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Introduction i : . :

The Markgtabl% Preschool Educati§n Program (MPEP) is a three-component )
‘pieschool program designed bf AEL. IF is int&nded to provide a.cost ;fféc-

. tiye intervention. nrogram to families with £hree-, féar-, and‘five-ye;;—old
children in the Appalachian Region. MPEP ig an extension 5f AEL's HOPE
program. The BOPE model utilizes a garaprofeésional home visitor, daily

H

* instructional television broadcasts for preschoolers, and group sessions .

.for children and their parents. The following report is concerned with the

L.
.

results of a survey to provide information on the MPEP target audience in

regard to the television ownership characteristics and viewing habits of the

[
.

families of preschool children in the Appalachian Region.

This survey is one of four outlined in’'the Plan for Marketable Preschool ’
N ) .

Education Program 1974 Field Studies.l It was designed to answer questions

posed by the National Institute of Education in regard to the practicality ‘

of using televisi&n as one of‘the components of the MPE Program. Specifisally, .
NIE requested information on television set availability, presence of color
Eapability, size of set, UHF.capability, caSle capability, reception of

stations, number of non-functioning sets, and guality of receptidn. 1In

addition, data were Eollected on other areas such as viewing hab;ts of

children in the family and availability of a telephone in the home.
In essence, this report attempts to provide background information .
?
necessary for implementation of the television component of the Marketable

Preschool %ducatioQ“?rogram. The sample on which this information was

. >, . )
collected consis;‘.ed_of Approximately seven hundred familiés with preschool 8 .

- L %
-

-
s

~

\

“ lJoe E. Shively and Brainard w..Hines. Plan for Marketable Preschool,
« Education Program 1974 Field 5tudies. Charleston, W. Va.: Appalachia Eduga-
tional Laboratory, Inc., June, 1974.

~
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children in hcme-based prsgrams. The data collected from this sample will
be ﬁsed to answer thésé quest%ons posed above and to provide a description
of 'the target population, which has been defined by AEL as Appalachian
families with preschool chiIare;'living in areasg othé; than cities of

50,000'or more.2 .

Finally, this report contains a summary of data compiled by the A. C.
, .
Ni%l3en Company on the counties in which the survey was conducted. These .
3 . * 2

data were collected under contract to AEL and cover percentage of multiple

set households, color set ownership, stations received, and Viewing hours

in the survey households. These data will be used to further validate the
LY .

results of AEL's survey and to provide additional information’requested by

. NIE. B : - .

+

. ' Methodology ' .

Sampling Technigues ‘ ) -

In order to locate possible sites within the region, a survey was made
of existing programs utilizing regular home visits. Chief state school
officers or their representatives and other knqwledgeable persons were .

contacted to obtain a list of the home-based preschool programs, in their

". area. ’ .
o . ‘: ' - . ~

* From these lists and from prévieus contacts withxﬁiégrams which utilize
the HOPE process,; a number of sites was tentatively selected for use in data

collection within the total Appalachian Region. The logistical constraints

1
4 of timeﬁggd’évailable resources made it necessary to utilize parents whose

. * t ‘ *

¢

s

children were already enrolled in home-oriented preschool. programs or

> * N B : N .
£y . "

~ -

2Charles L. Bertram and Joe E. Shively. Blan for the Marketable Pre-
school Education Program Demographic Study. Charleston, W. Va.: Aappalachia
Educational Laboratory, Inc., May, 1974.. '
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families who were being visited regﬁlarly by a paraprofessional. No other

- L]

method of sample selection would have allowed both an accessible population
5 ) .

and the necessary stakf to conduct the surveys within the scope of work

time frame. As will be seen, the sites varied in nature of preschool pro-

grams as well as sample éﬁaracteristics‘including number of available
families. o .
- RS
Based on the requirements of the field studies plégi;qn initial sample

of 951 families living in the states of Alabama, Kentucky, Ohio, Pennsyl-
\ v

. Vvania, Tennessee, Virginia, and West Virginia, was identified. .

The sample selected for tHe.studies generally met three broad

requirements which included most of the criteria listed'in the,Eield

¢ .

studies plan. ‘ v _;# d n
- R o *

l. First, the sample was typical of the. target population as

defined by AEL,.i.e., fami Les withg%reschool children . ‘
il >N . -

f"/:ét . . . . £ :\“\:\ §
= . .living in areas other than cities of 50,000 or more. ‘
‘. 3 )
H X . . . ]
% 2.7 Second, the sample wag readily accessible and did not
1\;:;,:\- N s ? ~ 4

S

involve major logistical problems in data collection.

3. Third, the sample was large enough for accuracy in extrapo-
: . .
lation anhd was drawn from each of the seven states chosen.

Table 1 indicates the location, size, and type of program for each of the LA

sites which were selected for inclusion in the field surveys.

