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During Jung of 1971 the Chig’ Dcpartment of Educition sponsored and coordinated a Lurrlculum Workshop for

- mmeethe _purpdse of developing. specialized supplements 6 the Consunier Education Citrricedum Guide for.OQhio, Grades...
- K-12: More than cighty teachers and teacher educators, representing mne dlfferent sub]ect areas, attended. Each ‘of’

™ . .
' . ‘

- them contributed significantly to” the new gurdelmeu. o S . .

[ 9

Specnal achnowledgements are due Mrs. Soma Cole, Asmstant DII'CCIOI', WI iducation, Home Economlcs’ !
Section, who has ‘provided -contmual leadership jn Consamer Bducation; Br. Rober le, Professor of Eaucanon,
Miami University, whe served as Project Director’ in developing these supptements, Mrs. Margaret Driver and Miss - *

_‘Bdrbara Reed, Supervnsors «in Vocational Home Economlcs, Mr. Dennis Lupher, Consumer Economic Education Su- -
pervisor, Vocatronal Education Division{ and Dr Robert Myers, Assocnate Dean, School of Business Admmlstratlon,
) Midmi Umversnty B - : L L : . .
- In addmun, specnal apprecnatlon is .extended to the followmg persons, for their contnbutlons' ' '

Mr, Sam Blaskey, Ofﬁce of C"onsumer Affarrs,, , , : « I S ‘ .

e hxecuuve.Ofﬁce of the Presndent, Washmgttm, D. C - . L o
- M Paul Coleman, Execuuve Councrl Department of Welfare, SR ST .
- State of Ohio = . . yoo . L ‘
" . ) . )

- Mr, Roger Dowmng, Executive Vice Presrdent . s
* Ohio (,onsumer Loan Assocnatlon - - s T ' »

M:. Solomon Harge, Drrector, Consumer Protecuon, ' :
Cleveland, Ohlo v _ AR S _ S i

‘ L Mr.. Byron Hollmger, Director of School Relatlons,
- ° . Ohio Council on Economm Education

2 Mr. Robert R, Krbrrck oE Olcott’ Forward Lo ' o e

Dr. Harlan Mlller Executive Secretary, - o :
L Couﬂncnl on Family Finarice Education and Edugauonal Dlrector, ' R
o " Institute of Life Insurance s ' o : ey _~

I . 1

. : Mr. Robert R. 0 Reilly, Director of Lhangmg Tlmes Educatlon Servxce
' Mr, H Lcster Rupp, Grolier Educauon Corporatron : .«

Y

o \ .}

. [ ‘ .
Others, too numerous to mention, have had a posm,ve mﬂuence on the workshop and the rqsultmg supplements‘ -

(
T,helr dedication and assrstancc were genumely apprecrated
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-The. bupermtendcnt of Pubhc Instruc/tlon, Martin- Essex, appomtéd thc tonsumer Education Advisory, Commit-

. tee to the Ohio Department of Educatiop for the purpose of assisting and .advnsmg in the development and enrichment

T of consumer education programs in the’schools of Ohio. Membership on the committee is representative. of govern-

" ment, education, business and industry. The cormmittee} coordinited by Mr. C. Wllllam Phillips,. has provnded sug-
gestions 1n the developmcnt of sevéral prolects in consumer educatlon.

- t
4
. Apprecmtmn is extended to ‘these members for their advnse and counsel which has* aided in t,he development of
" consumet education resource matenals The rames of the committee are listed on the folloWnng pagel « ‘ T
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o o " INTRODUCTION
S e . PR O

£e

\ (l’onsumer “]\nm has b,een 2 specml recogmzcd need of the MDTA trainee. The dlsadvantaged have been
given some assistanice in this- .area on an ux‘iplanned and unstructured basns at MDTA cerjters, . ©

4
¢

The committee has prepared this C’onsumer 'Education Curriculum Guide with the purpose of providing activ-
ities and references suitable for this special needs population, under a variety of program offerings. ‘

. AN
@

Lach Manpower Skill Center will dndoubtedly provnde Lonsumer Education in various settings such as: ; individs
il counselmg, group guld.mce sessions; basic_ edugation classes, ‘adult hvmg classes, units in-vocational classes and
and other means. The forknat of thi§ guide has been prepared to provide mdependent umts with a wide range of
activities and references to allow for individual center. llmltau/ons ' » - . :

It is strongly suggested that Consumer F ducatlox be provided for, every MD A tramee, at the begmmng of the
training “period; for a minimum of 30 clock hours /f mstrucuon, in.a class sett'ng 4nd according to the needs of thev

~

_individual. . .
'+ Rebert M."Sniqll

. . . N ~. ] .and
AN \ o 4 _ , . ,"/ : } Frank E. Reynolds

- L & . : l .
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OBJECTIVE: _The trainee leams to understand ‘the- drfferent forms of butiness orgamzatmn-—legal and governmcnt

e rcqmrementsqhow they relate 10 mdmduaﬁl’effects of business on .dle-eeonomy——the value of ] Erce
B -~ Enterprrce. . o . - :-v~ . . o
e 1  SUGGESTED J,EARNING AND - . - . SUGGESTED -
«" CONCEPTS EVALUATION EXI’ERIENCES R RESOURCES '
T - o X 7 cg__ ” ~
. BVAE . e R —y N

Characteristics " .
~,, and goals /e
»% .
- Private owne uhlp
[y 1 .

v
S

_ Sole pmpr etorshlp 3

N

: Burtners. ip

~ “Corporations and- e
R ’ooperat vel, .

-

Nom-pmﬁt ﬂrgamzauons :

»

Interlocl\u g I)lrectorates S

Q&A SCS&IOH on variaus- types of outlets for goods-

and services. o . E :

* Discuss types of small busmesses in local nenghbor- _

hoods . SRS
LY

Re.\d ‘material on: “How businesses are organized”

~"Sole Ownership’ -’=-‘Partnersh1p .

¢ :
Dlscuss expansion of sole ownershlp into elther
parmers}np or corporation,

i&stabllsh difference betWeen corporatxons and co-

operanves - /

“Havc speaI\er on the legal reqmrements for prnvat; '

Related vocabqlary and
meanings e

© Newspapers and m'\gazmes

(,rabbe, DeBrum, Haines: 7
GENERAL BUSINESS .‘ :

~ Eyster:
.~ 'CONSUMER ECO-
- NOMIC PROBLEMS.

¥ 0\.‘ KEE T "“m P“bllc bUSmesses. v g - . Hall; Musselman, Price, .
onqpohes - N ',
. T (,ompentxon-——xts lmpormnce and part governmént Weeks: :
Merbersv o ‘,> plays in com - : ) GENERAL BUSINESS
Hr oldm O ,orppan ies - (ﬁharacter tics of Pree Enterprlse Vigilange of gov— - FOR EVERYDAY
o & L ernment” ini” control of mergers and monopohes. - LIVING :
- ,‘vTrusm . B Advantag,es and- dls.xdvnn’tages of ldrger mergers -.TransparcncnesSMLenler
'~ “Trade Associations ", : lmportance of Trade Assocmuahs o - The Balance bheet—-s W
o X S, . .
. : . o I . . ’v . . :‘.4«" N Pub B R
Ty e T S o ) s ¢
) “ e - - B . ’ .- €.
GENERALIZATION SR : TN '
’ - * e et - PR
Tod.\ys citizen duas opporlumly 10 compele in free cnlerprm. systent, "o Lhmq,c unpluymc.nt .mJ? exercise fru.
.choice while dccepting accomipanying responsibilities. The guidelines™for individual, ‘bitsiness and govermnenl :
- decisions are provided by Congress to further the goals of governrﬂent(‘regardmg r00d. use of resources, fmr prices
S and dlstrlbutxon of i mcome, and freedom and justice for :ﬂl . s PRI o
. . - . . ) ’ "A ’ L ‘. - P "Il."‘ .
Y e T . . - J‘ 3 .
B » ‘ s . rd .
- . ! * By v B ¢ . .
. . ’ . ' ’ * "
/ ‘t . « 4 . S v, ¢ ) s .
. ] . . L' ) ) - . r »
o . . . . ’ ) .
L ) - ~ o ~ ’ L / . N .
’ . ’ . * ’ R L * - B
S . . ‘e 4 i e
~ - ) ; - - : ' .t )
AT . 1 2 . . | X I . Lj
4.' . . - } 5 ‘ - ° . R .
L4 . . - ‘
L 5 C 3
\)‘ } ) . - - ‘e
¥ ol . [ .

:V&armke, Wyllie, Wilson & '

‘v

-

"I'e'c prepared mforma- e
. t!()n e -r

'




ECONOMIC SYSTEM ~ ~ == '~

. . . . : - ’ . N . . g
4 . . . . N - . o . *

. . - L .y
hd . \ ,' * .

o N CBIECTIVE: 'I'ramcc wxll recognize nccd for and use of. proﬁt in- gcncral“buslncss—-also thggmﬂucncc of compctl-
R ‘ ~ . tionon proﬁt makmg e L : L . e
l' - .o . -

:

R - . - =]
=~ . Y .

SUGRESTED LEARNING AND . SUGGESTED
ATION EXPERIENCES ' "RESOURCES

. CONCEPTS
e

Profit Mofivgtionﬂ o Redd and discuss materlgl on why compames need  Teachet prepared fnz}ftérial.
S ' oLt makeproﬁts o o - Rﬁlatedvoc:ibulary—

' definitions - C
Discuss costs of risks, new 1deas, time a{ld labor, :
T use of adve'rtxsmg med;a S ’ Kcnnedy, Olsen DOdd
e W . enutles owner to. L v S . i APPLIED ECONOMICS
O proﬁ S Examine newspapers and magazmes for lists of *Shilt, Carmichael, Wilson:
_dompentlve 1tems and compare quality. dnd price. BUSINESS PRINCIPLES
TN Compéiftidh-—‘l)'omestic : e ‘b AND MANAGEMENT
LG T b an N Read stock market sheets for mﬂuence of rise and
LT and Intgrpat;ong ! T all of pmces on trade and proﬁt . o
P el . o ‘ Hall Musselman Prxce, e
S o ".A'Have speaLer frOm mdustry to explam use. of C Weeks?
T S TR GENERAL BUSINESS P
R R e . ... "FOR EVERYDAY
- Tagiee stOC.k,bto’k.éfrtiévtalkjabdm the tharket. ©~  LIVING ¢

Rcsoupce spe ersn'. o

Us'c of profits i,n' buysifiess

.y

Transgarencxes, 3-M Center * -

o Ny
BN

R R T _‘5:"_,' Newspap sandmagazmes

GENERALIZATION.
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2 .

'ECONOMIC SYSTEM

A

o - ' /
. .
- .

»
- i

' 4)B]ECTIVE Thc trainee understands the circular nature of thmc\h}»)/ and the f’{ntcfdepcnde_ncen of goods, serv-
. -~ - - ices and money _ : ' o .

/

S i

i .

SUGGESTED LEARNING AND

" services and money -

r A
y

-

‘Consumers _ .

Producers o

o

 Money -

GENERALIZA,TION

" The cxrcular flow of goods, servrces and money resuIts in thelr mterdependence wherebyf one ec

" ates the other..

Ay

how earnings:spent on.goods go back into stimu-

lating production and 50 pronde continued em-
ponment oo e

[

Read and discuss -differences between consumer
* goods and produder goods—capital equipment . . .
‘money néeded to provide these . .
vused to keep produet'ionfactiVe.‘ -

Short history of money since the days of barter to

. present electromc system.

Have groups collect newspaper articlés; make up -
bulletin boards or wall charts showing interrelation-
“ship of above . '

v 'Resource speaker from mdustry on need for thrs-
) circular ﬂow :

Show releva’nt'ﬁlm.

&

eM

. how capital is . ,

capltal equipment, etc.
Crabbe, DeBrum, Haipes: -
- GENERAL' BUSINESS

'Warmke Wylhe, erson v
and Eyster: ,

. CONSUMER ECO-

- NOMICS PROBLEMS

Shilt, Carmichael, Wilson:

SUGGESTED e

’ - / - 7: / L

.CONCEPT§ - EVALUATION EXPERIENCES oD RESOURCES

‘ — — - — — i - i

Circular Flow of goods, Trace goods from - producer to consumer—discuss : Teach‘er prepared‘informa- A

tion on banking, money‘,,.

-

' BUSINESS PRINCIPLES -

AND MANAGEMENT.

Newspap‘ers, magazines.
- Changing Times _

The Balance Sheet

Reference material from
- Federal Reserve or
local banks

Resource speaker
L4
¢ Film

R =

jomic ynit activ-’

<

v

-
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OBIECTIVE The trainee will relate the role of consumer to producuon and understandc what contnbutmns may
be made by consumers in therr roles as producers.

t

ECONOMIC SYSTEM
~ .o (& : R

. - .
- . A »

.
.

P

SUGGESTED LEARNING AND

L VSUGGESTE'D‘

.. CONCEPTS' -~ EVALUATION EXPERIENCES “RESOURGES
i T ) j — — L ' +
- LR 2 e o . . b
Consumer Read and discuss the changing roles of today s cor-- . Feldman, Levy, Sasserath:
IR T sumer—ag citizen-—credit cuStomer-——xnformed self-- = THE CONSUMER IN
’ reliant, eﬁiclent, o P - THE MARKETPLACE
) . % Cofisumer’s lnﬂuence on productlon prices, new » Holcombe, Thal: :
- industries, jobs, taxes. . . _ YOUR FAMILY AND .
. Relauonshlp of the consumers chorces‘to nation’s . . ITS MONEY
Produci:r , economy ’ , : ' Reprlnt '
' Trainee volunteer details of producers jabs known. " Dollars and D‘“""’“

b

N

to them. . .

