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Ever since Lewin's orliglinal conceptualization Tn his 194} commodity flow

study, 'gatekeepers and news declslons have been +hq concern of many soclolo-

glsts and mass medla researchers. Many of these early researchers focused on,

one persgon, such as a wlre edltor, In the pews declslon process thinking,
possibly, that only one gatekeeper was responsible for what news consumers
eventual ly recelved. Thls research has Indlcated that many subjective ?va!u-

atlons enter into the news decision-making process.2

Recently, gatekeepers
have been conceptualized as working In 3 system known as The news bureaucracy.
Licitty and Bailey have suggested that many variables, ranging from exécutive
declslons to the tendency of news producers to Inspect news of another medlum
for consensual validaticn are important to consider when studylng ga'l’ekec-:pers.3
Arother use of a systems approach to studylng the news declslon-maklng
process has been pion=zersd by Buéka!ew and others. Uslng two methods of in~
vestigatlon, "Q sort" and "content analysis of news stories,” Buckalew found
that outputs could be predicted from inputs using traditlonal news values
taught In journatlsm courses and outputs +ended to embody all of these values;
wherezs, a majorlty of the inputs contalned comblnatiois of two or three values.
These results have been repllcated across most of the madla.4
One conclusion from gatekeeping research Is that gatekeepers operate In
a system characterlzed by LeRoy5 as a news bureaucracy; and news dscisions
can be accura?ely predlcted using traditional news values. Therefore, if
gatekeepers, making similar decislons, are presented wlth the same Inputs, such
as wire servlce storles, then we may all have similar perceptions of what Is

Important In our environment 1f the medla set our agendas. That.ls, we may

have the same agendas for local, natlonal, and Internatlonal problems. Some
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researchers have been concerned with the posslible effects of news declslons
on agendas of news consumers and have studled what we now know as the agenda-
setting functlon of the press. -

Almost all medla researchers lnvestigating agenda-seTTlﬁg functions of
the mass medla, use Cohen's_orlginal conceptual Tzatlon: "(The press) may not
be successful much of the time 1n telling people what to think, but [t 1s
stunningly successful In telllng its readers what o think abou‘l’,"6 Further,
the Imporiance of the agenda-seiting function 1s that.people have few other
éources of Information about thelr environment besldes what +h9y learn from
the press. (Cohen labeis this perceptlon-formation capabl{lty the mapmaking
functlon. b

The power of the press Is probably more formldable than suggested by
Cohen In 1963. Almozst everything we know about our envilronment Is most 1ikely
learned through mass medla news. ConsequenTIQ, if all we know emanaTe; frq#
the mass medla, and vie use this Informaticn +to form our perceptlons of the -
world; concelvably, we mey order our priorities of local, national, and In- ’
ternational preblems correspondling to the amount of time or space they recelve
In the press. f thls Is true, then the medla have set our personal agendas.

Unfortunately, much of the prior research Tnfo the agenda-setting fﬁnc—
tlon has been conducted durlng or after natlonal polltical .campalgns. These
studles have involved surveys of campalgn Issue agendas presented by the medla
and corresponding personal agendas of samﬁlés of "reglstered voters. Most of -
the flndings have suggested that the media do perform an agenaa-se+?lng func-
tlon during polltical campalgns. Tﬁ1é reseavch has been character|zed as

nonpurpos i ve agenda~se?+tng.? Voter ageﬁdaS'ofvcanpalgn issues have bean
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supposedly set by varfous medla news sources, nonpurposively, rather than by
political advertising. A second category of agenda~setting research, then,
can be classlfied as purposive agenda~setting Invelving the invesTlgaTlon‘é¥
agenda-setting effecfg of pelltical adverTIsémenTs through attempts to per-
suade or relnforce voters. The nonpurposive agenda-setting function was the
concern of thlis study.

Folltical campalgns are ldeal situations for the study of pdrboslve and
nonpurposive agenda-setting functions o% the press.8 First, a speclfic tlme
frame, the campalgn perlod, can be dejineated. Second, behavior supposedly
resultling from the performance of the agen@a-sefflng functlon can be statlis~
tically predicted using rather sophisticated analytlc tools such as path
analysls. However, much of our t..ne using +he media as sources for our in-
formaticn does not occur within the tIme frame of a pollitical campaign. Con-
sequently, @ much more Important agenda possibly set by the mass media Involves
accounts of local, natlonal, and International events ~- the everyday tirans~
mission of Information via the media.

The posslbie range of effects possible from regularly scheduled news
prograins or nrewspaper, as well as the selection of political Information, on
personal agendas Is almost Impossible to Imaglne. Some researchers have posited,
In agreement with early media theorists, that +he_medla have a hypodermlc ef~
fect on news cocasumers, l.e., news accounts dlrec%iy sef consumer agendas.
Conversely, other researchers have poslited that the news media operate Indi-
rectly as the grest soclalizer responsible for determining what ls Important

In one's environment and the structuring of various oognl'l'lons.g Regardless,

research Is deflnitely neaded to ldentify whether the media do set audience
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Issue agendas. We must know how important the emphasis by the media is In
establlshing audlence prlorities of focal, natlonal, and International Prob-
lems. Does the medla act as the great organlzer of McLuhanesque bombardments
2f Inférmation? Or, are the medla mostly Ineffectual In determlning our per-
ceptions of the real world and setting priorities for these perceptlons? The~
research to date seems to Indlicate that the news media do have some effect on
THeIr audlences. The medla seem, at least, to be asslisting us In establish-
Ing priorities among the mary local, natlonal, and International events.
However, the great majority of thls research has been concerned with the set-
ting of political lssue agendas during efection years. Consequently, we muyst
turn to these studies for an identification of important antecedent and Inter-

vening varlables Influencing the setting of persconal agsndas by the mass media.

Monpurposlve Agenda~Seiiing Research

As noted earlier, much of the nonpurposlve agende~setting Iiterature has
éeatf with Informattion transmitied durlng pqliTIcal campalgns. Few studies
have been conducted In nff-election years to determine the Impact of the news
media on setting personal agendas. The flrst of these political studies dea!—
Ing with +he agenda~setting function of the news media was conducted by Mclombs
and Shaw of Chapel HIII,IquTtharollna vofers who had not yet fully commfffed

themselves to a speclflc candlda'_l'e.IO The medla surveyed Included the local

dally newspapers, the New Yaork Times, nqwslmagaz!nes, and televislon network
news programs. Impressive correlations were found between major and minor
news [tems presented by these medla and voter perceptions of lmportant campaign
Issues regardless of the preferred polltica) candidate. High correlations

were also found when respondent percepticns were compared, separately, to the
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medla stimuli. Further, the various msdla tended 10 correslate with each other
suggesting a rather uniform presentation of campalgn news. McCombs and Shaw
dlscounted selective perception as an explanation of the results and concluded
that the medla were probably responslﬁle for the correlatlons betwesen medla
emphasls and voter perceptlons of campalgn Issues.

