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o Durlng June of 1971 the Oth Department of Educatlon sponsor:ed anéﬁoordinated a Citrriculum
'Workshop for the purpose of. developing specialized supplements to the Congumer Education Curriculum
Guide for Ohio, Grddes K-12. More than eighty teachers and teacher educators,, representing nine dlf- e
ferent subject areas attended. Each of them contributed sighificantly.to the new guidelines.

y - Special acknowledgements are' due Mrs. Sonia Cole, Assrstant Dlrector Vocational Educatron
: -I:lome Economics ‘Section, who has prov1ded continuatl leadershlp in Consumer Edueatlon,*Dr ‘Robert
Goble, Professor of Education, Miami University, who served as Pt‘OjeCt Director “iri .developing these -
. supplementsMrs. Margaret Driver and. Miss ‘Barbara Reed, Supervisors in Vocational Home Economics,
S Mr. Dennis: Lupher, Consumer Economic Education’ Supervisor, Vocational Education Drvrslon and Dr.
+ . Robert Myers, Associate Dean, School of Business Admlnlstranon, Miami Umversxty

In addmon, special appreciation is extended to’ the fqllong persops for _their contrlbutlons -
.' ,  Mr. Sam Blaskey, Officer of Consumer Affalrs, Executlve Office,of tite Presrdent Washmgton .
: D.C. ’ - L . '
. Mr. Paul Coleman, Executive Councrl Depatrtment of We’(fare Stat; of Ohio
o - Mr. Roger Downing, Executlve ‘Vwe President, Ohro Consumer Loan Assocratron
o ‘Mr. Solomon Harge, Director, Consumer Protectwn Cleveland, Ohio :

\ - o M Byron Holllnger, Director of Schpol Relatmns {Ohio Council on Economlc Edueatlon

. Mr. Robert R. ‘Kibrick of Olcott Forward Co. R ",

_Dr. Harlan Miller, Executive Secretary, Counc11 on \ggmrly Flnance Educatlon & Educational
_ Director, Institute of Life Insyrance . .

»Mr, Robert R. O'Reilly, DJrector of Changrng Times Education Service _ ' _ _— g
0 Mr. H. Lester Rupp, Groher Educatlon Corporation :

- ¥

Others, too n‘i:rmerous to mentlon have had a~pos1t1ve 1nﬂuenee on the workshop and the resultlng ;

. supplements. Their dedlcatwn and assistance are genulnely apprecrated
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- -»." The Superintendent of Public Instruction, Martin Essex, appointed the Consumer Education-Advisory
" ""Committee to the Ohio Department of Education for the purpo of assisting and advising in the develop-
. - 'ment and enrichment of'consumer education programs in the sc&ols of Chio. Membership on the commit-
- tee is representative of government, .education,.business and industry.' The committee, coordinated by Mr.

C. William Phillips, has provided suggestions in the development of several projects in consumer education.

v
« ’ ~

, . Appréciation is extended'to these members for their advise and cqunéei which has aided in the devel-
opment of-consumer education resource. materials. The names of the committee are listed on the following - -
page. . SN ' B R
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’ Rogér Downing

COmmn;tee Mambers
- -."Paul R"Boso

M/;S Betty Du Boux

' * ‘Mrs. Jean Duston
ro Loren Giblin

. Fred Goare
Ella Gieen
" Dr. Mearl Guthrie
George: ‘Hammond
Solomon' Harge
Earl E. Hogan
.- Byron Hollinger
- Harry Imboden
. Karl M. Kahler -
" Mrs. Helen Malone
Harry Moore
Philip Rohr
“Jasper M. Rowland
Clyde Scott =~ - .
Ira C. Thompson
. Frank Wagner .
" Thomas F. Webb.
Joe Young

State Department Staff Task Force on Consumer Educatron

Mr. C. William Phjllips
Mrs, Sonia Cole
« Mr. Robert B, Gates
"~ Mr. Robert H?] Koon
Mr. Byron Walker
" Mr. J.E. Brown
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STATE ADVISORY COMMITTEE ON CONSUMER ECONOMIC IIDUC(H@

. _Superintendent, Mount Vernon City Schools

“Supervisor of Social Studies,

, Director of Education, Ohio Credit Union League

- Ass1stant Superlntendent Mad River Local Schools

" Supervisor, Industrial Arts
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Public Relations,’ Household Flnance Corporation . -

 Executive Secretary, Ohio- Consumer Loan Association

Vice President of District Directors, Parent “Teachers Assocmtxbn
League of Women Voters =,
Superintendent, Hubbard Exempted Vlllage Schools

“Superintendent, Elida Local Schools . _
. (IMPACT), Program for Disadvantaged Glrls, Cleveland City Schools

Chairman of Business Qducatlon Bowling Green State UnWersrty
Consultant iri Consumer and Governmental Affairs, Columbus "
Exécutive Director, Cleveland Consumer Protection Assocratlon

Director of School ‘Relations, Ohio Council on Economrc Educatlon

Executive Vice President, Dayton Retail Merchants Aschratron

Governmental Affairs Diréctor, Ohio State Council of Retall Merchants
(fr)rton City Schools '

County Superintendent, Clermbnt County Schools

Public Relations, J. C. Penney Company

Akron Better Business Bureau

Assistant Superintefident, Loraln City Schoois

Comptroller, AFL-CIO -

[N

Director of Curriculum, Middletown City Schools

Chalrman--Coordmator, Education Professrons Development Acg_
Assistant D1rector for Home. Econormcs Division of Vocatlonal E

Supervisor, Research, Survey, Evaluation and Exemplary Programs
Supervisor, Social Studies and Humanities

'Consultant——Dlrector Division of, Elementary and Secondary Educatlon
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' L INTRODUCTION

Consumer probiems are well known in all socie-economic groups. However, they are magmﬁed m the .

lower strata of the:socio-economic group because these individuals and families lack experience in deahng
-with other people, lack legal advxce and lack money to meet the urgent needs in their ddy to day existence.

In \Vorkmg with families of ltmlted,mcomes, thie teacher should firstsbe concerned: w1th the develop-
‘ment of human beings, show a sincere warmth and interest‘and give a feeling of confidenice- and privacy.

/

The instructot should be a person who is a good listener and relates well to others. She_ should work with

“tion span; dlﬂferent language and vocabulary; little experience in, group behavior; lack of . mvolvement
crisis orlented dlshke for school slower pace of learning; and need for, 1mmedtate gratification. :

Subject matter should fit the needs of the individual and/or group being taught Plans should be based

~ on immediate!problems and basic needs.-Congumer education for those with limited incomes must. avoid

the imposition of the teacher’s values. Thé instructor’s.role isto help these people develop some skill in -

" decision making and become aware of their roles, rlghts, and responslbllltles asa producer, consumer, and
citizen; but the choice is theirs.

- The following suggested approaches should act as catalysts for prov1dmg Tiew ways of workmg with
persons of limited income. /

.June 1971, through the cooperative efforts of a committée of teachers who work in family life or inner city
programs. It was designed to be used as'a supplement to the Consumer Education Currfculum Guide for
‘Ohio, Grades K-12. The Guide can. be used with the section’ on the Socro-economlcalLy Dlsadvantaged

. Committee members were: -

-Mrs. Gertrude Hendricks, Dlrector
Family Life Education - -
- Youngstown Public School
~ Youngstown, Ohio '
Mrs. Julia Brown
- Consumer Educatlon(Teacher
Metropolitan Home and Family Llfe
_ Columbus Public School .
«Cotumbus, Ohio

w

N

~

.

’ -

I ' 4, '
Mrs. Louis_e Parks, Consultant
Family Life Education Center
Supervisor, Home Living Units

-~ Toledo ‘Public School .

Toledo, Ohio® \ '

" Mrs. Lennie Hall, Project Dlrector .
Family Life Education ~ ~ = . .
Dayton Public School

Dayton Ohio

.~/4

Speclal acknowledgements are due to 'Mrs' Sonia Cole, - Assistant Director Vocational Education,

Home Economics Section, Miss Barbara Reed and Mrs. Margaret Driver, supervisors in Consumer and

-

- the stréngthis, talents “abilities, and intelligerice of the peoplé; “biit she must 4156 be aware “of the tharac- " .
Yeristics that ar¢.common to these people such as: fear of fallure, authority, and eXploltatlon,—short atten-

The Gulde was dev%loped at a Vocational Consumer Educatton Workshop held in Columbus, Ohlo, .

Homemaking Education and Mrs Alberta Thompson, Home Economics: Teacher Educator, Kent State
University for their leadershlp in the;development of the Guide., > L @ S
. . Beulah E. Sellers, Dlreétor I -
. School of Home Economics -, RN y f
. 7« Ohio University . o ,\ o z
. . : Athens, Ohio 45701 SRR '
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X -Workers /o

Wages Payments Dividends Profits
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Land, Labor, Capital Management




~

&

3

| ECONOMI&: SYSTEM ©

P

economic system. C ‘ «

CON CEPT

 SUGGESTED LEARNING AND
_EVALUATION EXPERIENCES

RESOURCES

Characteristics and Goals
Private ownership
" Free competiiive-
enterprise
Market »‘Syst‘em -
Pioﬁi.moii_ve
’ :érQWth' _- R

<Full employment

) GENERALIZAT!ON

~ vices, and money functions.

