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. 1. THE BACKGROUND OF THIS REPORT < '

-«

According to Katz, Blumler and Gurevitch (1973) the beginniné

~ . of the so-called "uses and'gratificatiohs" research goes back to

*
~ . .

that of empirical mass compunication research., Such studies were

€

we%é represented in the Lazarsfeld-Stanton colleépioné published -

>

in }940,‘1944 and 1949, After thesey however, activity in this

- . -

research area grew rather slowly and was, at least in proﬁortional'
terms, depressed by other .areas, for instance that of the effects

[ N ’
N of mass media. Only the last years have wit nessed something of a

N

revival of direct empirical investigations of audience uses and
gratifications. And this has hafpened not only in the United States
but aleo in pther western countriesl. .

In Finnish mass communication research the inquiry into the

o audience’s images regarding the functions of mass media was-already

N ~ . . 3 hd
included in the first large-scale audience survey financed by the ’

I Finnish Broadcasting Company. This was conducted in iQGS. The ideas

hd 4

on which the study of function-images was based in this survey orig-
$

-

inated from the Steiner's book (1963). After that for a few years

.

questions concerning these images were asked in nearly all inter-

‘o
’ views aimed to map out the audience's mass media use habits. This
~ *kind of data collection as well.as a more detailed _inquiry into -
thic recearch zrca wére, however, dlspontxnuéd after some years,
¢
because the problem of uses and gratifications was no longer held |
. . . ~ i }
important. g
—_ ’ |
lAn example of this was the Conference of Uses and Gratifications
Studies, ’held in Stockholm.in October 1973. This Conference has
also inspired the present -eport, although I did not participate
in it. S
o ’

.

. | 4 N o
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The‘different Finnish data concerrirg the audience's function-
images dof the mass media have not yet been totally utilized Some
of the main results in these studies have been reported in Finnish
(Littunen and Pietild 1967, Nordenstreng 1969by Pietiid 1968b and
1970b). Some studies touching this research have also been publ ished
in English (Nordenstreng 1969c; Pietil¥ 1969a, 1970a and 1971).

Our purpoce here is to utilize soﬁe part .of the data mentiqnei

. ,
in order to present a more general picture of the Finnish dudience

uses ard gratififations. The scope of this report is, however,

rather limited, but it has been planned as the first. report in

[ Ao

series of three to four dealing with this question. Here we are
]

investigating first, whether or not the single gratifications

associated with the use of different mass med'ia form some gratifiea4

. tiog dimensions mone basic in their nature. If such dimensions can

be“observed our second'task is to explore in what way these dimensions

~

are related to the actual mass media content choices of the audience.,

. In order to make our research’ problem more precise we must clarify.
somewhat the way of thinking characteristic.of uses and gratifications

studies. Tﬁe basic paradigm behind‘these ‘studies can perhaps be

described in the folldwing way (K. Pietild 1973)-

1. Ve have an individual with various needs, trying actively to
satisfy them. a

-

2, One possibility for this need satisfact'ion is offet@d by
mass media.

. i [ .
3. Selection of mass medis contents according to, meed arousal
‘and consumption of them takes place,

. . )

4. As a result of this activity the needs are satisfied and the
“tensions reduced - untll the needs make themselves felt again
and a second round begins. .

Y

In the uses and gratificationF studieés the ba¥ic phenomenon to
- be studied in the context of mass media use and consumption of
‘ - . . '

their content is composed‘of the human’ needs. This point of departure

.is well refleeted -in the following description oflthese stydies
?

(Katz, Blumler and Gurevitch 1973, 7): 5. . °
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.

Some of these "invest igations begin by specifying needs and then
attempt ‘to trace the extént to which they are gratified by the
media or hy other sources. Others take observed gratifications
as a starting- poznx and attempt to reconstruct the peeds which -
are being gratifzed Yet others focus on the social origins of
.aud ience expectations and gratzfzcatzons.

This point of departure can’be evaluated from several points of.
4

¢

view, We may first ask what is the purpose of such uses and gratifi-

cations studies, ‘For instance Emmett (1968) has suggested tQFt mass

~/ media institutions should dim tc maximise the gratifications that

* ] ] * ] ". .
thecaudlience, in all its varlety, derives from the services offereqd,

In the light of .this suggustion the purpose and necessity of uses

and gratifications studies seem to be clear, The Emmett suggestion

-
A\

has, however, been criticised on the basis that .it for instance
rmphasizes individual needs, not taking into account the more general

needs of the whole of soczety (Nordenstreng 1970,'cf. also Norden-

o : - '
4 streng 1973 84-8%), ° S -

Although we nay accept that jone of the important goals for mass

-

media functioning is to increase the satisfaction their content

e
- <

gives to people, another question is whether or not this satisfac-

. - .

t ]
tion is most fruitfully described in terms of need satisfaction.

. o : - " g \
This remark issuées from-the vague nature of the concept.of need.
. - Even the stpunchest defendors of uses and gratifications studies
.~ admit that the definition of need or needs and their measurement

have been far from satisfactory (see. e.g; Katz, Bluﬁler and
. - - 4 <
Gurevitch 1973, 23-24 and 26-28).

The vagueness of this concept is well reflected for instance in’

thg fact that suggestions for the most suitable typology or frame~

. - .
-work of needs. vary considzarably between different researchers (see

L

Katz, Blumler aAnd Gurevitch 1973, 12-14; cf. also Lundberg and )

Hulté&n 1968, 53-54). Consequently it is not surprising thai the

theoretical and empirical work regarding the relationships between

ERi(? differeit contents and needs gré&ified by them has not advanced

? + t
' ~

L) »
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very far, #1s6 the methods designed to ‘tag the different nDeeds or
gratifi ations‘obtained from the media for these needs vary from ',
~ . . - -
relatively simple and straightforward techniques to more indirect

-
rd
.

ways (;ee Katz, Blumler-and Gurevitch 1873, 26), - : .

In this situation there are two.pOSSiBle modes of apprqashihg'“
the problem. Either the concept of need must be so far refined that

.
-

) . L] B M
it will have explanatory power or some new 2ngle must be found. The

]

purpose of this report, however; is neither. Because we here present

. <results of data collected several yeargs ago, we are bound to the - . -

rather unsophlsticated thlnklng that at that time guiﬂed our data

. ¢
o I3

collection., The above cr1t1cal remarks are presented in order to
. i ’ -

provide a’ba81s for evalwation of the results reported here. ' \ .

-
-

.Let us now take a closer lodk‘at the doncept of gratification,

‘In the context of need-satisfaction.theory this concept denotes the

-

effect that the content of mass media may have on the receiver, In
o '
other words, some content may or may not gratify some special need
B

of 'the receiver. In this respect the conceptual relationship between

needs and gratifications seems to be quite simple., But actually by
reason of the twofold nature of the concept of need it is not 80 .
On the one hand needs can bYe conceived as motives leading to

contacts with objects thought to satisfy them. IFn‘this case the

contact behaviour of an individual is understood in terms of his

.

needs. On the other hand needs can belconceived as phenomena which,

are gratified by contacts with objects. In this case the need

satiéfaction of an individual is understood on the ‘basis of his

contact beMaviour. Now it is important,to note that from the needs

gratified by some object we cannot draw direct conclusions as to
those needs which caused the contact with that object, 7

ThHe above reasoning indicates two different approaches in uses

+

and gratifieations studies. Either'we4can‘try to describe or

)
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‘explain the cohtent choices of receivers in terms of their needs Y

< . . -

or describe of explain their needs satisfaction in terms of the

mass medla content they have neceived *The concept of gratxflcatlon
_is usefu& primarily in the latter case. This depends on the relation~

~ship b%tueen-héeds and gratifications, which -is of the nature de-
scribed- above, namely thaf from the gratifications afforded by a

—

given content we cannot directly conclude what needs caused t'he

»

selection of that content.
. . . ‘. ‘o R o~
The two approaches can, of course, bé united in research for
in§taﬂcﬁ‘by first mapping out the motivational situation of individ-
hals, then ob§erving their m%dia behaviour and lastly suryeying
the gratifications they have obtained from'it. At theoretical level

.

they are undited by the concept of learning.-Thaf is, if people .

while using the media learn what kind of_conten;?gratifies what .

’

kind of needs, then the motives leading to selection of tertain
. . ”
3 B g . "

content can be understood in terms of gratifications gained frog

it. Another question is whether such learning “akes really place .

-

and whether actual behaviour is determined by such pheﬂbmena. When,
however, these thoughts are taken into account, the second sgntence

|
in the paradigm presented above is turned into the following: He I
» E IS
has learned that a certain content in mass media is able to satisfy
. . \

,these needs. 1
|
|
\
i
|
|
|
\
|

~

This concept of learning is fruitful for other reasons, too. -

Namely if an individual learns that a given kind_of content is able

to gratify a given need, he is at the same time forming-an Jimage
Yy ' .
concerning the function of that .kind of content from the point of

view of his need satisfactions On the basis of such function-

images of contents he may also form images concerning the functional

roles of different media as a whole. )




On the other hand it 1s ‘clear that such ;earnlng does not take
. . 4
place- solely on the grounds of personal experlences. Most probably

. © it is also.affected by the cultural standards and Values prevailing
[ in the~environment where the individual lives. In.fact the images
a ° l . . M - . :
assigned to different kin@s of content or to -different media by.
. . e

- -

-

. cultural standards cTa\jffect‘tHe imége-formation of an individual

. ‘more than his personal experiences. And what is more, the neeﬁs

N
.t N . N

- . "to be satisfied by mass media content may be produced to a great

.extent byjthege cultural standards.

v .

- This preceding reasoning is important from the poiﬂt of view ~
. of the measurement of gratifications. Qne of the simple techniques

is the following (cf. Lundberg and Hultén 1968, 200-201). We first

¢ 4

form a set of statements dealing with puYposeées for which a certain

’

.
.g

kind of content or a medium as a whole can be used. These statements
are presented to respondents and their task is to rate which of

«
. . N .

them describe ‘their consumption of the content or their use of

the medium in question. They can als¢e rate by a numerical scale
Y

'l

how adequately each of .them describe it, by assigning a high score

f
'

to those purpose-statements describing it well and a low score to

¢ e e

‘those describing it pa&ly.

.

" .
.

On the basis of such ratings we then conclude that the content

\? . [
. or medium in question gratifies b?ft those purposes obtaining on
b e ‘ . . | ; “
the average high scores, We are, further, apt to conclude that -the

fupctionaiirole of that content or medium is to gfatify just.these
purposes. But because tqe outside#pre&sure of cul;urél standards

- ’ may“éffect people's image-~formation) a diffidult question afises.,
~Does the content or medlum in questlon really grat1fy those purposes

rece1v1ng a; high median score value, or does th1s result simply "

reflect a culturally determined conception as to the naturc of

. s -

that content or medium? In thp latter caée the use of the word

]ERi(:.; gratification would be _quite misleading. 1Y : .
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" greater esteem than that of getting away from daiL& worries. If a A

~

4

There is another difficulty, too. As Augedal (1973, cf. also

Lundberg and dultén 1963 69- 70) has pointed out, cultural standards'

.

may also have an effect on the acceptabxlzty of different purpose-.

statements. In pther words,~some purposes have a higher prestige

than others in the context of 4 prevailing culture. For. instance

the purpose of raising one's geheral knowledgé is surely held in
.

respondent's reactionssto the purpose-statements are determined

by such prestige factors, the answers cannot describe gratifications
obtained from the content or medium ina very truthful way.
These are difficult questions 'indeed. But they are not the only

ones.- We have previously argued that on the basis of gratifications

which have caused the selection of it. Deépite this we can say

that this content may gratify some needs. But what is now the

gained from a given content we cannot directly assume the needs - ‘

relatlonsth between a gxken purpose-statement or. gratzfzcatzon

»

and a need? That is, can we derzve from a given purpose statement :

directly fhe .need ljing behind it or not? Katz, Blumler and
: N ) ' . f}
Gurevitch (1973, 14) have set forth some suggestions as to what

kinds of gratifications correspond. to what kinds of needs, but

these remain at the level of speculatjon. They have only face

.

validity. o : .

If the needs behind differhnt gratifications cannot be derived
A}

directly, are thdre some indirect ways? If we for ingtance observe

that some purpcsefststtments haziﬂg:afﬁﬁﬂ§_££ﬂékéy similar content

form empzrxcally one szngle dimension, {hzs result -ay be understood
and interpreted in terms of some“underlying need which is 'reflected

by these pdrpose-statementé. But this is also a comnclusion having
Ui

_only face validity, because the appearance of‘the dimehsion may'

s

depend on totally other factors than needs. Thus, owing to the 10

ol S - _ - i
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vagueness oM the need concept and theory, there is no generally

. . N

acceptable way to demonstrate what needs underlie different grati-

ficitions.

. We drew 2 distinction above between two approaches possible in
,uses and gratifications studies. Of these the latter has had a.

clear dominating position. as can be seen from studies quoted in
i .

“ Lundberg's and Hulténis book (1968, 197-381) as wedl as from the

descript}on of these studies by.Katz, Blumler and Gurevitch.cited

previously (see page 3). The researchers have thus mainly been
. g ) -
inte¢rested in description of what purposes of the audience are”

.

gratified by diffgrent contept or media or for what purposes they

are used. Perhaps it should be emphasized that most of these

’

studies have been descriptions of people's function-images rather

.

Y

- than real attempts at explanation of°the@r need satisfactidn by

their content or media choices.
The former approach,ithe description or explanation of'the

-
v |

%

_audience's mediaﬁand content choices in fefms of their needé,'has
not, as far as I know; advanced to apy'éxtent’woitﬁ ment ioning.
There are of course difficulties connected with this kind of
approach. Some could,.howeven, be overcome by using experimental

methods {dn nced arousal. After that mass media behaviour of

exper imental and control gfoups could be investigated and compa-
: >

r%d.LIf it is frequently observed that the arousal 6f a certain

need leads to higher use of a certain medium or consumption of a

- .
certain contaent than the non-arbusal of it, we could conclude‘that

the necd in question cadsés that kind of mass media behaviour.
These viewpoints will perhaps suffice fo form a baciground for

the results cn the following pages.‘In'the terms used above: we are

ure trying to Jdeccribe the sfrucfurg of people's funct{on~images

»

'nd the way mass media as =211 as other. similar institutions 1 1 )

N
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‘dszers somewhat from the usual descr;ptinn of peogln's function-

_following chapter. . ’ .

are weighted according to them. Our second purpose in this report

images, He ire aanely lﬂvestigatiag whether or nct peop&c'ctxng

a glven medzum for given puppeses—seleet-a different kind of
)

content from it thaaﬂpeepke uszﬁg e for ether - pﬁrposea. He are
thus tryzﬁé to descrlbe how different gratificatzona obtained
from media are related to the kinds &f content consumed fr&m them.

Some hypotheses regarding these rglationshigs will be presented

after examination of the structure of function-images in the

fod ' [l —

K

In the previous pages.we emphasized that the formation of people's
function-images concerning mass media may depend only partially
ow their personal mass media cxperiences, Among other factors
. ’

the cultural pressure prevailing isA the environment may affect this |

formation. If thi's is true, people beloaging t0~diffe£ent‘%ubculture! '

<

may develop functian-images differ%ng from each othd?..One phenom-

enon contributin; to subcultunai differences between people is the
level of their education. Consequently the third aim in this report .

is to investigate the way education is related on the one hand to

the kinds of gratificétions_obtained from mediia and on the other

to the kinds of content consumed from them. T

L)
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- 2. THE STRUCTURE OF GRATIFICATIONS
/ The operational measurement of gratifications asspciated with °*
. ‘ma®s media use is based on the assumption that "people are suffi-

.

