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-.:FOREWORD

During June of 1971 the Min Department of Educillation sponsored and coordinated a Curriculum Workshop for
.purprik of developing.. specialized supplements -ter the Consunier Education Curriczdfun Guide for_011io.

K-12; More than eighty teachers and teacher educators, representing nine different subject areas, attended. Each of
them contributed significantly t6 the new guidelines.

4
1 .

' Special 'acknowledgements are due. Mrs.Sonia Cole, Assistant Director, Y dtication, Home Economics'
, t

Section, wfio has provided -continual leadership in Consumer Education; Dr. Rober le, Professor of Education,
Miami University, who served as Project Director'in developing these supplements; yrs. Margaret. Driver and Miss
Barbara kqed, Supervisors in Vocational Home Economics; Mr. Dennis Lupher, Consumer Economic Education Su-
pervisor, Vocational Educatiod Division; and 'Dr. Robert Myers, Associate Dean, School of Business 0Administration,

ti

Miami University.

In addition, special appreciatifin is _extended to the following persons for their contributions:'

Mr. Sinn Blaskey, Office. of Consnmer Affairs,.
Exectitive,Office of the President, VV ashingtoni D.C.

Mr. :Paul Coleman, Executive Council, Department of Welfare,
State, of Ohio

Mr. Roger Downing, Executive Vice President,
Ohio Consumer Loan Association

Mr. Solomon Harge, Director, Consumer Protection,
Cleveland, Ohio

Mr. Byron Hollinger, birecior of School. Relations,
Ohio Council on Economic Education

Mr. Robert R. Kibrick of OlcottiFoirard Co.
.

Dr. Harlan Miller, Executive Secretary;
Council on Family Finance Education and Educational Director,
Institute of 'Life Insurance

4

. .

Mr. Robert:R. O'Reilly, Director of Changing Times Edtication Service

Mr, A. Lester Rupp, Grolier Eduiation Corporation

0
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Others, too numerous to mention, have had a positive influence on the workshop anti the resulting supplements.'
their dedication and assistance were genuinely appreciated.

I

Martin.W. Essex
Superintendent of Public Instruction
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Ohio's

ConsuplevEgpnomic Education-

-The. Superintendent of Public. InstruCition, Martin 'Essex, appointed the tonsumer Education Advisory, Commit-
tee to the Ohio Department of Educatiolifor the purpose of assisting and.advising in the development enrichment
of consumer education programs in the schools of Ohio. Membership on the committee is representative of govern-
ment, education, business and industriy. The committee, coordinated by Mr. C. William Phillips,. has provided sug-
gestions' in the development of several projects in consumer education,

o

Appr'eciation is extended to these members for their advise and counsel which has-aided in the developnient of
consumes education roource Materials. The names of the committee are listed on the folloing page,

4
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INTRODUCTION

Consumer "kaglii<has.bgen a special recognized need of the MDTA trainee. The disadvantaged have been
given some assistance in this area on an tutplanned-and unstructured basis at MDTA centers.

The committee has prepared this Consumer Education Curriculum Guide with the purpose of providing activ-
ities and references suitable for this special needs population, under a variety of program offerings.

Each Manpower Skill Center will tlndoubtedly provide Consumer Education in various settings'sUch as: indivith
bal. counseling, group guidance sessions; basic, education classes, 'adult livitcg classes, units in classes and
and other means. The fOrknat of this guide has been prepared to provide independent units with a wide range of
activities and references to allow for individual center. limitations./ .

It is strongly suggested that Consumer Educati4 be prbvided for, every MD A trainee, at the, beginning of the
_training periottfor a minimum of 30 clock hours )f instruction, in.a class setting sand according to the needs of the

individual.. =.._,
. )

e

Robert M.°Small
and

Fralik E. Reynolds
4
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-ECONOMIC SYSTEM,

.

ovgn,ALL OBJECTIVES

The trIthiee understands the basic operations, of our economic systemjn order
carry out his roles. of consumer, prodUcer and citizen. lielearns to arrive at sound

:'`decisions in the making of his own Ilk style and in his participation in The life of

,

a
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Taxes Goods & Services
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Services Taxes

Savings

IGoods & Services
Product Market

Payments

Capital Goods

, Rent Wages Payments Dividends Profits

Factor Market
and, Labor, Capital Management



ECONOMIC 'sysTpt.

,
OBJECTIVE: The trainee learns to understand the-different forms of business organizationlegal and government

requirementshow they relate to individual effects ;of business on the.economythe value of Eree
..

Enterprise.

/7*

- CONCEPTS

1 .

Characteristics ;* .

end: goals I'z-i?
.1 ii .

Private owne 411,4)

Sole propietorship

Discuss types of small businesses in local neighboi-
hadi. . ..,. ..p,

Read material on: "How businesses are organized".

Partners it 7.-"Sole Ownership"-Partnership."

6' Discuss. expansion of. sole ownership into either
'Corporat tins and

SUGGESTED 1_,EARNING AND
EVALUATION EXPERIENCES

Q & A session on varioustypes of outlets for goods
and services.

partnerglip or corporation.
Cooperat vei; ...

. Zstablish difference betyken corporations and co-
.

Ipterlockil g DirectOrates operatives. ' /

.--.4.9He ve speaker on the legal requirements for private
,vki public' businesses.

MOOpolles, \ .. i.
Competitionits importance and part government

-"Mergers, r plais in cont.
t P 0 k

Clhairacter tics of Fret Enterprise. Vigilance of gay-
I-yrklin14.7corppa.qieso .

ernmei in cobirfil of mergers and monopolies.
;Trdsts i. AdVantatiei and disadvaritages of larger mergers.

Nou;peofit 4rganiiations,

.
Trade Associations

'

-"Importance .of Trade Ass&iatiOhs°.°
,

SUGGESTED
RESOURCES

'Te 'prepared informa-
tion.

Related vo'cabulary and
meanings

Newspapers and magazines

Crake, DeBrum, Haines:
GENERAL BUSINESS-

Warmite, Wyllie,. Wilson &

Eyster:
- CONSUMER ECO-

NOMIC PROBLEMS

. liall;Mtisselman, Price,
Weeks:
GENERAL BUSINESS.
FOR EVERYDAY
LIVING

Transparencies 3 -M Center

The Balance SheetS.V.°
Pub.

v4, A.

Today's citizen -has opportunity #o compele in free euterprise system,. 'to change' emplaymeiit atitiv.-eXeis2ciSe free
.eboice while accepting acconipanyinmesliontibilities. The guideliines-for and .governMent
decisions are provided, by Congress to further the goals of governthenvegardiWg good.ust of/resources', fair prices
and distribution of income, and freedom and justice foe all;.
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ECONOMIC SYSTEM
. :

OBJECTIVE: Trainee will recognize need for and use of -profit in generaPbuginess--also th5influence of competi-.
don on profit making.

CONCEPTS

Piofit Motivation

SU E TED - LEARNING AND
EVAL TION EXPERIENCES e.

'SUGGESTED
RESOURCES

the of profits in busiAess

t entitles owner to.
.1 :3

profit'

Competition---Domestic
and thternational

R d and discuss material on why companies need
t make profits.

Discuss costs of risks, new ideas, time aid labor,
use of advertising Media.

Examine newspapers and magazines for lists of
:ebnapetitive items and compare quality and price.

Read stock market sheets for influence of rise and
fall of prides on trade and profit.

Have speaker from industry
profits.

to explain . use of

Teacher prepared

Related vocabulary
definitions

'Kennedy, Olsen, Dddd:
APPLIED ECONOMICS

Shift, Carmichael, Wilson:
BUSINESS PRINCIPLES
AND MANAGEMENT

Transparencies, 3-M Center

Musselman, Pricer
Weeks: .;

GENERAL BUSINESS
FOE EVERYDAY
LIVINGVite stockbroker to talk about the Market.

R'esouree si3e

Newspap

ers

s an&magazines

The intelligent use of profit leads to more employment, higher levels of, living and a More eq table distr bu
of(income.



ECONOMIC SYSTEM

- OBJECTIVE:. The trainee understands the circular nature of th ene-ccQopyland the interdependence of goods, sere-

-: ices and money.

CONCEPTS
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

SUGGESTED
RESOURCES*

Circular Flow of goods,
services and money

Consumers

Producers

Money

GENERALIZATION:

Trace goods from roducer to consumerdiscuss
how earnings spent on goods go back into stimu-
lating prodUction andoo provide ,continued eni-
ployment. ,...

Read and discuss differences between consumer
goods and produder goodscapital equipment . . .

money needed to provide these . . how capital is
used to keep production active.,

Short history of money since the days of barter to
present electronic system.

Have groups collect newspaper articles; make up
bulletin boards or wall charts showing interrelation-
ship of above. .

Resource speaker frOm. industry on need for this
Circular flow.

Show relevant film.
O

Teacher prepared informa-
tion on banking, money,
capital equipment, etc.

Crabbe,Del3rum, Haines:
GENERAL' BUSINESS

Warmke, Wyllie, Wilson
and Eyster :
CONSUMER ECO-
NOMICS PROBLEMS

Shill, Carmichael, Wilson:
BUSINESS PRINCIPLES
AND MANAGEMENT

Newspapers, magazines

Changing Times

The Balance Sheet

Reference material from
Federal Reserve 'Or
local banks

Resource speaker

Film

The circular flow of goods, services and money results in their interdependence whereby/ one ec
ates the other..

14
7



"ECONOMIC SYSTEM

OBJECTIVE: The trainee will relate the role .of consumer to production and understands what contributions may
be made by consumers in their roles as producers.

CONCEPTS
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

SUGGESTED
RESOURCES

Consumer

Producer

tl

Read and discuss the changing roles of today's cork
sumeras citizencredit customerinfOrmed, self-
reliant, efficient,

Consumer's Influence on production prices, new
industries, jobs, taxes.

Relationship of the consumer's choices to nation's
, . economy.

Trainee volunteer details of producer's' jobs known
to them.

Discuss ways and means a becoming better pro-
ducers.

Benefits of being a producer:status syMbol
moneylevel °Hiving . .

List non-profit making produCers. What are their
contributions?

Talents and' skills needed for the producer lobs
mentioned what changes necessary today.

Speaker from, e.g., department store on ways in
which store keeps in tune with consumer needs.

Speaker from personnel department of local com-
panywhat qualities are sought in applicants for
jobs.

Feldman, Levy, Sasserath:
THE CONSUMER IN
THE MARKETPLACE

Holcombe, Thal:
YOUR FAMILY AND
ITS MONEY

Reprint
Dollors and Decisions.
'Facts: Better Business
Bureau

Kimbrell, Vineyard:
SUCCEEDING IN THE
WORLD OF WORK

Wilhelms, Heitnerl & Jelley:
CONSUMER
ECONOMICS

Newspapers

Pamphlets as relevant from
bibliography

Resource Speakers

Relevant films or
transparencies



ECONOMIC SYSTEM
I

The trainee will understand the functions of banks and money institutiollshow to make best Use
of them for his various riehlcortitares their services under different headings. n,"

CONCEPTS

' e

SUGGESTED LEARNING AND
"EVALUATION EXPERIENCES

SUGGESTED
RESOURCES

Money and Financial
Institutions

,Ihnks and the Banking
system

Classification of Banks'

0

Functionsand organization
of .banks

The Federal Reserve Sistem

GENERALIZATIONS:

Money y--(its meaning for each traineehoW each
cart make it work, for him.

Various functions 14 banks. How'pw do banks do this?
How organized.

Read and discuss bank advertisements, savings,
interest, loans and Mortgages.

Have speakers from: Commercial bank and Say-,
ings & Loan Association to present various aspects
of: Services offered.

How banks, are affected by Federal regulations-7
affect saver or borrower, etc.

("?

Field trip to local bank;

Have display of materials that ar colle&ed from
' .banlorHave individual trainees xplain icPgroup

what }he various form's are and ow they are used.