. Have students identify services of the local,

state and federal governments from which,
their community and family indirectly receive -

beneflts . o

' DlSCHSS sources of - money to provide thése

services. Show how the flow of goods, ser-

Field trip to a business enterprise in the com-
munity.
and goals of the ecomomic system. Identify
how this particular busmess contrnbutes to
the economy. . .

3

.

- -
.ol

© .
L] .
4

Discuss identifiable characterlstlcs,

. Mgkes' Food Prices?

Superintendent of Do-
cuments, U.S. Gov't,

" Printing Office, Low In-

come Life Styles

Natjonal .

Warmke; Wyilie, Wilson, -
Eyster, Consumer Eco-
" nomics Prpblems '

‘Marketing- Economics

Educatlonal |
‘Television; The Poor Pay '
~ More

OBJECT!VE The student lists and deﬁnes the identifiablc characteristics and goals inherent in the .

Division Economic Re- .

search- . Service,” What

b

Freedom to enter or exist competmve enterpnse, to make proﬁts to choose and/or change employ-
~ ment, and to-make choices in consuming goods and services prowdes rights with accompanymg ré-
.spons1b1ht1es in a democratic society and market oriented economic ‘system. '

N " Goals for our economy, established by Congress, inclide growth, near.full employment of resources '
. ~ stable prices, equitable distribution of income, freedom and Justwe, and provxde guldeimes for in- -
dividual, busmess, and government econ0m1c decisions. ' :

. . a
. ' -
A /
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OBJECT[VE The student recognizes the cu‘cular nature of the economy and can interpret 2 model which
- R represent the flow of goods, services, and money.

4 0
L - R -
B SIS U : 2 -

0 ,,VSU(;GESTED i,EAkhilNG AND . S

CONCEPTS. B EVALUATION EXPERIENCES _ ' RESOURCES -
C‘i?c‘ular ﬂojw of goods, *© Have the individual select one item of cloth-  See Economic System
services, and money = ing. which she recently purchased for the " Flow Chart -
, family. Trace hte manufacturmg process, o
Consumers ' . Show how this relates to the flow of _goods, |
: _ N~ services, and money. Examples of points to . - L
Producers - . 7 consider: ;o U | L
R : " What are the raw materials used? \ : : - )
Money 4nd financial =~ What labor is involved? .. N r /‘ o
' institutions e, What government regulationsare involved?
Interdependence of . Analyze what happens to money spent for a
economic units - © gallon of milk. How could the increase or
: “ . - . decrease in the production of milk affect the
GNP - economic’ system e
GENERALIZATIONS. SR SR g /

“Our economy functions i ina crrcular flow of goods, services, and ‘money whrch results from economic
decisions made by individuals, businesses, and government.’ »

In the American economy, people andfeconomic units are dependent upon each other, therefore, ex-
penditure by one economic unit serves’ as incoime tg another.

- Money is the social mvention that acts as the ‘major medium of exchange and serves through finanqxal
ingtitutions as the catalyst of economxc actrVrty : ,
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' ECONOMICSYSTEM~3 - Y
OBJECTIVE The student 1dentlfies the roles of government in the economy and is knowledgeable about
his rights and responsibilities as a cntnzen to promote appropnate leglslatnon and services to
the benefit of the whole économy.

-

Determ_iner of fiscal .
' and‘monetary policy'_

GENERALIZATION.

which has been passed such as guaranteed .

R G

T SUGGESTED LEARNING AND 0
CONCEPTS . EVALUATION EXPERIENCES ' _RESOURCES .
Role of 'government ~ Have ‘students examine recent. legislation Local Newspaper

Legislator income. Discuss the effect of this new legisla- Congressman and local
- tion on his family and the total economy; ex- officials to come out and
~ Regulator. ., amine his rights'and responsibilities as a citi- talk to students. o
A ¥ "~ zen to understand the total effect of pending - ' .
-‘Employer legislation and how his vote affects his family
as well as the total economy. °
Consumer ' -

In the American economic system government serves as regulator and coordinator of economic ac-
tivity, a determiner of fiscal and monetary policies, and an employer as well as a consumes; therefore,
the individual should be'an informed citizen-voter in order to communicate his views concermng his
» _own interests and the general welfare to the proper government channels. :

1)
-

©
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ECONOMIC sYSTEM-Z ST
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OBJECTIVE' 'l‘he student dlfferentlatea the effects of labor orgamzatlons and busmesses on the economy
. and ldennfea then' functwns S0 that he <an relate their opératlon to his future roles. -
o L. A - IR

4

T SUGGESTED LEARNING AND_
CONCEPTS [EVALUATION EXPERIENCES

Labor and business - A particular business in the commumty could
' e not reach agreement with thg labor union and
Roles - - - as a result many departments were closed -
‘ /. -down until an agreement was reached. Dis-
- ~cuss the - effects- upon mdmduals and the e :
economy, as a result of th1s strike. o o .

RESOURCES

effects._ _

*Effects - -

GENERALIZATIONS' R

\Labopmanagement relations are a matter ﬂf publlc concemwtherefore, citizens need to understand .
. the rights as well-as the responsibilities of labor and management in mamtammg a chmate of' coopera- .
tion and incentive for htgh productmty and stablhty ’ o L

- The individual can play an mtelhgent role in labor-management relatlons,,whether asa umon mem- ,

ber, a represéntative of management, an arbitrator, or a cmzenvvoter,
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OBJECTIVE The student is. knowleggenble aﬁh\ the effects of the earmng, spendmg,savmg, and bor- -
r0wmg habits of consumers on the economy, . -

144

ECONQMIC'SYSTEM_S it

) = I . : ’ \r\ > \ . . w
LA ' SUGGESTED LEARNING‘AND e R
CONCEPTS EVALUATION EXPERIENCES ~ RESOURCES
Fluctuations.‘in,the econ-  Have students identify items whlch haVe ";';T‘~'Publlc Affairs Pamphlets,
omy '~ .. . - fluctuated in price throughout the past year.. .~ What Inﬂatzon and Tiglty -
o Investlgate why there were price ﬂuctuatlons ‘r.'_Money Mean 16 You .
" Prosperity * - " L
s T Anzii/rzedtheeffectprlcefluctuationhasonth 5,7718," ,I.engthenmg ' Dis- -
" Employment retire " tance Between the Hayes
| p y o fen:;l)echead of household on welfaie “)ri,? and the Havenots, Janr-
© Productivity" s c T o ‘}';;s,;"nal of HomeEconomlcs
_ o i .. allotment from armed services . »
. Inflation = -+ seasonal worker - | , Smclaxr, THE JUNGLE
Deflation’ ~ e o T |
- Recession _ . |
| GENERALIZATION: - . S :

' “The Consumer Price Index records the relatlve purchasing power of the dollar and often is an indéx of
‘fluctuations i in the economy; therefore, md1v1duals who base some of their economic decisions on these
condltlons may enhance ‘thelr own efﬁc1ency as well as that of the. whole economy

B . I R
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OBJECTIVE- The student/i/dentlfies and utlhzes avarlable resources-in reachmg his goals in terms of his.
potentral capacrtres and as a way fo achreVe personal satlsfactld”ns. :

-
-
Z

.].

@Y

CONCEPTS

-SUGGESTED LEARNING AND

. EVALUATION: EXPERIENCES .

" RESOURCES

Rgsources/ /

T '*Material- ‘

Coinmunity

GENERAL]ZATIONS. .

P

. .“Brainstorm available’ fesources of thé in- .

dividual and family. Discuss how these tal-

added‘income and personal Satisfaction

such as; food stamps, advertising, coupons.

Show the increase in income by use of food

. stamps versus use of cash.
a

#Have representatlves from pubhq and private.

agenmes ‘identify available communlty ser-

. vices and-explain how they can be utilized to.
- - indirectly suppIement family income. These

" agencies may. include clinics, ‘child care cen~
-ters, planned parentl d, legal aid, and boys
‘clubs. o o

Have a rap session on SW pletnenting income
by individuals within/ the family . such as:
Teenager, Grandpare t, other,

. & talents<Hga

- Superintendent of Docu- |

ments, U.S. Gov't Print- -

a Way to Save”, Chang-

. ing Tlmes .
Identify matenal resources to extend income, '

; Human ents and skills can be used toearn and supple- ing, Office, Food Stamp
R D " mént jncome. Examiple: A wife improved her Program
. . skill'at baking and decorating, She did baking . '
-t ~ for friends and relatives. This provided hera “Don’t * Throw . That .
. ' - source of additional income. She-was using Away! Somebody- Col-
A her sklll as.a resource. . a X lects It”, Changing

o , ,' ' ' ~ Times ~
T Dlscuss ways in whrﬁh 1nterchange and’ ex- - SRR -
3 S; e -change of services can' be utilized to. secure “Spending Cash Can Be

supplemented his income

by the use gf his sRills

4

'Have a person who has "

©
“

Resources are avallable to people in varying degrees The use of these resources determmes how com- 5
.pletely one reaches his goals and achieves personal satisfactions. - . S :

Various forms of real arid psychic mCOme may be used to increase one’s net worth in relatlon to hlS
1n1t1at1ve, ability, and desire. S

[

' 'Communlty resources are capable of prov1d1ng varlous goods and serylces whrch may assist 1n attaln-
ing and enrlchlng individual objectlves : :

4

~

1




* INFOME PROCUREMENT—2 "

o

OBJECTIVE' The student explores and emvestlgates ij opportumtles he. vconSlders appropr{ate t%hls .

