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t "~ Looking back over the five. years of Sesane Street’s

ex;stence, it is possible to discetn changes in the progras in the
areas of production, the role 6f research, and its audiénce; it is
also possible to see the vast impact that the edwcational television

~ show has had on preschool children both in the Onited States and
abroad. The show's educational goals have changed from teaching

. humbers, letters, geometric forams, relationships, qlasszfination,

.Teasoning and problem solving to include affective goals.which reélate

. to helping a child to learn to cope .with failure and obstacles and to
participate in social groups. The production has sbved from its .

,-orig"nal rather frenetic pace to one- which is softer and gentler in
tone and more rélaxing in effect. Research has been and cdntinues to
bé an iptegral. part of the planning process at CTH, concentrating in
Yecent years on the specific needs of b;lingual and‘bicultural

. children. The audience that Sesame Street attracted in the 9.S. lead
to other versions of the show for Latin America, Gérmahy, Canada,'

,‘lustralia.e;nd New Zealand. A number of studieS has gonfirmed the

. show's ‘ability to teach and to attract large apdlences cpmposed bothﬁ
children aﬁd adult, (JY) .
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' ?_; 3_ " * To the Reader: ) ,
“Sesame Street” made its deial;lt five short years agd, on November 10, 1969. .. .
. + lcannot help but look back over these past five years with some mixed feelings. ) '
] - As for the &eries itself, it has changed a great deal. This year’s programming is signifi- 1.
- cantly different from the earlier ones in look, mood and content. It is also, jn my opinion, a 1
much better show in at least two respects:
. Its goals.are richer and broader, and the production is visually, and otherwise. more
interesting and sophisticated. ’ : 4
The senies has had the enthusiastic’suppoitof children and parents and the praise of a

diverse range of persohs, many with no connection with education or early childhood @5\ clop-
ment. This:has been gratifying to all of us. " .

What has been perhaps espedially gratifying is the fact that the concgpt works. Sesame l
Street proved, and rather condlusavely, that television van teach preschool Jhildren basic shills
and concepts—if it 15 used on i1ts own terms as a visual medium of communi ation and enter- - l
tainment. : ’ . X ‘

However, few of us at the W,orkshop consider Sesame Street a complete sucvess be- "
<ause, quite frankly, the series simply has not had the impat on children’s television "1t we
had anticspated. We had hoped that the commercial networks wotld develd mare * agy <pe-
ufic” shows and find a way to broadoast more weckday programs fonluhl_n-n"Tlu e
have worketd toimprove their Saturday morning programming, but while other imprect-nonts

. have been talked about for a long time, 'am disappointed that the general pre-Sesame Stréct
i pattern has persisted, Jr . ' ..
/ Pethaps we should have expected this. Still, when ‘we think of the tremendous pateft. A
tial of television for expanding thechild’s world, we feel there's much tobe done. "% .
In the meantime, Sesame Street will continue o change, and hopefully get even better )

-

) ) Joan Ganz Cooney .
¢ ’ President - ' . >
* Children’s Television Workshop -

T October, 1974
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. That Sésafje treeb’proved televis;on to be § supe:b beacher of - ¢
children when uped imaginatj ely ig anothpr measure of itg aChievement. The

elevigion teach- intellect gkills and‘otﬁq; useful- concepts to pre-
gchool- cQLIdren° And why spouldn't the *teaching be -done with the so- )
phisticated and ertertainigg technidques of commercial television,
especialdy the commarcials : - - .

3 K

But back in 1966, W en Sesame Street was only a germinating idea., -
these were, in the Cane of the television of that day. revolutionary
concepts . y ’ . ce
. Until Sesame Streft flashed on the nation's screens in late 1969, ‘5
She underlying purpose, of any television for a mass audience of children
was to sell products., Sesame Street, on the other hand, was about’ to
caurt that same audiergce with lively entertainment that ‘in effect, would

© . try to 's¢ll ap aducatfonal curriculum. The rest, of course,,is televmsion

- -

fusmon of educgtion W tertainment waﬁ nq; lnaompatible agger all.

following of 1l@ren from virtually all social backgrounds, the emthusiasm
and acclaim o parent@ the praise.of educators and, perhaps even more
remarkable, e gener lly strong (and often unsolicited)® appreval of adults
in-a dlvers%frange of ctivmtles. Then there-are the awards -- more than

’ . R

‘ However, perhaps becaugﬁ of this ‘success,. an important aspect of

-
¥

Sesame Street often tends to be overlooked: the essentially experiméntal A

and hence evolutiona . hature of the show. '
ry A \“\\_“JI 4

The fact is Sesame Street never is qulte the samg ﬁ{bm season to aeason.

. At first glance the "street" may look the same, and Bert apd Ernie, Big

Bird, Susan and Maria and the other favorites do turn up £frédm year to year.

t . 3 -
3 -

But the show's goals and content have been changing all\along in
response folthe needs and’ reactions of the audience.

.A. }‘\
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The more traditional educational goals that formed the original
basis of the show have been chanding and expanding in all areas, cognitive,
social and affective. For the upcdbming sixth season, for example, the
series will stress the creative aspects of divergent thinking -- the idea
that often there are many ways of dealing with a problem or situation.

Some—of the major cuxrents in the country also ﬁind their way into
the program s content. Ecology, for example, filtered into the curricunlum
a few seasons ago. And, in response to the concerns of.the Spanish-
speaking community, bilingual elements began appearing as integral parts pf
the show. This season career goals will be explored and the portrayal of
women will contine to receive special emphasis. . !

In production values, too, the show has hardly been static. Over
the years the street picked up snow, nzght scenes, Seasons, and new live
characters and Muppets. .

v e
L n 5 Fl -d;

.

Given the basically experimental and evolutionary nature of the show,
Sesame Stieet undoubtedly will contrnue to change in szgnifzcant ways in
coming Seasons: . ,

One purpose of tﬁis backgrounder, then, is to touch upon the notable
changes since Sesame Street went on the air in.November, 1969.

.hjgmﬁher is to review the entire Sesame Street experience, mainly
through the people who created the series and worked on tte show during

—ta

the past five years. '
-

. The aim of this report is to offer a fresh perspective on a show that
started, and still represents, a contzﬁuous revolution in children's
televigion. - . . 1 -
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. A PERPETUAL EXPERIMENT .

. "Sesame’Street" was created by the Children' s Televzslon workshop .
(CTW) as an .experiment in children's television -- a laboratory de31gned
o stimulate the’educational development of preschool children. Now,

‘five years and re than &00 ho rs of videotape later, the program is
still an experiment. As with afiy long-term experiment, the serzeg has
undergone change. This is es] 1a11y £rue of the show's curriculum .

goals. . .
A .

Ever%ugnce Sesame Street's ‘figst season in 1969-1970, the program s
curriculum go have continued to expand each year. There has been a
stealdy move fgom a primary emphasis on teachang basic cognitive skzlls
to those that deal with the child's behavior =- teaching viewers some-
thing of what*emotions are and how they functicn, how their feelzngs
influence their behavzor and how thHey as individuals worxk within .
gociety. At the same time the curriculum went on to explore, for -
example, such themes as ecclogy, the Spanish language and Hispanic '
culture and, this season, career awareness.

¥ ) . P . ;
As‘CTd's president, Joan ©anz Cooney, ncteg, "Sesame Street'is
the only series in the history of television Where the audience has
played a role ,in shaping the content.- Of all'bur critics, we pay most
attention to the criticism of our target vzewers, the childfen. As a
resuXt, we-probably know more about how they react to any given char-
acter, sequence or show than anyone else. By the time observations are
made from the outside, we're well on our way ‘to implementing what, the
~children have already told us. . That's part of the experiment -t being
our own worse critic.” ' L .

