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SESAME  STREET RESEARCH S

Major Activities‘anq_bccomplishments'

Work was completed on -the Sesame Street Curric&lum Renorming Study.
This study, desighed by Sesame Street Research Staff and executed
fby UNCO Corporation of Washington, D.C., was designed to 'measure
present competence levels .of the Sesame Street target audience with
the Sesame Street curriculum. During this quarter, testing was
completed and a report was prepared. Researchers are now working
with the Sesame Street Curriculum Coordinator to ingorporate this
information into scheduling plans for Sesame Street's eighth broadn
cast season.

. . A} ) .

Researchers completed a formative study on Jesame Street program
-#845, featuring Margaret Hamllton as the Wicked Witch of the West.
The emphasis of the study was on exploring chlldren s reactions

to stimuli which could, be fear-prqvoking. ’

Mrs. Patricia O'Donnell, working qn special assignment, prepared

a -fully developed proposal detailing possible new formats and treat-

“ments for Sesame Street's affective goals. This report represents

the culmination of several months' work reviewing the literature,
other television treatments, and Sesame Street's own objectives
and materials teaching affective curriculum goals.

| [
Sesame Street researchers advised writers and producers concerning
appropriate curriculum items for the series of remote tapings’
p%aphed for the eighth broadcgst season. ,

Several stages were completed in a study designed to assess
Sesame Street's usefulness for mentally. retarded children:
(1) Pretesting was completed at the Kennedy Child Study Center.
The pretesting was designed to examine and choose among .
testing methods which -will be used in a full-scale study.
This- study, which will shorLly be underway, is being des1gned
to investigate mentally’ retardeé children's attention Lo and
comprehens1on of suandara Sesame Street segments and special
segments 'modeled after-the Joseph P. Kennedy Foundation's
" Familids Play to Grow adtivities. Another component of the
study will examine nonretarded children's attention to the
Play to Grow seﬁments and their feelings aboyt the retarded
children who participate in these segments.
(2)  Ms. Dana Ardi, Assistant Professor at Fordham University, was
" engaged as a consultant to help design and carry out the study’
of Sesame Street's effectiveness with mentally retarded children.

]

-
’

-(3) Sesame Street rescarchers sponsored a, training workshop given
by members of the Board of Education ‘Special Education Instruc-
tional Material Centecr. The workshop was planned to investigate
ways ofétesting mentally retarded children and té get further
- feedback on segments produced by Sesame StAcet spec1a]ly for
mentally retarded audicnces. -

-

’
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. (4) Researchers attended a workshop regarding developmental
. A assessment of preschool children. The Workshop was presented
. by Wilease Leshmore of SEMIC.

F. Sesame Street Researchers met with several advisors to the Workshop
in order to formulate- plans for Sesame Street's eighth broadcast season.
Several new curriculum items and treatments were discussed with
advisors and producers, including health and nutrition, further
‘objectives- for mentally retarded children, sight phrases; and-
vocabulary development.: : .

G. The Sesame Street Research group helped in the preparation and the
Spanish translations of Immunization Information Spots which were *
prepared with Sesame Street cast members for broadcast on public
television. : [

. g

H. The Research group met with and assisted Professor Michael Cole,

of Rockeﬁe}ler University, who is working on a pro?ect assessing social
- messages ' presented in children's programming. % . -

. AN

I. The Associate Director of Research, working together with the

‘ Associate Director of Research for the Electric Comgany, is compar¥ing

" researchers' and producers' assessments of program/attributes that

are important in eliciting ‘attention and comprehen81on from viewers,
) y . .

J. The research staff provided Sesame Street research data for Dr.

Robert Krull of Rensselaer Polytechnic Institute. Dr. Krull is
correlating physiological measures of viewing children's arousal

. J ' with Sesame Street attention measures. R

- K. The Research Planning Specialist prepared -a-list of segment attri-
. butes which will be used in planning a. Workshop-wide computer
index for Sesame Street materials. That system is currently being

planned by the Operations Division. p .

The following paragraphs describe studies and activities which have been
launched at this time, but which are still in the early stages of planning or
execution. For this reason, this section also comprises Section 9, Future
Activities Planned. )
. | *
’ A. Cross-Methodological Study - Several researchers throughout the
greater New York/Wew England area have been invited to participate
in a study of Sesame Street segments. A variety of research methods
/ will be applied to several audiences viewing the same stimulusL“
materials. The focus of the study will be on identifying charac-
teristic types of  information yielded by current research methodologies,
and on evaluating the effectiveness of these methods for use with
research questions concerning Sesame Street. Among those who have
been invited to participate are: Dr. Dan Anderson, University of
Massachusetts; Glen Brickman, Director of Research, Motive Labs, Rhode
Island; Dr. Bernadette Nelson-Shapiro, University of Massachusetts;
Dr. -Sheryl Graves, New York University; Barbara Flagg, Harvard Cénter
. for Research in Ch,ildren\'s Television; Dr. James Watit, University of
Connecticut; Dr. Robert Krull, Rensselaer Polytechnic Institute..
1

C
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B. Nancy Kozak, doctoral student at Harvard University and former member
of the CTW Nonbroadcast Research Staff, is workingfto identify curric—‘
) ’ ulum skills for Sesame Street that are particularly related to later
. achievement in school. She will be working on exploring possible
formats for presenting these curriculum itéms.

C. Dr. Robin Garfinkel of Columbia Yniversity is working with the Sesame
Street research staff on a project connected with the recent renorming

5 of the Stanford-Binet Inteclligence Test carried out by Professor

¥t Robert Thorndiké. This renomming study found a relatively large

' jump in the nommative scores fox preschoolers. Dr. Garfinkel is
investigating possiblé relationships between the items which repre- °
sent the improved dcores and ratingsiof relevance to the Sesame Strect
curriculvm.

D. Sesame Street researchers have prepared a stimulus tape which saﬁples
_several new formats featured during the eighth broadcast scason. ’
That tape is soon to be subjected to a program of formative research
.with target children. Attention and comprehension measures Will be
taken in an effort to ecvaluate the cffectiveness of the formats and
. segments. v v ’

-

¢ "
3. Significant Events and Findings - sce@il, above.

4. Dissemination nctivities . :
‘ ) A. Dparbara Kolucki, of the Special Education Deparbhcnt at Tecachers
College, Columbia University, represented CIV at the Anmnual ‘Conferénce
s of the Counsel for Exceptional Children in Chicago, Illinois. '
e ‘
! .
B. The Associate Director briefed the cES Field Coordinator from Jackson,
Mississippi, in new research and curricylum policies.

;;/’/// C. Sesame Street and ThelEiectric Company staffs reviewed a draft presenta—i
- - tion of Dr. Ken O'Bryan's AERA paper. .
. D. The Agsistant Director met with Carey Graher, who is affiliated with /7
Prime Time School Televizion in Chicago, aboutsresearch methods. ’
i oo : - W
E. The Assistant Director met with Migdalia Santiago and Orlando Casgdg
of the Puerto Rican Congress. i
F. The Assistant Director attended a presentation by Jeffxey webber
on his study concerning televisicn violence and children..

G. Sesame Street research staff members interviewed applicants for
the fall semester of the Sesame Street resecarch intexrnship progfam.
Sesame Street research interns receive on-the-jeb training in forma-
tive rescarch methods at the wWorkshop and are awafdcd'COllbgc credit.
by their participating colleges and universities.

o - ' . X C .
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6. Dath Collection =~ See #1l, above.

%
. - 7. Other Activities

A. Intecrnational - Assistant Director briefed Stephanie Sedelmayei,
from Hamburg NDR broadcasting, on research methods and objectives.

-

: : B. Products Division - Product testing and/or review was provided for
Sesame Street books, toys, and games, including:

Western Puzzles - 2

Paint with Water Books :
Grover Sticker Book

Sesame Street Paper Doll Players

Oscar's Grouch Book

Grover's Little Red Riding nogd Book

C. As in the past, ongoing review functions were provided for the
Sesame Strect Magazine, and department support was given for the
ofigoing program research conducted by Dr. Girvin Kirk and staff.

D. Community Education Services - Researchers continued to review
Scsame Street Program Highlights for educational goal corxectness.

8. Staff Utilization - Ms. Emily Findlay was promoted to the title of
Research Planning Specialist.

9. Future Activities Planned:

' See il above, starting with the last paragraph onspage 2 of this report.
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SESAME STREET PRODUCTION

x

4

f
MAJOR ACTIVITIES AND ACCOMPLISHMENTS

.
N )

-

The second half of Sesame Street's seventh season were taped in W

-

the studio during this period (Sﬁows # 866-925),

STAFF UTILIZATION »#

-~

- In a contipuing effort to give national visibility to the talents

and role of women on SEiAME STREET, Buffy St. Marie, an acclaimed American

« : -
Indian folk singer and personality, as well as Linda Bove, a leading
member of the Theatre of the Deaf were- added to the cast as "semi-

\

regula:s", during this period.

FUTURE ACTIVITIES PLANNED

1
In June, remote tapings of camping activities and waterfront scenes,

of interest to the urban child will be taken.




N THE ELECMRIC COMPANY RESEARCH

.

MAJOR ACTIVITIES AND ACCOMPLISHMENTS

' 1. completion of character and format popularity study.

- ; _
2. pParticipation in three day conference to plan final season of TEC.

3. Development of formative evaluation plan for final season of TEC.

4. Field implementation of formative research plan-testing of appeal
. and comprehension of material.

5. Continuation of content analysis of all TEC segments; development
of plan for analmzing these data. :

, el

——

6. Continuation of experiment to investigate role of teacher inter-
vention with TEC.

7. Preparation of papers for delivery at AERA cdonference in April.
8. Completion of a study of verbal humor comprehension on TEC.

9. Continuation of ecye-movement study of TEC segments.

* SIGMIFICANT FINDINGS AND EVENTS

1. Distractor studies indicate appeal of TEC remains quite *good.
2. Final report of Sproull study of preschool viewers of TEC re-
vealed 5nly small gains, but confirmed preuchoolers‘ attraction 7/
' to the program, and showed significant learnlng of TEC formats

did take place.

3. Study of responses to verbal humor on TEC revealed that compre-
hension of it ig significantly more dnfflcult for poor ‘readers;
suggesting a need for simple and explicit verbal humor.

» !

DISSEMINATION ACTIVITIES

L

1. Formal presentatxon ‘of a summary of all eye-movement research
findihgs.

>

2. January 12, Keynote speaker for First Annual Mecting of]lFriends
of WVIA, Scranton-Wilkes-Barxe, PA. \
‘ 3. January 28, Received award on.behalf of TEC, for -‘"the positive
presentation of women and minority groupﬂ", at press conference,
held by Action for Chl]dren s Television, Boston, Mass.

rEl{lC . ‘ ) . |

P v | :
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OTHER ACTIVITIES

1.. Completion of research role in aevelopment of Guidance Assoc. ' \\\

\\// ‘ filmstrips.

2. February 19, Panel presentation on bilingual activities at
CTW, Annual meetings of Bilingual/Bicultural Materials Con-
ference, San Francisco, CA.

. s ) .
3. March 23, presentation on TEC to national award-wlnnlng
Japanese Engligh Teachers, Japan society sponsorship, New York.

4. Helped devglop article on TEC for combroad, house organ of
Commonwealth Bgoadcasting Qrganization.

5. Arranged final details of contract with National Textbook
company to do a co-venture in bilingual materials; began
work on multi-media language arts kits in Spanish.

-

FUTURE ACTIVITIES PLANNED

1. Report of formative research on TEC. v

2. -studio and script monitoring.

. 3. Preparation of data summary and report on content analysis ‘)
project.

4. Ccompletion of study of children's own produptive humqgg-

. 5. Preparation of paper on the adequacy of research methdﬁs for
v detecting dangerous effects of television drug advertising
) on children for FIC-FCC- Panel.

// 6. Completion of School Intervention Stqdy.

7. Completion of Harvard Eye—movemcn?‘Study. _ .

, | | B N

' .. : -
e
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4 THE ELECTRIC COMPANY PRODUCTION
] .,
MAJOR ACTIVITIES AND ACCOMPLISHMENTS N, .31
- han
_ Editing of the fifth season was completed as of March 31, 1976.
Preparation for the sixth season has begun with new films being con-
tracted and scripts being written.
. v
. o
SIGNIFICANT EVENTS AND FINDINGS .
v 5
’ ' = '
The Electric Company research is testing some of our segments for
. |

appeal and comprehension so as to decide on their continued use.
. ~

A
A

' DISSEMINATION ACTIVITIES .

£

» February 20th, through the 22nd, a seminar was held to discuss
The first day's meeting was at-

The Electric Company's sixth season.
tended by TEC's staff and its advisors. The all-day meetings of the

21st and 22nd, were held at Harrison Conference House, Glen Cove, L.I.

‘and was attended by the TEC's staff.

FUTURE ACTIVITIES PLANNED
\

~ R

Studio production will begin on Juna 28th through July 30th, with
]

Studio producgion will

hiatus from August 2nd through October 15th.

resume on October 18th and continue through November 22nd.

-

-




“&\»~4//COMMUNITY'EDUCATION SERYIQES
N

: ( . ' "
- w . - A e )
The Community Educatj Services Division (CES) ié,chaxged‘with.the .
resgjksibility of reaching out to initiatqractivities leading tO(E?T use -
_ . ‘

g . e )
of Sesame 'Street and The Electric Company as a supplemental resource in

-
.. ’ .
& formal and informal educational‘ses}iqgs. In meeting this respensibility

CES has developed a series of strategies which tapqtef energy and concern
. N . A ’ ~~,

of fmrcnts, teachers ggpd others for using tebeibion as a positive force

in the .educadional development of preschoolers and young children. Thgse

s 9

L] - -
strateéies which serve a<qommon goal focd® upon several interrelated ob-
' R ) P ’ .
jective - reducing the barriers to viewing, puilding and maintaining an
- N
. . : - . &
audlenFe and enhancing éhp use of CTW's productions at.the poirt of re-
) . . -
ception. The following descriptions are selected highlights of CES act-,
ivities which address the' aforemeptioned abjectives, singly or in com- .
<.