J . - )
In two of the sites (DILENOWISCO and Clinch-Powell), the number of fami-

lies available exceeded the number needed for sampling purposes. For this

! ~

reas:{, a random selection of two hundred familiesswas made in each of these
jtes. ,.°

two

In order to determine the degree of correspbndence between the sample '

v
‘

and the ﬁPE target audience on variables where data were already available,

f ; .
— .
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-

a prg;iminary comparison of data concerning the total adult population in the

counties in which field study sites were located was conducted with similar

.

data for the total Appalachian Regiqn. The preliminary comparison was made
.

possible by the assumption that the parents of preschool children in the

. >

field study sites varied from the total adult population in the respective
L ’ R ¢ “-. \4 .
counties in a manner similar to that in which the preschool parents of the

alachian Region varied from the total adults of, the Region. The variables

were chosen were the income level and television ownership of the\Fotal

:pépulation‘of the Appalachian'Reéion. Thisfcomparison revealed thét the

counties in which the sites were located as a whole had a somewhat lower
. . {
lev%% of income ($5,746) than the figure for the overall region ($6,873).
N . i *ﬂ_/ 1 . . .
In addition; these counties had a slightly lower percentage of families with

television sets (90%) than did the‘region (92%) .

-

If the field studies sample selected from each site was feprésentative

of the‘county from which it was chosSen, then the sites slightly underestimated

" the socioceconomic level of the general bopulation of the Appalachian Region. -

Dqtg'obtained from the Census Bureau provided evidence of the relationship

Il

between the survéy saﬁple of preschool families and the specific MPEP target

population. Since the survey sampléidistribﬁtion and the U. S. Census Bureau

populatioh‘dist:ibution were dissimilar, a matrix sampling technique was used

. ‘ -

.to obtain a survey sample which was representative of the regiocnal popula-

.

tion. There were 699 families, in the revised survey sample.

B .

Data'Collection Techniques .

%
Lx]

Evaluation staff at AEL trained the supervisory staff of the nine sites,

who in tyrn trained the staff who administered the survey, since it was not

‘ ) * ./ » .
practical for AEL to, train all of tﬁe,paraprofessionals tq@ administer the

indtruments used in the field surveys and the competency study.

" . ’ b

) ’ | 9
L] ’ - .




The sﬁpervisory staff were brought to AEL during early March of 1974,

and were acquainted with the purposes and structure of each study: They -

~
.

were trained in small groups in the administration of each instrument, and s, V\
were aided in the selection of parénts who were to receiVe each ef.tne gagu KEX'

' }
. .
surveys. . ‘ . f . g
v - e

After returning to their sites, rhe‘supervieors were responsible for ‘\r;+w/;y

both training and coordinating activities of the paraprofessionals. A-total

. -
\ -

of fifty hbme visitors.was trained in. all of the 'sites, allowing for approg{—

mately twenty famllles to be surveyed by each home visitor.
L

The surveys were carried out during the period of March 15 to March 29-
with most home visitors gathering data after regular worklng hours. Thlsl }f

“~ "
schedule helped to prevent any interference with normal program operation
* ' . t L

. %hnnun»u-.,:nn N Y
R ersarere e ¥
s . ;e

. within the sites.

During the time the sﬁrvey data were being cglleéted, AEL staff visited

- . ™

with each site or contacted them by telephone to ascertain that schedules =~ .

. .
were being met and that proper data collection procedures were being followed.

. : , . oo . <
Following the data collection, each of the supervisory staff was "debriefed"

.

about broblemi or unusual experiences which'may have occurred while complet-

L

ing the surveys. : ’ . ;

Limitation of the Study ./ . 3 . oL
/ C . :

A possible limitation exists with respect to the television survey.
* . : s ‘
The geographic and topographical features of.the local sit%s, insofar as

4

, . ‘
these affect quality of television reception, may have differed from ether
non-urban areas of the region. 1In fact, qualify of reception can differ . Co

depending on the side of a mountain on which a family's home is iocated,-




-
v

Description of Instrumentation ¢

3
-

" s

g 3

The instrument nsed to gather data on television ownership and view-

AN
<

ing chaiactéristics,of the sample is a Sﬁ-pértfqueséionnaire designed by
AEL, A'Copy‘of this instrument may be found in Appendix A of this report.

* . . N ’ - . . .
Generally, the questionnaire covers such areas as presence of television in

the home, ¢olor reception capability, hualfty of reception, viewing habits

of children in the family, presence of a telephone in the home, and pther

o .

related areas.
The instrument ‘was assembled by AEL staff and discussed with the

National Institute of Education (NIE) monitor in'.Charleston. Suggested

’
-

tevisions were “incorporated into a final draft which was then used in

’
. - M -
-~ ‘

training the field study site coordinators. Each item of the instrument

.