The McCombs and Shaw study Is fairly representative of the agenda-setting

research deslgned for polltical campaljn sltuations. Other studles have been

conducted for purposes of ldentifylng the agenda-setiing function of the press
In more general settings. One such study == conducted by Mcteod, Becker, and
Byrnes -~ was deslgned to ldentlfy a possible agenda-setting function performed

by @ liberal and a conservatlve newspaper In Madlson, wtsconsln.'l

MclLeod, et.
al., compared the emphasis placed on events In these newspapers with readers'
perceptlons of lmportant Issues using a method simllar to a co-orlentation
technique. The comparlsons of medla content revealed that each paper empha-
sized dlifferent éafegorles of Issues. However, slgnlficant correiations be-
tween medla and respondent agendas were found only for older readers, younger
readers with weak party ldentiflcation, and less Interested voters. Gratlfi-
catlons satisfled by the two newspapers wiere also found to be an Important
varlabls. Mcleod, EI;_EQ;J concluded that the agenda~setting function does

not have a hypodermic or direct sffect on the news consumer because the medla
seemed 1o have varyIng effects on dlfferent categories of readers. Furthermore,
the uses and gratlfications analysls suygested some relatlonshlip between the
gratiflcations and medla effects research. Fallure 4o flnd an overal | agenda-

setting effect also suggested that other medla may be more Important sources

for Information of perceived Important Issues. Mcleod, et. al., contend that
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agendas of people using television a5 thelr most important source of Informa-
tlon may be ﬁore affected by this medlum; -

A study conducted by McCIure and Patterson was designed to speclflcally
test for the varyIng Influences of televislon and newspapers on consumer
agendas during the 1972 presidential campalgn.l2 Although falllng to report
the staTlstical and data gathering Informaflbn,'fhe authors found newspaper
and personal agendas Yo be highly correlated. They failed, however, to find
a simllar relationshlp between teievision network newscasts and personal
agendas. McCiure and Patterson explaln differences between media correlatlons
and personal agendas In terms of the dlfferen+ formats of presentation Inher-
ent betwsen television and rewspaper. The nalure of televislon newscasts
prevents focusling on speclflc Issues. Therefcre, the consumer Is prec{uded
from taking time to reflect on the !mporTancé of varlous Issues -- 2  1a McLuhan.
Conversely, newspapers allow readers 1o reflect on the day's events. There-
fore, newspapars, theoretically, should have a greater effect on personal agen-
das than televislon. )

A Tast study of natlonal political campaigns, conducted by Becker and
Mcleod, Involved a secondary analysis of the McLeod, et. al., Wisconsin study .
to ascertaln the importance of lssué sal!enée on agenda-setting. Essentially,
Baecker and MchLeod found that voters préferring and later voting for McGovern
tended +0 hzve different agendas than respondents supporting Nixon. The re-
latlonshlp betwesn agendas and candidate preference held even after party
atflllatlon anl agreement with the candidates on "key Issues" were controlled.

In & follow-up study 10 determline the long-term effects of the medla agendas,

Bocker and MclLeod found that younger respondsnts, namlng honesty In government
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as the most Important Issue, were more likely to seek Informatlon concerning
the developments tn the Watergate scandal than respondents not naming honesty
In government as an Important Issue. However, a simliar relatlonship was not
found for olider vo+§rs for whom issue sallence was an imporvant conslderation
In making voting decislons In the orlginal McLeod et. al., study. Becker and
Mcleod concluded that care should be exerclsed when generallzlng the results
of thelr study to the general population as the results were certalnly con—
ditlonal for the unusual clrcumstences surrounding the Watergate scandal. How-
ever, Becker and Mcteod dld suggest that the Inconslstent voters were most
affected by media agendas when determintng thelr most Important campalgn
Issues.I3 Regardlaess, the preceding study does suggest that the agenda-setting
functlion Is highly condltional. Different pcople may be affected depending

on the issue being presented in the medla. For example, older media consumers
would probably be more affected by news Items concerning soclal securlty than
youngar audlences.

Ali of the above studles have involved +he abllity of the mass media 1o
set personal agendas durlng nationai polltical campalgns., Missling Is exten-—
slve research designed to genefalize the flndings of these studles tTo focal
elechéns. Three such studles have been conducted, to date. Flirst, Gormliey
analyzed the front and editorlal pages of flve major newspapers during a four
month perlod to determline thelr agenda-sefting effects on the North Carolina
senate. A signlflcant correlatlon between the medla and senaTorlagendas
resulted vhen the twenty-flve Issues presented by the medla were collapsed
‘Into seven broad categories. However, signlflicance was not obtalned when the

orlginal twenty-flve lssues were conslderad. Gormley concluded that the medla

9




-8

may be Important In shaplng Insiitutlional agendas, "but not specific personal
agendas."'4 Gormley's study suggests that Ttem speclflclty may be Important
when determining the Impact of the media on perconal agendas supporting con-
tentlons of other researchers such as Becker and MclLeod.

A second study deallng with the effoct of the media on agendas of local
Issues was conducfed by Tipton, Haney, and Basehart. Essentlally, they asked
Kgnfucky residents to [Ist their most Important cambalgh Issues three differ-
ent tlmes durlng a recent Kentucky electl-*A. The medla agendas presented on
two of three local televislon s+a+lons, state newspapers, and two of thres,
local AM radio stations were also surveyed resulting In nine categorles of
issues. Crecss-lagged correlations computed for the three survey polnts found
a significant relatlonshlp between respondent, personal agendas. The-analysis
of the medla agendas found that most of the news items centered on the campalgn
rather than the lssues, supporting other research conducted by McClure and
Patterson. Including storles of the campalgn, hlgh correlations were found
between the medla agendas. However, statlstical slgnlficance was not obtalned
when stories of the campaign were not included In the analyslis. A relatlon-
ship was alsc found between medi and respondsnt agendas. However, the cross-
iagged analysls failed to show whether the medla set or reflected personal
agendas. Tlpton, et. al., concluded that their study suggests that newspapers
may be most influenilal In setting agen&as during tocal electlons. However,
the failure to Include the televislon station with the largest audience makes
this fInding rather unstabls. |

A report by Tipton, concernling the preceding qudy was dellvered at the

recent conference at Syracuse Univefslfyl Basically, Tipton suggested that

10
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the faliure of Interest In the Kentucky campalign to Increase as the electlon
day approached could have affected the results. A second problem noted by
TIpton was the selection of survef points. Concelvably, respondent campalgn
agendas were already established prlor to the flrst survey polint. Consequently,
Tlpton suggests that future research should be conducted during off-electlon
years to determine when agendas do shlft over Tlme.lﬁ

To thls polnt, fhe preceding studies have Involved the Investigation of
the agenda-setting functlon during political campaigns. No mentlon of agenda-
setting In sltuastions other than those related to campalgns have been mentioned.
Unfortunatzly, very fzw studies have been conducted to determine !f the mass
media set agendas in off-election years, as guggesfed by Tipton and others.

One such study of communlty problems during an off-eiection year was con-
ducted by HIrsch and Hwang. Although not .concerncd directly with the mééé
media, Hlrsch and Hwang d!d posit a reléflonshlp betwaen coverage of lssues in
the press and their mention by respondents as Important communlty problems.l?