Teacher prepared materials.

Related vocabulary defioi-"

, tions

Film: The Ladyand the
Stock Exchange

'Working Dollars

Banking in Action

-..Nying by Check

Crabbee, DeBrum, Haines:
GENERAL BUSINESS...

iHall, Musselman, Price,
Weeks;
GENERAL BUSINESS
FOR _EVERYDAY
LIVING= v

Materials obtained from
local banks

I a

Newspapers

The wise exercise of freedom of choice by consumers leads' to better ,production and a
Money, as our medium of-exchange, serves as the activator of our economy system.

40

* ,
a

more efficient economy.

47



CQTOMIC SYSTEM

r .0

OBJECTIVE: The trainee understands the Ow of the government in the economymethods of control and pro-
e.] . ,,

jection for private and public businCssesvarions services and aids to the consumerredsons for gov-
ernment intervention.

CONCEPTS"
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

SUGGESTED
RESOURCES

Role of Government

Local, State and. National

Government legislation and
regulations regarding
industry, employers,
employees, prices, taxes,
competitions, monopolies,
etc.

GENERALIZATION:

Q & A session on what government services 'mein
to individual trainees.

How far can we .trace the goVernment's influence'
on the health, education and welfare of the indi-
vidual, the community, business'and industry.

4

F'inctions of various gov rnment departments
licenses, permits, ceitificat s, inspectorates, etc.

Read ,and discuss mater als on government's 'con-
trol of competition7co sequent benefitno public.

Have speaker from axation Department discuss.
various kinds of to s and the citizen's share in
all this -- consequent influe ep he can. exercise.

'

Teacher prepared materials.

Related vocabulary defini-
tions

Schneider, Whitcraft
"Rosenberg:
UNDERSTANDING
BUSINESS LAW

Heimejl&
Jelley:
CONSUMER
ECONOMICS

Reldted, transparendies
. films

Resource speaker

Because Government..plays a malor part in egulating.our economic activity, in determining
acts as employer and consumer, the trainee ust be an interested and informed citizetuvoter,
municate his wishes to the proper authorit es..

ational policies, and

.,
that he can corn-

K?;



P ECONOMIC SYSTEM

OBJECTIVE: Thevtrainee reains the short history of Labor Movement,, Trade and Industrial Unions and under-
stands structural organization, of these -and Labor relations/legislation in order to have an intelligent,
grasp of their functions and influences.

:;

'CONCEPTS
6 SUGGESTED LEARNING AND

EVALUATION EXPERIENCES
SUGGESTED
RESOURCES

Laboransl busies

Role of unions in business,
relations with `management,
workers, etc.

Main effects of: Wagner
Act,. Taft-Hartley Act,
Landrum-Griffin, and
RSA

Benefits to workers and
to employers

Employers,' techniqtir to.
combat organized labor

GENERALIZATION:

Read and discuss relev5nt material on Unions.

Have former °union members from among the
trainees relate personal experiences.

Have a speaker from a local Union.

Reads and discuss labor/management relations and
cooperation needed' for, productivity and progress.

. .

Discuss trainees' future roles as Union members,
managers, representatives and arbitrator.

Teacher Rrepared materials.

Related vocabulary with
definitions

MUsselMan, Hall & Weeks:
GENERAL BUSINESS
FOR EVERYDAY
LIVING

. ,Schneider, Whitcraft,
.Rosenberg:
UNDERSTANDING
BUSINESS LAW

Resource speaker

Related leaflets and
pamphlets

Newspapers and magazines fr

Members of the public need-to be-aware of the duty that lationond management have to maintain cooperation 'for
productivity and stability in labor- management relatioris so that they can participate intelligently in this coopera-
tion.

18
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J `TCONOMIC SYSTEM

OBJECTIVE: -The trainee understands the getferal, conditions in periods of prosperiiy and recession. He under:
stands what creates unemploymeurand what can be dofteto avoid it. He learns the effects on the
economy of saving and spending in such times. -

, .

. SUGGESTED LEARNING AND
CONCEPTS .fp EVALUATION EXPERIENCES

SUGGESTED r,

'RESOURCES

Fluctuations in
the economy'

Prosperity

Productivity

Inflation

Recession

G4NERALIZATION:

Initiate discussion on prosperitywhat the word
means to each trainee in terms of living condi-
tions, amenities for home and family-- education
work.

Discuss the Gross National Pro etprices
chIngescost of livinghow this affects specific'
cases, e.g.:

Wage earner on weekly pay
Family on welfare
Horne owner with mortgagex,_
Storekeeper with:large stock

Discuss above in relation' to times of inflation and
of recession. ;

I-lave businessman discuss the effects of fluctuations ,.

on his trade and employeeproblems.

Fltictuations in the economy are shown by the Consumer Price-Index, and this provides a guide to greater ef
ficiency for individual spending as well as for the whole economy.

0



ECONOMIC SYSTEM.

OBJECTIVE: Trainee recognizes steps in production which influence prices mid related costs and wages.,

CONCEPTS

- Functions of Marketing

Significance

Service and utility

Breakdown of Functions:

Assembling and buying,
storing,
`standardizing, selling,
transporting,
communication,
financing;risk
sPeculation%,

Prices and effect on wages
I

GENERALIZATION:

SUGGESTED LEARNING AND
EVALVATION EXPERIENCES

Discuss 'functions f marketing un
breakdown headings.

SUGGESTED
RESOURCES

er various

Select some -1o61 companies and trace products
froth source-7-noting various cost factors.

. "Arrive at conclusions on effects of costs on ulti-
.
matq price to consumer.

Read and discuss materials on employment and
wage trends in different parts of the country.

..

Invite 'speaker from industry to discuss.production
costing methds.

Question and Answer 'session

Show relevant,film.

on Consumer Price

Teacher prepSred informa-
lion sheqts.

Related vocabulary with
definitions

Consumer Reports

Lev, Feldman, Sasserath:
'THE CONSUMED IN

THE MARKETPLACE

Warmke, Wyllie, Wilson &
Eyster: CONSUMEk.
ECONOMIC PROBLEMS

Shilt, Carmichael, Wilson:
BUSINESS PRINCIPLES
AND MANAGEMENT

Relevant films from local
lending source

Resource speaker

By being aware of the relationships between the factors contributing to the costs of goods and services, the con-
,sumer may malce. better informed choicei.

The individual's knowledge of approximate prices of his needs and wants will assist him in his.money manage-
ment.

.

20
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INCOME PROCUREMENT-
I

OVERALL OBJECTIVES

The trainee has information which will make it possible for him to condqct his
findncial and social life to the benefit of all mankind. -

The trainee becomes aware of the _ necessity of 'living within a budget and
purchasing according to plann d neech and income. .

He is acquainted with and prepared with the knowledge and techniques 4e.4es.
4 nary to make him an intelligent consumer, and can obtain full value for every dollar

spent.

t.

/
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INCOME PROCUREMENT

VOCATIONAL
CHOICES

Requirements Benefits Considerations Information

CONTINUOUS
EDUCATION

fr

uman Financial Communityc,

, .

Types Levels Purposes Informatio% Requirements Costs

Total Effects on Individual,
Family Community and Society

22
17
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a.
INCOME PROCUREMENT

I

OBJECTIVE: The trainee is aware of the possible sources of income mailable to him.

g

CONCEPTS
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

SUGGESTED
RESOURCES

a

Income

Wages

Rent

Interest

Profit

, 4 ,

GENERALIZATION:

Use teacher prepared guide sheet to lead discussion.

Wages for services rendered based on;
1. Degree of attainment in your particular skill.
2. Area in which you work.
3. Union - management. 4"
4. Company pensionk
5. Social security.

Rental received based on:
1. Area.
2. Location vitithin area.
3. Facilities.

Accruing from: e
1. Bank and credit union deposits:
2. Insurarre policies.
3. Personal loans.
4. Stocks and bonds.

6

Monies made from the sale of tangible properties
such as:

1. Real estate
2. Stocks and bonds, etc.

ScliWenfield, David:

THE CONSUMER
AND HIS DOLLAR

Thal, Helen M.: 'II

YOUR FAMILY AND
ITS MONFCS

' .

Warmke, Roman F.: .

CONSUMER ECO-:
NOMIC PROBLEMS

.44

Awareness of various sources of income broadens, a person's Outlook, and stimulates the planning of activities
which. will bring more money to theIndividual.
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A

INCOME PROCURthaNT'

OBJECTIVE: The trainee knows what community resources are important fo consider in buying or renting a home.

CONCEPTS
SUGGESTED .LEARNING AND
EVALUATION EXPERIENCES

Community Resources

41

Have students make a survey of the physical facil-
ities that are available in their neighborhood which
they would consider when buying or renting:

Guide group discussion around the following
community resources:

'I. Schools
2. Libraries
3. Parks ;
4. Utilities
5. Local, state and federal agencies
6. ServiCes such as:

,
a. Filling stations
b. Laundries ,.
c. 'Bakeries
d. Dairies
e. Super markets
f. Churches

Hospitals,

GENERALIZATION:

Community resources can. provide goods and, services which can aid in attaining and enriching personal goals.

SUGGESTED.
RESOURCES

A Doctor

A Rai Estate Agent

School Administrator

Police Representative

Other local agencies

'4
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INCOME PROCUREMENT

OBJECTIVE: The trainee explores, investigates and selects an occupational area appropriate to his abilities, train -
mg and interests in order to function in society.

CONCEPTS
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

SUGGESTED
RESOURCES

Vocatio.na) Resources Have trainee panel discussion in which the group
would outline the necessary points to accomplish
the objective. Bring a job counselor from B.E.S. to
explain their function in this program. Acquaint
trainees with job applications. Set up mock inter-.
views. .

GENERALIZATION:

The kind of job one chooses and how skilled one becomes as it affects one's econemic.values and income.
Personal satisfaction is a non-material return for doing one's job well.

B.E.S.

Chamber of Commerce

Kimbrell-Vineyard:
SUCCEEDING IN THE
WORLD OF WORK

O

O

O
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INCOME PROCUREMENT

OBJECTIVE: The trainee is aware of the methods of self evaluation and recognizes the irpportance of self discipline.

CONCEPTS
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

SUGGESTED
RESOURCES

Human Resources

GENERALIZATION:

Have students answer the followirig-T`',Iuc.tions:
1. Self evaluation

a. Do I get along'with other people?
b. Are my physical characteristics in advan-

tage?
c. Is my formal eAucation, adequate to meet

my goals?
d. Do I have a particular skill at which I am

adept?
e. Is my health adequate?
f: Do I practice regular eating and sleeping

habits?
g. Do I keep-myself well groomed?
h. Do I have interests and hobbies which ar..

in line with my anticipated income?

Record student feedback and hold group'discussion.

Hill; Naprileon :
THINK AND GROW
RICH

Schoenfield, David:
THg 'CONSUMER AND
HIS DOLLARS

Kimbell-Vineyard:
WORLD- OF WORK

Awareness df one's personal attributes is helpful in determining one's abilities and one's goods.

20
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CONSUMER ALTERNATIVES

'OVERALL OBJECTIVE

The trainee "Will become aware of the various alternatives available to him as a
consumer to better equip him to make wiser decisions meeting his needs and wants,
current and future. This will enable him to obtain greater satisfaction from his
available resources.



CONSUMER ALTERNATIVES

DECISION MAKING PROCESS

Identify
Want or.

Need

Analyze
Alternatives
In Terms of

Goals, Values;
Resources ,

Select One
or Two

Alternatives

... ,

Guide And
Control

Decisions

Accept
-Consequences

and Responsi5ility
of. Decision

Evaluate.
Decision for Future

Reference

FLEXIBLE PLANNED USES OF MONEY-LONG & SHORT TERM GOALS

v
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CONSUMER ALTERNATIVES

OBJECTIVE: Trainees realize that planning present and future expenditures can lead to a more satisfying life
style and realization of present and long term goals.

