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+ During Iuhe of 1971 the Ohio Department of Education sponcored and coordinated a Currrculum Workshop for :
the purpose of. developing specialized sapplements to the Consumer Education Curm'ulum Guide for Ohio, Grades
- K-12, More than cighty teachers and teacher educators, representrng nine dlfferent sub]ect greas, attended Each of

. them contributed slg,mﬁcantly to, the new guidelines. .
v Specral aclmowledgments are due Mrs Sonia Cole, Assistant Director, Vocational, Education, Home Economlcs )
Section, who has provided continual Ieadershlp in Consumer- Education; Dr. Robert Goble, Professor- of Education,
Miami Umversuy, who served as:Project Director'in deve’foprng theser supplements; Mrs. Margaret Driver’ and Miss
Barbsara Reed, Supervisors in Vocational Home Economics; Mr, Dennis Lupher, Consumer Economic Education’ Su-
pervisor, Vocational Education Dlwslon, and Dr. Robert Myers, Assocrate Dean, School of Business Admmlstratron,
.~ Miami Unrversrty : v . , S L
) CIn addmon, specral .1pprec1.1t|oh is extended m*the followm;i},ersons for their contrlbutrons. o [
Mr Sam Blaskey, Office of Consumer Affarrs, Executu;e Office of the President, Washlngton, D. C. .7
Mr. Paul (,olem.m, Executlve Councrl Departmbnt of Welfare, State of Ohto \ L L
L] . . .
o - Mr. RoLer Downmg, Executtve VICC President, Ohxo Consumer Loan Assocratlon ' L -
M. Sélomon Harge, Dll’CCtOl’, Consumer Protection, Cleveland, Ohm .

Mr. Byron Holhnger, Director of School Relatlons, ‘Ohio Council on Egonomlc Educatton .
Mr. Robert R. Kibrick of Olcott Forward Co. - ) . L : Ty

Dr. Harlan Miller, Executive Secretary, Councrl on Famlly/Flnance Educatron and Educaugnal Drrector,
Instrtute of Life Insurance
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I s
L Mr. Robert R. O’Rellly, Dlr.ector of ‘Changing. Tlmes Educatron Service - ¢ . oY
7 : L.
T Mr. H. Lester Rupp* Grolier Educanon Corporatron o . oo .
Q- iv Others, too numerous 10 mqntlon, have had a positive influence on the workshop and the resultmg supplement5. ,
- Thetr ﬁedlcatlon and assistance’ are gentunely appreciated, . - . _ % _
o . / .- ) . . s . . I’v‘ . .
S s i . . s ' i c N |
o : i : LT i S S " Martin W. }:.ssex dd/ : Lé’
- ’ s . L I ' B . Superlntendent of Pdblic Instructlon
- . \ r : N - - i . : .. o
, - | 4 v e \ . . B
N ' ! . ‘ o e
Vo . A.i . ; .

. *. ,
. , ' . F * .
v N tJ 1 ) .
4 . . . 4 I 3 -
. ’ A 5 19 N
. o . . . . .
s
s ~, :l ‘0‘ I .
L4 X - -
A - -
5 - >

.. K . . . . . . e

' ) c ' E ) v ) . ' S . - < -
e ’ ' N S ‘ A - . . 4 *
> : . , .

c . f "
&
N . % ;
[ . ¢ .
’ - . -
- 5 s . -
’ . .
. £ S ) 3
Y : . ,
: \/ . ' \ PR ’ EaN s
. . - . /
4 ‘ . . L .
. . . »
' -
4 - .Y i !
J | . A\
RS : . . R
L ‘
- R . [y . . .
. . . . . N .
. . . . .
: . . . - L] -
.
-~ - .8 7 . .
H ‘ g . T . .
o : A - EOREWORD ‘ |
e g nrorts e S . % - e .
. . ! . ) ) ’.
. s e : TN i} . e - [ s, e b e
3 B aEES T A ; -
. s [ .
. ‘3 Y




R Vi
. . N
. . . ” .
: . . .
. . R ! N
- B z
5 ’ ; ._ . . ‘. )
. N .. B L , . . d . .
. BRI ¥ ? . ot V4 : .
’ .
. . s L . . oL S ) R
. L ‘ B . . : . ’ " " : P N N .
v, . .
. B . : e / - ‘ »
) ' : s : 4 . .
. . T . . . . . ’ ' r »
. ) 3 , XY . - ) . ! ! . ‘
: e e .+ ... Ohio’s :

LT~ Advisory Committee-on -y oo
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, The Superintendent of Public Instruction, Martin Escex, appt)itited the ‘)(/‘Zonstir.ner Education Advisory Commit-
tde to the Ohio Department of Eduycation for. the purpose of assisting and ;idvising i the development and enrich-
ent of consumer education programs in the schools of Ohio. Membership on the -committee is representative of
overnment, ¢ducation, business and industry.-The committee, coordinated by Mr. C, William Phillips, has pro-
Ided suggestions in the development of severalsprojects in consumer edutation, DR '

| -Appreciation is-extended to these members for their advice and counsel which has aided in the development of

consumer education resource materials, The names of the committee are listed on the following page. ;.
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' Lonsultant in Consumer-and Governmental Affairs, Columbus-
" Executive Drreotor, Cleveland Consumer Protectron Association

o

o - ~ Earl E, Hogan' . Superintendent, Mount Vernon City Schools . v
. Byron Hollinger- Director of School Relatrons, Ohio Council on Econornic Educatron ‘
- Harry Imbodedt - - Executive Vice President, Dayton Retarl‘Merchants Association ,
0 Karl M. Kahler ) Governmental Affairs Director;Ohio State Council of Retail Merchants .
. Mrsi Helen Malone - Supervisor of Social Studies} Canton City Schoolg R
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. A growing number of states have begun to require consumer education as an’ integral part o public education, -

gouds and services, therefore, his never been greater, The satisfaction of .this need will make possible intelligent de-
cisiops on the effective selection and use of goods dnd servicesto-help improve one's cconomic worth and personal
style of living, and will enhance the overall, economic and social functioning of our citizens and pation.

B e, S % - - |

cators from various Ohio -educational institutions participated in a two-day- orientation conference earfier this year

~ .
-
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_ - Consumer Education and Industrial Asts . o o i - o
The teaching, of consumer informdtion’is-not an 2ntirely new activity for Industrial Arts teachers, The develop:
. ment of consumer knowledge and skills relative to, the selection and proper .use of industrial tools, materials, and”
processes has been taught for decades. For example; woodworkffg students not only learn how to use hand tools arid
. " * power machines ro'miake tables and desks, but they-also learn ‘to critically-evaluate furniture construction by deter-
* mining what materials (vencer, solid lumber, or plastic laminate) should be used ard .which ‘methods of joining -
- (butt, dowel, or. dovetail) -should be used in the design and manufacture of the various components of a dresser. Stu- -
. dents in"electrical’ Jaboratories design and mass-produce lamps_and electronic relays, but they also learn how to- crit-
- ically select, use, and sedvice electrical products, e.g., lamps, electrical Fixtures' and hardware,, and. stereophonit re-
corders. e IR X s .
, It is quite apparent that our economic conditions: have changed drastically during the past several years., Auto- .
mation and technology have getjerated industrial processes, products, and jobs that, would strain the imagination of -
- “the science fiction writer of the"World War H era. ‘Fhe techniques, practjces, and tools used to service vacuum tube’
radio receivers; for example, are no longer appropriate for the new solid state radio,. television, and stereophonic cas- -
sette recorders being marketed. New gmodes of ;ranspbrtat‘no‘n, Sommunication, construction, manuficturing, and
graphic reproduction have generated new products and serviges that require new skills and knowledge to use ;hen%
efficiently and effectively. - o ' o L R
Teaching Consunier Education . o . ( ¢ ' ' Tt
“The Industrial Arts teacher has the unique advantage among secondary school educators of being able to.develop
and conduct laboratory “hands-on? experiences that can proyide children with skills and- information about selecting, <,
using, maintaining, and servicing industrial products. -, - . f S
<'There are Several methods and techniques availgble to the Industrial Arts teacher regarding the manner in which
»  he'could teach conSumgr education concepts as pat of his instructional program. He.could develop a unit for a spe- ,
- cific period of time, say two weeks, to~be devoted specifically for informing students about consumer education con-,
cepts dealing with the selection; purchase, use, mainteiance, and servicing of consumer goods: Anothgr teaching ap--
- proach would be the inclusion of consumer education’ experiences as an integral part of the regular Industrial .Aris

curriculum. For example, assume that a lesson dealing with the use of the saber saw was just taught, Usingthis as

-

v a starting point, the students could study what they would consider if they were going to purchase a saber saw for

‘their ‘pérsonal use. The Industrial Arts teacher could then have the class discuss the various brands aind models which

“would,be the best for one’s specific use, and wherevéne could purchase the product and -obtain the best price and
service, A third method might be called the “teachable moment” approach. A student i$ planning to buy a new stereo
and Ite asks the teacher for his recommeridation. What information can the Industrial Arts teacher provide the stu-
dent to help him make a more intelligent and rational decision regarding product selection and service? =
Developing a Teacher’s Guide o ' : L

A oroup of experienced Industrial ‘Arts teachers used the “Consumer Education Curticulum Guidé for Ohio; ~
group p :

Grades K-12" ada reference to. develop a consumer education guide for Inddstrial Arts teachers. It includes a listing

of the six major, objectives of consumer education in_Ohio and a listing of the concepts.identified under’each ob-
; . . [ - . R S . - a .
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, The magnitude of products and services on the American market makes it difficult, if not.impossible, for censumer . -
Gitizens ‘even to be aware of, mch less acquainted ‘with, all such products. The need for information about available

"¢ "The'idea of a consumer education program for-Ohio ‘students was made a reality, with the development of a
serjes of teachers” guides for the various academic disciplines and service areas, Experienced teachers-and teacher edu: =

} And devoted two weeks in Juhe to develop the instructional guides.  * L . -




. o ° U .o ) R -)
| .. jective. An expansr(m of the concepts/ was prepared to pr()vnde a clarrﬁcatlon of the mdlvidual conceptu as they can
l’ T be applied, to Industrial Arts, Somé suggested activities were also g’enerated to illustrate 2 few sample ways in, which ,
~ Industrial Arts teacliers could, teach the consunier educatjon concepts, It is recogmzed that this publication was e~
e veloped merely as a guxdeq, and teachers are encouraged to adapt and modlfy activities to meet Jocal needs and itiger-
. ests,’ Addltronal resopurce materralogare prowded in the last sectlorr»of the Gurde to a.,swt with this task L
e Acknowledgmems g : ® - e S
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OVIJRALL OB]ECTI_VE The studcnt xdenuﬁes the- basxc components and operations of the -economic system so
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that Ife can undcrstand hxs roles m thc systcm as consumer, producer, and qmzcn. .
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" The purpove of thxs section is-to provxde mformatmn about our economic system for teachers who are mcludmg
‘ronsumer educauon as part of their Industrial Arts courses at the junior and senior hxgh echool levels, In order to
establish an adequate background, the mformatmn 1in this section provxdea an overview of the basic concepts which
‘are relevant to the operation of the economic system,‘and- provxdes examples of appropriate industrial arts acnvxtxea
which  illustrate these concepts. As a result of partxcxpatmn in these activities, the student should Be able to 1dentxfy

. the basic' components and operations of the economic system and describe the. interrelated roles of the individual
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R CHARACTERISTICS AND GOALS -
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... .~ . CHARACTERISTICS OF THE ECONOMIC SYSTEM- *

3

.
. . . 3 - .’
(S o *

-

i~ Free Market System. -~
Profit Motive
Growth

-

£ Full Edtoloyrrient ‘

GEN'ERALIZA.TIONS:

1 OB]ECTIVE Thc student will be able to 1denufy and deﬁne the charactenstxcs and ‘goals mherent in the economic
i - system.: -
43 , . “ .
' CONCEPTS" = CLARIFICATION OF CONCEPTS” ' '~ . ..
+ - "‘ - ‘ ‘ < ‘ . ) ‘_‘_‘.‘ . “”_ l |
2" Characteristics and Goals The basic characteristics of the American economic system are private ownershnp,
‘ gt free COmpCtlthe eqterprise, arid a free market system. The basic goal of the economic
Private Ownershiip system is the satisfaction of wants and needs by providing goods.and services. Other
0 , , * sub-goals are economic growth full employment of respurces, “stable prnces, equntable
i : o : _distribution of mcome‘ and. freedom and § justice.
i . Free Coml)etitive Enterprise . :

Private ownershnp takes three basic forms in the Amerncan economic system m(h— :
vidual ownership or proprietorship, partnership, and corporate ownership. -
The free competitive enterprise system operates with ‘a profit motive. It is free in the -
sense that there is freedom of choice in-the productxon, distribution, consumption,
and exchange of goods. Qosts are govcrned by supply :md demand, and are kept low
by competltlon : : e

The free mirket system provndes an arrangement of orgamzatlon of maupower, raw’

- materials, factories, farms, and .ihvestments in order to satisfy human wants and

needs. In the market, the buyer and the seller are brought together for the purpose

of exchanging goods and services. The market -determines: " (1) what goods and
services will be produced by the economy; (2) how goods and services w111 be pro-
duced, and. (3) how goods and ser\hces w111 be divided. =~

f

-

It is apparent that a definite relatlonshlp exists between the consumer’s desire for

“products, the growth of industry and productlon, and the employment of people..

Increased employment provides more economic resources for the purchase of goods
and services. The demand for material goods provides the need for increased pro-

duction, employment of personnel, and utilization of industrial materials.
. . cL . \\
’ v i . . B

o Freedom to eriter or exit competltwe enterprise, to make proﬁts, to choose ‘md/or change employment, and to

.« make choices in’ consuming goods and services provide rrghts W1th accompanymg responsn

m a demo-

cratig soc:ety and market-orxem;ed economic ' system. - A . ~

. Goals for our economy established by Congress include growth nearly full employment of resources, stable prnces,
eqmtablc distribution of income, freedom and ]ustnce? and provide gurde]mes for mdrvndual busmess, and _gov-

ernment economnc decisions.

CERIC -
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SUGGESTED LEARNING ACTIVITIES ' - +'

. : : - : ’ \ .
. Private ownership—List the advantages and- dtsadvantages of each type of.private ownershxp Make 2 'hsttng of
1ndustrtal concerns in the commumty whxch are . representatxve of each type of private ownership. .

Free Competttlve Enterprtse——-Select an mdustrlal product such as a tool or machine tsed in the lndustrlal arts
laboratory Look in nearby stores or in catalogs to find how many different companies make the same product, Com-
-pare the quality and prtce of the product produced by each company : ~ e

Free Market Systtm-—‘-Have a management’ representative from a local industry- discuss how consumer demands
are determiried. Select two or three examples of products ‘which could be mass-produced in the industrial arts labora-
" tory. Develop and administer.a market survey form for each of the products "

Make a list of kmds of automobiles manufactured in the last twenty years. I\Ilote makes W_hich are no longer]bein_g
"~ produced. Discuss possible reasons why certain automobiles are no longer made. ' : ‘

Create a snmulated industrial corporation (snmtlar to a Iunlor Achievement pro;ect) and destgn, develop, manu- *
facture, and sell a' product. ‘ _ . o ,

-

S

Aruitoxt provided by Eic:




L . R P . . . ]
- . . o L T e it .
L - . . ' . ° COUR Ry

4 ! V I ‘.° o v ' fe

- ; ,

~

: pr'RcULAR‘F ow OF GOODS, SERVICES, AND MONEY =
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C’I’IVE' The, studcnt recogmzes the circular natare of the economy apd can mtcrpret a model wluch repre-

sents the crreular ﬂow of f;oodsfscmces, and moncy S ) o
i . v]rl . o’ : a > . &5' \ ‘ FRREY l_ . - . v ’ ° 2
— - ,;' —n - - —— £ —
CONCEPTS.- . CLARIFihA'r\'rON OF CONCEPTS *~ .

" Interdependence of ~ ~ Economic “Hni
Economic Units - . “units. .n \

A

. N R < N /
~ Consumers - ’ . Varlous econgimi
N 7 L. ' ﬁ . economic unl\}n
© Producers - - . All units must both consurne a_nd produce in order to exist, -
Sl ‘ A B N - . ¢
Monéy and Financial .~ . Money sefves as a medinm. of exchange for’ goods and services. A producer ex-
Institutions - ' ‘ changes his. goods or services for money which.can be used:to purchast goods and

"( L o - services from other producers Money n \ used for the consurppuon of goods and

SCm

GNP L . tton, or it can be used ‘to pay profits to workers or investors. .. - .
: S R 8 : :

. - : ' Examp 6 of ﬁnanctﬁl 1nst1tutlons which operate in our economy are banks, savings

1
~,and logn assoc1at10ns, credlt umons, and stock markets. The amount of money which

- S which+ financial institutions provide. individuals and industsies will determine to

L T s plentiful, 1nd1vrg;|uals and industries can borrow to expand the size of their opera-

“tion<and" increase production. Fmancral 1nst1tuuons thus have a. catalytrc effect on -

)

ST T rhe,‘économy

;j"r,

produced by a .nation in a perlod of one year. The GNP is used by economists as a
imeasure of the performance and. growth oithe economy.

-

GENERALIZATIONS g . o '_ R o T

e Our economy functrons in 2 circular flow of ,500(18’ services, and money whtch results from ecouomrc dec1srous
made by mdrvnduals, businesses, and” govern ent’ - S :

. In the Amerrcnn economy, people and econdmic umts are dependent upox each other, therefore, expondtture by
‘one eeonomic unit serves as income teganothert : :

. Money is thé soc1al invention that acts as the major medium of exchange and serves through ﬁnancral ingtitutions

!

.as the catalyst of economic actrvrty S

a P * | [

. 4"/ £ 16 ‘
. - gt e J .
0 - A 2 4 .

ERIC: .
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- units produce and consume, economié goods and servrces. An.
ay serve'as 3 producgr in one instance and asa consumer in another, '

services can be loaried to, othegs to enable them to build capital and i increase produc-

) : these institutions take ‘rn is related to the amiount of money-individuals and other -
o - . economic institutions. ha%e after consuming basic- needs. Fhe amount .of money-

;. ,some extent the 'ﬁzfrb'oductron and profit of industries and 1nd1vrduals. When money -

it The Gross National Product isa measure of the total output of goods and servxces‘ -

N L. Lo A Poee .




.o . SUGGESTED LEARNING ACTIVITIES S
° | S S e ." ‘ ~  T

lInterc{ependexice of Economic Units—List e:camples of individuals, industries, and governmental agencies and

show how each economic umt is both‘a producer and a consumer of industrial goods and-services. Suggested exatriples

~ are an individual who works as a welder inan automobrle manufacturmg p'l.mt ‘or a Carperiter who works fora hoime
" building construcmm company ” ‘

ne - - ' ' o)
Muncy 'md Fxnancral Institutions—Show how a worker (e Lo welder or carpemer sug,gested above) might man-
age ‘his paycheckfor goods, services, and savings. Show how the’ income received by the automoblle manufacturer.

-~ or construction company might be drsbursed—-—mve'stments and expenses, ¢ '

N Financial Institutions—Sell stock in a hypothetical or actual cornpany Show how ‘money is loaned to provide cap-
ital to beg,m or expand the operatron of a company. Also, show How invested money carns mterest to repay stock-
holders (mvesmrs) : - o , AU

A 4 . Tl
’ (;NP——-Fmd the (:NP for the current year: Drscuss the way the GNP is computed N ,
Drscuss whether banks or savings and loan® assocxatrons, are really necessary for the economic welfare of citizens,
! ’ [ ‘ . . . B ’ - e E
’ [ Ly - . -
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SRR ROLE" OF G _'ERNMENT IN REGULATING AND COOR I@NG ECONOMIC ACTIVITY
. N o I
. ) . y 3 -
OB]ECTIVE The student ‘identifies the roles of government inr ‘the economy and is knowledgeable about his nghts
y “and responsxbllxtxes as 4 citizen to promote app;opnate legulauon and services to beneﬁt the whole
cconomy. c . §
p ,
) .. /. ‘ ’ ' ’ . ‘/"7 . ) . t7 e
BN T I e — ‘:r‘v‘ I R v .. ) — : )
. ,QONCE’/TS o v CLARIFICATION F*CONCEPTS L ' R o
‘ v ' c,« s - ;
" Role Goyernment ' “Tax money, colle ed l)y various governmental agencnes, is used in a variety of ways
DY A : to supply some, ods'and seryices, Governmental agencies often serve as employers
,(’ " As gt employer - L “and consamers or;lér to méﬁ the needs of the citizens in such areas as education,,
Lo "v Y ‘ ‘research, military ypetatlons, aad transportagion. In each case where the government
: ,‘f.‘# ‘ A aconsumer = / - Serves agan employer and/or consumer, it stimulates'the production and consumptlon
SR of "goods and serv1ct;s by increasing employment and income. . )
s "'-‘;’Asairegula'tor and coordinator ' -
' [ of economic activity . Go'vernmental regulatton is sometimes neede;l to ptsotect the rlgh'ts of ditizens'and .
R . - to assure that the self-interests of the individuals, industry or business do not become .
As a determiner of fiscal and harmful to ‘the 'rest of society. Examples of such regulatory practices are: laws pro-
] monetary policy - o hzbmng the manufacturet or sale of harmful products; laws against fraudulent ad-
: L - . ‘vertising; laws to guard safety, purity, etc., of foods and drugs; laws on labeling
Legislator . - of“goods; restrictive -or economic ngonopolies; and Jaws relatlng to price_fixing.
o B " Regulation is usually-brought about by legtslatton and is enforced by CO‘{nmlSSIOHS '
T \ - . 7" -and agencies cstabllshed by the lcglslatty e.. °° S
= / v “' ) B T ’
o 'The economy of\thls country is controlled, for the most patt, ‘by the “supply and
AR . l T ¥ demand” , quotas generated by the, market ssystern. Government spendmg and the
e E actions of the Federal Reserve Board also regulate the economy :

, Basncally, the Federal Reserve System serves to add to and regulate the amount of
S money:in. circulation. Monetary polncnes are controlled by the: buying ,and sglllng
‘ ' ., of.securities; by raising or lowering thé amount of money meriber banks of the
s o - o ' system are requiredgto hold in reserve agamst ‘deposits; by raising or lowerlng inter-
- ‘  ¢st rates for banks WlllCl) borrow from the system; by controlling requirements for
the purchase of securltles, ind by controllmg down payments and time limits-on

el . credit. o . i
. S - o T T T
A RO © . -The federal governmeit also regulutes the economy in other ways. Some exumples
- : ' ' “include the financing of soil banks and price supports for agriculture, stockpiling -
. of surplus industrial production, and ‘the subsidizing of communmes consideted
. A' L . tobe" 1mpacted” areas. :
. S R . ’
GENERALIZATION el ' ‘
. . In the American CCOﬂ()mlC system, government serves as a regulator and coordinator of economic act1v1ty, a de-
. ‘terminer of fiscal and monetary policies,’and an employer as well-as a consumer; therefore, the individual should.
“be an 1nformed citizen-voter in order to communicate his view concernmg his own lnterests and the general wel-
o fare to the proper government channels ' L 1 8 ‘“ 5
S T
it s . ‘ «
. \) --!J‘. L ) .
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'~ .| SUGGESTED LEARNING ACTIVITIES - o,

) . ' ., .o ¢ ot o . . B §
.. | . ’ - . , . g .. ]
) : . . . . [ . ) . . . . ..
© TRoles of government as an employer and consumer—-Have a repre eatative. of the county or state highway deBart- )

ment discuss how tax money is used to provndc roads for transportatron. N

‘ . Trace the practtces neCessary for burldtng a new htghway begtnntng thh the planning stage at whtch time htgh- i
~way needs are determined to the completton of the highway.

Explore the contrrbuttons of gpvernment-sponsored ré’search on atomrc energy to industrial practices and consumerj
beneﬁts : - R

now bemg used by the general public.