~N - ~ B

g - f » '
. . r‘

4 . The Associate Director and the Chief of Resource Development of

bination.

'

the South Carolina Educational Television Network “and CES denelop-
. 2.
cd plans for conducting & secries of televiged workshops on the ////

'ﬁ use of CIW producf}ons as supplementary edukadtional resources.
A \ L]

The workslop dealing with The Elcctriéﬂgompany will be directed

0
-

towards tcachers and broadcast right qftgixeifool 48 over in the .

.

afternoon. The Sesame Street workshop will be directed at parents

. ‘ - » .
and broadcast during the evening. Both broadcasts will be %Ppple-

Al

]
« mented by a toll free Watts line to permit viewers to call in

questions. S . \

S -
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R CES staff in cooperatlon w:.th the Dlredtor of Parent Educatlon

.,.

iworkshop reached an,estrm@ted»400 teachers_and parents. Thetob-

FON
[
R -

jective of,theﬁworkshopsnﬁas~to teach the parents and teachers

- N : ’
e . .

how”to use Sesame Street and;neinforce'its objectives_in-schoq;
and at home ., .
.CES staff in conjunction with the Bolivar County Health Depart-’

\ ° >

ment;gonducted a series of,workshops in Cleveland, Mississippi.
A - -
The workshop setting folldhed the basic CES thrust of_reaching

out to qgmmunlty 1nst1tutlons, where the parengs of the oung

@

are to be found. The workshops reached, sllghtly over 450 people

N

and focused on thé use of Sesame Street and ways of re1nfqtc1n§

its content.

In addition, workshops were held in cooperation with the'ﬂead-

" start programs in Shelby ahd Shaw, Mississippi.- The workshops

, : '

reached several hupdred parents and introduced then to ways of g
reinforcing Sesame Street at h¢gme. . con

o

'x: ’ . ' ‘ . ,. ._ * . 7

;CES has expanded 1ts exploratory prlson pro]ect w1th the Fort

¢

'Worth Federal Cor*ectlonal Instltutlonal (FCI), to the FCI 1n

Seagoyille, Texas; The\objectives of the project are to prov1de
‘ _ . - A
'.. ‘a developmental eduational activity for the chridren_
of inmates on v1s1t1ng day.

. an opportunlty for parents of the child to interact
while the child is in the Sesame Street - Dlectrlc Company
Act1v1ty Area. . -

-

.
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o ‘ : ' -

'

.7an informal educational setting for the parents to
contribute to the educational development of thé child.

4

. a, setting for inmates trained as care givers to engage -
in the exploration,of a potential career in childd care. g

(8]

The p{oject~ptovides an o:?QItunity for the parents to be alone

4 .

: : ' ¥ .
and- thenh join the child im the activity area and interact as a
. - > : . # ‘
- — . '
family unit to encourage the growth and development of the child. )
The project”has been well received by the inmates and staff of

« oy
.

the corréctional institution. N

Inmapes'sérving as care givers in the Seagoville FCI, participated‘
in prer and inservice training conducted by CES staff. As part of

their training the inmates developed a puppet éct,'using Sesame

A

. Street characters to entertain the children of visiting parents
'in'the Sesame Strket. - Electric.Company'Activity Area. In addition
to the shows put on by the ;nﬁaﬁes at the Seagoville FCI, the§ have

Jpeen participating in a series of program -'workshpps conducted for '’
; : .
~day care centers in the Dallas - Fort Worth area. These shows give R
: . : A '

them an opportu&&&i to entertain preschoolers and at the same time

I

gather information' about the ruﬁning_of early childhood proyrams
N e ’

in setting other than Seagoville FCI. This facet of the.S goville

-
“

ﬁfogram permits the inmates to regnder a useful service while'build—
ing additiofal bridges between the cémmunity ahd the prison. This
activity run by theIEES off;ceiié undér{the'genera}‘superv}sion of
an ex@ffender from Seagoville, assigned té the CES'officg from the

Dallas, CETA gram.

3 h . s . ) o
. CES has intitated @ campaign to reach out to institutions and orgapiza-

BN
.
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' tions serving mentally retarded children. The caqpaign‘is part,
. L] ’ . I ’ . . o
of a nationwide CES program.to alexrt parentsy teachers and others °*
N . - X l - - -

to the experimental Sesame Street programming ‘designed/to teach
R mentally retarded,youngsters. The CES effort is désigned to . b

0!
.

. ~ ¥ ‘ . * ﬁ . " - ) “
.-make teachers and parents aware of the many -possible applications
of these segmenté'and encourage: reinforcement activities. “In . }

' ) N ! - ’ / % _.
Dallas, Texas some~qf the organizatiqns.ipvolved in the CES out- . T
réach campaign serving retarded children are the Soroptomist Child-

- rens Camp, Child:éh Haven Neurological Hospital,‘United>Cerebal E .

Palsy,Assoc;ationf Dailas Association for Retarded Chil@ren, West

. \ - .
Dallas Development Center' and the M;ntal‘Health RebBardation Center. .

. CES staff in Boston and the Massachusetts Depﬁitment of Edvcation : S
. . . i - 9

have developed plans to conduct a series of workshops on a state- .

wide basis. The workshops are being‘cohducted in the Regional
N ' -
Centers of the Department of Education. It is anticipated that the

_workshops will reach%approximately 300 teachers in elementary schools '
L4 . :

and preSchool programs. The objeétives,of the woikshops will be

to train the teachers in the use of CTW productions and to demonst-

. . + N
rate techniques of reinforcing the educational goals of the programs.

*




A

' 2 . » - \
. CES held expldratory meetings with the coordinator for Adult

a

'Education of the Louisiana State pepartment of Edhcatiop. The

B - N
.

objective of the meeting was to discuss the possibility of uti-~

lizing The. Electric Compahy as a component in an adult literacy

.
|
B

drive. The _plan for the use of The Electric Company'involves viewing'
the show and'engaging in reinforcement activities at home and in cen-

ters established for the literacy drive. As part of this thrust, in-

v

voiving the use of The Electric Coﬁpany in adult literacy programs,
discussions were held with tﬁe Vélley Park Addlt‘aagcation Program
serving Baton, Rogue, Louis&ana.: The objectiye of theydiscu;sion.was
to explore‘the use of The‘ﬁlect{;c Comp?ny'as a supplemental resou;ce
in adﬁlﬁ education programs. It is anticipated that the foregoing
explotétdry discussions will lead to thé‘use‘of The Electric Com=-

YI#%education programs in Louisiana.

T . i W
. v -
. : . M :
responsible for deslgning and@§mplemeht1ng outreach programs
El N "2 /.}" L “

to supplement CTW.productions, is developing a project in Hartford,

young children. The project
S has a dual thrust; imminization dchool children who have not
been fully innoculated and the dissemination of information to the

3 ’ ' .
parents of the children on the use of Sesame Street and methods
)

of reinforcing the educational goals of the show. The project is
. g ]
designed to motivate parents by tapping their self interest in the

~ .
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of Community Affairs, Hartford School System, Chamber of Commerce,

v

NAACP, . Community Renewal Teams, community organizations and private
: . [ .

‘industry. The task force is involved in the planning and develop-

ing of the project with a particular focus on mobiliziﬁé the commun=-
ity and preparing féf follbw up. The project represents another
strategy developed by‘FES;to reach the parents of young qhiidren as
the first step in c§f£yiég out the basic mission of reducing‘the"

oy TS I N . - e .
barfiers to viewing, building and maintalning an audience and en-
\ y ) A

hancing the use of QTW productions at the point of reception.

In Piéo_Riveria, Caiifornia~a predominantiy Chicéno community, CES

S

. ' s : ) y
conducted a w%rkshop for the bilingual resource ‘teachers and teacher
aides of the El Rancho Unified School District. The goal of the

workshop was to equip the partiéipant with the skills quirgd to
_ ~ /

use CTW. productions as supplemental resources in formal and informal

learning environments. Workshops for parents are being planned in

. 4
conjunction with the Director of Bilingual Education.
!‘.

& .

CES in cooperation with the Massachusetts Educational Television
Authority initiated the development of a comic strip to complement

the basic recading skills taught on The Electric Company. The strip

[
"

is designed to motivate children to learn ‘basic reading skills through
a high intereSt comic strip, using Electric Companf characters and
a cast of children set in Boston and supreunding locales. “The %Fead-
ing" comic strip has becen appeariné in the Sunday comié section of

Boston Globe since December 1975. An audience survey to assds the




o
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"

impact of the camic strip in a home environment was conducted by

a consuyltant for the Massachusetts Educational Television Authority.

- -

The surbef questionnaire appe%red in the Fébruary 22, 1976 issue

of the Sunday edition of the Bostdn Globe. The Globe anticipated

°

a total response of 250 replies; as of the end of March 1975 a
. : : | "

total of 2382 responses had been received. Seventy three pd&cent‘ Y,
14
of the responses were from six to ten year old children. mments
. | .
sent in by the children and others are attached to this report.

Thebgesponse to the comic strip has been very enthusiastic. Origin-
ally,.the.strip was scheduled to run for a period of 30 weeks; how-
ever,  based on the resﬁonse the Maséaéhusetts Educational Television
Authority and The Boston Globe are now exploring the possibility of
continuing the stripﬂover a ionger pefiod of time., .

‘

CES staff in New York City is developing new materials for use in

“FES projects. The material under development is:
q

in the handbook are designed to be used to reinforce

A the educational objectives of the show. The handbooks
will be distributed through the CES network, to early
childhood centers and kindergarten classes. It is anti-

. cipated that the distribution will take place during

il the 9pring of 1976. <

R 1) A Sesame Street handbook of actiwvities. The aptivities

M 2) Two films dealing with the curriculum of Sesame St;eet
) and The Elegtric Company, are being developed. The.
films will ,be tsed .in various settings e.g. workshops,
parent education programs 'to explain the curriculum of
of the shows and the type of graphngImats used to
depict the curriculum goals. AR ;

r
The manual and film will be utilized by CES in its future activities.
i

The manual by itself will represent a significant resource for care

<

18 o o
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'

givers involved in early childhood education. Its use in con-

junction with’ the CES prepared Sesame Street Script Highlights,

. LY .
will permit a care giver to identify specific learning objectives,
- _ | ,

v . .
within a broadcast and to select activities from the handbook

which reinforce the objectives. This planning can be done in ad-

vance of any broadcast thereby permitting the care giver to "pace"
the; use of the show and to select those learning”sequences which
v

a2
‘corfespond to the developmental stage of the preschoolers.

I T
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Aruitoxt provided by Eic:

DISSEMINATION ACTIVITIES -

CES."staff disseéminated information aboutt CTW at conferences and

A
"y

&

stitutions interested in the range of services provided by CES.
. : - ' AN
Deans of Black Graduape Schools 3rd

Annual Conference - New Orleans, Louisiana

Annual National Conference of Blacks in
Crimjnal Justice - Dallas, Texas )

working Parents - Concerns and Choices
sponsored by Child Care '76 - Dallas, Texas

Northeast Conference on the Teaching of’

Foreign Languages New York, New York

New York City Board of Education, Bilingual )
Bicultural Materials Confexrence - New York, New York

P

Conference of the Bilingual Coordinators of |
the New York City Board of Education - New York, New York

Third National Conference on Multi Cultural
Curriculum and Material - San Francisco, Caklfornia

{

‘ -
Conference of the Los Angeles County Bilingual
" Directors Association - Glendale, California

i

A

290

exhibits during.the third quarter. 1In parallel with the dissemination

of information, contacts were istablished with groups, agencies and in-

| —
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Aruitoxt provided by Eic:

PUBLIC AFFAIRS I o

A nationwide study of public. television audiences has . found that
Sesame Strect and The Electric Company are the two most frequently viewed
programs on public TV, Public Affairs met with the Rescarch Division and

a reprcsentative of PBS, which administered the study, and subsequently

prepared a summary of the results for distribution through a newsletter
to intercsted parties. Among other things, the study found that in
terms of viewing time Sesame Street alonc'accountcd for a third of the

total public TV audience -- more than all of the evening programs combined.

In terms of cumulative viewing time, Sesame Strecet and The Electric

/

Company together accounted for nearly half of the total public TV audience.

1%

In addition to the PBS national audicnce studies, the letters

and calls received by the Workshop provide another index to the continued

high interest in and pophlarity of both cducational programs. During

the past 14 months the Public.Affairs Division alone has serviced 5,341

{ -

individuai rcqucsté for information, letters from chiLdrcn, comments or
criticisms, and thank you letters. Many"éf the requests for information
come not.only from‘phé gencral puﬁlié but from students, teachers and
school librarians (this scason 112 University of Missouri students con-

tacted public affairs individually for materigl on which they could base

assigned papers; in such cases CTW tries to handle matters by providing
one sct of research materials to a school library). Parents and children

arc often moved to pen their praise: One girl wrote The Electric Company:

4

"...just wanted to write and tell you that 1 love your show....." A

mother of a 4-ycar-old wrete: ''my son is years beyond what 1 could cver

achieve in reading comprchéension when I was his age." :
. L}
During this quarter Public Affairs completed the rescarch, writing

and distribution of synopses of ¢ach of the 130 Sesame Street and 130

\

b 21
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Electric Company'programs'during the 1975-76 scasons. These summaries are

distributed to station information and instructional television directors

and, through thcm, to media and schools administrators-and teachers.

