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4
SURVEY OF CONSUMER EDUCATION'PROGRAMS IN NEW JERSEY PUBLIC SECONDARY SCHOO
77111Y-DEVELOPRENTAF CRITERIA FOR EFFECTIVE COMPREHMVE PROGRAMS

SUMMAR,

The present studyrs funded under the provisions of,Part F PL 90-576.

Vocational Education Act, by a grant from the'New Jersey partment

of Education, Division of Vocational Education.

B. The general objectives of this study were to':

1. SurveY the current stitus of consumer education in the

public secondary schooleof New Jersey. ("Status 5urvey")-

2. To develop, in coRperation with the New Je, rsey State
p

Department of Education, Division of Vocational Education,

and in consultation with consUmer education officials and.

educators, proposed-criteria for consumer education.cur-

riculums and programs for public secondary schools of
f

New Jersey.

3. Obtain opinion's regarding the comprehensiveness, relevance,

and feasib ity of the criteria by means of surveys of

public secondary school principals and/or their designees

.and of eecognized experts in the field of,consumer educa-

tion. ("Criteria SurveY")

4.( Compare the opinions of the principals/designees and the

expqrts.reg6rding:these proposed criteria.

a
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5. Prepare a final report of the project.flndings tor use in

Innovative.consumer educationdeveloping recommendations foP

curriculums, pre-service and in-service training of

teachers, and general impraement of consumer education

2

practices in the 'State of New Jers4.

C. Surveyed during the Spring of 1976, the rate of return from the

405 public secondary sthools was 75.1% for the "Status Survey"

and 58.4% for the "Criteria Sevey." Eighteen (81.8%).,of
,

22 consumer education experts responded.

D.. Results

"Status Surve " - Phase 1

1. (There was a marked similarity between'the actual population

and respondent sample by coullty an'd types of secondary

schools.

414"
2. Nearly 90% of the respondents,Were loCate in mostly

suburban or urban areas.

.3, Enrollme4s rangedfrom less than 400'to 3,000 or Wye

pupils. The median enroliinent reported Was 1,216.

4. "The median annual district expenditur per secondary

school pupil during 1474-75 was $1,440.

5. Though thp percerkage of minority students enrol1e2

ranged from les", than 1% to 100%, the median percentage

was only slightly more than 1%.

,'
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6. -Overall, 284 of 305 schools (93.1%) indicated that they

offered some form of formal consumer education - either

sewate course, consumer education colflponents integrated
,

in-other courses, or both.

7. By individual counties, the percentages of secondary

scheols offering some form of formal consumer education

rdnged between 66.6%,to 100.0%, and by type of school,

.

between 75% and 100.0%.

Overall, 50, % of.the secondary schools offered both

separate co umer education courses and integrated

components in other courses; 10.5% offered separate

coUrses only.; 32.6% integrated-courses only; 5.9% no

courses, and 0.7% did not answer.

9. Whether school districts were rural, suburban, oeurban

vies notPrelated to the manner 3n which,conS.umpr education
b

was offered - in separate or integrated courses.

-

10. There was a.positive relationship within a narrow range
-4

of *Tess than 10% between:size of enrollment and whether

1-i0loolsoffered some form of consumereducation.

There'Was no systematic relationship ,between whether or

not schools offered consumer education and their annual

average expenditure per pupil or their percentages, of

minority enrollments.

4The percentages of schools who o fered separate.consumer

1

education cou?ses crimbed sharply from grades 9 through 12.

8
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13. Enrollment whereseparate cOnsumereducation courses were

offered wai elective in about 95% of the schools.
'n.

o

14. Overall, of the schools which offered separate consumer-

',

education courses, approxiMatelY 55% covered mOst of 12

fk
15. Analyses were provided of the extent'to which each of 12

major consumer education topics waS covered in Business

Education, Home Economics, English, Hbalth Education,

major tonsumer education topics identified for this study.

Vocational/Trade/Technical/Industrial-Arts, Mathematics,

Science, Social Studies, and Fine Arts by schools which

offered: a).iniegrated courses only, arid-b) both separate

and integrated consumer education courses.

16. The overall patterns of coverage for (a) and (b) above were

rather siMi)ar, but slightly higher in the case of (b).

The coverage of individual topics ranged very widely in

both SituatiOni. Comprehensive cover-age of all.topics was

found greatest in Business Education, with significant

coverage in Home Economics, Social Studies, Vocational Courses,

and Kithematics. Health Education and Science generally

included topics of special concern.

17. The grdt majority of t4e schools used a departmentalized

pian to plan and to teach separate:and/or integrated

consumer education courses.

9
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18. Schoo1s-(18) tqat offered only separate consumer education-

qourses were about evenly divided between one and two

semester course offerings. Schools (153) offering both

separate'-and integrated courses reported One semester

separate courses (55.6%), field trips (45.1%), two-semester

sep,-ate courses'(38.6%)', extracurricular activities (15.7%),

mini-courus (15.0%), and assembly programs *(7.8%) as methods

.of deriCUlub organization.

19. Schools which offered only separate consumer eduCation

courses or separate courses plus integrated courses :used a

greater variety of teaChing methods than did those offering

only integrated courses.

. 20. Teacher-made achievement tests observation Of student

performance, and observation of teacher performance were

used by a,large majority of schools to evaluate their.

consumer education programs. Other methods used

included standardized 'tests, student ouestionnairps/

inventories/attitude scales, and student-interviews.

11. 70.7% of the respondents had enga d in consumer education

curriculum development during the p st five years. Of the

18 schools not currently offering consumer education, about .

/
a third had been so eneaged.

gr
46.4% of the respondentehaq developed materials for use*

4

in consumer education courses.ct.
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23.. About a fourth had plansiend 9% had plansbut no,fundS to
,

implement new consumer education prograMs, courses, or

units in 1976-1977 or 1977-1978:

MoSt frequently mentioned types of assistance needed.to

develop moremeffective ..contumer education programs were:

. greater availability of materials and. media (44;7%),

in-service courses and workshops for teaChers (49:7%),
,

consultative visits by experts and- de./elopment of greater

local interest and leadership among parents an0 community

(40.5%.)

.

"Criteria Survey" - Phase 2

1. The dist'ributions of the respondent sample by county; type

of district, size of school enrollments, and wheth" onsumer

education courses were offered were similar to thos IfolYnd

n
in the "Status Survey" - Phase f

2. Among'New Jersey secondary schools, the median percentage

of students involved in formal con-sumer education during

1975-76 was 21.1%. The median percentage who will have ben

enrolled-by the time th0 graduate was 36.8%. '

The percentages of agreement (including those with some

reservations) of the respondent schools with 17 of 18 proposed.

consumer education criteria ranged from 78.4% (Criterion N)

to PA% (Criterion R). Only 50.8% agreed with Criterion 9

2
which deals with the number of hours that should be,devoted

to consymer education. 1 1 .



4. The percentages of agreeMent (including those with some

.reservations) of the 18 respondent consultants with the

18 proposed criteria ranged from 66.7% (Criterion 0) to

Jr-- .
100% (Criteria B, C, D; E, H, J, K and

t least 50% ofthe respondent schools and sultants

reed with 17 of the 184criteria with no reservations.

A summary of the consultants' coriiients is yroyided.

7. The implications,of the study are discussed and

recommendationscfor further research ar uded.

0.

1
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suRET Of CONSUMER EDUCATION PROGRAMS IN NEW JERSEY PUBLIC SECONDARY SCHOOLS
, AND DEVELOPMENT OF CRLTERIA FOR EFFECTIVE COMPREHENSIVE PROGRAMS

.

1. IN1I2ODUCTION AND BACKGROUND INFORMATION

On the national, state, and local s*cene the burgeoning of interest

in consumer affairs- and a growing awareness of, (he need for more con-

centrated and focused efforts in the field of consumer edUca on t all

1

grade levels has been notable. In the secondary schools :04er education

topics have been offered in home economics as welras in distributive'

education, business edication, and social stUsdies and other curriculums.
.

(Survq0,4( E(yaluation of Consumer Education Programs in the United States, k
r

USOE, 1970).

Informal discussions with many New Jersey State authorities'in

the field of 6onsumer affairs, consumer protection, and consumer,edu-

cation reveMed that there had been, in the last few years, an increased

interest -A development, tonduct, and evaluation of consumer education

programi akkthe Secondary and post secondary School level.

In his comprehensive study of New Jersey schools, William Johnston

in 1971 reported that the number of students having-contact with

of

consumen-peduca ion inStruction and the scope of comsumer education programs

were limited, withonly about a third of the students in New Jersey schools

having the opportunity to develop consumer'skills and toncepts through

formal education programs. Though some school districts have'obviously

made significant progreis since that date,'there was a paucity of current

and'comprehensive'information and data related onsumer education at the

('
post secondary level in New Jersey and-informed objpetive judgments could

nat be readily made regarding its current status.

1 -
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The.present study, funded under the provisions of PL 90-576,

Vocational .Education Act, by a grant from the New.Jersey Department of
.,,

Education, Division of Vocational Edu6tion, wasddesignf ed. 1) t'O`Oovide,.'

current inforMa ion regarding the itatus of consumer education in

New7ersey Pu lc secondary schools and 2) to develop, with the partici-
.

pat'on o ese schools, criteria for consumer education curricula and

The findings, hopefully., will,assist in making recommendations

.for innovative consumer educationco urses and curricula and for the

pre-service and ip serviCe trainiTig-`' teachers, and, generally, for

programs.'

Amprov,ements of consumer- tation practices in public secondary

schools of New Jersey. Plans call, if funds are made available,
1

to extend the study to other aspects of consumer ,education, both
A

at the secondary and post-secondary levels, including7_a survey of

the staus of consumer education in all New JerSey public-and private

institutions of higher learning - community colleges, four-year colleges,

and universiti s- and the development of multillisciplinary consumer

tion p ograms.

In onjunction with the present study, a mini-survey of departments

of education of 13 states known to have well developed programs was

conducted. Nine.supplied information and some of their program high-

lights are given below:

2 3
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Colorado

1 - Units of consumer education mostly included in regular
course offerings; separate courses are.rare.

. .

2 -4program and courses arek-not mandated.

,Illinois

1 - Locat distri s are given opportunity to be tnnovative
And progra are reflective of community individuality.

- Instructi n is required for-airstuden , including
element y grades.

3 - Ma l'Tor n consumer eddation is being developed at
uneiversitY level.

4 -,Teaching is.interdisciplinary and consumer education
offered in separate and existing courses.

,Maryland

1.,-4ConsUteducation resource center serves schools.

2 - Multidiiciplinary and separate courses offered.

3 - Independent_study effectively used.

4-aCourses are not mandatory,

Mithigan

P I - Guitelines distributed to provide-leaderstiip.

Teaching approach is multidisciplinany, including

) separate courses.

3 - Resources and personnel of consumer education centers
,

encourage innovation.

>

'.1i-Orth Carol ina

1 Uses varied learning experiences.

2 - Community based rather than text-based program; student

experiences extended beyond classroom.

3 - Separate consumer unit included in each course. A one

semester course developed.

4 7 Courses in consumer education not mandatory.

24



Ohio 8

,1 - State.Department of Education coordinetors prpvide

leadership to local districts. .

2 - Teaching is both by separqe and multidisciplinary
I h

courses.
. ,

Oregon

Al 11,

1 Pilot testing of curriculum-in local district5_/prior
to adoption or. revision.

, ,*

*2 - 130,clock hour, of instbucticin reiluired,of.a11 graduates
and-.attainment of minimumHoompetehcies must be assyred:'

Pennsylvania -

1 - Broad conceptual base used with teaching materials
,

applicable ta any approacli

2 Expansive competencies covering_a wide range of
subject aftas dpveloped

)

j 3 - Consumer education a curriculum priority, but not mandated.

,

South Carolina
N\

1 - Consumer education offered as concentrated semester
course tfr home'economics

2 - Teaching &f consumer(education is both multidisciplinary
and by separat...e5or-ss

3 - Home E6oriomics degree uired far teaching separate
courses or units ,"1

4 - Program is not mandated'

Texas

1 -.Traditional approach used in cuziculum
'4t

2 - Separate consumer education courses offered

3 - Program and courses are not mandated

)

25
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Wisconsin

l. - Interdisciplinary planning and teaching at local level;
rinterdisciplinary coope'ration'at-state level

), A

2 - -Multidisciplinary and separate courses offered'

3.- Consumer education curriculum is Mandated_but not A

40. .

consumer education itself

Some of the nine sta,tes stressed the need for teacher training,

greateri of local resources and community-based programs; teacher,

4 E

in-service coui-ses, studeneinvOlvement,and consuiner education as a

°

mandated-requiremebt. .56eral- noted the peed'for consumer education

.

cours' suggestes and major at the college and university level. One ed
4..

a state-wide TV course in consupier education for teachel.

ar°

4

0.14-""

a

2 6
-5-

1



OBJECTIVES OF PRESENT STUDY

The general Objectives of this study were to:

1. Survey the current status of consumer educatlon in the putilic secondary

schools of New Jersey.

2.Jo develr, in cooperation with the New Jersey State Department of

Education, Division of Vocational Education and in consultation with

consumer education officials and educators, proposed criteria for z/N

,fonsumer education curriculUms and programs,for public secondary '

schools of New Jersey.

3. Obtain opinions regarding the comprehensiveness, relevance, and feasi-

bility of the criteria by means of surveys of public secondary school

principals and/or their destgnees and of recOgnized experts in Lne

field of.coniumer education.

4. Compare the opinions of the principals/designees and the experts

regarding these proposed criteria.

5. ilrepare final.report of the project findings for use in develop-,

ing recommendationsjor innovative consumer educatiOn curriculums,

pre-:service and in-service training.of teachers, and general

improvement of consumer eduCation practices in the State of "New

Jersey.

III. DESIGN OF THE STUDY

a

In the preparatio0 and conduct of the present study, intensive reviews

were completed of pertinent consumer education literature 4nd research

studies, descriptive matelials,'arrl varioug'state publications, renuirements,

regulations and guidelines. Conferences, were also held with a number of

recognized authorities in the field of consumer education.

27
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A- The Survey Instruments

Two questionnaires were-specially designed b the-Program Director

and Do-Director,for this study. (See Appendix A)

The first, "Survey of ConsumeFEchication In Public Secondary Schools

. of New Jersey," (Status Survey) contained 211 questions in which the2

respondents were requested.to supply information regarding the follow-

ing aspects of their consumer education programs: 1) county in which

located; 2itype of secondary school; 3) description of district (rural,

suburban, urban); 4) enrollment; 5) average annual district expenditure

per secondary pupil during 1974-75; 6) percentage of mino;Tty group

.enrollments; 7) whether gleParate education courses are offered and

whether consumer education components are integrated in regular courses;

8) grades in which separate,consumereducation courses are offered .

and-whether,these were elective or required; 9) whether certain major

topics were covered in separate consumer education courses and the

extent to which these topics were integrated in the major course

areas, e.g., business education, home economicS, etc.; 10) the type

of faculty organization used currently to teach consumer education;

11) the type of.faculty organization used currently to plan consumer

education; 12) the type of curricular organization used; 13) the

methods and media used to teach consumer education; 14) the techniques

used to evaluate the effectiveness of current consumer education course

offerings; 15) whether the school had engaged in any consumer educatibn

curriculum development inythe past five years; 16) whether the school

developed any materials for use in consumer education programs/courses

in the past five years; 17) whether the schools were planning to imple-

ment any consumer education programs, courses, or units in 1976-78

period;,and 18) what the school believed was needed to develop more

effeCtive consumer education.'
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In iddition 0\sending'the above two questionnaire& to the secondary

schooLS,
.0-je

the seCond questionnaire was also mailed,to nationally
,

recognized authorities in the field of consumer education and affairs.

A separate-sheet for their comments and recommendations regarding'

the criteriawas also included (see appendix for,copy of cover letter

sent to these individuals.)

B Selection.ofe po ulation and Re resentativeness of Res ondent Sam l

Based on an uP-dated '"Directory of Approved New Jersey Secondary Sci;ools"

supp lied by the Director of Secondary Educatpn, New Jersey State .

Department of Education, the tWo types of questionnaires were mailed

to 405 seconOry. school principals.

.:("The rate orreturn for the "Status Survey" questionnaire was 75.1%

(304 qUestio1na4r0s); for the-BCrtteria Survey", it was 58.4%

(236 questionnaires.)

On the basis of the relatively high r4sponse rates and the similarity of
ir

the distributions of the samples and actual population of various

tYpes of secondary schools, there is a rather substantial bgsis fnr

confidence in the representativeness of the respondent schools and

in the validity of any inferences drawn from the data.

A total,of 17 of 22 (77.a%) consumer-education/affairs authorities

indicated the extent of their agreement with the 18 proposed criteria.

Some made addi tStIll recommendations for additionsAnd modifications.

The 22 authorities had been,selected at random from a larger list of

nationally recognized experts provided by the Director of the Center For

Consumer Education Services.

30



_Time Schedule For Data Collection

The "Status Survey" questiobnaires'were Mailed during the last week

of .March 1976. A follOw-up mailing to non-respondents was sent

approximatelY three weeks,later, with telephOne calls made to remain-

ing,non-respondents duriing the middlerof May 1976.

-

The'first mailing of the Kriteria Survey" questionnaires took place

during the latter half of May 1976, followed by telephone calls to
s:1

non-respondents during,the latter half of June 1976.

D - Anal ses of Data (

For the first survey, th'e analysis,of data focuses upon the responses

of all respondent secondary schools. Significant response differences,

if any, are also noted among%

l'- various types of secondarj, schools;

2 - schools that do not offer an Y consumer educatio

separate

; who offer

course only; who offer only consume eduCation

components integrated in regular tourse offerlings, and who

offer both separate and integrated courses;

3 - schools with varying enrolfments, annual expenatures per

pupil, and percentages of minority students.
_

For the second'sorvey, the analysis of data focuses upon the responses

of all respondent secondary schools and also upon differences in the

responses of the variods types of secondary schools.

31
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RESULTS

A Status of Consumei EduCation Survey - phase I

3. - Counties In WhiCh Secondary S-chools Were Located (Question 1)

Table a below shows the distribution of secondary schools_

RY'county - actuals and the total respondent samples of

Lhe "st us Survey."

Table a

Distribution of Secondary Schools By County,

7

"Statu.s,Survey"

Population and RespinickaLlmell

Counties In Whi ch Secondary Schools
a "Status-Survey"ocated

Total Res ondent Sample_
,----

Actual
No. % NO.

Atlantic 6 1.5 5 1.6

Bergen 58 14.3 43 14.1

Burlington 21 5:2 & 5 4.9

Camden 24 5.9 8 5.9

Cipe May 5 1.2 . 3 1.0

Cumberland 1.6 1.5 6 2.0

Essex ., , 49 12.1 35 11.0

--
Gloucester

'

14 3.5 11 36
Hudson 17 4.2 11 3.6

Hunterdon 4 1,0 4 1.3

Mercer 19 4.7 15 4.9

Middlesex 39 9.6 29 9.5

_Monmouth 28 . 6.9 21 6.9

Morris 23 ,5.7 18 5.9

Ocean . 10 2.5 8 2.6

Passaic 16 4.0 11 3.6

Salem 4 1.0 2 0.7

Somerset 15 3.7 14 4.6

Sussex .6 1.5 s 1.6

Union 34 8.4 24 7.9

Warren
406 100.0 IR TUX

7 1.7 6 2.0

There was a marked similarity between the actual Population df

secondary schools and the respondent sample, by cqunty.

A
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2 = Types of-Secon'dary Schools (Question 2)

Table b below shows the distribution of schoo s by type of

secondary school

Table b

Distribution of Survey Population And Respondent

Sample By Type of Secondary School

\
1,

Type of Seconkry School Actual

Status Survey
Total Respondent Sample

No. , % No. %

Four Year High School 189 .- . 46.7
,

,...

150 49.3

Six.Year High School. 45 11.1 27 8.9

Senior High School 54 13.3 53 17.4

'-Jr. High Scii'ool (iiiddle School) 89 22.0 60 19.7

AccAdited Evening High School 10 2.5 2 0.7

Vocational Technical High School 18 4.4 12 3.9

Total . 405 100.0 204 100.0

3. Description of Secondary School District (Question 3)

Table c shows the type of districts repi.esented in the respondent sample.

Table c

Description of Secondary School Districts

No. %.

Mo'stly Rural
34 11.2

Mostly Suburban 176 57.9

Urban (Less than 25,000 persons) 35 11.5

Urban (25,000 or more persons) 58 19.1

No Answer 1
0.3

Total 304 100.0

-12:
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Reflecting the relatively derise PoRulated character -of the

State,of New Jersey, nearly 90%of the secondary school respon-
-

dentS inaicated that they were. located in either 'mostly suburban

or urban areas. Only about 11% described themselves as "mostly

rural."

.4 Enrollments In Secondar Schools (Question 4)

The number of students enrolled in the total respondent schools

ranged from less than 500 (2.9%) to 3,000 or more pupils (3.6%)

For the 298 of the 304 total respondent' schools (98.0%) suPPlYing

enrollment information, the median number of students was 1216.

About a third enrolled less than 1,000,students.

5 - Avera e Annual District Ex enditure Per Secondar School P
During 1974-75 School Year Question 5.

Average annual expenditures ranged from less than $500 (1 school)

1

to $2100 or more (16 schools.)

Th'e median expenditure for 243 of 304 respondent schools (80.0%)

supplying financial information was $1440 per pupil.

Ic - Percentage of Secondary School Enrollments Compoied of Minority_
Students (Question 6)

295 of the 304 (97.0%) total respondent schools supplied

information-regarding. the .perceflta9e f tei `SChCar'Senrollineht

that were Black (Non-Hispanic,) Hispanic, Asian or Pacific Isl ander,

and/or ,merican Indian/Alaska native.

The percentage of minoritY students enrolled ranged from less than

1% (31.9% 0 295) to between 90% and 100% (3.2% of 295). The median

percentage was only slightly more than 1%. However, 32 (10.8%)

the 295 schools reported minority enrollments of 50% or more.

- 13
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It should be noted that only 5 of 13 (38.4%) Newark and 1 of 2

(50%) Paterson secondary schools responded to the survey. These

two dehsely populated cities are known to have high minority

enrollments.

7 - Whether SeconAry_§.±10_1_11tfer_c4r mer Educati'o\Courses (Que-§tiOn 7)

,--,o

0

.-5.9%,of the 304 respondent schools,Offer no formal consumer education

:courses! 32.6% offered consumer education components integrated in ,

other courses; 10.5% offered separate consumer education courses only;

50.3% offered both separate consumer education courses'plus components

,

integrated in other courses; and 0.7(%, did not answer the question.

Overall, 284 of the 305 (91.3A1-of the schools indicated that they
.

t
4

offered some form of formal consumer education instruction.

Further analyses were made to delineate possible differences among

the various secondary schools by their county location, type,

characteristic of district , total enrollment, average,,annual expendi-

ture, and.minority enrollment as these characteristics relate to

whether the schools offer some form of consumer-education'.

a. County Locatjon - Table d below (see also Table 1 - Appendix)

summarizes the numbers and percentages of respondent secondary

schools in each county offering some formal consumer education -

either separate courses, integrated components, or lioth. For

individual counties, the percentages ranged from 66.6% to 100%.

Cution in interpreting the data is suggested since the

addition of one or more respondent schools in the smaller

, counties could have substantially changed the percentages.

