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SURvgr‘OF CONSUMER 'EDUCATION 'RROGRAMS IN NEW JERSEY PUBLIC SECONDARY SCHOOE

of Education, Div1sion of Vocational Education.

/

/ - .
_ _ B. The general objectives of this study were to ' y? , ,

]. Survey the current stdtus of consumer education in the

public secondary schqols of New Jersey ("Status Survey")-
2. To developi in co peration with the New Jersey State '

Department of Education, Division of Vocationa] Education, sy
and in consuitation with consumer education officials and . H
educators proposed criteria for consumer education cur- |

_ riculums and piograms for public secondary schools. of _

N New Jersey e ‘ )

| 3. Obtain opinions regarding the comprehensiveness, relevance,

and feasib ity of the criteria.by means of surveys of _'
pub]ic‘secondary school principais and/or their designees

. ,:‘and of recognized experts in-the field of.consumer educa-

B tion. ("Criteria Survey").

44"bompare.the opinions of the principals/designees and the
. - L LI . : : ‘ . . v
N . ‘" . experts redarding these proposed criteria. o .




.+ "Status Survey" - Phase 1

Yo
I

. e R ,
5. Prepare a final report of the project findings tor use 1n
: ! : (

developing recomméndations’fop-1nnovat1ve4c0n5umer education

curriculums, pre-service and in-service training of

teachers, and general 1mpro€ement of consumer educat10n
Pragt1ces in the State of New Jersey. I
Surveyed during the Spring of 1976, the rate of Petnrn from the
405 public gecondary schools was 75.1% for the "SFatus SurVey"
and 58.4% for the ”Cfitéria SyrveY-" _Eighteen (3?.8%);0f
22  consumer education experts responded, = . ‘ ‘..
.- Results l "
—_—. ‘ -

%
1 /There was a marked similarity between’ the actua] populat1on

~and respondent sample by coun;y and types of secondary °

;
[y

!

schools. - _ - _ L .

L N

2. Nearly 90% of the resnondents,Were-]nbate in mostly Y

s \
suburban or urban areas.

3. Enro]]mengs ranged from less than 580 to 3,000 or.mdné

Pup{]s " The median ennoT]%ent reported Was~],215,

4. " The median annual district expenditurg per secondary

LI

school pupf] during ]974 75 was $] 440. s L

" 5. Though the perceﬁ%age of m1nor1ty students enro]]e&
" ranged from less. than ]% to 100%, ,the median percentage

was only slightly more than 1%.
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6. -Overall, 284 of 305 schools (93.1%) indicated that they

offered some form of formal consumer education - either

separate course, consumer education components integrated

in -other courses, or both. -

i 7. By individual uounties,‘the bércentages of'secondary
scndb]s offerin§ some form of formal consumér education
o ranged between -66.6% to 100.0%, and by type of school,
between 75% and 100.0%. I R y
/' £8. Overall, 50.3% of the secondary schools of fered both |

sumer education courses and integrated

separate co
components in-other'coursés; 10.5% offered separate
courses only; 32.6% integrated:courses‘on]j; 5.9% no

. _ . courses, and 0.7% did not answer.

9. Whether school d1str1cts were rura], suburban, or’ urban P\f

was not’re]ated to the manner in which consumer educat1on

was offered_- in separate or integrated courses. ¢ v E (

!

R 10. Tnbrekgas aipositiye relationship within a narrow range :;
o 2 o ; v A _
_+ - of less than 10% between size of enrollment and whether

K. . ‘
"sthools .offered some form of consumer-education.

.

11  There'Mas no systematic relationship between whether or .

2

not.s¢hools offered consumer education.and thetir annual ~

. - average expenditure per pupil or their percentages of

minority enrollments
« y o o ‘
12. lqEThe perceptages of schools who offered separate.consumer .

|
: {J/F éducation coutses climbed sharply\from grades 9 through 12.

-
TN
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13. Enrollment where~separate consumer education courses were

v

{q“‘} _: ¢ . offered was elective in about 95% of the schools. ;

! 14. OveraTl, of the schools which)offcred‘separate cocsuméc-

. "ﬂ | e | education courses, épproximate1§ 55% covered m6st o} 12°
major ‘consumer edgcction topics‘identified foc this study,_

15, Bnalyses were provided of‘che extent 'to which each of 12 -. ,
major consumer ecucation topics was covered in Business |
Education, Home"Economics, Eng]ish' Health Edccatioh,

. Vocationa]/Trade/Technica]/Industria] Arts, Mathematics,
Science, Sociai Studies, and ?\he Arts by schools which
o ‘ offered: a)’ integrated courses only, and b) bath separate /
and integréted_consumer e&ucaticn courses.
16.  The overall patterns of coveragé.for (a) and (b) above were
“rather sihi]ac, but s1ightly highcr iﬁ the case of (b).
The coierage of individual topics ranged very‘wideiy iﬁ";
both situations. Comprehensive coverage of ;11-topics was -
N . Qk*" found greatest in Business Education, with significant -

"y
coverage in Home Economics, Social Studies, Vocationai Courses,

and Mathematics. Hea]th Education and Science generally

{
\

. included topics of special concern. ‘
17. The_gregt majority of tﬁe schools used a departmentalized
pfan to pian and to teach separate and/or integrated

consumer education courses.
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}8. Schoo]sr(]8) that offered only separate consumer education
(Eourses'were about even]y divided between one and two
e . lsemester course offer1ngs Schools (]53) offer1ng both
‘_separate and 1ntegrated courses reported one semester
separate courses (55.6%), f1e]d trips (45.1%), two—semester
. separate courseS*(38.6i)3 extracurricu]ar activities (]5;7%),

. \ .
mini-courses (15.0%), and assembly programs (7.8%) as methods

“.of cufricul uin 0rganization.
19. Schoofs'which offered'on]y separate consumer education
'courses or separate courses plus 1ntegrated courses used a
greater variety of teach1ng methods’ than d1d those offer1ng

-

only 1ntegrated courses.

]

e, -

20. Teacher-made achievement tests, observation of stident
performance, and observation of teacher performance were
used by a-large majority of schoo]s to evaluate their
consumer education programs. Other methods used °

included standardized ‘tests, student questionnaines/

jnventories/attitude scales, and'student;interviews.

21, 70.7% of the respondents had enga§ed in consumer educatjon

curriculum development during the pgst five years. Of the ,

18 schools not currently. offer1ng consumer education, about v
e/ &‘ %"\’N”? . !

a th1rd had been so en&tged ﬁi - k

22> “#46.4% of the respondent§5had deve]oped mater1a]s for use ®

in consumer educat1on courses .-

= ‘ - ‘ -. 8 ‘ . ) . . : . '
P ] . t R . . : . .
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About -a fourth had p]ansﬁand_9” had p]ans\hut ro- funds to

implement new consumer educat1on programs, courses, or

| units 1n 1976~ ]977 or 1977-1978.
. Most frequent]y ment1oned types of assistance needed-to

~develop more«Effective;conSumer education programs were:

greater ava1]ab1]1ty of materia]s and- media (44:7%),
in-service courses and workshops fo; teachers (49.7%), -
consu]tat1ve v1s1ts by experts and- JEveIOpment of greater

local 1nterest and 1eader$h1p among parents anp communi ty

(40.5%.) ‘. | ' / .

"Criteria Survey" - Phase 2 . ‘ :/Z_

7,

]
Xy

The distributions of the respondent sample by county, type_

of district, size of school enro]]ments, and wheth‘é. consumer

education courses were offered were s1m11ar to thos ﬁ¥ound

-

in the "Status Survey - Phase T
4 .

Among New Jersey secondary schools, the median percentage
of students 1nvo]ved in forma1 consumer education during

1975-76 was 21. T% The med1an percentage who wi]] have b;én

1 4

) enro]Ted by the t1me they graduate was 36. 8% . .
,The percentages of agreement (1nc1ud1ng those with some

reservations) of the rqspondent schools with 17 ‘of 18 proposed

conSumer education cr1ter1a ranged from 78.4% (Criter1on°N)
to 97.0% (Cr1ter1on R) On]y 50.8% agreed w1th Criterion O

which deals with the number of hours that shou]d berdevoted

to consumer educat1on; 11

-
4

- A

b
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\ 4. The percentages of agreenent (including thoose with some
.reservations) of the 18 respondent consultants with the

18 proposed criteria ranged from 6’§.7% (Criterion 0) to

— ) 100% (Criteria B, C, D; '€, H, J, K'and R) - -
‘ 1 .o t 1éast 50% of . the respondent schools and ¢ sultants

\Vapreed with 17 of the 18 criteria with no reservations.

@._ A sun[naf'y of the consultants' comments is Jproyvided.

1. The implicatjons of the study are\discussed and

St P
recommendations.for further research ar uded.
* [ ]
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SURVEY Of CONSUMER EDUCATION PROGRAMS IN NEW JERSEY PUBLIC SECONDARY SCHOOLS
ND DEVELOPMENT OF CRITERIA FOR EFFECTIVE COMPREHENSIVE PROGRAMS -

¢

N

v

'ﬂ \;-.'l;// . . ‘ : . v . |
1. INTRODUCTION AND BACKGROUND INFORMATION . ' , - ‘
. . . : ,/
RN On the national, state, and local scene thejburgeoning of interest

in consumer affairs and a growing awareness of .the need for more con-

centrated and focused efforts in the fie]& of consumer education gt all
' gnaﬁe ]eVe]sThaékbegh nétéb]e. In the secondary schools cdﬁi:;;;reducaiion |
'tépics- have begnAoffered in home economics as welT as in distributive
) - education, bd;;ness edﬁ%at}on, aﬁdlsoéﬁa] studies and‘other curricu]qms.'hii d}'
: (Surqu?& Kvaluation of Consumer Education Pfograms in the United States, -
)y
L Informal discussions with many New Jersey State éuthorities‘in".f¥

- the field of c¢onsumer affairs, consumer protection, and consumer, edu-

cation revealed that there had been, in the last few years, an increased . ™.

interest '5 develppment, conduct, and evaluation of consumer education
5%\$he secondary and post secondary school level.

. programs
In his comprehensive study of New Jersey schools, William Johnstan
in 1971 reported that the number of students havjng'contact with

& . . . : . -
consumerweducation instruction and the scope of comsumer edusat1on'programs .

At . s
‘ were limited, with. only about a third of the students in New Jersey schools

.

having the opportunity to develop consumér“ski]]; and-coﬁcépts through
formé]'educafion programs. Though some schoo].districts have ‘obviously
made ;igniﬁﬁcant progreés since that date,'fhere wé; a paucity of cdrrent
and comprehensive *information ana data fé]ated tﬁLgﬁqsumer:education at the

- bOSt"'S‘éCd'ric’i.a’r‘y Tevel i‘h'Néw”'ﬂers"ey";a"nc.if'i‘nf'(iz;"med“OtE?ﬁ‘t‘iVE" “judgments Coi..];l'd"”*' '

nat be readily made regarding its current status.

R 4(; , _.V . ¢ | ’

A ] -




o

v to extend the study to other aspects of consumer education. both

The present study, funded under the provisions of PL 90-576,
Vocational Education Act, by a grant from the New. Jersey Department of
Education, Div1sion of Vocational Education was d851gnkd 1) to\prov1da

current informa ion'regarding the status»of consumer education in

}
J

The findings, hopefully. wi]l assist in naking recommendatiOns

programs.

for innovative consumer education courses and curricula and for the
J ‘

pre- service and i -service training eachers. and generally, for

~improvements of co:::ze;péﬂdcation practices in public secondary

schools of New Jersey. Plans cal’ if funds are made avai]ab]e\

at the secondary and post- secondary levels, inc]uding 2 survey of

the st/tus of consumer education in all New JerSey public and private

1nst1tutions of higher 1earning - community col]eges, four-year col]eges,f

and universiti¢s- and the development of mu]ti-disciplinary consumer -

_tion P ograms

onjunction with the present study, a mini-survey of departments

In
of education of 13 states known to have we]] developed programs was

conducted. Nine- supplied information and some of their program high-

lights are given below: \\



Colorado ° . > L
=t . ) -
5 1 -‘ynits of consumer education mostly included in regular =~ - o
: course offerings; separate courses are-rare. ' S
. ! h .
L .o . -

2 - program and courses aré%not mandated.

I I11inois
s are'given opportuntty to be'1nnovat1ve
are ref]ect1ve of commun1ty individuality. ~ - <

ot - 'Locaf distri

B . - x
2 - Instruct1 s required for aJT studenfgs, including
‘ .element‘ y grades. o . §, T -
. . 3 j& h _ .
. .o - Major in consumer edutat1on is being developed at -~ - - ‘
: ‘unavers1ty Tevel. . \> :

'.4;-~Teach1ng 1s‘1nterd1sc1p]1nary and consumer educat1on

L offered in separate and ex1st1ng courses. S s
_Maryland S o o L _‘_‘jﬂ*={////’

P

' %Consu r ‘education resource center serves schools
2 - Mu1t1d1sc1p11nary and separate courses offered
- 3 - Independent study effect1ve]y used. .
| 4 f”Eourses are not mandatory SR o v
Michigan ' / ; ~ , 5{ _L' =
o 1 - Gu‘ﬂe]ihes distributed to provide-1eadershipl :

-.ﬂéf- Teacn1ng approach is multidisciplinary, inc]udfng
©j separate courses J / : it

3 - Resources and personne] of consumer educat1on centers
encourage innovation. , W

. \\ﬁgv — L . SR ‘
“North Carolina v S f—’—

e 1 : Uses varied learning experiences.

"2“-'Commun1ty based rather than text- based program;- student
experiences extended beyond c]assroom ’

3 - Separate consumer un1t included in. each course. A one
_semester course deve]oped

4 - Courses in consumer educat1on not mandatory

-3 -
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Oregen oy ¥

10

ﬁ ‘ i ’ ) h . ) ) 'r < Q’ ) . ‘ . ".

—

] - State. Department of Education coord1nators prov1de

-

2 - Teaching is both by separa$e and mu]t1d1sc1p]1nary

1eadersh1p to local d1str1cts -

courses. | )

» -
+ . - 4 ~

]

' b » :
1 - Pilot testing of curriculum”in local d1str1cts4pr1or .

“to adopt1on or rev1s1on
'-\'HJ ' .
b T

2 - 130 c]ock hour§ of 1nstruct1on re6u1red of all, graduates

and—atta1nment of m1n1mum competenc1es mus t be assured

S . . '
Pennsvaan1a . L ~ T

-

|

f\\\u/) 3 - Consumer educat1on a Curr1cu1um pr1or1ty, but not mandated

South Caroliha

¢

Broad conceptua] base used with teach1ng mater1a]s
app11cab1e to any approach

<

2 - Expansive competenc1es covering a w1de range of v

“subject areas dpveloped
Q" )

i

1.

N
]

w
1

4

Texas

] -

Consumer educat1on offered as concentrated semester

course fin home " econom1cs . - v
Teach1ng consumerLeducat1on is both mu1t1d1sc1p11nary
and by separatgyggurses -

" Home Ecodom1cs degree Aequ1red for teaching separate
courses or units N

Program is not mandated | | .

Traditional approach used in cugriculum

“

2 - Separate consumer education courses offered

3 - Program and courses are not mandated

A

[

i e S e

ST RS U GO
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- w1scons1h o “o -
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1 Interd1sc1p11nary pTann1ng and teaching at 1oca1 level; .
L~ 4nterd1sc1p11nary cooperat1on”at state level . .
Tom .
[3 2 - Mu1t1d1sc1p11nary and separate courses offered“‘ .
h -
3-- Consumer education curriculum is mandated -but not a
‘ roon ~consumer education itself o i
. Some of the nine staxes stressed: the need’ for teacher tra1n1ng, '
- greater 1S of 1oca1 resources and commun1ty -based programs, teacher
. -
in-service courses, student 1nvo?vement and consumer educat1on as a
. - . ' ° b
. mandatednrequ1remeht. Several. hoted the peed for consumer educat1on
¢ : ‘c ‘>
courses and ‘major at the col]ege and un1vers1ty 1eve1 One Suggested
_ a state-w1de TV course in consumer educat1on for teachers
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1. OBJECTIVES OF PRESENT_STUDY

The genera] obJectives of this study were to

4
1. Survey.the current status of consumer edUCation in the public secondary :
_ | schools of New Jersey o '
5%&‘ 2 To deveij, in cooperation with the- New Jersey State Department of -

Education, D1V1S10n of Vocational Education and in conSu]tation with | —’

-—

consumer education officials and educators, proposed criteria for &\
. : , ' ' e

. onsumer education curriculums and programs for public secondary '
, o R .
s

chools of New Jersey.

3. Obtain opinions regarding the comprehensiveness, relevance, and teasi-
b111ty of the criteria by means of surveys of pubfic secondary schoo]"‘l
pr1nc1pais and/or their de51gnees and of recognized experts in lue
field of conSumer education. ; ¢ v N

qf' 4. Compare the opinions of the pr1ncipa]s/deSignees and the experts
regarding these proposed cr:teria X _ _"‘ B .%f_t;;.

5. Prepare a finai report of the project findings for use in deveiop-‘

ing recommendations for innovative consumer education Curricuiums,

i
S

pre-service and in-service training of teachers, and general
improvement of consumer edu€ation practices in the State of New

Jersey.

III. DESIGN OF THE STUDY

In the preparation and conduct of the present study, intensive reviews
were completed of pertinent consumer education Titerature and research
'studies, descriptive mate"ais, and various state pub)ications, renuirements,
‘reguiations and guide]ines Conferences were a]so he]d with a number of- . ?
7 recognized autnorities in the field of consumer education. A |
. e .. -6;:‘_‘,. - . \._ \

’ : N
: > . - LA
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A- The Survey Instruments : i

Two quest1onna1res were- spec1a]]y designed bf(the Program D1rector

" and CO Director. for this study. (See Appendjx A) | -
The first, "Survey of ConsumeF'Educat1on In Pub?1c Secondany Schools
of New Jersey," (Status Survey) contained 2]1 questions in which the;'

respondents were requested:to supply information'regarding the follow-

ing aspects of theirfconsumer edqcation programs: 1) county in which
lTocated; 2)type of secondary school; 3) description of.districf (rural,
suburban, urban); 4) énro]]ment- 5) averége annual district expenditure-
per secondary pupil dur1ng 1974-75; 6) percentage of m1no:Tty group ;¢9
‘enrollments 7) whether §eparate education courses are offered and
whether consumer education components are integrated in regular cogrses;
8) grades.in which separaté,consumer'edUC§£ion courses are offered
and'whether}these were elective or required; 9) whether certain major
_ tdpics were‘covefed in separate consﬁmer educatioﬁ%courses and.the
) extent to which these topics were integrated in the major course
areas, e.g., business education, ﬁome economics, etc.; 10) the type
lOf fa;u]ty organization used cﬁrrently tp teach consumer educatiop;
11) the type of-faculty 6rganiiation used dufrent]y to plan consumer
edﬁcation; 12) the type of curricular organization used; 13) the
methods and media used to teach consumer education; 14) the techniﬁués
used to evaluate the effectivenes§ of current consumer education coursed
offerings; 15) whether thé school had engaged in any consumer educaiibn

curriculum development in.the past five yearé; 16) whether the school

developed any materials for use in consumer education programs/courses

EN R
v

in the past five years; 17) whether the schools were planning to imple-
ment any consumer education programs, courses, or units in 1976-78

period; and 18) what the school believed was needed to develop more »/)/'

effective consumer education.
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In aadition—to\sehding‘the above-two questionnaires to the secondary
Schoo]s the Second quest1onna1re was also mailed to naiﬁona11y
reCOgmzed aUthohhes in the field of consumer edUCat1on and affairs.
_ A separate sheet for their comments and recommendations regard1ng

the cr1ter1a ‘Was also included (see append1x for .copy of cover letter
sent to these 1nd1v1dua1s )

B - §912£Elgﬂ_9f:§i§¥§x;Popu]at1on and ReEresentat1veness of Respondent Sample

Based on an Up-dated ”D1rectory of Approved New Jersey Secondany Schoo?s"

supplijed by the Director of Secondary Educatgon, New Jersey State -
Department of Education, the two types of questionnaires were mailed

to 405 secondary Schoo] pr1nc1pals
‘, £ The rate 0 etUr‘n for the ”Status Survey" quest1onna1re was 75. ]%
(304 questionnaires); for the“"Criteria SUrvey" it was 58.4%
(236 qeestionnaires ) - '
On the basis of the re]atlvely high rdsponse rates and the similarity of
the d1str1but10ns of the. samples and actual Population of various
EYPes of secondary schools, there is 3 rather Substantial basis far
c°"+'ldence"",' the representativeness of the respondent schools and
in the validity of any inferences drawn from the data,
A tOtei .of 17 of 22 (77. B%) consumer-edycation/affairs authorities
indicated the extent of their agreement w1th the 18 proposed criteria.
Some pade addrﬁqaﬁil recommendations fgr add1t1ons .and modifications, " (“\\\~
The 27 authorities fiad been selected at random from a larger list of
nationally rec°9n12ed experts prov1ded by the D1rector of the Center For

Consumer Education Seryices.
/
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C- Time SChEdU]e For Data Co]]ect1on .