A second study conducted by Greenterg, Baldwln, Re™es, Thornton, and
Wakshlag Involved & comparison of local medla and personal agendas for pur-
poses of substltuting surveys of madia news cor 2nt for publlc a3cer%ainmen+
studies. No relatfonshlp was found between the local medla and personal agen-
das for open-ended ltems; and, a negative correlatfon was found for the closed-
ended 1tems. When medla exposure was consldered, no reiationship was found
betwesn media and personal agendas of respondents wlth high exposure to the
tocal necws medla. Greenberg, et.al., explaln this departure from past agenda-
setting |lterature In termns of the prepondefance of the local media to cover

seemingly unlmportant lssues.I8
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The only actual study of agenda-setting in off-election years, conducted
by Willtams, concerned the effects of newspapers and public radio newscasts on
personal agendas. The analyses of the media agendas resulted In significant
correlations between the newspaper and radlo agendas. However, few signlflcant
relationships resulted from the comparison of medla and personal agendas. Vari-
ables consldered In thls analysls includad media usage, story placement, grati-
flcation of needs, and use of media for issue informatfon. Williams concluded
that the intrapersonal! operatioralization of problem perception did not sup-
port many of the political agenda-setting s+udies.|9

The findings of the Willlams study suggest that the medla do not set
agendas in off-election years. However, all of-the sources of Informatlon con-
cernlng Issues in the news at the time of the study were not considered. There-
fore, future research should be conducted Including ail the sources of informa-
tion before possible agenda-seffing functions of the medla durlng these situa-
tlons be dlsmissed. The purpose of this study was to determine if the media
do set personal agendas during off-olectlon years. The market selacted for
this study was fideal for thls purpose since |t contalned few sources of Infor-

mation concerning local, natlonal, and international probiems.

MFTHODOLOGY

Media Descriptlon

Bloomington/Normal Is a typlcal medla-starved market. No television
statlons are currently operating In %he area and 6n|y one newspaper, one cable
sys+tem, and six radio stations {four FMIand two AM) offer some local and nation-
al news. Only a few of these media news sources offered news in enough detaii

to warrant tnclusion in this study. Afll bul one radio station offered no more
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than the typical flve minute news wrap-up at the top of the hour. ‘Consequent-
ty, they were not Included In this study.

The three natlonal televislon networks were represenved by stations origi-
natlng frcm markets approximately 50 miles from the BIoomlngTon;Normat'area.

The one newspaper serving the BloomlIngton-Normal area (The Dally Pantagraph)

was published twlce a day, once In the mornlng for rural subscrlbers and once
in the evening for city resldenfé. The two®lssues were essentially the same.
Therefore, only the afierncon paper was tncluded In the analysls., Two addi-.
Tlonal medla were also included Tn the survey: the local cable televislon
statlon (Channel 10}, whlﬁﬁ allows access to the student operated news organl-
2atlon, aﬁd one local origlnating radio station afflliated with Amerlcan

Information Radlo Network (WIEC).

Market Description

Bloomington-tormal are twin clties located in central |ltinols, 140 mites
southwest of Chlcago. Population estimates of the comblned markets is 88,500
based on the 1970 U.S. Bureau of Census, updated and projected to January t,
I9?4.20 The cities are predominantly ruraf. However, scme major companles

do have substantlal operatlons in the area. The market also jncludes two

universities.

POPULATION SURVEY

Samgle
A total sample of 1,000 reslidents was drawn from all telephone numbers

llsted In the city telephone dlrectory. The teiephone numbers were drawn

usIng standard random sampling proceduires. Besed on the ARB audlence estimates

13
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In Aprli-May, 39?4,2 a total of 350 completions were considered adequate to

represent the general populatlon.

Questlonnalre Deslgn

The survey questlonnalre was complled from questlions previously used In

research on agenda-setting functlon of the medla. Essentially, iwo open-ended

intrapersort! operationallzations for local and natlonal problems were used.
Responcents were alco asked thelr preferred medulm for Information concerning
theee lssues. The questionnaire was +hen pretesied durfng the interviower
training sosslon. I!nTerviewers conslsted of both mele and female undergfaduaTe

students sélected by the authers.

EEELA SURVEYS

Radio

One statlion was fhe only local radlo statlon Included In this study. Major
hews programs broadcast at 7:20 a.m., 8:00 a.m., 12:00 noon, and 6:00 p.m. were
mechanlcally recorded. The content analysls of news materlal for these news-
casts and the other medla Involved tha following procedures. First, news ltems
were broadly classified as International, natlonal, state, or local. State
{tems were not Included Tn this study. Then, categorlies of news ITems for
local, national, and International storles were constructed. The total Time

spent on all {tems within these categories was then tabulated.

Newspaper
The Dally Pantagraph was col lected Monday thru Friday, from February 25,

1975 to March 4, 1275. Saturday and Sunday papers were not Included because

the other medla Included In this study did not offer substantlal weekend news

14




programs. Content analysis procedures differed from the one outllined above by
substitutling column tnches of copy for minutes In each local and natlonal news

categorlies. The front, local and edlitorial pages were analyzed.

Television

The three major televiston network evenling broadcasts and news program
on the iocal access station, cable channel 10 were selected for this study.
The 5:00 p.m. (CST) AEC newscast, the 5:30 CBS and NBC newscasts, and the Tv-I10
newscast were audlotaped. Content analysls for the televislon newscasts were
simltar to the procedures followed for both radlo and newspaper. Each Indl-
vidual story was +Imed énd-placed into an approprliate categery. The coding
for population and medla surveys was cénducfed by two separate groups of Indl-
vlduals to establish reliabllity of the categories for the respondents. The
total reliability for all coding was calcﬁla+ed In terms of percentages of
errors between the two groups of coders. |In all cases, the peréenf of errors

between the two codlng groups was less than 5%.

RESULTS

———— .

Completlon Rate

A total of 594 homes were Inltlally contacted, resulting In a total sample
of 354 respondents. The overall completion rate was sixty percent. After ad-
jGéTing for residents not at home and-dlsconnec?ed or buslness humbers, a
flnal completion rate of eighty-five percent was achleved. Personal agendas
for these respondents and the medla surveyed for thls study were used to es-

tablIsh the followlng categorles of local and national problems.
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Problem Categorles

tnterpersonal/Intrapersonal problems were dlvided Into two broac categorles,
local and national. Nine general categories of !ssues resulted when the local
Issues were consldered. The flrst category conslsted of city flnancing, per-
sonnei, and the financlal sltuation of the public schools. Thls category did
not Include the financlal status of elther unlversity. Second, problems sur-
rounding clty government, the consolldation of +hé!?wo municipal governments,
misuses of clty funds, and the firing of the local fire chief were categorlzed
together. The third category conslsted of problems of rlsing costs stch as .
personal flnances, tuition, and rising utili+y tax rates. Streets, transpor-
tatlon, the rallroad, and alirport comprised the fourth ca?eéory. Fifth,
drugs, llquor, and soclal assistance organizatlions were placed lﬁ the same
category. The sixth category consisted of crime, law enforcement and criti-
cisms of the local sheriff.  Housing, urban development, parklng, and bullding -
renovations comprlseﬁ the seventh category. EIghth, university probleins, town
and gown relationships, were placed In the same category. The ninth category.
conslstzed of soclal problems such as the local human relatlons board, welfars,
soclal securlity, and racial problems.

Seven categories of problems resulted from the responses to the two |tems
measuring natlonal sample agendas and media news agendas. First, economlc prob-
lems such as strikes, service fees, cost of living, soclal sequrlfy, wel fare,
and gasoline price hikes were categorized together. The oil depletlion aflow=
ance was alsc considered an economic issue rather +han an eneérgy problem because

it had a direct Impact on gasoline pricés. However, mentlons of the oll tarlff

by respondents and the medlia were includsd as energy problems because of thelr
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Impact on natlonal energy demands. The energy problem also Included ISsues
such as the ol! cartel decisions concernlng export prices, the Alaskan Pipe-
Itne, and ol tanker facllitles. The third category Involved problems In the
Middle East not related to energy. These lssues Included the Arab blacklist

of American businesses trading with {srael and lran-U.S. trade agreements.