3 5
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53 100.0 .
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0.0
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A table f

Voc-Tech. H. S. 12 25.0 41.7 25.0

Total 304
Number

5.9

(18)

4

32.6 10.5 503
(99) (32) (153)

38

4

10.5 503 047 100.0
(32) (153) (2) (304)

4

10.5 503 047 100.0
(32) (153) (2) (304)

0.0 100.0

047 100.0
(2) (304)

The data in table f above indicates that, overall, 50.3t of

the secondary schools offer both separate t ow. education \

courses and integrated cOnsumer'education tomponents in othe'r

courses. This percentage woufd-be higher were it not for the

junior high (middle) schools and the vocational technical ',It

schools where only 16.6% and 8.3%, respectively, offered,both

separate and integra'ted courses. The ove li percentage Of

secondary sohOols (10.5%) offering separate consumer edkation

courses only was relatively low, rangi'Ing from 0.0% in the ac-

credited evening high schools to 25.0% in the vocational techni-

cal high schooli.

c. Characteristics of District - Table below shows the manner: i

which rural, suburban; and urban districts offer cbnsumer

rcentage Of

secondary sohOols (10.5%) offering separate consumer edkation

courses only was relatively low, rangi'Ing from 0.0% in the ac-

credited evening high schools to 25.0% in the vocational techni-

cal high schooli.

c. Characteristics of District - Table below shows the manner: i

which rural, suburban; and urban districts offer cbnsumer

education. (See also table 3 in-Appendix.education. (See also table 3 in-Appendix.
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Tabte4 g

Mariner In Which Consumer education Is 'Offered By Secondary Schools
By Characteristics of District.

J
N .

.

No C.E.
Courses'
Offered

Integ.
C. E.

Courses
..Only

hparate
C. E.
Courses
.0n1y

Both,

Sep.

&"

Integ,
N/'

A Total
W
/G) 'a

Mostly rural 34 8.8 20.6 14.7 52.9 2.9 10k0

Mostly suburban 176 5.7 32.3 10.2 51.1 0.,6 100..0

Urban (less than
,25,000)

36 0.0,

.
31.4 11.4' 57.1 43.0 1Q0.0

Urban (25,000 or
more)

58 8.6 41.4 8.6 41.4 0.0 100.0

NA 1 0.0 0.0 0.0 , 100.0 0.0 100.0

Total 304 5.9 32.6 10.5 50.3 0.7 100.0

7t.
The population/land usage characteristics of schpol districtS

appears only slightly r2ipted to the manner in which consumer

education is offered. Noteworthy was the finding that in

urban secondary schools withiess than 25,000 persons all schools

offered some form.of consumer education. In no category, did as

many as 10% check"that they offered no consumer educatibn - for

"

mostly rural districts the percentage was 8.8%, mostly suburban

districts 5.7%, and urban districts with 25,000 or more persons

8.6%.

'd. Enrollments In Secondary Schools - Table 4 (Appeedix) provides

cross-break outs of the secondary school ehrollmentsi by whether

these schools offer separate, integrated, or both or no consumer

-education courses.

3 9/
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Table h below further highliights the relationship between

size of enrollments.and whether some form of 'consumer edu-

cation was offered or not.

Table-h

Relationship Between econdary School Enrollments and Whether Consumer
tducation rs Offered

Offer Some Form of Consumer Education

Ehrollment
Some None* Total

No. % No. % No. %

999 or less 96 90.6 10 9.4 106 100.0

1,000 - 1,999 137 93.8 9 6.2 146 100.0

2,000 - 2,999 34 97.1 1 2.9 35 100.0

3,000 or more 11 100.0 0 0.0 11 100.0

No Answer 6 100.0 2 -0.0 6 100.0

Total 284 93.4 20 6.6 'M4 100.0

* Two (2) schools did not indicate whether or notlithei offered consumer
education; they are included in the "none" c lumn.

,

The data in table h above indic Oat 90.6% of the 96 schools

with 999 or less pupils as contasted with 100% Of 11 schools

wIth 3,000 or more pupils offered somejorm of Consumer OducotOn,

-As ,enrollments went up step-wise from 999 or less pupils,.

1,999i ,000-2,999 3,000 or More, the'percentage of

schools offering some consumer,education in the.se-four brackets

. went Lip from 90.6%._93,.8%, 97.1% to 100.0%, respectivOY

a positive relationship within'a narrow range of less than 10%.



e. Lerage Annual District Expendituee for Secondary School Pupil -

Table 5 (Appendix) supplies the detailed data re4arding annual

expenditures in 1974-1975 as related to whether or not the schools

offered some form of consumer eduCation.

This table shows that 243 of the 304 (79.9%) of the respondent

schools provided annuaTexperditure data for the 1974-75 school

year. With expenditures classified within ten income brackets,

annual expekitures checked ranged from less than $500 ( a possible

respondent error) to $2,100 or more.

Overall, -there was no systematic relationship between whether or

not the schools offered consumer education.and,theie average annual -

expenditures., The expenditOilei of.the 18 schools that offered no

form of consumer education ranged from the $700 - $899 to the'

$2,100 or more brackets.

f. Minority Enrollments Table 6 (Appendix) provides detailed data

regarding minority enrotlments and whether the schools offered

some form of consumer education. The median percentage of minority

enrollment was only slightly more than 1% and nearly tWo thirdg of the

schools:reported less th 10%.minority enrollments. No systematic .

relationship appeared to eii't between percentage of minority enroll-

."
ment and whether-or not consumer education was offered. However, in

the case of 6 schools' with minoritY enrollMents between 60%-69% and
t.,

.4 schools betwseh 70%:-79%; the percentage of these schools. offering

no formhof consurner education was-16.7% and 25.0%, respectively -

two highest for any percentage mindrity bracket. Earlier:in the
,

'repot4 reference was made to the-low survey response rite from

Newark and Paterson schools, both with high minority enrollments.

Furthee study of the status of consumer education in these schools

'is indicated.

f)t

4 1
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8. Grades in Which Schools Offered SEPARATE Consumer Education Courses (Ques. 8-14)

Table 7 (Appendix) provides the details regarding the numbers and percentages of

the various types of secondary schools that offer separate consumer education

courses in the various grades 7-12. The data reveal considerable variability

among the percentages who did not offer separate courses; total reSponaent schools

(36.2%); 'four year high schools (22.0%); six year high schools (33.3%); senior

high schools (18.9%); junfor high (middle) schools (81.7%); accredited evening

high school's (50.0%); and vocational technical schoOls (66.6%). The percentages

of those who did offer separate courses climbed sharply from grades 9 through 12,

increasing in the 12th grade for the total respondent schools to 52.6%; for four

year high schools to.68.7%; for six year high schools to 55.6%; for senior high

schools to 73.6%; accredited evening high schools to 50:0%, and vocational

technical schools to 16.6%. Of 230 schools offering grades 10, 11, and 12,

169 (73.5%) indicated separate consumer education courses, while only 5 (2.2%)

reported no formal programs. The remaining 55 (23.9%) offered separate courses

and integrated components. One did'not answer.

9. Number of Grade Levels in Which Separate Consumer Education Courses Were
Offered (Ques. 15)

Of the 304 totalOespondent schools providing information regarding the number

of grade levels in which separate consumer education courses were offered,

37.8% indicated none, 11.5% indicated one grade level,,421.7% two grade levels,

20.7% three grade levels, 6.6% four or more grade levels, and 1.6% did not:

answer. Table 8 (Appendix).gives the percentages by the various types of

secondary schooli. Since the nuMber of years of schooling offered varies

among the various types of schools, the number of grades potentially avail-

able to offer separate courses obviously can iary also. However, 39.6%

of the senior high schools offered separate courses in three grades as

contrasted with only 29.6% of the six year schools.



!,;-,

10. Whether SEPARATE
Quest on 6

5Unle n
Eclucat1

C ups
12
0 k4

W r red or Electi ve

304 re,. Aents (s 9 in Ao 9,

13ndix), `X indicated that
,

Of the pon... ee Table

they did not SePaP44'
COtir5,e5; 58.6'° that tr/ 'ere elective;

1.3% that thes, w,e're 'required; 2,0% that /e0
11 red and some

elective; and 1.0% did n°t answer the quetion,
a

Stated another,
of th, 188.500015 sd b.N

whelmingly, 1*'8 (9"" 'r the lap
A 1%) 0

e'Qi red
6 5choot Au

v th atcou

rses

the SiX Scho0IS (3'2%) W4.1(/ indiCa'-d ZOMe 5ePY -ai;--Ses were

taKe trje-teless 3% r students
probably than cour5es Over-

OS 01 TO thit Og

attendance

in separate c Purses -ICtive- percent- thight be added

te that 4r4

requi red and electi ,iata and At%1
commentsv The r'es oder

. po
inst ot k

t1V ,
, 4rices Ole g-7-=-- C°11rs Oir ) siMUltaneOUSlY'suggest that in rranY

available as an elec iti a nurlher of N
variou0 Ndes offered in

a particular sollool' .

-11. Whether
r El

Ma " C 501eUr ucat'on TO CS W
onsumeruca tion . 4 uesl',i nris r rateon 0 sets .1

Based on an
ile t..-...

intensi'l v1N-
onomer

ucation -.p

tatiOn. witn- the Direc't" of
of c

he
center For,

jatur- and 4Pris
,

New JerseY el3artrnert
Of

-011011- mcation Services,
e,

, spon
e to OLf tviel t.,:i()7r. °PI° "5i . ducatio"

develoPed. lie Aeilt.... We ,tht
re reque:tte'nd

covered
ns

'"eck why m these were

A6 sellarate c°' lirl
too. /Ovi

secondaryedu-i Qrses of" tx, thei

1C wa5 P' led fOr additiOnalschool studew;_. A
h 0

tile. 17"
. nt

coverage* of stjbject Otter.

Table 10 the ApPendiX giVes the
1;1i:inter. en t

md nero `4ges of vaious
each r 01),

types of s-con 50°01s
coveriPv the 13 ICS in 5...tpin.q.e .

consumer education .c9-1j.rses'

,

zo

43



For each type of secondary schools, these numbers and percentages tend

to vary within a 'rather narrow,range. Exceptions were the coverage of

"Health.Services" and "Other" Topics which tended to be.smaller than

the others.

ror-the 304 total respondent schools, the percentage of the

schools covering each of the thirteen topics was' mostly in the

middle fiftfes; exceptions were Health Services (35:2%),

Transportation', etc. (48.7%) and Other topics (14.3%). Overall,

approximately 40% or more of the schools did not cover the topics

in separate consumer eduCation courses.

b. For the 150 fall:Year schools, the percentage of coverage varied

for eleven toptcs from 59.3% for Ttansportation, etc. to

73.3% for Consumer Legal Rights, etc.; lower Percentages were

rePorted for Health Services (45.3%) and Other Topics (17.3%).°

t. For the 27 six ear hi h schoolS, the percentages of coverage

varied na&o11y for eleven topics from 55.6% for Clothing, etc. to

59.3% for 7 of the_13_major topics:, 3ower_PerCentages_were

rePorted for Health SerVices (48.1%) and Other Topics (18.5%).

d. For the 53 senior high-schools., the percentages of caverdge

Varied for eleven topics from 62.3% for Housing to 73.6% for

cCredit; lower percentages were reported of 39.6% for

Health Services and 18.9% for Other Topics.

e. For the 60 iunior.hi h middle schools, the overall level of

coverage was quite low for all the topics, ranging from 0.0%

for Other Topics to 18.3% each for Source of Information for

Consumer and Consumer Decision Making.

f. For the 2 accredited evening high schools, everY topic Was

covered by one school (50%).

- 23 -
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g. For 12 vocational-t nical h' h schools as with the junior high

(middle) schools ,the overall level of coverage wale low - varying

between 16.7% each for three'imajor topics to 33.3% each for seven

major topics; receiving lower percentages were Health Services (0.0%),

Other ToPics (8.3%), and Credit (25.0%).

12. Extent to Which SecondAry Schools Not OfferinceparateConsumer
Education Courses Inte rated Ma or Consumer Esii---i-Topic_sItoriYaris
Su ject reas Questions 30- 59

As detailed in table 11 (Appendix), 99 (32.6%) of the 304 respondent

schools did not offer any 'separate consumer education courses, but offered

consumer education as integrated components of other courses. An analysis

of the exteht to which each major consumer education topic was coverOd in

specific subject area $ follOWs:

a. Business Education - The percentage of coverage ranged from 10.1%

for Other to 76.8% for Banking, Savings, and Investments. Receiving

relatively lower coverage were Health Services (25.3%), Housi-ng-1-4274%

and Transportation, etc., (52.5%)

--Homelconomics - The percentage.of coverage ranged widely from 5.1%

for Other to 76. 8% for Clothing, etc. ToPicS with less than 50%

coverage included (in rank order): Transportation, etc. (21.2%)

Insurance (26.3%), Banking, 'etc. (28.3%), Credit (34.3%),

Health Services (35.4%), Consumer Legal Rights, etc. (42.4%), and

Housing (49.5%).

c. English - With the eXc4p,tion of Sources of Information for Consumer,'etc.

(23.2%) and Consumer As An Individual, etc., (10.1%), none of the

topics were covered by as many as 10% of the schools.

d. Health Education - With the exception of Health SerVices (69.7%), and

Consumer As An Individual (16.2%), none of the remaining 12 topics were

covered by as much as 16% of the schools; most by much smaller percentages.

- 24 -
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a.

e. ation Trade,. Technical, Vocational Arts OnlyVoc one topic

Transportation; etc.; was covered by a majority vif /he.schools

(50.5%). The 6overage of the remaining topics ranged from 6.1%

for Other to 40.4% for Consumer As An Inqvidual, etc.

Mathematics --Jhree topics were covered by mo han 50% of the

99 schools - Banking, etc. (59.6%), Budgeting (55.6%), and Credit

(54.5%). The remainder ranged from 9.0% for Other to 44.4% for

Insurance.

Science _ None of the topics were covered by as ny as a fourthr
of the 99 schools. the percentages of coverage ranged from 0.0%,,

'for Credit to 24.2% for Health Services.

SOcial Studies -.Three topics were covved by more than h of

the 99 schools - Consumer As An Individual, etc. (x60..5%) Consumer

Legal Rights, etc. (60.6%), and Source of Information, etc. (50.2%).

The remainder ranged from 3.0% for Other to 4l.4 for.Consumer

DecisiOn Making.
--"-

41\

i, Fine Arts _ Coverage was very low for all topics ranging from 0.0%

for four topics to 9.1% for ClOthing, ,Household furnishings, etc.

Other In none of the" Otner Abject areas did as many. as 10% of

the schools cover the major topics-.

13. Extesilt To Which s_s_c_mqlry Schools Which Also Offer Se arate Consumer Education
Co urses Inte rated,Ma'or Consumer Education To ics In Variou Subject Areas

Questions
30-159

153 (50.3%) of the 304 respondent schools offered consumer education both

in separate.courses and as integrated components of other courses. These 153

schoolt are com Pared below with the 99 schools described above which,did not

offer srrarate consumer educa6on courses, but only integrated courses.

(See Table 12 APbendii)

4 6
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a. Business Education - The coverage was relatively high with 60% or

more of the,schools reporting coverage of all topics with the excep-

tion of Health Services (36.6%) and Other (7.2%). 'It ranged from

-

Transportation, etc. (59.5%).to Credit and Banking, etc. each

with 81.7%

b. Home Economics - Coverage.ranged tiidely from 3.9% for Other to

76.5% for Clothing, etc. Seven of he 13 Major topics were covered

by less than 50% of the 153 schools Other (3.9%), Transportation,

etc., (24.2%), Banking, etc. (32.7%), Health Services (35:3%),

Insurance (37.3%), Credit (43.8%), an Consumer Legal Rights, etc.

(46,4%),

c. English - Overall, coverage was low, r nging from 0.7% for Other

to 23.5% for Sources of Information, et . In ten of the 13

topics the percentage of coverage did n t exceed 10%.

d. Health Education - With the exception o Health Services 47.

none of the remaining topics were covere by as much as 18%

of the schools. The 12 other percentages ranged from 0.7% for

Other to 17.6% for Consumer Decision Making.

e. Vocational,-Trade, Technical, Vocational Arts - Percentage of coverage

Tanged fromt1.3% for Other to 36.6% for Transportation, etc. Only
,

one other topic - Consumer As An Individual ,(34.6%) was covered by

more than 30% of the 153 schools.

f. Mathematics - With the exception of Banking, etc. (50.3%), the per-

centages of coverage for the remaining 12 topics did not exceed 50%;
..

they ranged from 3.3% for Other to 47.7% fer Credit. For Budgeting

(46.4%) and I ura ce (40.5%), coverage was relatively high.

g. Science -.' Per entages ranged from 0.7% for Banking, etc., to 20.3%
'N

for Health 5ervices. Overall, coverage for 11 topics was by less

than'15% of the 153 schools. 4 7
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h. Social Studies - Only-two of 13 topics were covered by more than

half of the 153 schools - Consumer s An Individual, etc. (62.7%)

)1and Consumer Legal Rights, etc. (5 .8%). The remainiag 11 topics

were covered by percentages rarging from 2.0%/for Other to t
,Jources

lof Information, e.te. (45.8%).

i. FinetArts - Coverage was low for all topics ranging from 0.0% for

Othec^to 13.7% for 'Sources of Information for Consumers, etc.

j. Other SubiectS. - A small number of schools checked this category.

Coverage of the 13 topics ranged from 0.0% for Other to 5.9% for

Sources of Information for Consuemrs, ete.

I eneral, the overall satternS of covera e of the 12 ma
Or consumer

education topics were rather similar, whether or not se arate courses were

offered along with inte rated courses. However, the ercenta e of schools

coverin v riou

courses wer

sive coverage of all topics was greatest in Business Education, with

significant coverage in Home Economics , Social Studies, Vocational Courses,

to les tended to be sli htl h. her where no se
arate,

offered. As the data in sections 12 and 13 show, corn rehen"

and Mathematics. H6alth Educ-atTon and enie- enerall included to ics
of special concern.

14. T e of Facult or anization Used To Teach Consumer Education In Second.a.Lt
Schools Question 160

Table 13 (Appendix) provides i nformation regarding the types,ef faculty

organization used to teach consumer education by schools offering

1) separate consumer education courses only, 2) integrated courses only,

and 3) separate and integrated consumer education courses: In all of the

above.three situations, the great majority reported that they used a

departmentalized plan 93.8%, 60.5% aV 81.7%, respectively. Only small

percen+ages, 5% or less, indicated multidisciplinary team, houses, or

. _
combination of departmentalized plan, mUltidisciplinary team and houses,

27
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4

1 e of Facult Or anization Currentl Used To Plan Consumer Education

n econ a ry c oo s uestion

Table 14 (Appendix) ,supplies the data regarding type of organization used for

planning. The great majority of schoOls (66.4%) checked that they used a
,1

departMentalized,approach , with 9 .9%:checking a multidisciplinary team.

16. Type of curriculum or anization Used In Total Consumer Education Prar.ltall

OTfered By Secon ary Schoo s Questions 2 7

Table 15 (Appendix) shows that the types of curriculum organization used,

by the secondar9 schools varied depending on how programs were Conducted.

The q schools that offered separate consumer education were at)out evenly

divided.between one-semester course(s) (46.'9%) and two semester course(s)

(50.0).. About a.third (31.3%) of these 18 schools also used field.trips.

For e!99 schools that offered only consumer education components
9

integ:rated in existing courses, 88.9% checked that this integration was

the type cf curriculum organi zation u,sed, apparentlysupplemented by

field trips (37.4%), extracurricular activities (20.2%), mini=courses

(141%), and assembly programs (14.1%).

For the 153 schools offerin g both separate and integrated courses

a=greater variety of curriculum organization was used

one-semester course(s) in consumer education (55.6%).

field trips (45.1%), two-semester courses in consumer education (38.6%

extracurricular activities (15.7%), mini-courses (15.0%),.assembly

programs (7,8%), etc.

17. Methods Used B Secondar Schools Which Offer Consumer Education Programs

Questions 172- 94

Table 16 (Appendix) provides detailed information regarding the number of

schools that use each of a list of 23 methods to teach consumer education.

Table i below lists in rank order those methods used by half or more of

the respondent schools.
4 9
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The above data suggests that those'schools which offer separate consumer

education courses or seParate courses in conjunctio tn with integrated courses

are More likeli,to.use a greater variety of teaching methods,to enhance:jearning.

ues.Used, crE al,Uate The Effectiveness df. Consumer Education Programs (f
uesti,ons

,
Table.17 (Appendix). provides data regarding evaluation techhiques used by

4

schools offol,ng,' 1) separate courses onl egrated.courses only, and
.4,

s
f,9"

. 3) separate.plus integrated courses. Thrièthods were used-by a large

majority in each of these three situations: 1) teacher-made achievement tests

and/quizes (96.6%, 79.8%, and 96.7%, respectively); 2) observation of student

performance' (75.0%, 60.6%, and 83.0%, respectively), and 3) observation of

///e)
'teacher performance (65.6%, 54.5%, and 77.1%, respectively.) Other methods

used by sizeable numbers of schools included standar-dized tests, student

questionnaires/inventories/attitude scales, And student interviews.

19: Consumer Education Curriculum Development Engaged In During Past Five Years
(Questfon 204)

.4...

Table 18 (Appendix) indicates that 70.7% of the 304 respondent

schoOls had and 25.3% had not engaged in curriculum development during the

past fiye years. About 30.6% of' the 304 had engaged in work directed toward .

the develdpment of separate consumer education programs,. or courses; 19.4%

reported they had worked to develop consumer education integ0 rated in regular

courses, and 20.7% towards both separate and integrated courses; 3.9% did

not answer the question.

Of the 18 secondary schools thaecurrently did not offer any consumer edu-.
TAfell" 1-

4it4On courses, 8 (44.4%) indicated that th y had not engaged in any curriculum

ity during the past five 3;ears. Two (11.1%) reported work towards

separate courses/programs, 3 (16.7%) towards integration of consumer education

in regular courses, 1 (5.6%) combination of these two approaches, and 4

(22.22) did not/phswer the question. Overall, about a third had engaged in

some form of curriculum activity. 52
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Of-the 32 schools that offéréd only separate courses, less than 10%

--indicated they had worked toWards alSo integrating-consumer education in

regular courses. Of the99,offering only integrated courses, 6.1% had worked

towards the deelopmnt of separate coui.ses; 10.1% tOwards combination of separate

nd integrated courses. (See Table 18 (Appendix) for details.)

Table 19 (Appendix) provides informhtion regarding consumer education

curriculum-development activities engaged.in by the.various types of

respondent high.schoOls. The percentages of school's reporting no activity

were'as:follows: four year high schools (19.3%)., six year high sChOols (11.1%);

senior high schools,(20.8%), junior high (middle) schools (48.3%), accredited,

evening high schools (0.0%)%fandvocational-technical high schools (41.7%.)

20. Whether Secondary Schools Developed Material§ For Consumer tducation aurses/
Programs During Past Five Years (Question 205)

Overall, 46.4% of the 304_respondent schools "reported that they had developed

materials - either for use in separate courses ,(23.0%), in integrated courses

(12.2)lor combination -Of.these (11.2%); 473% reported that they had natt

developed anything substantial. (See Table 20 - Appendix)

Among the various types of high schools the percentages reporting that they

-

had not developed anything substantial were: four year high-schools (48.0%),

six year high schools (44.4%), senior high Schools (37.7%), juniOr high

.(middle) schools(56.7%), accredited evening high schools (50.0%); and

vocational-technical high schools (50.0%.)