: ' M ] N - . )
. Wwas discussed with the coordinators so that common agreement could ke R
' - - ‘e ! ~ .
. . Y s \
-, . - ., . N . o, . . .
. reached .concerning the meaning of ‘each question. Constraints cf time did

’ L4 A “F

not permit ‘a trial run .of the instrument for validation purposes.
v . » -w e

"Part of the quéstionnaire was ‘answered directly by the home visitor
ﬁ ‘

so
v, 0 . - b

. \ ~.. ., . LY - .
who viewed-the television set while in operation, and part was based on the{ 5

A, .

responses of the parent to'quespions asked bylﬁhe home Niéitor. On the

average, the instrument took about 25 minutes to administer in each home

»
€

where it was given. s
N .; . . ;

Due to'the straightforward- and objective nature 6f”th¢ questions asked, -

. [} v
‘ .

data on feliability of this instrument were not gathered. Where suﬁjectLVe

+F

4 ~

¢ .« ’ . - . .
judgments were made by the parent on the quality of television reception,

»

N [ S N P

a check was ﬁadq with moré objéctive raéings basEd on three photographs
LY »

: N
of television feception of variing quality. The three photographs depicting

excellent, fair, and poor reception (Appendix B) weré used by the home visi-
& . ' R . . .
tor to judge the quality of reception on each television channel. Although

k3

e , | it . -




e - . . - ~ 3

. s X
) pékgnts were informed that they could refuse to answer any part of the survey,

I . .
.ther% was no instange of such refusal. .- . -
- . . " -
. . . 4
’ pata Analysis Technigues ° - e /

- ’

‘Since this study was designed as a survey, the most appropriate data

analysis techniqﬁe was descriptive, i.e., a single tabulation of responses
to each of the'questions and &, calculation of perqgntages of each response
. . O
3 *
category. ‘For this survey, ng, inferential statistical analyses were per-

°

formed. The data which will be reported in the résults:section below take

»

the form_of tables indicating the percentage of respondents who answered

! each question’in a particular way for each state involved in the survey ‘

and the total for all states. Additionally, correlations between items will
. .
be presented where appropriate.

.

!

Resuits

-
.

, The responses to the television'questionnaire are presented in the fol-

~
=

lowing section. Each of the tables in the septio; deals with a general sub-

N

ject area covered on the quedtionnaire, and reports percentage of the total

responses for each state as well as for the total of all states, Data‘gpu”
. .

the availaﬁility\of television within eaqp staze and for the total region ..
are éresentéd in;faﬁle 2, and data on reception characteristics within the
fegign aré ingluded in Table 3. The viewing habiés of the.families within
tﬁe region afe dealt with ip ?able'6, and additional fiqpreé for those
questions conside;ed imporéant by the AEL research department are presented.
in Table 7! ;&he dgéa supplied by the Nielsen‘Eompany are presented in - °*

>

Appendix c.’ . ’ N
] N




- ] te ¢° .‘ <
Availability of Television - : . . . o

As mentioned inethe lntroductory sectlon, the avallablllty of telev1sxon

)

-

within each staée surveyed and a comp051te for the total region are leen in - .

Table 2. As cgn be seen ‘from that-tablé;~an, average of over 95% of the famz- .
lies surveyed had at least one telev1s}on set, and of those, apgroximately 46%
had at least one color television set. The average percentage of famlifze
a : . ~ 2
owning a‘teleyision set ranged from a low Of 91%,£n Penneylvahia_and:Virginia o

¢ ’ - . R ‘.

1

percentage»bﬁ families owning color television .Sets with a figure of 29.6% while .

. .to a high of.100% in the ientdcky site. Virginia also 'showed the lowest — .

Ohio showed the highest percentage of ownership of color television sets with L. .
60.3% of the families owning at least one color telegieioa. Overalla'these RN
' ’ .

figures indicate that a very high percentage of .the families surveyed do-. owth
’ ) ; ?

a television set,'End that a surprisingly high percentage of thes® families
. . . ’ * 4 ’

..o¥h a color teleyision. it is interesting to note that the 95.7% of ownership

5. * ) X ( .
of at least one set fon the tota) sample is somewhat greater than the earlier .
R . ,?»
flgure of 93. 3% obtalned by AEL3 and approx1mates the national ownershlp cer~ .+ " .
. 1)
centage of 96.6% reportad by A. c. Nlelsen.4_\A reeent analy51s for,AEL by x
4 Py

the U. S. Bureau of the Census indicates tHat the percelit- television cwner~ -
. .. . - ‘ .

-

ship by the total MPE population’is 96. 785 " . N
N L) ’ s

.