EARLY OBJECTIVES: Initial curriculum goals were gset during . N
seminars in the summer of 1968 that brought together more than 100" -
leading specialists in early educdtion and child development as well
as researchers, writers, artists, musicians and telévision producers.
Under the chairmanshlp of Dr. Gerald R. Lesser ‘of the Harvard Graduate.
School of Education, the group agreed to a set of specifzc instructzonal
objectives. Thege focused on the traditicnal skills the group be-
lieved would be most helpful to & child, particularly a. dlsadvantaged
child, when he entered school. The underlyzng premise of the shoy -»
its reason for being -- rested on research strongly suggesting that the .
first five or six years of a child's life were critical. 1It-was during
this periocd that, his develop?ent was most rapid, and most subject to
positive change. »

For the first season the show s, curriculum 1nc1uded specific
instructions in numbers, lekters,’ geometric forms, relatxonships,
classification, reasoning and problem solving. The program also ex= °,
plored the child's wole&} C. 1 (

i

Fo ¢he secohd season of 130 hour—long shows the goals were ex-
.'panded to include number sets, szmple addition and subtraction, and the
extension of gounting from 1 to 10 in the fixst season to 10 to 20. ThHe
simple recognition of letters was expanded to include the proﬁunciation'_
of letter Sounds. Word families made their appearance, along with a
20=word, sight-building vocabulary of, words ‘common to a child's en-
vironment. Simple Spanish ~language’ skills also were added to the cur-
Ficalum: In sum, sPecific goals went from 40 1n the-first season to

. 4 ‘ 4 - L -“ )
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. 63 in the second year. " .

} J During both seasons CTW's ‘search staff worked close]?(y with
prodicers, providing them with a feedback on the appeal and impact

of vurious show segménts. This working partnership -~ at the time
unique in‘television production -~ has become a etandard preocedure.

'THIRD AND FOURTH SEASON GOALS: For-thethird season (1971~

1972) there were fMresh approaches to on-going subjects such as reading -
readiness, numbers and problem solv;ng. As a result of research, *
the word family approach gave way to rhyming and verbal blending
methods. 'There was more emphasis on the value of cooperation.'

. But perhaps the most notlceable changes were the additions of
ecology, Spanish ‘bﬂ:.ngual and bicultural goals, and Spanish-speaking

_members in the cast. As Dr. Edward L. Palmer, CTW's vice presidgrt for .

reSearch, recalls, "Along with the rest of the country, we began to
discover the Spanish-speaking populatibn. As a result, we began
building into' the program special cbjectives for children from S ish-
speaking backgrounds -~ some characters with whom they could ideptify
so that they could feel the show was for them; too. We alsp-de-
veloped a number of .skits that reflected the Spanish langudge and
culture so that they could identify with their heritage. 'I think
these were important additions to the show. The Spanish-gpeaking
people found their voice and ‘they became visible in the countxy during
the first years of Sesame Street.” \ .
) For the fourth season, the show's sight-reading vocabulary was
expanded. This, Dr. Palmer Says; "provided a valuable sense of
accomplishment, especially for the disadvantaged viewer." BAlsc added
that year were sorting and classifying by activity, and an experiment
in representing handicapped children. The latter featured guest
appearances by the Little'Theater of the Deaf in the show* 8 ¥Ystreet"
segments. There was more emphasis on the bilingual and bicultural
eléments with another additzon to Spanlsh language ‘curriculum goals. s
FIFTH SEASON OBJECTIVES:' For the f;fth season {1973~1974) the
main additions to the show's goals were primarily in affective be-
. havior. "rhis was not a totally mew area for us," says Dr. Palmer.
"In our original seminars before the show went on the air, we discussed
thé feasibility'of incorporating social, moral and affective goals
within Sesame Street. But the decision was made to concentrate pri-
marily on cognitive skillg, What we did was to include at least some
of the goals dealing with soc1a1 and cultural behavaor.
\;1 T
Startihg with its second season, the series gradually began to
place more emphasis on récognizing, accepting and dealing with such
emotions as anger, surprise, fear, pride and happinéss. 'These ‘emotioctis
were explored through the show's live characters as well as thé Muppets
and in animated films. Meanwhile, CIW'S research staff identified
other areas of affective behavior. Also during the season, there Were
more Spanish sight words and more, complrcated geometxic forms

GOALS FOR THE SIXTH SEASOQ For the sixth ‘season, which begtns
on November 4, Dr. Palmer says, "We're continWing our work on affect goals
and we' re add1ng goals in the area of creativity. The creativity

L e
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goals were designed to get away from the right answer orientation Y

of the series which stemmed mainly from our need@ to séript the ﬁﬁbws

and focus each segment -- that is, design segments in advance to fit
a particular educational cbjective. In doing so we tended to. pro-.

duce a one-right-answer oriented show whereas an important learming

experience for ysung children -~ in addition to.learning the right

. answers ~- is to learn how to think flexibly and create imltiple
possibilities to explain an event or solve a problem.

N o

»*
.

"thig geason,” he notes, “we'ze also a#i‘king on goalk that. ,
relate to helping a chilé learn how to copé Wwith failure and ob= - '
-stacles and ve're teaching him how to participate constructively in

social groups.”

*

*CONTINUING PRESENCE': The show's year-td~year continuity has
become an increasingly important aspect in determining the curriculup
goals. "Now that we're producing the show*'seagson after season,”

says Dr. Falmer, "it has become a continuing pPresence on the American |

scene. The child grows up through the program over the course of
two, three, four and perhaps five years. GiOen we have the child for
that long, and given we don't have to get across everything we have
to teach in one year, we have been able to expand our- curriculum

very considerably. This is part of the reason the show is a continue -

1ng experiment. If we had kept the goals of the series the same ~-
*knowing as we do now that we were going to have the child ‘three,
four and five years as compared with the 1nitial asgumption that we
were going to have him onlyfohe year -- ‘we would be missing a lot of
good bets, There are a lot ‘more thingsrwe can do."

-~ The curriculum*goals, he adds, wlll continue'their evolutionary
course. "We're always changing Sesame Street, and we probably always
will.™ o ' -t

. .
Lo
PR

AN EVOLVING PRODOCTION

Unlike ‘many other childré&a's télevision programs, Sesame Street
does not tarn on a single star or central character. If there is any
cne star, it is the format. -Like the curriculum goals, it top has

« changed over the years =~ if not in basic stylé and structure, which
have proven remarkably dfirable and effective, then in production
techniques, settings and .cast gnmber.

- while the .format evolved from a working relationship between
producers and researchers, its starting.point was an insight by :
,Joan Ga , CTW*'s president. Sometime before CTW was formed in~

. May, 1968, she became convinced that' the children of the television

age 'possesséd a high media literacy and that they were eapecially
«attuneg to television commercials. Ia other words, they constituted,
relatively speakingr a visually saphisticated audience.

~ . . As'CMM's chairman, Dr. Lloyd Morrisett, récalls, "rhe whole
premise wag that, since you re géing’to be competing with commercial

~programuing, you've got to give the viewers the qu&lity they were

* accustomed to, particularly‘in the cormnercials.

[
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. the first year,“ says.producer Dulcy Srngek.