O

CONCE
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

SUGGESTED
RESOURCES

Planning

Wand

Needs

Resources

Priorities

Agencies

Discuss with the trainees their immediate plans for
the future. What are their expectations and am-
bitions? How do they expect'to reach these objec-
tives?.Are their resources in line with their goals?
Direct the discussion towards the conclusion that
planned spending is often helpful to the consumer
and can result in additional purchasing potwer and
greater satisfactions in life.

"

Ask the trainees to help you make a weekly. budget.
List needs that are common to everyone. Make up
some additional expendittires related to your in-
come and how a well planned budget can result in
additional real. income.

Division:of Continuing Ed.,
Cincinnati Pu.blic ScboOls:
The Wise: Utilization, of In..
come

The 'Office of the Superin-,
tendent: of Pliblic instrue-
don, -State of Ili.: Guidelines
for Consumer Education

Ask the trainees to project a budget for'a week and
each day 'record their expenditures. At the end of
the week have a gidup\discussion: Let the students
tell you what they have 'discovered, discuss prob-
lems and alternatives, the need for changes,in the
budget. Ask students what plans they have for
their excess income.

Make a list of the agencies in your areawhich.offer
family budgeting advice and Counseling.

Invite a speaker from one -of these agencies to dis-
cuss family budgeting.

27



CONSUMER ALTERNATIVES

of

OBJECTIVE: Trainees realize that customs and values play a large role in determining spending habits and that
realization: of these factors can produce wiser consumer buying. clr'

:CONCEPTS
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

'Customs

Values

Goals

Behavior

Emotions

Habits

Experience

Social Status,

Peer Groups

Advertisements

o

/ Initiate a -discussion with the trainees on the pey-
chological factors that influence their decisions to
buy..Direce,the discussion towards the coriclusion
that a practical application of wise Consumer, buy-
ing can produce better results than 'decisions made
based on social status or emotional behavior.

Discuss what is meant by customs and values and
liow they are developed. Ask trainees what customs
'and habits they feel influence their decisions to
buy,. Point out the psychological appeal to 'emo.,,
tional needs for security and status in advertise-
ments.

Make trainees aware of the fact that decisions
o. based on social status; relationship to peer groups,

etc., can cause poor consumer buying and that
through a realization that these factors are in-
fluencing their spending habits they mat.y be better
able to direct their income towards more practical

. use.

Divide Class into groups. HaVie each group choose
a ear to Purchase, a Cadillac, Chevy or VW. Have
each group report on the advertising, faptors that
influenced their decision.

30
.r
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SUGGESTED
RESOURCES

Turner, Donald F.: Adver-
tising and Competition

Changing Times:. Tevibers
Journal

The Reader's DigeSt Assoc.:.
How to Spend Dollars With
Sense

Darcy, Robert. L and Pow-
ell, Phillip E.:.kanpower &
Economic'Editi-ation/



CONSUMER ALTERNATIVES.

OBJECTIVE: Trainees develop insight into the factors that influence their purchasing decisions.

CONCEPTS
SUGGESTEb LEARNING AND
EVALUATION EXPERIENCES

SUGGESTED
RESOURCES

Purchasing Decisions

Advertising

Labels

Economy

Location

Financing

Season

Function

Need

Initiate a discussion on the concepts listed. Analyze
radio, TV, newspaper and magazine advertise-

. .
ments

theyHave" trainees bring in labels from products e

have at home. Read the labels and analyze them.
Ask, the trainees to check labels on comparative
products to see if they can get more for their
money.

Discuss the economic factors that influene price
determination and explain why it might be bene-

. ficial to ,postpont a purchase.

Ask the class if they purchase irmso. at different
times of the- year or at a particular location tend
explain the factors that influence these purchases.

Make,a list of items that can be. purchased at a re-
duced'price.at certain times of the year. °

Make a list of the department stores in your area
that have regular ;ales. Ask the class to contact
the department store to.,see if they will mail' sales
notices to the school.

c

29
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Wai-mke, Wyllie Wilson:
. .

Consumer Economic 'Prob-
. kms,

Daily Newspaper;

Division of Continuing Ed-
ucailon, Cincinnati Public
Schools: The Wise Utiliza-
tion of lncom`e



CONSUMER ALTERNATIVES

OBJECTIVE: Trainee becories aware of the alternative methods available to him to pay. for his goods an ser-
vices.

CONCEPTS:.,
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

SUGGESTED
RES6URCEg

How To
Pay

Cash

Charge

Interest

Short Term

Long Term

Ask the class how they pay for various products.

Discuss charge accounts and interest rates.

Compute the annual rate of interest on a charge
account at a local department,store.

InVite a speaker from a local department store to
discuss the different types of charge accounts.

Discuss loan, credit and bankruptCy laws.'

30

Ullman, Herbert W. and
Edna McCann:
Understanding Consomer
Credit

Thal, Helen M.: Yoie Fam-
ily and its Money

The Reader's, Digest Assoc.:
How to Spend Dollars With
Sense



CONSUMER ALTERNATIVES°

OBJECTIVE: Trainee becomes aware of the alternative choices available in selecting an appropriate wardrobe.

'CONCEPTS
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

SUGGESTED
RESOURCES

Clothing
.

Selection

Quality

. Economy

Sewing

Mending

Making

Storage

Upkeep

Laundry

(.3leaning,

Repair

Have traineed plan and put on a fasIxict show.
Have trainees wear clothes'. they have made and

.repaired.

Discuss quality lnd care of clothing made and
clothing purchased."

Have a trainee or a seamstress give a demonstra-
tion on mending and sewing.

Invite a home economist to discuss selection of
clothing for quality and economy. -

Discuss the care of clothing. Washing, dry clean-
ing, storing, etc.

31

go,

0

US. Office of Education:
\Curriculum Guide for Adult
Basic Education for Person-
al and Family Development

Chambers, Helen and Moul-
ton, Verna: Clothing Selec-
tion

National Education Associa-
tion, Department of Home
Economics: The clothes We .

Wear

Wilson-Eyster: Consumer
Economic Problems

Consumer Conference
Guide: Clothing



CONSUMER ALTERNATIVES

OBJECTIVE: Trainees become aware of the factors to consider in plannint for a place to live.

CONCEPTS
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

SUGGESTED
RESOURCES

Housing

Owning

Renting

Financing

Upkeep

Location

Transportation.

Leases

Interest

,Taxes

Insurance

Ask trainees what factors they consider in choosing
a place to live:

Ask trainees what cost they expect to incur in rent-
ing and owning a home. Keep separate list. Dis-
cuss the concepts involved: upkeep, taxes, insur-
ance, etc.

Invite a speaker from a financial institution to
discuss mortgages and interest rates.

Have a panel. discussion or debate on renting vs.
home ownership.

Discuss how their decision to buy or rent would
effect their activities in other ways.

.
Develop a check list on what to consider when
shopping for an apaitment.

3 4

32

The Office of the Superin-
. tendent of Public Instruc-

tion, State of Illinois: Guide
Lines for Consumer Educa-
tion ,

Thai, Helen M.: Your Fctm-
ily and its Money'

Consumer Conference
Guide: Appliances



CONSUMER ALTERNATIVES

OBJECTIVE: The trainee becomes aware of the various means available to furnish and decorate their dwellings. '

CONCEPTS
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

Home Furnishings

'Needs

Wants

Wert

Used

Refinishing

Decorating

SUGGESTED
RESOURCES

Invite a speaker 'who does furniture refinishing
to discuss low cost ways to furnish and decorate.

Ask trainees what inexpensiv'e ways they furnished
or A..ecorated their lilt-es.

List free and inexpensive materials work with.

List magazines that furnish information about
making and refinishitig furniture and tips on deco-,
rating.

Have students display small items they have made.

3 5
33,

Wilson-Eyster: 'Consumer
Economic Problems

,

Thal, Helen M.: Your Fam-
ily and its Money

Consumer Conference
Guide: Appliances



CONSUMER ALTERNATIVES

OBJECTIVE: The trainee becomes aware of the methods of transportation available to him and the alternatives
to consider in choosing a method of transportton. P

CONCEPTS
SUGGESTED LEARNING. AND

?EVALUATION XPERIENCES
SUGGESTED
RESOURCES

Transportation

Owning a Car

Need
New
Used

Maintenance
Insurance

Operation

Financing

Public Trsportation
Cost

Convenience

Availability

Discuss the advantages and disadvantages of own-
ing a car.

Discuss concepts: cost upkeep, responsibilities, etc.

Have a panel discussion or debate on purchasing a

A
new or used car.,

Compare cost of owning a car with use of public°
transportation.

Have the class calculate the expenses of a trip to, --
New York, by car, bus, train or plane.

Divide trainees into two groups, those who own
cars and those who use public transportation. Have
students calculate their expenses to and from school.

34

wq

Bohlman, Herbert W. ,and
Bohlman, Edna 4cCaull;
Understanding Consumer
Credit

Wilson, Eyster ''onsumer
Economic Problems

Thal, Helen M.: Your'Fam
ily and its_ Money

1. I ,,



CONSUMER ALTERNATIVES

OBJECTIVE: Trainees become aware of the various methods offered to them to pay for the goals they want
and need.

CONCEPTS
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

SUGGESTED
RESOURCES

Credit

Credit Rating

ifiznding Institution

Contracts

Collateral

Down Payment

Shirt Term

Long Term

Retail Credit
0.

' Discuss various lending institutions with the class:
finance companies, credit unions, banks, insurance
companies, pavtrn brokers and loin shailts, Divide
c141,1 into groups, assign each groull a separate
agency- to investigate and report on criteria for
credit, credit rating, interest rates; collateral and
missed payments.

Compute the annual interest-rate on a charge -ac-
count at; / local department.store.

Compute the additional cost of financing an auto-
,' mobile, home, furniture and appliances.

Discuss the advantages of a large down payment.

°Discuss short and long term loans.

Invite a speaker from a bank, finance company,
or ,an insurance agency to discuss interest rates,
criteria for granting a loan and the importance
of maintaining a good credit rating.

Invite.a speaker from a local department store to
explain retaij -credit and the various charge ac-
counts that are availabfe.

Invite a lawyer to discuss contracts. Emphasize the
importance of reading and understanding what
they sign.

Have class list the way's they hive used credit.
What institutions they have contacted. -The pitfalls
they have encountered, a

Divide class into groups, Choose an appliance and
have the groups decide which wait to finance it.

35

37

C,onsuiner Conference
Guide: Credit

The -Office of the Superin-
tendent of Public Instruc-
tion, State of Illinois: Guide
Lines for Consumer Educa-
tion

Bohlman, Herbert W. and
Bohlman, Edna McCaull:
Understanding Consumer
Credit

Local Better BPs'iness
Bureau

U.S. Printing Office: Con-
miners Ouick Credit Guide

Gale, Ella: $$$ and Sense,
Your Complete Guide to
Wise Buying

Division of Home Econom-
ics, Federal Extension Serv-
ice, U.S.D.A.: Managing'
Your Money & When You
Use Credit

'r



CONSUMER ALTERNATIVES

OBJECTIVE: Trainees develop an understanding of the importance of maintaining; good health in his role as a
member of the family, a worker and a member 6f the community.

.1

CONCEPTS
SUGGESTED LEARNING AND
EVALUATION. EXPERIENCEg .

SUGGESTED
RESOURCES

Health

Medical Cost

Medical Safety

Prevention

Agencies

Insurance

GENERALIZATIONS:

Initiate al class discussion on what sood health
means to the trainee,

Discuss physical, mental and emotional stability.,

Have ,class list commoOments, etc.bis-
and' preventive inea,sures.What` should' bs done
after you becothe Who do you see? What
agencies will help .you?

Have trainees suggest topics they would like to
discuss' and invite a, Speaker to cover those topics.

Develop a list of agencies that serve health -needs
in your.area.

Initiate a discussion of Wome 'remedies. Their' us -
fulness.

