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ABSTPACT ' . 1 |
The findings of a 19]5 study covering the perfornance
of Sesame Street and The Electric Company in ghetto coamunities are
reported briefly. The steps taken to repeat the methodology of
earlier Sesame Sireet studies are -described, Data are givem on: :
oene&;at*on of Sésame Street among preschool children in Bedford “

Stuy¥esant, East Harlem, Chicago, and New York: freduency of viewing:

loyalty to the program; Saturday viewing; vleuing by older chzldren-

and mothers' assessment of the valyge of Seésame’ S*reet. Data from the
first evaluation 8f The Eldctric Company include the ‘number of ’
children vho bate pentioned seeing the program at school, and the
number of preschoolers who wvatch it at home. (PF)
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. L Thé\purpotc oY this memorandun s to repsrt to you the top line
findings nf thg current stnéy covering ‘the pesfomuance of
-~ . . - : ) . L k
SR Sacawre Street’ and The Dledtric Towpeny in -9“01 to C\C‘H‘ﬂunltiﬁs -
» Beafdrd Pilyvesant and Buast nariem Jn Lo Yorn, Cnicage and
] - -_:. " Lt . . . " " ] . I
Washingtoh., - . = - " . ™
, . In the current study we have the.bonefis of trend data on ‘
0 . . s S : N
) y ' Sesamg Street in 1971-and 1970 as a Bench maxrk.  The informa-
) + . . b '
. “tion .on the Electric Company reflects, of course, a first-tine
I3 0 . o . L '
- rexding. . , .. - . ‘ ,
V cm . -
_.‘ - o . . . - L P
v' + - How The Study Was Conducted R
» r \ R "‘ ;I LY 3 » Y , - . ’ } .
c() o In order to bge able.to draw statlstlcal compariébnv with pre- !
‘,(:) ) vicus Sesanme Streeg 1eqeunch readlngs, we went ba in the study !
‘s " .
N ] . .
v . to the. oanc c1tloq and bhn sare areas as we had ugded previocusly, 1
t » 7 '
) using, of coyrse, dlffcrﬁﬁt Blocks ahd starting inpts than. in |
|
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In other words, ve were dezling with carefully matched samples.

* The total avmber of interviews completed was‘ﬁ,21? distribu.ed

as followe: . . . ’ H R
Bedford Stuyvessnt 344 ’ : '
Eagt Rarlem T 270
. <
Chicago . 300
washington, D.C. 303 d .

As in the raét, interviews were coiducted enly in households®

~that qualifisd by having one or mor2 children between Lhe ages
of 2 and 5 who are gof’ip i day'caxe centexr or kindergarten, and
who also have a television set in yorking orger. The.ma{n

resoonident was the mother of the child or the adu}t primarily

responsible for tﬁe cace of thehchild during the daytire.

~ +

Out of the ¥,217 houscholds intcrviewed, 99 percent vwere either
Black or Puerto Rican. In 44 percent of all of these hodseholds,
there was no monber of the fomily employed, 1n other words, the

study really sulveyed the undarprivilegad and welfare community.”

Interv1ew1ng on the stucy/qu done ouxlng the month of Ma:ch,
1973. Our last prCV*ouq/;égding wés done \in Lhe late spring of
1971. All 1nterv1ew1ng'was dore by tfained Q}hck and Puerto
Rican interviewers. /A thorough val;daticn,,bonn pexsonal and
telephone, was ccndﬁhged to insute the authenticity of tha

results. /
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-Penetration f%gures, based on ever watchLSesame Street, are as

W

Sesame Street ~

Our initial assessment of the progress made by Sesame Striet

since the 1971 reading is based ¢r six rajor criteria: ’ v

-

1. Penetration or the number of gualifving houscholds -

whicr row watch Sesame Street.
. [ ]
2. Fregruency ef viewing.

-

3. Program loyalty, or the ability of Sesame Street tc Lold

childcen’s interest from yéar to year.