‘ .~ e i ’ 1 ] 1
ciently self-aware to be able to report their interests and mot ives

in particular cases or at least td recognize them when confronted -
* - . ’
with them in an 1ntellzgzble and famzlzar verbal formulatlon”

*® >

(McQuail, Blumler and Brown 1972, 143, cf. also Katz, Blumler .and
Gurevitch 1973, 10). As we emphasized in the previous ssection it
cannot be taken for granted, however, that reported gratiflcations

correspond to real gratifzcatlons obtalned from some content or

-

‘med ium.

Our po'int of departure here is that reported gratifications
N . P ) + R

associated with the use of a given medium reflect the function- St

. -
i i

images‘people have coheérning this med ium, So far as-‘these function-
‘ 1mages q(e based On personad need- satlsfaction experlences they ’ will

. . " preflect real gratlfzcations. But there is in this report’ no way to
>

'show how far the function-images are sovbased. Therefore it would

perha’ps be betteg/;o speak only of function-image instead of ¢
. ~. ~— . . . .a.
- gratification., But since the latte?\term if very commonly used we

. ™~ ‘ .
- will not reject it but use both words to denote the reported

gratifications, ‘ o N v . ‘

+ ' -

"By the structure of funct ion-images we mean the relat ionship
: /

‘between different single gratifications. We expect that gratifi-

. " ~ .

cations similar in their type and content will ‘tend to form clus-

..J

ters of their own. If sush cluéters are‘found t hen obvzously t here

. is behind the dszerent single gratif!?ations some gratification

13

[ﬂ{uz‘ or function-image dimensions mor e baszciin natures—The present

- " "

i y
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report will ‘net, howeéever offer‘any hypotheses as to the nature

and content of such dimensions, {
. . - Lo 2

g . R -
In the previous section we presented a way commonly. used in
. ! . . v '
. gratification™measurement, When gratifications are measured by 3 .

~ & N

N .
purpose-statements in the.way described,<however, two things should

be kept separate from each othef. The one is people's conception

of the igngSigxror'salienq& of}}he different purposes or goals

~ for them, the oth:r is their conception of the instrumentality
s

)

-

of media in fulfilling these goals (see Lundberg and Hultén 1968, 1/
56-62)Q-We did not, however, keep them separate, which causes some

trouble . in unterpretatlon of the results.

. " As Lundberg and Hnlten (1968, 74-858) point out, there are several
. r c . . '
possib ‘modes of selection and formation of pyrpose-statements

!

fop/the study. The best way naturdlly is to derive them,on the

basis of some relevant theories or frames of reference on the one
hand, and on the basis of open-formed pil&t studies on the other,
In the first of the forthcbming.studies the purpose-statements were,

,however, formed on the basis of a previous study made 4n the United
. ), ,

States, In other stgaies to be describe%,here the formation of
them is based more on theoretical vieﬁpéints.’ |

In our‘inquiry inté people's functioh-images of mass media the
media studied wére newspapersy televisioh ahd radio. In explorlng
/yhe possible ‘dimensions of gratifications or function-images we
are not, however, restricted solely to gratifications associated
with mass ﬁ;dia use, For the pdrposes of comparison also the

structure of gratlflcatlons assoc1ated with the use of l;brarles

. v and with partlclpatlon in adult education wlll be examlned

.. 14 ~
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2.1. ‘Dimensions of gratifications associated with: rass media use

.. '
A}

The data for this inquiry were collecged in summer 1867 'in
coPnection with a readérship stgdy of a newspaper published in.

a south-eastern town in Finland. The dath were collected by mailed

.

questionnaires, to which.a'total of 303 persons aﬁswered. This
number was only 33 per cent of the total eriginal® sample.
Out of the t€én purpose-statements used in ‘this study eight

were formed on the basis of statements used by McLeod, Ward and
Tancill (1965) in theip inquiry into the relationships between
o S Co ’
alienation and media gratifjcations. In selection of statements

they were guided by the idea that 'reasons' for mass media use

can be divided into two broader classes: namely informational

and vicarious. The latter class comprises the use 9f mass media /
for 'esc;pe' or for substitution of more personal contacts. Fop
both of fheﬁclasses three statements were formed. In addit on
tb tﬂese six stateménfs another three pointing at 'other reasons'
were forméd. |

In our study some of the statements of MclLeod, Ward and Tancill

. -
<

were phrased quite differently, while some others were phrased in

an almost identical way. One was‘rejected\and two additional state-
(;\'
ments were formed. In the questionnaire these statements were set
. ’ 9

down as "different reasons for mass media use". The reépondent's
task was to rate with a’ seven-point scale how adequately éach of
the;e "reasons" described his use of the mass media. The media to
be rated were the newspaper which sponsored the study (th}s will ¢

from now on be referred to ask the local newspaper or LN), other

| . . ~ . Y 4 15
newspapers (ON), television (TV) and radio (RD). ; '
. ' ¢
Thus a respondent having access to all of the four media had

-

3
to make 40 ratings (fourvmedia rated along ten purpose-statements),

The presentation form of the ﬁuestion was such that all the media

a
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. 4 .
. the respondent had accgss to were first rated according to the

first purpose-statemgnt, then according to the second and so on.
3 . :

; 4 ) .
? These purpose-stateménts are presented in the following tables,

\ ' [
. .

In order to get'a general picture of the way the different ~

media ratings were linked to each other a factor analysis using

.

the 40 ratings as separate variables was performed. It was natu-:.

03

rally computed 4nly on the Qasis‘of those respondents having access

to all of the four media- in question, The first thing worth noting
‘

in. the results obtained is that the ratings tend to have a rather

cumulative pattern. This is reflected in the fact that the first
» .

a

factor explained almost a half (46 per cent) of the common variance’

explained by the ten factors taken into account. (This sommon vari-

¥
ance was 69 per cent of total variance.) Thus it seems that if

‘media are rated as highly used for one purpose they are rated as

highly used for other purposes, too, and vice versa.

In this factor analysis no clear medium-bound factors were
observed. By a medium-bound factor we mean such in which all the .’

. purpose-stitements associated with a given medium have high load- -

ings. On the contrary, the factors were more gratificatiom-bound

. in their nature. .By this agdin we naturally mean such a factor in

-

which 3all four media within a single purpose-statement or within

°

a group of them have high loadings,
o . . :
According~to this result 1t seems that people can morg readily

discriminate between different gratifications than betwe¢en differ-

L3

ent media within single gratifications’, That is, if one says that

a given purpose describes well his use of one medium, ye is apt

. \
. . - - . - i

to sav that. it describes well his use of othe?d medla,'too,‘and

: L 8

N vice versa. Thus the different media seem to have a common basis

in performing their functions, although some gratifications are

zained more readily from a given medium and some other from 16

another medium. This will be considered more closely later on.

N Y
-
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o - : ,
! On the basis of this result we formed new grat

\"- . . » 3 .
ification varia-

bles measuring gratifications associated with media use 4n general,

»

The valués‘of each of these were simply means of the values the

statement. This procedure enableed us to take into account also

those respondents not having access to all of the four med ia,

- 3

A factor analysis was then performed on the basis of these general

< “

-

gratifications. Here the cumulative pattern of ratings was even

clearér than before. The first factor out of the four taken into

|
: . - )
respondents had attached to the media within each single purpose- -
f . |
account explained 75 per cent of the common variance covered by ‘

them (this common Jariance was 58 per cent of total variance).

« .

The second factor explained only 17, the third 5 and the fourth
-3 per cent of common variance. , *

’ According to the formal criteria for selecting factors for

rotation, only the first two would have been admitted. Owing to *

‘ .
.

the theoretical attractiveness of the third factor it was ‘dec ided,
E ) however, to take the first three factors into it. The results of -
the varimax-rotation is presenied in Table 1.

In the first factor most heavily loaded are the following state-

A

menEs: "to zet aAwiy from daily worries", "to bring some excitement
‘. " . '
into my life” and "to prevent feelings of being alone"., These

three statements dre, in fact, just those three formulated by

McLeod, Ward and Tancill for the class of vicarious 'reasonst',

—

Thus their intuitive conception of the existehce of such a cluster

of 'reasons' has gained empirical support. Besides these three t S
*
-statement "to pass my leisure time" gains a relatively high loading

- -

in this factor. This first factor clearly describes the use of

~

mass medid for purposes of diversion or 'escape' from daily routine.
“ ¢

. Thus it is called the dimension of diversion gratificatiorgg

RE 1T
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Table 1. Dimengions of gratifications associated with the use of
ma ss media in.geneﬁél. Varimax-rotation with three
factors (N = 303{‘aqcimal poipfs have been omitted).

nuyrpose-statenents . ‘ ' factors
(I use mass media in order ...) - ! 1 11 111
: R I )
_ to gather information on the background of _
different cvents 12 8 29
B s . — -
to keep me up with.the tlgpéb\ : + 13 76 ok
to get away from daily worries - ] 73 21 13
to bring some excitement into my life’ . 75 o4
to prevent feelings of being alone - i 77 10
to éet ‘help in-SOlviné prdblems ) . 45 19 S5
to get something to talk about with others ) 48 23 48
to enjoy reading, watching or listening to 49 . 37 - 21
to pass my leisure time . n s 91‘5‘25 26
to gather information on new products - 25 45 46

-~ - i .

In the second factor .there are only two statements having a
consi&erable loading: namely\"to gather informat'ion on the back-

ground\of different events'" and '"to kgép‘me up with the times"., Both
.. T ’ ) ; ;o
5f these are among those McLeod,” Ward and Tancill formed for the

4

class of informational 'reasons'. So, their intuitive concepfion

.

of the existence of this kind of cluster of 'reasons' has also
gained empirical support. This factor is not, however, called the

dimension of information gratifications, because the content of

< L4
these two Statements is rather inarticulate. Their common denomina-

[

tor is not information in any precise sense but in broader terms.

It is perhaps best understood in terms of orientation. On the basis

of this interpretation this factor is called the dimeniion of

orientation gratifications.

L

The third factor is wmore obscure than the preceding two. Only
. ,

one of the purpose~stataements, ‘name’ly "to get help in solving 18
problemé", has a loading over .50. Also the statement "to gather

" information on new products" loads slightly higher in this factor
. : A

»

than in the second, where it also loads considérably. Semant ically

i
/
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considered both of these statements deal with information in quite

a practical or ‘'utilitarian' sense. Of the femaining statements

4 ‘
the only one having a corresponding utility content, namely "to .
N * - -~

get somgthing to talk about vith others",'alsq'gets quite a high

-

. . “y v . : . .
loading in this factor, thus supporting the conception that this

factor represents the use of mass media for practical or utility

|

purposes, It is therefore called the dimension'ofxutility gratifi-ﬁ
- ’ ‘ |
cations, i
‘ \
|
\

At least in Sweden the structure of mass media gratifications

. has been .studied in a similar way (Kjellmor 1973; cf. also-Mthail,
- | \

\

Blumler and Brown 1972). Unfortunately the report I have of this-
study contains neither the purpose-statements ﬁéed infitiéor t he

N\

. numji}gal results of factqr aqgly§es performed there. In ahx\c&se
.the’factor analyses yielded three factors, which were named .as. N

follows: "Freedom from responsibility and role 6biiéation§", "Self-
”, improvement" and "Social utility". On the basis of the verbal char-
. acterization of these factors it seems that the finst of them corre-
sponds to our dimension df diversion ~zIratificati-.ns, the second
th.t‘of orientation ~ratifications and tge third thatvof utility
sritifications.
An impobtant question is how the emergence of these factors
. found here can-be interpreted. In setting out the backjround of
this report we said that if purpose-gtatements having ébnceptually
simildr content form one single clust%r or dimension this result
could ke understood and interpreted i#xterms'of some underlying
. . .

need. Such an interpretation would perhaps be khe most u{g?l in

. this case. L . 19
But the emergence of these factors can be understood and inter-
] B -, :
preted in other ways, too. For instance it may be that people have
O

[]{U: 'got accustomed to think abcut mass media in terms of entertainment,.

.
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B

enlightenment (qrientation) and practical information. In that

.

case the emergence of the factors would perhaps only mean that
N .

people are reacting in a logically consistent way, on the basis

of the kind of verbal usage vis-d-vis the mass media they have

= -

learned, to the verbal stimuli in the purpose-statements. We will

return to this problem of interpretatiqgﬂﬂater on,

«

In any case the results thus far show that the ratings of media

. \-
along the different purpose-statements show a rather cumulative

-

pattern, This perhaps reflect general evaluation of mass med la.
If they are valuated, they are rated high on the statements, and
if not, they are rated low on|them. Behind this general tendency

toward cumulatiion there are, however, some dimensions of gratifi-

-

cations differing somewhat ‘from/each other. Thus we ciﬁ>say that

while th;;ekis a general tende;cy to assién relati;ely similar
values to the megia‘on all pf\fhe pu;pose-statements, there is .
also a téndency to rate the media in an even more similar way on
those purpose-statements forming conceptuaL;clusters on the basis
of their semantic proximity. .

Different factor aﬁalysas corresponding to the one'abqve were
also performea for eacﬁ of the four media being rated in this study.
Those respondents having no access to the medium for which each |

particular analysis wis performed were left out of that analysis,

- The general cumulative fendency of ratings was, as before, clearly

. perceptible in these factor analyses., In the analysis for local

‘neWwspaper the first factor out of the four taken into account

covered 76 per cent of the common variance explained by them to-

gether. In the analysis tor other newspapers the corresponding fig-

ure was 69, in that for television 70 and in that for radio 75 per
. 4 R :

cent. In the analysis for local newspaper the common variance ex-

plained by the four factors was 59 per cent of total variance, in

~

’
>

0
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Table 2, Dimensions of gratifications associated with the use of
local newspaper and other newspapers, Varimax-rotations
with 3 -factors (N=303 for local newspaper and 241 for
other newspapers),

v

. . factors for factors fgr
* : local news- other news-

purpose-statements paper papers )
(I use the LN/ON in order ...) I II IIr 1 11 III

to gather information on the background

of different events 16 76 17 16 76 18
to keep me up with times® 16 79 04 05 79 18 .
to get away frowa daily worries 77 € 16 71 19 19 .
to bring some excitement into my life 79 157 19 77 -01 22
to prevent feelings of being alone 79 20 15 79 03 10
to get help in solving problenms 43 33 47 40 14 éz
to get something to talk about with- . ¢ . .
others . 46 16 47 S0 13 42
to enjoy reading 48 35 22 k7 24 37
to pass my leisure time dﬁl 19"32 73 09 24
to gather information 6n,new products 21° 59 ul' 12 32 56
+ o

Table 3. Dimensions of gratifications associated with the use of
television and radio. Varimax-rotatiqn with 3 factors
(N = 204 for television and 296 for radio). .

. factors for factors for
}Eprpose-statements o television .radio
pe (I use TV/RD in order ...) . I II III I II III

to gather information on the background .
30 .

of different events 15 62 34 13 72
to keep me up with the times 09 73 11 23 78 14
to get away from daily worries 58 18 14 - 75 20 12
to bring some excitement into my 1life 78 02 17 61 09 46
to prevent feeiings of being alone 11 .01 (28 69 11 37
‘ to get help in solving probleme 35 11161 31’ 18 81 ¢
\‘\\\; ‘ to get something to talk about with .
. others . 44 24 48 45 23 49
“to enjoy watching or listening to 50 41 17 52 38 20
to pass my leisure time 535 19 18 68 19 27
‘ Tt g;theg inforaition on n w nroducts 13 27 62 17 *32 §5
4 v s

21
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that for other newspapers 57, in that for télevision'SS and in
., I

ey

that for radio 58 per cent,
" In spite of this clear cumulative pattern the first three fac-

#ors were included in rotation in each of the factor analyses.

