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In other words, we were dealing with carefullymatched sa'mples.

The total amber of interviews completc.d was"'1,217 distribt.:.ed

as follo.:sI

BedfOrd Stuyvesant 344

East Harlem 270

Chicago 300

Washington, D.C. 303

As in the rest, interviews were .co:dueted.only in households'

that qualified by having one or 'Iola children between the ages

of 2 and 5 who are nain a day care center o: kindergarten, and .

who'also have a television set in working order. The main

resvdrilent 4las the mother 0 the child or the adult primarily

responsible for the care of the child during the daytime.

Out of th6 1,217 households interviewed, 99 percent were either

Black or 'Puerli78 Rica: In 44 percent of all of these household,;,

thcre, was no r2mber of the fomily employed. in other words, the

study really surveyed the undHrprivileged and welfare community:

IntervieWing on the study yas doNne dtiriog the month of March,

//

1973. Our last previous/r4ding ti's done ;in the late spring of
J. .

1971. All interviewin9( was done by trained Beck and Puerto

Rican interviewers. ;4( thorough valldaticn,,both personal and

/ I

telephone, was condocted to instue the authenticity of tha

results.
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Sesame Street

mim1111

Our initial assessment of, the progress made by Sesame Street

since the 1971 reading is based o7 six iajor criteria:

1. Penetratibn or the number of qualifying households

whici now watch Sesame Street.
4

2. Frequency of viewing.

3. Program loyalty, or the ability of Sesame Street tc Ixqd

childnen's interest from year to year.

4. ReguThrity of Saturday viewing.

5. ,Viewing of Sesame Street by older children.

6. The hiothers' assessment of what earlier Sesame Street

viewing han meany to older 0141dren now in school.*

The results on all counts are favofable. Indeee, the basis

of ot.heJ:-similar studies we might well by now have anticipated ,

a levelling off or decline in Sesame Stript viewing. Instead,

the prcgram has become virtually an institution with ghetto

children.

. .

1. Penetration
f .

Penetration figutes, based on ever watch Sesame Street, are as
/

1° 1 follows':

CURRENT REACU ON PrNr.TRATION

1973 1971i( 1970

Bedford Stuyvesant 92 77 90'

East Mariam 94 80 78

Chicago 97 95 / 88

Washington, D.C. 67 59 '32

*New question 4
A



I

rr

In 1973, Sesame Street regained the franchise it had in

Bedford Stuyvesant which suffered a Aoss in 1971 Nn the pro-

gram went of commercial TV and was seen mainly oil Channe:. 13.

It is now bick at its previous 1970 penetration levels. Pelle-
t

tration gins were made in Washin ;ton, D.C. where the program

is still'only available on UHF, and in East Harlem. The almost

total penetration of the prOgram In Chicago was maintained.

The nei result: gains in Bedford StivvesantPEast Harlem and

Washington, D.C.; almost total penetration in Chicago mAiatained.

2. Frequency'

7.s. the best measure of frequency, we have Used the nt.mber of

households _Ln_ which Sesz.me St:ept lics viewed allri,ng the sun

or previous day. The results are as follows:

WATCHED fESAiiE STREET TODAY OR YESTERDAY

19701973 1971

Bedford Stuyvesant 75, 46 a, 72

East Harlem ' 66 74

Chicago' 70 64 57

Washington, D.C. 32 25 '23

4

Bedford Stuyvesant, Chicago and Washington, D.C. all show signi-

ficant increases in today or yesterday viewing; East Harlem holds

its own.. The most impressive gain, has taken place in Bedford

Stuyvesant where it is apparent that the Sesame Stret "habit"

has once again taken over.

5
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3. Procram Loyalty

One test of the continuing appeal,,of Sesame Street is the

loyalty c4 the pre-sehooaged children who continue to watch

the program from year to year. Th3 significant role that

Sesame Street plays in these children's lives is attested 46 by

the fact f;lat the majority of the children watching the program

have been -etching it for well 4ve: a year or mor. For example,

in Bedford Stuyvesant among viewing households, 72% ,of the mothers

',say that the children have been wztehing it for over a year. The

same response is gillen by 63% of tle respondents in Fait Harlem'

,and 75% in Chicago. In Washington, D.C.w...where the'audience has

been expanding at a fast rate sinc'l iti'rower 1970 start, the

figure is'30%.

4. Saturday Viewing'

.
. . .