. E
. -
L

ic acttvtty—Study a local burldrng code Have students apply t.he code
Dtscuss how houstng cades place competitive restrtcttonsfgn building " -

As 2 regulaaor and coordmator of econo
to their own homes and check for deﬁcnenpe
, contractors. :

Identtfy regulatory practtces and laws en
Food and Drug Administiation ,
Federal Trade Commission
Federal Housing Administration
Better Business Bureaus -

yrced by the follovying agencies as they affect industry and consume’rs:

\ E ) . L

' - Department of Commerce
- Department-of Labor
U.s. Departm\t:nt of Agriculture
o National Bureau of Standards
' Department 6f Justice .
o Antitrust Division - ‘.

"% 7 Securitiesand Exchan se Commission
i‘ b o

Y,
-

As a determmer of ﬁscal and monetary poltcy-—Mak a chart showing the interest rate charged by a savmgs and
g loan association or bank for home loans over the last fiyke years. Talk to a realtor about home sales over the past five

years, Compare interest rate ﬂuctu.mons with sales fluctdationsy  * o

Discuss the’ effect which a government loan might hjve on'the economy if it were made to a corporatxon for the
.- purpose of manufacturmg a new airplane such as the SST\: ‘

Identify' and read the warnmgs.prmted on labels of polentially dangerous but” useful products, such as, lacquer -
thmner, acfosol spray. pfunt, and adhesives. 2 S , o . . . . 4

Have the student$ debate the following statement: “Drt sers should be »requrrcd to . pay road taxes (such as use
* tolls) only for those roads they frequently use.” ;

3 .
. . . s

r . . . e < e
FullToxt Provided by ERIC. K . <
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SRR * EFFECTS OF LABOR AND MANAGEMENT ON THE, ECONOMY - - | o '
i . — . e . c L : o ‘s
- ) . A ) " ] R ‘7 ‘

—e . ;o
e -

OB)ECTIVE The studcnt differentiates between the effects of labor organizations and managemcnt ‘on the econ-

i omy and identifies their functions so that he can :elatc their -operation to his future roles, - . 1 i
. :;_ . . , T " b P . - . - . s .
»  MCONCEPTS ;l CLARIFICATION OF CONCEPTS . . .
. . s - - ; - — ,‘ . .. i .~. -
. e . .‘ e - v e ’ ‘ - . " !
= Labor and‘i\’[anagement o The term labor is ‘commonly aSsuuated W1th the employees or workers in a manu- "
P , B * facturing plant or a construction trade. Over the years, a number of labor organiza-]

- : ~tions called unjons have’ deve'loped ,The basic purposes#of labor unions have bee
to represent the workers’ points of view te employers and to negotiate agreemen ~
Collective Bargaining ' _thh employers regardmg wages, workmg conditions, and other beneﬁts. Unio TR

Strikes and L«;ckouts o umls——llghtmg, heatmg, ventllatton, safety, etct—and for other beneﬁts such as piic ic

. Effects - S ", are usually sought by “labor to enable workers to buy paore and better goods nd

T .

. ' -
- ment .. _ .

S il ". Tof its coIlect ve union membershlp “The basic goal of collecnve ba'i'gamm
s e attain peateful settlemen§ of disputes th?\)t are of mutual economlc benefit to both -
L l’a’our and. management. /. ; : :

5 e e c ag

o S (3 labor and management. represent.ltxves cannot reach an a;,reement, a ‘third party
St o o _may be brought in to conciliate, to medmte, or-to arbxtrate a settlement Sot‘netnmes s,
o N labor/management-disputes regitlt in a Mfrike of a lockout. Strikes are brought about Fo
R v when workers r/e_f_gsc to wor!\ Loc!\huts occur when 'inanagement closes,the“plant. oo

N Lo R .

T . a0 RS
- '

g
.

5 Do LT L e Whm produetum stops bCCdUSL of, a stnke or Tockaut; woﬂ\ers must go w:thout '

: ' ' T o wa&es and management x‘s/not able-to continue to make a profit. The economy
; s ﬂffected becaude_wige carniérs must cutldown on the consumption of goods and

5 - o - services, while t:moods or services of a business befome scarck;r are no longer

: ' . available; the resources of the business are 1dle : ot

CENERALIZATIONS‘ - T —~

“

¢ Labor-management relations ar¢ a’ matter of public concern; therefore, cltizehs need to understand the nghts as .
« -+ well as the responsibilities of labor and management in mamtammg a chmate of cooperation and mcentnve for -
' ~high productivity and stability. ‘ : : e LT e

* The individual can play an mtelhgenL role in- labor-management r'elati()ns as a unio'n member, a representative of
’ * management, an arbitrator, or as a citizen-voter. e, ' :

Aruitoxt provided by Eic: . . . - .




S SUGGESTED,LEARNING ACTIVITIES
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- . , . . o ’ < <t L, . : : ) Y ‘
Management, “collective bargatnrng——ldentrfy a few xndustrres in the community whrch haVe 'umons and other in-
“dustries which are nonunion. - ) o ' : . S .

Identify the unions whrch operate in your community, After Conductrng reaearch on the roles of unions \s and ‘ran-

agement, have the class assume the parts of labor and, management for the purpose of role-playing’ the settlernent of
a grievance situation which i3 easrly 'dernonstrated in the industrial arts laboratory. o .
Compare the wages and fringe benefits ,of union and non,unron workers._ C SR
. : ' ° ' *
. Identrfv the requrrements for entrance into local trade univns. |, ) :
: . .
’ ot Compare the (bsts of comparable goods produced by union and nonunromxndustrres. - T
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OBJECTIVE: The student should become knowledgeable about the éffects of sthic eamrng, spendmg, saving; and. .
T . borrowmg habrts of consumel-s on the ccomomy. ' ., - , '
GONCEPTS " ° " CLARIFICATION OF CONCEPTS ~ . . .~ .. ..

. Fluctuatrons mthe Economy The term pro;pmty is usgd to descrlbe a balinced economy o a state of economtc
- Prosperity well being., A pert&d of ‘rediiced economic activity is cilled a recession. Prosperity

° . -

_'Rqcession R is characterized By full employment ‘of resburces and productn’nty, recess;on results _
-+ - Inflation W o =, from the opposrte condlt,(ons. o _ . oL
Lo 'Deﬂanon, T ‘ .- R e PR A
’ Depresslon R - If there rs an jricrease in the-volume of rhoney a\d\ credit relatlve to avallable goods,
v +. Consumer Price Index 5 - “and: if wage$ increase and Eroductrvxty remaing the same, 2 peuod of inflation will :
" - Governmental Control ensue., There will be a continued and substantial risg in the’ general price. level of -,
L Consumer Habits * - ;- goods and sethces MIf the wolume. of ‘availzble money or. credit is decreased, the — \*
S Employment P o du cfmty general price leVel of g‘oods and servlces wrl'l deg‘lmydd a state of deﬂatzon wrll occur.y ..
R '.' - “The Consumer Prtre Index i is determmed by, comparing the relatrve prrces of goods -
o L today with the prices of the same or similar goods for a base year, For example, from ’ .
. R 194()-1965 the purchasmg poiwer of the dollar fell fmm 100 cents to about 44 cents,
G x.’ '+, The gouernmer;t may attern It to regulate ﬁuctuatlo of the ecorlomy by two meané

"by u‘rereasmg or decreasmg xpenditures, and by mcreasmg or decreasing taxes.:
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. ; .~ - SUGGESTED LEARNING ACTIVITIES ~ °
. , -, . ‘: ) .".-' ' L . . - ‘: i L 4 ', . .

-’ R . PN .
s, . X » N o

_ " Fluctuations in the economy—Make a list of .wage earners and galarred em loyeeo who work in mdustrr’al corpora-
. tions. Determine thc average earnings per .year for cach type of worker over a period of years.

o+ Make a fist of induitrial mhterials and producto which are related'f(o the occupatron 1dentrﬁed.above.v,l")eterrnine
i~ the price for each item over a perrod of years. | g '

-~

. “Plat the wages and prices on a graph and: compare the: effect of rramg wageyon costs of mdustrral producta pro-
duced by the employeea. e .o : U .

! . » L]

. Obtain data on saving and borrowmg habrt.) of conaumers over .a ,penod of yeara from a Qavmga *and loan asso-
~ cratxon. Plot the mformatron on a graph L T T

- . -~
" . P .
~ » .

. Dct,crmmc whrch perxod's of.timg over the last few years have bcen consrdered pcrnoda of recession and of pro

. Fmd current .Consumer Price Inde)r mformatnon * Make: alist of-tools or machmes used in the industrial arts lab-
oratory. Determing the current cost of cach item, Compute the cost of each item ﬁve years ago, using the CPL

- Invite somebne’ who was personally involved in the 1929-1939 depressxon era“to come to class and relate perwnal

_ ecoﬂomlc cxperlencesof those times, , - - . e :
. R 0:’\ » . X ‘ -
, .
) o v \ ‘
- t v A . . R N - L » '.‘ =1
. ) ! . . .. a
> o v ' - o ° ’
- M . 4 . .
. - .
L . : a- A
- p— : ‘
~e ‘ : @ ) / ° - .
P _ s
« = s oo <0 - - g - > Y
Yy i [
» ‘ - . G‘
’ N - "_!- -
FYLN .
. : ° . - . s
° s . 4
. . . : - v
o o “ . g
1 . . @
) . ¢ . i : i .
M o B *
) \ ‘ o
<? . ! [}
o i Thxs mformatxon is readily available by requesting that your name be added to the mmlmg list for recexvmg “News-
. Informatxon.," Contact the U 8. Departmenit of Labor, Office of Informatxon, Waa}ungton, D.C. 20210 for this dervice.
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perity. Note wage, prrce, saving; and borrowmg behavior on the, graphs constructed earlier for these time perrodu. -
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pmcrz AND WAGE DETERMINATION
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MARKETS: PRICE AND WAGE DETERMINATION . . -.. = '

.

-

OB]ECTIV E: The student will ldcnufy factors whrch contnbute to the pncc of a product or servicé ‘asa basxs for

g cost and Wagc dctcrmmauon. L
o . } :..J .‘:'-.
. CONCEPTS ' CLARIFICATION OF CONCEPTS

"

L

Markets
Price and Wage Determination

- Wages

* GENERALIZATIONS:" ",

. The word mar/(et is used to descrlbe a situation where buyers and sellers are brought .
- “together for the purpose oE exchangmg goods and services. -

"~ The prrce system is a devxce for decndmg how- scarce resources should be used and }

how limited supplies of goods and. services shall be divided among consumers. Price
is determined by supply and demand a high price reflects a. shortage of supply ‘and

an’ increasing demand. ‘High prrces also d1scourage consumers from buymg and .

often encourage savings.
. . . . : - ' -

In addition to the supply-demand relanonshlp, pnces are- dependent upon costs of
production, transportation, merchandising, design, and taxes; and upon government_

: regulanons, market competmveness, and the condition of the economy

<

~In general the va]ue of what an. 1nd1v1dual can do determines his income. Highly
"~ skilled workers command higher wagesthan do untrmned ‘and unskilled* workers. :-;"
Competition among producers. maintains high wages for workers whose skills are’

in short supply The acnvnty of thé market deﬁmtely helps determlne pl‘lCCS ‘and .v

wages ‘ . . o o BRI

'y

». Since price is one factor to be’considered in any puichase, the individual should know-the relationship between
‘the, factors which .make up the costs of goods and ‘services produced in order that he may make informed choices

-as ta the value-prrce ratio.

Y

e The prices of products and services determine how much the consumer can buy wuh a given. 1ncorne, therhfore,
 the consumer should know approximate prices of ‘desiréd goods and services in advance of actual purchase in
order to make pchsnble better money management and more efficient spendmg

a




»

i SUGGESTED LEARNING ACTIVITIES

.

B R SR v ' e : :

i Interwew (or xnvnte for a,class presentation) a management representative from a local industry who is involved
, . with determining wages and costs of production. Discuss the elements that are considered in determining wages for .
.« various jobs thmughout the industry; and the relatlve cgsts of produetton, transportatlon, merchandlsmg, taxes, etc, - %
- . on the selhng price of the product. U _ : C : S

Conslder the expenses involved in mawproducmg a product in the mdustrlal arts laboratory. Esumate ‘what the -
selling price would have to be of a product, considering wages, cost of materials, overhead, dlsmbutmg costs, taxes, etc.

 Divide the class into two companies which pmduce snmllar products. Have the companies compete in the pro-
duction and sales of the products, -

Make a’chart of industrial occupauons, showing the amount of education or training needed for each occupanon ]
" and the average wage for each occupation. Hlustrate the différence.in training requxred and salary earned by highly =~
skilled service technicians (air condmomng and color TV) as compared ith other service occupatlons such as garden-
ers and carpet installers. : TV ‘

b
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* OVERALL OBJECTIVE:

i

C e

o

INCOME PROCUREMENT | e
. . a . S, ) . . . .

o
- o ” . .- ‘

/ ot
The student develops an understandmg of income procurement with analysis of how
sccunty and  wages relate to education and trammg. The student ‘will broaden his eco-

yomic cgncepts to thc point that cach recognizes hrs vocanonal potcntral and his im- -

- portance: in' our economic socrety - _ ’

RATIONALE T o N |
The student should develop an understandrng of .income procurement to be able to relate how security and wages

are dependent upon, education and training, This i# particularly true of the student who probably will not seek high-

. er education beyond high school, but instead will go directly from high school to the “world of work.” The student

should broaden his knowledge of economic concepts to the'point that he reco};nrzes his #stal’ occupational potentral
-and ‘his personal contrrbutron to the economrc socrety S S : .

K

 Basic to all spending is the. avmlabrlrty of ﬁnanclal resources. rndrvrdual s spending level is drrectly dependent
upon his income. His income is dependent upon his choice of an occupation. The “choice of an occupational field,
training for the “world of work,” and the importance of a worker-éonsumer should, in part, be under the direction
of the Industrial ‘Arts teacher with the assistance of the school guiddnce counselor and th student’s parents. It must - ¢ ,
, * - be recognrzed that life style is dépendent upon income procurement 3t the Amount an 1ndrvrdual s_pends for goods
- and services is directly dependént upon “his actual as well as potential level of it

~The number of workers in a partrcular job or professxon is generally determined “the natronal economy, while .

- the actuial basic choice of entrance into an occupation is made by the worker-consumer.” Therefore, it, i necessdfy for -

* the Industrial Arts teachér to be aware of factors affectrng the economy to provide relevant educational and guidance
: 1nformatro for s students. -, o : p
n for hi - . | | p

Many* of the decisions - concernmg the chorce and pursuance-of an occupation depend upon the goals, phrlosophy,
and attitudes toward life adopted by the individual student. What happeéns if the job is eliminated through technolog-
- jeal change? What is the,  cost of retraining? Can all individuals be retrained? Who pays the cost of such retraining?
.~ Will work in the. chosen field always be available for those who,want to and need to work in that field? What non-
* monetary contributions may an individual make to society? How may. changes in the faw aﬂ-'ect 1nher1tances, taxes,
, .md occupanons? Does the wofker have a stakg/m» the rnvestmenq market?. : '

~ The rclatronshrp of income procurement and consumer behavior can provide a source of enrichment to the explor-

“ation of industrial occupations and hobbies through instruction in Industrial Arts. An individual’s decisions in’ govern-
ment; in education, jn his community, and in his dealings with his fellowman are affected by his income procurement t

“and consumer behavior, - : : o '

o, N -

»

= B

.
PAruntext provided by eric [l '




. . ., HUMAN, FINANCIAL, AND"COMMUNITY RESOURCES o
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HUMAN, FINANCIAL, AND COMMUNITY RESOURCES'

N

. --.'
“ v . v

OB]ECTIVE The student wxll xdenufy and utxhze vailable resources in reachmg goals in'terms of potenual capac—

1ty and as a method of achxevmg personal satisfaction.

T

Eae)

o * . . L

W

CONCEPTS

CLARIFICATION OF CONCEPTS R

PR

. Human Resourges

“Time .

1

I:.nergy
Talent and Abnhty

Skills -

' Knowledg:?.

P

"Health
iInterésts -

~ Attitudes

" 50 that children ‘will be better able to understand their personal talents and re-

e .
The role of “Human Resources as it relates €o Industrml Arts should be clarified.’

sources. Students must “realize that most occcupations are, stratified and that the
lowest stratum of any vocation requires the least amount of talent, ability, skills, or

" khowledge and, generally% prov;des the least amount of income, This premise is .

generally true of either an ccupation in the manufacturmg or construction industry. =
If one desires a job providiifg moré incorhe, it is necessary to develop additional ...
ability, skills, and knowledge, and to have the correct. attitudes tovyard wogk and.

the work place. It is hielpful to enter a chosen vocation early while there is still time,
interest, energy, and health to advance in the occupation, to attain personal goals

and -an adequate level of income, and to achxeve persanal satisfaction,

-

The Industrial Arts teache’r should assist a student to develop correct attitudes and

to improve attitudes toward the work place, and tovard his own work with fellow
emiployees and supervisors. Sometime in education or in life everyone must Jearn that

'ir is advantageous to be punctyal, to have a good attendance rétord, to be able to get

along with. people, and to )f’fdve empathy for fellow workers and supervisors and
their problems. Sometime i lee each of us must discover the old maxim, “No Man

~is an Island.” Each of us fs somewhat dependent upon every other human being
" for our social and economi welfare, so we must develop patterns of behavior that will

nnprove socioeconomic intéractions with our fellowman

o ¢

M - Y.
(43 .




‘CONCEPTS - = CLARIFICATION OF CONCEPTS = a

FINANCIAL RESOURCES The Industrial Arts teacher ‘must undersmnd enoug,h about "the’ économic system
fa be able to explain how wages affect, and are affected by; changes in the economic '

Wages . - system, Rent, or the costs of natural resources, is dependent upon the availability and
_ demand for these resources. Interest rate. for foans is dependent upon the supply
* Rent L - of \avalla’ole money and how fast thas money iscirculated through the system. Profit
N ' is dependent upon production costs and sales, The individual citizen throug,h work, .
Interest - earning wages, paying for goods and. services, and earhing and paying interest, .. -
) : s hclps make the entire economic system work .
Pr()ﬁt

Thé service and phxlanthroplc organizations within a community gre usually oper-

COMMUNITY RESOURCES ated by responsible citizens who are striving to maintain and improve social, cultural,

Ce and! econoplc conditions in the commumty These organizations provide profes

slonhl assxstancF as well as financial help to the needy or. less fortunate within the

L commumty The educational institutions in a community reflect the hopes, desires,

S - .and the life styles of the community. There are often other consumer protection

o orgamzatmns within a community, or an ombudsman to provide citizens with a

i : “s0 between” when confronted with problems with government, business, or industry.

R "Credit protection agencies. and other channels of assistance also exist as part of
3 e government or private busxness to provide addmonal consumer assistance.

L

o !

M

s 1l . ° -‘.
‘ .

»GENER’ALI'ZATIONS: | o ‘g _ ,
. Resources are avhilable to people xq varying degree. T he use of these resaurces determines how completely one
reaches his goals and achrcves persTnal satlsf:ictlons - : .

’

. Varmus orms of monetary income |may be used to mcrease one’s net worth in relation to hls lnltxatlve, ablllty,
and desires: N )

1

. (Jommunltymésources are capable of provndlng varlous goods and services whn;h may assist'in attaining- and en-
riching lndwrdual ob]ecuves P . :

b
A

‘< - . , . . i
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Aruitoxt provided by Eic:
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v . i : s :
- SYUGGESTED LEARNING ACTIVITIES - B!

H

. . . - ‘
Human Resources——Have students estimate how much time, energy, abnhty, talent, slull knowledge, etc., ﬂ)nces_
sary to get and hold'a jo il manufacturmg or construction.

‘Have students discireg what health requnrements are necessary to get and hold cuch a job. Can a handicapped- per-

gon get or hold all such jobs? Have a héalth oﬁicral company nurse, or_ public health nurse dnscu s how health is jm- "
portant to the job celected. s

v

P : v * . . ’ 3 . v X ' . l
Have rtudents role-play unpleasant personalities on- the job with their fellow workers and supetvisors. Have stu-
dents diccuss how an unpleasant per"onallty or attitude could place llmltatlons on andggdividual’s contribution to the’
- job and to the communlty "~ o , : - .

r ' ' ’ S .
Have students xdentnfy and preface a lnst of skxlls (rnformatrve and technlcal) they now possess t}mt could assist - ,-;,f' -
them in obtamtng income, Make a list of skills they hope to develop,to achleve future goals. :

Have students 1denufy and prepare a hst of attitudes which are necessary to get and keep a job in manufacturmg_ .
- or construetion. Flave a perconnel man’ explain why it is necessary to ‘be punctual, to have a good attendance record,
. and why it is necessary to be able to get along with fellow workers and supervisors, Have students discuss good and bad
~ attitudes about jobs, and make lists of those-they now ‘possess. Have them select 4n- attltude whnch they do not now pos-
sess and make suggestions 25T how ‘they may improve on thiig attntude. o ‘

Have students make a list of jobs or occupatrons tliey personally know parents or nelghbors hold. Have students
discuss these on the basis of education, training and ablhty, and. knowledge necessary to obtain and keep each job of
&% occupation. Is continued educytion necessary to advance or maintain one’s employment in specific jobs or occupations?

" Where may such education b’ ohtamed? Into what classlﬁcatnon do these ]obs fall: (productlon, professnonal man-
' ag,erlal service) P . : .

.

Have students -tell about a hobby they now have what training is necessary to continue the hobby, what slulls
make it easier. How could thns hobby. be expanded to provnde income now -or in the future? Include a list of amounts -
of tlme spent at lexsure-tlme actmues and tell how this lensure time is spent. _ : Lo

Have students discuss a lob ‘or occupation they would like to obtain. Drscuss the training, skill, talent, and
ability necessary to obtain and hold this job. Is additional trammg necessary to advance in this job or occupation? Will
» this job or occupatlon exist in the next decade? Is it likely to become obsolescent op obsolete? What skills-used in this -
* joh_might be used inanather occupation, if it is necessary .to . change occupations? Is there any age requirement =~ &
which might keep a person- out of tl‘HS ;ob? Would a man have the necessary time and energy to be retralned if the
pOSmon becomes obsolete? o LT .

vy,

S

Discuss the impact of alcohollsm and drug use on a worker who is attempting to obtum\and retain employment.

* - An alternative activity 1 would be to invite an ex-alcohollc or ex»drug user to tell’ what effects his disease has had on hls'
employment ’

Have union and management people explain therr roles in prot cting and upgradmg human resources Dnscuss
the impact that labor unions have had. on workers Llst the advantages and dlsadvabtages of union membershlp

I Fmancral Rcsourccs——Have students write reports on ways to earn’ oney Reports should include normally suit-,
' able and non-suntable methods of obtaining funds. Reports should show\the effect on the person and on the commun-

ity of obtaining money in. 2 wrongful manner.’ HaVe students discuss hbw obtaining money in ! some rlght manner
.7 bolsters self»conﬁdence and self-reliance. - o B :

‘ . ‘S‘Q\’E\ a4
{g,% ~  Divide students into' groups. Study the difference between gross and\net salary, after deductnons. Have the two\_

groups discuss the difference between the two. amounts, To whom does th deducted money go and how is it used?
Have students dnscuss rent, food and msurance costs for their communxty :

I -2984

A

s
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B

- ~

Have several students report on the amount one might expect from varidus investments. Have students investi-

" gate stock purchace, mutual funds, savings and- ‘loan and other forms of investment. DISCUSS the abount of accumula-

tion as it relates to the amount of human resources inveésted.

.

Have a property manager.tell what return might be expected from a real estate property rnvestment Tell, prob-

lems of remoz)ehng, rebuilding, maintaining, and renting such a property.

Identify local agencres (public and private) in the community that provide assrstance—-economrc and profesSron-
al—to improve one's ability to nchreve his potentml capabilities; e.g., schools, employment service, fraternal and servrce' '
organizations, etc.

" Have students discuss the importance of responsible citizens in the commaunity. Discuss why it is important to

 have responsible citizens in a community. What they do. How they operate ‘What good they laccomplrsh an a

- ‘school activity or an Industrial Arts department activity to do a “good-turn’ for a retired individual'in the com un- .

ity or for a park or a hospital or some community organization.

Plan a party for an underprivileged group. Prepare a budget, earn the money, make a plan for spending the money, .
and then have the party. . . .

.