L]
.

CTW received an honor from Action .for Chlldrcn s Television (ACT)
for its portrayal of woman and minorities on The Electric Company. Publlc
Affairs supplied background material to ACT and coordinated the arrangements

for acceptance of the award by the producer and research director.

This year Sesame Street has been graced by the participation of

numerous guest performers, each scrving various curriculum goals with -

’ 7 thelr partlcular talents. Public Affairs has participated in these
lcé S |
;,plsodes primarily .through photographic coverage and wr1t1ng storlcs.

Plctures and/d&r stories have been dcvelopcd and distributed to the press

durlnp this period on such diverse personalities as Lily Tomlin, Margaret

. Ihmllton (who re- creatcd her famous wicked Witch of the \"est, for the show),

two of the leading members of the Alvin Ailey dance company, comedian tht-

¥

‘man Mayo, ‘th¢ singing Pointer Sisters and Roosecvelt (Roscyj Grier. As a

; follow-up to the cast visit to New Mexico, Public Affairs developed and
distributed a bhotograph and story about the characters' involvements
in farm act1v1txcs to general and specialized agrlcultural publications
which ordlnnrl]y do not have™much of an opportunity to write dbout the
program. ' ,

. Music plays an imporfant role in CTW productions./ Public Affairs

coordinated an interview with the Sesame Street music diéector on the U.S.
Trcasury Department's "Grammy Treasure Chest" which is distributed widely
throughout the~nntion.

, . v ‘Publicuﬂffairs also supportcd the visits of Big Bird to station-~ :

‘ o supported activities in‘Hawaii, Guam, and Scranton, Pa. through the creation '

and distribution of biographical articles and illustrations.

ERIC oe2
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'

The division also coopcrated‘with thé Comnunity Educatioﬁ Services
. mdiviﬁion in‘ preparing and disseminating information about new outrcach and
utilization pfogfhms dealing with Vietnamese refﬁgce children and prison
inmates.

public Affairs also collaborated with Research in the content,

!

] L.
design and distribution plans for a forthcoming newsletter reporting various
research activities at CTW, and administered the publication of a reseaxrch
study of Sesamc Street viewing in Isxacl.

s

@

@ - 23
ERIC

A v Provided by R

“« e e - . i e




21,

NEW HIRES AND TERMINATIONS FOR SESA'ME STREET AND THE ELECTRIC COMPANY's
PRODUCTION, RESEARCH, PUBLIC AFFAIRS AND COMMUNITY EDUCATION SERVICES®

STAFFS FOR THE PER#D 1/1/76 - 3/31/76,

NEW HIRES
' 2N
NAME POSITION 4 , 'DATE
LALELE L /.
" /’ \
Mst. Art pirector 1/5/76 ‘

Barbara Egan
Products - E/C Magazine

v

TERMINATIONS ,

. 14
Phyllis Friedman - Asst., to Film Production 1/16/76
.- 4 N\ Manager - Broadcast Admin, - N
Krystyna Debski " Executive Secretary - 2/6X76
Y Br.oadcaitr‘Admin. :
Pamela Whedon _ Supervisor of /S{cript:.s - 2/13/76
T.E.C. " '

T
v
s

e
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Ly > \ - Sesame Street The Electric Co . Co . S
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v i ) i - . \
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. . . - * : o R P
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e. Total program, outlays to date . ‘ . . . . ) ]
) ’ 4,045,200 . - 4,283,400 ' - - . 8,328,
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. ) < ® -
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b. RATE c. BASE _ v = C.E. Harnett 4AREA CODE [NUMBER
.o - . 2. " ) . - ¢
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485 LENFANTPLAZA.WEST.S W WASHINGION 0

'Deceﬁber 5, 1975“

' '
TO: Program Managers, Al1l Pﬁs\ygﬁber Stations
- ’ i ) ,

FROM: Allen. R. Cogper ;”jj“} CC: pBs Stafr

' : ot & ‘CPB Dist.:
SUBJEUT : November-December 1974 Nielsenq Cumes : :

. and Demographicsg
. ,

We have Just receive

d from the A, C.
householgd demographi

Nielsen~Company their

Cunulative audience .apg
Cs report for the four-week period, November—December 15,
197k, The individual veek ratings were distributed on June 10, .1975. .
. , :
The dels

lYSs 1in brocessing are related Primarily
the Nielsen system to be more reflective of the
television, including initial ‘carriage of pro tional'"fegd
day and tine, multiple repeats, etc. Hoveyer, the November-December 197k adata do~
not reflect the changes that will be made in future reports. Hopefully - and it is
only a hope - lthe datu for the October 1975 rating period will be the first“series
to*incorporate significant’changes thet discussion bétween
Nielsen angd CPB/PBS resea ' S

to our continuing effortg to reshape
special characteristicsg of public
grams at other than the pat

However,

over all

time, the full PBS schedule Was measure

selected prime time programs.

new_”cd;}iage report" sfsteﬂ,
" pPrograms .

do represent g very significant advancement
public televisionwaudieqcc. For the first

d. ‘Previously such datg considered only
Basic to this improvement was the innovation of g
cncqmpaséing the full schedule of daytime anq evening |,
Other improvements include data for each progrhm of the "average minutes
Of viewing time" - rof 8l1 households and for all market section categories - and,
for the first time, separate viewing data for ”whité” and "non-white" households.

A. Eummd}vlof Data for All Programs Combined o :

b .
1. During these four November-pecember 1974 we ks, programs.diétributed,by PBS
vere viewed by L& L% of all U.S. television houséholds. These 30,b10,000;house—
holds viewed an ave

rage of 10.7 broadcasts. These figures are signifibantly ;
higher than thosze i

n the nearly comparable February-March 1974 re
numoer of cy

+ report. The
A€ households increaseq from 27,800,00b to 30,410,000,
The average numper of broadcastsg viewed is .up fropm 8.6 in Feb

a 2L L% increusse. The "new viewing time" dats show that the
>173 million household viewing,hours to the 197 rated pPrograms
the four-week perioq. Children's programs accounted for 69.6%
. -

29

distributed during
qf this total.
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g - !

b Because of the importance of the PBS-dic

-2 - . ' ' -

_ t
) . , -- .
2. For the first time, Nielsen has provided data on the cume of PBES audience
for "white" and "non-white" households.. Duling‘Hovember—December, PBS-distributed
programs were viewed by Lk, 6% of "white households and by 41.8% of "non-white"

- households. The near-parity wi®h respect to the "'reach' of public television is

frankly surprising, but very welcone.- However, it should be noted that the
"frequencN' of viewing by "non-whites"is at less than half the level of ”vhité%'ﬂ
Among the 3,160,000 "non-white" viewing households, the average household viewed
L.8 broadcasts, for a total of 1k2 minutes per household. The 27,250,000 "white"
households. viewed an average of 11.2 broadcasts, for a total of 357 minutes pef
household. = (The viewing of "children's progrums" accounted for 76% of "non-white"
viewing time vs. 69% of "white" viewing time.) >

[%4

3. The viewing of Pﬁsedistributed prbgrgms is/§ubstantially higher in the large
"metropolitan erea” counties than in the smal) "rwal® counties. (fhis is probabl

" accounted for by the inadequate rcach of UHNF signals to outlying areas, relative

to VHF, as well as to the factethat at lcast onc-fifth of all U.S. television hous
holds cannot physically receive any public television signal.) 1In the largest
counties, PBS-distributed programs were viewed by 51.7% (14,130,000) of the house-
holds, vs. 35.1% in Nielsen's smallest counties. Of special interest is the fect
thut the "frequency" of viewing was greater ip Nielsen's mid-size ("B") counties .
than in the largest ("A™) ctounties: 12.2 broadcasts in "B”'counties, vs. 11.2 in
"A" counties and 8.1 in "C" and "D" counties, n '

stributed "children's programs', it is

‘not ‘surprising that our "reach" and "frequency" is greatest among households which

included g c¢hild under six ycars of a@eﬂ The cume among, such houscholds is 59.9%
vs. 39.0% in.childless households. fThe amount of viéwing time in the former
(households with child under 6) is 800 minutes, vs. 197 minutes £6r the 13ter,
(We believe that the differcnce between "young child" and "childless" households
with rd;pcct to viewing time is substantially greater than the l-to-1 ratio in-
‘dicuted by these figures.) ) :

5. The cumulative audience for PBS—distributcd'progr&ms is highest among house-
holds with a young (18-3) vears) "lady of the house" than: umong houschalds with
"ladices" 50 years and older. This is again a reflection of the‘popularity of our
children's programs. 1In a four-weel period, PBS-distributed brograms were viewed
in 53.5% of the "young lady" households, vs. 11.09 of the "$0+" houscholds..

6. ' Pus distributed brograng are vicwed to a greater degree in houscholds where
th®"head" is o "professiond
by skilled or unshkilled woykers, or by retircd persons, full-time students and:

othcrs "not 'in the labor rce".  However, among; the lattcr groups, the level of
viewing is about the'same | i.e. 40.5%, 40.9% and b1 4% respectively.

7. A similar "upscale" trend is reflected in the analysis by "head's education".
The "cumes" range from 34:6% for households vhere the "head" attcnded but did not

graduate from high sch i"tq 56.9% of households héqded by a college graduate.

8. Annual household income is closely éorrelated with education. Whereas only
34-.9% of houscholds with annual incomes of less than $10,000 were reached by PBS-
distributcd programs, 53.8% or households with incomes orf $20,000 or over viewed”
bublic television brograms. tHowever, the largest number of programs viewed, apgd-
time spent viewing was accounted for by "middle income" households, i.e. those
with annual incomes of $10,000 to $15,000 per year.

ConL'd;

3V

1 or white.collar vorkep" (50.1.%) vs. houscholds neadcd

Y

f
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B. Individual Evening Program

The volume of data from Nielsen is too. gréat to allow the presenfgtion of more than a
-highlight summary in this feport. (Complete data for individual- programs will be

%

supplied to producing stations upon request.) UHere are rey figures for evening prOgrmw%ﬁ
distributed by PBS during tne four Hovember—December 1974 weeks:

. # of Cume Audience Average  Average
Program/Scriei ’ . Egms. &' # of Hnlds. ‘ Mjnutésl Episodes
Feeling Good _ ’ 4 9.3 6,370,000 3k 1.2
MPT (Updiairs, Downstairs) ~4 8.4 5,750,000 92 2.0
Nova . L 8.0 95,480,000 Sl 1.5
Life of Leorardo Tl 6.8 14,660,000 60 1.3
The Vay It ‘Was Sl 6.2 4,250,000 25 1.2
hmerica \ _ b 6.0 14,110,000 30 1.3
Evening At Symphony - b, 6.0 k,110,000 ° h3 1.4
Walsh's Animils . L7 6.0 4,110,000 27 1.2
"Wall Sireet Weex 4 5.4 3,700,000 37 1.5
Arts/Humanities Specials ’ 7 5.0 3,420,000 5T 1.1
Washington Weck In Review i h.6. 3,150,000 h6 1.7
Soundstage [ . Y Sbh #3.010,000 - 36 1.1
In Performance/W81f Trup pe 2 L.h 3,010,000 L6 1.1
Firing Line ' L 3.5 2,400,000 Lk 1.4
Hational Tewn Heeting b 3.1 2,120,000 31 1.1
Behind The Lincg s P 4 3.0 2,060,000 25 1.2
Public Afrairs Specials T h 2.7 1,850,000 56 1.1
Door. Beat 4 2. 1,640,000 29 1.2
Yhat %Now, fmerica’ 4 1.8 1,230,000 21 1.2
Woman ‘ ' L 1.7 1,160,000 28 1.1 .
Soul v h 1.6 1,100,000 31 1.0
Bluck Perspective on Hews - b 1.5 1,030,000 23 1.1
Religious America b 0.8 550,000 T P2 1.0
Aviation Weather _ b 0.7 480,000 26 1.1°

Thesze 97 prograns, combined, wccounted fTor approximately 52.7 million houschold rievwirg
hours, or 30.L7% of thc total. This is less than the time spent viewing Sesame Street alond
i.e., 57.6 million hours, 33.2% of the totul. (As stated curlier, we believe Lnut the timd
spent viewing all.children's programs is grossly understated by Nielsen's “multiproqessing'
procedures.) Approximately 12 million (39.4%) of all Houscholdw that vieved PBS~distributd
programs during these 4 weeks were utiracted by these evening programs only, i.e.jﬁid not
view any of the children's propgrans . . Co

Here is a swanary of evening prograns viewing, by category: ‘ ?» !
¢ # of Cunme _% of PRE

Pems . Rtg. Prog.(000) Time Hhlds

Arts and-tumanitics d 28 2. 15,300 15.5  50.L
Contemporury Lifc 12 8.1 5,550 1.4 18.2

Science and t4edicine . 15 17.9 12,260 6.1 40.3

v Public Affairs ° - 22 12.8 8,770 5.5 28.8
o Target Audience 12 h.3 2,950 0.9 9.7

/
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~ of episodes viewed lead to the conclusion that the program disappointed thoge who had

‘Hasterpicce Theatre's audience was far more loyal, as indicated by both "average ninuteg"

Thé data for Feeling Good inpicafe that the program concept and promotion had fairly
broaq-appeal, but the limited amount of time Spent with the program, and the smaiﬁxnumben
tuned in. Demographic data indicate that Feeling Good attracted an "upscale" audience,-
with a 15.0 cume among households with a‘college-graduate head, and 9.4% in "high school

.
P - s

and "average episodes'", Thisg program's demographics were also "upscale", but differed
markedlx from.Fcclinr Good with respect to the ‘age of viewer%. Whercas EEEiiﬂﬂ Good

had an 11.5 clme in household$ with a chffq under 6, vs., 9.6% in childless households,
Upstairs, Downstairs had .a cwne of only 4.5 in young child households and 10.9 in childle

homes. . ) Sk

With respect to Trequency and amount of vieving, lova falls Vetween EES&iESHQQQQ.a”d
Hastcrgjgﬁg_Zhgggzg. Ls damographics are “upscale" except for the indication ihat house-
holds where the head wes "liot In The Lubor Force" (students, retired persons) were
attracted to the progran to a greater degree than households headed by a "Professiona ",
In the case of llove, its’cume was 9.3 in the "Professional“ category vs. 10.3 among

————

"HILF" houscholds. . v S .

