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Conference attendees; a random sample of persons using the Center's
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— . Consumer_FEducation Center services and to determine atti

" in some way. Findings/conclisions showed that (1) of all respondents -
~in all categories, over 80% of them had taught a consumer education

. course or unit‘within the “last ‘three:years (reinforcing the current
.assunption that teachers actively involved in classrooa settings
‘provide the core of the Center's clientele, and that programs nust

- continue to be planmned primarily to - meet the :practical needs of

_ teachers), (2) from the survey response, support for the Center by
the users of its services is very stromng, (3) programs and materials
‘of . the Center have received wide acceptance by those vho have worked
- with them, and (4) the main burden for the improvement of consumer -
‘education throughout the State-really depends on those who directly
jimplement programs at the local level. This evaluation report
includes a definition and scope of consuuner education;. the history,
goals, and services of the Michigan Consumer Education Center; its
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, Dear Friends of Consumer and Ecénémie Education:
. The Michigan Consumer Education Center —- has it made a dl?ferenca? ‘In
this aummgry Report and FEvaluation covering the grant period of January 1§73
through June 1976, we nave br;efly reviewed and evaluated the purposes and T
sccomplishments of the Center.
In June of 1975 Dr. John Porter, Michigan's Superiﬂtenient of Public
Instructian, suggested that the Michigan Consumer Educsation Center might
broaden its purpcses, strengthen itsF linkages t0 E& astern Michigan University, -
and become a-Center for professional development and eantinulng education for
teachers of consumer education. This challenge has betome the goal of the
Center. - e ’ :
As the Center broadens its scope we will continue programs in. se;bﬁdary
education and expand the wark in elementary, mlddle schagl, adult, community
and higher educatlan. : :
~ We look farward to the continpéi cooperation of educators, Euéinessi
gévernment and the community as we meet the challenges of consumer education
- in 1977 and the coming years. . : -
~;; _ Sincerély, - ) - o :
R N F.
‘ _ TR
gﬂﬁégi = P, Sl
Rasella. Ba.nn:.ster, Directcr - Charles Monsma, f’hiﬂ'i,rcgnsu;tant ‘
. 7@/ j _ R ) , o L
S, e T ~ — - PR e e & I - ZX
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; . %E { ( ‘? .
,.j; E A,i -v,.,:-v . » L H r—fi
Eastern Michigan University i
217-A University. Library
- Yosilanti, Michigan 48197 ., . R }
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DEFINITION AND SCOPE OF CONSUMER EDUCATION

Consumer coampetence is a continuing process of learning concerned with the
- quality of 1life as influenced by consumer decisions. A definition of consumer
Educatlan currently in use in Ml“hlgaﬂ is: : o '
Consumer education is the study of.intelligent methods
of buying and using goods and services, competent money
managelient, the relationship of the .consumer to the
. econcmic system, and the rights and responsibilities of
_— ' consumers. ‘

Consumer education crosses academic boundarles, draw1ng from home economics¢®
business education, the social sciences, mathematiecs,’ and other disciplines.
There is a need to expand and integrate consumer education concepts into the

tata; school experience in .order that all youths and adults’ can become knowledge-

able and discriminating consumers,

At the Michigan’ Ccngumer Education Center, COHSHEET educatlcn content is
considered in the fallcw1ng maj@r ﬁlass;flcatlanﬁ=

‘FACTORE AFWECTING CDNSUMER BEHAVIOR. - -—
Includes values, goals, lifestyles, decision maklng,
careers, basiec skills and special needs.

8 ' MONEY MANAGEMENT AND CREDIT - _
¢ , Includes banking Serv1ceg, budgetlﬁg, credit, tax
" forms, record ‘keeping, ?etlrement planning, gav1ng@“
and 1nvestmente , ; A
BUIING AND .USING GOODS AND SERVICES

Includes food, clothing, housing, insurance, pro-
fessionsal rervlceg, transpﬁrtatlén, eﬂucat;on and
health. ’ ,

CDNSUMER RIGHTS AND RESPONSIBILITIES
Includes consumer action, complaints, laws, legal
- papers, safety, energy and env1ronmenta; conecerns.

EASIC EGONDMICS IN TqE MAEKETPHACE
Includes basic characteristics of the U.S. ecancm;c

systen and factors’ affectlng economic EhﬁlEES we—— et

make as consumers, producers and citizens|

SOURCES OF CONSUMER INFORMATION AND ASSISTANCE
Includes business, gcvérnment and consumer organls
zatlans, services, and ;nfarmaticn sources.
ECansumer.education offers the oppé:tunity fgrfpé@plé to exercise an informed
. Judgement. about their decisigns in the economic system. Consumer education needs
"to bé rescued from the image of "’ sharp shapplng to become a ceﬁtral 1ngredlent of
educatlan for living in American soclety. .

= ?l
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) area Hhi;h;iﬁcludé?aaatpergent of Michigan‘s pepulation;

» } fhé Center, under the administration of the Divisian of Field Services, has-
kﬁiiﬂkages*ga the Colleges of Bugiﬁéss; Humaﬁ§ServiceS; Education end A:ﬁs and
R Sciences. - |

The géal of the Center is to expand gni,strengtheﬁ ccnsuﬁer,educatioﬂ pro-

grams in Michigarn schools and communities. In order to reach this goal, the

{enter provides the following serviceé: .o L e a
: ' - * Lo PR ,
i- Teacher_eiucation through credit courses, workshops, state and regional -
EOEfET&ﬂEéE;»EEﬁSIGtﬁéTS and publications.
2.. Consultant, services to educational agencies, government,

E]

.business ana community consumer’ groups.

for preview,

]

=TT 3, A loan collection of teaching-learning resource
évaluation and professional development of- teachers. The Center
‘has linkages with Michigan's Regional Educational Media Center
- tehlgan s : .

network (REMC) to identify, purchase and circulate consumer

media for classr oom use. o . Ve
’ N . ERR

The Center staff includes two Professi@ﬁalsvinrégﬁsumer education,
ccnsultants.fram~University fazultf and frcmvcutsiﬂetthe Univeréity, a

: secretaryJIibrarlan staff and a'gfaduate assiétant_ L The annuai
budget of the Center, ie approximately: $85,000, with expenditures for per-

£

sonnel, consumer lib;gfy purchasgs, printigg-and’mailing; communications,
. travel and. overhead costs.
An Advisory Cémmittee to the Center inclﬁdes the falléving list of

~Michigan's- leadlng onsumer reprESEﬂtatlves of bus;ness, government Eiua )

catlan and commuriity consumer groups.

Better Business Bureaug Detroit . . . . . . . e e e Emery—Gravelle\
| William Wickham.'

Chamber of Cammerce Mlchlgan v s e s e s e a s s s =
' s y Trudy Lieberman-

i Detroit Free Pres e e i s s s e e s s e e e o d8e e . w0 Trud)
. . é‘ ) t ) ) - "=

Buslness

IS




Michigan COﬂSumEr Finance Associ ;%1Dﬂ e .

. National Bank of Detroit. . . . . . . . . . . . . .. .

© New.York Carpe World . . « « « v & o v 0 v 0 v v & 0 s
General Education: f .
Founselor, Cherry Hill Scheols o «'v & v v v v o v+«

"High Sch 51 Students . . . . e e e e e %
- Michigan Association of School Admlnlgtratarg . s
Michigan Association of Sec@ndary School Prlnclpa g . .
M;Ehlgaﬁ Department of Education . . . . . . . . . . .
Michigan Education. Association . . - . . . . .« « =« .
Teacher, East Detro;t Federation . . . « « ¢ & « « v .
- Teacher, Cregtwaﬂd Schools . . . ea e e e e e s

B

Richard Marcus .o
Daniel Voydanoff
Philip Laux

.. Paul Williams
. . . Rotating
Donald Currie

. + Robert Hall

. Barbara Gaylor . -

. .  Karen White

. . dJdill Parish

. Thomas Messner .

: . Marie Schrag

g Vocational Education, Oakland Schoala C e e e e e s
Government: L o o
Detroit Office of Consumer Affairs. . . .". .« . . . . Esther Shapizr:
Michigan Consumers Council . . . . . . . . . & . . . . . . . Linga Joy
Non-Profit Organizations: o . ’ ' - _ .
Consumer ,Research Advisory CGU@Q%& B I T T . Alfreda Riléy
Credit Cauﬁﬂellng Centers . . . . . . « .« « v v o o« & . Albert Horner
Lay Member .4 s . » . + + . de v ¢ « « « « v+« « « . - . Lorraine Beebe
Mott Foundation . . .. ... . .. . e e e e e Marilyn Steele
United Auta Narkersa Consumer A f i O T T T Mildred Jeffrey
University: - ; : ’ . e »
Eastern Michigan University - A:ademig Affairs . . . . .o PJamearMagge
EMU = Academic ATfairs . . . v + « « ¢ « « v 0 4 o7e s Raymond LaBounty
. FMU - Business Education . . . .« .+ « & 4 & ags o2 s s o= s ‘abert Ristau
: EMU - Contemporary Issues and Psychology '- . . . . . . Monzoe Friedman
a . EMU = Beonomics . . v s« ¢ v ke wge wox s s .= s § » Young—~iob 'Chung
" EMU - Fducation . . . . . . a0 w e st e e e e e e e Jack Minzey
FMU = Field Services . . . . . « « + o « = & = « = & = . . . Earl Studt
EMU - Home Economics . . : « «.s « & x = o & s & % s Bi’l%e LGQVSandS
. Michigan State University., Cooperatlve ‘Extension Service . . Johne Criner
Wayne State University . . . « « « « «ve « + « x*. - . Mary Jane Bostick
A aummary of the major acco Pl shments of the Mighigan_Cénsumer Education
CEﬁtér prior to 1975-76 includes: ‘ -
1. In-service workshops in eénsumér.éducatian thrcughout Michigan. -
2. Multi-dis 1p11nary gfaduaté creult workshops in consumer Education at
Eastern Michigan University.- ' ) —
- 3. Annual statewide Michigan Consumer-Educatiaﬁ Conference for teachers,
.é government and the £
comrunity, - : P ' ST
. H%‘ ' - ' N .. .
4. Development of Michigan Student Expectations in Consumer Education and T
. : . BN . _ . . . o )
L a standard Test of“Consumer Khowledge for secondary an&\éiult‘?rcgramsi
5. Consumer education ré%gurce collection of films, media kits, eurrieculum
o ) : . . B . ) 5 y
. I , - .
., guides and textbooks available.for loan and evaluation. M
‘\j . . ) X- i -\ i ) . - - .
(S o _ ) \ ; o S
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B | " OBJECTIVES AND ACCOMPLISHMENTS 197276

The following objectives of the Michigan Consumer Education Center were
Wfii£éniiﬂ the pf@posal which was funded by the Michigan Depertment of

Education in 1975e75;A Aéc@mplishmegté related téfeach objeztive’afé &esé%ibed

in this section. _An evaluation of the Center's effectiveness in providing

'these_sérvices is included on pages 30-42° of this feport, o _ T
GRADUATE CREDIT WORKSHOPS AND COURSES - B C —
: — — — — e / — — — e e - — . , —

Db,ectlve 1. A graduate credlt workshop wlll be offered on the ‘campus
of Eastern Michigen University in the summer of 1975. The purpose of’ the
interdisciplinary workshop will be to deslgn a semester course. in Consumer
Ecoricmics based on Mlcnﬁgan Student Expectations in Consumer Education,
using competency based education techniques. An enrollment of 40 teachers

is expected. Faculty will be selected fr@m tHBEEPdepargggnﬁs at Eastern
Michigan Unlver51ty . . — !

The Enweek graduate warkshop was held AugusL ll -22, 1975 at Eastern Michi-

Ll

gan Uﬁlversity with 48 parglcipants repre senting 24" high gchaals, 5 mlﬂﬂle‘

schools, 2 adult and evening youth p?agrams and one Elemegtary school. //gegisi

Goals, objectives, aﬂd 1earning'agtivitiéEEWEré iéveiopéﬂ for a semester .

