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ABSTRACT

This study examined the effect of three different
modes of presentation on elementary education majors' selection and
rating of materials for reading instruction. Materials were chosen to
represent each of the following propaganda techniques: glittering
gereralities, name calling, transfer, testimonial, bandwagon, and
card stacking. Students in two undergraduate reading classes were
randomly assigned to three modes of presentation: group one studied
six sets of materials; group two studied the brochures which
advertised the materials; and group three studied only the content of
the brochures, in mimeographed form. The materials were then rated on
a four-point scale. No significant differences were revealed among
the three modes of presentation, between the two classes, or in the
interactior of modes and classes. Significart differences wvere
apparent in the rating of the six sets of materials and in the
interaction of the modes of presentation and the materials. While the
interaction of classes and materials was significant, the interaction
of modes of presentation, classes, and mnaterials was not.
(Author/KS)
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for#s of rzeading raterials availa%le for purchase. This suvper-
abundance coupled with limited budpets and specialized needs raises
tmany questions concerning the selection and purchase of materials.
Johnson (1969) and Ruvin {(1969) have provided excellent sets of
suggestions as to how materials should be selected but all too often
these kinds of suggestions are not taken. Materials are generally
ordered by teachers or principals in individual schools who are rela-
tively unsophisticated in the sphere of materials evaluation. 1In
some cases the naterials themselves are examined, but often materials
are purchased on the strenpgth of the descriptive brochures.

Thus, we assume the selection is influenced by the propaganda
techniques utilized by these brochures as well as by their attractive
formats. Spache (1968) pointed out, 'We teachers of reading must
face the ugly fact that in considering instructional techniques and
materials, we don't evzrcise the critical thinking that we claim to
teach our pupils to do."

The present study was designed to esxamine modes of sales presen-
tations, holding constant, to a degrece, the kinds of propaganda
techniques used. Specifically, the investigators sought to learn
whether there would be any significant differences in materials
seiection when subjects choose those materiai: on the basis of a
study of: 1. the advertising brochures 2. the content of the bro:hures

in a plain format 3. the actual materials themselves.

Procedure.
Materials housed in the University of Georgia materials center

vere matched with their descriptive brochures and classified into

3
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seven catagories: papgrbacks; high-interest/low vocabulary; gsmes;
kits; individuali.ad reading packages; media; and supplementary mater-
ials. Twenty-one sets of materials were then selected by tandomlf
choosing three materials from each classification.

A pilot study was then rin with a class of 27 graduate students
enrolled in a materials evaluation course. Classroez instruction
was provided in recognizing the seven propaganda techniques described
by Smith (1963) and Heilman (1972). These propaganda techniques were:
glittering gener :iities; name calling; transfew; testimonial; plain
folks; band wagon; and card stacking.

Each subject in the pilot study was instructed to identify the
dominant propaganda technique in each of the twenty-one brochures.

Six brochures were cicarly identified which had one of six different
propazanda techniques as their dominant technique. No brochure was
identifled that had "plain folks" as its dominant propaganda techanique.
In fact, this particular technique was not mentioned by any pilot
subject concerning any of the twenty-one brochures. The six brochures
that were identified and their corresponding materials were selected
for the final study.

To determine whether some subjects might be sold by the format and
art work on the brochure, a special mode of presentation was provided.
All the content of the brochures was tvped and mimeographed.

Two classes of undergraduates, elementary education majors who were
taking the beginning ccuise in reading, were selected as subjects
for the main study. These naive subjects were selected to preclude

their being familiar with any of the materials. Within each class

4
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these subjects wrre rumd:mle assipned te three riodes of presantation.
Group One wiss pshed ne s<uds the actual materials and rate them. Group
Two was asked o srudy tie six brochures and rate the materfals they
described. (s Thozee was asked to studvy the six sets of mimeo-
graphed materinl :nd rote the materials described. All groups were
instruected that they fod ¢hiirey minutes in which to study their
assigned muterials. At th2 end of that time they were given the
rating shects., Tece dinatructicons were on the rating sheet,

Without considrrie crst or ease of purchasing, vou are to

rank the a¥ave giv ~ars of raterials, in terms of the con-

tribution e bellecve thev would make to a school's reading

program.  You are (¢ assure vour school has a reasonable

amount of rc-ov to <nend, but veu cannot afford to buy

things of oo lisdn lue., Rank the six sets of materlals
according to o folloving:

eas e

I strongly alv..e curchasing this material------ —————————— 4
I &dvise purerrone tnis mnaterfal seccmnceoccccaas e e =}
I advice i ofurnt arerasing this material--—ececcemacc e aaa?