- - - e L4 . .
Of those families who owned te}eviSion, almos& two~thirds had sets in the '
[ ‘ ‘ - y -
20"-25" range, with 14% reporting one or more sets 12" or ‘less and 3% owning

M ) P A ‘ 4 ! ’ . )
sets 26" ox more in diagonal measurement.. (Percentage figures in Table 2 for

. .. . . ) ) .:\ l‘*
thi% variaBble do not total 100 because of multiple set ownership in the sapple.)

X
~

:’ - ! i ‘ N
3Ermel Stepp, Jr. Demographic-ard Marketing Data for tHe Marketable Pre-.
school Education Program. Technical Repoft Ho. 26. Charleston, Y. Va.: Appa-

lachia Educational Laboratory, Inc., May, 1973. -

-
< . AN s

4a. ‘C. Nielsen Company $ quoted in TV Basics. New York: gelevision Bureau
of Advertlslng, July, 1974, - . . ’
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Table 2 also indicates the percentage of families surveyed who_ had

at least one set .attached to a cable televisibn system. These figures
. g

showed considerable variance across the sites in the seven states, due

in part to the different natures of the target populatian in each of the
4 . .

programs. OQOverall, 32.6% of the families had at least one television set ,

connected to the cable. Individual sites ranged from a dow of approxi-

vrmately 14% in Tennessee to a high of approximately 86% in Kentucky. The ‘ g

. ’ * .

" figure for Kentucky is probably atypical of the region, in that the sites

in Kentucky coincide almost exactly with an area of relatively high satura-

»

% .
tion of cable use. Figures from 1972 show that only 9.6% of all U. S. TV

‘households had cé&ble connections,5

although since non-urban areas are often .
"fr;nge reception areas"”, there may be a greater need there for cable
facilities, as is suggested by the somewhat higher figure found in this
sample.
» . >
Agcording to Table 2, only about 0.7% of all those families surveyed
had a television set which was not functioning at the time of the, interview.
Tennessee had the highest percentage of sets which were not functioning with _
. . ’\ . -
2.3%, while five states had no incidences of sets reported which were not \
functioning at the time of the interview. Overall, most families had no
difficulty with non-functional television sets at the time of the survey. . \
. The question on the television silrvey which dealt with the UHF capa-
bility of the sets owned by the sample shows a great deal of variance in

] .

N mean responsé% across the seven states. This hay well be due to,a misunder-

standing of the question by either the examiners or the families within the

<

. P
.

STelevision Digest, January 1, 1372, quoted in TV Basics. New York;

&+

Television Bureau of Adyertising, 1972.
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‘ -
survey-sites. The question asked simply "Does this television set have -

UHF capability?” It seems likely that either the parents or the parapro-
fessionals misunderstocd the content of this item in some cases afid inter=-

preted it as meaning "Does your teleyision set curreﬁtly receive lany UHF
; . N .
channels?" Since most ‘ttlevision sets sold within the past seveéél years
d9.have'Uﬁ? capability, it seems E;kelx that the actual average pe:cent;ge
figufe.for the region is scmewhaz higher than that pre;égted in Table 2.

Of those families who did not own at least one television set/) approxi-

mately 43% were able to use_the teievision of the neighbor. Agdin, this

»

figure showed considerable variance from site to site in each of th% states,

with Tennessee showing 80% able to use a neighbor's television set hnd Vir-

[y

ginia showing no one being able to:ruse a neighbor's television set.| This ma
: gnbc Y

well be due to the different types of geogéaphical locations of the|various

g;mples. Overall, arproximately 97% of the families who wers surveged either
. b

have a television set or have access to one in a neighbor's home.

Table .3 indicates the reception characteristics of the sample fpr each

state and the total region. These questions were asked only of fami}ies

.
-

A .
who did not have at least one set conmected to & commercial cable sy$tem.

Those questions which dealt with the reception characteristics asked £ox

¢ .

a judged ové;all reception quality‘g;oﬁ the parent and a rated reception

quality by thé home visitor as she observed the ielevision set functioningu:h

In this case, the home visitor matched the qualit§ of reception on thg scree?{‘ ’
with a templaté'on the questionnaire which showed three phétographs of actual
television screens with different qualitjes of reception. The correiation

coefficient between the judged and rated,reheption quality was quite H}igh,

with an r (triserial) of .77 for the total sample.

’
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‘ences'méy well be due to the difference in terrain between these states, .

' lacﬁiah Region, although the sémple sites provéd to be quite s(gllar to : -

-

Y - *

. MAs alluded to previously, interpretation of these data is made with

¢ . . ~4
the recognition thatrgeographical and topographical factors influence
N c‘ I'
reception and were rot accounted for in the study design.

» For the total sample, an averaée of 3.6% of the péfents responded

they had poor overall reception, and an average of 3.4% of the television

LY

screens was judged by the hom? visitoss to, have poor reception quality.

The greatest number of families with poor reception ‘quality occurred in 5\
(N . ' R .
Kentucgy,,and the lowest number of those with poor reception occurred in \‘
< ’ ¢ ’ ‘ ’
Chioc. . [ , r r.