" For public television, tbOA&gpnuqu_profilc is interesting to the extent that it was

especially appealing Lo the relativelj‘youna households end to the relatively old ‘house-
holds. It had beloy averuge appeal to households vhere the "lady'" was 35-49 years old.

t

- -
The Way It VWag is notable for the extent to which it was.a favorite among, "non-white"
—-——*—,‘h-—% .

"households . Yhereas its "white! households cume wag 2.9, it was vicwed in 9.0 of all

ERI
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"non-white" houscholds., Jhe Way Tt Was is dlso distinguished by the relative "flutness"

—

Q‘Of its dewmographic profile, wexcept for an extreme "big county" vs. "gmall county" differenc

in cwnes, i.c. 10.6 in "A" counties vs. 1.9 in "C & D" unties,“yhich is consistent vith
its good "non-white" rating.,

—_—— .
The America profile indj ates "generol" appeal regardless of uge, presence (or non-presence
of cﬁfidrcu, and county \size. To be sure, there are "upscale" differences, but these are
less markcd than usual. However, the Nielsen data show that "viewing time" was slightly
greater (36 mjnutes) amoryg lower ircome households than wmong upper income households

(30 minutes). < ’ : ‘ ’ . : ’

o

The gﬁguglyi_ﬂy_ﬁygghgqx_uudiencc is older as indicatdq Ly «n 8.5 cune in households with
e ladies"” vg, b8 in the "18-3h4 loadies" category. Despite thig difference, its profile
is relatively flat. Hotable is the lact that its cume in housecholds with incomes of $15,000
and over is only 1 point higher than in houscholds with™under $10,000 income (7.0 vs 6.0).
This indicates that symphonic music ig apprecioted by persons regardless of incone. Usually
the cumne in upper income houscholds is at least double the lower income houscholds’ figurce,
¢.g. Lzonardo, 10.6 vs, h.2; Wolf Trav 8.1 vs. 2.9,
’ B < -
Soundstere also has cn hbove average appeal to "non-vhite" viewers. It's "white" houscholds
cunc of 4.3 is cxceeded by a 7.7% cwre in "non-white" households. As to be expected it has
a "young" profile, with households vith 18-3h yeers old "ladies" having a higher cume and
slightly higher "frequency" than "50+ " households., It is also interesting to note that
the cune in houscholds with "%15,000+" incomes is only one point higher than for households
¥ith "Under $10,000" incomes, b.h vs, 3.4 . 4p attribute it shares with Evening At Symohony..

-

Cont'd.
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WdIR attracts more regudar viewing than WSW:
episodes of WSW vigwed, Whereas £
A o

in housenolds *where the “head" was

. oy . . gene \ . . . . .
ing" - 37 minutes for Wsy vs, U6 minutes for WWIR. This "aging" of Wall Streét Veck is
very likely accounted for by ‘favoruable audicence flow from Washington YWeek In Review - 4

result of a scheduling change\introduced by P3S in Fall
of WWR'g older viewers nov stax\with PES for'W&W. Holh

v, i

schedule change. Wushinrton Hoxi';_AA ratir; increased

in Hovewber-Decender, 1974, Wal) Curces Week's average
February, 1976 also 1o 1.9 in Hov&nbcr-tccembcr, lQYL.

»

: C. Chillren's Proprams

. \ . . :
The PES-distribuled roster of childreén's programs was viewed in 26.9% of all U.S.
The typical viewing household devoted mor

houscholds, a total of X8,430,000 housgeholds.
~than G.S,Lcuys Lo these programs during.the four weck
broadcasts.  (We belleve thal these data serious
or viewing, a situation which we are striving
dauta for houschlolds with young children.

volume o viewing in.chjldchg hsuscholds:  the cume in

houscholds ), with morc than 2 hours of viewing, 4.6 epts

Base datafor cach of the children's progrem series is shown below: '

#oof Cuie Andirnce hverase  Average

Pros. A4 cUdNLdL.  Minctes  Boisodes
Sesane Strect ' 20 19.7 13,190,000 2906 5.9
“he Bleetrie Cowuny - 20 16.2 11,100,000 ¢ 124 oo by
Mister Rogers!’ Lelghborhood 20 12.5 8,560,000 122 h.8
Lo . 20 11.3 7,140,000 88 b
Villa Aleprce : 20 9.3 6,370,000 92 3.7
Correscolendas : W 3.0 2,060,000 29 1.3
“ee Cooking Lehooul L 1.9 1,300,000 19 1.0

- . .
It should Le roted thatl Zoonm's distrivution pattern was changed from one cpisode PEer weck

in February-Kuarceh to five per weck in Glovember-December.
children's scrics for vhigeh trend data are available.

q i .

’ ' Feb.- Mereh
Gesame Street ’ 23.3
The Electric Company lhgs
. Mister Rojers' Neighborhood , 10.5
’ . Zoom _ . 5.7

e - 83
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* Our Tinal comment rganding evenihg progrens! relates to
Week In Bewview. Of particular note is the ﬂaging” of the.Wall Street Week audience,
in previous studies had u much younger profile than W4PR. Although the WSW cume’ in hou

‘ holds with an 18-34 "Yady" is 3.5 vs. 2.2 for “WIR, in both cases the bulk Of the audie

" is in older (50+ ”lady") households: 8.5 foré?ﬁicum 7.9 for WWIR. The_data show that

n no demographic group were two pr more
or more WYIR programs were vieywed by the average view
housenold with a child 12L17 yea¥s of age; with a "lady" in the 235-U49 yedr-old age cate

a college graduaie; and in households with $15,000+

_- annual -income. This differ'ence is also reilected in the composite

« period, and-saw en average or 12.4
Ly undersbate the amount and frequency
to correat.)  Of nore significance are the
In houscliolds with at lcast onc child under 6
years of age, $8.0% (8,030,000) were reuched by FBS children's programs.  In thesce house
holds, almyat 13 hourg were Jdevotod to these progranms divided among 23.2 broadcasts, or
‘ more thau ore program per week-day during the four wecks. (An interest:

Wall Street Yeev-and Vashinzt

wh

——

"average minutes vies

197h.  Thus we belicve that map

programs benefited from the

frem 1.0 in February, 197k to 1.

suditnce increcased from 1.2 in
v

A ~

sting phenomenon is
this category wes 13.6 (5,160,00
odes per vicéwing household.)

>
iy

liare arc the deta for four

Mowv . -NDec,
19.7 :
16.2
- 12.5
' 11.3 ]
|
|
|
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Sesame Strect wus the #1 children's prograim, with a cume of 19.7% among all households,
and 51.0% anmong all houscholds with a child under 6 years of age. Among households "wit
young childrén, the average number of episodes” viewed was 9.h;-hverage viewing time

L38 minutes. The Nielsen data indicate that viewing in "non-white" households was at
least on a par with "white" households, as indicated by a 19.6 cume for "white" househo
end 20.€ for "non-white" houseliolds. The Sesame Street audience was relatively evenly
distridbuted among countics of all izes, with a 16.6 cume in the smallest ("C" and "D")
counties. Sesmte Streoet's audiencd was unii‘ely "level" regardless of the "occupation”
of the head (22.57 among "Professiohals" and 20.5% among "Unskilled".) The difference
between howes with a head who had not attended college vs. . those with a college, graduat
head wus also smill: 20.0% vs. 22.5%. There is hovever, a significant difference with
respect to mouschnld income: among "less than $10,000" income houscholds the cume was 1-

1" rf- ) .

vs. 22.7 in "$1%,000+" houscholds . )

The Flectric Cornnnv's comrosite cunce of 16.2 (11,100,000 hougcholds) is only slightly”
bulow that of cennoe Hireet (39.7), and the munbor of e¢pisodes viewed is comparadle (5.9
for Scsere Strect vs. 1,9 ror T““_El&ikiﬂlﬂ&ﬂﬁiﬁﬂ)- The principal difference is the
tmountl of vicwing: tire, due to Lhe hour-long format of Senwne Street. The Sesome Street
figure of 256 minutes ig Just about double ihatl of The Flectric Company (125 minutes).
The domographic profile of The E]ectrig_ﬁylii&[ is essentinlly the same as that of Scsan(

Street

. , . " g 1] 1 ;. 11 y : . : a2
Locxeepl for the "white" vs, non-white" difference cjted above, and an indication
that the child viewers of 7). Blestric Lompany are slightly older than l1‘;hose of . Sesane
Strect. The Blecirie Compony s cwac in 'whitc" houscholds was 16.4 vs. 13,5 in "hon-whit
houscholds. Whercus in houscliolds with o child under 6, the nuwaber of episodes of Sesamd
Sireet viewed was 88% preater Lho in houscholds with a child 6-11 years of age, with

respect Lo The Flectric Company the difference is h39.
[ X $ R

er hecers! dieimborhood was vieved in 12.5%-of all hougeholds (8,560,000), und in .

38.9% of houncholls (59130,000) with a child under G years of age. In all essential re-
. e .. - \ . .

5 ts, ils profile is similar to that of Scesame Street and The Electric Company.

- .

The comosite cufe of Zoom wos 11.3 for the four.Novcmpcr—Dccembcr veeks. The 7,740,000
viewing houscholds viewed an averane of J.h(episodes, and -devoted 88 minutes of tinme to
this progran. Wille jits profile is not distinctly diffTerent from that of the other PBS-
distributed children's brogrums, there arce some variations worthy of corment. Zoom's
audience is more heavily concentrated aaong houscholds with a high-school educsoted heod 1]
in houscholds whero Lhe head attendod college; a grecter proportion of its audicnce Vag
attrectel in  Lhe larger v, Lhe smeeller counties. nouwever, Lhere iz no clear indication
<in these data. thut thc Zonrn andience was appreciubly older Yhan that of Sesame Street,
The Elvrtriclﬂomﬂ@hﬂ'or M, Hoﬁgﬁg. - .

Villa Alerre wis viewed in 9.3% of ull houscholds (6,370,000) und ‘in 32.5% of ul) young,
ts frequency of viewing i somevhatl Jower, as .
a

child (under ) houscholds (1,190,000).
is viewing tine, probebLly ‘related to ihe ¢l that tnis program is shown less freajuently

I
Pal
PA

than those dizsussed cbove. It ig notevorthy that Villa Aleire's cume in households headd

by an vunskilled" vorker isg hiphgr, d.e., 13.6% than in "profcesionel ™ houscholds (10.7).
(4 : '

Carrescolendas atluined a cume of 3.0% (2,060,000 households), with the average viewing

household tuning Lo 1.3 episodes during the h—weck period. Average viewing time was 29

minutes. Of intercst is the fact that "average episodes" wus lower (1.2) among the 10.25 |

of households with a child unler 6 Lhan in the 5.1% of houscholds with o child 6-11,, in-
dicating o slightly older audience than the previously discussed prograns. The audience

. was walso relatively "downscule' wilh respect to such demographics as occupation and

fEI{v
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education of the head. '

A3
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.

Finally, Zec Cooring School's cunse was 1.9 (1,300,000 households) with low frequency
(1.0 episodes) end viewing time (19 minutes). The levels are too low for significant
analysis. . 3 )

D. Overvieéw

Ve believe that thesc liielsen dala provide statistical evidence of growth in the "reect
of public television and in the "frequency" with which it is uscd. Here are some basid
copparisons with essentiully comparable date for the L-week pcrnod January 28-Februar
2L, 197k,

Cune , . Averape
;L 4.~ Projcction , Episodes
Februwry-iarch | hp.0 27,800,000 ° 8.6
Novewber-Doecen i W 30,410,000 10.7

Cume’ gwudicnce Jur individual evening series measurced in voith cycles elso show a gencra
uplurn, witn the notable cxeceplion of Firing Line which was distributed on Sunday even
following MHisteruicee Thentre during boLh survey periods:

)

Fab, ~linreh liov.--Dec.
Masterpicce Thealre , 6.3 . 8.4 ‘
Firing Line ‘ .7 3.9
Washington Weex In Revicew 3.0 .6
Wall Street Weoekr/ 3.0 5.0
Ecox Zeat : 1.0 2.4
Woman ' ' 1.1 1.7

3
I

A similar trend is indicated for the children's series with one major exception.-

s

Sesanc Shrecl's cume declined from 23.3 to 19.7.