Maintain and repair local facrlrtres, such as a. communrty bunldm&, firehouse, grange, hall, school playground etc.,
using donatéd- materials. , . ‘ .

-+ Involve students in a contest to see who can ﬁnd the most community resqurces in the telephone book or the‘

" city or county directory. Report on how the communrty resource agencies can help the 1ndrv1dual directly and the ‘

,\)

ERIC

JAruntoxt provided by exc

communrty -as a whole. ST ‘

g,

Have studcnts compare how crty, state, and federal taxes affect s.rl.rrres,

Have students rntervrew their parents to determine what_fringe benefits are offered by mdustry and how they
affect one's income; e.g., paid hospltal and, surgery, pmd dental sick leave, paid life and health insurance. - :

.

How do these fringe beneﬁts contribute to the economy of their communrtyP o - .

30 oL e
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SELECTING AN OCCUPATIO®®  + . °© :

5

,OBIEC’-_I‘Iy'Z: The studept should explore, mvesﬂgate, and evaluatc occupauonal areas whxch he consxders appro- ’
priate to his abxlmcs and interests in order to function in socxcty, e . \ .

_ . : . . ‘v : " v o . - . _ .'9' ;

CONCEPTS CLARIFICATION OF CONCEPTS . © : -

LI S
Requirements of a Vocation

Educational Training = *

Length

Availability i
Financial Cost
Opportunity Costs

1.

.
Personal

Skills and/or Intellectual :
Aptitude

Honesty

) Initiative
Loyalty =
Industry
Degree of Health
Acceptable Appearance

Ability to Get Along
with People
Age )

ERIC .

Aruitoxt provided by Eic:

vary from occupauon to occupatlon. -
!

AcCeptable appearance is probably most important in certain® service occupatnons, -

v N w - v

The educanonal and entrance requxrements for the various professmnal, service, and
production occupations vary in length and content as the occupations themselves .
vary, Certain construction and manufacturing trades require a formal apprenttceahlp

for a specific number of years, including both classrobm drid on-the-job training.

Some occupations and trades require a license, -usnally” granted after ar examinatiort
.md service. Certain management-level occupations such as architecture 0 civil
engineering may require four years of college, including a number bf’yearsi% pro-
fessional school, work experience, and the paasmg of a state examination before one

_may be fully licensed to work in the profession.’ Anothie professional occupation,

such as an Industrial Arts teacher, miay require four years-ofxollege with the inclusion

.~ of certain technical and education courses and successful teachimg experlence before

the state will dssug 2 permanent teachmg certificate, Certam constritction® trades, ¢
such as electrical, often require additional training beyond high achooi, supervised

" work experrence, and the completion of a.specific-practical examination conducted

by the union educattonal agency before being pe'fmttted to engage in_this t”rade.

v

The avanlablhty, cost, and opportumty to enter formal educattonal programs will *

. . .
‘ ; ST ) .
. . . .

- : . -
e / L.

\ . S
Intellectual aptltude is not an absolute for, man? trades. R o CTe

The average student who graduates from hngh school whdhas any degree of manual

dexterity, should be able to 6'perform adequately at a. ma]orxty of the trades. and

- service mdustrnes. e S . e o
Honesty is an absolute requirement for-most jobs. T
. - . _f- . ’ o . . -
‘. . . ) 4" ) . . . - ’“.t .
Initiative, loyalty, and industry are normal requirements for most jobs. ~ -°
i s S ' o

. \‘.- - iy . )
Gpod health is a definite requirement for many ma_nu:il jobs. .

as is cleanlmms

,The'ability to get along with people is a requirement of most occupations, The

ability to relate with people is probably most important in service, professnonal and -
trade occupations: :
36
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CONCEPTS -

CLARIFICATION OF CONCEPTS

Time Demands
On-the-;ob
©Off the-)ob

Einangial - )
Educational (;(bta i
Material Costs

Salary, Wages,

Benefits for Employees

=

Benefits of a Vgcation

.- Monetary Rewards

O%upatiénal Outlogk -

.- Persomal Satisfaction
* Social Standing.

‘Non-material Retur}is -
Effect on Happiness

Contribution to Socrety
Security .
Fringe Benefits

o

Other Considerations

~ Mobility .
-Future L

.\)

ERIC

Aruitoxt provided by Eic:

Adaptabllrty to
Similar Vocations

Age

Sex -

Necessity for Retrammg
Working’ Condmons

“the job. - : ’ . S

Physical or Mental Work .-

= - ‘ ol . " Lt .
-, : o T,
The time demands for some professions could very well exceed the current normal
work schedule of 40 hours per week, whereas the factory’ worker may work 40 hours
per weck with or without overtime. Some trades are begmnmg to limit their~
work to less than 35 hours per week. Some industries now work a 3 or 4 day week ’
and some industries offer 15 weeks of vacatron after a specrﬁc number of years on

I3

. Some professrons have little in the way of set hours. Many managers will always'

take.work home that could not be completed at the office. Some manufacturmg com- .
panies require that their employees, especially on the managerial level, be*available
when called Some jobs only require that persons ‘perform tlxerr work only in time

o of emergency, the balance of the time being spent in training. o

The educational costs will vary ‘with the cccupation and the amount of time spent

- in training for the job. Other positions require little education.

AN

‘Salaries, wages,;and benefits for employees vary from occupation to occupation.
LN . . ) g

The benefits of an occuflation are threcfold: proyide financial income, fll th need

" for persox’ml satisfaction and self—worg{; and provrde status. Therefore, the employed
'person i 3 productive member -of s
»development and also to hls commumty and country, . ..

ety who is contributing to his personal self-

Status is many thmgs social standmg in the commumty, non- materral returns,'
cffect on, happmess, Contrlbutlon to socrety, and frmge beneﬁts.

~

Occupatlonal securrty varles from occupatlon to occupatron Some have much, others

. livtle.

Some occupations have much upward mobility and offer many beneﬁts to the rela-
tively uneducated, if the individual has the motlvatlon to accomplrsh the task

v Others offer no upward socral moblhty

»

The future of each-position varies wrth the posmon-. Some are very secure; 0th€l’s=.
have no future. N :

g P
The type of work varies from one accupation to another, Some are very arduous

and physrcal others are ment-rlly taxing. -,

3
Jet

, Age is very important l-n some occupations and less important in others.

- Sex iseno longer a c'riteriori, by law, for most occupations, Nevertheless, one does not
find many women workingin the construction crafts nor are there many men em-
ployed as secretaries in manufagturing plants.

L

T
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CONCEPTS . CLARIFICATION OF CONCEPTS T * ¢
® .
Sources of Informamn : MOat posmons require continuous education_and/for retrammg )
Local ‘ ] , The working conditions vary with each occupation. Some are tedious and monot-
. onous; others are challengin and exemn ‘
- School . : 5 others are g g' & ) - ,
' Library ' . .y . R
Specialists School gundance counselbrs and local school, and state libraries offér information
o o .
' . P ; : on all types of occupations. State employment’ offices p:ylde free occupatiomal
gundance, counseling, testmg, ]ob placement, job training, eferrals, etc. , -
State Government Agencies . v o RS 1
Federal Government Agen’cies - . o - ‘ '
’ )
,GIINIZRALIZATIQNS o . o . . L - .
¢ In making a (iecmon to select a partxcular vocation, one should consider the costs mvolved in terms of educanon ‘
and training required. i ; .
e ‘Time commitment demandu, personal dedication, and ﬁnancml demmds dlﬂ'er with' the occupatlon, and will be
“viewed as a determmmg factor in occupational selection, T #
e The kmd of ocwpatlon one chooses and the degree of success will affect his economic values.and mcoéle. )
* e Psychic income has non-material returns such as pleasures and satlsf'lcuons whlch are to be consndered in the T
total concept- of job sclection. : , . I : o
. ’I,'here are numerous aspects one consnders in chbosmg a vocation if his selecuon is to be compatlble ‘with his -
competencies and his economic and personal goals. : .
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| SUGGESTED LEARNING ACTIVITIES
\ . A _ e, Ae.‘: .

. Havea professnonal man, a civil engineer or architect, for example, dlSCU s5 with the class the nature of his formal -
educmon and training, that was necessary to obtain armentrance-level position in his chosen occupation.

Invm: a management-ievel construction *executive and 2 tr.\de union ofﬁcnal to mucusu how a high school grad-
-uate may obtain a_position in the construction trades, What training is-needed? What are costs of unjon membershlp? '
What benefits could a beginning wotker expect from union membership? °What frmge benefts could be expected
from the company? What wages could a beginning worker expect? -

~ Ask a local 'IW repairman to bring some of his test equlpment to class. Show the use of this equipment on a TV
set. Tell the class how much training was necessary to achieve his present level of competency. How could ttaining
for this industry be used in another occupation? Why is it necessary to get along with people in this occupation?
How many hours per week are necessary to earn a suitable income in this occupauon? v

T Atk a local independent hardware store_ owner to discuss what characteristics he seeks in prospectlve employees.
What krmwledge is riecessary to adequately perform a clerk’s duties? Why are honesty dnd appearance important?
What salary or wages and other benefits mlght an employee expect in the retail hardware busmess?

. Have a ganagerial persori and an mdustnal union steward from ‘a local manufacturmg plant visit the class to
discuss monetaty rewards, occupational outlook, personal satisfactions, - non—monetary returns, security, fringe bene-
“fits, workmg goﬁ’dmons, and future ]ob opportunmes and security for progpective employees in a manufacturmg plant.. .
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" EDUCATIONAL OPPORTUNITIES v

. . . v e . ~

|conrmuops eoucamon| o |
| / . | .SOURCES OF INFORMATION | -

ST e . |Field Trips. :
S ' . —~Printed Materials‘
- .[*Counselors - -
Lo —Career Days . - R B ,v -
—~Resource People . —_— BN

L3

| PREPARATION. FOR . o , | PREPARATION FOR|
|FURTHER EDUCATION | |- - . *~ | EMPLOYMENT

.~

veeraDING OR| | . . | [ENRICHMENT B R
REFRESHER — - ™ OF LEISURE TIME | |
aized R , —

. l'v' ,-“lo. : — . j
/| IN-scHOOL| . - L S OUT-OF-SCHOOL

N . - . .
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.| PROFESSIONAL | . . » VOCATIONAL~- | - APPRBYTICESHIP |
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4.

4 'ducauonal Agéncrcs

~ Admission Requirements

' EDUCATIONAL OPPORTUNITIES ~ =

a

S
a

OB]ECTIVE' The student should rdcnufy and examine publxc and private agcncrcs on a local, statc, and natronal

level which will enable him to secure continuing cducatlon and trammg desired to aclucve pcrson—
al satrsfactron and: self-fulfillment.

D

Ty - — =

CONCEPTS ~ CLARiFICéTION OF CONCEPTS

< .

5 il

- . B : S * -
Types of Educauonal Agcncrcs " The student is already familiar wrtb&the avarlabrlrty“of educauonal oppor‘tunltres'
o provided by the community clementary and secondary schools. It is imperative that
In—school Coe ‘. he also learn of the extended educational services provided by the-schools, sucti“as -

Ppblrc ‘adult education programs. Students should also learn of the numerous opportunities
. Private v _ for personal growth and occupational development available by private 1nstrtunons,
Parochial .+ both residential and correspondence -education schools. The. kind' of school ong **
Outeof. school o § .' . selects would depend updn his occupational and personal aspirations as Well as his,,

ﬁnanclal resources and ca abrlmes
Youth Organizations P

. -

) Adul&Classes . School guidance ﬁersonnel and counselors at'local and state employment offices and .
' S '“ of ' t-,' < community agengies, such as- the Urban League or YMCA, can provide some pro-
For;;cc;o ormation fessional assistance to secondary schodl students and adults who are. attemptxng to
Ple X drll(l;Zt 1 : plan educatronal and occupational pursurts . . Loes
rinte erials - T e . .
g’"‘d“ng Cotinselors - o Most secondary schools prowde Industrial Arts coytses for all students. These pro—
areef Days . "> =

grams should, in patt, provide at least a basrc foundation for entrance into the work
placegor as a basis for future leisure time ?ctrvrtres, as well as producing a “better
, informed citizen. Some instructional programs may ‘provide enough knowledge and
skill for-a student to actually gain employment in related technical aréas, and others

Resource People 5f

; . rammg Provxdcd by

: , may provrde the basis for further educatron. = Ly 5
lc’:rep a;at;lon for S -Many youth organrzalrons such as the Boy Scouts, Girl Scouts, Campﬁre Grrls ‘ :
Frt:tz;nség on - YMCA, YWCA, YMHA, Boys Clubs, Juniot Achievement, and community ‘#
Eu 1 :;:r utca,lon schools oﬁer laboratory actrvrty programs onan arts and crafts, hobby, or-avocational B
mIp g men L basis. These hobbres might eventually turn into ]o‘és or provrde a means of occupymg Lo
e essiond y - one's lersure trme ‘ ) .l o . .
. Vocationaltechnical . ) e o T :
. gp P rennceshrp Some commumty schools and private vocanonal ceﬁters oﬂer ]ob trarnlng for, anyone, .
- Service .

' regardless of age, at modest entrance fee

Upgrading or Refresher Courses . N

Ep gl‘h g . e Some persons who wxll need basic education (eg, communrcanon skills) to prepare
nric ment o ersure ie . for further education, will find this avarlable in the Adult Basic Educatron‘ Centers

- operated in many school systems on both a day.and night basis. Many schools offer

- additional educatiorial experxences in a wide range of sub]ects for everyone on a

/ Pul)lic Education . nrght class basrs . )
Age ’.. . '_ I PR [ ’ . . o . o ] ) ’ " :,“ ' ,
Residency - - ‘ , S o R e
. Pretecjuisites Lo S e e 41 v - Coe
\V _' i ‘ . . 37
‘ e s .




 CONCEPTS " CLARIFICATION OF CONCEPTS ‘ :
o . ) ] : ' ’ ' v S . o ! ) i .
e Private or Paroehnal Education  Most professmnaLt ing will only be found in institutions of higher learning, but
‘ ' Apphcatlon . these often are dypifable during evening classes. ‘The various trades offer formal
Acceptarice .. .+ classes cither on a day or night class basis. Some firms provide educational trainidg-
: Payme'nt’of Fees *+' . for their employees either in or out of the plant, often during working hours. Tuition
. is often provided, for employees who are pursuing educational training related to
* Youth Orgamzatxons , stheir; empléyment. Some state agenc1es  offer rehablhtatnon or retrammg to certam
. * Opening m‘the Group - - selected individuals. ‘ T
Age S, : - ’ v
Membership Fees . .The admlsslon requlrements to pubhc or parochnal education may mclu age, resi-
T T  den¢y, r 1on, and prerequisites, but age is probably the least of these. Private trade

Adult Classes UL schools will bften accept anyone who has the fee; therefore, students should carefylly

Tuition ‘ . mvesugate the reputatxon of the school before signing an em'ollment cont,ract .
Reg’istranon e, , L oL Ny
. . Sufficient Number wih . - o S
. Sirnilar Interest . S C et T : : : »
.. Sponsorship by Educational ' : '
or Commumty Agency o o . o
GENERALIZATIONS . - T . B
] . ) . . . . A I . . . I8
. leferenf types and: levels of educatlon are avallable to the 1ndmdual at various stages of - hfe to assist hlm in
. =" _achieving personal aml\ economxc satisfactions. - L :
T , . '
" @ Training’ provided by oné or-more edUCatlonal agenc1es may 'a§s1st m raising an mdmduals economic level or
increase his feeling of self- fulﬁllment. " U . e » .

) Informauon .about educatlohal opportunm&s is readlly avallable' 1ts ‘use may help one choose an appropnate'
educatlonal agency. B : . . o L - . .

’ * : - . \

.. The govemmg ‘body of the educatlonal agency sets requlremems which the mdnvndual meets 1£ he is, accepted mto '

»
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S - SUGGESTED LEARNING ACTIVITIES ;

oo .
. ) [
.
.

-« Have students make a survey of all educational institutions in a community, Discuss admission’ requirements,
types and levels of education, results of enrollment. Show by means of a chart how these institutions provice educition
fo increase income. Include places where éither youths or adults may g for self-lmprovement, on-the-]ob apprentice-
‘,hlp, formal or leisure-time training. - :

Invnte a few “dropouts into the class to dlscusS .why they did not complete their secondary school education. What
,have been the consequences of their dropping out? What kinds of jobs do they now hold? Have them describe the
experiences they have had mcludmg the case dod difficulty of. obtaining_, and retaining employment. Would they hire a-
.‘dropout’,? . . ’ . . - N

Take a field trip to a vocational school, business school college, or other msntutlon of hlgher learnmg (parncu- .
larly a college that prepares Industrial Arts teachers) to learn the benefits of trammg beyond high schoo]

Have students explore with the school guidance counselor, catalogs of various “advaiced schools. Have students ’

" explore the application process, compﬁ:te sample appllcatlons and write a letter seekmg fdrther mformatlon and

hterat;ure from the schoo]

.
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v Accomphshment of Goals

E 'OBIECTIVE. Thc studcnt should rccogmzc, explain, and accept the total effect that his income procuxcmcnt will

tve on the individual, the famxly, the community, and the society.

. . £ ]

—l

-CONGEPTS !

, CLAI}&IFICATION 'OF CONCEPTS

EFFECTS AND RESULTS
OF DECISIONS '

Individual

—

Satisfaction _ v
Opportunity Cost ’

Family

" Income Leve]

- . Standard of Living
" Accomplishment of Goals
~ Opportunity Ci)st/

Community -
“Production -

" . Labor Force-

‘Growth = *

- Betterment
~ Society v
- Type of Goods and Services

Produced

‘Balance in ‘Economy . K

EVALUATING THE
- EFFECTS AND RESULTS

OF DECISIONS

Acceptance of Decisions..

- Recognizes the Difficulties of

Lhangmg Decxslons
Time -

: Flnanclal

GENERALIZATIONS'

/ i

The\ individual must recognize and accept the total effect that his decisions about

incolie procurement havefan effect not only upon himself but ypon his family, the
wnity, and the society. If he chooses to accept a very low paying job or is not
edudationally prepared for a better job, then his family suffers and the community
and sagiety must make up the difference between this individual's paycheck and a
subsistence income. The student must alco recognize that his goal(s) and satisfactions

-~ cannot be reached if he is not in some way prepared to enter the work place.

Y .

L M : .
-'The community suffers likewise if enough individuals fail, because the community

is responsible for the education of its young. If the children are not educated correctly,
the cOmmunlty must keep these people alive; production fails, the labor force is not
adequate to perform the tasks, there is no growth and rather than betterment, the

communlty decays

’ ,Soclcty must accept the responsibility for an individual's failurej the type of go'ods

produced by poorly educated individuals is below grade, the amount of gdods and

-services produced is usually low, Thus, the economy may be out of balance,

c -

The student must recognize that: his decisions are sometimes final and irreversible;

that he must accept the consequences of *his decisions which may affect his loved

ones, his community, and society in general is irrefutable. There is often not enough
time or finances to change the results of his decisions once action has been initiated.

For example, a person who establishes a poor credit rating because of his neglect in.

meeting his financial obligations; or a person who commits a crime, such as robbing

a bank.

:Tha family suﬁers doubly by an-individual’s failure to succeed in the Wm:k placeg
and all of the failures which are' the student’s are compounded for the family.

¢ The manner in whlch income is procured as well as the amount of i income, affects dlrectly the volume and quahty

of goods and services produced and consumed in an economy. . oy c
e After an evaluatlon the individual should be able to accept or, if necessary, pursue a more satlsfactory alternatlve )
of 1ncome procurement in Order to meet hls personal economic goals. S N ~
- 41
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SUGGESTED LEARNING ACTIVITIES ;
' ‘e
. .,' .
Have a successful buslnessman, or professnonal or tradesman, or worker talk to the class about how’ he chose his
life work, How did this choice affect him, his family, his community and society? Have him and/or them tell why

they chose their life work, the problems thcy had to solve and Wow it affected them, their family, and the communnty

' and society. - - .

What were the factors which may or- may not have forced this choice upon him? How did this forced choice affect
“him, his family, his community, and society? Is he happy with this. choice? Offered the opportunnty, would he choose
thns life work again? Why or why not? o

Have a group of “dropouts” who have réturned to school, explain why and how they made the choice to return
to school. What forces worked on them to ' “drop out” at first? How did their dropping out affect them as 1nd1v1duals,
thexr family, their community, and socnety? ' ¢ o

Have a person who has changed his occupatlon later in life explam his decision to change. What factors forced
this change upon him? Or was it one of free choice? How much retraining or additional training was necessary to
make the change permanent? Who paid for the retraining? What effect did the decision to change have upon the indi-
vidual, the family, the communnty, and socnety? What happened to-the famnly financially while the mdmdual was

" retrained? - . -

* Gomparé two communities, one aﬂluent and one less afﬂuent, and dlscuss their community resources, educational

' opportunities, etc,, and their impact uponthe occupatnonal choices of the persons in these communites, the communl-

ties in general the family life in the communty, and society as a whole.

Have groups of students survey the persons in their neighborhood. Find out how many have changed their hfe‘
-work and the number of times. What effect have these changes made upon the individual, his family, his income level,
his standard of living, the community, and society. Discuss such topics as housnnﬁr income, travel, and vacation. Have
“students develop a checkhst to accomplish. the above.

Havean. 1nd1v1dua1 into class who wnshed to change his life’s work, but either could not or. clzo:e not to make the
change because of any number of factors, to discuss why he did not or could not make the change. What factors affected
his’decision? What effect would the change have made on him, his famlly, the community, or soclety? Were age, time,

family finances, or other factors 1nvolved in the,decision?

Have a student discuss how the old sayings “Time is of the Essence and “Smke Whnle the Iron is Hot" are impor-

_ tant when considering a ;ob change. Discuss how these factors might affect the individual, his family, and his commu-

nity. Why are these decnsnons often final and 1rre.vers1bleP What effect does this have on the individual, his famlly,
“etc.? : : .
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"' CONSUMER BEHAVIOR DETERMINANTS

- OVERALL OBJECTIVE: The student recognizes that consumer behavior as affected by learning and communica-
I ' ' tion is 4 social phenomenon subject to all the mediating forces deting on social action and
v behavior. The possibility of altering consumer behavior or affecting it dcpcnds, to an
- . extent, upon the markctcr’s abxhty to structure and restructure the consumcrs beliefs and
' attitudes, : -

[7 L . ' ’ .7 L ) v"

’

RATIONALE

The f‘tudent of Industrial Arts must be aware of the numerous outside forces which are placed upon him that affect

-~ his decisions and behavior as a consumer of industrial goods and cervices. He must be familiar with the techniquea :
utilized by industry including the results of marketing studies, the work of psychologists; sociologists, behavioral scien-
tists and others to determine consumer values and gpals. He must then understand the resultant methods and tech-
niques used by producers in the mass media and advertising to promote their goods and services.

