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ABSTRACT 1

Over a two month period, the Committee on Children's 4
Television evaluated the response of commercial Proadcasters to the |
Federal Communications Commission guidelines thgf were established in ;
1974, Volunteers in 12 cities monitored children's programs on i
network affiliated and independent television stations. Managers of i
local television stations were also intervieved. The survey revealed 1
that: (1) few stations were\making any real effort ‘to present |
informative and educational material in exciting and imaginative %
wvays, (2) age-specific programing was virtually nonexistent; (3) |
weekday programing for children was totally inadeguate; (4) the 1
number of_broduct ads were excessive; (5) very little money was |
invested in children's programing; and (6) hosts of children's
television shows were selling products. The appendixes contain a 1
suamary of the 32 network programs most consistently aired; the 1
community profiles which summarize the evaluation of locally produced i
prograns, syndicated programs, and alternative network programing; |
the children's television program profile form used; and the
questionnaire sent to the station managers. (DS)
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There was a child went forth cvery day,

The Committee on Children's Television, Inc,

and the first object he look'd upon, that object he became
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’ or for mony years or streteclLing cycles of years,
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~ COMMITTEE ON CHILDREN'S TELEVISION

Twenty thousand children and adults showed in April, 1975, that they
cere about the future of television for children. That number of people gathered
in San Francisco to attend the Children’s Television Fair, an event fo promote
and discuss quality childrcn's television. The Conmitice on Children's Tele~
vision, 23 Bay Arca organizations, and the San Francisco television stations
Joined to nresent the TFair at the University of California Extension campus.
Visitors came to dip into the Fair's "electronic buffet."® They jammed
Viewiné rooms to sec and tall: about gquality prorramming. They left standing
room only in th: 30 workshops featuring 150 top rcsource people from the B&ﬂ

Arca and around the country. Particinants were able to learn communication by

N T

television with the nortable vidco cquipment which also rccorded every aspcet
of the Fair. Videco documentarics demonstraiing the wealth of information de-
veloped in Fair workshops arc now being pmparcd.

"Coping With the Cookic Monster"* is a subjuct treated seriously today

by vicwers in all communiti 5 across ithe country. Ye believe in thc integrity
of our children and we want ths best, not the worst or the mediocre, for them.
Ve will work hard to achicve the goal of providing children with quality tcle-
vision, but it 'is appervnt that we nced help, and we nced it soon.

In the November 1974 Foderal Communications Cormission Report and Policy
Statuement on Children's Uclevision Programs, broadeasters were reminded that,
as irustees of a valuabl. puolic rcsource, they had a duty to present prograns

specifically designed to serve th: unique nceds of the child audience.

The policy statenmcnt included guidelinus for broadcasters regarding the need

to cducate and inform children ac well as to cntertain them, the need to design

¥ Dick Adler, Los Angeles Times, April 25, 1975
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SUMMARY STATEMINT 2
2

age-specific programiing, and the ncéd to eliminate edvertising practices that
take adventage of the immaturity of childrcn. Broadcasters were notified that
full compliance with the guidelines would be cxpected by January 1, 1976.

While there 1s controversy over the suidelines, the fact is that they cxist,
and the broadcasters who have undertaken the commitment to serve th: public via
a scarce public rasource are expccted to comply with FCC policy.

During the past two months, CCT has been cvaluating the response of
cormercial broadcastcrs to the FCC guidelines. Voluntecers in 12 citics have
monitored pro ramming that is specifically directed to children on network af;
filiatea and indgggndent stations in their communities.* They also intcrviewed

/
wanagers of local stations regarding their femiliarity with thc pguidelines an

and commerciel practices.

The compilation of the data and the preparation of the survey report
wes done by CCT staff in San Francisco. '

The apnendices of this report detail the results of this survey. Anpen-
dix A contains a summary of the 32 network programs rnost consistently aired

1

1

1

:

|

|

|

3

i

the futurc plans for each station regarding changes in children's progcramming - ’1
;

i

4

i

i

in all 12 nmark.ts. All of thesc programs appear:d on week.nds and the incon- i
sistencies are noted in the summary as well as thc community profiles. ]
Appendices? | throuch ?~Zcontain the community nrofiles, which summarizc

the cvaluation of all locally produced programs aired for children, syndicated
prozrams aircd for children, and altecrnative network programmi§§:§vailablc ire

regularly on weckdays. ‘

The survey reveals the Tollowing:
Jes Few stations arc making any rcal effort to present informative and

cducational material in :xciting and imaginative ways. The greatest cffort has

#The study did not include adult programs, such as situation comcdies or Westerns,
currently aired for children, or programs of intexrest to children such &s nature
shows, because the guidelines called for programming designed for children. Ei
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age-specific programning, and the necd to eliminate edvertising practices that
take advantage of the immaturity of children. Broadcasters werc notified that
full compliancc with th: guidelines would be expected by Januwary 1, 1976.
While there is controversy over thc juidelines, the fact is that they cxist,
and the broadcasters who heve undertaken the commitment to serve th: public via
& scarce public resource are expected to comply with IFCC policy.

During the past two months, CCT has been cvaluating the response of

cormercial broadcastcrs to the FCC pguidelines. Voluntcers in 12 citics have

monitored pro ramming that is spreifically directed to children on nctwork af-
filiatea and Independent stations in their communities.*‘They also intcrviewed
managers of local stations regarding their familiarity with the puidelines and
the futurc plans for each station f‘cgarding changes in children's programming
and commercial practices.

The compilation of the data and the preparation ol the survey report
wes done by CCT staff in San Francisco.

The appendices of this report dectail the results of this survey. Anpen-
dix A contains a summary of the 32 network prozrams rost consistently aired
in all 12 nmarkets. All of thesé prorrams appuar:d on week.nds and the incon-
sistencies are noted in the summary as well as the community profiles.

Appendices? ' throuch Z-lcontein the community nrofiles, vhich summariz~
the cvaluation of all locally produced programs air.d for children, syndicated
proérams aircd for children, and alternative network programming available ire
resgularly on wezkdays.

The survey reveals the Tollowing:

1, ¥ew stations arc making any rcal effort to present informative and

cducational material in :xciting and imaginative ways. The greatest cffort has

1

*¥The study did not includc adult programs, such as situation comcdics or Westerns,
currently aired for children, or programs of interest to children such as nature
shows, becausc the puidelines called for programming designed for children. E;




SUMMARY STATEMENT

3

been made by stations that arc producing local children's programs. The least
«ffort is made by'thc networks. Thr 32 weekend programs supplied by ABC, CBS
and NBC follow & straight cntcrtginment format 87¢ of thq time. Bach progran
was cvaluated for its treatment of history, science, literature, the environ-
ment, dramz, music, finc arts, human rclations, other cultures, language, read-
ing, math, sex roles and age rolcs. Information in these areas was accurate

3% of the time, positive 9¢ of the time, and not presented 82% of the time!

CCT is particularly concerncd that 84 of the programs presented gave no in-
formation on racial groups or other cultures,

2. Age-specific programning is virtually non-existent. CBS supplies the
only ncetwork pre-school show. ABC and NBC each supply one weekend program
for older children but thesc arv not aired in all markets. Again, in communig
ties with rusponsible broadcasters, a few age-specific programs are produced lo-
cally or selectcd r'rom syndicaicd sources. A Pew stations have opted to air
wnekday programs [or older children thet are supplied by th. networks on a
monthly or irregular basis, but this docs noc provide a balanced schedule.

3, Weekday programming for children is totally inadequate. Network af-
fi{liated stations offer onc third th. number of children's programs on weekdays
as on weekends. (32 w.ekend vs. one daily, two monthly after-school showg and
an occasional ¢p:cial com- “vom tho nciworks.) Uith & few cxceptions, ind;2233
dent stations air an almost continuous diet of cartoons that have no redecmfﬁsl
qualities.

4, While mosl stationc ctated they belizved they were following the NAB
or INTV advertising codc lor children, the number of product ads is egcessive.
For examplc, program hours from neiwork sourc.s include an average of 16 »ro-

duct ads per hour and only 3.7 visual or auditory separation devices arc aired

cach hour. Only a few of th: stations reporied that they plenned any changes

in their advertising practices, and those that did only mentioned a reduction

o
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h

in the number of commercial minutes, not the use of separation devices.

5» Most stations appeared tc have invested very little money, if any,

"in children's programs, but those which did were able to meet the needs and

interests of children and the FCC guidelines remarkably well. San Francisco
provides an exccllent example of how programming for older children can be lo-
cally produced. Specific programs which arc produced in San Franeisco include
Git Box Tickle (KRON), Kidswatch (KRON), Children's News Conference (KPIX),
Gettinz Your Act Together (KTVU) and Newsroom 6 (KEMO). San Francisco sta-
tions ;lso demonsfrate that locally produccd shows can be successfully aired
on the weekends as well as wcekdsys, and that an independeat station can pro-
duce pood local prograrming.

6. While product end brand names appear to be confined to commercial
segments, hosts are still pitching products and no spccial mcasures have been
taken by the stetions to eliminatc this nracticz. In addition, popular cartoon
characters as well as other television personalities from children's shows arc
Peaturcd in advertiscments. The use of such characters in ads has much the

same effect on children as a host or hostess pitching the product.