Fourth, Far East problems In Viet Nam and Cambodia such as the visit by var-
lous Congressmen, gld to Cambodiz, and Presldent Ford's clemency program were
placed In the same category. The fl1§t+h category was comprised of problems
surrounding the federél governmenf such as the ClA, FBl, Watergate, Representa-
tive MI11ls, and the mititary. Social problems such as the Equal Rights Amend-
rent, ractal concerns, crime, health care, the elderly, and medical Insurance
comprised the sixth problem category. Seventh, mentions of ecology In the
medla or by requndghTs were placed In the same category.
Alt of the preceding categories of Ioéal and national categories were used
to analyze responses to guestlons measuring interpersonal /1ntrapersonal: - ' .

first and second percelived Important problems and the varlous medla agendas.

SAMPLE AGENDAS

Natlonal lssues

Two questions deslgned to measure the first and second Important national

Issues for each respondent were:

What do you feel ls the most Important national !ssue,
to you personally? -

Are there other natlona! Issues which you, personally,
think are Important?

Table 1 presents responses to these items. Note the similarlities between the

first and second important problem agendas. Correlatlons for these and other

agenda comparlsons are presented later In this section.
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TABLE |

FIRST AND SECOND IMPORTANT NATIONAL ISSUES FOR
SAMPLE AGENDAS

ISSUE ' FIRST 1SSUE ' SECOND ISSUE
Econciny 78% - 31%
Eneigy 7 : 21
Middle East | 3
Far East .2 8
Government 8 9
Social Problems 3 13
Ecology | I 4
TOTAL 100% 99%

{N) (286} {180)

NOTE: Fallure to fofal 100% dug”¥o rounding. Table only includes respondents
abie to list one of the above problems. A fotal of 295 named at least
one first Importent problem and 188 named a second natlonal problem.

Local lssues

Questions designed to measure first and second Important lTocal Issues for
each respondent were:

What do you feel Is the most important local 1ssue, to you
personal ly?

Are there other local Issues which you, personally, think
are Imporfant? '

Responses 1o these questicfis appear In Table 2. Agaln, as noted for‘bOTh measures

of natlonal problem agendas, first and secoﬁd Issus adendas were somewhat different.

18




TABLE 2

FIRST AND SECONO IMPORTANT
LOCAL 1SSUES FOR SAMPLE

AGENOAS

tSSUE FIRST 1SSUE SECOND {SSUE
School 24% 24%
Clty Goverrment i9 17
Clty Budget 23 B
Streets 7 IO
Drugs _ 3 ' 6
Crime 5 4
Urban Problems | - {9]
University 6 3
Soclal Problems 3 4
TOTAL . 10i% 99%

(N} (225) . (137}

NOTE: Failure to total 100% due to rounding. Table only Includes respondents
able t¢ name one of the above problems. One hundred forty-thiee named
a second Issue and 229 named a flrst issue.

MEDIA AGENOAS

National Issues

Only the radlo statlion, newspaper, and the three televislon networks offered
national news to thelr audiences. . The cable news programs dealt only with lccal

stories, using national .items for fiiler. Consequently, the cable agenda does

not appear in Table 3.
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TABLE 3

RADIO, NEWSPAPER AND
NETWORK TELEVISION NATIONAL

I1SSUE AGENDAS

I SSUE ABC cBs " NBC NEWSPAPER RAD!O
Econcmy "~ 359 28% 239 20% 8%
Energy 15 20 31 26 I &
Middle East 7 7 8 I 6

Far East 20 k1 22 14 15
Governmant 10 It 9 25 13
Social Problems I2 2 | 7 14 - 14

TOTAL 99% 90% 100% 100% 99%

(103.6 mln) (9F.21) 91,23) {475.7) {102.39 min)

NOTE: Falivre to total 100% due to rounding. Medla agendas only include
stories In the above categories. Percentages indicate amount of +Ime/
space devoted to. eoch category of problem.
The results displayed In Tabie 3 allow the concluslon that the various sources
of national news tended 1o present somewhat ditferent agendas of {ssues during
the survey period. Economy recelved the most emphaslis (minutes or column Inches)

by ABC, NBC, and the radlo statlon. The far east was emphaslzed by CBS and energy

fssues received the most column Inches 1n the newspaper.

local tssuas

Only three medla scurces for local Issues were Included Tn this study -~ radio,
newspaper, and cable news offerings. The local agendes for thése medla appear In

Table 4.
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TABLE 4

RADIO, CABLE, AND NEWSPAPER
LOCAL 1SSUE AGENDAS

15SUE RADIO CABLE NEWSPAPER

Schools 23% 25% 22%
Cliy Government 24 28 18
Clty Budget 8 10 I9‘
Streets 6 5 16
Drugs 7 g 5
Crime 17 8 13
Urban Problems ] ! 4
University 2 7 0
Social Problems 5 ' 6 3
TOTAL 101% : 99% 100%
(61.57 min.) (75.41 min) {300.45 min)

Tz

_NOTE: Fallure to total 100% due to rounding. Agendas only Include stories
dealing wlth the above problem categorles. Percentages Indicate amount
of time/space devoted 1o each category of problem. '

Divergent agendas for local! lssues were found for the three madia sources
Included In this study. City government problems were emphasized on radlo and
cable newscasts. Conversely, Issues dealing with the public schools received
rore column fnches In the newspaper. Furthermore, more stories were somewhat

equally emphasized tn the newspaper when compared to the other local media. Only

small differences were found between the total column Tnches devoteéd to schools,
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ciTy government, clty budget, and streets. Also both radio and cable programs
dealt with storles dealing with schools and city budget problems with fewer min=
utes for streets and the cl+ty budget Issues. |

In summary, the media Included In this study tended to offer some varlety
when total time and column Inches for local and natlonal Issues were considered.
The followlng correlaflohs were ccmputed to determine the relationshlp pa?ween

the medla and sample agzndas as well as relatlonships between the medla agendas.

AGENDA CORRELATIONS

Relationships between the media and sample agendas for national and local
lssues were determlned by computing Spearman Rank Order correlatlons between the
various media agendas and between the medla and the followlng sample agendas of:
(1) aggregate sample Issues, (2) respondents preferring a speciflc medium for -
Information concerning a percetved Impcrtant Issug, (3) heavy media users, and O
(4) respondents attending speclfic network news programs or readlng specific

cactions of the newspaper first, (5) political Information, and (6) medla users.

Medla Agendas

For national lssues the only s+a+is+1cally signiflcant relationshlip between
agendas of the various medla resulted from the correlatlons obtalned betwsen the
ABC teievision network and the local radio station agendas. Aithough oTher cor-
relatlons were relatively strong, none attalned the preset slgn!%lcance level of
p«.05. The slgniflcant correlation obialned between +he ABC network agenda and
the local radlo station agendas might .be expected as the radlo statlon s an ABC

atflllate (Table 5).
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All correlatlons between the local medla agendas dlsplayed In Table 6 were
signiflcant at the p<.05 fevel. These results will be discussed In greater de-

+all In the discusslon sectlon.