»
v

£ . » , - co ’
David Connell, vice president éor production, also recalls the

. early interest in commercials. "Joan had the¢ idea that the television

€ rcial woild work, All of us from fering disciplineés and back-
grounds provéd that the approacdh was sound. I remember a young film- )
makgr who came in to see us early in our planning session.. He 'showed
+us pome-foota.c of his children'in a supermarket, with their random,
comments, wh.ih demonstrated thit small children remembered product
nv, s and rngredrents even on preducts in which they had no vested
¢ est. What this suggested was that whatever we came up with for
S same Street should be patterne? after those commercial messages."
' 3
However, ag Morrisett remeﬁbers, "We. knew that a quality program
would epst a lot of money, but far less than the cost of any other
viable-alternative.” As it turned out, CTW was able’ to attract an
rnrtihl underwriting of $8 million to launch the Workshop and produce
the first® season of 13D hour-long |shows. Half of the total funds
came from the U.S. Department of Health, Education and Welfare> and the *
remainder from the Ford Foundation thﬁ Carnegie Corporation, the
Corporation for‘Publlc Broadcastin% and fhe John ind Mary R. Markle
Foundation. : . ’

J
. L
The sizeable funding provided\ CT4W, with the resources to acduire :
a top notch staffband the lead time;to develop a foxmat and pto-
duction that could give young V1ewers "the aualityoiﬁngx?re accustomed -

to.l“ -.|| -, - -

’ _-c "-

The fast-paced magezrne format) that finally emérged becanme the
Sesame.Street*style and standard. Typically it consists of from 40
to 50 separate ‘segments, each with a ispecific curriculum goal.
Through five SeABons,, this format has'rnsprred the creation of thousands
of lrve-acti?n and. animated films, Muppet sedquences and the "street"
seqmepts which give the show its continuity. -

INNOVATION AND IMPROVISATION: While the Sesame Street set re-
mains basically ‘the same -~ .a bit of ah imner city istreet -~ it has -

undergone some modifications Since the frrst season.
[ 4

“at first it was a straight row f'houses and shops," says
'executrve producer Jon Stone. "We changed that to one with, a corner,
primarily for more interest and better amera’ angles. And along the
way, we have added a second story, more business settrngs and a play
area for the-street children.” ™ . : .

,
[

Later seasons were added -- including siow -- along with night
action on thF street. The original shows were only in day%ightﬁ oy
As the show began to stress the owtiside world, more live action
film went into the programs.. "We now might have a sequence on how
bread is made in. a bakery or show, thxough time-lapse photography,'

how a Bean is grown, harvested and deilve ed td the- corner store,"”
say§ Stone. "We. tiow show children in the tountry more than wé did

In recent seasons there also has been a significant shift in
mood. "The show has sbftened Quite a bit frbm the slam=bang shows in *.

L - i
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_an opportunlty to relax. ‘The show,is in a much lower lcta-:,r.Jr

the beginhing," observes Dr. Palmer, the research vice president.
"A great deal of material now is soft and gentle and gives the .child

The approach to the music, however, was set relatévﬁly early.
However, not without some improvisation. "On our test’ shows, and on
some of the early oneair programs, we did not use original music
except for the theme," says pave Connell. "What music we did use was
of the 'let's dance' variety. We would buy records and try to fit
them into the sequences. Later when we were told it would be faster
to write the.music than to go out and buy it and then %ry to make it
fit, I thought the idea was the most absurd thing I had ever heard.
But we tried it and it worked. We still do most of the music that
way.! . .

THE MUPPETS: Big Bird and Oscar the Grouch were created es—
peCLally for Sesame Street. “Big Bird was not in® the -test shows,"
puppeteer Jim Henson remembers. "But when the decision was made to
include puppets on the street, the subject got around to the story
of the 500-pound canary, and that was the answer.”

The Cookie Monster just evolved, and Sam the Robot was in-
troduced for the 1973-1974 season. "We had a real problem with the
robot," says Henson. "We had trouble trying to get a 'handle' on
his'?ersonality.“ . ’

Not ‘so with the Snuffle-Upagus. The giant fantasy character

was created for the third season with a more distinct purpose in mind.
He was intreoduced to see just what he might be used for. Part of the
rationale was to sprinkle the street scenes with surprises. By letting
only Big Bird and the kids see the Snuffie-Upagus,.the producers found
they could achieve one of the show's currlculum goals: seeing thlngs

. £rom another person's perqpectlve, an ant cognltLVe and social
concept for children. °

-

This season A new'muppet makes his debut: o Loco, a parrot-
like character who 1s used to demonstrite "differing perspectlves.
Last~year the Twlddle Bug family became part of the show.

In addition to making currlculum points, the Muppets have
another purpose as vell. . -

. . "Our aim with*the Muppets -= whether it's Big Bird, Kemmit,
Grover, Emie 'and Bert or any of the other assorted big and little
creatures -- is to give shildren something to identify with on the ~
show,” says Henson. "They can see a bit of thehmselves in every one
of the characters.” -

[y - . .

¢ .
pr. Palmer points out anotheX aspéct of the Muppets. "They -
helped turm the concept of monsters from jts Gothic character and
style of years ago into a set of chayacters who are soft, fluffy and
., lovabla. They managed 4¢ do this without losing their appeal.or
audiente, and without falling into another of the pitfalls the show
ltself tried to avoid ‘early on -- of being go soft ag to be .con-
-"Bescending. We had to leafh to be soft and qentle without being '
= eOndescending " =

C | R P
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_« have become universal and popular ‘credtions here and around the world. -
.Many of them are featured in the. current "Ice Follles" which are

. personalities -- they all know the format and have an idea about the

e

the first season, to a high of eleven during the thzrd season, to seven

‘ roles we created Have changed. Now I am something besides a wife. I

a broader point

1 »

[
L} . ¥
L

.The Muppets -~ a name ¢01n6d from "marionette" and. "puppet” < | D

touring 27 U S. and Canadian cztres thrs season. - o T

CELEBRITIES Almost from the start celebrities haﬁe’volunteered
to appear on the program. "There are no problems with book:hg name' -

goals of the show,” says Ms. Sznger. "The celebrity segments appeal not v
only to preschoolers but also to their older 51h11ngs Who offten
control telévision set. tuning.” . :
’ vt
Among those who‘havg appeared are Bill Cosby, Carol Burnett, )
James Earl Jones, lena Horne, B.B.. King, Bprt Lancaster, Johnny Cash,
Ruby Dee, the cast of Bonanza, Elle Mitchell, Joe Namath, the New York
Knicks, the New York Mets, the Harlem Globetrotters, Pdt Paulsen,
Flip wilson, Stevze Wonder, Lou Rawls and Pete Seeger.

-

‘RESIDENTS OF THE STREET The number of permanent resrdents on ‘ )
Sesame Stregt has fluctuated over the years ~~ from a low of four during

during season flve. For the upcomlng sixth season’the number will remain
at seven. | s . :
: . ' _ ¢ .
"over the year$, expérimehtation has taken place with several other
characters," says agsociate research directo¥ Tricia Hayes. "These were

dropped because there werxe just too many for the- children to 1dent1fy
with," L y
Will Lee, who pliys the role of Mr. Hooper, the candy store * : -
keeper, says, "Far from being one~dimensional #s.we were at the gtart,
the characters.have become real people, with real problems, to the
children." , . v e
. - . - [ ) N .~ N .
Actress Loretta Long also notes a change in her’attitude toward
herself and her characterization‘of Susan. "I was too nice at the be- .
ginning, the great dispenser of milk and cookies. Just ds the role of ¢ i
women in our society "has changed over the past five years,. so have the

have an outside life as a nurse on the show.  It's affected my re-
lationship.with the chrldren -~= I can 'rap' with them more - and with
my stage husband, Gordon, who has also evolved in personality and
dimensions from the character of five years ago." . e . ;

- +
- ————y
. ; < .

Bob McGrath, who plays the role of Bob, segs-a major change in P
his relationships with the.children. "We had the childldren just stand
around on,those early shows. Today we are more natural with the
children and iet thém speak their own'ideas on a prdonam "

McGrath credits part of the change to the younger children on the '
set and to the music which has sharpened his role on the street. "what
I find particularly gratifying," he adds, "is that Sedame Street has
accomplished more than teaching letters adg numbers to préschoolers.

The show has affected the viewpoint ‘of the parents, too. When we make
personal appearances, parents will say 'thank you for showing my children’
q‘f view of life that I couldn't show them myself.” ) -

11 o T
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A FLEXIBLE APPRCACH: "Viewers have responded‘mdig favorably tof/// T
slapstick than any other comedy form we have tested == that's why we y

use“it so heavily," says” researcher Tricia Hayes. K "What ohildren'

haven't found very funny are gatires on adult sodp operas and we once had

a Muppet character named Dr. Hastings who was Zlways falling asleep.