ablhtles and mterests in order to functlon m society, - - — , S
7 < s " ' . ’ ’ ' ’ ) ' ;' - o B “ ‘ g C .
o ’ R SUGGESTED LEARNING AND .- | L
R CONCEPTS EVALUATION EXPERIENCES S RESOURCES

_ Vocatlonal requn'ements Identlfy the various ways in which one can Repfesentatlves from "

7‘/ : ' find a job, employment agency, ne»gspaper, Public . *Employment’
. Education e andyellowpages of telephonebook B Agency e

' oInvxte representatives from public femploy'-' ', “Jobs in The 70—

' 'Person_al,‘ \
i ment agency to come and explam jObS avall- . Where They IBe,)” o

- Financial .~ _able. C . ' Changing Timfes .
- Benefits ff T, _’Arrange for'the éroup to go to public em-. . A
o - , ployment agency for testing and job 1dent1ﬁ— o
¥ Other considerations - - catlon, if des1red
 Sources of info'nnation f ' Role\play different job interview situations. ° 3 \,t s SLNI
' GENERALIZATIONS:° B - ' .
' In making a decxsmn relatlve to job. opportumtles one should cons1der the costs 1nvolved in terms of
education and training required. . O - /

" Time commitment demands, personal dedlcatlon, and financial demands dlffer w1th the occup,atlon
 and will be viewed ds a determ1n1ng factor in job o?ortumtles C .

-, Thekind ot’Job one"holds and-the degree’ of succes@ will affect his economic values and mcome ’
Psychic income has non-material returns such as pleasure and satisfaction whlch are to be cons)d"red

in the’ total concept of the job. . S S
" Thereaare numerous aspects one considers in fob opportunltles if hlS selectm‘n’ot a job is to be compatff -

[ible with his competencies and his economic and personal goals. . o - v
i) ) .
& . .
&
o 2
3 ® - ~
‘ ' '
+ — N . .Q .
- . \
Y & ‘ ¥
: -
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_ INCOME PROCURE;MENT-S_‘

OBJEC’I'IVE The student identifies and examines private and pubhc agencies ,on the loaal, state, and

national levels which will enable him to secure continuous education and trammg in order

- ) to achieve personal economlc satisfactions and self-fulﬁllment N

L]

/

1]
RN

“ CONCEPIS- i

,‘SUGG,ESTED LEARNING AND'

EVALUATION EXPERIENCES

»

RESOURCES

. Educational Agericies -

i

Have the student locate information which ~

.he could use to find training opportumtles

.~ which would help him upgrade hlS abilities

« Types e
 Training provided .-

b -

on the job -or retrain. . I
,/‘ . [

Develop and dlscuss case studles such as:Mrs.

Brown, mother of four chlldren had been on

* welfare for twelve .years when she was réc-
ommended to the Extension Department asa -

..
A}

Supermtendent of Docu-
" ments, U.S. Gov't Print-

" * [ ) /’ . i .
Sources of information
T ' trainee in the Nutrition Program, The man-

Office, -

- Admission require- .
ments . °

ager of the housing project had recommended

"her because he had' observed her consmen-'-

tiousness as a’mother and homemaker Be-

> Earning;
tunities  for
Education

Learning  for

New Oppor-

Paycheck *

e ' cause she had been confined with small
N o - children and had little contact: with the work-"
e ing world, :she lacked confidence .in her -

/ S _ability. How will this training enable her to
' - o achieve personal economlc satlsfactlon and o .
T self-fulf"xllment" BRI S e — .

L o - . . L ‘,r
7&’ S : I Have a persOn whqhas had recent retraining )

fora ‘job explain the program ‘and how it has ) T : o

v o P e \ .acfded to the farnily mCome and/or persoﬁal‘ '

' satlsfactlon T

k‘«,«v -

-

U .

> . ., b *
" GENEI&LIZA Rt , -
~ Different types and’ levels of education are avallable to the 1nd1v1dual at varlous stages of life to assxst
. him in achlevmg personal 4hd economic satisfacigons. :

: Training provided by one or more educational agencies may assist in ralsmg an md1v1dua1’s economlc'
level'or increas fis feelings of self-fulfillment. T - :

Informatlon about education opportumtles is readlly available, 1ts}1se may help one choose an ap-— :

- propriate educational agency. £ X

The gOVermng body of the educatj onal agency sets requlrements which the- md1v1duaL meets if he is
accepted into a program. : _ , . _

‘
5"

13
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g e o “INCOME PROCUREMENT—4 AR o
’ OBJEC'HVE The student recogmzes, and accepts the total effect that his mcome procurement will have
. on the lndmdual the famrly, thwommumty, and the soclety ’ ,

- / .

o . SUGGESTED LEARNING AND B . ’ ¢
CONCEPTS . EVALUATION EXPE&ENCES - RESOURCES L
Income Decisions __ Case Study? = © Family situations selected

R ' 2 Mrs. Jones, mother of two girls, ages 9 . from dally newspaper
* - Effects w» ' "and 11 and a boy, Aage 14, had ‘always man- - and magazmes : N
) . S - aged to support her children by working at - . C o

a factory on the 10:00 pm to 7:00 am shift.
She had been divorced for about four yedrs.
The father contributed some to the support.
. of the children. Recently Mrs. Jones was <
laid 6ff from her job. Soon unemployment :
will run out. Mrs, Jones. is a.Very proud
: . person and does. not want to.ask for aid. -
. ‘What do you suggest as a solution to Mrs.
o R - Jones’ problem?
Results Analyze and discuss as to effects, results and
S 7 ' . evaluation. . : .
‘o " Evaluation:, Discuss various famlly/crlses Identlfy prop- . . »
- lems to be solved and gxamine possible solu- - o y
- tions. /e - :

(R

GENERALIZATIONS S / e 2 - N
The manner in wh1ch income is procurred ag well-as the amount of income, affects directly the volume”

b

and quality of'goods and services produced and consumed in an economy, i} reo

' The individual should, after an evaluatlon, be able fo accept or if necessary pursue a more sat1sfac~ '
tory alternative of income procurement in order to sbncet his personal economtc goals, :

B ’ - A .
. ) \Q r
’ ’ ' N . M - ' o . .
. . . R . "
B B . - 0
E . . . } .
.
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C_ONS")JMER_V Bx’ljnAvmn DETERMINANTS

} fo
- .

OBJECTIVE' The student alters his consumer behavnor when he recgonlzes the need for change through

-

S
+

an ldentlficatlon of the varylng influences which affect his phllosophy of decnSnon‘-makmg.

-

SUGGESTED LEARN]NG"AND' N

' CONCEPTS . EVALUATION EXPERIENCES .- - RESOURCES
Decision-making . Select pictures 1llustr,ating -different -wants A tour of asupermarket
phllosophy - ' * and needs. Arrange in order of preference, furmture Store, or. bank,

Discuss , factors that™ mﬂuenced 1nd1v1dua1 v 'e
Inﬂuenclng facfors/ decnsxons < - e
Goals 2 Observe the different types .of consumer be- . “Social Class and Life
. Values havxor and 1dent1fy factors’ which fig ﬁ influs . Cycles as Predictors of
- ence the particular behawor in the mdxvndual .. Shopping Behavior,”
Wantg _ " consumer, . -Jouirnal of Marketing -

g Expenences

Problems' ., - and experiences have on the individuals . § havior,” Atlanta Eco-
, . philosophy toward decision-making. \aomic Rewew
Emotions - Cot - : LN o '
o : . T 2 Cheskin, HOWTO PRE-
Habits S ® ’ - DICT WHAT PEOPLE -
NS - . WILLBUY - L
Activities - N S S
Needs . ' SN ,_k'
- ' . i :" - ‘ ‘ 12
%_‘(, / ’ .
r
R l/. L4
GENERALIZATIONS' ‘

AN

Brainstorm the influence which goals, valugs

‘Research oA

‘fMores in Consumer Be-

Our phxlosophy of decnsxon—mgkmg should be: affected by our. needs, wants, and expenences so that

@

“the goods and services we select will draw us closer to the goals we have set.
i Our phxlosophy of decxsxon-makmg is sometxmes affected by our emotxons and habits.