1

course based on the tDPlﬂS identified in M;Ehlgan Student Expectatlans in

=

Ccnsumér Eduéaﬁ;ug, Appropriate Elassroom resources vere selected from the

Voos

- Center's resource collection.

F;ve ‘Funded Consumer Educatlcn Pro;ect Séh ols in Detréit- Farmingtén,

3

EHGU%htDHEHanEQEk Mé;tln and Yp51lant1 sent rEPresentat;ves to the WOrkshﬁp

who ad@pted the workshgp pr@duct t@ meet their 1@231 neéds. A rspurt cf the

pilot programs will be available from the Michigen Department of Education
- - . . ) —— - ) -

. after June 38, 1976.
. b .

=
1
sﬁj
. =

- ‘_‘\_’ﬁ' B B B = _ = R .
e e . B . £t
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Db’ectlve 2:
Services

~Obje: A graduate credit. course in consumer educatio
of fered through the Eastern Michigan University. Division of Fleld

at Mt. Clemens, Mlchigan in the fall of 1975 ’

- September-~ Dacerbe

rgllgdi

) . : R B

"Teaching Co 5”'er Education" a 2-credit hour course, was prese d in

-y

0

1975

m
[

High School with 12 participamés en-

Credit could be ear iiéS; business

=The‘gért’§iPant” developed units in consumer educatian'
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Within-the Individualized Stuiles prégram at’ Easte;n Mlchigan Unzver- - Y
' . s C \
Eityg_aAstuéént mang 1ect'a Program from several’ departments based\gn indivi- ﬁ‘,
u@g&l prgf ssion ;gs 1n consumer affairs. ' C T R : |
1 , ‘ S T )
In February, 1976 the Center sp@ﬁséréi a meefiﬂg of faculty, admin{étrafian
! .
- and selectea graduate %tudents to discuss consumer programs at Eastern Mlch;gan

3‘ [

UﬂiV§f51tY- Ehe méet;ng h;ghl;ghtéd"é31sting prggrsmsﬁiﬁ éégsumér'édugatién=
. . Y o N B <. \\ - v N

;,éﬁd illuStfafed the need| for increased e@mmgﬁiéaﬁian and cogpéhsfioﬁ in future

kY

A :

“
*,

kY

o fProgram dEVEIQImEBt =

S
A
{1
. \\‘-
. . 'Ta assist :Ln.:‘;t.he """ ‘l\\
. :and course o1 tii' uslng Mlch;gaﬂ Stuigpt Expectatigns v
d. | \ Y )
' leaynlng res ﬁrces sultabie fgr-ﬁlassrccm use,. R .
" . The falLSWiﬁgiénser?iée #érkshdp%;ani.pTESEEtatiéhs were conducted by the
Michigan Consumer Education Center staff and consultants:
o \ ) o o : ‘ - Attendance
T/1-3/75 Northern Michigan Unjiversity Consumer Fiucatlcn Wbrkshop v 30
1/22/75. Oakland Univer51ty§Elementary Curriculum’ } _ N 35
10[15/75- MU Industrial Eduéatlon ‘Class - Lo 15.
.10/22/75 . Lansing Eleméﬂt&fy!PT;EEiPELS Meeting ' | 45
. -11/11/75 - Oakland University {Elementery Currieulum o . 28 _
"11/E;m22/75 Canaardla College { Consumer Education Sessi v . 1507 .
13/9/75 . Port Huron ansumeg Education Inserv1ee : a ’ 20 *5_
3/11-12/76 Eaton Rapids High School Inse€rvice _ 3 45
3/.16/?5 Battle Creek Corsuﬁer Education. Inservice : N 15
h[lk/?é} Flint Consumer Edqcatlan Inservice, Consumer Problems ) Lo
- 4/28/76 - Flint Consumer Education Inservice, Consumer Resourceg - .30 -
b/29/76 . Lensing Wacdcree% Elementary Inserv1ce. - : s
5/6/76 | Cherry Hill Career vey ' - S ' 60



5774 S Merriman Elementary Inservice o .
-'5/12/76- - . Flint Consumer Education Inservice, Values and Decig
5/19/76 = Romulus FElementary Inservice =~ -~ . :

~.5/19/76 JFlint Consumer: Eﬁucatian Inservice, CreditsA

5

r

"Thé iﬂservice‘wgrkshaﬁs or presentations were iesigned ta~meet local needs

f»wﬁilg incorpcrating the Center's inservice obje 'i ves 1;sted ahgve.'
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: Dpfectlve 5
colleges and uanEfSltlES in the development and implementation of work-

' Ehops and cau;ses in consumer affairs.

The Center w1;l contlnue to pravldé Euppgrt fgr M;chlgan

H

sessions was titled. "Unlverslty Pragrams in . Cansumer Educatlcn._

753“> _s;ty gnd F;@riaa InternatiénalaUnivgrs;ty of'M;am; d;scussed current pfagrgms

;be‘ and - future t?énds_

.2
[

At the 1975 Michigan‘CQnsﬁmer Eiueatibn’ﬂ@nferéﬁee'aﬁe Qf the céﬁeu:rent

from Wayne State Uﬂlvers;ty, Ml:hlgan Staue Unlversity, Western Mlchlganjﬁnlvern

in'addition to the work done at Bastern Michigan-ﬁniversity,'thé\céntéf
Sy, e

s part;c;pated in

- ’
warkshcps meif;ngs ‘and c@nferenges at Ngrthern M;g#;gan N

:

Reﬁreéenﬁaﬁiﬁes

[y

_;Unlve151ty, Dakland Unlversﬁiy, Mlchlgan State Universlty and Cgﬁcardla Ccllege

E:J;i.?durlng 1975 76. ¢ j? ,
‘ ) — - —— — e e S 'fo':" = = ———1;;&*—»
i=9?' . Ob ective 6: . A second annual state-wide Michigan Consumer Education
L Canference will be held at thé Kellogg Conference Center, Michigan State
Unlverslty on October 30- 31 1975, with representat;ves from educatlon,
-buslnesg and government.v. : =
. '75 ,1g "Cénsumer'Educati@nvCégferegce was held‘aﬂ'pgtéber13D=31;
‘ 1975;§itﬁ over 40O régistéred participants and gugétég Topics discussed
" during the conference included: e o o,
" Consumer Edu&aﬁian -- State of the Art.
- Law and the Consunmer .
= Demonstration Models in Cansumer Educatlcn
i " University Programs in Consumer K Educatién
New Directions in Consumer Education
Adult Consumer Education Programs
Grantsmanship -- ertlﬂg Consumer Program Propoaals
Food and’ Nutrltlan == Facts and Fads
- ,-Consumer Mathematics :
Economics and the Consumer :
Consumer Eduzationpthraugh the Newspaper
Consumer Education Media Preview
= 7?‘
- . 1o
Q - "




Judith Ihelen, Consumer Cansultant, Staté Emplgyees Credlt Un;on
Dr. Rita Richey, Wayne State University
Marlln Gerber, Kalamazaa Valley. Ccmmunity College
, Sue McKay, Chamber of Commerce, Kalamazoo

-

. ive 7: 'The. Center'will participate in a minimum of 8 state, .
1 rEngn&l and nat;@nal conferences in consumer educat;on and w111 prévide e
exhibits and materials when agprcprlate.~'i = ‘

The Center staff participated in the following conferences in addition to .

" the 1975 Michigan Consumer Education Conference reported in ijéitiVE'é-

ng/Eh/75 . Michigan Association of School Administrators
- 10/17/75 - Michigan Council for the Social Studies.
- 11/14/75. ¢ Michigan Business Education Association
111/17-18/75 Midwest Regional Consumer Education Conference, Terre Haute
12/3/75 Michigan Association of Secondary School Principals
12/6/75 , EMU Metric BEducation Conference '
©2/14/76 " Conference on Student Consumer Issues
2/26-27/76 MDOE Pilot Consumer Education Projects Conference
3/2L4/76 Consumer Respan51b111ty Conference~-=Michigan State University
'6/2/76 Midwest Regional CAP Consumer Conference - Indiansg

6/23/176 ‘Michigan Vocationsl Technical Education Conference
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NICHIGAN INTER UNIVERSITY CGNEERENCE
DN STUDENT CONSUMER ISSUES

oy e . o S, i e o - TR - e e
Questions concerning the expansion of consumer education at the university

level haveigﬁteg been raised. To further discassion of this quéstlon am@ng

‘university students themselves, a cénference was plagnei with tﬁé faligwlng

Es

BE purpases in ﬁinﬂé +1) Prgvide.participants vitﬁ‘afcafeéaf information to sharé

e

+

- vith ‘home campus cammun;tlés E) Prcviie - farum far stu&znts to discuss

Eamm@n cansumér issues 3) Pf@V;de an Qgportunlty ,ar'st rde ts t6 1ink w;th
/

consumer groups and . %) Gain input on student needs fnvc@nsumef eduéati@ﬂ'at

thé university 1&?&1.& ' . - f,f‘ -

_>the Mlchlgan Co sumér Educat;on Center.!’ : VAN S B {i'

' There were seventy gersons i attenﬂance fé??éseﬂtlng’tEn'MIthgaﬂ Univer=——

e £ . .. e

slties and cclléges. : - ‘ : ff

* The conference conslsted of speakers, panel dlsguss ons and=the administfaa

tlgn of a "Survey of Student Needs in Cansumér Educatlon at the Un1vers;ty Eevel "

?
N —

_State Sénator Gilbert Burs;ey,dlscussed "Students as,Consp@era of Education"

at the Friday événing banquét;r The Saturday luncheon Epéaker_vas Jeffrey"
Edelste1n af the éd ral Tréde,Commissiﬂn inEWaShingtDn D. C. answer1ng ‘the :

questian— What is the Federal Trade Commission Dolng for Cansumers?"

. A series éf panel dis cuse1cns took Eiace thraughcut Saturday: "Students

5

: as,CépsumersvoffEducatian" led by stuaént 1&3@2;5 fram varibus:Mi&higan'schaals;

“?inanciél Aid = Whose Needs Does It Meet?" discussed by Eastern Michigan Uni= .

]

verslty Flnanclal Ald folce emplayees, "Landlord- Tenaﬁt nghts" and "FDDd Ca=ops

17. ¢



{ BEYEBﬂ Ccnsume:ism 1ed by persans active iﬂ these areas, ﬁStudEﬂts as Agents

Qf bac;al Chsnge" led by Joe Tuchinsky af Public interest Regegrch Grcu 1n
P

led by Jahn Kﬂapp, Directar

Michiga.n (PIRGIM);" and “Students in Consumer Actitm“
33 af the Washtenaw County Consumer Action Center aﬂd Dr. Manr@e Friedman, Dlrectgr

af thé Center for the Study gf Cantemparary Issuea, who -have’ bath led prggrams

e

if whlch inVOlVEd stuﬂént activlty in “the cansumer field.

v ‘ &

The results Df the "Survey of Stuiegt Keeds' in Cansumer Eiuggtian at the

ugiverslty Lévél"shavsdthat “he, stuﬂents present- felt theré_vas a n%ed‘far.W‘,Alk;@;;;

céurseg in conaumer educat;oa &t ‘the uﬂiversity 1evel. Dﬁly one é the 30

=

régﬁggdents to the survey felt that they were not needed When asked 1f an :a_;

]
. apgrggriate curriculum in cbnsumer edugat;an vas available at their universlty, L

LY, |

'E%ﬂiesp@naed“*ﬁag““ hile*ﬁs% TEEPGndEﬁﬁHTEEs anﬁ* %1 ',§t=knéw%if'fuch!g' - e

ic' Tum was avallable. s

‘W s

' When r nn@enta were askeﬂ tc iﬂdicaté the 1mpartance af speclfle‘ _

ﬁ'cansumer education topics, the top priarity categsr;es were the fallawing.