Aggregate Agendas

Aggiregate correlations were aiso computed between the media and sample |
agendas for fir§+ and sccond Important natlonal and local Issues. There were no
slanificant relationshlps petween any of the medla and sample agendas for natlon-
‘al problems. Agaln, although several of the resulting correlations were falrly
targe, Indlcating a possible agenda-setting functlion for national Issues, none
attalned statistical slgniftcance. The correlatlion matrix for these results can

be found in Tablie 7.

TABLE 5

CORRELATION, BETWEEN MEDTA AGENDAS FOR
NATICNAL 15SUES BY MEDIA

ACC CBs NBS NEWSPAPER RADIO
ABC . 1.0 .
CBs i .00
NBC .66 A7 1.0
NEWSPAPER .88 .44 77 1.0
RADI10O - .94% .61 .22 A6 1.0

*S1g at p<.05
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TABLE &
CORRELATION BETWEEN MEDIA AGENDAS FOR
LOCAL |SSUES
RADIO CABLE NEWSPAPER

RADIO 1.0
CABLE .60% 1.0
PANTACRAPH L H0% 67T 1.0
¥S1g at p<.05

TABLE 7

CORRELATIGNS BETWEEN SAMPLE AND MEDIA AGENDAS FOR MOST IMPORTANT

AND SECOND |MPORTANT NATIONAL 1SSUES

ABC ces NEC NEWSPAPER RADIO

First Important
Izsus

.75 .27 .50 72 .44

Second Important

Issue

.38 W33 .66 47 .50

————

Three stetlstically signiflcant correlations were found when the local agen-

das were analyzed. The first and second important local Issue for sample and

newspaper agendas were slgniflcantly correlated. Addltionaliy, a signlflcant

correlatlon was obtalned for the second most important local lssue sample and

+he local radio statlon agendas (Table 8).
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Medla Preference Agendas

Each respondent, who was able to name a most Important local or natlonal
problem, was asked to Tdentlfy the soche consulted when seeking Informatlon
concerning thelr most Tmportant problem. Pogsible responses Included all the
mass medla, personal, and other sources., Sampie agendas for all comblnations
of local and natlonal Issues were identlfled for each mass medium and then cor-
related to the respectlve media source, The data presented in Table 9 Indicate
that no signliflcant relatlonships were found between respondents preferring
radlo, televlsion (networks) or the newspaper for |nformatlon concernlng thelr
most Important natlonal Issue. A relatively strong relationshlip was found for
natlonal Issue agendas regardless of +the medium preferred by the respondent.
Note that all other agendas in Table 9 have at least one correlation beiow .80,

Stmilar results were not obtalnad when local agendas of the media anduThe

sample were consldered. Reference to the correlation matrix dlsplayed in Table

shows slgniflcant relationships were found between the first Important sample
and television (cable) and newspaper agendas; second Important sample and radlio
and newspaper agendas., However, correlations between cable and sample agendas
were falrly unstable because so few respondents preferred thls as an Important
source of Information. Therefore, all correlarlons reported ln.TabIe 9 petween

the sample and cable news agendas must be accepted wi*h some reservation.

TASLE 8

CORRELATION OF LOCAL MEDIA AGENOAS AND
LOCAL 1SSUE AGENDAS

RADIO CABLE : NEWSPAPER
Flrst lmportant Issue 57 .42 LT
Second fmportant lssue ,68% .53 .B4%

=~
*31g p<.05 a 25




TABLE 9

AGENDA CORRELATIONS BETWEEN
PREFERRED MEDIUM AND MEDIA
AGENDAS FOR NATIONAL AND

LOCAL [ISSUES

r——

RADIO TELEVISION NEWSPAPER

First Important

Nattonal issue A5 .68 12
Second !mportant

National Issue A3 .76 .70
First important

Local issue .58 TINE .63%
Second Important ‘

Local Issue JITE .52 JT79%

*silg p .05

Heavy Media User Agendas
Durlng the couise of the Intervliew, all respondents were askéq specltlc
questlions dealing with thelr uses of the varlous mass medla. Responses to these

questlions were cross-tabulated with responses ‘o the two agenda Items to deter-

‘'mine the relatlonshlp between agendas of heavy medla users and the media they

used most frequently. In most cases, heavy medla users were deflned as respon-
dents clalming to use each medlum the most. For example, heavy newspaper readers

were respondents clalming to read the local paper every day; heavy radio listeners

reported |lIstening to the local radio news' programs at least flve tlimes per week

and and heavy network television news viewers were comprised of respondents
watching these programs over three TImes per week. However, since so few respon-
dents reported watching the local cabiecast news program, all viewers were used

In the followlng analysls.
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Correfations between agendas of heavy medla users for natlonal 1ssues and
the respective medlum appear in Table 10. The only s+a+ls+icallylngniflcan+
relatlonshlp was found between the first important natlonal Issue and the news-
paper agenda. Further, correlaticns between sample and newspaper agendas were
ganeral Iy hlgher than those for the other media. Also, correlatlons were generally

higher for first Important issues when compared to perceptlions of a second Impor-

tant natlenal Issue.

TABLE 10

AGENDA CORRELATIONS BETWEEN HEAVY
USERS OF EACH MEDIUM AND THE MEDIA FOR
NAT IONAL. AND LOCAL 1SSUES

RADIO TELEVISION NEYSPAPER
First Impertant Natlonal Tssue g7 . 498 . 83%
Second ]mporfahf Natlonal 1ssue .46 548 .77
First Important Local lssue LTI .57° .68
Second {mportant Local Issue B2% .45b .33%

*S1g. p <05
aHeavy viewers of network neows programs
Pylevers of the cable news programs

When local 1ssues were consldered many slgnlflcant correlations were found
betwean +he medla and saomple agendas. These statlestically slgnlficant relatlon-
shlps resulted from comparlsons betweer: flrst and second Important lssues with

radlo and newspaper agendas. Also, newspaper and sample correlatlons tended to
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be generally higher when compared to e other medla. However, correlations
between radlio and sample agendas were generzlly higher for heavy madlia users
when compared to respondents claiming to use radlo as the source of Information

about thelr most Important local issue. These correlations can-be found in

... .- Table 10,

Newspaper Sectlon and Proferred Television Network Agendas

The next set of varlables consldered In ‘the analysis of the agenda=-setting
function of the mass medla In this study Invo{véd respondents Indi{cating a
preference for cne of the three network news programs and respondenis reading
the front {(national) or loca! page of the newspaper first. Correlaiions between
agendas of respondents reading the front or local page and the newspaper agendas
for natlonal issues appear In Table 1i. Similar rasults were chtained In this
analysls when compared to the findings reported zbove. A statistically slgnlf!*
cant correlalon was obtalned only for locai lssue agendas.

Correlations between agendas of responden+s preferring a speciflic telavision
network news program and the respective network natlonal Issue agendas are dis-
played in Table 12. Statistical slgnificance was only achleved when first Im-
portant Issue agendas were compared to the agendas of AEBC and NBC. Mo slgnifi- -
cant reiationships were found between the sample agendas and CBS. Further, cor-
relattons resulted when the flist Important Issues were considered.

in summary, the sample agendas seemed to be more related to the newspaper
than any other medium. Also, more signlficant relatlonships were general ly
found for loczl agendas when compared to the analyses of natlonal agendas of

the mass medla and the sampie In this study. These relatlionships séamed to

23




27

hold for a variety of varlables ranging from preferred medla sources to use of
the mass media for news. These flndlngs suggest a number of possible explana-

tlons to be discussed below.