Discuss’ ways and means of becomlng better pro- :

. ducers.

Beneﬁts of being a producer-——status symbol-—-'

money—level of‘living . . .

“List non-proﬁt making producers What are thelr'

contrrbutlons? : 'v

“Talents and " skills needed for the producer ]Obs

mentioned—what changes necessary today.

Speaker from, eg, department store on ways in

which store keeps in tune with. consumer needs.

- Speaker from.personnel department of local com-

_pany—what qualmes are soUght in appllcants for ,

]obs

ah

Facts Better Busmess '
- Bureau

' Kimbrell, Vineyard:.
- SUCCEEDING IN THE

WORLD OF WORK
Wilhelms, Hermerl & Ielley'

. CONSUMER

ECONOMICS -
Newspapers

Pamphilets as relevirit from
bxblnography

Resource Speakers - - °

Relevant films or .
transparencies.

o

v




.e

,-

c.'. [ / \ ] N '
M . ".&, ‘ * 'v‘, o , ) -’.. -
. - T ECONOMIC SYSTEM, T R .
. : " . ” ’. . . A “ ) . : . ‘ C ) 3 '
R : B T ;.»/'
OB] E The trainee will understand the funcuons of banks and money mstrtutxohs——how to make best use
: of them for hrs varrous nebds,——com‘*ﬁres therr services undcr dxfferent headmgs. S
*! 1 ’, ‘:i‘}b . , . ) N ‘( . ' .‘ b . . ‘. » . 7 ov . o .
o iSUGGESTED LEARNIN,G AND o SUGGESTED -
CONCEPTS ™ . . 'EVALUATION EXPERIENCES : *  RESOURCES
Money and Fmancxal o .Money——-ns meamrrg for each tramee—-—-how each  Teacher p‘repared materials.
‘Irxsmutrons . ,’s o 'can mal\e it work, for him. | Related vocabulary defini-
S - Various functions of banks. How do ban‘ks do thns y » tions
' ,ﬂknks and the Banking =~ ‘How organized. | . . Frlm The Lady and tlze' _
system RO ' ' ‘ : ch/( Exchange |
S B e : Read and -discuss bank agvertrsements, savmgs, Cw orking Dollars
N T oo te mterest, ‘loans . and mortgages . ' . ' . A

Ban/{ingin Action |

Classification of Banks* : ~
) Ssieation o ms Have speakers from Commercial bank and Sav- - Paymg by C/,“;( I

‘ : _ " ings & Loan Association to pyesent varmus aspects Crabbee DeBrum Hames
Functions-and organization ’ of: Services Oﬁer"‘d C o ;’ ' GENEIiAL BUS,INESS
bank . E . i} ’
iOE ,anﬁs -~ How banks, are aﬁected by Federal rebulatrons—-— : yHall Musselman, Prlce, o
. , o affect saver or borrower, etc. " /;,-: - Weeks. -
~The Federal Reserve System § 3 TR GENERAL BUSINESS
' AR AN Freld mp to local bank y al "‘."':';' . FOR E.VERY‘DAY
e ' CLIVINGS -

s ~banks Have individual trainees xplam fo" grouP Materials olbtamed from -
. what Ee various. forms are and ow they are used. " » - local bankds ‘

o ‘ ’ Newspapers o

GENERALIZ‘ATIbNS- | L

The wise exercise of freedom of chorce by consumers leads to better .production and a more eﬁ'icrent economy
Money, as our medium of- exehange, serves-as the activator of our economncuystem

.




OBIF}CTIVE' The traince understands the place of thc govemrnent in the economy-—mcthods of control and pro- -
o }ectxon for private and public busmcsscs—vanous services and aids to the consumer—reasons for gov—

-

Vo
‘?. ] -4"."~ ~',, L l‘

ernmcnt rnterv ention.

P

.

.. - CONCEPTS' -

. SUGGESTED LEARNING AND
. EVALUATION EXPERIENCES

SUGGESTED = -,
RESOURCES

Role of Governmeny

Local',‘ State and _Nationnl

Government legisia‘tion and
'regulatlons regarding f

2 <
Full Tt Provided by ERIC. N

e ¢

'Q & A session on what government services mean

to individual trainees. o e

'
N Lo
RS

How far «can we .trace the government s rnﬂuence
on the health, education and’ welfare of the indi- .
vrdual the communrty, buslness and mdustry

9

Functrons of " various govetnment departments-—»

licenses; permlts, certlﬁcat S, mspectorates etc.

Teacher prepared materials.

* Related vocabulary deﬁnr—_
tions - .

. Schnerder, Whrtcraft,

“Rosenberg: ,
UNDERSTANDING .
BUSINESS LAW

Wilhe‘lrn's, Heimt?rl'& o

industry, employers, -, - Jelley: -
’ " employees, prices, taxes,” -+ . Read and dlscuss mater'als on governments ‘con- .+ GONSUMER
. competitions, monopolres, trol of competrtron—co sequent beneﬁts to publlc EGONOMICS
etc. ' : T Reld d 4
..+ . Have speaker from TYaxation Department drscuss clate transparenc:eS,an
‘ 4 various kinds of taxes and the citizen’s share in - films o
LIRS
. . all this—consequen rnﬂue};ﬁe he can- exercise. - ﬂ Resource speal\er .
. Y ) . ] ) -' o h-‘ ’, ’ ’ . . . . . - ..
. _ ) . S - . |
. GENERALIZATION: : -
Because Government.plays a major. part in egu1atrngnur economic actrvtty, in determrnrng ronal polrctes, and
acts as employer and consumer, the trainee fmust be an lnterested and 1nformed c1ttzemvoter tlrlat he can com-
Imunxcate hrs w:shes to the proper authoritfes. - - _ v
; : : . .
~ . by -
. ! . A . .
L N . ' .
. S S { [ 4
' ‘ 3 ; D » . ! E
i
+ i t
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" ECONOMIC SYSTEM 9
, M

e

| OBIECTIVE The’ trainee fearns the short hlstory of the Labor Movcmcnt,, Trade and Industml Unions and under- S
stands struétural organization; of these.and Labor rclauons/legnslatxon in order to have an mtelhgent

’ ’ A

4.

grasp of their funcnons and mﬂucnccs. RUREE

o -

-

I

~ % .

SUGGESTED .

-+ Role of unions in business,
workers, etc.
- Mam eﬁ'ects of: Wagner

N Landrum-Griffin, and
- FLSA R

~ Benefits to workers and
" to employers

Employers technrques to
. combat organized labor

"

GENERALIZATION

tion.

relations with management,

Act, Taft-Hartley Act, .

-

Have former "Union members from among the

tralnees relate personal experxences

Have a speaker from a local Union.

Read\ and discuss labor/management relatrons and
cooperation needed for, preducttvxty and progress.

vy,

stcuss tramees future roles “as Unron members,
» managers, tepresentatwes and arbrtrator
w \/ )

- "h‘

P 18

' v .| SUGGESTED LEARNING AND
CONCEPTS : EVALUATION EXPERIENCES ' RESOURCES o
- . h 5 - , ] e
. 3 ) " . - - ‘ ‘ N ; -
Laborand busifiess ' Read and discuss relevant mat”erial on Unions . Teacher prepared materials.

Related vccabulary with

definitions

‘Musselman, Hall & Weeks
GENERAL BUSINESS

FOR EVERYDAY ™
LIVING

o Schnerder, Whiteraft,

Rosenberg:
UNDERSTANDING

' . BUSINESS LAW_
" Resource speaker .
‘Related leaflets and
pamphlets

»

Néwspapers and magazxnes

Members of the pubhc need-to be aware of the duty that labor-tmd management have to maintain cooperatron for '
vproductwrty and stability in labor-management relatrons $0 that they can partrcxpate 1ntelllgently in thxs coopera--

wol v

(T
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. S \ECONOMIC SYSTEM , .
. . ) o , N o i .

.. ) R R - . 4 ) @ :
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I P ‘-;- . [ ) ' : ’ Mt

OBIECTIVE The trainee undcrstands the geﬁ’eral condmons in periods of prospcnty and recession. He under-

L stands what creates uncmploymcnf" nd what can be dote_to avoid it, He learns the effects on the
(\ "’ [N - . ’
1‘ B economy of saving and spendmg in such times, Y B : i
o S P SUGGESTED LEARNING AND _ * SUGGESTED .
CONCEPTS ' .+« EVALUATION EXPERIENCES : ~_ "RESOURCES ’
: - . I . D B K Y . . . '- = g AR e g ..-. .
‘ N ,( o * ‘ . v . - N ’ ” -
Fluctuations in . Initiate discussion on prosperity—what ‘the word ' <.
T ! 7 theeconomy’ ., . “means to each traingge—in terms of living condi- ~ - Lt
R - ST ' tions, amenities. for home and fnmnly——educauon—-’ e e ,
o i v - work. - T ’ .
“ Prosperit '
perity , Dlscuss the Gross Natlonal Pro\d\uct-—pnces-—'
. . s changes—-—cost of living—how thlS aﬁects'speuﬁc' ‘ _
Productivity ) ! <€ases, ¢.g.: - Y v . R o
. , Wagc earner on weekly pay . :
" v ' Family on welfare ~ - ] _ .
Inflation " .~ . Home owner with mortgage » R
. ‘* :  Storelecpe with Jarge stock - ' o
- ‘ R e'c ession ’ » . e Dlscuss abpve in"relation to trmt;s of mﬂatlon and R -
: - L ' - -of recession. - ) : o
. o ) . o ’ - .-
: k ~ Have businessman dlscuss the e'ffects of ﬂuctuatrons W ,
L N 2 on his trad¢ and employee problems. o
- ) : ot o L ’ : ; : .8 s ‘ E S
GENERALIZATION- S S L Lo e
Flucruatlons in the economy are shown by the Consumer Price~Index, and this prov1des a gurde to greater cf—"
ﬁcrency for individual spendmg as well as for the whole economy. .
: 4 ’
" .. ( .
) Lo R
. ' 4 :
’ v . e
* I [ . y' A
. ! v . RN e
. ‘ o' .- ” "_ Lo ‘,,:" 3 . By
. . : \
‘ . . 19 )
| - ' ] ) , .
} . ¢ 12 8

Aruitoxt provided by Eic:




‘»
‘ . v > - _ g :
| ST . - .. ECONOMIC SYSTEM ‘ : o - e
. g : oo . y
| ..OBII’;,CTI'VE: Trainee r‘eeognizes steps in producﬁon whxch influence prices and related’ costs and wages.
b ) ‘ /- ° ! . c ° b V - »
~ SUGGESTED LEARNING AND ' ' SUGGESTED .
CONCEPTS . EVALIIATION EXPERIENCES - - - *  RESOURCES "
. . Functions of Marketing "Discuss " functions £ markeung under various  Teacher preplired ‘informa-
s : © breakdown headmgs tion sheets.
~ Significance  * : s ot 5 Related vocabulary wrth
v B : - Select somc »lo;al companies and trace products definitions
Service and utility - froni source—noting various cost factors. ", © - :
T SR o : Consumer Reports
‘ Breakd'own of thctions: - = Arrive at conclusnons on eﬁects of costs on ult- Levy, Feldman, Sasserath:
v . mate price to consumer, _ * THE CONSUMEKR IN
Assemblmg and buying, ‘ Vo '~ THE MARKETPLACE
stormg, grading,” . Read and dlSCUSS materxals on emplo,'ment and Warmke. Wyllie, Wilcon &
standardlzmg, Sell.mg, - wage trends u},drfferent parts of the country. ‘ Eyster: éOI\}/SUE\AER
transporting, ., " ECONOMIC PROBLEMS
communication, |, % Imme speaker from 1ndustry to dxscuss rprodu;:txon K
: ﬁnanc:ng, risk takipg, .. . t:ostrng methdds, - o Shilt, (,armrchael, Wllson: v
sPeeulatmn\ ' . soeT ' ' e BUSINESS PRINCIPLES
R Quesuon and Answer Sessmn on Consumer Pnce AND MANAGEMENT -
" Prices and ef’f'ec’t‘on wages ” Index. *. AT wo Relevant films from local .
o ol R . S L ' lending source '
: B »Show r.elev:rnt,ﬁlm. " Resource speaker
GENERALIZATION~ A o .

o By bemg aware of the relauonshxp,s betWeen the factors contrrbutmg to the costs of goods and services, the con-
sumer_may ‘make’ better informed chorces. - » :

- - -

_ “The individual’s knowledge of approxnmate pr;ces of hls needs and wants will assist hnm in hrs money manage- - /' '

'ment . - : L - y . - - 3
* . .
- o v \‘
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Aruitoxt provided by Eic:
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» % | ’
/ _ | , ' ‘ R
INCOME PRQOCUREME_I“‘" .
¢ S o . DA
& LS - o J -
P f OVERALL OBJECTIVES . T
’ l‘\ . PR N ! , ) ’
“The (jr:xnee ‘has information which will make it vposaxble for hxm to conduct his
financial and social lec to the beneﬁt of all,mankmd. P
The traince becomes aware_of the necessity of living thhm a ' budget and
purchasmg accordmg to plannéd needs and income, . i .