All we did was put the children to sleep." Do

Says Dfoqnction vice president Conngll: "We've tried to be

. flexible in our approach to the show. thin the confines of the

curriculum we've made every attempt tg/give the children what they

. wanted and to give the production people what they wanted. We've also N
L made an effort to adapt our programmlng to the suggestions of the:pany

thoughtful people who.have comt/pted on the show or have written to us.”

. THE H6LE OF RESEARGH : S N
Research plays a,fundamental role in the. season-by-seascn of . T
Sesame Street. To a large degree thls is because eE'lts unique pldce )
in CM's operationef/ R ) .
Prior to %gsame.Street; educatlonal television had either ah .
educator or a producer in charge.- CIW changed that. It gave the . .
- educator and producer equal status in the synergistic decision-making
'‘process. Hehce CTW is both a television production unit and an ed-

S ucational Adaboratory. One cannot exist without the othem .
. n a program like Sesame Street, it was necessary to plan the . ’ &
currigiilum and to state the educational objectlves such explicit .
’ terms that producers and researchets -- including sé who would be .~ o
ayrrying out pre and post-season achievement testing -~ could proceed .
out ambiguity of purpose afd in a coordinated fashion,” explains -
Br. Edward Palmer, the research vice president. - o . g Y

s

. "in the beginning we put most of our attention on the goals we
. . understood best," he says. "These were goals that dealt with numbers,
letters, gecmetric forms, body parts, gnd alike as opposed to the' more .
wispy kinds of things like attitudes, sotial objectives and emotiens
and how to cope with them. Later we were efboldened by our success
*in the more cognitively oriented areas and began to deal more ex-
. plicitly with the social and affective domains." s . '
FORMATIVE AND SUMMATIVE RESEARCH: “We use 'formative' and
'summative' research," Dr. Palmer.explains. - "Formative research is . )
part of the trial and revision process. It consists of taking partially '
completed materials out into the field, testing them, and feeding the
information from that tesding back into the continuing production pro-
ce8s. Summative research is undertaken to assess the extent to which
the program has achieved its pﬂucation&l obiectives once it is on the
air. It consists of going out into the field and testing groups of v
viewing and non-viewing children to see what learning advéntage there
. is“as a result of viewing the show. It is usually done by, an indepen- L
deht testing organizationm. - ‘ T .

v

¥ o " /~ *
L] - " . .
‘“At the beginning-of the Sesame Street project we were not at all
clear on just what functions fQrmative research 1d serve. After all,

. S
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there were no precedents of sufficient scope or generallty to glve us

% any clear guldance."

’

-

- -~
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So Dr. Palmer and his staff'began to develpp their own research
techniques. One of these was the “distractor," a rear-screen projection
device which flashes vatious slides on the gcreen gvery’ 7% seconds
dete e if the child's attention can be leert from the televigion
set. ﬁzsearchers notle the child's eye movements and from this can| de-
termihe & segment's ahility to hold his 1hterest\from mament to moment.

"we really began to believe’in that research when the dlstractér
'was used on the test shows," says Dawvid Connell, CTW's produgtion vice
president. "Our instincts had told us that so long as we were showing
the Muppets or £ilm, the chlld‘s’atteﬁtion could be held. But the
street segments worried us, It was just a street. Nothing exciting

L]

happened there. The researchers showed us our instincts were right. Y

the street scenes came on. As a result, we decided to use puppets on
the street so it could be a fintasy Kind of place. This testing of

Youngsters responded to the fast—pagﬁz segments and lost interest when
actual shows led to the creation of Big Bird and Oseéar."

-

-

RESEARCH AND PRODUCTION ~ MAKING .THE CONCEPf WORK: Researchér
Tricia Hayes and her then. fellow researcher Sharon Lerner remembered
events that helpedwto create & practlcal working partnership between
researchers and production pecple, particularly the writers. "We had
a writer’s notebook which attempted to explain in lay language the
behavicral goals we were txy:ng to achieve, but sOmetimes it was better
to illustrate the point by first-hand observation," Miss Hayes says.
"So, ve did a lot of systematic child-watching."

s

- 1
Miss Hayes remembers one 1nc1dent ;n particular. "We were hung
ugqen how to demonstrate cooperation*to a “hree-year old, so in one of

our field studies we went to a park. There were' two small ch ldren /“4 '

sitting in adjacent swings both yelling ‘push me!l! After awhile, it
occurred to one of them that if he pushed the other non-éwinger, he
might be pushed in return. We included thls in’ the writer's notebooy
and it was incorporated into the show." . ’;

a . ]

TESTING PILOT SHOWS: Of the research undertakerr before the first

season debut perhaps ‘the most szgnlflcant was the testzng of five hour—
long pilot: programs.

L w v

[

"It forced us to make dec:.s:.ons much earliern, thap we might have *

* otherwise," recalls Connéll. "It forced us to cast the show and this {

gave the performers a chance to work together as a group. It gave the
writers a chance to piece tégether a complefe show from what, up unti¥
that point, had been individual segments. And it gave us actual ex-
perience in checking out what formative research had indicated as
promising." ) . T :

¢ As Dr. Palmer remembers, for those“of-us 4n research the pilot
shows meant we could evaluate completed programs with chﬁldreg in their
actual .viewing situations ~~ their homes., It woyld alsc provide us

N

“

.

with a check against what suggestions we already had made to productieon,’

and we could do & pilot test on the summative research procedures that
were being developed by an outside research organization."

The testihg was done in day caie centers in_Ne¥ Y&rk and under

1
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- actual broadcast conditions in Philadelphia. Summative research, by an
outside organization, was completed after the close of the first-season,
. " in the spring of 1970. - .

OTHER RESEARCH: Researcher Hayes remembers the early field studies.
"We took other children's shows out to see how well they|held a child’'s
attention. One in particular, even though the content was educationally
lacking, kept the children's eyes glued to the set.” What was creating

. this unusual attention was a technique called 'pixilation’ which pro-

duces a choppy, Chaplin-like movement of the characters. We mentioned
this to the producers and it's been used on Sesame Street ever since."

-,

* ' Formative research, of course, continues and the current emphasis
is on affective behavipr. For example, a study of the social goal of ’
"cooperation," conducted by CTW's research and production staffs with a
research group in Oregon, suggests a sample of children learned coopgr- - ,
ative behavior from experimental segments ‘inserted into Sesame Street
programs. . , " ' ) “
The research staff is now conducting a compreh ‘sive'gield study

b to pingoint and evaluate the attributes that make a particular show, seg-

ment or portion of ,o segment' more or less appealing and cohprehensible

to children. ‘'We' r€ trying to identify the attributes that typically

are present in a wlnner " explains Dr. Palmer. ,Dozens of attributes

are under study, he says, such ag pace, redundancy, fantasy vs. realism,

- and so ot

I

’ : This year CTW completed an extensive bilingual and bicultural
{ . study to define a currigulum thdt would be relevant to the Spanish-
speakingsechild and also determine the linguistic and cultural symbols
. that would-help the chmld regpgnize and appreciate his Hlspanmc . ,
- . . heritage. "As a résult of our wérk of the past few years," says Dr.
) Palmer, “we' now have a television ‘show that makes a four-yearsold: child
' of Spanish background feél that the Show * seeg' him out there and that it

~ -_. . is talking to him. We think this is an accomplishment.” '
- " ’ W “ ' ': . -
) . . . - . v
. SR ATTRACTING THE AUDIENCE . ) "

, Long, before Sesame Street's debut in 1969, CTW concluded’ that’
off-beat approaches would be needed to build a large audience of pre-
school chmldren, particularly in economlcally deprived neighborhbods.