The "Status Survey" QUest1onna1res were mailed during the last week

o
of March 1976. A fo]]ow up ma111ng to non- respondents was sent -
approx1mate1y three weeks later, w1th te]ephdne calls made to remain-

N‘ ' 1ng non- resPo'ldents dun1ng the m1dd]e of May 1976.

| . The: first ma1]1ng of .the 'Criteria Survey" questﬂonna1res took place
c SN during the, ﬁatter half of May 1976, fo]]owed by telephone ca]]s to
_ non- respondents dur}ng the latter half of June 1976.
"D - Analyses of Data (‘ fﬂ; . _A ' ' L ,
‘ For the first Survéy’ 'j:ﬁe ana]ysisfoqf data focuses upon the ngspdnses-
— -\ T ot all respondent secondary schools., Significent'respOnge diffefences, ‘
{ CoL i any, @re also noted among:,
\ L 11-'V?r1005 types of secondany schools; -
- / .5 - schools that do not offer any consumer education; whoboffef'
‘$~__,/ : ;, separate oourses only; who offer onTy_consume education’_ -
components integrated in regular tourse offeriings, and who
offer both separate and integrated courses;
) 3 - schools with vary1ng enro]]ments, annual. expendﬁtures per
¢' PUP1], and percentages of m1nor1ty students.
FOV the second Survey, the ana]ys1s of data focuses upon the'responses
of all respondent,second%ny schools and also upon ddtterences in tne
nesponséS Of-the‘vérious types of secondary s¢hools. |
* / "

-10 -
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A - §EEEE§;2f;§pnsumeﬁ'Eduéation Survey - Phase I

B : ) - Eggﬁfies In Which Secondary Schools Were Located (Question 1)

Table a below shows the distribution of secondary schools

o ’ bY”cdﬁntx - actuals and the tOtE] respondent samples of
S - ‘the vstatls Survey." ,
" Table a

4

Distribution of Secondary Schools By County, “Status-Survey"

L4

Population and Respondent Sample

cdunties In Which Secondary Schools . o .
e Located. s Status-Survey
.__/———

e " Actual Total Respondent Sample
' . No. A : No. - 7 L
Atlantic 6 1.5 5 1.6
BergeN 58  14.3 N 43 14.1
A Bur] 'ington v 2] 5.2 < 5 . 4.9
. Camden - 24 ?.9 : ‘"'g : ?.g'
Cape May .5 2 ° )
Cﬁgberland _ 6 1.5 6 2.0
EsseX . -a -49° 12,1 35 11.0
' Gloucester 14 3.5 H gg
—~  Hudson "7 4,2 ‘ 3.
Hznterdon 4 1.0 . ]g 13 (
Mercer .- 19 4.7 .9 -
. M?dd]esex 39 9.6 29 9.5
g Monmou'th 28 .+ 6.9 21 6.9: -
. Morris 23 5.7 18 5.9 |
- Oceal - - ~ . - ... 10 ..2.5. 8. .26 . N..
Passaic h 16 ?.8 1; g,g \
- Salem 4 . .
. sgmerset 15 3.7 14 4.6
Sussex - | 6 1.5 5 . 1.6
Union .34 8.4 24 7.9
Warren 7 1.7 6 2.0
. 305 T100.0 304 00.0

‘There was 3 markéd similarity between the actua]"popu]ation of

secondary schools and the respondent sample, by caunty,

32
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2 - Types of Secondary Schoo]s (Quest1on 2)

Table b below shows the d1str1but1on of schoo s by type of

secondary schoo]
~Table b .

Distribution of Survey Popu]ation And'ReSpondént

k3

\\\ ; ' . -Sample By Type of Secondary School
Ty;e of Secondary School Actual Total g:g;:ﬁdgﬁ:vg;mple
T : fo. — .2 . No. %
Four Year High School ! 189 - . 46.7 7 “T1s0 49.3
 'Six¢Year High School | 45 'v 1.1 o é? l» 8.9
senior High School 5 133 53 17.4 '
A Jr. Higﬁ Schoo] (Middle School) 89 22.0 o . 60 i9.7
Accredited Evening High School 10 © 2.5 ‘_ 2 0.7
Vosational Technical High School © 18 4.4 | 12 _ 3.9

Total . 405  100.0 204 100.0

3. Description of Secondary Schqgl_QEﬁ!jﬁﬁ_(Quest1on 3)

Table ¢ shows the type of districts represented 1n the respondent samp]e

.. Tablec |
Description of Secondary School Districts ’
' No. % e
Mostly Rural e C 3 1.2
‘Mostly Suburbaﬁ - 176 57,9 . )
" Urban (Less.than é5,000 persons) 35 . 115 ) :

Urbah (25,000 or more persons) -~ 58 .1?.1 '
No Answer ” _ : ._;L_. 0.3

- Total | - 304 100.0

212 -




rural,” ” ' **A .

B3
W

£:‘¢f‘

T

, N "
Reflecting fhe:reiatng]y dense pngylated eharacter of tne

State of New Jersey, near]y'90 Of the secohdary schoo] respon.
dents 1nd1cated that they were located in e1ther ‘mostly suburbap
or urban- areas Only aboyt 11% described themselves as "mostly

e

Enrolliments In Secondary Schools (Question 4)

The number of students enrolleq‘in the total respondent schoolg

ranged from less than 500 (2.9%) to 3,000 or more pnpils,(3-6%)

, For the 298 of the 304 total respondent schools (98.0%) supp1ying

“enrollment information, the median number of students was 1216.

Abobt a’tﬁird enrolled less than 1,000 .s tudents.

: Average Annual D1str1ctﬁ§5pend1ture Per Secondary Schoo] Pupi]

Durlng 1974 75 School Year‘(Quest1on 5)

Averade annua] expenditures ranged from less than $500 (1 schooy)

' to $2100 or more (16 schools. ) .

The median expenditure for 243 of 304 respondent schools (80. 0%)
supp1y1ng f1nanc1a1 1nf0rmation was $1440 per pupil,

Percentage of Secondary Schog] Enro]]ments cOmposed of;_uﬂﬂﬂlﬂ(

Students (Quest1on 6)
295 of the 304 (97. 0%) total respondent schools supp]1ed

-1nformat1on~regard1ng the:percentage‘Uf“t?enr‘SCh661*§‘énr611méht§“'f“'W o

that were Black (Non-Hispanic,)'Hispanic; Asian or Pacific Is]andér,

_ and/or ﬁmErican Indian/Alaska native.

The percentage of minority students enrolled ranged from less than

1% (31.9% of 295) to bEtWeen 90% and 100% (3.2%“0f 295). The medjan
_percentage was only slightly more than 1%, However, 32 (]Q.B%) of

the 295 schools reported minority enrollments of 50% or more.

P~

34

han



It should be noted that only 5 of 13 (38.4%) Newark and 1 of 2

(50%) Paterson secondary schogls responded to the survey. These

/% two dehsely populated Cities are known to have high minority
) enrollments. | R | (/’—d.fuv

’

o e .

7 —'Whether.Secondéry Schools Offe, Consumer Educati;w\tourses (QUéstién'7)
— — el 0 2

:5 9%-0f the 304 respondent scpools-0ffer no formal consumer educat1on

.coursesf 32.6% offered consumer educat10n components 1ntegrated in o«

other courses; ]0 5% offered Separate consumer edycation courses only;
50.3% offered both separate consumer educat1on courses plus components
1ntegrated in other-courses; and 0.7m.d1d.not answer the quest1on

' Overall 284 of the 305 (93.71%) of the schools 1nd1cated that they i

offered some form of formal cOnsumer education 1nstruct1on
W

.

Further analyses were made to delineate possible differences among
the various secondary schools py their county location, type,
characteristic of district, total enrollment, average. annual expendi-
ture, and-minority enrollment a5 these characteristics relate te

whether the schools Offer'some form of consumer~educationl ‘ ,

a. Cdunty Location - Table d be]ow (see also Tabﬂe 1 - Append1x)

| summarizes the numbers and percentages of respondent Secondary.
schoo]s in each county gffering some forma] consumer education -
either separate courses  jntegrated components, or both. For
individual counties, the percentages ranged from 66.6% to 100%.
Céutfon:in inteFPFEting the data .is suggested since the |
addition of one or more pespondent schools in the smaller

*

. counties could have Substantially changed the percentages.
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Tabyg Iable ¢

\..

ch0015 which offer formal consumer édutatign,

&

Table € belgy shows the types of

’lﬁgﬁé\&ﬂgﬁﬂzf%Tbn R of secondary g po01s wh‘ch offer Some Formal
Q

0 Offep Do Not gffer Res onggﬁilsam le
i o Wo. —¢ "Tﬂ%"“““‘%%"
Four Yaqr 119 “Shog, %6 & 4.0 150 100.0
gix YQQ»*Hign SchQQ}'.' 27 ]00.9 0 0.0 27 100.0
senior . sehoay 53 100, - O 0.0 53 100.0
- Higy g0’ Mgy 49 817 % g 0 100.0
Accr®dy | veing N 5. 2 1000. 0 .0 T2 300.0 '
vocat‘n 21T AL ;. 2 59 2 2.4 12 100.0
Tofa] _ 284 93,4 X 304 100.0
*Zz3c§Qhoo1stgéy aht 1nd;3323 ?2922$r 2;1n0t they. offered some conéumer
e dati table é.abOMQ indicates that the great mqjoriiy of
e 5e°°nqary 5cho0ls wep ¢fering some type of formal.cpnsumer
'éducation‘ o . . L
18P 1e{t hQ] provides Pepcentade breakdowns of the kinds of
’ fofma Son g et £9UCatTon ofered by the various types of
‘ Seconda“y oo]s - ”hether jntegrated consumer educattg“
f.cgmpone“ts in OLNET Course g separate consumer educat1on courses.
p fpmpinatio" of these two catedories,
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ytable f ya ’ Lo}

Manner In Which Various types of Secondary Schools Offer Consumer Education

.
»

" Integ. Separate Both
No C.E.  C.E. C.E. Sep

. Courses ©  Courses Courses & N/ :
. , No. .Offered Only ~ Only- Integ. A . Total

o b % ' ?’or‘ ’ % b4 % -%“ \

Four Year H. S. 150 3.3 2.0 13:3 60.7 0.7 100.0 .
Six Year H. S.. 27 0.0 37.0 3.7 5.3 0.0 100.0

- .L . ‘ .

Senfor H, §. - 53 . 0.0 -22.6 3.2 64.2 0.0 100.0
Jr. H.S. (Middle) 60  16.77  63.3 7. 6.6 1.7 106.0
Accredited Even'g H.s. 2 0.0 50.0 - . 0.0' 50.0 0.0 .100.0
“ Voc-Tech. H. S. 2 250 . 4.7 25.0 - 8.3 . 0.0 100.0
Total 304 5.9  32.6 10,5 50:3 0 100.0
Number S (18) (99) (32) . (153) (2) (304)

The data in table f above indicates that, overa]T 50 3% of - \ a

the secondary schools offer both separate cqggymer educatjon N '. \
" courses and integrated ccnsumer education ‘components in other

courses. This percentage wpuld\be h1gher were it not for the |

junior high (m1dd1e) schools and the vocat1ona1 technical i}»f

schools where only 16.6% and 8.3%, respect1ve1y, offered both

separate and 1ntegrated courses. The ovegali percentage of

secondary schoo1s (10.5%2) offering separafigconsumer educat1on .

courses _ﬂlx_was retatively low, rangfrg from 0.0% in the ac-

credited evening high schools to 25. 0% in the vocational techni- - _ :?%

cal high schools. | _ - B . ' .

c. (Characteristics of District - Table g below shows the manner, in' ¥

x

. . . < )
which rural, suburban, and urban districts offer consumer

education, (See also table 3 i3~Appenan;),

i N A
: , | | A e
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- o - lTabTié‘g

{ .
Manner In Which £onsumer jj%cat1on Is Offered By Secondary Schools
§y7Character1st1cs of District: .

Integ. - geparate' Both,

| No C.E.. C.E. C.E.  Sep.
. A Courses” ° Courses Courses - &= - N/
. . No. Offered _ Only ‘Only Integ. . A Total
»'~ J- ' . _% % ‘ o . % . % ‘ %

- Mostly rural . 3¢ 8.8 0.6 147 529 2.9 1080
‘Mostly suburban 176 5.7 2.3 10,2 - 511 0.6 100.0
Urban (less than * 35 0.0  31.4 1.4 5.1 .0.0 100.0

25,000) - e ‘- L |
Urban (25,000 or 58 8.5 41.4 86 414 0.0 100.0
more) | ‘ o R
N . _1 0.0 0.0 0.0 - 100.0 . 0.0 100.0° |
00.0

Total 304 5.9 . 32.6 10.5” 50.3 0.7 1
. _ 'jiwsy,
The popu]at1on/1and usage character1st1cs of school districts
,appears on]y s11ght1y rgi?ted to the manner in wh1ch consumer
education is offered. Noteworthy was the f1nd1ng that in
urban secondary schools ‘With' less than 25, 000 persons all schools

" offered some form of consumer education In no category did as

many as 10% check"that they of fered no consumer educat1on - for o

2‘4. P e e S

nnst]y rural districts the percentage was‘8.8%, most]y suburban
districts 5.7%, and urban-districtS'witn 25,000 or riore persons °
8.6%. A o e Ee e b

-—

d. Enroliments In Secondary Schools - Table 4 (Appendfx) provides

B

cross~break outs of the secondary~schoo] ehroi]ment? by whether

these ‘schools offer separate, integrated, or both or no consumer ‘
wp

educat1on courses

- 18 -
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> . - Table h_be]ow'further highlights the relationship between
" size of enrollments and whethér some form of ‘consumer edu-
cation was offered or not.

\ " Table-h

Re]atlonsh1p Between Secondary School Enro]]ments and whether Consumer
Eaucat1on Is Offered

A

v

0ffer Some Form of Consumer Education’

’

- ' SOme ‘None* Total
Enrollment No. % No. A Ho. %

999 or less 9%  90.6 - S0 9.4 "';1'05 100.0

1,000 - 1,999 iz o93s 9 6.2 146 - 100.0
2,000 -2,999 . . 3% 870 1 2.9 - 35 100.0 |

3,000 or more 11 100.0 0 0.0 . 11 100.0°

- No Answer . 6 100.0 -2 agil | - _6 100.0

Total o 93.4 20 6.6 304 ,100.0 '
, -

-

* Two (2) schools d1d not 1nd1cate whether or not I:he; offered consumer
education; they are 1nc1uded in the ' none column. :
The data in tab]e h above indizz;és'thatféo .6% of the 96 sChoo]s
w1th 999 or ]ess pup11s as cont asted w1th IOOA of 11 schoo]s

R i TR S SR '] BT IR R R SRR P

with 3, 000 or more pup1ls offered some form of consumer educatlon
H‘;;As enro]]ments went up step- wise from 999 or less pupils,.
b_'i 000 )1 999 2 QOO -2 99§\to\3/999 or more the percentage of
% ﬂ schoo]s offer1ng some consumer education in these’ four brackets
© went up from 90. 6%.,93 8%, 97.1% to 100 0% respect1ve1y -

a positlve re]atlonshlp w1thin a narrow ranqe of less than 10%

L.

K - "N : . \ 4 ' 1

£0 -
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e. Aﬁerage Annual Distr1ct Expend1ture for Secondary School Pupil -

. Table 5 (Appendix) supp11es the detailed data régarding annua]
. expenditures in 1974-1975 as related to whether(or not the schoo]s .
offered some form of consumer - “education.
This table shows that 243 of the 304 (79.9%) of the respondent |
’ schools prov1ded annua] expend1ture data for the 1974-75 schoo] . \
'year With expenditures c1a§§?f1ed within ten income brackets, | |
‘ _“,annual expeﬁd1tures checked ranged from less than 5500 ( a poss1b1e
respondent. error) to $2, 100 or mare. T o
' 0vera11 there was no systematic re]ationsh1p between whether or
_not the schoo]s offered consumer education .and- the1r average annua]
expenditures. The expendjtures of,the 18 schoo]s that offered no
form of consumer education ranged from the~$f00 - $899*to the
- | $2 100 or more brackets. ) N |

f. M1nor1t17Enrollments L Table 6 (Append1x) prov1des deta11ed data

' regarding minority enro]]ments and whether the schools offered
" some form of consumer educat1on The median percentage of mtnority‘ .
enro]]ment was on]y s]19ht1y more than 1% and near]y two th1rds of the
schoo]s reported 1ess th 10% m1nor1ty enrollments. Ho systematic
'.relationsh1p appeared toa:;?st between percentage of m1nor1ty enroil-.
ment and whether or not consumgr education was offered. However, in
l'the case of 6 schools w1th m1nor1ty enro]]ments between 60%- 69% and
, 14’schools between 70% 79% the percentage of these schoo]s offer1ng
no form .of consumer educat1on was 16J7% and 25.0%, respect1ve1y -
wthe two highest for any percentage m1ndr1ty bracket. Ear11er 1n the
{repon? reference was made to thezlow survey resppnse rate from
Newark and Paterson scﬁbo]s, both with high m1nor1ty ‘enrolTments.
TFurther study of the status’of consumer education in these schools
“is indicated. 41 N
- 20 -f




8. Grades in Which Schools Offered SEPARATE Consumer Education Courses (Ques. 8-14)

Table 7 (Appendix) provides the details regarding the numbers and percentages(of '
the various tybes of secondary schools that offer separate consumer education
courses in the varion grades 7-12. The data reveal considerable variability
among tﬁe percentages who did not offer separate courses; total respondent schoo]s.
(3?.2%); four year high schools (22.0%); six year high schools (33.3%);5 senior
~high schoo]s (18.9%); junior high (middle) schools (81.7%);'accredited evening
~high schools (50.0%); and vocational technical schools (66.6%). The percentages
Aof those who gh__offer separate courses climbed sharply from grades 9 thrOugh 12,
increasing in the 12th grade for the total respondent schools to 52. 6% for four
year high schools to’ 68.7%; for six year high schoo]s to 55.6%; for senior high
/) schools te-73;6%;>accred1ted evening high schools to 5020%, and voce:}ohal
technical schools to 16.6%. Of 230 schools offering §rades 10, 11, and 12,
A]69 (73.5%) indicated eeparate consumer education courses, while only 5 (2.2%)
reported no formal programs. The remaining 55 (23.9%) offered separate courses

and integrated components. One did not answer.

9. Number of Grade Levels in Which Separate Consumer Education Courses Were
Offered (Ques. 15) -

"0f the 304 tota]&&espondent schools providing information regarding the number
of grade levels in which separate cqnsumer education courses were offered, "
37.8% indicated none, 11.&? 1ndjcated one grade level,‘21.7% two grade levels, .
20.7% three grade levels, 6.6% four or more grade levels, and 1.6% did noﬁ,
answer. | Table 8 (Appendix)'gives the percentages by the various types pf.
secondary schools. Since the number of &ears of schoo]ing.offered varies.

among the various types of schools, the number of grades potentially avail- :
able to offer separate courses obviously can vary also. However, 39.6%

of the senior high schools offered separate courses 15 three grades as <

. contrasted with only 29.6% of the six year sEhob]s.