. In conclusion, it is obvious that the majority of broadcasters are not
conscientiously climinating practices which takc.advantage of the immaturity‘;f
children, nor are they making a diligent oflort to present a balanced program
schcdule as outlined in Lhe TCC Children's Programming Policy Statement. Those

conscicentious broadeasters who have given thought to serving the needs and in-

terests of children have done so throuch locally produced and selected program-.

ming. The greatest problems in thecir schedules are created by programs from
the network and syndicatc sources thet do not reflect the ascertained needs

and intorests of children.

/ . 8
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Since it is clearly ovident that few broadcasters take the FCC guidelines
scriously, the Federal Communicetions Commission must take action to preserve

the rights and interests of the public by cxercising its obligation and author-'

Spécifically, CCT recommends that the Commission take the following af-
firmative steps:

1. Establish a minimun nuabcr of hours for children's nrogramming and
require that it be aired throughout the week at rcasoneble hours as wzll as

being presented in a balanced progran schedule.

2. Bstablish a requirement for a minimum nurber of hours of age-speeific

1
|
|
l
|
4
ity to strengthen the guidelines and require compliance. . i
|
1
programming that is cducational and informative. This, prograrming should be 1
designed to further o child's understanding of himsz1f/hersclf and his/her
culturc. It should make a positive cffort to eliminatc racial and scxual
stereotypes. It should demonstrate positive problem solving techniques, and .
build a respect for democratic institutions. It should arouse curiosity and
it should help the child acquirc %h: tools of & literatc socicty.
3. Establish a minimum number of hours for locally produced nrograns
to serve the diverse interests of the community. This programming should
airectly reflcct the racial composition of thi: cormunity in addition to the
other cultures, other lancuaces and human rclationships 1istcd in the current
guidelines., 'Hthin this policy, it is also nocessary to require that this
programming be produced by persons who are knowledzable about children and who
represent the racial diversity of thc community. To facilitate this requirce
ment, it is clearly necessary thal the Equal Opportunity Guidelines remain
unchanged and that they be aiTirmatively enforced,
b, Zstablish a procedure for broadcasters to file rcports on how they

have ascertained the nceds of youth ané to indicate specifically how they have

3
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progremmed to meet those necds,

Since a richly diverse program schedulc is dependent on programaing from
outside sources, broadcasters should Le instrucied to summarize their ascertain-
ment findings and give this information to network and private program producers
so that these sourccs can pc informed recarding the criteria which local stations

usc to select programming.

We are very pleas:d that the Commission's sympathetic view of the unique
locel needs is now being cxpress.d by its eventful rcgional meetings in Denver,
Los %ngeles, and todey in San Frenci co. As you will note from other testimony
prc%ented today, CCT supports the institutionalization of regional meetings

Lhrough the establishment of a permancnt staff in regional offices thet will

provide citizens with casy acceoss to government and allow govermment to be

@lose to thosc it serves. e//

CCT also applauds the Commission efforts to maintain the role/that so-
cicty traditionally nlays in the nurturiqc o children. ‘le believe that you
are corrcct in stating that :rour responsibility and authority in thic ercs is
supported by the Supreme Court ducision which notcd that, "(a) democratic so-
clety rests for its continuanc: upon th;'hcalthy well-rounded grovth of young
peoplc into full maturity as citizens, with all that implics.™*

You havc the unique aubhority‘and opportuniny to uphold this risht of
childron. One simple alfirmative action b;r Lhe FCC will profoundly c¢nhance
the developuent of millions of children. On: simnlc action will allow m’.llions

to "grow into full maturiiy as citizens with all that implics.”

Yo trust the Commission will act swiftly in the discharge of its

respensibility as protectors of the public intorest.




AN EVALUATION OF CHILDREN'S TELEVISION PROGRAMMING
AVATIABLE FROM THE NETWORKS .

The scheduling of children's proCrams available from the networks (ABC, CBS
and NBC) is properly subject to the discretion of local television stations.
Reports from the commnities covered in this survey reveal seven major vari~
ables. (Other variables such as duplicetion of programming on stations that
are primery and secondary affiliates or because of cable were not included
in the evaluation.) The seven major variables are:

1, Programs in the Saturday and Sunday schedules can be deleted &lto-
gether. Example: "Groovie Goolies" is not aired in Pittsburgh or Denver,

2., Programs in the Saturday and Sunday schedules can be aired at dif-
ferent hours in different commnities, Example: "Uncle Croc's Block" is
aired on Saturdsy at 9:30 a.m. in Memphis, 11:00 a.m. in Ssn Francisco.

3+ Programs can be added to the Saturday and Sundey schedule, Example:
"Sigmind and the Sea Monste‘r" is regularly aired in Seattle on Saturdsy at
7:30 a.ms and "Vegetable Soup" is aired on Sundaye at 8 a.m. in San Francisco.

4, Programs in the weekday schedule can be deleted. Example: "Captain
Kangaroo" is not aired in Honolulu.

S5¢ Programs in the weekday schedule can be aired at vﬁrying hours.
Example: "Captain Kangaroo" is aired at 7 e.m. in Denver, at 8 a.m. in
San Francisco.

6. Programs can be added to the weekday schedule. Example: "Make a Wish"
is aired Monday at 7 a.ms in Memphis,

Te Programs in the veekdsy schedule are often available on an irregular
or infrequent basis. Examplc: the ABC After School Specilals are monthly and
NBC has plans for only scven after school specials.

Since it is the responsibility of the local broa.dcastegs to0 meet the FCC
Guidelines, progremming available to them from network sources has been eval-
uated in terms of the effect it has on the local markets.

This survey revealed that weckday network programming for child'r?an, such as
the ABC After School Sp:cials, Captain Kangaroo, and Vegetable Soup, was not
aired in all commmunities, It also revealed that there were other prograums,
including animatcd programs, that were aveilable both on weekdsys and on week-
endse Therefore, these programs have been cvaluated in each commnity where
they appear. Generally, except for advertising practices, the three monthly.
hours of weekday specials and five weekly hours of Captain Kangaroo werc eval-
uvated positively and were useXul to local broadcasters.

However, since the bulk of programming available fron networks is aired on 1.
weekends and virtually dominates the weckend schedule, a composite evaluation
of these programs has been made,, It is included in the overall evaluation of
each commmnity and is sumarized here for the resder's convenience.

1. 32 weekend programs v. an average of one weekly weekday and two monthly
wveckday. 1 1

I T T




Network Programing Evaluation A-2

2

The 32 network children's programs evaluated in this survey clearly do not
provide local broadcasters with programming to help meet the FCC Guidelines.

In fact, prograrming from networks is a burgen for local broadcasters. 59%

of the network preograms are animated; neone are designed for pre-schocl chil-
dren and only two of the 32 programs are specifically designed for older chil-
dren; 84-917 of the programs are straight entertaimnment; 82% of the programs

do not present any information as suggested in the Guidelines; only one in every
four cormmercials is preceded by a visual/auditory separation device, and none

of the programs mcet the FCC Guidelines.

A summary of the data on network service (Table 1) is on pageA3, and a
separate evaluation of each network, including a list of programs evaluated,
is in Appendix Ak throuzh A6,

CCT RECOMMENDATIONS .

1. Broadcasters, individually and through thc National Association of Broad-
casters, should develop guidelines for children's programming that they wish
to air in their commuiities. Thesc guidelines should be developed cooperative-
1y with members of the community at large who arc knowlcdgable about children.
The guidelines should bc based on the data available from academic and cultura
sourcess Programs not meeting these guidelines should be deleted, )

2., Broadcasters should more frequently exercise their discretion to schedule
children's programs during the hours and on the days when children are most
frequently viewing television.A balanced program schedule requires diversity.
Therefore, it is inappropriate that three program sources supply 32 prosrams
on the weekends and only supply threc programs on weekdays throughout the
menth.

3. The public interest, based on the above considerations, should be repre-
sented in contractual relationshipe between local broadcasters and networks.
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COMMERCIAL -PRACTICES

1. Average ‘nurriber product ads per hour 16
2, Average number seperation devices per hour 37
3. Humber hosts selling e
i, Wumber products displayed in programs 0

CONCLUSION
Number of network shows mecting FCC Guidelines 0

1.Take-offs on adult shows«T

A~
SUMMARY - WESKEND NETWORK PROGRAMS 3
FORMAT .
1. Animated pro 1 19 (59%)
2. Live action 13 (k1)
TOTAL 32
AGE SPECIFICITY
1. Pre=-school 0
2. School age 2 (62)
3. None - 30 (9kp)
TOTAL ~ 32
CONTENT
1. Straight entertain- 27-29 (84-91%)
ment )
2. Informative o-5 (6-16%) y
3. Undecilded 1.3 (3-9%).
TOTAL 32
CONTENT BREAKDOWN >
_ AREA ACCURATE POSITIVE  NEGATIVE  NOT PRESENTED
1. History 2 2 ) ol
2. Science 2 1 1 28
3. Literature 1 - 0 0] 31
i, Environment 1 L 1 26
6. Music 1 2 0 29
T Fine Arts 0 0 0 32
8, Humen Relations 1 11 5 15
9, Other Culturas or
Languages 1 i 3 27
10.Reading 1 1 3 27
1l.Math 0 0 1 31
12.8ex roles 1 5 h 22
13.Age roles 1 6 3 22
TOAL Z(3%) . 36 (9% 26 (6%) 342 (02%)

2, Includes programs wsing models, puppets and ahimated segments. 13 .
3, Each programfiven overall cvaluation in each areas .. ‘\\
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VEEKEND KETWORK PROGRAIZIING A<k
!
ABC \
Hong Kong; Phooey- c
Tom and Jerry c
Lost Saucer /
New Adventures of Gilligan' e /
Groovy Goolics: c -
Sveed Bugey e . '
0&d Ball Coupl.: c
Uncle Croc's Block e/l
Devlin c
These Ar= the Deys c
Make a VWish e/l

TOTAL PROGRAMS 11
TOTAL HOURS 5%

Out of the eleven prosrsms monitorcd on ABC one 1s age-specific, This program,
Makc & Wish, is desizned for school arg: children. While it is frequently aired on
late Sunday mornings, it was airced at T7:J0 a.nm. on a weckday in one market. DBight
of the eleven (or 73%) prozrams ar: cartoons and threce of these are direct take-
of{s of adult programming. Uncle Croc's Block has animatcd segments.