“

+

This decision was made on the grounds described eavrlier. The re-
: : BN
sults of varimax rotation are presented in Table 2 for local and

other newspapers and in Table 3'for television and radio.

- It is easy to see from these tables that the dimensions of grat=-
’ P t ’ [

ifications obtained for the different media resemble each other

- b very clearly. In the first factors for each medium the same state-

-

ments have high loadings as in the analysis above. The same holds

true concerning the second factors, although the second factor for |

3

.local newspaper alsp includes the statement "to gather information;

on new products'", The third féctors, on the other hand, d%ffer some-

»

what from each other, In the third factors obtained for television

and radio, the statement "to' gather’ information on new products"”

gains'a considerable loading. Also the statement of socidl utility

("to get something to talk about with others"z gains a relatively

Kl
’

high load.ing in fhem. ?hg third factor obtained for other ﬂews-
papers resembles these ex;ept that the statement of social utility,
loads ﬁigher in the first than in tﬁis third féctor. In the third
factof obtained. for local newspaper the situation is slightly dif-
ferent, because the statement of social utility has its highést
loading in it while the statement '"to gather iﬁformatio; onAnEw
products" loadS'higher in the second than in this third factor.
Despite these small differences the third factors are, however,
crucially the same for the different deiaa 22

A Y

, ' . These factor analyses were also ‘performed on the basis of

those respondents who had access to all the four media being rated.

-

The factbps obtained for the media - were almost identical with the
; . . ,
. /
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factors described above, - The results of these analjsas thus show
. ~— *
. ‘ .that the purpose-statements form the same gratification dimensions

¢

within the different media being rated. This confirms our concep-

-

tion that the different media have a common basis in performing
! ’ ) ) - \ Ao
their functions,
Despite this compon basis there may be differences between.the
media as to the capacity or instrumentality people believe they

have in fulfilling their various functions., It is only natural to

assume that the electronic media would be rated higher on the

dimension of diversion gratifications than newspapers, because

-

the formeg‘entail more entertainment,content.fhan the latter,
On the other hand, the newspapers can have a higher score ou the

. . : \
dimensions of utility and orientation gratifications than the
electronic med ia, ‘

In order to explore these supposifions Wwe computed the mean {
values of ratings of éach of the media on each of the purpose-~
statements, These means are illustrated by graphical curves iﬁ
Figure 1; in numerical form they are presented in Appendix 1,
Table 1. 'In Figure 1 the purposa-s¥é&ements are arranged acc;rding
to the results of pre:ioﬁs factor anglysés so’ that first come the
statements loaded in the dimension of orientation gratifications,
then those loaded in éh; dimension of utility gratifications and

final%y those loaded in the.dimension of diversion gratifications.
Let us ;irst look how the masg media ir general h;ve been rated
along the different purposg-statements. It seems that the mo st
important purposes for which all the médiaﬂare used are those Fe—
flecting orientation gratifications., Of the statements loaded in the
rdimension of utility grétifications'only the purpose of gathering

' 2:; informatian or new products was considered,sdmewhat.important; the
O A .

£1$U; other purposes reflecting *his dimension were considered clearly

IToxt Provided by ERI
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. Fig re 1, People's conceptions as to the instrumentality of differ- .
| o ent media in fulfilling the various' purposes. Mean values
. of the media on.the purpose-statements ( local newspaper,
——other newspapers, ----television and -----radio; high
means correspond to high ratings). - )
purpose-statements 4 . ' /
(r USEe 400 in 6?de!‘ 0.0) ’ - . 5
. 1 2 3 N 5 . 6 7
to gather information ’ ' ’
on the background X . Y : L1 ol ¢ 1 ) X
. - . L TN < .
to keep me up . ‘ : \\
with the times 1 . i | ) J_';E;l AL VT L s
- to gather information 'A.-";/
on new products S R G Le =1 ’:}' N — 1 i .
to get hel}p in  ,' /,/7
solving pnoblems e s L;{j\zz 1 — Y
. - “ * N
to get somethimg to N
talk about with others | 1 a 1 LI TN — ‘L
. N
to get away from ) 7 /. S
daily worries L SR L ‘; A 1 P )
to bx‘,iing‘ some excite-~ / '." ,/
ment into my life . ! N sl L A S — ;
+ ‘. ’
, ¢ to prevent feelings \ AR !
of being alone L ; N NN T . i " N -
. \ : N
to pass my leisure: \ v N
time * L 1 N "t \ ‘[ \‘ 1 1 [ 4 s i
. AN M . ~ i .
to enjoy reading, ) ST \\\
: watching etc. N N R \ ) NGy L R S
1
less 'important., Finally of those statements loaded in the dimension
h .
of diversion gratifications the only one csnsidered somewhat impor-
- . 4 . F 4
tant is the 'play-like' (see Stephenson 13967) purpose ‘of enjoying .
the sheer activity of mass media use. Other purposes reflecting this
dimension are held in clearly lower esteem even if there are consid-
N erable differences between the media on these purpose-statements.
In this context it should be remembered that on the basis of these
- results we cannot draw any conclusions as to the goal intensity or
. salience of these purposes for people in general, because we.did not
separate this from media instrumentality. These results are, however,
o . .
markedly in keeping for instance with those of Lundberg and Hultgén
; Q (1968, 94-98 and 170) when they measured the goal intensity of various

24 - .
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purposes independent of media rafihg;. By this close correspondence

. [ .
we naturally mean that purposes pointiyg at orientation or infor~

\ . .

mation have been considcred far more important than,those pointing

(&9

at diversion ov’ﬁasnépe'. This can meian either that the orientation
purposes are in people's minds'really more important than the diver-
.

sion purposes.or that the former are socially more legitimate than
Y N .» . -

-

the latter. In the lateer.case social conditioning would have affec/-

. : 3

i

ted the responses. _ .
-Our results in Figure 1 may also depend on other factors than.

social conditioning. PerQaps they have been deté#rmined, for insténce,_
by the fact that t@e common usage vis-d-vis mass media, it leas; in
Finland, emphasizes their information function. And even %f the
results did gi?e a trutfful picfure of how the mass med ia are ex-
perienced.by.the auiience, they could ?e interpretéd in at least
t wo diffefent ways. The first interpretation would be .that in the
context of mass media use the goal intensity of orientation purposes
is higher than that of other purposes. The second would be that the
melia are fulfilling them better than the other purposes, although
the goal intensity of the latter could be even higher than that of;
orientation purposes., As goai intensity and media instrgpentélity
were not separated from each other we canﬁot decide between these
interpretations. The ggcision would not however bring us veryifar
bccause we ao not know to what extert the responses are free from
social conditioniﬂg and/or common usages,

When considering the differences‘between‘the media we observe

r
that electronic media, eSpeéially television, nave been rated higher
-
on the statements reflecting diversion gratifications than news- 29
papers. This confirms our supposition presented before. Our supposi-

tion concerning the media instrumentality in fulfilling the utility

purposes is also supported ¢ cept that on the social utility statement




23

- o

I . . 3
v % ~
. television his 3 hizher score than newspapers. On the other hand
our supposition regarding the orientation purposes does not gain

"suprort, because television is rated higher than newspapers on,

.

bott of the statements reflecting this dimension. The media diffe-

rences :re, however, relatively small with respect to them.

. ' Y .
Again it is hard to decide whether these results truly reflect -

how far people use the different media in order to gratify their

’

! :

different purposes. THe function or gratification profiles of media

-

-in Figure 1, as comprehensible as they themselves are, may only

©

—mirror the common med ia conception prevailing among the audience,

™ which is not necessarily the 'same thing as their capacity or in- '

o

strumentality in fulfilling the purposes in question. ‘So the'remabks;

. 'set forth above should be taken' intc account also with respect to -

these results, ) " |

™3

But if the results describe the reality in a truthful way, we

could conclude that of all the four media being rated television

gratifi : best the¢ most of the purposes proposed. .Its fuuctional
role would tius be the most versatile., Of the remaining media the
y R

functional role of ncwspipers weights on*orientation and utility

" gratifications while that of radio weights on diversion gratifica-
’ . ) ’f
tions, although it is far behind television in this area. These -

*

resug)s correspond more or less to those obtained in numerous uses
K L 4
4

and gratifications studies elsewhere,

2.2. Dimensions of gratificitions associated with library use and
with participation in adul# education

C <

Bufe~o we 5o on to an exaimination of rclationships between '

med ia gratifications and content choices we will summarize some
results obtained in studier »f gratifications associated with some

Tti other 'mass media -like' institutions; namely with library use and
ERI :

) s
with participation in adult educatiom 20
_ ¥ -

.
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. The study concerning the gratifications associated with 1ibmar

<

1 .
this study were colle:ted in 1971 by mailed questionnaires, which

were repurned/by 121 respondents - 80 per cent of the original

*

sample. The riginal sample consisted of people who had taken part
in an interview survey a year before and who then had indicated
that they had used the library at least once dur ing the preceding

twelve mdnths. So there were no non-users of library in the sample.
el

. :
The selection and formation of purpose-statements was to some - .

¢

extent guided by the results obtained in the stﬁdy already described.
On the basis of these results it was assumed that the gratifications
assoc iated with the use of library would form similar dimensions

as tgose fouhd in mass media use. On the other hand, certain assumed -

differences between library and mass media use had to be taken into

account, It was felt for instance that such statements as "to gather

information on the background of different events" or "to keep me

o

up with the times" would,not be véry adequate for descrifing library

use. They were therefore substibuted~by statements dealing with
needs for information on new issues or for additional information
on different things. Of the relatively many statements loaded in

the dimension of udiversion gratifications in the study described L]
. ‘ ,
above some were dropped out while some new ones with utility content

1

were added. . .
P 4

As in the previous inquiry also in ﬁhis study the statements

~were set down in the questionnaire as "different reasons for library

.

use" and the respondent’s task was to rate with a five-point scale
how adequately ecach of these "reasons" described his l&ﬁrary use,

Besides thic data collection also another set of q§ta'was col~

lected from a sample of 1ibrary attendants. These data  were also

¢
collected 'by mailed questiornaires, which were returned by 255 &7
. ' N

.
-
v .

use¢ has been done by Pertti Tiihonen (19723 86-118). The data for 4

N
-,

—_— e
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resp&hﬁents. This was 80 per cent of the ordginal sample. The

- T : * . .
‘. - - > v
library attendants were presented wlth a 1list consisting of the same

-

~
purpose-statements as the.users, The tQSk-of,the attendants was
. to rate-with a five-poing scal’e fow adequatély each of the purpo-

. o

se-statements described the library use of an ordinary cl4ient.

.

- From now on the forme? set of data’ will, be called .the users'
[] ¢ .
'dqfa arl the latter the attendants' data.

Let us first loo& at the results of factor analysis of the
. . ¥ . P
purpose-statementy’ in the users'! data., There the cumulative pattern

’ .

of ratings was not so, obvious as in the ratﬁngs of mass media use.

v

.. H . ’ . R . .
The four factors taken into account explained 52 per cent of total

variance and of this common variance the first factor explained

3 r

50 per cent, the second 22, the third 20 and the fourth 8 per cent.

£

> . . . : -
Varimax*rotation was performed with the first three factors. Its

[N

results are presented in Table 4, This table also contains the mean
. : ‘ .
values of the purpose-statements in both the users' and attendants'

’ ° .
X

data., Here .it must be noted that the lower the means, the higher

is-the goal intensity of purposes or the higher is the instrumental-

ity of the library in fulfilling them,

Therg/is a very clear correSpordenqe between these factors and .
those [obtained above for mass mediaiin general and for each medium
separately. In Table 4% the first_fac¢tor contains statements-which

deal with information necessary for practical purposes., It differs,

.

. however, from the previous factors of utility gratifications with

respect to the statement of social util&ty ("to get matters to

talk ...") which loads only low in this facfor. A little sprﬁrising

is that of the two statements dealing Qith'informafién for solvf;g"
? prbblems only the first;("to get helé in solving problems") loads .

[
K ' +in this first factor while the other ("to get information for? 38

solving broblems‘...") loals higher in the third factor. Perh;ps'




Tawio b4, Dlmen51ons of gratifications associated with-" library use.
Var imax-rotation with three factors (N = 1213 decimal
points have been omitted). Mean values of the purpose-
statements in the users' (mU, N = 121) and attendants'
(mA, N = 255? data.

purpos%-statements - factors —
(I use the library in order ...) I 11 III mU mA
to get help in solving problems 58 -01 22 2.8 2.5
to reélax or to pass my leisure time -11 67 -16 2,0 1.4
to gather additional information .

on various things 42 -11 47 2.0 1.9
to gather information necessary in

_ studies or in school . 70. o3 1L 3.2 1.6
to gather information necessary in
. my occupation or work 70 o4 =02 3.1 2,3

to find new activity possibilities

in my life 32 16 49
to#get away from daily worries 06 74 09 3.1 2.5 o
'to get matters to talk abod% with '

my friends 16 ¢ 45 36 oh
to gather information on new things 13 .07 76 2.2
to widen my world-view -17 07 76 . .
to get information for solving !

problems of,my own or in my

environme ¢ 4 - 31 o4 61 3.3 2.9

the meanifig and content of this latter statement has been affected

by the statements preceding it.

-

The second factor in Table 4 clearly resembles the factors of

-

¥

diversion gratifications obtained for mass media use. Both of the

statements ("tq relax ..." and "o get away ...") thought to reflgét
this’dimension gain considefgbre loadings in it. The social utility
statement has its highest loading in this factor, too. Also the
factors of dibersion gratifications ébtained for mass media‘use’
‘had a‘siﬁilar tone, althcugh the social-ut ility statement had shere
rsomewhat higher loadings in the factors of utility gratifications,
The nature of the third factor in Table 4 resembles that~éf the

factors of orientation ggatifications obtained for mass media use.

~The content. of the most crucial statements in this factor deals with

-
»

~
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the development of world-view and with orientation toward new things.

They are thus rather general in their nature} In addition to these

-

this factor ‘also contains statements having a« more precise, .practical-

~

type content ("to find new activity possibilities ,,." and "to get
information for solving ..."). On the other hand, the latter state-
-ments also load in the first factor of utility gratifica%ions. Thus

the dimensions of utility ‘and orientation gratifications seem to be
. P> :

to some extent similar to each other while the dimension of.diversion

gratifications differs more clearly from them.,

In the attendants® data a similar factor analysis was also per-
, !
formed. The dimensions obtained in the analy'sis were in general -

Quite similar to those ﬁresented in Table 4. Thus the 11brary attend-
ants tended to rate the gratlflcatlons obtained by their custo;\Tr

along the sam: dimensions as did the customers themselves.

There were, however, some differences between the results obtained

-
.

in these groups. Flrstly the cumulative tendency of ratings was more

.

obv1ous among library attendants than among llbrary users. The latter

L

d1scr1m1nated the different types of purposes from each other more
/

clearly than did the former. In the conceptions of library attendants

the dimensions of utility and orientation gratifications were much i

closer to each other than they were among fhe users, It thus. seems
. - ‘\' R ;

that library attendants tend to see the gratification area as two- :
. 1 ) o

dimensional while 1ibrary users are apt to see it as three-dimensiond
1] ) ) v

alo !

, , :
If we loo¥ at the mean values of the purpose-statements inh Table 4

we observe that in the users' data library use has been rated most
<

highly on the following statements: "to relax or to pqss.myvleisu'e;

time", "to gather additional information on various things", "to

gather information.on new things" and "to widen my world-view". 3()

On the other statements it has been rated. considerably lower. Of

. A i
M H
- I3
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‘the former four statements three loaded most highly in the factor

of orientation gratifications and one in that of diversion gratifi-

.

cations.