21. Plans to Implement New Consumer Education,Programs, Courses, Or Units
in 1976-77 Or 1977-78 (Question 206)

Table 21 (Appendix) proyides details regarding the secondary schools' plans.

Overa"k, 24.7% of the 304 respondent schools had plans; 8.9% had 'plan§ 'but

insufficient° ftinds to implement them, 61.5% had no plans, anci4.9%-did not

...sa_riswer the question. 5 3
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Among the various types of schools 26.7% of the four year, 33.3% of the

six year, 26,4% of the senior, 15.0% of the junior (middle), 0.0% of the

accredited evening, and 25.0% of the vocational technical high schools

Sad plans to implement new programs, etc., in 1976-77 or 1977-78.

22. Type of Assistance That SeCondary Schools Believed They Needed'in Order
-To Develos More Effective Consumer Education luestions 207-2114

As indicated by the data provided in ,Table 22(ApPe.ndix),44.7% of.the

,304.respondent secondary.schools believed that they needed greater aVall-

ability of materials and media 49.7% in=service cpurses and workshops for
_

teachers, 40.1% consultative visits by experts in consumer education,

40.5% development of greater local interest and leadership among, parents

and the community, and 11.8% indicated other typei. . As the table showsq,

.there,was considerable variability among the various types of secondary

schOols in their perceptions of the type of assistance they believed

they needed.

There was additional room provided for schoolt to amplifyheir answers to

.the above questions and about 40%-of the 'respondents included wrftten

comments: In general, they amplified upon or stressed the need for even

greater availability of materials and media, in-service courses and work-,
4

shops for teachers - a number recommended workshops for administrators

as well -- and for consultative services. A number requested courses of

study, list of speakers, location of schools already conducting successful,
A

consumer education programs, etc'. The need fOr funds fOr consumer edut,i-on-i

planning, in-service programs, materials, etc. was mentioned by a number

of the respondents. There were a number of very positive comments regarding

theLservices already provided by the Center For Consumer Education Services.

5 4



B - Survey of Opinions of Secondary School Administrators and Consultants
Regarding-Proposed Criteria For Consumer ucation Programs In
New Jersey Public Schools 'Phase 2

This section of the reportdeals primarily with opinions of

the 23C respondent schools who returned the'second "Criteria Survey"

'questionnaires. Several questions were included in both qugition-

naires which permitted comparison of the-two respondent samples.

°

As noted earlier, the response rate to the second survey was

substantial, but smallerthan that to the first survey-- 58% vs. 75.1(Z.

1

The threatened closure of all. New Jersey public schools because of

State,ebudgetary problems and related preoccupations and' problems

at the time' may have reduced participation in the seCond survey.

However, the distributions of the secondary schools, by county;

by type of, school (four-year, six-year, etc.);_by type of district

(rural, suburban, etL); by size of school enrollments.; and whether
A

or not consumer echicatibn courses were offered, separate and/or
4

integrated.were'both quite similar. (See Tables 1-A, 2-A, 3-A, 3-A-1,

4-A, 4-1-1 and 5-A in the App4hdix.)

!."

1 Percentage of Total',$tudent EnrollmentInvolved,In Separate And/Or
Integrated Consumer Education Courses During 1975-1976School Year
(Question 6)

$

229 (97--..0%) of thei236'total respOnden schools supplied this infor-

mation. (See Table 6-A Appendix) Overall, the percentage of students

_involved ranged. wide4 from less than 5% (16.05% of the -schools) to

; e

100% (1.3% of the schools,) The median-percentage-of students involv4

by the 229 schools-was 21.1%; about 17% of the schools involved talf dr

more of their pupilS deing 197 -1976.
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Thehighest median percentage of toverdge found among the various

, types of secondary schools was in the junior high (middle) schools

(29.5%.)

2-- Percentage of TotalStudent Enrollment Involved tn Separate And/Or
Integrated COnsumer Education Courses By'Time An Entering Class of
Students Gractuate From Secondary Schools (Question 7)

211_ (89.4%) of the 236 total respondents supplied this information.

(See Table 7-A 'Appendix.) Overall, the percentage of students involved

by graduation timeranged.from.less than 5% (10.2% of the schools) to

100% (6.8% of the schools.) The median percentage of students reported

by the 211 schools was 36.8%; about 36.9% of the schools indicated half

or more of their pupils involved by graduation time.

The highestiMedian percentage of coverage found among the various

-

types of secondary schools was in the junior.high (middle) schools

(5?.0t.)

3 - Extent of Aveement of Respondent Schools And Consultants With-
Proposed Criteria Fur Consumer Education In New Jersw.Secondary
Schools (Questions 8-2S)

lhe 236 total respondents indicated th9,extent tO which they agreed

with the 18 proposed criteria, as did 18 of the 22 (81.8%) consultants

*.

who completed this portton of the second questionnaire.

Table 8-A (Appendix) provides the detailed data related to the respon-

dent schools. Tables 9-A - 25-A (Appendix) summarizes and compares .

.sthe extent of agreement ,found among the varidus\types of secondary

schools and'the consultants for each criterion.

For the convenience of the reader, the precentage of positive opinions

defined here as the_sum of "strongly agree," "agree," and "agree, but

with reservations" responses to each criterion are provided below.

- 34 -
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(The,figures in parentheses are the percentages who checked that '

they-*.eed with the criteria, but with reservations):

Table j

6

Extent of Positive Agreement With Proposed Criteria of Total
Respondent Schools and Consultants

A. Consumer education should be required
as an integral component of the edu-
cational program of every secondary
school student.

B. Guidelines for curriculum development
and program implementation should be
formulated by a state-wide task force
on consumer education.

C. Membership on above task force should
include local L.E.A. board members,
administrators, teachers, and stddents;
representatives of colleges and univer-
sities, husiness, government, and
consumers-At large.

D. Amiulti-diciplinary approach to the
planning of new consumer education
programs/courses or the modification
of existing programs/courses should
be used.

. -

E. Consumer educAion in Secondary
schools snould.be accomplished b* means
of both separate course offerings-and ,

systematic integration of consumer edu---
cation components in regular course
offerings.

F. Where resources, staff, facilities, etc.
are limited, a L.E.A. team composed of
administrators, teachers, specialists,
and consultants (where feasible) should
assure that the importance and require-
ments of consumer education are given
full and balanced consideration.'

G. Before starting or modifying a consumer
education program, the L.E.A.'s should
establish the goals and objectives of
the program, assess the existing
competencies of the target student body,
and determine available resources, staff
facilitieg: schedules, preparation and
capabilities of teachers who are or will
be involved.

H. ttudent consumer behavior should be
assessed by a variety of methods both
prior t. consumer education curriculur
development and on an on-going basis.

I. New or modified consumer education
programs/courses should be piloted,
evialbated, and revised before becor-
ing part of regular curriculum
offering(s).

Positive Agreement
Total \
Respirndent
Sáhools Consultants

%-

91.5 (18.6) 88.9 (11.1)

77.5 (33.9) 100.0 5.6)

80.1 (21.6) 100.0 (16.7)

89.9 (13.6) 100.0 (11.1)

92.8 (13.1) 100.0 (5.6)

85.8. (23.3) 88.9 (5.6)

88.6 (12.7) 94.5) (5.6)

94.4 (16.9) 1000 (5.6)

4

9.2.4 (11.9) 94.5 (38.9)

- 35 - 5 7
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Table j (continded)

J1 Student involvement, under 10-a/ined
teachers, in projects rettfint to their
owp experiences and problems and those
of their families and community should\
be stressed in consumer education
programs/courses

K. In conducting consumer education
programs/courses, the effectiveness of
materials, methods, and instruction
should be evaluated, including a
determination of the-extent to which
students have acquired appropriate
skills for approaching consumer

.

problems.

L. Teachers with responsibilities for
consumer education require special
training and education. Responsibility
for such ip-service training should be
shared by the State Department of
Education"and the L.E.A.'.s. Attendance
for involved personnel should be man-
datory and service credits earned.

M. Planning and implementation of second-
ary school consumer education programs/
courses should be closely integrated
with those offered in the lower grades.
Where the latter are lacking or limited,
efforts directed towards their appropri-
ate extension to al) grades k-12 should
be considered to be the responsibility'
of every L.E.A.

N. Every secondary grade level should
include consumer education with
special consideration for students
of lower socioeconomic strata,
potential dropouts, and those with
bi-lingual needs.

0. The number of hours that individual
secondary schools devote to consumer
education programs/courses should vary
according to the interests, needs, and
abilities of their students, th'e depth
and breadth to which concepts are treated,
available staff, facilities,apd resources.
However, consumer education, whether
offered as separate courses or as com-
ponents integrated in regular courses,
should require, a minimum equivalent of
105 hours (35 weeks - 3 hrs. per/wk.)
per school year, in every grade,-
7 through 12.

Positive Agreement
Total
Respondent
Schools Consultants

95.9 (16.1) 100.0 (16.7)

4 -

95.4 6.8) 100.0 (11.1)

78.5 (27.5) 88.9 (27.8)

85.6 (22.9) 94.5 (5.6)

78.3 (22.0) 88.9 (16.7)

50.8 .(22.0) 66.7 (38.9)

- 36 -
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Table j (continued)

P. Since there are a variety of ways in
which the conceptual structure and
content of consumer education can be
organized for teaching, no one way is
or should be mandated.

Q. The consuluer field has become a
relatively well defined career area
and provisions should be made to
inform students oC professional
postsecondary opportunities

R. Innovativeness in consumer educa-
tion at the local level should be
encouraged and results shared
with other districts.

Table above shows that the positive ratings-ranged from 78.3%

to 97.0% for 17 of the 18 criteria, dropping in the case ortriterion 0

that deals with the number of hours,that should be devoted to consumer

education to 50.8%. Since these positive ratings included those respondents

who had some reservations, it should be noted that 50%-or more of the

respondent schools agreed with 17 of the 18 criteria without any reser-

Positive Agreement
Total

Respondent
Schools ,6-ljnsultants

%.

93.3 (8.1) 94.5 (16.7)

94.1 6.4) 77.8 (22.2)

97.0 (4.7) 100.0 (0.0)

vations.

Among the 18 consultants, positive ratings ranged from 66.7%

(Criterion 0) to 100.0% (Criteria B, C, D, E, H, J, K and R.) Thereyas

positive agreement with 17 of the 18 criteria without any xeservOion by

50% or more of the consultants. In the case of Criterion 0, 38:9%,.of the

consultants had some reservations.

5 9
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Though both the respondent schools and the consultants were

encouraged to comment regarding their ratings, very few of the,

former and most of the latter did so. Thus, further study is needed

to learn the basis for the respondent schools' opinions.

Table 26-A (Appendix) contains an abstract of the consultantS'

comments regarding .specific criteria as well as their general coments.

7

IMPLICATIONS OF THE STUDY AND RECOMMENDATIONS FOR THE
PLANNING AND DEVELOPMENT OF CONSUMER EDUCATION IN
NEW JERSEY PUBLI-C SECONDARY SCHOOLS

It is believed tnat the present study has provided a rather

objective picture of the general state of consumer, education in

New Jersey publ ic secondary schools 'The date;,Show that over 70%
,

of the schools had engaged in, consumer education develOpment
'

activities during the .past iive yeirs, and' that about 91% Avere
s

currently offerimrog.-sefi)e type .of'foilmal eduCatro'n. The study generely
a

supports the co lusion that in Tecent yeart significant progress

haS .takem'Ojace'.
ar.; . .17

ak.,

,
".,E, .- ! -'.0-,.. - ._,,

.-,toot, should be;hated that,:while..nearly al of the schOolos offere1:1 some,-,r.
, , 4-k e.

tyPe of conSumer edudatión programs does ria mean that all students- were ,

.--=,-:.--- I . 4 ' ,' '.., ...

-! 'cur'rentAy involved, or wil 1 be nvol vet by the time theY graduate The., .
ft

median irgentage of studen currently, inh'ILd was abt ?1%; the ^1

lved; by-time of graduation i6bot,37%..; .
rther -progress is needed. \, .s;

...,...

.
rcentag that will be

These data\indicate -how
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The data revealed substantial coverage of major consumer education

. topics among sev4al subject areas,but spotty or minimal coverage

among others. No attempt was made to aSsess either the breadth, depth

or effectiveness of coverage of topics either integrated as components

of regular subject courses or presented .1 separate consumer education

courses. This information can be obtain d by future research.

The findings do suggest a healthy upS-well of interest and activity

in consumer education among the.schools. The contributions, to date,

of the Center for Consumer Education were widely riccognized and com-

,mented upon positively by.many schools. There were many written requests

for more extensive assistance and services and the Center can look for-

ward to playing an even more important supportive ..m_1:(1 leadership role

in the future.

In light of the very substantial agreement of both the secondary

schools and the consultants, with seventeen of the eighteen proposed

criteria, there is a blanket recommendation that these sevente) criteria

be implemented, either in their present form or possibly in modified

and more specific versions.as soon as feasible. It will be recal14d

that these proposed criteria were not created "in novo," but reflect

an intensive review and synthesis of.criteria and,standards developed

ir.1 a number of other states which have already developed relatively

sophisticated consumer education programs.

Though these criteria point, we believe, in the directi-on in which

the schools should be moving, there is full recognition that this will

require considerable money, leadership,-work, participation, consensus

and commitment on the part of the schools and the Net4 Jersey Department

of Education.

- 39 -
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In addition to recommending the implementation of the criteria,

several recommendation?Ean also be made,' as follows:

At the time schools completed their survey questionnaires,
a number of the respondents requested additional materials
-and media, in-service courses and workshops for teachers,
and consultative visits by experts. As soon as possible,
the Center should attempt to meet these needs. If not- -

already available, the Center should Compile up-to-date
lists of available resource personnel, model schools,
audio-visual software, print and other media and distri-
bute these to interested schools.

2. Emphasis should be placed on the teaching of consumer
education both in separate courses and by integrated
multidisciplinary components throughOut the schoolIf-
curriculum. The survey findings indicate that.these
varied,methods tend to result in more innovative
approaches, including greater utilization of media;

3. Schools should make a greater effort to have their
consumer education programs more directly involved with
the local community and its consumer problems.

Students should be given "real-life" experienCes in
dealing with consumer problems. Where possible, work-.
study projects in liaison with existing consumer pro-
tection agencies thould be implemented.

4. In the effort to up-grade the effectiveness of consumer
education teaching, the possibilities of establishing
undergraduate and graduate pilot cburses at the college
and university level should receive priority attention.

5: The feasibility of offering in-service training via
statewide television should rdeive serious study.

6. The development and implementation,of consumer education
programs for adults in the evening high-schools, adult
learning centers, and community colleges should be en-
couraged. Interested schools should be assisted by
providing them with consultation, cdrriculum materials,
in-service training and workshops for teachers, etc.

7. E rts should be made to encourage all schools offering
consumer education to provide ooverage of all major con-
sumer topics and problem areas; currently coverage is
spot,

8. Promising local projects should be studied arid their
metho4 and materials shared statewide. The implementation
of model programs should be funded and the results widely
disseminated.

1

6 2
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Though there were obvious differences of opinion regard-
ing how much time should and could be devoted to consumer
education in the schools,.some reasonable consensus re-
garding the minimum number of hours of student exposure
to formal inYET-Traion should be reached.

10. Though school districts have made significant progress
in providing their students with consumer skills and
concepts, it is obvious much more is needed. 1Lack of
funds, inertia, curricular competition, content scatter
and dilution among the various subject areas, teachers
and administrators lacking background and training in
consumer education, public apathy and lack of local
leadershir- all contribute to the problem. Our impression

is that the State of New Jersey has set up the proper organi-
zation and approach to solving the'problem. An expansion of

existing services is critically needed. Many schools are
asking for more help; others should be helped to see wh-at
they are not yet providing.

VI. RECOMMENDATIONS FOR FURTHER RESEARCH

0Among the many rkommendations for further research that could be

made, the following are suggested as having priority:

1. A study of public abd private secondary school students to
determine the state of their knowledge of consumer matter§,
their ability to deal with practical problems and to make
informed intelligent choices in the marketplace.

2. Investigation in depth, of the status of consumer education
and student exposure and knowledge of consumer matters in

secondary school districts with large enrollments of dis-

advantaged, minority and/or bilingual students.

3. A surmey of the present status of consumer education in all
New Jersey public and private institutions of higher learning
proprietary post-secondary vocational-trade schools,
community colleges, four year colleges, and univerSities.

4. A survey to determine the previous exposure to consumer edu-
cation and the leyel of awareness in consumer matters and
problems of students currently enrolled in:New Jersey
community colleges. One community college, possibly
Bergen Community College, might be selected for a pilot
study which in its expanded form will embrace all New Jersey
institutions of higKer learning.

6 3
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5. The development, field testing and evaluation of inter-
disciplinary courses of study in consumer education for
community college students. Conducted on a pilot basis
at one community college, the resultant program would be
made available for adoption by other New Jers\ey and

nationwide institutions of learning.

VII. SUMMARY

This section is to be found in the front of the report.

- 42
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County

Table 1

Survey of Consumer Education In'Public Secondary Schools of New Jersey

Counties la Which Schools Arp Located,(Ouestion 1)

0
Total No-

Respondent C.C. Courses

Actual Schools Offered

No. % No. % No. %

Integrated

C.E. Courses

Onl

Offer Separate

C.E. Coursps

Only

No,

Atlantic 6 1,5 5 1.6 0 0.0 2 2.0

Bergen 58 14,3 43 14.1 1 5.6 10 10.1

Burlington . 21 5,2 15 4.9 0 0.0 8 8.1

Camden , 24 5.9 18 5.9 0 0.0 , 10 10.1

Cape May 5 1.2 3 1.0 1 5.6 0 0.0

Cumberland. 6 1.5 6 2.0 1 5.6 3 3.0

Essex., 49 12.1 11.5 3 16.7 12 12.1 .G5,Oeloucester 14 3.

j,51)

3.6 0.0
,

4 4.0

Hudson 17 4.2 11 3.6 1 5.6/ 3 3.0

Hunterdon 4 1.0 4,,1,3 ,,.. 0 0.0 . 0 0,0

-Mercer
9

19 4.7 15 4.9 1 5.6\ 6 6.1

Middlesex 39 9.6 29 9.5 3 16.7' 10 10.1

Monmouth 28 6.9 21 6.9 2 11.1 8 8.1

Morris 23 5.7 18. 5.9 0 0.0' 2 2.0

Ocean 10 2.5 8 2.6 0 0.0 3 3.0

Passaic 16 4.0 11 3.6 1 5.6 1 1.0

Salem . 4 1.0 2 0.7 0 0.0 0 0.0

Somerset 15 3.7 14 '4.6 1 5.6 5 5.1

Sussex t
6 1.5 5 1.6 0 0.0 2 2.0

Union 34 8.4 24 7.9 2 11.1 8 8.1

Warren 7 1.7 6 2.0 1 5.6 2 2.0

Total 405 100.0 304 100.0 18 100.0 99, 100.0

0

4

0

0

0

2

3

0

2

1

2

4 ,

0

2

0

3

1

3

2

2 ',

1

32

Note - Two (2) schools did not check Whkher or not they offered consumer education courses.

4

65

Both Separate

And Integrated

C.E. Courses

Offered

No. %

0.0

12.5

0.0

0,0

0.0

6.3

2

28

7

8

2

1.3

18:3

4.6

5.2

1.3

9.4 17 11.1 '

0,0. 7, 4.6

6.3 5 13

3.1 3 2.0

6,3 6 3.9

12,5 12 7.8

0.0 11 7.2

6.0 14 9.2

0.0 5 3.3

9,4 6 3.9

3.1 1, 0,7

9.4 5 3.3

6.3 1 0.7

6,3 11 7,2

!1 2 1.3

100.0 153 100.0

(4)
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A

T4ble 2

Survey of Consumer Education in Public Secondary Schools of New,Jersey

H.' 0 . Ip 0 ; 1 III. estion 7)

Accred.

Even'g

High School

Voc-Tech

High Schbol

No separate consumer education;

courses offered

No separate courses, but consumer educa-

tion components are integrated in other

courses

Offer separate consumer education courses

Offer separate consumer education courses

Plus consumer education components inte-

grated in other courses

No Answer ,

Total

Total

Respondent

Schools

TO7-1-

Four Year

High School

,'

Six Year

High School

Senior

, High School

Jr.High/

Middle

Schools

No. % No. % No. % No. % No. % No. %

1E8

99

32

153

i2

304

5.9

32,6

10,5

50.3

0.7

100.0

5

33

20

91

, 1

150

3.3

22.0

13,3

60.7

0.7

100.0.

0

10

1

16

'0

27

0,0

37.0

3.7

59.3

0.0

100.0

0

,

12

7

34

0

53

0.0

22,6

13.2

64.2

0.0

100.0

10

38

1

10

1

60

16.7

63.3

1,7

16,7

l'.7

100.0

0.

1 ,

0

1,

0

2

0,0

50.0

0.0

50.0

0.0

100.0

3

.5

3

1

0

12

25.0

0,7;

25.0'

8.1

. .

0.0

100.0

Note: Two (2) schools did not indicate whether they offered consumer education courses.
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. Table 3\

Survey of Consumer Education In Public Secondary Schools'of New Jersey

Description of District (Question 3)

Both Separate

Total Nod Integrated Offer Separate And Integrated

Respondent C.E, Courses C.E. Courses C.E. Courses C,E, CoUrses

'DE_ Schools Offered Alit_______ Only Offered

rfor,-,c-------f--

Mostly rural 34 11.2 i 16.1 7 7.1

. Mostly subAan 176 57.9 10 55.6 57 '57,6

Urban (less than 25, 000) 35 11.5 0 0.0 11 11,1

Urban (25,000 or more 58 19.1 5 , 27.a 24 24.;.

. persons)

?

No Answer 1 0.3 0 0.0 0 0.0

Total 304 100.0 18 100,0 99 100.0

I 4
V

No. %

,

5 15,6

18 56,3

4 12,5

5 15.6

0 0.6

32 100.0

Note: Two (2Yschoo1s did not indicate whetherrthey offered consumer education course's.

69

No: %

18 11.8

90 58.8

r

20 13.1

24' 15.7

f

i 63

153 40,0

A

70
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Survey of Consumer Education In Public Secondary Schools of New Jersey

Enrollment In Schools (Question 4)

Total

Respondent

Schools

No

C.E. Courses

Offered

,

Integrated

C.E. Courses

Only

Offer Sepirate

C.E. Courses

-Only

Both Separate.,

And Integrated

'C.E. COurses

Offered

Less than - 500

500 -' 999

.9 ,

97

3,04

°31,9

0

9

CA

50,0

5

42

5.1

42.4

2

9

6.3,

28.1

2

36

1.3

23.5

1000 - 1499 103 3 9 6 33.3 35 35.4 9 28.f 52. 34.0

1500 - 1999 43 14 2 11.1 8 8,4 5 15.6 28 18';'S

2000 - 2499 27 8 1 5.6 5 5.6 4. 12.5 17 11.1

2500 - 2999 8 2. 0 0.0 0 0.0 1 3.1 '7 4.6

3000 or more 11 3)5 0 0.0 2 2.0 1 3.1 8 5.2

No Answer /P 6 2.0 0 0.0 2 2.0 1 3.1 3 2.6

Total 304 100.0 18 100.0 99 100.0 32 10i0 153 100.0

Note: Two (2) schools did not indicate'whether they offered consumer'education courses.