- CTW's advisors agreed that these efforts should involve parents

Mo and extend beyond the television set. As Dr. Chester M. Pierce, psy-

) thiatry professor at the Harvard Graduate hool of Fducation and member

' . of CTW's advisory board, recalls: "We ha double problem that first

. vear. The first was that before Sesame Street the audience for public

television was wvery small. The second was the matter 'of difficult-to-
dial UHF stations in somg of our target-viewer‘urban markets..,' -

To meet these challenges, CIW's staff during the first season

. . worked closely with. public television statioms in selected cities across

the country. By the second. season premieYe in the fall of 1970, £TW had 'y '

organized a field.services department with full-time' fieid representatives |

in several urban centers? This grass roots activity, somgthlng new in

televismon, now covers 31 states. i . . -

14
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Coordinators, origin‘ally drawn from Vista and the Peace (forps,
work closely with eduycators,. commnity-action agencies, neighborhood ‘
groups and individuals to establish viewing centers for working mothers
or parer:ts without televn.s:.on. They also encourage follow-up activities
by paq:ents to reinforce the lessons of the show,, and distribute sup-

plementary educationdl materials related to the program' s curriculum,
such as the "Sesame Street Ma‘gazme.“ e

. ¥Many of the youngsters we e_grsec:.ally want'. to reach are in low= .
income families,” says Evelyn P."Davis, CTW's vice president for Community '

) Education Services. "without ,Special viewing centers, it would be .

. :.mpossxble to get to prec:.sely the ch:l.ldre.n we want mps): to teach.” ' y

SPREAD;I:NG THE WORD' To develo]_: nat:..on~wide interést in the show
among yormg ch:.ldren and their parents, CTW launched a massive infor-
. mation effort. -as CTW'$ pres:.dent Joan Ganz Cooney notes, "Changing
! _ the viewing habits of preschool ‘children from purely entertainment fare
, to an educat:.onal ‘show was a major obstacle we had to face and overcome.
We had to take evéry opportnm.ty to spread the word about ‘the show. OQur
N \ publ:l:c:.ty effort was of a scoge that few, if any, television shows had
- ever undertakegor pres::hoolers.,

. P ]
’ Yy - 3
- ’

W That effort took many forms. ‘I"he news media provided broad pre- LT
- show coverage. A nat:.one.lly-tefev:.sed news conferehce announced the .
series six months before its premiere. The series itself received a ‘ o
pr:.me-t:l.me preview on . a commercigl.network two days before its public > "
television debut. National Educat.nonal Television helped. So did 1oca1 T
St&tiOl}S. Even comercn.al outlets tMat would not be-farrying the show , Lt

cooperated with advance announcements, and special promotional features.
“You can scarcely name any of the graditional avenues of promotion that
. . &ld not come thiough,". says Mrs. C.ooney.

»

L

g o " o . ‘} - -
*CTW also cJ'."eated some of ’i{:s own promotion through a unique
utilization effort among its-&loped-for viewers. "Everyone pitched ip,"

remembers Tricia Hayées.” “"We' even 'had sound trucks driving thxough

:.rmer-city ne:.gpborhoods to help attract our. pr:l.mery taxget audience." -~

“ * i

rd

Exet:ut:.ve produter Jon Stone say:g, “We thought we had a good show
that met the educatioﬂal goalss . But. &:I.f we failed to attract an audience,
there would have beén no place for us to h:.de." As it turned’ out, there
was no need to hide. ‘.\ o L T AN i

. AUDIENCE AND COST: .By the end of the first season Sesame Street's - -
audience, based on CTW stud:.es, we estimated at nearly five million ‘
. . ' children. Since then the aud:l.ence has aimost reached saturation among )

preschoolérs m all areas where tﬁe ‘series "is proadcast. i
- - v v

\ 4
- From a cost standpoi}xt Sesarrm Stree’é turnea out to lge an ed= '

ucath.onal bargain. ' In its most récent qeason the program's cost ~« .

- S including production, research and evaluata.on ~= was estimated by CMW

qt 53 cents per,viewer for the, 130-progra,t? ser:.es, or mich lesa than a

. o penny per viewer per one-hour programQ ~
e .

Lo
S

[
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. This prompted the then u.s. Ccmniss:.oner Qf',EducatJ.on, S:cdney P. . . ¢
Marland, to semark that Segame Street was one of the hest investments the '
Qffige of Education has ever made, 'I‘he show's Copparatively low cogt per’
. viever stems primarily from product n effic;encies. - As production |
.+ vies president Connellfsa 8, "Look ‘at 'what'it cdsﬁg us per holrr versus |
,;the average Saturday‘mofh g fare. Qur ewérage cqst is ahout $35,00Q0

£, N ) -12... s
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, per hour of show produced. Saturday morning commercial half hours fgr
children cost in the range of $65,000." )
4 ‘ . ‘
NON~TARGET AUDIENCE VIEWING: A significant finding of an A.C,
Nielsen Company study is the increasing mmber of hoyseholds-with no
preschool child that nevertheless tune in to Sesame Street. More
than 20 per cent of these houscholds viewed the program an average of
2.3 times on a six-week cumulative basis during the 1973 rating per:.od.
v N "“Phis suggests to us that Sesame Street has a Special appeal beyond
the primary target age gtoup," says Dr. Palmer, the rebeaxch vice
president, "It appears that older children and adults view the show.™’

. OTHER MEDIA: The early success of Sesame Street Magazine'led to.
the development of other materials that :.nvblve physical manipulation
and participation -- games, toys, books and records. ‘CTW eventually
created a special division to license manufacturers to insure that
their products enhance the educational aims of the series.

Along those lines CIW récently co-introduced with the Addison-
Wesley Pu.bl:.sh:l.ng Co., a major gproducer - -of educational materials, a“
£¢ ~ Set of three muiti-media classyoom kits that use ciurricula from both
P ., Sesame Street and The Electric Cpmpany to teach beginning reading skills.
r T ‘
§ ‘ 4In addition to-the instructional value of all CTW play’ ‘:.t.e.ms,
their production and’ gale provide funds to help support CM's ex~
* periments in J.nstructional television. .

.
) - . 1

N ' ~ : THE SERIES GOES GLOBAL

+

- - ] ' ' a
" e . What started as a uniquely Ame:gican‘ television series has‘spread ’
rapidly around the world. As Sesame Street begins its sixth season in
_ the U.S., the series, in various ‘versions and languages, is being
Lo ; broadcast in more than 50 other coﬂntnes and terr:.tor:.es. .

. " .

}. “A hew, culturally adapted versign in French went on the air in p
France in Septenber 1974, and three foreign~produced gounterparts tq
. the U.S. preoduction also.are broadcast. “Plaza Sesamo,” produced J.p
' Spanish and currently being shown in 14 Latin American countries and
territories, "is e_hoﬁt to begin prodiction of a second season in Mexico
City. "vila Sesanio," a Portuguese-language series‘, began its second
season last March in Brazil while “Sésa.mstrasse"‘continues to be ﬁeen

, e insGermany. Cas R, '. i L e ‘ )
. " f r - N ‘o - , .
Meanwh:.le the Engl:.sh-l’anguage ve l::.on is befng shovq'a in 211 ': ?
countties.and territories, :.ncludlné such places. as‘Pagq“P&go.. Crete,

_) Indo’neﬁz.a and Wales. .In add:.t:.on, ,j;.herar halge Bepn ’.-xp_eriq tal_.ruﬁ ‘u
Ce . of sésame Street in séveral otfher,_ c.:;unt;:’:ie?‘tn test,, the sefif;s' a.ppeal
.and effect. Everf Poland;. 's.’,uq'osla.via.&nd"Roma,m@ Y!ave ',qnn a. l:i'.m:teg‘
-, ' ‘number of programd, U, ., -, o >
-, c : \ 4 RN
. ENGLISH~IANGUAGE VERSION: I\m:erest abroad came t{u:,ckly .after,t e.
$ went on the air in this, oduntry in late 1969. Canada, .Australia
and Néw. Zea*land were the first to :.nqg.:ire and, within a few months there, .

were requests from most of the Englis,th-speak:.ng world and £rém several

i

.. ‘ countries where EngI:.sh ig spoken or taughii as . a second.or* third languege..
¥ !l ’ ' A‘ ’ . 16 . " i‘ ‘ )
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Since ¢cTW's funding was for the full-time production of the U.S.
series, the Workshop had not considered the possible uses of the pro-
. gram outside the country.r For example, CTW had not provided for the
dubbing of a foreign 1anguagé, or éven changing the English dialogue
to reflect the idiom of another land. 'videotapes of the show were’
made with a single track so there was no way to sbparate voice, music
and sound effccts. Hence the exportiahble product initially was the”
original Engl:sh-speaking version that was produced to reflect the
qplture of this country.