+

The attendants' conceptions as to the importance of the purposej)

in the library use of an ordinary client differ in many respects

* »

- from thoge of users themselves. Attendants believed fﬁrstly that

these purposes wer2 in general’more.important than they actually

seem to be., Such differences are most clear regarding the state-
(% -

‘ments loaded in the dimension of utility gratifications, Corre-

sponding differences exist also with respect to statements in the
dimension of diversion gratifications, even if they are not so clear

as the former. Regarding the statements in the dimension of orienta-

* 3 .

tion gratlfzcatlons attendahts' conceptions are.closer fo the actual
- } .
situation reflected in the users' ratings.

;. The goal intensity of the purposes asked and the instrumentality
{

of library in fulfilling them were not separated from each other

in this study either. So it is hard to say which of them™is reffected

"in the results. ﬁut neither do we know to what extent these results

have been affected by social cenditioning or by other correSponding
[ i - ) ’ A * s .
factors. If we take the results at face value, however, we might

conclude that Eﬁe gratification structure associated with library
use is very similar to those associated with mass media use and
t hat ;ibrary al;o gratifies‘best the same kind of purposes aehmaes
med ia. ) -

We will next turn to the study of gratlflcatzons associated with

part1c1pat10n in adult educatzon.oThzs study was conducted by Heik~

ki iehtonén and Jukka Tuomisto (1973, 166-185). The data for the

-

study ¥ere collected by mailed questionnaires aﬁd personal inter-
¢

views at the end of 1972 and at the bj?lanzng of 1973. 1440 persons

participated in the study. . ..s was'7J per cent of the orjiginal

sample. | A 31 :
v . : -
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The selection and formation of purpose-statements was principal=-.

ly guided by theoretical considerations concerning the goals of

participation in adult educat}on. Considering first the goals that
\ -

can be envisaged for it from a socio-political point of view the

.researchers discriminated between four fields of intellectual

'activity which can be served by adult’ education. These were in
i

A

brief:

.

- the field of occupational skills;

~ the field of abilities for participation in decision- making
that takes place at different levels of society;

- the field of personality development and of abiljties for
enjoyment of cultural and intellectual achievements of
society, and

- the field of abilities for etudying.

On the basis of this division it was assumed that gratiffcations

obtained from participation in adult education should form dimen-

»

sions corresponding to these general goals. In addition to this

it was further assumed that participation in adult education can
I ’ ‘ ‘

also be guided by more vicarious purposes, for ‘instance by a searth

o

for social contacts, by the prestige gained from studying or simply

by the need to pass leisure time,

On the other hand, the Select1on and formation of purpose-state-

ments was also guided by empirical findlngs Jdn studies described

-

abeve as well as in other studies dealing with reasons for partic-
ipation in edult education. In phrasing of statements the assumed
differences betqeen the 'functions' of adult education on the one hane
ind those of‘the llbrary institution or mass media on the other

were taken into account Guided by these princ1ples the_researchers

. . ¢ - o
formed all in all 15 purpose-statements for‘tﬂeir study. These .are-
presented in the following Table 5. ' 32

< . L T

In the questionnaires and interview schedules these statements

were set down as§ "different reasons for stuydying”. The respondent's

L
[
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Table 5., Dimensions of grétifications associated with participation
¢+ in adult education, Varimax-rotation with 4 factors (N = -
1440; decimal points have been omitted). Mean values of

\ the purpose-statements (m),
\ .
* o se-stat !
\ purpose-statements. . factors
(I will st®My in order ...) 1 ‘IT III IV m
to meet my friends or to become .
acquainted with new people 15 45 02 17 ‘
to develop my own personality .66 15 11, 09 2,5
to leern useful information for m
leisure time activities . 19 50 13 o4
to raise my general knowledge , 68 08 25 02
to raise fiy occupationél skills : 41 08 46 00 2.2
to acquire a new job ‘for myself 07 06 - 57 21 3.2
to gather information necessary in . 3
organizational activities 03 14 28 - 571 3.3
to gev some variety for my leisure w
time . 02 75 =-02 -05 3.1
to learn to understand other people :
better ° - 43 35 =10 31 2.7

to relax or to get away from dally .
worries o4 70 =06 06 3.0

to make my basic éducatfion more ¢Complete 39 -12.+ 50 ‘ 10 2.5
to find new activity pdssibilities in .

my life ‘ . 25 11 53 27 2.7
to widen my world-view ' 59 18 05 24 2,6
, . -, A ’
to get information for solvipg problems p .
/ of my own or'in my environment 41 10 07 55 2.8
to be able to 1nfluence affairs in ' ,
‘° society T 11 08 18 -67 3.2
A\ . ' : \ :
task was to rate with a five-point scale how great an effecf each Fa

. . ,
of the "reasons" would have if he or she were to begin to study
o ' I : : ) % .
(respectively if he or she was already studying). On the basis of
. e
’ these answers “he purpose- statcments were correlated and factor;zed.

. This was done on the basis of all respondents, that is, those having

never px;t:cipated in adult education were not separated from those
- . .

>
n

‘having at least sometimes participated in it., Perhaps this eraration

3

o would hive been more adequate in the analysis. 33
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Thie factorization yielded six factors from which the first four
were submitted @o varimax-rotation. These four factors ekplained 4Ly
per cent of total variance. Of this comman varianoe the first factor
explained 53 per cent, the second 24, the third 1% and the fourth
9Aper cent'. The ratings agaln show a cumulative pattern, although
it is not so obvious as 1t was with respect tno ratlngs of mass

’medla use above. Table 5 contains results of the varimax- rotatlon.

4
4

It also containg the mean values af the purpose- statements. Agaln
it must be noted that the lower the means, the hlgher is the goal
intensity of purposes or the higher is the instrunentality of
adult education in fulfilling them.. .

The first three factors in Table 5 have quite clear counterparts

among the factors obtained for libpary and mass media use above.

.

On the other hand there is in the previously obtained factors no
counterpart to the fourth factor in fable 5. This is not surprising,
however, because the studies described above did not involve purpos
statements dealing with-participation in the affairs of\society.
If such statements had been included in those étudies{ factors of
a Similar kind would probably have been observed, o

The cruoial statements in the first factor in Table 5 deal with

the development of-personality, enlightenment and world-view. The

‘

a g .
common content in these statements is the raising of general knowl?®
N ° . '

edge. This again forms the basis for orientation in 1life. This first

.

-factor thus resembles the diffension of orientation gratifications
Vg

obtained in the studies described abovey, : ' 234

The correspondence between this factor and Ehose orientation
factore found for mass media use is not exact,vbecauSe'the state-
ments used in these studies are not tne’samef But the generai tone
and cnaracter’correspond to each other. The affinity between this

factor and the orientation fagtor obtained for library use is more
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s . 1 v
| exact, although there are some slight differences between them,
5 ‘¢
\ * »
} The scategents "tp fina new activity possibilities +e." and "to
| - ' -

get Information for solving problems +++"y which in the study of

library qratificatioqs-had their\highest ldadings in the orientation

- -~

factory have in this study their highest lboadings in other factors.

The second factor in Table 5'c6rresponds clearly to the factors

of diversion gratifications obtainéd in the studies above. The
correspondence between it én& that for library use is especially
ctlear, because in both studies the statements of social utility
load in }hese Aiversion factors, /

The statements loaded in the third factor in Table 5 deal mainly
with practical-type informatién,~although the statement "to f}nd

new activity possibilities ..." has a more general nature. However,

the corresPondenci between this factor and the factor of utility

gratificztions obtainéd for library use is quite clear. Although
the utility statements in the study of mass media gratifications
and in this study were ﬂgt the same, the utility factors obtained
for mass media use have at least to some extent a similar tone and-
character to the third factor in Table 5. ’ ' p .
It is easy to s<e from Table 5 that the f;ctorS'of orientation .
. and utility _,gratifications are to some extent similar, having a /’
number ofacommon elements while the factor of diversion gratifica-
‘tions ¥iffers more clearly from them. As will be recalled, the’
‘sit;atién was similar also in the study of library gratifications.
The purposes rated highést.with respect to participation in
adult education loaded either in the factor of orientat&oP %ratifi-
citions ("to raisc.mv general knéwledge", "{; develop my own person- -

2lity". "to widen my world-view'" and "to. learn to understand ...")

. . . . . . | . y M .
> .n the faetn~ of utility gratifications ("to raise my occupational

(V]
=
-
3
e
]
.3
¥
=
[t
3
I\

i .
» basic +ducation ..." and "to find new activity

- L4
- - '
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possibilities ..."). Because in this study the goal intensity of .

purposes an’ the instrumentality of adult education in fulfilling - ;
them were againr not separated from-each other it is hard to say

-

o which of them is reflected in these results.
It is worth noting, however, that the utility purposes were

rated rather important with respect to adult education, while they.

were held rather unimportant with respect to library and mass media ‘

use., Perhaps this resuilt reflects that particularly the rather mahy

-~

respormdents who have participated in some occupational training
/ .

give the utility ourposes a high rating, If this holds true, then
‘ -

there wouLd be at least some correspondence between actual .behav-~
iour and grafﬁfzcatxons obtained from it.,But the result can as’
well indicate that utiltty function may be more out in the common
:concevtioh of adult education than is the case with libraries or
: : -
mass hia. .
Unfortunately the researchers in this ‘study do not present re-
5ults;deaiing with this question. In another study (Lehtonen and

.
Tuomisto 1973b, 24-29) they have, however; some results according

s
L

to which the former explanation seems more plaueible.

2.3. Conciusions

In the previous pageas we have examined what kind of dimensioﬁb
or factors the various purposes concerning the use of mass media
. and otherw'mass mei.a'-like' institutions form in the minds of
individuals and how'they have rated them w%th respect to these

e

' burposeS. The first result worth noting is that the ratings had a
rather cumulative pattern. That is, if one purpose wad considered
as an important "reason" for the use 8o also were the other 30

. ‘purposes and vice versa. Perhaps this result arises out of the

‘general appreciation of the medium or institution being rated.
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- The-most interesting result is that behind this cumulative\patJ
tern there were some dimensions differing more or less from-each
other. And what is more, the dimensions obtained ‘for the use of

el ¥ *

different mass media and other institutions'being studied were

basicatly the same,fexcept the fourth factor obta%ned fox partici-
pation in adult educatibn, Of these three dimensions the first 'was
composed of purposes concerned with informat;oh necessary for

orientation in 1life, the second of purposes of diversion or fesca-'

. pe' and the third of purposes having a practical or utility content.
. . { : yroutility

3
Now what do these results mean? Is it that these three dimensions
.o o .
s reflect the basic 'subjective' functions associated with the use
of mass media, 1library and adult education institutions? Because

these dimensions have been observed with regard to rather different

/

o institutions, from a local newspaper to adult education institutions,

<

we can perhaps say that thérg'isgi‘general tendency to rate such
. .

institutiohs along these dimensions., But there are reasons to suspect

¥

’ 3
that these three are not the only onesj that is, there may be more

dimensions. At least the fourth factor found for participation in

.

R

adult education points in this direction.

Another questicn entirely is what kind of phenomena.have caused
the emergence of these dimensions. It may be, as we pointed out
previously, that people have experienced and learned what kind of
material offered by the different institutions is able to satisfy
what kind of needs. Perhaps the emergence of these dimensioﬂs ié

.o based on such'éxperiences and thrbugh them on the needs of people.
If this is fh%rcase we could say that the different institutions
have a common basis in performing their functions. In other words,

‘s . 3

the different institutions could be regardéd as functional alter-

natives to each other,
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‘This expianation does not, however, sou;d very plausible,
bec;us; it is not sure that such learning takes place solel} on
the groﬁnds of personal experiences. If the formation of irfages
as to the functional roles of mass media and other institutions
is affected by common cultural conceptions and usages regarding
their nature and functions, we could not argue that the emerg§hce
of the dimensions révealé the basic need~structure behind their
use.. In this case, as we émphasized previously, tﬁe results would
perhaps only mean that peoplé are reacting in a logically consisf-\ et

ent wiy, on the basis of the kind of verbal usage vig-d8-vis these

3 . . - i )
institutions they -have learned, to the verbal stimuli in purpose-

statements,

The results may also reflect subcultural differences as to which
purposes are appreciated and which’ip& not. If for instance purpoées
involving orientation are in some subculture held in higher esteem'
than in some other while purposes to do with diversion are more
tolerated ih the latter thanein the former, then these subcultural-
ly determined differences could explain the emergénce of these
d imensions.

It was further observed that the purposes which were rated

hiéhest‘with respect to the use of mass media and other institutions
being studied, were in general ghose loaded in the factors of
orientation gratifications. Purposes loaded in the dimensions of
diversion or utility gratifications were in general considered

more unimportant as reasons for the use. The only exception was

found in the reasons for participation in adult education, where

purposes entailing practical utility were considered rather important,

too. 38

The purpose-statements loaded in the dimensions of orientation
P4
L 4

gratifications were rather‘general, unarticulated and 'ckiché-type'

[—

*
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Ta ‘
by nature. If we in addition to this take into account that the

‘attempt to form a coherent picture of the world and life is highly

- appreciated in our culture, wé have very goed reasons to suspect
s. ) thaf the valuatibn of orientation purposes is soc ially conditioned,
Per haps fﬂe purposes entailing diversion are also underest ¥mated
on the'basis of this social coﬁditionﬁng. On the other hand,
purroses of pfactical util ity may be more free from cultural p
pressures, but their importance may depend more on various situa-
. ' rfional factors,

If we take the results at their face value we must conclude
either that purposes pointing at oriéntation really have & higher
goal intensity for Qggg;e than other pufposes or that mass media
and other institutions are really more instrumental with respect

to the former than the latter purposes., We cannot decideh hoﬁever;
- \
which of Ehe;e interpretations is the more plausible because goal
\ ‘ ..%intensity and.instrumentalité of the institutions were not separated
from each other., Héwever, on th;'basis of:res&lts that Lundberg
and Hultén (1968, 101-107) obtained using a sentencé-complefion
test it seems that the latter interpretation_would be more adequate,
As can be observed from the previous reasoning, the most crucial
question here is whether these resﬁlts reveal in a truthful way
thE)exfent the institutions studied.gratify the different pur&oses
or whether they only reflect culturally determined coneeptions
regarding these purposes and-the institutions in question, And
there is no simple way of solving this question, Here we have only
* some indirect ways ofatesting the plausitility of these alternatives.
If we observe that people who have indicated that they use for
instance television for purposes of diversion tend to watch moqefgg ¢

entertainment programmes than other people, then there is at least

some correspondence between the reported actual choice behaviour

| i e | ] . | x
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and reported jratifications obtained from it. Such results would
not, howcver, decil: the whole problem in our rese;}ch. Because
the content choices were not actually observed £ut only asked,
culturﬁl pressures may have effects which producc such corres-
pondences. |

The way of thinking suggested here can be questioned from var-

.

ious points of view. For instance how can we decide whai gratifica-
’

tions should be reilated to what content in order to be gble to
decide between the mentioned alternatives. It sounds natural to
expect that for instance purposes of diversion should be related
te-the use of entertainment content or purposes of orientation to
the use of information content. But if such relationships are not
found , does this imdicate that the results presented in the previous
pages are not 'real' but determined by social conditioning, common
usages etc,? Of course not necessarily. ¥

It should first be noted that the functional foLe of a medium
in the mind of an individual may be determinéd on the basis of the
most impsrtint ccntent it offers for him. This content, however, ‘/
is not necessa;ily the same as what he consumes most from that
medium. It has also been stressed "that almost any type of comtent
may serve practically any type of function” (Rosengren and windahi
1972, 1663 c}. also Katz and Féulkes 1862 or. Katzs Blumler and

Gurevitch 1973, 33), But if we accept that for instance a pure

entertainment progrimme or in general programmes falling®in this
. _ A

-

category gratify equally well purposes of orientation and utility °

3

-
£y

1S those of ¢ivérsion, then the whole approach of uses and gratifi—

. ' 3 L4
cations studies, seems not very productive..