-

r'd ", - 4
. / Y . ~
Y Ay . e ,
. S 2 R
R 1
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.(\' S . CONSUMER BEHAvioR"DET;;RMINANTS-—:‘*‘ AP ’ _

OBJEC'I‘IVE The student recognizes satisfactions’ whrch come t’rom his consurher behavror and shows
empathy for other people who make decisions different from his own as a reswlt of his,

Sy .
. vrdentrfymz‘@ understanding of the varymg“ influences which at’fect his personal values .
. and goals. - R : :
R - A T
v _
LN T - SUGGESTED LEARNING AND .
- CONCEPTS EVALUATION EXPERIENCES RESOURCES .
: Values and Goals ~ Case Study My neighbor bought a car when, Public Affalrs-Pamphlets,
_ . inmy \oprmon they needed a washer more When you Gamble— You
Llfe Style. - "¢, thanajcar But I understand this was his.de- - Risk More- Than Your
. 1% cision. Analyze the factors which mlght have  Money* *
Contemporary Group . lnﬂuen}ced both declslons e, P
) - ; " r“ BN o -
Socro-economlc levet , / R
) SR stuss . ' ' o e
' Social status- Y ungJ1m~ “Why cantwébuyastereo" »-Packard THE STATUS
: ' i Everyofie else has one.” © - SEEKERS 2
g Mo er: “We can't- afford it, We're saving  Packard, HIDDEN PER-
. e T one for a trip back home to see - SUADERS ' - '
- Customs Grand other.” .
- o ' T, A v v °
Quality of Life - Panel discus§jor on different ways of financ-
: f ing a wedding: Italian, Slovak, formal and
. Pgychological factors informal. oo T o . w'
- Security ' o
-Sex appeal 4 : N -
Self-satisfaction % , ’
N Status - . o
\
GENERALIZATIONS I : L o
At various times in the life cyc°le, contemporary groups or social status afe such strong 1nfluences that‘ |
some people buy goods or services whreh they do not enJoy or even want; therefore, goals may never
materialize. = . 6
The individual’s and the famlly s quality .of hfe, hfe style, socroeconomrc level and cuStons may deter- '
mine the consumer’s decisions; therefore, his behavror in the marketp]ace\wxlk be evidenced by the
o comblnatron of goods and services chosen , , o .
oy o o . . ‘ ’ . S ) ~. . . ..
< 0
r i N -
N 2 2 ¥
3 - : ) o]
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N CQNSUMER BEHAVIGB DETERMINA&TS—sS‘

&

OBJECTIVE‘ The student demonstratee he can use his current recources to meet - hrs needs and wants in h

/.'

a responsible and legal-manner as a result of his understanding of the human and mateml

resources that mfluence consumer behavior. ,
| | R Y
L T . SUGGESTED LEARNING AND _ S
CONCEPTS o . EVALUATION EXPERIE&CES RESOURCES B v
Resources Discuss buying versus repamng the sofa in Caplo\}itz, THE POOR
) : following situation: PAY MORE ~ - ~
Materjal o ’ "The $ofa has a broken spnng at one end : SR
e g and the arms ‘are shabby. : &
~Service - Include in the djscussion material and hu-
S . -, man resources such as services, type‘of ma-
. Income - 'f’terials,r()cllls and talénts, responslble dealers,
, - . and cortracts. : o
.. .Goods , : - -
_Mark,e'ting Media - v,

‘Advertising -
Personal Selling
Human - :
- Skill
Knowledge
* Talents - -
Time
" Energy .’

GENERALIZATIONS

Field trlp to Goodwrll store Gb through bins
and discuss which used or hand-me-down
clothing can be restyled or made over for in-

dividual class mebers and ‘other family mem-
- bers. Discuss . human _Tesources requrred to’

fulfill the need ) en; .

’

3 ¥

6 o

©

Individual and famlly consumer behawor influences, and is influenced by, the use of human and ma-
terial resources; therefore, -the consumer should manage these resources to reach his recogmzed goals.

.. Families.and individuals place varying degrees of i 1mportance on material and human resources; there-

fore, the use of limited resources and the substitution of’ available for unavailable resources is some- -

times necessary to increase the -effectiveness of meetlng consumer needs and wants. .

7o
ki
&
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OBJECTIVE' The student demonlstrates that he can use the d
decisions to meet his wants’ and needs,

CONSUMER ALTERNATIVES

. . .
n~ 4 . -

}i'sionamhking process in tnaking’econ{gthic :

©
©

’

Analyze a.lternatlves in" : '
terﬁ\of g,oals :

Select .one or two

problem of self-identification’ and wants to

“improve her image and feeling’ of self-con- -

fidence. Howevér, she also wants to pay her.
rent which is three months behind and buy

T - Ml - .
v ~ N _ . SUGGESTED LEARNING AND =~ —
. - CONCEPTS . EVALUATION EXPERIENCES ~_RESOURCES
. ~ Decision-making process - Analyze the decision making process involved. “Are You a Smart
co- . - - -+ ,in making the declsmn m ‘the suuatlon de-* ~ Money- Manager? Take -
. " Define want or néed scribed, below:a This Test,” Changing
' ‘A woman wants to buy a w1g She'has a - Times o

Milton, HOW TO GET
A DOLLAR'S- VALUE
FOR A_DOLLAR SPENT

s alternatives” ~ *: >e 'some needed clothes for her children. o A
. : ' : - ' + " Institute of Life Insur-
Guxde and . Control : D1v1de thg class mto groups and glve each ance, Your Financial
decision group a description. of other situations of a. Worksheet, a Guide for
) e . " family and analyze the decision-making proc- - Women Returning to the
: Accept" consequences’ - ess involved in deciding whether to purchase. | Job World .
- 7. responsibilities of * such items as a used .car, color television or - L
decision clothing for the famxly. S o Texas Tech University,. -
e e 5ot . Texas Consumer Educnz
" Evalate decision for e tion, for Families with’
T fut‘ure refer’ence-’ ’ N . Limited Incomes -, . §
e }
GENERALIZATIONS : , " .
~ & - The skiliful use of the dec1s1on-makmg process which is influenced by motives, needs, goals, abilities,
Ao " habits, ‘situafl ions, attltudes, and the expected outcome of the alternat1Ves can’ develop a satlsfymg
' life style. L : : . )
- A o Rational chdice among the consumer alternatlves becomes more complex as more goods and serv1ees

become available and more ways of merchandlsmg confront the consumer.
When a consumier evaluates alternative courses of action, fie may arrive at an economlc decxswn which

Cowill lead to results more sattsfymg. than those made w1thout considering alternatives. .
! " T © - .. . . ) .
' v T e . . - i . IS
) ! - N o . ¢ = ’
- o . . - 10 -
. - = N s o .
‘ ’ , )
R l/v"’l. .
» e ‘ H" 3
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OBJECTIVE The student develops and recogmzes the value of a flexible plan for the use of his money
when making economic declsmns among varwus alternatnves. :

o
y
p

| CONSUMER ALTERNA:TIyEs—z
[ =
ol ‘.

{

[ N\

CONCEPTS'

’ SUGGESTED LEARNING AND

EVALUATION EXPERIENCES

*RESOURCES

L Planning .con'siderqtions_' >

- Resources .

s
~ Values and goals

Wants -and: N_eeds - .

Unexpected circum-
stancés -

' GENERALIZATIONS

Mrs. Kelly, the breadWwinner, and her four

thildrén moved. into a large rented spacious .

house during the summer to give the children
plenty of living and play space. During cold -
weather the utility bills i increas d from $30.00 -

* to $110.00 per. month. Finally they cut off her
~ light and gas services the first of March. List

the alternatlves Mus. Kelly faceg in solving..

 her problems’ of resources, values and goals,

wants and needs. ,.

Mrs, -Bea Went to the store where she had
. planned to buy hambfirger, but she had a few
exfra cents so she thought she would have
~ strawberries a5 an extra treat, On arriving at

the store she saw a beautiful chuck rdast.
What alternatives would you make if you
were in her place" Why? o

'-An elderly woman worked for years and paid
- for a burial insurance .policy. Upon réaching
. retirement age she is faced: w1th acceptmg

Aid fo the Aged, but in order 'to receive this .
aid she. must give up her msurance policy.
Invite a representative from an’insurance

- company and a represeptative from the Wel-

‘fare Department’s - Division. of Aid to the:
Aged to alead a dlSCuSSIOH on thls

R

° »
0.

Supermtendent of Docu-
ments U.S. Gov't Print-

" mg Office, Managing
i ‘. Your Money——A Famtly

h

S

Plan

Superintendent of Docu-
ments{ U.S. ‘Gov't Print-
ing : Office, Retired

o ,Couple s Budget

Agrrcultural' Extension.

Service, Cents and: Sense

Planned spending helps the consumer obtain maximum satlsfactlon from the income he has’ avaﬂ-
able, however, when one’s income fluctuates he must be more aware of the need for lpng range plan-
" -ning in order to meet the continuing individual and famrly needs.

Consumers need to learn to.evaluate advertising statements labeling mformatlon §alesman s claims,

and other factors involved in decrsron—makmg so that they understand how consumer chorces affectM

goods and services avarlable, therr prices, and the economy.

Consumers should learn to exercise'basic prmcxples of opportunity costs and make mtellrgent chorces

.'among goodsand services in order to secure maximum utility, health, and satisfaction,

There are many kinds of economic risks, which may be shared by mdmduals, protectlve serv1ces, and o

~insurance compames< , ,

Satisfactions from decisions are mfluenced by the relative 1mportance of short and 1ong term goals,

oo
R 1

the amount of risk and uncertamly mherent in the srtuatron, and the cost of the results.
‘. 24 .
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_ MULTIPLE ROLES'
0|= THE INDIVIDUAL

Family Member
. Homemaker
~ Voter
_ Tax Payer -
Borrower

~ Saver

Buyer
* Investor

: Worker -
Employer

3

CONSUMER




RIGHTSAND - .
RESPONSIBILITIES S

: ) .
. o

MULTIPLE. [
CONSUMER
RIGHTS

RIGHT RIGHT RIGHT RIGHT RIGHT c
T0 7O BE T0 TO BE TO BE
SAFETY INFORMED CHOOSE HEARD PROTECTED
RS § BN ACER A v 4 I s ok cagi . Sueianl VY IR
I ';‘mm)ﬁ i ated o il Dbvctnionbionieiro 214 ?fk
‘ Examine - . Analyze ) Besesctive To voice complaints || Beinformetf and, :
merchandise for - ' Advertisements B | v . « " and satisfactions respect existing
-« safetyfeatures |} : Recognize: Jawsand
CTe e Keep mtormed " income limitations |} . To-make o ' “standards -
“Follow use- 4 - about pew” ~ - 2 NI"  suggestions -
- andcare” - products . Behonest = I’ for product - > Beinformed of
instructions R in dealmgs - ‘l.- improvement N -ope's rights
Check care - ‘ A 8 A
. Re rt o mst:uct ns beforé ‘ ‘ Treat . To knowwhere to Accept responsibilities - -
- unsafe pmducts v T A uymg ' * - merchandise . goforkelp ' asa voter
. i o b «with respect -
| / IR | 3 T Seek addmonat S o - . <E&fipport voluntary
N TR AR | | informatiopif & }} . . oo organizations |
sy . 1 B .nefgéga;y Ny 0 R “. . . . » . ) . .
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OBJECTIVE The student identifies the ro]es of the fa
" realizes; the consumer ls the final determmer of what is produced in the mari(etplace.