Of the families in the sample, 45.8% said that overall they. judged .

that they had Excellent’recegtion, and 45.7% of the television sets viewed

L4 .t .

by the home visitors &e;e judged to have excellenﬁ reception. The highest

I
~ .

percentage of exc€llent reception occurred in Chio and Tennessee, with the
: N 4

4
.

" lowest percentage of excellent reéepéion in Rentucky. Again, these differ- ~

-
.

with Ohio havihg the flattest terrain and Kentuck§ haéing the most mountainous.
In general, then,oapproximately 96% of all the families who own'tele-

visions sets and who are not on the cable have excellent or good reception
v f

from their anterha system. ‘It is probably unwise, however, ,to infer from

z

these data that the guality of reception is the same for‘the non-urban Appa-

the region on other population parameters (e.g., education). The represen-

- tativeness on selected demo@taphic parameters does .not guarantee similarity

of terrain which may affect TV signal reception at individual field study
sites. ‘
. *

&

It should be noted that the highest percentdge of families utilizing 3

commercial cable systems occurred in Kentucky, the site wjith the pdorest
. . A .
-t Z . 1 d . T




reception quality using standard television antenna systems. Thus, poor
reception seems to lead to the installation of cable where it is available.

The data concerning quality of regeption were also analyzed according

.

3
to the affiliation of the stations received by the sample. BAs indicated in

Table 4, there were 318 incidences of familieé receiving ABClstations, 408 .

-~

receiving NBC stationé, 397 receiving CBS stations, and 227 incidehcé€s of
- * Q

receiving PBS affiliated stations. 1In general, there was little difference -
L ]

in the quality of reception among the metworks. NBC had the largest per- -

-

centage of excellent ratihgs (50.5%) and ABC had the lowest percentage (41.8%).

Table 3 also indicates the percentage of families receiving three or

.
L]

* fewer channels, four to six channels, and seven or_more channels from their
regular antenna system.: For the total sample, approximately 50% of the T

families received three or fewer channels and 37% received four to six

ch;nnels. Only about 13% of the families overaliawere;able to receivé seven
or moré channels on their s;anéard television ant;ﬁna systen. "
¢ . . 2
These figures are further clarified by the infqiygtion,ieceive? frem
__ﬁhe A. C. Rielsen Company: As Taffie 5 reveals, most.qpunties had at least
four stations avafaable through regular and'UHF broa?cast stations. Gen-

erélly, qge counties in which the sites were located had representation .

-
P

from all three commercial networks and public brbadcasting stations. ) .

.
I3 - -

LS

Viewing €haracteristics of Sample

The percentage figures for each response category on those questions

dealing with .the viewing habits of the.field study sample are presented in

- F Table 6. ‘Percentage figures are giveﬁ for each state and for the total of

[N

all state&. . “ o ‘ ,

- ’

On the guestion dealing with the hours per day which a child watches

television, it Wwas reported that most children watch from two .to three hours

L S | 13
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¢ oo Table 4

. ' :
Quality of Television Redeption According
to Network Affiliations . .
Network . ° ' Rating* = . Total
}Excelleﬁt Fair ) Poor
ABC : .
§ 133 164 21 318
% g 41.8 © 51.6 ¥ 6.6 100.0
Nec ¥ - R | ~
# 206 184 18 408
Y 50.5 . 45.1 ( 4.4 100.0
Bs : : -
% 192 180 25 397
% 48.4 45.3 6.3 100.0 -
PBS . : .
% 93 111 ’ 23 .227.
Y . +41.0 " 48.9 ) 10.1 - . 100.0
. ’ 1
fotal ) ’ o . ‘ s <.
5. 624 639 . 87 1,350
3. 46.2 47.3 = 6.5 100.0
» \ .

*The ent¥fied ére.;he total number of times the families reported receiving
‘a station afdiltated with each métwork, and totals are therefore greater
than the number in the sample.” ’ r.

-

-
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. R * )
a day, with approximately 5% of the *hildren watching eight to nine houré

per day, and 11% of the children watching one pouz or less per day. There

L]
was considerable variance in the percentages of families who reported that

their children watched zero to one hour per day across sites, with Alabama -',

L]

morning from 8:00 to 10:00 a.m., and the smallest percentage of children

" watched in the early aftérnoon from noon to 2:00 p.m. The period from ,

L]

5:00 to 7:00 p.m. showed the second highest percentage of children wach-
ing. Again, there was considerable variance across ;ites for eéch of
thesé categories. This may have been ?aused By the different times of
day when the c@ildren's f§vorite programs Qere‘being presented,
Surprisingly, some of the time periods in which.the child had most N

»

cdontrol of the televisiqn set were those in which the lea;:\ﬁiewing took
plaée. For-gxgmple, alt@oﬁgh_34% of the paregts reported that the children *
had control of their television sets in the late morning (10:00 - noon), .
only 6% of_thé children watched during this time_beriod, most likely because
few children'g telévisiqn programs are ;vailabie during that time slot.
‘  Similarly, 43% of the parents reportéd that their children had control
over the television in the early evening and only 24% of the.parents
respondea that their children watcﬁed‘éelevision most frequenily dpring
that fime. Overall, children had least con{rol over the telévision'§ets-

during the early afternoon (noon - 2:00 p.m.). This may well be due tqQ

w2
* the mothers' hhbitﬁﬁgi:;gz:hing soap operas and other programming during

A . <

23 .