-

"The consumer must also have an understanding of the ways in which man utilizes his natural and economic re-
‘sources to produce goods and services if he is to appreciate and accurately evaluate the quality of those manyfactured -
and constructed goods and services. He must be aware of the factors that mﬂuence .his decision-making phxlo ophy in
* order.to develop a systematic method for making consumer decisions. Constmer information when taught as an inte-
“gral part of the regular Industrial Arts programs can provide the necessary experiences, informiation, and technical
- skills. These students will be better equipped to-evaluate and select the products and services that will assist them in -

better achieving their goals in life as productive citizens. . R ’ '

45 L -




0 . | - _. . . UI:IDERSTANDING CONSUMER BEHAVIOR . .: - o I
TR
OBIECTIV E: The student altcxs lus consumer behavior when he recognizes the need for changc through an 1dentl-
> fication of the varying mﬂuacnccs which affect hxs phllosophy. ‘
CONCEPTS " CLARIFICATION OF CONCEPTS

’
s,
i

Decision-making Philosophy - #A person’s own philosophy, goals, and ‘value§ are the primary inputs to the '
decjsion-making method used when analyzing a problem of choosing from the many
- alternative products or services available from industry. As he becomes more aware

of the factors influencing his demsmn—makmg philosophy, he is more able to use a

- ® " systematic approach for makmg a decision..
Influencing Factors ~ One's consumer goals and value.; are determmed by hxs life style, peer group, socio-
Goals - . economic level, social status, customs, and quality of life desired. If a person owns a
Values o v * lawn mowet which does not run, his personal goals and values will influence whether )

. Wants - | he buys a new mower, has his old mower repaired by a technician, repairs it himsclf,
Needs L or decides not to cut his lawn. He must then determine if his choice is to be based on
Activities - . a real need (must have), or a perceived need (desirable want) resulting from his

Experiences - . values. Is the mower completely worn out and not repairable or is there a new, safer,

~ Problems L more efficient or more attractive mower on the market which would be nice to have?
- Emotions - L His past expetiente with a product, service, or company will be another input to his -

Habits . v ' ', final choice. If he or his friends have been satisfied with a particular brand or model .

mower, he may take the mower to a: repairman with whom he has had positive-
experience; or he miay decnd’e to arepair it hxmself if he has had successes in s omall
engine repair,

A

One’s consumer behavior—his needs, habits, desires, etc—are often shaped by adver- .
_ .. tising in the mass media. Behavioral scientists incorporate. various techniques to
. . convince the consumer of his need for certain products and services, A person who
' learns to critically analyze advertisements as well as his own behavior, W1ll become a
better consumer of mdusmal goods and services, '

o

. ' » [ ' '“;._..' . ’ - "'N’A - ‘ oo
GENERALIZATION: " | y

1]

- . . 4 : / .“‘~ | ‘ .‘ . ' . . "' T .
e Our philosophy of decisioh-makirig should be affected by gur emotions, habits; experiences, and problems $0 that

the goods and services we select will draw us closes; to the goals we have set. .~ - - R
7 | - . . : . . o . oo L =
. " : _. : . . . o ° : D .




SUGGESTED LEARNING ACTIVITIES

\

. Decmon-makmg philosophy—The student will des cnbe the decision-making method that he would use to select
from among a Ford Maverick, a Cadillac Eldorado, a Chevrolet Vega, and 2 Dodge Challenger, Idenufy the various
perronal factors that mﬂuence one’s selection of a product or gervice.

Inﬂuencmg Factors—-—The student will ‘critically eviluate advertisements for houfehold items, Idenufy the critetia
one should fise when deciding which model to purchage for each of the following consumer products (e 2. need vs de-
alre, and’reputatlon of quallty and efficiency): . - - ’

B e R T

1. Automobile ' N
_ 2. 'Furnitqre ‘ e v .
. - 3. Appliances
: - 4. Bicycles -
o 5., .Power Tools s , |
Discuss some of the methods that industry uses m‘ﬁlevxsnon and radio commercials, and magazme and news- ‘
paper ads when advertising preducts or services. For example, “Buy Brand X Aspirin because 9 out of 10,doctors |
recommend and use it.” Also, handsdme and_attractive models are used when advertising cars or clothing in an attempt =~
to appeal to the buyer’s vanity — handsome mien drive racy sports cars and wear ﬂared pant therefore, I-will also |
select and use those same products and become one-of the select group. -

sy

e Prepare a plan for one's dream house. What snze house is needed by my family? How many rooms and baths

~ would be nice to have or really necessary? How much can I afford to spend on house constricfion? How much money
must I be earning to micet monthly mortgage, insurance, utilities, and maintenance payments? Should the exterior be '
" -frame or masonry and the interior drywaIl or plaster? These same questions could be applied to home remodeling or n
ﬂ.palr- -

e

[




, " " CONSUMER VALUES AND GOALS

. :
.
. - e ) . : T - L
..‘_ . ) v e :
. . . . . T . P

L K

OBJECTIVE; The student should recognize satisfactions which come from his 'c0nsumer behavior and show; em- o
pathy for other pcoplt% who make-decisions different from his own, as a result of Nmﬂfymg and o
understanding of varying mﬂucnccs whrch affect his personal values and goals.

a ‘ / v ) .
'CONCEPTS ~  CLARIFICATION OF CONCEPTS

- . 4

© Values and Goals .~ The people in 1ndu.;try in charge of product promonon recognrze rndrvrdual differ-
’ ences in the goals and values of consumers, Therefore, different products areadver-
Life Style ' tised in certain magazines and on sponsored television programs which are aimed at
' selected social groups. The Saturday cartoons are sponcored by toy manufacturer not
automobilé. manufacturess; performance and ‘sport cars, not luxury sedans are
' advertised in oz Rod Magazine. Because these exR%Llss -of media relate-to particular
Socioeconomic Level - . segments of society, the nature of products advertiserelates to the values and goals -
' . of the people in those segments. ' : ‘ )
Customs " _ Feop ; - ' -
‘ o Constructron companre.; offer different styles and types of housing_ Varyrng in size,
Quality of Life - : quality, and price, Manufacturers offer different sizes, types, price ranges, and styles
’ " of automobiles, lawn mowers,. can openers, and television sets to satisfy individual .
e - life styles of the cénsumer, The peer group that the individual identifies with may
: influence whether he trades cars every year, or what type and quality of sound equip-
ment he selects for his home. Industry allows for differences in' socioeconomic levels
by providing various qualities, sizes, and 'prices of almost any consumer item. A-
 person’s sacial status, the resultant of his socioeconomic level, peer group,<and occu- -
pation, will affect whether he does his owsi repair on his power lawn mower or
outboard motor, or elects to hire the sérvice of a repairman. These same values and
, . goals will serve as a reference when dec1d1ng what kind of house to purchase and
/ L when selectrng a housrng locatron . : ~

Peer Group

~

How a person perceives his quahty of life is a mdjor 1nﬂuence on his perceptron of
, all the Oéger inputs to his values and goals; thus making it 4 major input to selecting
L - goods ahd services, If a person feels that his quality of life is below that of those he
' considers his peers, or if his perceived social status is not as high as he feels it should -
be, he may, as an example, elect to move to a new “higher class” apartment complex,
or he may choose to trade his oldeconomy sedan for a new Juxury car. . " S

GENERALIZATIONS: | o : L

¢ At various times in the life cycle, peer group or socral status are such strong influences that some people buy goods
or services which they do not enjoy or even want; therefore, goals may never materialize,’

® The individual’s and the family’s quiality of life, life style, socioeconomic level, and customs’ may determine the

consumer’s decisions; therefore, hrs behavror in the marketplace will be evrdenced by the combination of goods ce
and services chosen. L » , : : o
o 13 D R - R .
. L t . ¢ ) . 3
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. SUGGESTED LEARNING ACTIVITIES o ’j‘i

Valuea and goala-wHave the atudenta determme why one perron mlght “elect a console s stereo and another may
relegt a component system., ‘ o o _ : :

The student could write an, advertrement for a product which he has desngned and built, The advertisement -
should attempt to “cell” the product and be aimed at his peer group, baced*on his knowledge of their life atyle, socio-

cconomxc fevel, social status, customs, and perceived quality of life. - - , -

* Given several brands and models of a consumer product, the .;tudent hould determine why these altér;iativas
“exist and the reazons why people would probably choose. dnﬁerent items. - . ' . S

S

I‘—Iava the students prepare a. notebook or bulletin board dndplay of vanoua branda and modelq of the follovgmg
products: ,

types of ¢hairs” . ' P AN
types of automobiles '

L types of lamps ) _ h ' . o . : .
types of ¢can openers S AT . \ : . o
types of ete. . o , e
' ﬂoor plans for several houses -~ ' . ' Lo T

do movnes, magazmes, books, and television programs accurately depict normal life s styles? - ..

L] . . . “ 7/ R
chuas how Infe styles and consutner habnts change as one gets older (dl(‘ferent needs, values, likes and dislikes,

S

experiences, etc.), , , « ' '

Obtain copies of an advemsement brochure from a local car agency. Discuss the factora that would influence
one's decnsnon to purchase a compact mode,l rather than a luxury cedan. - - : '

Revnew a mml order catalogue and compare the various models of appliances and products, such as: televxsnon sets,
dishwashers, and stereo tape decks. stcuss how one’s peer group and values would mﬂuencc the selection of one model

-

rather flian another, - , o v -

‘ Dxécusv life .,tyles other than thenr own and relate the dnscusanon to the selection of preducts. For example, would
people of lower socioeconomic status ‘purchase a self-propelled Jawn mower? How do purcha sing habits dlﬁerP Also,

How do TV commercials and magazine ads differ when attempting to sell different prodicts?
o s . o ; y

% .
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HUMAN, MATERIAL AND ECONOMIC RESOURCES .

a ]

a
I3

o

bh

_OBJECTIVE:. , The student should demonstrate that hé can use his current resources to meet his needs and wants in
a responsible and legal manner, as a result of hxs undcrstandmg of the human and miaterial resources

o

Material

Natural

0
L

-

. l&nlmnl

. Mlneral.
Vegetéble' '

Human

Slulls |

Knowledge

Talents

w Time

Energy

4.

n 1)
Economic’ .

ERI!

Aruitoxt provided by Eic:

’

. . wluch influence consumer bchavxor. Vo ) -
EAREYE S L R
. CONCEPTS . ﬂ '_CLAi{IIflCA’_I‘loﬁ OF CONCEPTS .
.‘ ’ BCSources' - - ThL consiymer can more eﬁ'ectwely utilize hxs own resources in the product decision-

makmg process if he has a knowledge and, understanding of the resources required
‘to produce, sell, use, and °crv1ce consumer goods.

" The mefhodo s by which man organize§ himself using his human resources, knowledge, . '
skills, ta{ents, time, and energy to change material resources into goods, services, and
income 15 a definition of industrial technology, the body of knowledge of Industrial
Arts. Therefore, the primary intent of Industrial Arts is to"help the student-consumer

o develop thlo knowledge. ] :

" If a person is aware ¢f the many and varied matenal resources, whnch may be utilized
in the production of an item and the differefices in the properties of those matertals,
he can better determine the type of material that will best fill his needs in a product :
A storage cabinet for record albums may be made of walnut, pine, masonite, card-
board, plastics, or metal. The consumer, with a definite need and a knowledge of the
properties of these maten'als, can logically decide which will, bes_t suit his needs.

-y N

<y

After determmmg the material and producnon desngn that best suits lns needs in a
product, the consumer rhust have an understanding of how hyman resources are
used to change that matenal into his desu’ed item._ . kY
A record storage cabinet can’be.made using various materials in a variety of designs
and by a variety of methods. Its design can ‘be Modern, Early American, French:
Provincial, or Spanish Provincial. It may be custém built, a kit to be assembled by -
the consumer, or it may be mass-produced on a producuon line. With a knowledge
of industrial processes, the consumer can determine how-well skills.and talents were
utilized by evaluating- metbods of construction; and how: effectively knowledge of
Jnaterial properties and mdustrml processes were used to produce an object to fill his

~ needs. He may also ‘evaluate whether he. has the skill; knowledge, talents, interest,
time, and energy to select the materials and bulld it hnmself to bUlld a kit, or whether
he must buy the completed item. :

v !

B I




CONCEPTS '~ CLARIFICATION OF CONCEPTS : ' T .
. . "Another resource ‘that the consumer must COﬂoldEl‘ when Felﬁctmg a product is that
“Income - .  of economics. The amount of income the person has and also his potential financial |
e - - resources will have a definite impact upon his decisfon ﬂo  to what to purchase and
, o ' when, to best meet;»hlo needo and wants. v . .
. T a ° e : . . . S o
GENERALIZATIONS: ¥ - ¥
. v L . ,
e Individual and famnly constimer behavnor mﬂuencc and is influenced by, the use of human and material re-
’ sources; therefore, the consumer should manage these resourcea to reach his recognized gbals. ,

I3

e Families and mdxvnduals place varying degrees of 1mportance on material and human resources; therefore, the -
use of limited resources and the substitution of avaifable for unavailable resources is sometimes necessary. to
increase the effectiveness of meeting consumer needs and wants. '

’
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SUGGESTED LEARNING ACTIVITIES , - -
Resources—The Ctudent wxll list the resources required to produce, pockage, #'ncrchandise, use, and service a produc_t

“UChﬂoablC}'Cle." S ' o f : S :
<. ' '

, o  “The student will design and bulld the prototype of a consumer product; then determine th(:.human, matenal and
' . economic ‘resources requlred to preduce, package, merchzmdre, uze, and service thats product,

The student will develop criteria for the selection of a preduct which he may be ‘planning to purchace, based on -
his present resources, and his knowledge of material, human and economic rf.’rourcea. For example, if he is plannmg to
- buy a basketball, the cover may be leather, vinyl, or rubber, whichever mat'erml Yvould best suit hlz needa. (U.;e, cost
etc.) . . o A R v

 Visit a Jocal furniture store and compare the construction features of different *pieces of furmture. For example;
type of joinery, vencer, wood, plastic laminates, clear or painted finishes, drawer slides, dust shelves, hardware, etc.
Ask the salesman to explain why furniture of different qualities i$ displayed. Also, determine the different construction

quahtlea between Jess expensive furniture and mgderately priced or expensive furmture. ' Ce
. What are the basic dlfferencea, bealde., price, between a lower priced color televxsnon set and a higher pnced model?
\ . Are the clgctrical schematics the same (3 IF’s; 20,000 volts power, non-glarg picture tube, same tuner, etc.)? Are the
: cabmet design and cabinet matenal (hardwood V5 metal, or photogramed hardboard) the blggest differences betweep '
the two models? . s e N , s v
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<. " CONSUMER ALTERNATIVES .- .5 -

" . N N ’ . R ¥ . . ¢

a - - o -» . . . L -, . ] . . . .
et ) o . R .
. .
“» ~ ‘b

. OVERALL OB]ECTIVE "Fhe studcnt.uscs the dccxsron-makmg pracess. by analyzmg consumer problems and ex

- : 5 s o . plonng consymer information so that he can make choices to meet his-needs and ‘wants,
A *, current and futurg,,\whrch wxll enable lum to obtam greater satisfaction from»!us av:ulable
. e ’ o, rcsourct:s . | { - _ o ) h ,
RATIONALE “ * IR ;A L te S _

- °
. .

. The Unrtéd States is probably the orrly cotintry in  the worldffaced with the unique problem of reachrng its popu-
" lation how to select from a plethora .of industrial products. Blessed with' the world’s most productive industrial and -«
 distribution facilities, we are nof faced with the problem of finding out what is available. Rather, we have the. problem.
of choosing between many. alterpatives. For. example, which antomobjlé is the best value for- a family man with a
" - limited income? Which television set should T select from the 300, different models that are on the market? Should my ..
fanuly tour the New England area during our vacation, or would they get mard satisfaction from the money if it were
- spent on a batkyard pool?" Decisions such as these are made every .day. p;Unfortunately, however, few- p%) eve
‘ utilize a structured decrsxon-makmg process when selecting products or- services but depend prisarily ort emotron or ,
.+ desire, In this section on consumer alternatives, you will find a conceptual outhne of a decxsmnomakmg procqss thal: can

be used to “reach people to become more chitical cqpsumers. . o~ : T

" The second’ part is divided into’ three sections: housrng, transportatton, and furnxture/apphances From the lrst of -

~ suggested activities, the Industrial Arts teacher might select one or two topics for, consideration, ‘or he might get

1deas for alternate activities which ‘could be developed. As Ind;s?ral Arts teachers, we should be. well equrpped to
'ortent students to the selecuon, use, malntenance, and ‘servicin fconsumer goods. . . )

¢
. o

Industrtal Arts teachers have been teaching consumer education right along as a natural component of our. sﬁb]ect‘ "
matter Perhaps this guide will, provide a reference to help accomplish this’ task more effectively. The need to teach
“Buymanship” to young peeple is one of.our responsibilities, and it rs imperative for Industrral Arts teacﬁers to
“assume this task to. help prepare more effective consumer-citizens. .., o
x ° .
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DECISION MAKING

OB}EC_TIVE The student demonstrates that he can use the decision-making process in makmg economic decnsrons
L to meet his warits and needs.
.. v ) . . -t

O

"~ CONCEPTS ~ ',  ~

T, Defitte Wants and Needs -

.

"CLARIFICATION OF CONCEPTS

7.

B ) A
Decision-making Process
& L . -

.

Anaiyzrng Alternatlves in ”
Terms of Goals ~ -~

a . ) -

T 4.

By

Select One or Two Altemauves

Ve
Analyzxng alternattves in terms of goals requrres the answers of three questiofis, .

AN

2 y v

The student should know what kmd of need or want he has ‘when attempting to

", select a product. A hsnng of drﬁerent needs mcludes' '

v
P

L Physmal need D - B
2. Social need- o
3. Prestige need
" 4, Personal goal
5. Happiness : v .
‘6. Survival SR L

.

Classtfyrng the.need or want should help in nsSIgnrng a pnorrty For example,
" “physical need (shelter) should have a hxgher prrorrty than a prestige néed (luxury

car) ' N , ’ N

1 Is the goal the permanent soltition to 2 problem?
- 2. Isthe goala temporary solution to a problem?.
3. Whlch of the alternatrves offers the best solution in terms f :

" A, Base of tmplementmg solution ? o e

B.Co? / -

. C. Feasibility? o
'D‘ SaUsfactron? _

RN

Usmg a process. of eltmmatton, the alternatlves are narrowed down to one or

possible choices. - N .
Crrterra for either elxmrnatron or further consrderatron should be based on;

L Will the goalhemer? -

w

g

two

®

2. Will the solution create new problems? For example, W1ll the decision’ to buy .

new equipment fiecessitate remodeling or enlargement of the shop?

o K" . v . .
v : ~ : - Dd
& - - - N
. ,
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CONCEPTS ~ . CLARIFICATION OF CONcizP'rs Co - .
. Guide and Control Decisions The student should recognxze a variety of variables thiat could operate as guides and.

» ‘ ..~ controls affecting decisions, For example, guides and controls that mrght affect the ‘
! N ' decision regarding the purehave of a new table saw are: .

o 1. Cost
r - . "2, Maintenance A : ,
' ' 3. Versatility o .
S ' 4. Resale value ‘
ST " 5. Availability
S : ~ © 6. Guarantee
- ’ 7. Set-up costs . :
. L " 8, Additional training for operators ' S o e
: ’ ' ' - 9. Space requirements '

! ’ . n oy / .
Accept Responsibilities a /‘d‘ ‘The student studies the need for someone to make & decision based on a rational ,
- Consequences of Decisioh‘s * -and logical analysis of a problem and be w;llmg to accept the consequences of a poer
‘ choice,
Sub-concepts that might be consrdered here are:

P L Leadershrp
’ _ 2. Long and short range plannmg -
3. Financial responsibility )
: 4. Obligations of managers : A
N ST s _ 5. Possible side.effects that may be the outgrowth of a Hecision .
I 6. The notion that “ultimate authority” must reside somé>\\g/here o

_ 7. Why presidents, supervisors, managers, foremen o""ffr\d others in dCClSlOﬂ-

‘ e - - making capacrtles receive relatlvely high salaries E

Evaluate Decision for Further - Once a decision has been made, a good decrsron maker should be able to evaluate hj
References o action along several dimensions:

1. Were the goals met?
2. Will further progress naturally follow?
3. It my decision-making process an orderly procedureP .
4. Do I still have a ot of self-doubt as to whether I made the right decrslonP ,
5. Did I take too long to make the decision? : ) : >
6. Did I make the decision too quickly? '

o o * -7. Should I have had more advice from expertsP

' - 8. Do I wish I had my mvney back?

. GENERALIZATIONS. o \' e e

e "The skillful use of the decision-making process which is 1nﬂuenCed by motives, needs, goals, abxlmes, habrts, situ- .
Atrons, attitudes, and the expected putcome of the alternatives can develop a satisfying life style. .

. Rauc)nal choices among the consumer alternatives become morf complex as more goods and services become
avml.xble and more ways of merchandrsrng confront the consumer.

L e When a consumer evaluates alternative courses of action, he may arrive ‘atan economic decision which will lead

to results more smsfymg than those ‘made without consldermg alternatives. =, -
P : . . . /
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T 'SUGGESTED LEARNING ACTIVITIES =+ ° - "

In a role-playing situation, the students could be divided into four groups representing a homeowner, renter, con-
. tractor, and a cabinet shop operator. Using the decision-making pracess, cach group would then decide on the purchase
of a tool sifitable for the cutting of wood, The following format may be used:

.

"L Deﬂnition{ qf need

A, Typeof cutting tobedone B B
1. Commercial 3 :
2. Home maintenance
3. Hobby
B. Continuous or temporary use
C. Used by owner or employee - : . . ,
D. 'Pétfable'or stationary application ‘ . o .

2 Analyze alternatives in terms of goals

oy

| A. 1} variety of s opCCla]lZed tools or a general purpose tool

~ B. Rent a cutting tool : ' ' Yy | S
C. Hire sorheone to do the work and require that he prowde his.own tools S ,
D. Pdrchase precut materials. - : I

. LI o '_ . ’

3 Select one or two alternatives

A. Sabre saw vs. circular saw

B. Band saw vs. table saw N : S : .
-« - C. Back saw vs. dovetail saw _ R ‘ ' ’
D. Coping saw and handsaw vs. jigsaw =~ . ' o
- A. Availability of selection o L ‘ s . . : o

4, Guide aﬁ‘d control decision

B. Cost vs. expected abllzty : o : ' o S .
C. Guarantee o . N _ , o

D. Ease of maintenance B S S

E. Versatility of tool selécted T : ' ' .

F. Existing equipment on hand » : L . : C ey

% . PO

-~ G. Resale value . Y , .

‘H Related addmonal costs (new wiring, new space and safety consnderanons, storage, etc.)

‘o

s 5, chept reSponsibilities and cons¢quences of decision

- A. Does this purchase have a high prxornty? ‘
B. Should I recopsider my alternatives? ' o L N
C. Will this purchase create other new needs? ' : , e

D, WlllmygoalsbemetP S -




6. Evaluate decision for future references

A. Were my goals met? - * Y / v T : o
B. Did I act teo hastily? ' foo o T

Gy Am I personafly satisfied that I made the nght choxce"’ I -
D. Do I wish I fad my money back? T

Suggestions for alternate activities to practice the decision-making progess follow:

1. Make a decision regardmg the selcction of housmg (aize, deoign, matenala, etc.), , "

3 ‘ :

2 Equip a homg shop thh%nd tools and ppwer equipment, . S . @

-3 Pu‘?chq/seamotorcycle, automobile, or bicycle. S L S
S 4 Selectapiece of furmture,e g,achest of drawers.

. .. '\-t-— S ) . ) e ’ .
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L . FLEXIBLE USE OF MONEY SR
o | o R
OBJECTIVE: Thc student dcvclops and recognizes the value of a flexible plan for the use of his moncy whcn mak-
ing economic decisions among various alternatives.

-

. CONCEP"I'S - CLARIFICATION OF ‘C‘O‘NCEPTS

Plannmg Considcra’tions

~ Resources refers to all pgtential or actual sources of income; for example:
Resources , ' - . ' '

: 1. Wages-salaries
2. Dividends

Values and Goals L
‘ 3. Interest on savings ,

vc N g 4. Sale of property , o
Wants andNeedg , 5. Loans o |

-6, Bonuses
, 7. Inhéritances -~
‘ 8. Commissions " .
. ' . 9. Part-time employment

'

‘Unexpected.Circumstances

. ' Values and goals describe what s ot“dﬁﬂ;S want to have and achieve. Some examples
, ’ ‘ © are a high school diploma, better clothes, new car, college education, good reputa-

' uon, or occupauonal education. . N i

/
The thmgs 4 person needs are those thmgs he must have in order to maintain o

improve hl., pres ent atandard of living..

t
« -

N

‘ ‘ - The things a person’ wants are those thmgs he percewes as hang the capacnty to '
- .+ improve his present standard of living. :

: i a
AT : - .

