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V

CONSUMER EDUCATION

PREFACE

The need for consumer education in our consumer oriented society is a vital

part of our youth's education. The students must have a broad understanding

of the marketplace in relation to themselves, their homes, and their fam-

ilies. This kind of learning is a continuing, life-time process, or con-

sumer education.

The course is structured to be student activity oriented; thus, the students

will learn to be effective consumers by participating in the marketplace.

either by hypothetical or actual selection, comparing, and evaluating.

This guide is to be used as a tool for experimentation and implementation

of ideas. The performance objectives in each case should be met, yet

evaluated. There are more activities listed in each area than can be com-

pleted in the time allowed; however, each teacher will need to choose the

most effective activities for her own situation.

The format has been structured into mini-units thus allowing any behavioral

objective to be pulled out and used in any applicable subject area. Special

features of the guide are color coding of course goal and objectives pages;

community resource list; suggested innovative materials; and the supple-

mentary book which includes supplements and packets.
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CONS= EbUCATION

BEHAVIORAL OBJECTIVES

The learner will be able to the influences that shap, the life
style of individuals and families. 1.01

The learner will Le dile to identity ways in which available resources may
be used to create a satisfying life style. 1.02

The learner will be able to ccmTare the similarities and differences in
attitudes, values, standards, and goals. 1.03

The learner will be able to identify personal values and goals. 1.04

The learner will be able to select standards that might result from a
value. 1.05

The learner will be able to classiy decisions according to rational, spur-
of-the-moment, or habitual. 2.01

The learner will be able to explain how one decision will affect future
decisions. 2.02

The learner will be able to explain the risks resulting from the alter-
natives of a decision. 2.03

The learner will be able to describe environmental factors and resources
that contribute to a persons ability to make decisions. 2.04

The learner will be able to solve a problem using the decision making pro-
cess. 2.C5

The learner will be able to identify disagreements that result from dif-
ferences in values, goals, or means of achieving goals. 3.01

The learner will be able to list and explain the methods for resolving
c:)nflic;ts amoni, the F.ersons involved. 3.02

The learner will Le able to identify each stage of the family life cycle.
4.01

The learner will be able to describe possible financial conflicts in the
newlywed stage. 4.02

The learner will be able to recognize costs that families encounter during
the expanding family stage. 4.03

The learner will Le aLle to ident;f-v financial problems that arise in the
crowded stage. 4.01'
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The learner will be able to describe possible financial conflicts that
occur during the teenage stage. 4.05

The learner will be able to describe the financial responsibilities of the
launching stage. 4.06

The learner will be able to describe the financial needs of the empty nest
stage. 4.07

The learner will be able to identify financial problems that may occur
during the retirement stage. 4.08

The learner will be able to describe financial conflicts that occur due to
the lack of a budget. 4.09

The learner will be able to plan and develop a budget for a selected stage
of the life cycle. 4.10

The learner will be able to analyze methods for handling income in order
to meet the needs of family members. 5.01

The learner will be able to complete and balance a checking account, the
most common method of controlling family income. 5.02

The learner will be able to describe other banking services as additional
means of handling money. 5.03

The learner will be able to describe the roles of credit in society. 6.01

The learner will be able to explain the various forms of credit, the
sources, and the functions of each. 6.02

The learner will be able to explain how credit ratings are established.
6.03

The learner will be able to analyze a credit contract. 7.01

The learner will be able to explain the Truth-in-Lending Act. 7.02

The learner will be able to analyze the cost of credit. 7.03

The learner will be able to evaluate the relationship of goals to a sav-
ings program. 8.01

The learner will be able to list and describe the types of savings insti-
tutions. 8.02

The learner will be able to recognize the reasons for insurance. 9.01

The learner will be ably to analyze key factors in selecting insurance.
9.02
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The learner will be able to describe the provisions of the various types
of life insurance. 9.03

The learner will be able to describe the provisions of the various types
of health insurance. 9.04

The learner will be able to describe the provisions of the various types
of property and liability insurance. 9.05

The learner will be able to describe the functions of social insurance.
9.06

The learner will be able to identify the various type of investments. 10.01

The learner will be able to state available sources of investment infor-

mation. 10.02

The learner will be able to recognize factors that influence consumer be-

havior. 11.01

The learner will be able to develop effective shopping skills. 11.02

The learner will be able to recognize buying guide information for the
merchandise. 11.03

The learner will be able to recognize buying guide requirements for ser-
vices. 11.04

The learner will be able to recognize and control impulse buying. 11.05

The learner will be able to compare types of stores in order to find goods
and services at the right prices, and to meet the shopper's needs. 11.06

The learner will be able to follow correct shopping etiquette. 11.07

The learner will be able to effectively communicate with the salesperson.
11.08

The learner will be able to recognize his responsibility as a consumer-

citizen. 11.09

The learner will be' able to explain the role of advertising in society.

12.01

The learner will be able to identify sources of advertisements. 12.02

The learner will be able to recognize advertising appeal techniques. 12.03

The learner will be able to identify advertising propaganda techniques.
12.n4
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The learner will be able to recognize advertising promotional techniques.
12.05

The learner will be able to identify regulations on advertising. 12.06

The learner will be able to analyze advertisements. 12.07

The learner will be able to describe the information available from private
and business sources. 13.01

The learner will be able to describe the consumer protection provided by
governmental agencies. 13.02

The learner will be able to describe the consumer protection provided by
governmental laws. 13.03

The learner will be able to identify common legal problems of consumers.
14.01

The learner will be able to recognize legal consumer protection. 14.02

The learner will be able to evaluate and select food products according
to quality, cost, appearance, and need. 15.01

The learner will be able to evaluate and select clothing according to qual-
ity, cost, appearance, and need. 15.02

The learner will be able to evaluate and select furniture according to
quality, cost, appearance, function, and need. 15.03

The learner will be able to evaluate and select home furnishings according
to quality, cost, appearance, function, and need. 15.04

The learner will be able to evaluate and select appliances according to
quality, cost, appearance, function, and need. 15.05

The learner will be able to evaluate and select new or used cars according
to quality, cost, appearance, performance, function, and need. 15.06

The learner will be able to evaluate and select toys according to quality,
cost, appearance, and need. 15.07

8
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COURSE GOAL:

BEHAVIORAL OBJECTIVES:

7

COMPONENTS OF LIFE STYLES

The learner will be able to identify the
interrelated nature of present attitudes,
values, standards, and goals that result
in an understanding of life styles. 1.0

The learner will be able to recognize the
influences that shape the life styles of
individuals and families. 1.01

The learner will be able to identify ways
in which available resources may be used
to create a satisfying life style. 1.02

The learner will be able to compare the
similarities and differences in attitudes,
values, standards, and goals. 1.03

The learner will be able to identify personal
values and goals. 1.04

The learner will be able to select standards
that might result from a value. 1.05

9
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MINI-UNITS

AREA: Components of Life Styles

TOPIC: Influences That Shape Life Styles

TIME: 2 days

BEHAVIORAL OBJECTIVE: The learner will be able to recognize the
influences that shape the life styles of
individuals and families. 1.01

PERFORMANCE OBJECTIVES:

ACTIVITIES:

RESOURCES:

The learner will be able to name in writing
three factors contributing to a pattern of
living.

Invite guest speakers from various occupa-
tions with differing life styles. Refer to
packet #1, p. 1-2.

Use a transparency or flannel board to illus-
trate the influences that shape a life style.

View TV programs and relate influences that
shape a life style.

Refer to alternative learning experiences in
packet #1, p. 17.

Irelan, Lola, Low Income Life Styles,
U. S. Department of Health, Education and
Welfare.

Moore, Berneice Milburn, Families of America,
Hogg Foundation for Mental Health.

Thal, Helen and Gunthrie, Lois, "Dynamics of
Teaching," Journal of Home Economics,
December, 1969, Vol. 61, No. 10, pp. 762-767.

Bell, Camille G. and Fallon, Berlie J.,
Consumer and Homemaking Education, Interstate
Printers and Publishers, Inc., p. 3-61.

Penney's Forum, Spring/Summer, 1970 pp. 16-22.

Financing a New Partnership Kit J. C. Penney

Television

1 0
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MINI-UNITS

AREA: Components of Life Styles

TOPIC: Resources Used to Create a Satisfying Life
Style

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to identify ways in
which available resources may be used to
create a satisfying life style. 1.02

PERFORMANCE OBJECTIVES: The learner will list in writing three re-
sources that affect a way of life.

ACTIVITIES:

The learner will list in writing their own
resources.

Students listen to taped interview or case
studies to identify resources. Examine and
contrast spending patterns. Identify ways
in which decisions in spending reflect life
style. For further details refer to packet
#1, p. 3. Alternative Learning Experiences,
p. 17.

Case studies from Consumer and Homemaking
Education, pp. 3-61.

View filmstrip Financing a New Partnership

RESOURCES: Taped interview

Bell and Fallon, Consumer and Homemaking
Education, The Interstate Printers a Pub-
lishers, Inc., p. 3-61.

Fifteen Families, Reprinted from the Christian
Science Monitor, Ginn and Company, 1967.

Starr, Management for Better Living,
D. C. Heath and Company, pp. 24-28, 89-91.

Life Styles, packet #1.

Financing a New Partnership, filmstrips from
J. C. Penney Company

3-M Transparencies.

CE-71
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MINI-UNITS

AREA:. Components of Life Styles

TOPIC: Identification of Attitudes, Values, Standards,
and Goals

TIME: 1 day

BEHAVIORAL OBJECTIVES:

PERFORMANCE OBJECTIVES:

The learner will be able to compare the
similarities and differences in attitudes,
values, standards, and goals. 1.03

The learner will be able to write a definition
and give an example of attitudes, values,
standards and goals.

The learner will be able to record and rank
his own values.

ACTIVITIES: Students will complete open ended sentences:
I like )

attitudes
I don't like) )

I want ))

I don't want)

I believe ))

I don't believe)

RESOURCES:

Things should be
Things should not be)

goals

values

) standards

Students complete and discuss Check List
of Value Descriptions, Supplement #1

View filmstrip, Awareness: Insight into People

Organize groups and view case studies.

Raines, Managing Livingtime, Chas. A. Bennett Co.,
Chapter 1

Goodyear and Clohr, Managing for Effective
Living, John Wiley and Sons, Inc., Chapter 2.

Bell and Fallon, Consumer and Homemaking
Education, The Interstate Printers and
Publishers, Inc., pp. 3-61.

Awareness: Tnsight intc, People, Filmstrip,
J. C. Penney Co.

3-M Transparencies

CE-71
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MINI-UNITS

AREA: Components of Life Styles

TOPIC: Personal Values and Goals

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to identify personal
values and goals. 1.04

PERFORMANCE OBJECTIVES:

ACTIVITIES:

RESOURCES:

The learner will be able to list in writing
values and goals important to them at the
present time.

The learner will be able to list in writing
sources of his own values.

Students bring to class an object of any
kind or a picturt. 'which depicts, describes,
or identifies what they would like to
achieve. For further details refer to
packet #1, pp. 5-6.

Write a paper on "My Philosophy of "ife."

Students examine and discuss value sources.

Make a bulletin board or transparency of
"Values Development and Influences" Penney's
Forum, p. 8.

Goodyear and Klohr, Chapter 2.

Life Styles, packet #1.

Five Dollars for Johnny, packet #2.

Penney's Forum, Fall/Winter 1968 "Values"
p.3, "Values Development and Influences"
p. 8.

3-M Transparencies.

13
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MINI-UNITS

AREA: Components of Life Styles

TOPIC: Selecting Standards from Values

TIME: 1/2 day

BEHAVIORAL OBJECTIVE: The learner will be able to select standards
that might result from a value. 1.05

PERFORMANCE OBJECTIVES:

ACTIVITIES:

Given a value, the learner will be able to
select in writing two standards that might
result from that value.

Given three articles (pans, toasters, dresses)
and three values, students select an article
for each value and state what standards are
reflected in their choice.

a
RESOURCES: Starr, pp. 365-368

3-M Transparencies

14
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COURSE GOAL:

BEHAVIORAL OBJECTIVES:

15

DECISION-MAKING

The learner will be able to make and carry
out decisions according to his abilities and
environmental situation. 2.0

The learner will be able to classify decisions
according to rational, spur-of-the-moment,
or habitual. 2.01

The learner will be able to explain how one
decision will affect future decisions. 2.02

The learner will be able to explain the risks
resulting from the alternatives of a deci-
sion. 2.03

The learner will be able to describe environ-
mental factors and resources that contribute
to a persons ability to make decisions. 2.04

The learner will be able to solve a problem
using the decision making process. 2.05

17
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MINI-UNIT

AREA: Decision Making

TOPIC: Rational, Spur-of-the-moment, or Habitual
Decisions

TIME: 1/2 day

BEHAVIORAL OBJECTIVE: The learner will be able to list decisions
according to rational, spur-of-the-moment,
or habitual. 2.01

PERFORMANCE OBJECTIVES: Given a list of five decisions, the learner
will classify them as rational, ppur-of-
the moment, or habitual.

ACTIVITIES: View transparencies, magazine pictures or
books depicting various kinds of decisions.
Have students classify the decisions as
rational, spur-of-the-moment, or habitual.

RESOURCES:

Students list and classify their own deci-
sions throughout one day. Discuss impulse
buying.

Transparencies

Magazines or books

Penney's Forum Fall/Winter 1968, "Impulse
Buying Doesn't Exist" p. 16
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MINI-UNIT

AREA: Decision Making

TOPIC: One Decision Affects Future Decisions

TIME: 1/2 day

BEHAVIORAL OBJECTIVE: The learner will be able to explain how
one decision will affect future decisions.
2.02

PERFORMANCE OBJECTIVES: The learner will explain in writing how one
decision will affect a future decision.

ACTIVITIES: Develop a case study on how a decision
affects future decision. Read the case
situation and organize buzz sessions to
answer guide line questions, then conduct
class discussion. Read and discuss case
studies.

RESOURCES: Bell and Fallon, Consumer and Homemaking
Education, pp 223-25

Penney's Forum Fall/Winter 1968, Decision
Making p. 14-15
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MINI-UNIT

AREA: Decision-Making

TOPIC: Risks Resulting from Decision Alternatives

TIME: 1/2 day

BEHAVIORAL OBJECTIVE: The learner will be able to explain the
risks resulting from the alternatives of a
decision. 2.03

PERFORMANCE OBJECTIVE;

ACTIVITIES:

The learner will explain in writing two
risks resulting from the alternatives of a
decision.

Organize students into groups. Have them
react to a situational decision: how to
obtain a paperback. Students discuss
possible alternatives as:

steal
borrow
read at the bookstore
buy at a discount
go see the movie
buy at a bookstore

20
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MINI-UNIT

AREA: Decision Making

TOPIC: Environmental Factors and Resources
Contributing to Decisions

TIME: 2 days

BEHAVIORAL OBJECTIVE:

PERFORMANCE OBJECTIVES:

ACTIVITIES:

RESOURCES:

The learner will be able to describe the en-
vironmental factors and resources that con-
tribute to a persons ability to make deci-
sions. 2.04

The learner will list three values that in-
fluence spending decisions.

The learner will list two other factors that
influence his own spending decisions.

View filmstrip and listen to record The
Consumer Decides.

Use transparencies and case study in Five
Dollars for Johnny -influence of values on
spending decisions-Packet #2.

Using a case study, identify values and have
students make spending decisions according
to these values. Refer to Penney's Forum
pp. 4-7.

Using the transparency, discuss other factors
that contribute to making decisions. Refer
to Penney's Forum, p. 9.

Use "The Consumer in the Market Place" and
"Consumer Decision-Making Process. " -in Forum,

pp. 18-21.

Analyze recent personal purchases to under-
stand influential factors.

The Consumer Decides, J. C. Penney Company
=strip and record.

Penney's Forum, Fall/Winter 1968, pp. 4-7, 9

Five Dollars for Johnny, Packet #2

3-M Transparencies

Forum, Spring/Summer, 1971 pp. 18-21
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MINI-UNIT

AREA: Decision Making

TOPIC: The Decision Making Process

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to solve a pro-
blem using the decision making process. 2.05

PERFORMANCE OBJECTIVES: The learner will list all the steps in the
decision making process.