-




g N -

this time. Generally, - chlldren had most contrpl over the television sets

during the: early morning hours of the day As in o?her'areas, there is

considerable yariance Jacross states in the resbbnses of _parents tb this

’ area of the questionnairg, and little relatlonshlp was found between the

. l -

time when children's television programs are available and the tlme “when

» ~ s . .
4 .

the children were reported to have contral of the telévision sets. *

..
N

Table 7 is, a summary of the results of miscellaneous qﬁﬁétiqns_askéd -

e
’ .

" by the AEL research @epartmeﬁt. Although these guestions were not speci-

»

fically recquested by NIE, they were Eons;déred important by theAAEL staff

1 .

since they efténd previous studies completed by 'the staff..

The first question dealt with the chiidren's favorite televi§ion pro-
* . D * 5 ‘*_ '
grams, as judged by the parents. Overall, parepnts felt that the children

-3

liked Captain Kéngéro&‘best, folidwed by Sesame Street, and other pro-

N
- « . - ¢ . .

gramming. This is of some interest when compared with the results of an .
. . - o

eariier study (TR No. 21)® which placed Captain Kangaroo below Sesame

- . .

Street in- ranked popuigrity with children and paients. ' ' . .

. . . \ ;
Overall, 95% of_the'families'reported a radio in the home,-and 78%

. .
.

of these had an FM radio in the home. Parents in each of the states

agreed on their choice of favorite radio programming, which was pop and R
] ' - c N
. . . - . . s

country music. , . f ,

. .
W & “s

T The final questions asked on the survey dealt with the éresence.of' e

telephones in the home. Surprising}j,\oniy 70.5% of the ba{ents ;eportgd
‘that they had a telephone in their home, with state figures ranging from

52% of the familijes repofting ownership of a telephone in the Alabama 'site .
\ ' : D

6charles Bertram and Randolpn MacDonald.: A Comparison of Parents'
Attitudes Toward AEL's "Around. the Bend" and Other Children's Televisidn
Programs. Technical Report' No. 21. «Charleston, W. Va.: Appafachia
Educational Laboratory$ Inc., December, 1971. .

.

| e
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have suggested'at least three reasons why more families possess televiS$ion

to 8l% possessing a telephone in Ohio. Approximately 25% more of the
families own a television set than own a telephone, which is an indication
e .

- . . N 2 o
of the importance of ttlevision in Appalachian family life. Overall, of

those who did not have a telephone, 90% were able to use a telephone in

a neighbor's house."Thusk onli‘about_Z% of the families are totally with-

. ?
out telephones or without the use of a telephone in the neighbor's home. ‘
! . . 3 . - .
~ ' . .
Site coordinators and other persons familiar with Appalachian families ) .

el €

el

sets than telephone service. First, TV represents a link with the world

-

outside the mountains which is not easily achieved through travel or reading.

——— o

Secondly, although a TV set represents a large initial investment}‘lgsé %
ginancial outlay is required to maintain ﬁheqreception than with telééhone

4 . ) )
service. Finally, although the rural houses have been supplied with: elec~:

tricity, placement of additional telephone lines over the rugged, sparsely. :
. ' . . -~ e
. > » ta

settled terrain is very costly. . ) . . -

s .
Summary and Conclusions

. - v
. As was mentioned earlier in this report, eight specific aregs of

information were included in AEL's scope of work fors the Mhrketable Pre-
! . . ’

scﬁool‘Educatiqn Program in 1974. The data were collected by means. of
a survey instrument from approximatély.seven hundred parents lpcatea

throughout the seven states of the AEL service region. Each of these’

Yy 0
parents had at least one child of preschool age enrolled in a home-

P
¢

based program, and their responses were considered to be tyéical of
those parents in AEL's taréet population. Data in each of the eight - tx
areas are verbally summarized beléw and graphically summarized in

Figuie 1.

»t
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1. Television set availability. Ninety-six percent of the ‘

families surveyed owned at least one television’'set and

. of the remaining %%,.glightly less than one-half were
L ‘é" - ablé to use televisi;nlin'a neiéhbor's h;me.
B .;’3: Pfeseﬁce'of color éetsulﬂ the home. 'Of-thbse famiiies,v - . T
'thréﬁghout the region yhozreported at ieqst one. | .
television set, appréximately’46% owned one;or Qore L - .

color television sets.