* | -2 -
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‘ -
For each type of secondary schools, these nymbers and percentages tend

to vary within a rather narrow. range. Exceptions were the coverage of
’ * u R N .
"Health Seryices” and "Other" Topics which tended to be smaller than -

the others,

a. ﬁOrxthe 304 total] respondent schools, the percentage of the

SChbolé COVe:i"Q each of the thirteen topics was mostly in the
mi«ddie fFifties; exééptions were Health Services (35:2%),' |
_Traﬁsportation} etc, (48.7%) and Other topics (14.3%). Overall,
approximately 40% or more of the schools did Not cover the topics . .
in separaté CONSumer education courses. | _ |
b. For the 150 four year schools, the percentage of coverage varied
for eleven topics from 59.3% for T#ansportation, ete, to
73.3% for Consumer Legal Rights, etc.; lower percentages were
reported for Health Services (45.3%) and Other Topics (17.3%).°

<. For the 27 siX year high schools, the percentages of coverage

varied narrowly for eleven topics from 55.6% for Clothing, etc. to

~.59.39 for.7 of the 13 major topics; lower percentages were '~ . . .

reported for Health Services (48.1%) and Other Topics (18.5%).

d. For the 53 senior highkschools, the percentages of coverage

7Véried,f0r eleven topics from 62.3% foﬁ-HpuSing to 73.6% foé

vCredit; lower Percentages were reported of 39.6% for |
Health services and 18.9% for Other Topics.

e. ,'F°r, the 60 junior.high (middle) schools, the overall level of

COoverage Wwas quite 1ow for all the topics, ranging from 0.0%
for Qther TOPiCS to 18.3% each for Source of Information for

Consymer and Consumer Decision Making,

f. For the 2 accredited evening high schools, -every topic was
Covered by one school (50'%).' . - ‘

- 23 - )
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g. -For 12 vocational-technical high schools as with the junior high

_ (middle) SChOO]S »the overall level of coverage wa® low - var_y-mg
~ between 16. 7% each for three\maJor t0p1cs to 33.3% each for seven
~ major topicsi receiving lower percentages were Health Services (0.0%)

_ Other Topics (8.3%), and Credit (25.0%).
12. Extent to Which Secondary Schools Not Offering Anx*Separate Consumer

o T R L S
Educat1on Courses Integrated Major Consumer Education Topics In Various
Subject Areas (Questions 30-159 . .
~ As deta1]ed in table 1 (Append1x) 99 (32.6%) of the 304 respondent

schools did not offer any separate consumer education courses, but offered
consumer education as integrated components of other courses. An enalysis
of the exteht to which each mojor consumer edocation topic was covered in
| specific subject areas follbns: . -
a. Business Education - The.percentage of eoverage ranged from 10.1%
for Other to 76.8% for Banking, Savings, and Investments, Receivinggﬁﬁﬁ'
_relatively lower coverage were Health Services (25.3%), Housiag~fa2,d§;3£%iw‘ 4
and Transportation, etc.,“(52.5%) . -
. b._Home Economics - The percentage.of coverage ranged widely from 5.1%
for Other to 76.8% for Clothing, etc. Toﬁics with less than 50%
coverage included (in rank order): Transportation, etc. (21.2%)
Insurance (26.3%), Banking,betc. (28.3%), Credit (34.3%),
Health Services (3%.4%), Consumer Légal Rights, etc. (42.4%), and
. Housing (49.5%). . e '
C. English - With the excéption of Sources of Information for Consumer,* etc.
(23.2%) and Consumer As An Individual, etc., (10.1%), none of the
tooics were covered by as many as 10% of the schools.
d. Health Education - With the exception of Health Services (69.7%), and
Consumer As An Individual (16.2%), none of the remaining 12 topics were
covered by as much as 16% of the schoois; most by much smaller percentages.

.- 24 -
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e. ggggﬁigﬂgli_jrade,ATechnica], Vocational Arts - Qply one topic -

Transportation, etc., was covered by a majority ef the schools
(50f5%). .The coverage of thé remaining £6piCS raHgZd from 6.1%
. for Other to 40.4% for Consumer As.An Indiyjdua], étc.v
. Mathematics _.Three topics were coveréd by;mo;;:£ﬁ§n'50% of the
99 schools - ganking, etc. (59.6%), Budgeting (55.62), and Credit
(54.5%). The remainder,ranged %rom 2.0% for Other to 44.4% for
Insurance, ' | |
g. Sciencé - pgpe of the topics were covered by as §§ﬁy as a foyrth
of the 99 Schbo]sj The percentages of coverage ranged from 0.0%
‘for Credit tg 24.2% for Health Services.
h. §§£jgl_§§ggi§§_-.Three topics were covgred by more than ha)f of
-the 99 schoo]sA- Consumer As An IndiQidual, etc. (60.6%) / Consumer
Legal hiths, etc. (60.6%), and Source of Information, etc. (50.2%).
,i;- The remainder ranged from 3.0% for Other to 41.4% for Consumer
e o ‘.De’,c'is'i(")fﬁ'tlvi'aking, ) :
i, _Ejigijﬁjéii--Coverage was very low fo¢ all topics ranging from 0.0%
for four topics to 9.1% for C]dthing§?ﬁoyseho1d fUrnishiﬁggs etc.
3. other - In none of the Other stibject areas did as many. as 10% of
‘the schools cover the majbr topics. . ,

13. Extent To Which Secondary Schools Which Also Offer Separate Consumer Education
Courges Integrated Major Consumer Education Topics In Various Subject Areas

Questions 30-159

153 (50_3%) of the 304 respondent schoo]sigffered-consumer educatfon both |
in spparate courses and as iétegraéed components of other céurses. These 153
SChog1s are c"”“Daf‘ed below wifh the 99 schools described abgve which did not
0ffey genarateé consymer education courses, but only integrated coursés.

B (See Table 12 APpendix)

46
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. Science -‘Pev'«<

-~

. Business Education - The coverage was relatively high with 60% o

'more of the schoo]s reporting coverage of all top1cs with the excep-

t1on of Hea]th Serv1ces (36.6%) and Other (7.2%). It ranged from

Transportat1on,‘etc. (59.5%).to Credit and Banking, etc. each '

with 81. 7% _'/

. Home Economics - Coverage.ranged widely from 3.9% for Other to

”

-76.5% for C]othing, etc. Seven of the 13 Major topics were covered

Other (3.9%), Transportation,

by less than 50 of the 153 schools

etc., (24. 2%) 'Banking, etc. (32.7%), Health Services (35:3%),

Insurance (37.3%), Credit (43.8%), and Consumer Legal Rights, etc.

(46.4%).

. Eng]1sh - Overall, coverage was ]ow ranging from 0.7% for Other

to 23. 5” for Sources of Information, etc. In ten of the 13

topics the percentage of coverage did ngt exceed 10%.

.-Health Education - With the exception of| Health Services 47.1%,

‘none of the remaining topics were covered by as much as 18%

of the~sch001$: The 12 other percentages ranged from 0.7% for

Othéf to 17.6% for Consurer Decision Making.

. Vocational, TTrade' Technical, Vocational Arts - Percentage of coverage

‘ranged from‘] 3% for Other to 36.6% for Transportation, etc. Only -

"one other top1c - Consumer As An Individual (34 6%) was. covered by

more than 30% of the 153 schools. : —

. Mathematics - With the exception of Banking, etc. (50.3%), the per-

‘centageé of coverage for the remaining 12 topics did not exceed 50%;

they‘ranged from 3.?% for Other to 47.7% for Credit. For Budgeting

(46.4%) and 1 ura“cé‘(40.5%), coverage was relatively high,
Z:ntages ranged from 0.7% for Bénking, etc., to 20.3%

for Health §er§ices. Overall, coverage for 11 topics was by less

than 15% of the 153 schools. . 417
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h. Social Studies - Only two of 13 tobics were covered by more tnan

half of the 153 schools - Consumer < An Individual, etc. (g2,7%)
and Consumer Legal Rights, etc. (58.8%). The remaining 11 topics

were covered by percentages rarging from 2.0%/for Other to Soyrces
‘of Information, etc. (45, 8%). 9

i. F1neaArts - Coverage was ]ow for al1 topics rang1ng frOm 0 0% for

61
Othewsto 13 7% for SOUrces Of Information for Consumers, ete, v

j. Other Subjects - A smaH number of schools checked this Category.

Coverage of the 13 topics ranged from 0.0% for Other to 5. 9% for

Sources of Informat1on for Consuemrs, etc.

In general, the overall patterns of coverage of the 12 méigz\gggggmﬂi

education topics were rather similar, whether or not separate COupses were
\_/——-

offered along w1th,1h§§%ﬁé§§9_§9!!§§§: However, the percentag§e2I~§£ﬂ9915
covering various top1c§ tended to be slightly higher where no S€Parate

courses wegk offered. As the data in sections 12 and 13 show, Comp rehen-
e :
(( \——-\_—__\_____—_._\L/_

‘sive coverage of all tgpiggJﬂgijujﬁﬁzgﬂLjn Business Edycation, With

gignificant coverage in Home fconomics, 5, Social Studies, Vocational courses,
\—/——

and‘"Math'ema"t'i’cs “Health Edu&tmmﬂce generally mC‘“ded\teaﬁ

,,‘..,.

of spec1a1 concern.

14. Type of Faculty Organization Used To Teach Consumer Education In‘§g£§ﬂgggx
Schools (Question 160) . ‘ ’

Table 13 (Appendix) provides information regarding the tYPes °f facuity
organization used to teach copsymer educatign by schools offer1"9

1) separate consumer education courses only, 2) integrated courses gnyy,
and 3) separate and integrated consumer edycation courses- In all of the
above. three situations, the great majority reported that they used 4
departmentalized plan - 93.8%, 60.5% and 81.7%, respectively. Only gpall
percentages, 5% orvless, indicated multidispip]inary team, houses, gp

combination of departmentalized plan, multidisciplinary team and houses.
[ ] !
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1%. Type of Faculty Organization Cyprently Used To Pfan Consumer Education
In Secondary Schools {Question

Table 14 (Appendix);Supplies the data regarding type of organization used for
planning. The great majority of schoois (66.4%) checked that they used a

departmenta]jzed‘approach, with 9.9% checking a myltidisciplinary team.
16.- Type of Curriculum Organization ysed In Total Consumer Education Programs
Offered By Secondary schools [Questions 162-T7T)
" : : , .
Table 15 (Appendix) shows that the types of curricylum organization used,

by thg secondary schools varied_dgpenqing on how programs were conducted.
The ]% schools that offered_Separate consumer education were about evenly
dividédﬁbetﬁeen'one-semester course(s) (46.9%) and two semesfer.course(s)
(50.62)& About a.third (31.3%) of these 18 schoolg also used field .trips.
For te% 99 schoo'lg that offered only consumer education components
.intea%é;ed in existing courses 88.9% Checked_that this integration was
the type cf curricu]um‘organization used, apparent]yigupglemented by
field trips (37.4%), extracurrjcylar activities (20.2%), %inifpourses
(]4%1%), and assembly programs (14.1%).

_ Fofthe 153 schools offering botp separate and integrated courses
afareater variety of curricu]uﬁ“;}ganizéfioniwas dg:&”;———
oﬁé;seméster course(s) in consymer education (35.6%), . o~
'ﬁse]d trips (45.1%), two-semester courses in consymer gducation (3?.6%);

eﬁtraéurricudar4activities (15.7%), mini-courses (15.0%) , assembly

) p:rograms (7.8%), etc.

17. Methods Used By Secondary Schogls Which Offer Consumer Education Programs
- TQuestions 172-194)

Tab]e']6 (Appendix) provides detaijled information regarding the number of
schools that use each of a list of 23 methods to teach consumer education.

Table i below ]ists,jﬁ Tank order those methods used by half or more of

L IR

the respondent schools.

49
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The above data sudqests that those schools which offer separate consumer

education courses or separate courses in coniunction w1th integrated courses

are more 1ike]y to use a greater variety of teaching methods to enhance ]earniAg

chni ues Used go Eyaiuate The Effectiveness of- Consumer Education Programs §
'; _uestigns .957203),\ o =

u#fegrated'cOurses only, and

thods were used by a large

schoo]s offerhng, 1) separate courses on]&;Vi

(A@"

- 3) separate p]us integrated courses. Thre

maJority in each of these three Situations ])»teacherjmade achievement testsj
and/quizes {90.6%, 79r85, and 96.7%, respectiveiy); 2) observation of student
4 'performance'(75 0%, 60.6%, and 83.0%, respectively), and 3) observation of
) '///éZ .teacher performance (65.6%, 54;5%, and 77.1%, respecthve]ys) Other methods
| ' | used By sizeable numbers of schools included standardized tests, student
\\\\“ | .questionnaires/inventories/attitude scales, .and student interviews

19." Consumer Education Curricu]um Development Engaged In During Past Five Years
(Question 204Y o

Table 18 (Appendix) indicates that 70.7% of the 304 respondent

schools had and 25.3% had not engaged in curricu]umideve]opment during the
past five years, About 30.6% of the 304 had engaged in work directed towardvx
the development of separate consumer education programs or courses, 19.47% |
reported they had worked to deve]op consumer education integrated in regu]ar_
courses, and 20.7% towards both,separate and,integrated-courses; 3.9% did

not answer the question. | |

Of the 18 secondary schoo]s that’ currently did not ofﬁer any consumer edu—,

¥

t”ug‘! ’gf (
@gt‘on courses, 8 (44.4%) indicated that théy had not engaged in any curricu]um
" &,

;ity during the past five years, Two (11.1%) reported work towards

ES

aét

separate courses/programs, 3 (]6.7%) towards integration of consumer education
'in regular courses, 1 (5,6%) a-combination of these two approaches, and 4
(22.2%) did not answer the question. Overa]i,'about a third had engaged in

some form of curriculum activity. 59 |
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--r3 xOfithe 32 schools that offéréd only separate courses, less than 10%
| ~—1nd1cated they had worked towards also 1ntegrat1ng consumer educat1on in’
regu]ar courses. Of the99 offering only 1ntegrated courses, 6.1% had worked
towards the dé%e]opment of separate courses, 10.1% towards comb1nat1on of separate
i | . and 1ntegrated courses. (See Table ]8 (Appendix) for details. )
| _ Table 19 (Appéndixd prov1des nnformbt1on regarding consumer educatfon
’curr1cu1um deve]opment act1v1t1es engaged in by the var1ous types of
respondent high 5choo]s The percentages of schoo]s report1ng no act1v1ty
were' as: fo]]ows four year h1gh schoo]s (19. 3%), s1x year high schoo]Z (11. 1%)~‘:
1@ | senior h1gh schoo]s (20 8%), junior high (middle) schoo]s (48.3%), accred1ted |

| even1ng high schools (0 0%) [and vocat1ona] techn1ca] h1gh schoo]s (41 7%.)

20. whether SecondarxﬁSchoo]s Deve]oped Materials For Consumer Educat1on Courses/
Programs. During Past Five Years (Question 20 ) ’

Overall, 46.4% of the 304 respondeqt schools reported that they had deve]oped

>

‘materials - either for ‘use .in separate,courses.(23.0%), in integrated courses

~ - (12.2), or combination of these (11.2%); 4?.i%hreported.thatwtheyhhadwnot151”§_;;;;paﬂ _

‘developed anyth1ng substant1a] “ (See Table 20 - Append1x)

Among the various types.of high schools the percentages report1ng that they
Ahad _not deve]oped anyth1ng substant1a] were four year high schoo]s (48 0%),
six year h1gh schools (44.4%), sen1or h1gh schoo]s (37 7%) Jun1or h1gh

. (middle) schools(56'7%), accred1ted evéning h1gh schools (SO.Q%); and

vocational- techn1ca1 h1gh schools (50 0%.)

21. plans to Imp]ement New Consumer Educat1on Programs, Courses, 0r Un1ts
" in 1976-77 Or 1977 78 (Quest1on‘?0677 .-

Tab]e 2 (Append1x) prov1des details regard1ng the secondary schools' plans.
' 0verafq, 24, 7% of the 304 respondent schools had p1ans, 8. 9% had plans but -

1nsuff1c1ent funds to implement them, 61.5% had no plans, and 4.9%-did not

answer the question. | 53
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Among the various types of schools 26.7% of the four year, 33.3% of the
six year; 26;4% of the senior 15. 0% of the junior (m1dd]e) 0.0% of the -

- accred1ted even1ng, and 25.0% of the vocat1ona] technlcaT high schools

22.

‘had’ p]ans to 1mplement new programs, etc , in 1976 77 or 1977 78.

Type of Assistance That Secondary Schoo]s Bel1eved They Needed “In 0rder
To Develop More Effective Consumer Educat1on (Quest1ons 207 ZTIJM

" As indicated by the data prov1ded An, Iable 22(Append1x) 44 7% of" the . ) "

‘304\respondent-secondary-schools be]1eved that‘they needed greater avail-

ability of materials and media‘_49:7% iniService courses and workshops_fOr a
Y 3 ) ‘ -l -
teachers, 40.1% consultative visits by experts in consumer education,

. 40. 5%'development of greater ]oca]'interest and 1eadership~amongvparents

and .the commun1ty, and 11.8% 1nd1cated other types As the table showse :

y
’

_there was cons1derab1e var1ab1]1ty ‘among the various types of secondary

-

schools 1n-the1r percept1ons of the,typedof assistance they bel]eved

they needed. * ,

. There was add1t1ona] room-prov1ded for schools to amp11fy*th@1r answers. to

'fthe above quest1ons and about 40%-of the- respondents 1ncluded wr1tten ST

v

comments. In general, thev.ampl1f1ed upon or stressed the need for even
greater avai]ability of materials and~media, in-service courses and work-

shops for teachers - a number recommended workshops for administrators

as'well -- and for consultative services. ‘A number requested courses of

study, list of speakers, location of schools a1ready condugting'successfulx

- o A . . .
-consumer education prograns, etc. The need for funds for consumer eduEatibn~/

Vplann1ng, in- service programs, materials, etc. was mentioned hy a number

of the respondents. There were a number of very positive comments regard1ng

) thewservices a]ready provided by the Center For Consumer Education Services.

54

L -32 -



. LA
-~ N '
Loy .
’ &w SR

"B - Survey of 0p1n1ons of Secondary School Administrators and Consu]tants
Regarding -Proposed Criteria For Lonsumer%atwn Programs In

New Jersey Public Schools® "Phase 2

Th1s section of the report deals pr1mar1]y with op1n1ons of
the 236 respondent schools who returned the'second.“Cr1ter1a Survey"

“questionndires. - Several questions were included in both quéstion- .. .

7 naires which permitted comparison of the-two respondent samples. ~ = \V///
pa H ) R . . . | | . ;
As noted earlier, the response rate to the second survey was ’ ) .

substantia], but smaller"than that to the first survey-- 58%‘vs. 75.1¢.
The threatened closure éf a!JsNew Jersey‘pub]ic schools because of
\ o .'State’budgetéry prob]ems‘and related preoccupations and‘prob]ems
at the time: may have reduced part1c1pat1on in the second survey.
However, the d1str1but10ns of the secondary schoo]s by county,
" by type of)school (four-year, s1x-year etc.); _by type of d1str1ct
(rural, suburban, etE by size of schoo] enro]]ments, and whether

-

or not consumer educatibnvcourses were offered, separate and/or
' q

integrated'were'poth quite similar. (See Tables 1-A, 2-A, 3-A, 3-A-1,
4-A, 8-A-1 and 5-A in the Appdhdix.)

1 - Percentage of Total ‘Student Enrollment Involved .In Segarate And/Cr
' Integrated Consumer Education Courses During 1975-1976° School Year— .
- (Question 6) _ ] -

229 (97-0%) of the<236 tota] respbndent schools suppl1ed this infor-
mation. (See Table 6-A Append1x) Overall, the percentage of students
jnvo]vedran;ed:widelw from less than 5% (16.5% of the schoo]s) to

]00” (1. 3%'6% the schools.) The: med1an percentage of students 1nvolvéd
by the 229 schools was 21. ]m, about 17% of the schools 1nvo}ved half or-

more’of their pup1]s du¥ing 197471976. o “ | .