He is acquainted with and\prepared with the knowledge “and techmques l;uagles-
sary to make him an mtelhgent consumer, ‘and can obtain full value for every dollar

spent, . -, . . ©
ot . ) . . -
'~‘° v Vo t ] y L
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' VOCATIONAL
S CHOICES S T
Requirem.e’ht:;rf"léhu‘ﬁts | Ehsiderations“ Inforniaﬁoﬁ‘ ‘ R /
— ' , ‘ CONTINUOUS
. EDUCATION §
; ﬁr - : » - ' "
- - _7 - —-A '.’ "& . L 44_—-
‘ Types_‘J| ‘Levels J| Purposes Ipformatioi Requiiements' Costs
) ‘ _Total Effects on Individual, | -
‘| Family Community and Society o °
'-. . - 22 | -
. T ' .
> ) . 17 |




o z P
e . A ’ I |
—‘, ) . ) . . s -1 V ’ : * oo " »
C e . INCOME PROCUREMENT . = ° o
u T ‘ F . v . . . o : o
. ’ .'a‘ ) " - v } - ‘ . . . v
. (')B]EC'I'I\:’;I:‘.:i The trainee is aware of thefpossible Sources of income available to him. - | 3 > - .
- - y L - - '
x5 P SUGGESTED LEARNING AND . . SUGGESTED -
CONCEPTS 3 EVALUATION I]XPERIENCETS S RESOURCES '
. Income L. | Use teacher prepared gunde sheet to lead drscus»on. _ [ L oo
S . T, /,Wages for services rendered based on: - v Schoenfield, David: @
o o . 1. Degree of attamment in ybur particular skill. THE CONSUMER
Wages - : . 2. Areain which you work. . - AND HIS DOLLAR
e T ~ ° 3. Union-management.. - , . o
' L .. 4.Company pensrons , S -
. o 3. Socml security, e o Thal, Helen M.: o
: . , , . - YOUR: FAMILY AND et
Rent . L. -z";)_u 3 Rental recewed lg:sed on; N TS MONEY. '
o 1. Area. : el Lo MR ‘
2. Location within area. Loe e
‘ v 3. Facilities. B ‘ : r . . Wdrmke, Roman F.: .
.- | Interest * ) . Accrumg from: é - CONSUMER ECO:
o : v 1. Bank and credit union deposrts ' . ‘NOMIC PROBLEMS
Sy o 2. Insurance policies. : ’ _ o
’ . T, 3. Personal loans. . T B '
S ‘ 4. Stocks and bonds. .
Profit .- o : Monies made from the sale of tangrble propemes
: such as: . . : . M
\ 1.-Real estate R ' : - e
* 2, Stocks and bonds, etc. > X L
GENERALIZATION o ‘o S o I
Awireness of various sources of mtome broadens a- person’s outlook, and strmulates the planmng of *activities
which will bring more money to theandxvndual T ’
< a ) . ( / . ‘ .
A ! \ . . ‘.
A . »
o - ) f
. . La 2 Pt ,
. 19 . B ;
EX v




> ,
W - h o
' g .. . _INCOME PROCUREMENT-. .~~~ . . .,
| . e o N l. ’ v ' - : v * . . . . ] ) . . ' .
! OBJECTIVE: - The traince knows what community resources are importaiit fo copsider in buying or renting a-home.
o . . v SUGGESTED LEARNING AND o SUGGESTED .
CONCEPTS B - EVALUATION EXPERIENCES - 3 RES(OUR_CES ~
s S * :' ' . coe . - . B e ) ’ X . ‘ : ) l,;
Community Resources - Have students make a survey of the physncnl facil- ° A Doctor o '
s « . ities that are-available in their neighborhood which -
' v - . , they would consider when buying ot rentmg ‘ A Rﬁal E state Agent -
.. ' o o Guide a group dlSCUSSlOﬂ around the following . '
o . commumty resources: . i SChof’l,Admm'Stram; .
. o ‘1. Schools .- o ‘o S
, - e o - . Police Representative
. - L 2, Libraries . oot N pres : .
T . ! E 3. Parks "~ - ' 3 L Other Jocal agencies
R . 4, Utilities - . - e . -
. .. 5. Local, state and fedcral agencnes o e,
L P 6. Services such. as: RIS ,/. Lo .
~. . -+, ", a Filling stauo'ns - T A _ .
- ) ,v ’ g w‘_ o . 'b' Laundries 8 - - ' . . ; : ‘ , v LI
’ oo o 7 ¢ Bakeries: o o : ' 1
A o o d. Dairies” | , : : . '
o .o . 7. e Super markets: - R oy .|
/ R Y .+ £ Churches S ~ ® T ,
D R B Hospxtal& e e e o S
- ' . : . “ o ‘ o ‘ ‘ 4 o
L GI:NI:RALIZA'I'ION' o Dot T : -
' (,ommumty resources can, prowde goods and servxces "which can ald in attammg and enriching personal goals.
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OB]ECTIVE. The trainee cxplorcs, investigates and selects an occupanonal area appropnate to. hlS abllmes, tram~
e mg and mtercsts in ordcr to fum:uon in society. . . :
.~ . . " -+ ' SUGGESTED LEARNING AND " SUGGESTED
*  CONCEPTS EVALUATION EXPERIENCES = . - RESOURCES

Vocationa] Resources_

e GENERALIZATION

“The kind of job one chooses and how skllled one becomes as it affects orie’s econ0m1c°values and income.

Have trainee panel discussion ih which the group
. would-outline the necessary points to accomplish
the objective. Bring a 1ob counselor from B.ES. to
L explam their function’ in-this program. Acquaint .
. trainees with job apphcatlom Set up mock inter-

views. '+ , L.

(3. . . N : T A
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Personal satisfaction is a non—matenal return for domg ones )ob Well
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OBJECTIVE: The traince is aware of the methods of self evaluation and recognizes the importance of self discipline.

. SUGGESTED LEARNING AND - . SUGGESTED )
CONCEPTS . . EVALUATION EXPERIENCES oo - RESOURCES
- Human Resources ‘ - Have students answer the followmg\q\mx%ms. . Hil;Napdleon: = & .
o Py "L Self evaluation " THINK AND GROW o
! ' L a. Dol get along with other people? - RICH
’ b. Are. my physical characterxstxcs an. advana
" tage? . - ~ ' Schoenﬁeld Davrd
¢. Is my formal educatxon adequate to meet . THE CONSUMER AND
 mygoals? ' ©* % . HISDOLLARS = -
. d. Do I have a partlcular sknll at Wthh Iam - o '
adept? . - L ’ Kimbell-Vineyard:
© - e Ismy health adequate> . B WQRLD‘OF WORK -
. e f: Do 1 practice regular eatmg and sleeping” - . .
o e . hiabits? o o Tl T L
) ’ g Do I keep-myself well groomed? = v | . . e
" h. Do I have interests and hobbies which are - - ' C
in line with my anticipated incorne? <t ce _
! Record student feedback and hold group dnscussnon L e
| GENERALIZATION o | R ,
. ) - . - ‘. . 6 N . . -
. Awareness dﬁ one ’s personal attrxbutes is helpful in determmlng one s abllmes and one's goods.
. . | . “ ’ - . - ‘ ' - . " ’, “, ‘
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e o (CONSUMER ALTERNATIVES
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' " OVERALL OBJECTIVE EEE
"The. trainée will become aware of the various alternatives available to himasa
. . ., consumer to better equip him to make wiser decisions mecting his nceds and wants,
. - _current and future. This will enable him to obtain greater satisfaction from his
available resources. e ' ’
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| CONSUMER ALTERNATIVES |

0

- [ © DECISION MAKING PROCESS

o - |\  Analyze - ff - :

1 identify [l Alternatives * Select One cuide And
|- Wantor. || ITermsof | - orTwo ot

Moot || Goals, Values, || Alternatives )| . Decisions -
- |l . Resources’ - |

hecept ‘E\~1aluate e
- Consequences L )
im0
of Decision v -

*x

V,F‘LEXIB’LE PLANNEDVUSES-OI? MON'EYi-—LONG_‘&SHOR_TTERMVIGOALS. ) -

" Estates,
" Wills, Trusts

~ Insurance

" ; Service
' !z< ) R.ﬁl'ﬂmeﬂta | -




L CONSUMER ALTERNATIVES S

L]

[

OB]ECTIVE T'rainees rcahzc that planmng present and future cxpcndxturcs can lcad to a more satxsfymg lnfe
~ style and rcahzﬂtnoxr of present and long term goals. '

-

o,

TN

SUGGESTED LEARNING AND . SUGGESTED

CONCE@  EVALUATION EXPERIENCES  * - RESOURCES DR
.Plamnng o " Discuss with the traifices their immediate plans for- Dmsnon of Contmumg Ed A
' IR the future. What are their expectations and am- * - Cincinmati Public Schogls: .- - + -
“Wants . bitions? How do they expect'to reach these objec- - The Wzse Utxltzatmn of In.- e
IR . tives?.Are their resources in line with their goals? . come s, : "
" Needs s . Direct the discussion towards the conclusion that v tb '_ S
o : - planned spending is often helpful to the consumer - The'()fﬁce of the Supérixi-_
- Resources = - .. and can result in additional purchasing power and tendent. of Phblic Instruc—" N
— o _ .. greater satisfactions in’ life. . , tion, - State of Ili.: Guidelines
Priorities ) ' (e " . ,jor Comumer Eduranon
: ' Ask the trainees to help you make a weekly-budget. - . .
Agencies . ~ List needs that are common to, everyone. Make up B “ .
. "~ . some additional expenditures related to your - T T
' - ‘come and how a well planned budget can result in S PR 5 '
o . addmonal real i income, ' AR {’ LI SR

Ask the trainees t0 pro]ect a budget for'a week and

each day record their, expenditures, At the end of

the week have a gro\lp\dnscusslon Let the ‘students.

tell you what they have discovered, discuss prob- "~ 4
. lems and alternatives, the need for changes.in the L

budget.  Ask students what plans they have for

then' excess income, - - , ,.,:

.

E , - 'Makea list of the agencnes in your area. whxch‘offer S
- ' . family budgetmg advice and counselmg ot )

o

v Invite a speaker from one of these agencnes to dis-
W cuss family budgetmg v

29 ,
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OﬁIECTIVH: Traineés rcalxzc that customs and values play a largc role in dctcrmmmg spcndmg habits and that -
ST rcahzauon of thcsc factors can ptoducc wxscr consumer buying. i , '
- v L . ’ / . . . 0_ ‘
: T " SUGGESTED LEARNING AND . . ' SUGGESTED
- /CONCEPTS . . .- EVALUATION EXPERIENCES - | RESOURCES
| f"y'("l‘_l_lstoms't - Imtfate a dlrcussmn with the trainees on the psy- . Turner, Donald F.: Adver-
S e e Uy chologlcal factors that ‘influence their decisions to tising and Competition
. -Values o °buy Direct the discussion tdwards the .conlclusion v '
o t¥. e “'that a pracucal application of wise consumer buy- Changmg Tlmcs' Teaclzers o
‘Goals - ing can produce better results than ‘decisions made - - Iournal
o cE e bascd on social status or.emotlonal beha\uor.
Behavior

ERIC -

Aruitoxt provided by Eic:

Emotions | "
. -Habits
-Experience

Social Status‘. .

Peer Group§

Advemsements

stcuss what is meant by customs and values and
"How they are devéloped. Ask trainees what customs
and ‘habits they feel influence their decisions -to

‘1
tional .needs for securlty and status in adverusev
ments.

Make trainees aware of the fact that decisions
St et based on socnal status,’ relatlonshlp to peer groups,

. e, can cause poor consumer buying and that
. through a realization that these factors are in-
fluencing their spending habits they may be better

m . able &o dlrect their income. towards more practlcal

“.use, .

Dividé Class Into groups. Have each group choose
a éar to purchaSe, a Cadillac, Chevy or VW. Have
each group report on the advertising factors that
infldenced their decnsnon

* PR

N

. buy.: Point out the psychologlcal appeal to ‘emo-.

The Réader’s Digest Assoc.:
How to Spend Dollars Wzt/z
Se:zse - e

Darcy, Robert. L., and Pow- =~ .
ell, Phillip E... anpower &
Economic 'Edz“ira;:orz;

y
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A S

¢

’

Location - .