Give trainees a phone list and have them record
emergency phone numbers and ,have their place it '
hear their phone at home.

Daily Nel`,spaper

.Case, Angetica W.: How
We Live

Iiihaley, R. F.: Health for
Happiness

U.S. Office, of iducatian:
Curriculum Guide for Adult
Basic Education for Person-

:4 and Family Development

Wilson-Eyster: Consumer
Economic Problems

Invite a,speaker to,discuss health insurance.

9

It is necessary to,make changes in the budget at different stages in the life cycle; .

Evaluating consumer alternatives will lead to results more satisfying than'Aecipions made without considering
the various alternatives.

Learning to evaluate advertising statements, labeling inforniation, salesman's claims and other factors involved
in decision making 'Will lead to More satisfying results to the convmer,

Good health is of grime importance for the consumer to maintain financial stability.

edit is used as an extension of, not a supplenientto, income.

36
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CONSUMER BEHAVIOR DETERMINANTS

OVERALL OBJECTIVE

The trainee is aware thit various factors influence the ways he uses his money.
He knows that buying habits, can be altered to suit his more aware standards.

.14

I

0
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CONSUMER BEHAVIOR DETERMINANTS

OBJECTIVE: The trainee recognizes the influences on his consumer behavior.,
,

CONCEPTS"
SUGGESTED LEARNING'AND

- EVALUATION EXPERIENCES
SUGGESTED
RESOURCES

DeCision-making
philosophy

Influencing Factors:

T.V. Commercials ,

Desire for Status
Life Style
Peer Acceptance
Goals
Personal Needs
Available /vtoney
Available Products
Family Influence
Habit. Patterns
Types 'of Packaging
Whited Ads ,

Pleas for Ecological Control

Class' discussion: the importance of discussing ways
and rifeans of utilizing family with those directly
involved.

Field trips, involving comparison shopping:
Discount vs, department store
Goodwill and other reclaim outlets vs, new goods
Reasons for shopping either place.

Role playing: Family situationl. discussion on
whether to buy a .color T.V. or repair bathroom,
or other appropriate situation,

Check some commercials; notice what is influen-.,
tial in their make-up:

Discusslon: desire for status, peer acceptance, and
life style, and how these factors influence our buy-
ing. 0
Determine individual longlange goals, and how to
use buying power to help reach these goals.

Look At packages containing similar materials, See
which would attract one's interest. Decide why.

Trainees bring in newspaper and magazine ads.
Display on wall board. Find appeal in each.

Study .truth-in-Packaging-lavvs as-they pertain to
products used by, tfainees.

Get information on detergent, plastic, glass pollu-
tion,. noting manufacturers who try to use non-
polluting containers..

GENERALIZATION:-

Consufner behavior should lead on tovvard ultimate goals, Peer group status or social status should dOt sidetrack

one into buying things one does not need or. want.

Thal & Holcombe:
YOUR FAMILY
AND ITS MONEY"

Cheskin:
WHY' PEOPLE, BUY

Consumer Research, Inc.:
CONSUMER BULLETIN'

Pallet Publishing Co.:
CONTAINERS, HOW
TO COMPARE THE
PRICES OF THEIR
CONTENTS

Commerce Clearing House,
Inc., 1966: FAIR' PACK-
AGING: AND LABEL-
ING ACT, WITH EX-,
PLANATION
Coca-Cola Bottling Co., Am-
way Co., Procter & Gamble,
etc.

41
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OBJECTIVE:

CONSUMER BEHAVIOR DETERMINANTS

his fThe trainee recognizes that goals erent from the goals of others; therefore, his consumer
behavior will be different from the consumer behavior of others.

CONCEPTS
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

SUGGESTED
RESOURCES

Values and Goals

Life Style

Peer group icceptance

Customs

Economic. level

Desire for:
security
self-satisfaction
status

GIVERALIZATION:

Show FilMiiliNFrolving family life, and discuss goals
of film farm ;compared to own' goals.

Trainee?, goals, such as home ownership, small
business, or whatever area group is interested-in,
are explained, pro and con, by outside expert.

Discussion: Are you preparing NOW for retire-
ment?

a) Social Security
13) Company paid, pensions
c) Savings and investments

: Check your public library
or school board film lending
lists

Businessman from the com-
munity

Local Social eCtirity oEfiice

Contact local firmi for sam-
ple retirement plans

It is important for trainee to determine his true goals in life, both current and long range. It is also important that
he accept the fact that long range goals may alter as one ages, and that one must adjust accordingly.

42



CONSUMER BEHAVIOR DETERMINANTS

OBJECTIVE: ' The trainee shows that he can use his resources wisely to meet current needs and long-range plans
because of his knowledge of influences on his consumer behavior.

CONCEPTS
SUGGESTED LEARNING ND
EVALUATION'EXPERIE ES

SUGGESTED
RESOURCES

Resources

Material:
Income

) Goods
Advertising media

Human:
Skill
Knowledge
Talents
Time
Energy

GENERALIZATIONS:

Written Survey: Determine how trainees pay for
goods and services. Discussion to show advantages
and disadvantages of paying at-shorter or longer
intervals.

Determine what reliable information can, be
gleaned from ads, and how to use iradvantageous-
ly, using carried-in ads- and labels. I .

Present a theoretical daily schedule for an aver-
age family. Determine ways that each member's
time can be used more effectively.

Explain time and motion saving. From this, traini.
ees' and teacher plan effective food preparation,
making a bed, painting a room, repairing a car,
changing a tire,,' etc., the purpose being to save
time and enere.-

. -

Teacher prepared 'materials,

The Ohio. Consumer Loan
Associate: THE TRUTH
ABOUT CREDIT

US. Department of Agricul-
ture Yearbook: CONSUM-
ERS AIL

Families and individuals rate the importance of resources differently; therefive adjustments in consumer behavior

will vary.

It is necessary to realize that one cannot alw4s get what one wants immediately; therefore, substitutions of avail.

able or acquireable resources for those which are not `available or within reach, are often necessary in order to

fulfill needs or wants temporarily.

43
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ROLE/ RIGHTS AND RESPONSIBILITIES-.

.OVERALL 01311ECTIVE

B

The trainee learns his rights as a consumer and recognizes that his role in exer-
cising free choice in the use of goods and services carries with it a responsibility for
which he must accept he resulting effects tin him personally - and on society in
general.

a

45



MULTIPLE ROLES
OF THE INDIVIDUAL

'3

Family Member

Homemaker
Voter

Tax Payer

Borrower

Saver

Buyer

Investor
Worker

Employer

CONSUMER

47
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at

RIGHTS AND
RESPONSIBILITIES

0

MULTIPLE-
CONSUMER

RIGHTS

k7

I

8

Examine
merchandise for
safety features

Follow use

RIGHT
TO BE

INFORMED

RIGHT
TO

CHOOSE

Be selective

Recognize
income limitations.

RIGHT
TO BE
HEARD

Be informed and
respect existing

laws and
standards"

Analyze
Advertisements

Keep informed
about new .;

To voice complaints
and satisfactions

To make
suggestions

and care products Be honest for product Be informed of

instructions in dealings improvement one's rights

Check care

Report instructions before Treat To know where to Accept responsibilities

unsafe products buying merchandise
with respect

go for help as a voter

Seek additional
information if

necessary

Support voluntary
organizations

49 '
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ROLES,. RIGHTS AND RESPONSIBILITIES

OBJECTIVE: The trainee examines his; role as a.consumer in order to discover his influence on production.

CONCEPTS

Consumer:

Buyer.

SaVer

BorroWer

.Anvestor

SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

Discuss different ways of buying, such as cash,
credit, installment; different things involved in
each transaction. What should you obtain from
salesman or store by way of receipt or guarantee?
What and when to sign; what, to do if your pur.
chase: doesn't work; was a trick; was overcharged;
etc.

Why save; what for; who can save; how much;
how does it help the individual, the family, and
the nation.

SUGGESTED
RESOURCES

Select One item, such as a house, and work out
a budget or savings plan for purchase. Simulate
family situation earners' contributions.

Have group select persons, such as homeowners,
storekeepers, college students, bankers: List reasons
these persons have for borrowing, rules governhig
borrowing, means of repaying, etc.

How and way of investing. Advantages and dis-
advantages.

51
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Teacherelacher prepared -informa-
. .

Teacher prepared related vo-
cabulary

Quiz forms

Warmke, Wyllie, Wilson,
Eyster: CONSUMER ECO-
NOMIC PROBLEMS

Changing Times Education
Service: "A Resource Kit for
Consumer Education"

Crabbe, DeBrum, Haines:
GENERAL BUSINESS
FOR ECONOMIC
UNDERSTANDING\

Musselman, Hall, and
Weeks: GENERAL BUSI-
NESS FOR EVERYDAY
LIVING

Levy, Feldman, Sasserath :
THE CONSUMER IN
'IrHE MARKETPLACE



,4
ROLES, 'RIGHTS AND RESPONSIBILITIES

OBJECTIVE: The trainee understands that he must be an effective producer in order to contribute his fair shags
to the community«

CONCEPTS

Producer

Worker

Employer

Service Workers

Unpaid Workers

a
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

)t"
Have class divide into groups, each responsible for
choosing one item in daily use. They then list all
jobs involved in its production .and distribution,
from natural source to consumer.

List all those who do not participate in but whose
skills and knowledge are essential to production.

Housewives, volunteer workers, etc. Discuss how
each of these categories has its individual contribu-
don to make, and how each individual should be
aware of the dignity of labor, and of the importance
of fulfilling his role to the best of his ability.

48-
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SUGGESTED
RESOURCES

Teacher prepared material.

Related vocabulary lists with
meanings

Warmke, Wyllie, Wilson,
Eyster: CONSUMER
ECONOMIC PROBLEMS

New Readers Press: "Be In
formed" Series.

Crabbe, DeBrum, Haines:
GENERAL BUSINESS
FOR ECONOMIC
UNDERSTANDING

Price, Musselman, Hall,
Necks: GENERAL BUSI-
NESS FOR EVERYDAY
LIVING



ROLES, RIGHTS AND RESPONSIBILITIES

OBJECTIVE: The trainee recognizes the differences that exist among the roles that citizens must play, and ho*
these influence him and his family, community, and society in general.

CONCEPTS
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

SUGGESTED
RESOURCES

Citizen

Individual

Family Member

Voter

ISxpayer

tit

Talk by a leading councilman on citizens' rights,
and city government functions.

Film on citizenship.

Discuss necessity for close family ties, and for com-
munication among members.

Need to understand and weigh issues and respon-
sibility to express his wishes by casting his vote
regardless of the weight of public opinion.

Discuss ways and means of realizing what tax
money is doingof making certain that the goods
and services we buy through goxernment represent
the best use of money. Discuss necessity of work-
ing for a fair and sound tai system to avoid un-
necessary waste and to legislate responsibility for
the use of the taxpayers' money.
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Price, Musselman, Hall, and
Weeks: GENERAL BUSI-
NESS FOR EVERYDAY
LIVING

Selected films

City Councilman

Teacher prepared material

Related vocabulary with
meanings

Thal, Holcombe: YOUR
FAMILY AND ITS
MONEY

Schneider, Whitcraft,
Rosenberry:
UNDERSTANDING
BUSINESS LAW



ROLES, RIGHTS AND. RESPONSIBILITIES

OBJECTIVE: The trainee's intelligent use of his free choice of goods mid services is proved to be very important
today because of the huge variety of alternatives available.

CONCEPTS
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

- SUGGESTED
RESOURCES

Right to choose

Responsibility for:

Selectivity

After care of purchases

Immediate needs as re--
lated to income

Q 8: A ce,ssion'on advantages and disadvantages of
comparative shdpping, e.g., in terms pf cash, time,
expenditures. What determines final choicereas-
ons why.

Have come trainees in role playingvisiting de-
partment store for new clothes and then. Goodwill
for used oneshow and when to select.