. -3 %




~The highest median percentage qf‘toverage found among the various

: types of Secondary schools "was ?n the junior high (middle) schools
: }
" (29.5%.)

‘-

2 - ﬁercentaée of TotalStudent Enrollment Involved in Separate And/Or
Integrated Consumer Education Courses By Time An Entering Class of
Students Graduate From Secondary Schools (Question 7)

.

} : 211 (89.4&) of the 236 total respondents supp]1ed this information.

. ' KSee“Tab]e 7-A'Appendix.) Overall, the percentagefof students involved

‘ny graduatien'time-ranged.from.less than 5% (10.2% of the schools) to
100% (6. 8% of the schools. ) The med1an percentage of students reported
by the 211 schoo]s was 36.8%; about 36.9% of the schools 1nd1cated ha]f
gr more of their pupils involved by graduation time. ' r
Thevnignesty%edian percentage ot coverage found among the‘various

o0 types of secondar} schools was in the junior_high (middle) schools

(52.0%.)

gk, 5

'3 - Extent of Agreement of Respondent Schools ‘And Consultants With
Proposed Criteria For Consumer Education In New Jersa; Secondary
Schools (Questions 8-25 - .

. ‘\The_236 total respondents indicated,thg,extent'td whith they agreed.

. ¥, . ) .
who completed this portion of the second questionnaire.
Table 8-A (Appendix) provides the detai]ea data related to‘the respen-
dent schoo]s Tab]es 9-A - 25-A (Appendix) summarizes and compares .

"the extent of agreement found among the var1ous types of secondary

schools and ‘the consultants for each cr1ter1on

s

For the convenience of the reader the precentage of positive opinions

and "agree, but

" defined here as the. sum of "strong]y agree," "agree,

with reéeryations“ responses to each criterion are provided below.

. ' -3 -
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with the 18 proposed criter{a, as did 18 of the 22 (81.8%) consultants
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Aruitoxt provided by Eic:

- Table J

Extent of Positive Agreement With Proposed Cr1ter1a of Total

they -agreed with the criteria, but with reservations):

fj

_Respondent Schools and Consultants

. Consumer education in secondar/

. Consumer education should be required

as an_integral component of the edu-
cational program of every secondary
school student.

B
Il

. Guidelines for curriculum development

and program implementation should be
formulated by a state-wide task force
on consumer educat1on

. Membership on above task force should

include local L.E.A. board members,
administrators, teachers, and stqdents;
representatives of colleges and univer-
sities, bus1ness, government, and
consumers.at large.

. A mu1t1 -disciplinary approach to the

planning of new consumer education
proqrams/courses. or the modification
of existing programs/courses should
be used.

.

scheols snould.be accomplished bx means

of both separate course offerings-and . °

systematlc 1ntegrat1on of consumer edu->
cation components in reqular course
offerings,

. Where resources, staff, facilities, etc.

are limited, a L.E.A. team composed of
administrators, teachers, specialists,
and consultants (where feasible) should
assure that the importance and require-
ments of consumer education are given
full and balanced consideration.’

. Before start1ng or mod1fy1ng a consumer

education program, the L.E.A.'s should
establish the goals and objectives of
the program, assess the existing
competencies of the target student body,

and determine available resources, staff,

facilities, schedules, preparation and
capab111t1es of teachers who are or will
be involved.

. Student consumer behavior should te

assessed by a variety of methods both
prior t, consumer education curriculum >
development and on an on-qoing basis.

. New or modified consumer education -

programs/courses should be piloted,
evaluated, and revised Lefore Lecou-
ing nart of renular curriculum
offering(s).

Positive Agreement

(The -figures in barentheses are the percentages who checked that -

Tota AN
Resp*hdent
Schools

.

91.5 (18.6)

*

77.5 (33.9)

"80.1 (21.6)

89.9 (13.6)

. 92.8 (13.1)

®

85.8. (23.3).

88.6 (12.7)

94.4 (16.9)

..92.4 (11.9)

94.5

tonsultanfs
88.9 (11.1)
100.0 . (5.6)
100.0 (16.7)
100.0 (11.1)
2100.0 (5.6)
'88.9  (5.6)
94.5) (5.6)
100:0 - (5.6)
(38.9)



Table j (continuded)

o Positive Agreement
‘ * Total
Respondent
' . Schools Consultants
J. Student involvement, undi;«jrqﬁned % %
teachers, in projects re nt to their ’ ’ -

own experiences and problems and thosi
of their families and community should

be stressed in consumer education . : !

programs/courses : 95.9 (16.1) 100.0 (16.7)
K. In conducting consumer education _ ‘ ‘

programs/courses, the effectiveness of ; ’ ) .

' materials, methods, and instruction
should be evaluated, including a
determination of the- extent to which

; students have acquired appropriate ) .
v skills for approach1ng consumer . .
i - aroblems. _ 95.4 ( 6.8) 100.0 (11.1)
L. Teachers with responsibilities for o

consumer education require special
training and education. Responsibility
for such ip-service training should be
shared by the State Department of
Education ‘and the L.E.A.'s. Attendance . .
for involved personnel should be man- . ‘
" 78.5 " (27.5) 88.9 (27.8)

datory and service credits earned.

M. Planning and implementation of second-
ary school consumer education programs/
courses should be c]ose]y integrated
with those offered in the lower grades.
Where the latter are lacking or limited, .
efforts directed towards their appropri- .
ate extension to al) grades k-12 should

O very Ltoa. [ fhe responsibility 85.6 (22.9) 94.5 (5.6)

N. Eveny secondary grade level should
include consumer education with
special consideration for students
of lower socioeconomic strata,

potential dropouts. and those with o 78.3: (22.0)' o 88.9 (]6.7)

bi-lingual needs.

¥ 0. The number of hours that individual =+ u
secondary schools devote to consumer
education programs/courses should vary
according to the interests, needs, and . L.
abilities of their students, the depth
and breadth to which concepts are treated,
available staff, facilities, and resources.
However, consumer education. Whether
offered as separate courses or as com-
ponents integrated in regular courses,
should require a minimum equivalent of

~ 105 hours (35 weeks - 3 hrs. per/wk.) v . }
. per school year, in every gradew 50.8 -(22.0) 66.7 (38.9)
&- 7 through 12. : ’
- 36 -
Q |
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" Table Jj (continued)
3

Positive Abreement

Total -‘
Respondent tfj
' Schools onsultants
P. Since there are a variety of ways in 9.
which the conceptual structure and

content of consumer education can be
organized for teaching, no one way is

or should be mandated. 93.3 (8.1) 94.5 (16.7)

Q. The consumer field has become a
refatively well defined career area
and provisions should be made to
inform students of. ppofessional

Postsecondary opportunities _ . 94.1 (6.4) - M 7-7‘.8 (22.2)

R. Innovativeness in consumer educa- '
tion at the local level should be i’ -
encouraged and results shared

with other districts. : 97.0 (4.7) 100.0 (0.0)

¢
L}

Table j .above shows that the positive ratings-ranged from 78.3%
to 97.0% for 17 of the 18 criteria, droppiﬁg in thé case of ®riterion 0
‘that deals with the numbér of hours .that should be devoted to consumer
education to 50.8%. Since these positive ratings included those respondenté
who had some reservations, it should be noted that 50% or more of the
respondéﬁt schools agreed with 17 of the 18 criteria without any Fésef-

~vations.

Among the 18 consu]tants; positive ratings ranged from 66. 7%

(Criterion 0) to 100.0% (Critefia B, C, D, E, H, J, K and R.) There was
pos1t1ve agreement with 17 of the 18 criteria without any reservat1on by

50% or more of the consultants. In the case of Cr1per10n 0, 38:9%_of the

consultants had some reservations.

59 .
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'a‘supports the coﬁ%lusron that in- réoent years SIgn1f1cant progress \

Though both the respondent schools and the consultants were
encouraged to comxnent regarding their ratings, very few of the,
former and most of the latter did so. Thus:, further study is needed
to ]earn the basis for the respondent schools' opinions.

Table 26-A (Appendix) contains an abstract of the consu]tants_"

comments regarding specific criteria as well as their general comments. -
. . N .

IMPLICATIONS OF THE STUDY AND RECOMMENDATIONS FOR THE :
PLANNING AND DEVELOPMENT OF CONSUMER EDUCATION IN -
NEW JERSEY PUBLIC SECONDARY SCHOOLS '

1

It is believed tnat the present study has provided a rather

obJect1ve p1cture of the genera] state of consumer educat1on 1n
New Jersey pubhc secondary schools. The data .show that 0’ver 70%

of the schoo]s frlad engaged in consumer educat1on deve’]opment
; .

O

Ly ob

'act1v1t1es dur1ng}\the past f1ve years and that about 95% Were

current]y offer,;ng some type of forzma] educatjo‘n The study generahy

b,
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The data revealed substantial coverage of major consumer education
topics among seveFal subject areas,\but spotty or minimal coverage
amonqbothers. llo attempt was made to assess either .the breadth, depth
or effectiveness of coverage of topics either integrated as components
of regular subject courses or presented '< separate consumer education
courses. This information can be obtaiq\d by future research. ,
The findingé do suggest a healthy up§We1] of Enterest and activity

in consumer'education among the schools. The contributions, to date, . .
‘of the Center for Consumer Education were widely recognized and cgm-
‘mented upon positively by many schoois. There were many written requests
for more extensive assistance and services and the Center can look for-
. vard to playing an even more important supportive and Ieadcrship role

in theqfuture. o
| In 1light of the very substantial agreement of both the secondary
schools and the consultants, with seventeen of the eigiteen proposed
eriteria, there is a blanket recommendation that these seventezb eriteria
be implemented, either in their present form or possibly in nohified

and more specific versions as soon as feasible. [t will be recalled
that these eroposed criteria were not created "in movo,“ but reflect
ban intensive review and eynthesis of criteria and, standards devuloped

ip a number of other sfates which have already developed relatively
sophisticated consumer eeucation pregrams.
‘Though these criteria point, we believe, in the direction-in'which

"the schools should be moving, there is fui].recpgnitipn that this will
reqUire considerable money, leadership, work, participation, coﬁsensus
and eommitmeht on the part of the schoois and the lew Jefsey Department

of Education.

-39 -
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In addition to recommending the imp1ementation of the criteria,
‘several reconmendatioﬁgﬁfan also be made, as follows:

1. At the time schools completed their survey questionnaires,
a number of the respondents requested additional materials
“and media, in-service courses and workshops for teachers,
and consultative visits by experts. As soon as possible,
the Center should attempt to meet these needs. If not-
already available, the Center should compile up-to-date
lists of available resource personnel, model schools,
audio-visual software, print and other media and distri-
bute these to interested schools.
i
2. Emphasis should be placed on the teaching of consumer
education both in separate courses and by integrated
-~ multidisciplinary components throughout the school
curriculum. The survey findings indicate that these
varied methods tend to result in more innovative
approaches, including greater utilization of media:

s 3. Schools should make a greater effort to have fheir
consumer education programs riore directly involved with
~ the local comunity and its consumer problems.

Students should be given "real-life" experiences in
dealing with consumer problems. Where possible, work-
study projects in liaison with existing consumer pro-
tection agencies $hould be implemented.

4., In the effort to up-grade the effectiveness of consumer
education teaching, the possibilities of establishing
undergraduate and graduate pilot tourses at the college
and university level should receive priority attention.

5. The feasibility of offering in-service tra1n1nq via -
statew1de television should rédeive serlous study.

6. The development and 1mp1ementat1on of consumer education
‘programs for adults in the evening-high-schools, adult
learning centers, and community colleges should Le en-
couraged. Interested schools should be assisted by
prov1d1ng them with consultation, curriculum naterials,.
in-service tri1n1ng and workshops for teachers, etc.

7. EQ:}rts should be made to encourage all schools offering
consumer education to provide coverage of all major con-
sumer topics and problem areas; current]y coverage is

SPOLEYcpe .

8. Promising local projects should be studied and their
« methods and materials shared statewide. The implementation
of model programs shou]d be funded and the results widely

d1ssem1nated
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+ 9. Though there were obvious differences of opinion regard-

' ing how much time should and could be devoted to consumer
education in the schools,.some reasonable consensus re-
garding the minimum number of hours of student exposure
to formal instruction should be reached.

" 10. Though school districts have made significant progress -
. in providing their students with consumer skills and
concepts, it is obvious much more is needed.  6Lack of
funds, inertia, curricular competition, content scatter
, and dilution among the various subject areas, teachers
! and administrators lacking background and training in

consumer education, public apathy and lack of local:
leadership *- all contribute to the problem. Our impression
is that ‘the State of New Jersey has set up the proper organi-
zation and approach to solving the ‘problem. An expansion of
existing services is critically needed. Many schools are

‘asking for more help; others should be helped to see what

- they are not yet providing.

~ - b

VI. RECOMMENDATIONS FOR FURTHER RESEARCH :

% Among the many recommendations for further research that could be
made, the following are suggested as having priority:

1. A study of public and private secondary school students to
determine the state of their knowledge of consumer matters,
their ability to deal with practical problems and to make
informed intelligent choices in the marketplace.

2. Investigation in depth, of the status of consumer education
and student exposure and knowledge of consumer matters in
secondary school districts with large enrollments of dis-

N advantaged, minority and/or bilingual students.

‘3. A survey of the present status of consumer education in all
- New Jersey public and private institutions of higher learninyg -
proprietary post-secondary vocational-trade schools,
community colleges, four year colleges, and universities.

4.. A survey to determine the previous exposure to consumer edu-

" cation and the level of awareness ‘in consumer matters and
problems of students currently enrolled in:New Jersey
community colleges. One community college, possibly _
Bergen Community College, might be selected for a pilot .
study which in its expanded form will embrace all New Jersey
institutions of higfer learning.:

]
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The development, field testing and evaluation.of inter-
disciplinary courses of study in consumer education for
community college students. Conducted on a pilot basis.
at one community college, the resultant program would be
made available for adoption by other New Jergfy and
nationwide institutions of learning. \ -

(S}

SUMMARY

This section is to be found in the front of the report.



Table )

Survey of Cbnsumer Education In Public Secondary Schools of New Jersey

Lounties In Which Schools Are Located (Question 1)

Hote - Two (2) schools did‘not check whbther or not tﬁey of fered consumer education courses.

Y |
L]

(] ‘ - Both Separate
~Total o No Integrated  Offer Separate  And Integrated
| Respondent ~ C.E. Courses  C.E. Courses.  C.E. Coursps (.. Courses
o County Actual  Schools Offered Only Only _ " Dffered
No. & No. % M. % fo. % No. ¥ o, &
AE 1 PR 6 15 5 16 0 00 2 20 0 0.0 213
BErgen. vt vvveiriverinne B W3 8wl 56 0 w4 s 8 183
Burlington. ..vvvrevennnn, A 52 1% 4% 0 00 .8 8] 0y 00 7 4
Canden. ...y eeevennnnan, o0 59 18 59 0 0.0 00 0. 0 0.0 8- 5.2
Cape May...oovvvivniinnnn, 5 L2 3 L0 1 56 0 0.0 0 0.0 213
Cumberland, oovvvvernnss 615 6 20 1 5.6 330 2 6.3 0 . 0.0
117 R L P20 B0 O T T (70 A A 2% P I Y RS A | A B
BI0ucester. ,vvveervreranes O3S Y e 0, 00 b L 0 00 7 b
HUBSON. v 742 oM one 1 &6 3 300 2 63 533
HUNERPdOn v vvcrvviivnns 0 4 10 00 0 00 30
Nercer...veuvane. i 947 % 49 1 56 6 61 2 63 6 39
Midd1eseX. vvvevverrrrvanns 96 29 95 3 167 10 0.0 4125 218
MonmOUth. ..o vvvvvvvvvnnnns 28 69 2 69 2-1M1 8 &1 L0 0.0 N
HOPFIS. o vavvve e L8O 8 58 0 00 2,20 2 60 W 92
T R SO 0 25 8 26 0 0.0 330 0 0.0 5 33 .
T L[ o &0 W 36 1 5.6 100 I 9.4 6 3.9
SA1EM vovviteeeererinnnns &30 2 07 0 00 v0 0.0 (I 7% RS PR |
SOMEPSEL..vvvvevevvvrevnns [T A U N T N N A (RN S T I
SUSSEX. v veoss T 6 15 5 16 0 00 2 20 2 63 107
INTON. ve e e sre s B84 4 79 C2ona 8ol 2 63 oM 12
Harren. oo, P60 ) 56 220 \,j{l 213
Total - 405 100.0 304 100.0 18 100.0 99 100.0 321000 153 100.0
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Table 2 S . ;

| Su{rvey of Consumer Education in Public Secondary Schools of New Jersey .

i

*____Whether Consupey Education Courses Are Offered In Secondary Schools (Question 7)

Tota] : Jr.High/ Accred. :
Respondent - Four Year Six Year Senfor Hiddle Even'g - Voc<Tech

Schools  * High School  High School + High Schoo) . Schools High School  High Schbol
fo. % M. % N ¥ B ¥ M. ¢ T ¥ M 4

No separate consumer education

courses. offered........ v o 18588 533 0 0.0 0 00 . 16 0. 00 3 %0
' No separate courses, but consumer educa- , o b :
tion components are integrated fn other : ‘ .
COUPSES werannenmunnnminstmnes s Wfws w20 0 w0 Ro2s B I 1,00 5 4,
T “

_ Offer separate consumer education cowses 32 105 @ B3 1 1 7 M2 1 o w0 3 By

Offer separate consumer education courses
Plus consumer education components inte-

grated n other courses ooevsersriveenes 5503 9 607 16 93 # @2 10 ]6_7“ Lowo ] 8.3“"'
67 Ho Answer ......v.... \:""': --------------- *‘,-2 0.7 y 1 07 000 0 *0,9 110 0 0.0 0 0.0
: Total 304 1000 15 00.0. - 27 100.0 53 100.0 60 100.0 2 1000 12 100.0
ﬂg_t_e__ Two (2) schools did not indicate whether they offered consuner education courses. a o ‘ 68
. g |
i .




+ Table 3

1

\
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i

. Survey of Consumer Education In Public Secondary Schools of New Jersey

;L 5 Description of District (Question 3)
- " 4 o o " Both Separate
Total Mo Integrated Offer Separate  And Integrated .
Respondent  C.E. Courses - C.E, Courses  C.E. Courses - C.E, Courses
Type B Schools 0ffered Only . Only Offered
\* No. & Mo % o~ % Mo, ¥ Mo, %
L7 R FE R AR A A N R YRR
© . Mostly suburban 69 0 %6 56 18 5.3 0 5
. ' | - | v |
'+ Urban (less than 25, 000) 35 1.5 ‘ Q 0,0 11 | 11 4 12,5 20 13.1
B A A R e T
-, persons) - : : ‘
o Answer B 2 A R R 1 A R 12
. Tota 0000 18 000 % 0.0 2 0.0 15 oo
o -k O :
MgmﬂﬁmmwwmmmmmmmmmmmwmmMMmmmﬁ.
i ‘ .
¥
A .
‘. .
' B b 70
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Survey of Consumer Education In P\ybhc Secondary Schools of Nes Jersey :

Enro]]ment In S¢ ools (Question 4)

A |
k e | Both Separate
Total - Mo ' Integrated Offer Separate  And In‘tegrateai
~ Respondent  C.E. Courses ~ C.E. Courses -~ C.E. Coursés  "C.E, Courses
Schools Offered -~ Only “(Only Offered

Y

N % W, % Mo, Y N 7 No".\ 4

4

less than - 500 9. 304 O 04 5 5] 20 83 113

{ ’

RIS R Y S Y B T AR T 1
-t 0 RS 6 B3 B B4 oAl w w
RS TR R A R R T VI 5w 18
o0 -uy 7 AT T T I X S TR

0 0.0 0 00 1T 3 9 4b

‘N

250 -299 8 "2

MWoormre 136 0 00 2 20 1 3 & 52

No Answer / 6 20 "0 0.0 2 0 3. 3l |

Tl a0 18 W0 % W0 2 WM s I
! ) { ) . . ‘ ,
Note: TWO. (2) schools did not indicate whether they offered consumer education courses. 79
' ' . : 8“‘4 :
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Table § | T
R/ A
| | ’\-‘".",. :  g
Survey of Consumer Education in Public Secondary Schools of New Jersey ) @Un
N N K R ‘,'1&‘. ”Jkr ¢
Average Annual District Expenditure Per Secondary School Pupil B
1974-75 School Year (Question 5) ek
, ' { ' .jl ,' ‘o
K , e  Both Separate -
Total No " Integrated Offer Separate  And Integrated>
Respondent ~ C.E, Courses  C.E. Course C.E, Courses . C.E. Courses: . & -
| Schools Offered Only Ti Only Offered. -~ . . -
b No. %, ‘Mo, . % No. Noo B LN &
“Less than §-500 030 00 0 00 0 0 1 07
L] ‘ . v , .