A
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Table 5

Survey of Conpmer Education in Public Secondary Schools of New Jersey

Average Annual District Expenditure Per Secondary School Pupil

1974-75 School Year (Queition 5)

4

e, 7

4

,

4

Boih Sepaeate

Total No Integrated Offer Separate And Integrated.

Respondent C.E. Courses C.E. Course C.E. Courses . C.E. Courses,' ,

Schools Offered Onl Only Offered,'

No. %_, No, , F No. 'No. o. 1

Less than $.'500 1 0.3 0 0.0 0 0,0 0 ,0.0 1 0.7

$ 500 - $ 699 0 0.0 0 0,0 0 OA 0 0.0 0 0.0

$ 700 - $ 899 6 2.0 1 5.6 1 1.0 2 6.3 2 , 1.3

$ 900 - $1099 23 7.6 0 0.0 2 2.0 3 9.4 17 11.1

$1100 - $1299 57 18.8 2 11.1 20 20.2 5 15.6 30 19.6

'$1300 - $1499 49 16.1 4 22,2 22 22.2 3 9.4 20 13.1

$1500 - $1699 38 12.5 3 16.7 8 8.1 5 15.6 22 14.4

$1700.- $1899 31 10.2 0 . 0.0 R 8.1.' 4 12.5 19 12,4

$1900 - $2099 22 7.2 0 0.0 8 8.1 1 3.1 12 7.8

$2100 or more 16 5.3 2 11.1 7 7.1 3 9.4 4 2.6

No Answer 61 20.1 6 33.3 23 23.2 6 18.8 26 17.0

73
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Total 304 100.0 18 100.0 . 99 100.0 , )02 100.0 153 )00.0

Note: Two (2) schools did not indicate whether they offered consumer education courses,



Table 6

Survey of Consumer Education in Public Secondary Schools of New Jersey

Percenta e of Schools' Enrollments-Black Non-His anic

sian, Paci ic Is an er, merican In Ian as a Native

His anic.

Question.

Both Separate

Total No Integrated Offer Separate And Integrated

Respondent C.E. Courses Cf.E. Courses C.E. Courses C.E. Courses

Schools Offered 611/ Only Offered

No, % No. % No, % No. No. %

Less than 1% 94 30.9 2 11,1 29 29,3 11 34.4 52 34,0

1% - 4% 72 233 3 16.7 24 24.2 4 12.5 41 26.8

5% - 9% 31 10.2 3 16.7 9 9 1 4 12.5 14 9,2

10% - 19% 28. 9.2 2 11,1 10 1.1 2 6.3 13 8.5

20% -,29% 20 6.6 0 0,0 10 10.1 2 6,3 8 5.2

30% - 39% 11 3.6 1 5.6 3 3,0 1 3.1 6 3,9

40% - 49% 7 2.3 3 16.7 0 .0.0 1 3,1 3 2,0

50% - 59% 9 3.0 0 0.0 5 5.1 1 3.1 3 2.0

60% 69%"- 6 2.0 1 5.6. 3. 3.0 1 3.1 1

70% - 79% 4 1.3 1 5.6 2 2.0 1 .
3 .1

f

0 0,0

80% - 89% 3 1.0 0 0,0 1 1.0 0 0.0 2 1.3

90% -100% 10 3.3 1 5.6 1 1.0 1 3.1 7 4.6

No Answer 9 1 5.6 2 2.0 3 94 3 2.0

TotO 304 100.0 18 100,0 99 100.0 32 100.0 153 100,0

Not'e.. Two (2) schools did not check whether they offered consumer education courses.



Table 7

Survey of Consumer Education in Public Secondary Schools of New Jersey

Grade

k

Grades In Which SEPARATE Consumer cation Courses Are Offered iy Respondent))

,

ei,..1

Accredt 1

f!en'g ,

,.[Il'itool
-51

Ycl-Tech

Hi h School

OT

Secondary Schools By Types of School (Questions 8-14)

Six Year

High School

Senior

High School

Jr.High/

Middle'

Schools

Total

Respondent

Schools

1

Four Year

High School

% of % of % of % of ,I1 of

No. 304 No. 150 No. 27 No. 53 No,. 60 ja,_,.....2 fiL,.....j2..
.,.i

Do Not Offer 110 36.2 33 22.0 9 33,3 10 18.9 49 81.7 50,0 66,7

7 3 1.0 0 0.0 0 0.0 0 0,0 3 5.0 0,0 0,0

;

8 7 2.3 0 0,0 0 0.0 0 0.0 7 11.7 0,0 0,0

9 34 11.2 19 12.7 4 14.8 2 3.8 B 13.3 0,0 8,3

10 101 33.2 60 40.0 ;.., 9 33.3 29 54.7 0 0.0 50.0 16,7

11 154 50.7 98 65.3 15 55.6 38 71.7 0 0.0 50,0 16,7

12 160 52.6 103 68.7 15 55.6 39 73.6 0 0.0 1 50.0 16,1

;
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Table 8

Survey of Consumer Education in Public Secondary Schools of New Jersey

Number of Grade Levels In Which SEPARATE Consumer Education Courses Are Offered (question 15)

c.m

Total

Respondent

'Schools

57-1
Four Year

High Schoois

Six Year

High Schools

Senior

High ,Schools

Jr.High/

Middle

Schools

No, %

Accred.

Even'g

High Schools

Voc-Tech

High School,

No. . No. ! No, % No. % No. %

None Offered 115 37.8 35 23.3 10 37.0 11 20.8 50 83.3 50.0 8 66,7

One grade level 35 11.5 19 12,7 2 7.4 6 11.3 6 10.0 0.0 2 16.7 '

Two g.rade levels 66 21.7 44 29.3 7 25.9 11 20.8 2 3.3 0:0 2 16.7

Three grade levels 63 20.7 35 23.3 5 18.5 21 39,6 1 . 1.7 50.0 0 0,0

Four or more grade levels 20 6,6 15 10.0 3 11.1

4
2 3.8 0 0.0. 0.0 0 0.0

No Answer
5 1,6 2 1.3 0 0,0 2' ,3.8 1 1.7 0.0 0 0.0

Total 104 100.0 150 100.0 27 100.0 53 100.0 60 100,0 100,0 12 100.0



Table 9

,
Survey of Consumer Education in Public Secondary Schools of New Jersey

Ler11'EducationCourietherSEPARATECcuisumlesOffered Are Required Or Elective (Question 16)

Total

illonior

Jr.High/ Accred.

Respondent Four Year Six Year Middle Even'g Voch-Tech

Schools High School High School tgh School Schools High School High School

No, %, No, % /No. % No. % No. % No. lo No,'

Non re d 113 37.2 35 23:3 10 37.0 11 020.8 48 80.0 1

Elective 178 58.6 111 74,0 ;16 59.3 41 77.4 . 9 4.0 1

Required 4 1,3 0 0.0 0 0.0 0 0,0 1 1.7 0

Sone required, some elective 6 2.0 3 2.0 1 3.7 0 0.0 1 1.7

No Answer 3 1.0 1 0.0 0 0.0 1 1.9 1 1.7 0

Total ,
304 100.0 150 100.0 27 100%0 53 100.0 60 100.0

50,0

50.0

0.0

0,0

0,0

11111

8 66,7

0 0.0

3 25.0

1, 8.3

0 0,0

12 100,0
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Table 10

,0

Survey of Contumer Education In Public Secondarylchobltof New Jersey

,
.

. Numbirs of Secondar Schoolt In Which Particular Ma or Consumer Education To ics Art Covered In

SEP RATE Consumer Educat on Courses Quest or4 7.29

. 1,"''

fotal
, . Jr.High/ Accred . .

Respondent Four Year Siz Year enior. , Middle Even'g Aloch.Tech

TOPICS Schools High School, High School' High School Schoolt ,2,.. High School High School

% of % of tif % of % of % of % of

No. ,304 h.
. 150 No'. 27 No, : 53, , No, 60, No 2. , No. 12

,

Consumer as la individual and member .

of society and.the eunomy 170 55.9 .". 104 69,3 15 .55,6 36 67.9 10 16,7. 1 507(r- 4 33.3

Consoler legal rights, responsibilities

ai
ootectioni

174. 57.2 110 73.3 16 59.,3 37 ( 69.8 , 13.3 1 50.0 2 16.7
,

Source of information for consbmers,
,

including advertising

Credit

Bankilig. savings and investments

Buditting

Al

174 57,2. 105 70.0 15 '55.'6 , 38 71.7 , 11 50.0 4, 33,3

171 56.3 105 70.0 , 16 59,3 39 73.6' ! 7 11.7' ',, 1 50.0 3" 25.0

101 67.3 16. 59.3 38 71.7 4 9, 15.0 to 1 50.0 4 33,3.)
169 55.6

,
170 55,9 .105 70,0 , 16 59.3 37 69.8 11:7 1 , 6.0 4 33.3

1,

Clothing. household, furnishings and )0

equipmenti shopping techniques, laws ,

.

labeling. Packaging, etc. `',', '',' . 171 56,3 103 683 15 55,6 38 , ,7 .', 10 , 16,1 1 56.0 4 33.3

Health ser ices

Ho4usiing

107 35,2,

1

68 45.3 13 48,1 , 21 . 39.6 4 6.7

idiurance

50.0 .0,0.

148 48,7 92 61,3 15 55.6' 33 62.3 5 8,3 I. 5014 16,7

ti

.163. 53,6, 98 5.3 16 59,3 36 67.9 8 .. 13.3' ..
50.0

ConsumeT decision making 177 58,2 107 131.3 /16 59.3 38 71.7 11,,

TransPo rtation alternatives, automobile

proddc,ts/services/repairs/financing, etc. 148 48.7 ' 6 59:3 ,16,
,

43 14,3 ,26 07J 0 0,0 50,0'
I 4

TotalAber of Secondary Schools 304 150

I.
7 53 60
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Table 11

Survey of Consumer Education' in 'Public tocondary Schools of New Jersey

I

' .lumber of the 99 Secondar Schools Not Offerin 'Se arate ConAmerlducation Courses

r;,....Lillearate onsumer ucat on ous
I

us ect reas TO05F-330-159T,..11_2111,

A

Business Home , flealtfi': vocTrade

Education Economics Edk sh EduCeon Tech/ell
57-7- ri1777 No. % No( . : a- IT-%,-
-0------

Consuolerpas an and ,

older °I society and the econlimy 63 63.6 72 72.7 10 10,1 16 .F.162 40 40.4

Consumer legal rights, responsi .

bilitias arld protection 65 65.7 42 42,4

Source of, information for con.

sumers, Including advertising 65 65.7 65 65.7 23 .

6.1 ,.91 21 21.2

Credit

1 26.3

73 73.7 34 34.3 4 4:0 5.1 18 18.2

Banking; savings & investmint 76 76,8 28 28.3 3' ,elf 3 3.0 18 18,2

a

Budgeting
66 66.7 61 61.6 ' 3 3,0 7 7,1 16 16.2

Clothing, household furnishings '

and equiPment, shopping techniques,

laws, labeling; packaging, etc, 49 49,5 76 76.8 7 7.1 15, 15.2 , 29.3

Health services 25 25.3 .35 35.4 , 2.0 69 69.7 11 11.1

HOUstng. 42 42,4 49 49.5 3 3.0 1,10'. 10.1 2? 27;3

-------------
lnsuraoce

Dosonier deciiion mOlgo 62 62,6 70 70.7 6H

73 33.7 26 26.3 4

Trails
poriation

alternatives, auto-,

mobile products/services/repairs/

financing, etc.
,

52 52.5 421 21,.2 1.0.

Other
10 4 5 5.1 1

,"-,^T...
4.0 10 10.1 22 ' 22.2

8.1 10 10,1 30 30.3

6.1 14 14.1 450. 50.5

1.0 4 4.0 6 6.1

Math

,

Science

Social Fine

Studies Arts'

57---7- F-71-

Other

No.

31

%

311

No.

17

%

17.2 60' 60.6 4 :4.0 '6 6.1

13 13.1 8 8.1 60 60.6 0 0.6 6 6.1

17 17,2 16 15,2 60 50,5 6, 6.1 5 5.1

54 54.5 0 0.0 12 32.3 00 0.0 3 3.0

59 59.6 1 1.0 39 39,4 0 0.0 5. 5.1

55 55.6 1 1.0 24 0.2 F 1.0 . 5 5,1

19 19.2 12 12.1 34 . 34,3 9,1 7 7.1

2 2.0 24 24.2 20 20.2 1 1.0 6 6.1

13 13,1 8 8.1 36 '36.4 2.0 6 6.1

44 44.4 2

1

2,0 ' 27 27.3 0 0,0 5 5.1

29 29.3 16 16.2 41 41.4 1 1.0 9 9.1

21,

*

21.2 10 10,1 28 28.3 3 3.0 . 7 7.1

2 2,0' 2 2,0 3.0 2 2.0 5 5.1 ;
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°Table 12A

4

' Survey of Consumer Education in P,Alit'5econdary.Schools of New Jersey'

'
Number of the 153 Secondary SchOols.Offering Separate Consumer Education Cour es

Which Integr4te Consumer Education'Topics In Varieus Subject Areas (Questions 30-159)

;:t, 0/

,k
.

Business, Home Health Voc.,Trade Social Fine

Educat,on Economits English Idocation ,Tech.,Voc.Arts tiath Scienci Studies Arts PtheLgtir
t No % No:

.

Conlumer 'as an indiviaal and,,,',-:

meter of society 'and the !coli*...).V..':76,.,,'.';'-.1t4 68,0

.

,

Consumer legal rights, responsi.1 -.. Y' .,:.,..., ..

bilities and protection 120 78.4 71 46,4

Source of information for con-

I ''t!:

r ,+ 4 4/,..,

21 13.7 ' 26 17..0 53 34.6., .34 22.2,.29. 1,9:6 , 96, 623 10

0
14 9.2 15 9:8 3. .... 20.9,, ... 12 , 7.8 ,lk 7:8 90 58.8 5 3.3

I II
9'

sumers, including advertising 112 732 100, 65..4

Credit

Banking, savings 6 investment

125 11.7 6743,8

125 81.7 50 32.7

Budgeting 119 77 8 '106 69.3

Clothing, household furnishings

and equipment, shopping techniques,

laws, labeling, packaging, etc'. 97 63.4 117 76.5

,Health service

housi

,

,

Insurance

6 ,

' 56 36.6 54 35,3

95 62.1 85 55.6'

124 81.0 57 37.3

TiOnsifortation alternatives ,, auto-

mobile products/services/repairs/

'Ott

, 'yr

c

91 59.5 37 24.2

11 7.2 6 3.9

36 23.5 16 e.5

10 6.5 2 1.3 23,

8 5.2 5 3.3' 23

7 4.6 13 8.5 28

13 8.5 18 111 40

3 2.0. 72 .47.1 12

7 4.6 11 7.2 38

8 5.2 , 16 10.5 29

4o\

, ,63,9 14 9.2 56

1 0.7, 1 0.7 2

7

15'.0' ;.73! 47.1 2 1.3 51'

15,0 77 50.3 1 0.7 ' 60

18.3 71A!;f46.4 '4 2,6 8

26.1 17 11.1 17 11.1 41

7.8 3 2.0 31 20.3 39

24.8 22 14.4 11 7.2 50

19.0 62 40.5 3 2.0 ,39

4

34 i2.2 13 8.5 41

,

3.3 4 2,60 3,

0. 4
*it

4,0

q.8 21 13.7 9/ 5.9

33.3 1 0.7 , 5 3.3

39.2 1 07 5 3.3 , r-

24.8 2 1.3 6 3.9

26,8 18 11.8 8 5.2,

26.5 1 0.7 3 2,0 ,

32.7 9 5.9 6 .9

25.5 1 0.7 3 2.0

, A

".6oniuker decision making 118 77.1 108 70,6, 21 13.7 2) 17;6. 44' \`48.8 38 '24.8 18 11',8 61 39.9, 15 9.8 5 n'

'1
4'

26.8 1 13:7 7 46

.0
d

2.0 0 0'.0 0 0.0



Table 13

Survey of Consumer Education In Public Secondary Schools of New 'tlersey

;

Iy2e of Faculty Organization Used to,Teach Consumer Education In Secondary Schools (Question 160)

4.

Faculty Organization

Total

Respondent

'Schools

No.

0) Depart4ntalized

1) Multi-disciplinary team

2) Houses

3) Combination of Q, 1', & 2

4)

5)

6)

7)

Other

Question not applicable

No Answer

Total 1

Offer Separate Offer Integrated Offer Separate Plus

C.E. Courses Only C.E. Courses Only, Integrated C.E. Courses

No. %. ,No. I

220
0
72.4 30 93.8

13 4.3 1 3.1

0 0.0 0 0.0

11 0 0.0

8 2.6 1 3.1

38 12.5 0 0.0

14 4:6 0 0.0

304 100.0 32 loa.3

60

5

0

3

6

21

4

99

, 61.6 125

5.1 6

0.0 0

3.0' 7

6.1 1

21.2 7

4.0 7

100.0 153

4.6,

4.6
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Table 14

Survey of Consumer Education In Public Secondary Schools of New Jersey

(Question 161)

Total '. $ ---

Respondent' Offer Separate Offer Integrated Offer Separa.,ti Plus,

Schools
'

C.E. Courses Only C,E, Courses Only Integrated C,E. Courses

. No. % .0. % No, % No. %

0) Departmentalized 202 66.4 29 940,6
55 , 55.6 116 75.8

1) MultkIisciplinary team :6 30 9.9 2 6.3 9 9:1 13 c/ 8,5

2)
40Houses

10 p.o o 0.0 D 0.0 0 0.0
,

3) Combination ))f 0, 1, & 2 12 34 ', 0 .0.0 3 3.0 8 5,2

4) Other, 8 2.6 vi 0 0.0 7 7.1 1 03 ,
, . .,,.

1 *
,-5) ,Question not applicable 37 12.2 1., 3.1 21 21,2 6 3,9

,

6). No Answer 15 4,i '0,0 4 4.0 9 5,9

7) Total 304 100.0 32 100.0 99 100.0 153 100:0

91

412



Table 15

Surveyof Consumer Education In Public Secondary Schools of New Jersey

Curriculum Or anization Used In Total Consumer Education Pro rams of Secondar S hools (Questions 1624171)

One-semester course(s) in consumer

education
I

Iwo-semeipr course(s) in consumer

educatO

Mini-course(s) (less than one semester in

consumer education

Summer session corkshops for students

Field trips

Saturday and/or after school meetings

4
Extracurricular activities, including

clubs, etc.,

AsSembly prugrams

Other ;

93

Total

Respondent Offer Separate Offer Integrated Offer Separate Plus

Schools , C.E. Courses Only C.E.,Courses Only Integrated C,E. Courses

No. % No. % No. % No.

v

107 35,2 46.9

78 25.7 16 50;0

40 13.2 1 3.1

2 0,7 0 O.0

118 38,8 10 31.3

4 1.3 0 tp

46 15.1 0 0.0

29 9.5 1 3.1,

17 5:6 1 3.1

3 3.0 59'' 38.6

14.1

4.0 85 55.6

23 15,0

1 , 1.0

37. 37.4

2 2 0

2 NN,
20

14 14.1

4 .4.0

, 45.1

2 1.3

24 15 7

12 7%8

) 12 7,8

94
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, Table 16

,

Survey ofConsumer Educitionin Public Secomdary
Schools Of New Jersey

Methods Used By Secondary:5cheds Which'Offer Consumer
Edication Programs (Questions.172'194)

Total

:'Respondent

Schools

No. %

Closed circuit TV
,

1,

43 14.1

Open circuit TV ' , '. i 21 6.9

I

Films, film strips, film loops
' 266 87.5

Transparaiies 220 72'.4

Teaching machines 14 4.62

Audio-tapes/disks 120 39.5

Team/tandem teaching
41

26 8:6

Programmed Instruction 27 89

Individualized learning pockets 74 24.3

,

Auto-tutorial (systems approath) 0 0.0

Computer Based Assisted Instruction 12 3.9

Multi-disciplinary approach 54 )7.8

'Separate consumer education lextbook(s) 15 54.3

Separate consumer education workbook(s) 93 '39.,11,'

itge playing 125 41.4

Case studies .131 43.1

Oames/simulation 139 45.7

Product testing
. 132 43.4

Comparison shoppi9 200 :65,8

Research'projeip 154 50.7

Lecture 231 (16,0

Textbook' 192 63.2

Other 28 9.2

Offir Separate 4' , Offer Integratie

C.E. Courses OnlY- C.E. Course1101)14 '

16. ",. % lio.

. 1 3.1 . 11 11.1

2 1 ,3 5
. 5.1.

30 93.8 79 79.8

-' 27
. 84.4 66 66,7:

,

0 0,0 3 3.0

14 434 32 32.3

.f/r2 6,3 11 11.1

2 6,3 8 8.1

8 25.0 18 18.2

0 o.a 0 m
0 0.0 3 3.0

2 6.3 16 16.2

27 84.4 18 18,2

37,5 16 16.2

13 40.6 31 31,3

18 56,3 22 22.2

16' 50.0 32 , 32,3

Itc 50.0 27 27.3

24 75,g 49 .,,o 49,5

,

16 50.0 39 39,4

23 71.9 66

'22 68.8

5 15.6 ,

.54

ffg" 4h Plus-

tiat"

31 20.3,

13 8.8

1501 ,g8.0

121 . 79,1

10 6,5

71 46,4

12 7,5

16 10,5

47 30.7

0 0,0

9 5,9

33 21,6

118 17.1

64
41,8

89 52,3

88 57,5

87 56,9

85
68.6

121 791

,93 60.8

137 ( 89.5

114 /4.5

18 11.8



Table 17'

Survey of Consumer Edu4ation In Public Secondary,Schools of New Jersey:

Techni ués Used TO Evaluate Effectiveness of Current Se arate Consumer Education Offerin

r onsumer ucat on omponents Integrate ther Courses Iueions

Teacher-made achievement tests and

Standardized tests

Observation of teacher performance

Observation of student performance

Total

Respondent

Schools

t of

No. 304

quizes 263 86,5

59 19.4

198 65.1

218. 71.7

Rating scales and check-lists of

student performance and/or products 69 '''22.7

Student questionnaires, inventories,

attitude scales ,

Student int'rv.1ews

Other

Offer Separate Offer Integrated

C.E. Courkes,Onl? Courses Only

. % of
. % Of

No, 32 No. 99

29' 90.6 79

7 '21.9' 13'

21 65.6 54'

.24 75,o 60

108 35.5 13''

21.1 4

7 2.3 1

79.8,

13.1

54.5

66.6

24 24,2

40.6 28 28.1

..12.5 20 20,2

3.1 -1. 1.0

Question not applicable to this

school 11 3.6 1 3.1

a

97

, 6 6.1,

Offer Separate Plus

Integrated C.E. Courses

I. % of

!ftli. 153

14 16,7

38 24.8

118 77.1,

121 83.0

39 25,5

63 41.2(,

,39 25.5

3

\
2.0.

ci!O

, '

1 .4

cri



Table 18

Survey of Consumer Education In Public Secdndary Schools of New Jersey

Consumer Education. Curqculum Development Engaged In During Past Five Years (Question 204)

6

Curriculum Development

, / f ,

.No.
,

\

4 77 25.3

TotaL

Respondent

chools

1). None

2) Work directed towards development

of separate consumer education

programs or couries

3) work directed towards,ileVelopment

of consumer education to be

integtated,in regular courses..