Given a situation the learner will make a
decision using the decision making process.

ACTIVITIES: View filmstrip and listen to record Decision
Making for Consumers.

Use bulletin board in Decision Making for
Consumers kit and discuss the components.

RESOURCES:

Create a situation and work in small groups
to write a decision making plan. Use
Supplement #9 for homework.

Decision Making for Consumers, J.C. Penney
Company filmstrip, record, pamphlets, and
bulletin board.

Starr, Management for Better Living pp. 10-12,
34-40

Goodyear-Klohr Managing for Effective Living
Chapter 3

Case Studies- Consumer and Homemaking Edu-
cation.

CE -71
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COURSE GOAL:

BEHAVIORAL OBJECTIVES:

23

SETTLING CONFLICTS

The learner will be able to solve conflicts
when two or more persons have a disagree-
ment over goals, values, or the means of
achieving goals. 3.0

The learner will be able to identify disa-
greements that result from differences in
values, goals, or means of achieving goals.
3.01

The learner will be able to list and explain
the methods for resolving conflicts among
the persons involved. 3.02

24
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MINI-UNIT

AREA: Settling Conflicts

TOPIC: Identifying Disagreements

TIME: 1/2 day

BEHAVIORAL OBJECTIVE: The learner will be able to identify disa-
greements that result from differences in
values, goals, or means of achieving goals.
3.01

PERFORMANCE OBJECTIVE:

ACTIVITIES:

RESOURCES:

Given a case study, the learner will identify
in writing desagreements that result from
differences in values, goals, or means of
achieving goals.

Use case studies, TV shows, or personal ex-
perience to identify disagreements. Discuss
the strain caused between the persons.

Landis & Landis, Personal Adjustment in Mar-
riage & Family Living, Prentice Hall, Inc.

Westlake, Relationships, Ginn & Co.

Television

Bell and Fallon, Consumer & Homemaking Educa-
tion.

2
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MIN I -UNIT

AREA: Settling Conflicts

TOPIC: Methods for Settling Conflicts

TIME: 1/2 day

BEHAVIORAL OBJECTIVES: They will be able to list and explain
methods for resolving conflicts among
the persons involved.

PERFORMANCE OBJECTIVE:

ACTIVITIES:

RESOURCES:

Given a case study, the learner will list and
explain in writing the methods used to re-
solve conflicts among the persons involved.

Using the following methods of settling
conflicts, set up role play situations, buzz
groups, or case studies for analysis:

Struggling and dominating
Voluntary submission
Compromise
Consensus
Acceptance of difference
Integration

Use the cases from What Would You Have Done

Magazines

Television

Bell & Fallon, Consumer & Homemaking

What Would You E _re Done from Penney's
Forum, SpriETSummer 1971, pp. 16-17.

26

CE-71



COURSE GOAL:

27

BUDGETING

The learner will be able to plan and control
'a budget for any stage of the family life
cycle. 4.0

BEHAVIORAL OBJECTIVES: The learner will be able to identify each
stage of the family life cycle. 4.01

The learner will be able to describe possible
financial conflicts in the newlywed stage.
4.02

The learner will be able to recognize costs
that families encounter during the expand-
ing family stage 4.03

The learner will be able to identify finan-
cial problems that arise in the crowded
stage. 4.04

The learner will be able to describe possi-
ble financial conflicts that occur during
the teenage stage. 4.05

The learner will be able to describe the
financial responsibilities of the launching
stage. 4.06

The learner will be able to describe the
financial needs of the empty nest stage.
4.07

The learner will be able to identify finan-
cial problems that may occur during the
retirement stage. 4.08

The learner will be able to describe finan-
cial conflicts that occur due to the lack
of a budget. 4.09

The learner will be able to plan and develop
a budget for a selected stage of the life
cycle. 4.10

2'7
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MINI-UNIT

AREA: Budgeting

TOPIC: Identify Life Cycles

TIME 1/2 day

BEHAVIORAL OBJECTIVE: The learner will be able to identify each
stage of the life cycle. 4.01

PERFORMANCE OBJECTIVE: The learner will list in writing each stage
of the life cycle.

ACTIVITIES: Develop a bulletin board of the family life
cycle to use for discussion.

Make transparencies of the family life cycle
for viewing:

- newlywed stage

- expanding family stage
- crowded stage
-teenager stage
- launching stage
-empty nest stage
- retirement stage

Students develop a list of typical remarks
about financial problems that might be over-
heard in families during various stages of
the life cycle. Such as:

- I don't know why I can't have a new
dress. Everybody is getting a new one
for the prom.

- This house is too large for just the
two of us. We've got to move into a
smaller house or apartment.

RESOURCES: Use packet #5 AHEA Helps - The Family Life
Cycle

Visual Master: Family Life Cycles
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MINI-UNIT

AREA: Budgeting

TOPIC: The Newlywed Stage

TIME: 1/2 day

BEHAVIORAL OBJECTIVES: The learner will be able to describe possi-
ble financial conflicts in the newlywed
stage. 4.02

PERFORMANCE OBJECTIVE:

ACTIVITIES:

RESOURCES:

The learner will state in writing two finan-

cial conflicts in the newlywed stage.

Students interview a young married couple
on financial conflicts. Record information
and bring to class for discussion.

Tape an interview of a newlywed couple ques-
tioned on financial adjustments and problems.

Students listen to the tape and discuss.

Use simulation game in the filmstrip kit -
Financing a New Partnership

Read and discuss case studies "Plans Incor-
porated" & "Over Which Threshold"

Use for discussion Part III in A Date With
Your Future, pp. 18-19.

Case Studies:

Bell and Fallon, Consumer and Homemaking
Education, pp. 111 and 115.

Filmstrip: Financing a New Partnership,
J. C. Penney Company, Inc.

Marriage and Money, Association
Films, Inc.

Film: Persona] Financial Planning

Booklets: Guide to Budgeting For the Family
U.S. Gov. Printing Office

CE -7i.

2 9

Guide to Budgeting For the Young
Family, U.S. Gov. Printing Office



RESOURCES:

30

MINI-UNIT

(Continued)

Just Married, Follett Educational Corp.

A Date With Your Future, Educational Divi-
sion, Institute of Life Insurance

30
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AREA:

TOPIC:

TIME:

BEHAVIORAL OBJECTIVES:

PERFORMANCE OBJECTIVE:

ACTIVITIES:

RESOURCES:

31

MINI-UNIT

Budgeting

The Expanding Family Stage

1/2 day

The learner will be able to recognize costs
that families encounter during the expanding
family stage. 4.03

The learner will list in writing 7 expendi-
tures that arise in the expanding family
stage.

Students interview families or question a
guest speaker on the costs of child bearing
and raising of the pre-school child. Record
information and discuss.

Students make a listing of the costs revealed.

Use for discussion Part IV
Your Future, pp. 28-30.

Booklet: A Date With Your
tional Division,
Life Insurance

Guest speaker

3 1
CE-71
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MINI-UNIT

AREA: Budgeting

TOPIC: The Crowded Stage

TIME: 1/2 day

BEHAVIORAL OBJECTIVES: The learner will be able to identify finan-
cial problems that arise in the crowded
stage. 4.04

PERFORMANCE OBJECTIVE:. The learner will identify in writing two
financial problems that arise in the crowded
stage.

ACTIVITIES: Read and discuss case Studies- "Fate or
Cooperation" and "Wear & Tear"

RESOURCES:

Students prepare a playlet on the crowded
stage, showing financial problems.

Students view a family oriented T.V. show.
List findings and report to the class.

Case studies:

Bell and Fallon, pp. 32 and 109

Television

32
CE-71



33

MINI-UNIT

AREA: Budgeting

TOPIC: Teenager Stage

TIME: 1/2 day

BEHAVIORAL OBJECTIVE: The learner will be able to describe possible
financial conflicts that occur during the
teenage stage. 4.05

PERFORMANCE OBJECTIVE:

ACTIVITIES:

The learner will list in writing three finan-
cial conflicts that occur during the teenage
stage.

Students, working in buzz groups, develop a
list on financial conflicts that occur dur-
ing the teenage stage.

Read and discuss case study, "The Long and
Short of It" page 108

RESOURCES: Case studies:

Bell and Fallon, Consumer and Homemaking Edu-
cation

Raines, Managing Livingtime, pp. 55-57
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MINI-UNIT

AREA: Budgeting

TOPIC: The Launching Stage

TIME: 1/2 day

BEHAVIORAL OBJECTIVE: The learner will be able to describe finan-
cial responsibilities of the launching stage.
4.06

PERFORMANCE OBJECTIVE: The learner will list in writing two finan-
cial responsibilities of the launching stage.

ACTIVITIES: Select a class member to lead a discussion
on the high cost of being a college student
or getting married. Include all possible
expenditures, including their share in main-
taining the home.

Read and discuss case studies "One Step
Forward" and "A Case for Rational Thinking"

RESOURCES: Case studies:

Bell and Fallon, Consumer and Homemaking Edu-
cation, pp. 89 and 93
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MINI-UNIT

AREA: Budgeting

TOPIC: The Empty Nest Stage

TIME: 1/2 day

BEHAVIORAL OBJECTIVE: The learner will be able to describe the
financial needs of the empty nest stage.
4.07

PERFORMANCE OBJECTIVE: The learner will describe in writing two
financial needs of the empty nest stage.

ACTIVITIES: Students interview a family on the financial
needs of the empty nest stage. Bring infor-
mation to class for discussion.

Divide the class into groups for discussion
on the financial needs of the empty nest
stage. Some related topics for discussion:

-Couples divorce after 25 years of mar-
riage

-Men fear retirement at age 65

-Women go back to work after children
are married

RESOURCES: Starr, Management for Better Living, pp.
357-362

Landis & Landis, Personal Adjustment, Mar-
riage., and Family :1=7E7 Chapter: Family
Life Cycle
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MINI-UNIT

AREA: Budgeting

TOPIC: The Retirement Stage

TIME: 1/2 day

BEHAVIORAL OBJECTIVE: The learner will be able to identify finan-
cial problems that may occur during the re-
tirement stage. 4.08

PERFORMANCE OBJECTIVE:

ACTIVITIES:

The learner will identify in writing two
financial problems that may occur during the
retirement stage.

Tape an interview of a couple in the retire-
ment stage questioned on financial adjust-
ments and problems. Students listen to the
tape and discuss.

Students tell of personal experiences such
as grandparents and their adjustment to the
retirement cycle.

For review or pre-test use supplement #2.

RESOURCES: Starr, Management for Better Living, pp.
357-362

Landis 6 Landis, Personal Adjustment, Mar-
riage, and Family Living, Chapter: Family

Life Cycle
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MINI-UNIT

AREA: Budgeting

TOPIC: No spending plan

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to describe finan-
cial conflicts that occur due to the lack of
a budget. 4.09

PERFORMANCE OBJECTIVE: Given a situation in a particular stage of the
life cycle, the learner will list in writing
2 financial conflicts that may occur without
a budget.

ACTIVITIES: Use the case study, "No Spending Plan,"
pp. 99 from Consumer & Homemaking Education.

Student list on the board financial problems
that occur without a budget - relate these
to the needs in the life cycle stage.

UTe the 3M Transparency 42-C "Spending Without
a.Plan is Risky Business."

Use role play, act out a family situation,
analyze and discuss.

Use Chapter 20 pp. 379 in Consumer Economic
Problems.

Tape interview of family with no budget.

RESOURCES: Goodyear and Klohr, Management for Effective
Living, Chapter 8.

Landis & Landis, Personal Adjustment, Marriage,
and Family Living, Chapter 19.

Bell & Fallon, Consumer Homemaking Education

3M Transparencies 42-C

Wilson & Eyster, Consumer Economic Problems,
South-Western Publishing Co. Chapter 20
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MINI-UNIT

AREA: Budgeting

TOPIC: Planning a Budget

TIME: 2 days

BEHAVIORAL OBJECTIVE: The learner will be able to plan and develop
a budget for a selected stage of the life
cycle. 4.10

PERFORMANCE OBJECTIVE: The learner will develop, in writing, a bud-
get for a young married couple.

ACTIVITIES:

RESOURCES:

Review filmstrip, A New Look at Budgeting,
Your Money and You, and Your World and
Money.

Use Moderns Make Money Behave, booklet.

Use A Date with Your Future.

Read to students magazine or newspaper articles
dealing with budgeting. Example: 1967 McCalls,
on financial adjustments of six families.

Use Chapter 19 from Consumer Economic Problems
for charts and questions for discussion.

Use Financing a New Partnership.

Have students work in groups and plan several
budgets for various life cycle stages.

Use It's Your Decision Money Management
packet #3.

Use Consumer Carrousel packet #4.

Filmstrips: A New Look at Budgeting, Your
Money and You, Your World and Money Money
Management Institute of Household Finance
Corporation.

A Date With Your Future, Institute of Life
Insurance.

Moderns Make Money Behave, Institute of
Life Insurance.

CE-71
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RESOURCES:

42

MINI-UNIT

(Continued)

Magazines and newspapers

Wilson and Eyster, Consumer Economic Prob-
lems

Financing a New Partnership, J. C. Penneys

Starr, Management for Better Living,
pp. 386-417

Landis S Landis, Personal Adjustment, Marriage,
and Family Living

Goodyear & Klohr, Managing for Effective
Living, Chapter 8
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HANDLING AND CONTROLLING FAMILY INCOME

COURSE GOAL:

BEHAVIORAL OBJECTIVES:

The learner will be able to analyze methods
for handling and controlling family income.
5.0

The learner will be able to analyze methods
for handling income to meet the needs of
family members. 5.01

The learner will be able to complete and
balance a checking account, the most common
method of controlling family income. 5.02

The learner will be able to describe other
banking services as additional means of
handling money. 5.03

4 1
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MINI-UNIT

AREA: Handling & Controlling Family Income

TOPIC: Methods of Handling Family Economy

TIME 1/2 day

BEHAVIORAL OBJECTIVE: The learner will analyze methods of handling
income in order to meet the needs of family
members. 5.01

PERFORMANCE OBJECTIVE: The learner will list and explain in writing
four methods of handling income.

ACTIVITIES: Discuss situations where each of the follow-
ing methods would.be applicable.

-a family council
-the dole system
-the allowance method
-the remainder-divided plan
-the family checking account
-dividing financial responsibilities

Students may work in small groups.

Outside assignment: try one of the above
methods at home.

Interview families that use various methods.

RESOURCES: Raines, Managing Livingtime, pp. 56-57

Starr, Management for Better Living, pp. 406-
411

Interviews.
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MINI-UNIT

AREA: Handling and Controlling Income

TOPIC: Checking Account

TIME: 2 days

BEHAVIORAL OBJECTIVE: The learner will be able to complete and
balance a checking account, the most common
method of controlling family income. 5.02

PERFORMANCE OBJECTIVE: Given situation:

- The learner will correctly write a
check.

The learner will accurately compute a
checking account balance.

-The learner will balance a statement
against a checking account.

ACTIVITIES: Use the How and Why of Banking kit, Units
III and IV.

View filmstrip, The Importance and Advantages
of Checks.

Students fill out worksheets on Checks and
Checking Accounts.

View film, Back of Every Promise.

Use AHEA Helps, Checking Account--A Service
to You, packet #6

Use Roman & Finch, Family Financial Management
Kit.

View film, Paying 1Di Check.
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MINI-UNIT

RESOURCES: (Continued)

The How and Why of Banking, Kit

Better Buymanship: Dollar Sense, Co.-Ed.
Chapter 2

Roman and Finch, Family Financial Management
Kit

Checking_Account-A Service to You, packet #6
AHEA Helps

Eyster and Wilson, Consumer Economic Problems
Chapter 10

Paying Ly Check- film, American Bankers Assoc.
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MINI-UNIT

AREA: Handling and Controlling Finances

TOPIC: Banking Services

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to describe other
banking services as additional means of han-
dling money. 5.03

PERFORMANCE OBJECTIVE:

ACTIVITIES:

RESOURCES:

The learner will list in writing five bank-
ing services.