Bighty~two per cent of the programming is straipht entertainment which includes
little information in thec action, drama formst. The characters act destructively
nearly twice as Trequently as they act constructively.

Including the two programs int.ndcd ac informative and entertaining programming, ABC
fails to present information in its ovurall progremming for children 80% of the time.
When information is prescnted, six per cont of it is negetive and eleven per gent

of it is positive or accuratz

A total of 116 commcrcials are aired during the eloven shows. 59% of the commer=~

cials werc for sugared cereals or snack foods (éandy, cookics, ctc.) on the days

they were monitored. A visucl and suditory devic:--"Funshine Saturday"--is flached

on the screen approximately 50¢ of the timc before th: comm rcial break. The monitors
were cppfu =d and concluded it was a station identification device more than a devicc
intended to separate the commercial ffgm thc content. No hcsts sold products and

no products were displayed, but some advertiscricnte featurcd w2ll-known cartoon charsc-
tors such as the FPlintstones. Almost no public service nessages were airad.

The Schoolhousc Rock educational films wer: hipghly cormended by the monitors, who
wished they were aircd more frequently and that their subjects were of program length,
Had Make a Wish met the advertising puidelincs it would have been the one program ratcd
as nmeeting the FCC Guidelines.

Monitor commcnts:

" Thest children's needs for solid, posiltiv. prowth cxpericnces arc not bueing m.t in
these programs., Doys and c¢irls watching now arc soon [oin_ to be the adults in the

community. What kind of adults do we went?"

"In 0dd.-Ball Couple, canned laughter is at inappropriat: times, especially when some:-

[:R\!: one gets hurt. Is unrcalistic about pcople ettins hurt., . . Adult humor throughout."

14




WEEKEND NETWORK PROGRAMAING

CBS

Valley of thc Dinaseurs

c
Pecbbles and Bari Bam c
. Bugs Bunny - Road Runner ¢ (one hour)
Scooby Doo c
Shazam - Secret of Isis ¢
Far Our Space Nuis
Ghost Busters: c
Fat Albert and the
Cosby Kids .
Film Festival (one hour)

(one hour)

TOTAL PROGRAMS 9
TOTAL HOURS 6

None of the weekend programs on CBS arc age-specific. 56% are cartoons and
many are apparent take-offs of adult programs. All of the programs are
straight entertainment, 4l% primarily use adult level humor, and 78% are not
informative,

While, on the average, characters acted constructively as often as they acted
destructively, these actions were virtually limited to Fat Albert and the Coshy
Kids.and the Children's Film Festival, \

Five of the programs madc no aétempt to present information, and inclusive of
the programs designed as informative, cntertaining programing with no infor-

" mation are the case 917 of the time. When informetion was presented,. T3%

of it was positive or accurate but 27% of it was negative.

An average of Sl commercials arc aired during the nine programs. 40% of them
are for sugarcd cercals or snacks. A scparation device is used 27% of the

time, but was not found in threce of the nine programs. No hosts scll products
nor are there any products displayed on the sets. However, favorite on-the~alr
characters such as Snocpy were featured in product ads. Public service announce-
ments were aired in two programs and In the News scgments appeaxrcd in others
(commereial messages appearcd within the segments ). .

Had Fat Albert and the Children's Film Festival nct the advertising guidelines,
they would have been the only two shows evaluated as neeting the FCC guidelines.

Monitor comments:

"Only being able to watch Bugs Bunny end Road Runner for the first half hour,
I found the major content noticeably violent and all commercials aimed only
at children. . . At least Scooby Doo wasn't violent."
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WEEKEND NETWORK PROGRAMMING “-
NBC

Emergency U c

Josie and the Pussy Cats c

Secret Life of Waldo Kiitty c

Pink Panther c

Land of the Lost models

Run Joe, Run live

Return to the Planet of the Apes ¢

Westwind

Jetsons c

Go USA

Sigmund the Sea Monster

Yorld of Disney (two hours)

TOTAL PROGRAMS 12
TOTAL HOURS 5

One of the twelvc programs in NBC's wcekend schedule is designed for children
6-14 years of age. The focus of this show, Go USA, is on bicentennial themes.
Half the NBC programs are cartoons and 83% arc straight entertainment. Four
programs are take-offs on adult shows. The characters act destructively

19 times more frequently than they act constructively. The characters acting
destructively “get by with it" or are rewarded for these acts 56% of the time
while characters acting constructively are rewarded or praised a mere 74 of
the time. -

The programs fail to present information 73¢ of the time. When information was
presented it was positive or accurate 14% of the time and negétive 5% of the
time. The majority of negative scores were for the presentation of human rela-
tions, other cultures, sex rolcs and age roles.

An average of 106 commercials are aired durine thc 12 shows. 46% of the commer-
.cials were for sugar relatcd food. No separation devices were apparent in 73%

of the programs. ‘lhere used, thc neme of the.program was flashed on about 25%

of the time. Thus it wesn't clear whether or not it was a frue separation device.
o hosts sold products nor werc products displayed. Howcvexr, favorite TV charac~
ters weve used in ads,such as Ired Flintstone and Bugs Bunny. A miniscule

number of public scrvicc announgements were aired but no educational fillers

were used. ’ !

/ .
Other than for advertising practices, the monitors felt that Go USA, Disney,
Westwind and Emerpgency met the FCC guidelines. .

Monitor comments: i

"In the Secrct Life of Waldo Kitty, the characters act destructively toward each
other without any consequences and in some cases the charécters arc rewaerded for
these acts, I would suggesi a littlc less destructiveness and some constructive
acts with rewards. A little kindness goes & long way."

“Tn Return to the Planet of the Apes, who are the villia#s? This may be con=
fusing to the child viewer." .
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SUMMARY OF CHILDREN'S TELEVISION SERVICE IN COMMUNITIES SURVEYED

In genaral, locally produced programs(1 & 2)1n all communities
reaceived excellent ratings and met the FCC Guidelines more frequently
than programming supplied by the network, "off-network"”, or syndicated
sources. Local programming was diverse, informative, and age-specific.

Secondly, quality programs selected by local management from
outside socurces came closer to mesting the FCC Guidelines than other
proqramming aired by the station.3 It was frequently aired throughout
the weekdays at hours convenient to the young viewer.,

The overall evaluation of television service in every community
with locally produced programming was significantly higher than the

ratings of service in communities without locally produced programs. 4,

Generally, network affiliated stations do not carry children's
proarams on weekdays except for those stations that carry "Captain

Kangaroo."

In nearly every case independent stations carry off-network
prooramming on waekday mornings and/or afternoons. The independsnts
dominated the weekday schedule for children, and most of the programming
aired was evaluated negatively. .

There were examples of prodgrams brought to children as a public
gervice, but there was no consistency in the use of audio/visual
separation devices between advertisements and program content. Monitors
often reported that they were confused when stations flashed program
logos or left a blank screen.

Hosts are still pitching products (introducing commercials and/or
selling products) and no station airing such shous reported that this
practice was aoing to change in January 1976, .

Most stations felt that their advertising practices were acceptable
and only a few stated that they uere goinag to reduce the number of
commercials aired during children's viswing time.

Nearly every station manager expressed familiarity with the FCC
quidelines and felt their station met the guidelines., llhile a few

" atated that they would be reducing commercial time or adding a couple

of shows, mpst stated that thgy didn't find it necessary to make any
sdditions or deletions to their programs, schedules, or program practices.
‘ \

1, Cartoon and merriment shows hosted locally (i.,0. "Bozo", "Checkers
and Poqgo.") excluded. \\

2. Ex. "Magic Door,” "It's Academic,” and "Youth Neus" (Washe, D.CY)
nexactly What" (Pittsburgh)s "I Like Myself” and "How Come" (Seattle/
Tacoma)j "Git BoxTickle, " "Kidswatch," Children's Neus Conference™
(S.F.)s "Club House" -(Kalamazouo) \

%\

%, Ex. *Call It Macaroni,” "Vegetable Soup,” "ABC Afterschool Specials,”

"Spscial Treat,"” "Big Blue arble”.
Seattle four  compared to Denver none. 17 -




SUMMARY PAGE 2

Howevar, no community included in the survey had a station that
fully met the guidelines. Several communities had stations which
were makina areat strides forward and would have done wsll except
for network supplied programming.
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AUSTIN

Austin has three commercial stations; NBC, CBS, ABC. Network programming
encompesses 12 hours on th. weckend schedulc. Therc are two hours of non-network
children's shows during the weekend. (l hours syndicated programmingb 3 hour
locally produced.) Weekdays, 5 hours of children's programming is offered by the
networks and 2 Thours of non-network programming is shown.