T

4) Combination of 2) and 3) abovt

5) No Answer

6) Total

99 iA

93 )6.6

59 19.4

63 20.7

12 3.9

304 100.0

Offer StOrate Offer Integrated Offer Separa0 Plus.

C.E. Courses Only Courses Only Integrated C.E.. Courses

No. f No. % %

.28.1 38

19 59.4

1\ i3.1 41

2 6.3 10

1 3.1. 4

32 100.0 99

38.4 22 1

6.1. 65 4245._

,

41.4 '13

10.1. 50 32.7

CO 3

100:0 153, 100.01

a

100



Table 19

Surveyiof Consumer Education In Public Seco dary Schools of New Jersey

Consumer Eclication Curriculum Develo nt En a d In Durin Past Five Years 8

ar ous yp s o econ ary oo s luest on

Six Year

Hi h Schoo

Senior

High School

Jr.iligh/

, Middle

' Scilools

Nc-t-
Curricul mil Development

Total
,

Respondent

Schools

Four Year

High School

o. F No. : o. No. F
,

1) None 77 25 3 29 19.3 3 11.1 11 20.8 29 48.3

2) Work d'irected towards 'development

of separate consumereducation

programs or courses , 93 30,6 52 34.7 7 25.9 22 41.5 11 18.3

3) Work directed towards development

of consumer education to be

integrated in regular courses 59 19.4 29 9.3 ,7 25.9 9 17.0 11 18.3

4) Embination of 2) and 3) above 63 20.7 38 r 5.3 10 37.0 10 18.9 2 3.3

5) No Answer 12 3.9 .2 1 0 0.0 1 -,13 .7' 11./

6) Total 304 100.0 150 100.0 27 0.0 53 100,0 60 100.0

101

11-

Accred.

Even'g

High School

Voch-Tech

High School

'No. % No. %

0 0.0 5 41.7

0.0 1 8.3

1 50.0 2 16.7

1 50.6 2' 16.7

0 0.0 2 16.7

2 100.0 12 100.0

102
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Table 20

Survey of Consumer Education In Public Schools of New Jersey

Development of Materials For Use In SepArate Or Integrated 66sumer Education Courses

Of Substantfil -Nature During Past Fi-ve Years (Question 26!)

Total

Respondent

Schools

.

Four4Year

High School

Six Year

High School'

Senior

High School

Jr,High/

Middle

Schoolsir-r No, % No. % No. % lio. , %

.
.

1) Nothing 'substantial 145 47.7 72 48.0 12 44.4 20 37.7 . 34 56.7

2) PlatOals For Use In Separate

Constar Education Clurses

i

70 23.0 39 26,0 5 18.5 16 30.2 7 11.7

3) Materiilsior Use In Integrated

Consumer Edulition Courses 37 12,2 13 8.7 4 14,8 94 '17.0 9 15,0
1

!') Combination of 2) and 3).above 34 11.2 18 12.0 6 22,2 8 18.1
2 3:3

5) No Answer 18 5.9 8 5.3 0 0.0 0 0.0 8 13.3

6) Total 304 100.0 150 100.0. , 27 100.0. 53 100.0 60 100,0

103

Ch.

Accred,

Even'g Voch-Tech

High School High School

No. % iio, %

4

1

1

.0

0

0

2

50.0 6

50.0 2

0.0 2

0.0 0

6.0 2

100,0 12

50.0

16.7

16.7

0.0,

16.7

100,0

104
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1

1able'21

1

Survey of Consumer Education InfPublic Secondary SChools of New Jersiy

plansTorilh_._m:2_1.clenttiewcottuo'let.Educatioin.courm..1frunitsth1976.7701.1977.7[L(Question
206)

TOtal Jr.High/ Accred:.

Respondent Four Year Six Year 'Senior Middle ! Eien'g Aoch-Tech
Schals High, School ' High School High School High School NO School .

No. % No. % No. % No. % NO4.1111 No, % hO. %

41t, .

1) No plans 187 61.5 93 62.0 ..14 51,9 30 56.6

2) Had plan

is

, but insoffIcient

fw(ds available tp imple-

27 8.9 12 8.0 3 11,1 9 17.0

3) Hive plans 75 24.7 40 26.7 9 33,3 14 26.4

4) No Answer 15 4.9 5 3.3, 1 3,7 0 0.0

5) Total 304 100.0 150 100.0 27 100.0 53 .100.0

1'

2

9

8

60

68.3 1 50.0

0

3.3 1 506

15.0 0 0.0

13.3 0 0.0

100.0 ' 2 100.0

8 66.7

0 0.0

3 25.0

T 8.3

12 100.0 ,



*.

Table 22

Survey of Consumer Education In Public Secondary Schools of New Jersey

.What Secondary,Schools Believe Are Needed InIder To Develoa

*re Effective.Consumer Education (Questioni107-211)

ireater ayaila ility of materials' ,

and media

\

Anservice oures and workshops

\for teacle

\

Consultative vi its by experts in

consumer educat on

Divelopment of geater local interest ,

and leadership aiong parents and the
1

conimqnity

,

Othar.

Total

Respondent

Schools

Four Yiar

High School

Six Year

Hip School

,

finior

High School

Jr.Hiqh/

Middle

Schools

Tol
No.o 304

136 44.7

151 497

.

122, 40.1

,

123 40.5,

36 11:8 .

fof

No, 150

62 41.3

74 49,3

;

56 37,3

.

72 48,6

17 11,3

% of

No, 27

15 55.6

15 55.6

15 55.6

9 33.3

6 22.2.

of

No. 53'

30 56.6

, 33 62.3

.30 56.6

28 52.8 ,

5 9,4

No,

24 40.0

25 q11.7

l8Q,Q

13 21.7
i.

5 8.3

9

1207

Accred.

Even'g Voc.Tech

High School High School

% o

0

2 , No.

50.0 33.3

0.0 4 33.3

0.0 3 25.0

0,0 1 8.3

50,0 16,7
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County

Table 1-A -

Survey of Opinions of Seconday School_Administrators Regarding Proposed Criteria

For Consumer Education programs In New Jersey Public Secondary Schools

Coudties In Which Respondent Schools Are Located -'Status And Criteria Surveys (Question 1),

Atlantic

Bergen

,Burlington.

0,4

Camdin

Cape May

Cumberland

Essex'

Gloucester

Hudson

Hunterdon
_

,

Mercer -

90

Middlesex

Monmouth

Morris

Ocean

Pasilic

Salem

Scaerset

Sussex

Union

Warren

TOTAL

r
'

Total Respondent Schools .

Actual

No. %

Srus,Surly Ciiteria curly

No.

6 . 1.5 , 5,

, 58 , 14.3 . 43

21 5.2 15

24 5.9 18

5 1.2 3

6 1.5.
,

6

49 12.1 35

14 3.5
..

'11

17 4.2 11

_

9 4.7 15 ,

39 9.6 29

28 6.9 21

23 5.7 18

10 2.5 8

16 4.0 11

4 1.0 2

15 3.7 14

6 1.5 5

34 8.4 24

7 1.7 6

405 100.0 304

1.6

14.1

' 4.9 .

5.9

1.0

. 2-.0\\'

11.5

..--

3.6

1 4.9

1

3.6

9.5

6.9

5.9

2.6

3.6

0.7

4.6

1.6

7.9

2.0

100.0

4 1.7
4

41 17.4

14 .5.9

18 7.6

2 0.8

2 0.8

26 11.0

1
9, 3.8

12 5.1'

17 7.2

16 6.8

12 51:

6 2.5

i 3.0

2 0.8

10 42

1 1.7

1,8 7.6

4 1.7

236 100.0

4
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Table 2=A
44/

4

Sutvey of Opinions of Secondary
School Administtators Regal:ding Proposed Criteria

For Consumer Education Programs In Mew Jersey Public Secondary Schools

Ines of Smcondary Schvois - Status And Criteria Surve)i (Question 2)

.

Actual

No. . %

Four Year High School 189 46.7

Six Year High School 45 11.1

Senior High School 54 13.3

Jr.High/Middle School 89 22.0

Accredited Evening High School 10 2,5.

Vocational Technical High School 18 4.4

No Answer
- -

TOTAL 405 100.0

Total Respondent Schools
status Silty? Criteria Survey

110. 1.

150 49.3 108 45,8

27 8.9 26 11.0

53 17.4 40 16.9

60 19,7 45 19.1

2 0.7 2 0.8

12 3.9 12 5.1

- 3 1.3

304 100,0 236 100,0



g

, Table 3-4I,

Survey of'Opinices of Secondary School Administrkors Regarding.Proposed Criteria

cFor Consumer Educa on,Programs In New ie 'ey,Fublic Secondary Schools

Description of District (Question 3)

te

e

Total
P ,

)r.iligh/ Accra,' r

Respondent Four Year Aix Year Senfor Middle Even'g Yoch-Tech

Schools Nigh School High School NighlSchool School High School High School

No. % No, Ir No, t io. 1 ir.--T No. No. %

Mostly rural 23 9.7 13 12.0' 3 11.5 3 7.5 1 2.2 0 0.0 3 25.0

1

/1

lbstly suburban 127 53.8 56 51.9 15 57.7 22 55.0 29 64,4 i 0 0,0 4' 3. 21.0

,

Urban (less than 25,000 perscms) 22 9,1 15 )13.9 5 19.2 2 5.0 0 0.0 0 0.0 '0 0.0

. Urbail (25,060 or more persons) 56 23.7' 23 '' 21.3 0 #0.0 11 27.5 15 33.3 2 100.0 5 41.7
,

(

No Answer ' 8 3.4 f 0.9 3 11.5 2 5,0 - . .
- ,1 8.3

,

,

Total 236 100.0 108 100.8 26 100.0 40 100.0 45 vo.o 2 Imo ,12 Imo

1

0
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Nit
Table 3-A-1

Survey of Opinions of Secondary School Administrators Regarding Proposed Criteri

. For Consumer EducatIon Progrins In,New Jersey Public Secondary Schools

Description'of District (Question 3), 1414

Total Respondent Schooit

Status Surly Criteria Surly

NO. No.

Mostly rural 34

,

Mostly suburban ,
176

Urban (less than 25,000 persons). 35

Urban (25,000 or more perions) 58

No Answer 1 '

TOTAL
%

304

11.2 23 9.7

57.9 127 53.8

11.5 22 9.3

19.1 56 23.7

'6.3 8 3,4

f00.0

.

236 100,0

113 Y,. ,
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table 4-A,

if Opinions of Secondary Sch 1 Administrators Regarding 'Proposed Criterta

fir Consumer Education ProEirs In New Jersey public Secondary SchUols (

Ehrollmen'ts (Question 4)
'1

5

Res

Schools

FL. Year

1qh School

Six Year

High School

Senior

, h Sch

Jr. High/

Middle

School

ro771-

Accred.

Even'g

High SchoOl

, T o, o, No. .

Less than 500 15 6.4 2 1,9 3.8 2 5,0 4 8.9 k '2 100.0

500 999 '70'y 29.7 26 24,1 12 46.2 3 7,5 27 60.0 0 0.0

1000 1499 79 .33.5 41 38,0 6 23.1 15 373 11 24.4 0 0.0

1500 1999 39 16,5 18 16.7 5 19.,2 13 32.5 3 6.7 0 ,.0,0

2000 - 2499 17 , 7.2 12 11.1 0 7,5 0 0.0 0 '0,0

2500 2999 6 2,5 4 3,,7 0 0,0 2, 5.0 0 0,0 0 0,0

3000 or More 5 2.1 3 2,8 1 3.8 2,5 iQ 0.0 0 0,0

, No ¢t1swer 5 2,1 . 2' 1.9 1 3.8 1 '1,5 .

236 100,0 1081' 100,0 26 100.0 40 100.0 45 100.0 2 100,0

Yxh-Tech

MO 5600

2 16i

'5 41.7

0 0.0

1 8.3

0 0,0

O. 0,0

12 100.0
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, A
- Table 4-A-1

Survey of Opinions of Secondary Schodl Administrators
RegardinOroposed Criteria,/

. For Consumer Eduation Programs In New Jersey Public Secondary Schools
,

_ Enrollments (Questioir4)

T tal Re

I.eivthan 516

: 500 - 999

9

Ili

3.0,

31.4

la'060 - 1499
103!'

1500 - 1999 i3 , d '14.1

2000)- 2499 27 : 8.9

2500 - 2999
2.6

A

3000 or more 11 3.6

No AnsWer 6 0 2.0

' !TOTAL4 304 '' 100.0

33.5

T6.5

7.2

6 2.5

5 2.1

5 2.1

236 100.0

al



f

v

Table 5-A

Survey of Opinions of Secondary SChoot Adminiitrators Regarding Proposed Criteria

For Consumer Education' Programs In New Jersey Public Secondary Schools

I

A Whether Coisumer Educatiodljourses.Are Offered In Secondary Schools (Question 5)

, .

Total Respondent Schools

1,

No separate consumer education courses offered

No separate courses, but Consumer eduCation

components are integrated in other,courses

07er separate consu ucation.courses

Offer separate consu education courses

plus consumer' educat on component integrated

in other courses

No Ansler

TOTAL

Status Survey

No. %

. 18

.99

32

153

2

304

5.9 ,

32.6

10.5

50.3

0.7

100.0,

rf-

r'

Al 1 7

ISSN

Criteria Surve

30 1247 t

65 27.5

41 17.4

95 40.3

5 2.1

236 100.0"



Table 6-A

Silriey of Opinions of Secondary School Administrators Regarding Proposed Criteria

Percentage of Total Student Enroliment Reached 8y Separ te Consumer Education Or

By Consumer Education Corponents Integrated In Other Co rses Opri41975-76 (Question 6)

Total Jr.liigh/ Accred.

Respondent Four Year Six Year Senior Middle Even'g Voch-Tech

' Percentage Reached Schools High School High School High School, Sc,,Afik H110 School Iliil_o_oltici- No. % No, % No. , % NM No. % Nii-T
Less than 51 39 16.5 14 .0 2 7.7 7 17.5 28.9 0

Between 5% and 9%. 32 13.6 17 15.7 5 19,2 .4 6 15.0 4,4 1

,

Between 10% and 191 3111 16.1 .19 .17.6. , 1 19.2 8 20,0 _3 6.7 0'

Between 201 and 29% 35 14.8 11 15,7 19,2 8 20.0 3 6.7' 0

Between 30% and 39% 32 13.6 15 13.9 11.5 3 7,5- to 22.2 0
.

Between 40% and 49%

Between 50% and 591

Betmen 60% and 69%

Between 701 and. 79%

Between 80% and 89%

Between 90% and 99%

100%

No Answer

Total

Median Percentage of

Students Reached*

[1:8 *Dtes not include answers."

11 4.7 5 4.6 3.8 2 i.d 2 4,4 0

13 5.5 7 6:5 1 .8 3, 7.5 1, 2.2 0

9 3.8 4 37 2 7, 0 0.0 2 i1.4 1

O 3.4 1 0.9 0 O. 1 2,5 5 11.1 0

4 1.7 2 1.9 1 '3.8 1 2.5 0 0.0 0

3 1.3' 3 2,8 0 0.0 0 0.0 0 0.0 1

3 ).3 1 0.9 0 0.0 0 0.0 1 2.2 0

9 3.8 3 2.8 1 3.8 1 1,5 3 6.7 0

236 100.0 108 100.0 26 100.0 40 100,0 45 100.0 2
,

(of 229),' (of 105) I (of 25) .
(of 39) ' (of 42) a .

(of 12) a .

21.1% 21.0% 20,5% 24.5% 29.5% /

,

0.0 3 25.0

50.0 0 0.0

, 0.0 1).* 2, 16.7

0.0 2 163

0.0 1

/

P3

0,0 1 83

0,0

i
8.3

50.0 0 0.0

0.0 1 1.3

0,0 0 0.0

0.0 0 0.0

0.0 1 8.3

.0.0 P 0 0.0

100,0 12 100.0
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Table 7.A,

'
ercentage of Total Student Enrollment Reached By Separate Consumer Edncation CoUrses or Bi Consumer

,

,Survey of Opinions of Secpndaiy ScholAdministrators Regarding Proposed Criteria

[
. t

Educatron Components Integrated In Other Courses iy Time An Entering Cliss of Students Graduate From.

Secondary Schools.(Question 7)

Total ' Jr.High/ Accred.

Respondent, Fo Year 'Six Year Senior Middle Even'g . Voch-Tech

Percentage Reached Schools Hi h School , High School High 5chool School High School Hiiikle

N No. % No. % h. % No. 1/ k NiT"-T
...1...

Less than 5% 24 10. . 8 7,4 al; 11.5 -- ,3 7,5 7 1.8 1 G, , O. 3 25.0 4

,

Between 5% and 9% 13 5.5 . 4 3.7 2 7.7 5 12.5 2 4.4 . 0 0.0 .0 0.0 ,

Between 10% and 19% ,
27 11:4 14 13,0 4 15:4 5 1Z.5 2 4 4) 1 50.0 1 ' 8.3

1

Between 20% and 29% 24 10.2 14 .,13.0 2 .7.7 3' 7.5 3 '(:.7 0 0.0 2 16.7

0

\Between 30% and 39% 24 10.2 10 9.3 3 11.5 6 . 15.0 4 p.9 o

,

o.o 0. 0.0
,

Between 40% and 49% 12 5:1 8 7,4 2 7.7 1 2.5 0 0.0 0 0.0 1

Between 50% and 59% 24 10.2 I* 13 12.0 2 7:7 7 17.5 2 4.4 0 0.0 0 0,0

i

Between 60% and 69% ii 6.4 1., 6 5.6 2 7.7 1 2.5 5 lily . 1 50.0 0 0.0

Between 70% and 79% 12 5:1 5 4.6 3.8 0 0.0 4 84,9 0.0 1 8.3

- ,Between 80% 0 89% 10 4.2 5 4.6 1 3.8 1 2:5 3 6.7 0 0:0 0 0.0

(
Between 90% and 99% ift 4.2 4. ,3.7

(-\
7%7 3 '7.k 1 2.2 0

,

100% 16 6.8 5 ,4:6 1 3.8 3 7.5 4 8.9 0 0.0 3 .25.0

No Answe; 25 10.6 12 11.1 1 3.8 2 5.0 8 17.8 , 0 0.0 1 8.3

Total 0 236 1000 108 100.0 26 100.0 40 100.0 , 45 100.0 2 100.0 12 100.0 ,

,

si"

Median Percentage of (of 211) . (of 96). . (of 25) . 38) . (of 37) . (of 11)..

Students Reached* 36.8% 37.5% 36.2% 34.5% 52.0%

*Does not include "no answers."

120

121

'r



Table 8-A

'

Survey of Opinions of Secondary School Administratdrs Regarding Proposed Criteria

YFor Consumer Education Programs In New Jersey Public Secondary Schools

Extent Of'Agreement With Proposed Criterja For Consumer Education In New Jersey Secondary Schools (Questions 8-25)

A. Consumer education,should be ieqvired

as an integral component of,the edu-r

cational program.of every seco' ary

school student. , 108 45.8

Agree No Basis ' Total

Strongly .But With Strongly For No Respondent

Aree Agree Reservations Disagree ,Disagnee , Answer: Sghools

NO. % No, ' No, % No. : NO. fili7ir NO, S

B, . Guidignes.for curriculum d velop-

shouiebe formulated by a ate-wide

mentind program implement ion

Aufforce on consumer education 38 16.1

C. Membefship on above task force should

include local L.E.A.,board members,

administrators, teachers, and

students; representatives of colleges

and universities, business, govern-

ment, and consumers at large 51 21.6

D. A mult -disciplinary approach to the

plannin of new,consumer education

progra /courses or the modification

of e ting programs/courses should

be ed 63 26.7

E. Consumer education in secondary

schools shouldfie accomplished by means

of.,both separate course offerings and

systematic integration of consumer

education components in regular course

offerings . 84 35,6

F. Where resourees, staff, faclies, etc

are limited, a L.E.A. team co osed of

administrators, tea4rs, specialists,

and consultants (whefe feasible) should

assure ,that the'ipportance and require-

ments of consumer education are given

full and balanced considtration 40 16.9

G. . Before startiog or modifying a consuMered-

ucation program, the L.E.A.'s should estab-

lish the goals and objectives of the program,

assess:the existing competencies of the

(0) target student body, and determine available

441 resourCes, staff, facilities, schedules,.

preparation and capabilities of teachers

who are or will be involved 75 31.8

.

64 27.1 44 18.6 10 4.2 5 2.1 3 1..3

65' 27.5 80 33.9 -30 12.7 13 5.5 7 3.0

,

87 36.9 \ 51 211 18\ , 716 8 ,3:4 14 5,9

,a

117 49.6 32 13,6 0 10 4.2 3 1.3 6 2.5

104 44.1 31 13.1 9 3.8 3 1.3 1.3

110 '46.6 55 23.3 13 5.5 1 0.4 9 3.8

104 44.1 30 12.7 14 5.9 0.4 6 2.5

2 6.8 236 100,0

,

3 1.3 236 100.0

7 3.0 le 100.0

5 2.1 136 100.0

2 0.8 236 100,0

8 3,4 236 100,0

6 2,5 236 100.0



Table 8tcontinued)

Survey of Opinions of Secondary School Administrators
Regarding Proposed Criteria

4
For Consumer Education Programs In New Jersey Public Secondary Schools

Extent Of Agreement With Proposed Criteria Fair Consumer
Education In New Jersey Secondary Schoolk(QUettions 8-25)

Agree No Basis Total
Strongly But With S'trongly For , No Respondent
Agree Agree Reservations Oisagle tale Opinion Answer Schools .

No. % No, % 117-7 No. No. io. % flO77
H. Student consumer behavior should be

assessed by a variety of methods both

prior to consumer,edueation curriculum

development and on an on-going basis... 63 26.7 120 50.8

/
I. New or modified consumer education

programs/courses should be piloted,

evaluated, and revised ,before

. becoming part of regu)ar curriculum

offering(s), 73 3!).9 117 49.6

J. Student involvement, ppder trained

teachers, in projecrelevant to

their om experiences, and problems

and those of their families and com-

munity should be stressed in consumer

education programs/courses. ...... 82 34.7\104 44.1

K. In conducting consumer education

programs/courses, tteffectiveness

of materials, method), and instruction

should be evaluated, including a

determination of the extent to which

students have acquired appropriate

skills for approaching consumer

problems . 78 33.1, 131 55.5

L. Teacherslith responsibilities for

consumerieducation require special

training and education. Responsibility

for such in-service training should be ,

shared by the State Bepartment of

.Education and the L.E.A.'s. Attendance

for'involved personnel should be man-

datory and service credits earned. 62 26.3 57 24.2

N. Planning and implementation of second-

ary school consuter education programs/k

courses should be closely integrated

. with those offerein.thelower grades.

Where the latter are lacking or limited,

efforts directed towards theirappropri-

ate extension to all grades k-12 should

be considered tolbe the responsibility

of every L.E A ' 50 21.2 98 41.5.