"GOEsumer Camplalnts and Aﬂﬁiéﬁ” and ”Bank;ng Séffléégi The 1aw prlOrity

= - - . . [

ey Cm kg

3;' items Were "Values Affectlng Consumet Behavior" and "Buying C;Dthlng

Appraximately 6@% Df the‘reapandénts ware cans;derlﬂg a career in consumer - . \

R U U |

educaticn or consumer affai:s ‘Ag opposei to abgut hQ% not cDﬂEldEIiﬂS thls

area as & career. This survey: is only a small dndication, but lt does ga;nt

taward a need for the continued d evelopment.@f cﬁnaumer career and1e033umer

education competencies at thgﬁunivefsitfuleveiz | - - -

IS e

wt
v
4




The Mgst Bequested Fublicatian of the
M;chigan Consumer Edueatien Cénter‘;

e o e : _ e & s - - [ !

The Center's N wale fter ﬁill be wrltteg and-distributed
han SDDO‘Ed gat rs and cgmmuﬁity grcups during the

i

séhael year.

= ¥ ‘ - , P . .

The purpase of the newsletter is to incréase awarenesa and provide
information regarding canferencés warkahapg, claasracm resources. and .
current consumer issues. ; ;
e Iy _ _ — P _ — o A N S ] “;{{

5

Six issues af the Censumér Educatién Newslettér were publl' ed, including[

,

art;eles deallng ‘with the fcllcwing tgpi . _ R

-

-
.

Annﬁuncements of Gansumer Educatlén Cenferences, Wﬂrkshmps
New folce of Consumers Eduéaticn, U. 8. Office of Educstion
Consumer Education Resolution —- Ml:h;ggn Sgcandary Sch@gl ’
Principals - »
Media Listings Available from Consumer Educat i n Center - - R s

New. Publications for:Consumer Education: Teachérs
Michigan Guldellnes in Cansumer Ecangmics,

el

Q L - ! E S -

PAFui e providod by eric [REEERE : * - & . . 5



'Dbﬁéetive 9: The Center will prepare new Publigatlans a3 requesteg bv
Miehigan c@nsumer educ;tars. Titles prapgsed fer 1975 ?6 1n21uﬂe. 1 : _
. i -s. i - B e e it
L Michigam Laws iﬁ\Consumér Affeirs , ! '
" ¥ How to Design a Filing System for. Consumer Educatian Materials
" A-Directory of State and Local Agenc;és Prav1&;ng Corisumer
‘Assistance and Information _ , . .
Bibliagrayh;esk" : T B B

'1975 Ed;tign, Consumer Educat;an Reaau:ces Gataiog ’ _w;ﬁ»ﬁ“r
‘How +06 Design & Flling System of ansumer.Educatién Materials oo .
" How to Déaign gaDirectary of Loecal- ansumer Educatian Resou:ce - .f,fh,wwn_u,
- People; Agencies and Field Trips - - v S
Lo T A Guide: for Develgglng a, Lacal Ieacher Survey in Cansumer Education
.. "~ 7 _New and Revised Blbliagrapﬁies. e

LT Advertlsingw : . -~ Health Eﬁ‘f
ez . Housing oo
Tnsufange ;

. ) 11t s . . Iﬂv IHEQEE
S ‘o Decision MakingAi L °Metrlcs-b
e R ~Economics - R S Older Americans— - __ :
e Elemen;azy Edugatlan __ -‘Rights and R;spcng;b;li%i g

Funerals g : . Savlngs ‘and Investments N R
. - Gyps -and Frauds ’ Values and Goals . ’
e Michlgan Congsumer Laws: A Teagher s Handbaok*

 LIBRARY SERVICES ~ -— . .4, . 9

SR ijective 10; The Center's ;ib Ery will continuve to add mate ria 1
its cgllgctign of teachlﬂg-learnlng resources, . :

7 Laan eapies gf fllmg, media kits, texts and gurr;culum guides will be
'cirsulatéd for - Previev and evaluation purposes. It is expected that the
rcenter will receive & minimum af 1500 requests fcr loan items. o

=

Cente: 'staff will assist educatars and the EE Regional Educatlanal
Medisa .Center Directors in the identification of appropriate consumer Educas
-+ |° tion resources- for classroam Tise. . -

= =
= * F

L E‘?ﬁﬁﬁ?ﬁﬁ?ﬁiggﬁ corsumer law handbopk was developed by the Consumer Interests
- ‘Commiittee of the Michigan Home Economics Aaqcciat;gn and circulated by the
' Michigan cGnEumer Educatién Center. . . - N .';




3

'the Center s “Consuher E&ueatﬁan .\'v - o B
: Llhrary Callect;en cf Media: and Materials : L o
. . . . . - L. » I - ':"\1‘ )
During 1975=76 the Center Purchaseﬂ the fallcwing items fgr,ité.igan
S, , _ _ | S

SR
ks

13 me dla Kits . . \ ) o
o 43 bodks - Cel '-
- ' f 3 ames ’ T :
,'7-_‘/\\‘ . - " . . . . . :

L \‘%»% The fo llaw;ng chart shows the number af items circulated in 1975-T6 as

!

aampared to lQTM 75: ; . c B Y

“xif " Number of Items in ‘ : Circulatian -5_ ' Circulation . ;
N, Collection 1975-76 ™ :vactal 1975 76 ___Total 197L4-75 ,

Films 1101 L66 -
‘Media Kits. 738 1 - 346 ST ,
' Books ' , ) o : Lsh K . 6T -
Simulation Games , i51,9% - 7 59 . 30
Filmstrips lD“ﬂi\ e 7 .5
Cassettes ! 32 . - R al
Vertical File - . 85(3(:) \\- _ 925 . 159

o : IR =,




Ccnaumer Eiu:atianhMediaAPuzc 4;, GE@KLGragx)@__as s -

The Miehiggn Gansumer Educatlon Centér mainta;ns an exténslve 1lbra:y of
?'éégsgmer;éiugatian materig;gfr .Due ta the ;arg% demand far these materlals,v'

’"'E%hé”éEnté: was‘forcéd:tcflimit'usé of :the 'énter gallectianta pzéviewfand oL

. %‘évéitatiéh Pufpaseé rather than géneral;ciassracm'usé. In order to meet the

=

S I R

f—VTneed Gf teachers far regular use Df such materlals, a relatlonship was estabs

l;shed w;th the 22 Reglcnal Educatianal Médla 'Centers (REMC) thraﬁghaut the -

-

‘%f_state., - o -A,:: . : .i ~'A K . w

{”x; . W@rklng with -1 eammlttee whlch 1neludei Center gersonnel and REMC :epres
: , ) ; "

sentatlves, applicatlgn was ma&e to thé Miehigan Department of Educatlan far .

' funds tc be uséd far the’ purchase of ccnsumer educat;gn média.‘ The aequislﬁ

ti@ns would became a part of the permanent REMC ccilectlgns for dlstrlbut

B e

amgng 1ccal téachers.r,Thé Dbgeetlve was to Q;ov;dé on a one timé basis, 8-

Cu

" minimum éollectién‘affﬁeedéa consumer ‘education média=Bor classroom use.

-:;Eduéation EEIViEEE. Fcllgw1ng th;s, a 1;st of. approyr;ate medlg was developed

Y
\ =

based on Center experience anaygaverlﬁg.all the major consumer educdtion -

‘e .. .topic areas. L@ca; REMC-diréetars:in'ccﬁsultatign with local consumer educa=_ .
° ; ._g % é T.
t;an teachers, made flnal purchasé declsians. 1 ' B ~\7

All the funds from the grant have naw been expénied meetlng the program

i

canclu51an daté of June BD 1976
A tatal of 217 films and-%SB med;a kits were purchased and d;strlbuted
to the REMGS,_based en the;: individual orders. -The bulkaoi the gatér;als

were. recezved by the REMCs .in late 1975.

~ s

A prel;mlnary evaluatlon of the utlllzatlan of these materlals tojdate -
- I

) ﬁas been made. A survey was csgdpctaﬂ>of the 22 REM( d;rectars;*a skir g hat o , _—

,-L

25

- their records showed in terms' of number of requests, number of iiewers, and e




student or teacher evgluat;cns Qf each item purch sed. Fifteen of the REMC

. directors had ‘returned the form by-ea.rly Ju,ne, 1976; T o
;’7;v . ™._The r Eults af the survey aré necessar;ly fragmentary due ta the short
“i
~_ - , S s

tlme that these mater;als have been in clrculatlgn. Mcst réspondents gom-

mente& on the fact that the materials were “not . 1ﬂclud i iﬂ thé;r catalogs and

S haéﬂbeen ;Q c1r§u;at;gn only half of the yeaéi 1f that, sorﬁse repé?ts wére
. .. /
ngt regil?#accuratevgs ang range 1nd;cat@r:i Twelve of tne f;fteen repérts ?i
spe ci'i ally: Eummented £ﬁat use’ shculd bé h;gher ﬂext year. b,
; . P
‘i5:;  Even glven the llmited usage, , the fﬂnge in TEEPGBSE was éraga Lie ;p!

£
Ed

two QEMGE, the maxerials wvere nﬂt ‘even in genera; circulatiaﬂ ye%‘anﬂ'iﬁ

kN

twg éthers each film had_ already ‘been. barrawed an average;af 1D t%mes 4in one

. : ‘ . S, .
' C e Coow . |

in the other. o : - ; .3T§ﬁ L | \ i . La

i One. REMG directar reported a full year s use of the mater;alS\ln Just

i
\

. half _the. year?prﬂcther saiﬂ that "from the amount éf 'sage' in the*past

] ooz

/ : = -
'fE’HEEEEgary to purthase duplicate Qoples of mcst of

— three—manths—it:f"
tﬁﬁ iterial oo : -;j, . !l e M

b

Tatala,;farrﬁﬁatgthey are Harth'ﬁfﬁthlg time, reparted that 1nd1v1iual

‘It was obv1éus that use ratﬂ Dn fllms

:’:'1téms had been requested 971 times.

was much higher than that for media klts.‘ Dn;y a few REMCS rwpgrted the

) - . =g H

-number of persgns who had seen the medla but prcjectlons hased gﬂ these

- f;guree would est;mate that 5@ DDD students have vlewed the media up to Vf

the presgnt time_
. I . . o 7 \,\\ - |
, No evaluative comments are retorded by most REMCs sé nd\repért of the

%tudent and teacher respanse to the materlals‘ca b made at thls tame. Thé-'

: - ' \ , ] o
REMC directors ggzéﬂg%gast unanimaus;yyﬁésitive in unsolicited comments

whiehlthey iadg abautlfhe re&§i§t\a§d future use Qf'thésg~maf§§ials@

23




Mlch;gan Sfudent Expectatlons in Ccnsumer Education
Test of Consumer Knowledge -— Based on Student: E;pectatians
Dlrecto'y af Ccnsumer Resaurce Persons in Mich;gan GDllEgEE and )

Conaur;ent Performance Ind;caters in Career and Cénsumer Educatlcﬂ
‘Careers in Consumer Affairs -

Blbllagraphies - Buagetlng o . * Low Income _ . o
- Credit - .. _ . Older Amerleans - o
: Economics . 7 ~ .Zaich51ng o
O e E;ementary Cansumer Education P

Durlng 1975 76, thé Center reclaved a total of 2, QMD réiuésts for free
_éublléatians, It is estlmated that another 2000 puhlieatlans vere dlstrlbuted

- at warkshsps,‘caﬁferences and to_, sitors to'thé Center. Aﬁ averagé ;f‘E
& R B - 5] ". :
'lpérsans per day come to the Center to use or harraﬁ“lihrary materlals! for a

Lo tétal of appraximate 1200 V151tcrs per year. 'f l . -Z:Ei

—I9°

CONSULTANT SERVICES

gt
|
]
|
o
|
|
|
|
|
|
|

Objective 12: The.Center staff will provlde a m;nlmum of 50, consultant
services related to consumer education currlculum, methods of’ implementa———
tlan, teachlng—learning materlais, aﬂd teacher educ&tian to- educat;cnal -

. The fal%aﬁing consultant méetings were scheduled in 1975—76:

o I S e . Services
v T/16/75 . i Canccrdia Ggllege, Currieculum CDGrdin&tors 'Coﬁferénee-planﬂing
T T/23-25/75 Wayne State University, Consumer Educatlané . Module Development
o Project PACT ) ' :
" 8/6-8/75 Wayne State UanETslty, Consumer Edueation T Module Development
' . . . . Project PACT S
9/9/75 .. Wayne Jtate Unlverﬂlty, Gcnsumer ‘Re ourcesr' Advisory
S - : Projeet =~ - 1 - - : : :
9/10/75 ..  Calhoun Area Skills. Center C ’ Pragram DEVElDPmEnt

&

9/12-13/75 Wa e State University, Consumer Education
%igject PACT ' L e,

i
3 R il

U 7

Maaule Develapment v

Neture 6f Consultant °
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=

'Nature of Cansultant

Serv1ces T

Flint Adult Consumer Education Project

Michigan State Univer51ty, Human Ecclogy

: Department s

Flint *‘Community Schaals, E:ongm;cs/
Consumer Course.