While the trend is upwards, the fact remains that public television siill accounts for
a very small portion of all television viewing. The current report shows that the .
averape U.S. televigion houschold devaled 2.9 hours of vicving time to PRI~distributed
proguens, or a-1.7%% share of the 1£9.6 howrs total . (Adjusting for the fast Lthat PUS
service is nol availeble to approdiialely 205 of all U.h. lelevision Louscholds would

increcuste our share to a 1.6% levell.) : .
0 § v ‘.
The Tinding of near-purity in our "reach' of "white" and "non-white" houscholds is ’

probably tlc single, most fuvorable new item. With resﬁCvL to this dCVv]opmevt it has
beer noted thet (he wncunt of viewing time to public television by "non-vhite" is

lgss than half that of "white", i.e. 142 minutes vs. 397 minutes, and that 7GE of
"non-vhite" viewing was Lo children's programs. The tvo "black audience” series, Bleck
Porsvnetive O*.mhc _leys and repeats of Soud had cwre audiences of only 3.0 among bolh
"whites" and "ron-whites", and the viewing of these programs by "non-whites' totalled
imately 108,000 hours, or about 1.4% of total "non-white" viewing time. Clearly,
;¢t audience' programming was a very minor factor in attracting "non-white" vicwers

Also g matlcr of concern is that the four-week cune for our most nonular evening series
Masterbicce Theatre (Upstuirs,Downstairs) waes only 8.4, or about halfl the onc-week

rating of a run-of-the-mill commercial television nelwork evening program. The combine

Cont'd.
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’ \
cume of all our Arts and Humnnitggs_programs over e four-week peried is 22.4% of all

U.S. television households. During the 197h=75 season ‘each of

22 'commercial ~

.. . , ; 7 , L
television network brime time serits? had an average Per-program rating of 22 or higher

Thus it is clear that while usage of public television adult
- we have started at a miniscule level ang the rate of growth isg

our programs are virtually “unvicwed”. apparently becauge they do not sati

or needs of a measurable number of viewers. Others are "undervieweg"

potential because the public is not aware of their existence or, becous

station varioeiions in schoduling, potential vievers don't know vhere or

to sec the program. Another significant problem is our dependence
system dominat@d by v comrercial stations.,

brogramming is'growing,
very slow. Too nany of
sfy the inted
relative to their’
¢ of station-p
“nen to tune j§
on Uil in ¢ natliona
R |

Perhaps more scrious, Lul essentially within our control Lo correct, ig the perpetuatio
in the schodule, scagon' efler SCuson, of propgiams which have failed from the outsct to

attract a neasurabhle audience, or which have evidenced a Sleady decline in ratings, The
 Pregrums ncel to hc;jmpggxcd (jf_pbsslblc) or eliminated from the roster of programs di

-

of public

Ve repeat
stations.
caudience
"what its
depgree Lo

' audicence,

ERIC
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tributed by PBS‘fd?'prime—time,‘ﬁational presentation.

The Nielsen dala provide the basis for making such decisions, but it jg the responsibil

televiaion broadeasters to take eppropridtce aclion

: . y . caae '
our oller to sharce all wvailable data with progran producers and all PBS memb
We also invite your qucstions uand comacnts concerning thisg report or our oth

metsuregent and progrean cvaluation activities. . o the extent thut programming

all oWhut” ung these meesurenents provide u~u’ntisticnlly valid indication of
which ve arc serving (or not cserving) the needsund interests of the nntional.
these data merit your careful consideration. ’

) ‘
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v.FROM: Allen R. Cooper

" SUBJECT: The "PBS Audience" - March 1975 ) mnT o o

e

January 6, 1976

~
’

0. - Program Managers, All PES Member.Stations ' c:EEY\/E5E3 CC: CPB dist.

PBS dist.

\ .~

- . ’
TheA.C. Nielsen Company has now furnished to us cumulative audience and household
demographics data for all progreams distributed by PBS during the four-week period,
March 2-29, 1975. ‘Individual week ratings for these programs-were.the subject of a

. September 9th report distributed to all member stations.

t should be noted that these March 1975 data continue to reflect "mnultiple processing"
by the Nielsen Company, and therefore understate the actual size of the azudience for ]
{ndividual progrems and for all PBS-distributed programs combined. "Multiple processing" .
is a technique that is meaningful for cormercial television but not for public television,
because it "discounts' the additional audience and additional viewing time resulting from
the scheduling of "repeat" presentations on the same day (as in the case of children's
progrems) or during a week (as in the case of some of our most important evening programs).

We have been negotiating ("battling" is more descriptive) with Nielsen for almost a year

to eliminate "multiple processing” for public television programs. On December 15th we
were advised by Nielsen that "starting with October 1975, the data will be run according

‘ ‘o_your specifications, i.e. they will be un-multiple processed.”

Thus the data for March 1975 are directly comparable to the November-December 1974 figures
reported to you on December 'Sth, and are essentially comparable with the January-rebruary
1974 "cumes". The latter report marked the first time that Nielsen processed data for
both PBS-distributed daytime and evening programs: prior reports related oply to "selected
evening programs'. ' :

\

Here is a comparison of the "composite" data for all measured programs in the three reports

'Foﬁr-Week~CumulativefAudience

% of U.S.  Number of
TV Hhlds % sHouseholds

i/ '
J-ﬂ{197h . h2.0§ 27,800,000
N-D 197h } bbb 30,410,000 .
. March 1975 — 43.3% 29,660,000
Thus in terms of "reach", i.e. households viewing at least sive minutes of one P33-
distributed progran during a four-week period, it is clear that the public television
audience is not growing.’ ' § - ‘ ‘ ‘

Comtion t? all three reports are data on "averaRe episodes viewed", that is the number
of programs viewed during the four-week period by the averuge household inéluded in the

‘"cume". This is a gross measure of "frequency" of use. MNere are those statistics: .

/

/
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J-F 197L

N-D 197k
. March 19
These data indicate an
1974. However, we C&n
because during March 1
significantly increase
Independcnce Program &
jmpact of SIP will be

The two most recent re
distributed progrars a

four-weeks.. "In Novemb
(5.56 hours) per viewi
figures show the same

; million household, and
) ‘mgramming are substa

v this is a total of 12.
by PBS—digtributed pro

Who viewed public tele

significant household demographics data from the lielsen report:

. Average Episodés _
Per Viewing Hhld. ;

8.6
. 10.7
75 .. 10.3

]

improvemqgi in the "frequency" of viewing vs. January-February
not discou the March 1975 decline VS. November-December 197L
975 the number of "different programs' distributed by PBS was
d. due to tje presentation of more than 20 hours of Station
cquisitions in addition to our normal roster of programs. (The

discussed in deteil in a later cection of this Teport.)

ports provide a more precise measure of the extent to gpich PBS-

re being Pewed. Ve now hdve data on the "average minutes"

viewing time allottri to PBS-distributed programs by each household "reached" in .

er-December, "average minutes" viewed was 342, or 5.7 hours per

household. Tn March, the "average minutes" figure decreased by 8 mismutes to 33h*minutes'

ng household. Thus the "average episodes" and "average minutes"
slight downward trend. N . -

To be sure, the .fact that in March 1975 public television was viewed in more than 29

that these households chose to devotp 162 million hours to our
ntial figures. However, Nielsen data indicate that the average TV

ousehold viewed 6.52 hours of television per day in March 1975. -ovetr a four-week period,

5 billion hours in viewing television. The share accounted for
grams is 1.3%

vision in March 19757 The followihg table summarizes the most

\

w»

, "Reach" . ' "yiewing Hours"
"7 of Total Proj. % A + Index - Proj. % “Index
Hhlds. (000) Pen. Dist. Dist/Total (1illiong)Dist . Hrs/Reagd
AL1- Households 100.0 29,040 \2l 100.0 100 + 1617, }00.0 10D
Al Housecholds , . )
Race Vhite | 89.0 26,840 43.6 92.4  10h  152.5 94.3 102
" Non-Wmnite ' 11.0. 2,200 29.9 1.8 69 9.2 5.1 12
County'Size "A" 39.7 12,750 6.7 13.9 111 77.8 48.2 110
ng" 28.2 9,290 48.0 32.0 113 52.8 32.7 102
ne" g "D 32.1 7,000 31.7 2k.1 75 30.8 19.1 19
Children None - 55.1 14,160 37.3 8.8 89 - 60.9 $a.1 "6
Any Under 18 Lh.9 14,880 8.1 -51.2 114 99.0 61.9 12
. Any 12-1T 23.1 6,890 43.5 23.7 103 2h 15.1 6
: Any Under 12 33.8 12,030 52.0 Ll.h 122 93.8 58.7 1k
7 ¢ Any 6-11 23.0 7,800 51.2. 26.9 122 . k5.5 28.u 10
’ ~ Any Under 6 20.9 8,090 57.1  27.9 133 82.9 51.8 18

UV
‘-E[{l(j(continucd)
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‘ . - "Reach" ' "Viewing Hours" L
% of Total ProJ. % % Index ProJ. % Index,
Hhlds (000) Pen. Dist. Dist/Total (Millions)Dist. Hrs/Reach
Age of "Lady" 18-3k 32.8 - 9,840 k7.5 35.8 109 ©TT.h Lo, 7 136
, 35-49.  26.8 » 7,200 lL2.L 26.2 98 .3k 0 21.5 108
50 gnd Older Lo.4 - - 10,430 k0.8 38.0 9l 47.3 29.8 78
Occﬁpationdof Head ! :
Prof./Wh. Collar ' 3h4.9 10,890 L6.2 37.8 108 63.3, 39.7 105
Skilled 16.4 4,880  Lk.2. 16.9 103 . 27.2 17.1 101
“Unskilled 2.8 6,350 - h1.3 22.0 96 35.l p2.2 101
Not in Labor Force 25.9 6,710 - 38.5 23.3 90 33.L 21.0 90
[4
Education of Head. Lo ’ ‘ [‘ -
0-8 Yrs. Grade Sch. 22.5 . 5,670 35.9 19.5 87 2L W 15.6 80
1-3 Yrs. High Sch. = 15.6 3,920 +36.0 13.5 87 17.0 10.9 81
4 Yrs. High School  33.1 9,860 L2.5 3h.0 103 ~51.8 . 33.1 97
1 + Yrs.College 28.8 " 9,590 L7.5 33.0 115 - 63.3 Lo.h 122
L + Yrs.College 15.4 5,240 48.5 18.0 117 34.5 22.0 122 -
Household Annual Incbmé . ! ) . .
Under 310,000 . L6.5 11,2k0 34.8 38.7 83 8.9 30.7 79
$10,000-%15,000 23.0 7,700 148.3 26.5 115 Ls5.8 28.7 108 &
.$15,ooo or more . 30.5 10,100 h7.7 34.8 11k 64.8° 140.6 117
‘ $20,000 or more k.2 5,350 53.0 18.4 130 30.3 19.0 & .103
. . / . ° . N L.
Up-Scale Combinations 4 \ ) -
$15,000 & Prof/Own/Mgr 12.9 k,590 50.3 15.8 122 ° 27.9 ~ 17.3 109
$15,000 & 1+Yrs. Coll. 13.9 L,960 50.7 1T.1 123 ¢ 38.L 2337 - 139

With respecct to this table, "pPen." is an sbbreviation fox\"Penetration", and "Dist." is
an_abbreviation' for "Distribution". With respect to "Reach", the Penetration figures. -

' are the "cyme rating", that is the percentage of total U.S. television households thet’
viewed any PBS-distributed program during March. Thus the deta show that 13.67 of all
"Whité" households viewed orie or more PBS-distributed progran in March, vs.29.9% of 2ll
"Non—WhitSLWEOUSGholdsJ The "Reach Index" shows thé relationship between the percentage
of total Households in each demographic grqup vs. the percentage of PBS-viewing houscholds
in each group. Thus the "Reach Index" for the largest metropolitasn. counties is 111, of
11 points above average, since these households accounted.for 43.9% of PBS-viewing hduse-
holds but only 39.7% of all U.S."television households .located in "A" counties.

: , _ o . . .

~ With'respeat to "Viewing Hours", the "Distribution” percentages indicate the share of totg
PES-vicwing hours a;gpunted for by the viewing households in each group. Thus households
in which no child undger 18 is present accounted for 38.1% of ell -(161.7 million) pBS-viewi
hours. The "Hours/Réach Index" indicates the éxtent to which the viewing households in e
group viewed more orgless than the average number of hours (5.56) of PBS-distributed pro-
gramming per houséhold. Thus the '"Hdurs/Reach Index" for households in which the "Lady"

‘ is 18-3l years of age is 136, indicating that the emount of viewing in these householgi!‘»‘

N
|

was 36% above averhge.

.

(continued)
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'..Examining' the "Reach Index" column, we: see.that we were weakest in March in. reaching

_HNQQ_White"'households (€9) and households in small counties and rural areal (7).