124

40, 16.9 3 1.3 0 0.0 6 2.5 4 1,7 236 100.0

, I

28 11.9 11 4.7 0 0.0 5 2.1 2 0.8 236 100.0

,38 16,1 3 1.3 0 0.0 1.7 5 2.1. 236 100.0

16 6.8 0 0.0 0 0.0 5 2:1 6 2,5 236 100.0

65 27.5 31 13.1 8 3'.4 6 2.5 7 3,0 236,

, 4

54 22:9 14 5.9 5 2.1 9 3.8 6 2.5 236 100.0

. . .

125



Table 8-A (continued)

Survey of Opinions'of Secindary SChool Administrators Regarding Proposed Criteria

For Consumer Education Programs In' New Jersey PublicIecondary SchOols
1

(i.

Exttnt Of Agreement With Proposed Criteria For Consumer Education In New Jersey Secondary Schools (Questions 8-25)

i , Agree 4 , No Basis

Strongly 4 But With Strongly For No

Agree Agree , Reservations. Disaoreee Oisagreln, 0 in n Answer
lio % Ho .% Tfr-T N. % No.. . . 157-7-

N. Every secondary grade level should

include consumer education with

sPed:l consideration for students

of 1 r socioeconomic strata,

,potential dropouts,:ind those with

bi -lingual needs

O. The number of hourstthat individual

56 23.7

secondary schools devote to consumer

.education prograns/courses should vary

according to the interests', needs, and

abilities of their students, the depth

and breadth to which concepts are,treated,

available staff, facilities, and resources.

However, consumer education, whether

offered as separate.courses or as com-

ponents integrated in regular courses,

should require a minimum equivalent of

105 hours (35 eks - 3 hrs. per/wk.)

per school yeart,ln every.grade,

7 through 12 17 7.2

P. Since there area variety of ways in

which the conceptual structurtsand

content of consumer education can be

organized for teaching, no one,way

is,or should be mandated. 108 45.8

Q. TO consumer field has become a

relatively well defined career area

and provisions should be made to

inform students of professional

postsecondary opportunities 67 28.4

R. Innovativeness in consumer educa-

ticn at the local level should be

encouraged and results shared '

with other districts. 94 39,8

Total

Respondent

77 12.6 52 22.0 28 11.9 9 3.8 8 3.4 6 2.5

)

51 21.6 2 22.0 66 28.0 32. 13.6 11 4.7 7 3.0

93 39.4 19 8.1 1.7 0: 0.0 7 3.0 5 2.1

140 59.3 15 6.4 4 1.7 2 0.8 5 2.1 3 1.3

124 52.5 11 4.7 0.0 1 0.4 id 2 0.8

236 100.0

236 100.0

236 100.0

0

236 100.0

236 100.0



SURVEY OF OPINIONS'OF SECONDARY SCHOOL-ADMINISTRATOR REGARDING PROPOSED CRITERIA

IV 1 'RI 'TR N

Extent of Agreement with Proposed Criterion A: "Consumer ed cation should required as an integral

component of the educational program of every secondary scoe student." Question 8

1

h Accred.

Total Four Year Si0ear Senior Jr.High/ Even'g

Respondent High , High' ,High Middle . High.

Schooli Schools Schools ..Schooli Schools ' Schoolsfo= frr-r 57--ir lio. 1 iir-T f1137-7

,

btrongly Agree 172

4

Agree But With Reservations 44

Sub-total '

Strongly Disareeor Disagree 15

No Basis For Opinion 3

No Answer 2

OAL 236'

128

,

72.9 79 73.2 18 69.2 33 82.5 32 71.1 1 50.0

18.6 22 20.4 4 15,4 5 12,5 10 22.2 1 50 0

(91.5) (93.6) (84.6) (95,0) (93,3) (100,0)

6.3 6 5,5, 3 11.5' 2 5.0 2 4:4 0 0.0-

1.3 1 0.9 1 3.8 0 0,0 0 0.0 0 0.0

0.8 . 0 0.0 0 0.0 0 0.0 1 2.2 0 0.0

100.0 108 100.o, 26 100.0 40 100.0 45 100.0 2 100.0

Voch-Tech.

AO
Schools

Tro-r
Consultants

fir-T-
7 58.3 14 77.8'

2 16.7 11.1

(75.0) (88,9)

2 16.6 2 11,1

1 8,3 0 0.0

0 0.0 0 0.0
P

12 100.0 18, 100.0

ww.

129



Table 10-A

t SURVEY OF OPINIONS OF SECONDARY SCHOOL ADMINISTRATORS REGARDING PROPOSED CRITERIA

FOR CONSUMER EDUCATION Ro8RAIIS IN NEW JERSEY PUBLIC SECONDARY SCHOOLS

Extent'f Agreement with)Propoied 'CriteriOn B: "Guidelines for cuic:ritulum development and program

implementation should be formu1ated0 a state-wide task force on consumer education." Question 9

Accred.

Total Four Year Six Year Senior Jr.High/ Even'g Voch-Tech.

Respondent High High High Middle High' High

Schools Schools lchools Schools Schools Schools Schools Consultants

RI7----f- No. % No. % o. O= g57---f" 117-7- 11-67-1-

Strongly Agret 103 ,43.6 47 43.5

Agree But With Reservations 80 33.9 35 32.4

0
Sub-total (77,5) (75.9)

Strongly Disagree or Disagree .43 18.2 23 21.3

7 3.0 2 1.9

3 1.3 1 0.9

236 100.0 108 100.0

No Basis For Opinion

No Answer

TOTAL

0

L. Tr k

7 26.9. 21 .52.5 19 42.2 '2 100.0 6 50.0 '17 94.4

15 57.7 12 30.0 ,15, 33.1 '0 0.0 16,7 1 5.6

(84.6) (82.5) (75.5) (100.0) (66.7) . (100.0)

2 7.7 7 17.5 8 17.8 0 0.0 3 25.0 0* 0.0

2 7.7 0 0.0 2 4.4 0 0.0 . 1 8.3 0 0.0

0 0.0 0 0.0 . 1 2.2 0 0.0 0 0.0 0 0.0

26 100.0 40 100.0 45 100,0' 2 100,0 12 100.0 18 100.0

131

e o,ctr .1 qx



\ Table 11.&

SURVEY OF OPINIONS OF SECONDARY SCHOOL ADMINISTRATORS REGARDING PhPOSED CRITERIA

RI CONSUMER EDUCATION PRORica NEW JERSEY-PUBLIC SECONDARY'SCHOOLS

Extent of Agreemen't with Proposed Criterion C: "Membership on above task force sbould-includelocal L.E.A.

boartl renters, administrators, teachers,tand students; representatives,of colleges and universities, busi-

ness, government, and consumers at large." Question 10

Accred.
Total Four Year Stk Year Senior Jr,Hi§h/ Even'g Voch-Tech,

Respondent High High High Middle High High

Schools Schools ,pt Schools Schools Schooli Schools Schools Consultants
1137r Nri= To= NM RE"T 1E= or=

100.0

0,0

(100.0)

0.0

0.0

AO

100.0

Strongly Agree 138 58.5 65 601. 17 65,4 22 55,0 23 51.2 2

Agree But With Reservations 51 21,6 20 18.5 4 15.4 14 35.Ct f'12. 26.7 0

Sub-total (80;1) (78,7) (81.8) (85,0) (77.9)

Strongly Disagree or Disagree

No Basis Fir Opinion

26 11.0

14 5.9

18 16.6,

3 ( 23

0

4

0.0

'15,4

2 5,0 4

2 5.0 3

8.9

'63

0

0

No Answer 7 3.0 2 1.9 1 3.8 0 0.01 3 6.7 0

TOTAL )236 MA 108 100.0 26 10010 40 100,0 45 100.0 2

132

11(, 1r 400.10 V

8 .66,7 15 83.3

1 8.3 3 16.7

(75,0) (100.0)

1 8,3 0 0,0

2 16,7 0, 0,0

0 0.0 0 'OA

12 100,0 18 1E0
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Table 12-A

SURO OF OPINIONS OF SECONDARY SCHOOL ADMINISTRATORS:RE6ARDING PROPOS CRITERIA

fOR MOD EDUCATION )1b6RAMS IN NEWARSEY PUBLIC SCUNOSI.S
F .

Extent of Agreement with Proposed Criterion 0: "A multidiscipfinary approach to the planning of nei consumer
v education programs/coUrses or the modification of existing programt/courses should be tsed." Question 11'

Strongl/Agree

Agree But 'With Reserwations

Sub-iotal

Strongly Disagree or Disagree

No Basis For Opinion

No Answer

, TOTAL

Total

Respondent

Schools

Four Year

High

Schools

No. % O.

180 76.3 84 77.8

32 13.6 14 13.0

(89.9) (90.8)

13 5.5 8 7.5

,6 2.5 0 0.0

5 2.1 /2 1.9

236, 100.0 108 100.0

. * Accred.

:Six Year 'Senior Jr.High/ Even'g Voch-Tech.

High High Middle High High

Schools Schools Schools Schaols Schools, Consultants

No. % No; % No, No. % 117-1r 117-1-

20 76 9 22 80.0 32 71.1 2 100.0 .9 ., 75.0 16 88

2 '7.7 ,6 15.0 8 11.8 '0 0.0 2 16.7 2 11.1

(84.6) (95.0) (88.9) (100.0) (91.7) (100.0)

2 7.7, 1 2.5 2 4.4 0 0.0 0 0.0, 0, 0.0

2 7.7 1 2.5 2 6 4.4 0 0.0 1 8.3 0.0

0 0.0 0 0.0' 1 2.2. / 0 0.0 " 0 0.0 0 0.0

26 100.0 40 100.0 45: 100.0 2 400.qt. 12 100.0 18 100.0
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Table li-A

SURVEI,OF OPINIONS OF SECONDARY SCHOot ADMINISTRATORS REGARDING PROPOSED CRIARIA

FOR tONSUMER EDUCATICO PR66RAMS IN NEW JERSEY-PUBLIC SECONDARI SCIRN.

Extent of Agreement With Proposed Criterion E: !Consumer,education in secondary schools should be actOmplished.

by means of both separate course,offerings ahd systematic
integraticm of consumer education components in.

regular course offerings." Question 12 .

Total

Respondent

, Schools

.Strongly Agree 188 79.7

Agree But With Reservationi 31 13.1

Sub-total (92,8)

,

Strongly Disagreeor Disagree '12 5.1

No Basis For Opinion 3 1.3

, No Answer 2 0.8

TOTAL ° 236 100.0

136'

4

Accred.

Four Year Six Yár Senior Jr.High/ tven'g Voch -Tech.

High h Middle High High

I

Schools Sch ols Schools Schools Schools Schools Consultants157-17 RO77 Ir-ir 1E-1r 1E7-"T 11C477-1--

90 4.3:3 22 84.6 34 85.0

15 13.9 2, 7.7 3 7.5

(97.2) (92.3). (92.6)

3 2.8 1 3.8 3 7.5

0 0.0 3.8 0 0.0

0 CO 0 0.0 '0 010

108 .100.0 26 100.0 40 100.0

31 68.9, .2

9 20.0 0

(88.9)

.3 6.6 0

1 2.21 0

/#1 2.2 , 0

45 100.0 2

100.0 7 7'58'.3

0;0 2 16.7

(100,0) (76.0)

0:0' 2 16.74'

0.0 1 8.3

0.0 0 0.0

100.0 12 100.0

17 44.4

1 5.6,

(100.0)

0 0.0

0 0.0

0 0.0

18 100.0 .
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Table 141A

SURVEY OF OPINIONS OF SECONOARY SCHOOL ADMINISTRATORS REGARDING PROPOSED CRITERIA

FOR CONsue EDUCAflat PROGRAMS IN NEW JERSEY PUBLIC StCONOW SCHOOLS

Extent of Agreement with Proposed Nterion F: !Where resources, staff, facilitiei, etc.', are limited,

a L.E.A. team composed Of administrators, teachers, specialiststind consultants (where fiasi61e)

should assure that the importance and requirements oftonsumer education art given full and balanced

consideration."' Question 13

Total Four Year Six Year Senior Jr.Highbi

Respondent High High High Middle

Schools Schools Schools Schools Schools

Accred.

.Even'g Voch-Tech.

High High

Schools Schools Consultants1677 % o. o. % To= 11i7T o. F67-1-

32 80.0 31 46.7

6 15.0 12 26.7

(95.0) (85.4)

1 2.5 5 11.1

1 2'.5 4 8.9

0 0.0 3 6.7

Strongly Agree 150 63.5 70 64.8 18 69.2

Agree Butyith Reservations 55 23.3 27 25.0 .6 2.1

Sub-total (85.8) (8%.8) (92.3)

Strongly Oisagree or Oisagree 14 5.9 8 7.4 0 0.0

Np Basis For Opinion 9 1 0.9 1 3.8

No Answer 8 3.4 2 1.9 1 3.8

1

"TOTAL 236 100.0 108 100.0 26 100,0

138

elp 100.0 45 100.0

2 100.0 6, 50.0 15 83.3

0 0.0 3 25.0 1 5.6

(100.0) (75.0) (88.9)

0 0.0 ,0 0.0 0 0.0

0 0.0 2 16.7 2 11.1

'0 0.0 1 8.3 0 0.0

2 100,0 12 100.0 18 100.0
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Table 15-A

SURVEY OF OPINIONS OF SECONDARY SCHOOL ADMINISTRATORS REGA IN6 PROPOSED CRITERIA

FOICONSIIMERTUDCATION PROGRAMS IN NEW JERSEY PUBLIC S 1 SCHOOLS

Extent of Agreement with Proposed Criterion G: "Before starting or mdifying a.consumer education program,

the L.E.A.'s should establish the goals and objectives of the program, assloss the existing competencies

of the,target student body, and determine available resources, staff, facilities, schedules, preparation

and capabilities of,teachers who are or will be involved." Question 14

Toyl

Respondent

Schools

No.

Strongly Agree 179 75.9

1,1gree But With Reservations 30 12.7

SuMotal (88.6)

Strongly Disagree or Disagree 15 6.3

No Basis For Opinion 6 2.5

No Answer 6 2.5

. TOTAL 236 100.0:

140

Accred.

Four Year Six Year Senior Jr.High/ Even'g Voch-Tech,

High High High Middle High . High

Schools Schools Schools Schools Schools Schools

NO77- No. % No. % No. NT-71- NT.=

87 80.6 20 77.0 29 72.5 28 62.2 2 100.0 11 91.7

12 11.1 3 11.5 820.0 . 7 15.6 0 0.0 0 0.0

(91.7) (88.5). (92.5) (77.8) (1n0,A)1, (91.7)

6 5.6

1 0.9

2 1.9

108 100.0 26- 100.0

1 3.8

1 3.8

1 3.8 1 2..5 1 2.2

40 100.0% 45 100.0

2.5 7 15.5 0 'fl

2.5 2 4.4 0 0.0

0.0

0 0.0 0 0.0

1

2 100.0 12 100.0

Consultants

NCT-T.

16 88.9

1 5:6

(94.5)

1 5.6

0 0.0

0 0.0

18 100.0



, Table 16-A

SURVEY OF OPINIONS OF SECONDARY SCHOOL ADMINISTRATORS REGARDING PROPOSED CRITERIA

FOR CONSUMER EDUCATION PROGRAMS IN NEW JERSEY PUBLICSECONDWSCHOOLS

Extent of Agreementidth Proposed Crite;ion H: "Student consumer behavior should be assessed

by a variety of methods both prior to consumer education curriculum development and on an on-

going basis," Question 15

Strongly Agree

Agree But With Reservations

Sub-total

itrongly Disagree orlOisagree

No Basis For Opinion

No Answer

TOTAL

142

4

Total

,Respondent

Schools

Four Year

High

Schools

Six Year

High

Schools

Senior

High

Schools

liO7T No. o. %

183 77.5 87 80.6 20 76.9 34 85.0

40 16,9 18 16.7 3 11.5 5 12,5

(94.4) (97.3) (88.4) (97.5)

3 1.3 1 0.9 1 3.8 0 0.0

6 2,5 1 0.9 1 3.8 1 2.5

4 1,7 1 0.9 1 3.8 0 0.0

236100.0 108 I00.0,T : 26-100.0 40 100.0-

Accred.

Jr.High/ Even'g Voch-Tech.

Middle High High

Schools Schools Schools Consultants

FE= NM i137-7
31 68.9 2 100.0 8 66.7 17 94.4

11 24.4 0 0.0 3 25.0 1 5.6

(93,3) (100.0) (91,7) (100.0)

0 0.0 0 0.0 0 0.0 0 01.0

2 4.4 0 0.0 1 8.3 Q 0.0

1 2.2 0 0.0 0 0.0 0 0.0

45 100.0- 2 100.0 12lO.O -18 100,0
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Table 17-A

- SURVEY OF OPINIONS OF SECONDARY SCHOOL ADMINISTRATORS REGARDING PROPOSED CRITERIA

FOR CONSUMER WCATION PROGRAMS INIIW JERSEY PUBLIC SEZONDARY SCHOOLS

E#tent of Agreement with Proposed Criterion I: "New or modified consumer education programs/ ,

courses should be piloted, evaluated, and revised before becoming part of regular curriculum

offeringls)." Question 16

Strongly AgrO

Agree But With Reservations

Sub-total

Strongly Disagree or Disagree

No Basis For Opinion

No Answer

'1"(TAL

144

0

Total

Respondent

Schools

57-1

Four Year

High,

Schools

Six Year

High '

Schools

No, f

190' 8045 93 86.2 16 6146

28. .11.9 6 5,6 7 26.9

(92:4) (91,8) (88.5)

11, 4.7 8 7.4 2 7.7

5 2i 1 0,9 1 3.8

2, 0.8 0 0.0 0 0.0

236 100,0 -108 100,Cr -26 I001

Senior Jr.High/

High Middle

Schools Schools

FO7-7 FO7-1

11' 77.5 39 86.7

8 20.0 3 6,7

(97.5) (93.4)

1 2.5 0 0.0

0 0.0 2 4.4

0 0.0 1 2,2

'40 100:0 45 -100.0

Accred.

Even1g

High

Schools

Nr-r

Voch-Tech,

High

Schools Constiltants

'2 100.0 8 66.7 10 55,6

0 040 3 25,0 7 38.9

(100,0) (9147) (94,5)

0 0.0 0 0.0 1 5,6

,0 0.0 1 843 0 0,0

0 0,0 0 040 0 0,0

-2- 1001 12 1001 100:0
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. Table 18-A

SURVEY OF OPINION'S-5F SECONDAR SC OL

FOR CONSUMER EDUCATION PROGRAMS
INISTRATORS REGARDING.PROPOSED.ORITERIA

NEW JERSEY/PUBLIC SECONDARY SCHOOLS

Extent of Agreement with Proposea,Criterion J:-,:'Student involvement, undeetrained teachers, in

projects relevant to their own experiences and plialemm and those of their families and community

should be stressed in consukeducation programs/courses.i' Question 17
/

v

Strongly Agree

Agree But With Reservations'

.

, Sub-total

Strongly Diiagree or Disagree

. No Basis For Opinion

. No Answer

TOTAL

. Total

Respondent

Schools

Four Year

High

Schools

ITOT-F

Six Year

High

Schools

417-1-

,

at

Senior ,,,,t

High

Schools

Jr.High/

Middle

Schools' .

11.87-1f;

Accred.

Even'g

High

SchoolsIii.-/-

,

Voch-Tech:

High

Schools -

111377,

,

Coniultants,gr---Ii-lio. % ..No. % .

'166

38

3

4

5

78.8

16.1

(95.9).

1.3

1.7

2.1

89

16

.1

1

1

82.4

14.8

(W.2)

0.9

0.9

0.9

17

7

1,,

1

0

.26

\

65.4

26.9

(92.3)

3.8

4.8

0.0

100.0'

i

35 87.5

5 12.5

(100.0)

0 0.0

x

0 0.0

,-

0 9.0
.

40-100-.0

33

7

1

.1°

3

'45

73.3

15.6

(88.9)

2.2

2.2

6.7

100.0

'2

0

0

.0

0

2

100.0
,

0.0

(100.0)

0.0

0.0

0.0

. ,

100.0

8

3

0

1

0

12

66.7

25.0

(91.7)

V. :
., ,,y,',1..

. .4.:

6.0
_ ____ ____.

100.0

15

- i

0

________

18

83.3

16,.7.

(100.0)

,

..

0.0

', 0

0.0
,.. ...

100.0

147
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Table 19-A

SURVEY OF OPINIONS OF SECONDARY SCHOOL ADMINISTRATORS REGARDING PROPOSED CRITERTA

FOR CONSUMER,EDUCATION ROGOMS IN NEW JERSEY ?IBM SECONDARY SCHIS

Extent of Agreement with Proposed Criterion K: "In conducting consUter education programs/courses,

the effectiveness of materials, meth*, and instruction should be evaluated, including a determi-

natiopf the extent to which students have acquired appropriate skills for approaching consumer

problems." Question 18

Total

Respondent,

Schools

a

Four/Year

High

Schools

Six Year

High

Schools

117-irNo. Ho. %

Strongly Agree 209 88.6 .100 92.6 23 88.5

Agree But With'Reservations 16 6.8 6 5.6 2 7,7

Sub-total . (95.4) (98.0 (96.2)

Strongly Disagree or Disagree 0 0.0 0 0.0 0 0.6

No Basis For Opipior 5 2.1 1 0.9 1 3.8

No Answer 6 2.5 1 0.9 0 0.0

TOTAL 236 100.0 108 100.0 26 100.0

_

148

Accred.

Senior Jr.High/ Even'g VochTech.

High Middle High High

Schools, Schools Schools Sbhools

117-1-i % No.

36 90.0 36 80.0 '2 100.0 10 83,3 ,e016 88.9

4 10.0 3 6.7 0 0.0 1 803 )t 11.1'

(100.0) (86.7) (100.0)

o 0.0 o .o.o o 0.0

0.0

0.0

100.0

0 0.0 2 4.4 0

0 0.0 4 8.5 0

40 100.0 45 .100.0 . 2

0

(91.6)

0.0

1 8.3

0 0.0

12 100.0

o 0.0

0 0.0

0 0.0

18 1010
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4 , Table 20-A

SURVEY OF OPINIONS OF SECONDARY SCHOOL ADMINISTRATORS REGARDING PROPOSED CRITERIA

FOR ;ONSUMER EDUCATIA NGRAit IN NEW JERSEY PUBLInECONDARY SCHOOLS

Extent of Agreement-with Proposed Criterion L: "Teachers with responsibilities for consumer

education require,special training and education. Responsibility for sud in-service training

should be shared by the State Department of Education and the L.E.A.'s. Attendance for involved

personnel should be mandatory ind service credits earned." Question 19

Accred.

Total 'Four Year Six Year Senior JT.High/ Even'g Voch-Tech.

Respondent High High High Middle High High

Schools Schools Schools Schools' Schools Schools Schools

11-67-7 %

Strongly Agree 119 50.5 62, 57.4 11 42,3

Agree But With Reiervations 65 27.5 19 17.6 12 46.2

Sub-total (78.5 (75.0) (88,5)

St:ongly Disagree or Disagree 39 16.5 24 22.2' 2 7,7

No Basis For Opinion .6 2.5 1 0.9 1, 3.8

,

No Answer

TOTAL

7

236

3.0,

100.0'

2

108

1.9

100.0

0

26

0.0

100.0

150

21

Consultants

% 5717- Rr-fr , IF=

13

4

2

0

40

52.5 19 42.2 50.0 5

32.5 19 42.2 0 00 0

(85.0) (84.4) (50.0)

10.0 2 .4.4 1 50.0 6

5.0 1 2.2 0 0.0 1

.