Financing .

g Se:ison ' o
Function- - ,
Need- ‘
~ o

products to sce if they can get more for their
money. ’ '

L

~
Discuss- the economic factors that 1nﬂUen<ie price
determination and explain why it mxght

ficial to postpone a purchase

P

Ask the class if they purchase itemspat dlfferent

times of the-year or at a particular location and

explain the factors that influence these purchases. -

duced price at certain times of the year, °

. Make i list of the departmient stores in your area

that - have regular sales. Ask the class to contact
the department store to, see if -they wxll mall sales
noticés to the school :

-

~ Schools:

-

bene- .t

Make,a list of items that can be purchased at are- - -

- CONSUMER ALTERNATIVES '
OBIEé’I‘IVE: : Tm}necs.devclop ixisight into the factors that influence tﬁcir purchasing decisions. - e ;
S SUGGES"I’ED LEARNING AND SUGGESTED .
CONCEPTS . EVALUATION EXPERIENCES RESOURCES 4
L. . Toa ! . . )
Purchasing Decisions . .~ Initiate discussion on the concepts listed. Analyze Warmke, Wylhe, Wilson:
T Co N radlo, TV, new.,paper and magazme advertise- Consumer Economic Prob-
- Advertising ‘ments. - - .. . ~ clems ' .
" Labels o T Have trainees bring in labels from produicts they Daiiy Newspaper:
o ) 'have at home. Read the labels and analyze them. . 8 :
Economy . " ° Ask. the trainees to check labels on comparative Division of Continuing Ed-

ucation, Cincinnati Public
The Wise Utiliza-
» 3 N .

tion of Income

-
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' L CONSUMER ALTERNATIVES X
OBJECTIVE: Trainee becomes aware of the alternative methods available to him to pay for his goods and/er-
vices. , : 2 K - . _ ‘
) - TR | -
A SUGGESTED LEARNING AND SUGGESTED
' CONCEPTS - EVALUATION EXPERIENCES RESOURCES
" How To Ask the class how they pay for various products. . Bohlman, Herbert W. and ~
Pay ' o L o L ‘Edna McCaull;
Discuss charge accounts and interest rates. “Understanding Consumer
ARER R ' - Credit , v
- ‘Compute the annual rate of interest on a charge S B o .
Cash - ac'cognt at a local department store, Thal, Helen M.: Your Fam-
. . o . ily and its Money 4
" Charge . , - Invite a speaker from a local department store to , ! »
: dissuss the different types of chafge accounts, The Reddér's']jigest Assoc.:

Interest -

9

" Short Term '

. Long Term

.. Discuss ldan,'c‘redit and. bankruptcy laws.”

" How to Spend Dollars With

Sense



- CONCEPTS

Al

' CONSUMER ALTERNATIVES

-

&

OBJECTIVE: Traince becomes aware of the alternative choices available in selecting an appropriétc wardrobe,

SUGGESTED LEARNING AND

. SUGGESTED

EVALUATION EXPERIENCES 'RESOURCES '
Cloihing 'Have trainees plan and put on a fashion show.  US. Office of 'Edhcat'iqn:
+ Have trainecs wear clothes“they have made and  Curriculum Guide for Adult
Selectnon repaired : : : Basic Education for Person-
L : al and Family Development
Quahty Discuss quality ﬂnd care e of clothmg made and : : S
' clothmg purchased v Chambers, Helen and Moul--
.,Economy S ton, Verna: Clot/ng Selec-
Have a trainee or a scamstress give a demonstra- tion o
Sewing - tion on mendmg and sewing. ’ '
) : Na_tional Education Associa-
‘Mepdmg . “Invite a home economist to discuss selectlon of tion, Departmeric of Home .
. clothing for (1“31“)’ and economy. - Economics: The Clotlzes We .
Making . . * Wear
o o ‘Dlscuss the care of clothmg Washmg. dry clean-
btgrage mg, storing, etc. Wilsdn-Eyster: Consumier
. ‘Upk.e p . I;co_nor‘nm Prqblems
» . ) " Consumer Conference
Laundry | - Guide: Cloihing
(j'leaning\ ' : L s | .
Repair |
}/2:, | ; = . - *
£, _ 4 .
, . .
- \/l




- * CONSUMER ALTERNATIVES S

- OBJECTIVE: Trainces become aware of the factors to consider in planninf; for a place to live.

- - a

| - SUGGESTED LEARNING AND ~° . SUGGESTED
CONCEPTS EVALUATION EXPERIENCES . . RESOURCES
Housing , . A k trainees what factorv they cons 1der in choosing <E"}The Office of the Superin-
. a place to live: ' | - . tendent of Public Instruc-
Owning 7 . T , : , tion, State of Ilinois: Guide
; ] Ask trainees what cost they expect to incur in rent- Lines for Consumer Educa-
Renting d .
' ) mg and owning a home. Keep separate list. Dis- tion
Financing N s the concepto mvolved upkeep, taxes, insur- :
e : ance, etc.’ R _ - 'Thal, Helen M.: Your Fam- .
= Upkeep : ' R ily and its Money
_ : : Invite a speaker from a financial institution “to >
Logation - " discuss mortgages and interest rates, : Consumer Conference
L ' ' Guide: Appliances . .
Transportation. Have a panel" discussion- or debate on rentlng vs. ' =
- ' home ownershn » -
. Leases i P L ,
1 Discuss how thenr decnsnon to buy or- rent would '
nterest :
effect their activities in other ways. ~
JTaxes o - o
DeVeIop 4 check list on what to consider when S . -
- Insurance  ° shoppmg for an apattment. : ' L
R 7 ”
’ - @ “ ‘ ’ )
* ‘ A 7 '
. ‘ . r“ -
dia .




_ CONSUMER ALTERNATIVES

7

v OBJECTIVE: The traince bécbmc;s aware of the various means available to furnish and decorate their dwellings.

i

'SUGGESTED LEARNING AND ~ °  SUGGESTED

‘CONCEPTS "~ EVALUATION EXPERIENCES ' RESOURCES
| s : y o | -
! Home Furnishings - Invite a speaker .who does furniture refiinishing ¢ Wilson-Eyster: Consumer
’ S to discuss Jow cost ways to furnish and decorate. Economic Problems
; R : Ask trainees what mcxpﬁmve ways they furmshed Thal, Helen M.: Your Fam-
| Wants N " or decorated -their homes. . ily and its Money
New - I "y List free and inexpensive materia’is so work with; -, Constimer anferencé ‘
e ' o e " Guide: Appliances
Used ... - List magazines that farnish mformauon about o
. ' ¢ < making and reﬁmshmg furmture and tips on deco-! 5 e
Refinishing o+ .. rating. - v '
| Decorating. - Have students dis’play small items tixey have made. "~ + & - e
. ' *
R
/
t




o e  CONSUMER ALTERNATIVES
. . . . ) o . . » ; o . o‘
OBJECTIVE: The trainee bccomes aware of the methods of transportatxon available to, him and the altcmatWes
to consider Tn choosmg a method of transporﬁon. : L L 4
| “ . . SUGGESTED LEARNING AND .~ SUGGESTED o
CONCEPTS - .."EVALUATION EXPERIENCES ' RESOURCES - .
< . i
Transportation' - -Drscuss the advantageo and draadvantage., of own- Bohlman, Herbert w. and .
P . inga car Bohlman, Edna McCaull;
¢ OwningaCar - ~ , o ' ‘ - - Ugderstanding ( Conmmer
% Need - : Discuss concepts: <ost upkeep, respongsibilities, etc. - Credtt g R
New V ’ O I
Used 1 - Havea. panel drrcussmn or debate on purcha.smg a Wilson, Eyster:, Consumer-
i *_new or used car., . S Economic Problems s
Maintenance * S : S S
‘ Insurance , Compare cost of ownmg a car with uge of public” . 'Thal, Helen M.:':Yomf'Fan;'—_'
. Operation _ _ transportatlon , . ily and it Money -
" Financing ' o ‘ . T ST .
‘ v v Have the class calculate the expenses of a trip to, . . s
» Public Transportation v New York by car, bus, train or plane, o , o _f—/ o
- Cost o ‘ ~ S A S
Convenience . Drvrde trainees into two groups, those “who own o C T
ot b cars and those who use public transportation. Have | » ' R
-~ Availability : o . :
, : students calculate their expenses to and from school.




CONSUMER ALTERNATIVES

Y

«

OB]ECTIVE Tmnccs become aware of the various mcthods offered to thcm to pay for thc goals they want

and need. ,
* R ‘B .. /
- — SUGGESTED LEARNING AND SUGGESTED °- = *,
.CONCEPTS T 'EVALUATION EXPERIENCES RESOURCES - |
- Credit | .o Discuss varioiis lending institutions v}itph the class: Consufmer Conference ~ * 0
' ~finance compamea, credit unjons, banks, insurance . Guide: Credit '

~'CréditRating .

a N o .
Lending Institution e

-~

Contracts

Collateral

¥ Down Payment

‘Shert Term
Long Term' -
. ’ il
- Retail Credit
- . a" Y 9
- +
A
=
.
R
N
2 .
]
\
fard
-] * -
. \‘l ‘ '
ERIC
’

companies, pawn brokers-and loan sharks, Divide

clags "into groups, assign each group a ceparate
~ ‘agency- t0 investigate' and report on- criteria for

credit, credit rating, interest rates; collateral and

mnsced payments.. . .

° A

*

. ) N
Compute the annpal interest—rate on a charge -ac-
‘count at.2 local department.store, - -

»

. -
»

Compute the additional cost of financing an auto-

, mobile, home, furniture and appliances,
. Discuss the advantages of a large down payment,
R . . . {‘/'

~*Discuss short and long term loass.

.

tion

Invite a speaker from a bank, finance company, -

or an insurance agency to discuss interest rates,
criteria for granting a loan and the importance
of maintaining a good Credlt ratmg. R

Invite.a speaker from a local department store to
explain retai) credit. and the various charge ae-

counts that are available. , .
o .

Invite a lawyer to discuss contracts. Emphasize the

importance of reading and uriaers;anding ‘what
they &ign.

. . A/ B . -
Have class list ‘the ways they have used credit.

What institutiops they have contacted. The pitfalls

_they have encountered, - =

Divide class into groups. Choose an appliance and

have the groups decnde which way to ﬁnance it.

37

35

The -Office of the Superin-
tendent of Public Instruc-
tion, State of Illinois: Guide
Lines for Consumer Educa-

&

l .Bohlma}), Herbert ' W. and

Bohlman, Edna- McCaull:
Understanding Consumer
Credst

Local Better Busmeas
Bureau s

US. Printing Office: Con-
sumers Quick Credit Guide

~Gale, Ella: $88 and Sense, -

Your Complete Gide to

‘Wise Buyin g

Division of Home Econom-
ics, Federal Extension Serv-
ice, USD.A.: Mangging

Your Money & When You

Use Credtt
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g CONSUMER ALTEKNATIVES- -~ = & . - .

OBJECTIVE: - Trainecs devclop an undersmndmg of the importarice of maintaining: good health i in lns role as a
. member of the famxly, a worker and a member of thc commumty

.. hd

. v ) C . ) ) - V . . . . >
R SUGGESTED LEARNING AND . ° ' SUGGESTED - -~ -
CONCEPTS ' EVALUATION I‘.XPERIENCES . . RESOURCES '
Health b " Initiate @ class discussion on what good health  Daily Ne';‘vspaper
.-, means to the frainee, L e .
Medical Cost ~ ~ e ‘ ‘ . ° T Cace, Angetica W.. How
’ , , Discuss physical,. memal and emotional stability., We Live . |
" Medical Safety , . ¢ 1
, = Have class list common axlmentu, £olds, etc, Dig- Whaley, R F.: Healp/; jor er s
. Prevention ‘ uss preventive Measures, "What uhould be done - Happ;ngg; o 1
»oo - . after you became iH? Who do you see? What - . o
Agencigs - agencies W'“ help.you? * s US Ofﬁcez: of Ifducatnorv v
o ’ ‘ ' “Curriculum Guide for Adult
Insurance o Have ‘trainees suggest topncs they would llke 0 Bagic Education for Person:
B . discuss and invite a speaker to cover those topnc -al, and Family Development
.\ Develop a lnst of agenmev that serve health needs ' Wil_sori-Eyster: C'onm_m.e;‘
~ inyour area. B SR - Economic Problems
o . . .
; . Initiate a discussion of home remedies. Their use: - . -
" « fulness, ST . v . '
Y . ‘ ) T ea N ' o . . L .
. Give trairices a phone list and have them record : - ,
o _ emergency phone numbers and have them place it * ~ - .- .
. . . . near their phone at home, - . a T, '
- K . . . o .. ’ ' ~ 2
. \ . v . : ‘- - N | '.. . lv . -
Invite a.speaker to,discuss health insurance, -
, ’, ’ N B . ) T - . -' & )
o GENERALIZATIONS: ¢ o et
3 L) ) ‘ ' : .
It is necessary to .make changes i in the budget at dnﬁerent stages in the life cycler ey .
' Evaluating consumer altermxtlveC will lead to results more- satisfying than decwlonr made W1thout consndermg
. the various alternatives, v . ‘
Learnmg to evaluate advertising statements, labeling information, s alesman 5 clmma and other factors involved
~ in decision making %wll lead to miore satisfying results to the congumer, T N
Good health is of erme importance for the consumer to maintain financial stablhty - - '
edit is used as an extension of, not a supplement'tu, income. o d
. R : : ’ M S ' -
« ) O o S et © . ) . . '
L g& , e,
, k S - o
. ‘ lv ‘ . . o ‘ ’ "
- Q . I * . b

o S . .
.
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ONSUMER BEHAVIOR DETERMINANTS .

8

. ¢~ OVERALL OBJECTIVE /%~

o * The trainee is.aware that various factors influence the ways he uses his money.

v ‘He knows that buying habit\s, can be altered to suit his more aware standards.
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“T.V. Commercials . .

_ " Life Style -

" Peer Acceptance
> R . .

v

«..  CONSUMER BEHAVIOR DETERMINANTS

¢ 4

OBJECT_IVE: The trainee frecogorzes the ir'iﬂ_ucoces oh his consumer behavior. .