%

o

'ROLES, RIGHTS AND RESE&NSIBILITIES v

¥
P
] I

members as consumers to thre extent that he

o r g

SUGGE‘STED'LEARNING AND
EVALUATION EXPERIENCES

RESOURCES , _°

' CONCEPTS -
Conslff  ©

Buyer \
Saver

. Borrower

- V'Investor

¥

GENERALIZATIONS

- In areas of concentrated welfare recipents
- whitg bread is demanded by the residents of

the community. The grocer stocks more of

~ this bread to nfeet the demands of his cus- -
fomers. He does not stock a variety of breads

for which his customers do not ask. Compare
merchandising with stores in more affluent
nerghborhoods as to supplyand demand

‘A group of mothers wanted their chlldren to -

go to Greenfield Village. They coiild not af-

-ford it, individually, They got together and
held bake sales, rummage sales and had other
money making projects. The proceeds from -

these prOJects were deposited in a savmgs

" account. The group chartered a bus for the )

children, provided lunches, and gave each
child enough money: for a souvenir. What

were the advantages of this cooperative effort _

to everyone mvolved"

Make a trrp to a pawn shop and drscover how -
they operate in relation to the consumer.

Shop for Credit. Investigate Iending institu-

~tions,’ such as'banks, credit urfions; and other :
financial institutions. o

' “New _ pRepublrc,
- Merchants

“University  of
- Children as". Consumers

Pawn Shops

Bank - .

Credit Unron s
Small Loan Compafies
‘Savings & Loan Companies *

“Better Deal for Ghetto
Shoppers, Harvard Busz-
ness Revrew :

vAMA Proceedings, Mar-
keting in the Low-Income
Neighbarhaad's'- )

~ Wade, FROM BARTER ,
T OBANKING ‘

)

Supermtendent of Docu-

ments, U.S. Gov't Print-
ing Ofﬁce, Consumer . -
Buymg Indicators :

‘Ghetto .

Caplovitzy, THE POOR k

PAYMORE - |

Texas,

)

Individuals and families can romote therr economic welfare by using their consumer rlghts and ful-.

= filling consumer responsibilitigs in the marketplace.

- Most consumers assume the vatjous roles of buyer, saver, borrower, and investor over a perrod of time;

E therefore they should understand the relatlonshlp and 1nﬂuences of one upon another.

o - . . . ' -
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| ROLES‘,,RIGHTS AND RESPONSIBILITIES—Z -

‘W

OBJECTIVE' The student shows his uiiderstandlng of the vahous contrlbutlons possrble for a producmg

' member of the commumty

e

Non-monetary

" Learning Experience

GENERALIZATIONS'

wotild you go about organizing it? How many .-

famrhes could functlon in this food bank?

Use a paycheck stub as an example to show
the various contributions made by the worker,

such as: social securtty, taxes, um‘bn dues,
credit umons ) .

Have the' class identify and explore the¢ dif-
ferent talents of citizens in their community

and how they could be utilized toward making
-the commumty a better place to live.

o
13

© less:

2 | N ' ¢‘
- : SUGGEgTED LEARNING AND Coo
CONCEPTS EVALUATION EXPERIENCES _RESOURCES
Producer -Have class organize & plan an emergency Interest group stock in-
S ~ food bank, How would you go about organiz- * itial food. bank, partici-
.Employer s ing and ‘planning an Emergency Food Bank. pants replace 1tems bor-.
. . for your comrnunity?‘ Why would a com- ' rowed -
Worker -~ p munity food bank be necessary and how

“Food . Shopping Tips,”

' Family Circle

: Money Management In-

stitute, “Spending Your -
Food Dollar Co

Miller, RICH MAN,
“POOR MAN:THE DIS-
TRIBUTION® OF IN-
COME IN AMERICA

. “TrainingHard-CoreJob- o
The Record after.

Two Years,” U.S. News

- & World Report -

“Tricks to - Help You -
Save,” Changing Tirnes

»

By assuming his varrous roles as a producer, the 1nd1v1dual can contrtbute to the productrvrty of the
“economy and also edrn money. : : '

* In.order to be an effective producer in our socrety, each mdtvrdual should understand hrs yarrous pro-
ducmg rolesas aworker, asan employer, orasa contrrbut’or of a non-m(metary nature

-

oot




B . Family membes - - . problems the community faces and identify -

ROLES, RIGHTS AND RESPBNSIB‘ILITIES’-J |

ognizes how.these roles mfluence hnmself, his family, and soclety

.

A 'SUGGESTED LEARNING AND .

- CONCEPTS = . .~ EVALUATION EXPERIENCES . RESOURCES/ / _
Citizen ‘ . Roledplay how a usually honest cmzen may - “The Other Swe of the
~ .support crlme (shophftmg, “hot” goods) - " Poverty Problem,” Chal-
Individual . lenge, The Magazine of .

| Analyze the *consumer credit transaction = . Economic Affairs

tbose advocates who could best solve these Soc1al Secyirity Adminis-

Voter . issues. . _ trakon, ights and Re-
o o . L S | spo. szbllz ties of Those
Tax Payer * Discuss how -citizens can change things they - Who Re eive Social Se-
- ~do not like. Disciiss voting regulations curity Retirement and
"x : o : S ’ Survivofs Benefits
- Discuss how taxes ate a part of oneslife. Filmstrip: Big  City—
- : . Have each student keep a-list of items on U.S.A.] Eye Gate House,
P ; R * “ which he paid taxes during the past week and Inc
b " . how much he paid. How is this tax money o
' ‘ _ used? Identify other kinds of taxes the stu- f‘Aiding‘the‘ Poor,” Wall
oo dents pay, how they are used, and how they  Street Journal.
o o , . affect the individual and the community. o . '
._ S , T : o ~ Sternlieb,  THE TENE- .
R ‘ L - X . - " MENT LANDLORD
. . . : . / ~
o N . S ' .Ohio State Bar Associa-
" o ' ) . . ~ tion, You ... dsa Land-
. ’ lord or Tenant '
;33;‘ ‘ '
GENERALIZATIONS' - “

The consumer. who recogmzes his rlghts and responstbllltles can fulﬁll his role as a consumer citizen.

A citizen ‘who assumes his various roles as a family member a voter, and a taxpayer w1ll contrlbute
to individual famlly, and society’s growth. ,

ayts




ROLES, 'Rlctirs AND RESPONSIBILITIES-—4

~ - -

OBJECTIVES: The student makes mformed cho:ces so that he can compure goods and serwces and select

‘the alternatives which meet hlS needs. "

"

SUGGESTED LEARNING AND _ Y

N CONCEPTS ! EVALUATION EXPERIENCES.

RESOURCES

A 'Have students do comparative shopping for a -
~ color television in a discount store, an appli-
ance store and a department store, Discuss
pomts to be con81dered in comparative shop-

ping-such, as how it is financed, cost of fi- -
nancing, .cost of item, contracts and guar-

‘Right to Choose

- Responsibility to:
Be selective -
Treat merchandise
with respect

"+ Recognize income antees, and services rendered.
“ limitations - _ v
Behonestmdealmgs Havc an al'ito mechanic ‘from a vocational
- Do comparatrve : school come in and alert the class in what to
shopping look:for in selecting a good repair.shop.
Buy goods that are e : S
efficiently produced
K | Pt
wigr + :
GENERALIZATIONS

State of N.Y. Banking

Dept., Buying on Time?

" Bay Area Neighborhood

Development, What'’s So
Good About Credit
Unions?

Teaching Unit: Ump-

" teen Ways People Shop,

J C.Penny Co. -

_Film: Installment Buymg,
. Coronet Films

Auto Mechamc ;

¥y

Individual and famrly chorces mﬂuence and are 1nﬂuer{ce(f>by market conditions and marketmg prac-
tices;" therefore, the consumer should choose the goads /and services. that meet h1s needs in order to

“-communicate his desires to the producet,

y i
+ With the rrght to choose, the consumer: w\‘ﬂ influence gn‘ghter efﬁcrency of the economy and eventually
-+ reduce prices by being selective,,by being a comparatlvegshopper, by recogmzmg income limitations,

and by buymg goods that have been efﬁcnently produced o
ﬂ . 2




o . ROLES; RIGHTS AND RESPONSIBILITIES—5 - . (

OBJECTIVE' The student cOMMuNIcares to proper sources documented complamts and suggestlons of

consumer. mterest. :

L]

CONCEPTS

’

0

SUGGESTED LEARNING AND

- EVALUATION EXPERIENCES

" RESOURCES

. Right to be Heard
Responsibility to:

Voice complaintsand
suggestions -

L

 Make suggestionsfor -

product ‘and ser-

viceimprovement -

- Know where to go
for_ help -

 GENERALIZATIONS:

Invite a speaker from the Better Business -

*/Bureau to discuss what it is and what it does.