List and discuss various bank services such as
savings accounts, travelers checks, cashiers
checks, bank money orders, trust services,
safe-deposit boxes, bank credit cards, gov-
ernment bonds, or bank by mail.

View filmstrip An Overview of Bank Services.

Use Unit I in the How and Why of Banking, Kit.

Use AHEA Helps You Can Bank on It, packet #7.

Invite a guest speaker from a local bank.
(Videotape if possible).

Eyster & Wilson, Consumer Economic Problems,
Chapter 11.

How and Why of Banking, Kit.

AHEA Helps You Can Bank On It, packet #7.

Guest speaker.

Using Bank Services, booklet.
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CREDIT

COURSE GOAL: The learner will be able to analyze credit as
a resource for attaining family goals. 6.0

BEHAVIORAL OBJECTIVES: The learner will be able to describe the roles
of credit in society. 6.01

The learner will be able to explain the var-
ious forms of credit, the sources, and the
functions of each. 6.02

The learner will be able to explain how cre-
dit ratings are established. 6.03
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MINI-UNIT

AREA: Credit

TOPIC: Roles of Credit

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to describe the
roles of credit in society. 6.01

PERFORMANCE OBJECTIVES: The learner will define in writing the term
credit.

ACTIVITIES:

The learner will list in writing and give an
example of the roles of credit in society.

Students view transparencies on the roles of
credit

-stabilize the economy
-promote business formation
-expand production
-raise the level of living

Collect credit slogans and advertisements to
develop a bulletin board illustrating the
wide and varied use of credit.

Students, working in buzz groups, consider
the effect on individuals, families, and
the economy if we could not buy homes, cars,
T. V. sets, etc. on credit.

Students view film, The Littlest Giant.

RESOURCES: Raines, Managing Livingtime, pp. 73-76.

Wilson and Eyster, Consumer Economic Pro-
blems, pp. 151-152

Film - The Littlest Giant, National Consumer
Finance Association.

(3,
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MINI-UNIT

AREA: Credit

TOPIC: Forms and Functions of Credit

TIME: 2 days

BEHAVIORAL OBJECTIVE: The learner will be to explain the
various forms of credit, the sources and
functions of each. 6.02

PERFORMANCE OBJECTIVE: The learner will name in writing four sources
of credit.

ACTIVITIES:

The learner will list in writing two advan-
tages and disadvantages of credit.

The learner will be able to state in writing
the various forms of credit and the functions
of each.

Discuss the various forms of credit avail-
able to the consumer

Service credit
/ Utilities, professional services
Sales credit

Charge account, revolving account,

installment, other accounts such as
layaway, credit and bank cards.

Cash loans

Refer to Types and Sources of Consumer Credit
in It's Your Money Manage It Wisely, p. 17.

Work in groups or individually to investigate
the kinds of credit available in the com-
munity.

View filmstrip - Credit: A Consumer Re-
source

Collect and compare credit application for
various forms of charge accounts available
in the community.

Interview parents on advantages and disad-
vantages of charge accounts.
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54

Discuss "The credit card is a w y of life
for today's consumer"

Discuss problems in the use and care of credit
cards.

Use a guest speaker on sources for credit
(pawnbroker, credit union, bank)

View film King's X

Discuss reasons for borrowing money.

Discuss sources for loans - for details see
Packet #8.

Explore differences in term and installment
loans and their usefulness to the consumer.

Use transparencies on credit. For further
details refer to Packet #8.

Use the game, Consumer Rummy, for review -
Packet #9

Wilson and Eyster, Consumer Economic Pro-
blems, Chapter 22

Filmstrip - Credit: A Consumer Resource,
J. C. Penney Co., Inc.

Credit and You - Packet #8

Consumer Rummy - Packet #9

Pamphlet - It's Your Money Manage It Wisely,
Money Management Institute, p. 17.

Fall/Winter Forum 1968, J. C. Penney Co.,
p. 24.

How to Choose and Use Retail Credit, Sears,
Roebuck, and Co.
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MINI-UNIT

AREA: Credit

TOPIC: Credit Rating

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to explain how
credit ratings are established. 6.03

PERFORMANCE OBJECTIVE: The learner will explain in writing how a
credit rating is established.

ACTIVITIES: View film on Credit Man's Confidence in
Man

Investigate and discuss the basis on which
credit is granted

personal characteristics
(debt record, stability of residence)

financial ability
(income, stability of employment,
amount of debt)

financial resources

(saving, checking accounts, real or
personal property)

Use the three C's for measuring credit rat-
ings in It's Your Credit Manage It Wisely,
p. 13.

Students dip role playing dealing with con-
sumers being interviewed for charge accounts
or cash loans. 0111.

Have a guest speaker from the credit bureau
discuss credit investigations and credit in-
formation exchange (video tape if possible)

Discuss the importance of maintaining a good
credit rating Use Chapter 22 of Consumer
Economic Problems.

Students develop a list of recommendations
for protecting a credit rating.

Use Are You a Good Credit Risk? Packet #8
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Discuss teenage credit, A Date With Your
Future, p. 16

Investigate in the community the kinds of
credit available to the teenager.

RESOURCES: Wilson and Eyster, Consumer Economic Pro-
blems, Chapter 22

Film - Credit -- Man's Confidence in Man
Modern Talking Picture Service

Guest speaker from Credit Bureau

Pamphlet - A Date With Your Future, Inst.
of Li-re Insurance, It's Your Credit Manage
It Wisely, Money Management Institute,
Fall/Winter Forum 1968 J. C. Penney Co.,
p. 13

Credit and You, Packet #8
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n

C
r
e
d
i
t

M
a
n
'
s
 
C
o
n
f
i
d
e
n
c
e

i
n
 
M
a
n
,
 
(
3
0
 
m
i
n
.
)

C
r
e
d
i
t
:

A
 
C
o
n
s
u
m
e
r
 
R
e
-

s
o
u
r
c
e
,
 
$
8
.
0
0

(
O
n
 
l
o
a
n
 
f
r
o
m
 
y
o
u
r
 
l
o
c
a
l

J
.
 
C
.
 
P
e
n
n
e
y
 
C
o
m
p
a
n
y
 
S
t
o
r
e
)

F
,
.
.
1
1
/
W
i
n
t
e
r
 
F
o
r
u
m
 
1
9
6
8

H
o
w
'
s
 
Y
o
u
r
 
C
r
e
d
i
t
?

S
U
G
G
E
S
T
E
D
 
R
E
S
O
U
R
C
E
S

C
R
E
D
I
T

A
n
 
1
8
-
p
a
g
e
 
b
o
o
k
l
e
t
 
t
h
a
t
 
t
e
l
l
s
 
h
o
w
 
c
r
e
d
i
t
 
r
a
t
i
n
g
s
 
a
r
e

C
h
a
n
g
i
n
g
 
T
i
m
e
 
R
e
p
r
i
n
t

e
s
t
a
b
l
i
s
h
e
d
,
 
w
h
e
r
e
 
t
o
 
b
o
r
r
o
w
 
m
o
n
e
y
,
 
h
o
w
 
m
u
c
h
 
y
o
u

S
e
r
v
i
c
e
,
 
1
7
2
9
 
H
 
S
t
.
,

s
h
o
u
l
d
 
b
u
y
 
o
n
 
t
h
e
 
i
n
s
t
a
l
l
m
e
n
t
 
p
l
a
n
 
a
n
d
 
s
e
t
s
 
u
p
 
g
u
i
d
e
-
 
N
.
W
.
 
W
a
s
h
i
n
g
t
o
n
,
 
D
.
C
.

l
i
n
e
s
 
o
n
 
s
a
f
e
 
l
i
m
i
t
s
 
f
o
r
 
f
a
m
i
l
y
 
d
e
b
t
.

2
0
0
0
6

C
h
a
p
t
e
r
 
2
2
 
d
e
a
l
s
 
w
i
t
h
 
t
h
e
 
f
o
r
m
s
 
a
n
d
 
f
u
n
c
t
i
o
n
s
 
o
f

c
r
e
d
i
t
,
 
a
n
d
 
h
o
w
 
c
r
e
d
i
t
 
r
a
t
i
n
g
s
 
a
r
e
 
e
s
t
a
b
l
i
s
h
e
d
.

A
 
b
o
o
k
l
e
t
 
t
h
a
t
 
t
e
l
l
s
 
h
o
w
 
c
r
e
d
i
t
 
i
s
 
g
r
a
n
t
e
d
 
b
y
 
b
a
n
k
s

a
n
d
 
s
t
o
r
e
s
 
a
n
d
 
d
i
s
c
u
s
s
e
s
 
t
h
e
 
p
r
o
s
 
a
n
d
 
c
o
n
s
 
o
f
 
t
e
e
n
-

a
g
e
 
c
h
a
r
g
e
 
a
c
c
o
u
n
t
s
.

S
o
u
t
h
w
e
s
t
e
r
n
 
P
u
b
l
i
s
h
i
n
g

C
o
m
p
a
n
y
,
 
5
1
0
1
 
M
a
d
i
s
o
n

R
o
a
d
,
 
C
i
n
c
i
n
n
a
t
i
,
 
O
h
i
o

4
5
2
2
7

A
s
s
o
c
i
a
t
e
d
 
C
r
e
d
i
t
 
B
u
r
e
a
u

o
f
 
A
m
e
r
i
c
a
,
 
I
n
c
.

6
7
0
7
 
S
.
W
.
 
F
r
e
e
w
a
y

H
o
u
s
t
o
n
,
 
T
e
x
a
s

7
7
0
3
6

F
i
l
m
 
d
e
a
l
s
 
w
i
t
h
 
t
h
e
 
h
i
s
t
o
r
y
 
o
f
 
c
r
e
d
i
t
 
-
 
h
o
w
 
c
o
n
s
u
m
e
r
s
 
M
o
d
e
r
n
 
T
a
l
k
i
n
g
 
P
i
c
t
u
r
e

a
r
e
 
r
a
t
e
d
 
-
 
t
h
e
 
i
m
p
o
r
t
a
n
c
e
 
o
f
 
a
 
g
o
o
d
 
c
r
e
d
i
t
 
r
a
t
i
n
g
.

P
i
c
t
u
r
e
 
S
e
r
v
i
c
e

2
4
0
0
 
7
t
h
 
S
t
.

L
o
s
 
A
n
g
e
l
e
s
,
 
C
a
l
i
f
.

D
U
7
-
7
2
2
1

T
h
e
 
p
a
c
k
a
g
e
 
c
o
n
t
a
i
n
s
 
a
 
t
h
r
e
e
-
p
a
r
t
 
f
i
l
m
s
t
r
i
p
,
 
c
a
s
e

s
t
u
d
i
e
s
,
 
t
r
a
n
s
p
a
r
e
n
c
i
e
s
,
 
a
n
d
 
a
 
t
e
a
c
h
e
r
s
 
g
u
i
d
e
.

M
a
j
o
r
 
i
d
e
a
s
 
o
f
 
t
h
e
 
u
n
i
t
-
a
t
t
i
t
u
d
e
s
 
a
b
o
u
t
 
c
r
e
d
i
t
,
 
d
i
f
-

f
e
r
e
n
t
 
t
y
p
e
s
 
o
f
 
c
r
e
d
i
t
,
 
r
e
a
s
o
n
s
 
f
o
r
 
a
n
d
 
a
g
a
i
n
s
t

c
r
e
d
i
t
,
 
a
n
d
 
s
h
o
p
p
i
n
g
 
f
o
r
 
c
r
e
d
i
t
.

J
.
C
.
 
P
e
n
n
e
y
 
C
o
.
,
 
I
n
c
.

P
g
.
 
2
4

"
U
n
d
e
r
s
t
a
n
d
i
n
g
 
C
r
e
d
i
t
,
"
 
p
a
g
e
 
1
3

"
D
e
b
t

J
.
C
.
 
P
e
n
n
e
y
 
C
o
.

H
o
w
 
M
u
c
h
 
i
s
 
T
o
o
 
M
u
c
h
?
"

B
o
o
k
l
e
t
 
e
x
p
l
a
i
n
s
 
w
h
y
 
i
t
 
i
s
 
i
m
p
o
r
t
a
n
t
 
t
o
 
p
a
y
 
b
i
l
l
s

A
s
s
o
c
i
a
t
e
d
 
C
r
e
d
i
t
 
B
u
r
e
a
u

p
r
o
m
p
t
l
y
.

o
f
 
A
m
e
r
i
c
a
,
 
I
n
c
.



H
o
w
 
T
o
 
C
h
o
o
s
e
 
a
n
d
 
U
s
e
 
R
e
-

B
o
o
k
l
e
t
 
d
e
a
l
s
 
w
i
t
h
 
t
y
p
e
s
 
o
f
 
c
r
e
d
i
t
,
 
c
r
e
d
i
t
 
a
g
r
e
e
-

S
e
a
r
s
,
 
-
o
e
b
u
c
k
,
 
a
n
d
 
C
o
.

t
a
i
l
 
C
r
e
d
i
t

m
e
n
t
s
 
a
n
d
 
c
o
n
t
r
a
c
t
s
.

E
x
c
e
l
l
e
n
t
:

I
t
'
s
 
Y
o
u
r
 
C
r
e
d
i
t
 
M
a
n
a
g
e
 
I
t

A
 
b
o
o
k
l
e
t
 
d
e
a
l
i
n
g
 
w
i
t
h
 
c
r
e
d
i
t
 
r
a
t
i
n
g
,
 
t
y
p
e
s
 
o
f
 
c
r
e
-
 
M
o
n
e
y
 
M
a
n
a
g
e
m
e
n
t
 
I
n
s
t
i
-

W
i
s
e
l
y
 
.
5
0

d
i
t
,
 
a
n
d
 
c
o
s
t
 
o
f
 
c
r
e
d
i
t
.

t
u
t
e
 
H
o
u
s
e
h
o
l
d
 
F
i
n
a
n
c
e

C
o
r
p
o
r
a
t
i
o
n
 
P
r
u
d
e
n
t
i
a
l

P
l
a
z
a
,
 
C
h
i
c
a
g
o
,
 
I
l
l
.

6
0
6
0
1

K
i
n
g
'
s
 
X
,
 
l
o
a
n
,
 
2
5
 
m
i
n
.

T
h
e
 
L
i
t
t
l
e
s
t
 
G
i
a
n
t

C
o
l
o
r
 
f
i
l
m
,
 
1
4
 
m
i
n
.

F
r
e
e
 
l
o
a
n

H
o
w
 
a
 
c
r
e
d
i
t
 
u
n
i
o
n
 
h
e
l
p
s
 
a
 
y
o
u
n
g
 
f
a
m
i
l
y
 
i
n
 
f
i
n
a
n
-

C
a
l
i
f
.
 
C
r
e
d
i
t
 
U
n
i
o
n

c
i
a
l
 
d
i
f
f
i
c
u
l
t
y
.

L
e
a
g
u
e
,
 
A
-
V
 
S
e
r
v
i
c
e
s
-

I
d
e
a
l
 
P
i
c
t
u
r
e
s

1
8
4
0
 
A
l
c
a
t
r
a
z
 
A
v
e
.

B
e
r
k
e
l
e
y
,
 
C
a
l
i
f
.

O
L
4
-
3
0
0
6

C
a
r
t
o
o
n
 
t
r
e
a
t
m
e
n
t
 
o
f
 
f
u
n
c
t
i
o
n
 
o
f
 
c
o
n
s
u
m
e
r
 
c
r
e
d
i
t

n
a
t
i
o
n
a
l
 
C
o
n
s
u
m
e
r

a
n
d
 
i
t
s
 
i
m
p
o
r
t
a
n
c
e
 
t
o
 
t
h
e
 
f
a
m
i
l
y
 
a
n
d
 
t
h
e
 
e
c
o
n
o
m
y
.

F
i
n
a
n
c
e
 
A
s
s
o
c
.

1
0
0
0
 
1
6
t
h
 
S
t
.
 
N
.
 
W
.

W
a
s
h
.
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.
 
C
.

2
0
0
3
6

A
s
s
o
c
i
a
t
i
o
n
 
F
i
l
m
s

M
a
n
a
g
i
n
g
 
Y
o
u
r
 
F
a
m
i
l
y
'
s

A
 
b
r
o
c
h
u
r
e
 
a
v
a
i
l
a
b
l
e
 
o
n
 
c
r
e
d
i
t
.