State Unlvers;ty, Cansumer Resourcés

Praject :

'Wayne State Unlvers;ty, Cansumer Educatlon

' Project  PACT - .

: ;D/EB/TE = ' Ypsilanti "High School 5 Consumér Educat;aﬁ i
DL . - . Committee - ;
: 10/27/75 ~ ' 'Michigan Department of Educatlaﬂ, Cansumer
- and Econcmic Education = '
o 11/&/75 M;chigan Department of Educaticn
R 11/7=8/T§' "vWayne State Uhlverslty, Gansumer Eduﬁation
R ¢ Project PACT L
e~ .11/10/75 . . Michigan Department of Edueation, Metric
T T . Education Referent Group
A1/19/75 Mlchlgan Department of Eﬂucaﬁ;cn and
- o : Olivet College - -
12/2/75 - . Wayne State University, Gonsumér Resources
L o ' " Project .
oo . 12/u/75 . Mlchlgan Department of Eduzat;on and
SR IR Olivet College A
i12/11/15i’ . Michigan Department,éf.Educatign-andw'
-~~~ Dlivet College" <o VT
12/L7/75 . Detroit Publie Schools
T A/T/76 ———Holt ngh School”™ ’
K 1/8/76 ’ =Mlchigan Depar%méﬁt* f~Eéucat1a
1/12/75 : - Eaton- Hapids H:gh School ™ o
;/13/75 ' Flint Community Sthools n o -
*1/20/76. . Ypsilanti High Schoal ‘ -
" '1/21/76 - - Oakldnd University .
_..1/22/76 M;chlgan Department of Education .
1/23/76 * Southfield Bank

;/23=2h/75 Wayne State Unlver31ty,r8§nsumer Education
Project PACT - !

";/27/76 ) M;chigan Department Df Educatlcn, Pilat
Schools . - : §
. l/E?/TE - Calhoun Area Skills Center
By 1/31/16 _ Ypsilanti High School
2/4/76 Whirlpool Carpcratlcn
2/5/76 Livonia Public Schools
2/9/76 - ;Michigan State Un;vers;ty and Qak;and
o L University - =
- 2/10/76 . M¢chigan Department of Educatlén and
- _Olivet Callege 8

25

* Advisory - .

Adv;scry

.Consumer Gonference

Planning S
Tns%éfvicé Develop~ "
ment

Module Develcﬁment ;

- Advisory

Aaviéﬂry o ;%_ -

Guldelihes‘ana Per-
formance Dbjec%lves

‘Module Dévelopmént

,AdV1sary
‘ i-,
qPerférmance ObjEés
tives "
Advisory S e

Performangé.D’:éE%
. tives )

':Performance ijec— .

tives -
Inservlce P:@posal
Course Development
Guidelines and Per-

-formance ijecti#esg,
Inservice Plamning .~
Inservice Plannlng
Advisory .
Proposal’ Develapmept
Guidelines and Per-

formarice Objectives.
Credit Information
Module Development *

é@nference'?laﬂniﬁé,;

IEEEerEé Plann ing .
Adv1géry* :

" ConSumer Careers

Proposal Development
Elementary Consumer
Education

. Performance Dbjec—

thES




E_QN ture af Cansultant f"

R - T o B L Serviaez ) -
L “é[;j/?é'- Wayna—West;and Schaols R '»Q‘ ’ Proposal Development
. 2/23/76 | Bellevue High ‘Schidl - - . . .. Program Development ",
. . 7 2/24/76 ' cadillac High School - - : Program Development
e 2/26/76 . .Michigan Department of=Educat1@n¢4_“ ilot ' Advisory C
. . " . 8chools . ¢ - ' . ,:; o
.2/27/76 .  Michigan Department of Educatlén e Guidelineé:, -
3/4/76 ° . ' Michigan Department of Educatlen - e Guidelines and -Per-"
oy e "~ - ..  formance- Dhjectives_
3/9/76, N .ﬂﬁichigan Department of Edueati@n o Cansumer ‘Education Co--
R : S c:dlnatingécémmittee
3/22/76 ( Wayne State Unlverslty, Coqsumgr Eéscurces : AiV1sory S -
a; . gi ; Drﬁ‘ject ) L » ‘ . . - . ‘. -
. 3/24/76 o Mlchlgan Department pf Educatran . Eonsumér Educaticﬁ Cﬁ—
T s ’ T * ordinating Committee ;
—. 3/25/76" : General Motars Corparatlcn oL J* Consumer. and Ecagamlc
I o - 7 Education - o
" 3/29-%/3/76 United States Office of Educat on _; Proposal Reader 5 -
L/6/76 . Consumer Educators of Michigan - =~ ° " Advisory T e
L/13/76 Mlchlgan Department of" Educat;on - . Consumer Education Co- .
. T SR @rdlnating Committee, .
: . h/23/76 w!_gi Mlchlgan Department of Commerce I DA Materials .and Pregram
RS V-1 'y (R Eaton Rapids High School - - 'T% s - Program-Development
7 4/29/76 ¢ , : Future Homemmkers of. America Contest - ngtest Judge . 'a'~'
o 4/30/76, _ . Teacher Yvonne Rush
:f! 5/5/76. . . ‘Consumer Educators of Mlchlgan o R Canference Plannlng
5/16/76_ . Michigan Department of- Educathn L;fe o Advlsery : o
— . 'Role Competencies : , . _’7%
e 5/21/76 : LaRaza Mlchigan CltlSEHS¥AdVlEOTy Cgmmlttee © Bi-li ngual ansumer o
= A : " Education - o
AS/25/7§ o Calhoun Cougty Communlty Actlcn Agency _ . Low-Income Conference :
- . o Planning - : '
Haslett Elementary Schools . ‘e * Program Development <
"Wyandotte Roosevelt High School . ... ' Course Materials .
4;F;1nt Adult Consumer Education. Project - Advisory |
6/8/75 ‘Montgomery Ward, Flint Cémmunity Schodls '~ Course Plannlng _
_‘5/22/15 . Community Action Agency and Consumer Coalition Low-Income Conference
' i s " ) ’ o -Plannihg

= . . - ) g
] - ’ P S S SN
E . . . 9 e : A e

— T —— — = e e =

e ,",

‘Dbjectlve l3 If glven “the 5551gnment by the Mich;gan Department of -

e = Educatlén, ﬁhe Cénter Staff w111 serve as cansultants in the develapment af

f’ fDrce, u51ng the Mlchlgan Student Expectatlcns 1n G@ﬁsumér Educatlon as a
- fcﬂmdatigﬂ ! :

: *Ih October, 19759 Dr, Jahn Pdrter— Mighigan's Superintenientmcf:Public

Iﬁstructlan,.called a meeting of representatlves of Eastern Mlchlgan Unlvers$ty,

5.

Dlivet Ccllege and Mlchlgan Department of Eduéatian tg dlscuss consumer and
= » s ‘ : s '[; ‘;, - .. . )
{1; '..;; ) . - ‘ . . 2 6 L s = ; E{ : = EY : o=
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(1]

- ' economic éiucaﬁionfiﬂ Michigan schools. Dr. Porter asked that the Eganoﬁic_
Education Centerxaﬁ Qliv&t Co}lege and the Consumer Education Center at
ﬁgstern Michigan Univérsity cooperate in the development of consumer economics
performance objéctivesg ;F@l;ow;ng 12 work sessions with the Eécn@mic Educatiaﬁ

“Center and Michigan Department of Education representatives, a draft of per-
' ' f :
formance ﬂbjeﬁtives have been developed.

’ Concuri‘ently3 Center staff has served on a committee that has developed

a draft of Ml;hlgan Guldelln in Cansumer 'Economics.

ijgctiygilh; Tie Center staff will continue to provide consultant _
services in career education, metric education and economic education with
emgh%éis on mutual responsibilities and cooperative efforts.

i

o e -

Q%Jectives 12 and 13 list and, iis ss the Center's 1n¢alvement 1n career,

'metrié and economic educa%iqn programs in 1975 TE
) 3

1

AN \. -~ % Objective 15: " The Centgr ataff will serve on “the Wayne State Univer-\
: L"Slty ‘Consumer Education Cadre which will develap, test and distribute cam—\
'p&tency based educatlon modules in aélected eantent areas of* consumer edu-

. catlan . 7 . _ : \i

’

Dufing the firgt year of this*two year grajéct, a 5ét of competencies
for tonsumer education have been identified and performance objectives and
tests have been Meveloped. The“Wayﬁé State Uﬂiverzit?’Pr@jegt>staff and

' cadre will‘idéitify teaching étfategies and instructibnal materials that

éffect_éﬁpilfaéhievement Ten tgachlng madules will be prepa ed auriﬂg'

i
1975!77
‘Educatlonsre ?red Cgok Marlan MQMillan éﬁ&eﬁlta Rlchey, of the DlVlSan of ,,
b ‘\ ‘*S,,,‘ = :
) Teacher,gducatlon Wayﬁe gtate Uﬂlver51ty. : i‘
L Lo ST * -

S em
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ADULT AND COMMUNITY EDUCATION
R — , : —— . e ‘ — _
Objective l6 The Center staff will work with the Flint Community
.Schools Adult Education project in the identification and distribution of
adult’ consumer education modules, teaching-learning materials and- methods
of working with adults.
A regional workshop will be s;hedﬁled after the Flint Adult Modules
are developed (May-June 1976) incogperation with the Southeastern Michigan
. Community Education Center Directors.
The Flint Adult Consumer Education Project is developing the following
kits: .
.Making a Plan for Spending _ Health and Safety
Know Your Community Resources Consumer Protection
Advertising and Information Food
Housing and Shelter o Clothing
- Consumer Credit . . 7 afTransportatiOﬁ

\
Durlng the second, year of the project theé klts w ill be refined and test=4

in the Flint program. A regional workshop may be sehedulei with Community

Education Personhel duringT19?6=TT-??

PROGRAM DEVELOPMENT

Dbjectlve 17: The Center will encouﬁage the Michigan Department of

Education to develop a state plan in consumer education in order to estab~
lish a common foundation and give direction to program priorities.

_ R _ T S _

L= . ) ) ) : i
In October of 1975 the Center prepared a draft of an ACtan Plaﬂ fo MthLE

fgép_gggspmgr;gipggpigﬂ whichziﬂentified possible ijectives inthe ‘following -

greas:

Directions for Action - A State Plan
Organizational Structure

Curriculum and Instruction - Dellvery Systems
~Higher Education Involvement '
Community,;nvaLvemEﬁt

Evaluatlon T

i . = i
o
F . =
T

[=3



While several components of a state plan are now in process, further

coordination is needed in order to give direction to program priorities.