1

I stronaly ~dwt e ap~inst purchasing this material -«ceceee-]

The groups =w:r. .. ~ar: taet their assipnments were different and the
assfignnments were pre-eated snoa regular part of thelr course work.

The ratiznr- «ovs ear on a four point scale developed by the
authors for ra:inr :.trucrional materials. o neutral point was
provided since this !5 the usual case in questions concerning mater-
{als purchasin; i the prHllc schools.,

Results.
An analvsis of varirnee, reported in Table 1, revealed that there

wvere no signifiont diffvrences hetween the three modes of presentatioen,

1
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the two classes or the interaztiszn of tne rmcies of oresentaticn ani -
classes.

There were sirnificant differences at the .0l level in the way
the six ~aterials were rates and in the interacticn of the mades of
presentation and waterials. Thne interaction of classes and materials
was significant at the .0% level while intcraction of modes of presen-

tation, classes and raterials was not sirnificant.

Althousrh the ra%tinrs of the materials were sipnificantlv different,
the investigfators were not concerned with determininyg which cres were
different. However, the interaction between materials and modes of
presentation was of concern in the study, Although an analvsis of the
material vatings was significant at +he .Ul level, it cannot he un-
ambipuously evaluated because of a significant interaction hetwecen the
mateirial and the mode of presentation shown in Figure 1, It mav be

—. - o

Insert Figure 1
seen that there is a definite ordering of the value of the materials;
howeve.'., the ordering wis .ot consistent acros. the mode of presentation.
The group that had the materials seems to pive unioue results from the
other to modes of presentation (i.e. the orderinp of the materials

appears to be different from the ctner two.) Zee also Tables 2 and 3.

nsert Tables 2 and 3
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ThHere were o sifrnificant 2ifferenzes in the ratings for possible
purchase of rmaterials representing sir different advertisine proca-
ganda technicues when tre scbiiects studied the actual materials,
when they studicd the lrechures descrilting the materials and when

they studied the corntent ¢f the Lrochures in mimeorraphed form,

&)

Subiects did rate the materials sienificantly differcntlv, but
this firding was becloudei Ly interaction effects of the materials

and rmodes of rresentaticn and the interaction effects of the materials

and the two classes.,
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Table 1

Analysis of Variarce of Patinys ¢ "ix Setc of Feading Materials b
Three Modes of Pfrescntatlion

Source of Variitlon d.f, ¥.S. F-Fation
Eetween Ss
Sroups (n)

(modes of presentaticn) 2 .3u72 JE134
Claszes (C) 1 . 2612 Aa6g
GC 2 .3751 FB627
Error 42 5560
Within 3
Materials (™) 5 7.9285% 10,126 3%
GM 10 2.1097 2,894 3%
CM 5 2.05%63 2,965
GCHM 10 1.087% 1.5684
Error 710 .b4Y3u

.01 level of sipgnificance

% .35 level of sipnificance
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Interaction Fetween Six Sets of VPeading Materfzl: and Three Mades of
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Teble 2

Average Ratiags Given to Six Sets of Peading Materials by Three Modes
of Presentation

Material
Mode

Mode 1 2 3 4 5 6 Average
G 3.3750 2.812% 13,0625 2.4375 3.0000 3.5000 3.0312
(material)
Gy 3.3125 2.12:0 _..6250 3.1875 3.8750 3.1250 3.0417
(brochure)
Gy 3.3125 2.6250 2.3750 2.5009 3.6250 3.1250 2,9271
(nimeograyh)

Material
Average 3.3333 2.5208 2.6875

o

<7083 3.5000 3.250G

Table 3

Ordering of Six Szts of Peading Materials hy the Three Modes of Presentation

—— —— et e — oot

Material liurber

Gy 6 ! 3 5 2 4
(material)

G b) 1 4 6 k] 2
{brochure)

c 5 1 6 2 4 3
(mineogranh)ﬁv

Overall order S 1 6 4 3 2
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