C
r
e
d
i
t

f
r
e
e

M
i
n
d
 
Y
o
u
r
 
M
o
n
e
y

.
1
5

C
o
o
p
e
r
a
t
i
v
e
 
E
x
t
e
n
s
i
o
n

S
e
r
v
i
c
e
,
 
M
i
c
h
i
g
a
n
 
S
t
a
t
e

U
n
i
v
e
r
s
i
t
y
,
 
L
a
s
t
 
L
a
n
s
i
n
g
,

M
i
c
h
i
g
a
n

A
 
s
e
r
i
e
s
 
o
f
 
t
h
r
e
e
 
1
4
-
p
a
g
e
 
l
e
a
f
l
e
t
s
 
c
o
v
e
r
i
n
g
 
"
W
h
e
n

M
o
n
e
y
 
M
a
n
a
g
e
m
e
n
t
 
I
n
s
t
i
-

Y
o
u
 
S
p
e
n
d
,
"
 
"
W
h
e
n
 
Y
o
u
 
S
h
o
p
,
"
 
a
n
d
 
"
W
h
e
n
 
Y
o
u
 
U
s
e

t
u
t
e
,
 
H
o
u
s
e
h
o
l
d
 
F
i
-

C
r
e
d
i
t
.
"

n
a
n
c
e
 
C
o
r
p
.
 
P
r
u
d
e
n
t
i
a
l

P
l
a
z
a
,
 
C
h
i
c
a
g
o
,
 
I
l
l
.

6
0
6
0
1

R
e
s
o
u
r
c
e
 
K
i
t
 
f
o
r
 
T
e
a
c
h
i
n
g

S
c
r
i
p
t
 
a
n
d
 
t
r
a
n
s
p
a
r
e
n
c
i
e
s
 
f
o
r
 
p
r
e
s
e
n
t
a
t
i
o
n
 
o
n
 
u
s
e

C
h
a
n
g
i
n
g
 
T
i
m
e
s
 
E
d
u
c
a
t
i
o
n

C
o
n
s
u
m
e
r
 
E
d
u
c
a
t
i
o
n
-

o
f
 
c
r
e
d
i
t
 
a
n
d
 
i
t
s
 
f
u
n
c
t
i
o
n
 
i
n
 
t
h
e
 
e
c
o
n
o
m
y
.

S
e
r
i
e
s
,
 
1
7
2
9
 
H
 
S
t
.
 
N
.
 
W
.

B
o
r
r
o
w
i
n
g
,

2
2
.
5
0
 
(
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u
n
i
t
s
)

W
a
s
h
i
n
g
t
o
n
,
 
D
.
 
C
.

2
0
0
2
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T
e
a
c
h
i
n
g
 
K
i
t
 
f
o
r
 
C
o
n
s
u
m
e
r

F
i
n
a
n
c
e
,
 
e
a
r
l
 
D
.
 
H
a
w
v
e
r

U
s
i
n
g
 
I
n
s
t
a
l
l
m
e
n
t
 
C
r
e
d
i
t

C
l
y
d
e
 
W
i
l
l
i
a
m
 
P
h
e
l
p
s

U
n
d
e
r
s
t
a
n
d
i
n
g
 
C
o
n
s
u
m
e
r

C
r
e
d
i
t

H
e
r
b
e
r
t
 
W
.
 
B
o
h
l
m
a
n
 
a
n
d

E
d
n
a
 
M
c
C
a
u
l
l
 
B
o
h
l
m
a
n

(
f
r
e
e
)

C
J
l

p
a
,

U
s
i
n
g
 
O
u
r
 
C
r
e
d
i
t
 
I
n
t
e
l
l
i
-

g
e
n
t
l
y
,
 
W
m
.
 
J
.
 
C
h
e
y
n
e
y

S
i
n
g
l
e
 
c
o
p
y
 
f
r
e
e
 
t
o
 
e
d
u
-

c
a
t
o
r
s

W
i
s
e
 
U
s
e
 
o
f
 
C
r
e
d
i
t

B
a
r
b
a
r
a
 
W
i
l
e
y

5
0
(
:
:

T
h
e
 
W
i
s
e
 
U
s
e
 
o
f
 
C
r
e
d
i
t

C
o
l
o
r
 
f
i
l
m
,
 
1
1
 
m
i
n
.

f
r
e
e
 
l
o
a
n

D
i
s
c
u
s
s
e
s
 
e
x
t
e
n
t
 
o
f
 
c
o
n
s
u
m
e
r
 
c
r
e
d
i
t
 
a
n
d
 
i
t
s
 
r
o
l
e
 
i
n
 
N
a
t
i
o
n
a
l
 
C
o
n
s
u
m
e
r
 
F
i
-

t
h
e
 
e
c
o
n
o
m
y
.

I
n
c
l
u
d
e
s
 
a
 
s
c
r
i
p
t
 
f
o
r
 
a
 
t
a
p
e
d
 
r
a
d
i
o

n
a
n
c
e
 
A
s
s
o
c
.
 
E
d
u
c
a
t
i
o
n
-

p
r
o
g
r
a
m
 
"
.
.
a
l
o
 
G
e
t
s
 
t
h
e
 
C
r
e
d
i
t
"
 
t
h
a
t
 
c
o
u
l
d
 
b
e
 
a
d
a
p
t
e
d
 
a
l
 
S
e
r
v
i
c
e
s
 
D
i
v
i
s
i
o
n

a
s
 
a
 
c
l
a
s
s
r
o
o
m
 
s
k
i
t
.

1
0
0
 
S
i
x
t
e
e
n
t
h
 
S
t
r
e
e
t

W
a
s
h
i
n
g
t
o
n
,

C
.

2
0
0
3
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1
9
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P
a
m
p
h
l
e
t
 
o
n
 
i
n
s
t
a
l
l
m
e
n
t
 
c
r
e
d
i
t
.

C
o
m
m
e
r
c
i
a
l
 
C
r
e
d
i
t
 
C
o
r
p
.

E
d
u
c
a
t
i
o
n
a
l
 
D
i
v
i
s
i
o
n

B
a
l
t
i
m
o
r
e
,
 
M
a
r
y
l
a
n
d

D
i
s
c
u
s
s
e
s
 
p
r
o
b
l
e
m
s
 
a
n
d
 
a
d
v
a
n
t
a
g
e
s
 
i
n
v
o
l
v
e
d
 
i
n
 
c
o
n
-

F
o
l
l
e
t
t
 
E
d
u
c
a
t
i
o
n
a
l

s
u
m
e
r
 
c
r
e
d
i
t
 
a
n
d
 
i
n
s
t
a
l
l
m
e
n
t
 
b
u
y
i
n
g
.

C
o
r
p
.
,
 
L
:
h
i
c
a
g
o

C
o
n
s
i
d
e
r
 
a
l
l
 
a
s
p
e
c
t
s
 
o
f
 
c
o
n
s
u
m
e
r
 
c
r
e
d
i
t
 
a
n
d
 
i
t
s

i
n
f
l
u
e
n
c
e
 
o
n
 
t
h
e
 
n
a
t
i
o
n
a
l
 
e
c
o
n
o
m
y
.

L
e
a
r
n
i
n
g
 
a
c
t
i
v
i
t
i
e
s
 
p
a
c
k
e
t
 
f
o
r
 
i
n
d
e
p
e
n
d
e
n
t
 
s
t
u
d
y

o
f
 
c
r
e
d
i
t
 
i
n
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o
n
s
u
m
e
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d
u
c
a
t
i
o
n
.

E
m
p
h
a
s
i
z
e
s
 
s
u
c
h
 
a
r
e
a
s
 
a
s
 
c
r
e
d
i
t
 
r
a
t
i
n
g
,
 
t
y
p
e
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o
f

c
r
e
d
i
t
,
 
c
r
e
d
i
t
 
c
o
s
t
s
,
 
c
r
i
t
e
r
i
a
 
f
o
r
 
u
s
e
 
o
f
 
c
r
e
d
i
t

a
n
d
 
a
t
t
i
t
u
d
e
s
 
t
o
w
a
r
d
 
c
r
e
d
i
t
.

,
a
t
i
o
n
a
l
 
F
o
u
n
d
a
t
i
o
n
 
f
o
r

C
o
n
s
u
m
e
r
 
C
r
e
d
i
t

1
4
1
1
 
K
.
 
S
t
.
,
 
N
.
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.
 
C
.

2
0
0
0
5

H
u
g
h
s
o
n
 
U
n
i
o
n
 
H
i
g
h
 
S
c
h
.

E
S
E
A
 
T
i
t
l
e
 
I
I
I
 
P
r
o
j
e
c
t

P
.
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.
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i
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c
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.
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.
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c
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n
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COURSE GOAL:

61

INTEREST RATES

The learner will be able to recognize that
credit costs money and the total cost is de-
pendent upon the type of interest which the
lender uses. 7.0

BEHAVIORAL OBJECTIVE: The learner will be able to analyze a credit
contract. 7.01

The learner will be able to explain the Truth-
in-Lending cut. 7.02

The learner will be able to analyze the cost
of credit. 7.03
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AREA:

TOPIC:

TIME:

BEHAVIORAL OBJECTIVE:

PERFORMANCE OBJECTIVE:

ACTIVITIES:

62

MINI-UNIT

Interest Rates

Credit Contract

1 day

The learner will be able to analyze a cro-,:
contract. 7.01

The learner will list in writing the two
basic types of written agreements.

The learner will state in writing what should
be included in a credit contract.

The learner will define in writing two con-
tract clauses.

View transparency of The Credit Contract
Packet #8

Discuss types of written agreements It's Your
Credit Manage It Wisely, pp. 24

Bring to class copies of contracts for study.

Students, working in groups, analyze and
discuss

provision of the contract
clauses that protect the seller

-responsibilities of the borrower
responsibilities of the creditor

Use "Checkpoints on Installment Contracts,"
Consumer Economic Problems, pg. 441 to aria:-
lyze contracts.

Use a quest speaker from a bank collection
agency or a credit manager of a department
store to discuss default in payments.

Develop a list of possible consequences of
default in payments.

View film, What is a Contract
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ACTIVITIES:

RESOURCES:

63

MINI-UNIT

(Continued)

Refer to Chapter 23 of Eyster for questions
for discussion.

Wilson and Eyster, Consumer Economic Problems,
Chapter 23

Credit and You - Packet #8

Film-What is a Contract, Coronet Films

Pamphlet- It's Your Credit Manage It Wisely,
Money Management Institute, pp. 24
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AREA:

TOPIC:

TIME:

BEHAVIORAL OBJECTIVE:

PERFORMANCE OBJECTIVE:

ACTIVITIES:

RESOURCES:

MINI-UNIT

Interest Rates

Truth-in-Lending Act

1 day

The learner will be able to explain the
Truth-in-Lending Act. 7.02

The learner will state in writing the two
important disclosure requirements of the
Truth-in-Lending Act.

Select a student to give a special report on
the "Truth in Lending Act"

Refer to pg. 38 Law and the Consumer for
discussion on the law.

Special assignment- Students investigate State
disclosure laws similar to the Federal Gov-
ernment. Give written or oral reports on
the information.

View film, Truth in Lending

Wilson and Eyster, Consumer Economic Problems
Chapter 23

Ratcliffe, Robert H., Law and The Consumer,
Houghton Mifflin Co., Boston, Massachusetts

Film: Truth in Lending

Pamphlet: It's Your Credit Manage It Wisely,
Money Management Institute, pg. 16
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65

MINI-UNIT

AREA: Interest Rates

TOPIC: Analyze the Cost of Credit

TIME: 2 days

BEHAVIORAL OBJECTIVE: The learner will be able to analyze the cost
of credit. 7.03

PERFORMANCE OBJECTIVE: The learner will define in writing two ways
in which interest is figured.

ACTIVITIES:

Given an interest problem, the learner will
compute the annual interest rate.

Discuss interest rates and methods of com-
puting interest. Refer to Law and the Con-
sumer, pp. 35-36

-simple interest
-interest on unpaid balance
-add on interest
-discounted interest

Discuss additional credit charges

-service or finance charge
-investigation fee
-loan insurance

Review the Truth-in-Lending
Act as they relate to credit charges

Use transparencies to show how to figure inter-
est rates.

Develop a list of factors that influence the
cost of credit. Refer to It's Your Credit
Manage It Wisely, pg. 15.

Suggest ways in which the cost of credit may
be reduced

-increased down payment
-positive credit rating
-shopping for credit
-larger payment over a shorter time
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66

MINI-UNIT

ACTIVITIES: (Continued)

Collect advertisements for Credit that empha-
size "easy payments," "nothing down," "no pay-
ment for 3 months." Use for a bulletin board
and have the students discuss the influence
such terms would have on the cost of a pur-
chase.

Analyze the "real" cost of credit to the bor-
rower. Refer to It's Your Credit Manage It
Wisely, pg. 11.

Students solve problems on interest. Refer to
pg. 455 of Wilson and Eyster.

RESOURCES: Ratcliff, Robert H., Law and the Consumer, pp.
35-36

Wilson and Eyster, Consumer Economic Problems,
pg. 455

Editors of Co-ed, Dollar Sense, Better Buyman-
ship, Chapter 6.

Pamphlet It's Your Credit Manage It Wisely,
MMI., pp. 11 and 15

Transparencies

Newspaper
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69

SAVINGS INSTITUTIONS

COURSE GOAL: The learner will be able to compare services
offered by savings institutions. 8.0

BEHAVIORAL OBJECTIVES: The learner will be able to evaluate the rela-
tionship of goals to a savings program. 8.01

The learner will be able to list and describe
the types of savings institutions. 8.02
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MINI-UNIT

AREA: Savings Institutions

TOPIC: Relating Goals to a Savings Program

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to evaluate the rela-
tionship of goals to a savings program. 8.01

PERFORMANCE OBJECTIVE: Given a specific goal, the learner will develop,
in writing, a savings plan to achieve that goal.

ACTIVITIES: View film, A Penny Saved, Modern Talking
Pictures

Have students list, either individually or in
small groups, some decisions that must be made
before developing a savings plan. Refer to
Eyster, pg. 365.

Have students list goals for savings.

View filmstrip, Savings, Interest, and Loans
from How and Why of Banking kit.

Use savings example on pp. 14 and 15 in A Date
with Your Future.

Interview families with savings program and
compare goals.

Have special student assignment of taping
interviews.

Working in small groups, the students will
choose a goal and write a savings plan to
achieve it.

Use a bulletin board to show how teenagers
can save to achieve goals.

RESOURCES: Savings, Interest, and Loan from How and Why
of Banking kit

A Date with Your Future, booklet, pp. 14-15
Institute of Life Insurance

Eyster & Wilson, Consumer Economic Problemn
pp. 365-375
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AREA: 'skAvi:i.:1s Institutions

TOPIC: Types of savings Institutions

TIME: 2 days

BEHAVIORAL OBJECTIVE: The learner will be able to list and describe
the types of savings programs and savings
institutions. 8.02

PERFORMANCE OBJECTIVE: The learner will list, in writing, all types
of savings programs and institutions, giving
the advantages and disadvantages of each.

ACTIVITIES: Invite a guest speaker from one or two savings
institutions (Videotape if possible).

Discuss the types of savings, the advantages
and disadvantages of each.

Possibly view filmstrip, Making Money Work for
You from the County Audio Visual Department
TY7s4).

Use Unit II from How and Why of Banking. Have
students complete worksheets.

Refer Chapter 11 Eystnr for questions
for disdussion.

have 'tudents investigate various rates of
interest. Discuss differences in interest
payments. At various rates, compute how much
you w,,uia now have if you saved a month
since you vp,..re 12.

Uz-,e 3 fulletin IJard to illustrate types of
odvIngs institutions.

RESOURCES: How and Why of Banking, kit.

hyst, aul Consumer Economic Problems,
187 and 3F,`)-375.