Resolution:

In DEEEmbErJiQTE;Hﬁhé Michigan Association of Secondary Schaol:Pfingipais
in cooperation with the Michigan Consumer Education Center, approved the
following resclution regarding Consumer Education:

~ WHEREAS, - students in Michigan schools face a cotiplex markétplaee requiring
knowledge and skills in consumer ieclsionemak;ng, and

1 WHEREAS, - consumer knngedge iz not an autamatlc talent but must be 1earnéd
As any éther b@dy of knowledge, and - L i
WHEREAS - _several academic departments contribute to training students in

consumergaffairs including mathematics, science and language
arts as%ell as home economics, busineas and distributive edu-
cation, and the sccial studies, and

WHEREAS, Michigan Student Expectatlons in Consumer Education have been
i identified by & state-wide. ;nterdlsclgllnary committee with re-
presentatives from educat;on bu$1ness, gavernment and cammunlty

graups, and

WHEREAS, EOEsumér education teaching-learning resources suitable for
C ‘classroom use have been identified by the Michigan Consumer-
- Bducation’ Cénter and are avallable on loan from the Center for
prev;éw and evaluatlan, : :

- THEBEFQRE? be it resolved that the Michlgan Aasoelat;an of Segandary School
‘ : Prlnc;pals supports the need for the development of comprehensive

E . " . Tponsumer edugatlgn programs at the ;ocal school dlstrlct level,
: and :
BE IT FURTHER RESOLVED, that the Mighigén Association 6f Secondary School

Prlnclgals recommends that the Michigan Department of Education
) : take the initiastive to asslst local school distriets in the
) ’ ] pféparatléﬂ of comprehensive Consumer Educailon Currigulam Guides
‘a8 they develop their .oWn Pragrams : L Low

”ag*ugg; Educatgrs of Mlg,;ggnﬁ

In February 1976, a group Df cansumer edueatgrs forméd a PPDfESEanEl

;aESDEl&tlﬂﬂ called Consumér Educators of Mighlgan. The purpose “of the group 15’

to expand consumer education and aid professional grawth in theAteaEhing of

B
4
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consumer -education inMichigan. The Center has cooperated in the establishment

é“e«ﬁéef this group. . e

Dbjeetlve 18 The Center wlll support the eeetlnued operetlen ef the

development end in the eeereh fer eperetlenal funde.

The Ceneumer Reeoureee Project et WEyne Stetr n 1ty wag funded
through a grent frem the National Benk of Detroit te prevlde consumer edueetien
eervieee t’ the Detroit area. Housed in the;Unlverelty e;brery; the Project

. ﬁeieteine‘e me@ie eelleetien and previiee programs fer'eeneumef educators and
eemmunitflge;ﬁgs-i A program prePeeel has been submitted to the U; S folee
of CoeeumerelEdueetion in an ettempt to secure funde for eentinuea cperetion
of tﬁe Prejeeti' The proposal, "Consumer Gommunety Progrem - Qutreeee to |
Bilinguei and Low ineeme" would aevei;p training materials and train eommuﬁify

P
aides in Detroit e?ee programs.

' SURVEYS AND RESEARSEH

/. . ijeetlve 15 ‘The Center will encourage research in consumer educa=
/ e-l--tion, Especlally.ln the areas of pilot and experimental program develepment
/ ' and ;n the epplieatlen ef teehgeLegy to the educational process.
VA =
) ] L
An Exploreteey etudy of Ceneumer Edueetlon
\ " in Michigan High Sehoels

The Dete

-

A eemple of 343 etudente fram seven M;ehlgen hlgh schools were surveyed’

3

tc explere the fello‘lgg gheetione
o 1. Whgt is ﬁhe present. level of consumer knowledge emeng
h eeheol students? :
2 Et feetEre seen to influence consumer knowledge?
3. Whét are etudente' opinions:about -consumer eiueetlon
. as|a high|school course? .

o e . 30




’ .. Elis R =ckendorf, Portland, Oregon Public Schools .
] Deborah KQSS, Graduate Assi St,"t,_MlEhlgan Consumer Education Center .. ...
: EMU St dent in Home Economics
- _ The data of thlE study were callected in coznectlog with the pr Paratian
of .a master's degree ﬂisse:iatian in sociology by Deborah Koss, graduate
ssi stant at the Michigan ééﬁsumér Hduce tién Center. N
- . high SQhGgls iacluieﬂ in the survey vwere the pilé,'s hools of the .
Miéhigan Department gf Educatlcn Interﬂ ,fipii ,ry Génsu@er¥Educaﬁion Préjéct.
. “Phe ﬁ%gh scﬁéglg ir vélved Qere 1) Farmrngtan Hl h heai, Farmingtqn, ’
'; é) Harrlsan,ng ‘ch 1,:Earmingtan,: 3) chghtan—Hancock High Schogi, Héﬂéht@ﬂ;:

L) Maftin High Sehool, Martin; 5) Murray—erght High Schaol Detra;t

o

6) North Faﬁmingfaﬁ Hig chaol Farmiﬁgtan; and T) Ypsilanti High School,
‘Ypsilanti. o _ 3;,1

Q

IERJ!:  o e ‘si' T ':  . .

Aruitoxt provided by Eic:



i
fi
—

StudEﬁts.in the ﬁilaﬁ cénsuﬁerieduéatiaﬁ courses formed the experimental
research gréqu An equal number of students nét enrclleé ié a8 consumer education
course formed a control group f?@ﬂiﬁhic@;gomgégisgns cguid_bé made between |
eénsumer!educatién&tu&enté anitnénecohsumefaedgcatian stuéeﬁfs. Both groups

—#ere tested at the beginning and at the conclusion.of the semester.

<

_Research Instruments:

There were -three instruments used ig_the study: 1) & 43 item multiple

choice Egs;,@fzéépspggr,Knawlg@égrbasei on the MiéhigagfsguaegﬁfE;pectgﬁiegg

Vo

‘in Cuasumer Education. The scores on the Test of Consumer Knowledge formed

an index of consumer knowledge; low; medium and high. B S

2) The second instrument was,an'éﬁiﬁiénﬁairé about Eoégumer-ééugatign_

3)» A Background Infgrﬁgtian_FQri was émplgyéd to BSSESS sbciél class,
‘school prégram;‘génder, agé; grade ;ével,'graﬂé'pz;nt ‘ferége,"wqu expéri=.<
.'ence @ﬁtside the home, aﬁa plans fo: afigr higﬁrsch@ci; These variables
will ﬁe éorré;at%é with édnéﬁmef inbwledéé to iﬁ%gStigatE passible linkages.

The data have not yetqbeeﬁ fully analyzed and will not be ;féééﬂteé-in this

report.

Preliminary Results: e L

'What is the level of consumer kﬁgﬁlgdge? ‘The Mﬁchigan Studggthxpggtaé

‘t§§§§"igréénsumé§7Edgcaticg;wére_éefélogéd as an indication of vhat high

isch@cl students should know in the area of consumer education. The results’

of the Test of Consumer Knowledge, given prior torany of the respondents

» having taken theAQDurséi iﬁiiééféﬂ ﬁhatlthe:stuaentg in this sample answered®

45.3% of the test items correctly.

b

-
‘
1
r
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péssess much of the: basic 1nfarmatlén outlined as important in thé Michigen

Stu§Eﬂt,Expg;tapio§§i§§7Cpgspmér Eiucatiop, It is hoped that exposure to

_thisfinfgrﬁation in formal consumer édﬁcaﬁion courses may help rameéy-thisjf
aefieiéngy. Post~course test data frém this;study, when fully'aga;yzed
maey shed some prellmlnﬁry light Dn this question. » |
Wh&t Aré Stuﬂént Dp;niaﬁs About Canguméf Eipeatiog?
Dpinionna;:e results shgwn below were the respbnsesngf con%ﬁmer‘educaé
tion students at the ccmpletlon of the énurse. )
As a consumer of éduéatzan; what i your opinion about a course in
consumer education? - | ) 7 . A \ “.§
¢ Eﬁiéﬁ.ofvthe respandénté had a positive response, whi;eVEQQS% had a
mixed reaction, and 16.5%rﬁad & negative reéetioni' . ; .
_Céﬂsumgr education is ﬁ#-impéﬁtgﬁt course for high’sghéél étudéﬁtsr -
Té% agréed or stfgﬂgly agreed. | | ’
.+ Bvery student should take a géurss;iﬂ consumer education as a require-
méﬂt for g:adhatign. : R ! ' o o ‘ - ;:"h
Of the reapondents, 36. 6% agreed ar strongly agreai that a consumer |
educatlan course shauld be, raqulréd whereas 35% dégagreed or strangly '
disagreed and 28 5% vere neutral.
iﬁe ‘consumer édﬂéﬁtiﬂﬂ course has _helped me bgcomé a more 1nfbrmgil .
- .. ' consumer. ;!! | !
o A to£31;@f~58.3% agrééd”of:étrongly agreed that the-g@ﬁrge'had;helped_
‘them to bec@me'mgre-infarmea consumers, while 23.3% ?éfé-neutleg.and:18.h%
'=disagf;ed or strangly disggreed. | ; |
A final report of the flr;dlngs of the study will be avaiiaﬁlé on its.l
cémp;etigni : 33 ' - -




o 1375 Survey cf Céﬂsumer Education 1n Ml:hlgan Senior ngh Schools:

In January 1976, the Michigen Consumer Educatian Center surveyed the

719 principals of Mlchlgan public arZ p~ivate high schools. Thg'Purgese_

=

of £hé survey was to find out:

- wh;ch sch@als have a course or unlt in cgnsumér educatlan as a lacal

graduation requirement.
- == principals' attitudes ‘about the best way to- strengthen consumer educa=

. tien pragramsi

o l) Df the 323 h;gh EQKBGIS TESPOnding to the survey, the fo;law;ng &cademlc

departments were 1dent1fieé as taklng 1eadersh1p

" Home Economics i226 " Mé;thematiéé 52 Q-
Business Education _178 ' Econgmies _39 - :
Social Studies _98 - - Others _6_

2) 233 high schééi— repo orted that they have a segarate course or unit in,

consumer . educatiaﬁ A majority of courses wers affered in the 11th or lgth
’grades fgther than the 9th Qr lDth grade. 2? schools ﬁfféred léyégr pr@grams

vnlle 178 schgols foeredva?l—seméstér course and 25 schools offered units

' ]
wlthln a semes ter.

3) A majcrlty of prlnclpal; ‘felt that fema];g and non- callege bound student;i
== )

are mare llkely to enroll in a consumer egugatlan course than males and col l ege
" bound students. " Vo
L) Wheﬁ,asked the best way to strengthen consumer eiueati@n’iﬁ Miéhigan
schools, the principals said:
‘Establish a separate course _91
Infuse information into existing courses ?jh R
Combinatlan of the above _167 . S
5) Of the 3§3 schools respcnding to the survey, hS Mlchlgan hlgh schools have a

eéurse or unit in EGHSHEETEEduEatléﬁ as a ;e¢al gfaduat;on requirement,
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EVALUATIDN

S TTheﬂabave desc Ptléﬂ of the a tivities of the Michigan Consumer Education

Center can be seen as an evaluation tool which meas es ac pl;shm ents in

terms of the ébﬁgétivés which had been stated for the Center.
‘Mcfe’sﬁegific_evalﬁati@n instruments have alsa been uséd; A%ter Eé;ﬁ
iéfmél g?guf activity ganaugted‘by the Céﬁter,:sugh és a c;nferénée or work-
: shop, an evél ation férm hasvbggﬁvfilled out iy.Partiéipénté. Thes: p ‘gs
‘ have been used on’ an cﬁgglng basis to madlfy future programs and adapt them
to the needs of the groups being served. Rgsultsifr@m Somg’pf‘these evaiﬁas“
-tions will bg cited below, in the analy ,srgf the Specifielserviéeslﬁrgvidaé
by fhé;Cenfér_ ’ ) d | )
Iﬁ_Prepafatign for thisg summary report, an ext nsive survey 6f persons
wh@zhaé used Center services wés-”s ried out, fo pravide much basic data for
an Efaluétiénrgf Center activities. ;' _ »g. ) ;
0 ‘ ’ o o 35
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Ques;;cﬁna;res were sent to three hundred seven persgns, w;th one hundred

thlftysflve returned (for*y—fcur percent) This is a respectable “ate Df

return for thisitype of 1nquiryi_ 7
One ?art'af the evalustion form was siﬁilar far all respondents. It .