(The latter is a reflection of both the fact that there is no viewable signal available |

to about one fifth of all U.S. househoYds, and our Hdependence on UHF signals, which
. have less pange than VHF.) . On the other hand, our Rgach" -was greatest in households ..
(_ which include a child under 6 years 'of age (133) and dn upper income (320,000 or zore)
' households, where the "Reach Index" is’130. -~ - - - . '
The “"Hours/Reach Index" is a mdre significant measure of PBS performance. It shows 7
particular veakness in reaching households in which.a {eenager is present' (64), as well
\asﬁ}n "Non-White" households (75); in "C&D" County gize" hougeholds (79); in "Childless"
households (78}; in households in which the "Lady" is over>950 ywars of uge (78) and in
"low inecomec" houscholds ¢'"Under $10,000") yhere the Index is T79. Of the other hand,
this Index shows that P3S programmlng was'especially attractive to households with a chil%
under 6 (186) and to the residents of householdg with college-educated "heads" (122).
Th‘com‘bination"pf "4pper ipcome" and "collegﬁucation" indicates 39% more viewing of},
PBS-distributed programs in*these housenolds (thap in phé avgrage viewing household. 7

h
The foregoing are based on the ”iquh" and "viewing ho rs™ of the t&tal ?ﬁ%‘schedule.
The exclusion of children's programs would matenially {change this profile. Shown below
. are partial data for some of the demogrnpq&c groups, which indfcate the percentage of-all
. viewing, hours alloqaged to chﬁldren's‘prog.ﬁmg/ohly~a to all R{qgrams others than those
intendell for childgen: ' = . . R ; _

g ’

. oL ’ ' Tota). Hours - Children's HouTs Other Hours .
‘ , (ML) % #[1i1d.) 7 o #(Mill.) %

Al P§§‘Viewing nnlg; 100.0 -10l.2 62.6< 37.&1)
"White" Hhlds. * . 162.9" Vig0.0 . 9h.1 . 6L.T 38,3 ° .1
"Non-Wnite" Ihlds. 95 1000 . 1 Crr2 v 22.9
» ] . ~ . ’ - “ ‘ By P . .
"crildless” Hhlds. 60.9__100.0 ' 16.8 21.6 -, 72.4
"Child Under 6" Hhlds 82.9 100.0  Th.1 89.4 - 10.6
. ‘ ‘ P
. . . l . | T
* "Lady ‘Under, 34" Hhlds. 774  100.0 65.2 gh.2 - 12.1 -15.6
"Lady Over-50": Hhlds. '« 47.3 100.0 13.9 1 29.h 33.4 70.6
‘"Grade School Head" iMmlds. 2L .k 100.0 15.6  °63.9 8.8 36N
© "College Head" Hhlds. @ ° . 63.2 100.0°~ 33.8° 53.4 . 29.5 46.6
- ! - : , w _
~ "Under $10,000" lhlds. 8.9 100.0 28.7 58-.7 20.2 h1.3
p) 59.14 A 84 26.3 ,uo.q

' 1$15,000 & Over' Hnlds. 64.8- 100.0 38.

/ These data show that nearly 90% ofvéll.vicw;né‘qf paS-distributed progrems in-SQmes with
a child under 6 is to, daytime prograns. The fact that "cnildless' households Yew PES-
. daytime programs.at less than half the rate of all households is not so’ much of b surpris
«as 4s the fact that more.than 25% of the *PES viqﬁing in these households is tqQ our chil-.
dren's progrem schedule. As to be expected, more than 704 of the viewing in "older lady'
households is to evening prograns. However ,«it is» significant to note that the '"chil-
dren's/all other" division .is eptsat all related to "Annualpﬁgpsehold Inﬁeme" and to e
very limited extent to the "Eq¥cation of the Head"! " : v e
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Ofgcourse, the major fE%ﬁ discloged by these data is that nearly two-thirdgyof all
‘PBS-distributed. program viewing Hours are accounted for by children's programs. Coupared

. to this March 1975 share of 62.6%, the November-December 197h figures were 120.7 millions -

hours, 69.6% of the total. Thus there has been a decline in the absolute number of hours!

deVvdted to the viewing of $BS-distributed children's programs (down 19.5 million hours ,

16.2%) wnd in the share of total viewing accounted for by children's programs. We believé

that the'primary factor id‘theqdeeline in viewing hours is the Easter Holiday, during.

- which many school—relat?d systems,suspended_daytime-programming.

v

_ _ ~= . »
Following is a comparison of the "reach" and "viewing hours" of individual children's ser
Mar®h 1975 vs. November-December 197h: _ : ' N :
March 1975 N-D 197k % March Below H-D
Reach Hours . Reach < Hours Redch. = Hours

(000) (14i11) -~ (00G) (11111)

[

13,090 576, 4.0% .0%

~ Sesame Street = 12,950 50.1
] Flectric Company _ 10,960 20.3 11,100 ., 23. 1.3 R R
Mister Rogers " - 7,5%0 11.8 8,560 - 17.h 11.9 32.2
Zoom - o 5,960 9.2 7,740 4 11.L  23.0 19.3 .
«Villa Alegre 5,150 + 7.2 6,370 9.8 9.7 . 26.5 ‘2
Carrascolendas - 1,370, T 2,060 1.0  33.5 20.0
Zee Cooking School . 620 .3, 1,300 4 50.3 ¢ 25.0

’ The two establishé&d CTW geries show smaller declines both in "reech" and "viewing hotrs"
and one-fourth of its viewing
- 108

., than the other series. Zee Cooking.lost half its viewers,
time. | : - : -
»

Wit%\yeSPect‘to evening programs,'a new factor introduced inrMarth was Festival 75, and |
- more than 207hours of "special" Station Independence Progrem acquisitions which vere. |
distributed to participating stations in addition to the regular program schedule. lany
fund-raising, stations obtained "specialﬁ programming from sources other than SIP, yhichf
i snereased the extent “to which regular programs were either totally preempted, or were

" repeated.less often, or were moved Egrtime periods other than they usually occupied.
The Station Independence Progran specials we?é viewed by 14.3% of all U.S. television
households during March. These 9,800,000 households each viewed an average of 64 minute
of SIP programming, or a total of 10,453,000, household viewing hours. This is equivalen
to,6.3% of the 165,107,000 hours of total programming. On an incremental basis, the SIP
acquisitions increased total vieying hours by 6.8%. The data at hand ellow us to estima
b ~ the number of households that viewved onlv the SIP acquisitions. These totalled 1,430,00
hduééﬁi}ﬁs, or '4.8% pf the 29,660,000 households that viewed any PBS-distributed prograi
sduring the four week period. On an incremental basis, the SIP. acquisitions increased th

qpmber of hduseholds\zjewing-PBS progreming by 5.13%. ) ' |
i : ~

" These lielsen data should be viewed in relation to the "forecast" contained in the Sep-:
tember 9th report on individual March 1975 program ratings. At that time we stated: . 'Wé
conclude that Festival 15 special programming and promotion did boost the size of the '4
’ public television audience, but by a .factor of 10% at best." The increments of 6£.85 in
' Viewing hours and 5.1% in viewing households are well within the "10% at best' estimate

N : "

Acontinued)

,

IToxt Provided by ERI




. ,&1‘ N "

Inasmuch as the Festival .75 acqufsi%éoné vere pre-fed to participating public television
stations in addition to the full schedule o free" and Station Program Cooperative |
programs, to accomodate the SIP acquisitions,fund-raising stations wgre required to rake |
major adjustments in their regular schedules. These changes involved eliminating entire
thespresentation of some programs, or eliminating “he repeat presentation, or scheduliﬁg'
: regufa?ﬁprograms'in time periods other than th® ones in-which they were pégularly presen’
- It should be nofed-thaﬁ during Festival 75 many stations acquired programs from sources
other than- SIP, which resulted in further displacement of regular pfogramé. ‘In the.SeDte
ber 9th report, referred to above, we called this "scrambling", and suggested that this
accounted in large measure for the decline in the''Average Audfehce"raéing of PBS~-distribu
evening programs, from an average of 1.2 in November-December 1974 to 0.7 in March 1975.

'

The new Nielsen data provide "cumes" and "average minutes viewed" for several series tha
were presented in both periods. Here are comparative data:

» -

Nov.-Dec. WTh Maren 1975 ~  ¥%Change
Cume Hours ~ Cume Hours ~ Cume  Hours

% (080) g _(000) ~ _& %

’

!

=

D R W W W

Masterpiece Theatre AL 8,817,
. Wall Street Week ' . 5. 2,282
Washéngton WVeek .6 2,h15
Firing Line . . 3. 1,760
. Behind The Lines <1\ . 858.
. Book Beat . T93
. Voman ' . 5k
. Black }erspective . . 1. 395

7,033 - 9.5% -20.2% -
1,920 -35.2 © -15.9
1,789 -30.4 . -25.9
1,484 ~11.4  -15.7

. 682 -13.3

7h1 + 4.2

8

T

.

360 -11.
368 - 6.

SEVTVI OV DV OV

1
2
3
h
5
6
T
8

Declines in botk the number of viewing households and the totdl number of hours of view-
ing were general for all series measured during both peridéds. The particularly large ‘
 losses for Wall Street Week and Washington Weel) In Reviev reflect the fact that Festival
included two Fridays. ﬁ; T, '

\

4

lere are. data for the 'mew" eyening seréés, that is those which were not measured in
November-Decerber 197h: (fhe number of episodes felecast is indicated in parenthéses.)
. . " ‘ .
. March 1975 . -
. . Cume  Hhlds. Avg. Avg. Total Viewing
i %  (000) . _Eps. -Mins. Hours (000)

. Ascent of Man (L) »
.ﬁwa (4)
. heatre In Ar@rica (3)

Consumer Survival Kit (
Bill Moyers-Int'l Ed.
The Japanese Film
Great Performances
Arabs and Israelis
Assignment America

~ 59 ’4 ;779

C L3 3,239
80 "+ w80
28 1,405 .
53- 2,606
58 2,852
65 2,892
2L 90k
29 1,025

4,860 -
4,520
3,630
3,010
2,950
2,950
2,670
2,260
2,120

PWWOWWEWOAR

.

TWWW s = o
N e el =l =
WRNRNNOAWWMND O

VW oONOWV W N =
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‘ ) . March 1975
: : - g Cume  Hhlds. Avg.  Avg. Total Viewing
o ' 4 (000) Eps. Mins. Hours (000)
20. Romagnolis Table (1) 2.9 1,990 1.2 25 © . 829
11. Romantic Rebellion (L) 2.8 1,920 1.2 26 832
V12. ABC Captioned News (20) 1.8 1,230 1.3 26 533
13. Interface (LY 1.5 1,030 1.1 25 ‘ k29
#h._ Black Journal.: ()t ¥, . 1.0 690 1.6 69 . gL B
| - S o "

-~

“higher (notg

dpsterpiece Theatre had a cume of 5,0% or

y Upstairs/Dovmstairs in Nov.-Dec.; Vienna 1900 in March), three of the

n?w series Nad cumes above 5. The Ascent of Man's 7.1 ranks it just below Masterpiece

Theatre with respeet to cume, but its hours orf household'viewing was only two-thirds

that of Ezz{ As a matter of fact, Theatre In America with only three telecasts in'March

achieved a highe- total hours of viewing than Ascent of Man (due in part to.the lengthi

off the TIA dramas.) Nova's 6.6 cume rating places it third among all series. The rela-
‘ Episodes" figure (1.6) for both Ascent of Man and Bill Movers

wrereas only one of the continuing series,

tively high "Average
Journal-Internstional Edition indicates that these programs hag "loyal" viewers.

L) - : i .
An\analysis of the demographic specifics for each'of these series will be undertaken in

& subsequent report. Meanwhile we 2gain offer to make available upog1;eQuest of the
Producing stations the complete Nielsen data for individual programs .3 ‘
- - . ¢ .

.
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'FOR_IMMEDIATE RELEASE °

Y

CHILDREN'S TELEVISION WORKSHOP

CAN AN OLD WITCH CAST A SPELL IN A NEW MEDIUM?

: Q&\\< ' ‘ MARGARET HAMILTON S 'WICKED WITCH OF THE WEST®

MAKES MAGIC ON TV'S 'SESAME STREET' ON FEB._IO ' '

0y

# . Margaret Hamilton, 74, who started her career teaching kids and found fame

’ as the Twentieth Century's most illustrious witch, comes back to combime both roles

on television's "Sesame Street." : : , .

-

Ms. Hamilton s re~-created Wicked Witch of the West from “"The. Wizard of 0Oz"

loses her broom over Sesame Street end is grounded for a day of educational mayhem

on the national TV show aired on the Public Broadcasting Service Tuesday, Feb. 10.

l _ The evil witch drops in on the TV program for preschoolers 36 years after

- Ms, ‘Hamilton aoared to stardom with it in the 1939 hit film and 45 years after she ’)

taught kindergarten and established her own nursery school in CleVeypnd.

-

"When I was a child -- and that was some time ago -- going to school wasn't

-

a particularly joyous experience," says the veteran character actress. "1 see no

rgason why learning shouldn t be fun and Sesame Street demonstrates that it can be
a very happy experience.' ' o ‘ ’

?
Her hosts on Sesame Street are more confhsed than happy whnn the witch

lands on their turf. '
-« |

. . - . -
Her magical broom falls from the sky right into the hands of Devid (pla{?g
by Northern J. Calloway). Fearfpl of the miechief that the witch might wreak,

Dﬁvid refuses to surrender it. .The witch retaliates by threatening to reduce Big . -
. , , | . o .
. Bird to a feather duster and by actually making it rain inside Mr, Hooper's store.
{

- - - 44 ' |
X January 26, 1976 . X - more -
(S ] . N ’ . . . .

O.NE‘ LINCOLN PLAZA. N.Y. 10023 / (212) 595-3456 / CABLE: SESAMEST / RCA: 236168 / TWX: (710) 581-2543
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MARGARET HAMILTON ~-- 2/
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T

Pfedic@ably, the s&le admirer of tﬁis wild cfeature is the cantankerous
grouch, Oscar, yho suspects he might evén love the disheveled witch. i
» Ys. Hamilton's mayhem Qétves to téach_thé.tesidants of Sesame Street about
- g;cr. And she teaclles theﬁ the value of planntué, too, by c?eating and implementing

methods of retrieving her broom, = °*

. Although the Wicked Witch of the Wesgiis the role that s. Hamilton is
almost always associa%ed with, she has appeareé in countless other motion picéﬁres.
She studied acting and pantomime with the legendary Madame Ouspenskaya and made her
Broadway debut ‘in the critically acclaimed "Anofhef’Lﬁnguage"'in 1932. When it wag
made in;o.a movie the following year, she was one of threé original cast members to
recreate their roles in the film versioﬁ.