SS9 0 00 0 00 0 00 0 00 0 0o |
§700-4899 - 6 20 1 56 1 10 2 53 R
$00-§1099 B 76 0 00 2 20 3 W 0
S0-$129 5 W8 2 Ml W 22 5 Bs B 106
IR T ) N X S 7 N N T VRN SRR 1R
0S8 BRSO3 KT 8 Bl 5 W6 2 W

- 02 0 00 8 &l & RS B I

ORI A R R Y R R

A R S A RS B A T T R Y

o Answer 6 0.0 R K Y  6 188 % 1.0

ol . 000 T8 00 . % 100, xR 0.0 13- 00

Note: Tho (2) sch,oo]s did not indicate whether they offered consumer education courses,

S 747
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Table 6 L
| ®
.
Survey of Copsumer Education in Public Secondary Schools of New Jersey
Percentage of Schools' EnrolIments-Black (Non-Hispanic), Hispanic,
Asian, Pactfic IsTander, Anerfcan Tndian/ATaska Native (Question 6)
N
* | | . b Both Separate
Total - Mo Integrated Offer Separate  fAnd Integrated
Respondent C.E. Courses  C4E. Courses - C.E. Courses C.E. Courses
. Schools © Offered Ohly Only 0ffered
Q No, ¥ No. ¥ o, ' fo. oo Mo,
Less than 15 90 30 2NN R T TR | R SR STy
M-8 N BT 3 W) 4 W24 w5 N %8
B ' ‘
- % 3 02 3 167 9 9 2.5 14 9,2
Mm% 92 2 om0 2R B R
M- 0 66 000 0 w1 2§38 s
W-M N 36 1 56 130 1 31§ g
(CRE A S TR T Y R Y T R T ST
0 -5% 9 3.0 U L R A A R X
-0 6 20 1 56 3 300 1 a1
L X R R A X R R R Y
WR 310 0 00 1 0 00 .2 g 6
. W0 10 33 7 S T IR T A R T
‘ lohsier 9,30 - 1 55 2 0 3 o 30

)

Totg] 0.0 18 mq.o % 1000 32 100.0 153 100.0

Eggg: Two (2) schools did not check whether7they offered consumer education courses. ,
. - : | N




Table 7

 Survey of Consuner Education in Public Secondary Schools of New Jersey
)
Grades In Which SEPARATE Consumer Education Courses Are Offered By Respondent

Secondary Schools By Types of Schoold {Questions §-14)
\

CoTtl ,, O kigy e
_ Respondent  Four Year Six Year Senior Middle® * [¥n'g . Voo rech
Grade SChoolz _ igh chogl H1gh,$cgog; High chog} School'?z ;?} H12§_§£§g%} ﬂlag_ﬁ&ggg%
Mo, 304 Mo, 150 b 2 Mo. 53 M. 60 & 2
Do Not Offer 1 %2 3 20 § B30 189 A; 8.7 1.0 b 6,7
] , I 0 0 00 0 0.0 0 0.0 I 50 0 0.0 0 00
la | 1 23 0 00 0 0.0 0 0.0 ) ]L; i 00 0 Oj
: R AR R R Y
0 Wm0 Reme omyow s 0 00 1owo ¥l
I | BRI B B3 15 e om0 00 1 %0 R g7
12 160 52,6 | 103 8.7 15 55,6 3 73.6 0 00 1 %00 \2 16,7
L

-l evw -
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Table §

meonmmMmMmumk&mmwMMMOkamw

9

NMNMGMemﬂHth%MWEmwwEmumCwmﬂmmmwmwmmH).,

| None (ffered

| One grade level
To grade levels |
Three grade levels
ermhmewﬁehwh
No Answer

79

-Total

| Accred,

v

Wt

80

Total ,, : Jr.Kigh/
Respondent  Four Year §ix Year Senior Middle Even'g Yoc-Tech
*Schools igh Schoois ~ High Schools High Schools  Sehools High Schools  High School
ho. &= h. % M. % R ¢ W ¢ M. ¢ M. ¥
m 3e % B3I w0 ¥ w8 50 83 1 00§ 667
. .
B ons 9w o6 N3 w00 0 00 2 st
6 27 M N3 7 By N 08 2 o0 00 2 18
6 207 ¥ A3 5 W8S oA N6 - L1 80 0 0.0
. ”
<
0 66 % 100 3 N 2 38 0 80 -0 00 0 00
5 1.6 2 30 00 7 <38 ) 7 0 00 o0 00
¢ 000 150 271000 C 53 1000 60 1000 2 0.0 12 100.0

100.0



Table §

Whether SEPARATE Consuner Educat’ioniCourse(‘s)_Offeréd Are Required Or Elective (Question 15)

U ——

]

-

Nons%ered
Elec‘tivel
- Required
' Soﬁﬂ required, some elective
No Answer

Tota] '

g1

~Tetal

+ Survey of Consumer Education in Public Secondary Schoals of New Jersey

Jr.High/ Accred. :
Respondent  Four Year Six Year &gnior Hiddle Even'y VocheTech
Schools - High School  High School Wigh School  Schools  High School  High School
No. % N, & No. % M. % M. % No. % Mo ¥
mpoye  %¥ #8310 ¥oooN o £08 K 0O 1 00 8 667
7 %6, M M0 A6 B3 4 T4 9 W'” R R I )
b1 0 00 0 00 0 00 1 L1 0 00 3 &0
620 3 20 13 0 0 10 0w 1w
10 1 00 0 00 119 1 170 og 00 00
04 1000 150 1000 27 om0 53 100.0 60 100.0 21000
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o .E}‘ﬁ e Table 10 B - (.
i 0
| Survey of Consu:rer Education In P%blic Secondary Schools of New Jersey N
, |
, Nutrhers of Secondary Schools, In’ Hhich Particular Major Consuner-Education Topics Are Covered In :
SEPARATE Consumer Education Courses (Ouestionq 11:29).
$
fotﬂ - %’. ; ' .Jr'.}iigh/. " Acered o
: Respondent  Four Year St Year §enior , Middle Even'q Yoch-Tech -
T0PICS Schools High School ~ High School-~  High School Schoo)s +  High School  High School
I : T T rof tof  fof Lof  tof )
! S Moo 00 Moo 180 M 27 Moo o8 Moo B0 Moo 2o e D2 iy
Constﬂﬂer 4 an fndfvidual and member Co ‘ | ( . e
of socety and the econony ' N R R IR I L A 2 KR R ¥ S N A St B A
-—-—-—’-\;._ — - ‘ 2, : 2 - . . x‘i"ﬂ‘:
Consumer legn rights,. responsibmnes ' PR ' 4 S SN
and photection, .52 M0 3 6 83 W o8 8 3 1 R0 26T |
_'_/-._ . _ . . ] ¢ , R : ) q-
source OF tnfgmation for consbmers, n D ) o, o, , oo
ncluding ddvertising - 1452 05 0.0 15 oS58 8 7T moags. 1500 bons oo
Credit | TR LT L T B B | T B U ’
R — . : . ——— >. . : éfg. T ‘ ‘ N - ‘ 113,
ki Stings and Imeseets . 19 6 0 B3 6 ®3 % NI 9 10 1o 33-3.?.*‘(‘" )
e - , v, bt
feting - : 90 . T g ’ - i n
TL-\ vy S W MmO o9y W8 fﬁ] 1 (500 - .':
Cloth1n9. householdfumishings and SRR , o §> :ﬂ ‘ ‘ - | L
equipnelt, shopping techniques, ]gws T . Y A ‘ Vo R 2
el 1 Dackaging. I AT R VA I R AP DLt U
_-.«—"_-‘_ ' v : ' TL + — \ - - ' . » ,"t - : "v{‘;l
Health S€rvices - s omeo % 63 13 12w, 467 o W0 0 0-0@« o
ousthg -, ¢4 ; Tub w7 w3 5 By » @3 .5 83 G 2 W 55
T , ‘ . ’ ' : " ‘ ‘ D RN £ n'
rranc ‘ Comwme o3 6 o®3 % @y g.ny.oT RO 4w 3\@ iy
T : B . ) V - —r, T i N
Consunef decision naking _ fwose W0gldoo e 93 % Moo 83 1 B0 LT ny ,- 
w"f\—f"o _ . 3  .\ P e - ,; TR o P
Trqnsportition piternatives, automobile - B g e S P
products/services/repairs/finanting, otc, 8 47 -8 8306 H3 ¥ el 5 83 (X Y 16,7 St
— i - “«a'.;y_r/ _ N '

% w3 585 10 B0 00w 5007 “Wg}

gger-ﬂpicso o 4§ 143 SR

‘ . ] I { . | /. | \§ o 3 \ :‘ :
ot Mber of secondary Schools I B R R S AR

Q




. Tablell '
o S Survey of Consuner Education n Public ﬁcondary Schools of New Jersey ‘ ‘
v ‘ . '.' \ xl ’
s , * Number of the 99 Secondar SchuulsNot Offerin Separate Consumer Education cgurses *
. . 0 B l“\‘* ‘ a
. Busingss  Home é ,Health vOc.,TradeA Soctal Fine o ‘
-~ Education  Economics ucation  Tech,Vot.Arts  Math science Studies  Arts: gr
® N ¢ W 3 F—LT B, & W ¢ R 1§ R 1 R ¥
Y ot v
 Consure” 88 gy fndtvidual gng | o ¢ . .
menber OF Society and the ecoramy 63 63.6 72 727 10 10,) 16 ..Q,,,l’(if? 0. 43 0F e 6 6.6 4 40 66
| r———— — -
Consute” lega) pights, responsi- . DA T
pilitfes and pmtection .65 0] M Ry AN '«2]'2 OB 8 81 6 6.6 0 06 661
B N 2
“surce O inforgation for g, B - - | ‘
SUmerss nC]uding adVErﬁS]ng 6 65,7 6 6.7 22, 90N/ 6 B3I W W2 B B2 K0 505 6 61 5~5.]
T o —~——— | "‘ & L , . v
Credit | BRI oW W4 /40 Vs B 182 s S5 000 ® ORI 00 00 330
M .
i, . ‘ \\ L . K B
" gankinds Savings § investogny 76 6.8 28 28.3 = e—: 3 3.0 B2 .89 %6 1 10 B B4 0 00 56
Budgetind ’ . 66 6.7 61 6.6 - '3[3"0;- A R (T A I A A zmz [ N
“.,..; . ' '&.',‘ " . J ; e
Clothinds hoysgpold furtishings . .f | |
and equiment. shoppiﬂg techniques, A ‘ . L
145, 12 Hng packaging, etc, 49 895 76 768 7 1.0 19 15.2 d? 293 19 12 12 1) N W38 9 7t
. _’--/\__,—‘ T ] . \ I . ) | ' . b ) .
o ealth vigyg B B3 B2 20 6 87 1 H-.l; 2 L0 % 2 W N2 1 N0 66
S w"‘\_ ‘ - — ' '- “
g v L S VAN VS % SRR X I O B /P O I AT R YO b X I
Insun;ﬂce o SN ORI % B3 e 400 0N 2 TR W Hd 2,2.0 S0y 000 58
‘ . e N - i \ . ‘ ' .
. onsune” deﬂi‘sion mvakjgg‘_ S B G670 707 8 81000 00 o N3 W AT K2 4 A4 T N0 90
—~ “' “'q ) . h ;631 g
rransportation a]ternatwes auto o % ‘4
mobile Pmdllcts/se"ices/'epairs/ | . v
- Hnancin9y et 2055 2 2 B61 0 W) oag 505 21 A2 0owloa a3 3 307
other | S 51%.,]; 45051 1T 0 4 4D g 61 2 200 2 20 3 30 2 20 55N
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> Table 12 R |
- Survey of: Consumer Edugation in PybH.c" Secondary Schools of New Jersef' m !
' ’ .,"""‘U'l
" Nunber of the 153 Secondary Schools Offenng Separate Consumer Education Courées »
Which Integrate Consum Education Topics In Varfous Subject Areas (Questions 30- 759} | oy
’ A | Tt
‘.l"v” . | ‘ . o R F.,::) 1l "“4 .
Business - Home Health ~ Voc.,Trade =~ - - * " socil Fie - g
TOPICS Educatzon  Economi¢s  Emglish  “Education Tech. Yoc.Arts  Hath Science. Studies  Arts Other iy ex 0
- ~ N, ¢ No. % Mo 3. No. ¥ Mo T R % Moo B o boofo d - RN
Congumer as an individual and .. - P - B ' , ,
m‘er of soctety and the econi’ 1y DB B N0 W W RLBWD %R 6
Consuner legal rights, responsi >+ ‘ R L . ‘.
biTities and protection 0 184 71 464 }4 92' BO98 L 902, T80 T8 W0 588 5 33 oB
Source of information for con- ~ _ on ."\"f W N '
suners, including advertising 112 73.2..100 65.4 - 3% 23.5 AR 18. JILB 17 N g8 2B 59 .
, - v : - ., ‘8"";- S ‘ v
Credit 1%5.81.7 '"'67_:-43.8 0 65 2 13 B s ;_‘“_773',* 477 % 3B 1075 33
. : ' - ' . . ‘k T “’v "“lh‘ ‘_‘ ‘ . s
 Banking, savings & investnent 125 817 50 R 8 52 5 L3 A 150 7 83 1 0. " 60 3.2 A S R
budget ng NTLE W6 @3 7 46 1385 B B3 T4 4 26 AL 2 13 6 39
" Clothing, household furnishings . L HERE T T
and equipment, shopoing techniques, . ‘ L o
laws, Tgbeling, packaging, etc. 97 €34 17 .5 13 85 18 uﬂ 0oo%1 W MW 4 %s wne 852 o
.'-"Héaltii;s,fe‘,rwée,s,. o T EE MBI 320 R o783 203 23 ®B/S 10T 320
m"‘_f" IS o R v . . N . S .
‘-,‘ ' {;“[ w' ! . ' ‘l' & , " )
s Housing. % 620 85 56 746 T 12 B wb @ WAL 72 S0R) 9 596 §.9 e
ﬁInsuranCé , B0 9 W3 8 52,005 A B0 & 053 20 ¥BS 1 0] 320
L'onsw declswn mking NG LD M8 06 2T D WE W NS B MB WS 6 BI 1 98 S s
Ggansportatwn alternatfves, auto- g@\ : ‘ e ,
mobi Je products/serwces/repalrs/ “ . ' : : i R ‘ 8
financ n98917 9 %95 I U2 ,“6;;.:.,-3.9 1492 % 3 R }22.2 BERST A es 107  7 46
nae 63 v 10y % I T I 2;&@%3 200 0070 0.0
) ' i ' LA PR S - '
R
"R _;»'7"{, L
’ ’Vf l'a. RRY \
'L ‘4.@‘. X
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Survey of Consumer Education In Public Secondary Schoo]s of New Jersey

lge of Faculty Orgamzatmn Used to Teach Consumer Educatwn In Secondary SLols (Question 160)

\ FJ
T Total T | |
R -+ Respondent  (ffer Separate Offer Integrated  (ffer Separate Plus
Faculty Orgarization “Schools - C.E. Courses Only  C.E. Courses Only.  Integrated C.E, Courses
- -' No. & No. % No. b No :_/
1) earttalig 20 4, N RS @ 62.6 125J ew :
1 ) Wity e 3 61| I T A R
R fses 000 0 00 0 00 g - RO
- n' : oy , . N
’ 3) Combination of 0, 1,4 2 H,—,%én-\& 0 0.0 3 W 4.6
] oM 8260 1 3 6 &1 10
5 Qestotapliadl ¥ 25 -0 00 A A2 1 4
6 tomee W46 0 00 4 W
TR EYR 2% N 1'% R NS 1 X1
» y g £ v j 5{'\“
?("'feer,} o g .
bl 7 L ) v
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Table 4
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Survey of Consumer Education In Public Secondary Schools of New Jérsey “
'S o ' ®

. "Tnge of Faculty Organization Currently Used to Plan Consumer Education In Secondary Schools (lQuestion 13} R

Total 4 '

Respondent”  Offer Separate  (ffer Integrated  Offer Separate Plus.

Schools © C.E. Courses Only  C.E, Courses Only  Integrated C.E. Courses
N % Mo, i . 5 o '

0 Deprtwntalizd 22 664 8 B B w5 g .i. 5.8
1) Multil-iq]"scipl‘inaryteam‘ 20099 ¢ 2 6.3 9 ER 13 ¢ 8.5

T o | S |
) Houses 0 0.0 0 0.0 0 0.0 0 0.0
) Coimation 0,1,82 2 3§ 0 00 3 w0 5 82
) B T T A S R R A AT R
a I ‘, ‘ | .
N ) Qestinntapliatle ¥ w2 1 x0T A @z § 3
g ohser 15 48 0. 00 4 40 g 5.9
T T WOWO. 0w w0 g T
; ‘}"‘1}\ ' X |
P t , : 9
a by
i.‘ ) o [ &
RIS Y C
| 1o
¢ E .
2 - o R
v -'5? ‘ [\ \
s % ”‘k-/~ ‘l‘




K Tble 15 - o o

Survey"of Consuner Education In Public Secondary Schools of Hew Jersey

Curriculun Organiiation Used In Total Consumer Education ‘Pro'grams' of Secondary Schools (Questions 162w171) *
T S \ \ ‘

a0 ‘ ' . . ‘ '

v Total "
Respondent ~ Offer Separate  Offer Integrated Offer Separate Plus
Schools . C.E. Courses Only  C.E..Courses Only  Inteqrated C.E. Courses

No. & No. b No. % No. %
One-semester course(s) in consumer o ’ o
education | 107 3.2 15 46.9 4 40 8 ‘J55.6
Two-semester course(s) in consumer ‘ I | o - SRR
educatidt - BB % W0 3 3 e R
[ : ‘ v ‘ o
Mini-course(s) (less than one semester m P e \ o .
consumer education , 40 13.2 1 o w4 2] =150
Sumer session worksfiops for students 2 0.7 u 0 () R ']!,0'[ I . ::""‘0.0(‘ |
Field trips * oo e BE NS e My s
JS'atu_rday and/or after sch"oovl‘meetings‘ b3 0 002 a0 ¥ 13
Extracurricalar activities, including | | S RN | B
clubs, ete., kB0 00w e TLw 18T
."Assembly pmgrams o, 9 95 ] L R IR 1 1.8
Wer W X N A R
- e L R T
o " o ‘ . '? . _ ,% “’;‘ | . . ‘ | |
A . FER - ,_f) l L ‘ ‘
T C o
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Offer separate consumpf education courses | | B
plus consumer educatfon components integrated , S
!, 1n other courses ....ovviiiiiiiiine PP TTT I T \/G‘ 153 50.3 &.' 95 40.3
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Percentage Reached

Less than 5% ‘
Between S and 9.
Between 10% and lé!
Between 203 and 29%
Between 361 and 3%

" Between 40% and 4%
"~ Between 508 and 59

- Median Percentage of

18

Between 605 and 638
Between 708 and. 19%
ﬁetwegn 08 nd 69
Betm?n 90% and 99
C o0y
No Angwer

Total.
Students Reachedt

*oes not Include "njb

CTblesAr L .

| Sirvey of Opinions of Secondary School Administrators Regarding Proposed Criteria

Percentage of Total. Student Enrolinent Reached By Separite Consumer Education Or
By Consumer Education Components [ntagrated In (ther * Coprses During 1973

Tuestion 6)

gy Aeered.

answers,”

r

g:;lnden.t Four Year Six Year 'Senior dHiddle " Even'g Vo;:h-Tech, '
S piy e gy
IR T &.o 21 s /w{zdae 0 3By
TWS W OBI 5 WL 6w 2w 1 E0 T
B0 19 6 92 8 20 3 6. 0 00 2 16
5w VOBl 4 w2 8 w0 1 6] 0o 2w
CIRTRRR Y IFIE S KA U Y 0 1 p/s
LI I X SN U VR I Y I T

B85 1 6 318 1 qu.z Y 1/8.37
5 38 4 3 YRRV 1“5‘0.0' o/ 0.0
BETHEREY TR A
b 125 0 00 0 00 0 00
O R T N I I T I A YR Y
P10 0 00 0 0 1 22 00 1 g
93 3T 28 1 M1 253 81 0 4y Py o,d
W00 18 00 % 0 W 10 5 1 lod';'o\ 2100
(of Zgl;, (of wgl).i (of 2%))-'5! (of 32—2:-;1 | (of 453._;1. / (of Igz.;z.
gin 1 .U

i / .