4, Regularity of Saturday viewing. .
5. . Viewing of Sesame Street by older children.
6. The mothers'® assessment of what earilier Sesame Street

viewing has meant to older children now in school.¥®

The rasults on all colnte are favorable. Indeed, cn the basis

of other similar studies we might well by now have anticipated ;

a levelling off or decline in Sesame Strget viewihg.' Instead, ,

the prcgram has become virtually an institution with ghe%to

1. Penetration ' _ X

/
follows': . ’ -

CURRENT REACI OW PENLETRATION

by

1973 1971 1970
. S 3 K2 X \
Bedford Stuyvesant 92 77 90Q
East -Harlem .. 94 J 8G 78 oo
- = . . ‘
Chicago | 97 os */ 88 - .
Washington, D.C. 67 59 . 32 C
: : - 7‘1
*New question 4 . : AN
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In 1973, Sesame Street regained the franchi;e it had in

Bedford Stuyvesant which suffered a loss in 1971 Ehbn the pro-
gram went off commereizl TV and'aﬁs‘seen mainly op Channe., i3.

It is now bgck at its previous 1270 penefratiOn levels. DPene-
tratio; gzins were made in Washinjton, P.C. where the proyram

is still only availablé on UHF, and in Cast Harlem. The ulmost
taotal penetration of the prbérdm in Cgicagé was maintainec.

The néﬁ result: gaihs in Bedford Stﬁyvesantﬁ'East Earlem and
Washingfon, D.C.; almost total pe:etratkon in Chicago majiatained.
- K R

2. Prequency !

-
- . N ,

Re.the hoest measure of fregquency, we have used the nunber of
households in which Scsame Sttept‘xms vieved during +he same

or previpus day. The results are as follows:

WATCHED SESAME STREET TODAY OR YESTERDAY

. 1973 1971 is70 |
- R .8 % %
Bedford Stuyvesant 75 . A6 .. 72
East Harlem /o g2 66 74
Chicago’ 70 64 57 '
Washington, D.C. 32 25 ° T 23
™ N

~

Bedford Stuyvesant, Chicago and Washington, D.C. all show-signi-

f%cant increases in today or yesterday viewing; Ea&t lHarlem holds

its own. The most impressive gain has taken place in Bedford

Stuyvesant where it is apparent that the Sesame Stréet "habit"

has once again taken over.
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4. Saturday Viewing'

3. Progrem Lovyalty

-

One test cf the continﬁing appeal;of\Sesame Street is the
loyalty ol .the pre-séhoo;agéd chilS;En who continue to watch

the progra2m from year to year. Th2 significant role that

Sesame Strcet plays in these children's lives is attested # by
the fact *iat the majority of the children watching the program
have bsen "/ptching it for well‘gve: a year or mori. - For éxample;

in Bedford Stuyvesant among viewing households, 72% of the mothers

".say that tae children have been \: tehing it for over a year. The

/’r L
same response is given by 63% of 11e respondents in East Harlem '

,and 75% in Cﬁicqgo. Iﬁ Washington, D.C., -where the audience has
-

been expanding at a fast rate sinc: its“lower 1970 start, the

. . o v
figure is 30%.

-~
r

The figures for Saturday viewing are based on children vho watch
Sesame Street every Saturday with the viewihg time ranging from

less than one houxr: to three or more hours.

hWATCH(SESRME STREET EVERY SATURDAY*

| , 1973 . 1991
. . 2 £
Bedford Stuyvesant + 65 34
East Harlem ~ _ 57 58
- Chicago - 56 52 - .
Washington, D.C. | 17 21

*Results are based on responses from hoyseholds in which the
child watched Sesame Street in the last two weeks rather than
"ever watch." Figures are not available for 1970. :

6 . . ‘
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younger schoolage children. As the results indicate, in house-

—

Saturday viewing of Sesame Street las become a far greater

occurence n Bedford Stuyvesant than in 1971. In the other . T
areas, vieving has held at previous levels. '

5. Viewing bv Older Children v

Quéstions were also asked about the viewing of ﬁny children in

the housch~1d between the ages of six and eleven:

i

»

VIEWING OF SESAME STREET

. - BY CHILDREN 6 10 11

1973 19m
s, ) - T8
Bedfoit Stuyvesant - 82 80
+  East Parlam S 9a 72
Chicago ' 93 o 81, |
washington, D.C./ 67 - 78 ’

Sesame Street continues to hold considerable attraction for

.

holds where Fhere are both pre-school and schoolage children,
the older children like to come home and watch the program '

during their free hours. In Chicago and in East Harlem,’ﬁiew-

-

ing by older children has now reached the 90% level.