On Saturday mornings the NBC (Che. 36 KTVV) and ABC (Ch. 24 KVUE) stations
directly follow the network feed from 7:00 to 11:00 a.m. It is interesting to note
that the CBS station ( Che & XTBC) has interrupted the network feed by offering
"The Uncle Jay Show", a locally produced program, at 10:00 g.m. A monitor .
commented on the program stating that "it tries to do & lot of things educationally
and from (sic) education.”" At 10:30 a.ms "Big Blue Marble" follows Uncle Jay.

KTBC Austin is the only station in the mérkets surveyed that offers " Big Blue
Marble" at & child's prime viowing time (Saturday morning)e At 12:00 noon the
"Children's Film Festival" concludes the mo¥rning children's programming for
station KTBC (CBS).

During the week, "Captain Kangaroo"” is the only children's program offered by
the commercial stations during the morning viewing hours. It is shown M-F at 8:00 am
on channel KTBC., Cartoons shown at 3:00 pems M-F, and "The Mickey Mouse Club" aired
M~-F at 3:30 pems on the NBC station KTVV (Ch. 36) are the only afternoon programs
which could be said to be .designed specifically for children. The station menager
of station KTVV commented that they have & hard time competing for advertisers
because of the afternoon children's programming, but thet they will continue to
offer it in this time slot. Other programs and re-runs such as "The Lucy Show,"
"Leave It To Beaver,"” and "Star Trek" are featured in the later afternoon on the
other commercial chennels.

Three general managers and one station menager were interviewed. Two responded
that they were familler with the FCC guldelines. One answered that he was "unsure"
about what they were. Two of the commercial stations (ABC and CBS) had no plans to
meet the 1976 deadline because they belleved that they had already fulfilled theix
obligations. The NBC general manager responded that two new programs, "Vegetable
Soup”" and "Speqial Treat" would be added along with the syndicated programs "Rin
Tin Tin" and the "Lonc Ranger". This particular station made no plans to drop existing
programs. The manager mentioned that the siation had just changed management. When
asked ebout how the station planned to serve the nceds and interests of the commmnity
bhe responded in aying that in the past their surveys had not had questions specific=
ally about children's television. Now, the new management is instituting a eltizen’s
advisory board which will have representatives from the PTA and the schoolse They
plan to do & new phone survey to asccrtain the nceds and desires of the present market.

The CBS station manager stated that they surveyed the mexket about 15 yeers
ago, questioning parents, schools, and educators, and concluded that"all suggestions
were already offered by the educational station here in Austin." In regards to the
FCC guidelines, he commented that commercials would be tailored by dropping a minute
of ad time, but that there would be no change in the type of product advertised.

The CBS station manager's philosophy was that children's TV is & lost cause. From
the view of the manager, "They'll choose & cartoon every time ... locally produced
programs are too expensive to do, can't get ratings and can 't get advertisers.

The ABC (Ch. 2k KVUE) stetion mensger was unfamiliar with. FCC guidelines. The
interviewer concluded that thé station relied on its network to keep abreast of things
and keep in compliance with the FCC rules. The manager did mention that his station
was going to cut back in commercial time.

19




The monitors' comments, for the most part, pertained to the lack of real
feelings and substance in cartoon characters. In speaking of "Josie and the
Pussycats" one monitor stated, "the 'lessons' behind the shows, were violence,
gang-ism, lack of respect for elders. This show was the worst of the three
NBC ones that I monitored...Begin again - make a real commitment to children; their
divergent, healthy growthe.. not every minute on TV should instruct or educate, dut
the pap which we offer our children on the commercial networks does not befit thelir
intelligence or potential, It wastes precious hours which could be better spent
in social, physical, mental or emotional development and offers a boring arrey of
unworthy content and negative examples.®

Austin,the statecapital of Texas, is a government, education and tourist
centers. Approximately 90 state and 50 federal agencies are located in the city.
The ethnic breakdown of the city's population is 74% caucasian, 13% Spenish,
and 124 Black. Educational institutions located in Austin include the University

of Texas { over 39,000 students) and other schools and colleges, &s well as
the 1BJ library.
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CHICO

Chico has one television station which is affiliated with both CBS and
NBC. Chico also roceives all the San Francisco and Sacram-nto stations.
Cable suvscribvers cen also receive Stockton, San Jose, Modesto, and Rrdding.

|
i

On Saturdays, the station airs cartoons from both CBS and NBC, from 1
7:00 a.m. to 3:00 p.m. It interrunts thc cartoon schedule for "Big Blue |
Marble", "Go- USA", "Fat Alvert" and "Th: Children’s Film Festival.” A locally ;
produced children's procram "Uo with Kids" is aired once a mornth on Saturday. J

No children's procramming is carricd on Sunday except for Disncy. The
chairperson of Chico‘s Action for Children's Tclevision noted that the station's
devotion to sports caused it to even pre-cmpt the beet of Saturday programming
for sports.

When the vrogram director of the locel station was interviewed he
responded that he was familiar with the FCC guidelines for children's
television. In order to mect ihe January deadline the station plans to
introduce balanced programming which will couple cartoons with live action
shows and quality shows with cntertaiament shows. Two programs, "Big Blue
Marble" and "Up With Kids" wore added to the cchedule. In November "Vegetable
Soup" will be edded along with NBC's "Spocial Treat" series. Network specials
will also bc added. The station determines the needs and interests of the
children in their community by following two courses of action. One has
been to receive Peodback from parcnts; however the intervicwer commented
that the station offers few or no positive sgtatements on what should be
done sboul negetive prosramming. The second avenuc of information consists
of steff members (especially the one who produces "Up with Kids") talking
with children. Yhen asked if th. station would drop any programs the station
manas :r replicd that they vere waiting for nrtwork action on that iscue.
Althouh "Sirmund and the Cea Monsters” wae dropped in October, it was rcplaced
oy another cartoon show, "Josic and th. Pussycats.” According to the
intervicwer, th. procram director cumressed an interesi in getting realistic input
fron children. e has rade eflortes to sccure information on {ood prograns,
ese tracking "Vegetable Soun” from e trade journal co HEV to NBC, resultinZ
in its sclection for the fall lincup. Iz nersonally has work:d c¢locely with

»

community croups to raise awarcness leverls on thlc issuc,

Cnico i3 & rural communi:zy in California's contral valley. Asians have
played & major rol in thr area's asricultural srowth. Whils only 109, ol its
population is third world, there iz 2 tran.ndous div rsity that could provide
the station with an excellunt bacis lJor »rosramaing.
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DENVER :

Weekday television programming for.children in Denver is launched
by the Lone Ranger at 6130 a.m. on KBJV (the ABC affiliate), and
1s followed by 1 1/2 hours of cartoons and closes with "The New Zoo
Review” at 5:30 a.m. on KWGN (indepsndent). Captain Kangaroo competes
with the cartocns and as the Denver report stated, "with bresakfast and
gestting ths kids ready for school" Denver parents feel that Captain
Kangaroo is aired too early for a significant number of pre-school
children first of a1l to view, and secondly benefit from the program.
Captain Kangaroo is followed by local cartoons which are hosted by
a woman who introdcues the commercials! The Mickey Mouse Club is the
only regularly scheduled program aired in the afternoon on & commercial
station. (regularly scheduled children's program ) The wesk Denver
atations weare monitorsd, the ABC After school opecial, "It must be Lovse,
‘Cause I Feel So Dumb,” was aired at 2:30 on a Wednaesday aftarnoon.
Thers are no locally produced children's programs in the Denver area.
The only corrections to this deficiency wers the ABC affiliate's pilot
called FREETIME EXPRESS, which hopefully will contain ten segmsnis.

There is no explanation for the decision of Denver stations to
air children's programming the the early morning hours and in the early
afternoon. Schools open between 7:15 and 8:30 a«.mse, and close around
3100 pems except those on split session which close later. It is
apparent that Denver stations are taking advantage of very immature
audiences. Pre-school age children in Denver are the most freqguent
viewers of the abundant cartoon programs in the mornings that present
none of the information suggested in the FCC guidelines, 75% of the times
vuse no separation devices between ads and program content and use
a hostess, in one case, to introduce ccmmercials!

A1l three of the general managers of the commercial stations
wers unavailable when interviews were requested. 0One managsr may have
been i11,(his staff didn't know), the whereabouts of another was
unknown, and the third was in Spain (and to quote the interview forms:
"no station person but him knows of station and network decisionsi™")
The manager of the independent station that tota2lly ignored the FCC
auidelines, mentioned A forthcoming meeting with Congressman Timothy
Wirth re. advertising practices as his source for understanding FCC
quidelines. He then listed his extensive contacts with NOW, other .
groups, and mothers of the Blinky Fun Club, as the station sources for
determining the nesds and interests of the community.