0.0

.

4 8.9 0 0.0 0

100.0 45 100.0 2 100.0 12
,.

41.7- IT, .61.1.

OA 5 27*.8

(41.7) (88 9)

,r

50.0 2 11.1

8.3' 0 0,0

4

0.0 0 0,0

100,0 18 100.0
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Table 21-A

SURVEY OF OPINIONS OF SECONDARY SCHOOL ADMINISTRATORS REGARDING PROPOSED CRITERIA

FOR CO3SUMER EDUCAT5 PilOGRAKS,IN NEEJERSEY 'hilt SECONDARY SCBOOLS

Extent of Agreement with Proposed'Criteiion M: "
Planning and implementation of secondary school

consumer education programs/courses should be closely integrated with those,offeeed in the lower
grades. Where the latter areslacking or limited, Oforts directed towards their appropriate ex-
tension to all grades k-12 should be considered tOle the responsibility of every L,E.A."

Question 20.

Total

Respondent

Schools

Ncr. %

Strongly Agree 148 623

Agree But With Reservations 54 22.9

Sub-total (85,6)

rongly Disagree or Disaree' 19 8.0

No Basis For Opinion 9 3,8

No Answer 6' 2.5

. TOTAt -236 100.0

152

A

Four Year Six Year

High High

Schools Schools

71

23

'10

2

2

108

0.9 3.8

1.9 0 0.0

100.0 26 '100.0

% No. % o.

65.7.

21.3

(87.0)

9,2 '41

20 76.9

4 15.4

(92.3)

3.8

Accred.

'Senior Jr.High/ Even'g ioch-jech.

High Middle High High

Schools Schools Schools Schools Consultants

57-1- 57----1r- 110. 1 11M-

30 75.0 20 44,5 2 100.0 4 33.3 16 88.9

8 20.0 14 31.1 0 0.0 4 33.3 1 5.6

(95.0) (75.6) (100.0) (66.6) (94.5)

0 0.0 5 11.1 0 0.0 3 25,0 1 ,5.6

2 5.0 .3 6.7 0, 0.0 1 8.3 0 0.0

0 0.0 3 6.7 0 0.0 0 0.0 - 0 0.0

40 100.0 45 100.0 2 100.0 12 100.0 18 100.0
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Table 22-A

SIIRVEY OF OPINIONS OF SECONbARY SCHOOL
ADMINISTRATORS REGARDING PROPOSED CRITERIA

FOR coNSINR EDUCATTON PROGRAMS MiNEW JERFTPUBLIC Stara SMOLS

Extent of Agreement with Proposed Criterion H: "Every secondary grade level should include

consumer education withispecial consider#tion for students of lokter sociceconomic strata,

potential dr6pouts, and thole with bi -lingual needs." Question 21

f

.

Total Four Year Six Year Senior

Respondent High High High

Schools Schools Schools Schools

No, t No. % No. %

Strongly Agree 133 56.3 60f 55.5 18 69.2 ,28 70,0

. Agree But With Reservations

Sub-total

52 22,0

(78.3)

24 22.2

(77,7)

4 15.4,

(85.6)

7. 17,S

(87.5)

Strongly Dislgree or Oisairee 37 15.7 20 18.6 3 11.5 4 10.0

No Basis For Opinion 8 3,4 2 1.9 1 3,8 1 2.5

No Answer 6 2.5 2 1.9 0 0.0 0 0.0

TOTAL 236 100.0 108 100.0, 26 .100.0 '4(1 100.0

154
4

Jr.High/

Middle

Schools

Accred.

Even'g

High

Schools

N. % No. %

21 46.7 2 100,0

11 24.4 0 0.0

(M) (Iko)

7 15.5 0 0.0

3 6,7 0 0.0

3 6.7 0 0.0

45 100,0 2 100.0

Voch-Tech.

High

Schools Consultants

17-1- No. %

3 25,0 13

5 41.7 3

(66.7)

3 25.0 2

1 8.3 0

0 0.0 0

12 100.0 18

72.2

16.7

(88.9)

11.1

0.0



Table 23-A

SURVEY OF OPINIONS OF SECONDARY SCHOOL ADMINISTRATORS REGARDING PROPOSED CRITERIA

FOR CONSUMER EDUCATION PROGRAMS IN NEW JaSEY PUBLIC SECONDARY SCHOOLS

Extent of Agreement with Proposed Criterion 0: 'The number of hours that individual secondary

schools devote to consumer education programs/courses should vary according to the interests,

needs, and abilities of,their students, the depth and breadth tokwhich concepts are treated,

available staff, facilities, and resources. However, consumer education, whether offered as

separate courses or as components integrated in regular courses, should require a minimum

equivalent of l5 hours (35 weeks - 3 hrs. per/wk.) per school year, in every grade,:7 thorugb

Question 22
e ,

Total

Respondent

Schools

57-7

Strongly Agree 68 28.8

Agree But With Reservations 52 22.0

Sub-total (50.8)

Strongly Disagree or Disagree 98 41.7

No Basis For Opinion 11 4.7

No Answer 7 3,0

TOTAL 236 100.0

156

Four Year

High

Schools

Six Year

High

Schools

Senior

High

Schools

Jr.High/

Middle

Schools

No, No. % No. %

31 28.7 10 38.4 11 27.5 12 26.7

23 21.3 4 15.4 11 27.5 12 26.7

(50.0) (53.8) (55.0) (53.4)

47 43.5 9 346 17 42.5 17 37.8

5 4.6 3 11,5 1 2.5 1 2.2

2 1.9 0 0.0 0 0,0 3 6.7

108 100.0 26 100.0 40 100.0 40 100.0

Accred.

Even'g Voch-Tech.

High High

Schools Schools Consultants

F7-7- o. Ac77-7-

2 100,0 2 16.7 5 27.8

0 , 0.0 1 8.3 7 38.9

(100,0) (25,0) (66,7)

0' 0.0 7 58.3 5 27 8

0 0.0 1 8.3 1 5

0 0.0 1 8.1 , 0 0.0

2 100.0 12 100.0 18 100,0
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Table 24-A

SURVEY OF OPINIONS OF SECONDARY SCHOOL ADMINISTRATORS REGARDING PROPOSED CRITERIA

FOR CONSUMER nUCATION PROGRAMS IN NEW JERSEY h8LI1SrCONDARY SCHOOLS

Eitent of Agreement with Proposed triterion P: "Since there are a var1ety of ways in

which the conceptual structure and content of consumer education can e organized for

teaching, no one way is o; should be mandated." Question 23

Total

Respondent

Schools

Four Year

High

Schools

No. % No. %

Strongly Agree 201 85.2 94 87.0

Agree tut With Reservations 19 8.1 10 9.3

*Sub-total (93.3) (96.3)

Strongly Disagree or Disagree 4 1.7 2 1.9

No Basis For Opinion '7 3.0 1 0.9

No Answer 5 2.1 1 0.9

TOTAL 236 100.0 108 100.0

1'58

f

Accred.

Six Year Senior Jr.High/ Even'g Voch-Tech.

High High Middle High High

Schools Schools Schools, °Schools Schools Consultants

No. % % % 117-1- tr-1-11
22 84.6 36 90.0 36 80,0 2

2 7.7 3 7.5 2 4.4 0

(92.3) (97,5) (84.4)

0 0.0 1 2.5 1 2.2 0

2 7.7 0 0.0 3 6.7 0

0 0.0 0 0.0 3 6.7 0

26 100.0 40 100.0 45 100.0 2

100.0

0.0

0.0

0.0

0,0

100.0

10 83.4 14 77.8

1 8.3 3 16.7

(91.7) (94.5)

0 0.0 1 8,6

1. 8.3 0 0.0

0

0 0.0 0 00

12 lOO 18 100.0

A
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Table 25-A

SURVEY OF OPINIONS OF SECONDARY SCHOOL ADMINISTRATORtEGARDING
PROPOSED CRITERIA

FA INSURER rOUCATIN MOGRANS IR REV JERSO PU C' SECONDARY SCHOOLS

Extent of Agreement with Proposed Criterion Q: " The,consumer field has become a relatively

well defined career area'and provisions should be made to inform students of professional

postsecondary opportunities." question 24

Total Four Year

Respondent High

Schools Schools

To77-

Strongly-Agree 217 87.7 96 88.9

Agree But With Reservations 15 6.4 9 8.3

Sub-total (94.1) (97.2)

Strongly Disagree or Oisagree 6 2.5 3 2.8

No Basis For Opinion 5 2.1 0 0.0

No Answer 3 1 1.3 , 0 0.0

TOTAL 136 100.0 108 100.0
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Six Year

High

Schools

Senior

High

Schools

Jr.High/

Middle

Schools

Accre4.

Even'g

High

Schools

Voch-Tech,

High

Schools Consultants

NO77-ff. i No. o. N I D, %

22 8417 33 82,5 42 93.4 '2 100.0 10 83.3 10 55,6

1 IA 4 10.0 0 0.0 0 0.0 1 8.3 4 22.5-

(88.5) (92.5) (93.4) (100.0) , (91,6) (77.8)

1 3.8 1 2.5 1 2.2 0 0.0 0 0.0 4 22;2

1 3.8 2 5.0 1 .2.2 0 '0.0 1 1.3 0 0.0

1 3.8 0 0,0 1 2.2 0 0.0 0 0.0 0 0.0

26 100.0 40 100.0 45 100.0 2 100.0 12 100.0 18 100.0
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Table 264

SURVEY OF OPINIONS OF SECONDARY SCHOOL ADMINISTRATORS REGARDING PROPOSED CRITERIA

E_LLI4RFORK,EDUCAntiOGRANSIIIKIMETPUBLICRONDARYSCHOOLS

ixtent of Agr;ement with Proposed Criterion R: "Innovativeness in consumef.education

at the local level .shouldle encouraged and results shared with other districts!"

Question 25

lotal

Respondent

Schools

(

Four Year

High

' Schools

Strong)y Agree 218 92,3 104 96.3

Agree But With Reservations, '11 4;7 3 2,8

Sub-total (97.0) (99.1)

6trongly Disagree or Disagree 5 2.1 1 0.9

No Basis For Opinion 4 1,7 0 0.0

No Answer, 2 0.8 0 0.0

TOTAL 236 100.0 108 100.0
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Six Year

High

SchooTs

Ho.

'24' 92.1

1 3.8

(96.1)

,0 6.0

3.8

0 0 0.0

26 100.0

Senior

High

Schools

TIE7T

Jr.High/

Middle

Schbols

Accred.

Even'g

High

Schools

Voch-Tech.

High

Schobls,
)

Consultants

ff67-7No. No.
fNo. -1F

35 17.5 41 91.1 '2 100.0 10 83.3 18 100.0

4 10.0 2 4.4 0 0.0 1 8.3 0

4.)

0.0

(97.5) (95.5) (100.0) (91.6) (100,0)

0 0.0 0 0.0 0 0.0 0 0.0 0 0.0

1 2.5 1 2.2 0 0.0 1 8.3 0 0.0,

0 0.0 1 2.2 0 0,0 0 0.0 0 0.0

40 100.0 45 100.0 2 100.0 12 100.0 18 106.0 .
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Table 274

'SURVEY OF CONSUMER EDUCATION PROGRAMS 11 NEW JERSEY PUBkIC SECONDARY SCHOOLS
AND DEVELOPMENT OF CRITERIAFOR EFFECTIVE COMPREHENSIVUPROGRAMS

ft

A

Sommary of Consultants' Comments Regarding Consumer Education Crfteria
S.V

.Criterion A '

1. Should be strongly encouraged and adequately funded with

support for in-service and program development.

2. Most important - studies show high school students to be

economit'illiterates - not able to function in the "real world!" '

Criterion B 4

1. Comprised of recognized consumer eaucators. All too often

there is a lack of definition and-direction in consumer ekluca-

tion4programs.

2. Guidelines are already available in'every state - don't ye-invent

the wheel.--?(-

3. Hopefully, these guidelines will some day be national.:

4. An interdisciplinary state-wfde task force ;

Crfterion C

1. Legislators also

2. Suggest that representatives of business, government in particular,

have some understanding of what consumer education is about.

Begin research with consumer experts, then have dialogue with

all other members.

3. Could get unwieldy

4: It is possible to get too many "experts involved. This can

what is actomplished.

5. Plus non-public schools
161
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Criterion D

1. gelteve that where consumer education is a teacher's #1

responsibili.ty, the best job wilJ be done.

Multidisciplinary approach sou fine, but consumer education

becomes a second class citizen. The same is true at the state

level. There must be someone who has consumer education as

#1 pri rity.

Criterion E

1. Doesn't.i1çe sense!

2. Prima'rily integration into ekisting courses

3. No longer feel either approach, by itself, is sufficient. g

Prefer idea of integration.

Criterion4

1. "Balanced with what?" Don't understand what you mean here.

Criterion G

1. Purpose of Board and "B"

2. Can take too_long. Illinois mandated it,then trained teacehrs.

This is the pragmatic way to do it, and maybe best in the long -I

run.

3. "What knowledge base should be the foundation of the entire

program" is an essential qUestion.

1

Criterion H

.1. Are you pl g to atsess consumer behavior or knowledge. Be

more spec han "by tariety of methods."

6 5
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Criterion I

1. Implementation is the key - we can evaluate and revise for years.

2.)ome modifications or changes may be based on prior pilot work

in related school systems:

3. It is possible that minor course modifications would not require

piloting before becoming a part of regular curriculum.

4. Teachers should be involved every step 'of the way.

5. Not good to place in concrete.

Criterion J

1.-Don't forget the limitations of thise people. There is much

N

more to effective consumer education than "how to" aeproaches,

i.e., -.needed legislayon, lack of enforcement of laws,, white

colla; crimes, etc.

2. Projects should be selected which do not requireathe students

to provide sensitive personal information.

Criterion K

1. Don't forgei the meteic knowledge/skills.

2. Methods cannot be minimized. This involves blending of

individual teacher.strengths and complimentary, proven methods.

Effective methods for one teacher may not be effective for an-

other. Therefore1 would be hesitant to prescribe.

3. Getting hung-up on fringe issues. All materials have value -

negative or positive.

4. Screening of materials prior to use is epential.

166
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Criterion L

1. Mandatory'smacks of certification which should not be a

pretondition.

2. Should the responsibility for in-service training be shared

by the S.D.E., the L.E.A. and the teacher training insitutions.

3. Dnly those teachers with sincere interest and enthusiasm at

first.

4. One of the biggest barriers to consumer education is lack of

trained teachers, both at college and secondary level.

5. Attendance for involved personnel shoilld be encouraged and

service credits earned.

6. Teachers of consumer affairs need to be interested in and

enthusiastic about the subject: Credits and $$ should come

ksecond, but these are excellent incentives.

7. Plus pay, if over-time hours (or released time.)

Criterion M'

1. L.E.A. priority should be secondary schooil curriculuM develop-

ment and later;concentration on elementary.

2. (Add)"144.th support services provided by the S.D.E. and teacher-

,- training institutions."

3. Very iMportant. Consumer(education is started too late.

Criterion N

1. Crucial and easily subverted because consumer education is

generally perceived as middle and upper-class.

2. Programs Should be tailored to local student needs and experience.

3. Reservation. Why not give special attention to all students.

'

-98-
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Criterion 0

1. Agree with the first, sentence'. The second sentence is not

consistent with the idea expressed in the first.

2. Consumer interest is uhiversal and transcends special concerns.

3. Quantity or clock hours of consumer education not as important

as the quality of the teaching-learning situation. Unless the

teachers who provide the 105 hours of thstruction have adelNate

pre-service or in-service preparation, would question the

effectiveness of the mandate.

4. Difficult to evaluate from here. Your experts who know the

kind's needs, etc., should be involved in this area.

5. in regular courses," "or both" should be added.

6. Do you reallY want to be this specific about the required

number of hours per school year in every grade? May need

further clarification.

7. This goal sounds high unless the usual bOundaries are expanded

.to include consumermiih, etc.

. Ideal: but will other consumer educators agree?

9. The minimal time requirement is quite high.

10. Resulting curriculum and training efforts should have same results

Those in science and math to establish "hours" or Carnegie units

as a measure of importance is not desirable except to those whose

task is to certify, train or supervise.

11. Probably too much time. 60 hours is more appropriate unless

there is a course.

09-
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1P--Criteri P.

(:0 e

1.. f 'Acept. ppilsi.bly Telljth 'and key r

.). _ .Variletyi-ofi.apRr'aches are ass r-4161e; to t#4:i '1,05..unt a
4 .

7 . A

. :, t d er 1 t s ' abi 1 i' 'les. Por 1 4; stlb.11-1.ty students,
.. is ...)

,..
can be., 4,4!7 app)te.ort,t):fi,.1,%.tili;.., -s..u.ci 4110re ernais tan be..

. -.
. ,

...

gi ion Lori-broad:Social --isgues. 4iid imOlic tionS.." X.,
. - _ ,

A

tritotjoh_q_

1 . t a we 11 de fi ned-: career dieu .

.

e

2. Mo.-;t positions now dre fulled with inconi2etent buri iocrats

and hard to place people in business!

J. ;\ re ther e really going to be that many-open Imo?

4. Do nut pldce in concrete.

5. Not well defined, bit information should- be pruvided.

6. Care is needed here. Career opportuni,ties have been over:

estimated. Opportunities are available if we choose to include

training of more consumer oriented sales people.

7. Tine element missing - necessary: a couple class periods only

in upper grades.

N. Add: "an.d to push improvements at the postsecondary leyel."

Criterion R

I. Not enough sharing is done.

General Connents

I. It would hdve been helpful if L.E.A. had been defineu.

L!. Additional criteria statements migh be merited: 1) pre7service

training for,consumer education teachers; and 2) certification

Of conSumer -education teachers, and 3) on-going evaluation,

selection, and distributfon ot ;.:dia and materials suitable

for classroom use. 169
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4. Prior to setting objectives the knowledge base is critical.

5. Too much bad material is available. Screening procedures
1/2

are important.

6. In almost all cases "strongly agree" but often checked "agree"

out of respect to speciAl situations which should not require

compliance because seomething more creative was intended.

170
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AREA CODELX
TELEPHONE 985-18E

CENTER FOR CONSUMER EDUCATION SERVICES

NEW JERSEY RESIDENTIAL MANPOWER CENTER
BUILDING 871 PLAINFIELD AVENUE
EDISON, NEW JERSEY 08817

Dear Principal:

The New Jersey State Department of Education through the Center
for ConsuMer5ducation Services Alld Bergen Community College is con-
ducting, a comprehensive study 1) to determine the status of consumer
education in New Jersey public secondary schools and 2) to develop,
with the participation of these schools, criteria for consumer educa-
tion curricula and programs. The study findings will also assist in
making recommendations for pre-service and in-service training .0
teachers, and general improvements, of consumer education practices.

Information requested in the enclosed questionnaire related to
your schools program is very important to the accuracy of Phase I
of the research. We resbignize that its completion will require sig-
nificant time and concentration, but the importance of this project,
we believe, warrants your efforts. You may wish to ask the assistance
'of your curriculum specialists and/or teachers.

Of course, all answers are confidential and will be used only in
combination with those of other secondary .schools.

Please return the completed questionnaire at your earliest con-
venience in the pre-paid and addressed reply envelope. As you will
note, Dr. Irvin Hochman, Director of Institutional Research, Bergen
Community College, has been designated Research Director of this
study, and you may feel free to contact.him if you have any questions.
His phone number is 201-447-1500, extension 340.

A report of the findings will be made available to all schools
participating in the study.

Thank you for your cooperation.

Sincerely,

WU 04P

William L. Johnston
Director, Consumer Education
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Name of Princ,ipal

-17 -2 73

NEW JERSEY STATE DEPARTMENT OF EDUCATION

SURVEY OF CONSUMER EDUCATION IN

PUBLIC SECONDARY SCHOOLS OF NEW JERSEY

Name of School

Address

Street Cfcy

School District Name

4ame of School District Superintendent

Name of Person Completing Questionnaire

Position Held

Please check your answers below:

1. In what county is your

(a-7) 0 Atlantic
1 Bergen
2 Burlington
3 Camden
4-1-Cape. May
5 -Cumberland

EsseA -
_

1 Gloucester
h 'Hudson

9- --Hunterdon.

school

2. rype_of Secondary S'chool

(a-8) 0 Four Year High
17--Six fear High

High
3 Junior.Hig Stho
4 Accredited'Eyeninq
5.11 Vocational-Tect01

located?

Tounty Pkone No.

A. Mercer
B7_--11iddlesex
C Monmouth
D Morris

Ocean
F _passaic
G Somerset
H Sussex"'

I_ Union
J Warren

3. Dest.ription of District,

0 _Mostly rural
1 lbstly suburban
2 -1111rban (less than 25,000 persons)
3-- Urban (25,0(10 or more persons)

4. Enrollment in your Secondary School

(a-10) 0 Less
1----- 500

than 500 pupils
- 999
- 1499
- 1599
- 2499
- 2599 ,

2 1000
3

4.

1500
2000

5 2500
6----3000 or more pupils 172



5. Average'Annudl District Expenditure Per Secondary School Pupil
During_ 1974-75 School Year c

(all) 0 Less than $ 500
1----$ 500 - $ 699

'2 $ 700 - $ 898
3 ----$ 900 - $1099
4 ---$1100 - $1299
17---

5 $1300 - $1499
6 S1500 - $1699
7 smn - $1899
8' $1900 - S2099
9 $2100 or more-

6. What percentage of your school's enrollment are Black (Non-Hispanic),
.

Hispanic, Asian or Pacific Islander, and/or American Indian/Aiaska Native?
(Estimate if exact data not available)

(a12) 0 _Less than 1°;,

1 1% - 4%
2 , - 9%
3-10% - 19%
4--20% - 29%
51-30% - 39%

, 6 . 40% - 49%
7 -7--50% - 59%
8 ----60% - 69%
9 ----70T - 79%
A ----80% - 89%
B-----90% -100%

7. Are SEPARATE consumer education courses offered in your school?
Check applicable answer.

(a13) 0__ No separate consumer education courses offered
1 --flo separate consumer education courses offered, but

--consumer education-components are integrated in other
2 Offer separate consumer education course(s)
3----Offer separate consumer education course(s) plus consumer

education components integrated in other courses

courses

In which grades does your school offer separate consuMer education courses?
T-Chea-all grades that aplil-y)

8. (a14) 0 Do not offer separate consumer education courses
9. (a15) 0---- 7th grade

10. (a16) 0 8th grade
11. (a17) 0 9th grade
12. (a18) 0 10th grade.
13. (a19) 0 llth grade
14. (a20) 12th grade

15. In how many grade levels are separate consumer education courses offered?

(a21) 0 None are offered
1 _One grade level
2 Two grade levels
3 Three grade 1.evels
4 Four or more grade levels

16. Are the se arate consumer education course(s) offered by your school
required or e ective?

(a22) 0 _ None are offered
1 Elective
2 Required
3 Some required, some elective
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Many of the major topics covered th consumer education course(s) are listed below.
Rlease check which of-these are covered in the tux= consumer education course(s)
offered to your secondary school. students.
If no separate course(s) is offered, please skip to the next page.