- -

6. '‘Mothers' Assessment of What Farlier Secsame:Street Viewing

Has Meant to 0ldgr Children Now in School
! '

e

Sesame Strect has now been on the air for several years, and ’

there is now a generation,of ghetto children who were exposed
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to the program in their pre-schbol years. This year for :he first

. time, mothers were asked: "In your opinion do you feel that J

3Watching Sesame Street in the las: few years has made any
L]

difference to your children who are now in school?" The “made

o a difference” group is baced on tie responses.of the motheq@,

R PP SN SRR NPT . ST -
- .

-

LT,

aﬁd excludes households in which someone 6Eher than the miéher“

was presgent. g
r

o’ L]

- SESEME STRELT MADE: A DIFFERENCE

- TO CHILDREN NOW TN SCROOL .

-

2

Bcdford_Stuyvesant - . 92

. East Haclem ‘ .92 o

*x

" Chicago ' 89 .o

//J‘Washlngton, D. ¢ 84

f
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The mothers' main answer: A strong vote of "yes."

-

Their main reasons: "It taught the children how to count"; "It
helped them learn the alphaket and read": "Helped tO prepare

them for school and made it easier"; and among Spanish speaking

. . \
mothers: "It helped the children to learn English.”

~




The Electric Company

Ou;'top line évaluation of the Electric.Company is based oa three
. measures: the extent to which oléer children (6 to 11 years of
age) talk about the program at hpne;‘viewing and frequency of
viewing by younger children (2 to 5 yecars.of age); the reswlts.
to the question -- “"Have your chijdren who are .6 .to ll.yea:s'olé

T .

ever mentioned seeing the TV progirum The Electric.Company at

school?",
CHILDREN 6 TO 11 MERTTONED SEEING J i
THE ELECTRIC COMPANY AT SCHOOL
' )
Bedford Stuyvesant S 6l !
Past Harlem ) e 53 ~
" Chicago : » 38
Waéhingtoq, D.C. o , .24

/

These figures have]to be studied ih the context of how much the

-g§ogram is.shown within the school system in each city, but’ the
figures for New York City (Bedford Stuyvesant and East Harlem)

) atréngly suggest that the program has created a stir and
. o .

\ //interest among grade schoolage children.. Accofﬁing to the adults

who have heard the children speak about the program, it is
. éhoroughly liked .by the youngstefg. Some of the women report,

for- example that the childfep come home.singing the theme song.

-

\.', \ 9 ‘ 4

L




Viewing of the Clectric Company By the 2 to 5 Year 0lds

- . N

‘fhe Electriz Company, a far newer ennry'than Sesame_Street, nas

LY - L a1

developed a broad and substantial zudience apong the two to live

year olds, =aven wherg it runs into -the same UHW problems és
. .

Sesame Street did several years ago.

-~

-

. VIEWIRG OI' THE E&ECTRIC'COMPANY BY

. CHILDREN TWO TO FIVE YEARS bF AGE

o«
a

b — Total Watched -
5 : ~ E7cr Watch Yesterdav/Today
. ‘ % 2
. Bedford Stuyvesant 55 32
1 < . .
: ' Fast Narlam ) ’ 54 23 .
{{ ' . .
R . Chicago o . 66 v 36
wiihig;ton, b.C. - o ’ 23 \ ' 10
In New York and Chicago, the Electrié-%ompéﬁy has already reached
. ‘more than one out of two ghetto households. in which there is a

)

young child (2 to 5 years of age) not attending nursery.or day

i care centers., The figures are particularly impressive in Chicago

‘ where the program has a 66% penetratiom. -