Unexpected circumstances are evénts that can occur and upset a budget, ‘Their nature

 is such that their rate or time of occurrehce cannot be accurately predicted.  Esamples
include: - ’

. ‘ 1. Storm damage = - .+ v S

. o © 2, Accidents " .. - s . RN

. . . 3. Death expenses .| I v N
S 4 ‘Mysterious losses : : S
' 5. 1ckness B IR ’ S

e S

o . . . : : o~

¥




CONCEPTS ~ CLARIFICATION OF CONCEPTS

LN .
v Factors Influencing
_Purchasing Decisions

- Advertising ‘ ) i};dvertising involves the creation of commercial messages conveyed to the consumer,

1. Newspapers and magazines
« 2, Billboards o _
- .3, Radio N i .
4, Television T '
5. Mallmg of samples ' ' I A

The ways a consumer can dxscharge his obllganon to a seller are varied. Some meth-
ods of paymg are: -

. LGwsh - SR
- 2. Credit - v - . ' '
A. 30-day note B T »
‘ B. bank loan - ' : ' ‘
_ » , .
- _ ' - - C, mortgage » ,
‘ P - 3. Trade ' ) e

- 4. Work on debt by exchangmg some service for the product
Techniques for ' Techmques for effecnve purchasing mclude thove methods of shopp.mg which fer
Effective Purchasing . turn the best value for the money spent. For example: '

. Sales o , :
.. Buying in season ' s,
. Buying out of season - , , . ' N
. Stock piling  * v '
. Buying “loss leaders” _
. Substitution .
. A. plastic wrappmg for aluminum foil
- B. margarme for butter '
- C. vinyl wood gramed hardboard for sohd walnut .
7. Using a trade-in ’
8. Buying large volumes

W bW N =

GENERALIZATIONS

¢ Planned apendmg heJ,ps the consumer obtain maximum satisfaction from the income he has available; however,
when one’s income fluctuates he must be more aware of the need for long range p]anmng in order to meet the
continuing individual and famlly needs.. » '

\ e What one does with his money depends on how he mterprets his' needs aud wants, much difficulty can stem
from discrepancies between what one wants and what one can afford.

. Consumers should learn to evaluate advertising statements, labehng information, salesman’s claims, and other
factors involved in decision-making as they relate to how consumer choices affect goods and services available,
v thelr pnces, "and the economy. ) 82 0 :




i

o Consumers should learn to exercise basic principlea of. opportunity costs and make intelligent choices among
gooda and services if their objecnve is to sccure maximum utility, health, and satisfaction.

-

e An underutandmg of housing alternauves—-buymg or renting in relation to savings, borrowing, inflation, taxanon,
and insurance provide insights which aid the consumer in his selection of a hotne, -

-

}

. Banks offer a wider variety of services to the pubhc' an understanding of the servnces/aﬁ'ﬂ—zible should result in -
greater cons ﬁumer satisfaction when engaging in financial transactions. -

- @ Consumer credit permits the use of future income to satisfy preSent needs and wants; an analysns of credxt costs,,
both monetary and non—monetary, “should result in greater consumer competence in thls area.

'_'0 Credit is used for emergencnea, purchase of goods, and services which would be delayed if cash were needed .
“and this becomes an extension of, not a upplement to, income,

o Credit is used in differing ways as individuals and families assume various stages in the life cycle; however, mis-
se of credit may bring financial problems to the borrower, the lender, the community, and to the economy. g

* Mecting health needs and the amount of. expenditures ‘will be determined by consumer choices, attitudes, and

resources and the risk may be shared by various kmds of health insurances which should be selected to best meet”
 the, family. need<‘ e _ _ _ o : '

e Wills, trusts, gifts, and other estate plans are ways in ‘Which elderly persons may be assisted to 1mplement "the -
needs and wishes in later years in order' that addmonal costs and delays might be avoided.

N .
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SUGGESTED LEARNING ACTIVITIES
'/
1, Have students estimate their preoent net worth
2. Have students prepare a budget for.a onc-month perrod
Have students estimate their income for the next 12 months. 4 '
4. Have stiidents estimate their dxspooable income for the next 12 months. - S .

°

5.-Have a graduate who manifests a successful post-high school experrence \’/r sit the class and lead a dlscussmn about
~ what he hav done umce he graduated. 3

6. Using current magazines (Look, Life, Better Homes and Gardens, Erqmre, etc.), the students should select several
products they want and need. They should write a short paragraph about each product explammg why they class-
‘ify it as a “want” or a “need.” . N .

7. John has always thought of himgelf as berng a good ‘planner. He has s aaved money from his part-time joby 50 that
“he can enter college upon graduation. John’s father has told him that he will help him meét college expenses
above what John himself can afford. John expects to commute the 20-mile round trip in his six-year-old car. His
car is paid for. Further, John feels that he can qualify himself for an academic scholarship by, the time he enters
his Junior year of college, Even though his girl friend is not gomg on to college, she and John intend to be mar-
ried after he graduates, :

3 . s

“A. Has John allowed for all unexpected circumstances? N .
B. Do you think John has worked out a satisfactory plan? « : ot .
C. Should John work awhile and save more money before he starts: co]lege? .
D. What would you do-if you were John? -/

*8. Have students prepare a list (from memory) of any 10 brand ‘names. Make a lrst on the board of the 10 brands -

- 2
B

mentioned most frequently. Discuss possible reasons why these 10 brand names are so well known. S
‘9, Make 4 list of “questionable” statements which appear in advertrsrng Evaluate the. statements to see what they *
. really are saying, - p : ..

10. Have students compare ads for Ford, Chevrolet, and Plymouth automobrles. Y
11, Bring coples of purchase agreements to c]ass and list the obligations of the buyer and the obhgatrons of the seller.
‘ 12, Study the elements of a valid contract.
A A. verbal ’

3

-

’: o ) - o ) . © C/
B. wrlttenu A

13. Tnvite the manager of a finance company to talk with your class Have him explain what klnd of service his com-
" pany offers to consumers. ‘ : e

[

~ 14, Study the different arrangements available to credit card holders .o - .
A. department stores . e : ‘
B.-Master Charge . o - c
"C.. BankAmericard . SRR . T .
% © 7 D. gasoline credit cards : - ' : ’ .o
15. stng recent issucs of Consumer Reports, have each student make a short oral report on a different product
16. View the film: Too Good to be True. _ '
17. Have the students generate a list of products which would be a good buy at the lowest price they_ are obtainable.
~ For example, nails, cement block, paper plates, electrical wires, light bulbs, graded lumber, etc.

18. From the yellow pages of the phone book, generate a list of businesses who should be able to offer a lower price’

or more competent service because they specialize i in, a smgle product. .,
Paint stores vs. hardware stores - _ _ : 9 o
" Gravel pits vs. builder supply stores. o 84 o ~ ‘ S \
* Shoe stores vs. department stores Cow UTE o : o

f 66"
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o T | FURNITURE AND APPLIANCES

a

. .

OBIECTIVE To teach studcnts that furmturc and apphanccs are the “accessories” that makc a house function. Fhat
Lo A the appropriate sclcctxon, nse, and maintenance of furniture and appliances can be a source of low-

- ered houschold expenses and an increased standard of living.

2n

'GONCEPTS

.

Selcctlng Industrial Products
+ and Services

- Appliaﬂces

£

F urmture :

Usmg Industrial Products
~and Scxfyxccs ’

Abﬁ)liances

Furniture

Appliances

‘Furniture
: écf{'iéing Industnal ?roducw
' Ap'pli'ances‘- | |

F ur‘nituxe-

. Kinds of Appliances 2
and Furniture ;

* Maintaining Industrial Products

CLARIFICATION OF CONCEPTS '

' There are numerous brands and models of applxancea and furniture available for the
consumer to select from. The purchaue of a particular model television. set, for ex-
" . ample, should be based or technical information as well as the,cost and appearante

°

of the model. Students should learn how to critically” select and purchase and use -

~ Industrial Arts products to save money and improve their standard of living as

- part of their Industrial Arts program. The consumer must learn what rés sponsibilities

are assigned to the buyer of a product.or service ta insure the validation of a product
* guarantee. For eample, a manufacturer will not honor a guarantee on a portable

electrical saber.saw if it is not maintained periodically—clean¢d and lubricated.
. %

o}
a . W .
Furniture and appliances can be classified several ways:.

N i

« 1, New vs. used
" 2. Essential vs. frills
3. Major vs. minor appliances
4. Single function vs. multiple use
5. Indoor vs. outdoor furniture
6. Residential vs. commercial use '

e

0

6




: " | SUGGESTED LEARNING ACTIVITIES L

b ]

1. I*urmahed with several catalogs and a budget, students could velect furmture and apphancec for a home.

.
by

2. Conduct a mini-course dealing with small appliance repair, o : o
3. As part of a woods course, have students Sie&srgn and build furmture (custom-production and mass-producuon)
4. Refinish a Ppiece of furhiture that wéuld otherwise be dr%:arded » c

5. Discuss what “sed” items of furniture and appliances cin be safely purchased for a home How can they be
“evaluated and serviced?

t 6. Using Comumers Reports' magazme, have students make oral reports.on “furniture and appliance research,

. 7. Have' fm applrance deaIer come to class and talk about the various kinds ‘of guarantees, warranties, and sefvise
agreementv for home apphancea. What are the consimer’s obhgatrona regarding maintenance during the warranty
period? Identify the seller’s or manufacturei’s obligations for servicing a product during the warranty period. -

8. Develop comparatnve buying activities. For example, _compare those qualities and characteristics of applmnces or
furmture advertised in a mail order catalogue.

* <
. a
E

9. Dlvcuss the drﬁerenc\e in selection critetia used to purchase a portable power SAW to be used by a homeowner and
one to be used by a carpenter. :

3

- ~J0. Re-Upholster a small piece of furniture or discuss what is involved in upholstermg a living room - chair and sofa.

11, Visit an agency, such as Goodwrll and observe workers reﬁmshmg and upholstermg furniture and rebulldmg"
applmnces : . "

.

by ’ - -

(3l
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OBJECTIVE:

Ny

.

HOUSING

'The 5tudéng should learn .that “housing” isa generalization rcfe.rring to many types of shelter, eich
with its own set of advantages and disadvantages, Further, the student should learn that the en-
lightened consumet looks-beyond the physical product, He learns to consider other variables such as:

3

' the community, location, tax base, schools, access to employment, and public services, - . -

- »

3

CONCEPTS |

CLARIFICATION OF CONCEPTS | L

C 5
- Honsing
: -

House

Apartment
Buy
Rent -
Lease '

+

ﬁoUse trailer
.;I;ra\}el't ilt:.r
Hotel .
bMotel/
Room,
-vHouseboat '
" bouble
Duplek
Twin-single
‘.Scjlec'ting
Using‘

Maintaining

Sérvicing

N 7

’

- ) 4

Any realty office should be abl¢ to provide pictures of each type of housing. Better
yet, the teacher could photograph examples presently existing in the nejghborhood.
* (Photographs are good, slides are better.) Different kinds of each example could
be presented, For example: Housing—ranch, split-level, A-frames, Cape Cod, etc.;
Constriiction materials—brick, frame, stucco, etc, - . ) ,

All students will find it necessary to obtain sheltér sometime during their livs. In

* addition to selecting an apartment or home, the consumer must be able to maintain

and service his residence vr be financially able to employ the services of craftsmen

. and other experts. If one does not maintain his residential ptoperty, its value will

probably lessen as will the consumer’s economic' worth and life style. ,

.
‘- H
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i : . E) . © : ° - N .
1 L . . 1

L Arrange classroom visits byw S . ]
‘ A. Realtor (Home ownership) ’ ' ' R )
'B. Builder (Housing trends)  + ' : g
C. Bankér (Financing) : c”n> : B
D. Owner of rental property (Types of rentals, costs, security, I'Cap()ﬂulbllltles of tenant)

]
.

2. Makea commumty housing aurvey to determine kinds of housing and future needs.

3. Debate: “Rentmg is best because the mam \-\nance re po_nsxblhty that dccompanies owning a home offsets the ad-

vantages of accumulanng equity.”
4, View the film; A¢ Home——=2001 (CBS-TV 20th Century Senes)

5. In small groups, take trips to model homes in a new development, Upon returnmg, figure the cost of the home
per square foot of hvmg space. “Havye students compare this wnth the cost per cquare foot where they are presently
~living, . : . .

Al

6. Generate a list of items-a potential home buyer should consider besldes the 'lctual dwelling. For example, locatlon,
tax rate, ‘schools, shapping centers, etf.

7. Design an apartment community that should appeal to young adults Include ollCh features as recreational areas
(pools, tennis) and social.centers (game room and ‘meeting areas), :

. 8. Discuss the Jmpact of urban renewal upon the i inner city résident, Include such questlons ‘as: Where do the older
~ residents go when thir homes of 20 or 30 years are demolished for new highways and apartment buildinggs? Can
they dfford to move to expensive homes or apartments in other parts of the city? What happens to their .;ocnal hfe

once they move away from their fnends an) neighbors? = N
. e 5 o v -
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 TRANSPORTATION . . *

: [ rather than as"a means of pcrsonal conveyancé ©o T
CONCEPTS - CLARIFICATION OF CONCEPTS~ . DR
Pubhc Transportauon' S o - IRV
. . ,Basically, transportatlon is concerned w1th the movement of people or goeds from
: Yo Clty Buses ’ ) one location to another. Industrial Arts teachers are concerned with ‘teaching stu-

Subways
Intercity ‘Buses .
g ’ I 2V o

Rarlways
-Boats

Taxicab‘s~ B

“ Intercontinental Rockets - -

' Elev{ltors, Esc_alatprs e

b anate Transportatxom

B

2 - Walk, Skx, Skate-

Bicycle :

Motorcyejle

-~

* ‘Scooter oo

~* Automobile - - s

“L
LI

IR A Fuir e Provided by enic [

L e . o

dents*about the equipment used to-transport people and goods, i, how to select
wppropriate transpogtation. equipment, how'to use it, how to maintain it, and how
k to serV1ce it -, ST :

. v . P
o St . el ‘ . St
R . . e
K

© As wn»h honsmg, definitions of transportanon cohcepts are more eas1ly understood
oif presented graphically. Use slides, brochures, actual examples, and movies. (Auto-
biography'is a good one for automobiles.) ‘Also, klnds of tra sportatlon could be
classified under several main headmgs' : i = .
1 Transport'ation of people. " . ‘
2. Transportation of frelght P o .
.3, Recreation ., '
A. Pleasure driving , L
~ B. Vacation trips ; IR _ o : :
4« Hobby or professional . .~ - L e
A. Antique car collecting S : . '
B. Racing - S B oy o
C. Hxllghmbmg , T
D. Dragracing =~ . o oo .
. E. Building castom cars ’ ' o

% . . - [l N
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!L CONCEPTS, © . CLARIFICATION OF CONCEPTS -
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Airplane SR S
’ T M . -
< : - - . hd . -
Piston . SR o Lo
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. ' Turboprop, ' ' - =T
' @Jee |
I Cot ) ) . ) ” . ) ! * . *
- Nuclear ~ - o -
SST , K ’ ’
.- : o Qe
o ' : [ . '
S L ' R ' . ) L4
.~ ATV (All Terrain Vehicles) =+, . I
. L L ) . e o 2 :
‘Transportation Vehicles ., . .
. . . ] . ‘ : ’ ;- ’
" Selecting e °
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' SUGGESTED LEARNING ACTIVITIES

' ) ¥y
T . i . o, . RS . .2
\ ”1 View the ﬁlm, Rouge, avanlable from the Ford Motor Co. (Deals with the manufacture of an automobnle)
2 Have an automobile sz‘ilesman v:snt ‘the class and dlSCUSS hts role in the transportatlon mdustty Perhaps he could
also dxscuss jab opportunmes. T o . = : L
3) Usmg ap insurance pohcy, determine the various beneﬁts, protecnon, obhgauons, and costs due the pohcyholder,
4@erform a minor tune-up on an autemobnle and ‘compare the costs of parts and service for a 6-cylinder and 8
hn cylmder, and foreign. cars and Amerxcan cars. - - -
"\, 5. Holda preventnve mamtenance chmc for bicycle owners. »-; : SR oo T
6 Hold a safe driving’ “Rodeo” for students who are licensed dnvers. Some- acnvxties would mclude.
, : A Parkmg . o ' : . L
S . B. Backing o n L .
C. Changingatire S - - S
D. ‘Troubleshooting - - _ R L S °.
E. Knowledgeoflaws. - . . T e o
7. Using the price advemsed by an automobxle dealer as a startmg pomt, figure what it actually costs to ;put that
w garage of a buyer. ' L : : , "
8. Do somexmathematical exercises in computmg gas'mileage, comparing the dlﬁerences between stop-and-go city
dnvmg with dnvmg at a continuous speed on the highway. - : ) : 4 :
n . 9. Flgure the total cost of operating a car for one year (12000 mnles)
A. Cost per mile o - .
B, Cost per passenger - o oo § i
10. Figure'the'cos‘t per mile for travel from Columbus, Ohio t¢ Los Angeles, Californja for each of the following::
"A, Car - : ‘ . L i
. . . . S - ) o 4
B.Bus = - i : _ e I T
C. Train ’ R o ' _ o '
PR DAxrplane B IR T _ o o : v
s ETaxncab . ) . . T e
11 Invite a person acuve in the ecology movement —tob'm'ake a presentation regarding transpostation alternatives and
. pollution. = - v : A . e : '
. % . - o “ )
. _ I( . ] T a
© K ) r}’ ) - l. é
o \ . ‘
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© MULTIPLEROLES .
~ OF THE INDIVIDUAL - -

Famil;M\e‘wr .
/" Homemaker. \'V%

Voter
~ TaxPayer
Borrower
o Saver
- ' Buyer’
~ Investor
'+ Worker
- = Employer -~

a‘ CONSUMER";"’ '




~ RIGHTSAND
. RESPONSIBILITIES -

MULTIPLE-
CONSUMER |
RIGHTS |

RIGHT | RIGHT RIGHT RIGHT RIGHT o
TO TO BE TO TO BE TO BE SN
SAFETY INFORMED |} CHOOSE | HEARD PROTECTED &
D R A H,::; PR R ‘ A ) PR i
BELE AR A i s V : v s, ?f‘.' PR ca _ ? !
Examine e || Beselective To voice complaints . {| . Be informed and
merchandise for Advertisements : : =~ and satisfactions - | respect existing :
safety features Do Recognize A} - Ulawsand
. - Keep informed k. . income limitations ( - Tomake {1 standards
Follow.use - . -aboutnew - R T suggestions ;
. and care - products 4 || -° - Behonest = - for product Be informed of
. instructions - L “ Il ¢ indealings. - "improvement one’s rights
B .- Checkcare - --}| - , . 1H
‘ . Report injtructions before - T Treat Yo know where to Accept responsitilities
-} . unsafe products ' - buying merchandise ~ goforhelp as a voter
A i . L I . -withrespect ' : BN .
| - - ~ Seekadditional - - L 1 . Support voluntary
information if - 4 . S - organizations: .-
necessary * ; T H -
. % - ‘-)’.

.
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/,/ . . ¢ ROLES, RIGHTS, AND RESPONSIBILITIES

. i’ 4
/

»l OVERALL OB]ECTIV E:  The stpdcnt will recognize the rights and rcsponsxbxhtxes of consumeérs when buymg and

o . using goads and services and will exercise these nghts and accept thest responsibilities
' : whcn dssummg his muluplc roles. - .

L - " A
- . A

A » . i . o . i ¢ . S .~

RATIONALE = ° 2 ) o - . o |
Most Amencans aocept the fact, that our industrialized production cystem, along thh our capitalistic economic
system, has not only made our nation. strong and influential, but has also provided the average citizen with the highest
standard of living in the world. The.individual living in this saciety .usually finds hlmaelf ‘taking the role of a pro-

» ducer and consumer of industrial goods and sérviees, and as a citizen,

« - Along with the rights of the consumer-citizen, cach individual carries certain reaponslbllltles. Acceptance and‘
. understanding of these responsnbllmes and rights are important contributions to our free-workmg ecorfomic, system
. and to our indugiry-oriented -society, The Industrial Arts student can be made aware «of, and learn to apply these
concepts through, the use of laboratory teaching situations."The s study of industrial practiges through Industrial Arts. .
.. canserve as an excellent'vehicle for the teaching of the roles, nghts, and responsxbllmes pfithe cousumer-student. :

=3
-t
»

: : o . .
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ROLES, RIGHTS, AND RESPQNSIBILTI‘IES OF CONSUMERS

-

B . .
IS . - : - .
yorh . k . .
‘,5«“?;};‘. ® S N o
M - r : . . . A N

)
ROLES , RIGHTS AND RESPONSIBILITIES |
s B : S : | , .
[ROLES OF FAMILY MEMBERS -
e . Co -
consumer| .  [erobucer| = |ommew|
—- Buyer o —Worker - ‘ '-%Individual "
B Saver ‘ ' -fEmplbyer‘., ‘ ' .’l~TFamily Member
Jij ' . ) N i : . .
|—— Borrower ' . —Voter -
| e Invc_astof - .‘..Non-m‘*o,ne,tavry o o ’ — Tax péye'r‘.
: A
.
| W V4 L » :
- | DETERMINER OF PRODUCTION | |
i FOR THE MARKETPLACE ~ - | _ .
- )
B ’ }




ROLES, RIGHTS, AND RESPONSIBILITIES OF CONSUMERS e
’ ' " ' K s .
. OB]I;CTIVE. , The ‘student identifies the roles of family membcrs as consumers to the extent that he rcalizcs the
' . consumer is the ﬁnal determiner of what is produced in thc marketplace, :
CONCEPTS , CLARIFICATION OF CONCEPTS .
- : I Y ¢
- Consumer " . The consumer’s vote thh his dolTar, for. the products‘and ¢ ver‘qceﬂ of his chajce, is
' major building block of the free enterprise system. However, in order to become a.
Buyer buyer, the consumer must often first become a saver, borrower, andfor investor. -
Mostsbuyers assume all of theﬂe ro,leo sometime during their adult hfe
Saver e -
e ‘The consumer. must ﬁr st acﬁuxre his money, usually in the form of wages éarned,
Borrgqwer ' and then decide how “he'is going to apportion jt. He must then be able to. use his
‘& available monetary resources 5o as to. yleld the highest level of personal pansfacnon.
. Investor e As an example, is the s ot;udent s need of.desire for a bicycle strong enough for him
s - "~ 1o purchase an inexpensive strnpped model at this time with the resources now avail- .
_ ‘ able? Or, should he bank his money and wait until he can save and.éarn enoygh
. money to'afford a quality machine? A third alternatiVe would be. for the student to
' ‘ ; bdrrow the needsd extra money to purchase the well-equipped model or to buy it
. L b using “on time” (mstallment purchase) payments; As Industrial Arts teachers; we
' oo should bé-able to analyze the alternatives (compare different models and‘lcosts) to
‘help the student-buyer make the best decision. The student-consumer’s selection of a
: particular brand -and model blcycle helps ;detemune what products eventually are '
e AL L . produced and sold - - : o : o v IR
Y o , , . ¥
o Our mechamzed society dcmands increasing sophisticition on the part of our con-
-sumer-students. The study of industry—its management, personiiel, and productxon
. . - .. practices—contributes to‘the development of a more discerning buyer and thus to
AR o “the education of a more eﬂectxve and useful member of the CCOHOIIIIC system.
GENERALIZATIONS S LT
. Individuals and families’ can promote their economic Welf.lre by using their nghts and fulﬁllmgmnsumcr respon- o
~sibilities in their marketplace ’ L S ‘ , e oo o R

!

& Most consumers assume the various roles of buyer, - saver, bormwer, and investor over 2 penod of time; therc-
fore, ﬂmey should understand the relatxonshlp and influénces of one upon 'another

.