Better Buymanship Dollar Sense, Co-Ed.

with '1'111-' Futrn',?,
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FAMILY FINANCIAL SECURITY

The learner will be able to recognize that
reaching family financial security is depen-
dent upon wise money management. 9.0

BEHAVIORAL OBJECTIVES: The learner will be able to recognize the
reasons for insuranre. 9.01

The learner will be able to analyze key factors
in selecting insurance. 9.02

The learner will be able to describe provisions
of the various types of life insurance. 9.03

The learner will be able to describe the pro-
visions of the various types of health insurance.
9.04

The learner will be able to describe the pro-
visions of the various types of property and
liability insurance. 9.05

The learner will be able to describe the func-
tions of social insurance. 9.06
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MINI-UNIT

AREA: Family Financial Security

TOPIC: Reasons for

TIME: 1/2 day

BEHAVIORAL OBJECTIVE: The learner will be able to recognize the
reasons for insurance. 9.01

PERFORMANCE' OBJECTIVE: The learner will write the definitions of
five general insurance terms.

The learner will be able to list in writing
three purposes of insurance.

ACTIVITIES: Have students list ways in which insurance
helps people in personal financial losses..

Refer to p. 20 in A Date with Your Future

Use Unit I and II in Policies for Protection

Invite a guest speaker to discuss insurance
costs (Videotape if possible)

Examine case studies to determine, whether or
not insurance would offer the kind of pro-
tection needed for the family situation.

Discuss tLe functions of insurance savings
or protectLon

RESOURCES: A Date with Your Future, p. 20, booklet

Policies for Protection, Units I and II,
booklet

Eyster and Wilson, Consumer Economic Problems
Chapter 30

Craig, Thresholds to Adult Living, Chapter 19

Guest speaker

CE-71



AREA:

TOPIC:

BEHAVIORAL OBJECTIVE:

PERFORMANCE OBJECTIVE:

ACTIVITIES:

77

MINI-UNIT

Family Financial .Security

Selecting Insurance

The learner will be able to analyze key fac-
tors in selecting insurance. 9.02

The learner will compare in writing the dif-
ferences between a company and an agency.

Given two insurance contracts, the learner
will accurately compare the costs of each.

The learner will identify, in writing, two
special provisions in an insurance contract.

Discuss such topics as
-selecting an insurance company
comparing costs of policies
selecting an insurance agent

-comparing an agency and company

Invite a guest speaker on laws governing the
insurance industry. (Videotape)

Using the yellow pages of the phone directory,
the student will:

- List types of insurance

Write vocabulary words they do not un-
derstand

List as many companies (not agencies)
as they can

Bring in an insurance contract. Go over and
discuss the content and costs.

Bring in an application for insurance, evaluate
and discuss.

Discuss qualifications and special provisions
of a contract.

Follow the newspaper 2 or 3 days to find the
contents of various kinds of insurance ads.

73
CE-71
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MINI-UNIT

RESOURCES: (Continued)

Policies for Protection - Unit II, booklet

Telephone directory

Guest speaker

Newspapers
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MINI-UNIT

AREA: Family Financial Security

TOPIC: Lite Insurance

TIME: 2 days

BEHAVIORAL OBJECTIVE: The learner will be able to describe the pro-
visions of the various types of life insurance.
9.03

PERFORMANCE OBJECTIVE: The learner will compare, in writing, the pro-
visions of each type of life insurance.

ACTIVITIES:

Given a case study the learner will be able
to identify, in writing, the life insurance
need in that situation.

Use Unit II and IV in Policies for Protection

Use A Date with Your Future, pp. 20-23

Invite a guest speaker to discuss the provi-
sions of life insurance.

Read case studies and examine the life insur-
ance needs.

Refer to Chapter 28 and Chapter 29 in Consumer
Economic Problems for charts and discussion
questions.

View any or all of the following films:

Life Insurance, What It Means and How It
Works

Measure of a Man
For Some Must Watch
Time and a Place to Grow

View the following filmstrips:

Dollars for Security
Patterns for Protection

Bring in several life insurance policic2 to

CE -71



ACTIVITIES:

80

MINI-UNIT

(Continued)

List the facts learned from examining this
policy.

RESOURCES: Policies for Protection, booklet
Institute of Life Insurance

A Date with Your Future, booklet
IdgTiTute of Life Insurance

Dollars for Security, filmstrip
Institute of Life Insurance

Patterns for Protection, filmstrip
District Office

Films:

Life Insurance, What it Means and How it Works
and Measure of a Man from Modern Talking Pic-
tures

For Some Must Watch and Time--and a Place to
Grow from Association Films, Inc.

AHEA Helps, The Facts of Life Insurance -

packet #10

Eyster and Wilson, Consumer Economic Problems
Chapter 28 and 29.

Goodyear and Klohr, Managing for Effective
Living, Chapter 9.

Craig, Thresholds to Adult Living, Chap. 19

How Much and What Kind of Life Insurance
Should I Own, booklet, Connecticut Mutual
Life

Helping You Plan Your Life Insurance, booklet
Colorado State

Facts You Should Know About Life Insurance,
booklet, Better Business Bureau

0

CE-71
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MINI-UNIT

AREA: Family Financial Security

TOPIC: Health Insurance

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to describe the pro-
visions of the various types of health insur-
ance. 9.04

PERFORMANCE OBJECTIVE: Given a health insurance contract, the learner
will list, in writing, all of the provisions.

The learner will list in writing all the types
of health insurance and the sources available
in the community.

ACTIVITIES: View film, Both Ends of Locust Street

Tape interview discussing several families
health insurance programs. Bring to class
and discuss the reasons for each.

Have students list the types of health insur-
ance.

Discuss each of the types of health insurance
hospital expense, surgical, general medical,
major medical, and loss-of-income insurance.

Discuss how health insurance needs change as
the family life cycle changes.

Use Unit It and Unit V in Policies for Pro-
tection

Use case studies and questions from A Date
with Your Future, 23-26.

Refer to pp. 560-565 in Consumer Economic
Problems

Discuss the sources of health insurance avail-
able in the community.

Bring in a health insurance contract, eval-
uate and list the provisions.

View filmstrip, Dollars for

7 7
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MINI-UNIT

ACTIVITIES: (Continued)

Use AHEA Helps - Be Sure- Insure Your Health
packet #11

RESOURCES: Both Ends of Locust Street, film, Association
Films

Policies for Protection, Unit II and V,

booklet

A Date with Your Future, pp. 23-26, booklet

Eyster and Wilson, Consumer Economic Problems,
pp. 560-565

Dollars for Health, filmstrip, Institute of
Life Insurance

AHEA Helps, Be Sure - Insure Your Health,
packet #11

Your Health and Recreation Dollar, MMI
booklet
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MINI-UNIT

AREA: Family Financial Security

TOPIC: Property and Liability Insurance

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to describe the pro-
visions of the various types of property and
liability insurance. 9.05

PERFORMANCE OBJECTIVE: The learner will identify, in writing, three
reasons for car insurance costs.

The learner will list in writing three ways
he may be held liable.

ACTIVITIES: Have small groups investigate the following
topics:

-The costs of teenage car insurance for
boys and girls.

-When auto insurance may be void

-What determines the cost--consumer
deception

-Driver behavior patterns and their

relationship to automobile insurance
costs.

-Why companies drop clients

Invite a guest speaker (Videotape, if needed)

Bring in car insurance contract, evaluate
and discuss its contents.

Discuss unusual or unexpected insurance claims
involving liability in connection with homes,
fire, theft, pets, business.

RESOURCES: A Family Guide to Property and Liability
Insurance, booklet, Insurance Information
Institute and Automobile Insurance for High

School Students, booklet

Eyster U Wilson, Consumer Economic iTob1,2ms,
Chapter 27

CE-71



MINI-UNIT

AREA: Family Financial Security

TOPIC: Socia] Insurance

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to describe the func-
tions of social insurance. 9.06

PERFORMANCE OBJECTIVE: The learner will state orally and in writing
their social security number.

ACTIVITIES:

The learner will state in writing, the proce-
dure to be completed by females upon marriage to
change the name on their social security card.

The learner will list in writing at least three
reasons for having a social security number.

The learner will list in writing all who bene-
fit upon death of a worker.

Students do individual reports on Social
Security, Medicare, Medical, and Workmen's
Compensation.

Contact Social Security Administration
232 West Ash St., San Diego for guest speaker,
film and pamphlets.

If student does not have a Social Security
number, have him apply.

Compare living costs at age 65 to the Social
Security benefits received. Is it sufficient?

RESOURCES: Your Social Security booklet, Social Securi-
ty Administration.

Dollar Sense - from Co-Ed Better Buymanship
Series pp. 49-51.

Eyster and Wilson, Consumer Economic Problems,
Chapter 30

80
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INVESTMENTS

COURSE GOAL: The learner will be able to evaluate the
various types of investments. 10.0

BEHAVIORAL OBJECTIVES: The learner will be able to identify the
various types of investments. 10.01

The learner will be able to state available
sources of investment information. 10.02



90

MINI-UNIT

AREA: Investments

TOPIC: Various Types of Investments

TIME: 2 1/2 days

BEHAVIORAL OBJECTIVE: The learner will be able to identify the
various types of investments. 10.01

PERFORMANCE OBJECTIVES: The learner will define in writing the term
investments.

ACTIVITIES:

The learner will list in writing three
different types of investments.

Given a specific stage of the family life
cycle, the learner will state in writing the
best investment for that stage.

Assign areas of investment for written or
oral reports. Some suggestions:

Bonds
Common Stock
Preferred Stock
Mutual funds
Small businesses
Utilities
Real Estate

Tape interviews of representatives from the
various types of investments.

Use a guest speaker on investments. Invite
Mom or Dad for the class period.

Team teach or share activities with Civics
teacher.

View any or all of the following films:
Your Share of Tomorrow
What Makes Us Tick
Work of the Stock Exchange
Of Mutual Interest

Discuss the statement - "Don't put all your
eggs in one basket."

Use resource list for guest speakers and
teaching materials.

CE-71

8 6
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RESOURCES: use Eyster Chapter 21 for discussion.

Wilson and Eyster, Consumer Economic Problems,
Chapter 21.

Films:

Your Share of Tomorrow
Modern Talking Picture Service

What Makes Us Tick
Modern Talking Picture Service

Work of the Stock Exchange
Coronet Films

Of Mutual Interest
Investment Company Institute
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MINI-UNIT

AREA: Investments

TOPIC: .3ources of Investment Information

TIME: 1/2 day

BEHAVIORAL OBJECTIVE: The learner will be able to state available
sources of investment information. 10.62

PERFORMANCE OBJECTIVE: The learner will state in writing two sources
of investment information.

ACTIVITIES: Students listen to a taped interview of a
stockbroker or bank specialist.

Use Eyster Chapter 21 for discussion.

students investigate available sources of in-
vestment information in the community through
use of newspapers, telephone directory, or
personal contact.

Students investigate and report to class on
investment clubs.

:<.ESOURCES: Aason and Eyster, Consumer Economic Problems
Chapter 21.
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COURSE GOAL:

95

EFFECTIVE CONSUMERISM

The learn will be able to analyze consumer
information in order to become an effective
consumer. 11.0

BEHAVIORAL OBJECTIVES: The learner will be able to recognize factors
that influence consumer behavior. 11.01

The learner will be able to develop effective
shopping skills. 11.02

The learner will be able to recognize buying
guide information for the merchandise. 11.03

The learner will be able to recognize buying
guide requirements for services. 11.04

The learner will be able to recognize and
control impulse buying. 11.05

The learner will be able to compare types of
stores in order to find goods and services at
the right prices, and to meet the shopper's
needs. 11.06

The learner will be able to follow correct
shopping etiquette. 11.07

The learner will be able to effectively com-
municate with the sales person. 11.08

The learner will be able to recognize his
responsibility as a consumer citizen.
11.09
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AREA: Effective Consumerism

TOPIC: Factors that Influence Consumer Behavior

TIME: 1/2 day

BEHAVIORAL OBJECTIVE: The learner will be able to recognize factors
that influence consumer behavior. 11.01

PERFORMANCE OBJECTIVE: The learner will list at least three psycho-
logical factors that influence consumer be-
havior.

ACTIVITIES: Use transparency on Psychological Factors,
page 8 in Penney's Forum.

?:ESCURCES:

Discuss the psychological factors:

FeniaL
Fisplaced aggression

-Rationalization
-Culture Shock
-Dyer commitment

Have student: consider the following questions.

-What kind of a person am I?

-Wirit type of life do I lead?

-Where will I spend it will it change?

-How important is it to live like my
friends and neighbors?

Do I have long term ambitions for which
I will sacrifice short term spending?

-Am I a leader or a follower?

Examine the statement "I don't need to need
it to need it.'

Use 3M ren 42-B, 42-G, and 42-T.

Psychological Factor: in Consumer Behavior,
Penney': Forum, S/S 1971 pp. 8-9

How I Sec Myself and Consumer Behavior,
ne's Forum, S/2 1971 p. 4
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AREA:

TOPIC:

TIME:

BEHAVIORAL OBJECTIVE:

PERFORMANCE OBJECTIVE:

ACTIVITIES:

97

MINI-UNIT

Effective Consumerism

Developing Shopping Skills

3 days

The learner will be able to develop effective
shopping skills. 11.02

The learner will list four brand names.

The learner will list at least 4 items re-
quired on a label.

Given a specific item, the learner will find
the best value in a catalog.

Given a guarantee, the learner will evaluate
its coverage in writing.

Given a shoe, the student will explain in
writing the meaning of standard dimension.

The learner will identify in writing at least
4 seals of quality.

Students bring in illustrations of brand names
and compare with off brands.

Set up a display or bulletin board on brand
name usage.

Have students bring in labels and hang tags.
Discuss and evaluate the content.

Set up a bulletin board on labels.

View filmstrip, You, the Shopper, as an intro-
duction to the unit, or as a review at the end.

Discuss planned purchases and the advantage
of a shopping list.

Have students make a shopping list in rela-
tionship to a particular store or -shopping
center.

CE-71



ACTIVITIES:

9E,

MINI-UNIT

(Continued)

View filmstrip Learning from Labels

Examine the following yardsticks for measur-
ing shopping satisfaction:

Time versus money

Quality

Mass-produced

Expendable

To-tell-the-truth (the item is either
a necessity, would-like, or better-off-
without)

Have students investigate service policies
on appliances.

Have students shop and compare to find the
best value by using a catalog, the newspaper
ads, actual items, pictures, or a shopping
experience. A form may be set up for eval-

uation.

Compare time, energy, and money required to
shop. Must one be sacrificed for another?

Use 3M transparencies 42-D, 42-E, 42-H, 42-1,
42-J, 42-K, 42-0, 42-P, plus the No. 41 series.

Bring in warranties and guarantees; eval-
uate and discuss the content OR use the
opaque or make a transparency of a warranty.

Use packet #12 page 2 guarantees.

Bring in a contract evaluate and discuss

Refer to mini-units on credit and When To
'3ay No packet 17, page 2

six types of quality standar 1
on :age 1T3 in MMI Your Shopping Lollar.
Bring in item 7; that contain these lualltv
standard s.
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MINI-UNIT

ACTIVITIES: (Continued)

Make a bulletin board of seals. Refer to
page 20 in MMI Your Shopping Dollar on seals.

RESOURCES: Your Shopping Dollar, MMI

3M Transparencies - 42 series

You, the Shopper filmstrip, MMI

When to SaxNo - packet #17, page 2

Learning from Labels, color filmstrip, free

Law and the Consumer, Chapter 5

0,i
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100

AREA: Effective ,,onsumerism

TOPIC: Buying Guide Information

TIME: 2 days

BEHAVIORAL OBJECTIVE: The learner will be able to recognize buying
guide information for the merchandise. 11.03

PERFORMANCE OBJECTIVE: Given three items, the learner will choose the
most economical in view of form, size, and
quantity.

Given a major appliance purchase, the learner
will compute all additional costs and upkeep.

Given an item for purchase, the learner will
list 5 facts needed for wise purchase.

ACTIVITIES: View transparencies 42-M, 42-N, 42-F.

Discuss form, size, and quantity in relation
to cost.

Bring in examples of any item and compare
form, size, and quantity.

Discuss how low cost substitutes may meet the
needs. Example: an area rug instead of wall
to wall carpeting.