!Take the class on a trip to the customer ser-

vice department of a local leading depart-
ment store, a utility company, and yohr
county courthouse to discover all the services

, avarlable to you. .

Invite a food inspector from the Health De-
partment to speak to the class in relation to

. communication and cooperatlon among comn-

sumer, business, and government resilting in

~ product improvement and increased business

and consumer satisfaction.

Community Legal As-
sistance  Office,
Rights and Responsi-
bjli‘ties Asa Tenant

Community .Legal’ As-~

sistant Office, Your Wel--
fare Rights and Respon-

.sibilities:. Under  the

- 4FDC Program .

Federal Bettet Business

Bur¢au, The Better Busi- -

ness Bureau Story: You
' Are the Victim

.

Your,

7

. The individual is obligated to take an interest in and respons1b1hty for belng an mformed consumer .
~ citizen if he desires to improve and protect .personal consumer power and the economic system. -
PuBlic interest and cooperatlon are necessary for promotlon and enforcement of laws which protect the
" consumer. _

- ' [N

Communication and cooperatron among consumer, busrness, and government w1ll result in product

A

1mprovement and business and consumer satlsfactron.

-2 - \ " ol , o
: : I -

&

Toa .




R()LE$—;-RIGHTS AND RESPONSIBILITIES—6

. -

OBJECTIVE: The student identlfies ,qualities of goods and services that endanger Jife or safety and
demonstrates his abtlity to. select and use products that are based on safety features. :

SUGGESTED LEARNING AND - .

CONCEPTS _EVALUATION EXPERIENCES RESOURCES
Right to-'Slfety' ~ Have a coffee group meet in the center. Prior - Nader,” UNSAFE AT
to the meeting set up hazardous househpld soANY SPEED: THE DE-
RCSpOIlSlblllty to; . situations such as cleaning products, asprin, SIGNED IN DANGERS -
" Examinemerchandise  frayed cords, toys, lead base wall paint. Have ~ OF THE AMERICAN
- for safety features ~ members of the group identify the hazards AUTOMOBILE- ' 2
Follow use and care  and discuss how to avoid and correct them.
~_ instructions * What safety standards must be met by Law Public Affairs Pamphlet

 Report unsafe pro- -

- “ducts : i
Study product safety

ratings for reliable

‘sources

GENERALIZATIONS'

within' the housing area concermng these .
and Your Health

. products? : ) —

Have a Public Health Nurse discuss the mis-

use of drugs and other household products,

sources for emergency hxd and where you can

. get reliable mformatt n- concerning - proper

use of drugs.
]

DlSCOVCl' hazardous areéas for chlldren in your

community; identify

might be corrected an procedures. to follow
- to have them corrected. ’ '

.

i

Fads, Myths, Quacks—

t.

~ Superintendent of Docu- -

ments, U.S. Gov't Print- -
ing Office, How the FDA
Works for You

 Carson, SILENTSPRING

' AMA Dept. of Investiga-

tion, Facts' on Quacks—

. What Yot Should Know
About Health Quackery--

If mdmduals, businesses,. and manufacturers share in the responsxbllltles for prov1d1ng safe goods
" and services the health and satisfaction of the members of society will be enhanced

If the consumer will take the responsibility for ex mmmg products for safety features, follow use and

care instructions and report unsafe products to th
sumer satisfaction may result..

.

/

P

34
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proper source, safety standards and increased con-



ROLES, RIGHTS AND RESPONSIBILITIES—7

.
£

. OBJECTIVE° The student analyzes and uses mformatlon publlshed by agencies and businesses when
kag consumer decisions. . :

-

“SUGGESTED LEARNING AND

. C(TNCEPTS - EVALUATION EXPERIENCES v RESOURCES
. Right to be mformed Discuss and collect examples of various terms The Sperry & Hutchin-
. that are used in advertisements and what they son Co., How to Be a
Respons1b111ty to; . . -mean such as wash & wear, sanforized,” per- Better Shopper -
Analyze advertise-  manent pressed, teﬂon, Good Housekeepmg ' SR o
ments Seal of Approval andULSeal - ~ Sears Roebuck, (A De-
Keep informed about o partment: Store in the
. new products " Have students make and dlstrlbute brochures . Classroom, Hldden Value :
+  Check care instruc- - of agencies and publications where members - Series

tions beforebuying  could secure additional information about ser- L -
Seek additional in-~ vices and products. The brochure might n- Better Buymanship -~ -
"~ formationifneeded : clude the Legal Aid Society, Better Business Books, CLOTHING,
_ . ‘ Bureau, Consumer Reports and the pubhc . DOLLAR SENSE,
library, .~ v = FOODS, and HOME
o o FURNISHINGS

Household Finance Cor-

poration, Maney - Man-

agement  Library &
- Money . Management In-
. stitute

v o . .. Superintendent of Docu-

: \ ' e ' - ments, U,S. Gov't Print-

oy ' S o : " ing Office, Consumers

N L : All: The -Yearbook of
i Agriculture 1965

GENERALIZATIONS e e .

If the consumer utilizes public and pnvate agencies and orgamzatlons, he ¢an obtam mformatlon e
which will aid him in making mformed choices. ,

If informed citizens support and cooperate W1th governmen and private agenc1es, the quahty of goods :
- and semces could be 1mproVed : R \
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.7 ROLEs, RIGHTS_ AND RESPONSIBiLITlES-—B P

~ . . w

OBJECTIVE' The student identifies and uses the aid and protectlon afforded the consumer by busmess,.

government, and lndependent organizations. = ) - S o
o o . SUGGESTED LEARNING AND | . .
CONCEPTS -~~~ = EVALUATION EXPERIENCES ; RESOURCES. -

Right to be protected "~ . Have someorie from the pyblic relations dr-v ' Lahor and Industrial Re-

» 0 : vision of the police department come out and, _ lations Center; Don’t Get’
Responsibility.to: speak to the class about personal protectlon } ‘ Garmsheed .
, Be informed ‘of and - ‘ o
PR respect - existing . Take the class on a trip to the Credrt Bureau ~ Film: The, Owl Wzo
Jaws and standards . and have someone discuss the purgose of the - Gave a.Hoot, Coopera-
Be informed of one’s  Bureau and the rules and ré’gulatrons govem‘ League of the USA,
rights ° * ing the uge of credlt I B B ‘ S
. Accept responsnbﬂlty o . - ‘, “Five Common Frauds,
' as a voter . Hgve a drsplay of .various types of contﬁctsrf and. How to '"Avoijd
Support voluntary ' Discuss the termmology of the contracts and - [Them," Reader’s Dlgest
‘ grgamzatxons the consumers’ rights and responsrblhtles in e ,
o the use of contracts. , : S “Congress Probes Door-
, - e ~to-Door* Selling,” - - Saes -
o I "~ Have ,a representativ'e from the” League of | ;~Management e '
. ® . Women Voters talk to the class about their - ' . S
y e S rights and. responsibilities as voters, and dis-" . Supermtqndent of Docu’- .
R ~*© cuss how to vote, use of the Vote, and the af- mients, U.S. Gov't Print-. .
(. " fect of the vote on their daily.life. - ing , Office, ‘How the .
S o ~ Postal Inspection Service ’
o R ., . Protects * You Agamst
, ) L S Maleraud
GENERALIZATIONS o o . o

The consumer can better prov1de for self-protectlon if he accepts hrs respons1b111ty as a voter hnd B
understands his rights to be assured of satisfactory qualgty and service. .

Indlwduals, groups, and families as consumers’ are protected by federal, state, and locaﬁ laws from -
hazardous and ineffective goods and services, fradulent information and unsatlsfactory quallty, there-.
fore, the consumer has a responsrblhty to encourage législation and SUppo‘rt these laws.- ' :

P o,
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o OBJE TIVE' Thé student is knowledgeable about community resources and- identifies those which can
g . supplement an indmdual’s income or satisfactions when necessary or desirable:

L -

| .«

-

- -COMMUNI’I‘Y RESOURCES—i. .

P"

g

S - SUGGESTED LEARNING AND o : ‘

:CONC_EPTS , EVALUATION EXPERIENCES - RESOURCES
Local |/ -~ '3 Have students identify resources in their com- _ Churches® .