SUGGESTED LEARNING ACTIVITIES ,

S ’ ’ ‘ - ! }J’ 7. A \' ' ‘
Buyer——sHave the class col!ectwely decide on the purchaae of a power tool for the home workahop (aaber saw,

table saw, portable power drill, etc.), Using catalogs or a trip to several sources of supply, prepatQa listing of the vari-
ous teols along with prices and specific features. Discuss why prices differ and how price may be'indicative of qual-
ity, Discuss reacons why the various priced tools are offered in order to meet various consumer net;ds and demands,

Based upon celected needs, have the students choose one tool over others available. . \:\

"

Differentiate between the need to own a portable electric drill and onqs desnge to own the tool,

Saver—The student should know that there are instances when it is to htﬁ advantage to postpone a purchase, Dis-
cuss some reasons why members of the class might wish to delay purchasing the tool selected above, Some reasons
might be: to accumulate (save) money until he can afford a better quality taol adequate to meet needs; to Wwait unti
a sale is offered on the chosen item; or, to purchase other goods or services that rate a higher price (prlornty or need)
on_one's g scale of needs, Investigate various ways of saving, and savings institutions such as banks, savings and loan
assdciations, stock markets, or home saving in the “cookie jar.” Do we want our money to be .immediately available,
such as in a checking account, or do we fvish it to draw interest in a savings-account? ]

Borrower—Most people use credit in one ‘fotm or another. The student should be able to. decide when why, and
from whom money may be borrowed to purthase goods or -services, Discuss why jt would sometimes be better -to
borrow or buy-on credit rather than delay purchase. An example would be purchasing a tool that is now on sale

" using a thxrty—day charge: account that requires no interest on the purchase if paid in full within the thirty-day period.:
_~Have the students find out where money or credit can be obtained, the charactenstncs of the various lending institu- |
tions and sources, and the conditions (interest, co-signer, etc.) of the loan. Would it be better to borrow the necessary

. money from a lendmg institution, or to purchase the tool using the credit plan or installment purchase plan offered

by the seller? -

T InVestor—The student should be able to dlSCUSS the dnHerences and the similarities between mvestmg -and ‘sav-

- ing. How can money be invested?. (Stocks, bonds, insurance, real estate, mutual fands, etc.) Discuss investment risks - -

“ERIC

Aruitoxt provided by Eic:

s, benefits, long term vs. short term, avanlablhty of ‘invested funds, and similar topics. Also illustrate how by invest-
' mg in-industrial stock issues companies have additional funds to develop and produce new and better products and
services for consumers. Thus, the consumer—cmzen is actually mvestmg in his future, - e

2%,

- . . Torpk
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- IDENTIFYING WITH PRODUCERS

-
P a .
/!

OBJECTIVE: The student identifies and contri__butes asa produeing member of the community.

. . . S
CONCEPTS . CLARIFICATION OF CONCEPTS = = T e
Producer " o | The Industrial Arts stddent, as a result of his activities in the laboratory, identifies iv

, casily with the producer of a praduct. Each student hag already been faced with,

Worker ~+ and colved, many of the problems confronted by other producers in the planning,
;e prodacmg, and cerﬁcmg of material goods.

, . Often the student, especially ‘the younger one, is unaware of the complicated | relation-

~ Non-monetary - " ship between the emplo!;”r and his workers. An excellent vehicle for derfionstration

SRS o " of this yelationship is the creation of a student corporation, complete with compahy

~ Employer : R . o C e .

e

. . concrete experiences whith lend themselves to identifying and solving labor-man-
- R agement and reldted productron problems..

The Industrial Arts studem: becomes mvolved in non-monetary production when he

officers and a full complement of production workers. This method provides for

)

is able to satisfactorily complete home repair tasks, whether it is the fixing of a sticky

e T wmdow sash or the repair of an electrical or mechanical appliance or. tool. As an
N . example, money is saved when the student chdgges the oil and oil filter, and lubri-
: Valns _cates the family automobile rather than havrn_;%ﬁsxe\serv!ees performed at a service
' ' station. o , .
9 . : 7 .
GENERALIZA kNSJ B ST

,and also earn money. - . i,

. ® In order to be an ‘effective producer in our socrety, each individual should understand hls variots producing roles
‘asa worker, as an employer, or as a contrrbutor of a nop-monetary nature. : '

. By °assummg his various roles as a producer, ‘the individual can contrrbute to the productrvrty of the economy .




-

Cee

LR

P A Fuiitext provided by ERIC

-' I‘.mployer—-—’l‘he employer mu;t be reaponsxble for the plannxng, organizing, and controlling of the manufacturmg
proces:e / ‘ : s

'SUGGESTED LEARNING ACTIVITIES
/

: : o , .

“Worker—-ant jobs mVOlved in producmg, dlrtnbutmg, and servicing constructed and manufactured producto.

ized in the Industrial Asts laboratory;identify jobs necessary to produce, market, and servicé a selected product
Identify problems thét ‘the stu pﬂworker might be faced thh, that relate to his role as a conaumer-worker (get-

ting a job, training, quah]ty/co rol etc.), - . o . . .

As a'result of a field trip to a manufacfurmg plant or experiences with a simulated productlon company organk\ v

£l

Identxfy the ecoriomies inherent in the mass productxon process as compa’red to thc custom- productton of goods,

What problems mnght the employer be faced wnth’ Discuss law’s» affectmg monopolles, price fixing, and unfaxr -
pracuces.

Identlfy some of the responsibilities the. employer has as a consumer-employer.

Non-monetary-—-—Drscuss the ways in which a family member functions as a producer in #rerliomeHave the stu-
dent list contributions he can make to his family unit by producing goods and/or services in his home, How can the
technical skills and knowledge developed in Industrial Arts classes be used in the home, and what would be the mone--
‘tary vaIUe of maiftaining and servxcmg his own products at home (furmture, tools, automobile, house, etc.)? o

Al
: ’

@

o

Txy
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. OBJECTIVE: The student dlﬁcrcnnntes among the -roles that mdxvxduals asstme as citizens and rccogmzcs how

these roles mﬂuencc hxmsclf “his fanuly, and society, " . ’
CONCEPTS ' ‘ - CLARIFICATION OF CONCEPTS
Citizen « - The student-consumer is an individual who has, or will have, a variety of roles’
: - ‘as a citizen to fulfill. As an individual, he makes consumer decisions.on a personial
] Individual = - . basis because wants and preferences are a very personal thing. However, even  ~
- DR , perconial decisions may affect others in the family or in the community.. The indi-.
. FamilyMember - vidual consumer -acting_in' accard with his peers ‘can directly affect a producer’s
R ' ' " decision to produce 2 specific product or service or even swing a political election
- Voter . " or bon&i -issue ballot. Studefits are already family members and” will soon join, (if
S A they have not already. done co) theranks of the taxpayers and voters. Therefore, they
Taxpayer =~ . - should be made aware oE the v various rights and rcsponS1b111t1es assrgned to membero

“of thece social groups:
) The Industrral Arts student shou]d be familiar w;th some practices mherent in the
oo : - “world of work having: parucrpated in individual or group-produced  projects.
S o - In a few years,-he will be called upon to supply his own needs and the needs.of
' other members of his family. }-Ie will help make decisions which affect his ability
to supply these needs by voting on various issues at the polls: As an example, the -
T constimer-citizen wrll be asked to approve bond issues related to the construction of
' '  newschools, water systems, highways, etc. These construction projects will in turn
increase his personal taxes. These construction projects have an effect on him as an
individual, on his family, and on his neighbors. They will also affect his economic -
status and his level of living. As n example, better desrgned and constructed streets
will. provide safety -and-ease of transportation from oné location to another. Im-
- proved- methods and ‘means of transportation will provide incentives to industry -
. ’ . -and business to locate in the community. Thus, additional means of improving one’s -
e . economic welfare could become available not only to the consumer-cmzen, but also
' to the community i general '

)

5

GENERALIZA’I‘IONS:V‘v S U S

o e The consumer who exercises his rights aud resﬁonsrbllltles can fulﬁll hrs roles as a consumer—cmzen. ," .

¢

o A citizen who assumes his various rales as a famrly rrémber, a voter, and a taxpayer wrll contnbute to mdl—
vidual and famrly growth as well as to the grox’gth of society. : . o :

ACS T . .

, . . L - N - '»0 . o . ; . . . - »
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- ' SUGGESTED LEARNING ACTIVITIES - R

>
.

- '
° . L4 3 o
-~ R . . ok -

-

The Induutnal Arts teachjer s ahould conglder dlrectmg an actlvrty that would contribute to the lmprovcment of the
corhimunity. recources. For exampla, with the éooperation of the local police, a checklist could be developed for a safe-
ty inspection program for bicycles and/or automobiles. As another example, a commumty eyesore, such as a vacant -
fot, could be cleaned, o the residence of a handicapped person, retired individual, or citizen of limited financial means .

% could be serviced (repair defective stairs, plumbing, etc.). Agencies or businésses which could give assistance might

_ " bz sought for this project, For instance, a city tefuce-or sanitation, department could provide a truck for removing -

. refuse materials from the vacant lot; and a Jocal contractor or bulldmg aupplrer*could prov:de burldmg materlals and dee
' ouppllcs for refurbrshmg a resrdencc in the commumty‘ , ) S : : R -

An alternate ﬂCthlty would require the Industrral Arti teacher to dxrect the des:gn and productlon of a mass--

.~ produced product to be sold. Money- raised from this activity might be used to- purchase a braille typewriter or tape

. recording equipment for. the public library; to be used by handicapped persons. Toys or- teachmg mds .may .be manu-
factured and distributed to-a local orphanage or to a school for the mentally retarded
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o . d :
. ° COMPARING GOODS AND SERVICES
. o - - .
OBJEC’I'IVE “The student makes mformed choices so that he can compare goods and services and sclect the al-
s ternauves which mect hxs necds. , . \
- . . t A
T CONCEPTS ' GLARIFICATION OF CONCEPTS [ : R
: ' - Lo * » %) o . e ’
Rightto Choose =~ - The student, as a consumer- in our society, has an opportunity to chooce from a wide
_ : o sclection of products and services. In order to make a meaningful and intelligent
Responsibility to: . choicg, it is the responsibility of the student-consumer to become informed as to the
‘ : relative merits,of a'product or a service. The right to choose is specrﬁcally economic |’
Be Selective - , in nature, and in thé exercising of this right the consumer casts his vote of acceptance
. ,- for one product rather than anether. - ’
* Treat Merchandise with Respect , ) el L,
, . ' o By its very nature, the act of making a choice is an exercise in selectivity. One
' Recoghizeidcoﬁe Limitations - Product or service must of necessity be chosen over others, hopefully after going .
: T through a. careful and _orderly selection process. - . . ‘

Be Honest in l?ealmgs The student»consumer has a moral, if not a.legal, obligation to carefully handle .

‘merchandise while inspecting it, mak\mg sure that it is not left in a less saleable ..
~ ¢condition. - ‘ A o T s

. R : N . R L +

‘Almost every consumer is.faced with a certain'limit on spending occasiéned by his

. level ‘of income:_The eyyporation president may have more money to spend than °
_ does one of his workers, But he still has a limit which he should not prudently ex- .
L , o ™ ceed. This’ limit serves to } strict the choice of products or services one may| real-

' ol ' ! istically consider. - »

- Do Comparative Shopping

- Buy Goods thatare
- . Efficiently Produced

ca s Just as we expect the seller to be fair and horiest, so must be the’ consumer-purchaser.
o " S * Mariy millions of dollars are lost cach year to shoplifters. This money must be-con- -
: sidered a cost of domg Business; as a tost it 1s passed on to the ¢onsumer. -

e N BN X *

A P o Had checks and fraudulent. credit practrces are other e’xamples of customer drs—
I a Ry " honesty which add to the cost of doing business. R : ‘

&

‘ The wise shopper looks around before c()mmmmg himself. The more products con-
v : o sldered the wiser the choice. - : o

3 Lot .
. « :
4 - » . “n

»

A ©° In most cases, the most efficiently proddced product would be the one Whrch is of—
coo .= - . - fered to the consumer at a fair price and at an accept\ble ~quality. - :

GENERALIZATIONS: = | e

£

LY ¢ .
e Individual and famlly choices influence ardd are mﬂuenced (hy inarket conditions and marketing practrces' there- .-
~ fore, the. consumer should choose the goods and servrces that meet his needs i in order to COmmumcate his desires

. fto'theproducer. - , : : ‘ © e
L . o

3

e With the right to, choose, the consumer- will influence greater eﬂicrency in the economy and eventually reduce '
prices by being selecnve by being a comparatrve shopper, by recogmzmg incorne lrmrtatrons, and by buymg
goods that have been efﬁcrently produced

v ..
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SUGGESTED LEARNING ACTIVITIES .

e . - . 4 ' » ..

. N e . s s .o .
The Industrial Arts teacher. should direct the students in-ac’tivities which emphas'rze the consumer's right tobe
selective in his:choice of- products and serVrces, For example, the class can decide on a product which will fulfill a
real or assumed need; such as brcycle, auromoblle, r’notorcycle, or color television set, The students can then obtain’
information abéut varjous’ prod from dealers, - catalogs, and other prox’notlonal material, Comments solicited from
the owners of the selected products and copies of test results from consumer ‘agencies are also-valuable sources of
- information, Now the. youngsters should be able to form judgments as to the quality arid- value ‘of the competltlve .
produgts. Before choosing a color television set, one should have information on a number of manufacturers’ sets in- S
cludrng prices, sizes, and specral features of each The consunier should be certain that he is comparing identical prod-'

uct features and characteristics when- gathering compnratrvc mformatxon and gost data, Students should take advantage

~ of every ‘opportunity to gather information about 2 product during.the selection process, and should base thcrr ﬁnal

s0

© mege of eqiiﬁppmg a workshod{y& hamd "tools” Some’ students should be required to make their selecuon om 2 mail c

El{lc

= XA

selecnon on the information eollected -and not on advertlsmg glmmlcks. 7

The students should be made to understand their responsrblhtles in the ared of ethicil dealings wrth merchants..
The teacher’ may initiate a discssion on-the varidus aspects of consumer ethics and- the possrble consequencesof dis-
" honesty. For .instance, sample ‘merchandise damaged’by the browsing customer affects prxces for subsequgnt custom-
ers: c%&-mdents should be encouraged to talk wvith local merchants of industrial products, ‘e.g., ~household - appliances,
tools, and hardware and determine the.approximate- value in me(chandlse that is- lost yearly because of theft or mis-
handlmg of &oods.by customers and emplayees

L L . “
’A"\'

@

}(_)ri makmg, the students may be glven $100 in play money and given f‘?

Asa pra"trcal exercise in- dg assign-

ordet catalog and- othefs should degend upon local’ busmesses Certain students should b& asked to give a,presentation

" before the class showmg what they purchased and how they made their choices: (Pl’lCC, quahty, total val’ue, resources.
used etc.) © : Rl _
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+© .~ COMMUNICATING CONSUMER COMPLAINTS

OB]ECTIVE The student commumcates 10 proper sources documented comp}amts and suggestlons of cdnsumer \
: mterest. R o ] AN
CONCEPTS N -, CLARIFICATION OF CONCEPTS .
- ’ . : - =
 Ricktobimdy . " e | |
‘Right to be’Heard o The student should be made aware of hlS right to register complaints and offer )
. T, - ® . suggestions, both ta the seller and producer of the product as well as to appﬁopnate
~ Responsibility to: consumer groups and regélatory agencies. In this way, the studenr, develops and
- o _ protects personal consumer power. v o : S .
Voice Complaints and _ : S, : . s
Sugg sgions |t . .-~ Students rhust be aware of the methods and techmques thag they could use to'in-
oo ’ - form a busmess, producer, or contractor of any dlssatgsfactron with, a product or .
MakeS trgestron&for Product . service. . _ . , : . P

[

‘ and Serv;ce Improvement ~ : B L ’ AN
_ ] ‘ . Even if np actual complamt is warranted the student-éonsumer should feel free
o Know Where to Goffor Hefp ~to, make. suggestions which he believes would improve a product or service. For -
. o t example, students could closely inspect and examme a‘product 'such as a bicycle with - -
o L a v1ew towatds producc rmprovement eg, a new safety feature. : ’

é . ) '

; The student should be famlhar wuh the various oﬁ'ices and agencies’ which are
=+ available to help the consumer. Of prime importance would be fo first contact the
represéntanve or complamt department of the'business i in question; Often; this action
S _ . : alone- will ‘be sufficient to rectify any’ dissatisfaction on the part of the consumer.
o e - Knowing just vyho to contact at’the company -would be of help. Would it be better
to talk te the gxrl at the credit desk, or dxrectly to the credrt manager p

e
.
[N

be

o1

v ' , _
. . o If the consumer is unable to solve his problem by dealing with" the pmduser or
_ s o - - seller, it may be time to contact. the appropriate private or. governmental agency.
“ e L T (Better. Busiress Bureau,‘consumer organjzations, FDA, ICC, etc.)
GEN_ERALIZ'ATIONS: - : SR Co » ' R i ¢
| - . .® The individual is obhg.nted o take arr interest in and respon:srbrhty for lu_mg an mformed consumer-citizen if
~  he desires to improve 4 'md protect personal consumer power and the economic systen. , .

-

. Pubhc interest and cooperatron are necessary for promotlon and" enforcement of laws which protect the con-
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SUGGESTED LEARNING ACTIVITIES
Have a department store complarn; department lg ad attend class to discuss customer_‘complaints about/goo'ds and
services which relate to Industrlal Arts,” : - ' SR '

Have this- management person discuss thh the cladé what recourse . the customer has beyond the store’s complznnt .
3
departrient. To whom, does one write, hone, or visit if he is not satisfied. with a major apphance? o :

‘Have an applrance salesman or repaxrman show the class ‘what things go wrong with apphances and why How y
: avaxlable arg. service and parts for some a”pplxances? WhyP ' S S

]

Have several students make a class presentatxon telling why these products and/ér services need 1mproVerhent. :
Identify how they as individuals would go about making these rmprovements. Would the' product need re-design?
Identify ways and techniques an individual could use to recommend these “changes to a’ company. Discuss whether

an individual and/or consumer group have the right and/or responsrb;hty to complain to the manufacturer and rec-
ommend product changes *
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IDENTIFYING SAFETY FACTORS - .

 OBJECTIVE: ~ The student 1dcnt1ﬁes quality of -goods and services. that endanger life or safcty and demonstmtcs

his ability to select and use products that are based on' safety features.

¢ . 3

CONCEPTS . - . CLARIFICATION OF CONCEPIS |
v : . ' P . ) ) » ' _ - ) o
Rigl‘it to Safety The student should feel free to expect that manufactured or constructed preducts

r

. ’ .“‘.» - 7 ‘ - ’
o ' - . . . LA
. .

R P . A ' | .

[

o are of no danger to life or safety if used consigtently according to accepted practices.

Responsibility to: - ‘For example, a table saw can be dangerous if ot used properly, but we would not
~« expect the blade to fly off, thus creating an unexpected (hazard, Nevertheless, the -

Examme Merchandlse for Safety consumer should bé informed about the safe use and cdre "of industrial goods to

_ e ~ “insure hls personal safety and that of others. .
Follow Use and Care Directions . » : ' e
e T - a Many unsafe features or defects in-a products can be ascegtained: prior to use by a=
quort Uns:lﬁe Products - thorough examination of the ltem. The emphasls on- safety ‘in_the school- shop '
' ~ should make the Industrial Arts “student ' awarg of their pOSSlb]C existence and. better ’
Study Safety Ratmg of ’ able to discover dangerous flaws in manufactured -items, .
Products from Reliable Sources . . .+ .- ’

PR o It'is only cbmr'lnon sense to fnllow instructions when using a product, but. many
o . . unsafe conditiohs are allowed to develop through neglect and lack of care. For
B example: the dull saw blade will kickback a piece of wood, of frayed insulation
v will causg a machine to become electrically ahve, producing. a’ severe shock to the

° unsuspecnng student or ‘worker: . _ N d
P T . ) X ¢ 0 - o, . ‘ .
N R It is the students responslbrhty to report unsafe products or serwces. Certainly, very

few, businesses w1sh to continue offering an unsafe product to the consumer and
most ‘are anxious to have "safety defects . pgmted out to th‘em.

Y . . B
\

»

”Constfmers Union of U.S,, Inc (,onsumers Research Inc., and Underwrxter s Lab-

. ‘ co -, oratories regnlarly test products and publish the results. Safety is always an important B
- « ' factor in these tests. On an electrical devieg, the “UL” label will appear if it passes
. T - the safety tests of the insurance underriters: These\serwces can usually be relied
e upon to. give an accurate, unbiased report on the safety of a* product. It makes very

.+ Bood sense to take advantage of professnonal testing ‘agenties asthe consumer is al-
. most never equlpped to make some of rhe necessary technlcal tests on his. own.

~'0
.

- v

‘GENER’ALIZATIONS: R e R <

Al
Bt S ~ .
L,‘« . o R

e If 1nd1v1duals, busmesses, and manufacturers share in the responslbﬂmes for provrdmg safe goods and services, the
~ health and satisfaction of the members of socnety w,tll be enhanced. o v '

N

N

% structions and report unsafe p‘roducts to the proper source, safety standards and increased consumer SﬂtleﬂCthﬂ ‘
mayrresult -,

R Y

B

e

"o If the consumer will take the responsibility for examining products for safety features, follow use and care in-: .




Invxte a fcderal and/or state safety mspecter to discitss afety practices in Industrial Arts laboratorles. §

‘ Have studento work in groups to assemble comethmg from a kit uumg the encloded instructions, HaVe dtudento ‘ _
evaluatc the directions for completeness, accuracy, safety, etc. :

.. Tovite a safety expert from a local manufacturing plant to discuss plant iafety regulations regarding such factors
" as clothing, work procedures, length of one’s hair etc. - ‘ o :

 Obuain issugs of Consumer’s Digest and/or Corzsumer; Reports and have students report on the unsafe character- -

istics of household appliances. S e, Lo - N .
. Discuss the role that Underwnter s Laboratories (UL) assumes in testmg products beforé" a/nd after they are avall-
able to the consumer. : ~ , s *3 oy

. Have students read and report on Ralph Nader's Unsafe at Any Speed, and dnscuss how thns book actually |
. stoppcd production of an automoblle considered to be ynsafe.. ' _ .,

<
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. CONSUMER INFORMATION =~ S

13

) ©

vy

()B]I:CTIVE- The student analyzes and uses information pubhshed by agencies and business when makmg con-

Responsibility to:
Analyze Advertisements

" Keep Informed About
New Products

_ Check Lare Instructrons
. Before Buyrng

Seel: Additional Informatlon
If Needed :

Ty GENERAELIZATIONS:

- \to operate the device.

- ' ~ sumer decisionfé.
CONCEPTS CLARIFICATION OF CONCEPTS ] a '
) . . - ;- Y " .
Right to be Informed The student-consumer may receive his initial knowledge of a product or gerv:ce

through advertising, word of mouth, or personal abservation, Additional informa-"
tion is available from labels, instruction’ bools, and consumers’ agencies. In order
to make an-intelligent choice and: exercise his vote in the marketplace accord’inz,ly,
it is. rmperatrve that the consumer be fully informed as to the relative ‘merits of a’

Y

: product or service in questron. o : o
j}\ : ,
. . )

The student is bombarded with an unending barrage of advertising on radio and

television, billboards, and in the newspapers and magazines, In order to be fully
informed, the consumer must be aware of advertising, yet be discriminating in its
acceptance. The student should be taught to look beyond the catch' phrases and
bright colors of an ad -

New products are constantly appearing on the market, This is desirable, for it gives
the consumer added fréedom of choice and an opportunrty for new, better and, per-
haps, less expensive: products. » : .

- Not only might it be an unsafe practice, but the consumer takes a risk of. dam'age‘

or shortened service life when he fails to heed' instructions. If instructions.are read

- and understood before purchase, the «consumer is more likely to treat his new item

properly. In addition,.it mdy be’ discovered that the product may be an unwise

- purchase. For example, the purchaser may be unable or unwilling to provide the-

[N

necessary service, or. perhaps a_proper electr;}cal service or power is not avarlable

v Questrons will often arise whrch cannot be answered in the manufacturer’s lrterature

‘or instructions. Most companies are very wrllmg to reply. to inquiries of this nature,

~ A wise consumer will attempt to obtain additiondl information regarding the use.

and maintenance of a product when the need arises rather than ¢o guess ‘what

~ precautions or services shouId bé performed.

EN

<

P

v ‘< '
* If the consumer-utilizes agencies and organizations, both publrc a‘ind prrvate, he can obtain 1nformatlon whrch
* " will 2id him in making informed decisions.

o If tnformed citizens support and cooperate with government and prrvate agencres, the quality of goods and

services could be improved. oL ~ B .
/ t P ' ’ 88 . . . . ! N .
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~

o -~ ..SUGGESTED LEARNING ACTIVITIES
. - : | ; = o R P ®
. g
, Discuss various methods of acquxrmg information about a product, such as critically reviewing advertising, uumg
\ instruction booklets and reading labels; and obtaining statements from owners of the prcduct, and reports from con-
+  sumer agencies and eonvumercorlented magazmes Have the class drrcuss the reliability of rhe ¢ information cources.