Investigate examples of extra costs and up-
keep: installation, delivery service. What
is a service contract?

Discuss the "sale" sign - transparencies
42-M and 42-N.

Use AHEA Helps - Bargain Hunters packet
#13.

Working in small group have students list
items that may cost less out of season.
Example: food, vacations, clothing, garden
tools.

Bring in merchandise for students to inspect
for: who made it, materials used, what will
it do, use and care, life expectancy, :;.lar',1h-

teed a cost.

CE-71
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ACTIVITIES:

RESOURCES:

101

MINI-UNIT

(Continued)

Use When to sa No, packet #17 pages 4-5.

Use the Department Store in the Classroom
from Sears.

Your Shopping Dollar, MMI, booklet

3M Transparencies

Local resource list for merchandise

AHEA Helps, Bargain Hunters - packet #13

When to Say No - packet #17 pages 4-5.

Department Store in the Classroom - Sears
pamphlet

97
CE-71



MINT-NIT

AREA: Effective ';nsumerism

TOPIC: Buying Guide tJr Service

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to recognize buying
guide requirements for service. 11.04

PERFORMANCE OBJECTIVES: The learner will list, in writing, five ser-
vices in each of the three service categories.

Given a service buying situation, the learner
will write at least three questions to be
asked.

When buying repair service, the learner will
list, in writing, three guides for wise pur-
chase.

ACTIVITIES: Have students liSt as many services that can
be purchased as possible.

Have small groups investigate costs of these
services.

Have students prepare a list of services and
repairs needed at home at the present time.
Estimate the costs of each.

Investigate with the telephone book, newspaper,
or personally contact, as many sources of
service as possible.

Categorize services according to personal,
household, repair, professional, and financial.

Given two sources for a service, have students
investigate-and compare quality and price.

Have students prepare a list of questions that
might be asked concerning the purchase of a
service.

9 3
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AREA:

TOPIC:

TIME:

BEHAVIORAL OBJECTIVE:

PERFORMANCE OBJECTIVE:

ACTIVITIES:

RESOURCES:

103

MIN I -UNIT

Effective Consumerism

Impulse Buying

1 day

The learner will be able to recognize and con-
trol impulse buying. 11.05

The learner will identify in writing three
techniques that stimulate impulse buying.

Given a package, the learner will identify
in writing at least three motives for buying
it.

Refer to the examples in "Impulse Buying, Does
It Exist?" from Penney's Forum, Fall/Winter
1968, page 16.

Analyze when to buy
time of day, week, month

-bargains
sales (clearance or booster)

Discuss objective and subjective factors in
buying.

Objective--time and money
Subjective--attitudes, feelings, motiva-
ting forces and values.

Given situations, students compare the amount
of money spent on a planned purchase and an
impulse purchase. Explain the difference.

Bring in packaged products and/or cartons
from products. Discuss the motives in pack-
aging.

Student report on the book Hidden Persuaders
by Vance Packard, pp. 90-96.

Discuss product placement in the store.
Students may do research projects on this.

"Impulse Buying, Does it Exist?" Penney's
Forum Fall/Winter rTh8 page 16

Packard, Hidden Persuaders, pp 90-96

CE-71.
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RESOURCES:

104

MINI-UNIT

(Continued)

Refer to page 13 of Your Shopping Dollar MMI

Use Packet #12 page 1 When Considering Home
Improvements.

Booklets:

MMI: Your Shopping Dollar page 13

MMI: Your Housing Dr.l.ar

MMI: Your Health and Recreation Dollar

MMI: Your Savings and Investment Dollar

Telephone directory

Newspapers

Magazines

1 0 0
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MINI-UNIT

AREA: Effective Consumerism

TOPIC: Compare Types of Stores

TIME: 2 days

BEHAVIORAL OBJECTIVE: The learner will be able to compare types of
stores in order to find goods and services at
the right prices and to meet the shoppers
needs. 11.06

PERFORMANCE OBJECTIVE: Given a particular store type, the learner
will describe, in writing, its selling form,
and list two advantages and two disadvantages.

The learner will explain in writing how to
make a complaint.

The learner will list in writing at least ten
services a store may offer.

ACTIVITIES: Have students define unfamiliar terms.

List as many types of stores as possible.
Describe and list advantages and disadvantages.

Working in small groups, one type of store
assigned to each grout), investigate the

-type of merchandise
-the operating policies
-services

Student reports on buying incentives: trading
stamps, premiums, coupons, samples, prizes.

Guest speaker from a store discussing where
to take complaints, and unsatisfactory mer-
chandise, (videotape if possible) and unfair
demands.

Compare neighborhood stores to shopping centers
to downtown stores.

Use AHEA Helps- This Little Piggy Went to
Market packet #14.

Discuss "how to make a complaint"

101
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106

MINI-UNIT

RESOURCES: (Continued)

MMI: Your Shopping Dollar, booklet

Refer to community resources for guest speaker

Telephone directory

Newspaper ads

AHEA Helps- This Little Piggy Went to Market
packet #14



AREA:

TOPIC:

TIME:

BEHAVIORAL OBJECTIVE:

PERFORMANCE OBJECTIVE:

ACTIVITIES:

RESOURCES:

.107

MINI-UNIT

Effective Consumerism

Shopping Etiquette

1/2 day

The learner will be able to follow correct
shopping etiquette. 11.07

Given a situation, the learner will identify
in writing proper and improper shopping eti-
quette.

Have students relate shopping experiences that
concern etiquette. Discuss the situation.

Role play shopping situations. (Videotape
for future referral).

Have students set up shopping experiments and
actually have students carry them out. Re-
port back and discuss.

Discuss shopping etiquette with:

sales people
business concerns
merchandise
other shoppers

MMI, Your Shopping Dollar, pg. 30.

1u3
CE-71



108

MINI-UNIT

AREA: Effective Consumerism

TOPIC: Communicating with Salespersons

TIME: 2 days

BEHAVIORAL OBJECTIVE: The learner will be able to effectively com-
municate with the salesperson. 11.08

PERFORMANCE OBJECTIVE: Given ftlist of sales pitch terms, the learner
will define them in writing.

ACTIVITIES:

RESOURCES:

Given a sales pitch situation, the learner
will identify in writing all the sales pitch
techniques and buying incentives in that
situation.

Use When to Say No, packet #17, all parts.

Relate personal experiences.

Tape interviews with persons who have had
experience with the "hard sell".

Invite a salesman to class. The purpose could
be to present a sales pitch or to present the
qualities of a reputable salesperson or to
present comparative sales techniques.

View the film The Owl Who Gave a Hoot.

View videotaped TV ads, identify the sales
techniques in class.

Use packet #12, page 8 -"Buying from a Door-
to-Door Salesman",

Use packet #12 page 9 -"Beware of the Franchise
Gyp".

Use packet #12 page 11 -"It Pays for Itself",

When to Say No Packet #17.

The Owl Who Gave a Hoot, film, Modern Talking
Pictures.

MMI booklet, Your Shopping Dollar.

1
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RESOURCES:

109

MINI-UNIT

(Continued)

Television and radio

Tape recorder

Harriet Robb, "The Market Place" Insights,
pp. 34-35, Proceedings from Conference on
Consumer Homemaking Education, 1970

Listening, from Penney's Forum, S/S 1970,
pp. 10-11,

1 o5
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110

MINI-UNIT

AREA: Effective Consumerism

TOPIC: Consumer-Citizen Responsibility

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to recognize his
responsibility as a consumer-citizen. 11.09

PERFORMANCE OBJECTIVE: The learner will write the names of his State
and National legislators who represent him.

The learner will write a letter to one legis-
lator concerning a consumer oriented bill be-
fore Congress.

ACTIVITIES: Student reports on the four Consumer Rights

Right to Choose Right to be Informed
Right to Safety Right to be Heard

Discuss "Every dollar you spend is a vote."

Develop a bulletin board called Consumers
Vote Here.

Discuss how a teenager can prevent the selling
of inferior products.

Research the community for sources of con-
sumer interest of organizations and programs.
What is their purpose?

Have students find the names of State and
National legislators.

Have students investigate to find out what
bills concerning the consumer are being pre-
sented to either State or National legisla-
tures. Have students write letters to the
legislator informing him of the students view.

Have students list several ways the consumer
can exercise his responsibilities as a con-
sumer-citizen.

Have student interview a supermarket manager
on how he tries to protect the consumer.

CE-71 1 C013



111

MINI-UNIT

ACTIVITIES: (Continued)

Use AHEA Helps, The Consumer is King,
packet #15,

RESOURCES: Consumer Responsibility, Penney's Forum,
Fall7Winter 1968 page 21

MMI booklet, Your Shopping Dollar, pp. 33-34.

AHEA Helps, The Consumer is King - packet #15
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ADVERTISING

COURSE GOAL: The learner will be able to criticize ad-
vertisements as a guide for buying. 12.0

BEHAVIORAL OBJECTIVES: The learner will be able to explain the role
of advertising in society. 12.01

The learner will be able to identify sources
of advertisements. 12.02

The learner will be able to recognize ad-
vertising appeal techniques. 12.03

The learner will be able to identify adver-
tising propaganda techniques. 12.04

The learner will be able to recognize ad-
vertising promotional techniques. 12.05

The learner will be able to identify regu-
lations on advertising. 12.06

The learner will be able to analyze adver-
tisements. 12.07
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MINI-UNIT

AREA: Advertising

TOPIC: Role of Advertising

TIME: 1/2 day

BEHAVIORAL OBJECTIVE: The learner will be able to explain the role
of advertising in society. 12.01

PERFORMANCE OBJECTIVE: The learner will state in writing three roles
of advertising in society.

ACTIVITIES: View 3M transparencies on the function and
role of advertising 34- A, B, E, F, G, S.

Students discuss the following statements
about advertising:

is educational
is communication

- leads to better merchandise at lower prices
pays for most of our means of communication

-serves the public

-informs consumers about where to shop
-provides consumer help
-maintains high standards

Discuss "The Role of Advertising"
Spring/Summer Forum 1971, pp. 6-7.

Refer to Eyster Chapter 24 for further dis-
cussion.

RESOURCES: Wilson and Eyster, Consumer Economic Problems,
Chapter 24

Ratcliffe, Law and the Consumer, pg. 13.

Forum-Spring/Summer 1971, pp. 6-7.

3M Transparencies, No. 34

1 1 1
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MINI-UNIT

AREA: Advertising

TOPIC: Source of Advertisements

TIME: 1/2 day

BEHAVIORAL OBJECTIVE: The learner will be able to identify sources
of advertisements. 12.02

PERFORMANCE OBJECTIVES: The learner will define in writing the term
media.

The learner will name in writing all media
used in advertising.

ACTIVIT:ES: View Transparency 34-C, D

Define and analyze media for advertisements.

RESOURCES:

Assign students to watch a T. V. commercial.
Find the same ad viewed on television in a
magazine or newspaper. Write a comparison
of T. V. commercials and magazine or news-
paper ads as to which is more effective,
most truthful, and most informative.

Television commercials
Newspapers
Magazines
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MINI-UNIT

AREA: Advertising

TOPIC: Appeal Techniques

TIME: 2 days

BEHAVIORAL OBJECTIVE: The learner will be able to recognize ad-
vertising appeal techniques. 12.03

PERFORMANCE OBJECTIVES: The learner will list in writing the five
appeals used by the advertising industry.

ACTIVITIES:

Given an assignment to find three adver-
tisements in a magazine or newspaper, the
learner will identify in writing the appeal
used in each of the advertisements.

Display a collection of advertisements and
advertising slogans for students to:

identify products with the slogans
supply the advertising slogans for pro-
ducts

Analyze selected advertisements from the
collection:

-what is the purpose
what information does it give about the
products or service

-how does the seller attempt to persuade
the consumer

View transparencies 34-H, I, J. K, L, M, N,0

Discuss with the class the five appeals used
by advertising firms.

Have students list the five appeals.

Collect advertisements found in newspapers
and magazines to illustrate the various
appeal techniques. Students select one and
describe to the class how the emotional
appeal was used in the commercials and how
it affected her.

Video tape T. V. ads that illustrate and
identify the use of emotional appeals.

1 1 3
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RESOURCES: Wilson and Eyster, Consumer Economic Pro-
blems, Chapter 24

Ratcliffe, Law and the Consumer, pp. 13-14.

3M Transparencies, No. 34

Newspapers

Magazines

Television commercials

114
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MINI-UNIT

AREA: Advertising

TOPIC: Propaganda Techniques

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to identify ad-
vertising propaganda techniques. 12.04

PERFORMANCE OBJECTIVE:

ACTIVITIES:

The learner, shown two T.V. advertisements,
will identify in writing at least two
propaganda techniques.

Class discussion of propaganda techniques:
-loaded words
-emotionalism
- distortion of fact

- half-truths
-side stepping
- faulty cause and effect
-hasty generalization
gross assumptions
- false appeals to authorities

Use Packet #12, pg. 3, 4, 7

Divide the class into groups- each group
pretend they are a manufacturer about to
introduce a product such as furniture wax,
men's after-shave lotion, tooth paste, etc.
Each group write an ad incorporating pro-
paganda techniques.

Students watch T. V. ads and bring to class
examples of propaganda techniques used.

Students examine magazine advertisements to
see if propaganda techniques are used.

View film Too Good To Be True

RESOURCES: Wilson and Eyster, Consumer Economic Pro-
blems, Chapter 24

Film- Too Good To Be True, Better Business
Bureau

Be a Cautious Consumer, Packet #12, pg. 3,4,7
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AREA:

TOPIC:

TIME:

BEHAVIORAL OBJECTIVE:

PERFORMANCE OBJECTIVE:

ACTIVITIES:

RESOURCES:

121

MINI-UNIT

Advertising

Promotional Techniques

1 day

The learner will be able to recognize adver-
tising promotional techniques. 12.05

The learner will name, in writing, three
promotional techniques.

Discuss promotional techniques:
- displays and demonstrations
-contests and games
-premiums and prizes
-sales and discounts
-trading stamps
- packaging

Survey types of promotional devices used to
sell products and services to the community:

-identify their appeal to consumers
assess effectiveness of promotion

-evaluate usefulness to consumer

Discuss pamphlet - Don't You Believe It

Students investigate and compare:
-prices of products where stamps are
offered and where they are not
-prices of products in stores that give
discounts with others that do not
-products that can be obtained with
trading stamps

Pamphlet - Don't You Believe It, Pyramid
Publications

1 Li
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MINI-UNIT

AREA: Advertising

TOPIC: Regulations on Advertising

TIME: 1/2 day

BEHAVIORAL OBJECTIVE: The learner will be able to identify regu-
lations on advertising. 12.06

PERFORMANCE OBJECTIVE: The learner will name, in writing, two regu-
lations on advertising.

ACTIVITIES:

RESOURCES:

Discuss the two effective types of regula-
tions on advertisements. Refer to Eyster,
pg. 464.

View transparency 34-R

Discuss the statement "In the long run, the
consumer's best defenses against misleading
advertising are his wits and his courage to
act." Refer to Law and the Consumer.

Examine issues of Consumer Reports and Con-
sumer's Bulletin for accounts of actions
taken by various government agencies to put
an end to dishonest advertising practices.
Prepare a report for the class describing
the types of cases discussed.

Guest speaker from local merchants associa-
tion, Chamber of Commerce, Better Business
Bureau - discuss efforts to promote honesty
in advertising.

Wilson and Eyster, Consumer Economic Pro-
blems, Chapter 24

Ratcliffe, Law and the Consumer, pg. 25

3M Transparency, 34R

Consumer Reports

Consumer's Bulletin

CE-71
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MINI-UNIT

AREA: Advertising

TOPIC: Analyze Advertisements

TIME: 2 days

BEHAVIORAL OBJECTIVE: The learner will be able to analyze adver-
tisements. 12.07

PERFORMANCE OBJECTIVE: Given a particular item, the learner will
write a descriptive report on that item
using Consumer Reports and compare, in
writing, this description to the information
given in a commercial or ad in order to
determine the truths or untruths about
advertising.