: N : - munity which can be used to supplement an - ' Welfare Agencies . =~

_ "+ Businessmen’s _ 1nd1v1dual’s or famlb/s income, - "Clinics i)utpatrent-crty

K org\ani.Zations . e . or county, pubhc or pri-

SR
- Women’s clubs.
: |

. . Religious organiza-
" tions
* Individuals

»

f)ay"Care Centers , -

Recreation facilities
(parks, museums, -

libraries)

" State '

L

Unemployment

"_ » compensatlon
C b

Workmen s compensatlon_
| Publrc Welfare i ’
b Busmess &aProfess17/ nal =
N orgamzatlons [ '
vNatlonal’ .
Soclal Securrty

Depart of Agnculture |

Health Educatron and
- Welfare :

Drvrde the class 1nto four groups. Give the

groups 4 menu plan for,a week. Have two

~groups shop with food stamps and two groups

shop with the amount of money that would
be used to purchase food stamps. Contrast

“the difference in amount of food" purchaséd.
Investrgate the use of food stamps for therr ;

farmlles

o

nFreld trrp to pubhc health clmfc where a
representative explams beneflts which are - -

available and requirements . for eligiblity

‘such as innoculations, pre-natal care and pub- . .
- lic health servrces B

o

Secure a brochure from the Soclal Securxty‘
- Office and discuss benefits which are avail-

able.” Identify benefits whicl are avarlable

-throughout the various stages of the’ farmly _
, ?:hfe cycle and ehglblhty for each -,

[T

38 .

vatc agency)

~

LU S Depart of Agrlcul- .,
' 5 -'-’Youl and Food

Supermtendent ofwocu- T
_ments, U.S, Govt Print~ =~

“ing- Office, Your Soczal

Securtgy g

D, v \
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LY . - . .

. o . S
. . ) , . . i . . ..
: i LI , . . .

GENERALIZATIONS . - :
- Income can be supplemented by publlc or prlvate commumty sources' ‘therefore, if one knows. that
' resources are available, how to identify the ones which will best meet his or his famlly needs or wants,
. -and how to use these most effectlvely, he can supplement his income or increase his satisfactions. -

Commumty resources do not always provide acfiial money; therefore, goods and services offered by
public and private sources may be considered as a supplement to income, =

, Income (monetary and psychic, may be supplemented by public and. private orgamzatlons whose ser- *

“vices are prov1ded by social (taxes), contributions ‘or private investments to meet needs.or wants of

various persons in_our society; therefore, the 1dent1ﬁcatlon of theseé services may morg efﬁcxently
match them with these needs and wants.

Numerous g005s and services are provided by contributions to civil, civic, rellglous or varlous 1nterest
groups to meet specxﬁc needs and to- enhance the general welfare of the commumty
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*  COMMUNITY RESOURCES—2"

o . o ,

-

5 OBJECTIVE' The étudertt tdenttt‘ es the protective agencles which can contribute to his protectton, his

rights and his environment, enabling-him to be knowledgeable abdlut the services
extent that he ’nn makc use of or assist in the actmtles involved in these services. .

.
LY A

4e(

to the

. - : i
L

e SUGGES’ILED LEARNING AND S
CONCEPTS - EVAL‘YJATION EXPERIENCES RESOURCES
Local - “% - Distuss, féderal and local agencies-Such as  Better Business Bureau
Fire Dept. ﬁre dépt., police dept, Better Business Bureau Health Dept.
.- Police Dept. . . Dept. Agrlculture, and mental health dept. Legal Aid .
" County Health'Dept. - which ‘operate in the community. In what Local- Bar Assoc.
‘Better Business Bureau  + ways do they affect' the “consumer; what’  Courts (Domiestic,

Consumer organizations
" Local Businesses
. (insurance co.)

* State ¥ ,
, Mental Heaith, -
v Dept of Commerce
~+. Public Utilities Comm. |
. Dept. of Agriculture
_+ Dept. of Highways :
- Dept. of Highways Safety. -
.- Natural Resources Dept.
. Industrial Relations
" Voluntary eonsumer
organizations
- Ghamber of Commerce |

“Financial’ Institutions™ . ~

- Legal Aid -

: Professnonal Orgamza-' -

“tions

X ' Nattonal

__ Consumer agencnes
= Dept. of Agriculture
g + Dept. 6f Commerce
" Health, Education and
_ Welfare '
" Red Cross

. o

Dept. of Transportation

. might be the result if’ thlS servxce were not -

supplted" ’ .

Dtséuss neeq for. consumer protectton by gov—
ernment agencies. Point out problems in-
: volved in enforcmg the laws, the necessity

. f of consumer cooperation.and the action con- .’

“sumers should  take. when they beltezve laws
“have been v1olated

- N . AR ‘_’ .
)

Have class members write a letter to the state .

leg“lslators to find out what state agencies
offer Services or enforce laws that protect
the - consumer such as labeling, adverttsmg,

* frauds, .ahd samtatton practlces.~ Report re-
plles to class. 3 S o g"

* 2] ‘ l\

Juvenile, Family) °
Local. Medical Assoc.
Welfare Agencies .
Weights & Measures
Local Grocers Assoc., ‘
U.S. ‘Dept of Agrlculture'
Retail Trade =
. Retail Merchants .
Health Clinics, Public &
_ Private out-pat:tent
~ (City &County)
. Social Security Office
~ County Extension Service .
Public School Systems
(Special Service) .
- Churches <
Childrens & Famtly
* Services
~ Mental Health
. AFL-CIO Consumer
Division
Alcoholics' Anonymous
Welfare Agencies - .
Drug Abuse Conimittée .
Public Libraries _
:_ Ohio Consumers Assoc Y .
rBd of Cpmmiihity &
Human Relation |

o




G v

CONCEPTS. -

~ e ) ) «
. . .

S _SUGGESTEDLEARNINGAND B N

RESOURCES

'EVALUATION EXPERIENCES " e 3

-

Banking Serviges
City Gov’d Consumer - , -
_ = Protection :

~~ Pharmaceutical Assoc.
/- - . Model Cities =~ -

Public Housing Autfaonty EP

Red Cross
* Office of Economic Op-
portynity. ”
o Famxly or Domestlc Courts
Credlt Umons S

<

GENERALIZATIONS R S A ) L

{ .

.0

.

~ As more and more people live together, the md1v1dual’s protectlon becomes a responsﬂnhty wmch ‘

" is assumed: by public and private sources, offenng services to the individual and aiding him to have

better living conditions; therefore, an understanding’ of these sources makes poss1ble better and’con= -
tmumg protection for all. | ‘ :

AThere are many protective’ SerVIces offered by agencies on the local state, and natlonal level and an
-awareness of these will help an individual or-family choose and make use of these servwes in orderl "
« to better prowde protectlon for himself and his family. :
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L "SELECTED‘R’EFERENCE BOOKS

) Assocratron of Better Busmess Bureaus——IntematlonaI 1729 H. Street, Washrngton D C
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Caplovrtz Dav1d Poor Pay More Consumer Practzces‘g/ w-Income Famthes New York; The Free Press," 1963

Chase, Stuart and Schlmk Frederrck John Your Moneys Worth A Study in the Waste of the .Consumer’s_Dollar.
. New York Macmrllan, 1927 ) R

Cheskm, Louts How to Predlct What People will Buy New York:. Lrvenght Pubhshmg Corporatlon 1957,

Gale, Elia. Dollars and Sense, Your Complete Gutde to Wise Buying. F]eet Pubhshmg, 1965

" '_ Magnuson, Warren G. and Carper, Jean The m]c Side of the Marketplace The Pltght of the Ameflcan Consumer /

Englewood Cliffs: Prentrce-Hall 1968 'v" S

Mrller, Herman P thh Man, Poor Man 77te Dls'trlbutlon of Income in Amerzca New York: Crowell
' 1964 o o : :

K

Mrlton Arthur How to Get a Dollars Value Jor a: Dollar bpent New York Crtadel Press, 1964

' Packard Vance. Hidden Persuaders. New York: D.‘McKay Co. 1957,

Packard, Vance The Status Seekers New York: McKay, 1959

Stemlwb ‘George. Iﬂte Tenement Landlord. New Brunswrcx Rutgers, 1966.

: Smclasr Upton Beall The Jungle New York Herrtage Press, 1966. , ' C o 7",

Umted States Department of Agrrculture Consumers All the Yearbook of Agrtculture 1965 Washmgton D. C:‘
]965 L ,
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_ Wade, Wllham W From Barter to Banklng New York Macmrllan, 1967, -

A

Warmke, Roman F ,\Wylhe, Eugene, erSOn, W Harmon and Eyster; Elvm S. Consumer Economic Problems Cin- .

‘cinnati: South-Westem Pubhshmg Company, 1971 : , ‘ SRR
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AdVertrsing Women of New York Suite 570, Hotel Commodore, New York, New York 10017 Myths of the Market
Placet 1967. Free. .

Agrrcultural Extcnsron Servrce, University of Tennessee, Cumberland Ave., S.W., Knoxvrlle, Tenn. 37916 Darter, -
V.W., Director. Cents and Sense Publication 439 (Rev) March 1968 ‘When You Buy Furmture Pubhcatlon )
448 (June, 1962) :

AMA Proccedmgs, Changing Marketmg Systems Cclnsumer Corporate and Government Interfaces, Ed. Reed
Moycr. GOOdman, Charles S. Markettng in the Low-Income Netghborhoods‘ 1968.
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-;ASSOCIatjon of Better Busmess Bureaus—Local Ofﬁces, Education Division

Bait Ads Tlrat Hook Your $8$, Color T. V——-What Youw Should Know About Purchase, Installatzon, Servzces, Better
Busmess Bureau Cleveland : . _ . ,

Facis Yeu Should Know About—-Earn Money at Home Schemes——Rugs & Carpets, “Faa‘” Booklet Serxes, Better
Business Bureau, Boston, Massachusetts. ) )

The G'reat Serwng Machzne Racket, They Ca Get It For You Wholesale, Better Busmess Bureau, CleVeland

-

- Atlama anomw Rewewr School of Busmess Administration, Georgra State College 33 Gllmer St S. E Atlanta, @

Georgxa. :30303: Webster, Frederick A “Mores in Consumer Behavnor » (Dec 1967) Free.
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-

Bay Area Nelghborhood’ Development, 4801 Central Avenue, Rlchmond Callforma 94804 Consumer Informanon

- Cartoon Leaflets. (Title list available) 5¢ ea.