Discuss how a person can be a careless spender
if he abuses purchases, even when choice was ex-
cellent to begin with.

Investigate the type of 'house available to a family
which wants to own a homehow they can work
out what is available to a family with income at its
peak. (Family type role playing)

Speaker on wise shopping from the. Better Business
Bureau.

Speaker on "wise -house buying from real estate
agency.

Better Business Bureau

Consumer's Buying Guide

New Readers Press: "Be In-
formed" series

Thal, Holcombe: YOUR
FAMILY AND ITS
MONEY

Transparencies: 3M Com-
pany, Visual Products Di-
vision
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ROLES, RIGHTS AND RESPONSIBILITIES

OBJECTIVE: The trainee exercises his right to be heard by learning to criticize constructively and
rate his criticisms and suggestions to the proper sources.

o continua-

CONCEPTS
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES .

SUGGESTED
RESOURCES

Right to be heard

Responsibilities:

To =ite justified com-
plaints ands remedial
suggestions

To raise his voice on
today's issues which
concern the present and
future fate of mankind

Have class -list and inquire about various agencies
which aid the consumer. Discuss possible improve-
ments in local businesses, parks or recreation cen-
ters, etc.

Speaker. or film from the Better Business Bureau
or other consumer aid agency.

Role playing.complaints on poor merchandise,
poor service. Class suggests better ways to present
these complaints, if necessary.

Letters written to leading businessmen and to a
congressman on such topics as pollution, returnable
vs. non-returnable bottles, detergents With enzymes,
excessive bagging and packaging, etc.

Agency speaker

Cbangitig Times Education
Service.: "A Resource Kit for
Teaching Consumer Educa-
tion"

Newspapers and Magazines .

Schneider, Whitcraft, Rosen- 4,
berg; UNDERSTAND.
ING BUSINESS LAW

GENERALIZATION:

All of us are obligated to take an educated interest in the quality of goods and services, and to exercise our right

to try to remedy any deficiencies, and to encourage any possible improvements.; As a result of citizens' protests
and suggestions, an increase in communications on Al levels should bring about happier producer/consumer ,

relations.
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ROLES, RIGHTS AND RESPONSIBILITIES.

OBJECTIVE: .The trainee, is infonied on the different types of goods and services whose safety needs to be in-
vestigated, and then proceeds to base his choices on this knowledge.

CONCEPTS
SUGGESTED LEARNING AND

' EVALUATION EXPERIENCES
SUGGESTED
RESOURCES

0 .
Right to Safety

Responsibilities:

To purchase the safest
poLssible types Of

merchandise

To read and follow
ingtructions

ti

To make complain6 tct
the right people On
hazaids to health and
safety

Q E A session on what the trainee? problems are
regarding 'safety and health hazards.

Role play between tenant and landlord of rat.;
infested houses, dangerous stairways, lack of 'gar-
bage containers, etc.

4-

Groups decide .on products, e.g., children's toys,
which have been "found unsafe. Point out faults;
write to manufacturers.

O

Bring items to class which illustrate dangersez-
amine reasonignorance in use? Insufficient in-
structions? Dishonesty?

Speaker .on safety standagds impoSed by govern -

ment.

. Speaker on drug use-and abuse.

Teacher prepared' informa-
tion sheets.

Film: A Reason for Confi-
clent4, Assn. film

Government representative
on safety'standards

Instruction booklets on
equipment

Film on Fraud

GENERALIZ4TION;
0

If all members of society make determined efforts to insure safe goods and services, better health and fewer 'casual-
ties will result.'
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ROLES, RIGHTS AND RESPONSIBILITIES

OBJECTIVE: The trainee uses his ability to analyze information available from consumer agencies and businesses

when making decisions,

CONCEPTS
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

Right to be Informed

Responsibilities:

To keep informed on
new products

To read and analyze
advertisements, labels,
and care instructions

To be realistic about the
cost to buyer of goods
purchased on credit, and
different kind4of Petail
credit; cost of loans from
four main sources, e.g.:

Banks 4

Finance Companies
Credit Unions
Pmvnbrokers

SP.MESTED
RESOURCES
"*%.

Have volunteeis from group tell briefly ways in Teacher prepared materials.
which they have had t6 pay too'Much because of
lack of knowledge of merchandise, Consumer Reports

Read and discuss related prepared materials.

Show transparencies of labels, conditional sales
contracts, applications .for insurance, etc. Discuss
importance of understanding "small print."

Resource speaker on pitfalls to avoid' in reading
labels, contracts, etc.

GENERALIZATION:
An informed \c_oncume; is one who avoids unwise decisions because he

making wise oats. He then practices the rules because he understands

enterprise system.

ti

.t)t)

Changing Times

Businesses and Agencies .

(77
Advertising:- T.V., Maga-
zines, Rdtail Stores

Transparencies of labels and
advertisements

Speaker from. Consumer
Agency

Levy, Feldman, ,and Sasse.
rath : THE CONSUMER
IN THE MARKET-
PLACE

Schneider, Wititcraft,
enberg: UNDERSTAND
ING BUSINESS 'LAW

has acquired the knavledit iicessary for
the effects of his decisions on our free



ROLES, RIGHTS ANP RESPONSIBILITIES .

OBJECTIVE: The trainee becomes aware of various aids and forms of protection offered-to him by the govern-
ment, individual orgahizations, and private business.

CONCEPTS
.SUGGESTED LEARNING AND
EVALUATION-EXPERIENCES

SUGGESTED r.

RESOURCES

Right to be Protected

Responsibilities:

To know one's rights

To ltnow of- and respect
Laws and safety standards

To be' an informed Voter

. -t.'To support orpnizations
and businesses who eon-
tribute research time and
moneyoney to the prbtection
of individ,ual..

GENERALIZATION:.

Have groups choose different topics, e.g"., safe hous-
ing, health hazards from incorrectry labeled goods,
fire dangers in the home, violence in the streets,
lighting, Inter, .-etc. Leader in each group reports
on local conditions. Group- decides what action is
needed, and communicates with proper authority,

LIP

Show film on fraud.

- Speaker from the Better Business Etireau, fire de.,
partment, police department, or other *public ,service
to discuss what individuals can do to help them-
selves, as4well as these agencies.

Teacher prepared informa-
tion materials.

Levy, Feldtrian, Sasserath:
THE CONSUKIt IN
THE MARKETPLACE

Consumer . Protection Asso-
ciation of Cleveland, "Voice
of the Consumer"

Warmke, Wyllie; Wilson,
Eyster: CONSUMER ECO-
NOMIC. PROBLEMS
-7

.
.

The trainee who i5' aware of his rights to be protected and is informed on the lavv's regarding these can insure
better good's and services for himself and for :society.

. - .

Every individual can improve his and his-neighbor's welfare by knowing and exercising his rights, and fulfilling
his responsibilities as a consumer. The roles of buyer, saver, borrower and investor are integral parts of an indi
vidual's life at one time or another; therefore; their interrelationship needs to be fully underitoOd:

., .

a
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COMMUNITY RESOURCES

.
The trainee will he `tne aware of the resources within his community which

can supplement his income-or satisfaction and those which can give him protection
to the extent that he can use these services for his own satisfactions or can assist

in these services. ° '

OVERALL OBJECTIVE



0

COMMUNITY
RESOURCES

'SUPPLEMENTAL
INCOME SERVICES

Locai State Federal

o

PROTECTIVE
SERVICES

Local_ State Federal
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COMMUNITY RESOURCES
. - . ,

OBJECTIVES: The trainee is aware of available community resources and identifies those which can supplement
his income or satisfactions when necessary or desirable.

Income can be supplemented through loans or grants by public: or private sources. Satisfaction can
be increased through goods and/or services provided by,public or private sources.

CONCEPTS
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES.

SUGGESTED
RESOURCES

Local

Businessmen's
Organizations

16,....... Women's Clubs

Religious Organizations

Individuals

4 \
Day Care Centers

Recreational Facilities

School Board

Have a class discussion over the needs and prob-
. lems of £hild care when working. Discuss the ad-

vantages and disadvantages of different' types of
care (prWate vs. publiC, institutional vs. horne).

Make a class list of ,public and private day care
centers in your community utilizing trainees and
counselor resources, 4

Have someone speak to your group from a day care
center in the community. Include information
concerning rulesand regulations for the center,
educational aspects, personnel qualifications and,
number, individual attention given children, and
health care.

Discuss the importance of healthful recreation with
the class (self iniprovement, rest and relaxation,
strengthen family ties).

Make a class st of the different type of recreation-
. al facilitie vailable in your community, (kiddie
parks, parks, /swimming pools, camping facilities,
fishing and boating', .educational facilities).

Director of Social Services
by

United Community Council
Columbus, Ohio (or check
with United Appeal Agency
in your city)

Weingarten, Violet: The
-Moilter Who Works .Out.
side The Home

so

Speaker from a child care
center

Pamphlets from the Depart:
anent of Parks a,c1 Forestry

`.`The Wonderful World of
Ohio" booklet

O.

Use a large city map to help locate different areas.
Utilize a trainee centered bulletin bOard of recre-
ational activities within the community.

Make' a"^class list of services provided by the public
schools of adults and children relating to health
(physical and mental) and educational welfare.

Discuss how theie services are funded and the im-
portance of these services.
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Local School Board
Anierican Technical Society
pamphfets: The Public Will .

be Served, etc.

Institute of Life. Insurance,
New York, New York:'
Making the °Most of Yotir
Money



CONCEPTS
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

SUGGESTED
RESOURCES

State

OBES

Workman's Compensation

,Public Welfare

Vocational-Rehabilitation

Business and Professional
Organizations

Discuss problems created by lack of or shortage of
income;

Food, Clothing, Shelter, Family difficulties,
Change in life style.

Make a list of agencies that can help in difficult
times (short term) such as Credit Counseling,
Private Agencies, etc.

List agencies that can help during long term un-
employment such as:

Skill development programs
Educational programs
Welfare assistance

Have a speaker from the Employment Service ex-
plain the functions of his agency and the training
programs available (discuss Manpower Training).

Have a speaker from the Welfare Department
Include the following:

The structure of the agency and the types of as7

sistance provided
Procedures for obtaining help
Who can qualify for help
Funding of agency

Have a Nutrition Aide speak to the class to discuss
how the use of government 'surplus and fond
stamps can help families live on a limited income
regularly, or temporarily, and the preparation ,of
nutritious meals on a limited budget.

Make a class list of, agencies suckas Goodwill and
Salvation Army and the services they provide (em-
ployment for the handicapped, used goods for less).

Discuss the economy 'of buying used clothing, fur-
niture, as compared to new. Discuss the use of
newspaper ads, sales, etc. Bring the following topics
into the discussion:

,
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Speaker from the Employ-
ment Service

Speaker from the Welfare
Department

Warmke, Wylliel Wilson,
Eyster: CONSUMER ECO-
NOMIC PROBLEMS

Consumer Credit Counsel-
ing Service, Columbus,
Ohio: Credit Debt
Counseling

Grolier Educational Corpor-
ation Kit. The units on
Food, Clothing, Shelter,
Cars, Furniture, Appliances,
Ways to Shop

Speaker from the Health
Department

New Reader's yress Be In-
formed Series:

1. Personal Credit
2. Baying an Auto'
3. Finding a fob



CONCEPTS

Federal

Social Security'

Department of Agriculture

es.

GENERALIZATIONS:

SUGGESTED LEARNING AND
EVALUATION' EXPERIENCES

SUGGESTED
RESOURCES

Is the extra cost for new items always necessary?
FurnitureGood used vs. cheap new. The de
termination of quality of clothes, appliances,

-furniture, automobiles.

Set up a case study in which 'one, has worked
30 years and another 2 years. Both have an indus-
trial accident resulting in loss of a limb. The second
man has two children under 10 years of age. Have
trainees investigate literature available and deter-
mine list of possible benefits under Social Security
which might accrue to these cases. Follow class
activities by a visitation by a speaker from the
Social Security office. The speaker can give a gen-
eral resume of services provided under Social Se-
curity and then discuss specifically the case study.
Have discussion of information gained through the
above activity.