PR

-

"

' SUGGESTED LEARNING®AND

'~ SUGGESTEDR

CONCERTS .. = - __EVALUATION EXPERIENCES - | ' RESOURCES ° .
Decision-making . Class d1scussron the i 1mportance of discussing ways " Thal & Holcombe:
~ philosophy " VR and means of utrhzmg famrly with those directly - - YOUR FAMILY

mvolved

‘._Inﬂtlencing'Factors':'. . - ’ - e -

-Fleld trips, mvolvmg companson shoppmg
" Discount vs, department store "

‘Desire for Status

Reusons for shopping either place: -

' -
Ly

'vGo,'als : ) Role playing: Famlly sltuatloné discussion on:

B Per_sorlal Needs " whether to buy a color T.V. or repair bathroom,

° A”allabl‘?money “or other approprmte situation,
" Available Products "
Famrly Influence - '.Check some commercials; notige what is mﬂuen- .' :
~ Habit Patterns tial in their make-up ’
Types'of Packagmg . ‘_—\ B '
Peinited Ads . - ,E'Drscussron desire for statusy peer ~,acceptance, and

Pleas for Ecologrcal Control : S

8 . CRN ing... - ‘ : N . _%

. ' " 'Determine individual long‘range goals, and how to
s use buying power to help reach these goals

. 'whlch would attract onés interest. ‘Decide why
) Trarnees b_rmg,« in newspaper’a'nd: magazine, ads.

Display onwall board. Find appeal in each.

%

products used by tfainees.-

" ..  Get information on detergent, plastic, glass pollu_
~ tion,, noting manufacturers who try to use,non-
’ polluung containers..

GENERALIZATION: ., A

Consm‘ner behavror should }ead on toward ultimate goals. Peer group status or socral status should not sidetrack .

© one into buymg thmgs one does not need. o want.

' WHY PEOPLE BUY

" Goodwill and other reclaim outlets.vs, new goods _
' Consumer Research, Inc.!

life style, and how these factors influence out buy- |

~ Follet Publishing Co.: -
. CONTAINERS, HOW
. .. TO COMPARE THE
_ «PRICES OF THEIR -

S Look at packages ‘ontaining similar materrals. See’

. -Commerce Clearing House,

Study trhth-"in-packaging.'laws as-they pertain to -
' ' FAIR® PACK- -

' way Co., Procter & Gamble.

© AND ITS MONEY™ -+

Cheskm s«

CONSUMER BULLETIN"

'

' CONTENTS

Inc;, 1966:
AGING - AND - LABEL-
ING 1}CT WITH EX-
'PLANATION '
~ Coca-Cola Bottling Co., Am-
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'CONSUMER BEHAVIOR DETERMINANTS

o

OB]ECTIVE The trainee rccogmzcs that lus goals‘&t; dxﬁcrent from ‘the goals of othcrs, thercforc, his’ consumcr
: behavxor wxll be dxtfercnt from thc consumcr behavxor of others.

Ny
L i
»

SIUGGESTED LEARNING AND ~ SUGGESTED -

COI‘{CEPTS* R EVAL,UATION EXPERIENCES, " RESOURCES
7. : B : e '\’ : : o o BT
©*, Values and Goals © - Show F1lm volvmg family life, and discuss goals . Check “your public library L
| Life Style : T of ﬁlm fam Lcomparcd to own'goals. - . ~or school board film lcndmg. -
T - lists .
Peer group acceptance o Tramecsk gqals, suqh as hom‘c owncrs_hxp, small - ‘
Customs ‘ . ..+ business, or whatever area group is. interested “in, Busincssmanfrbm.thc com- . gy
o - are explamed, pro and con, by otitside cxpert, - mumty T ;
Economiclevgl = - - - O T
i)esi re fo o : stcussxon Ar& you preparing NOW for retire- - Local Somal Sccurlty ofﬁcc .
R : 0 ment? ' . . ’
curity . - , o .
sszlf‘fsr;t?sféctibn T L) Social Securlty . S S - Contact local ﬁrms for sam- S
status L b) Company-paid pensions: ~ “*. .. " ple rctm:mcnt plans
S , 0 Savings. and investments . L
GENERALIZATION: © - T R

Teis 1mportant for trainee to. dctermme his true goals in life, both cu;rcnt and long range. It is also j 1mportant that *
- he accept the fact that long range goals may alter as.one agcs, and that one must adjust’ accordingly.
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CONSUMER BEHAVIOR DETERMINANTS

L3
=
w
14

o

OB]ECTIVE *The traitice shows that he can use: his resources wxsely to meet current needs and long-rangc plans

because of his knowledge of influences on his consumer behavior. -

%

CONCEPTS _

SUGGESTED LEARNING A
EVALUATION EXPERIENCES

SUGGESTED
RESOURCES

- Resources -
Material:
Income
) G(deS <.

" . Advertising media

Human’:

Skill

" Knowledge 3

.t

Talents
" Energy

GENERAUZATIONS

P

‘intervals,

~ v

- Written Surveyt Determlne how trainces pay for
" goods and services. Discussion to show advantages .

and disadvantages of paymg at-shorter or longer

o

Determine what _reliable information can be-,

glea'ned from ads, and how to use itadvantageous-
ly, us;ng carrred-ln adsr and labels. (.

Present a theoreucal dmly schedule for an aver-’
age family. Determine ways that each member’s -
~ time can be used more effecttvely

N

Explmn time and motion saving. From this, traln-

* ées’ and teacher plan effective food preparation,-
‘maklng a bed, painting a room, repairing a ‘car, .:

changing a tire, etc., the purpose being to save
time and energg' - : _ N

3

C

-

Teacher. prepared ‘materials,
B 4 -

»
) ~0

* The Ohio Consumer Loan

Associate: THE TRUTH
‘ABOUT" CREDIT '

" L4

- u. S Department of Agrlcul—’l

ture Yearbook: GONSUM- -
ERS ALL.

~

Famlltes and lndxvxduals rate the importance of resources drfferently, therefore, ad;ustments in consumer behaVror

will vary.

It is necessary to realize that one cannot alwaﬁ's get what one wants lmmedlately, therefore, substitutions of avail-
able or acquireable resources for those which are not “available or w:thm reach are often necessary in order to-
fulﬁll needs or wants temporarlly :

N -

v
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- ROLE, RIGHTS AND RESPONSIBILITIES:
'.'OQERALL Oiélpcrlvﬁ .

Thc trainee learns- his rights as a consumer and recogmzcs that his role in exer-

- cising free choxce in the use of goods and services carries with it a responsibility for
_which he must accept the resultmg effects on him personally - and on society in

general, -
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MULTIPLE ROLES
OF THE INDIVIDUAL-

Family Member \
Homemaker
Voter

. Tax Payer

~ Borrower -
Saver
~ Buyer
Investor *
Worker
Employer

CONSUMER




‘. RIGHTS AND
RESPONSIBILITIES

D  [\|ULTIPLE-
R C ONSUMER
R RIGHTS

RIGHT
TO
SAFETY

RIGHT
TO BE
INFORMED

RIGHT
TO
CHOOSE

RIGHT
TO BE
HEARD

RIGHT
TO BE

| PROTECTED

Examine = Analyze Be selective -~ To voice complaints Be informed and -
merchandise for - . Mvertisements and sat:sfactwns : tespect existing
.safety features : : Recognize , féws and
o Keep informed income hm|tat|ons Yo make .standards
Follow use aboutnew - - : suggestions Z ‘ :
and care: products : Be' honest for product Be informed of
instructions N - in dealings improvement one’s rights
, Check_care : .
Report instructions before ~ Treat To know where to . “Accept respons|b|I|t|es
- unsafe products buying merchandise go for help ' asa voter
~ S . . with respect . e
Seek additional - - Support voluntary
information if organizations
. necessary . o
' N - )
; 49 .‘ . ) B
46 ‘
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ROLES, RIGHTS AND RESPONSIBILITIES

OBJECTIVE: The traince examines his role as a:consumer in order to discover his influence on production.

*

SUGGESTED LEARNING AND

SUGGESTED

CONCEPTS ' EVALUATION EXPERIENCES | RESOURCES
' r
Consumer: -~ . Discuss different ways of buying, such as cash,  Teacher prepared mforma- ’
_ E credit, installment; different things involved in - tign,
Buyer. cach transaction. What should you obtain from _
salesman or store by way of receipt or guarantee? Tea,cher prepared related vo-
Saver ) What and when to sign; whatto do if your pur« < cabulary
: . chase: doesn’t work; was a trick; was overcharged; o
" Borrower “ o ete, oo : Quiz forms -
~Investor Why save; wha'tb'for, who can save; how much; Warmke, ‘Wryllie, Wilson,.

- how .does it help the individual, the fam:ly, and

the natlon .

a budget or savings plan for purchase. Sxmu]ate
family situation~earners’ contnbutmns '

Have group select persons, such as homeowners,

storekeepers, college students, bankers: List reasons
these persons. have for borrowing, rules governing
borrowing, mears of repaymg, etc.

~ How and ‘way of mvestmg Advantages and dis-
advantages.

B

Select one item, such as a -house, and work out’

Eyster: CONSUMER ECO-
NOMIC PROBLEMS

Changmg Txmes Education
Service: “A Resource Klt for
Consumer Education”

Crabbe, DeBrum, Haines:

GENERAL BUSINESS
FOR ECONOMIC

' UNDERSTANDING

* Muysselman, Hall, and _ »
‘Weeks: GENERAL BUSI-

NESS FOR EVERYDAY
LIVING S '

' Levy, Feldman, Sasserath:

THE CONSUMER IN
THE MARKETPLACE




“x

OB]EC’_I'IVE: The trainee undcrstands that he must bc an effccuvc producer in order to contribute his fair sharc
to thc community,

'ROLES, RIGHTS AND RESPONSIBILITIES

)

I
1
\o

¥

‘

|

CONCEPTS

SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

- SUGGESTED I
_ RESOURCES

i

Producer
. Worker

Employer

Service Workers -

Un‘pa_iéi Workers

%, ey - -
Have class divide into groups, each responsible for
choosing one itemr in daily uce. They then list all

jobs involved in its production .and distribution,
from natural cource to consumer,

List all those who do not participate in but whose
skills and knowledge are essential to production.
Housewives, volunteer workera, etc. Discuss how
each of these categories has its individual contr_xbu-
tion to make, and how each individual should be

- aware of the dignity of labor, and of the importance
of fulfilling his role to the best of his ability.

- 48

5 -

Teacher prepared material, |

Related vocabulary lists with \ f

meanings

Warmke, Wyllie, Wilson,  *

‘Eyster: CONSUMER

ECONOMIC PROBLEMS

New Readers Préss: “Be In- -
formed” Series’

Crabbe, DeBrum, Haines:
GENERAL BUSINESS

‘FOR ECONOMIC

UNDERSTANDING

Priée, Musselrﬁan, Hall,

Weeks: GENERAL BUSI-

NESS FOR EVERYDAY
LIVING

"y
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" ROLES, RIGHTS AND RESPONSIBILITIES

[

'OB]IZC’I‘IVI:. The trainee recognizes the dxf‘icrcnccs that exist among the roles that citizens must play, and how -

thcsc influence him and his family, community, and society in general.

B 4

S " SUGGESTED LEARNING AND ~SUGGESTED
CONCEPTS EVALUATION EXPERIENCES ~ RESOURCES
Citizen . - Talk by a leading councilman on citizens’ rights, Price; Musselman, Hall, and
- " and city government functions, Wecks: GENERAL BUSI-
Individual : - NESS FOR EVERYDAY
R Film on citizenship, LIVING
Family Member = ,
: Discuss necessity for close famnly ties, and for com- Selected films
Voter mumcatmn among members. : - :
: City Councilman
Taxpayer " Need to understand and weigh issues and respon- ' - .
' sibility to express his wishes by casting his vote Teacher prepared material
- regardless of the weight of public opinion. - .. ’
o S o Related vocabulary with.
: Discuss ways and means of realizing what tax meanings
" * money is doing—of making certain that the goods :
and services we buy through government represent ~ Thal, Holcombe: YOUR
the best use of money. Discuss necessity of work- ' FAMILY AND ITS
% ing for a fair and sound tax system to avoid un- - MONEY - '
necessary waste and to legislate respongibility for .
the use of the taxpayérs’ money, ‘Schneider, Whiteraft,
S ‘ - Rosenberry: . o
UNDERSTANDING
BUSINESS LAW
/
<
a
) ™~ 49
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ROLES, RIGHTS AND RESPONSIBILITIES

1]

OBJECTIVE: The trainee’s intelligent use of lus free chmcc of goods and scrvxccs is ptovcd to be very important

today bccausc of the huge variety of alternatives available,

©

S

e

'y

- CONCEPTS |

SUGGESTED LEARNING AND

EVALUATION EXPERIENCES

. SUGGESTED
'RESOURCES

Right to choose
Responsibility for:

' Selcctivity‘

After carcof purcha

Immediate needs as re-
lated to income

1

‘Q & A cession ‘on advantages and disadvantages of

comparative shdpping, e.g. in terms of cash, time,
cxpendnturea. What determines final choice—reas-
ns why.

’
Have come trainces in role playmg-—-vnamng de-”
partment store for new clothes and then Goodwill

for. uced oner-how and when to select,

Discuss how a persoxi' can be a careless spender

if he abuses purchaves, even when choice was ex-

cellent to begin with,

a

Investigate the type of house available to a family -
- which wants to own a home—how they can work
-~ out what is available to a family with income at its

peak. (F.amily type role playing) .

Speaker on wise shopping from the Better Busmesa '
Bureau _

Speaker on ‘wise -house buymg from real estate
'agency

- Better Business Bureau
Consumer's Buying Guide

New Reader., Pre,a. ‘Be In-
formed" series

Thal, Holcombe: YOUR
FAMILY AND ITS
MONEY .