]
L3

However, CTW clearlﬁ stated at the ocutset that it would not tell
any country that Sesame Street would.be beneficial to its preschoolers.
While CTW had learned a great deal about the educational value of the
series in the U.S., it d4id not have the same knowledge of another cul-
ture and could not assume the same educat10na1 options would be ap- -
propriate for any other country. .

4
.

Thus CTW made the serles available to educators and broadcasters
" ) outside the U.S. who believed the original version of the show would’
be appropriate for their audiences. 1In Japan-and Germany, for example,
-the series has been used teach English to older children.

LﬁChLIZEQ ~ Plaza Sesamo is Produced in Mexico City for
a potentially larfjer audience. than the United States'.preschoel pop-
ulation. Theredire an kstimated 22 million preschoolers in Spanish-

. speaklng Latin Aperica. ot

Latin American producers, writers. and actors created Plaza
Sesamo after consulting academic advisors and early childhood ex~
perts throughout the Southern hemisphere. wWhile some of the cartoon
and puPDet seqﬁences are from the U.S. version, the series is basically
designed’ for Latin understand;ng. Even the puppet flgures have taken
.on Latin American overtones. Instead of Oscar the Grouch there is
Paco, an opinionated parrot. And the Big Bird role has been trans- .
formed to. 2 crocodile-like creature named Abelardo. N

Plaza Sesamo starts a second series in Mexico this season with
an entirely new format of 260 half-hour shows rather than the first
season's 130 one-hour programs. The new series, a joipf effort of
. CTW and Telebisa, Mexico's largest television network, is.expected to
be telecast eventually, in other Span;sh‘speaklng Latln.Amerlcan
. countrie¢ as well. . P
: N Y ' i . o
Vila Sesamo, the Portuguese—language version produced jointly by
Globo in Ric de Janeiro and TV Cultura in Sao Pauldb, went on.’ the air
Br3211 in October, 1972, as a dally 55-minute series intended for the
the country's 11.5 million preschool childten.' The show, viewed in
18 Brazilian states, featured Garibaldo, an’ 1mmense1y popular ecquiv--
alent of Big Bird. As with the Spanish version, educators and early
childhood experts in that cokntry advised the show's producers in the
-development of the curriculum. A second series,. in a new format of
- 260 half-hour shows, went on the air last spring‘and continues to |
. March 197%. ] ., \

A . The German language "Sesamstrasse, unlike the U.S. gna'lnitial
N Latln Amevrican versions, is a ‘half-hour show. This promﬂteg a 13«
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year-old vieyer to remark in a letter to CTW, "I think it is very Ny
mean that the teleecast '1s shorten (sic} from one hour to a half éég Ty
hour." This Version, Which wént on the air in January, 1973, bears the
closest resemtIEnce 4o the American version. It has puppet and cartoon
sequénces dubbed into German and "street sgsnes” with Oscar and Big

" Bird... The show, produced in Hamburg and aimed at three mllllon -
chlldren, is b3lng shown twice a day in Northern and Western Germany.
Negotiations Hhve been completed for a second series that will be a follcw-on
to the current 'show which concludes its ryn 1n September, 1975.

C¢ULTURALLY ADAPTED VERSION "Bonjour Sesame,” a new culturally
adapted version composed entirely of programs from the first four
seasons of the original U.S. show, started in France this past Septem~
ber over ORTF, the French national television network. The series
of 65 half-hour programs is dubbed in French and designed to a?peal
to that country'ls estimated three million children from the ages of
three through seven. Bonjoy» Sesame includes such favcrltes as thé
Cockie Monster and Count vgh Count, but omits the American versien's
street scenes (no Gordon, $usan, or Big Bird, for example} as well-as
sequences that depend u the English language or American cudtural
nuances. ' : .

»

-
-

"It locks so French you can't believe it's a U.S. product,”
says Jack H. Vaqghn, CTW's director of international development who
is a fnxmer diplomat and a fotmer director of the Peace Corps. _"EBrnie
and Bert especia'lly are scL‘French - the gestures and posturing loock .
perfect " ) .

Similar culturaily adapted'versions,‘vaughn says, are in the
works for the Netherlands.and Scaridanavia. “They re easy to dub,"
he adds, "bacduse for gthe mogt part they're made up of puppet sketcl'f
and. animated cartoons., Only about 10 per cent are live action sequeﬂces "
Vaughn expects other dubbed edltloné'to appeal to many countries else~

* where in theiwcrld. ' + i . J

a 1 \ ¥ .
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THE IMPACT OF THE SHOW <

] . " . . *
- .
L} L]
~

- . S _
"Sesame Street ig the most respongible program g .
that.has been developed for shildren as a way : e

of introducing them tq somé ¢f the basic tools ' : -

\’ f + necegsary for the attainment of'literacy. Just o

as children can readily distinguish a.tdy «» ~+- T f“?

that is, something that is speciald#¥ designed - - . : .
for them -w they,also realize immediately that . : B
this is a program for them.” - . . 4

Hargaret Mead, in Redbook, Octcber, 1973
' * . . .

Sesame Street proved at least {wo things: it could teach
youngsters basic facts and gskills and at the same time attract a
large and devoted audience. The show did something else, too. It .

]
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worj the acclaim of peisons in many fields and in many couhtries.

As for Sesame *breet s effectiveness, an evaluatlon after the
first season by the Educational _Testing Service (ETS), a non*proflt .
organizatiofl, resulted in these principal findings: - . *. . T )
—= Children who watched the program showed greater learning gains "
than children who did not, regardless of whether they" were ’- )

vy

.from inner-city, suburban er rural homes or whether they were T .

boys or girls or black or white. . )

- chlldren who watched the most gained the most.
The SklllS best learned were tthé gﬁit had received the
; . most time and attention on the ﬁ&egramv
- Three-year-old chlldren made‘greater gains thaﬁ older
children.

-= Children from disadvantaged situations whp watched frequently
. made gains that surpassed those of middle class children
who watched infrequéntly. . -

]

~The last point is particularly significant bacause ‘one of Sesame

‘Street's prime purposes was to reach disadvantaged preschoolers.

r *

| In another important flndlng, chlidren who watched the show thé -

"most, and-hence learhed the most, tended to have meothers who watched

.