ACTIVITIES: Use AHEA Help Advertising Appeal, Packet #16

View transparencies 3M 34-Q, R, T

Discuss case studies in Law and the Consumer,
pg. 19

Analyze advertisements according to questions
in Law and the Consumer, Pg. 17.

Assign students to watch T. V. ads and col-
lect newspaper or magazine ads on a selected
item.

Have students list positive and negative
aspects of the T. V. commercials or adver-
tisements as to benefit for the consumer.

Students use Consumer Reports to write a
description of the item and compare this
description to the information given in the
ads.

Students shop in a store for that item.

RESOURCES: Wilson and Eyster, Consumer Economic Problems,
Chapter 24.

Ratcliffe, Law and the Consumer, pg. 17

3M Transparencies, #34

Advertising Appeal - Packet #16
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COURSE GOAL:

BEHAVIORAL OBJECTIVES:

125

CONSUMER AIDS AND PROTECTION

The learner will be able to describe the
private and governmental aids and protection
for consumers. 13.0

The learner will be able to describe the in-
formation available from private and business
sources. 13.01

The learner will be able to describe the con-
sumer protection provided by governmental
agencies. 13.02

The learner will be able to describe the con-
sumer protection provided by governmental
laws. 13.03

120
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MINI-UNIT

AREA: Consumer Aids and Protection

TOPIC: Private and Business Sources

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to describe the
information available from private and
business sources. 13.01

PERFORMANCE OBJECTIVES: Given five food products bearing a seal or
label, the learner will identify and explain,
in writing, each seal or label.

The learner will state in writing five pri-
vate sources of consumer protection.

ACTIVITIES: Have students report on the following topics:

Consumers' Research, Inc.
American Home Economics Association
American Dental Association
Legal Aid Society
Testing and Labeling of Consumer Protection
Better Business Bureaus

Have students prepare a list of products
advertised in a current newspaper or magazine.
Opposite each product, indicate whether a seal,
label, certified test, or testimonial was used
to give the standard of quality. Give the
specific proof needed.

Have students each contact one local agency
or association for consumer protection
information.

Students make a list of food products and
drugs bearing seals and labels. Identify
each seal and label and investigate the
origin of any unfamiliar ones.

Have students investigate the value of Consumer
Reports and Consumer Bulletins to the consumer.

Invite a guest speaker fi ,m a community agency
to discuss methods of consumer protection.

1
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Set up a Consumer Information Center in the
classroom. Evaluate the information for
type of information - adequacy - objectivity
- availability in the community.

RESOURCES: Collect newspaper and magazine articles
related to consumer affairs.

Business Responsibility to the Consumer,
Penneys' Forum, Fall/Winter 1968 p. 18.

Eyster and Wilson, Consumer Economic Pro-
blems, Chapter 25.
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MINI-UNIT

AREA: Consumer Aids and Protection

TOPIC: Governmental Agencies

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to describe the
consumer protection provided by govern-
mental agencieg. 13.02

PEr,FMANCE OBJECTIVES:

ACTIVITIES:

The learner will write a letter to a govern-
ment agency requesting consumer protection
information.

The learner will list at least five agencies
as sources for consumer information.

Have students investigate and list the exist-
ing local and state agencies protecting the
consumer.

Student reports on consumer protection by:

National Bureau of Standards
USDA
Dept. of Health, Educ., and Welfare
Fed. Trade Commission
U. S. Dept. of Labor
U. S. Post office
Federal agencies (refer to pg. 496,
Consumer Economic Problems)

State agencies

Office of Consumer Counsel
Consumer Fraud Section, Office of
Attorney General
Legal Aid Society
Dept. of Consumer Affairs

Have students write a letter to one govern-
ment agency for consumer protection infor-
mation. Consult How to be a Wise Consumer
for additional addresses.

Have students develop a list of protection
facts provided by government agencies.

CE-71
(v 2



129

Collect newspaper and magazine articles
relating to agency work for consumer pro-
tection.

RESOURCES: Eyster and Wilson, Consumer Economic Pro-
blems, Chapter 25.

Government agencies

How to be a Wise Consumer, book
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MINI-UNIT

AREA: Consumer Aids and Protection

TOPIC: Governmental Laws

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to describe the con-
sumer protection provided by governmental
laws. 13.03

PERFORMANCE OBJECTIVE:

ACTIVITIES:

The learner will identify and explain, in
writing, at least two laws designed to pro-
tect the consumer.

Have students investigate through letters or
the library to find recent legislation to
protect the consumer.

Have students prepare a list of existing laws
and regulations designed to protect the con-
sumer. (Refer to 483 in Cons. Econ. Prob.)

Have student go to any store and prepare a
list of ten items sold under the fair-trade
laws and ten items not sold under the fair
trade laws. Go to a similar store and com-
pare prices on the same articles. Explain
the price differentials.

Refer to Chapter 1 in Law and The Consumer
for case study.

Student investigation on the following laws:

Consumer Credit Protection Act
Small Loan Act
Consumer Fraud Act
Federal Trade Commission Act
Robinson-Patman Act
Retail Installment Sales Act
Fair-trade laws
Federal Food, Drug, and Cosmetic Act
Fair Packaging and Labeling Act
Textile Fiber Products Identification Act
Flammable Fabrics Act
Automobile Information Disclosure Act
Consumer Affairs Act

CE-71
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ACTIVITIES: (Continued)

Have students solve problem #4, page 501 in
Consumer Economic Problems.

RESOURCES: Law and the Consumer, Chapter 1, booklet,
Houghton-Mifflin Company

Eyster and Wilson, Consumer Economic Problems,
Chapter 25



S
U
G
G
E
S
T
E
D
 
R
E
S
O
U
R
C
E
S

A
I
D
S
 
A
N
D
 
P
R
O
T
E
C
T
I
O
N

B
u
s
i
n
e
s
s
 
R
e
s
p
o
n
s
i
b
i
l
i
t
y
 
t
o

A
 
s
h
o
r
t
 
o
u
t
l
i
n
e
 
o
f
 
t
h
e
 
f
o
u
r
 
r
i
g
h
t
s
 
a
n
d
 
c
o
r
r
e
s
-

t
h
e
 
C
o
n
s
u
m
e
r
,
 
P
e
n
n
e
y
'
s

p
o
n
d
i
n
g
 
r
e
s
p
o
n
s
i
b
i
l
i
t
i
e
s
.

F
o
r
u
m
 
F
a
l
l
/
W
i
n
t
e
r
 
1
9
6
8
.

p
.
 
1
8

J
.
 
C
.
 
P
e
n
n
e
y
 
C
o
m
p
a
n
y

C
o
n
s
u
m
e
r
 
E
c
o
n
o
m
i
c
 
P
r
o
b
l
e
m
s

C
h
a
p
t
e
r
 
2
5

S
o
u
t
h
-
W
e
s
t
e
r
n
 
P
u
b
l
i
s
h
-

E
y
s
t
e
r
 
a
n
d
 
W
i
l
s
o
n

i
n
g
 
C
o
.

H
o
w
 
t
o
 
b
e
 
a
 
W
i
s
e
 
C
o
n
s
u
m
e
r

O
x
f
o
r
d
 
r
o
o
k
 
C
o
.

p
a
p
e
r
b
a
c
k
 
b
o
o
k

L
a
w
 
a
n
d
 
t
h
e
 
C
o
n
s
u
m
e
r

C
h
a
p
t
e
r
 
i
,
 
c
a
s
e
 
s
t
u
d
y

H
o
u
g
h
t
o
n
 
M
i
f
f
l
i
n
 
C
o
.

b
o
o
k
l
e
t

1
1
0
 
T
r
e
m
o
n
t
 
S
t
.

n
B
o
s
t
o
n
,
 
M
a
s
s
.

0
2
1
0
7

r
r
i

I-
-

I
w

--
.3

1,
..)

H



COURSE GOAL:

133

LEGAL RELATIONS

The learner will be able to recognize legal
relations which provide for family rights
and financial protection. 14.0

BEHAVIORAL OBJECTIVES: The learner will be able to identify common
legal problems of consumers. 14.01

The learner will be able to recognize legal
consumer protection. 14.02
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MINI-UNIT

AREA: Legal Relations

TOPIC: Legal Problems of Consumers

TIME: 2 days

BEHAVIORAL OBJECTIVE: The learner will be able to identify common
legal problems of consumers. 14.01

PERFORMANCE OBJECTIVES: The learner will define in writing the term
contract.

ACTIVITIES:

The learner will list in writing the five
elements of a contract.

The learner will define in writing the term
warranty.

The learner will name in writing one type of
warranty and give an example of it.

Discuss types of contracts. Discuss the five
elements of a contract. Refer to Eyster,
Chapter 26.

Use the opaque projector to show Common Le gal
Questions, pg. 504 and Legal Information,
pg. 522.

Investigate types of warranties and remedies
for breach of warranty. Refer to Eyster,
Chapter 26.

Work problems to solve page 524 of Eyster.

Read case studies and discuss in Law and the
Consumer, pages 42-90.

Bring a contract from home and analyze it
according to the five elements of a contract.

Interview parents on problems dealing with
contracts or warranties. Report the situation
to the class.

Discuss receiving unsolicited goods by mail.
Use Packet #12, pg. 12.

CE-71
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Students relate personal experiences of
receiving unsolicited goods.

Students search through the newspapers for
cases involving disputes over contracts.
Tell the class the courts decision.

RESOURCES: Wilson and Eyster, Consumer Economic Problems,
Chapter 26.

Ratcliffe, Law and the Consumer, pages 42-90.

Be a Cautious Consumer, Packet #12, pg. 12.

Newspapers
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MINI-UNIT

AREA: Legal Relations

TOPIC: Legal Consumer Protection.

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to recognize legal
consumer protection. 14.02

PERFORMANCE OBJECTIVE: The learner will identify in writing two
forms of legal consumer protection discussed
by the guest speaker.

ACTIVITIES: Take a field trip to Superior or Municipal
Court.

Invite a guest speaker from the District
Attorney's office. Refer to resource list
for suggested topics. Possible video tape
or combining of classes to hear speaker.
Students make list of questions to ask
speaker.

Invite a guest speaker from the Police Dept.
Refer to resource list.

Refer to Youth and the Law for discussion on
laws concerning youth:

torts and contracts
juvenile traffic court
parents' liability

RESOURCES: Youth and the Law, San Diego County Bar
Association

Guest speakers

131
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CONSUMERS' GUIDE

COURSE GOAL: The learner will be able to evaluate and se-
lect consumer products. 15.0

BEHAVIORAL OBJECTIVES: The learner will be able to evaluate and se-
lect food products according to quality,
cost, appearance, and need. 15.01

The learner will be able to evaluate and se-
lect clothing according to quality, cost,
appearance, and need. 15.02

The learner will be able to evaluate and se-
lect furniture according to quality, cost,
appearance, function, and need. 15.03

The learner will be able to evaluate and se-
lect home furnishings according to quality,
cost, appearance, function, and need. 15.04

The learner will be able to evaluate and se-
lect appliances according to quality, cost,
appearance, function, and need. 15.05

The learner will be able to evaluate and se-
lect new or used cars according to quality,
cost, appearance, performance, function, and
need. 15.06

The learner will be able to evaluate and se-
lect toys according to quality, cost, appear-
ance, and need. 15.07
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MINI-UNIT

AREA: Consumers' Guide

TOPIC: Food Products

TIME: 5 days

BEHAVIORAL OBJECTIVE: The learner will be able to evaluate and
select food products according to quality,
cost, appearance, and need. 15.01

PERFORMANCE OBJECTIVES:

ACTIVITIES:

Given a newspaper food ad, the learner will
compare, in writing, the weight or size to
cost and compute the cost per unit.

Given a food product, the learner will state
in writing three criteria for judging quality.

Given a list of foods, the learner will state,
in writing, what time of year the food would
be the best buy.

Given a variety of food packaging labels, the
learner will rank them, in writing, from best
to poorest according to the labeling criteria
discussed in class.

Given three food products, the learner will
compare, in writing, the appearance to the
cost and use of each.

Given $20, the learner will use newspaper ads
and plan, in writing, one week of nutrition-
ally balanced evening meals for two persons
using the basic four.

The learner will compare, in writing, the time
and energy of preparation, cost, and quality
of a homemade, a convenience, and a prepared
food product.

Assign students to create a bulletin board
display on guides of buying food products,
new food products on the market, basic four,
attractive way to prepare and serve food, etc.

Set up a Consumer Corner class project.
Refer to Your Food Dollar and How to be a
Wise Consumer for class discussion or for
assigning individual reports.

CE-71
1 3
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Make transparencies - for example, buying
guides on food labels, inspection stamps,
grades.

Use newspaper ads to study seasonal food
prices, brand names, weight or sizes, grading,
convenience and prepared foods, etc.

Use supplements 18-26.

Refer to AHEA Helps - Packet #19 and 20.

View filmstrips, Spending Your Food Dollar
and The How and Whz.of Packaging.

View film, The Story of Packaging.

Shop and compare prices, selection and ser-
vices in a supermarket; small neighborhood
grocery store, a discount food store, a
specialty shop, a delicatessen. Refer to
Supplement #26.

Invite guest speakers - food buyers, food
specialists, dietitians, etc.

List staples needed to set up a home. Shop
by the paper and 'n stores for the prices
of these staples.

Compare cost of home canning as to store-
bought canned goods.
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MINI-UNIT

AREA: Consumers' Guide

TOPIC: Clothing

TIME: 3 days

BEHAVIORAL OBJECTIVE: The learner will be able to evaluate and se-
lect clothing according to quality, cost,
appearance, and need. 15.02

PERFORMANCE OBJECTIVES:

ACTIVITIES:

Given a hang tag with only the generic name
of the fiber, the learner will complete in
writing all the information required by the
Textile Fiber Products Identification Act.

Given two hang tags, the learner will compare

in writing the useful information available
on fabric finish, fabric construction, and
care instructions.

The learner will name in writing one animal,
vegetable, and man-made fiber and give gen-
eral care instructions for each.

Given one clothing item, the learner will
state in writing three criteria for judging
quality.

Given three clothing items of the same type,
the learner will be able to compare in writ-
ing the quality of workmanship according to
the criteria discussed in class, to the
cost.

Given $25.00, the learner will display on
notebook paper a wardrobe of five completed
outfits by choosing four separate pieces of
clothing from the catalog stating cost per
item.

Students view filmstrips Understanding To-
day's Textiles and Care of Textiles.

Display garments with hang tags plus addi-
tional separate hang tags. Evaluate for
useful information.

Reports on comparative shopping of a specific
clothing item.

:E71
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Examine cheap, medium, and expensively
priced clothing items of the same style.

Discuss use of thrift stores-purchase an
inexpensive garment, alter or fix it.

Use AHEA Helps Packet #18, Clothing Expresses
You

Organize a bulletin board display of differ-
ent types of fabrics and characteristics of
each.

Teacher wear something poorly made or match-
ed; then students do the same and see if they
can identify these garments.

Plan a field trip to a professional dry
cleaners.

Invite guest speakers-fashion coordinators,
clothing specialists, fabric and clothing
buyers, etc.

Refer to Your Clothing Dollar and How to Be
a Wise Consumer for information and dis-
cussion.

Special reports could be given on selecting
of all clothing for various family members.

View filmstrip Your Wardrobe and You

Class project-Set up a Consumer Corner

CE-71
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MINI-UNIT

AREA: Consumers' Guide

TOPIC: Furniture

TIME: 2 days

BEHAVIORAL OBJECTIVE: The learner will be able to evaluate and se-
lect furniture according to quality, cost,
appearance, function, and need. 15.03

PERFORMANCE OBJECTIVES: Given a wood sample, the learner will identi-
fy in writing the type of wood.

ACTIVITIES:

Given a plain piece of paper, the learner
will sketch and describe in writing the
veneer process.

Given a drawer, the learner will compare in
writing the quality of workmanship to the
cost according to the criteria discussed in
class.

Given a piece of furniture, the learner will
identify in writing the type of joint con-
struction.

Given three upholstery fabric samples, the
learner will compare in writing the quality
characteristics of each sample and rank them
from the best to the poorest according to the
criteria discussed in class.

Given a check list for judging quality of
upholstered furniture, the learner will
evaluate in writing an upholstered piece of
furniture.