~Trangparencies:, SM Com-
_pany, Visual Products Di-
vision R




ROLES, RIGHTS AND' RESPONSIBILITIES g

OB]ECTIVE. The trainee exercises his nght to be heard by leammg to Eritidize construcuvcly and to communf--

cate his criticisms and suggcstxons to thc proper sources,

»

-

- g

Responsibilities:
"T'o make justified com-
plaints and remedial
suggestions .
To raise his voice on
“today’s issues which
concern the present and
future fate of mankind

”

GENERALIZATION:

.

'Speaker or film from the Better Business

which aid the consumer, Diccuss possible improve- - ;
~ Changing Times Education

ments in local busmessea, parka or recreation cen-
tera, ete, ' . ] ‘- .

Bureau
or other consumer aid agency.

Role playing—complainta on poor merchandise,
poor servwe, Class suggests better ways to pre‘"ent
these complamts, if negessary,

Letters wrntten to leadmg businessmen and to a

congressman on such topics as pollutnon, returnable
vs, non-retusnable bottles, detergents with enzymes,

- excessive bagging and packagmg, ete,

'3

S SUGGESTED LEARNING AND- SUGGESTED
CONCEPTS EVALUATION EXPERIENCES . - RESOURCES R
Right to be heard ’ Have class Jist and inquire about various agencies.  Agency speaker

Service: “A Recource Kit for
'I'ca@hmg (,onaum,er Educa-

* tion” S

Newspapers and Magazines

Schﬁéider, Whitcraft, Rosen-
berg: UNDERSTAND-
ING BUSINESS LAW

- . b

All of us are obligated to‘take an educated interest in the quality of goods and services, and to exercise our right
to try to remedy any deﬁcxencxe and to encourage any possible improvements, As a result of citizens' protests
and suggestions, an increase in communications on all levels should bring about: happier producer/consumer .
relations. : :




ROLES, RIGHTS AND RESPONSIBILITIES,

‘. \ bl

N

. [N

. OB]IZCTIVIZ The trainee, is informied on the different types of goods and semces ‘whose safety nceds to be i xn—

vesugatcd, and then proceeds to base his choices on this knowlcdgc. ’

P . . ——

,CONCEPTS

SUGGESTED LEARNING AND

‘EVALUATION EXPERIENCES  *, ~

SUGGESTED ~ ™

RESOURCES

Right to Safety -
5 :

Reupombnlmes. ’

"T'o purchase the gafc
possible types of  *
merchandise

$ . . e
*  Toread and follow
ingtrueti()ns

o

i, ‘I"a make complaint3 tg
©e= " the right people on
hazards to health and
safety B

*

-
N

Q &-A gession on what the trainees’ problems are
regarding tafety and health hazards, .
3 - e e
Role play between tenant and landlord of rat-
infested houses, dangerous stairways, lack of "gar-
bage containers, ete, - ’ L

L

Groups decide .on prOduCto, g, children’s toys,

which have been found unsafe; Point out fault

" write to manufacturera.

b1

Bring items to class whlch 1lluatrate dangera-ex-

amirie reason—ignorance in.use? Insufficient in-

structions? Dmhoneaty?

Speaker .on safety vtandm;da 1mpoved by govem—
ment,

FilmonFraud T

acs

S
. -

“Teacher prepared’ informa- -
tion sheets.

| Film: A Reason for Confi-

dence, Assn, ﬁlm

Government representative -
on safety*standards -

Instructlon booklet

. equipment .

J Speaker on drug use-and a-buse. ;

L o ' . e 4

GENLRALIZQTION. ' ' '
o, Ifall membera of mc:ety make determmed eﬁortv to insure safe goods and services, better health and fewer casual-
fYw L deswill result. : o S L '
D h
. v 1 o ~ B ” ) ’
a. ° e -




ROLES, RIGHTS AND RESPONSIBILITIES

.
. 3 . ~ ..

v.o

- OBJECTIVE: The traince uses lus ability to analyze information available from consumcr ngcnclcs and busmcsscs

when making decisions, . . o L .
@ e . " e — — — : 7
: ( = SUGGESTED LEARNING AND '~ ASUGGESTED -
CONCEPTS 'y EVALUATION EXPERIENCES ° = I%ESOURCES ,
» ’ ‘ ot ’ B ' '- o A ) )
bRight to be Informed A * Have volunteers from group tell brieﬂy'ways in  Teacher prepared” materials.
R which they have had té pay too much because of “<-~ -~ ’
_Responsibilities: lack of knowledge of merchandice, * .-~ Consumer Reports
. L. ) - . o ) ' , " ‘ V' ‘ . .
To keep informed on Read and discuss related prepared materials. ‘Changing Times
new products . R _
) o Show tranaparencxea of labels, conditional sales * Businesses and Agencies’ '
To read and analyze I : D R
dvertisements,labels, contracts, applications for insurance, etc. Discuss S S
2 ’ o importance of unders tandmg small prmt v, . Advertisingr T.V,, Maga-
and care instructions- <o . .
) ‘ A . g . zines, Retail Stores
s ' " Recource upeaker on pitfalls to avond in reading ' ,
y To be realistic about the _ labels, contracts, etc. : ‘ : Transpa;en’cies' of labels and
cost to buyer of goods . R S o adverti ,
C : . A advertiséments
purchased on credit, and N o . ’ . cL,
different kindsyof retail o ; - Speaker frpm.Consumer
credits cost of loans from .~ R : _AP enes .
~ four main sources, e.g.; R e o gency BRI
Banks - o : S A . Levy, Feldman, =an<f Sdsse-
Finance Companics . O - rath: THE CONSUMER
Credit Unions T : S N 'FHE M ARKET-
" Pawnbrokers e Rt PLACE

. . . e - -
L B - -

¢ Schneider, Whltcraft, Ros- L
" enberg: UNDERSTAND—
| e '+ ING BUSINESS'LAW
GIZNERALIZATION. v ’ N
An informed onsumer is one who avmdv unwise decisions because he has acquired the knowledgt h!cessar); for
making wise onks. He then pracnv:es the rulea because he understands the effects of hlu decisions on our free -
enterpnse system. . :

-

’ .




. P <. ROLES, RIGHTS AND RESPONSIBILITIES.

OBJECTIVE;, _’I‘he“traince' becomes aware of various aids and forms of protection_offered-to him by the govern-

] 5 - ment, individual organizations, ?nd private business.
- @ ) ’ : —'c? . ' : °’ .~ .
L - SUGGESTED LEARNING AND - SUGGESTED - (
' CONCEPTS ‘ .. EVALUATION- EXPERIENCES - RFSOUEES .
:,‘v Tr—— - g ' . . _v ! X . R ,\J fv;.“;/ , [ 2
. RighttobeProtected . Have .gvrouvps choose different topics, e safe hous- . Teacher prepared informa-
' -~ ing, health hazards from incorrectly labeled goods, " tion materials. '
- Responsibilitics: .« ¢ - " fire dangers jn the home, violence i the strects, o :
To know one's rights lighting, litter, %etc. Leader in"each group reports Levy, Feldman, Sasserath: =~ =«

R v . . on locavl'v éonditibzis. Group decides what action is © THE CONSUMER IN
o l;ﬁé@rbf— andrespect ‘_F,-n~eelv<‘.l;cd, i}ﬁd commumczitcfs with proper authority. ~ THE MARKI_?.TPLACE
~ laws and safety standards - ‘ L oa

S, : e _
$how film on fraud. - Consumer . Protection Asso-

v N . o S~ C e, “wer R
- an infori e e . L _ 3 ciation of Cl\eveland, Vonce).
"7 TQ be'an in Or"?ﬁq-",?'t?’_ - Speaker from the Better Business Bureau, firc de+ - of the Constimer”
C Y o partment, police department, or other public service -~ - * R
! ;I;lzlsgf;::zz;rsgfv’f:izﬁ?s .10 discuss what individuals can do to help themi- | Warmke, Wyllie, Wilson, :
" tribute re search time and - selves, as well as these agencies. ' - *Eyster: CONSUMER ECO- - -
""tr)noney to the protection - . ‘ SR - Ii.OMK"PROBLEMS ’ ,
of individuals . L “ ) IR v
. GENERALIZATION:. e _

The trainee who is aware of his rights to be protected and is informed on the laws regarding these can insure -
better goods and services for himself -and for ssociety. - ‘ o o

- . C—. '
o . .

. . : PR : N [ ] . - ) . ) . -,' .‘_"_‘.,v'.
- - Every individual tan improve his and his neighbor's welfare by knowing and exercising his rights, and fulfilling
T - his responsibilities as a consumer. The roles of buygr, saver, borrower and investor are. integral parts of n indi- -
vidual’s life at one time or another; therefore; their interrelationship needs to be fully understood.

. , I . - o <
o o . . . . L T -

2
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. COMMUNITY RESOURCES

)

. OVERALL OBJECTIVE = =~

»

S 6 . o . B
~."“The trainee’ will betbime aware of the re3ources within:his’ community ‘which

* ¢an supplement his income-or satisfaction and those which can give him protection *
.~ to-the extent that he can use these services for. his own satisfactions or can assist
<> ¢ o N ¢ A

in these setvices.  ° =,
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. COMMUNITY RESOURCES =

- .
¢

. oa

. ()B]ECTIVES ‘The trainee-is aware of aVarlablc commumty rcsources and identifies thosc whrch can supplcmcnt
his income or satxsfacnons when necessary or .desirable.

AV Incomc can be supplcmcntcd thrbugh loans or grants by public. or pnvate sources, Satisfaction can.

, .

.

L be increased through goods and/or services provrdcd by, public or private sources.

Ry

>
Bt

~ CONCEPTS

' SUGGESTED LEARNING AND .

SUGGESTED
RESOURCES

_— ? B

~Local
Businessmen’s .
Organizations.

.—-\V\V omen’s Clubs
- Religious Organizations -

. Individuals‘. : ’
N

Day Care Centers -
Recreatlonal Facnlmes

School -Board o

v 0

P

EVALUATION EXPERIENCES - ,

Have a class discussion: over the needs and prob-
lems of child care when working. Discuss the ad-

“vantages and disadvantages of" different’ types of

care (prir,v'ate vs. public, institutional vs, home).

Make a’class llst of public and private day care

centers in your community utlllZlng trainees and

counselor resources ' 4

;-

. Have someone speak to your group from a day care -

center in. the corhmunity. Include information
concerning rules and regulations for the center,

educational aspects, personnel. qualrﬁcatlons and
nUmber, individual attentnom grven children, and ‘

health care.

1

v Dlscuss the lmportance of healthful recreation with
the class (self improvement, rest and relaxatlon, -

strengthen family ttes)

* Make a class Jist of the different type of recreation-
. al facnlltle;-/.é/]arlable in your community (kiddie
parks, parks, SWImmlng pools, camping facilities,
ﬁshlng and boatmg; aeducatlonal facnlltles)

.

Usea l.lrge cnty map ‘to help loc.lte differént areas.
Utilize 2 érarnee centered bujletln board of recre- '

ational act1v1t1es within' the commumty

’ ‘Make a“class list of services proVided by tlie public-
~ schools of adults and children relating to health .

(physical and m'entaI) and.educati'onal‘ welfare.

Dlscuss how thesé services are funded and the lm-‘
portance of theSe serV1Ces

- Weingarten,

Local School Board * '
_ Anierican Technical Society
pamphlets: The Pyblic Will .

* Director of "Social Services

by

" United Community Council

Columbus, Ohio (or check

. with United Appeal Agency
".in_your clty) :

side The Home. .

R

Speaker from a chlld care -

center .

, 'Parnphlets from the Depﬁrtf '
- ment of Rarks 7d'Forestry

A“The WonderEul World of._
- Ohro” booklet

D e

L)

be Served, e;c. _

- Institute. of Llfe Insurance,
- New York, New  York:

/ Making the Most of Your:v
" "Money .-~

<
-

Violet: . The
-Mother Who Works Out-

[}
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SUGGESTED LEARNING AND

Welfare assistance,

Have a speaker from the Employment Service ex-

plain the functions of his agency and the training
programs avallable (discuss Manpower Tramrng) v

Have a speaker from the Welfare Department—-

Include the followrng

The structure of the agency and the types of as-
- sistance provided :
Pracedures for obtaining help .'

 Who can qualify for help
. Funding of agency

Have a Nutrition Aide speak to the class to discuss

how the use of government surplus and food
stamps can help families live on a limited income

regularly, or temporarlly, and the preparation of -

nutritious meals on a hmtted budget

Make a class list of agencies such.,as (Joodwxll and
Salvation Army and the services they provide (em-

ployment for the handicapped, used goods for less).