The figures for Saturday viewing ale based on children who watch

Sesame Street every Saturday with the viewing time ranging from

less than one hourto three or more hours.

WATCH (SESAME STREET EVERY SATURDAY*

Bedford Stuyvesant

East Harlem

Chicago .-

Washington, D.C.

0.,

.1973 1911

. %

65

57

56

17

%

34

58

52

21

*Results are based on responses from households in which the
child watched Sesame Street in the last two weeks rather than
"ever watch." Figures are not available for 1970.

6
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Saturday viewing of Sesame Street I.as become a far greater

occurence 'Ln Aedford Stuyvesant than in 1971. In the otber.

areas, viewing has held at KeviouE levels.

5. Viewing by Older Children

Questions were also asked about the viewing of any children in

the househ-ld between the ages of six and eleven:

VIEWING OF SESAME STREET

BY CHILDREN 6 i0 11

. .

Bedfot:a Stuyvesant

1973 1971

E2 80

East Harlan 94 72
.

Chicago 93 81

Washington, D.g! 67 - ,'.78

Sesame Street continues to hold considerable attraction for

younger schoolage children. 1\s the results indicater in house-
f

holds where here are.both pre-school and schoolage children,

the older children like to come home and watch the program

during their free hours. In Chicago and in East Harlem, view-

ing by older children has now reached the 90% level.

6. Mothers' Assessment of What Earlier SesameStreet Viewing

Has Meant to Older Children Now in School

Sesame Street has now been on the airfor several years,' and

there is new a generation,of ghetto children who were exposed
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to the program in their pre-schbol years. This year for :he first

time, mothers were asked: "In your opinion do you feel that

iwatching Sesame Street in the lass few years has made any

Idifference to your children who are now in school?" The 'made

a difference!' group is bared on t:ie responses_of the motheg6,

and excluaes households in which someone Other than the mJther-

was present.

( ,

SESAME' STREnT MADE.A DIFFERENCE

TO CHILDREN NOW IN SCHOOL

/

/

...../

4
i

I

Bcdford Stuyvesant .' 92

East Harlem . 92

Chicago 89

. 'Washington, D.(t.
i

84

The mothers' main answer: A strong vote of "yes."

Their main reasons: "It taught the children how to count"; "It

helped them learn the alphabet and read"; "Helped to prepare

them for school and made it easier"; and among Spanish speaking

mothe'rs: "It helped the children to learn English."

8
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The Electric Com_pay1

Our top 1...ne evaluation of the Electric, Company is based oa three

I measures: the extent to which o) 6er children (6 to 11 years of

age) talk about the program at horse; viewing and frequency of

,viewing by younger children (2 to 5 yoars.of age); the reilts

to the question -- "Have your chi3dren who are.6.to 11.yes.:7s old

.

.

. '...

ever mentioned seeing the TV progium The.Electric.Company at

school?".

41.

CHILDREN 6 TO 11 MENTIONED SEEING

THE ELECTRIC COMPANY AT SCHOOL

I

11

Bedford Stuyvesant 61
--. .

East Harlem .. 53 .1

" Chicago 38

Washingto9, D.C. . 24

/

These figures have to be studied ii,1 the context of how much the
I

-ogram is.shown within the school system in each city, but'the

r

figures for New York City (Bedford Stuyvesant and East Harlem)
.

. strongly suggest thai the program has created a stir.and .

\ /
/interest among grade schoolage children.. According to the adults

who have heard the children speak about the program, it is
'

. thoroughly liked.by the youngster's. Some of the women report,

for-example that the children come home.singing the theme song.
.

9. p
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Viewing of the Electric Company By the 2 to 5 Year Olds

The Electric Company, a far rieer entry than Sesame Street, rias

developed a broad and substantial audience a ong the two to :lye

year olds, .men where it runs into he same UH problems as

Sesame Street did several years ago,

. VIEWING DP THE ELECTRYCCOMPANY BY

CHILDREN TWO TO FIVE YEARS OP AGE

2""k.

Total
E..rcr Watch

Watched
Yesterday/TOday.

Bedford Stuyvesant 55 32

East Harlem 54 ?3

Chicago . 66 . 36

Was ngton, D,C. 23 10

In New York and Chicago, the Electrie.Comphi has already' reached

more than one out of two ghetto,households.in which there is a

\young child (2 to 5 years of age) not attending nursery or day

care centers. The figure.s are Partieulakly impressive in Chicago

where the program has a 66% penetration.,

10
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