-~
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.iymediately (pleasure principle, the reading offers immediate pleas-
; A ,

-

o

38

3. LIMQﬁSIONS OF CRATIFICATIONS AND CONTENT CHOICES

&

“hen presenting the backgruund of thid report‘we did not pay

Y .

very nmuch attention to the various theoretical frameworks concerning

the relatlonshlps between the need - basis of individuals and thelr

Q§ss med ia behaviour. One of the best known of such frameworks is

that @f “chramm (194%) concerning news reading. This framework has (f“\

formed the point of departure in one of my previous studies (see

Pietild 1969a). Here we may outline its chief points in a few words,

Schramm's basic assumption is that news reading - as well as the
;?/’//”j: 5 ia i

se of mass media in general - must be in some way or other rewarding.

-~
In line with Frnud’s concepts Y3 the pleasure principle and realxt!

principle Schramm argues that certain news items offer the reward

.

ure) while others offer it delazedlz (realit§ principle, the reward

R

is gained sometimf later ). Schramm argues (19u9, 260- 261) that "news

of crime and corruptxon, accidents and dlsaéters, sports and recrea-

tion, social events and human interest" furnish immediate reward
*» -
while "delayed reward may be expéctgd from news of public economic:

// . -
matters, social problems, science, education and health",
Later Schramm postulated two types of receivers, the rw®alit

oriented and the fantasy -oriented, with content choices consSistent

with their orie¢ntation type (Schramm, Lyle and Parker 1961, 57-74), ,

A% the sime time categories of materials offering immediate vs, 4].
delayed rewird have been extended to other.media., For instance in
clectronic media "westerns, crime drama, popular music and variety

shows™ are examples of cont. . offering immediate reward® while

i
i
\
|
R
1
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3
"news, documcntaries,,interviews, publzc affairs programs and .
educational telev1s1on" belong to material offerlng the reward, .
delayedly (Schramm, Lyle and Parker 1961, 64),

Let us now see how these .Schramm's categories.and receiver '

*

. 2
types fit our results concerning the-dimensions of gratifications
or functlon xmages. Semantlcally con§1dered thosa people usxng tﬁé

s
media for purposes of dlversxqﬂ’would apparently fall in the

Schrammian category'of fantasy-oriented receivers while those

, —
using them for purposes of or1entat10n would appatently fall in

i
that of reallty-orlenfeq receivers. But how to place tbose who ‘

A C
use them for purposes of practical utility? with respemt to such

content that can have practical utility for peopbe we can argue

that it is not fantasy-type in its nature, but that it can gratify
s : e

immediately those purposes for which it is sought. Thus the 'prac~
. : f L
tically-oriented' people could be placed neither ‘in the first nor

in the second categcry of receivers,

. - v

Of course it is quesgtionable what the immediate reward means.

in reality. But the whole problem becomes even more complicated

-

if we take into account .that there may be more basic 'sijectlve'

functions of media than those descrlbed in the provipus pages., It

»
S

seems, thus, that the Schrammian framework, at 1ea§t in its original
form, does not afford a very adequate basis for the explanation

of people's media behaviour. There are, however, some possibilitiés
for refinihé it, but we will not dwelf upcn them here,

The Schraﬁmian framework has been taken uﬁ here because it in
a way quided the formatior of questions concerning people's content
choices inAour'1967 qu"estion'naire. Further, despite its short- 42‘
comings, it forms one theoretical constructicn on the basis of which®

we can der1ve hypotheses\\bncernlng relatlonshlps between content

ch01ces from a medium. and gratifications assoclated\wlth its use.
. x

.

. -
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These hypotheses are very simple and self~evident on the basis

- - ™

‘of prevzous reasoning. ’ . ‘ e

The first hypothesis is that the more a given medium is used .

+

‘ . 3 - ‘
. for purposes ofMrientation, the more information content is

consumed from it. The secdnd hypothesis isknaturally‘that the‘
\\ V \ *

more a given med ium- is, used for ﬁurposes of diversion, the mor e
entertainment conteny is consumed from it. ,Although the Schrammian

framework does not ive a ¢lear basis fef hypotheses concernzng
>
t he relatzonsths’between tzlzty_grataf%catlons andifonten} .
choices, we make here the most natural assumptiﬁf that thekm%re.a'{(
~ give; medium'is used fer purposes of utility, thevmore content

/"\

having practical value is consumed from it. Such content is in

'objective' terms composed of advertisements, anmouncements,

advzsory programmes etc.

.The inquiry into relatiemshi;s between gratification or functiqp-

image d'imensions and content choices will be restricted here to

local newspaper, television. and radio,\They will be examined
s

separately with respect to newspaper on the one hand and with

- -

respect to egectrqggc medla onvthe other. The data for the study

HEi-

" are naturally the ‘same a's those on the basis of which the grat

-cation dzmenszons were examined,
¢
' . . . : -
3.1. Relationships between gratification dimensions and content
choices with respect to newspaper . ,ﬂ’

. b
: The problem concerning the relationships between newspaper grati-

‘icatierns and content choices has to some extent beews dealt with
ir my previous study alxeady mentioned (Pietili 196% 3 this study
wis based on the same data as our st udy Here). The problem in this

previous study was whether we can find empirical evidence as to 4{3‘

what kind of newspaper content is delayedly and what kind immedi-




, . 4 . R . . .
_ately reward1ng or, put in other terms, what kind of content is

.that the judges were qu1te bnan1mous as to what kind of contyht

gratifications (called the scale of informat.ive reasons) and other

instrumental and what kind expreas1ve. This problem was tackled

using three d1fferent proce&pres.

-

We first had several expe%t judges>- 1nvest1gator% working on
soc1olog1cal or mass commun1kat1on studies - arrange 20 newspaper

content categories (see Tablle 6) in order w1thﬁrespect ‘o the

-

concepts of instrumentality) 8. expressivity o6r lelayed vs, im-

mediate reward. When-these riankings were compared it was fouﬁd

e

/

is instrumental and what ‘expressive in its nature, So it was

concluded that the Schnémm1an concepts do have relevance w1th

‘espect to newspaper éontent.
After that we examined the relationships between gratifications '

assocxiied with the use of the newspaper be1ng studied and the.

re;ding of material from it falling«in theSef2d content categories.

For this examination we formed two gratification scales, one on 1

the basis of purpose-statements loaded in the factor of orientation

Y

“on.-the basis of purpose-statements loaded in the factor of diversion

grat.ifications (called the stale of vicarious reasons). It was
observed that the scale of‘informative reasons correlated more
strongly with the reading of material considered as instrumental
by ‘the. judges than with the reading of material considered as
ékéressive. On,the(other hand the scale of vicarious reasons did
not correlate more strongly with reading of expressive than.with,
reading of instrumental material.

In the third procedure we utilized Himmelstziﬂd's hypothesis
that instrumental agtivities tend to have a cumulative structure
while expressive activities will have a differential one (see 414

»

Himmelstrand 1960, 263-269).d1t was also found that the correlation
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N between the reading of mdterials.held as most instrumental by the

Ed

judges were clearly higher than those between the reading of materials
¥

held as most expressive. All these 'tests' thus confirmed the concep-

. Ed

U tion that the concepts of delayed-and immediate reward also have

empirical relevance.

Y , /

The most important result regarding our problem here is that the
rélatjonships between gratifications and content choices lay at least

to some extent in the assumed direction. Now these relationships

&yili be examined more closely. In doiné thi§ we will proceed as
* follows. We will first examine whether the content categories, the
reading of which was asked from the respondents, will on the basis

of their answers form some clusters or dimensions which could be

¢

interppeted in terms of orientation, diversion and’ practical utility.

f such dimensions are found, we will secondly examine the rfelat ions

f gratification dimensions to them. ‘ -

The respondents had to rate with a'saveﬁ-péint scale, with respect

.
+

to each of the 20 content categories; how much or little they read

‘that kind of material from the local'paper being studiéd. On the

basis of these ratings the correlations between the content categories

were computed., A factor ahaiysis of this correlation matrix yielded N

/ six factors, which were all submitted to varimax-rotation. These
. +

six factov’s explained 46 per cent of total variande. Of this common

-

variance the first factor explained 49 per cent, the second 17, the .
¥

third 12, the fourth 10, the fifth 7 and the sixth 5 per cent, The

reading of the different contents seems thus to have a rather cumula-

tive pattern. The results of the varimax-rotation are presented in

f
; .
.

. Table 6, which also contains the mean ﬁ;lues of content categories,
The higher the mean of a category, the more material belonging to

that categ&ry is read. ‘ 453
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Table 6. DimensidAs of content categories of local newspaper,
. - Varimax-rotation with 6 factors. Mean values of categories
(m, N = 303), -

= . *
s

factors
-~

content categories I II; III IV v VI m

editorials and political

feullleto us 27 707\ 84 06 -06 27 3.7

other articles on editorial

page (- ~ 3 05 67. 10 02 14 3.5
foreign news © 16 -05 58 11 46 0L 3.9
nat ional news ”‘;/ . 0l 14 58 20 48 18 5.0
regional events = _ 12 25 21 25 18 43 5.5
local events . . -01 28 10 34 - 22 2% é.l
news of crime and accidernt -07 15 23 24 - 47 21 5.0
sport news 26 =05 0l- =05 Lo 22 4.4
organizational affairs “65 06 02. 12 03 20 3.4
agricultural matters 08. 07 16 -08 00 Kiﬁ 3.8
military affairs 58 -07 18, 07 13 18 3.5
culture and the arts 58 21 25 01 -11 -l4 2.6

column for adolescents 50 23 17 -02 19 02 -.2,8
comic strips . ' 07 08 01 05 38 -06 3.5
advertisements a . 13 14 06 73 13 -06 4,2
other announcements 10 20 16 70 o4 06 4,5
‘congregational affairs 09 80 66 14 o4 13 4,9
shipping %ffairs , ' 38 00 14 23 20 -2¢ 3,2
interpretive writings 43 -02 39 16 13 01 3.6
death announcements, o o -

birthdays «tc. ) 11 73 00 24 14 -~ 12 5.1

The first factor in Table 6 is composed of those categories

-

4

which with few exceptions have the lowest mean values. In general
the respondents do not read'them very much. Thus the emergence of“
tHis factor may not be interpreted in terms of common interest but
in terms of common non-interest in reading this kind of material.

Thew2 is, however, some conceptual correspondence between these

categories, because the most of them deal with special matters. So

tnis is called the factor of special matters. These categories were

46

not considered very instrumental by, the judges.
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The second factor is composed of cattgorles dealing with religioua

] interests. Hence 1t is called the factor of rel%glous interests.

3

i These categories were‘in general among tbe most expressive in
rankings of the judgeé. In the third factor the,nost'nighly loaded

cateFories are e&ltorlals, political feuilletons and other materlal

4

"on the ed itorial page. Besides these categories those of foreign

- - \

-

and national news.andclnterpretive writings also have quite high

~loadings in itt It thus represents the reading of 'heavy' material. -
These ‘five categories wer e considered mo st instrumental by the

‘judges,

-

The;fourth factor is composed of advertisement categories and

it is therefore called the factor of advertisements. Of these the

- »

r category of advertisements proper was held rather  instrumental by
- the judges while that of other announcements was . not.--The fifth
factor is the most problematic of all these factars. On the one
hond it'is composed of categories which in Schrammian terms belong *’
~to,immediate reward content (news of crime and accident, sports h
news and comic strips),but the general cqtegoriec of foreign and
nat ional news also gain relatively high 1oadingcsin,it.

Perhaps the Joading of the latter categories in this factor is

caused by thos dents who read foreign and national news of

crime, acc@dont‘o sports, while their loading in the third factor
is caused b;;tho e‘resoondénts who read foreign and&national news
having a more ser\ious content. This interpretation seems quite
plausible, becaus foreign and national news are not‘supject matter

but formal categorie Thus this fifth factor can be called the

- factor of 'light' matters. News of crime and accident, sports news
. . s
and comic strips were among those categories considered most ex-

- pressive by the judges. 17




The sixth factor _is composed of categories of regional and local

events. Also the reading of agricultural matters gains a relatively
»

high loadiny in it. This factor represSents interest in local events

?

and it is therefore called the factor of local events. These three

*

categories ‘were regarded by the~judges as mare instrumental than

expressive, : ' .

E

Now to what "extent could these six content factors be described

in terms of orientation, diversion and practical ut111ty° If we’

usé the Schsammlan framework as the decisive criterion, then the
factor of 'heavy' matters would‘correSpond_most close{f.to the
concept of orientation and the factecr of 'light' matters to that

o7 diversion. The factor of ad;ertisements would corréspond mo st
closely to the‘concgpt of préttical utility. Also the content' of
spec ial matters and religious interests mﬁy have some value with .
regard to practical utility, at least for those people who for
instance participate in brganizational or congregational activities.
The contenpt deallng with local events may have importance wlth regard
both to orientation and to practical utility.

On the basis of this cénceptual analysis we can assume that the

dimension of orientation gratifications should correlate most” highly
with reading of those contem{'catégories loaded in the factér of"
'heavy%.mattérs. The dimengion of diversion gratifications should -
correlate most highly with reading of those content categories

: N , ‘
loaded in the factor of 'light'-matters while that of utility

—— " . .
gratificathons should correlate most highly with reading of adver-

tiscrent categories. | . - 48
13

In order tg :xplore these assumpt ions we formed three sum-scales
measuring the three dimensions of gratifications assoc iated with

the,us> of local newspaper. The scale of orientation gratifications

-

was composed of the statemen.s "to gather information on the back~ -
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. : .o . ‘ '
ground of different’ events" and '"to kéep me up with the times";
. ’ w

the scale of diversion gratifications was composed of the statements
“ . *

N, .

5 . .
"to briﬂg some excitement into my life" and "to prevent feelinge

of being alone™ and the scale of mtilitx’gratificatioms‘of stete—'
ments "to get help inh solving .problems" and "to gather information
on new products".'This fest decision is perﬁaps slightly qQuestion-
able, because the latter statement loaded slightly higher in tme
orientation"tben in the utility Factor.. ‘

Similar scales were aLso formed with respeéct to the content
categorzes. Six of them were formed dlrectly on the basis of the '
factors presented in Table 6. The seventh wap composed of foreign
and national news, because these loaded quite highly‘in two_different

factors. The items of thése content scales were the following:

- The scale of special matters was composed of organizational
and military affaxrs. .

M &

- The* scale of religious interests was composed of congregational
affairs and death announcements, birthdays etc.
”

- The scale ' heavy ' matters was composed of &ditorials and
political feu§lletons and other articles on editorial page.

- The scale of vertigements was composed of advertisements
and other annduncements. .

- The scale of 'light' matters was composed of news of crime-and
accident and sports news.

- The %cale on local events was composed of regional and local.
events.

- The scale of general news was composed of foreign and national
news. » . ) : ' . *

After- the formation of these scales the correlations between the

gratification and content scales were computed. They are presented

in Table 7, The correlations between the gratification scales and
content cetegories taken individually are presented in Appendzx 1,

Table 2. - All of the torrelations in Table 7 are positive and 45)

\A\

almost all of them are statistically significant at least at the

-




. | orienta=~ diver=-
content scales tion utility sion
the scale of ‘heavy' matters J40 .27 21
the scale of general news : - W42 .. 30 .18

: \ _
the scale of local events \.20 . 16 - .09

- . \

the scale of advertisements ' 23 .20 . 06

; ‘ X ‘
the scale of special matters .28 . 24 .21
the scale of religious interests 27 18 .16
the scale of 'light' matters Co.23 . .20 i23

. , \
\
,\} . ’ ‘ \\

. , « ‘
scales to the content scales of 'heavy' matters, general news and

- . - \ S T T T

Y

Table 7. Correlations betwéen gfafification and content scales
with regard to local newspapet (N = 303),

gratification scales

level of 5 per cent, There is then a clear relationship between the
appreciation of the paper in terms of various purposes and the

~

content consumptiop from it.