R 2
attempted to assess. the usefulnesg of various Center services, asklng that they

be rated as "very helpful,” "soméwhat helpful " @r "not helpful.” The‘results

yere str@ﬁgly Pa51t1ve fgr eagh of the services, as is illu stratad in the

chart on the next p%ge, whlch is a aummgry of all. rgsponéés. ch of the cate=
gorlef had a 1argﬁ majarlty wha evaiuated the service as very helpful s

ranglng fram El% for the Newsletter and Publlzatlaﬂs to 87% and QD% for the

Loan lerary anﬂ the InsServ1cE Warkshaps, respectlvély, ,Thé EQ@b;ﬁéﬂ résgaﬁsés

.. of "very helpful“ﬂand ?scmewhatghélpful" Eénstltuted 98%_95:311 evaluations -

made of Eenter services. - - o : 7 -

FiVE categcriés of persons were contacted in thiéisurveyg in 1ud1ng
1) those l@cal‘regfesenfgtives who had coordinated in-service training

' sessions provided by the antér; 2)‘1?73 and 1974 graduate summer workshop:

L] " -

&

participanté;“ 3) a randbm;sampla,@f Annualfcanferenéé uttendees, k) a =~ .

' random sample of pérs@ns us;ng tbe Center s llbrary loan serv1ces, and

5) 2 randam sample: of th@se who actually Vlslted therCenter or utilized  1
-its cgﬁsultant a@i adViSerrserv;;eg 15'3;m§!wayi ; - S : ‘{i
It ésriﬁfOfEEt%VE tD‘QOté fﬁat Dfuall qgés§i©nnéire }espgﬁde ts in ;\
"all éétegériés; gver Sé%iéf.tﬁem haféfféuéﬁt a‘cghsumef Educéticn;éOEJSE X
| - - ) : PN o : ' o A
| ér-uﬁiﬁ #ithinAthé last fhfée ﬁéars.f This: r21nfofcés ﬁhe current asgumpticé?f Ty

. that teachers actively involved in classroom Settings pfqyide the core of{

the Center ciiéntéle, and that programs must continue ta bé\planged prlmarlly

P T . T \ s
to meet tHe practical needs of teachers. It should be noted, maréaver; that
- many ‘of the gené}a; comments eiicite§ by thé survey SpDke éf expaﬂ@ing the
- . A i N




S o, e T e RICOAEAN LONSUMEr Lducation Lenter- ..
SO * : R - 2174 University Library T
e ST ., ~ Eastern Michigan University ™

. R Ypsilanti, Michigen h5l97 B
\ 313 WB7-2292 /

EVALUAPIOH- PORY: _MICHIGAN CONSUMER EDUCATION CENDER - WAY, 197¢

L The Michigan Consumer Education Center provides a variety of seﬁrices 10 Michigfa.n educators, Will you please
~ give us your opinion as to the value of the following: |

,_ . 5" "0 J_HélplulnEEs of Servmes Used
k! = o l;}i@_ {\ﬁ" V’ery 7 fooneshat / lot
§ ¥/ Helphil  / Helpful / Helpful AOTAL

" Consuner Huoation Center L 10 o ALY A IR
. Newsletter and Publications = 15 o f}@ 4 .
R S e B 100

e , = ==t e e i i e e

| EMU Graduate Credit © - o % . |1 /e | /g
Cansumer Educatlﬁn Wcrkshaps : I :

(Optlanal)
Your Corments on
Usefulness of Center's Services

"5 |

In-Servzze Warksh@pa

in 1dcal dlstrlcts ' Coe

~ Bhatevide Consuner Blucation -- 8 '* 56 1 ik s '
Conferences and'Exhibits. | nyas 1
B |/ B 1/ w0

- Toan Library of Consumer . © éhl K 12 / 2 105
- Fdueation Resources . | nas
SR T EE R PSR B N S A 3 A

: ‘ | ¥Percentage totals do nob o
/" | alveys equsl 100 due f0 .
" 99% | rounding,

Consultant Serviée:s’% o
+ (phone, letter, meetings, etc,)

[KC 10 EVALUATIONS |

WA v Tox provided by ERic




Génfef‘é aetivify béy@nd its basic role at the secondary level, into all
levels @fiéiuﬂaiioﬁal activity from eleﬁeﬁtary to adult. |

The divi sion of re;pondents 1nto tﬁe abave CatEgGIlES allows the focu ng
in on SPélelQ services and the responses of persomns survéyed becsuse af their
use of that part;cular serv1ce. Each of these majar~serv1ce:afeas will be
analfzsd igﬁturﬁ, us 1ng data from this survey and from other sources,

1. In-Service W@rkshaps'in 1qg§ifDistri:§§.

.~ . Twenty-two in-service coordinators were contacted, of whom fifteen

responded to the questionnaire. Ali»%ifteeﬁ rated the in;service wcéksha; in
heir local district as "very helpful," with none responding "s@meﬁhat ﬁélp—
ful" or "not helpful.” -

wenr.—.Four in-service v@rksh@p Dbjggtivevagge described to the résponaentg,
5vﬁo vere asked, "How well did fhé warkshgp_preseﬁtea bjrthé ﬁiéhigam‘consumer
Education Ceﬁtér meét these ijectives?" On a scale Qfﬁl (Every‘welld) to

5 ("not at all"), all rééponses fell into categaries:i (79%) and 2 (21%), .

| with no responses in categériés?ﬁ, 4, or 5. Y
| Coéments about the inesér#i;eg from these.cgaréiﬁatars were un;fa*mly
.Paéit;ye!' Fafféxampie: »
- The warkshaﬁ'was excellent. It could. not have beeé.mére<iﬁforiativé
or better. | | . ‘
E - Thg ééﬁtef‘s‘Vkasﬁgps are aiways up tg‘iéte and of value to local
‘staff. | L
E;_The InaSETV1§e workshop -conducted by Mr;l Bannister . - .. Was aﬂ_s
averwﬁeiﬁiﬁg sﬁécess; ;
- A1l of the‘abjeétives vere meﬁ‘iﬁ our -two WorksthS'. ; -
‘ 39




Many ;1m;lar sentiments were- expressed by thls group of fespandents. A

valuable’ comment which shows the effect which the Center‘haggs all in-services

.-

willghave was that "a gaodbfollqv—up isﬁn@w in progress."
Some specific éﬁégestgaps f;: chagge‘weré made by these gaordinata?s in
" terms of expanding the éc@pe gﬁa the{teghniqués of the workshop sessions. .
.Iniiviéual-vérkShDP participants vere also surveyed immediatéiy'fallawing;v

the conclusion of each in=service.r Responses wi l not be specified or detailed,
burt they t@é havé gEneraily been pasitiveg One éhange br@ughtabautby Part;ﬁ-

cipant response to 1ﬂ§gEfVlEE pPrograms is a lesser Emphé%ls on* forma presenta—

""" 3
£

tionsjand a greater emphasig on pafticipaniﬁinvélvemEn*, along with more con-
‘centration on materials immediately useful in the classroom situation.

From féeﬁback which Center personnel hgs received fr@m ; numnber of éﬁu;ces;i
it ighébfiéus that the goal of diréct elassrégm applicability mus;vawways be -
érémiﬁéﬁt in thé design and execution of‘a;mbét,evefy Center activity, gspeeial;§3;
inséérvice training sessiéns. " |

T2, Eastern Mlchlgan Unlversltycéraduate Credit Summer Workshops

Df the 1973 anﬂ 197& wsrkshap partlclpaﬂts who respandeﬂ to the
general survey, tveﬂty=two.(f3%) rated the workshop -very.helpful,“ six (20%)

called i¥ "SGEE 'at helpful,ﬁ ani two (T%l Said that'it:was "not helpful,"

xxg Thoqe who rated in "not helgful"imade ne’ spec1flc aamméﬁts as - tg why they elt
| that. vay.
Mo}e.specific urveys were made on two occasions of partlclpants in-the

>P=

1975 summer workshop. Immedlately on campletlon af the workshop they were = -

: . | i 7”7 s e ; Eén‘ | t v() ’ h ’ | | ' ; | i 17 5 3 51 aC _;; L Eeful e =T
- ;’ . S ~ } . {iﬂwhilw ir! »V
X - had been to their ‘tea é;]T:-'jf’f:»‘ o v o f i i ) -jr f

)

.. year. B o ' o !
T
= e ;‘b‘iﬁ i ("V ®




ndi fgs (an five leﬂt scales af 5tréngly agree, agree, neutral dlsagree, :
:  s£rQng1y d;sagree and ' VEFYYPG51tiVE, somewhat yasitlve, néutral, samewhat . é-Lfﬁ*
';negativé,-negatiVEl): o o R o B j' : ;:ﬂs
L 93? féit éaéiﬁi§51& ébéut tﬁé warkshéﬁ' | 5? e o
-l Bé% aéfee& that the goal Df the wgrkshog was aeeamplish . -
‘ ;é 92% fe;t that the warkshop praduct wauld be useful ta tham
N - SD% said they wou;a recamme;d thé wérkshop to chers.f' o l. ) n“!"
- 73% felt the interdisclpllnary apprcach ha& been effeet;%ely used o
- 68% felt PQSJthEly about deg;gnlng a consumer educat;an ggurse a;ound'
egmpetenﬂy hased edueatlgn : : ~ .
?.;-100% felt that the resources ahd sefv;ces availablé fraﬁ th% M;ehlgan - &
~Consumey Educat;on Center were appropriate., e - :

o The iny element of the workshop whlch rece;vad substant;ai negatﬁ%e feed--
ﬁaék (26935%)'was the-timé aiiaeatiénfamong varioué_cggpgnénts cf warkéhcp-
éctivity; ertten gomments showad that part;clpants favared less forﬁél pre—
segtatlans from facu;ty w1th mare time devatéd ta t p,epafatign f : t.fialsbf

i~wh1ch wauld have direct classrgcm ut;llty 7

_ The lesson iﬂ_gragram Planning‘far'Cénﬁer personnel may be that, while
content presentétiéns shbuld:ﬁat be ignored where apﬁrépriate gn&-iﬁterestiﬁgly=

sented method and demanstratloﬂ act1V1ty shou;d be maxlmiged consistent

pre
- /1
- with the needs and Eapabllltigs of program Particlpants: '
A i-* ThefMay 1976 survey of 1975 wd%kshap mémﬁeis shéwed %ﬁat tﬁéir'pre&ictiénA

‘of the utlllty of the materlals which were prepared had heen an aecurate one.
- Whereas g1 general statement of autility: was not sollcited the ;nd;V1dual

cgmpgnents of the WDIRShDD praducts rec51ved strong endﬁrsement based ‘on
: actugl teaehing éx§er;enge. For all program materlalsiegmblned, 170 resp@nsés

‘of "somewhat useful' and "very useful" were obtainei;fana.pnly'h responses

kg

. o \ .
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r;ef "’Gt ueefu;_ The 1eeeen Df preetleeilty is- egaln leereed th:eugh the

" "perfermence

= ) T

'?feet thet "leernlng eetivitlee and" reeeureee reeelved the etrengeet endorsement

- 1n terme of utillty, foliewed in order by ' eenteﬂt_eutliﬂee,
) -as" " sy v .
’ebjeetivee,' and . geel etetemente. : In the verieue eentent ereee, a reeeonebly

ﬁg eleee reeult ebtelﬁed in terme ‘of the ueelulneee ef meterlele on Ceneumer Ee—_:

. R . e = - . '
he?ier, Meney Menagement3 Dbteining geeie egiﬁservieee, and Léee; Righte-ene;

. | o=

. ~“Rebponsibildties, with the Consumer and the Economy section séen .as somewhat

) B . Vel - S T :
- less useful than the others. b o """—"f--«az,__?_,_, .