Bay Area Nexghborhood Development 8924 Holly St Oakland Caleorma 94621 Whats So -Good About Credzt
Unions? #24. Consumer Informatxon Cartoonleaflets, BANG and OEO supported demonstratlon project.

&

Bureau of Busmess Research Umvers;ty of Texas, Austm, ‘Texas 78712 McNeal James U. Chzldren as Consumers .
1964. $1.00 : : S

Challenge, the Magazzne of Economzc A,[fazrs,, Umon Sq W New York New York 10003 Caplovrtz, David.
“The Other Side of the Poverty Problem.” (Sépt.—Oct., 1965) 12-15 .

'-Clxangzng Tlmes, The szlinger Magazzne, 1729 H. Street, NW Washmgton, D. C “Are You a Smart Money

Manager? Take '%ls Test.” (June, 1970) 46-47.
“Don’t Throw That Away! Somebody Collect,s It.” (July, 1967) 45;46,
uGOtwa Gripe? Heré.’s Wheré t(_) Complain”.” (March, 1970) 31‘.34‘ L .

A o . v

“Jobs in the 70's—Where They'll Be.” (March, 1969) 4345, e e e B

“Spending Cash Can'Be A Way To 'Save ” (Aug., 1969) 35. ' " : — e
“Trlcks to Help You Save.” (Jan 1969) 35-36 e B \f. L
' Consumer Federation. of Amerlca, P.O. Box 19345 20th St Statlon, Washnngton, D C. 20036 sze the Debtors’
Jail.. The Case Against Wage Garmshment 1968. Free o A ca
. [\ . . © M )

Coronet Fl]ms, 65 East South Water St., Chlcago, Hlinois 60601. Installment Buyzng

: CUNA Cooperatlve Supply, P. 0. Box 431 1617 Sherman Avenue, Madlson, .Wlsconsm 53701 Consumer Facts

Leaﬂets.

" . Eye Gate House, Inc Jamaxca, New York Big Czty——U SA Indtvndual ﬁlmstnp $5 25, complete set of 9 thh :

teacher s manual $42 50 ' .
' 4

- Famtly Czrcle, 488 Madlson Avenue, New York New York 10022 Thieme, - Cathenne, PUbllClty Dlrector '

“Food Shoppmg Tlps » Monthly Free

'Harvard Busxness Review, Reprint Service, Soldiers Freld Boston, Massachusetts 02163 Sturdtvant Frederlck D
“Better Deal for Ghetto Shopplers Reprint $1.00.. . S : _
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Household: ¥1nance Corp Prudentlal Plaza, Chlcago, Illinois. 60601 Money Managemem Booklets. 25¢

Household Finance Corp., . Money Management Instltute, Prudential Plaza, Ch:cago, llinois, 60601 Spendxng
Your Food DoIIarr $1.75. '

s

' Inst:tute of Life Insura ce, Womens vaxsxon, 277 Park Avenue, New York, New York 10017 Your Fmancial'

Worksheet, a Gutdefor Women Returntng 10 the Job World. 323 1968. Free,

- IPD. Publ:shmg Co., Inc 461 Park Avenue, S New York, New York 10016, The Job Scene (Trtle llst ava:lable)
. 8cea. - .

Joumal of Home Economics, 1600 20th St., N. W Washmgton, D,C. 20009 Moree, Rxchard L.D. “The Lengthemng A

Distance: Between the Haves and the Havenots.™ (Oct., 1964) $1.00 repnnts 25¢.

- Journal of Marketing Résearch, 230 N. chhrgan Avenue, Chicago, Illinois 60601. Rich, Stuart U. and Jam,

Subhash C. “Socxal Class and Life Cycle as Predictors of Shoppmg Behav:or » (Feb 1968) 3. 50 reprmts _

$100

-

R

Jo}urnaI of Marketxng Research 230 N Mlchxgan Avenue, Ch:cago, lllmo:s 60601 Goodman, Charles, “Do the
- Poor Pay More?” (Jan., 1968) o : :
. 2
National Consumer Finance Assoclatlon, Washington, D.C. 20036 H‘arver, Carl F Burkhart, oy A and Peterson
- James A. Money & Your Marrxage .

R

Nation’s Business, 1615 H: St N.W,, Washmgton, D.C, 20006 Pollock Jack “Debt Cllmcs Prescnpt:on for the .

Poor” (Dec., 1967) 75¢. v
New Republtc, 4244 19th St., NW Washmgton, ‘D C. 20036 Schrag, Ph:lxp G. “Ghetto Merchants a Study 1n
Deceptlon " (Sept., 1968) 40¢. ,

New York Txmes, “Low-lncome Shoppers Cool to Pncmg Axd (Jan. 13 1970) 47 ‘ 'A . . » S
‘ Ohlo State Bar Assoclatlon, 33w, llth Avenue, Columbus, Ohio:

Do You Need A Will? . o : : : »
" How Do Lawyers Charge? - o - 7
. Manual for Jurors . - ' ’ '
" Points to Remember When You Buy A Home
- Read Before You Sign
. % So You're Going to be a Witness!
Yott as a Landlord or Tenant
* Your Lawyer— What He Means to You:

_-Your Rights if Arrested = _ . : A - v .-

- When You Buy on Time

- Publxc Affairs Pamphlet, 381, Park Avenue, South New York New York 10016, SteWart MaXWell S. and Duffy, -

Helene What Inflatlon and Tight Money Mean to You. No. 416. 1968. 25¢.

* Public Affalrs Pamphlet 381 Park Avenue, South New York, New York 10016, Cole, Gordon H. and Margohus,
Sidney. When You Gamble— You Risk. More Than Your Money No. 354. 1968. 25¢

: Sears, Roebuck and Co Local Sears Store Consumier Informatxon Services, Dept ‘703 Public Relatlons, 303 E. Ohlo

St Chicago, Illinois 606‘11 A Department Store in a CIassroom L
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Soclal Secunty Admrmstratron. Rights and Responsrbrlmes of Those Who Receive Social Secunty Renremem and )
Surwvors Benef 1s. SSA-l420 4—68 April 1968. (from issuing off' ce) Free.

' The Sperry & Hutchmson Co 3003 E. Kemper Road, Cmcmnatr, Ohro 45241 How to Be a Better Shopper
. State of New York Banklng Dept., 100 Church St 'New York, New York 10007. Buying on Tlme? July, 1967, Free.

 State of New York Employment Sewrce Public Relations Ofﬁce, 370 Seventh Avenue, New York, New York 10001. ‘
" How to Prepare Yourself for Job Imerwews Free. :

Supenntendent of Documents, U.S. Government Pnntnng Ofﬁce, Washmgton, D. C 20402.

A Gwde to Budgetmg for the ﬁamzly : . A o , o '
A Guide 1o Budgeting for the Young Couples : i T

. Bargain Freezer Meats, Consumer Buying No. 5, 10¢ : :
‘Consumer. Buying Indicaiors, Series P-65, 'No. 21 of Current Populatxon Reports, Feb. 28, 1968. 10¢
Credit Master or Servant? 25¢

Family Food Budgeting T \g/*\ . _ ~
Food Stamp Program o ) - , .
How to Buy Food, $1.25 ’
; How the FDA Works for You, Food- and Drug Administration, U. S Dept. of Health, Educatron and Welfare :
FDA Publication No. 1, January 1968. Free, ‘
Learning for Earning: New Opportunities for Paycheck Education, 25¢
: Low Income Life Styles, Irelan, Lola M. Dept. of Health Educatron and Welfare, Division of Research
v Low Income Teaching Kit on Credit, 45¢
*Managing Your Money——-Faszy Plan. A 43. 16/2M74 10c . I
‘Retired Couple’s Budget, 1968. 35¢ - RS
Trading Stamps and Their Impact on Food Prices, Dgept. of Agriculture. Al 82: 295
' You and Food Stamps, Office of Informanon, U.S. Dept. of Agrrculture

U.S. Dept. of Agriculture, Consumer and Food Economlcs Research Division, Agrlcultural Research Service,
Hyattsville, Maryland 20782. Holms, Emma G. and Jaegar, Carol M..A Simpli f ed Method of Finding the True
Annual Interest Rate on InstaIImem €redit. ) '

U S. News & World Report “Trammg Hard-Core J obless The Record After Two Years » (March 30, 1970) 60-62.

WaII Street JoumaI 30 Broad St New York, New York 10004 “Aldmg the Poor " (Jan 4 1968)

.
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»  FILMS, FILMSTRIPS AND SLIDES

-

Natronal Educational Televrsron, Indiana University, Audlo-Vrsual Center, Bloomxngton, Indrana 47401 The Poor
Pay More Rental $9.15. :

Olcott Forward Inc., Hartsdale, New ’Y ork. Smart Spendmg—new mult1~med1a teachrng unrt

J. C. Penny Company, local Pennys store manager. -
. The Home: An Environment for Human Growth, No 83829
Credit: A Consumer Resource, No. 83728.
Vo Decision MaWr Consumers, No. 83463,
' \Consumer Buying Guide Filmstrip Kit, No: 42031
The Consumer Decides, No. 82824