Credit

Housing

Health services

. insurance

Cons mer decision making

TOPICS

Consumer as an individual and member
of society and the economy . . 0 (a23) )7'

Consumer legal rights, resPonsibilities
and protection 0 (a24) 18

Source of information for consumers,
including advertising

_pnking,ssavings, and investments (a27) 21

Budgeting° 0 (a28) 22

Clothing, household furnishings and
equipment, shopping techniques', laws,
labeling, packaging, etc.

a

Transportation alternatives, autonobile

products/services/repairs/fin-ancing,'etc.

Other

If you checked "other," please list

0 (a26) 20

0

(a25)
19

(a29) 23

(a30) 24

(a3I) 25

(a32) 26

4,333) 27

(a3A) 2F1

0 (a35) 29,
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If your school offers consumer education as integrated componenLs of regular courses, please check the
topics covered in the f011owing subject areat, grades 7 through 12, as applicable.

TOPICS
BUSINESS

EDUCATTI
HOtiE

EnpAlcs ENGLISH
HEALTH
EDUCATION

VOCATIONAL,TRADE
TECHNICAL

' INDUSTRIAL ARTS

Consumer as an individual and member
-,,

....)

of society and the economy
1

30 (a36) 43 (a49) 56 (a62), 69 (a75). S2 (b14)

0 0 .0

Consumer legal righes, responsibilities
and protection.

31 (a37) 44 (a50) lb -(a61) 70 (a76) 83 (b15)

0

Source of informatioh for consumers,
including advertising

32 (a38) 45 (a51) 58 (a64) 71 (a77) 84 '(b16)

0 0 0.

Credit 33 (a39) 46 (a52) 59 (a65) 72 (a78) 85 (b17)

0 0 0 0

Banking, savings & inyestments 34 (a40) 47 (a53) 60 (a66) .. 73 (a79) 16 (bln)

0

Budgeting 35 (a41) 48 (a541 61 (at7) 74 (a80) (b19)

.0
0 . 0 0 0

Clothing, houcehol4 furnishings and
equipment, shopping techniques, laws,
labeling, packaging, etc.

16 (a42)

0

49 (a55)

.

62 (a68) 75 (rw 88-(b20)

Health services, 37 (a43) 0, (a56) 63 (a60) 76 (b8) " 89..(b21)

n

Housing 38 (a44) .51 (a57) .-!64 (a70) 77 (h0) 90 (b22)

0 0 0 0

Insurake 39 (a45) 52 (a58) 65 (a71) 78 (b10) 91 (b23)

n 0

Consumer decision making 40 (a4Cl 51 (a59) 66 (a72) 79 (b11) 92 (b24)

0 0

Mansportation alternatives, automobile 41 (a47) 54 (a69) 67 (a73) A0 (b12) 93 (b25)
ortiducts/seryices/repairs/financing, etc, .

0 0 0 0
,

Other 42 (a48) 55 (a61) 68 (a74) 81 (bli) 94 (b26)
,

1-

0
.
0 :.!..

i__________
if you checked "other, please list

1

1

1 ..._' I --

-...

I 1
I

----b
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If your sphool offers consumer education as integrated components of regular courses, please check thetopi,cs covered in the following subject
areas, grades 7 through 12, as applicable.

; TOPICS

Consumer as an individual and member
of society and the economy

.

.

Consumer legal rig-hts, responsibilities
,

and protection o

Source of information for consumers,
including advertising

'Cr:-2dit

. '

Banking, savingsk; investments

Budgetjnq

Clothing; houpehold furnishings and
equipment, shopping techniques,, laws,
labiling-;.packaging, etc.

Health services

Housing

'
Insurance

Consumer decision making.

Transportation alternatives, automobile

products/services/repairs/financing, etc.

Other

If you checked ',other," please list

MATHEMATICS

95

0

SCIENCE,
SOCIAL
STUDIES

°
VINE ARTS OTHER

(07) 108 (b40)

0

-

121 (b53)

. n

134 (b66),

o

.147 (b79)

0

96

o

(b28)
_

109 (b41)

n

122 (b54)

. o

135 (b67)

0

148 01301

0

47

0

(b29) 110'(b42)

n

123 (b55)

o

136 (b68)

0

149 (c7)

n

15n (C8)
98 (b30) 111 (b43) 124 (b56) 1 7 (b69)

99

0

(b31) 4 112 (b44)

0

125 (b57)

... 0

138 (b70)
,

n ..

151 (OW
..,

n

100

0

(02) 113 (b45) 126 (b58) 13n (b71)

o

152 (dO)

101 (b33) 114 (1,46) 127 (b59) 14n (b72) 151 (C11)

102 (b34)

.

115 (b47) 128 (KO 141 (h71)' 154 (c12)

103 (b351' 116 (b48)

0

129 (h61)

0

142 (b74)

n

155 (c13)

n

104

n

(b36) 117 (h4(1)

r)

13n (b62)

°

143'(b75)

0 1

156 (c11)

o-AA-A. A

105 (b37) . 118 (b50 111 (b63) 144 (b76)' 167 (q15)

106 (b33) 119 (b51)' 132 (b64)

:

145 (b77) -158 (c16)'

0

107

n

(b39) 120 (b52)

0 .

133 (b65),

0

146 (b78)

0

159 (c.11)

0
.

. 1

1

1
I / l

1

I

)

)

I

) .1

)

1

I

1 A

I
176
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160. What type of faculty organitation is used currently to teach consumer
e ucat onin your school?

(c18) 0 Departmentalized
,

1 Multi-disciplinary team
2----Nouses

3----Combinations of 0, 1, and 2 above
4 Other
5 -Question not applicable to this school

If you checked "other," please list:

-
161'. What type of faculty organizatiOn is used currently to Ellm,consumer educatjon
\ in youriabol?

.

(c19) '0 Departmentalized
._.,...: 1 ----Multi-disciplinaryteam

2 ----liouses

`;''...:. 3 ----6ombination of 0, 1 and 2 above
4 ----Other

517Question not applicable this school

If you checked "other," please list:

PROGRAM ORGANIZATION

Please check all the applicable blanks to indicate the curriculum organVa-
tion used in your total consumer &ft-TO-a-don program.

162. (c20) 0- :Ane-semester course(s) in consumer education

'163. ,(c21) 0 Two-seme§ter course(s) in consumer education

164. (c22) 0 Nini-Course(s) (less than one semester) tn consumer
--education (No. of weeks?

165. (C23)',.- (lCon_sumer education integrated in'existinn courses

166: (c24). 0 Summer .session workshops for-students

167. (c25) -0 FieTd trips

168. (c26) 0__. Saturday and/nr_after school meetingt

169.' (c21) 0_ ExtraCurricular activities, including clubs, etc.

170. (c28) 0 Assembly programs,

171:- (c29)-. 0 , Other.- pl6Ase list

t4, 177



In separate consumer education course(s) or consumer education
iiitegrated in reii1ir courses are any ariNeTollowing methods
or media utilized?

.172. (c30) 0 Closed Circuit TV 186.

17,3. (c31) -0 _Open circuit TV' 187.

174. (c32) 0 Films, film strips, 188.
film loops

190,

191.

192.

193.

175. (c33) 0 Transparencies

176. (c34) 0 Teaching machines

1771 (c35 0 Audio-tapes/disks:

178. (c36) :0 Team/tandem teaching'

179. (c37) 0 Programmed Instruction

180. (c38). OInivii4l.izedlearninq
packets

%

181. (c39) ,0 Altii7tutorial ,(systems approach)

182. (c40) 0_Computer-Zased,Assisted I,nstruction

(c41) 0 Multi-discipilinary appivach
A

184, (c42) 0 Separate consumer education textbook(s)

185. (c43) 0 Separate conumer ducattpn workbook(s)
,

If 'you checked "other," please ist
,

(c44) 0

(c45) 0

(c46) 0

(c47) 0

(c48) 0

(c49) 0

(c50) 0

(c51)-0

Role playing-7,

-Case studies--

Games/simulation

!roiloct testing

Comparison sliopping

Research projects

Lecture

Textbook

194./ (c52) 0 . Other'

,

What technigues are used to evaluate the effectiveness of corrent consumet education
course of erings or consumer..education-components-Thtegrated in other coursesf

195. (c53)

196. (c54)

197. (c55)

198. (c56)

'kt99. (c57)

200. (c58)

201. (c59)

202.

203.

O. Teacher-made achievement tests and quizes

0 Standardized tests

0 Observation of teacher-performance

0 Abservation of student performance
%

0 Rating scales'and Icheck-Tists of student performance and/or
products

0' _Student guOrionnaires, inyentories, attitude

0 Student,in4rVieWS

60) 0 Ottier

( 1) 0 Question not applicable to this-schoot.

If.you checked "other," please describe:
.

scalis
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CURRICULUM DEVELOPMENT
_, ,

, pi.
204. Has,your school "engasediin'all1 cons eduCa4ii cuCriculuriAe4Opment

adiTin9 the past ve,yetrsZ4'fi

V. 4.1?.!N
. ,:

(02) 0 No

17Yes., wOrrle directed towards development of sepira e '

7consumer education.program(sl or course(s)
2. Yes, work directed towards development of consumer education

to be integrate:6.in regular courses ,.

Yes-, combination of71:and 2 above.

205. Has your school developeChaterials for use in consumer educa
or for consumer:edUcaticajntegrated An other courses of a su
naturi'during the( pest five years?

t.. . e

(03) 0 Nothil of a .substaotial:naturem
17-7Yes% iterialsjAhip separate consumer education

cbur .,C4t.tor Progt:4 .0

.2 . Yes, oiateri:als'fb ,11:2 nsum4r educatioh components
7-7,integrated--in oth- '.. )

,Yes,doMtiitpatfon al ,.
r.'3, above

206. Is'your so11661:)01.01060o ibi lenient any new COnuMer education rograms;
courses, ar 4ritt-in1976-77 or -73?
-,------

.

(t64) 0 qo : ,': '

12L4.ttjiadbsbut.,insufficjent funds available to implement
r T )

If.you:cheisiedyesabo* p1ei0 describe briefly:
. , . . ..

,

In Order for, yOirr,school to develop more effective consumer education, which
La_r_e__.n_e_eclecf17

207. (C65)!. 0,_.7113reater availability of materials and media
(c6C1 07:77Dhseryite.courses and workshops for teadiers

.

(c67) 0,,L:,:Ccipsml,tative visits by experts in consumer education
(c68) 0 ,-DeVelOpment of greater local interest and leadership

--,amona parents and the comMunity
(c69), O Other ( lease specify)

In what ways can the New Jersey State Department of Education, Center for Consumer
-Education Service,be of help tolour school?

41,

Please give us the name of the person(s)Awho can serVe as Consumer Edutation Liason
between your .school and the Center for Consumer Education.

Name Position

Thank you for your cooperation.

WilliamA. Johnston
Director, Consumer Education

179
CFO
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ERGEN
OMMUNITY COLLEGE

00

Four Hundred Paramus Road Paramus, New Jersey 07652 Telephone (201)447-1500\

Dear Principal:

May 19, 1976

A nuMbp%of weeks ago a comprehensive-tdIvey,to determine the
status of eOnsemer edutation in New Jersey,pAblid tecondary schools
was conducted. The retponse was most gratifypg. We would like to
express our appreciation for this assistance lind again call upon
you for information that only you are able to provide.

Based4ipon analysis of the above,survey.data,lqyour written
suggestions, and consumer education literature --criteria.for
consumer education giiricula and programs have beeni-drafted. _They
are listed in the enclosed questionnaire. We needtd-have your
reactions to these criteria -- the extent to which you agree that ,

they wig prove relevant, practical and feasible for secondary schools
geloerally, andlor your, own school in particular. .,..,

. .

,

. Plea9, rettikyOir'AmpletedxqUestionnaire in the enclosed addressed
envelope'. Do iiiit hesitate to phone me at (201) 447-1500, extension 340,
if you have any questions; ,

Your answers are confidenti:al and will be used only in connection

with those of other secondary,othbols.

. t 4.,0.''
TY t

i A report of the fi t *of.these two coMprehensive surveys will
be published and made av ble tO all schools.- participatingin the

study.

Thank you for your cooneration in this important project.

IH :bq :

F.Iiclosure

1\ 8.9

Sincerely,

; 4,7
, I

Dr.. Irvin Hochman, Project Director

a
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coNstop EDUCATION PROJECT - PHASE 2

SURVEY OF piproNs OF SECONDARY SCH0012 ADMINISTRATORS
REGARDING PROPOSED CRITERIA FOR CONSUMER EDUCATION PROGRAMS

IN NEW JERSEY' PUBLIC SECONDARY SCHOOLS

Name of Principal

Name of Sc'hool

Address

Street City County Zip Ponello.

School District Name

Name of. School District Superintendent

Name of Person Completing Questionnaire

Ppsition Held

1

Though a few of the fallowing questions were included in the earlier consumer
education -inavey we are again asking_you to supply answers regarding general
charact,eristics of your school. These will be corre ted with the important. ,se;

new infarmation requested below:
-J

1. In what county is your school located?

(a-7) 0 Atlantic A Mercer
1 Bergen B Middlesex
2 Burlington C Monmouth
3 Camden D Morris
4 Cape May E Ocean
5 Cumberland F Passaic
6 Essex G Salem
7 Gloucester H- Somerset
8 Hudson I_ Sussex
9 Hunterdon J Union

K Warren

Type of,Secondary School

(a-8) 0 Four Year High School
1 Six Year High "School
2 Senior High Sehaol
3 Junior' High School (Middle School)
4 Accredited Evenfng High School 1?

5 Vocational-Technical Nigh School

3. Description of District

. .
(a-9) 0 Mostly eural

1-7-Mostly suburban

f

td' 2-7-7-Urban (less than 25,000 persons)
3 Urban (25,000 or more persons)'

,

40A -

1 8 1.
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4. Enrollment in your Secondasy School

A(a-10) 0 Less iha6;::410 piwits
4t% 1 500 -°

2-1000 - 149V
3-1500 - 199r
4 2000 - 2499
5 2500 - 2999
6 3000 or more pupils

. Are consumer education courses offered in your school?
Check applicable ewer.

(a-11) No separate consumer education courses offered
1 No separate consumer education courses offered, but consumer

education components are integrated in other courses
2 Offer separate consumer education courie(s)
3 Offer separate consumer education course(s) plus consumer

education units integrated in other courses

,What percentage of-your total student enrollment is reached by separateconspirer education courses ,andior by consumer education componees inteftatedfn-,Other courses? (Please estimate if exact data is not readily available.)

:a
f'

. Percentage

6 (a-12)

During curritplk
1975-76 school year.

7 (a-13)

By the time an' enter-
ing class of itudent
ra uate from o

... :....Leis- than 5%
.

1Poi 0 0. ,
L

.8' iveen.,5% arid 9%
...

, 4
1 2...

1

2

3

4 4

nd119%

.

98% and 59%

4 1 - 100*

ej

'7k

182

6

7

8 J

9

A

1
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, PROPOSED CRITERIA AO:CONSUMER EDUCATION IN NEW JERSEY SECONDARY SCHOOLS'.
,

the extent of(your agreement or disaireement with the following proposed criteriA by checking
spaces below.'

Strongly
Agree

A. Consumer education should be required
'as An integral component of'the edu-
.eational proggam of,every secondary

1:
-school studenl. 0 .

,B. Guidelines' for curriculum development
and program implementation should be
formulated by a state-wide task force
on consumer education. 0

C. Membership on above task force should
.

include local L.E.A. board members,
administrators, teachers, and students;
representatives of c011eges and unifer-
sides, business, government, and
consumers at lage. ' 0_

D. A multi-disciplinary approach to the
=planning of new consumer education
programs/courses or the modification
of existing programs/courses should
,be used.

E. Consumer education in secondary
schools should be,accomplished.y means .

of both separate-course -offerings and
systematic integration of consumer edu-
cation components in regular course
offerings.', 0

,
..-

F. whgee resources, staff, facilities, etc.'
are limited, a L.E:A. team composed of
dministrators, teachers, specialists,
and cOnsultants (where feasible) should
Osure that the importance and require-

-4 Inents of consumer education are given
7 full and balanced.consideration. 0

G. Before starting or modifying a'ansumee
education peogram, the L.E.A..'s sh4Wild
-establish. the goals and objectives of
the program, assess the existing.

' competencies-of the target student body,-
and'determige available resources,_staff,
facillties, sched4jes,, preparation-and .

* capabirities of teachers who are or will
, be involVed.

H. Student consumer behti'vior should be
assessed by a variety of methods both .-

-i,

prior dPainsumer educat.ion curriculum
development and on an onoing basis.

.

,g

2I. New or modif4ed consumer education
programs/courses should be-,piloted,
ivdluated, and revised before bpcom-
ing part of regular curriculum
offering(s).

cc,

0

183

Agree

Agree
But With
Reservations Disagree

Strongly
Disagree

No Basis
For

Opinion

1 '4 5 (a-14) 8

2 3 ' 4 5

4111

1 3 4 10

Ail
2 3 A (a-17) 11

2 (a-f8) 12

1 4 (a-19) 13

Is r

,4$00

de
5 (a-20) 14

4_ 5 1* (a-2I) 15,

2 .3 4 5 (i-22) 16 .

411.
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J. Student involvement, under trained .

teachers, in projects relevant to their
own experiences and problems and,those
of their families and community sheuld
be stressed in consumer education

-Striingly

Agree" Agree

af,

Agree
But With
Reservations Disagree

Strongly
Disagree

No Basis
For

00inion

programs/courses 0 1 2 3 4 5 (a-23) 17

K. In conducting consumer education
. programs/courses, the effectiveness of

miterials, Methods, and instruction
,should e evaluated, including a
ate tion of the extent to whichr)rm%

Ave acquired appropriate:students

skills,for approaching consumer
problems. 0 2 3 4 5 (a-24) M

#
L. Teachers with responsibilities for

consumer education require special
training and education. Responsibility
for such in-service training should be
shared by the State Department of
Education and the L.E.A.'s. Attendarke
for Involved personnel should be man-

, datory and service credits earned." 0 1 3 4 5 (a-25) 19

M. Planning and implementation of second-
ary school consumer education programs/
courses shoutOgi.closely integrated-

.

. --With those of*edTin the lower grades.
Where the littAr'ire lacking or limited,
efforts directeavtowards.their appropri-
ate extension to al,1Arailesk.:-.12 should
be considered to the Waponsibility
of every L.E.A. 0

akEvery econdarY liPuld.;

include cOnsu fh
speCial cons4
qf lOwer soci ci

- POtential dropo
needs. .
of-'hours'that individual:
schools devote.to consumer
Arovrams/courses'should vary

:according-00e .interests, Peeds,, and
:-41iiiteS'o-f:the1r students, the depth

wi4ch concepts are treated,
+1Ta1estaff, facilities,and resources..

ver, consumer education,4hether
of ered as separate courses illias'com-
ponents.integrated in regular courses,
shoAild;teguire a minimum.equivalent of
1&Oil(i5 weeks - 3 hrs. per/wk.)

I year, in every grade,
h 12: 0

Since bere are a"variety of ways in
whtcfe conceptual structure 4nd
content of conSumer education can be
orgonized for teaching, no one way is
or should be mandated.

5

2

1 2

1

184
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(a-26) p

5 (a-27) 21

11

3 0 4 5 a-28) 22

3 4 (a-29) 23



Q. --The consumer field has become a
relatively well defined career area
and provisions should be made to
inform students of professional
postsecondary opportunities

4..1/

R. Inn6ittveuss in consumer educa-
tiOA at'the local al/el should be
enOuraged and resifts shared
with othee districts.

Agree lo Basis
Strongly But With Strongly ,ForAgree Agree Reservations Disagree Disagree Opinion

0 1 2 3 . 4 5 (a-30) 24

0 1 2 3 4 5 (all) 25

Thank you for your careYul consideration of thes*,proposed criteria. If you should care to compent on anyspecific criterion orinake any general comments, 'Please do so below:

Criterion No. ,Comments

clo

itx

Yomt cooperatioris is greatly appreciated:

Dr. Irvin Hochman, Project pirActor
ProfessVr Raymond Pena, Co-OirgCtor

a

185



Four Hundred P-aramus Road Paramus, New Orsey 07652 *Telephone: (201)447-1500
)

4.J

ittitiviting. to you, and a small group of other recognized authorities
in the field of consumer education and affairs, to request your par-

.

tici-pation in a major study being conducted for at New Jersey
:Department of Education, Center for Consumer Education.' As you know,
Dr. William L. Johns;pn is the Director of the Center-.

The major objectives of this project, which is supported by a4grant
under the-Vocational Education Act (PL 90-576) are; 1) to determine
the status of conSumer education in New Jersey public seconary schools
and 2) to develop, with the Oartfcipation of:thesilsOmols and txpeits
in the fidld of consumer education, criteria-for conopmer educationw
programs and curriculums.

, ,s =.-gl,"

The first phase is nearly Complete and t e secqn4mis noW under way.
ti'Secondary school principals are being'a ked to cdMPlete theenc4sed

questionnaire and to indicate the extentoof their agreement that the
listed criteria are relevant, practical, and feasible for secondary
schools generally, and for.their own schools in particular.

,

We would like you, just as 61e principals,-to complete pagesa, 4, apd
5 of the same questionnaire, and very importantly, crttique eacn'of the.
individual criter:ia (A through R.-) If, in.your opinion, any criteria
4-lave been omitted, please write them down. A "critique" sheet is ,

,

,.provided for your convenience. . ..4

All this will take time.and I can well imagine that:you are a very bilsy
person. However, I can offer the following inducements to encourage
your participation 1) You will have the satisfaction of knOwinn that.
you Will be making an important contribution.to an education area with .
which you Are already identified; 2)Your name and contributions will
be acknowledged in the final report which will receive,very wide distri- ,

bution in New Jersey,tand I believe, nationally, and 3) You will be.,6,
partially reimbursed for yorLefforts with a modest consultant honorYfium
of approximately $12.00 per hour..



.,

It is antici Pated that none of our panel of experts will'need to
devote more than an hour or so to the ta k. If you need a good
fraction of a day, do take the time.

4

If you agree to participate, and I hoibe,vey much that.you will,
please returWthe completed-Oestionnaire Oges and the critique
sheet in thd enclosed addressed envelope. Include a statement of
the'amount of time spent so that you can be.\reImbursed.

If-you have any questions; please do not hesitate to,contact me
(collect) at (201) 447-1500, extenSio 0 ot write me at the above'
address. I look forward to receivin ie materials at your
earliest convenience, and hopefully 1V.hè nekt two weeks at the
latest.

tliv

Page of 2

jhank you forvour intereit andassistance.

IH:bq

Enclosures

(.0

"?..2-t

SinCerely,

1L-1144

frvin Hochman, OVX:
4Director of institutional Research

Bergen tommunity College and
Consumer EduCation Project Director

.Coi

sit
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CRITIQUE OF PROPOSED CRITERIA FOR CONSUMER EDUCATION CURRICULA

AND PROGRAMS BY MEMBER OF PANEL OF EXPERTS

Name

Your Organizatfon

Address

-

After you have checked the extent of your agreement with the
criteria listed on pages 3, 4, and'5 of the enclosed questionnaire,
please write your critique,and/or sug§ested-revision only ofthose

, that you do not find to be wholly satisfactory. Please identify
. them by letter. If there are other criteria that you believe
should have been listed, please include them also-below.

,

oTt Criterion. Your Critique and/or Suggested Revision
JP

;4

0 4

'' 188