"children’ some bagic £

the program with them, Moreover, these mothers often dlscussed the
program with their children, reinforcing the lessons.- *

_‘This fihﬁing,supports the view of anthropologist ﬁargaret Mead
who wrote, "1t beems to me that a child will get the most out of
Sesame Street wﬁen the adult who spends thé most time with him or her
watches the program often enough ta-know whap.ls currentgy going on.
Otherwise, as with all unshared programs, the ¢hild's viewing may
separate child andr@arent or child and teacher instead of providing 2
background for more communicatlon." {Redbook, October, 1973)

Dr. Samuel Ball. and Gerry Ann Bogatz, ETS researchers who directed
the national summative evaluation of Sesame Street from the beginning,
said after the first Beason results ‘that, "To those of us who
have been studying tha show since its cteation, a good deal of what . &
has been noted seems rather remarkable. We remember the pre-Sesame
Street days only two years ago when many educators were dquestioning
if nationally televised educational television was capable of teach- .
ing even the most simple skil}s, such as‘Teciting the alphabet.“

'+ "gesame Street has prcvéd that telev151on can be a very suc-
cess educational medium, and its potential has only just begun to -
be rZﬁiﬁzéﬁ. Right now. through: ﬁesame Street, itfs teaching our
! aéis and imgertant cognitive skills.®

.“\ N

RESULTS CONFIRMED: Later stuﬁles by ETS confirmed The first-

.year results. Perhaps more- gratifying were the new data turned up by
:the studies. For exampie, teachers &f even one-year'Sesame Street

“graduates” reported that these chlldren were etter’ prepared for
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. - :sohool than younsters who watched the show infrequently or ndt at, °

2 all. The report also noted that there was nothing to suggest that .'_ C ey
. the change from a fast-paoed television format "tﬁrned-off" children, ;
) . to conventlonal clasgrodm instruction. : R cu-

Other ev1dence suggested gains in ﬁ%vorable vlewer attitudes e\
] towa d people of ‘other race5. LiRewise, Sesame Street. seemed to have .
a poSitive 1mpact in the areas of vncabulary, mental age.and I.Q.,
as measured by performance’ on one of. the standardized tegts used’’
with preschool children. These resylts, it should ‘be poted, have
" never been among Sesame Street's objectives. The program also was
found to bhe as effective with fxve~year~olds as with three~year-

Lt

olds, a conclusion not drawn in the first. year’ study. ) VL
INNER-CITY STﬁDIES;. Other surveys point ™ up the eantinuing-
impact of Sesame Street in inner-city homes. D&niel -Yankelovich, . ) o
Inc., conducted three sbudies between 1970 and 1973, including . o
surveys in New York's East Harlem and Bedford Stuyvesant areas, and ) -
in low income neighborhoods of Chicago and Washingten, D D.0. Mothers. ' .
or other older persomns.sulveyed - reported the incidence of regular .
viewing by preschool childrer, from household to household., Here

ar€ the results: ' . )

i

t R )

. - . Area - - Households keporting Reguiar Viewing o
' ' 1973 . * 1971~ 1970 b

. *

Bedford Stuyvesant 92t 7% ' -_bo% T
\ East’ Harlem | 94 .. 86, ) 78
Chicago, . Y 95 i, 0 g8

Wwashington, b.C. 67 59 32
[} " M : i‘ ! . -
' Washington's audienge, which has doubled since 19!70, is partlcularly
significant beoause the program is on a relatively hardtto-dial QFF

, . frequency.

; “On the.basis of other similar studies;,we might well by now have
.anticipated a leveling off or decline in Sasame Street viewing," )
Yankeloviciks 1973 report opserves. '"Instead, the program has beoome

virtually ‘an institution with ghetto ohildren " .
i,

PARENTAL FAVORITE' A;nationwide survey of parent reaction to tele-
- iiSion programs ("Television and:the Public"), sponsored by CBS and con-~
. /- ducted in 1970 by the Bureau of Social Sciences Regearch, reports that
/ parents ranked Sesame Street first among the programs their children
watched and which they, the perents,"considered best for them. ;

In an unexpebted finding, the 1970 report reveals Sesame Street was Z (
. the most frequently mentioned .children's program as 30 per cent of the ,
regpondents identified it within.weeks of its debut. The series eclipsed
traditional children's favorites by several percentage points. The study
qonoludes tpat "the best-regarded progrhms are those that are designed

. ) 3 20
o - ' ‘ =17~ . ’ . \9




.Rarents could not rece;ve an educatrpnal television station.”

. onstrated that educatzonal felevision =~ and 1 don't -mean educational S

".'ga' - can be successful in competitive terms; thatezs, in attracting Y

parallel those in the U.\S. .

that viewers outperformed non-viewers in nine different achievement

knowledge, numbers, terms of relationship, classification, parts of -
‘wholes, letters and words, oral comprehension, visual perception and

_Australian Psychologist of March! 1973.

to educate and not just to entertain. Sesame Street .lead the list of
favorite programs ifd 1970 despite the fact that half the’samples of

1

CTW s advisory qﬁazrman, Dr. Gerald Lesser, believes' Sesame Street's
large audxgnce is on¢ of the show's greatest achievements. '"We weren't
kidding anybédy,; he says. "We said we weére going to do. something
Educataonal wzthﬂt is show. And we've done it. Sesame Street has dem-

televzszqn in the classroom which Has beeq a disaster from the word . ' .

-

a large and loyal audighce."” ' o . "

-

» Tt -*
STRONQwIMPACT_QvERSEQS-' Studies of Sesame Street's effectiveness >
have been conducted overseas and.‘.e fzndlngs for the most part, closely

L .
&

Plaza Sesamo's value yasademonstrated through tests in Mexi¢o of
comparable viewzng and non-viewing groups of three-to-five year olds.
included were tests before the show was aired, again after seven weeks
of telecasting, and finally post-tests six months after the show's
debut. The tests -- which Involved 173 youngsters and were conducted
under thd supervzsion of Dr, R09ello Diaz Guenrero, director of the .
Center for Research and Behavidral Sciences in.Mexico City =~ showed . }

tests that reflected the educaticnal curriculum of the series. Viewers
scored szgnifzcantlyubetter than non~-viewers in such subjécts as general

L]
|

sorting. '

. ¥ 4 !
£, . N

. Heanwhile, a téam of educators of the-Hebrew Umiversity of Jerusalem
reported in a September, 1972, study that five year~old youngsters of
low socio~economic background had registered gains after watching Sesame
Street for a few wonths. -

In Australia, K.I. Lemercier and G.R. Teasddle,' reporting on a
Sesame Street study in that country, concluded that the "superior
performance® of the subjegts in their study supported the conclusions
of spnmmative research in the U.S. Their report was published in the

¥

« . The introduction of Sesame Street in the Caribbean territory of ot
Curacac has had the effect, according to Harry Lasker,.who directed an
independent survey of the pliblié's response to the.progrhm there, .

"of démonstrating the positive use of television a$ a means of educating, ~
the children in a country where an equal amount .of 7@m\ is spent in the

1»‘-._8

classroom.and in front of a television set,"

.
i v -
’

]

B dmiaing

The survey an Curacac, conducted four months fter Sesame Street /
was introduce in the Papiamento-speaklng territor , revealed that an, .
estimated 59 er cent of the childrén whose homes working television¥ /
sets watch the show almost every day, whiie about §0 per cent view the

program from time to time. _ L : -

-
- “ - . -~
"

And in' the nearby Caribbean nation of sznzdad and Tobago, Farouk

. I .

] ‘- 31 N . . : .{
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"said of the Span
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— . . 1

Nuhammed, program directq; ,0f Trinidad and Tobago Telev131on (TTT),

reported that "Sesame Stredt is introducing new copcepts o both the.

preschoolers and the older children to whlch they otherwise wouldn't

_have been exposed." - - .
In Jamaica, younsters responded to their first exposure to

television thrcugh Sesame Street. In an unusual research project.‘

a team of international researchers, working with Jamaican educational

broadcasting officials, undertook a speclal study to assess the impact

of TV and its potential educatlonal value among children who had

never before been exposed to the medium. Using mobile video-cassette

systems, a Harvard University team took Sesame Streef to remote mountain

willages to fest the reaction of first-time viewers. "The results

were being analyzed b§ the Harvard Center for Research in Children's

Televisikon, a Joint undertaking of Harvard's Graduvate School of
Education and GTW. o .

M t
. L}
*

INTERNBEIONAL ACCLAIM: . Educators from around the world,” like .
their U.S. counterparts, found that Sesame Street was indeed unigque.
The International Commission on the Development of Education cited
_Sesame Street as "the most important audio-visual experiment’ aimed

"at preschool children so far." The commxsé!on, headed by Edgar Faure,
former Prifie Minister and Minister of Education of France, was
eStablished by the United Nations Eéucatlopal Scientific and Cultural
Organlzatloﬁ (UNESCO? .in 1971.