) Before the 1939;Elassic "The Wizard of 0z,'" Ms. Hamilton appeared in several
other films including "Saratoga" with Clark Gable andeean Harlow. The year after
"'ox, "' she co-starred with W.C, Fields and Mae West 1n "My Little Chickadee." 1In
recent years, she has becomedknown tolmillions of TV viewer? as Cora, the grocery .
stor$ owner 1q Y éoffee é&mmercials.

Ms. Hamilton first became familiar wifh Sesame Street through her grand-
children (she now haskthree) by watching the aériés with them in her kitchen. "I
;as immediately fascinated with how the show caught and held the c?ildrgn's
attention," she said. "I love it."

-

Sesame Streét, now in its seventh season, is produced by the children's

levision Workshop.
Telev n P - y
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CHILDREN'S TELEVISION WORKSHOP
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March 18, 1976 °

Q
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Aruitoxt provided by Eric:

~Deaf, a group that has made numerous abpearénces on the program. .

FOR IMMEDIATE RELEASE

( -

Lo \

>

. LILY TOMLIN TO MAKE GUEST APPEARANCES._ON

TV'S 'SESAME STREET' ON PBS THIS SPRING

]

Lily Tomlin, who was nominated for an Oscar for her pérformance as a'goipeI\\

/

singer in the film "Naghville," will make several appearances on ''Sesame Street' this

-

spring. v o N ' \
She will re-enact her famous television role of Edith Ann from "Laugh-In" to
help teach children- abﬁﬁt pride.

In another episodé she will employ sign language skills learned for "Nashville"

‘to convey the famous Sesame Street ballad, "Canta," to deaf children.

And 1in another program she takes up chéerleadingﬂto‘instruct youngsters about
ﬁarts of the bady. - ‘ , |

Ms. Tomlin's appearances will be aired ;h the 265 stations of the Public
Brpad;asting Service on April 2, April 9, April 26 andAMay 12.

Ms. Tomlin will perform Canta, a song that is .widely assoclated wigh'the

-

'series~on the April 26 show. In addition to vocalizing the lyriqé, she will perform -

the number in sign iénguage accompanied by two deaf children. .Rgr performance’ that

PR

day 1s in conjunction with a Sesame Street appearance.éf the'Little Theater of the

-

She says that she studied sign language for three months before appearing in

‘"Nas%yille" because she wanted to bring a sensitivity to the performance and because

»
v

she did not want to/Vé graceless. Since that timg, she has become better acquainted

with more.deaf people and hopes to become "fluent'" in the art through these contacts.

4 R -% (more)
o U

.
2 .
N 5 “
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Ms. Tomlin who became well-known to audiences through her appearance in

- -

'"Laugh-In" and later in her own specials, - will go througﬁ'a cheerleading routine

—,

on the April 2 program to teach preschoolers varioué par;g of the body. . On April Q
and May 12 she will re-enact a character for which she is famous -- Edith Ann --

the péecQFious child. "I espécially likéd working with the Mupp;t;," she said

after vidaeotaping the Sesame‘Street segments. ’"Somé of -my best friends are puppets."”

She gets i chance to show it on the May 12 edition of the show when she teams up

with Herry Monster, the strongman Muppet, in an episode focusing on‘pride.

N ~

l__o _
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He's Big Bird and Oscar:

AS HERO AND VILLAIN, CARROLL SPINNEY

CAPTIVATES CHILDREN ON 'SESAME STREET'

——

Every -day at a New York television studio, Carroll Spinney plays a chéerful,
insecure, incurably naive bird who happens to be eight-foot two-inches tall. Almost

~every day, he also plays a furry, green, incurably cantankerous grouch who boasts of

'

his love for trash. To Spinney, his is the happiest of jobs. And to the children who
} - .

- watch “"Sesame Street" -each day, thesé characters - Big Birg and Oscar the Grouch --
. are big favorites.

These two very different characters ine Spinney  the opportunity to show his
extensive talents as a puppeteer; "I have been a puppeteer all_my life, at least
since I got my “first puppgts at the age of eight,” he says. "aut it was not until
1955 that'I/officially became a puppeteer." That year Spinney created a local tele-
vision show called "Rascal Rabbit"_while he was sta;ioned in Las Vegas, Nev. with
the Air Force.

Yet nothing baék then seemed to lead to the roles he plays on Sesame Street

1 3

where he must alternate between two characters of such different temperament. But, *

says Spinney, "I think of it another way. On any given day, I'm hero and villain. I

am someone kids can identify with, because they're often insecure .just like Big Bird,

and they're often angry at the world in a way that Oscar articulates."
Now in his seventh season of playing Big Bird and Oscar, Spinney has helped

. the two characters evolve into two of the most popular and educationally effective

p | 4 8 (m?re)
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characters on public television.

.
»

-

’

He Joins Sesame Street

Spinney jéined Sesame‘street at the in%itation of Jim Henson who developed
the Muppets for the séries. 1In tge summer of 1969, Spinné} was at the Puppet‘Festival
in Salt Lake City; Utah with a set of characters he hgd been working on for about five
' < i
years.vhfhey were called ?icklepuss and Friends. Picklepuss was a tomcat who was

slightly naive -=- a trait that Spinney would play in a more pronounced way with Sesame

Street's oversized canary. Henson told Spinney that he wanted him to join his staff

.
o ’

Qf Muppeﬁ puppeteer; and had in hind for Spinney to play a big bird hg'was deyeloping.r
Henson desired a puppeteer who could synchronize his voiée with tﬁe puppet's
mouth moveménts. Spinney accepted and became the giant feathered denizen of the street.
During most of the first season of theé series, Big Bird's role was primarily
to éadAa,little fantasy to the realistic street s;ene peopled primarily’ by adults.

Later, his role grew as children came to identify with this character that had'’
. -

f

insecurities just like them. Séys Splnney, "I guess you ﬁightvéay that Big Bird is the

insecure litt{;'boy I was at one time."
.-
when Oscar came along, Spinney found the voice to be a problem. However, the
day before the first taping session, Spinney got‘into a taxicab and the driver growled

"Where to, Mac?" The puppeteer sat back and said nothing -- he knew at that moment

he had found the giouch's voice. For the first few times when he switched from Big

. Bird to Oscar, he would repeat this phrase to get from one mood to another.

O

ERIC

Aruitoxt provided by Eic:

’

It's a pleasure to play Oscar, Spinney says. "I like him because he lets out
a lot of the frustrations that many people are unable to articulate. Deep down, I

’

believe he has a heart of gold."

(more3 ,

. | | . ~

- 4 ’ ~




ERIC

Aruitoxt provided by Eic:

Time Out To Illustrate

For two years, after his discharge from the Air Force, Spinney gave dp
puppeteering and labored as an illustrator. He admits this is a second ambition

and one that he is still able to indulge in.

In 1960 he returned to puppeteéring on a show called "Judy and Goggle" on

Channel 5 in Boston. This was a live show at seven o'clock each morning. Goggle was
a small parrot-like bird with a big beak and goggle eyes -- a face that Spinney says
that by sheer coincidence was very much like Big Bird's. Goggle was a devilish
characﬁer op his way to.the moén in a rocket ship. However, the show ended before he
could get there. The miniature rockets used on that show were\designed by Spinney's”
late brother, ' |
Spinney subse?uént%y becgﬁe a puppeteer on the Bozo Show in Boston. He
played nine characters? inciuding Mr. Lion, "the éastest draw alive."‘ Part of his
job was to change kiéﬁ{ namés ;ﬁpo’aniﬁal shapes in less than 30 seconds. He also
played Bozo's Grandn@ahelly.h
Though moré&than fully occupied‘with his roles on ‘Sesame Street, Spinney-£
v .
time to present hiélown puppet shows mainly for school children. During the Christmas
season of 1975, he was a star attraction at the Kodak Gallery in New York with special
seasonal showings of Picklepuss and Féiends.

The enthusiasm of children at these

performances shows that Spinney, on Sesame Street remains a favorite of

-t

children.

D
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"Dear Electric Com. . ' . e
I thinlk pcoplc nced cducatton LhaLs why you came along Your comic
Stllp is grcat : )
f Kt Yours truly ) N
b S ! Veronic M/ Roper
) ) : 7 Centre fanc

[
[
.4

. : ~© West Roxb\yry, MassachuseLLs 02132
' : : Age 11 . {
I like to lead about Fasy, Reader the bes /I don't read other comic strips
/ 3ust the Elcctric Company. Yes, I usually v01k the puzzle or plav the qeme‘
" in this comic strip. I like Lhc mazes the best. I usually rcad the comic
\ - strip by‘myself I watch the Electric Company at home. I.buy the Boston

Globe at the. store. .
' - Andrienne McKniqht
60 Bickford Streect
Jamaica Plain, Massachusetts 02130
Age 12
Dear ﬁ;c Rlectric Company/, '
' I am 8 years old. My name is Hollv I was filling out the form and
my little brother came in and said can I fill out the form too. I said

. Jon there is only one form. He began to cry. So if. it 1s¢possopl could .
we have two pltchers. And the answers he agrees with me.  P.S. I spell
horble'af - : . ‘ s

_ : - Thank,you ‘ '

o _ Holly Hersay. '

© 21 Cushing Avenue

Newburyport, Massachusotts 01950
Age 8

.To Whom It.May Conscrn,
I baby sit on Svrday moanngs, for a boy who is ha«d to please His
name is Steve. lic adores your comic strip. He is only four, and he .very
} meech enjoys rniaying the games and pUZ?lCS We booth thark you for the.
great comic-strip. Sorry its sloppy. ) :
: : : ' Thanks again
" Sharon. Forsyth »
470 Waverley Avenue o
~ Newton, Massachusetts 02159

°

bl

I think your comic is great and Tor small )1ds it dynomlte It helps mothe
too with ideas. I am 11 and 11 or not I like it. Keep on writing!
~ S ' ' o : Alaina Levesgne
’ o . Wﬁw{” : 6 .Fvangeline Lane .
. ' ‘Woburn, Massachusetts 01801 -
- " Age 11 ' )
Dear People, - A - a o .
I like your comic strips.and the gamgs. I'm sure evervbody does. 1
‘like the games especially. I like the strips about Jennifer and Paul. DO -
you watch Elcctric Company. Easy Rcader is funny. 5o is Mister CranP I

do hot*Like-Fargp North onlg. I like-sthe way he talks.
Janct Bertsch
- : ' 39 Park Street .
‘ co ' ' Pepperell, Massachusctts 01463

e




i ‘.' Dbar Comic Strip Pcople, S '
: Il rcally like the Elcctric Company vcry much. _Say hi to Jennifer and

Paul ahd cvVery onc.

Sandy Pollak .

, . 19 Centre Street v .
‘ : , R . .+ - Natick, Massachusetts 01760 “"
This is an excellent series! It certainly stimylates and encouragés the
young child. R ‘ :
Thank you, -

Mrs. Marvin Kapp
211 North Strect

Randolphy Massachusetts 023%8

Sorry it's late, but I was Lhe first to rcad the paper and then I did your;

part. ‘Hy mother said to wait to cut it out *so Iy sister and brother 4o
read it. Then my mother puL it_some place and 1 could not find it lntlll
this week. r/ . . .
i ~ 5~ , Nancy Callow R -
- 72 West Elm Avenue
/ & - . "Wollaston, Massachusetts 02170

Age 10 - -

Comic gtllp
R Pweasc send me a frce picture of The Elcctric Company frlend" 1

think the comics in the -Beston Sunday Globe a funny to read and the

crossword puzzles are great.

o

‘ ' ) . Wilmington, Massachuqetts 01887

To Whoever it concerns, -
- My mother wanted tossave the newspaper for neighbors who just recentl
, camc home from a trip. So I couldn't rip up the comics page. I have
copied the guestiong. .I hope it is acceptable. I would love a picture of
"The Elecctric Company" people. Thank you very much.
, Sincerely,
P . | - James HNiggins
L 64 Light Guard Drive
3 : - Medford, Massachusetts 02155 -
, ‘Age 13 |

Good Morning, - : .
I am a tcacher of pre- adolesanL boys. Their reading levels range

from first grade to carly fourth gradc. . ’
I have been cutting out this comic strip for 12 wecks. I mount the
strip on cardboard and cover it with clear contact paper. 'Thls enables
us to do the puzzles many times using.a waxy crayon, it can be wipced off
afterward. I use these cards,. (I call ‘them activity cards) to supplement
an already difficult-to-plan readlng program.
The children recally enjoy the "activity ‘cards".. ' Sometimes (miracu-

¢ lously) they even ask to do one.

Actually, I've becen meaning to write and thank you for vour worth—
.whlle comic strip and this scemed like a good- opportunity.

P:S. Plcase don't forget our chLurc of Electric Company friends,.
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_Sincerely,

Kathleen Womersley

22 Wetherbee Rodd .
Waltham, Massachusctts 02154
Bigelow Schoo, South Boston
Massachusctts
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Dear Sir, . , : , _ o

o I watch your show all the time. I watched it since I was 5 ycars old.
Thats how I learncd to recad, write and listen. Now I'm in the 3 grade. And
I'm the top student in the whole 3rd grade. I like your show very much and
I think that if you keep the Electric Compnny on morc and.more kilds will
start watching. : i

‘ _ Sincerely,

' : oo _ Helen Silver

15 Joanne Road : :

Stoughton, Massachusetts 02072

Nge 8

Dear Sirs, : ,
I am Kyle's aunt. I wrotc it for him becausc he like to watch your sho
I just wanted you to know. Pleasc send it to him. Thank. you.
‘ ' - Yours truly, ‘ '
.Gina Demling

15 Wilton Street . .

Hyde Park, Massachusetts 02136

Age 15

4
Dear Electric Company, .
I realy rea.y like your show. Some kids say it's dumb, and childish' b

I don't. Even thought I know most Qf the words. I like the sing very much.
I like everything. ) .