- 2L -

119"



191

~
’ \ . |
b ) h )
Table 7-A‘;‘
[y “ \\ .
-Survey of Opinions of Secpnda_'ry Scho\oL Administrator§ Regarding Proposed Criterfa ,
‘,\‘\ o ' { N4 ‘\‘
. Percentage of ﬂ)tal Student EnrolInent Reached Bz Segarate Consumer Ed¥cation Colrses O Bﬁ Conguner /
A ucation Components Integrated In Other ourses 8y Tine An ntering C1ass of Students Graduate rrom '
Siﬁndarx Schools, (Ouestufon IR , .
Tota} ‘ : Jr. High/ Accred. o
Respondent  Fouf Year ' ~SixYear - Semior §"d‘”f Even's .  Voch-Tech
Percentage Reached  Schools. High School .. High School  High School  Schoo * Hign School  High Scho
Mo .t K¢ Fo_ 17 R T P f N AN
oo ‘ ‘ ‘ c 4 ’ X
* Less than 5% o w.z\/ 8 14 NS~ 3 15 7 w6 0. 0p 3 %0 .
Betwer 5% and 9% NSRS R R A R I Y u.& 00,
Between 104 and 19 2Nk W BA 4 B4 5 o125 2 44\, 1o 14
Between 204 and 234 U F I N A B A A T (6'.7 006 2 1T
-~ Betven 308 nd 354 TR VR RS TN | KR |} e 0000 00
et 405 4% A R R
Betveen 50 and 551 WoWL B 0 2 T T WS 1 4 0 00 0 00
e \ ; - /
Between 608 and 691 i 6.4 Le 56 2 111 25 5 MM 100 00
Between 704 and 794 oSl 5 46 1 38 0 00 4 o) U I R
- Betueen 808 ayd 0% W42 5 46 1 38 1 25 3 81 0 60 0 08
Between S0% and 9% UREEEAN U A N T b0 0 0l
o 68 5 45 1 38 315 488 0 00 3 50
Mo Anste 56w M 1 3 4 50 8 WE 0 00 1 83 ,
Tl e 26 To§o 18 1000 % 1000 4 00, & 0.0 2 00 12 100
Nedian Percentage of AN (of %) e ofB) e fR): @M Al
Students Reachedt R T 1 %.2 U5 2.0 . ( 2;.01' :
"Does not fnclude "no answers. . '

- €2 -



@ousk force on consumer education........ k'

C".

 ment, and consumers at 1arge............ 51

“fuH and balanced considration.........

_ who are or will be fnvolved.............

. Goidmms for curriculun feiop

OfferiNgS o evvverirerriniiiiniieanninns 8

i

Table 8-A

w »

Survey of Opinions of Secondary School Administratdrs Regarding Proposed Criteria
‘ For Consumer Education Prograns In New Jersey Public Secondary Schools

“ Extent 0f iigreement Nith Proposed Criteria For Consumer Education In New Jersey Secondary Schools (Questions 8-25)
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schooi student...‘.......;, ...... sopeeens 108 9.8
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ucation progran, the L.E.A.'s should estab-

1ish the goals and objectives of the program,
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and those of their families and com- * : : T
munity should be stressed 1n consumer - ‘ o ' ‘ .
education programs/courses............ A AN TR B 3 03 0 00 4 5 o) 236 100.0

. In conducting consumer education , : , ' \ ,
programs/courses, the effectiveness ‘ o ;
" of materials, method®; and instruction .

should be evaluated, includinga ’ 4’
determination of the extent to which o .
students have acquired appropriate - e
skills for approaching consumer ‘
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. Teachers with responsibilities for L , ' .
consumer gducatfon require spectal , ’ ‘

training and education, Responsibility \ ’

for such in-service trafning should be + - - - C !

shared by the State [epartment of

Education and the L.E.A.'s, Attendance

for involved personnel should be man- , ;

datory and service credits eamed.,.,,, 6 263 57 4.2 65 2.5 BB 8 M 6 25 1 30 26 g s

. Planning and implenentation of second-
ary school consumer education programsA,
. courses should be closely inteqrated ‘ c ‘ kE
- with those offered n the lower grades. .. .. . ... L sl
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ate extension to all qrades k-12 shoyld
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Survey of Opinfons of Secondary School Adninistrators Regarding Proposed (riterla S . . il
For Consumer Educatfon Prograns [n New Jersey Public Secondary Schdols e e
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 Extent Of Agreement kith Proposed Criterta For Gonsuner Education In New Jersey Secondary Schools (Questions 8.25) i B
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Every secondary grade level should &~~~ . - B |

N,

- encouraged and results shared ' N
with other districts. ........... PR IO YT | Y O

%

nclude consumer education with
special consideration for students
of lower socioeconomic strata,

potentia] dropouts, and those with . f(} |
bi-lngual needs..i..........ov0vo s %01 s R oo
The muber of hours that Individial

secondary schaols devote to consumer )

*education programs/courses should vary " =

according to the interests, needs, and
abilities of their students, the depth

and breadth to which concepts are-treated,
available sgaff, facilities, and resources.
However, consumer education, whether *
offered as separate .courses or as con-
ponents integrated in regular courses,
should require\a minfnun equivalent of

105 hours (35 weeks - 3 hrs. per/wk.)

per school yean,-in every grade, .
7 through 12000 ceviinneennnn e 7 7.2 9526 &5\2 2.0

[
Since there are.a variety of ways in
which the conceptual structure-and
content of consumer education can be
organized for teaching, no one way . :
fs_or should be mandated............. 108 45,8 93 94 19 g

The consumer field has become a
relatively well defined career area .
and provisions should be made to
inform students of professional ,
postsecondary opportunities......... 67 8.4 140 5.3 15 6.4

Innovativeness in consumf educa-
tion at the local level should be
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.Agree Bu‘t‘Hi tp Reservations
Sub-tatal

Strongly Disa}mqor Disagree
No Basis For Opinion

Mo Mnswer
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- Extent of Agreement with Propoéed Criterion A: "Consume:dkation should b® required as an integral
component of the educational program of every secondary schoq) student.” Question 8
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Extent't;f Agreenent with Proposed Triteritn B: "6uidelines for curﬁcu]um dev

kS {mplementation should be fommlated¢y 2 state-wide task force on consumer education.” (Question 9
oy : . ,
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Sub-total

- Strongly Disagree or Disagree
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Extent of Agreenent with Proposed Eriterion £ *Consuner education secondary schools should be accomlished . -

by means of both separate course offerings and systematic integration of consuner education components in '
-, reqular course offerings.” Question 12. . - § i ,
N ' o )
| ‘ .o \-“. | o ./, B

| | N Lo Meored,
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Extent of Agreenent with Proposed Criterton F: !Where resources, staff, facilities, etc., are linited, |
~ a L.EA, tean comosed of adninistrators, teachers, spectalists, and consultants (where feasible)

should assure that the inportance and requirements of consumer education are given full and balanced

consideration.” Question 13
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SURVEY OF OPINIONS OF SECONDARY SCHOOL ADMINISTRATORS REGAgINﬁ PROPOSED CRITERIA
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Extent of Agreement with Proposed Criterion 6: "Before starting or modifying a. consumer education program,

the L.E.A."s should establish the goals and objectives of the program, assgss the existing competencies
of the.target student body, and determine available resources, staff, facilities, schedules, preparation
and capabi1ities of teachers who are or will be involved." Question 14
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No Angwer
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" SURVEY OF OPINIOIS OF SECONDARY SCADOL ADNTNISTRATORS REGARDING PROPOSED CRITERIA
~ FOR_CORSTER EDUCATIOR PROGRATE TN NEW JERSEY PUBLIC SECONORRY SthOIS

’

Extent of Agreenent 'ith Proposed Criterfon H: *Student consumer behavior should be assessed
by a variety of methods both prior to consumer education curriculum development and on an on-

going basts." Question 15

Strongly Agree |

- Sub-total
§

trongly Disagree or~.,01sagi'ee |
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Extent of ‘Agreemenf with Proposed Criterion I: "ew or nodified consuner education programs/ «
courses should be piloted, evaluated, and revised before becoming part of regular curriculun - 0
offering(s) " Question 16 '

} ¢

. | : © hecred. !
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Table 18-A , S ol

SURVEY OF OPINIOHS OF SECONDARY SCHQOL ABMINISTRATORS REGARDING .PROPOSED - GRITERIA

’

. Vo .
Extent of Agreement with Proposed Criterion J:+~"Student involvement, under’ traineq teachers, in .«
projects relevant to their gn experiences and pl%hlems and those of their families and comnunity
should be stressed in consumer. education programs/courses ¥ Question 17 . st o
- ‘ PR
- c ow 7 Accred. S T
. Total Four Year -  Six Year Senior ;  Jr.High/. Even'g Voch-Tech,
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SURVEYROF OPINIONS OF SECONDARY SCHOOL ADMINISTRATORS REGARDING PROPOSED CRITERIA . - .
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o o Extent of Agreement with Proposed Criter1onK “In conducting constmer education programs/courses, )
\ ' the effectiveness of materfals, methods, and instruction should be evaluated, including a determi-
N natiop,of the extent to which students have acquired appropriate sills for approachtng consuper |
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SURVEY OF OPINIONS OF SECONDARY SCHdO[ ADMINISTRATORS REGARDING PROPOSED.CRITERIA

personnel should be mandatory and service cred1ts earned.” Question 19

++ Strongly Agree
" Agree But ith Reservations
Sub-total

S‘tFong]y Disagree or Disagree

No BastsFor Opinion

No Ansyer

TOTAL
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Extent of Agreement with Proposed Criterion L: “Teachers with responsibilities for consumer ‘
education require, special training and education. Responsibility for suckf in-service training
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SURVEY OF OPINIONS OF SECONDARY SCHOOL ADMINISTRATORS REGARDING PROPOSED CRITERIA

*Extent of Agreenent with Proposed Criterion M; *
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Planning and {nplementation of secondary schoo)

consumer education programs/courses should be clogely integrated with those offered in the Jower

grades. Where the latter are Jacking or linited,
tension to all

Question 20,
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Strongly Agree

Agree But With Reservations

Sub-total
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potential drlpouts, and thosg with bi-lingual needs." Question 2] : . .
oy _ ‘l 8 v
“ e | L
. ’ Accred,
‘ Total Four Year - Six Year  Senior Jr.fligh/  Even'g Voch-Tech,
. Respondent  High - High High Hiddle High High
Schools Schools Schools Schools  Schools Schools  Schionls Consultants

o 3 R ¥ R T B ¢ B T K T T F T
oly e 1% 83 6, 55 1 82 8 N0 2 k] M 1 B0 1 M
. Agree But With Reservations S N0 u 2 4 B4 705 N w4 0 00 5 41.7. I 6T
Sub-total (183) M) (@8 (8] ???1.1) 090 () (8]

Strongly Disi’greeorDisaﬁree ¥ 1T 0 86 3 N5 4100 7155 0 00 3 ?5.0 ~‘2 N

‘h

NoﬂasisForOpinion, R N O X O I I Y A I R N R R T I

ohser 628 2190 00 0 W16 0 00 0 00 0 g,

—

T .26 00 W8I0 00 W0 W0 2 W0 f2omo 1m0,

-~
- ~

!y
i et
. ) B i . ! ' ‘o
154 | o e
1y ' . ‘ . ¢ oy .
. . ' ' . . . . ’ 4“ * ‘!
[} W .
e ' '
o 'r ‘h»
. b b
N / | ‘
' o 'ﬁ g
s .
Y ‘
v ‘3 '4\' b
. ‘.‘v )
PR T '}
» B o
o) R
* LI
' C g
t ) f ,
AR -




Table 23-A

: SURVEY OF OPINIONS OF SECONDARY SCHOOL ADMINISTRATORS REGARDING PROPOSED CRITERIA
00L

‘ NOUMER EDU
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Extent of Agreement with Proposed Criterion O: "The number of hours that individua) secondary
schools devote to consumer education programs/courses should vary according to the interests,
needs, and abilities of- their students, the depth and breadth to which concepts are treated,

avaflable staff, facilities, and resources. However, consumer education, whether offered as

separate courses or as conponents integrated in regular courses, should require a minimm

. Question 22

equivalent oflf hours (35 weeks - 3 hrs. per/wk.) per sc

/
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" Agree But Hith Reservations

“Sub-total .

Strongly Disagree or Disagree

No Basis For Opinion

No Answer -

TOTAL

158

19 &1

@) By (@) s () e )

§o1
730
5 2.
7% 100

0 93 2 77 315 7 44

2L 0 00, 1 s 1w

oy 2 7 000 3 6

1909 0 00 000 3 67
1108 100.0 26 100.0  40100.0 45 100.0

0 00 1 83

D00 0 0
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| 0
000 0 00
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| T Table A
. SURVEY OF OPINTONS. OF SECONDARY SCHOOL ADMINISTRATORS REGARDING PROPOSED CRITERIA
. FORCON R N NEW JERSEY PUBLIC § L
i | | |
Effent of Agreenent with Proposed Criterion P: "Since there are a varfety of ways in (\
which the conceptual structure and content of consumer education can te organized for : f
N  teaching, no one way is oy should be mandated." Question 23 , .
. ! ]
’ : Accred,
Total - Four Year  SixYear  Senior Jr.High/ . Even'q Voch-Tech,
Respondent  High High High Kiddle High High
Schools Schools Schools Sthools ~Schools.,  Schools  Schools Consultants
o N "R A TR N A N S R A T R v
LA § | v o z ,
Strongly Agree” 201 852 94 8.0 2 846 % 9.0 36 0.0 -2 000 0 8.4 _ W N

I 167

-:26 =2

(94.5)

] 506.b

0 0.0

000

18 100.0
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- 0 Extent of Agreement with Pro
well defined career area‘and
postsecondary opportunities." Question 24

3

Agree But With Reservations

Sub-total

Strongly Disagree or Disagres
Mo Basis For Opinion
| No Answer

TOTAL

160

.
' o Accred, .
Total  Four Year  SixYear  Senior JrHigh/  Even's  Voch-Tech,
Respondent . High High High Hiddle High * High '
Schools _ Schools Schools Schools Schools Schools - Schools Consultants
fo. ’l_‘ o & Mo % W T W T BT No. 1 M. ¥
Strongly-Aree. 207 % 89 zz.‘af’-,; BRS 2 B4 200 0 B3 0 %6
R R X R Y A TR A TR A R,
o) ) s @8 () (100.0) (31,8 (1m.8). -
I~ T N R Y R Y B T VR S TS OR oy
A R I N TR I YR AT
shis o 00 1 3 000 220 00 0 00 0 og
WM WO 00 W0 B 20 1 w0 0.0
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Table 25-A

SURVEY OF OPINIONS OF SECONDARY SCHOOL ADHIHISTRATOR&EGARDING PROPOSED CRITERIA
N

provisions should

v

posed Criterion Q: * The.consumer field has becone a relatively
be made to {nform students of professionall
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: Extent of Agreeurent uith Proposed Criterion R: "Innovativeness in consumet‘ education
) ' at the Tocal level should be encouraged and results shared with pther dtstrtcts " '
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. ' ‘ Aecred,
Total "Four Year  SixYedr  Semior  Jr. High/  Even's  Voch-Tech, »
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Table 27-A

SURVEY OF CONSUMER EDUCATION PROGRAMS Im NEW JERSEY PUBEIC SECONDARY SCHOOLS
VELOPMEN CRITERIA OR ECTIVE C MPREHENSIVE‘PR R MS

* Sumary of Consultants' Comments Regarding Consumer Education C%ﬂteria

N “ - -
: »

| . N
Lriterion A ‘ *
1. Should be strong]y encouraged and adequate]y funded w1th
support for in-service and program development. ‘

2. Most 1mportant - studies show high schoo] students to be

economic illiterates - not able to function in the “real w§f1&:"'a
~ Criterion B & | ‘ 1 . . ‘ﬂQ5;W ug
1. Comprised of recognized consumer eJucators. A1l too often
there is a lack of def1n1t1on and d1rect1on 1n consumer educae
tion® programs . |
- 2. Guidelines are a]ready available in every state - don t re invent
S the whee] \‘fﬁ; ) “ ‘
- 3. Hopefu]]y, these guidelines ui]] some day.be-nationa].;
4, Anlinterdjscip]inary state-wide task force |
Criterion C
1. Legis]ators.afso

?; Suggest that representat1ves of business, government 1n part1Cu]ar

7 have some understand1ng of what consumer educat1on is about

Begin research with consumer experts, then have d1alogue w1th
all other members.
3. Could get“unwie]dy ‘
o rs %
4: It is poss1b1e to get too many “expertsﬁ7involved This can
', qﬁinﬁ: what is aceomp]ished.

~ {\
5. Plus non-public schools o
| P 161
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£ ‘ Criterion D
B BeTTéveJtEat where consumer education is a teécher's #1
o responsibility, the best job wilf be done.
MJ]tidiscip]inary approach sounds fine, but congumqr education
becomés a second'cqus citizen. Thé same is true at the state
level. There must'bé someone who has éonsumerveducation as
#1 priprity. - ' ’

Criterion E

«

1. Doesn't make sense! : /

AR |

2. Primq?i]jffntegration into eii&ting courses _'v -

3. No loﬁgér feel either approach, by itself, is sufficient..
!
Prefe? idea of integration.

Cri terion&

I
~*
S

. i, é,
1. “Balanced with what?" Don't understand what you mean here.

Criterion G
1. Purpese of éoard and "B"
" 2. Can take too long. Illinois mandated it,then trained teacehbs.
This is the pragmatic way to do it, and maybe bést in the.long "
run. -

3. "What knowledge base should be the foundation of the entire
. : . : )
program" is an essential question.

}
Criterion H

.1. Are you plug-'nd to assess éonsuﬁer behavior or knowledge._ Be -
SES v )
an "by Yariety of methods."

o .
\ - .
. P L

more specﬁfltf

© fe

o
4
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Criterion I

1. Implementation is the key - we can evaluate and revise for years.

.2.’§omg modificatipns or changgs.may be based on prior pilot wori
in related school systems.’ |
3.-It is possible that minor course modificatfohs would not.redﬁire
piloting before becoming a ;ari,of régular curriculum,
4. Teachers should be involved every step of the way.
5. Not good to place ;n concrete. | |
Criterion J ‘ S ’
1. Don't forget the limitations'of these people. There is much
; more to effective consumer education than "how to"\qpproaches,
ﬁ i.e., -.needed legisléjﬁon, lack of enf&rcement df laws,‘whﬁte
collat crimes, etc. | o .
2. Projects should be se]ected which do not requife.the students
to provide sensitive personal information. -
Criterion K
1. Don't forgef the metric knowledge/skills.
2. Methods éannot be minimized. This involves b]ending of
individual ie%cher_strengths and complimentary, proven methods.
Effective methodé for one teacher may not be effective for an-
; other. Therefore,‘i woL]d be hesitant to prescfibe. '
3. Getting’hdng;up on friﬁge issues. All materials have value -
negative or positive.
4, Screening of materié]s prior to use is e;sentia].
- S 166 .
% o - ) .
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Criterion L

el

. 3?‘_1. Mandatory‘smacks of certification which éhou]d not be a
: bretondition. |

2. Should the responsibility for in-service training be shared ~
by the S.D.E., the L.E.A. and the teacher training insitutions.