Discuss the economy ‘of buying used clothmg, fur-

. hiture, as compared to new.. Discuss the use of -

. néwspaper ads, sales, etc. Brlng the follovfung toplcs
into the discussion

b8

64

N

SUGGESTED
. CONCEPTS ; EVALUATION EXPERIENCES RESOURCES
State Diiscuss problems created by Iack of or shortage of -
. : mcome. N ,
‘ ‘OBES ’ Food, Clr)thrng, Shelter, Famrly diffi cultles,
- Workman'’s Compensation Change in life style. o
D X7 Make a st of agencies that can help in difficult
; 'PUbllc Welfare ' . times * (short - term) such as Credrt Counselrng,
- VocationalRehabilitation v ’Prtvate Agencnes, ete. -
Business an(l Pro fe’ss'ional' List agencies that can help during. long term un-
* Organizations employment such as: v
. Skill development | programs !
Educational programs '

Speaker from the Employ- -
ment Service .. '

'Speake_r from the Welfare

Department
Warmke, Wryllie, 1150n,

NOMIC PROBLEMS

Consumer Credit Counsel-
ing Service, Columbus,
Ohio: Credit Debt
Counseling

" Eyster: CONSUMER ECO-

" Grolier Educational Corpor-
ation Kit. The units on- -
Food,Clothing, Shelter,

Cars, Furniture, Appliances,

. Ways to Shop -~

Department

1. Personal Credit
2. Biying an Auto’
- 3. Finding a Job

~ Speaker from the Health |

‘New Reader’s Press Be ln- .
formed Series: '




.7/ SUGGESTED LEARNING AND

EYALUATION' EXPERIENCES

SUGGESTED |
"RESOURCES - .

. Federal

Social Security " |

. ’ '. v M
Department of Agriculture
' \

i

’

| GENERALIZATIONS:

s the extra cost for new items always necessary?

Furniture—Good used vs. cheap new. The de-
termimation of quality of clothes, appllances,"

--—furniture, autormobiles.
. ‘ RATERE . E
Set up a case study in which “one, has worked
30 years and another 2 years. Both have an indus-
trial accident résulting in loss of a limb. The second
" man has two children under 10 years of age. Have
trainees investigate literature available .and deter-

mine list of possible benefits under Social Security

which might accrue to :these cases. Follow class
activities by a visitation by a speaker from ‘the

~ Social Security office. The speaker can give a gen-
eral resume of services provided under Social Se-
curity and then discuss specifically-the case study.
Have discussion of mformatlon gaxned through the
above actnvxty -

Acquaint_trainess wirh the purposes and services
of unemployment compensation by having speak-
ers from local offices explain who'is eligible for
coverage and asslstance available. :

e . R

i

-

- Kit

Good Reading Committee,
505 8th Ave, New York,
New York

Act o Fact

Superintendent  of Docu-
“ments: Consumer Education
Bibliography prepared from
the President’s Committee

op Comsumer Interests ‘

. National Consumer Finance
Assn.: Consumer Credit and
You, The Consumer Fi-

" nance Story .. ° ’

- Public Affairs Pamphlets,‘
New York, New York

Changing Txmes Educauon

Service, Washington,. D.C.:
Changing Times. Resource

If a trainee is familiar w1th the resources within his community ‘and the services that they provide, he can iden-
tify those which best meet his needs or wants and can supplement his income or.increase his satisfaction.

A knowledge of the benefits rovxded by the social agencies in his community and the funds, both- publi¢ and -
g p y 8 y P
- private, necessary to perform these services will enable the trainee to recognize the need to use these services in
a responsible manner so that they wxll remain avmlable for those who are in- need

3%
AN




COMMUNITY RESOURCES
. 0 . / . ,

*

.5 R
Better Business Bureau -

?

- Consumer Organizations .

Local'Business -

Counfy Health 7\Depvartmen.t

Fly- y-mghterd
Overchargmg

Show film “Better Business Story” . .

iscuss the following topics:
] B B

"When is it wise to contact Better Business Bu-
reu. Laws protecting consumer organizations
and when can they help you? ;
Have the trainees make a class list of the different

duties of the. average policeman.. Discuss the im-

portance of a good police force in the community.

*.Have someone from the police department discuss

~the services prov1ded by the department (the duties *

of the policeman, problems encountered by hls '
. )ob trammg needed). -

,|;
g

Have a class dlscussmn on the attltudes, dutg;s,

etc,, of the police, follow:ng the- above speal\er !
Discuss the varm_us mgdlca-l services ‘oﬁered
through -ihe -public health service. What benefits
are available and requirements for eligibility.

.

Have a sbeaker from the Health Service talk to .

the class about the services offered by the County.

* Health Dept,, the need for these services, costs, and

bénefits.

“ffv;t‘:; \

i G

‘o

" Speaker from the police de- 3

OB]ECTI%E: “The tram ¢ is aware of avaxlablc agencics which can conmbutc to the protcctmn of, himself, his
' rights, arld his environment, and is able to use the services or assist in the activities mvolvcd in these
services, S .

o SUGGESTED LEARNING AND - SUGGESTED
CONCEPTS '&\LALUATION EXPERIENCES RESOURCES
. o : o \VX | ] ’ o .
Local o ; _ Discuss the purpose of the Better Business Bureau, Record from the Money
; P ".' Name come common consumer frauds: - Management Kit — Section

- " to - on Frauds and strepfeseﬂ-

Police Department - Mn.;g:preaentatxon of products " tations

- P : '

(‘ -

Better Business Bureau, The:

Better Business Story (film)

partment

Consumer Protection Laws
from the Attorney General’s
Office, on Consumer Frauds

- and Crxme e .

.

. Institute of Life Insurance' ‘

Making the Most of Your
Maney B

“

“Speaker from the He.xlth‘
’_'Department ’ .

Related pamphlets from the .

Health Department. -
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SUGGESTED LEARNING AND

: . ) SUGGESTED
CONCEPTS * EVALUATION EXPERIENCES | RESOURCES
,// .- ' o ’

State

_ Attorney General Consumer

Frauds Bureau
" Dept. of Mental Health

© Dept. of Highways&v ,
‘Highway Safety - -

Dept. of Commerce
Public Utilities
Dept. of Natural Resources '

- Industrial Relations
& Labor Laws -

‘ -Legal‘ Aid -

-Fe(!eral o
Consu.r.ner Agencies
Dept. of Agricul:ure'
| Dept. of Commerce
ﬁealth’, Educatiorl -
- & Welfar

~ Red Cros§ |
| -De‘pt. of ;I'raristaprtatit)n\ '
Postal Inspe‘ct(')r/ '

F, Dlz\
| GENERALIZATIONS~

Discuss ways state channels money or- aid for

"-benefit of consumer through taxes that benefit com-

munity, school, individual (ex. license ‘plate, real

" estate, gas taxes, pay for patroled highways, schools,

roads, parks, waterways)

Discuss agencies available. at state level" for help

and purpose of ‘these agencies. Bring in speaker

over areas of trainee: interest. 4
Set up case studies of individuals with different
types of problems (cannot pay creditors, involved

“in accident—no insurance, evicted from home—be-
cause of Urban Renewal, dlsertlon) Discuss what_

agencies these people would coptact, what services
provnded by these agencnes

) Dlscuss safety laws for moto;cycles, and auto acc1- '

dent laws;

-4

Have speaker from hlghway patrol dlscuss need

" for safety devices in automobiles and motorcyclés -
and show need for the use of these devices through .
'the use of Department of HighWay safety films.

' DlSCUSS and. show examples of types of postal

frauds and how they can be dealt with.
-

Have class dlscussmn on what is F DA ?

A What are the duties of F.D.A. ?
" What is the need for’

. Brmg in artlcles concermng topics the FD.A. has_
" been involved in, such as cyclamate, thalidomide.

“National Consumer.Finance
‘Association : Consumer.

Credit & You

Speaker from the nghway
Dept

* The Travelers 1967: Book of
State & Highway Accident
- Dato

'."_Wa:v It Sudden?”, High-
~ way Patrol film on Auto

Accidents

U.S. Dept, of Labor, Bureau

“of Labor Standards: Aids 10
Safety

Newspaper

Magazine Articles

* Protective services, both publlc and private, on local, state, and national levels are deslgned to aid the individual.
> A knowledge of these services will enable the trainee to better protect himself and his famlly. o

An understanding of the protectlve agencies and the services they provnde will estabhsh a more positive attitude
in"the trainee toward these agencies. As a result, he will be.able to use or assist in the activities of these services
toward the betterment of his commumty and society in general.

7 61
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| SELECTED BIBLIOGRAPHY

SR ' cATALOGS
. |

. o Instructiqnal Materight, Films, FiImst,rips, Tapes, Slides, Instruct_ioml Aides. ‘

_AMERICAN BANKERS ASSOC. FILM GUIDE, Public Relations Committee, Park Avenue, New York 10016

ASSOCIATION FILMS, INC,, 600 Madison Ave, New.York, NY. 1002 e | ’
‘BETTER BUSINESS BUREAU, (Fxlm Catalog) 112 E. 10th St, Kansas City,' Missouri and 430 N.  Michigan Ave., . A
Chxcago, .. r o R
" BUSINESS & ECONOMICS TEXTBOOKS & SUPPLIES South—Western Publlshmg Co., 5101 Madison Rd.,.‘CilIcinnati;
Ohlo 45227 , . ,
1970-1971 CATALCG OF TEACHING AIDS OF LIFE AND HEALTH INSURANCE AND MONEY MANAC E-
. MENT (Text-Films-Filmstrips) 4 v . ,
,Instltute of Life Insurance Health Insurance Institute, 277 Park Ave., New York 10017 e \ .

CONSUMERS’ RESEARCH, INC., (Slides), Washington, N.J. 07882
CONSUMERS UNION FILM LIBRARY, 767 W. 25th St., New York
EVAPORATED MILK ASSOC, (Filmstrip)s 910 17th St,N.W. Washmgton,DC zoooa
_'FDA PUBLIC SERVICE, (Films), Studio-Visual Facility, Atlanta Ga. 30333
" GENERAL MILLS INC (Slxdes) Film Library, 9200 Wayzata Blvd aneapolls, Minn, -
GUIDANCE ASSOCIATES (Fllms), Pleasantville, N.Y. 10570 | B
* HOUSEHOLD FINANCE CORP (Fllmstrlps), rudennal Plaza Chlcago, I - 60601 - ‘
IDEAL PICTURES, (Films), 417 N. State St, Chicago, Il '

INSTITUTE OF LIFE INSURANCE (Films & Filmstrips), 561 Hillgrove Ave Ig;rﬂ?ge, H. 60625

LIVESTOCK AND MEAT FILMS Modern Talking Picture Service, 9 (:arﬁeltf Pl.ice, Cmcmnatl, Oth 45202 and 2238 B
Euchd Ave., Cleveland, Ohio 44115 and 1318 Ohio Ave N. E., Canton, Ohio | \J ST ; ’ °

' MODERN TALKIN(: PICTURES, (Films), 3 Eagt 54th- St., New York, New York 10022
MCGRAW HILL TEXT FILM DIVISION, 330 w. 42nd St., New York, New York 10036

A
CARFEE 8T,
.

By

"NEW READERS PRESS, (Be Informed Series), PO ‘Box 131, University Stauon, Syracuse New York 13210

. _ UNITED STATES DEPARTMENT OF HEALTH; EDUCATION, AND WELFARE, (Fllms), Social Security Admin-
istration, Baltlmore, Maryland 21235° :

‘UNITED STATES DEPARTMENT OF THE TREASURY (Films), U.S. Savings Bonds Division, Washmgton, DC
4 .'VUNITED STATES FOOI AND DRUG ADMINISTRATION, (Fitms), Washingion DC. !
) 'LOCAL SOCIAL SECURITY OFFICE, (Films)

MONEY AND CREDIT MANAGEMENT EDUCATION, Educatlonal Servlce DIV 1on, Natlonal Consumer Fmance
Association, 1000 Slxteenth Northwest, VVashmgton, D.C. 20063 ' ¥
o 69 ] /. Dzé’t,
. o v | - :

-

©
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¢

MONL‘.Y MANA(:LMI'NT INSTITUTE I"Iousehold Flnance Corp, Prudential Plaza, Chicago, Ill 60601

NATIONAL CONSUMER FXNANCE ASSOCIATION, (Books -Films Fxlmstnp"), Educauonal Services Dmsxon, 1000
Sixteenth St. Northwest, Washington, D.C. 20036

MINNESOTA MINING AND MANUFACTURING COMPANY, (T ransparéncy sets for teachlng management), szual o
Products vaxsxon, 12200 Brookpark Rd, Cleveland, Ohno 44130 )

criAmurs

American Meat Insntute 59 E. Van Buren Street, Chxcago, II, 60605
" Delicious Nutritions, Beef v L ) , o
Meat Buyer's Guide, Lamb Chart - / o

. Meat as a Source of protein, B vitamins, iron
Pork,' 4 complete pratein food

e

Insurance Informatxon Insntute-Educanonal vaxsxom—-l 10 W:ll:am St., New York, N Y. l‘(')038

Automobile Iﬂ.mrancc . ‘ _ C . .
Home Qwners Policy —  wiam ooem = oo emEilol J—

. The Nanonal Industnal Confcrcncc Board 845 Third Avcnue, New York,NY 10022
Road Map: Of Industry ' , './

-

‘ PERIODICALS, REPRINTS, BUEEETINS AND LEAFLETS _
‘ ,C/mngmg Times, the Ktplmgcr Magazmc 1729 H Street,. Washmgton, D.C. 20006 o ' ‘ C

onmme: Reports, Consumers Union of US. Inc,, 256 Washmgton St, Mt. Vernon, New York 10550

\405! of ()pcratmg an Automobile, U.S. Department of Transportatlon, "Federal nghway Admmlstrauon, Washmgton, D.C.
20591 ; - : _ /

‘Ilars and. Dectsxons, Cooperative "Extension Service, Morrill Hall Unxvers:ty of Vermont, Burlmgton, Vermont 05401
\ J, Cleveland Bettér Business Bureau Inc 1720 Keith Bldg, Cleveland Ohio 44115 : _ _ 7 )

' ‘fess in Economic Educatxon, Joint Councxl on Economic Educanon, 1212 Avcnuc of the Amencas, New Yorlc, NY
\ 0036 = \ - .