TABLE I

AGENDA CORRELATIONS BETWEEN RESPONDENTS
PREFERRING THE FIRST OR LOCAL PAGE
OF THE NEWSPAPER AND THE NEWSPAPER
FOR NATIONAL AND LOCAL USE .

NATIONAL 15SUES® LOCAL 15sUEs®
Flrst-important |ssue .42 .65%

Second lmportant lssue .32 - .68*

alncludes,responden?s reading flrsT page of the paper flrst.
bIncludes respondents reading the local page flrst.

*p .05
TABLE 12
ASENDA CORRELATIONS BETWEEN TELEVISION
NETWORK AND PERCEIVED NATIONAL
1SSUES BY THE RESPONDENTS

ABC ces NBC
First Important issue .82% .26 . 82%
Szcond Important lssue .64 .54 .42
*¥Sig. p<.05 e
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Potitical Information

Polltical Information of the responden?s‘was determined by applylng a Guttman
Scalogram analysls to responses ellcited by each of three Items measuring the
abi ity of the respondents to name thelr vice preslident, U.S. senator and repre-
sentatives, and thelr Iocal'represenfaflves to the state leglslature. The result=’
ing scale met both criterla of reproducibllity, the abllity of the scale to pre-
dlct a respondert's answars, and scalablilty or the measure of unidimensionality
of the scale. All thires Ttems wore highly correlated with' Yule's Q ranging from
.64 to .98. The agendas of respondents answering none or one of the above Items
correctly and those abie to answar +wo OF more quesfions-correCTIY were then cor-
rejated to the egendas of local and naticnal ltems presented by the varlous media.
The resul%ing correlations of respondants with high polltical In{ormatlon can be

found In Tabie 13.

TABLE 13

CORRELATIUNS BLTWEEN THE MEDIA
AND FERSCNAL AGLMDAS FOR RESPONDENTS
WITH HIGH POLITICAL INFORMATION

Medla . lst Natlonal Znd MNational Ist Local - 2nd bLocal
Issuz 1ssue Issue Issue
ABC : .48 .48 a a
cBs 225 .3l a a
NBC .48 .65 a a
- Newspaper .71 77 JTNE .85%
Radlo .42 .48 .40 . 70%
Cable b b . .51 65

a no local lssues prescentod by thls medium
b. no national issues presented by this madlium

* sig. p .05
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As dispia*ed In Table 13, the only statistically slgnlflcant relationshlps
were found when local |ssues presented by the nENSpaperland radlo were consldered.
These findings were simllar to those of the preceding analyses suggesting that the
poliflcal Informatlon scale did not affect the relatlonshlps befween personal and
media agendas. However, the correlatlons computed for respondents correctly an-
swerlng only one of the political InformaTIon Items falled to valldate thls con-

clusicn. These correlations can be found in Table 14.

TABLE 14

CORRELATIONS BETWEEN THE MEDIA AND
PERSOMAL AGEMDAS FOR RESPONDENTS WiTH
LOwW POLITICAL INFORMATICON

Madla Ist National 2nd Mational Ist Local 2nd Local
Issue Issus Issue Issue

ABC .62 . 85% a 8

CcBs .62 -1 a z

NBC .80 o7 a a

Newspaper .80 <57 .64 .63

Radlo .45 .85% «48 .75%

Cable _ b b .606¥ L70%

a no locatl Issves presented by this medium

2 no natlonal issues presented by this medlum

sig. p=<.03

The only stetistically signiflcant correlations In the above analysls resulted
when the second pércelved national Issue agondas were related to the media agendas
presented by ABC and the local radio statlon. When local Issues were considered,
slgnificance was obtained for the cable television and radio agendas. However, cor-
relations obtalned for caple talevision viewars were unstable because of fthe small

nunoer of respondents claiming to regulariy watch these programs.
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The correlations between personal and medla agendas for politicat Information

-

suggests some relationshlps befweeﬁnagendas of respondents with high and low know-
ledge levels. Conseduenfly, personal agendas of these two groups of respondents
were correlated. Statistlical slgnificance, however, resulted only for flrst named
national and local issues (.88 and .90). Slgnftflicance was not obtalned for second
namﬂa issues (.80 and .58). Therefore, the polltical Information scale seems to

be Important only when second percelved Issues are consldered:

Med!a Use

The tota!l amount of +ime spent attending the varfous news medla avallable in
the Normal/Bloomington erea was also thought to be important In determining thelr
agenda~setting functions. Therefore, an index of medla use was computed based on
research conducted by McBuire and LeF!r:n,(.'22 A value of one (1) was assigned to each
respondent who: watched network or local television newscasts at least once a
month, watched the local cable Teievislonlor radio newscasts once or twlce per week,
read the daily newspaper once or fwice a week, or read one news magazine. Respon-
dents wsre given a fwo (2) 1f they: watchad a national or local newscast more than
three times a wetk, watched the cablecast news or radio newscasts more than three
times a week, read the newspaper throe or more times a week, or read more than one
news magazine a month. Correlations were then computed for high {(top third of
sample} and low {(bottom t.1rd of sample) media users with the agendas presented by

a

. the medla. The resulting (.rrelatlons for tow medla uysers can be found In Table (5.

32.




-] -

TABLE 153

o
CORRELATIONS BETWEEN THE MED{A AND
PERSONAL AGENDAS FOR RESPONDENTS WITH
LOW MEDIA USE

Media ist Natlonal 2nd National Ist Local 2nd Local
Issue Issue {ssue Issue .
ABC .37 .64 a a
CcBS .74 .58 a a
NEC . 84% .42 a ' a
Newspaper .B8% . .50 .48 .82%
Radlo . .77 67 . 28 .65
Cable b b .46 .69

a no local issues presented by this medium
b no natlonal issues presented by this madium
* slg. pe.05 '

As evidenced by the preceding table, the only slgniflcant retationships were

obtalned for the low media users' agendas and medla agendas presented by the

newspaper and NBC for first Imporfant natlonal Issues. Correlations were also
computed between medla agendas and personal agendas ellcited from high medla users.

The results of *hese comparisons can be found In Table 16.

TABLE 16

CORRELAT IONS BETWEEN THE MEDIA
AND PERSONAL AGENDAS FOR RESPONDENTS
WiTH HIGH MEDIA USE

Media . Ist Netlonal 2nd National tst Local 2nd Local
Issue Issue ' Issue Issue
ABC .H7 .50 a a
CBS .53 21 a a
NEeC .H7 .70 a a
Newspaper . 83%* .72 .64 .73%
Radio .64 .38 .97 .58
Cable b b .42 .70

8 no jocal Issues presented by this medium

© b no natlonal Issues presented by +hls mediuf
ERIC * sig, p<.05 33
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simllar to the results obtalned fram +hé analysis of low media users, the only
conslstently slgniflcant relatlonshlps were found between the respondents (hlgh
medla users) and radlo and newspaper for Ist national Issues.