L] -

Shortly ‘after its original airing in January, 1973, Plaza Sesamo
became the most _popular children's program on Méexican television, and
it has also been well received in Central and South American nations
and Puerto Ricos > . @

4
1

El Heraldo de Mexico, a leadlng newspaper in the capital, sald
"plaza Sesamo, @ program which begins a new pericd in Latin American
television, is a complete success." A Mexico City TV critic enthused:
“A stupendous prpgram...one of the, best presents that children have ’

‘ received from TV."

a - .

In Ecuador, El Telegrafo, the nation's largest daily newgpaper,

ish-language series: "In this.age of electronic
pictures and mirécles; a marvelous door opens to deliver the un=-
equalled treasure of education and easy learning of the ABC's and
_numbers, in the riginal beautiful, entertaining and exciting manner
to astonished eyés and ears of children -~ Plaza. Sesamo "

Chile's Ul#imas Noticiag, the second laxgest newspaper in the’
country, commented: “Plaza Sesamo would seem to fiil an important
gap, and. as time Will tell, will be an 1mportant contribution for the
11tt1e peoplergf our country

_ Vila Sesam the Portuguese~language version, has also fared
well, The initi 1 series, which went on. thg air in Octobex, 1972,
regeived the Helfne Silveira’ Awakd -- the Brazilian equivalent of
the American Emny -~- as the bdst educational ‘Program, and the actress
playing the female, lead Sonia Braga was selected as the top actress
of the year. . S, . f

# 1
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. supershow of tle season.” The same news weekly quoted West German

]

* ¥
[l . - .

Brazil's former top educationdl officer, Jarbas G. Passarinho,
the then minister of education and .culture, said that "Vila Sesamo
represents an excellent instrument of preschool educatien which is
of great value and power in the field of commmnications. He praised

" the series particularly for the "variety of its offerings, for the
-charm of its characters, for the Quality of its dialogue, and for

the agpropriateness-of the topics with which it dealq.“‘

ACCOLADES IN EUROPE: Sesamstrasse, too, has received accolades
from:private and professional sectors. Germany's leading news weekly,
Der Speigel, devoted a ld-page story to the program within a month
after the shoy's debut in/Jamuary, 1973, calling Sesamstrasge "the

Science Minister Hans Leussink as calling the series."so far the
most successful TV contribution to preschool education.” i p
. ) J - ' . .
In researchr cohiducted last spring by the Hans Bredow Institute
for Radic and Television, which'is observing Sesamstrasse for the
Federal Ministry of Education and Scienge, the program moved into

first place among all shows seen by children from ages three through

. 10. The prodgram attracted%§9 per cent of the yourgsters who watched

television, a 17 per cent increase from a comparable period in 1973.
And among parents, Sesamstrasse ranked first, with 79 per cent of those
in the sample selecting the program as especially suitable for pre-
school children. Thrs was a 13 per cent increase from the prevzous

year. R

Perhaps the most gratifying international reaction occurred .in
Great Britain. After the British Broadcasting Corporation decided
against airing the series, test showings and telecasts on London-Weekend,
that city's commercial outlet, brought such. favorable public and press
response that Sesame Strest was shown regularly over stations covqring
over mich of Great Britain, including London. ¢ "

Tbe showing in.the Brltrsh Isles also brought some of the most
satisfying accolafes that ‘the program has received. In a London Times
editorial page essay, Nigel Lawson, once the'editor of‘thguintellectual
Journal, The Spectator, wrote: "I have little dbubt that Sesame Street
is the most important programme ever to have been shown on telev1sron.

It 15, in its way, a.minor miracle."

And TV producer Sasha Moorscm, in the September 1973 issue of
Encounter, wrote, "Perhaps we should admits that, at the mbmggt, this is
something that the American Children's Telévision Workshop dbes better
than anything we Burcpeans are doing; and go on to-take adw tage 6@§¢He

cutcstanding skill (and money) that has gone into the preparat ion of the
remarkable Sesame Street." -
) . s .
T TV'S MOST HONORED SHOW: Sesame Street has won _more than’ 100
awards, including 20 major honors, since its debut in 1969. Included ,
are erght Emmys ~- presentdd by fhe National Academy of Television
Arts & Sciences for the sgeries, s writing, itS'Huppets and its music #~

18]

.and the George Foster Peabody Brppdcasting Award. . The program also won the
European Prix Jeunesse Internati al Award and the Japan Prize. -

1‘: ' E i
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SESAME ‘STREET'S LESSONS

] ’ N ’

Because of .its expérimental and:evolutionary nature, Sésame Street .
has taught CIW and its advisors valuable lessons about television,
education and young children.

TV _CAN TEACH: As Dr. Chester Pierce, professor of psychiatry at )
the Harvard Graduate School of Education and member of CTW's _advisory
board, says, "There are very positive impacts of the program. The
most overt is that the show has demonstrated that you can teach by ,
television- technigues at any ages In a covert manner, the series had
led the way for a sequence of changes of Ettitudes whercby more
dignity is directed t¢ the needs of children. Sesame Street has
fostered the role and the worth of individualism == kids can say,
‘they’'re doing this for me.*, It has helped in the fight to make the
child feel he has a first-class citizenship, he .means something, he is
an individual.®

L]
"™

UNIVERSAL APPEAL: Next is the matter of the visual and audio :
appeal of television prograrming. “Unlike other studies of Successful

applications of television to education which, in the main, have taken - °

the form of a televised classroom course with required viewing, the -
appeal of Sesame Street and the way it is presented is the sgole in-n

centive to viewipg," says Dr. Gerald Lesser of Harvard's Laboratory of
Human Development and chairman of CTW's advisory board. Co

;'It has taught us that entertaining television can teach without:®
hiding educaticnal intentions and still attract a large and devoted |
audience of young children from all parts of the country. Kids accept
TV on TV's terms. They accept school on school's terms. And eveh
with the non-requirement to view,” Dr, Lessér continues, "the program
gave us cdur first real cvidence, beyond scattered anecdotes from
parents, of the remarkable rate at which children can learn in reaponse "t
to televisicn., e C T, .

"What this suggests ig another of Sesame Street's 1eésons. we
must begin to appreciate how well and how rapidly children fan learm .
.at ve*y yourny ages, especzall? from vzsual mediaa -y -
VhLUE QF REPETITION: To CTW's vice president for research, Dr.
Edward Palmer, the repetitiveness of ‘Sesame Street's lesson segments is
onc way learning can be accomplished. "Each time a child views a
segment, he sees something new, something lie didn't see before," he
says. "And what he learns may not be “at all what ancther child,
viewing the same matcrial, takes away from the experience. What it
docs mean, though, is that from rtpetitive education by television,
. tach child has an opportunity to gain indkeasing amounts of positive
information, regardless of his point of view." -

] i

TV DOESN'T PUNISH: “Even.more impdrtant,‘ says Dr. Palmer, "is
tc}cv;szon's nch-punitive nature. ‘This greatly relieves the pressure
to 'pags' - afchild can flunk school, neighborhood, fdmily, friends.
and a host of ?ther things, but he éan't flunk television.

~
o Lt

Dav1d Connell, CTw's production vice'p esidenJ gees television 4s
an opportunity to expand both the intellectyal and the emotional contept

e
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"I am convinced thai there is no separateness to the

two =~ if a child leamns to count or to say the 'A-B'C's,' he has
_ a feellng about it," he says. “And, if he learns something about
<L emotipna, he shas a concept of them.

' of learning,

L

o me, our experience with Sesame Street has proven that
television can be a flexible and responsive medium. It can be
tailored to the particular needs and desires of its audience. And

' despite. some,criticism that television produces passivé 'zembies',

. the show had demonstrated that good television can result in active

involvement."