/

Let us then consider the correlations of the gratification N

local events, which were thought best suited for gratifying the :
orientation purposes. The scale of orientation-gratifications
correlates clearly more strongly with the reading of 'heavy' matters |
and/general news than those of utility'and Aiversion gratifications,
thus supporting our assumption, On the other hand, the correlations
of orientation and uti%ﬁ;y;scales ao not differ from each other

very much with respect to thé scale of~local,events. It was also
assumeé that content dealing with lbcal events m;y gratify both

orientation d utility purposes. h . N .
)
Hi?h‘pég:j: to utility gratifications we expected that especially

A

advertilding content but algo special matters and religious interests :

would belbest suited for gratifying utility purposes. The results |
. i ) 4
show, however, that the scale of orientation gratifications corre-
lates somewhat higher with reading of these materials that that of
. -

utility:gratifiqafions. This does not support our assumption, 50 -

although the differences“betuean these correlations are rather smill:
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. lRegarding the newscasts they had to indicate, however, to how many

. three daily newscasts . on teloevision and fifteen on the radio). .

L8

With respect to the reading'éf 'light! mayéers thought to be best
suited for gratifying the diver;ion purposes we observe that the
gratification scalesfhave almo st idént ical correlations with the
content scale of 'light' matters, Agéin our assumption is not
supp&rted. although . it shéuld be noted that fhe scale of divefsion-
gratifications has its highest correlagion precisely with reading
of this material. A

’

In éeneral the results in Table 7 do not give much support to
the conception that the type of content consumed from the newspaper .
corresponc s to.the type of gratifications associated with its use. -
THe only result pointing clearly in this'directidn is the rather
hiéh deﬁendence_betwegn orientat ¥on gratifications ascribed to the
paper and feading of 'heavy' and generai news matters from it.

R

3.2. Relationships between gratification dimensions and content

-

choices with respect to electronic media

In order to measure the content consumption from electronic
media we selected the follpwing procedure. The respondents were
presented with a list donsistihg of different serial programm;s:
presented at that time in television aﬁd radio. They had to rate
with a seven-point scale how regularly they had exposed themselves

to these programmesl. This procedure was thus somewhat different
. ’ , )

from that used with respect to the local newspaper.

~ .
[

The programmes were seikcted to represent different pr gramme
categories>or types: namel; the category of news and current affairs,
that of general information and that of entertainment. Fordradio
an advisory programme was also included. As in the previous section

L)

we will here too first explore whetﬁer these proérammes form empir-

of these they exnosed themsclves daily (at that time there were

N :




or in terms of orientation, diversion and practical ut ility.

. factors, which were all subniitted to varimax-rotation. These three

‘also the Pinnish serial film gains a considerable loading. The

49 ’

Table 8. Dimensions of programmes with respect to television.
Var imax-rotation with 3 fadtors, Mean values of programmes
(m, N = 244), 3

‘ ﬁlctors
programmes . , I.» 1T III m
newscasts ) , s 11 40 16 1,
Wed nesday (type: current affairs) 31 32 08 3.8

Adventures of the Tammela Family (a Finnish
ser ial film, type: entertainment) 01 38 -03 5.6

The Untouchables (a serial film, type. *\\

entertainment) 26 ~06 Sk .
Mosaic (type: general information) 69 11 16 1,8
At the Watershed (type: general information) 66 08 26 .0,

The Danny Kaye ~Show (type{ entertainment) 11 19 54 3.5

ical clusters which could be interpreted in terms of these categories
The factor analysis of television programmes yielded three

factors explained 33 per cent of total variance. Of this common
variance the first factor eXplained 59 per cent, the second 16 and
the third 15 per cent. So the exposure to televzsiey programmes
seems to have a rat&er cumulat}ve pattern. The results of varimex-
rotation are presented in Table 8. This table also contains the
mean values of programmes, The higher is the mean of a programme, -

the more regularly it has been watched.

The factors are quite self-evident ® The first of them is compo sed

of the two programmes containing general information. In general .
these programmes have been watched very little, which perhaps

accounts for the emergence of this factor. The second factor is

composed of news and current affairs programme, besides which

third factor is composed of entertainment programmes of foreign

A
-
-
N S

origin., The programmes in “he second and third factor have been

J 52
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Table 9, Dimensions of programmes with respect to radio. Var imax-"
rotation with 3 factors. Mean values of programmes (m,

N = 296).
‘ ‘ factors
programmes , 1 II III m
Newscasts ~/ 18 14 53 .
The Mirror of the Day (type: current affairs) 30 0l 53 3.2
Eight at the Top (a light music pragramme, ’ _
type: entertainment) 00 71 02 2,7
Double or Quits (a quiz programme, type: ’
entertainment) } 48 28 32 b,1
A Day in World Politics (type: general ‘ \\\
< information of current affairs) 76 =01 21 2,7
Y : ,
Arena Debate (a discussion programme, type: .
general information of current affairs) 72 05 31 2,7
A Present in Melodies (a light music programme,
type: entertainment) 13 62 43 4,2
Letter-Box for Social Problems {(an advisory
programme, type: general information) < 33 25 54 3.2

watched far more regularly than those in the first factor (nbta that
s .

the mean of news means how many of the three daily transmissions,
L .

the reépondents have on the average watched).
s )
The factor anelysis of radio programmes also yielded three
"=

factors which were all submitted to var imax-rotation. They explained
49 per cent of tofal variance. Of this common variance the first
factor explained 69 per cent, the second 23 and the third 8 per

cent. Thus the exposure to radio programmes, too, has a rather
cumulative pattern” The results ;f varimax-rotation are presented

in Table ¢, which also contains the mean values of programmes. High :

means torfrespond to high exposure and vice versa.

-

_Also these factors are quite self-evident. The first of them is

composed mainly of those frogrammes containing general information

of current affairs, although the quiz programme has also its highest
loading in this factor. Despite this there is a clear corresponddhcc
between this and the first “actor of television programmes. The

second factor is composed of the two music programmes, héving thus
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an entertaining character, The most crucial programmes in the’

third factor are news and current affairs, Besides these two also

the advisory programme gains its highest loading in this factor.

Despite this the general nature of this factor corresponds to

that of the news and current affairs~factop of television progr&mmes.

These three factors, which are basically the same for television K
and radio programmes, are easily interpreted in terms of the programme

types or categories oresented above. So the existence of such types

has gained empirical support. It is rather surprising that the

factors are in such close agreement with these programme types.

It Qas namely been observed'in some previous studies, based on data’
collected in diaries people have kept of programmes they have watched
or listened to, that the programmeg form factors not on the basis |
of their content types but on thefbasis of their transmission times
(see for }nstance Nurminen 1969, Jf. 1lso Nordenstreng 19693,7257).-
On the other hand, a factor analysis based on familiarity ratings
of seve;al serial television programmes yielaed factors which were
determined on thé basis of programme types (Nyrminen 1969, 13-16).
Familiarity with a programme meant that the respondent had seen it
1t least once, but in many cases evidenfly more than once. In a wiay |
e
the measurement of famLL&J;ity resembl-2s our measurement of program:
me consumption. The factors obtained were the following: a factor
of ‘'popular programmes' consisting chicfly ;f finnish entertainment
programmes; a factor of forcign serials, mostly thriliers; a factor
of children's programmes and a factor of fiactual programmes consis-
ting mostly of current <vents.
These fictors do not iagree v-ry closcly with ours. Only the‘basic
differentation into entertainment and fiactual or informative is )
the same. It may bce thit the emergence »f additional dimensions

besides these two in studies is more apparent than real, depending

on what kind-of programmes have been included in them. 5+ -
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grammes loaded in factors of entertainment whi(€a§ﬁe dimension //

their items for television and radio were the following:

Another question is whether the factors obtained here can be.
interpreted in terms of orientation, diversion and practical
util#ty. The most problematic thing here is that our study, with

one exception,’did not contain programmes having ‘'objective!

-

importance with respect to practical utility, Therefore none of

the factors obtained can be interpreted in terms of it‘ On the

.

ot her hand, the factors composed of entertainment programmes

L4 .

correspond semantically to the concept of diéersion, while the 4

two factors composed of gemeral information programmes and news
e
and current affairs programmes correspond to the concept of

orientation.

i

On the basis of this we assume that the dimension of orienta-

4

-

tion gratifications correlates most strongly with gonsumption of _.
s

programmes loaded in factors of general iaformation and news and

current affairs. We assume fupkher that the dimension of diversion .
X A

‘ _ {
gratifications correlates mosy strongly with consydiption of pro-

of utility gratifications correlates poorly with consumption of
all programmes except the advisdry progr on the radio.

In order to explore these as umptions we formed both for tele-
H
vision and for radio the same three gratification scales drawn up

previousiy for the local newspaper. The purpose-statements on which

.

these scales were based were exactly the same. Also programme scales
corresponding to the content scales of the localuneWSpaper"ﬁere

formed on tﬁe basis of factors in Tables 8 and 9. These scales and

-~ The scale of news and current affairs was composed for tele- -
vision of newscasts and "Wednesday", and for radio of news-
casts’'and "The Mirror of the Day", 5__

L]
)

- The scale of general information was composed for television
of "Mosaic" and "At the Watershed", and for radio of "A Day
in ¥World Politics" and "Arena Debate",
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- The'scale of entertainment was composed for television of
. "The Untouchables" and "The Danny Kaye ~Show", and for radio
of "Eight .at the Top"” and "A Present in Melodies".

In addition to these scales the only advisory programme, "Let-
ter-Box for Social Problems", was taken individually. After the

formation of these scales the correlations between gratdification

:and.programme scales were cdomputed. They are presented in Table 10,

-

The correlations between gratification scaies_and programmes taken

individually are presented in #ppendix 1, Table 3, - The correlations

~in Table 10 arg again mostly positive, indicating that there is a

A

relat ionship between the appreciation of television and radio in
terms of various .purposes a;d content consumption from them. This
holds true especially clearly with respect to radio.

Let us‘then cénsider the relationships between gratification
and programme scales moreiclosely. We first observe that the scale
of orientation gratifications correlates more markedly with the
scale of news and current affairs programmes than'the other grati-

fication scales, This is in accdordance with our assumption. It

should be noted, however; that aith regard to radio the scales of

‘utility and diversion gratifications also have statistically signi-

ficant positive correlations with it. .

Régarding the scale of general information programmes we see
that the scale of utility graéifications has almost equally strong
correlations with it as that of orientation gratifiiations. With
respect to radio the former correlation is even stronger than the
latter, If we in addition to'this take into account that the scale
of diversion*gp?fifications also correlated positively with consump-
tion of general information programmes, we must admit that }his
result dJﬁs'not give much support to ohr aésumption. 56

With respect to the scale of entgrtainment programmes the results

ire clearly contrary to our assumption. The scales ofjorientation
. . ¢

- Y
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Table 10, Correlations between gratification and programme scales
with respect to electronic media (N = 244 for television
and 296 for ~radio).

gratification scales

orienta- diver-

television programme scales tion utility ‘sion
scale of news and current affairs 22 -. 04 -.06
scale of general information 24 .21 12

" scale of en ertainment .23 11 : .08
radio programme scales '
scale of news and current affairs 42 .34 .24
scale of general information .32 + 37 .24
scale of entertainment .28 .32 .22
advisory programﬁe .34 .35 .22

and htility gratifications correlate better with it than that of

- i

diversion gratifications. Regaraing the advisory programme we see
that the scgies of orientation an& utility gratifications correlate
equally well with it. ThuS not even this result confirms our as-
sumption very TE?h; S

Thus our<€;;;eption that the fypes of prugrammes consumed from
electronic media would be found to correspond to the types of
gratifications associated with their‘use gains}mofe support only
with regard to consumption of news and current affairs programmes,

. .

This result is rather similar to that obtained for the local news-
paper in Table 7. The most surprising result in Table 10 is that
the consumption of entertainment content from eleétronic media is
related more closely .to theix use for 'sericus' purposes of orienf

tation and atility than to their use for '1ight ' purposes of diver-

sion.

3.3. Conclusiocns

In this section we have cxamined whether the use of a given

med ium for given purposeés is related to consumption of such content
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which in ‘objective! terms would be best suited for gratigying the“
purposes in qu;stion. Our point of departure was that if such re-
lationships could be estéblished empirically there would be at

least some correspondence between types of content actually cohsumed‘

O
~ “

- and types of gratificatiﬁns ascribed to the use of media: iy
Regarding content consumption from local newspaper and electronic |
.media it was.found that the different content items formed clusters
%. or factors which could in. broad lines be interpreted in terms‘of».
oriéntation,'diversibn and pfactical utility. The last concept was,
however, almost unserviceable with %espect to the content clusters
of electronic media, because with one excapti;n we did not ask the
consumption of programmes having in 'obje&tive"terms some wvalue
for utility purposes.
Factors composed of 'heavy' matters and general and local news
in the case of local newspaper and 3f news, current affairs and
general information in the case of electronic media were interpreted

. -
to represent that content ‘best suited to gratify purposes of orien-

tation. Factors‘combosed of '1light' matters in the case of locaff/’
newspaper and of entertainment prograﬁﬁes in the case of electronic
med ia were interpreted to repre;Ent tha? content best suited to
gratify purposes of diversion. Finally, with.respect to the lo%al

newspaper, factors<ioss%sting of advertisements, gtecial matters

and religious interests were interpreted to represknt that content

best suited for purposes of utility.
On the basis of these content clusters we formed sever#l content

scales in order to be able to analyze the relationships subjected
A ’

.
-

to study. It should be ngtéd that the formation of content scales
was not arbitrary, becaus5>they were based on the cdntent clusters

59 obtained, On the other hand the interpretation of thede clusters

was as usual subjective, because it was based on subjective coﬂcep-

L4

R . , ) .
Y T

tions as to the ‘common denominator' with regard to each cluster,

o
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The most crucial result was that our assumpt'ions gained more
support only with respect to consumption of"heavy' matters and
general news and of news,and current affairs programmes in the
case of local new8paper and of electronzc media, respectzvely.
In other words, the more the media were used for purposes of

\
orzentation, the more that kind of content was consumed from them,

Other gratification scales were to a far lesser extent related to
éonsumsfion of that kind of content,

On the other hand, with respect to consumption of other types
of content similar results were not obtained. For'instance_in the
case of 'ligqf! matters and enteréainment proérammes we found that
their consumption was related equally or even more m;rkedly to the
use of media for purposes of orientation and utility than to their
use for purposes of diversion. Likewise the consumption of content
of advertisements,@gspecial mattérs and religious interests was
related more to the use of the local newspaper for orientation
than for utility purposes.