" as "very ueeful,J th the fermel feculgy preeeetetlons reeeiviﬁg eubetentl liy

lowér (yet- still peii'gy ) utility Eeeree.‘ T "f R
‘ < ; -

\

p obebly under\generelly the sanie ié%met whleh they heve had- in the’ peet.
£

¥

\
T ey heve preven the;r ettreetlveneee end ueefulneee te teechere cf eeneumezxgﬁf

\ ) . . . -

‘Edﬁéetleni < \\ - i . o

-

.
e

_ The courses ﬁ?ve‘bEén tquht.en an intefaieeiplinery beeie; a preetieeﬁﬂa

L =, R

- ¥%hich ‘should eentieuei ,Meet‘pertielyente have enrolled for home ¢conomics

Ihe summer works hope are ebv1euely eemethlng whleh eheuld ‘be eent;ﬂuei,w J'

-

eT buelneee edueetlﬁg credit. Future difeetiene might ineiﬁée e»reeeteﬁiiehiﬁg;

of ereﬂit fcrm the Cellege of Eﬂueetien (perhep fr om the DepertmentAef

fCuIrleulum and, Tnet:uetlon) and more direct reerultment of social science

!

- teeahere 1nte the workehope, whlch weuld facili t he eontlﬂuei eve;leblllty

;ef eaclel science. eredlt fer those- who needed it.

2

33; Annuel Mlehngen Ceneumer Edueetlen Conferenee‘
Df those surtveyed &3 & rendom eemple of 1975 eonferenee ettendeee,

_ABT% reted ;t as Jver,'y' helgful; and' 13% as 'eomewhet helgful_ﬂ The.1976




C e A ‘ K o o ) Lo . . :
aﬂference is-being planned along basically-the same format: lines as the -~ . -

Voo - ' ’ o

?previgusly weli—receivéi meetifigs. . Again, a partial;maiifisatian will be

= i

m:ﬁédelbéseﬂ on Pa:t;clpants evaluations, ;ncrea51ﬂg the &emanstratlan and

sucgéséfﬁl glassroambmethcd type presentgtléns,’ani ;;m;ting samgwhat the._'

';z_number,af farmaifsgeakers.who’perfqﬁﬁpin'a reiativély closed setting;
L. Loan Library

;By"all iﬁﬁieatignsi the librs:w'laan service’ cf the Centej‘is one

-

@

“of ;ts mast w1ﬂely gsed and appreciated act1v1t1&s.; The random~saﬁ§1é'af'

,ﬂjﬂ thlsgser?léé. “It 1s;essent;§1_that this service reﬂaig\cge of the Easic. .

activiti;s*af the anter; L f': : 2
One rather substantiial problem exists, however, in connéction with the

s

hz?l@gnipfagfag; ﬁame;y,-thélgfacéiurés for getting'ﬁaterggls ?IvatthCEﬁtéf

and returned to it. A related pfoblem is that ofi;pﬁﬁuﬂiéating;té”the'”

*

- glientel§ thatlthe Center resource écllegﬁibn=is@mééntxto.be uged;f@r;préviev_

‘and3evaluaticn3for;;ocai ﬁurcﬁase, not for regular classroom use. . '\\\\-'
B . ’ ' o ¥

The gréater avallablllty af consumer educat1on materials at REMCS Elnce AN

the media purghaSé grant from the Michigan Eepartment af Educat;@ﬁ should

- 1
' part%al ¥y ctify thesé problems. The Center must’ cantlnue to w@rk w1th the

'REMC% in qtrengthEﬂlng and publiclzlng ﬁhe;r cansumer educatlcn callec 1@ns 75, “

R &

tQ thaln materlals or pay-ihe cast of: malllgg, Now that the Center is no
\»: \
?W 1anger paying these costs, ante: persannel must erk to estaﬁlish a System

wh;ch w1ll faclllLate the gr t t passible clﬂcuiatign Qf its maﬁer;als. I

b (

. the 1Dng run, thls ystem should be as efrect;Je asg the prevlaus ane, whlch

: partlally becauge no cost was ;nvolved maﬂe such demands on the materlals A

i .
o S - : -

¥
-
]

L e
¥

RS ERDRRL S
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that the dz 1 es of ndlvldual barrower5awere often not gulckly and efflclently\

ﬂ i
2

n

. metg

éaég Consultant. Se vices

Two categar;es ‘of cgnsultaﬂt servlces can be del;neated The first

P - oy

are thase persans wha came to theé Center ta use the cansumer educatlon

”GIES?HI§ES available there and 10 consult with the staff abaut»their reg@ﬁrce.

needs. A random sample of all persons signing the Center guest register was.

,surﬁeyed gndeé;@utsaf 27 Pér%éﬂS;WBQ returned the questionnaire-(96%) -

£

:repﬂrted that the service was “Véff}hE;P§El;“ Tﬁéir_éva;uati@n5xin many L e

cases ;ncluded statements aEDut thE’héipfulnesé of the Centér staff,- This

re;nforces data from Dther sources that the materlals and Peracnnl help
: avaiiable at,the Cegter are a valuable TESQurce f@r,the consumer Eduéatars

ana'étherg wha use them; o A R R A

Another level of cangultantx service available, £rom th ;Génfef is the. - -

prav1slan of adv;sary 1nfarmatlan on Pr@gram ievélopment and \ht ed EthltlES
. T . )

B The expertlse of Center personnel,has.EEéﬁ 1dely usgd on a- varlety of: adv1=’

3 -

Scry baard and 1nd1v;du81 cansulting pragects. Nlnet&&n Df thDSE surveyed

.on the basis of suEh persanal conaultatlon respcnae& to the survey, .and 18

of these (957) rated thE serv1ce as Jvery helpfui...

“

The cantlnu;ng avallabllity of these adv;gory serVIEES “to anyone who

mlght nead them 13 1mp@rtant to maklgg the braaﬂest pass;bi e af the

P esources af the Center.'
. '

6, Gansumer Edu:atlan Newsletter and Pﬁbl;cat;;ns

1

- . 7

#

. ) L The evaluation of these‘Center p?adugtsé wh;le‘ver? strong., was,

the weakéstvg those actlvltles or pradu:t spe —j"’aliy surVEyeﬂ (61%

said they weref 'very helpful " 38% sald "helpful " and l% Sald "not’ helpful.").
g,

: The samewhat lower flgureg on thls item are pigbably §ttr1butable to the




3

1mpersonality and supefficiallty of these materlals, when they are cmmpargd

.;”tg thg ch&; serv1ces which the Can prav1dea.. (Tt shou;d be natei in”

= ) =,

L thi&'i’nnéeti@n that a samevhat slmllar survey was done af 311 Mlehigan hlgh

L

iéégféggkﬁéiggfincipals;' The 1tem ratéd h;ghest of- the Center Sérvlces by thex'

’ p'f, ipals was the ' chsume: Educat;on Newsletter an d Free?Mgt%rials." 93%

- af the 3@6 Prlnclpals respandigg rated these things as "very helpful" af -

”Thls 15 the cné Genter service Wlthﬁﬂhlﬂh all pr;nclpals

sﬂmewhat hs-l;pful. "

have dlrect Dntact, as a gopy of everT‘Newsletter is malléd diréetlyftg eaeh Rt

of thém. In regar& to the other Center servi s"thé‘grineigg;s ratings-were
gmaiginaily yet cansistently lDWéT thaﬂbthe‘ratings fréﬁ those ﬁha-haa made

direct use of the servicési)

It is felt that the area cf cammunlcatlans and pubilcatlons is one.in

. whlch the Center shDuld prcb bly expand 1ts act1v1tles. Center Pérsanﬂél

in attempt;ﬂg t; prcv1de a varlety of consumer education Sefviéesgté E

‘ broad range of 1nilv1duals, Qrganlzatlans and agene;ess have recsgnlzed

the demands éurféntly made oﬁ'the‘staff; hé?ever§ the éxgans;an*@f:this
" element of Center activities must await theacbtaln;gg of part;cu;ar grant

i

%eséufces=ﬁhieh would proviﬂé”the~pro£es§iona; staff suppcrt necessaryfto -

th; development of" such materials. g

'Erespandentg and shoulavbe ccnt;nued‘as a eammuniéatlons link am@ng'gﬂnsumef
educators in Mlch;gan, lSé@é"distriﬁution problems may exist; hgweverg

Sygtématié steps;shéuld_be taken to eﬁiand the régular cir ulatlan list

" beyond- its¢present range,.which concentrates on secondary lgvél‘eiucatign_

programs. Appropriate consumer educators or poténtial consumer education

o B oL , . - - (. 'i\ 5 s _ =
Tacilitators (such as principals or program administrators) -at all levels,

pm

39 L

.

3 certa;n’areas of need ‘in t%:ms cf profes 1Qnal develapment materlals leveﬂ.'



'”J.iﬁciﬁéingxélemen§afy; junigf,higﬁ;}éd&lt and community, shbuidAbe”idgﬁti=" .
f§é§ a§§ added’ . to the mailing list. Ihe:éu:rent practice éfzééndiﬁg four - ' V{“

%

.cépiés,to5eaéh Mizhigaﬁ high school should géfﬁaps be examineastc-saé if . S
~ the é@pie% QTE'iﬁdeed getting tﬁ ﬁhe”appropriate per%ongg

‘“";fT.‘ General Stlmulatlon of . Cansumer Educatlon ActhltlES

.An ;mpartant-and moré genera; aspect Gﬁ the Cénter miss i on 15 toﬁ

state Df Mi. ,gan. ‘It is haped that Perscns Vh@‘féﬂélVé CEBtEP Sé:VlEEs :
will be motlvated ta ‘active lnvalvement in such activities. In other Wa?ds,
'Center actlv;t‘eg sh@uld have a multlpller eff&ct whlch cannot totally‘bé

' . measured in terms of re;gaﬂsérta specific Cegter actlvltles, ﬂ

’:fgiggéntér}ciientele;in

support activities for consumer édugatioﬁ Pf@grams each, of thekgf@upsiiﬂ
ﬁhe genersl survey (w1th the exceptl n of the lnserV;ce cQDrd;natD;s, maﬂy
'mi whom were. n;t é@nsumer Eduﬂatars) Was asked what they had ione to

:Zenc@urage "the strengtheﬂlng of consumer - edﬂﬁatlan in your sehacl é; community

_durlng the last three yvears."  The réspanse fallcws; ' ’

e S o . 4 %  number of
. - o . 7 yves no ! TESPQﬂEEE -

Talked with Prlnclpal and/ar sch@cl Eaard,( ' - o
members ‘about the’ reed far consumer. R 70 30 (105) -
“education.” t BT A SR ST

Talked w1th fsculty abaut lntegratlng - I N ; :

: ol Tae |29 1 (103)
T _consumer; educatlcn into Exlst;ngfclassraoms. R B v
e Talked with ~.udents about the need for.. = ol ‘6 |'(102) -
I . .consumer education. I N | I .