Acquaint. trainess with the purposes and services
of unemployment compensation by having speak-
ers from local offices explain who is eligible for

coverage and assistance available.

1

Good Reading Committee,
505 8th Ave., New York,
New York
Act on Fact

Superintendent of Docu-
ments: Consumer Education
Bibliography prepared from
the President's Committee
op Consumer Interests

National Consumer Finance
Assn.: Consumer Credit and
You, The Consumer Fi-
nance Story

Public Affairs Pamphlets,
New York, New York

Changing Times Education
Service, Washington, D.C.:
Changing Times. Resource
Kit

If a trainee is familiar with the resources within his community and the services that they provide, he can iden-

tify those which best meet his needs or vvants and can supplement his income or increase his satisfaction.

A knowledge of the benefits provided by the social agencies in his community and the funds, both public and
private, necessary to perform these services will enable the trainee to recognize the need to use these services in

a responsible manner so that they will remain available for those who are in need.

5 9
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COMMUNITY RESOURCES
ti

OBJECTIVE: The trainee is aware of available agencies which can contribute to the protection of, himself, his
rights, and his environment, and is able'to use the services or assist In the activities involved in these
services.

CONCEPTS

Local

Police Department

County Health 'Department

Better Business Bureau

Consumer Organizations

Localttisiness

9

SUGGESTED, LEARNING AND
VALUATION EXPERIENCES

Discuss the purpose of the Better Business Bureau,
Name come common consumer frauds:

Yisresentation of products
Ply4

.

tnighters
Overcharging

S ow film "Better Business Story.",

iscuss the following topics:

When is it wise to contact Better Business Bu-
reau. Laws procting consumer organizations
and when can they help' you?

try

%11

Have the trainees make a class list of the difkrent
duties of the average policeman. Discuss the im-
portance of a good police force in the community.

Have someone from the police department discuss
-the services provided by the department (the duties
of the policeman, problems encountered by his
job, training needed).

Have a class discussion on the attitudes, clutig4,
etc., of the police, following the above speaker.

Discuss the various medical services offered
through the public ,health service. What benefits
are available and requirements for eligibility.

Have a speaker from the Health Service talk to
the class about the services offered by the County
Health Dept., the need for these services, costs, and
benefits.

6O
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SUGGESTED
RESOURCES

Record from the Money
Management Kit Section
on Frauds and Misrepresen-
tations

Better Business Bureau, The
Better Business Story (film)

Speaker from the police de-
partment

Consumer Protection Laws
from the Attorney Generes
Office ,on Consumer Frauds
and Crie.

Institute of Life Insurance:
Making the Most of Your
Money

SpAer from the Health
Department

Related pamphlets from the
Health Department



CONC .PTS
SUGGESTED LEARNING AND
EVALUATION EXPERIENCES

SUGaSTED
RESOURCES

State

Attorney General Consumer
Frauds Bureau

Dept. of Mental Health

Dept. of Highways e,c
Highway Safety

Dept. of Commerce

Public Utilities

Dept. of Natural Resources

Industrial Relations
i34 Labor Laws

Legal Aid.

Federal

Consumer Agencies

Dept. of Agriculture

Dept. of Commerce
Hdve class discussion on what is F.D.A.?

Health, Education
& Welfar,

Red Cross\

Discuss, ways state channels money or aid for
benefit of consumer through taxes that benefit com-
munity, school, individual (ex, license plate, real
estate, gas taxeS, pay for patroled highways, schools,
roads, parks, waterways).

Discuss ageneies available at state level. for help
and purpose of these agencies. Bring in speaker
over areas of trainee, interest.

Set up case studies of individuals with different
types of problems (cannot pay creditors, involved
in accidentno insurance, evicted from homebe-
cause of Urban Renewal, disertion). Discuss what
agencies these people would contact, .what services
provided by these agencies.

Discuss safety laws for motorcycles, and auto acci-
dent laws.

°41Have speaker from highway patrol discuss need
for safety devices in automobiles and motorcycles
and show need for the use of these devices through
the use of Department of Highway safety films.

Discuss and. show examples of types of postal
frauds and how they can be dealt with.

Dept. of Transportation.,

Postal Inspector

What are the duties of F.D.A.?
What is the need for?

Bring in articles concerning topics the F.D.A. has
been involved in, such as cyclamate, thalidomide.

National Consumer. Finance
*Association : Consumer.
Credit & You

Speaker from the Highway
Dept. .

The Travelers 1967: Book of
State & Highway Accident
Data

"Was It Sudden?", High-
way Patrol film on Auto
Accidents

U.S. Dept. of Labor, Bureau
of Labor Standards: Aids to
Safety

Newspaper

Magazine Articles

F.D.A.

GENERALIZATIONS:

Protective services, both public and private, on local, state, and national levels are designed to aid .the 'individual.

A knowledge of these services will enable the trainee to better protect himself and his family.

An understanding of the protective agencies and the services they provide will establish a more positive attitude
in the trainee toward these agenCies. As a result, he will be. able to use or assist in the activities of these services

toward the betterment of his community and society in general.
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SELECTED BIBLIOGRAPHY

CATALOGS

Instructional Mater ; Films, Filmstrips, Tapes, Slides, Instructional Aides

_AMERICAN BANKERS ASSOC. FILM GUIDE, Public Relations Committee, Park Avenue, New York 10016

ASSOCIATION FILMS, INC., 600 Madison Ave., New York, N.Y. 10022

.BETTER BUSINESS BUREAU, (Film Catalog) 112 E. 10th St., Kansas City, Missouri and 430 N. Michigan Ave.,
Chicago, Ill.

BUSINESS es ECONOMICS TEXTBOOKS 8 SUPPLIES, South-Western Publishing Co., 5101 Madison Rd., Cincinnati,
Ohio 45227

1970-1971 CATALOG OF TEACHING AIDS OF LIFE AND HEALTH INSURANCE AND MONEY MANAGE-

MENT (Text-FilmsFilmstrips)

Institute of Life Insurance Health Insurance Institute, 277 Park Ave., New York 10017

CONSUMERS' RESEARCH, INC., (Slides), Washington, N.J. 07882

CONSUMERS UNION FILM LIBRARY, 767 W. 25th St., New York

EVAPORATED MILK ASSOC., (Filmstrip); 910 17th St., N. W. Washington, D.C. 20006

'FDA PUBLIC SERVICE, (Films), Studio-Visual Facility, Atlanta, Ga. 30333

GENERAL MILLS, INC., (Slides) Film Library, 9200 'Wayzata Blvd., Minneapolis, Minn.

GUIDANCE ASSOCIATES (Films), Pleasantville, N.Y. 10570

HOUSEHOLD FINANCE CORP (Filmstrips), Prudential Plaza, Chicago, Ill. 60601

IDEAL PICTURES, (Films), 417 N. State St., Chicago, Ill.

INSTITUTF, OF LIFE INSURANCE (Films a, Filmstrips), 561 Hillgrove Ave., LapratIge, Ill. 60625

LIVESTOCK AND MEAT FILMS, Modern Talking Picture Service, 9 Gaifield Place, Cincinnati, Ohio 45202 and 2238

Euclid Ave., Cleveland, Ohio 44115 and 1318 Ohio Ave., N. E., Canton, Ohio

MODERN TALKING PICTURES, (Films), 3 East 54th St., New York, New York .10022

McGRAW-HILL: TEXT FILM DIVISION, 330 W. 42nd St., New York, New York 10036

NEW READERS PRESS, (Be Informed Series), P.O. Box 131, University Station, Syracuse, New York 13210

UNITED STATES DEPARTMENT OF HEALTH; EDUCATION, AND WELFARE, (Films), Social Security Admin-

istration, Baltimore; Maryland 21235''

UNITED STATES DEPARTMENT, OF THE TREASURY, (Films),. US. Savings Bonds Division, Washington, D.C.

,;UNITED STATES F0015 AND DRUG ADMINISTRATION, (Films), Washington D.C.

LOCAL SOCIAL SECURITY OFFICE, (Films)

MONEY AND CREDIT MANAGEMENT EDUCATION, Educational Service Dysion, National Consumer Finance

Association, 1000 Sixteenth Northwest, 'Washington, D.C. 20063 tt
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MONEY MANAGEMENT INSTITUTE, Household Finance Corp.,. Prudential Plaza, Chicago, Ill. 60601

NATIONAL CONSUMER FINANCE ASSOCIATION, (Books-Films-FilmstriPs), Educational Servis Division, 1000
Sixteenth St. Northwest, Washington, D.C. 20036

MINNESOTA MINING AND MANUFACTURING COMPANY, (Tiiispareliey sets for teaching management), Visual
Products. Division, 12200 I3rookpark Rd., Clevel$nd, Ohio 44130

CHARTS

American Meat Institute 59 E. Van Buren Street, Chicago, Ill. 60605

Delicious Nutrition:, Beef
Meat Buyer's Guide, Lamb Chart
Meat as a Source of protein, B vitamins, iron
Pork,',4'complete protein food

Insurance Information InstituteEducational Division --110 William St., New York, N.Y. 10038

Automobile Insurance
Home Otvners Policy

The National Industrial Conference Board 845 Third_ Avenue, New York, N.Y. 10022

Road Maps Of Industry

\Changing Times, the Kiplinger Magazine 1729 H Street,.Washington, D.C. 20006
. /

\ onsumer Reports, Cdnsumers Union of U.S. Inc,, 256- Washington St., Mt. Vernon, New York 10550

cost of Operating an Automobile, U.S. Department of Transportation, Federal Highway Administration, Washington, D.C.
20591

PERIODICALS, REPRINTS, BULLETINS AND LEAFLETS

4611ars and. Decisions, Cooperative ExtosiOn Service, Morrill Hall, University of Vermont, Burlington, Vermont 05401
Ft\ Cleveland Better _Business Bureau Inc., 1720 Keith Bldg., Cleveland, Ohio 44115

Fa icily Economics Review, Consumer and Food Economics Research Divisioin, U.S. Dept. of Agriculture, Federal Center
\ Building, No. 1, Hyattsville, Maryland 20782

Prolress in Economic Education, Joint Council on Economic Education, 1212 Avenue of. the Americas, New York, N.Y.
0036 N

Rule
i
and Regulations under the Flammable Fabrics Act, Federal Trade Commission

A
Teac Ing Tools for Consumer Ed, a monthly service from Consumer Union, CONSUMER REPORTS, 256 Washington

S\ eet, Mt. Vernon, N.Y. 10550

The B' ance Sheet, South-Western Publishing Co., 5101 Madison Road, Cincinnati, Ohio

"Aidini the Poor" Reprinted from Wall Street Journal, Jan. 4; 1968

"The C utious Consumer," Business Review, Federal Reserve Bank of Dallas (Reprint)

"Cat3lot, of Caveats," reprinted from Time, the Weekly Magazine, 'Aug. 24,970

"Consum nsm: The Quiet Watchdog," Reprinted. from Newsweek, March 15, 1971

"Economi for Consumers," Series reprinted by CUNA, Public Relations Dept., from Consumer Reports

-"The Con mer's Needs Persist, "Reprint from AFL-00 American Federationist.

"Wooing t Dimply, Pimply," Reprint froms'Welv York Times Magazine, Sunday, June 5, 1966, from Education Service
Bureau CONSUMERS UNION, Mt. Vernon, N.Y. 10550
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;'Consumer Union Puts on Muscle," Reprinted from Business Week, December' 23, 19671 by McGraw-Hill, Inc.

"Low 'Income FamilieG on the East Side of Cleveland, Demographic Information, and Shopping Information," Bu reau of

Business Research, Institute of Urban Studies, A.C.D. C. Market Feasibility StudieS, Consumer Working Paper No.. 1

"Techniques for Teachers of Adults;" National Association: for Public Continuing and Adult Education, 1201 Sixteenth St.