Denver stations blatently disregard the FCC guidelines. Station
managers ars unavallable to the viewers whose interests should be their
primary concern. The stations totally fail to recognize the unique
neads, problems, and interests of a community that began as a gold
mining town in 1850 and is now a major metropolitan area with suburbs
that have doubled in size since 1960. The growth includes an increase
in the Spanish speaking population to the point that it represents
one fifth of the school population., No commercial station serves
thesa children. As in other communities, the stations fesel that their
present service is in compliance with the FCC Guidelines

The failure of Denver stations to produce local programs or select
adequats syndicated material, combined with the fact that no program
supplied by the networks '‘meets the FCC Guidelines means that 25% of
Danver's population is not being adequately served by television.
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MONITOR COMMENTS B-7

"I yould 1lik- to express concern over some of the shows they are putting on TV
in the so-called family time or b.fore the 9 p.m. slot, Some of the movies arc a lit-
tle too much, even though they state sbout parentel discretion. Sometimes this doesn't
work. If you are out and a babysitter is prcsent she will watch it and so will the kids.
Some have way too much violence and killings. I would prefer in som. respects my
children sceing romantic situations ov.x violence, but frel nonc of it is particularly
necessary in & seven to eight time slo;. Com: of the situation comcdies are so sug-
gestive, also, that it opens up an area for a lot of questions to a ten-ycar-old.

"I know the networks could put on yood shows. They do it occasionalxy, why
can't we nave morc quality programming? . X

"Phe commercials also leave a lot to be desired. The kids in them usually have
bad manners and poor cating habits, they are smart mouths and slobs. I don't carc to
have my children sce tﬁat typ: of behavior condoned vy IV parents. They make tho
mothers and fatheres ail look like imbeciles. Also, the toy commorcials out at
Caristmas show the toys &orking just sreat. Your child sets it home and it will do
nothing like it is supposed to, then th~ child is Jisapnointed. Scems therc could be
a closer serutiny on th.se monufactux rs of Loye to make surc thcy state the truth
in an ad for somuthing.

"I also feel they show ©o0 many r runs 0F old arocrans and slourh them off as
%ids" shows.thc third and Tourth %im around. ©hows lik> Gillizan's Island, Bewitched,
That Girl; Flying Nun, aren't .ad chows »ut ik arc shown c£o much ond don't have any

'

cducational valuc.' .




from the network concerning changes in programming.

KALAMAZOO \\;Q

Kalamazoo, Michigan has four commercial stationss C8S, NBC
and two ABC affiliates. Saturday morning childran's viewing is taken"
up by network feed encompassing 28 hours. Sundays have S5 hours of
children's shows, with only 3 belonging to the networks. The weekdays
hava a total of 20 hours a week of children’s shows with only one
network proaram all week ( Captain Kangaroo - 5 hours a waekg.

T Y

There are only two locally produced programs in the entire market
Channal Y3(ABC) airs "Bozo's Circus" M-F at 7:30 a.m. and Channel
3 (CBS) scresns Channel 13's "Clubhouse" M-F at 93130 a.m. The "Club-
house" show received a favorable review both for its content and its
i1sck of over-advertising during the show. Apparently the guest kids
becama involved in the show's activities.

The aeneral managers or program directors of all four channels
were interviewed. The general manager of one of the ABC affiliates
(Ch, 13) said he was aware of the FCC quidelines and his station had
put commercial limitations into effect six months prior to the intar-
view. When asked how he determines needs and interests of children
in reqard to new programs, he replied that they have reviswed shouws,
but haven't seen any that they like. He claimed compliance with the
FCC requlations in total programming, so no new programs oOr time
¢hanges will bs implemented. However, he use the axample of "Swiss
Family Robinson® as new children's programming. We do not believe his
gxampls to be valid becausse the show is not specifically for children.

e .

} - Ths-deneral manager of the CBS affiliate station stated he was
fadmttiar with the FCC gquidelines and his station had already imple-
manted changes to meet the 1976 deadline. He said commercial time
would be changed. However, when asked to give an idea of new children's
programs he added he could only say vaguely of the possibility of adding
nstwork shows. When asked if he planned to drop any programs dus to
the ouidelines he said it is unknown at this time, and that "changes
in programming are not made by horseback hunches so early befdre Jan-
uary." He said he had received word from CBS that commercial content
would be taliored to mest the quidelines. — :

The proaram director of the other ABC affiliate was only vaguely
awara of the FCC guidelinss, but added "I can look them up." He
statad that his stationplanned to meet the deadline. Obviously he was
unaware of the FCC requirement that local broadcasters meet the needs
and interests of the community, because he stated that any changes in
proarammina would be through syndicated groups since his station
domsn't do local production. He further demonstrated his ignorance ¢f
the FCC quidelines by citing "Space 1999" as a new children's program
his station has adopted. He said no programs wers to be dropped becauss

/ bf the deadline. The station airs "Batman" M.F at 4:00 pom. It is a

show which is not only lacking in education and information, but provides
a very poor example to children. It is full of violence, vengence and
unexplainable hostility. The program manager had not received word

The man interviewed at Channel 8 (NBC) was new at the station and
sald he depended on the general mahager for much of the knowledge in
our intsrview. He stated ha was aware of the guidelines but had no
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KALAMAZOO page 2

idea of what his station was doing to meet them. He said his station |
would be adding programs, possibly by January, but he had no specific <
answers. He stated that he was aware that his station's programming i
was not as good as it could be.

The interviewer commented that the station does run "Call it
Macaroni" , but no other attempt has been made to upgrade or present
children's viewing hours per se at the local level. The interviewer
stated that her organization, ths Kalamazoo Committee for Children's
Television, had contacted the station last February regarding the
airing of "Ironside" M-F at 5:00-6:00 p.m« The Committse complained
that the show was inappropriate at that time. However, the station
still airs it at that time.

The comments from our monitors were as in the other monitoring

areas, very critical of the majority of children's programming. They

wsre not hesitant to give praise to the few shows they felt deserved

ft. "Romper Room" ,"Channel 3's Clubhouse," "Captain Kangaroo," and

the "Children's Film festival" received praise. Unfortunately these

proarame represent a Pragtion of children's programs (which is small

to bsain with). The rdaction to most of the other programming was

severely critical, 1
|

A few examples:

(Re Sat. morning cartoons) "The programs were too artificial. As
bright as some kids are now, they can see right through them. We need
more proqrams with real people (not cartoons) portraying real-life
roles.” .

(Re the "0ddball Couple®") The canned laughter is at inappropriate times,
aspecially when someone gets hurt. It is unrealistic about people ‘
aqetting hurt, therefore the child doesn't learn the consequences of

a painful action."

'A definite thread ran through many of the monitors' comments.
It was,as one monitor stated: "The station may meset FCC guidelines
minimaily, but the programs 1 watched were of a poor quality and had

?ittle to offer." ‘

Kalameazoo was onz or the earliest ssttlements in Michigan. It
once was the home of the Potowatomic Indian Nation before the Dutch
sattled there, It has a population of 200,000 and lies bstween Chicago
and Detroit on Irterstate 94. It is the home of many paper mills, four
colleae campuses, and the Upjohn Pharmaceutical Company.

Kalamazoo has always been strongly Republican and it has an
gxceptionally Figh percentage of wealthy people along with much urban
poverty. There has been traditionally very little power or input from
minorities and blue collar working people, or womeny as power has been
tn the hands of the "establishment." The city is 20% Black, 79%

Caucasian, and 1% Spanish- Surname.
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[JKU:‘ that name, UNould a child understand its siunificance? This is an

PITTSBURGH ‘

Pittsburgh has four commercial stations: NBC, CBS, ABC and oane
independent. There are 17% hours of weekend network programming
of children’s shows and 7% hours of non-network shows (2 hours locally-__
produced, 54 hours syndicated). Weekdays, 3 hours of network prognam§4
and 9% hours of non-network ones are generated. ; _
. Only 17% of weekdav programming is presented bgtween 6100 a.m,
and 9100 a.ms 64% of tl: rest are shown between 3:00~6i30 p.m,
Every afternoon weekday r:-ogram is syndicated. 1In fact. aside from
the PBS station, {which is covered in the gensral summary), "Captain
Kanaaroo" and "Villa Allegre," shown daily, at 6100 a«ms and 8:00 a.m.
respectively, are the only nod-syndicated prograTb during the weekdays
in the entire market. .

2, ‘ N
Neither the independent or the CBS station carries any children’s
proarams on Sunday. The network affiliates basically follow the network
foed on Saturday morning.

Four general managers and one represnetative of the general
manager were interviewed. All stated that they were familiar with the
1974 FCC quidslines on children's programming. Ons manager whsen asked
what was being done to meet the deadlins replied that, it had been
mat already. His statfon has only two programs QESiggzthe week for
childrens "Star Trek" and "Robert Young, Family D r"s "Star Trek"
was not originally produced for childrenj and a monitor/mother's
pvaluation of the latter show stated that she did not think it was for
kids gg’all. Her children, she saidy, buwgnms quickly bored. o -f

The other gsnsral manager stated that they wers instituting change
One station was "looking into National Geographic Bicentennial Spscia
and was planning to add onto their sole locally produced show,
'Advanturs Time' ." "That show", wrote a monitor, *is dull. The puppst/
work on realistic problems, but the meat of the shouw, the cartoons all’
of which were produced by Warner Brothers) were too vialent.” The monit
mlso complained of too many toy commercials.