The similarlty of results obtalned from the analyslis of high énd low medla
users suggests that thelr agendas may be hlghly related. Therefore, correlations
between high and low medla user agendas for.local and national lssues were also

calculated. As predicted, all resulting correlatlons were statistically stignificant.
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DISCUSSION

Before proceeding with a discussion of the agenda setting function of the
media In Blcomington/Normal, i$iinols, seme preliminary comments are In order.
Flret, the data seem 7O have been affected with resldents! general concern for
the economy. BRoth the emphasls placed on economic 1ssues by the medla and re~
spondents! tendency to name econcmlc concerns as the most Important local and
natlonal Issue scpports thls notlon. Second, the tnablllty of respondents to
neme a large number of famiéiar national Issuas mév have adversely affected the
correlationat analysls since rank order correiations are highly susceptible ¥o-
the number of different problems nzmed by respondents and the number of problems
contaired In the medla. Since only six natlonal Issues were consistently ldenti-
fled by respondents, and the media, few statistically slgnificant relatlionships
were found when these response sets were analyzed. Conversely, nlne focal fIssues
were ldentlfied as ImporfénT tn the press and by respondents. Consequently, many
more slaniflcant rela+lon;hlps were found supporting the agenda-seiting function
of the medla. Unfortunately, tlttle data exlsts In past research that suggests the
abllity of local madia to set personal agandas for thelr audlences. Therefore,
the followlng discussion will center not only on the statistically slgnlficont
correlations, but also the relatively strong or practical correiations. With these
Iimitations in mind, the following discusslon will deal with the .retationships
found between The medla z2nd the samﬁje agendas in the vartous analyses descrlibed

in the preceding section.

Media Correlations

The flrst media correiation reported above were computed for natlonal fssues.

Based on the data presented In Table 5 the only correlation +ha+ achleved statistical
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signlflcance was between the radlo and ABC network television agendas. This find-
ing adds some construct valldity to the flndings as the local radlo station Included
in this study subscribed to the ABC Information Network. A closer Inspection of
the data presented fn Table 5, however, reveals séme rather strong correlatlons
between ‘the medla for natlonal Issues., Note that the ABC televisicn agenda was
strongly related to ali the other sources of natlonal news In the market. This
finding sugges*; that I1ttle dfverslfy of national news was presented during the
time period of *hls study supporting prevlious research which found signlflcant
correlations Befween television network agendas.23 The weak correlations, between
radio, NBC and the newspaper; and the newspaper with C8S support the conclusion
of 1t+tle national news diversity. The only source of Information offering any
diversity zppears to have been thz lecal radio newscasts. However, few dlfferences
were found betweon Thé radlo and ABC televislon national agendas.

Eyen less diversity of news was found when the local medla were conslidered.
Att the correlations computed beiween the local news sources were statistically
sigatflcant. The diversity of Information proeblem s further compilcaied by the
fact that no local television statlions are currently operating In this market.
A!éb, the newspaper and the radlfo station are owned by the Same company. Conse-
quently, the only real alternatlive source for some dliversity o% Tocal 1ssues hay
be the local cable news program. However, thls diversity was nof evident In the
above analyses. One concluslon possibie from these findlIngs is that som2 degree
of news management or even consensual validation by journallsts was operating in
the market. An alternate explanation could be that only a smafl number of "news-
worthy" events occurred Tn the market producling fittle diverslty In the marketplace.
Regardless, the signlficant correlatlons found between the local medla should
strengthen any posslbfe agenda-setting functlons for personal agendas eliclted

from the respondents.
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Aggregate Agenda Correlations

As suggested above, the few natlonat Issues ldentlfled In the medla and by
the sample made statisticaliy significant correlations very unilkely. However,
thess insignificant findings may aiso support the agenda=-setting function posited
earlter In this report and by other researchers. The oniy Issue mentloned, with
any frequency, by the sample that did not appear In the medla Qas ecology. Since
so few respondents named this Issue, the category was dropped from the aﬁalysls.
Further, so few categories of problems were possible In this study, the falture
to flnd stalistlcally signiflcant refationshlps does not necessarlly suggest that
the medla dld not set szmpie ageﬁdaﬁ.l K closer Inspection of Table 7 supports
this oonclusion, Mote that the f1tst named personal agenda is strongly related
to the mediz agendas prssented by ABC and the newspaper; and second nawed personal
agendas were related to NSC. Based on these fIndIngs, the medla seemed to set
personal agsndas for the sample In some sltuatlons. Stronger overall correlations
were found between the aggregate sample aéendas and ABC, cioée!y followed by tThe
newspapsr, when mean correlations were consldered. However, the mean correlaflqns
for the newspaper were scmewhat higher when teievision correlations for all three
networks were averaged. Based on these findings, 1he newspaper tYended to be more
influential In setting aggregate poersonal agendas than the other media, However,
these corréla?lons cennot be construed as suggesting a causal reiaTIdnshlp batwesn
the medla and sample agendas, especlally when the newspaper Is considered. The
relationshlp may be, In effect, tautological.

These findings support some of the past research discussed earller. McClure
and Patterson found that newspapers were more llkely to set personal zgendas when
comparaed to televislon presentations of the hews. Tlpton et al also posited that

newspapers were more Influential in setting personal agendas.24
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Statistically signiflcant correlatlons resuited when the media and aggregate
sample® agendas were compared for {oca)] Issugs (Table 4 ), The neﬁSpaper was sig-
niflcantly related to all persona} agcndas; whereas, only the radio and second
named |ssue agendas were statlsticaily significant, supporting the consluslon
posited above that the newspaper Is moie Influeatial tn sefflng agendas. The
other significant finding, between radio and second Intrapersonal agendas, s not
surprising given the relatlvely strong relationshlp found between it and the news-
paper local agenda. The fal!uré Te find any £+r9ng correlaTEoné between the cable
news and aggregate sample agendas aiso Is not surprising since few respondents
reported watching fhése'programs. Tnis finding can be explained by the failure
of other groups In the communlfy to use the access channsl. The bnfy program
of fered on a regular basis on thls channel is the universtfy produced news program.
Other programs are occaslonaliy offered on the channel, but are also student pro-
ductlions. A stronger relatlonshlp between the cable and sample agendas may result
as the news program Is accepted by the community and other groups begln.to use
the access channel on a reguiar basls. Thesa ccncluslons recelved further support

when madia preference agendas were considered.

ledta Preference Agendas

Al1l respondents, able To name elthar a national or local Fssue, were asked
to fdentlfy the most Important source of Information In resonse to the following
questions:

Where do you find Informatlion about the natliconal/tocal Issue
whlch Is most important to you?

Where do you find Informatlon about the national/local issue
which 1Is most Impoirtant to others?
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The correlatlions between medla sgendas and the agendas of respondenis prefer—
Ing a specific mass medlum as a source of Information for thelr most !mpor-tant
personal Issues were computed to determine If the mass medlum would be-more flkely
to set agendas for audiences prefering 1+ for Information. The data presented In
Tables 8 and 9 indlcate that the local medla are more Influential in setting agendas
of audlences preferring them for information as no signlflcant correlations weré
obtained for responses to Items moasuring natlonatl zgendas. However, as noted
above, some very strong reiatlonshlips between medla and sample agendas can be re-
vealed upon closer inspectlon of the findings. Few differences were found when
mean correlations were consldered. Note that the overall correlatlons between
television and newspaper nztlonal eagendas were generally the same. However, cor-
relatlons between radio and personal agzndas were much lowgr ‘than TAE other tfwo
medlia. .