\

3. Screen size of television. Most families cwned tele=
vision sets in the 20" to 25" diagonal measurement range,
but approximately 3% owned LeIEV%sion sets of'26" or greater
N measuremen€; and l4%.6wned televisions oé 12; or‘less diag-
onal meésurement.
4. UHF capab;lity of televisich sets. The extremely wide var-
iance of .responses across §ta§es on this question raised .

. -some.doubts as to the validity of the responses in some
hd ' .
areas. Although approximately 36% of the parents overall ) ' -
" reported tﬁat their sets haq'DHF capability, it seems |
likely that the actual figure was much higher (U. S. Census :
- ;ureau—data indicate_4§%), and that parents were interpreting
the question to relate to the ‘actual }eception of UHF channels
in some casess or‘berhaps even to their own tendency to use
or not use UHF in other instances. .

° 5. Cable capability. Approximately 33% of the parents pad one

or more television sets connected to a commercial cable system.




6{1 Reception of stations. Of those families which did not

~

have their television attached to a ‘community cable
system, approximately 37% received four to six channels

and aéproximatel;.l3% receivodesevenr to nine channels.”

- 1. Quaiity of reception. For the total sample, only

3.6% of.éhe parents said that their television reception

was of poor-'quality, and approximately 3.4% matched thei'r

reception with a photograph of poor reception. Addi-

tionally, approximately 45.8% of the parents felt that their
television reception was excellent and approximately 50.6%

, felt that it was fair. Equivalent percentages also matched
R ]

- . -

the reception on their television set with either a very
;leaf or slightly distorted photograph of television
reception.
¢ 8. Working condition.of television.sets. Only 1% of
' the families own televisions which were not in working -

order. The other. 99% reported that their television sets

had both sound and picture present. ‘ R
Additiénally, AEL asked other questions dealing with areas of inter-"

* est to the Marketable Preschool Education Program. These data are summar- .

»
.

ized below.

-

1. Average-viewing time of children in the sample. Approxi-,

ﬁatel; 30% of the.families‘reported that their children
. wétched two hours or less a day, while approximately 52%
'of the families reported éhpsltheir children watched tele-
vision three éo five hours a day. The remaining—ié% of the

., ’

fami}ies reported that their children watched more thaﬁ five

hours per déy. -

29




. Time of day when child watched television. " The greatest

due perhaps to‘parents' viewing habits. -

26

percentage @f families reported that children watched
television in the early morning from 8:00 to 10:00 a.m.
This percentage dropped dramatically after 10:00 a.m.

and remained low until the late afternoon and early
evening when there were increases in the percentages
reporting most freéuent vf;wing. after 7:00 p.m., the
percentage of children wa@ching television most fregquently
dropped off sharply again.

«

Time of day when the child had control of the television

set. The greatest percent of childzen were reported to
have control of the television set in the early morning
from 8:00 to 10:00 a.m., followed by late &fternoon and

early evening. Early afternoon and late evening showed

the least control of‘ghildren over.the television set,

Children's favorite television program. Parents ranked

Captain Kangaros as their chi%drenbs.favorite preschool

television program, followed by Sesame Street, and then
~4

.

other programs such as cartoons, etc.

Radio owWwnership characteristics. Ninety-five percent of
the fayiiies reported that they owned 4 radio, 78.5% of
those reporting that they owned at/least one FM radio. A
The total sample selected pop and country music as . .

]




6. Telephone availability. ©f the parents surveyed, '
70.5% reported that they had a teléphone in their
A " home, and of those remaining who did not have a
telephone, approximately'90§,repo;ted they were
able to use one in a neighbor's home.

The primary intent of this survey has been to.establish the practi-

. A
cality of the use of television as one of the components of AEL's MPE >

L '
Program on a region-wide basis. The data which have been presented in

£his report supports AEL's conviction concerning the practicality of
this method of presehtation. The high percentage of familes which

- own television sets, as well as the high per%entage of those who’could
use a neighbor's television set if they did not possess one of their

own, agrees well with previous figures obtained from television industry
. ¥ - .

sources and published U. S. Census Bureau data. The relatively small

.
P a

percentage of families who had their sets connected to a commercial
éﬁble television company argues in favor of broadcast through regular

commercial stations. Thé;§mall nurnber of television sets with poor

\ . N
h td

reception quality or with operational difficulties indicates that the

‘majority of families who own television sets would be able to -receive

AN

‘an AEL broadcast with good fidelity. Although this survey did not

find\any major difficulties in the use of television as an educational

) .