Another staticn manager stated that he is reducing commercial
content and has no host selling. Houwever, no new shows are planned.

The CBS station manager, whan asked of the 1976 deadline, replied
that s a Group W station, their standards are much stricter than the FCl
Cuidelines. 0On January 12, 1976, the station will begin airing "Presch
a program for pre-schoolers and their parents. It will be airad at
9:00 a.m. once a week but only on an experimental basie for 13 wpeks.

The Saturday morning cartoon linsup on the network affiliates fol-
lows the natwork feed very closely. The monitors found these to be
almost entirely lacking in asducational and informative material. The
onss that are not violant seem to be pure entertainment at best.

After viswing 3% hours of Satruday morning programs for children
on Pittsburg's independent station, a monitor's ovsrall impression was /
thati"..sthat station (53-WGPH) uses little initiative to meet the

letter or spirit of the FCC regulations to reduce cotrfusion and .

clearly delinsate betwsen program and commercial time." The
monitor pointed to the station's use of & two second slide reading
"jaff's Collin*.which was shown bafore the commercials on the show of
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&

axamole nf meatin the lettar, but not the spirit, of khe FCC. In the
monitor's opinion, the break came soc fast as to be con using even to |
adults. |

Another proaram on Channel 53 is called "Linus the Lion."™ One
of its cartoon characters is Post Sugar Bear (a character in sugar
cereal commercials). The commercial and cartoon plots tended toc be
very confusing, and a young child would probahly not be able to distin-
. quish batwsen the two. The lack of proper audio-visual separation |
between programs and ads was a common occurance in the Pittsburgh
communities. Many different types of proarams show this infraction.

) In conclusion, none of the sfations planned to drop any programs
For any reason besides ratings. Tha only new children's show to be
added in the near futurquill be monthly or specials. 0One program,
“Ths GCater Cousins,” will return to the NBC affiliate. None of the stations

has received advance information regarding changses or additions to
children's programming for January.
{

Pittsburgh has a unique geography,as it:.lies at the confluence
of three rivers { the Golden Trianglegg It is a hilly, coal-mining

area. The city is the home of many corporations due to its stratagic
position on the water and its arcess to the raw materials of industrial-

fzation. -

20% of Pittsburghs' population is black, 6% is foreign born. There
is a large Eastern European population. 11% of the families live
below the poverty level (according to the 1974 ascertainment survey).
The predominant religion is Catholicism.

The monitors comments were, on the whole, very critical of the
programming. The critiques ranged from the observations of the
Flintstones : that it had no redseming qualities, to this evaluation
of "Make a Wish." ™ The language on this program purnorts to be
clever, but it is repetitious, pclluting, un-
imaginative, and excruciating to listen to. It is
agonizingly boring with repetitious and poor
grammar. Ithat is this program about anyway?"

>
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SACRAMENTO

5 commercial statians ABC, CBS, NBC and two ind.

weekend network programming '_19 heurs }
weekend non-netwsrk programming % hours
weakday network programming

Py weekday non-network programming 29% hours /

(

60% of the weekday programming is shown between 7:00 and 9100 a.m.
PCaptain Kangaroo,"” included in this time period, is one of two programs
alred for pre-school children in the entire market and the only weekday
children's program that makes a positive effort to present information
accurately. The other show in this time period consists of two hours
of cartoons, and is hosted by "Cap'n Mitch" who is running a bike contsst,
and does on-air promotions for toy stores, Rollerland, and the Pumpkin
Farm. Regarding commercial practices, "Captain Kangaroo's" show mads
the only real effort %o use a clear separation betwssn the commercial
and the program content, but it contained more commercials (13/hour)
than the other programs aired and used Sasame Street stars.

40% of the weskday programming is presented betwesn 4:00 and 6100 pem.
end all of it is syndicated programming. An MGM short sub ject,presentation
is included in this time period and was the only weekday afternaon
proaramming monitored that presented positive, accurate information.

The afternoon cartoons, "Spider Man,” "Rocket Robin Hood," and "Iron
Man," along with "Speed Racer” from the morning segment, presented
neqstive, or inaccurate information regarding the environment, human
relationships and other cultures, ade roles, and sex roles, a full |
804 of the time. The cartoons aired in the afternocon "Solid Gold Heroes"
hour are introduced by a couple and their puppet. They work in some
information on the fly, but the segments were of such short duration that

they were scored as public service messages.
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The markst's single locally produced program is "mise Pat's !
Playroom, " which is aired on Sunday morning at BﬁOO a.m. and includes 1
promotion material. for the Mormon Church as well as Danny Kaye promotions
for UNICEF. It does present finformation positively and accuratdaly, but
it doms not use separation devices between program material and commarcialﬁ
Nastwork programming on Saturday and Sunday afternoon is inadsquate.
It is supplemented by syndicated programs "How Do You Know," "Vision On,"
"Dusty's Tree House," and the "Who, ilhat and Why Show", all well-rated
children's shows, but generally alired in the afternocon when few
children are watching.

A1l five managers of the commercial stations waers familiar with
the FCC gquidelines. One general manager admitted he has put children's
groaram quality in a "loweﬁ priority than simple survival" becauss the
station is about to go bankrupt. However, he was aware that the afternoon

cartoon segments could be more tasteful.
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When asked what plans had been made to meet the January 1976
deadline for compliance with the FCC guidelines, the stations
aenarally felt that they wsre doing a good job or had mst the quidse-
lines already. One station plans to air "B8ig Blue Marble" on Saturday
aftarnoon at 2130 p.m. instead of Sunday morning at 8100 a.m. Another
feels that "there's lots in the happer but has no firm plans yet,"
and another belisves that "sbandoning locally schedulad cartoons last
year in favor of network fead is compliance.” None of the stations
said that they planned to drop host selling, use separation devices
batwesn commercials and program contant, or reduce the number of the
commercials that teck advantage of the immaturity of children.

. None of the stations mentioned plans for ths development or
purchass of age-specific programs. Although plans do include the
purchase of 6% hour specialss "Vegetable Soup," "Kukla Fran and Dllis,”
and some NBC "After School Specials,” ons secment to be developed by

# local station is a children's segment for the local evening nsus.

pne station proudly announced that in January, Cap’n Mitch will air

*The Lone Rangser"™ and the "Little Rascals" - both ancient shows thati
present unacceptable modals of blacks and Native Americans. None of !
the network affiliates have informed the local stations that they plan
to drop any programs in January, and only NBC has informed its affiliate

that it plans to add a weekday program.

In conclusion, only 17% of the content of programs for the
Sacramento area children will be changed and there are no plans to
eliminate host selling, utilize separation devices, reduce the number
of commercials, sliminate practices which take advantage of the im-
maturity of children, and plans for the investment of revenuss into
programming is so minimal that it represnets lass than 1% of total
programming directed to children and includes the children's news seg-
ment on the prime time adult news.

Sacramento is a California "Upper Delta" Gold Rush town prominent
for its rich farming lands, active river port, and now, of course, as
the state capita} of California. Nearly half of the childrsn (42.4%)
are non-white. 21,5% are Asian, and 18.5% are Black. 10% of the children
anrolled in the public schools are excepticnal children (retarded, deaf,
spesch problems, iimited vision and other.) Sacramento tslevision
:tztion: ar: going nexi to nothing to serve the needs, problems and
{interests of third eworld and exceptional children that com
qgne half of the child population. / Prise over
Cd

Sacramsnto parents are very unhappy with children's tslevision.
Ons parent-monitor summarized their feelings in her remarks regarding
g station's slogan. Ths station announces that thess proorams are .
dasiqned to "educate or inform not simply entertain.® The parent-monitpr
gbssrvad that the programs monitored "fa{led even to do the latter!”
(entertain) Sacramento parents are appalled by the gratuitous violencs,
the over-commercialization and the failure of the stations to bring '
thair children programming that is educational, informstive and
entertaining at a child’s lsvel of undersianding.
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SAN FRANCISCO

Network affiliated stations: .3
7 K60 ( ABC o/o)

5 ¥PIX (CBS)

i KRON (NBC)

All VHF

Indepeundent stations
2 KTVU {Cox)

20 KEMO

38 KVOF

60 XDTV

VHF

UHF

w e

Total T
1

PBS 9 KQED (not evaluated
in the survey of commcrcial
stations).

Diversity is beginning to appear in San Francisco's children's television
program schedule. Two locally produced age=specific children's newsshows are
on the air and two locally produced age-spccific informative entertaining
shows arc aired in the Saturdsy morning line up. All four shows involve local
students and three of them rotate the students so that many childrcen have a
chance to participate. Special notice should be given to the fact that two of
the shows arwu produced by independent stations. KTVU-TV produces & monthly
chow for clder children entitled, "Getting Your Act Together”, which is aired

at 10:00 a.m. and hostessed by Mary A. Parks. KEMO-TV, a UHF station, produces

a weekly newsshow hosted by local sixth graders. It is aired at 9:00 a.m.
every Seturday morning. KRON-TV is rueponsible for two interesting Saturdsy
morning shows. 1). "Git Box Tickl2" is a wcll known local childxen's show

Por older children, that features events, music, activities and usually
featurcs themes on each show. It is hosted by & well known Bay Area uitarist

end educator, Jon Fromer, and is produced by Christina Metcalfe. 2)."Youth Inguires"

a "Meet the Press’ hosted by high school students, ie aircd each Saturdaey
at 12:30 p.m.