Augedal (1973, 5-8) presents some results which éldcidate this
same problem. He found that people who used elgct;onic media more
for information than for other‘reaSOns did not prefér or consume
more ihformation programmes than those people using them more'fpr
other than information reasons, As a matter .of fact the tendency
was slightly in the opposité direction. With respect to newspapers
he found, however, that people using tﬁem for ipformation reasons
actually exposed themselves more often to infofﬁation content than
pgople using them for other reasons. 59

On the other hand he found that people using for instance radio

more for other than infbrmation reasons preferred somewhat more

entertainment programmes than those using it more for information

than other reasons, Unfortunately his report does not contain re-

+
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sults concerning the consumption of entertainment content from
other media. These pieces of information show, however, that there
is a conflicf bétween Augedal's results and ours. The only consist-
ent finding is tﬁat the use of newspaper for information or orienta-
tion purp08es‘is related to consumption of that kind of content.
There are, however, some differences i€ measuring procedures
which might account for the differences between results. But if
this is not the case the differences are very hard to explai;.
Perhaps they would reveal, then, that this kind of approach does
not. produce valid results in uses and ,gratifications studies.
Our chief objective in this section was to gathér e&igence for
evaluation whether or not the respoBSes to purpose-statements
reveal in a truthful way the extent to which the use of mass media
gratifies different purposes. Let us now consider the results
from this point of view. We will do this separately with respect
to each of the»gratification dimensions, beginning with that of
diversion gratifications. )
Regarding .this dimension we found that although if was related
to consumption of 'light' entertainment content, other dimensions
had equal or even stronger correlatiéns with consumption of such

conte This may indicate that responses to statements of diversion
- St

purposej are invalid; that is, that they are determined not by

real gratifications obtained from media but by cultural pressures,
common upgages etc. _ 6()
htly different interpretation would be that, as the re-
Lundberg and Hultén (1968, 101-107) show, gratifications
for purpd®es of diversion are sough; not only from the mass media but
also mgre ex£ensively from other sources, Therefore it may be that

diversion statements are to some extent or to some people inadequate

with respect to the mass media. In other words, people in general"

e
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or some of them may ndt be able to rate accurately their mass
med ia use in terms of diversionlpurpOSes. Therefore they ma;.fér
instance have relied on general conceptions prevailing iq culture,

In {hese cases the purpose-statements would be invalid or at
least unreliable, But there are reasons on the b&sis of which we
can at least understand if not explen why the result did not -agree
with our assumption, although as such it may be bofh reliable and
valid, For instance regarding the use of electronic media it has
been found that content selection from them is largely time-bound.
It9depends mostly on whether one has time for it, and to a f
lesser extent on tﬁe ty.pes of programmes which are on the air
that time (cf. Nurminen 1969). Thus the purpox:s of use asked h
may not necessarily affect content consumption, although they ma
in a truthful way reflect the gratifications mostly obtained from
it.

‘There are at least two objections to this interpretation. Firstly
we me&sured content consumptifn in a rather general way, in order
to eliminate the effects of the time-bound nature of use on the "
results. And it.succeeded, because otherwise it would be hard to
understand why the factor analysis of programmes yielded factors
which could be interpreted in terms of programmé types. The second
objection is that the result was similar with respect to the news-
paper as with reSp;ct to electronic media, although the usé of
newspapers is nof}similarly time<bound, (51

Regarding the electronic medié another interpretation woui& be
that they transmit more entertainment than informat&en_gfognammes
or at least more serial programmes of the former than of the latter
kind, it is rather easy to come into contéét with entertainment

rogryfimes while the selection of information programmes perhaps {

requires more interest in such content, This point of view could i
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also interpret why our assuﬁption gained support regarding the
7’
.relationship between orientation gratifications and information
programmes but not regafding the other rela;ionsQ}ps.
Also tHis interpretation can bgcabjected to. That is to say;
why in the case of tﬁe newspaper, which contains far more .informa-

tion than entertainment content, was the result nevertheless
§imilar to the case of electronic media. Thus also this inter-
prétation sounds rather inplausible.

“yhen drawing previous conclusions we presented two addifionalv
possible interpretations. One of them was that function-images may
have been determined by the most important content, which is,
however, not necessarily the same as the most consumed content.
The other was that ; giveﬁ type of content may gratify not oniy
a given type but préctically any type of purpose, which would then
account for the fact that not only diversion but also other grati-
fications are related to consumption of entertainment content.

On the basis of our results we cannot object to these inter-
pretations., So all we can say thus far is either that the purpose-
statements reflecting diversion gratifications are invalid and/or
unreliable with regard to real gratifications obtained from med ia,
or that they are reliable and valid and that the result considered
here is caused by elements in one or the other of the two last
int erpretations, : ' G2

Regarding the dimension of utiliéy gratifications we found that
besides it the dimension of orientation gratifications correlated

equally well or better with consumption of content thought to be

best suited for gratifying purposes of practical utility. Because

this result is only to some degree consistent with our assumptioq,1
it 3gain requires some interpretation. Here we cannot utilize allw ]

viewpoints presented above, because statements reflecting utility
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purposes are apparently tied to cultural prejudices to a lesse
extent than those ref;ecting the other kinds of purpose.

.‘ It may be that the ﬁature of utility gratificatio’s differs from
1tﬁ§t_of ;he other gratifications. That is to say, if we start with
the assumption that there are needs behind gratifications, we can
distinguish between two typfj/of needs; psychological needs and
needs which are caused by circumstantial determiﬁ&i&s. The former
could be characterized as permanent and short-circuit while the
latter are more situational., On the basis of this division pur po -
ses of utility would fall in the latter category while those of
orientation and diversion would be closer tied with psychological
needs. , :

By this interpretation we mean that people havZf&;ry likely
rated the media along the utility statements on the basis of their
advance experiences. On the other hand, if at this time they have
no practical problem or other dilemma to be‘solved, they woﬁld have
no need to seek advisory or other similar content. This is one
possible means of explaining why the purposes of utility are not
very strongly related to consumption of corres?onding content,

“If this interpretation holds true, then there is no need to suspect
“ that responses to utility statements are disturbed.

There is, however, at least one other possible interpretation.
As Lundberg ang/ Hultén (1968, 101-107) found, advice for everyday
problems is sought from other sqgrces to a somewhat greater extent
than froh mass med ia. Therefore also the u;ility statements may
be to some extent or to some prople iqadequi%e with respect to

-

mass media. In this case the results would be somewhat unreliable

) 63

and, therefore, also to some extent invalid.

Regirding the dimension of orientation gratifications we found,

as we assumed, that it was related to consumption of correspond ing
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content clearly more closely shan the ofher d imensions., But does
this result indicate that the responses to statements reflecting
orienfgtion purposes ima tguthful way reveal the extent to which
these burpdses.are gratifled by mass media. Of course nét necessar-
ily.

We emph;sized above that subcultural differences ma& have affec@wﬂ
ed the emergence of gratification factors. Also the dependencies
between orientation gratificatiohs and consumpfion of -information
content may have been produced by such subcultural differeﬂées in
a similar way. That is, if orientation gratifications and corre -
sponding content are in some éubculture held in higher esteem than
in some other, then this phenomenon may account for their relation-
ship. ’ o »

If this is the case we are left with the same dilemma as before.
That is to say, either the dependencies reflect relationships be-
tween real conceptions and real behavior or they reflect merely
apparent conceptions, which are tied together by subcultural stand-
ards or norms. In the latter case the resnonses both to purpose-
statements and to consumption questionswould be culturally deter-
mined, having no correspondence to real gratifications and real
consumption behaviour. Unfortunately we have no means in this re-

port of solving this dilemma. In the next section we will, however,

™~ "explore the relations of subcultural differences to gratification

|

dimensions and content consumption, g
PN . ,
|

4
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ent life chances in the strata (for instance Dembo 1972). This lat-
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4, EDUCATION, DIMENSIONS OF GRATIFICATIONS AND CONTENT CHOICES -
£s for instance Schneider and Lysgaard (1953) have summarized,
numerous invesflgations have shown that in many areas of life be-
haviour patterns and genegal life values of people belonging to
lowér‘social strata-differ from those of higher strata people so
much that we can speak about'different styles of?lifel. The life

style of lower strataﬁgeople is characterized by effort for im-

mediate rewards while in that of higher strata people the deferred

or delayed gratification pattern is more manifest. . -
: . ¢ Y
Attempts have been made to interpret this difference Por instance
on the basis of differences between occupations peculiar to lower

and higher strata (Kohn 1963, 475-476), or on the basis of differ-

ter interpretation means that to postpone pleasure for a time it is
necessary to be certain that ultimate reward will come and will be
worth waiting for. If this seems improbable, as it does in lower
H
strata, people will take what they can while they are suz; of having
it. - h ;
j

It is natural to expect that such differences in life styles will
also appear in conceptions concerning mass media and in their use.
If we tie in these above points of view with the Schrammian frame-
work presented previously, we can assume that people belonging to
lower strata are more apt to associate diversion gratxfxcations with

their mass medza use while people belonging to higher strata are

more apt to ascribe orientation gratifications to it. Similarly we

lin Finland Blom (1967) has summarized Several later investigations
from different countries which in general support this point of
view. 65




can assume that the former expose themselves more often to enter-
tainment content while the latter expose themselves more often
to information content. ,

If this is the case, however, we meet the same dilemma mentioned
in the previous pages. That is, such results may reflect real dif-
feregces bet ween mass media conceptions and use of these people or

they may reflect only that these people valuate purpose-statements

and media content differently, on the basis of the norms or modes

s -

of conduct peculiar to their subculture. If the assumed differences
are found, they. would, in the latter case, be only'differences in
reactions to the verbal stimuli in the questYons. Perhaps, then,

there would be no real differences in gratifications obtained or

content consumption betweeén the different social strata.

As we said previously, we have in this report no means of solving

%Pis problem, Therefore it would be more interesting if our assump~-

tionswere not supported. If for’ instance people belonging to higher

* ’
strata consider statements reflecting diversion purposes as less

. -

important reasons for their mass media use than lower strata people,
while they!actually consume .qually much or even more entertginment
content than the latteﬁ, then' there would be a clear conflict be-
twecn gratificavions ascribeé to the media and their use. Such kind
of conflict could indicate that the reactions either to purpose-
statements or to content quest ions are not ‘'real' but determined

by subcultural norms. There are, of course, also other possibili~

ties for interpreting such a result.

-

Thus far we have spoken rather loosely about different strata or

subcultures. Here the level of formal or basic education will be

used as their indicator. While this decision can be objected to, it

cin also be vindicated, Firstly, the correlations between various

‘object ive' indicators - occudational status, level of income,

606 |
S
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level of education etc. - have in general been found to be quite
high. Secondly, of the different possible indicators education may
be the most important partiéularly with réspect to conceptions of
and behaviour in the intellectual area of 1life.

Our point of departure is, when using education as ind’icator of

;

social stratification, that.the differences in 1ife sfyles are not
oély qualitative but that tbey can be described in quantitative
terms, too, By this we mean that the deferred gratification pattern.
should be the more and the immediate gratification pattern};h; less
pronounced thc higher the level of education. Accordiﬁgly Wwe assume
that with a growing level of education the importance of orientation
gratifications and the use of information conte;t incre¢ases while
the importauce gf diversio? gratificatiggf and the use of entertain-

ment content decreasc@. Regarding the utiiity gratifications and

the use of corresponding content no assumpt ion will be made.

4.1. Relations of education to gratification dimensions and to

content choices

Agcording to the above reasoning we are here intervsted to see
whd(ier the importance of different gratifYcations and the consump-
tion of different content grows or diminishes in the 4ssumed way
with growing or decreasing level of education. In order to explore
this we computed first correlations between edﬁcation and gratifi-
cation scales with respect to mass media use in general and to use
of e¢ach medium particularly. Gratification scales were the same as

uswd previously. These coarrelitions are shown in Table 1i.

67 '
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Tibie 1l.yCorrelations between education and gratification scales
with respect to media in general and to each medium in

. pirticular (¥C = media in general, LN = local newspaper,
2N = other newspapers, TV =asgelevision and RD = radio).

) med ia ) v
the scale of Rie L ON TV RD
crieatetion gratifications 0w -2 .25 L12 ™ .03
‘ t ’ utility sratifications . .18 -,23 -.06 -.18 .20
‘ . diversion gratifications -, 09 -,20 -.6? ~. b4 -,06
(n =) (3033 (303) (241) (2us) (296)

1 >
]

We 3lso computed the mearn vilues of these sciles inhthrée ed u.-

P catioral proups to ascertiin that the relationships being subjected
to investigé\éoﬁ»werc lincar, With few exceptions they were found
to be so, The couple of excweptions took plice in cases where also
the correlations were low, They were not, however, very interesting

4
from the point of view of our problem hure.
. LN ’ : .
The corp=lations in Tabie il show that with the exception of the
»
. £

local mnewspiper the irportance of orientation sratifications grows
with increasiag level pf cducation, although the cokrelations in
the ci1s5es of meldia in general and radio ate insignificant, Jn the

.

sther hind, the importance ot diversion grétificatiohs liminishes
. .
with increasing level of educstion with respect to 311 media, These
_corr.lations, however, are significant only with respect o local -
newspaper ind televicion., Thus these results have in t7oad outiine
supported our 1ssumptions, i1lthough fhe dupendencies‘ww:iu general
nuite 12« 3nd many »f them statig&ically insignificant. W¢ observe
further thit the importince of utility gratifications decreases
with rrowing level »f educition, These corrciaticn§ ire statisti-
cakly sisnificant with the excention of other nuewsSpapuers, (}8

in this fontext it is interesting to sewe how <educition is relat-

o .2 o the dimensicons of gratifications issociyrid with library use
Eg;g; 1ud with pargicipation in  .ult education., When education in the

+
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bormer atui} w1s correclated with the most crucial purpose-statements
In (lfferent “fictors the following correlations were obtained. The
ccrrelation of e¢ducation with the statement having highest loading
In the riéﬂrxticn factor wWs ~-.10, with thag in the utility factor

that fn the diversion factor -,13 (Tiihonen 1972, 95),

- . . [ . . 3 . .
duone of thése correlations is statistically significant due to the

low numbey of resnondents,

inrthe_latter study the statements most highly loaded in the

4

1ifferent factors were scaled to represent these gratification
dinensions. The correlation of education with the scale representing
orientation grati%ications was .£9, with the scale representing
uttiity gratifications .12 and with the scale representing diversion
cratificarions ~.15 (Lehtonen and Tuomisto 1973, 178). All of these

3

are statisticilly significant owing to the large number of respond=-
.ot »

W see, then, that with respect to different institutions educa-

tion retates differently to the gﬁatification dimensions. The only

3

o

1sistent roszelt is that with growing level of education the im-
sortance »f diversion zratifications diminishes. The importance of
orientation gratifications grows with it in the cases of mass media

use and adult wducation participation, bu% not in the case of li-
,

>

” "t
brary use. On the other hand, the importance of utility gratifica-

tions grows with it in the cases of library use and adult education
w *
sirticipition, but not in that of mass media use.

Torhirs these results indicate that with growing level of educa-

.

ricyn the boRgviser vis-levis tﬁf different institutions becomes more
Tt iony: At jeast the result concerning utility gratifications (}9

*
~inmts in vthis direction, because it sounds reasonable that mass

e ar. n.t so valid in this respecy as the other institutions.