- : Partlclpated in local “consumer educat;on . - & ) C
‘ \ 2o 33| 6T (99
e 1 _task forces or adv1sary committee. .= . I NS SR -
Encouraged adult cmmmunlty cansumer ’ | 35 65 | (98)-'
education”programs. . - I D e
7 Prev1ewed consumer educatlcn materlals and ; . : TR ;
o ‘recommended -purchase to local schools andl T8 22 f (102) o '
o * or Regional Educational Media Center. e —

, “Circulated Michigan Congumer Education _ R R R
T .Newsletter and msterlals to interested 66 ]34 (102)

faculty o e N NE—TI




iThe 11nkaées betweeﬂ thase EEtlDDE ana Cente: aztlv;tles are, of. caurse, -

ha:d t@ verlfy speeifica;;y In an attempt t@ EEE 1f respandents recggniged

-1

such llnkages, a space was Prav1ded for ';amments regard;ng ways the MlEthEﬂ

Cansumer Educat;gn Cénter may have inf;uenced this activ1ty ro A tctal af

‘ﬁtwenty=sev2ﬂ respandents made cgmments whlch ackncwlédgéd ‘a éebt tQ the Genter

¥ i : s e

~lig;§§f@§,Qfgthe-stimu;atiaﬂ~§~mth15 agt;v;ty. udea in the spec;f;c 

A-:éféréﬁéés5ﬁere.twen;y-general;cammégts about the h%;p-af ‘the mater;gls and ‘f;_:;j:{
.~ resources availéble‘gt’thé Center, nine references to ﬁhE‘NEWSlEttei, four to
Dbtk adibakbon o (AMHE 2R o5 to Bt WS LERLEE, SR ,

_ the summer workshops and seven to the general stimulation provided by the

: ééhféfm 3 e

In a parallel quest1an, thé inservice caardlnatars were asked if they

;7§Efg' 'aware of eﬁgeﬁng act;fltleﬁ'giméd at‘stfeﬁgthenlng cansumér educatlcn ﬁmmgyxw;;g

i Vhiéh ﬁay have been 1nfluenced by ‘the 1nserv1cg ;arkshap. All flfteen re- )

a;spcndents answered ﬁyes to this quéstlan, mast ﬁften speclfylng “talked w1th~

'-faculty abaut ;ntegratlng cansumer educahion 1ﬂta exlstlng ciassraéms; as a
; _f$PEEifi¢ éxamgléisf,thlsstype of activity. Each Df the DthPr act1v1ﬁ1eé

 m§gtiQ§é§.in fhé.gﬁartuaﬁ ﬁage QD wﬁévﬁaﬁed;ﬁf at leaét-fifé of the ccoriinaﬁors,i

. -vThe-ébdve'ié-Végy general evidence, but it iaesﬁﬁé%ﬁpl£§=thé ?act thaP'éﬁé. !

" detivities of ‘the Ceﬁﬁerjﬁavé some continuing infiﬁénée éﬁ'tﬁ§ééfgh§ usen'its ' |
;:;?Séﬁfigegs~ There is some evidence of. Follow-up activity which is éf?ésPéése to
%;.aﬁtiﬁns_takénias_al?art of GentériPrégraﬁsf 'ThiSViS'the kind Df,éuitipliéry
?%;%gffééf"téWarﬂ Whicﬁ”ééntef servicéévaré aiﬁeiiv The main Lurden for the i mpr c;g%,if
i ment of ::Gx:lsu.mer educatlc:;n tln‘aﬁghout the stat | 1y igpéndg ;n_ tﬁgse. vho . & b

dlrEﬂtlyllmplement prégrams st the 1a¢a1 level. ?_ﬂ' 7 -
f;; L . )
\ e 4T | -




By all measures whlch hava béen made, Euppart for’ the GEHtET by the user
. = : . ;
'faf 1ts serv1ces 15 very strong. In a&dltion to the results af the abave s veys

-é number of pﬁsltlve létters Qf auppart were recéive& in. cannectian VlthfthE'”

. Gl : ) ,
federal grant appllcatlan wh;ch.v&s»madei- The pragrams and. materlals af the

Zi2v;Centér have rec31véd wlde acceptance by thase who hgve vorked with themi ’

. A majar prablém wh;ch rema;ns and contlnues to affect many Céﬂtér EcthltlEE

: ﬁvaluatiOn Sunnnary and Need Statemegt. T | /
5

is the lack of a pérmanent fundlng,saurcéiv The" search for ongaing support at the‘i

 ?fpresént t;me mccuples an inordlﬁate sharé cf the energy of the PrEfESE;DnEI
. staff Thls v01d alsg contr;butes tD g 1ack of sure, diregﬁlan far Genter 77

=1act1v1ties. Thé ‘basic dir tié” cf future programsgls in. large part dependent

er;an'the sauréés from which fuﬁas are réeeivedi Géhter‘pragrammlng=could be,
: ¥ ’ - L .
better planned and 1ntegrated if the baglc fuﬁdlng quéstign were %ettied_ With ‘

patentially changlng dlréctlons."

H

Tt ls nf cgurae, desireﬂ by the Etaff that the Center begame aﬂ 1mpartant

'pa:t of the educatlcnal cagab;l;ties nf Eastern Michlgan Unlversity. A ccﬂt;nu;ng

' ierlatlgnShlp with the Mlehlgan Departmént of Eiucat;cn is also antlclpated. Not

E

B anly fcr funﬂlng reasons but alsa far pragrammat1c cahergnce and ilrect;an, thE

&

o -Center vcuid hap% to strengthen 1ts tles to thésé Grganlzatlans. R

- =1 . v - : #

= . N . . g
. . L owe . . . . s : s

\. L = .
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FUTURE DIEECTIDNS

. How does esﬂsumgr édu&ﬂti@ﬂ fit into. mh&t a y@uﬁg persan o o
needs to ‘know and be able to do mhéﬂ he ?saghgs ths Agg Qf , SN

Magr:zrzﬁy in Mw?ngmz? ,‘ , L S

%iliijuwm- " What is a consumer géusafiaﬁ tgagher, Should every
teacher have skills. in. consumér education, or should only:
selected téaghgfs have gaﬁsumér téaghzﬂg skills? . o

' Hﬁw are we gezﬂg t@ ghﬁﬂge our: g@llgge ‘teacher tfaznzng
prggrams to equip teachers mmth knemlédgs and EkLZZS nggdsi

L  .in consumer sducattaﬂ? L . L . ;-
--How ean we put‘eon&umsr edﬂgatzan taggthéf ina studentﬁ.x
eansumér perspective which will Iﬂsludé law, . ééaﬂﬂngs

environment and polities? . . . o

- TN ey
, ‘ L

What are ﬁhé Spééiﬂz néeds of bilingual gansumérs - Llow
. income consumers, young adulls; @Zder AM§PL§§HE and the

phygtgaZZy handigapped? C , .

Toam

v These questlans frcm Dr. John Pcrter and others must be addressed in o
the days to come. _Consumer education ha fa:hiéved ‘a mamantum of its own
~in 1976 the future is brlght but the wark ;s not flnlshéd. ' A

= l

5=§ i

. A .
. . ) . o i ) f
e ’ : . .
. Tea cher Inservlce :
= !

!

i

;'*" The Mlchlgan Cansumer Educatlan Center has submltted a grant appllzatian
I ;

Educatign whlch would pravlde the b351c

”:ta the U. 8. folce @f Cansume*s
’pragram dLrecticn and Partlal fundlng fcr the Gepter s aperaﬁlan for lSTéaTT

’vShauld the fundlng be r3221ved d&i: nal funds wlll be prov1aed by Eastern

Mléh;gan Un1vers;ty and the MlEhlgEﬂ Department af Educat;an. 4
The.

A plan of action dlagram Df thé proposed prggram is on page’ h5

tltle of the prggect 15 "A Model I,servlce Prggram for Teachers as a Campénent

'af a utatEaW1ﬂe Professlonal Develapment Center for ccnsumer education.

=,

Adult and Cammunlty Educatlan

Y

Ihe Center is laaklng tcward,e;paﬂSJOn Qf 1ts ccmmunlty educatlon Eﬁmpaﬂeﬁt,

A grcp

al is currently be;ng prepared for can51deratlan by the Mott Faugdatlan




bk

“ The activities would focus on curriculum and materials development and teacher

" training 'in consumer and economic education for community educators. "7

L a me s R RS 4

AvTEieméntafy‘Céhéﬁmér”EaﬁEaticnf~

Te meet the 1ncrea51ng numb&r ﬂf raquests for materlals and currlculum
;’) N =

ass;stance in elementary cgnsumer educ&tlgn, the Ceﬂter is tentatlvely pléﬁn;ng

a5

to offer EMU F;eld Servlceg caurses 1n Elementary*CQnEumer'Educat; in WQTEETTHT
6 ,;n:coaperation Wlth the Departmeﬂt of- Curr;culum aﬁd 1nstruct;on.
"Stféﬁéfhéned Unlver31§y P:agrams' ;>; o - i‘ : .
| * The Ce;ter plans ta work. clasely w;th Eastérﬁrﬂ;cﬁlgan_ﬁn;ver;;téicallegesx
;aﬁd_agpartments in strengthening?thé teacher Eralnlng~papac;tyAéf éﬁé:Uglvers;ty;
.  inf§§nsﬁmer-ah§ ecandﬁi%‘édﬁcaﬁiﬁﬁ.ﬁ In- aﬂdlt;a' he régﬁig}iy seheiﬁled‘*
‘summer vgrkshﬁp, plans are- be;ng méde to affer gradugﬁe credit. ccurses in K
at;on w;th 1@2&; school dlstricts and Méﬁtgomery Wardland Campany, Inc !
t’:*’f?‘?*‘ici'l‘Eﬂr::’h Programs: : T

The Center“pians to continue ta axpanﬂ 1ts close reiationshlp vlth varlgus

1 - : 2

"fn“AQHIVEfgitléS, Drganlzatlans and agencles thraughout thé state and natian. :
':ﬂIncluded are the Reglmnal Educat;cnal Med;a Centers, the Gareer Educatlgn

' Plannlng Dlstrlcts, thé Consumér Educators of M;éhigan and many athers, .

$W1th gantlnued c@aperatlan among educatlon, bu51néss, gavernment and
cammuﬂity grgups,‘chSQmer eduatlan can became an 1ntegral part of Mlchlgan 5
educational programs. f I ,i

*
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— 7“_ﬁi,,igaﬂlDEEErtment‘af Fﬂueatlan

KElE Guidelines. ané Student- Campeten21es
in -Consumer and - Eggﬂamlc "Edqueation .

lﬂ”iwgw;alww«;~r’J

Mlchigan Eansumer Educatian Center at Eastern Michigan Univers;ty

“SUPPORT SERVICES |

fﬂr Teachars : P Digtribute Newaletter_ et él'Strengtheﬁ
p_:,,.,] : ET ;vi’if* L - and otmer—"_ P TEEQhEIaTTEiﬁing
e N - e I Publicatlana e N CEPEEifY Lo
" Develop\ Inserviee Maiel 1 o ——— . 8 U

S T e f:‘ MEiﬂt&ia Resau:ce R i";
) B R ibrary for . - o , N
Prcfess nal Develapmeﬂt ' L : ' CA

i

Implement Tns ervicé; ‘ o *xf S P B i
.. l0:locatioms - | . pe————d e S
e " 1| Sponsor State-Wide |
oo N 0| Michigen Comswmer | :
3§dult; ! | Education Conference. | S R

lf;’}iary* Secondary

R i . . - N f . .
. : € - W, 5%

;Pravide Eansultsgt . . ST
Services o ) ! S

N4 - : " B R

*, . Participate : v _ v L
: - imn - oL L C b e
State and Nationsl .|" % . - . - o i
. Canferences ﬂ;v= IR

— i B 3
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. ‘ Prépa;e a publieatiaﬂ fcr
e other , . natianal distribution- &escrlbing
- Teacher ‘Training P SRR “the organization and’ functicg
’ Institutians . .gf an @nsgaing state Ccnsumer E&ucgtian CEﬂter

Inservice Mcdel tg