The Saturdey morning schedule could be greatly improved if the CBS
affiliate, KPIX, would air Villa Allegre and Carrascoléndas at hours
other than 6:30 and 7:00 a.m. Saturday's schedule is closed by a thoughtful -
children's program, "Trce House Ciub" , eircd at 6:00 p.m. on Channel 33,
an independent UHF channcl.

The San Francisco Sunday schedule it opened at 7:00 a.m. by "Big Blue
Marble,"” which is air~d@ on the independent UHF Kaiscr owned channel bk, It is
aircd, according to its executive producer, Ken Snyder, when "{t*s hard to get
a traffic ticket". It is followed by threc and one half hours of negative
programming that probably cancels out any learning expericnce offercd by "Big
Blue Marble". These degrading, stcreotypic and mindless programs aXre the
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"Little Rascals," "The Flintstones," "The Threc Stooges," and "Huck and Yogi".
To add insult to injury, thc Stooges-Rascals hour appears twice on Sunday
morning as well as cvery weekday afterncon. (Sce apocndix for a detailed
criticism of the Little Raccals by the Bey Area Association of Black Psycho-
logists.) It is ironic thet a Keiscr owned station airs such mediocre and
dama.ging programming in a community which Kaiser also serves as the leading
proponent of preventative hcalth care for children. ‘There 1s no reason for
KBHK to be totally negligent in local prosram production, when independent
statlons, with fewer resources, are doing a better job.  For examplce,

a new UHF station, Channel 60, is airing three % hour programs cach Sunday
that are of great interest to a community that has one million Spanish surname
people. Each Sunday evening, Bay Area children have the opportunity to view
three half hour Spanish langusze prozrams that arc cntertaining and skillful.

The San Francisco Sunday schedule is nicely supplemented by & locally
produced "Children's News Conference" which is produced by KPIX and aired
at 8:30 p.ms It mlso is able to give the children the chance to view a
quality NBC program at 8:00 a.m., "Vegetable Soup”, and an ABC children's
program at the same hour. (Unfortunately these movies are carried in two or }
three parts strctched over two or three wecks.) ABC also airs three other 1
entertainment shows on Sunday morning which are dropouts from thc. ABC Saturdasy 1
lincup. In addition, the ABC affiliate, which is an ABC owned and operated 1
station, airs a locally produccd children's game show each Sunday morning. ;
The show directly reflects KCO's failurc to adequately ascertain community nceds |
or to participate in community c¢vents related to children's television. In |
fact, KGO managcment tells concerned San Franciscens that all program decisions |
must be approved "in New York." ABC's thoughtlessness is further reflected 1
in its plan to air five hours of cartoons on Thanksgiving Day. The Supday 1
morning schedule is closed with ABC's "Make a "ish", which is a show with
mary redeeming qualiti.s that should be aired on mid-morning Saturdsys or
weekdays, as it is in other communities.

A significant schedule change will be introduced by KPIX on Sunday, Nov-

~ cmber 23rd. For years, parcnts have requested stations to air programs

designed for young children in thc latc afternoon rather than in the evening;
primarily because the late aftermoon is a prime viewing time for children as
the success of the aftcr school specials attests, but cqually important is the
fact that the schedule change respects the FCC policy that the early cvening
hours have been sct aside for locelly produccd procramming to meet special
community nceds. This month KPIX will air a DR. SIUSZ special at 4:00 pem.

on Sunday afternoon.

The weekday schedule in San Francisco is very sinilar to the schedules
of other communitics. It is dominated by thrce hours of off-nctwork cartoons and
iwo hours of tasteless livc-action shows. Thc regularly schedulced shows
spceifically designed for children are led off in the morning by "Captain
Kangarvo" and "Romper Room". "Bozo" is followed by the "New Zoo Review"
vhich is critically reviewed in the monitor comm-nts attached. The "Mickey
Mousc Club" is aired inthe laie aftcrnoon and an interesting show which teachus
children Indian games and traditions, Black Buffalo's Pow VWow, is aircd at
6:00 p.ms daily on an independ:nt UHF station.

The monthly we kday spccials included KRON's "KIDWATCH", a locally
produced children's newssshow aired on Fridsys in thc local prime time
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period, KPIX's occasional local specials, ond "Call It Macaroni'. ABC,CBS,
and NBC, will all air after school specials in Novenmber.

Except for small UHF stations, most of the managers of Bay Area television
stations were familiar with the FCC guidclines. However, very few had
plans to change any prosram schedules or commercial practices. KGO will
drop "Uncle Croc's Block", translate "Countdovm" into Spanish, and "Young
Sounds"” will be replaced by a local show, “"Best in the Rey Area’.KRON believes
that the network will give them help, and KPIX states that CBS has notified
them that the number of commcrcial minutes in Captain Kangaroo will be reduced.

The overall evaluation for San Francisco stations reveals that children's
television program service in Sen Francisco is poor to inadequate and no-
station meets the FCC guidelince. San Francisco stations, in order to mcet
the guidelines,will have to drop derisive cartoons and break UP the Satucday
and Sunday schcdules so that the majority of qudlity programs is mixed
throughout rather than primarily in carly morming or in early afternoons.

In addition, more local programming must be added to the schedule.

San Francisco children are unique in that the msjority of public school
children are Black, Asian, and Spanish surname. As a matter of fact, the
largest Chinesc population anywhere outside the Orient live in the Bay Arca,
and have played an important part in the history of the area.

San Francisgo was once under Svanish and Mexican rule and its past is
strongly rcflected in its present culture. There is 1ittle evidence of these
facts on television for children who arn dedicated to carry forth this
proud heritage.
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NEW 200 REVIzW:

| 1. Thc &ge roup int :nded for this chow is conlusing - agc four or ten? Problems
(such as "rumning away™ or "tellinc lics") are prosuntcd dramatically and with such

sillincss that a pre-sehoolur can rasp the ccisis but then the format switches to

comic oprra and lhe solutions or: mircd in song and dance, such that only s-cond
graders (possibl,) and up can /ras»n the final resolution.

2. All the characters are sick ninsly ot :rcotyped.

3. Gender roles arc nccative (female especinlly ).

+ The soclal issu:s prescnted do rulat to a child's capabilitics. The child
can deal with them.

5. Although behavior nroolems (tellins lies, procrastinating, running away, ctc.)
ax? presented and solutions found, the humen rclationchips on thc show are so ncgative
and abusive that it's like the pot calling the kettilc black! How can improved behavior
take place in an atmospherc of back biting, ridiculc, teasing, gossip, criticism and
rudeness? No wonder Henrietta is overweight!

6. The techniques (as listed in five above) of problem solving are not positive.

T+ The program nixes fan‘tasy with stereotyping in having an overweight female
be a hippo with a Southern accent.

8. How can back biting and ridicule enhance the quality of a child's play?
9, I find little real humor in the show.

10. The solutions to the problems are too quickly presented, the operatic style
clouds the solutions, and makes them complcxz rather then clear.

11, Costumes and sets arc beautiful. The music is livcl& and beautiful. These
arc the real attractions, notL the content.

12, The New Zoo Review (despitc its NEA approval stamp) is at the bottom of the
list of shows I let my children wat~h.

All in all, I ihink the New Zoo Review would bore un elementary school child
for whom the solutions to the problums axc decigned, and because of the nepative hu-
man rclationahipe and difficultly sun,; soluiion: ic inappropriat. for youn_er children,
This show angers me mor. than most beeaus: it claime Lo b~ more than ' entertainnent,

ané fails so much to live un to that clain. At l.acc Hanna-Barbera ar. noncst in being

"just out for a fast buck.




SEATTLE/TACOMA

There ars four commercial stations in the Seatfle/Tacoma area.

Weekend netivork shows 19
Weekend non-network shous 1
Weekday network shouws 7
Weekday non-network shows 58

Fifty-five hours of non-nstwork nrograms on commsrcial stations are
aired in the Tacoma/Seattle market. Twenty of these hours arse devated

to cartoons ("Speed Racer,” "Mighty Heroes,"” "Porky Pig," and "Flintstones.,

Fifteen hours are devoted to adult shows aired for children (*Munsters,"
"Gilligan's Island," "Beaver") Ten of these hours are non-age specific
syndicated children's programs ("Mickey Mouse Club" and the *New Zoo
Review”) and five of the daily hours are dsvoted to a non-age spacific
children's programs which is locally produced by the CBS affiliate
station. Four syndicated programs are aired on a once-a-week basis.,
Interestingly, three of these programs ars aired at 10130 in the
morning and ara designed for pre-school children ("Dusty's Tree House,"
"Boomerang~-locaily produced," and "Kukla, Fran and Ollie."_) The
unusual 10:30 a.m. time slot is probably due to the availability of a
Canadian Children's program in the time period. Captain Kanagroo is
the only weekday network program aired daily.

The cartoon shows failed to present any information, 89% of the .
time, and when the cartoons did present information on history, human
relationships, and/or sex roles, the information was presented negatively
99% of the time!