medium Iy the region, it did.show that approximately one-third of the

families did not have a telephone in the home, suggesting that program

4

survey will be of use %o program staff in planning the logistics of-




“

child watched television most frequently and the time of day when the
child had control of the teievision have pg{ticular implications for, i
’

program broadcast planning.
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{; .
Site ‘- ID# (-9 -
5} .
County A
Home Visitor v
=1
TV Survey
1. BAsk the parent "How many working television No. of Séts
sets 3o you have in your home?" : (10)
If none, ask "Can your child watch television Yes No >
at a neighbor's house?" 1If no, go to "6E". L1 2. (11)
2. "How many of your sets are’color and how many No. of Color -
are black and white?" ; (12)
No; of B &W
* (13)
3. "How many are connected to the cable?" No. on Cable
. . ) (14)
4. "How many of each screen size do you have?" 12" and Less
(Diagonal measurement - if the parent does (15)
not know, estimate the screen size.) -
. . 13"-19"
(16)
20"_25"
(17)
26" and Greater.
) .. (18)
5. Have the parent turn on a television set C e, ,
and adjust it if necessary, then answer )
the following.
A. Are sound and picture present? Yes No
1 . 2 (19)
B. If both are not present, which is . Sound Picture
missing? Missing Missing
o ' 1 2 (20)

C. If sound and picture are not both
present, try other channels. If
sound and picture both are not’
present for at least one channel,
place a "1" in the space provided . .

. . and stop here. ‘ (21)

o « ' : . |
" ‘ E}él ' ..:' -




6.

- A.

31

How many chamnels have both souhd
and picture preSent? -

If thé set is on the cable,
skip to "6".

What is the overall picture quality?
Which. of the three pictufes'most

closely resembles the overall®
reception quality?

.. How many of these sets can receive

UHF channels?

e

I1f the set is not connected to a
cable, fill in the following table,
starting with the network column.

Channel No. Network ID* Call Letters

No. of Channels

- (22)
Excellent Pair Poor
1 2 3 (23)
Picture Picture Picture
1 2 3
(24)
No. of UHF
. (25)
&

Picture Quality**

Late evening (7 p.m. = later)

35

(26) (27) (28)
(29) 1. (30) (31) /
(32) (33) 34| (
(35) _ (36) (37)
(38) (39 (40)
(41) (42) | ¢ (43)
*#*]1, 2, or 3 from pictures
Turn off the set and ask the parent the following: ’ \
How many hours a day on the
averdge does your child watch ¢ Hours Watching
television? L . _ (44)
B. When does your child watch
television most often?
(Circle one)
.  J
. Early morning (8-10 a.m.) 1
Late morning (10 a.m. - 12 noqy) 2
Early afternoon (12 noon - 2 p.m.) 3 (45)
Late afternoon’ (2-5 p.m.) 4 )
Early evening (5-7 p.m.) 5
6




32 : :

)
L I . * ‘

%, What time of day does your child

have control over what he watches? . Control NgﬁControl
- l 2 N .
Early morning (8-40 a.m.) ’ (46)
Late morning (10 a.m. - 12 noon) ' (47)
. Early afternoon {12 noon - 2 p.m.) : (48)
.  late afternoon (2-5 p.m.) (49)
Early evening (5-7 p.m.) ' J (50)
. Late evening (7 p.m. - later) (51) :
D. What are your child's three favorite , ' Captain Kangaroo _ (52)
television programs for preschoolers? Misterogers Neighborhood (53)
(Place a "1"sbeside the favorite; Sesame Street  (54)
"2" beside the next most popular; -, around the Bead (55)

|

Romper Room (56) -

"3" beside the program liked least
Other (specify) + {57)

of the three.)

Y —

. E. How many radios do you have in your No. of Radios
home? . (58)
How many of these are FM radios? . ’ FM
: (59)
F.. What is your favorite type of radio ‘ 1 Talk Show
program? (Circle one) ) 2 Pop Musig¢ )
§__Gospel 60y
! g 4 Religipus
G. Do you have a‘telephone in your Telephone .
home? . Yes No .
‘ 1 2 2 61y .
T
H. If no, ask "Is one available in a Neighbor's Phone .
neighbor's home? . . Yes No
‘ -1 g2 - (62)
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Th1s appendix, "Appa1ach1a Educational Laboratory, Inc., May ‘73 November '73,
February-March '74 TV Household Analysis," is copyrighted 1972 by A. C. N1elsen
Company and is not available for ERIC reproduct1on at this t1me.
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This report is published by the Appalachia Educational Laboratory, Inc.
pursuant to Contract No. QE-C-3-7-062909-3070 with the National Institute of
_Education, U. S. Department of Health, Education, and Welfare. The opinions
expressed in this publication do not necessarily, reflect the position or '
policy of the National Institute of Education and no official-endorsement
by that office should be inferrgd. The Appalachia Educational Laboratory,
Inc. is an equal opportunity employer. )
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