Many statistically signlficant findings resulted when local !ssues were con-
sldered. DJlfferent from previous findings In this study, thoudh, was that the
radfo seemed to be as effectlve In seiting agendas as +the newspaper. These cor-
relations differed, though, as the radlo agenda was statistlically correlated wlth
the second named personal lssue; whereas, the newspaper was correiated with both
personal issuye measures. The remalning source of local news, televlsion, was sig-
niflcantly correlated with the first named personal sample agendas. However, as
noted ebove, this finding !s very unstable as very few regpqndenfs consulted the
cab lecast news program for informstlon concerning +he mos+t fﬁporfanf local problems.

The findIngs on media preference agendos supports, in general, earller conclu-
slons posited In this study: newspaper is goneraily more influential In setting

agendas, although followed closely by radlo In thls analysis.
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Heavy Preferred Medla User Agendss

A second category ot respondents m05+ Itkeiy to be affected by the agenda-
sé}tlng function of the mass medla are people spending more time wlth thelr pre-
ferred medlum when compared to the rest of the sample. Correlations reported in
Tables 10 and |1 support this contention. The newspaper and flrst named personal
agendas for natlonal Issues were slgnlflcantly correlated supporting the baslc
concluston suggested to this polnt. Also, correlatlons gefween the natlonal
agendas of the newspaper and the sample were generally higher than those found for
the other medla with radlo second and televislon third. These flndings differ from
results reported above as radlo becomes more Important when its preferred audience
Is consldered.

The analysis of local sample and medla agendas found that the radfo and news-
paper were the only medla to be correlated with any of the sample agendas. Again,
.the mean -correlations for newspapers were much higher than those reported for radio
suggesting that preference for a given medium was not very lmportant when local
Issues were considered. This findIng makes some sense as many past researchers
have found that heavy users of the mass medla generally are more llkely to poslitlively

evaluate thelr favorite medlum.

Newspaper Section and Preferred Telovistion Metwork Agendas

The third varlable consldered In titls anétysis Involved preferences for a
television network news program and sechion of the newspaper. Considerling section
of the newspaper first, note that siatistical signlflcance was only found for local
agendas. Nallonal agsndas of the %ample and newspaper were also calculated .In
Table 11. Note that tha correlallons were nelther statistically slgnlflcant nor

very strong. One concluslon posslible from this analysis Is that +he respondents

40




dld not yse the newspaper as an Important source of national news, or that the
newspaper did not set agendas for respondsnts for natlonal Issues. This *'ﬁd'ﬂg
Is easlly explained beceuse the local newspaper usually restrlicts I+s natlonal
naws coverage to the front and edltorial pages.

The analysls of network preference revealed some Interesting and statistically
signiflcant relatlonships. Both ABC and NBC natlonal agendas were signlflcantly
correlated with respondents preferring these newscasts. Overall, as suggested
above, ABC vas most abie to set egendas, both for the aggregate sample, and for

its preferred vlewers. -

Political Informatlen

ng polltical Informzetion ccale was falrly successful in explalning the agenda-
setting functlons of thz media examinod In thls study. However, they did add some
conslstency to the flndings reported above. Nole that the only significant corre-
lations for respondents with high political Information resulted frem the anzlysls
of newspaper agendas. Similar findlngs, however, did not result, when respondents
with low political Information were consldered. Signlflcance was obtained for
agendas presented by ABC (second named national Issue), radio {second named natlonzl
and local issues), and cable (both local Issue agendas). Newspapers were not able
to set any agendas for respondents wlth low political Information. These flndings
suggest that people with high amounts of polltical infermation are more llkely to
be affected. by newspéper agendas of important issues; whereas, both radio and tele-
vision have a sironger effect on respondents wiih iow pollt+ical information. These
findings agree wlth past research which have found the electronlc medla to be more
influentlal for the uncommltted voters.”> However, the high correlations between

agendas of the hlgh and low poiltical Information agendas suggests that more research
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Is indlcated for the development of scates able to better dlfferentlate respondents

who actually possess more polltical Information than the average person.

Media Use

fhe f{ndings reported for hlgh and low media users support the fairly consts-
tent results that the newspaper is the most able to set personaivagendas. However,
newspapers seem to be more able to set naticnal agendas for both high and low medla
users, which contradicts the preceding results. However, these flndings are com-
plicated by the slgnlficant correlatlions found between adendas eliclted from the
high and low media users. Thls conclusion suggests, that general use of the news
medla Is not & valuable varlable to consldar In future studles of the agenda—-setting

functions of the mass medla.
CONCLUS TONS AND IMPLICATIONS FOR FUTURE RESEARCH

The first conciuslon possible from this study Is that during the Tlme 1+ was
comp leted, both the varlous medla and the personal sgendas of the respondents were
heaviiy blased toward a sing]e issue - Eccnomles. Secondly, the local medla essen-
tlally tended to provide consensual velldatlon for each other's news daclsions.

"The data In the study also provide scme raitonale for concluding that the medla
probably were effectlve for setting peirsonal agendas for the geneial sample; and,
that the newspapers were probably responsible for setting local personal agendas.
However, newspapers were not as effective in setting natlonal agendas as natwork
televislon agendas wers also ImporfanT'fof these personal agendas. However, since
the degree of saliency for aﬁy issue could ﬁof be determined, these conclusions may

s

be somewhat tautological,
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A third possible conclusion Is that there was stgnlflicant relatlonshlp between
the agendas of the "heavy medla users" and the respondents' preferred medlum.
However, agaln, untll we can effectively determine sallency of an Issue thls con~
cluslon must remain somewhat tentative.

Fourth, both pollt+ical Information and media use tended to be falrly Important
vhen conslderlné the agenda-setting functions of the press. Correlations reported
In the prevlous dlscusslon suggest that personal agendas dl ffered for respondents
with high and low political information and between those who may be consldered
hlgh and low medla users. . Certalnly the flndIngs of this study suggest that simi-
lar scales should be utilized In future research concernlng agenda-setting effects
of the media. These future studles May Inziude more sophlsticated political Infor-
mation and media use scales. Further, these findings may also lead to a more defl-
nite llnkage between the uses and gratifications approach and agenda-setting effects
as poted by McCombs end Shaw.2® Hypothetically, respondents who both know mos+
about political events and use the news media more than thelr less Informed counter—
parts, may be more gratifled by newscasts and newspapers than the remainder of the
general population. Future research is certalnly necessary +§ either support or

deny these |lnkages.

A flfth concluslon suggested not only by this study, but also by preceding
research In tis area Is that the agenda~setiing functlons performed by the press
are -highly situational. One varfable whlch affects situationa!l aspects of these ..
studles Is the sailency to the respondenTs’o; the Issues presented by the medlé In
a given time frama. The preponderance of respondenfs nzaming economlc fssues as most
ImporTahT_may have had thelr agendas set by either the medta, which also emphaslzed

economlc Tssues, or by regulaf vislts to the grocery store., Therefore, future
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" research should conslder varlations of a pancl study such as the one conducted by
Tipton, et al., In off-electlon years. |f the perceptlon of economlc Issues de-
creases with their Increasing absence from the medla, then agenda-settlng functions
of the pfess tn off-electlon years wlil be more certaln., Regardless, the findlings
of Thls study certalnly suggest that the media can set agendas In +ime perlods
cther +h§n election years and that this vartation of resgarch definltely warrants

future consideratlions.
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