3.'0n1y those teqchers with sincere jnterestiand gpthusiasm at -
first. ‘

4. One of the biggest barriers to consumer education is lack of

) ' trained teachers, both at college and secondary level.

5. Attendance for involved personnel shoqfd be encouraged and
service credits earned. )

6. Teachers of consumer affa?;s”need to be interested in and
enthusiasfic abbyt the subject! Credits and $$ should come
second, but these are excellent incentives.

7. Plus pay, if over-time hours (or released time.)

Criterion M .-+

1. L.E.A. priofity should be secondary schoo] curriculum develop-
ment aﬁd lagerﬂconcentration on.e]ementany. ‘

2. (Add)"With support services provided by the S.D.E. and teacher:
training institutions." .

3. Very important. Consumer ‘education is started too late.

Criterion N ~

1. Crucial and easily subverted because consumer éducation is
generally perceivéd as middle and upper-class. |

2. Programs §hou1d be tai]ored to local student needs and experience.

3. Reservation. Why not give gpepia] attention to all students.

| - 98 -
Q. | 167




'Criterionjl
1. Agree with the first sentence. 'The secdnd sente?ce is not
consistent‘with the idea expressed in the first.
2. Consumer interest is uhivérsal and transcends special concerns;
j; Quantity or clock hours of consumer education not as important
as the.q%flity of the teaching-learning situation, Unleés'the
teachers who provide the 105 hours of thstruction have adehgpte
ﬂre-service or in-service preparaﬁion, would question the
effectiveness of the mandate. ’
4. Difficult to evaluate from here. Your experts who know the .
kind's needs, etc., should be involved in this area.
5. “;--r- in regular courses," "or both" should be addeq.
6. Do you really want to be this specific about the reqdired
. number of hours per school year in every grade? May need
( further clarification. i
7. This goal sounds high unless the usual bbundaries are expanded
-to include consumer math, etc. |
Q@ 'éj-ldeal; but will other consumer educators agree?
S . 9. The minimal time requirement is Quite high.
10. Resulting curriculum and training efforts should have same results
Those in science and math to establish "hours" or Carnegie units
~as a measure of importance is not desirable éxcept to those whose
task is to.certify, train or supervise.

11. Probably too much time. 60 hours is more appropriate unless

there is a course.

_()9_
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Criterion o oy T
. o . o -.,'._“’ R o ' \2/“ ! L
I, idt a well defined career drea-yet. e ' .
) Ly
2. Nost positions noQ'Are'fdlledAQith incongf}ent bure Jucrats
and hard to place people in business' |
3. Are there redlly going to be that ﬁanj~;pen|nq;! N
4. Do not place in concrete. .
H. ilot well defined;_bﬁt information should Lt provided.
6. Care is needed here. Career opportunities have been over- ¥4
estimated. Opportumities are available if we choose to include
) training of more consumer oriented sales people.
/. Tine element missing - necessary: a couple class peridds only
in upper grades.
. 6. Add: "and to push improvenients at the postsecondary level." ,
Criterioﬁ R ,
1. Mot enough sharing is donei
fieneral Conmgggg . !
I. It would have been helpful if L:E.A. had been defineu,
2. Additional criterigfitatements migh be merited: 1) pre-service
training forﬁcdnsuﬁer education teachers; and 2) certification
of conéume;-education teachéré, and 3) on-going evaluation,
selection, and“distriButfon Qf ¢« :dia and materials suitalle
~ for classroom use. . 169
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4, Prior to.séttingvobjectives the knowledge base is critical.

5.~Ioo much bad materdial is available. Screeninglprocedures
are imp;rtant. | o

6. In almost all cases "strongly agree“‘buf often checked "agree"
out of respect to speci&]_situations which should not require

compliance because seomething more creative was intended.

o

1
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~ : N L
] ' _AREA CODE 2
TELEPHONE 985 — -18¢

—~
L,
£

CENTER FOR CONSUMER EDUCATION SERVICES

NEW JERSEY RESIDENTIAL MANPOWER CENTER
BUILDING 871 — PLAINFIELD AVENUE
EDISON, NEW JERSEY 08817

Dear Principal:

The New Jersey State Department of Education through the Center
for Consumer Education Services Bergen Community College is con-
ducting; a comprehen51ve study 1) to determine the status of consumer
education in New Jersey public secondary schools and 2) to develop,
with the participation of these schools, criteria for consumer educa-
tion curricula and programs. The study findinas will also assist in
making recommendations for pre-service and in-service.training -of
teachers, and general 1mprovements of consumer education practlces

Informatlon requested in the enclosed questionnaire related to
your school“s program is very important to the accuracy of Phase I
of the research.. We reqbgnize that its completion will require sig-
nificant time and concentration, but the importance of this project,
we believe, warrants your efforts. You may wish to ask the assistance
‘of your currlculum specialists and/or teachers.

Of course, all answers are confidential and will be used only in
combination with those of other secondary .schools.

Please return the completed questionnaire at your earliest con-
venience in the pre-paid and addressed reply envelope. As you will
note, Dr. Irvin Hochman, Director of Institutional Research, Beraen
Community College, has been designated Research Director of this
study, and you may feel free to contact.him if you have any questions.
His phone number is 201-447-1500, extension 340.

A report of the findinés will be made available to 511 schools
participating in the study.

Thank you for your Cooperation
' ' ‘ . Slncerely,

W Wau, p( Qoh/?g‘m\/ |

William L. Johnston
Director, Consumer Education

171

New Jersey State Department of Education, Division of Vocational Education
Bureau of Vocational—Technical Program Services




L B S S - .

HEYW JERSEY STATE DEPARTMENT 0OF EDUCATION
* ‘ | SURVEY OF CONSUMER EDUCATION IN
~ PUBLIC SECONDARY SCHOOLS OF IEW JERSEY e

Hame of Principal ' "

Name of School

, Address ____ L e .
' : ~ Street City “County Tip Phone Wo.
School District Name —_— e . <
lame of School District Superintendent _ ' , .
Name of Person Completing Questionnaire _
Position Held . . _ P
Please check your answers below:
1. In what county is your school located?
(a-7) 0___Atlantic A._ Mercer
' 1" Bergen , B~ Middlesex
2____Burlington C___Monmouth
R .3 Camden D~ "Morris
- " 47 "Cape.May E__ Ocean .
5 " Cumberland F_ Passaic -
6 Fssex - 6G___ Somerset
7 _Gloucester H___ Sussex
5. Hudson ° : I__Union
9 ___Hunterdon _ J_ Narren

2. Type of SecondérxjgjgygL

(a-8) 0___Four Year High
1 S1x Year H1qh
2___"Senior High

3 Junior-HiqR S£ho
3°

5

_Accredited’Evening High
Vocational- Tectnxcq%lhqh

\

R
e

- 3. be scription of District N 2
- ’ (a-2) 0 __ . Wostly rural -
1 ___‘'lostly suburban
. // : 2~ " Urban (less than 25,000 persons)
j "' 37 " Urban (25,000 or more persons)

4. Enrollment in your Secondary School

(a-10) 0___ Less-xhan 500 pupils
. 1 500 - 999

2 ]000 - 1499
: 3 ]500 - 1599
' q 2000 - 2499 P
) 572500 - 2599
O 6

3000 or more pupils : 1 72 " ¢




10.
11.
12.
13.
14.

15.

16.

5.

3
1

N
1

Average “Annual District Expenditure Per Secondary Schonl Pupil
During 1974-75 Schonl Year o '

51300 - $1499

(all) 0 - Less than $ 500 . 5
1 S 500 - $ 699 6 $1500 - $1699
"27_$700 - %899 781700 - 41899
3775900 - $1099 87 __$1900 - §2099 -
4___81100 - %1299 .9 $2100 or more ' : t

What percentage of your school's enrollment are Black (Non-Hispanic), .
Hispanic, Asian or Pacific Islander, and/or American Indian/Alaska Native? _
{(Estimate if exact data not availabTe)

40% - 497 - .

(al2) 0__ Less than 1% 6
17T - 4y 77 50% - 59% ‘
27 5% - 9% 8607 - 697 il
37104 - 19% 9707 - 79¢ K
4209 - 29% - N__80% - 89%
5."730% - 39% B 90% -100%

W

Are SEPARATE consumer education courses offered in your school?
Check applicable answer. :

N

(al13) 0___No separate consumer education courses offered -
___llo separate consumer education courses offered, but “. :
consumer education-components are inteqrated in other courses
___Offer separate consumer education course(s)
Offer separate consumer education course(s) plus consumer

- education components inteqrated in other courses

W —

.

In which grades does your school offer separate consumer education courses?

(Check aTl grades that apply)

“(al4) 0 Do not offer separate consumer education courses

(al5) 0 7th grade
(al6) 0 o 8th grade
(a17) o 9th qrade
(a18) o0 10th grade

(a19) o0 11th grade
(a20) = 0 12th grade

3

In how many grade levels are separate consumer education courses offered?

(a21) o None are offered
1___One grade level
Two grade levels

2
3 Three grade levels
4 Four or more qrade levels

G

Are the separate consumer education course(s) offered by your schoo!
required or elective?

(a22) 0. HMNone are offered

1__ Elective
2____Required
3 Some required, some elective

A0

' '\;,—1".
¥ 173
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3

Many of the major topics covered fn consumer eduéation course(s)'are listed below.
Rlease check which of- these are covered in the separate consumer education course(s)

offered to your secondary school students. :
If no separate course(s) is offered, please skip to the next paae. ' S
©T0PICS ‘ . . L
. ' : - h NV
Consumer as an individual and member ¢ R c
of society and the economy o 0 (a23) 17¢ '
. ~ ] o )
[ 3
Consumer legal rights, responsibilities :
and protection v 0 (a24) 18
- v - e ; " - .
Source of information for consumers,
including advertising n (a25) 19
T A . T ! )
Credit .7 ’ 0 (a26) 20
_///,ganking,'savings, and investments . n . (a27) - 21 \
- /—— S . . ¢ —— B . )
Budgeting® n_" (a28) 22
14 3 (
Clothina, household furnishinas and
‘equipment, shopping techniques, laws,
labeling, packaqging, etc. -0 (a29) 23 0
S A et e d — ' @f’
Health services _ _ 0 (a30) 24
'Housinq - " .0 (a31) 25
- Tnsurance ] 0 © (a32) 26 ’
;Congkger decision making ' .0 (a33) 27
Transportation alternatives, §ufom05ilé k '
products/services/repairs/financing, ‘etc. 0___ (a34) 28
Uther - 0 (a35) 29

[f you checked “"other." please list




-4 - ~»

[f your school offers‘consumer‘education as integrated components of reqular courses, please check the

topics covered in the following subject areas, grades 7 through 12, as applicable. _— - R
iy By . VOCATIONAL , TRADE
BUSINESS HOME ) HEALTH TECHNICAL
TOPICS EDUCATIQN ECONDAICS " ENGLISH EDUCATION ' INDUSTRIAL ARTS
- T Y R _

Consumer as an individual and member

Aruitoxt provided by Eic:
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of society and the economy \ 30 (al6) 43 (a49) 56 (a62) 69 (a’5) 82 {bl4)
0___ 0o 0 . n___ 0
Consumer leqal riqhts, responsibilities 31 (a37) 44 (as0) & (a63) 70 (a76) 83 (b15)
and protection. - -2 : . ¥ ’
' ) : 0_____ 0__ '1__ 0__ v 0____
Source of information for &onSumers, 32 (a38) 45 (as1) 58 (a64) 71'(a77) 84 (ble)
including advertising - : .
0___ . 0__ 0___ n__ 0. . i
Credit 33 (a39) 46 (a52) 59 (a65) 72 (a78) 85 (bl17) .
- ' , .
Q_q__ 0___ n____ 0 0_.__
e e e — - .
. ' !
Banking, savings & inyestments 34 (adn) - 47 (as3) 6N (a66) 73 (a79) 16 (b1n)
N o 0 0__ n__
e e e — - e e
Budgeting 35 (adl) 43 (a5¢4) 61 (af7) 74 (agn) 37 {b19)
. 0o . o___ o___ 0 a_
e e _— — memtm
Clothing, hougehold furnishings and 36 (a42) 49 (a55) 62 (a68) 75 (b7)° 88- (b20)
equipment, shopping techniques, laws, .
labeling, packaging, etc. . ) 0 0. 0 n 9
e S _-.._._-‘-—_..'._ -— . ———————— e
_Health services. i 37 (a43) 40 (a5€) €3 (aha) 76 (bA&) " 89 (b21)
n n n -0 0
Hous ing 38 (a44) 51 (a57) BA (a7n) 77 (bo) 90 (b22)
o____ n___ n___ 0 0o
Insurance ' 39 (ad5) 52 {a58) 65 (a71) 738 {bln) 91 (b23)
@ .
n____~ 0_____ 0_ 0___ - n__
Consumer decision making 40 (adf) 53 (a59) Gh (a72) 79 {bl1) 92 {b24)
0____ 0___ 0____ 0____ 0o___. . =v,
Fransportation alternatives, automobile 4] (547) 54 (a6n) 67 (a73) B0 (b12) 93 (b25)
products/services/repairs/financing, etc . . e
: n__ n N 0 -0
- - - - ],
e ——————— e b e e = e e h v e - ———— ———— - < r-—-L—<—_————- _____
QOther 42 (a48) 55 {a6l) 68 (a74) 81 (b13) 94 (b26) .47
. . . T e
A ) n N n__ o tm
T R A
you checked "other,” please lis , i 4
T S s s "“‘"T"_—""‘ TTm - "]"—"'._‘_'~_‘——“—’-"f_“— m————— T ———
U S | ! ]
Y D, [ l
| ,’ ~ l { )
———— + —_ s _
= 1 i "



If your sghool ‘offers consumer education as integrated components of re
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qular courses, please check the

ERIC i ) o ,

Aruitoxt provided by Eic:

topi’cs covered in the following subject areas, qrades 7 through 12, as applicable, .
' . SOCTAL ot .
; ToPICS ‘ MATHEMATICS SCIENCE - STUDIES FINE ARTS . OTHER .
! - Consumer as an individual and member 95 (b27) 108 (bdp) 121 (b53) - 134 (b66) 147 (b79)
4 of socigty and the economy . Lo
i : . 0 0 .0 0 0
."‘ o N —— o —— ——— —
' Consumer legal rights, responsibilities 96 (b28) 109 (b41) 122 (bs4) 135 (b67) 148 (b80)
! and protection . e
o 0 n .0 n’ n
. Source of informatjon for consumers, 97 (b29) lm'(bdz) - 123 (b55) 136 (b68) - 149 (c7)
" {including advertising ! :
: 0 n n 0 . e
+ . T .« —— —_— — . i e
A'-‘ ——— A " - - ... ~ D R
';Qm . 98 (b30) 11 (b43) 128 (bS6) - '1‘!7 (b69) 150 (c8
’ t, o o____, n n . 0 ' 0,
\_ s . - — -
i o © b . . . X
Bank}ing. savings'& investments 99 (b31) Y112 (b4a) 125 [b57) 138 (b70) " 1§) (cg/ .
' ’ 0 0 B n_ . n
Budge ting 100 (b32) 113 (b45) ", 126 (bss) 139 (871) 182 (c10)
: o__ 0o__ 0 0_ o
- "t 3 — —— : - -
Clothing, household furnishings and 101 (b33) 114 (bas) 127 (b59) 140 (b72) 153 (c11)
er{ujpment". shopping techniques, laws, .
labélings.packaging, etc. N 0__ 0 n____ 0 = n
Health services \ 102 {b3s) | 115 (b47) 128-.(b60 141 (b73) 154 (c12)
0o n___ " * N "0
Housing 103 (b35) " 116 (b4sg) 129 (b61) 142 (b74) 156 '(cl3)
. 0o 0 n__ n__
Insurance 104 (b36) 117 (r49) 130 (b62) 143 (b75) 156 (c14)
‘ 0o n___ -n_ ., N n___ M n___
~+  Consumer decision making 105 (vb37)- ‘118 (b50 131 (b63) 144 (b76) 187 (q15)
‘ 0o 0o___ 0o 0o n__
e - ————l. —
Transportation alternatives, automobile - o
products/services/repairs/financing, etc. 196 (b33) 19 (b51) 132 (b64) 145 (b77) -158 (c16) -
' ' n ) S0 0 0
I B e 7
Other . 107 (b3o) 120 (b52) 133 (b6§)_ 146 (b78) 159 (c17)
- n__ 0___ 0o__ o___ 0
' . ‘ . - | ‘%: - 5 )
If you checked "other," please 1ist e - 4 "'p'.ﬁ a }
' ! | | -
« | A
: . 3 I | 5 )
j w : I ! ’ |l 2
“ e e N | 1 * | - ‘.
4 ! . [ i ,
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160.: What type of facu]txﬁorgenizat1on is used current[y to teach consumer

=i . education In your school? , —_—
v (c18) 0___ Departmentalized ‘ ) y »
-1 Multi-disciplinary team ‘ L S
. 2 __Houses , ‘ ' C
3 Combinations of 0, 1, and 2 above . : -
, . 4~ Other et
5

Question not applicable to this school

If you checked "othe(f" please list:

i
—— , - ,
- Do -
161. What type of faculgxrorganization is used currently to glpn,consumer education
‘\“\‘ in_your school? . X R 7
(c19) "0____Departmentalized -
2250 1 Multi-disciplinary. team S oo :
. ’ 2 Houses - . .o 3
P 3___Combination of 0, 1 and 2 above - .
¢ 4" Dther
: 5__ Question not applicable to{this school ' _ .

If you checked “other," please ]ist

!
|
|

. PROGRAM ORGANIZATION

sz

*  Please check all the applicable bTanks to indicate the curriculum organjza-
tlon used in your total consumer education proaram.

162. (c20) 0-_; One- semester course(s) in consumer education

'163. Ac2l) 0 » | Two- semester course(s) in consumer education

164, {(c22) 0 Hini- course(s) (1ess than one semester) in consumer g
~education (No. of weeks? ‘ .
165. (t23)ﬁ_pﬂ_‘_§onsumer educat1on integrated in‘existina courses ‘
% .166; (c24) . 0___~§ummer Session workshops for-students
'fi -7 167, (c25) -0____Fier trips . ’ C
168. (c26) 0__ - Saturday aqﬂiqg_gfter school meetings . L )

169.* (c27) 0 ___ Extracurricular activities, inClu&ing clubs, etc.

170. (c28) O Assembly progrems .

17, (c29) 0___Other - please list L

!
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' Lo : . . . .
. . . . . :
e - . . . D

What techglg

OUFSE orrer

‘ . " In separate consumer education course(g%“pr consumer education
integrated in re uTar courses are any of the foTwafhg methods
- or media utllxzeg? i
g ’ ' ‘ -
72172, (c30) 0___ Closed éircuit TV - 186. (c44) 0__ Role p]ayinq*
173, (c31) '0_____0pen circuit TV’ ' 18§i (c45) 0 ___~Case studies R
. v . e . J.' -
o 174, (c32) © Films, film strips, « 188. ,(c46) 0 Fames/simulation
7 ; fiim loops - ' 3
™ o * ' : 489 (c47) 0 Proq’ct testing
175. (c33) 0 " Transparencies .
. A - =190, (c48) 0 Comparison shopping
176. (c34) , 0___ Teaching machines _ ,
.’ . 197, (c49) 0 Research projects ©
177 (c35) 0 ____Audio-tapes/disks - S o
. 192, (c51) 0 Lecture 3
178. (c36) ‘0 Team/tandem teach ng ' _ - J
o, ] 193.. (c51)-n Textbook
_ 179, (c37) 0 Proqrammed Instruction i ' : )
e i2 '194.) (c52) n_. Nther :
180. (c38): Individu;hzed learmnq Y, 2
. packets . T d///ff
181.  (c39) 0___ Ad Q"tutorlal (systems approach) 4!' i '§'
- . ’ N, -
182. (c40) 0 _ Computer~aased Assisted ;nstruction ’ -
i, o > Lo
, 183. (c41) 0 Multl-dlscip]lnary approach . -
& 4 . ‘.t
‘ 184. (c42) 0 Separate consumer education textbook(s)
185. (c43) o Separate consumer ducattpn uorkbook(s)
R ) . <> e
. If you checked “other," please ist - - -
: ‘ ’ ¥

ues are used to evaluate the effectiveness of carrent consumer education

195.
196.
197.
198.