Yours truely,
Kimbexly Hendry
- - Cary Road -
o White Horse Beach, Massachusetts 02381
’ o -Age 10

‘ear Electric Company, . ' . -
Do you think yeu caquld have some new "Spideman" ohows9 Here is an ide

A person. dressed up as a dog steals food because he did not get enough féod
to cat when he- was little. Thank you.

Your watche» & recader, oY

Rebekah Lacey . ‘ :

_ 119 Woodcliff Road

- Newton, Massachusetts 02161 .

: Age 7 : ‘ aﬁ

A Very Short Note ‘ ) '
I watch your show and I like it. It is very good, I like it. Thank l
you. o
i Good Bye
Banki Csikasz
: $ 37 Swtecescr Street _ 1
! Wakefield, Massachusectts 01880 |

|
‘Dear Electric Company Freinds,

I watch your show almost as much as I can. Because I go to school |
from 8:30 t5.2:30. And I watch it at 5:30 on Channel 11. Well I'm 1ooyingf
forward to the picture. P.S. I love your show. ) ‘

Sincercly your freind, ‘
Donna Fitzgerald
. _ : ) ; : 17 Whittier S?rcct
' Cambridgc, Massachusetts 02140
Age 9

59




s

" pear Electric Company, : .

. I like watching your shows. The best part of your show is when the
chef says 1 can ncver tell a.cabbage from a lettuce. ‘Tt's so funny. That

I-told my mothcr'and@fathcr and they both lauthd so hard and thev lect

they're teca get cold? 17 1ike your show better than Zoom. My prother ‘
i kes Spiderman on your show. I hope you never ' get out of business. Thats.

ow much I like your shows.

"Yours truely, ’

Maryann Curran

17 St. William Street
Dorchester, Massachusetts 02125

Hi
My name is Ursala McKay. I like the songs that the kids sing on
the eletric company they are very good when it comes to sing.
. Ursula McKay '
41 Horan -Way .
Jamaica Plain, Massachusctts 02130

Age 10

Dear Sir: o

My 2/3 grade class are avid fans of The Electric Company. A7As a .
matter of fact I use your program as an intregal paxt of my recading
program. : .

Would you please send mexa free picture of your "Electric Co."
friends as advertised in the Globe, February 22nd. Please send it to
the above address. Thank you. ' ‘ ‘

. ' ' Sincerely,

Mrs Marilyn Ettman
. . _ ' M.E. Fitzgerald School
¢ . : 70 Rindge Avenue |
' Cambridge, Massachusetts 02140

Dear Sir: ‘ :
My 5 1/2 year old twins, David and Ruth Duncan, are both great fans of
"Phe Electric Company". I would like to say that as a parent I found that
it has helped my children to read and spell. Keep up your wonder ful work!
I would -appreciate it if you will be kind enough to send 2 pictures so
they. will not fight over it. Thank you for your kindness. '
R Mrs. Cynthia Duncan
V{aad y 11 Otis Place

Newtonville, Massachusetts 02160

1 énjoy watching your program I think it's an experience to learn ncw word
“everyday. And the sounds of the letters. My sister and I rcallv like it.
’ ’ . Yours truly,
. Stephanic Furia
, ' 38 Caruso Strecet
: Revere, Massachusetts 02151
Age 3

-

"I think the Electric Company is really grecat! Xecp up the good work! "

' Sincerly, %
. ' Diana & Cindy Espanola .
‘ : e 11 HampsKire Drive

|
Natick, MassSachusetts 01760 1

60




. Dear Sir, .
Kid's say I'm dumb because I'm 8 ‘and I watch your show but I cnjoy
it. So I'm going to kccp on watching it. .
Andy Martin
- 2 Tokancl Drive, -
‘ Londonderry, New Hampshire 03053
' - T Age 8 : -

Dear Friends, : '
Sometimes Iy watch clectric company but not very often, I guess I'm

.am getting a little to old to watch it but sometimes my brother watches.

1 probably watched it all the time when I was little and 'it's a very good

show I think it Stlll is a good show.

From,

Nancy Sabatini

"17 West Pine Drive

- : Walpole, Massachusetts 02081
Dear. Flechlc Company : ' wK
: You have one of Lhc best tv shows I have ever saw. Your tv shows is a
‘laughter show. It glves you a very funny fecling of what’ is going to happt
' : . : Richelle Coyman .

-

470 01d Iron Side Way
Charlestown, Massachusetts 02129

]

Dear Friend, ,
I try to watch the electrlc company evcrydav So far I miss a week, I

was sick. I like evclybody on theré Fargo, Mad Scientist, Easy Readey,
Jennifer and Paul. I will keep watching electric company.
’ ' Your friend SR )

Tonya Roberts
3620 West Mystic Valley Parkway
Medford, Massachusetts 02155

Age 11
Sorry I wrote the address upside down. I wacth electric co. everyday.
' Love,
P / Una Gandbhir

43 Bow Road
.Newton, Massachusetts 02159

Dear Flectric Company, _ ,
' Me and my brother Mark watch you cverynight. While I'm at ischool” Mark
watches you in the morning. I like lasy Reader and Fargo North. Last week
didn't sce it causc I forgot. Why don't you have a club-and they can be a
member by filling out by the paper. I love The Electric Company..

. Sincerely,
Cindy Ann Walsh
119 Washington Street .
Waltham, Massachusetts 02154

I am a little to old, I know that but I do watch the electric company very
fouch. . : - ’ - ’

: . , - ‘ ‘ Jon Stcin )
' | ) : , 28 Franklin Road

Winchester, Massachusctts 01890

61 \




“, pear Electric Company,

3
.

‘.

we love your show alot! "We watch it'cvcry night. I like Fargo North
and my brother like the Mad. Scientist the best. I hope your shows stay on
the air. § _
' : Christine & Tommy Dorchak
‘ 10 North 11ill Road
Westford, Massachusetts 01886

s,

Dear Sir,
I thought it might be of some interest to you to note that both Andrew
and Jeffrey were pre-kindergarten readers Andrew, now 1in klndergarten
‘has been tested and is reading on a sccond grade level. i
' They both began watching "Sesame Street" daily at about age 2 and have
watched "The Electric Company" as long as it has been on the air.
' "Company" is still enjoyable for them and holds their interest for the
entire 1/2 hour, although some of the material is "old hat" for them. ‘
I thank the producers of the Children's Television Workshop for making
me, as a parent, aware of what my children were capable of learnlng, and
understanding at such an early age.
Slncerely, ' - ‘ N
4 Mrs. Jean Jasie

16 .Apache Drive . P
Yarmouth, Massachusetts 02675 . .

" Dear Sirs, ) :
" I wach your show everynight. I wonder if you would please send me Mad
Scintest and Jennifer and Paul because I have a little sister. She is 5
years old and she likes Jennifer and Paul. My 2 'brothers and mv ¥ sisters
‘\like Fargo North and I like Man Sicentest. I wonder if you would pleasec
send one of cach for my brothers and sisters and me. I wonder if you woul
plcase mention Christine Gorman in your show. But if you do not I will Kn
why. I like your show very mutch. I try not to miss it. I like Spiderma
the best and my sister likes Jennifer and Paul. Who ever is reading this
letter. I would like you to please write me back so I will know if you will
put my name at the end of the show or any time in thé show. So if you do
then I would like you to tell me the day and time plcase so I will be sure
to wach it. I hope I am not asking very mutch but this is the first time
1 have evexr writton to a show so I might be asking to mutch of vou. So that
is Wy I would like you to write me back so I will know. And I do read vou
comics and pu7zles every Sunday unless some one beats me to it. But I did
fill in your ansviers this week and I would like you to know this because
if not you mite like to read my fan letter I know vou do not have very mutc
time to rcad my letter but I have so many things to say about vour show. I
might.be to old my frends say to wach The Electric Company but I like it j
the same. I would like to have one of the Short Circus wncople write me
.please. I am 10 1/2 and in the 5th gradc. I hope you will write mec back
because I like writing you. I like doing vour hidden pmictures, mazes
pictures to colox, crossword puzzles and dot to dot games. I usualv do th
by myself in my bedroom with the lock on the door so I will not be interun
I know I might be writing messy but I broke my wrist so I can not write cl
P.S. Write back soon.. | ‘ :

Yours truly, :

, Christine Gorman

. _ 5 ‘ 66 Loring Strcet -

: Westwood, Massachusetts 02090

Age 10 1/2 ‘ |
|
I
|
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".Dear’ Sirs, \ 7 , ,
+° My daughtcr, Tessa, is only 3 yearu old, bult she enjovs The Elegtric
Company very much. JI've answered as many questiong T could, that pertain
“to her. she would appreciate an Electric Com icture very muchae
' Thank you

. : : Charles F. Bpillanc Jr. : j,
. - -11 Treman Bpad ‘
' North Chelmsford, Massachusetts 01863
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' a‘Dear "“.].’;0-’1" : . . -
U I always watch your show The Rlcctric Company. We like Crank and

Jennifer and Paul. ~MNlways when Jennifer and Paul comes on my brothers
make fun of mec becausce my name is Jennifer. I love you comics' there
apcry funny and I lcarn things but people think it's babyish but I tell
hem it teaches you something so they watch it. L '
Jennifer Traylor ’ )
283 Farm Lane ' ’ ,
) Westwood, Massachusetts 02090 :
Age 8

I hope you don't think I'm too old for this! 'Cause I know alot of other
xids my age that watgh your show! Some parents watch it to (even mine)!
well I really like your show. I hope you don't think -I'fn dumb or anvthing.
I really do like your show and your comic strip too! I save f(l your
comic strips. ' ‘ '

Rachel Epps

panbury Circle R * «

Amherst, New Hampshire 03031

Age 10

I love to read. I bave read many books. I love reading your comicC strips.
I have lcarned many things from your show. 1 think it's great and X hope
many other kids have learned things from the show. )

Emily Wilson

47 Wethersfield Road

Natick, Massachusetts 01760

Nge 8 ' .

,.'Dear Electric Company, - : o
When we were little we loved your show. We still love it just as much

but just don't have time. That is why we rcad your comi.cs and would love
to see you in person. We have little sisters who love you too. ‘
- . ¥From,

Julia Onorato, Age 8 and

Sarah Schiff, age 9

240 Bellevue Street . )
Newton, Massachusetts 02158 "

i
Dear Electric Company,
I think your show is' neat, funny and fun. I think any age can and |
" shopld watch it. XYour comic stripes are funny. :
. ¢ Love, \

Teresa Shanley
218 Fox Hill Road ’ .
Burlington, Massachusetts 01803 ‘

. Dear Sirs, . :
‘ I know I scem to be kind of old to watch Electric Companv but when I
do watch it, I enjoy it. I think it is a good show. I also cnjov._the

, Globe. It is the only paper We have gotten (as far as I know). T also
enjoy thc puzzles put out by Elcctric Company that get put into the papefﬁ

| I hope that this comic strip stays in the paper. '
'_ ' .1 sincgrely, ‘ . : |

. ‘ . N1l #on Campbell : '

: S 4 Ficldstonc Drive e |
Medfield, Massachusctts 02052 |
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oI Yove reading‘and'wntching The Blectxic Cbmpany ecveryday.

. K ‘ _ Jaues L. Wackson A
. , 1158 ‘Tremont - Strect - o
: Roxbury, Massachusetts 02120 \L \} ;
: Age 8 ” , / o -
X . N '

.)ear Elcctric Company, T ) :
: I may be 9 but I still love your show. I watch it everytime I can.
Now I read your comic strip. -As I get older I wish I could join the*sing-
ing group. I forgot thec -name. I lave music'and singing. If T.V. shows
were to have a vote for one to go on the air I'd get all my friends and -
vote for you! You surc do help wy sister. She's 7 and in lst gradc;é She
can't read to well but with you helping, she's getting there, I get-teased
~ from kids at school about my name, théy call me, "Jennifer of .the jungle,"
but I don't garc. You .don't have to tell me if you don't want to but is
" paul a real ape? My favorite pecople arc cverybody', kids too! I don't
know what to say except, "I love you and your show". If you don't mind *
could I have all the names and address of all the people on your show?
P.S. The dgroup is called, "The Short Circus”. All my love to you.
’ ' Love, - ’
. Jennifer & Marceny Deardoff
o Webster Hall o .
N ‘ , : Excter,-New Hampshire 03853

f Age 9 & 7 , ‘ e
Dear Sir, ' ‘

I think it's a swell idea for you' to do that and I really -do watch |
The Elcctric Company all the time. I like Jennifer and -Paul best because
there funny. Also I like when all- the kids sing their rcally great! Only’
wish I could be on the show my’ friends and I have great talent! Well ‘
sorry if I bored you!
P.S. There really great! :
: -~ ‘ Chexryl Nelson ,
N 463 Reverce Beach Boulevard
w ' Reverc, Massachusetts 02151
: ' ) Age 11 o

.
o

i

Dear Electric Company,. . i

- On the guestion shect.I like Jennifer and Paul best. But my most
favorite is Spider Man. I just love him. - lle's real neat. Elcctric
Company is my fFavorite show. My sctond favorite .,show is Sesame Strect.
Tell Spidy "hello" from me. - I don't go to school until next year. )

! hank you’

" "~ Todd“Ridlon
Route 2 , ,
.-, Kennebunkport, Maine 04046
s Age 4
‘ - -«