N.W., Washington, D.C. 20036

"Voice of the Consumer," and "Tell Ya What I'm Gonna Do," Consumer Protection Association, 118. St. Clair Ave:, (Main

Office) Cleveland, Ohio 44114

PAMPHLET'S

Clothing and Appliances
NJ

CUNA International, Inc., Box 431, Madison, Wisconsin 53701, Coniumer Facts, Durable Press; from Special Circular 138

Chambers of Commerce of the.U.S., 1615 1-1 Street N.W., Washington, D.C. 20006
Consumer Conference Guides:

Appliances
Clothing

National Retail Merchants Assn., 100 W. 31st St., New York, N.Y. 10001

A VolUntary Industrial Guide for Improved and Permanent Care Labeling of Consumer Textile Products

Seats Consumer Information Service, Dept. 703Public Relations, Sears, Roebuck and Company,. 303 E. 'Ohio Street,
Chicago, Ill. 60611, A Department Store in the Classroom, A Guide to the Catalog, and' Oiher Community Resources

for Consumer Education Classes

United States Department of Agriculture, in Cooperation with Agriculture & Home Economics Extension,. Service of the

Pennsylvania State Uni';ersity, Clothes, Money arid You, 4-H Club I

U.S. Dept. a Labor, Bureau of Labor Statistics, Washington, D.C. 20212, Clothing the Urban American Family: How Much

for Whom?

American Federation of Labor:
Consumer Counseling
Debt Counseling
Counseling Education Information for the Poor

Better Business Bureau:
Facts You Should Know About Your Credit

Consinners Union Reprints:
The Netv Key to Credit Shopping
A Consume,' Credit Code for Lenders

Cooperation Education Series:
.The School District Credit Union

Credit Debt ottnseling:
What It Is
How It Works
Why it's Needed

PAMPHLETS

Credit
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Credit Union National Association, Inc.:
Managing your Family's Credit

CUNA InternatiOnal, Inc.:
Using Credit Wisely

0

Credit UnionsBillion Dollar Business and Still Growing
Does Your Store Need a Credit Union?'
4 Teacher's Guide to Credit Unions
Credit Unions
International Credit Union Yearbook 1970
Need a Loan? First Check the Rates
Truth: in-Lending
Money Worries

'Family Budget Service
Carver-Interest*Loans from Credit Unions
Everybody's Money

Household Finance Corporation of Canada (Money Management Institute):
It's Your Credit-,-Manage It Wisely

National Consumer Finance Association:
Consumer Credit and You
Money and Your Marriage

National Credit Union Administration (U.S. Government Printing Office):
Explanatory Booklet

Public Affairs P4Inphlets 348 and 348A:
A Guide to Consumer Credit

PAMPHLETS

/ Foods

U.S. Department orAgriculture:
A Guide to Good Nutrition °
Buy Meat For Your Freezer
Care Tips For You
Clean For You
Family Fare
Labeled For You
Standards For You
Wholesome For You
Your Money's Worth In Food .

Consumer and Marketing Service, Washington, D. C. 20250:-
Foreign Meat and Poultry Inspection Program
Inspection For Consumer Protection, August,1977
inspection Milestones, September, 1970
Standards for Meat and Poultry Products
How to Buy:

Beef Roast
Beef Steak
Canned and Frozen Vegetables .

Cheddar Cheese
Eggs
Fresh Fruits
Instant Nonfat Dry Milk
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Superintendent -Of Documents, U.S. Goveinment Printing'Office, Washington, D.C. 20402

Bargains? Freezer Meats Consumer
This is USDA's Consuther and Marketing Service

Vermont Extension Service
They're Out To Sell You

Meat For the Freezer
Food Freezer Plan o

PAMPHLETS

Economics & Investments

Committee for Economic Dcvciopcnt:
Economic Literacy for Americans

Merrill, Lynch, Pierce, Fenner & Smith, Inc.:
How to Read a Financial Report
What Everyone Should Know About Mutual Funds
What Everyone Ought to Know About This Stock and BondBusiness

New York Stock Exchange:
You and thanuestment World

PAMPHLETS

Insurance'

Health Insurance Institute, 227 Park. Ave., New York, N.Y. 10017:

Your Family's Health Insurance
The New ABC's of Health Insurance

Institute of Life Insiirance, 227 Park Ave., New York, N.Y. 10017:

1970 Life Insurance Fact Book .

Our Family's Life Insurance
You and Your Family's Life Insurance

.

Policies for Protection
How Life Insurance & Health Insurance Work

Insurance 'Information Institute, Educational Divisioin, '110 William St., New York, N.Y. 10038:

Auto InsuranceEvery Ten Minutes
Careers In Proper* and Liability Insurance:"
Insurance for the Rome
Introductory BoplcSample Insurance PoliciesProperty Ligbilit

Public Affairs' Pamphlets, 22 Ead.38th Street, New York, N.Y.:.
.4 Consumer's Guide to Health lnstiragroPlans

Superintendent of Docufnents.0.:Vnivnin'ent Printing Office,. Washington, D.C. 20402:

Mail Order Insurance, Consumer Bulletin No.

PAMPHLETS

Money Management

,U.S. Department of Commerce, Bureau of the Census, U.S. Government Printing Office, Washington, D.C.:.

Present Value of Estimated Lifetime .Earnings, Paper No 16
Annual Mean Income, Lifetime Income, and Educational Attainment of Men in the United States, for Selected Years,

. 1956-1968
a.
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The American Bankers Association, 90 Park Avenue, Nsw York, N.Y. 10016:
Personal Money Management
You, Your Money, and Prosperity
Usinfr Your Money Wisely
Money and You

Research Department, Federal Reser*ve Bank of Atlanta, Atlanta, Georgia 30303:
Fundamental Facts About U.S.'Money

Better Homes and Garden Magazine:
Understanding and'Using Economies .

Federal Reserve Bank of New York:
Keeping Out:Money Healthy
The Story of Checks

Federal Reserve Bank of Minneapolis:
Your Morley and the Federal Reserv; Syitem

MINA. International, Inc., Box '431, Madison
Money Management for Young Cimples
Money Management for Children ,

Your Will

Wisconsin 53701:

Money Management Institute of Household Finance Corp, Prudential Plaza, Chicago, Ill. 60601:
Mind Your Money: . ,

When You Shop
Vhen You Use Credit

en You'Spend
Your Guide for Teaching Money Management

Institute of Life Insurance,. -277 Park Ave., New York, N.Y. 10017:
Your Financial Worksheet
A Discussioi of Family Money
A Miss and Hcr 111o1;ey

'the Federal Reserve Batik of Richmond, Ric,htnond, Virginia 2320:
Readings on Money

O.

Public Affair,s Pamphlets, 22 East 38th Street, NevnYork,
How Can W e Stay Prosperous

Changing Times, 1729 H Street N.W., Washington, D.C.:
Where People Keep Their Savings and Why

PAMPHLETS

Miscellaneous

Attorney General's Office Bulletins on Consumer Frauds and Crimes, and Consumer Protection Laws

"Consunier Education in Lincoln Wei School, a Case Study," Education Service Bureau, Consumers Union, Mt. Vernon,
N.Y. 10550 Now Schools Teach How to Boy

Public Affairs Pamphlets, 381 Park Ave, South, New York, N.Y., Pamphlet No. 382, Buyer be Wary

,The Child Study Association of America:
The Mother Who Works Outside the Mime



TRAINEE MANUALS AND WORKBOOKS

Buyer Be Wary, Pub lig Affairs_ Pamphlets, 381 park Ave. South, New York, N.Y. '10016

Date With Your Future, Educational Division, Institute' of Life Insurance, 277 Park Ave. New York, N.Y. 10b17

A Diseussion of Family. ,MOney, Women's Division, Institute of Life Insurance, 277 Park Ave., New York, NY. 10017

Making the Most of Your Money, Educational Division, Institu of Life. Insurance, 277 Park-Ave., New York, N.Y. 10017

Policies for Protection, Educational Division, Institute of e---Icsurance, 277 Park Ave., NeW York, N.Y. 10017

N. You and Your Money, Steck-Vaughn Co., Austin, Texas

Where Does. the Money Go? Steck-Vaughn Co;;.Austip, exas

.
Accent/Consumer &Ittcation: (Reading Level Grade 7-9)

Knowihg How to Budget and Buy
Insuring Your Life, Income, and Property
social inslitatice
The LAW For You
Understanding Consumer Credit .
Machin Your Savings
Teachers Guide

Accent /Family Finances: (Reading Level Grade 5-6)

Just Married
Instructors Book

"Containers,
Instructors hook

Five-
Instructors Book.
On Your Otott
instructors'Book
Head of Household
Instructors Book

Follett Educational Corporation, 1010 W. Washington Blvd., Chicago, Illinois 60607

TRAINEE° PROGRAMMED MATERIALS

.6onsumer 'Mathematics, a Behavioral Research Laboratories Programmed Text (with test I;o:aklet) Box 577, Palo Alto,

California

THE HOUSEHOLD BUDGET 4

INCOME TAX

INSURANCE

THE PAY' CHECK

VOCATIONAL OPPORTUNITIES AND LIFETIME EARNINGS

THE WISE BUYER

' Programmed Math for Adults, A Sullivan Associates Progrim from McGraw Hill Book Co.

PERSONAL MATH
CONSUMER MATH (38
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TEACHER MANUALS 4.X1) GUIDES.

Business Principles and Management, Smith-Western Publishing do.) Cincinnati, Ohio

Consumer Conference 'Guide: Credit, Chamber of Commerce of. the-. United States,- 1615, HAtreet Washing`fon, D.C,
-20006.

Consumer Education in Lincoln High SchoolConsumers Union, Mt..Yerrion, N.Y,
. . . .

Consumer Education Prograth for Older Americans, U.S..Department of Health, Education, and Welfare, Washington,
D.C. 20201 ,4, ,

A
.6.

.
.

Curriculum Guide tc(Adolt Basic Education, U,S. Depirttnent a Health, Education, and Welfare, Washington, p,C..
.... .: . .,

20201 , ., c. ..
.. ,. 4

Curriculum Guide for Adult Basic Education for Personal and Family Development,-U.S. Office of Education', Washington,
D.C. 20202.

Department Store in the Classroom, Sears, Roebuck-U.01, Chicago, Ill.

Econothics Program and Resources for Instruction Gr adts 7-12, ColuflabusPtiblic Salmis
.1

Family Financial Education for Adults, Council for Family Financial' Education for Adults, ,Twin Towers; Silver. Sgrings,. 4Maryland 20910 '0 . ° - 4 ,
47 ° . i>

4
n'

Guidlines for ConsUmer Education; June, 1968, The Office of the Siiperinteiident of Public InsteuctiOn; Statt of Illinois

Home Economics' Supplement to 'CONSUMER EDUCATION 'Curriculum Guide for Ohio, Grade K-12, State Dept of
' Education, ColuMbus, Ohio

Life Insurance Fact"Book, Institute of Life Insurance, 277 Park Ave., New York; N.Y. 10017

Manpotoer & Economic Educdtion (Manual and Guide), Joint Council onEconomic. Education, 1212 Avenue of the Ameri.
cas NeivYork',.d.t 10036 .a

Series EE-1, 1969,Econorriic Education :Resource Center, 1740 Orrington Avenue, Evanston -fllinois 60201, ,

Suggested 'Guidelines for -Cog:sumer Edneation (Kindergarten Through Twelfth Grade), The--151esident's Committee on
,Consumer Interests, Washington, D.C. 20506

,

Teaching Consumer. Education .and Finaniial Planning, (A Manual. for School and Classroom Use), auncil for Family
0 Financial Education, Twin Towers, Silver Spridgs, Maryland 20910

Teaching Tools for Consumer Ed., Consumers UniontCOnsuiner RepOrts, 256 INisbington Street, Mt. Vernon, N.Y: 10550

Your Guide for Teaching Money Management, Money Management Institute of. Householdinance Corporation, ..Pru.
dential 4'Plaza, Chicago, Ill. 60601' ..