The students may bring to class a number of adverticergents for several different automobiles and then compare
-the "information and manufacturers’ claims. with tes ting reports from. 2 consumer ageficy .or automotive magazine.-
"How does the informatioh in the advertisements differ from infermation appearing m the consumer report? Do

the manufacturers omit any rmport‘ant information from their advertiseménts? . :

. .

Make a hst of magazines, consumer agencres, governmental agencies;” and trade as saciations Wthh pubhsh mfor-
mation on consumer products. For example, some of the popular magazines read by persons who enjoy working with
“tools and mechanical jtems regplarly contain mformatron on new products in the automotrver,rhome repair, or homc
workshop areas. Com . : T

Discuss how labels and mstrucuon booklets may be used to supply mformauon whrch can be utilized both before
and after ‘making a purchae. For i instance, if the label reveals thae an appliance, operates on 220 volts and the pros- -
pective purchaser has 110 velts electrical servnce in, his- home, he obvrously would not select thrs particular 1tem un-
less he plans to rewire his home. - . -

. -

"Fhe students should be made aware of the mformatron booklets offered by the large retawblrsmesses “These are
very helpful in selectmg furniture, appliances, tools, and clothing. Also, students should. review the product infor-
" mation containied in. catalogues and determine - which information (including photographs and written descrrptrons)
can be useful in comparing and selectmg products.
- . : . . S
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., CONSUMER ASSISFANCE

a

OBJECTIVII The student ndcnuﬁcs and usis the aid and protection'offercd, the coancr by business, gov:“:rnment, '

- and independent organizations, -

N

Cob

- o
"%

' CONCEPTS .

CLARIFICATION" OF.CONCEPTS «

Right o be Protected
- . Responsibility to::

Be Informed and Resnece‘
Existing Laws and Standards

~* BelInformed of One's Rights

W

-

0
-

‘The consumer s often ill-equipped to cope with caces of fraud, deception, and other
unfair business practices. Therefore, e must be made aware of the various groups
“and agencies which speéialize in comsumer protection:- L .
7
Respect for law is basic to the American free enterprise system. “Not only muft the
producer adhere to standarda and laws, but the student as a consumer has an obliga- -
tion to know and respect the rules applicable to producer-consumer  relationships.
For example, the Industrial Artssstudent is familiar with various manufacturlng
processes, some of which contribute to the pollution of our air and water resources; |

-

if not an illegal act, at least an anti-social one. The student should be aware of

steps which may be taken, both by the producer and by the consumer, to lessen the
ﬁpollunon of the environment by individuals or industries, .

Ca . . 4 o . : )
GENERALIZATIONS: | ot | - - ..
* @ The consumer can better provnde for self-protection if e accepts- hls resp0nsxb1h.ty as a voter and understands

‘his rights to be assured of satlsfactory quahty and service.

Iy

e Individuals, groups, and families as consumers are protected by federal state ahd Iocal laws from hazardous.and
~ ineffective goods and services, fraudulent information and - unsatlsfactory quahty, therefore, the consumer has a
respon31b111ty to encourage legislation and support these laws. ‘

el e - PR
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SUGGESTED LEARNING ACTIVITIES

- | e e

l

Have a representative of one of the automotive manufacturers visit the class to explain and discuss the steps they

‘are taking to control excessive automobile exhaust emissions. Diccuss the advantages (cleaner air) vs. the disadvan- .

tages (higher costs and less efficient operation) of the newcr pollution control devices. The student should note that
certain Jaws will govern and control exhaust emission standards. Are thece laws necessary, or do they impoce an
unreaconable burden on the automebile manufacturers? =, |

Have the students list and discuss othe? laws and standards which are designed to protect the consumer. Are
these laws necessary? For example, must we have “truth in lending” laws, or should we concentrate on developing

‘an informed public, obviating the necessity for vuch laws? . o '

Under the direction of the Industrial Arts teacher, compile a list of consumer protective agencics, Uamg facilities

- available at the school (grapluc arts laboratory or duphcatmg 'fﬂCllltleu), réproduce thc list for distribution to ather

rtudenta C .. ‘ .
N - / - . - )

Have ‘the students ldenufy constmer-oriented - pubhc issues. Often;such issues are bmugb( be fqre ty councxlu
or cbunty, commissioners for open discussion. Visit one of these meetings co that the clags may ¢ how these pro-

.posals are handled by our local governing agencies. An additional activity would be to invite a local community poli-

tician or leader and have the class present recommendauons supporting. consumer legnslatlon or improved consumer -

practlces.

- »
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/" COMMUNITY RESOURCES

oo , : 1 .
' 1 OVERALL OBJECYIVE: The student is kuowledgeable about community sesources and identifiés those which can
L, supplement an individual’s income or satisfactions arid these which can contribute to his
protection, his rights, and his environment to the extent that he can make use of or assist

* in the activities involved in these services when necessary or desirablo. ' .

RATIONALE . * - . "

r

*

.

—,\

2 oo

A person who is very knowledgeable about the yarious. cocial agencxe., provulmg services, prorectlon, and ﬁnancml
ccources that exist in the community where he rea(deo, isin a poomon to make mtellngent decisions which s should -
wennch his home ife, his manner of income procurement, and his participation in ommunity activities, The mere fact
that he lives in a pasticular community should give a person.a vested interest in up-grading existing community re-’
scources and lending his support and influence*to develop’ new , resources. that would make- Xt(be cominunity a better.
place to live. The Industrial Arts teacher is encourag,ed to determine how well the following suggested guidelinies
may be adapted to fit his particular onttmuonnand if - necessary, develop additional materials and activities sultable to
hls own pamcular situation. .o , . i .
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» COMMUNITY RESOURCES S
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SUPPLEMENTAL INCOME | , " .| SATISFACTIONS
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* | LOCAL =1 STATE  NATIONAL .
. g ¢ Y L) L\ ' .'—0 : .A o : "‘, ' ) . ] [ 3;0
p ~ Business Organizations, ~ ° f(—Unemployment ', -.° . [~Social Security
g S . . Gompensation ~ ; .| S
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- = Service Clubs: " " - , |-Workmen's Gompen- ~Govt. -Agencies
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e IDENTIFYING COMMUNITY m:sooiierss

Iy . [ -

R s

PR PR L /
OBIEC’I'IVE- 'I'he student should bccome knowlcdgcablc about commumty.ﬁ’sources and..be ble o identify those A
: . wluch can supplcment an indi idual’s income or sausgacuons when necessafy or de:xrable. g e
CONCEPTS ~ -~ . @CiARIFICAPON‘OF' CONCEPTS ' = . ]
Governmental, Religious, =~ There are numerous agencies in the community which ‘provide resources.t supple: *-
Educational,and ..+ .mentvapgndxvndual’s income and provnde satisfaction of many of his geals aild needs
Industrial Resources - ° as a constiner-citizen, The related areas of study that might be appropn:lte for

students of Industrial Arts. are worlc,,recreanon, housing, and transportation. - Insti-
tutions providing assistance in helping citizens to attain their resources and goals
are. governmental, educatlonal 1ndustr1al° (prlvate sector) and religious associations -
* or agencies. ] .. : .. g . : ’ |

“ . - - : Y

‘Work R Governmental ageng’es provide employment and’ economic resources in primarily |, *°
’- two ways: as employers .of workers in civil agencies”such as consumer protection
= - - staff, weights and measures-inspectors, élected officials, and through the Ciyil Sérvice
' Cornmission; and. secondly, by.-makmg financidl resources availible for- pro;ccts .
) : managed by-other agenciés or irfdustries, such as the SST. (Supersonic Tradsport) .,
- J pro;ect “and; medncal reséarch; /Inc’lustry\pmvndes work -in the manufacture and cop- - © .
© . struction’ of consurher goods and services. Educmonal institutions provide jobs for -
o - "r Y, . ﬁteachers, secretarlts, librariags,- janitors, bus drlvcr.s, teacher aides, and other persons- '
T 5,.' ~ « who sérvice schools. Wor is provnded for clergy, janitors, secretaries, and social . o

. S O “3
PP workers by religious institt tnons ; . ‘ .
B . L ) .. . . = ' o :_ ’ C ’

* Recreation™* * e « + Governmental agencies provide swimmin pools and g(')lf courses; natlonal state, and

o ¢ -, > city parks; and sponsor summer youth ‘programs.and sefiior citizen cefiters for recrea-‘,‘

e " ¥w . ,rtional purposés. Industry sponsors bowling, softball and golf leagues, and in somed
' cases, company-owned . reczeation pdl’l\S S

L e . P
. . e ‘e

- .

. . Educatnonal programs offered. by local schools mclude tec mcnl subjects, summér ,"“ .
o * o athletnc progeams, and’ “student ext%:urrm};lar activities, e.g., sports, band, and. * °
' .- drama, which provide opportunities for cafymunity. pamcnpauon in ‘many com: .
: - munities, the church is 1 major provider & recréagional activities by sponsm'mg RN
' . . A * Syouth organizatiohs, Boy. Scout ‘and Girl Scout troops, .chdrch camps, and service =
- © ey omanizations. -t - ) . : .

The government -provides housing for’ employees ‘eifher dnrectly, for example the

mnlntary, or mdnrectly by providing finanerafresources for building, loans of rent

" subsidies. The consumer is also affected by zoning laws, fair housmg laws, bunldmg

/ imspection, and other regulatory factors admmlsgered by* government -agencies. In: |

, .. dustry’s main input to hoyging is in design, constructnon, maintenancé and repair’
e of structures, and the manufacsuge and servicing of related goods and products used | .

by consumers,_The primary ed#cational resource is to proyide qugn:mon to aid -«
people i selecting, utilizing, mamtiumpg, and servncmg ir homes. ~ : e

.. . I (1] BPeare—y ;

vhe
0y
0
LS

Q

EMC ' B ' - S o . | e S ;' N

-~ . - ~ .« .




o a T oo T B i » » =
i w« 0 * b v “ i -~
LI e -~ . P R Y . «
' .,\:' * I ) — — : . : .
Y ““CONGEPTS . CLARIFICATION OF CONCEPTS  -- -
Y Transportation - . Government highway departments are responsible for purchasing rrght-of-way prop-
. ORI erty, constructing, maintaining, and repairing of highways. There Are alco govern
‘ , + ment agencies which contiol interstate and:intrastate commerce and air travel, Migs
S : transportatron is sponsored by city governments and private industry; and money -
L 4 . e is often available by the federal government to subsidize transportation rndustrrea
and for the development of new forms of mass transportation. :
. . - Industrys function is the producnon, marntenance, and rep&ir of vehreles of tranis- <
", S portations manufacture of trains, airplanes, buces and automobiles; dealers, cervice
centers, car*washes, bus lines, railroads, and ﬂll’hﬂ@u. Some cchool systems provide
.+ . transportation for students by sclicol bus; but the most important contribution of the
. , school to the area of transportation is to” provids knowledge about how to celect *
e . and wisely uce various trans sportation systems, Students can learii how-to sfect,
i ' ) purchase, use, maintain, and service transportation vehicles as part of their-industrial
. “arts instruction. Also, they can learn some of the basic practices necessary tg con-
. Q s struct and servrce roada, curbs, erveways, ‘and amﬂnps . : 0
Y . - . |
. . . ' 0' . . A . . ) . e .- . o )
GENERALIZA’I’IGNS N T SRR .
- _*® Income can be supplemented by “public or prrvate communrty sources; therefore,‘tf one knows what resourees .
- T *are available, how to identify the ones which will best meet his needs or wants, and how to use these most cf, R
fectively, he can supplement his income or increase his satisfactions. - B - :
‘e e (,ommunrty resources do net always provide acttial money; thérefore, goods and services ‘offered by pubhc and
“ ,  private sources may’ he' constdered as a supplement to 1ncome S e e . a
o Income, monetary and psychic, miay be supplemented by pubhc and prrvate organtzanons whose services are’ pro-
. vided by social (taxes), contribufions br private investments to, meet peeds or wants of various persons in our .
socxety, therefore, the rdentrﬁcatton of thes’ services may more cﬂicrently be matched with these needs and wa{nts .
o e .
"‘a T .. "® Numerous goods and services are provided by contrrbunons to crvrl civic, rehgrous, or various interesg groups
to meet specrﬁc needs a,nd to enhance the general welfare of a communrty i L, ) °
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Ve T e SUGGESTED LEARNING AC"I'IVI_'I'I'ES

Governmcnt Resources ..

,, L' Fill out a government cmployment appllcatlon and snmulate ]ob interviews. . ,.a, , : ‘ll )

l

"2 Discuss the xmpact of government spendmg upon research, development, and one’s way of lee. .

o

- Educauon Resources : . T . w)
1. Have a counsclor orlent students to ‘educational and, occupatlonal programs offered by the school systenlrv

[y

©5, Teach a umt in house construetlon

b

6. Dcslgn and lay out a mock drlver s exammatlon course.

P - " b S , . “n -
- 7.-Build pole sets for practlce parkmg S . e :
=8 Do a commumty traffic. survey———ldentlfy dangerous mtersectlcms. S .
9 Identlfy )obs av.ulab[,! in thc commumty Ce ‘1 . =
L : . Y- 4 - 7 ‘ o
kR 10! Study the selectlon, use, .m‘d rep.ur of furmturc and. appllances commonly used in homcs
* 11 Perform a safe'ty test"of appllances used in the home. o .t‘[i ot
N e Y o . Lo - ,
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".2. Survey recent graduates as to what klnd of work or schoolmg they are pursumg L . . S
: L . R N

3. Build- toys’ for a.nursery class or kmdergarten ot ..

4. Repalr athletxc equipment used in recreatlon programs : - S

%;;;}*I:Iave :rperson from a governmental agency discuss: government "jobs B T . e
4, Have a “clean-up” day at a city park _— ; / :l ; y '.j',
5. Desxgn, build, and erect a piece of playground equlpment using donated materials. IR : o
6. Plan the recreatlonal needs for a. c1ty v o : "o ’ : e . : v
' . 7. Inspect own home using c|ty bulldlng codé as a guide. . -, " B .= - | IR
E ;- 8.:Inspect-curbs and sidewallis that need repalr—make recom?endatlons to the homeowners and Clty Councnl vvhen -
) - ‘appropriate, - * N , A v A M . L
o "9 Examine FHA housmg standards.. . o o ) : .fi’l},."; C l ‘ : . "
10. Have a county engineer visit the class and talk on: . e v' o ] ”v"" '- S ': N
S !':,/’l . A. Road'mamtenance - S A T . '
e B Right-of-way procurement ‘ o .
. L BUIld a model of 2 modern freeway o E N R ‘ . ' 9 '
+ 12: Do destructlve tests on vanous road and bndge building materlals S ' o !

n o




l Field trxp? to local u}dustry / | R . ST T
’ 2. Class visit with a pefsonnel fsupervisor from local industhiesto dxscuss the lmpact of the company on local employ—
ment, commun}ty lz'matmn, ate, - B - : : .

: tax structure of a communlty, for example, corporatexaxesw&mdmdual taxes. .-

%
MSIM—G@AQITUCHQW éntc and »de:ermxne A&hauna;eﬁaha&efeﬁumhasecHocaﬂy and~ what ma;eraalsr hadn_-t&he» e

_ brought in £rom outs;dé the community. _ , . Lo : -
- 3. Survey the tramportauon needs of the communl.ty ) B Mo e , ) . e
a—— - 6. Debate: “anaceg operated bus lines are morg efficient than pubhcally operated bus hnes. , ‘ ‘ T
. ¢ 7. Discuss the irhpact of new space age matenals and produc;s bemg developed and sold by 1ndustty .upon people
andthelrwayofhfe. o . . o B . S o
- Rehglous | / . - L oo - , - ’ o : -, . ,

- L Identlfy thase prbfessxopal services provnded to people in the commumty by rehgnq\us agencles that, directly- affect
one’s’ mcome /For example, how many people in the communlty are dependent upon the church for employment?

2. Whal: assfstancc doe,§ the church provnde for educataonal or occupatlonal guldance and testmg and employment 4
coun'=elmgP S TR : , R AP .
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L . . .. PROTECTIVE AGENCIES - ' .
' # ' o
. ﬂB]EC‘.’I'IVE:s ’.l'he student Jde‘ntlﬁcs the protective agcltes wﬁnch can contn’butc to his protcctron, his nghts, and .
g s e L ,,thmnmaﬁ, -enabling- him to*knowfcdgcabic' nbontﬁtt'scnm:cs*to thctxtcnt*thaﬂrc cair mgke
Ly / us¢ of or ,assnst in the actrvmes mvolved in thcse services, « v v .
nr ‘/ / - — K. S— ",7 - -t — - 7-. e e SR -
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CLARIFICATION OF CON CEPTS

1]

Lounty Health Department

Better Busmess Bureau .

* .

e €onsumer Organizations
. ’ ) ' - “

110ca1 Business

". State
Mental Health |
Depattment of Commerce
,Public Utilities Commission

Department of Agriculture

.

Hrghway Department

Consumer Orgqnxzutwns‘s
' N L » ' » (

1 . . .
Chamber of Commerce .

-

Legal Aid

. F?r'éDepartment . which help to protect Lim as a consumer. For example- i : v
e , 1. Where does a person go lf he feels he has” not bee_,_n treated fairly by an autot
Polrce Department .mobile dealer? . . .. ’

L)

+ which will show the “direct application or_utilization of the various agencies, both

Vm , ?

‘Tp'

The Industrial " Arts program is an approprlate place in the school where students
<« can study about the numerous public and private agéncres which provlde servicgs

~ 2. Where does a person go’ with a complarnt'about the madequate services. pro
. vided by a contractor or servicé repairman? :

. 3. What rlghts and- responsibilities does the consume‘r—emzen have’ when he ob-

- serves waste materials bejng dlspelled )by industry into' public water and air?

. What does one do when he seesa local contractor leave refuse and excessive
building materrals aroind a Constructlon site? * e

- .

’ ]

The Industrial Arts teacher can show the direct application of the recycling process
through the utilization of scrap materlals to. produce useful products. He can also
-help the student 1dent1fy those local, ‘state, and national agencies which a citizen \
can contact when he feels his rights as a consumer have been abrxdged Some ex-
amples of agencres and representative problems follow:

- 1, The Stite Industrial Comimission may be contacted when it is felt that ansafe . .
condltlons are present in a‘local factory or on a construction site,
The Department of Transportation (DOT) may ‘be contacted to collect and
assess information about the design and manufacture of automobile tires 50.
that one may make an- adequate, evaluation of numerous brands, styles, and
models of tires available from the variotis manufacturers. The DOT can also'. -
prov:de information about the responsibilities’ manufacturers have regarding
the ques’titm of workmanship, materials,':rn(l industrial stund:\rds.

o

t L

2,

.

tis qurte apparent th.rt the Industrml rts teacher can develop luboratory activities

private and governmental, which can provrde assistance in handling questions and .
claims regarding the citizen’s rlghts as a consumer as well as the marntenance of hrs -

. natural enwronment. : . , : C
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-/ National S S : S L

~

Contumer Agencies
: a ) ] : ) . o s

Department of Agriculture f . v -

Departntent of Commerce T e S s

Hcaltl},Edu'cation, and Welfare -
" Red Cross » ' » : C -
“Department of Transportation

- e : L

GENERALIZATIONS: .,  * | oo .

. . .
- ' L . .-

e As more and more people live together, the individual's protection becomes a respon‘sib'i'livty which is assumed by,
public and private sources, offerinyg services to the individual and aiding him to have better living conditions;:
. therefore, an understanding of these sources malkes possible better and continuing protection for all. s

‘e There are many protective services offered by agencies on the lacal, state, and national level and an awareness
* of these will help anr individual or family choose and make usc®E these setvices in order to better provide pro-
- tection for himself and his family. =~ T ' '

LI . B -

* B . -~

e Trade and professional organizations in thejr self:regulation, standardization, and general operation policies pro- . -

. tect consumers as well as the integrity of their reason for existence; therefore, encouragement, knowledge, and uge + - .
of these services may protéct as well as assure certain standards of quality and service when consumers are served
by these producers. L o , R :
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“‘( . N o 2
’ ‘ . . .‘ E ; 7 ‘.
* ... | SUGGESTED LEARNING ACTIVITIES | B

"+, Preparca hst of protectWe agencxeo ‘that are avallable Iocally, otatewxde, and on a natxonal basis, List.the private
and public agencies in "the local commumty from whom service may be obtpined * regardmg the consumer’s use bf,’-
T gaodoand services, Lt sato ) . o P

_Visit a local manufactuxmg plant and obmm scrap matcnals» Then havé -the s u;dents desngn a pmduc,t whxch e

© could be manufactured utilizing these scrap materials, As an example, the Industrial Arts woods teacher could obtain
sctap wood and drop-offs from a local lumber yard or mill. and use these materials to maoo-produce a small, uteful
product that the students could take home to: their mothers, such 35 a.cutting board,”: o ‘ '

Determing if the parents. of any members of the claos Have expenenced dlsoansfacnon with an automoblle, or -,
the service recewed from an autp dealer. Have the students determine the strategy they would follow to’ obtain re- -
. dress of their grievance, An example would be: 1dent1fy the most appropriate Consumer agencies,’ including names
~ and addresses of contact pers sons, and write letters descnbmg the complaint and requestmg agsistarice, A second part -
" of the problem would be to deVelop an alternate strategy to resolve.the consumer’s problem if satisfaction was: not
initially reccived. The first person one might contact would .be the sale..mamfrom whom the auto was purchased.
- Jf this approach: would not satisfy the consumer’s problem, he: could then go to the dealer sales manager or déaler-
" owner, and then on to the manufacturer himself. As a last resort (or earher if )udged necessary), oné could®go to a

.consumer. proteenon agericy or attorney for sansfactlon of the problem.. - 7. s ¢
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| " S 'RESOURCE TEACHING MATEilIALS AND AGENCIES
Perhaps you are already famrlrar wrth many of the®resource materrals lrrted in this section, Experrenced Indua- .

trial Arts téachers have learned t6 eliminate ins tructronal matérials that appear to be sales promotron goods or “orna-

mental deadwood.”. The committee has reviewed a large gnllectmn of software and listed only those, materials that
e em——iyere-thought-to-be-of -value whcn«{cachmg—eonauufkracducatron to-Industrial Arts students. Because-many. of .the se-. e
sourwmg are appropriate to each of the six major units in tlus Guxde, listing thém after each unit would be repetltlou». .
Therefore, one list.g mon resources vras compiled. : . S I

.40

t . A cursory review of the material will identify a number of referencev that. are of parncular interest to the teach- -

) er, These references will not only imprave his own knowledge of consumer practices; but that of the student as well.
Many of the periodicals are readily available at local newsstands and booksltops; thost books and periodicals should
also be available at the school library or community public library. The Industrial Arts teacher may wish to subcribe
to a number of the periodicals and purchase selected books and audio-visual materials. School libraries usually have
financial resources budgeted for, these purchases, Also, additional funds for the purchase'of special reference materials .
are sometimes avarlable Jfrom local admmratrators - 2

N . : . . N
: F4

‘A listing of agencrea that can provrde materrals and mformatron regardmg consumer educanon is also mcluded
for your use to supplement those operating in your local comminity. It is recommended that the Industrial Atis teach-
er also revWyw the general guide, Consumer Educamm Curriculum Gmdelme.r /or Ohio, Grades K-IZ,.for supplemen-  *;

.

tal references nd resources, ? - S o " )
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Bell  Carolyn S,"Consumer C/:axcc in the American Economy. Ncw York: Random Houfe, Inc,, 1966 .
Bergler, Edmon, Money and Emotional Conflicts. New. York: Pageant Books, Inc,, 1959 ‘ : v
Better Homes and- Gardens Handyman's ‘Bugk: Des Moines, Towa: Better Homes and Gardeng, — S e
. Bishop, Iames. Let the' Seller Beware, New York. National Preg,, 1969. ' o ‘
- Bivehs, Gordon B The Spender. Syndromc. Case Studies of 68 Famxlxe: and Their Consumer Prof Iem: Mrlwaukee Center
for Consumer Affairs, Theé University of, foconsm, 1965, = A .
*< Britt, Stewart H. Consumer Behavior. New York Iohn Wiley & Sons, F c., 1969. ) -

Briwten, Virginja, Personal Finance. Gincinnati: Anmerican Book Co., 1967. ’ : '
Bresterman, Robert. The Complete Estate Planning Guide. New York: McGraw-Hill Bbok Co., 1966.
Bureau of Curriculum Development. Consumer Education. New York City Board of Educatron $1.50.
Caplovrtz, David. Thé Poor Pay More. New York: The Free Press, 1967, $5.50.