"

t

{ance S/zcc‘t South -Western Publlshmg Co., 5101 Madlson Road, Cmcmnatx, Ohlo
% the Poor” Reprmted from WaII Street Journal, ]an 4, 1968 o
utlous Consumer, Bu.s'me.s's Remcw Federal Reserve Bank of I)all'ls (Repnnt)

tlof Caveats, rcprlnted from Time, the Weekly Magazme, ‘Aug. 24,:1970

3 Dlmply, leply, Reprmt from\New York Times Magazine,. Sunday, ]une 5, 1966 from Education Service
. Bureau CONSUMERS UNION, Mt. Vernon, N.Y. 10550

- EE!




{Consumer Union Puto on Mus cle,” Reprinted from Business Weel( December 23, 1967‘ byv McGraw-Hill, Inc.

-“Low 'Income Familics on the East Side of Cleveland, Demographxc Information, and Shopping Informauon Bureau of
’ Business Rescarch Ins stitute of Urban Studxeu, A.CD, C. Market Feasibility Studies, Consumer Working Paper No. 1 -

o “Techmquef' for Teachc:rr of Adults;” National Aswmauon for Public Contmumg ‘and Adult Educauon, 1201 Smteenth St
' N.W. Wa,,hmgton,DC 20036 ' , .

[4

“Voice of the Consumer,” and “Tell Ya What I'm (‘ onna Do,” Consumer Protectlon Ausouauon, 118 St. Clair Ave., (Mam
Office) Cleveland, Ohio 44114 ' _ , 3 - : o0

~ PAMPHLETS
Clothing and Appliances e - - _ -

. CUNA International, Inc., Box 431, Madlson, Wisconsin 53701, Comumer Fact:, Durable Press, from Specnal ercular 138
Chambers of Commerce of the. US., 1615 H Street N.W., Washington, D. C. 20006

Consumer Conference Guides: : , » e B
Appliances ' '
o Clot/xmg 1 . . ‘
Natjonal Retail Merchants Assn,, 100 W. 3lst St., New York, N.Y. 10001 s / T ) LY
A Voluntary Industrial Guide for Improyed and Permanent Care Labeling of ‘Consumer Textlle Products Lo

Sears Consumer Information Service, Dept. 703—Pubhc Relatlons, Sears, Roebuck and Company,.. 303 E. “Ohio Street,
"Chicago, Ill. 60611, A Department Store m the Classroom, A Guide to the Catalo and Other Commumty Resources
for Consumer Education Classes . . T

" . United States Department of Agnculture, in Cooperation with Agnculture & Home Economics Extension,. Service of the
Pennsylvama State University, Clothes, Money arid You, 4 4-H Club e

s

U S. Dept of Labor, Bureau of Labor Statistics, Washmgton, D. C 20212 Clotltmg the Urban American Famxly How Much

for Wlxam? - ‘ L v o
E : - . e ‘
o T PAMPHLETS A
| Credit

American Federation'of Labor: o ’ L o o
Consumer Counseling  ~ - ' _ -k
Debt Counseling ' . ¢
Cozmselmg Education Information /m the Poor ' o e

Better Business Bureau: . C A . . L, . '
Facts You Should Know About Your Credit o o e 0

(,onsumers Union Reprmts o S I

The New Key to Credit Shopping
" A Consumer Credit Code /or Lcnders

" Cooperation’ Educanon Series: : -
Tlt: Srlxool District Credit Umon . A Lo .

V Credlt Debt Coun seling: N ° : vl R
What It Is ’ : ' . . : S
How It Works . . . B . :
Why It's Needed : T 84“_ o B




Y
" Ctedit Union National Ascociation, Inc.:
Managing Your Family's Credit

CUNA International, Inc.: a
; Using Credit Wisely * . ‘
i - Credit Unions—Billion Dollar Bzmm-:: and Stll. Growmg
Docs Your Store Need a Credit Union?
. Teacher's Guide to Credit Unions
L ‘ * Credit Unions
' International Credit Union Yearbook, 1970 .
. ~.Need @ Loan? First C/zeck the Rates S "
Truth-in-Lending ' ’
. Money Worries .
— ‘Family Budget Service ©
: - Lower-Interest'Loans from Credit Umom'
vaybody s Money o

ne

. Houschold Finance Corporation of. ‘Canada (Money Management Institute);

It's Your Credit—Manage It Wisely

A

National Consumer Finance Association: *
 Consumer Credit.and You
Money and Your Mamagc

‘Nationa} Credit Union Admlnxstranon (U S. Government Pnntmg Ofﬁce):
. Explanatory Booklet

Public Affairs Pamphlets 348 and 348A‘
A Guide to Con.mmcr Credit

.. - PAMPHLETS

: . , 4

N Foods

*  U.S. Department of Agriculture; R ’

A Guide to Good Nutrition® - .

Buy Meat For Your Freezer - . e
Care Tips For You L
Clean For You ' ST
Family Fare : S '
Labeled For You
Standards For You

Wholesome For You
Your Money's Worth In Food

_.Consumer and Marketing Service, Washington, D, C. 20250:
.- Foreign Meat and Poultry Inspection Program K
Inspection For Consumer Protection, August, 19700
Inspection M. lle:tones, September, 1970 ,
Standards for Meat and Poultry Products .
How to Buy: ‘
. Beef Roast
! Beef Steak
' Canned and Frozen Vegetable; .
Cheddar Cheese - : *
Eggs K
Fresh Frusts N " . 85'
- Instant Nonfat Dry Milk :

. N o /N

Ry
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. S . - . .
Superintendent of Documents, U.S. (zovemmcnt Printing Office, Waahmgton, D. C. 20402 S . g
Bargains? Freezer Meats Consumer ' - .
This 1s USDA’s Con.mmer and Marketing S‘erwce o _ o .- - ’
Vc,rmom'. Esxtepsion Scrvu:e : v . . v .
They’re Out To Sell You: L ' ) o o , '
Meat For the Freezer ' ) o ; ‘
 Food Freezer Plan K . M -
- o ' PAMPHLETS - It S ;e
o PR Economics & Investments S ' ’
. Committee fof Economic Developsacnt: o R ,
Economic Literacy for Americans S , o . .
“ Merrill, Lynck, Pierce, Fenner & Smith, Inc.: O L e 7

How to Read a Figancial Report .-
What Everyone Should Know About Musual Funds
What Everyone Oughit s Know About T/ns Stock und Bond Busmess

‘ v ;

New York Stock Exchange: p - L.

.

. You and the Investment World : ' R ’ o

.

\ - o R PAMPHLETS - -
- Insurance © ¢
Health Insurance Insntute, 227 Park Ave, New York, N.Y. 10017: . _
YourFam:lysHeal;ﬁ Insurance - ‘ . K L N . ;
‘The New ABC's of Health Insurance . e . o o ' o

Insutute of Life Insurance, 227 Park Ave New York N. Y. " 10017: . ' ,
1970 Life Insurancé Fact Book ) ST P ‘
Our Family's Life Insurance T SR ot o o
You and Your Family's Life Insurance ; o K N oL s
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) “’Consumcr Education Terms

. . . p N

Aggregate' the - sum total of .,utular units. Often used in' connection with natxonal totalv of vupply, dcmand or output
- Asset: items that are owned, Also may include debt owed to and on whxch accountlng or economic “value may be placed.

Bond bas 1cally, a long term loan. It is a certificate of xndebtedness xssued by the bormWer to the purchaser, Governments
and corporanons issue bonds. . W

- - .

.

Capttal property (rnaclunery, tools, factones) ‘which is used i in. the productron and dastrlbutmn of goods and s semces Often,

also used for accumlated possessions calculated to. brmg in mep fic.

Caveat Emptor: letthebuyerbeware o L o

Caveat Veudor' let the selIer beware, : c R ’(

Crrcular Flow: the moVement of goods, services and money between producers and consumers. -

. Cognovit Note:'d promxssory note W1th a clause. permxttrng the holder to’ appear in pourt in 1udgement without notice to the
' maker of the note,

Collateral propetty pledtzes by a borrower as secunty for a loan. T o L ._"

¢ Collective Bargalnmg. the process of negofiations by, unions and management for the purpose of establtshlng the terms and
condmons under whxch Tabor i rs employed. s .

‘ Commen:tal Bank: a bank 1ncludlng in its. functton the acceptance of demand dep0s1ts Sub]ect to withdrawal by checks

Competmon' c0mpet1ng for factors of producuon, goods and services in an cconomy, usually through a market mechanism.

4
Credlt' as usually used, any advancement of funds to be repald later. .
Credlt Union: a cooperative loan soc1ety whlch pools funds to loan © members - o .t
o Deﬂatxon a perlod of mcreasxng value, in tcrms of goods and servxces, resultmg from -a gencral fall in the price level.

Demand the quantity of an, econommic good that will be bougl'lt at different prices.

Demand Deposrt a mohey deposat in a bank whtch mayo be withdrawn by a | check.

7

Distribution: the dtvxston or apportronment of 1ncome Cand - property among people and busrnesses in a country.

o

stposable Income. that portron of personal income which the populace is essentially free to allocate betwéen consumption
and savings. < \ ~ A K

v, v

Economxcs the way 1n whrch a society allocétes its producttVe resdurces in provtdlng the needs and wants of i its members

P

~

Fair Trade Laws: laws permitting resale price- mamtenance by tho manufacturer S

Factor Market. the mechanism where land, labor, capxtal and management (rxsk) meet to be- allocatcd to the Jproduction
process. . - . , S

Full Employment the full utxllzatlon of an economys productwe resources.

Frxnge BeneﬁtS' income and set:urrty benefits for a labor force beybnd direct wage payments.
‘ﬁ Federal Reserve’ System: the quasr-government agency that includes the member banks and the governing bodxes

Garnrshment' the legal notice used to attach property or wages to satisfy a debt”

Good: tangxble merchandxse used to satrsfy human needs and wantst

“
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Aruitoxt provided by Eic:

'  Sucial Goods (and serv:ces) g,oods provided collectxvely, ‘usually through governments by means of taxes or other assess-

- Product Market' where buyers and sellers meet for e:fchange of final goods and services.’

' Scarctty (economic); limrted resources in relanon to relatrvely unhmrted wants,

: Supply' the amount of goods and services that will be for sale at drﬂerent prrces.

&

’ ‘ v . 4 kS
€ross Nanonal Produce (GNP): the money value of market prices of all finished goods and -services within a country in a
year. S : )

'S

-

Indirect Tax. a tax ultxmately paid by somedhe other than thc person or organization required to remit the proceeds to the -

sovernment.

i
]

lntcrdependence: the nced for each other of people, busincss, regions of the world and governments.
; v % TeBl -

Interest: payment for the use of -another’s money. . .

Labor Force: the total number of mdxvxduals in thc populanon who are working or seeking work.
o
Labor Union: an organization of workers recogmzed by employers as the bargaining agent for their members as employees.

Liability: in accountnn.,, an obhgatron to pay; or a-claim on assets.

Market: a place where buyer and seller meet. In an economy, it represents the total of supply a'nd 'demand to buy and sei‘l,

goods and servxces. . . 4 I

Money: any generally accepted medium of exchanz,e. Its value llcs in its abthty to ,command goods and serviges, Cutrency,
checks and ather commercial documents.

5

Monetary Pohcy: the usc of measures by the Federal Rescrvc System to mﬂuencc the general condrtron of the economy.

Mortgage: a statement held by a person allowing him to obtam possessron of property should the buyer fail to repay money
borrowed for its purchase, :

"

Net Worth' the: value of assets minus liabilities, Used by individuals and businessés to represent' economic 'worth at A given
tune i . ) B, i

Opportunity Cost: cost hgurcd by the best foregone alternative, that is’what is given up to obtain a good or service.
K

¥
I’roducers Goods: goods used in the production of other goods, as compared to consumer goods._ ,

Procurement: to obtam, to get, to _recéive—as mcomc procurement. o -

Real Income: Jincome in terms of what i it will buy at a given time,

. * -

'Resources. computable wealth, available means of obtammg wealth or satisfactions, or the immediate and possible spurce of

L3

revénue, ; , ™

Satisfactions: the fulfillment of a need or. want. Mo ary and non-monetary results from consuming or producing goods or

_serviges. - .

- -
.
I3

‘Service: producnvc act of labor whlch satxsﬁcs individual er group needs or wants ‘without provxdm;,r a tanglble product. '

ments. -

under-cmployment and consequent lower standard of living in comparisdi*to norms,

Standard of Living: a generally accepted normal amount of boods and services consumed by a group.

Transfer Payments: payments made’ by governments for whrch it receives no productive service,

Utrhty the effectlveness of a good or service to satisfy needs or wants.

.

Unemployment' usually applied to idle’ workers seeking work. However, it also 1mphes other 1dle productive resources, -

Value Added: the difference between the value of goods and services purchased and' the value as sold.

Wage: “the price paid for the use of labor: J

ealth: a stock of dssets, E¢onomic material of value. ' ?3 o
. % - 4 ' B

Profit: the niet return to an economic unit after costs have been " met. Earmni,s from dn enterprise, or thc\return on risk. -

-Sacio-econoimeally Disadvantaged: relates to mdtvrduals orrareas that by cnxp\ral and economic circumstances experience