The learner will identify in writing two
soil/stain resistant finishes.

The learner will state in writing two types
of dual purpose furniture.

Take a field trip to a department store and
a furniture store. If possible, compare
high quality to low quality furniture.

CE -71
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Use Sears pamphlet, How to Select Furniture.
Refer to the pamphlet for making tranparen-
cies of furniture construction.

Students examine wood and upholstery samples.
Discuss construction and quality.

Students visit furniture stores and ask for
pamphlets and booklets about furniture.

Set up Consumer Corner in furniture. Class
project.

For discussion, refer to Your Home Furnish-
ings Dollar and How to Be a Wise Consumer.

View slides Fine Hardwood Makes Fine Furni-
ture.

Investigate and report to the class on laws
and regulations applying to upholstering.

CE-71
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MINI-UNIT

AREA: Consumers' Guide

TOPIC: Home Furnishings

TIME: 5 days

BEHAVIORAL OBJECTIVE: The learner will be able to evaluate and se-
lect home furnishings according to quality,
cost, appearance, function, and need. 15.04

PERFORMANCE OBJECTIVES: Given three home furnishings items in the
same category, the learner will compare in
writing the appearance to the cost and use
of each.

Given a check list for judging quality of a
specific home furnishings item, the learner
will evaluate in writing one item.

Given three home furnishing items in the same
category from the catalc;, the learner will
identify in writing the function, and the
advantages and disadvantages of each item.

Given $200, a 9 x 12 bedroom with only a
bed and dresser, the learner will select from
the catalog home furnishings items stating
page number and cost per item to furnish the
room.

ACTIVITIES: Take a field trip to a department store.

Teacher demonstrations with sample items mak-
ing use of student work sheets and/or fact
sheets.

View any or all of the following filmstrips:
Fashions in Dining, Your Space Age Kitchen,
Let s Decorate the Bathroom, Window Treatment.

Refer to Your Home Furnishings Dollar and
Home Furnishings for discussion.

Provide buying guide information through
transparencies.

Set up Consumer Corner-class project:

CE-71

7
-k



151+

Student do written reports following a
specific outline provided by the teacher.
Extra credit-give report orally.

Role playing salesperson and the consumer.

Use of samples of rugs, paper, tile, etc. to
compare cost and quality.

Home Project-
Study and utilize inexpensive ways of fur-
nishing and decorating your home:

-Decoupage
-Refinish old furniture
-Visit a thrift or secondhand store and
find usable furniture.
-Refinish picture frame

CE-71
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MINI-UNIT

AREA: Consumers' Guide

TOPIC: Appliances

TIME: 2 days

BEHAVIORAL OBJECTIVE: The learner will be to evaluate and se-
lect appliances according to quality, cost,
appearance, function, and need. 15.05

PERFORMANCE OBJECTIVES: Given a specific major appliance in the cat-
alog, the learner will compare in writing
the features to the cost of a top, middle,
and bottom of the line appliance.

Given three small appliances in the same
category, the learner will compare in writing
the function and appearance to the coz,,t.

Given a specific small appliance, the Le,/rrer
will list in writing five questions tt,ey
would ask the salesperson in order to tur-
chase the appliance.

The learner will state in writing sew- 7di,ies

in buying home appliances.

ACTIVITIES: Guest speaker from SDG F E.

Set up a Consumer Corner-class project.

For discussion refer to Hidden Values c,r:(--,s,
Major Home Appliances, Your Equipment
Home Furnishings, How to Be a Wise ConL.ur-v.

Students describe features of small app l-
ances orally to class.

Involve student demonstrations on the asp
of equipment including information on tost,
guarantee, ease in handling, voltage, time
saved, special features, etc.

Use Changing Times, Consumer's Report
Consumer Bulletin to evaluate purchasii,g
household appliances.

15.;
-71
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Students use a check list for selecting a
major home appliance and evaluate appliances
in the department or at a local store.

Students investigate the cost of essential
and desirable appliances for the home.

Compare the cost of appliances (top, middle,
and bottom of the line) from a variety (:
sources:

department store
public utility company
appliance store
mail order house
home show in the city

View filmstrips-Focus on Small appliances
and Convenience is the Modern Way.

View film, Car-a-Van

156
CE-71
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MINI-UNIT

AREA: Consumers' Guide

TOPIC: New or Used Cars

TIME: 2 days

BEHAVIORAL OBJECTIVE: The learner will be able to evaluate and se-
lect new or used cars according to quality,
cost, appearance, Performance, function,
and need. 15.06

PERFORMANCE OBJECTIVES:

ACTIVITIES:

The learner will list in writing two points
each to observe about a used car on the car
lot and on a test drive.

The learner will name in writing a qualified
person to obtain for help in evaluating a
used car.

Given a situation of a new car costing
$3595, the learner will compute in writing
the value of the car in three years.

Given a situation-one car dealer allows
$1,000 trade in on a new car priced at $3,200
while another dealer allows $800 trade in
on the same new car priced at $2,900, the
learner will state in writing the better
deal.

Given $500-700, the learner will visit three
different car lots; choose one car from each
car lot; evaluate and rank them according
to the buying criteria discussed in class.

Guest speaker-car dealer-Topic suggestions-
What to look for in buying a new or used
car? What is meant by the blue book price?

Team teaching approach with the auto
mechanics teacher.

Video tape car advertisements to evaluate
the automobile market.

Refer to Consumer Economic Problems Buying
Guides foTasc711O717:717Uying new or used
cars.

CE-71

161
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Use Changing Times, Consumer's Report and
Consumer Bulletin to evaluate purchasing
of various types of cars.

Involve students in special projects such
as demonstrations or special reports.

1G2
CE-71
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MINI-UNIT

AREA: Consumers' Guide

TOPIC: Toys

TIME: 1 day

BEHAVIORAL OBJECTIVE: The learner will be able to evaluate end se-
lect toys according to quality, cost, appear-
ance, and need. 15.07

PERFORMANCE OBJECTIVES: The learner will state in writing seven buy-
ing guides to consider in selecting a toy.

ACTIVITIES:

Given a toy, the learner will evaluate in
writing the toy according to safety, dura-
bility, and educational value.

Discuss hvw to evaluate and select a toy.
Use sample toys to demonstrate the evaluation
criteria.

Discuss 'no cost' toys. Home project-'no
cost' toy.

Use Supplement #27 for discussion.

RESOURCES: Guide to Play and Playthings, 10 page booklet,
25, Publ. by F.A.O. Schwarz Childrens'
World, available from Parents Magazine, 52
Vanderbilt Ave., N. Y., N. Y. 10017

Parent's Guide, folder, Fisher-Price Toys,
Inc., East Aurora, N. Y. 14052
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COMMUNITY RESOURCE LIST

The purpose of this part of the guide was to survey the community to ascer-
tain what assistance various business establishments could give in teaching
Consumer and Homemaking Education. Eighty-one letters, including a ques-
tionnaire (see attached) were sent out to reputable business places through-
out Greater San Diego. There were 23 replies. These responses were com-
piled and a list attached stating what services each business could provide.

Suggested techniques to improve the experience with community resources:

1. Let students locate resource people. Given guidelines to follow,
the students have an opportunity to make some decisions. The
suggested names and places can then be screened by the teacher.

2. Clearly indicate to the resource person your objective.

3. Receive permission from school principals concerning the presence
of resource persons on campus.

4. Send thank you notes following the visits.

5. Have students evaluate the speaker, field trip, or program as a
part of their learning experience.

6. Keep a file card system of resources contacted.

Summary:

It was found that businesses which did respond were ready to offer whatever
help they could. Some of them have materials available and some would be
able to order material if given advance notice. The response to speakers
being available to the classroom was very good. Past experience has shown
that many businessmen feel that they are in a small way repaying the schools
for the education they received themselves and are proud to show the measure
of success they have attained. All teachers should feel free to approach
businessmen for assistance in teaching consumer education.
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SURVEY OF COMMUNITY RESOURCES

NAME OF FIRM:

ADDRESS:

NAME OF PERSON TO CONTACT:

PHONE NUMBER:

CAN FURNISH A SPEAKER FOR THE CLASSROOM:

WILL PERMIT A FIELD TRIP:

WILL LEND MERCHANDISE FOR CLASSROOM DEMONSTRATION:

TEACHING MATERIALS AVAILABLE:

FILMSTRIPS:

MOVING PICTURES:

TEACHING KITS:

ANY OTHERS:

THIS STORE COULD BEST SERVE:

BONITA VISTA HIGH SCHOOL

CASTLE PARK HIGH SCHOOL

HILLTOP HIGH SCHOOL

MAR VISTA HIGH SCHOOL

MONTGOMERY HIGH SCHOOL

SWEETWATER UNION HIGH SCHOOL

CHULA VISTA HIGH SCHOOL

ALL HIGH SCHOOLS IN THE DISTRICT

PLEASE RETURN THIS FORM TO THE VOCATIONAL EDUCATION DEPARTMENT OF THE
SWEETWATER UNION HIGH SCHOOL DISTRICT, 1130 FIFTH AVENUE, CHULA VISTA,
92011.

6/25/71
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INNOVATIVE MATERIALS

USE OF MAIL ORDER CATALOGS IN THE CLASSROOM.

Catalogs can help the teacher to individualize instruction in classes where
there are both low-income and affluent-income levels, slow and fast learners.
They can serve as resource material for an individual to make consumer
choices.

Mail order catalogs can be of value to the ill person confined in her home,
to the elderly who cannot shop around, to anyone when the weather is a
handicap, to the consumer who does not have easily accessible transportation.

1. Using the catalog, plan a basic wardrobe for 1) first year in
college, 2) first year on a job, 3) new baby, 4) businessman,
5) housewife.

2. Take an inventory of clothes you own and list items needed to
complete your wardrobe. Estimate costs of new purchases....
check estimates against actual catalog prices ... set up a
spending plan for buying things you need.

3. Ask students to set up a plan for furnishing a three room apart-
ment on a low, medium, and high budget. Use the catalog for
prices and illustrations of furniture.

4. Set up clothing requirements for a working girl in an office, boy
working as a salesman in a department store, or a new baby. List
only necessities, and estimate costs for each item. Suggest ways
to save money on clothing purchases.

5. Shop in at least five places for one of the following items:
TV, record player, typewriter. Report to the class on prices,
features, guarantees, services, and treatment received in
different stores. Include the mail order catalogs.

6. Find out what credit plans are offered by at least three
different retailers including catalog order houses.

7. From a catalog or retail store get a cr, application form.
Fill it out as though you were applying for credit. Explain
why creditors want the information requested on the form.
What type of information would you want before selling merchan-
dise on credit to a stranger?

8. In the catalog find at least ten items for sales that would
require installation and servicing after you buy them. Tel]

some problems that could develop if a consumer bought a washer
and dryer without finding out about installation and servicing.
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9. In the catalog find several examples of guarantees. Explain
what consumers need to know and do to make guarantees work
in their best interests. On what types of purchases do
you think guarantees are most important?

10. Use catalog for co-ed classes to find out how much it
would cost to equip a kitchen.

11. When planning houses and studying furniture arrangement,
use catalogs to obtain sizes of different pieces of furniture.

12. Look up items in catalog and compare prices with stores.

13. Find out what information is given in catalogs about fabrics,
garments, and furniture.

14. Use pictures of toys from catalogs for studying selection
of toys for children.

15. Compare the cost of unfinished furniture with finished
furniture.

16. Study the good, better and best qualities of things, such
as mattresses, carpeting, sheets, etc.

17. Use the catalog to get ideas in clothing for trimming,
styling, and accessories for garments.

18. Look through the catalog to find out what general and
specific information is available on fabrics. Explain
how information can affect clothing prices.

19. Find general and specific information on sizes and measure-
ments of ready to wear clothing. How can accurate measure-
ments result in greater consumer satisfaction?
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INNOVATIVE MATERIALS

USE OF NEWSPAPERS IN THE CLASSROOM

1. Use newspaper ads to plan menus for market order.

2. Use newspaper ads to study price range of homes, apartments, and
mobile homes in different areas.

3. Compare prices of discount stores with other stores. Quality will
need to be considered.

4. Compare prices of stores giving trading stamps with those that do not.

5. Use newspaper for buying seasonal foods and for stocking up on canned
foods and other supplies when they are on sale.

6. Analyze ads:

Why do stores give coupons?
Circle the important facts in the ad.
List characteristics that make the ad appeal to the consumer.
Are there misleading statements?

7. From magazines or newspapers cut out five advertisements which are
pleasing to look at. Underline the concrete information of facts
given in each ad.

8. Compare six different advertisements of clothing in different price
ranges with two from exclusive fashion magazines, two from newspapers
and two from catalogs or mail brochures. Tell how they are the same,
how they differ, what appeal is each using to tempt the buyer and what
is emphasized in each ad.

9. A good shopper must know when the good sales occur so that she can
plan ahead. She must also know where she can count on getting reliable
bargains. She has to judge whether a sale offers any real savings.

Analyze the different kinds of sales ads:
Seasonal
Clearance Sales
Stimulation Sales
Going Out of Business
Imperfects, Irregulars, Seconds
Traditional Sales

10. Gather cartoons which present a humorous side of economic and consumer
issues. Use them for a bulletin board or make into transparencies to
use in introducing new material to students.

11. Collect several articles on a specific topic such as credit legislation.
Analyze each article as to author, source, slant or bias, authenticity,
relationship to consumer and business.
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12. Make a bulletin board of articles, ads, columns, and pictures
related to a specific topic such as fall fashions or trends in
home furnishings.

13. Use the newspaper to compare prices of apartments for rent and
the cost of buying a home in different areas of the city.

14. Use newspapers to study beneficial and false advertising.

15. Use ads to study meat--cuts, grade, price comparisons.

16. Use ads to find out what jobs are available and discuss what a
couple might be able to earn.

17. Teach how to use want ads in the newspaper. Learn what part of
the paper ads are located.

18. Use house advertisements to study real estate. Make up a list of
vocabulary words to become familiar with.

19. Use newspaper articles written by the home advisor to learn how
to use commodity foods. This could lead to learning about the
home advisor and the services they give to the homemaker.

20. Look for fiber content in clothing ads.

21. Use a city map and locate the different grocery stores and then
discuss whether it would pay to go to buy up the sales advertised
in the newspaper.

22. Save newspaper ads of particular foods and see what happens to
seasonal food prices.

23. Use food ads to study sizes of cans and what foods come in the
different sizes.

24. Use food ads to study brand names and quality of canned foods.

25. From the food ads learn about different laundry supplies and the
vocabulary of the different products on the market.

26. Obtain three or four articles on a single topic such as inflation
or consumer protection. Compare the articles and discuss ways in
which they differ in outlook.

27. Organize a comprehensive card catalog of articles published on
various topics related to consumer interests.
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INNOVATIVE MATERIALS

TELEPHONE BOOK

1. Study the telephone book for the services it offers.

2. Use the telephone book to learn abbut telephone etiquette,

3. Use the yellow pages to find out about community services, such as
churches, recreation facilities, consumer protection bureaus, libraries,
police, fire department, county and city offices, and others.

4. Given a telephone book find out how to use the telephone book for
shopping.

5. Using the yellow pages find out about loan companies, savings and loan
companies, finance companies, and others.

6. Use the telephone book for buying information, such as:
Who deals in a certain commodity or service?
What is the address or telephone number of a recommended business
firm?
What firms carry a brand name product?
Whom to call in an emergency?
Is there a dealer in my neighborhood?

7. Teach students how to be able to use a telephone book to do shopping.

8. Use the telephone book to be able to locate consumer protection
agencies such as the Better Business Bureau.

USE OF STAMP BOOKS IN THE CLASSROOM

1. Compare prices in stores that give stamps and those that don't.

2. Give stamp books to students in class. See what teenagers would buy
in the stamp book. Are they useful or unuseful items?

3. Find out if you can buy articles cheaper than using the $3.00.

USE OF PLAY MONEY IN THE CLASSROOM

1. Using play money, give the student a budget amount for a young
married couple. Student will show how we would spend it. Figure
taxes, insurance, social security, etc.

2. Given $200 of play money, plan a basic wardrobe.
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