(c53)
(c58)

(cSSI
h(c56)

(c57)

(c58)

If .you checked "other.

0.

0—-*—
.
w

]

00

0-————

0

Teacher made ach1°vement tests and quizes

Standardized tests

._Observation of teacher-performance

-

7 : . :
___DObservation of student performance' v

__Rating scales’and kheck Tists of student performance and/or
products .

_Student questionnaires, inventorles, attitude sca]és
ﬁtudent interviews

Other ,“ : ¢
___Question not applicable to this school

please describe:

1ngs- or consumer. edhcat1on components'?hteqrated in other courses’ .

B—

’ B . A




Q

ERIC

Aruitoxt provided by Eic:

2 -r. 1 .J
TEARNAY R U PP g
CURRICULUM DEVELOPMENT "z ~ Q ; . , i.?ﬂgyﬁfn:éﬁﬁ ;5(
204. Has your scheol engqged RLUN eqx cons educatﬂbn curricqum ﬁevaf%pment
durlng‘ghggpast f\ve yegrs AN %di.

\i‘f

(ceé) o_ o', w i ;@3
6 Yes, work' dire;ted towards develonment of sepdrate
: "44:;” “consumer edycation program(s} or course(s)

2%. _Yes, work directed towards development of consumer education
w " Tto be integrated-in reqular courses b
- ‘.3 e Yes, combmatwn of 1 and 2 above . WQ

LN Y b *
R . - .

. \
x. i

205.. llas your schoot dévélopqgimaterials for use in consumer educa
* :, or _for consumer educatioh integrated in other courses of a su

" nature during the‘past fTVe ygars7 :
<. (c63) O Nothtﬁg of a substaptial nature ‘ A

P ~Yes'; agerials, foFiuM W9 separate consumer edycation »
course&s) ‘or proqr» & . .
2___Yes, materials forks Eonsund- education components  °

3 Yes, combf qtion o|%l"_"“above ' .

o

206. Is your. schom1 Qianniqgﬁto 1mpIement any new consumer educat:on pronrams,
<+ courses, ar qp1ts ln T976-77’or 1977-78?

PR /‘ ;a_-,x. .'."”
@ _ (c64) 0__ Yo . TR R ¥
o R ”o;}had qugs but 1nsuffic1ent funds ava11ab1e to 1mnlement
& 2"‘f Yes { N . .

.‘(

o

Y

e e e e e ——————— e -

}~n~
%n order for

your school to develop more effect1ve consumer educatinn which
of‘tﬁe F_fToulnq' AIPN beTieve are needed?

207 2c65% 0 gl ater availabi]\ty of materials and media

cb6” 0 = lﬁser tce 'courses and workshoos for teachers
BS

' ggz.v ZD§ « (c67)- ’V'C suItat\ve visits by experts in consumer education
r\ 210 (c68) O'L~ﬂbeve16pment of qreater local interest and leadership

T agiona parents and the communi ty
ZYF (c69),‘0»* Other (please specify)

_In what ways can the Hew Jersey State Department of qucation Center for Consumer
‘Educat1on Service,be of help to _your schoo}? o

S

——— e = —_— - - —————— . e ——

— et e m ———— . e e = ———

.
iy .

LY 4
G ) . . o

— e e e e e e e i e e m e e e -

T

Please qgive us the name of the person(s)?® who can serve as Consumer Education Liason
between your 'school and the Center for Consumer Education.

\

el e S R B =SS P - S

Name : ! — Positioh

4 Thank y0u for your cooperat1on

P g .
s Y

UiIIian L. Johnston .t
Director Consumer Education v
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Dear Principa]‘ * - ‘;‘

.

BERGEN

@é . COMMUNITY COLLEGE

e‘ ’ - " ' V ) ' ‘ “ =
Four Hundred Paramus Road Paramus, New Jersey 0?652 Telephone. (201)447-1500\
7

* . . o _u,,"

.,
‘ Y
pm ..

“May 19, 1976 * - .

.

t

A numb r,of weeks ago a comprehens1ve suqvey to determ1ne the

- status of coﬂsemer edueation in New Jersey . public secondary schools

was conducted. The response was most gratxfx)ng We would like to
express our appreciation for this assistance ¥nd again cali upon
you for information that only you are able to provide. ‘lﬁl

« u Y

Based ‘ipon analysis of the above .survey, data Yyour written

suggestions, and consumer education 11terature --griteria for N

. consumer education cufricula and programs have beenkdrafted . They

are listed in the enclosed questionnaire. wWe need to have your -
reactions to these criteria -- the extent to which you agree that p
they will prove relevant, practical and feasible for secondary schoo]s

qenera]]v. and for your own school in particular. ' , ~

‘Pleaga retdrn yOur ébmplete@ quest1onna1re in the enclosed addressed
envelope. Do riot hésitate to phone me at (LQ]) 447-1500, extension 340, ’ 3

if you have any quest1ons . ‘@ “ |

" Your answers are conf1dent1a] and will be used only in connecticn
with those of other secondaryyschoo]s
L e

{ AT
¥ A report of the f1‘ﬁ js ‘of these two comprenensive surveys will

be published and made av®@®dble to all schools participating’ 1n the

stuqy. : -\\

- Thank vou for vour cooneration in this important project.
: , : ‘ ?

- s ' i Sincerely, .;
- o ” F s ! —/ .
: LY TNy T i N
g ¢ | -
’ R - Dr.- Irvin Hochman, Project Director
 Lihg . s
“fnclosure ' - .



e - S T T T EE

CONSUMER EDUCATION PROJECT - PHASE 2

" SURVEY 6F OPLMFONS OF SECONDARY SCHOOL' ADMINISTRATORS .
REGARDING PROPUSED CRITERIA FOR CONSUMER EDUCATION PROGRAMS
IN NEW JERSEY PUBLIC SECONDARY SCHOOLS
Y

4 . .

Er)

Name of Principal . @

i

Name of School

Address . - e A
Street City County Zip Pone No.

School District Name

Name of School District Superintendent ’

. Name of Person Completing Questionnaire

Pgsition Held . ,
“9 R ¢

I
ﬂ 
-

Though a few of the f’oZZomng} questions were included in the earlier consumer

-education ‘survey we are again asking you to supply answers regarding general
characteristics of your school. These will be corr?ted with the important

new znf’ormatwn requested below:

e 1. In what county is your school located?
(a-7) 0 Atlantic . A Mercer o
1 Bergen B MiddleseXx : '\
2 Burlington C_ Monmouth
3 Camden . D Morris
” 4 Cape May E___Ocean
" 5  Cumberland F Passaic
6 " Essex G___ Salem
7___Gloucester H Somerset. '
i 8 | _____Hudson I___Sussex
97 Hunterdon J_ Umon
K ____HWarren '
2. Type of, Secondary School * i

foielt ~ (a-8) 0  Four Year High School ‘ @

’ 1 Six Year High School PR ey
2 Senjor High: 5thaol - : . R
37~ Junior High Schaol (M1ddle School) . Ty
4 Accredited Evening High School \.7 _ Joo Lo
5 Vocational-Technical High School . R e "o )

) ] o . S A
. s . . . . M . PN .
. ’ 3. Description of District - ﬁ ! . c _ .-/," ‘

‘ . T . : o, N . . , - . o e y .

"~ (a-9) 0___Mostly rural % ‘ - _ «

T . ’ . .1 Mostly suburban - .
,,‘r 2. Urban {less than 25,000 persons)

.., 3

L @ 3~ Urban (25, ooo or more persons) ‘ C : v o




. ‘ K ,TQ) 5 ) *. ;
y -2 - ‘ T '_ ! rﬂ ‘ A
4. Enrollment in your Secondary School - . -
: L S o
(a-10) 0___Less #han:5pG.pupi1s p .
. & 17 500 - 998+ ¥
, 2 1000 - 1433& .
3 1500 - 19 .
4 2000 - 2499 - . o : S
. 5__.2500 - 2999 - N SR
_6___3000 or more pupils 2 S
- (S o \
; ¥ sk »
. 5. Are consumer education courses offered in"your school?
Check applicable answer. - ' _
(a-11) O No separate consumer education courses offered e ’ *f
1 No separate consumer education courses offered, but consumer B

- education components are integrated in other courses
2 Offer separate consumer education “course(s)

) 3 Offer separate consumer education course(s) plus consumer . .
< . ‘ education units integrated in other courses ‘ ' L
“.;.- P - ) . . " ‘, v " a .
,-_/\ .- What 'e'rcehta'e of-your total student enroliment is reached b separate . '
N jper_egucation courses .and/or by consumer education componests integrated _
6 (a-12) 7 (a-13)
‘ . . By the time an’ en-tér- o
" _During curris, - 1ng class of students .-
- 1975-76 school year. graduate from. yourid /3 N
2+ \i.less than 5% il ™ 0 T -0 O s
s R n'. ) 1 ' 1 ‘5
@ . ———— —
2 2 .
$3 3 .
4 4 T
A A v *5’.- “ iy oy + 4 & B ¢ . ,
/Be'then‘, ':"m : AR X ﬂ: . '6 y
‘Between: 60% ahd 69%- ,-'~-11% 7, 7
) . Y . “ P : . VY —
twéeT%%; angd 79% ; <8 g 8 J .
“Bypween BB Endox ¢ Y. . g - ‘ 9 '
v " v'. . . . “ .
. ~»Betweeén 98% and 997 g, - A-_ - :
\ . ) ’I/‘” L. ‘» : : ‘Il ' lom v , ) . .B—-——-" . ' 3 w B———-’ :
B o . ' S 1
PR 182 - B ‘




A,

" “school studen ) 0.

bl

% .j'(;

H.

. Hew or nmdif¢ed consumer education

AI’ - ",' .
B

&

’

te spaces be]ow

Agree -

v o

Strongly

ﬁi QRDPOSED CRITERIA ngiCONSUMER EDUCATION IN NEW JERSEY SECONDARY SCHOOLS

Agree

§
But With

Agree Reservations

Disagree

";
¥
AR Y

Stronqiy
Disagree

No Basis

Opinion
L

¥ the extent of(your agreement or disagreement with the fol]owing proposed criteria by checking

For

Consumer education should be required
as an integral component of ‘the edu-
, «cational pro am of, every secondary

. Guidelines' for curriculum development

and program implementation should be
formulated by a state-wide task force .
on consumer educat1on 4 0

. Membership on above task force should

include local L.E.A. board members,
administrators, teachers, and students;
representatives of cdlleges and uniyer-
sities, business, qovernment, and
consumers at lakge, ° 0

LA mu]ti:disciplinary approach to the
“planning of new comsumer education

programs/courses or the modification
‘of existing programs/courses should

-be used. W

. Consumer education in secondary

schools should be_.accomplished by means .
of both separate. course offerings and
systematic lntegratjon of consumer edu-
cation components in requ]ar course
offerings.” " 0

. Hhere resources, staff, facilities, etc.’ »
are limited, a L.E-A. team composed of -

-adminigtrators, teachers, specialists, L3
and consultants (where feasible) should -~
Jssure that the importance and require-
‘ments of consumer education are given

full and balanced. consideratlon 0

[a)
'

Befare starting or modifywnq a Ejnsume#
education program, the L.€.A."s shd@dd
-establish the goals and objectives of
the program, assess the existing.

" competencies-of the target student‘body.

and’determine available resources, staff,
faciVities, schedyles, preparation and .
capabilsties of t gggrs who are or wi]]

be involved. g5

Student consumer behav10r should bLe
assessed by a variety of methods both
prior t& consumer education curriculum
development and on an on-qoing basis.

programs/courses shouild be, piloted,
evaluated, and revised before becom-
.inq nart of reqular currlculum

“offering(s). (7___;_

O

[E

Aruitoxt provided by Eic:

RIC -

1 &

5

(a-14) 8~

{a-1%) 9~

(a;'i‘"& 10

(a-17) 1

o

(a-20) 14

-

w (a-21) 15

(a-22) 16



J.

K.

L.

i

M.

&

.GCCording 1% ghe interests, needs, and

a

<

" be considered to

‘Since .

-Strongly

@

Agree
But With
Reservations

Stronqly

Disagree Disagree

No Basis
For
Opinion

Agree ’

Studentlinvolvement, under trainedi Co j”’-'

teachers, in projects relevant to their

own experiences and problems and, those
of their familiés and community should
be stressed in consumer education
programs/courses -

In conducting consumer education
programs/courses, the effectiveness of
materials, methods, and instruction

.should pe evaluated, including a
dete tion of the extent to which

.Students have acquired appropriate
skills_ for approach1ng consumer
problems.

Teachers with responsibilities for
consumer education require special
training and education. Responsibility
for such in-service training should be
shared by the State Department of .
Education and the L.E.A.'s. Attendance
for involved personnel shou]d be man-
datory and service credits earned....

Planning and implementation of second-
.ary school consumer education programs/
courses should, Qe closely integrated .
-with those ofﬁﬁ‘ {"in the lower grades.
- Whére the 14t re lacking or limited,
efforts directed towards, their appropri-
ate extension to all’ graﬂes k=12 should
%the Wnsibﬂ 1 ty
of every L. E A S |

potential dropot®

er of'hours “that individual-
~schools deévote .to consumer
'grograms/courses should vary

aﬁllittes‘of thedr students, the depth

av
ver, consumer education, ghethep

offered as separate courses ﬁas com-~

ponents integrated in regular courses,

shoufa,xequire a minimum .equivalent of

Idﬁ'hdursﬁ(55 weeks - 3 hrs. per/wk.)

s o 1 year, in every grade,
]2'-

ere are a ‘variety of ways in
whtch conceptual sfructure énd

content of consumer education can be
orggnized for teaching, no one way is

- or should be mandated. \

ERI

I
Aruitoxt provided by Eic:

lingual needs. R . >‘¢;j"

breayth. to which concepts are treated,
Table staff, facilities,and resources.

Agree

'

o2 3 4 5

LX)

(a-23) 17

(a-28) 10

S

j'."" g i‘A— 5 "t

(a-25) 19

(a-éﬁ) en

8

" (a-27) 21

e

i

A
{a-28) 22

(a-29) 23

@
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. . -5 . -
. Agree ) "o Basis
Strongly But With Strongly .For
- Agree - Agree Reservations Disagree Disagree Opinion
o - &

Q. “The consumer field has become a  ° - . _ o
relatively well defined career area . : _ o d
and provisions should be made to
inform students of professional . N

" postsecondary opportunities 0 . 1 2 3 P 4 .5 (a-30) 24

R. Inndfv:aﬂ’)t:'tvegess in consumer educa- '
tion at'the local Javel should be .
entyuraged and resWfts shared ! : : L .
with other districts. . .0 1 2 3 ,’ 4 - 5 (a<31) 25

o L ' L
e , _ o : "
Thank you for your caré“‘?ul consideration of these.: proposed criteria. If you should care to comment on any
specific criterion or-make any general comments, please do so below: : - )
Criterion No. . . Comments ‘ _ ' : !
m‘"‘:v '
- N:ﬁ; ii; _ )
T -
} N o
'L.S"&J
&
l: ) ' . . . b 4.0‘ v"i
. N ) f.;',-_,-x By :" -
Yoqi"cooperat‘lo;'a"s"' 1;__.gr'eat_ly a'ppre_q'lated': ¢
. ew;_.;;_;‘ v’" -
Or. Irvin Hochman, Project (Mrgctor '
Profess®r Raymond Pena, Co-Diréctor e

.l

O

Aruitoxt provided by Eic:




Four Hundred Paramus Road » Paramus, Newg)ersey 07652 « Telephone: (201)447-1500
,-//
~
wS N \; .

e |

* .
W

s\‘)“*'a":')t'»f"wri‘tin to you, and a small group of other recognized authorities
in the field of consumer education and affairs, to request your par-
_ ticipation. in a major study being conducted for tMe New Jersey
‘Department of Education, Center for Consumer Education.  As you know,
Dr. William L. Johnsgon is the Director of the Center.

: 7 - N
The major objectives of this project, which is supported by a¥grant
under the-Vocational Education Act (PL 90-576) are; 1) to determine
the status of consumer education in New Jersey pub11c secondary schools
and 2) to develop, with the participation of thesgy schoo]s and ®xpe ‘ts
in the fi€ld of consumer education, criteria for conqvmer educat1on
[ograms and curriculums. \ _ e

(S =1

' «Secondary school principals are being asked to cMPlete the encl®sed
questionnaire and to indicate the extent of their agreement that the
listed criteria are relevant, practical, @and feasible for secondary
schools genera]]y, and for, the1r own schoo1s in part1cu1ar iy

= . L
The first phase is nearly complete and %ﬁe secgndyds now under way.
t

~%,
We wou]d like you, Just as the pr1nc1pa]s, to comp]ete pages s3,. 4, and

- 5 of the same questionna1re, and very 1mportant1y, crft1que each*of the_f

individual criteria (A through R.) If, in your opinion, any criteria
~shave been omitted, please write them down A "critique" sheet is -
prov1ded for your convenience - _ R

A1l this will take time  and I can well imagine that you are a very busy
person. However, I can offer the following inducements .to encourage
your part1c1pat1on 1) You will have the satisfaction of krowing that .
you will be making an important- contribution to an education area with .
which you dre a]ready identified; 2)Your namge and contributions will

be acknow]edged in the final report which will veceive very wide d1str1-

bution in New Jersey,4and I believe, nationally, and 3) You will be.
partially reimbursed for yqurtefforts with a modest consu]tant honor§¢1um

of approx1mate1y $12.00 per hour. -

-

/

L

.

L

. . . o 3
o . . . . N Nt
~ \

7 P
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Page of 2

[Ny o ”
X,
‘ It is anticipated that none of our panel of experts will need to - A
,‘. devote more than an hour or so to the task. If you need a good ",
X fraction of a day, do take the time. . Q '

If you agree to part1c1pate, and I hope:vety much that you will, | _
please return>the completed questionnaire bpges and. the crit1que o
sheet 1n the enclosed addressed envelope. Include a statement of
the amount of time spent so that you can be\reimbursed

~ s
s

‘Jf you have any questions please do not hesitate ‘to, contact me #f'
(collect) at (201) 447- -1500, extens$ion, 340 or write me at the above®

address. I look forward to receiving ilise materials at your -

earliest convenience, and hopefully f_g.he neXt two weeks at the _ L
latest. ’ ' - \ . “".,. RN SN
' o \ ‘ o P— B :‘5-: - "*V‘« .(‘ .
. .Thank you foryyour 1nterest and’ ass1stance \
S1ncere1y, .

CoE Q:f/mu‘“

A “Irvin Hochman, Ph“D
. — Ainirector of Institutional Research
N ' - . -?Bergen Community College and
' : Consumer Educat1on PrOJect Director

v

_ R 4 ,‘ :
" IH:ibg - "é%"j?', R w
, Enclosures - L T
% & N ; . . R . -
X i . ., . - D. .
i ‘(— :‘ B ' * Y. o ”
U " .. - \J‘
¥ 3

’ N
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) v
i CRITIQUE OF PROPOSED CRITERIA FOR CONSUMER EDUCATION'CURRICULA
AND PROGRAMS BY MEMBER OF PANEL OF EXPERTS
Name i
i T'i't‘]e.;’»ﬁ ..
Your Organization -
~ Address
Afté; you have checked the extent of your agreement with the
criteria listed on pages 3, 4, and’5 of. the enclosed questignnaire,
please write your critique, and/or suggested- revision only of those
* . that you do not find to be wholly satisfactory. Please identify
: them by letter. " If there are othe® criteria that you believe
should have been listed, please include them also below.
Lo - T ] - o (\ K
@ . Criterion.. o - Ydur Critique afid/or Suggested Revision
L . ¥ . -
- | _ . .
4 .V~ + ‘.
. ,‘ .\a,
5o S f ' .
P o . .- C .
S . STt T e AR
L — ® aTd
. . IS ne R
-‘ " = >
‘ fﬁyjft-7 v >
‘—_ . ‘ . ~. .,- — . » _
s ‘ R
188 o j
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