"o the gthery hand, it is sci:ewhat surprising that the lower educated

{
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/rated library more important tham’théxhjgher educated with respect

o orijhtation purposes, This result, however, may be due to chance

3lone.
4

Regprding the mass media the most surprising result is that with

srowing level of education local newspaper is rated lower with re- §
¢

spect to all gratification dimensions. This result, however, is

3 X . c . . .
esplained in that the appreciation of it in terms of different
‘ - )

purposes depends on how many and how large other newspaﬁers are

read. The more and the larger papers are read, the less important
the local newspaper seems to be. This reading of other newspapers,

?

|

;
azain, depends positively on the level of educat%on. ’i
As we have seen, the previous results supported our assumption j

|

%

in broad outline. Let us next see how clucation is related to contenty

~, |
k 5 ¥ 3
consumption from the media. In order to explore this we computed |

the correlaticns of education with the content and programme scales

Présented previously. These are presented in the figure-setting

l
1
|
|
|
below. The correlations of education with consumpticN of content 3
categories and programmes taken individually are presehted in :
N :

§

Appendi# 1, Tables 2 and 3.

i

content scales of scale of 'heavy' matters -.19 i

local newspaper " scale of gemeral news N -.26 |

" (N = 303) scale of local events -.08 |

; scale of advertisements: -.1u 1

scale of special matters .12 4

scale of religious interests -.06 i

scadle of 'light' matters -.22 |

programme scales of scale of news and current affairs .15 “

television (N= 244) scale of general” information . 08 i

scate of entertainment .18 ;

programme scales of scale of news and current affairs -. 06 |

radio (N=296) scale of general information ' ~-. 01 4

- . scile of entertainment -.15 j
advisory programme ; -. 07 10

Regarding%}he content scales of local newspaper we see thHat with |
1 : i

the exception of the scale of special matters the reading of all

A

the other content diminishﬁa is level of education grows. This de-
. . , s

1
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pends on the same thing as the negative correlations between edu-
cation and importance of all dimensions of gratifications associ-
ated with its use, which was commented on above, So we will pass
by this result without any further comments,

Although the correlations between education and programme scales
of electronic media are pretty small, they are nevertheless a little
surprising. According to them education is related, not to c;nsump-
tion of certain types of programmes as we assumed, but to consump-
tion of programmes of 3 given medium, That is to say, the higher
the level of education, the more television and the fewer radio
progrimmes are consumed.

This finding is rather curious, because it isbgeneraily believed
that with increasing formal education time spent on bath electronic
med ia dimin}sheé. However, results obtained regarding this question
hive been conflicting, at least in an;and. When it has been asked
in usual surveys, the results have consistently been in line with
this belief {see for instance Nordenstreng 1968 or 1963%3). On the
other hand, when it has been measured on the basis of records pceople
have kept- of programmes they have exposed themselves to, it has been
obeerved that this belief holds true only concerning radioc listen-
ing. The time spent with television does not vary with regard to

educational level in any noticeable degree.

This conflict between the results is rather interesting, because
4

-

it indicates that people with high education have obvious difficul-~
ties when 4answering quustions concerning their television use in
surveys. It is very likely that these difficulties depend on cudtur-
1! norms prevailing in higher sociai strata, according to which
television watching does not seem to be A very-"respectable” active
ity, This sime¢ ambivilence his been described for imstince by
Ct.oiner (1963). These zoint~ of view mike the above resuit more

understandible. ?l

(4

)
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“omparing now the results obtained regarding the relaticns of _

cducacion to gr{tification dimensions and to programme consumption
“c observe thit these-are in general in the assumed direction. The

-~ mOSt clear exception to this tendency is that although the impor-
tance of diversion grat.ifications with respect to television-use
diminishes with growing level ¢f education, the consumption of en-
tertainment progranmes increases with it. This may indicate that
there is a conflict between norms of higher social strata and ac-
tual media behaviour of people belonging to these strata.

There are,‘it is true, other possibilities for interpreting this
result, For instance people with higher education may be more able
to reco ‘nitze the programmes asked and to remember to what extent
they have exposed themselves to them. This interpretafion does not
sound very plausible, however, because siailar results should have

been observed also with respect to radio programmes. Another inter-

sretation would be thit people with higher education indcved expose

themselves more than people with lower education to entertainment

.

programmes of for-ign origin. This interpretation sounds more plau-

sible, bzcause the correl%tion between educat'ion and exposure to the
, :

i
Finnish entertainment programme ("The Advengures of the Tammela

Family"™, se« Table 3 in AfLendix 1) is negative.
b4 . pRe
-
Ferhaps, then, there 1s no difforence between different levels

’

s f education regarding the consumption of ¢ntertainment programmes

1> 3 whole, but a difference e¢xists between the types of programmes

choosed, 50 thit with growing loevel of education choices will more
crunonn o ctiy e Pirestel toward foreisn origin programmes. If this
/

s 21ge, thers then would remain some conflict between gratifi-

i
b 4

cations 15crited to television by higher strata people and their

Qo Lnt et ocoonsumet ion. 72
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The most obvious result in this section is, however, that educa-
tion or social position had no very intimate relation; either to grat=
ification dimen:i ns or to types of content consumed. Despiie this
the relations between gratification dimensions and content consump-
wigpn considered in the previous section may have been produced by
education, because in.general it was related similarly to these
variables. We will examine tﬁis more closely in the next chapter.

3,2. Relationships between gratification dimensions and content

choices when education is held constant

-

The most sensitive procedure for exploring whether or not.educa-
tion has produced the dependencies between gratification dimensions
and content consumdtiun is to com?utg t he partial correla?ion between
the latter variables when education is held constant. Thesejand their |
differences from the original correlations are presented iﬁ{Tabie 12,

This table indicates that education had only a very insignificant |
effect on the relationships subjected to investigation. The correla-
tions do not weaken noticeably in any case when the effect of it is
cancelled out. Thus the differences between the different levels of
education or different social strata regarding the gratifications
ascribed to media use as well as regarding the types of content con-
sumed from them are, finally, very small.

4,3, Conclusions 13

Before we go over to comment on previous results we will present
some results of Kjellmor (1973) penetrating the same problem. As
will be remembered, his factor analysis regarding the gratifications
associaf;d with use of television and radio yielded factors which

on the basis of his description resembled those obtained in this
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Table l<J. Pa.i1lil correlations betwecn gratlflcatlon and content 1
scal 8 of mecdia when education is held constant (their
“« .7t .renccs from original correlations are given in-
;v*<ntn sis; N=303 for local newspaper, 244 for televi-
- 510 and 29¢ for radio).

gratification scales o
content scales of local :ewspaper orienxat;on utility divnrsi¢;7
scale of 'hezvy' matters «37 (-,03) .23 (-.0%) .18 (-.03)
scale of genceral news .38 (-.04) .30 (~.04) ,14 (-,04) |
scale of local events «19 (~,01) .15 (-.0i) .08 (-.01)
scale of advertisenants .20 (=,03) .18 (-.02) .03\}~.03)
scale of specizal mattors «29 (+.,03) .27 (+.03) .24 (+,03)
scale of religious intercsts .26 (-,01) .17 (-:Ol) .15 (-.01)
scale of 'light' matters .19 (-.08) .16 {(~-,04) .19 (-,04)

programme scales of television

scale of news ard curr.nt affairs ,20 (=.02) -.02 (+.03) ~.03 (+.03)
scale of general informat ion 23 (~,01) .23 (+.02) .13 T+,
scal« of entertainment «22 (-,01) .14 (+.03) .11 (+.03)

programme scales of radio s

scale of news and current affairs .42 ( ,00) .33 (=-.0L)} .24 ( .00)
scale of general informat ion .32 ( ,00) .38 (+.01) .24 ( ,00)
( .00) .29 (-,03) .21 (-.01)
( .00) .33 (-.02) .22 ( .00)

scale of =ntertainment .28

advisory programnv .34
¢

study. When h- corrclated indices constructed on the basis of the

factors with social position, he obtained the following results,

With respect tn television, the correlatlonhif social pesition with

the index of "self-improvement" factor (orientation in our terms)

was .18, with that of "social utility" factor (utility in our terms)

t
. -.09%9 and with that of "freedom from responsibility and role obliga-~

tions" fact;r (diversion in our terms) -.16. With respect to radio

the correlations werc ,10, -.14% and -.11, respectively. 74
These results correspond quite well with ours, although tiie

strenght of the vorrelations varies somewhat, Further, tne correla-

tions in both studdes are rather low. NevertheleSs they indicate

Q that there are ddifferenccs botween dif"x‘.:nt levels of education or

o
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social position as to what kinds of gratifications are ascribed to

the use of mass media. Th: higher the level of cducation or social

position, the more ilportant the orientation gratifications and the
less important the other gratifications ar¢ held as reasons for mass
m-dia usec,

However, acconding te our » sults such conceptions are not in
CVRTY QQS* follow=d by corrvspending content consumption. It seems
that cortent consumption in different social strata depends more on ;
the medium throuzsh which the content is transmitted than on the types
of it. Puople belonoing to lower social strata Seem to consume more
than prople in hicher strata content of local newspa per and radio
whil- the lattsr consums more tvlevision content and, probably, also
content of other newspapers, As we noted before, this if a rather
curious finding frowm th- point of vivw of those survey studies in-
dicating that with growing level of ¢ducation also the time spent
with television aiminishes.

In Kiellmor's study the actual consumption of different types of
srogrammes was not. considered. Instead of it Kjellmor considered
attitudinal programme type Srientation, which seems to denote appre-
ciation, not consumption, of differ.nt types of content. When he
correlated indices formed to represent attitudinal orientation to-

ward eontertainment and highbrow (‘rformation) content with indices

of apatificaticon frciovs, B founa th:t ,with resnect to both cice-

.

tronic media the index of the "seif-improvement" factor correlated
[P S ’

with a3opreciition of highbrow content and that of the "freedom from
resmonsibility anl role obligations" factdr with appr.ciation of

entertiinment cont«nt more strongly than vice versa. He found further

ind the i1~$S entortainr.nt content wis appreciated. 75

that the nigh.r *ho sccia. position was, the more highbrow conteunt 1
3

In 3 recent innish surv * £Sauli 1973) people were asked what |

|

i

kind of issues should b tr-ited more on radio and television for

the programmes to benefit them in their everyday life. Although the
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question was formed to bring out practical utility, ther: were
also answWwers in wWhich wishes for nrientation information and e¢nter-
tairment matters were present, “hien the answers were classified
y .

accorling to the types of knowlelse wishel for, the foullowing
differences tetween less (only <%.mentz2ry school) and highiy (more
than elementary scheocl) ~ducated people werce found. R

Of the less vlucated people 20 pur cent Wished for orientation .-

A
information, 48 ner cent for informaticn valuakle from the point \

\ .

matters. The figures among highly educated people Were 48 per cent,

of view of nractical utility and 18 per cent for entertainrent

50 per cent 2nd 2% _.r cent, re.pectively (the sum of percentages
in the lattcer group exceedsl00, because scveral answers éould be
classified ih more than one gategory). We see, then, that highly .
educited people have wished for all kinds of information more thén
less educated people, but that the difference between them is ciear-
{er only regarding information for orientation,

On the basis of these results it seems that both sociil position
and gratification dimensions have stronger relations to apprecia-
tion of or wishes for differ.ont content than to actual consumption
of it. Thus the differgnccs betwz2en life styles of social strata
seem to affect mor. the diffzrent concepticons anQ/épprcciations
than actual miss media consumption. Froé these points of view it

. is impbrtant to introduce inrto the study variables concerning con-

!
tent valuation (cf. Lundberg and Hultén 1968, 56-64), We have also

planned to look into this question in subsequent reports,

Let us finally consider whit oc¢r r:sults in this last section
indicate concerning the question of the 'truthfulness' of the 70
responsgs to purpose-statements. As we said before, most revealing

in this respcc* would have been if the gratifications and content

congumption had bcen conflicting with respect to different social
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strata. With few exceptions, however, such conflicts were not e
found. The'most interestingh;f these exceptions was that with
growing level of education the importance of diversion gratifi-
cat ions with respect tévteiévisi;n diminished while the consump-
tion of entertainment content from it increased. . .

"On the basis of this result and results in earlier sections it
seems that ‘the statements reflecting purposes of diversion are
most questionable as far as their validity is concerned. Concern-
ing the other gratification dimensions the results are on the whole

in agreement with assumptions. Perhaps the statements reflecting

these latter dimensions are thus more valid.

»

~
1
-J
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5. SUMMARY AND FINAL CONCLUSIONS ) .

In this report we investigated first, with the assistince of

three sets of empirical data, what kinds of gratification dimen- .
.

sions iiffepcnt purposes associated with mass media and library
useé and participation in 3dult education form in people's minds.,
Although the purpose-statements used as measurini instruments
formed a rather cumulitive pattern vis-i-vis 1ll the institutions.
being rated, there were behind this cumulative tendency some di-

mensions differing more or less from eich other. Most interesting

wis that with one exception thesc limensions were crucially the

sime for the differ.nt institutions.

One of these dimunsions reflected the use of thesc "institutions

for purposes of oriertation, another their use for purposcs of di=- 1

version and the third their use for purposes of practizal utility.

»

The emergence of these dimensions is rither understandabliv - the

basis of the cornceptions some theorists and investicat

-

pre=-
sented concerning the rature ani types of knowlicdge. l
As Tiihonen (1972, 3.2-94) has pointed out, the scheme of Scheeler
(192¢) concernins thy forms of kncwlelae (Wissensformen) 11veﬁdy
has some corresponivnc. to these dimensions. On the basis of this
Lanihecer (1958, 19-30) fas Jistinguishod botween three 1ifferent
types of book-rviading, which are cilled devotional reading, culture
reiading and ichievement reading., Of these devotional reading is
characterizel by - ffort for satisfaction of orientation purpOScé 72;
while thit or ichicevement readineg is churicterized by < ffort for

sitisfaction of utility purposesw The relation of diversion purposes
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content serving diversion and utility purposes, This eXxpectation
&
wis not confirmed cntir.ly, beciuscy content consumptior in the
different strit2 seomed to depend more on the medium through which"
the contunt is transmitted, thin on t% types of it. Jespite this s»
. ‘

cial position was in general related simijarly to types of content
consumed 1s to types of gratifications. The most interesting eycep-
tion was thit, with respect to television, the importance of diver-
sion gratifications diminished with growing level of education while !
consumption of entertainment content incredsed with it.

On the basis of thcse results it is rather difficuitjto decide
to what extent the responses to purpose-statemonts reflect 'real!
gﬁztificarions obtained from media and to what extent they are de-
termined by cultural prejudices, common usages or subcultural dif-
f¢reqces. There i1re, however, some reisons to suspect that at least
Tesporses to statements reflecting diversion gratificitions are not
very valid. In this respect the most revealing result is the follow-
ing., Of th» diversion statements used in the study of fass media
use one wis phrascd 1s follows: "to piass my leisure time". This was
considered 1s 2 rather unimportent reason for mass media use - as
woPe 31sC the other diversion statements. In the study of library
use the same sti:t’ement was shraised 31 little Jifferently, 'to relax

[aN

or to pass my leisure time"™, In this studf this statemeht was con-
sidered as the most importaat reason for the use, 8{3
One possible interpretation for this conflicting result is that
simply to piss one's ioisure time is not very legitimate in our
culture, fhiat is fto siy, it indicituvs illeness or inactivity, at
least in its Finnish formulation, Put :s soon 4s the concept "to
relax” i1s added to it, it sounds fir more legitimate, because to
o rulax oneself is in 1 manner a necessity for life, If this is the case

ERIC §

A it indicates that responszs to various purpose-statements depend
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to 1 great extent on the verbal formulation of them, On the basis
cf this it seems that before we can draw any further contlusions
as to _the goal.intensity of different purpose-st .tements or instru-
mentality of media in fulfilling them we should first examine the
social acceptability of these statements.

~ ' This resc@rch\mas shown that there are a conséderable number of

' ;jifficulties in uses and gr;tifica;ions studies, at least if they
"are outlined in 3 similar manner ;s hére. These difFiqultieé depend
R mostly on the fact that there are numerous possibilities for inter-
preting the results obrained. Thus, as things are now, the uses and
gratifications studies would not seem very prodﬁctive. In order to
establish firmer ground for conclusions, more effort is necessary
in refining the concept and theory of need.»Also the measuring in-

struments and research methods inj?&neral should be submitted to a

more detailed ind critical scrutiny,
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Table 2.
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content categories
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local events
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