5

* Cobb, Hubbard H. The Dream House Encyclopedxa. New York: Peter H.'Wyden Co., 1970, _ T - \
\ Councrl for Family Financial Education. Teaching Consumer Education and Family, Financial Plarmmg Srlver Sprmgu, ’
". Maryland: Council for Family Fimancial Education, $6.00 ‘ - o S .

Crown, Paul. Legal Protection for the Consumer, Dobbs Ferry, New York: Oceana Publications, 1963.
*Curran, BarbaravA Trends in Coummer Credit Legislation, Chrcago* Umversrty of Chicago Press, 1965.
Daniels, Géeorge. Home Guide 1o Plumbing, Heating and Air Cew York: Popular Science, Harper and Row.
_ .Daniels,' Ge’orge Hoiy to Be Your Own Home Electrician. Nw . York: Popular Science, Harper and Row.
Daniels, George. How to Use Hand, and Power Tools. New York: Popular Science, Harper and Row. -
DeCristofoto. Hpw to Build Your Own Furniture. New York: Popular Science, Harper and Row, S e
'Drchter, Ernest. Handbool{ of Conmmer Motivations, N‘Ew York: McGrav-Hill Book Co 1966. . o '

Dowd, Merle E. How to Ger Morc for Your Moncy in Runmng "Your Hon;c West Nyack New York Parker Publrshmg 2
Co 1968, o s o

Dowd Merle. How to Live Bctter and Spend 20% Less. West Nyack, New York Parker Publrshmg Co!, 1966. $5 95.

Ferguson, Mike. Clmmpagnc meg on a Beer Budget. Putnam Pubhshcrs, 1968. : _ <

Fitzsimmons, Cleo and Neil White. Management-and You. New York: J. B. Lippincott Co’, 1968 S

Fitzsimmons, Cleo. Conmmer Buymg for Better Living. New York: John Wiley and Sons, 1967. .,

'Friend, Mata R. Earning and Spending the Family Income. New York: Appleton-Centiry-Crofts, Inc., 1965. i

Gibriel, Puzant. Methods of Teaching Cansumer Education. Cmcmnatr,.()hro South-Western Publrshmg Co,; 1965. e

, Galbraith, John K. The Aﬁ?ucnt Sociezy. Boston Houbhton Mifflin Co., 1958. . S C

- - Gale, Ella. 888 and. Sense: Your Cgmpletc Guide to Wise Buying. Fleet Publrshmg Corp., 1965. * = ' v St

) Gerbracht, Carl ahd Frank E Robmson. Under:landmg Amertca: Industries. Bloommgton, Illmoxs Mcnght & Mcnght !
1971. - . R

‘Gladstone, Bernard. Complete Manial of Home Rc‘[mu New York: Mm.mrll.m, 1966, -

(;oodyear, Marg,aret B. and Mlldred Klohr. Manugemens for Effective Living, New York: John Wiley and Sons, ]967

e Gordon, Leland J. and Stewart M. Lee. Economics for Consumers. New-York: American Book Co., 1967. »
" Gould, Mary. Free and Inexpensive Teaching Materials. aneapolrs ‘University of Minnesota Press (n d) - .
S Hand, Jackson. How 10 do Your Own Wood qu'/zmg New Yw York; Popular Science. ‘ .
' . Haines, G. H. and Fred Crowell Consumers Behavior. Learning Models o} ‘Purchasing. New York: "Collrer and Mchllran
~ Co.;1969. : - )
E Industnal Arts Curriculum Project. The World of Manu}acturmg Bloommgton, Illmors Mcnght & Mcnght 1971, i

Industrial Arts, Curriculum Project. -The World of Coﬂ:tructton Blogmington,’ Ilinois: McKnight & Mcnght 1970.
. Kinney, Jean. How to Get 20 10 90%, Off On Ex/cryt/zm g You Buy West Nyack, New York Parker Publrshmg Co.,, 1966
Klamkin, Charles. If It Doc.m L. Work,- Read the Instructions. Stein and Day, 1970. o

Landis, Paul. Your Marriage and Family Living. St. Louis: _McGraw-Hrll Book Co., 1969. : ' L
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o Lemwaldf Gerald, ed. “The Consuter. New Yorl&. Washmgton Square Press, 1970.
e Levy, Leon, Robert Feldman, and Simpson Sasseragh The Consumer in the Marlgetplacc. New York: thman Pubhshmg Co., , p

1970. ' v
Logan, William B. Facts About Merchandise. Englewood Cliffs, New ]ersey Prentice-Hail, Inc.; 1967.
Magnuuon, Warren G ar'd Jean' Carper. The Dar,’( Side of the Marlgctplace Englewood Cliffs, New Iersey Prentrce-Hall >

~1ng, 1968 N , .

Margahus, Srdney Tlle Corz,mmcr.c Gwdc to Bcttcr Buymg New York' Pocket Books, 1966
Mar}nn, Ron J. The Psychology of Consumer Behayior, Englewood CI:ﬂ's,New Jézséy: Prentice-Hally Inc., 1969
o Ma seyy Frank Purchasing Behaviot and Personal Autributes. Phxladelphra University of Pennsylvania Press.
. Masters, Dexter, The Intelligent Buyer and the Tell-Tale Sellgr. New York: Knopf Publishers, 1966.
. 7 Mayer, Martin. Madison Avenue U.S.A. New York: Harper and Row, 1968.
' Miller, Herman P, Rich Man, Poor Man: The Distribution of Income in America. New York: Thomas Y. Crowell Co, 1964
Nader; Ralph. W/zat To De With Your Bad Car; 411 Action Manual for. Owners, Grossman Publlsher.,, 1971, . -
_ -National Association of Secondary School Principals. Consumer Education; Its New Lool. Bulletin of the National Ar.rocta- ' y
ion of Secondary Scﬁool Principals, Washmgton, D.C.: October, 1967, $2.00.
.- National Education .Assocratron "{'eat/;m Guide to Fmanqal Education. Washrngton, DC.: Department of Home Economics,
1967. $1.00. . - : = .
. Oppcnhcrm, Irdne. The Fam:ly as' Consumers, New York: Macmxllan Co., 1965,
Packard, Vancc The Hidden Perruadcrr New York: David McKay, Inc.,. 1957. . : ‘
Schoenfeld, Dav:d and Arthur A. Natel»l'; The Consumer and His Dollar: Dobbs Ferry, New York Occana- Pubhcatrona,

1966. '
Schwartz, Robert and Hubbard H Cobb Tllc Corhiplete ﬂomeowﬂer New York: Macmrllan Co,; 1965, | o
South Carolina Department of Education. Guide for Consumer and Home Economm Educatron in South Ca)olma
Columbia, South Carolina:. Oﬂice ‘of Vocational Education, 1970. = . . e

Sprrnger, John, Con.rumer Swmdler,r “and How to Avoid Them. Chrcago. H. Regncry Co., 1970.
7. State of Illinois. Guidelines for Consumer Education. Springfield; Illinois: Office of Pubhc Instrucﬁon ,
TofHer, Alvm Future S/wc/( ‘New York Random House, Inc., 1971, ' o @
Texas Tech Umversxty Con.rmner Educat:oﬁ for Famlllc.f with Limited [ncome. Lubbock, Texas. Department of Honie
Economics, 1970. . %
- Thal,’Elen M. and Melinda Holcombe. Your Famrly and Its Moncy New York: McGraw-Hill Book Co., 1966. '
Till, Anthony. W/mt You Should Know Be/ore Yéu Buy a Car. Sherbourne Press, 1968. . ﬁ
" Traelstrup, Arch W Tlld Con.rumcr in. Amencaﬂ Soacty Perxonal and Family Finance. New York: McGraw-Hlll Book Co.,
1970. -
Lus. Degpt. of Agnculture Consumers All: TII(:‘ Ycarbool( of Agriculture, 1965. Washmgton, D.C.: Dcpt of Agnculture, 1965 !
* Waltén, Harry: Home and Worl(.r/wp Guide 10 Sharpening. Ncw York: Eopular Science '
* Watkins, AM. The Completc Book of Hémc Remodeling, Improucmmt, and Repair” New York: Doubleday and Co., 1963.
°. Warmke, Roman, Eugene ‘Wyllie, W. Harmon erson, and Elvin S. Syster Consumer Economu‘ Problems. Cmcmnatl
South-Western Publishing Co., 1971, - o
" Wilhelms, Fred T., Ramon P. Hermcrt and Hcrbcrt M. ]elley Consumer Econom;t: New York- Mc(zraw-Hlll Book Co,

- 1966.. ~ ‘ .
Wilhelms, Frch amon R. Heimerl, and Herbert M. Jelley.  Stident Amwty qude /or Con.mmer Economlm St. Lours
McGraw-Hill Book Co,, 1966 S o . . : .
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. © °° PERIODICALS -

'rl' o '_ o ,\ ,'

BETTER . HOMFS AND GARDENS. Publrshed monthly by Meredith Corporation, 1716 Locu“bAlStreet, Deés Moines,
o Towa '50303. Called “the idea magazine for better homes and families.” Contains hints on spending, saving, building
houschold .jtems, ete. Subscnptlon, $4.00 yearly or available at newstand. . i

CHANGING TIMES. Kiplinger Magazine, 1729 H Street N.W., ‘Washington, D.C, o T -

" CONSUMER  BULLETIN. Congumer’s Réscarch, Inc,s Washington, New Jersey, -~ . -~ S

) CONSUMERS DIGEST. 6316 N. Lincoln Ave.,, Chicago, Illinois 60645, Published monthly, mcludea a ‘once-a-year Pme.
" s Buymg Drrectory*and price refcrence service, Subscrlptron $6.00 a yea'r :
'v CONSUMERS REPOQRT. Consumers Umon of the United States Inc., Mt.: Vernon, New York 10550 Publrshed Monthly,
$8.00 yearly subscription, ‘ .
" .COUNCIL ON. CONSUMER INFORMATION NEWSLETTER. Members hlp in -thé Council on Qonsumer Informatlon
necessaty to receive this; 15 Gwynn Hall, University of Missouri, Columbia, Missourt  65201. .
g EVERYB()DY’S MONEY. Credjt Union National Asscciation, Box 43, Madison, Wisconsin 53701
FAMILY CIRCLE. Published monthly, available for 25 cents at supermarltets Money savxng ideas, particularly regardmg food
and hougehold budget ~
.\ FAMILY HANDYMAN. Published monthly, avallable at’ neWstands Gardemng 1deas, “new tlroducts for old problems,
' and several other re ular features hclpful to the “do-it-yourself” person,
FlNANCE FACTS. Educatlonal Service Bivision of ‘National Consumer Fmance Assocratxon, 1000. Slxteenth St NW
Washington, D.C., 200%.- * % = / 4 - , o .
- FORUM. Educational- Relations Departmcnt J C. Pet;mey Co 1301 Avenue of the Amerlcas, New York 10019 o T g
INDUSTRIAL ARTS ,AND VOCATIONAL, EDUCATION. Publtshe(ll tonthly by, CCM Professional Magazmes Inc,” f
‘ y¥i lZV Putnam Avenue, Greenvich, Conn. - 06930; $5.50 yearly. Incliides teachmg aids an,d reader mqunry service. o
: IOURNAL OF CONSUMER AFFAIRS. Received with membership in the Council on Consumer Informatlon : _
JOURNAL OF THE AMERICAN VOCATIONAL-~ASSOCIATION. AVA Inc, 1510 H Street N.W., Washmgtpn DC :

20005, Published monthly Septcmber through May. Novembcr subscrrptrons are &4 00 perr year.. Includt{s reader mqurry

servicé, .

MECHANICS ILLUSTRATED Published monthly, avallable at newstands. Includes features on autos, recreatlon, your

' home, general | consumer information, and new products.™ ) © ' .
. MAN, SOCIETY, AND TECHNOLOGY. Published eight times durmg the school year; dxstrlbuted to. members of the . .
American Industrial Arts Association as’its. official publication. Membership dues are $15.00 a year Send application to o
CAIAA, 1201 Sixteenth Streert N.W.,, Washmgton, DC 20036 Includes x’esearchers ‘index, “adversiser’s mdex, andt
f media review.- : & - . e ¢

POPULAR MECHANICS. ‘Available at newstands and publrc lrbrary, features mformatron on /shop and crafts, electromcs )

. homeand yard, inventions. . :

POPULAR SCIENCE. Avarlable at ncwsstand and llbrary, includes auto’ care, recreatlon mformatron, and “Whats New '

* Digest,” : .

SCHOOL SHOI’*INDUSTRlAL TI:.LHNICAL EDUCATION. Published monthly bepteml)er through Juné by School - )
Shop, P.O. Box 1929, Clinton, Iowa 52732 $5’ 00 per year, includes shop talk, ' news from mdustry, and reader mqulry .
service, -~ S e _

- SCIENCE AND MECHANICS, -~ = ol R o e
.. 'WALLSTREETJOURNAL. - I S o o :
' " WORKBENCH., Includes reader service department home rmprovement ideas, shop talk, and reﬁmshmg tlps .

- Includes reader service department, home i rmprovement rdeas, hop talk, and reﬁmshmg tips., - . / .
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PAMPHLETS AND BOOKLETS o f

. E o ] - . . X 4 . -

Better Business Bureau “Con,umer s Buymg Gunde
" | Better Business Bureau, “What Are They Teachmg Tomorrovu Coasumers?” Chryrler Hurldrng, New York 10017,
-+ Better Business Burtau of Cleveland.*Bait- Ads that- Hook-Your $§§2% e oo iiimn e e :
Better Business Bureau of Cleveland “They Can’t Get it for You Wholeuale o ' '
“CUMA Cooperative Supply. “Consumer Facta Leallets” P.O. Box 431, 1617 Sherman Avenue,_ Madxson, Wn consin 53701, -~
Department of Health ‘Education, .and Welfare. “Low Income Life Styles.” . '
(:roup Leader’s Guide, Consumer Education Series. Givens and Co., Boston, Mas - '

e

Herrmann, Robert O, “The Consumer Movement in Historical Pers pective.” Dept. of Agrrculture tfl’ennaylvama State Umver-
sity, University Park, Pa. 16801 (free). . o, 7

“How to be a BetteraShopper.” The Sperry & Hutchmson Co., 3003 E Kemper Road, Cmcmnatl, Ohio 45241 ’

Invtrtute of Life Insurance, “A Date with the Future.” 177 Park Avenue, New York, New York 10017. - '

Magazme Publishers Associdtion. “Freedom ‘of Choice.” 575 Lexington Avenue, New York, New York 10022,

Money Marragement Tnstitute, Household Finance Corporatron' “Your Guide for Tcachmg Money Ma,nagement ” Prudential ~ -,
Plaza, Chicago, Illinois  60601. .

Moneyh Management Institute, Household Flnance Corporatxon “Your Savings. and vInvesrment Dollar PrudentJal Plaza, -
Chicago. . . .

Money Management Institute, Houschold “Finance Corporatron. “Your Shopping Dollar.” Prudentral Plaza, Chlcago.

' °“Myths of the Market Place: 1967. Advertrsmg Women of New York, Buite 570, Hotel Commodore, New York - 10017

~(free). T . - ‘

National Consumer Frnance Ass'n, “Teacher Klt A One-Week ’I'eachmg Umt on Consumer Frnance » 1000 16th St., NW.,
Washington, D.C. 20036. :

o .. “Consumer ‘Credit and You: The ‘Consumes Frnance Story.” , _
» National Consumer Finance “:'\ssocratron ‘Money and, Yogr Marnage ” 1000 16th§St NW Wa hmgton, D.C. 20036.
Ohio Bir Ass’n. “The Law and You”- : , . : : .
; " “Points to Remember When you Buy a Home AR ' ' e, :
. %+ “Read Before You' Sign™ - . . e o L : ’
, ' 4 “When You Buy on-Time” v o ' A o ~ . Vi
o, 33 West 11th Avenue, Columbus, Ohio 43201 : : : ' ' "
: Presrdents Council on Consumer Interests “Suggested Gurdelrnes for Consumer Educanon, Gradcs K 12.” Superrntcndeot of
. -. . Documents, Washington,"D.C.. 20402, 1970. (65¢). "* i .

" Stewart, Maxwell.and Helen Duffy. “What Inflation and Trght Money Mean to You ” Publnc Aﬁ’anrs Pamphlet, 38-1 Park
S Avenuc, New York = 10016 (25¢) - .
Sturdrvant, Frederick D. “Better Deal, for Ghétto Shoppcrs.’f Hdrvard Bu:me:: Rewew Reprrnt Servrce,,Soldrers Freld Boston,
Massachusetts - 02163 ($1»00) ' : .
Superintendent of Documents. - - - “Consumer Buying Indrcatérs” e / L oo
- O . “Constumer Information Price List” — ’ )
. “Family Food Budgeting” )
“Learning for Earnitig: New Opportumtrcs for Paycheck Educatron

.. “Low Income Tedching Kit” - " " ® L
R ' “Trading Stamps and Their Impact on.Food Prrces . , . - -’-,‘ R
o U (:overnment Prmtmg Office, Washingten, D.C. 20402 - . P o . LSS
* U, Ofﬁce of Educatxon “That.for Which We Save and Spend. o o R L,

-

- Umversrty of Terinessee.'When You Buy Furniture.”
Pubhcz1tron 448 of Agncuitural Extensron Servrce, 'Cumberland Avenue bW Knoxvnlle, Tenn. 237916,

T m? S .
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I‘nlms, Ftlmstnps, Slldcs )

_“On Guard—Bunco!”. Atmmzlnutmctmnai Medxa Sﬁﬂ[lﬂﬁu, Inc., P.O. an 1010, Hgllyuond Qahfarma 9902&

L}

' “Smart Spending." Olcott Forward, Inc,, Hartsdale, New York.

“’I‘he Poor Pay More.” Natlonal I;ducauonal ’I'elevuon, lndlana Umvemty A&éxo erual Center, Bloommgton,
4740t N

I

r i - . .

FILM CCOMPANIES AND SOURCES - .

"~ As ocmtlon Fllma, Inc., 600 Madlson Avenue, New York, NY. 10022

Indlana *

-

Board of (xovernors of the Federal Reserve System. Publlcatlons Service, Division “of Admtnlstratlve Servnces, Washmgton;

DE. 20551, -
(Jhang,lng Times Education Serwce 1729 H St N.W,, Washlng,ton, D.C." 20096. S -
Coronet Films, 65 East South Water Street, Chicago, lllinois  60601. ' S
Educational Service Bureau, Dow Iones and Co,, P O. Box 300, Prmceton, Ngw'Jersey 8540, -
Grolier Educational Corp, 843 Third Avenue, New York, N.Y, 10022.

- Modern Talking Picture Service, Inc. 3 East 54th Street, New York, N.Y.
~]: C. Penney Company, Local Store managers.

10022, -

a

Sears Roebucft and Co. Consumer Information Serylces,.Dept 703 Public Relations, 303 East Ohno Street, Chlcago, Illmons..

60611. . ' ~
St"rlmg Movies USA Bookmg Office. 43 West 6lst Street, New York NY. 10023 @
US. Dept. of Agriculture. Office ‘of Information, Washington, D.C. 20250,
Us. Dept of Health, Education, and Welfare. Social Security Administration, Baltlmore, Maryland 21235

. U S. Treasury kaartment us. Savmgs Bonds Division, Washington, D.C. 20226

~

- e
. R

AGENCIES AND ORGANIZATIONS *

Amerrcan Council on Consumer Interests 238 Stanley Hall University .of Mlssourl, Columbia, MISSOUI'I 65201.

Amerlcan Megt Institute, 59 East Van Buren Strcot, Chicago, Illinois ~ 60605. :

Bureau of Narcotics and Dangerous Drugs, U.S. Dept. of Justice, Washmgton, D.C. 20537. \

~

./6 ‘

Bureau of Public Roads. Federal Highway Admmlstratlon,T)epartment of Transportatlon Washington, D.C.  20591.

Career Information Service. New YorksLife Insurance Company, Box 51 Madison Square Station, New York N.Y.
Changmg Times Education Service. 1729 H Street N.W., Washington, D.C. 20%6. - -~ _._._-v».'-" ‘

. City Sealer of Weights and Measures. City Hall, Columbus, Ohio 43215.° .

Commodity Exchange Authority. U.S. Dept. of Agnculture, Washington, D.C. 202050.
Consumer and Marketing Service. U.S. Dept. of Agrlculture, Washington, D.C. 202050.
Consumer Complaint Section/ Bureau of Enforcement, Civil Aeronautxcs @oard, Washmgton, D.C. 20428.
+ Corisumer Fedesation of Amerlca 1012 14th Street NLW;, Washmgton, D.C. 20005,

Consumers’ Research Inc. Washmgton, New Jersey- 07882.

- Consumér Union of the United States, Inc. 2‘56 Washmg;on Street, Mt Vernon, New York 10550
Council of Better Business Burcaus. 1145 19th Street N.W., Washington, D.C. 20036

Council for Family Financial Education, Inc. Twin Towers, 1110 Fidler Lane, Silver Springs; Maryland 20910
Department of Housing and Urban Development Washmgton,DC “20410.
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E ucatronal Servxcc Bureau Dow }ones and Co., P O Box 300 Pnnceton, New ]ersey 0§640 ) ;' e
: -Federal Trade Commxssron Washington, D.C. 20580. — . . T : , .
e 12J d and Drug Administration. Distributiori and Mailipg Umt 200 C ‘Street SW,, Washmgton, | C 20204 _ ‘
o Erohcr Edutational*Corp. 845 Third Avenue, New York, N.Y. 10022 o ’ o
ousehold Fmance Corp. Money ‘Manageinent Instttute, PrudentraPPlaza, Chlcago, Ilhnors 60601 B _

Interstatc Commerce Commission, Washisigton, D.C. 20423... o EPRL 9
"Insurance Information Institute. 110 Williams Street, New York N.Y. 10038, S e e
‘ "'J. C. Penney Co, Tne. 1301 Avenué of the Americas, New York N;Y. 10038. - S e v .
P ]omt Councrlfon Economic Education, 1212 Avenue of the Amertcas New York N.Y. -10036._ ., I R .
. *. National Bureau’of Standards Washlngton D.C. 20234 - RN IR
‘National Consumdt Finance Association, 1000 16th Street NW Washrngton DC 20036 < o
) Natronal Credit Union- Admrmstratxon. Washmgton, D.C. 20456 '
L Natro‘nal Foundation for Consumer Credit: 1819 H Street N.W., Washlngton,DC 10006.
Nauonal Retarl Hardware Assocratton 964 North Pennsylvama Street, Indranapohs, Indiana 46204.
/ Ofﬁce for Consumier Services. Department of Health, Educatlon, and Welfare, Washmgton, D.C. 20201,

* Office’of Economrc Opportunity. 1200 19th Street N.wW, Washrngton,DC 20506.

. Office ofyPublic Affairs, Envxronmental *Health Servxce, Dept. of Health Educatton, and Welfarc, Room 18B- 19, 5600 Fxsher s
hy ' _Lane, Rockyille, Maryland 20851 T ‘ '

. Office of Public. Informatton Federal’ Power Commrssron, Washrngton, DC 20416 T . . R I
- The President’s Committee on Consumer “Thterests, Washrngton,DC 20506. - - o : °
_Sears- Consumer Informatmn, Service.. Dept 703 Public Relatrons, 303 East Ohro Str;eet Chrcago, Hlinois 60611
Secretary of; .Federal Communlcattons Commission. Washtngton, P.C: 20554 o
L Supermtendcnt of:Ducuments.. U.S. Government Printing Office, Washlngton, DC. 20402 e 4
. Wu.rlngtan Report Chamber of Commerce of thc Unttt:d States, 1615 H Strcet NW Washlngton, DC 2(1015
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