..
,;r . . a

tle-he Wise Utilization of Income, Division of ContinuingldLation,Cincinnati Public Schooli

TEACHERS REFERENCES

Texts

Barron, Hoff. SOME CONCEPTS ESSENTIAL TO A BASIC UNDERSTANDING QF ECONOMIC- '_ ,South - Western:
F'ub,'Co.

Case Wnstern Resei've University; OHIO ChJMINAL JUSTICE. i

,,Crabbe, DeBrnm, Hdines GENERAL BUSINESS FOR ECONOMICS UNDERSTANDING, (Methods ofTeachingWnu-al). South etern Pub. Co. o.
. Q

.:. Fe1dnian,I4vy, Sasserath. THE CONSUMER' IN THE MARKETPLACE, Pitman.- ,

Goodman, Heriss: ECONONfICS. Ginn Pub.' Co: , J
.ii -
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Hall, Musselman, Price,' Week.. GENERAL BUSINESS FOR EVERYDAY LIVING. (Teacher's SoUrce
.
took and key),

Gregg Pub. Co". ' ,
,

Hanna, "Popham, B,eamer. EFFECTIVE SECRETARIAL' PRACTICES,. South-Western. SECRETARIAL PROCEDURES
AND ADMINISTRATION. South- Western Pub:, Co: , ..

Holcombe, Thal. ,YOUR FAMILY AND ITS MONEY, HoUght9n, Mifflin.
,

Kennedy, Olsen, Dodd. APPLIED ECONOMICS; 'South- Western, Pub, Co.

Kimbrell, Vineyard. SUCCEEDING IN THE WORLD OF. WORK:. kcKnight and /ycKnight.

Leith and Lumpkin. ECONOMICS. Gregg Pub. Co.

Rosenberg,, Scfmeider, Whitcraft. UNDERSTANDING BUSINESS LAW. Gregg,,

Schoenfield, Natilla.- THE CONSUMER AND- HIS DOLLARS: oceana.

Shift,- Carmichael, Wilson. BUSINESS' PRICIPLES AND MANAGEMENT. Sotth-Western

South-Western: DISTRIBUTIVE EDUCATION ,SERIES (Math, Interest/Credit).

Temac. THE AMERICAN BUSINESS SYSTEM.

-Warnyke,. Wilson, Wyllie, Eyster. CONSUMER "ECONOMIC PROBLEMS. (Buying Gindes

Seve,nth Edition). South-Western Pub. Co.

Heit;ert, Jelley, APpLrED ECONOMICS. Gregg Pub. Co:.

The YearbO6k of Agriculture. CONSUMER ALL. The United gtates Departinent

.Manual

a

TEACHER, REFERENCES

Special Kits"

of Agriculture.

,to Safety,. A Tips for Youth and Their'Ernploiers,,U.S..Dept...of Labor, .Bureau of 1..4or Standards, Washington;.,

VS. Governinedt Printing Office. No.19654.787-641.:

Be Informed Series;., New Readers Press, Box 131, Syracuse, N.Y. 13210

Family Financial AlanagementSouth-Western Publishing Co., Citicinnati,Ohice

Instructional Material for Classroom Vie, U.S.. Savings Bonds Division, The Department of the Treasury, WashingtonM.C.

20226 . .

Learning Aids, Sears Consurner.lfiformation Servics, -Dept. -703, Public Reldtions, 303 East Ohio. Street, ChiCago, Illinois

-60611

Lott; Income Teaching Kit on Clothing -.

YLoru IntOine Teaching Kit on Credit, Superintendent cofDocurdents, U.S. Govt. Printing Office, Washington, D.C. 20402
uz

°
Mortern, Conaimer Educittion, Grolier Educational Corp '.845 Third Ave., New York, N.Y. 10022,p

Money Management Library.Money4Managemenj Institoteg Honsehold Financt corporation, Prudential, Plaza, Chicago, .

4

Illinois 6060I.

ResOurce,Kit for reai.hing Consumi,r Education, A ChAngifig Timel E a,tion Service; The Kiplinger ,Washington

,..Editors., Inc., Editors Park, Md. 20t82

Social Security, ; 'er.S. Dept. of Health; Eduction, and Welfare, Social Security Administr'ation, 214 S. Front Street,'

Hamilton, Ohio ,,,
,
.- -cs

Teaoher's kit' A One Week Teaching. Unit on,Consumer. Fin The Ohio Consumer Loan Association, 79 E. State Street;ance,

Columbus, Ohio 43215 .!

'Workshop Paiket for Teachers, A Changing 'Times EducatiorrService, .1729 H Street N.W., Washington, D.C.. 20006
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TEACHER REFERENCES

Source Lists
o

Cfleckfirt, Joint Council on Economic Ed., 1212 Ave. of the Atriericas, New York, N.Y. 10036

Consumer F,dtication Bibliography, Superintendent of DoCuments, U.S:, government Printing Office, Washington, D.C.
20404

Consumer Education (selected Publications List No; .16), The State Library of Ohio, 65 South Front St,.Columbus,

Consomer'Education Materials, Departrnunt 9f' Public Relations, Amerieda-Meat Institute, 59 E. Van Buren St., Chicago, Ill.
60605

Economic Education Bibliography, Economic'Education Resource Center,- 1740 Orrington Ave, Evanston, 111,- 60201,a

Educators Informatioin Service, American Advertising Nderation, 1225 Connecticut Ave. N.W., Washington, D.C. 20036

Free ,Ethicational Materials, The: Educational Division of,lhe Insurance Inforination Institute, 110 William Street, New York,
N.Y.. 10038

Free and Inexpensive 11/lateritd, Council for Family Financial Ed., Twin:- Towers, Silver Spring, Maryland 20910

Government Agencies, Attorney generals Office, Columbus, Ohio

List of Free Materials Available to Secondary &hoot Instructors, Dow 'Jones & Co, Inc, Educational Service Bureau, P.O.
Box 300, Princeton, -N.J. 08540

Money and Credit Management Ed., Educational Services Division, National, Consumer Finance Association, 000' 16th
.; Washington, D.C. 20036

New York eGovertient Services to the Consumer, State Department,-New York, N.Y.

Publications List, Federal Reservz Bank of Richmond, Richmond, Virginia 23213

Penney's Educational Materials, Available as a service 'from the Penney Manager in your community

Popular Publications, U.S. Department of Agriculture, Office of Information, Waihington, b.C. 20250

Where Do I Find Out About, Conutter Piotection Office, 94 Churdi St, Burlington, Vermont

Words on Aging, U.S. Department of Health, Education and Welfare, Wdshington, D.C.
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GLOSSARY

` Consumer Education Terms

Aggregate: the sum total of similar units. Often used in connection with national totals of supply, demand or output.

Asset: items that are owned. Also may include debt owed to'and on which accounting or economic value may be placed.

Bond: basically, a long term loan. it is a certificate of indebtedness issued. by the borrower to the purchaser. Governments

and corporation's issue bonds: .

Capital: property (machinery, tools, factories) which is used in the production and distribution of goods and services. Often,

also used for accumlated possessions calculated to bring in kconic.

Caveat Emptor: let the buyer beware.

Caveat Vendor: let the seller beware.

Circular Flow: the movement; of goods, services and money, between prodUcers and consumers.

COgnoVit.Notet a promissory note with' a clause permitting the holder to appear in court in judgement without notice to the

maker of the note.

Collateral: property pledges by a borrower as security for a loan.

Collective BarOining: the process of negotiations by unions and managenient for the purpose of establishing the terms and

conditions under which labor is employed.

CoMmercial Bank: a bank including in its .function the acceptance of demand depqsits 'subject to withdrawal by checks.

Competition: competing ,for factors of production, goods and services in an economy, usually through a market mechanism.

Consumption: Ahe use of goods and services to satisfy desires.

Consuniet Goods: goods which are used directly to satisfy human desires, as compared to capital goods.

Credit: as usually used, any advancement of funds to be repaid later... .

Credit Union: a cooperative loan society which pools funds to loan to members.

:.Deflation. a period of increasing value, in terms of goods and services, resultingfrom -a general fall in the price level.

DeMand: the: quantity of an economic good 'that will be bought at different prices.

Demand 'Deposit: a motley deposit in a bank which may be withdrawn by a check.

Distribution: the division or apportiOnment of income and 'property among people and businesss in a country.

Disposable Income; that portion of personal income which the populace is essentially free to allocate between consumption

and savings.

Economics: the way in which a society allocates its productive resources in providing the needs and wants of

Fair Trade Laws: laws permitting resale price-maintenance by the manufacturer.

Factor Market: the mechanism where land, labor, capital; and management (risk) meet to be allocated to

process.

Full Employinent: the full utilization of an economy's productive resources.

Fringe Benefits: income and security benefits for a labor force beyend direct wage payments,

czi Federal. Reserve System: the quasi-government agency that includes the member banks and the governing bodies.

Garnishment: the legal notice used to attach property or wages to satisfy a debt,

Good: tangible merchandise used to satisfy human needs and wants.
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(toss National Product (GNP): the money value of market prices of all finished goods and -services within, a country in ayear.

Indirect Tax: a tax ultimately paid by someone other than the person or organization required to remit the proceeds to thegovernment.

Interdeptndence: the need for each other of people; business, regions of the world and governments.
Interest: payment for the use of another's money.

Labor Force: the total number of individuals in the. population who are working or seeking work.
...-Labor Union: an organization of workers recognized by employers as the bargaining agent for their members as employees.

Liability: in accounting, an obligation to pay; or a claim on ass,ets.

Market: a place where buyer and seller meet. In an economy, it represents the total of supply and demand to buy and sell
goods and services.

Money: any generally accepted medium of exchange. Its value lies in its ability to,command goods and services. Currency,
checks and other commercial documents.

Monetary Policy: the use of measures by the Federal Reserve System to influence the general condition of the economy.
Mortgage: a statement held by a person allowing him to obtain possession of property should the buyer fail to repay money

borrowed for its purchase.

Net Worth: the value of assets minus liabilities. Used by individuals and businesses to represent economic worth at a given
time.-

Opportunity Cost: cost figured by the best foregone alternative, that is.what is given up to obtain a good or service.
Product Market: where buyers and sellers meet for etchange of final goods and services.'

'Producers Goods: goods used in the production of other goods, as compared to consumer goods...

Profit: the net return to an economic unit after costs have been met. Earnings from do enterprise, or the-return on risk.
Procurement: to obtain, to get, to receiveas income procurement..
Real Income: income in terms of what it will buy at a given time.

Resources: computable wealth, available means of obtaining,wealth or satisfactions, or the immediate and possible spurce of
revenue.

SatisfactiOns: the fulfillment of a need or want..Mo,n ary and non-monetary results from consuming or producing goods or
services.

Scarcity (economic); !finked resources in relation tcy'relatively unlimited wants.

Service: productive act of labor which satisfies individual or group needs or wants without providing a tangible product.
Socia` I Goods (and services): goods provided collectively, usually through governments by means of taxes or other assess-

ments.

Sucio-econoimcally Disadvantaged: relates to individuals or' areas that by c tural and economic circumstances experience
under-employment and consequent lower standard of living.in comparis to norms.

Standard of Living: a generally accepted normal amount of goods and services consumed by a group.
Supply: the amount of goods and services that will be for sale at different prices.

Transfer Payments: payments made 'by governments for which it receives no productive service.

Utility: the effectiveness of a good or service to satisfy needs or wants.

Unemployment; u;ually applied to idle' workers seeking work. However, it also implies other idle productive resources.

Value Added: the difference between the value of goods and services purchased and' the value as sold.
WagerThe price paid for the use of labor.

ealth: a stock Of assets. Economic material of value.
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