The network and syndicated programs for pre-schoolers ("Dusty‘s
Tree House,"” "Kukla Fran and 0llie," and " Captain Kangaroo")
as well as the "New Zoo Review
presented positive and accurate information 29% of ths time, but negative
4 % of the time.

The locally produced shows, "Boomerang," "J.C. Patches,” "I Like
Myself,” "How Come?" presented positive and accurate information 29% of
the timas; but, importantly, they covered a broader range of subjects
than the syrdicated pre-school material.

2 Live action programs aired for children (i.e. "Gilligan's Island,"
“Baaver") presented virtually no information at all and nsgative
i{nformation outwsighed positive information 2 to 1.

Syndicated material selected by local broadcasters for the
afternoon schedule included shows such as "Call It Macaroni"®,
“Carrascolendas;" "Four Children," "3pecial Treat" (N3C) , The ABC
Afternoon Special (monthly) presented positive and accurate information
41.5% of the time and only presented two destructive actions that
were rewarded 79% of the time. !

A comparison of locally distributed and/or produced material
to network-genmsrated programming is particularly pgieyant in this
market. Local programming is obviously more attuned to the needs of
children than network supplied programming that is soc far removed that
it often fails to realize that 2 major segment of society is composed
of real people with real needs -~ CHILDREMN!

Commarcial practices varied. The NBC station used visual separation
cas - included a ten second pause- some of the time, but not all

)
’lfRi(i g?viha tims. However, the number of commercigls per ghpy was sxcessive,
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which is as important a consideration as the length of time. For
example, the ABC “"Afternoon Show" contained 21 commercials and 16% of
them were for sugarsd cersals and snacks! The ABC sffiliate used a visoa
and auditory separation device approximately half the tims, which craatss
the question of the intent of the device, as program identification ar

as separation device ("Funshine Saturday"” or Fun Shine Weekend) Ths

CBS affiliate used both a visual and auditory separation device in the

ma jority of its programs. However, the monitor questioned the practice
of airing commercials in the education segment called "In the News."

The independent station used no separation devices, aired more commercial
than the other stations, and did not originate any local programming.

no stations featured a host selling products, nor were brand names
displayad with the programs.

The general managers of the four commercial television stations
were familiar with the FCC Guidelines for children's television, All
of the stations stated that they beleived that they were meseting the
requirements outlined in the Guidelines. No station had any plans to
drop any programming or change any commercial practice, or add separation
devices between ads and program conteni. No network affiliate had been
informed of any proposed changes hy the network. Both theABC and the _
€8S affiliate announced they would carry monthly network specials after
January 1st. The stations'ascertainment procedures made no particular
effort to determi.ie the needs, problems and interests of youth, but the
Puget Sound ACT group nade it available, The independent station had
no response to the question cn ascertainment and called the monitor
back with a prepared statement. The stations had no plans to make
any chanqe whatsoever in their children's programming.

Tacoma and Seattle Washington are located near the numerous
branching arms of Pugst Sound which forms one of the best systems of
harbors in the world. The surrounding area is renown for its summer
and winter recreation activities, its rich forestlands, wild life, and
its proximity to Vancouver Island, Canada. Shipbuilding, airplane
manufacturina, and food processing are the dominant industries. Seattle
and Tacoma are a gateway for the world and as such, have a very diverse
population. 27% of Seattle's school-age children are Black, Japanesa,
Spanish, and Chinese, Indian, and Filipino. It should bs noted that ther
are 18 Native American land areas in the state of Washington whoss
people have made significant contributions to the history and culture
of the state.




.Fran and Ollie", shown at 4:00 p.m., which seums to be interrupted quite frequently

' crafts, talk, and skits. One monitor pave the show a good review, but it is

WASHINGTON D.C.

b}

Washington D.C. has five commercial television stations: the three networks |
and two independents. NBC owns and operates channcl b (WRC). The we kend network 1
fe:d generates one hour of children's programming and 6 hours of non-network pro- ]
gramming. The weekdsy schedule breaks down to two hours of network programs and {
10.5 hours of non-network shows. |

On Saturdays, NBC follows the network fced exactly; one exception is"Kukla

for football games. The CBS affiliate offers Villa Allegre at 7:30 a.m. AT 8:00
a.m. the station screens the\"C.R. Show" and at 11:30 a.m. ~-"Clubhouse." The latter
two programs are the stations only locaelly produced programs. ) ,

The ABC station shows "Make a Wish" at T:00 a.m. on Saturday. At 9:30 a.m.
they air "Magic Door!’, the station’s only locally produced show. It involves

Channel 7's only locally produced programe

Sunday television shows in Weshington offer the usual dearth of children's
programming. In fact, the ABC station, the CBS affiliate, and one of the independents
showed absolutely nothing for children during the monitoring wcek. NBC airs
Disney and "It's Academic." The other independent station shows "The Lone Ranger"
at 11:00 a.m.® This program, is of course, really not for children, and in fact,
promulgates very unhealthy stereotyping of Native Americans through the character
of Tonto. . '

The weekdays are also in sad shape concerning childr.n's programming. Neither
the ABC station nor the NPC affiliate airs any children's shows during the week.
This is in direct violation of the FCC guidelines. Re-runs of : "Happy Days" are
shown daily at 11:30 a.m. on ABC. This show it obviously not for pre-schoolers;
however, they are probably the only children who would be home at 11:30 a.m. Of
the networks, only CBS includes children's programs in its daily schedule. Captain
Kangaroo is aired M~F ai 8:00 a.m. Unfortunately it is CBS's pnly children's show
during the week. ’

With few exceptions, Washington's independent stations air only the normal
syndicated fare during the weck. Thesc would include such shows as "Speed Raccr, "
“The Lone Ranger, " "Bugs Bunny," and the "Munsters." The exceptions arc the re-
runs of the "New Zoo Review" (M-F at 7:00 a.m. on Channel 5)."Romper Room", shown
daily on Channel 20 at 9:30 is the market's second pre-~scheol program.

CCT's monitor conducted intervi.ws with general managers or program directors
of four of the five commercial stations in Washington D.C. All four men stated that th
were familiar with the FCC pguidelines for children's telsvision.

Channel 4, WRC, is owned and op-ratcd by NBC. When we spoke with its general
manager, he said his station had alrcady met the guidelines. He used examples of.
locally produced and network programming, which NBC had to offer. Only one show
was weekly ("360" the wcek we monitorcd; unfortunately it was cancelled by the World
Series). The other, "Youth News,' a locally produced show, received good reviews,
but is aired only once a month., The same applies to Shari Lewis, shown monthly
at 1:00 pem. on Tuesdays, thus only pre~schoolers can view it. The other locally
produced progrem on NBC is & show called "It's Academic", which is a quiz show for
high schoolers. It's aired on Sundays at 6:00 p.m. and revicws from our monitors

. rated it "excellent."
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, The same monitor (our coordinator for the arca) added, however, that in her
opinion the ABC station is onc of the worst offenders to children's TV by the sin
of omission. They air nothing for children during the week, except for "Wild
Kingdomr shown Tuesday at 7:30 p.m.,which is not a show sp: cifically for children.

Channel T's_ (ABC's) program mensger was intervicwed. He also claimed that his
station has met the FCC guidelines. He added that weekly syndicated specials and
locally produced instructional TV would bu added, but geve no specifics as to whcn and
what times. The program manazer refused to answ:r any more of our gquestions because
he claimed that anything going to thc FCC should be answered in more detail (we
weren*t limiting his answers), He added that nc was not necessarily serving a
community nced by showing locally produced children's programs becausc he doesn't
have the money to do as good a job as the syndicated spccials he can buy. He
added that no one would watch the locally produc.d shows. Apparcntly he did not see
fit to mention that his station locally produced Magic Door, which received acclaim,
and a locally produced special (of & high school musical varicty revue) received
critical ecclaim from both the Washington Post and the Star.

{

The CBS affiliate’s general manager of children's programs was interviewed
and stated that his station mct the guidelines "long ago” so he does not plan to
add any new programs, in January.

The independent station, Channel 20's prosram manager, when asked what plans
his station made for the January deadlinc, replied that it was a difficult question
and hc would rather "hold off for a while on that one.” He said the station has no
plans for any new programs and although thcy might add some instructional segments
to existing programs he made no claim to any cducational content. In fact, the
manager admitted that his station was not as effective as they could be.

None of the stations had any plans to drop programs due to the FCC guidelincs.

Yashington D.C. is th. most unique city in the U.S. It is both the country's
capital and the school population is 957 Black. It is the only city in the U.S. that
is run by Congress. It is a city of extreme contrasts, housing the buildings which
comprise our government and the huge ghetto. There is a very large diplomatic
service which involves many non-English speaking people.

The monitors in Washington produced come excell nt critiques of the programming.
Aside from the few ageespucific and special prosrams, most of the rest of children's
programaing was found to be lacking in the areas which the CC uscs to delincate
between education and enterteinm.nt. (See Fed Register page 22, vol 39, No. 215).

For example, the following arc excerpts and revicws of Channcl 20's "Super Hero."

"Phe most disturbing thing to me was the pace. I attempted to watch "Spper
Hero" and there was such a blur of action and noisc that I couldn't cven follow the
plot. I was fatigucd from the continucd up beat;the characters should bc developcd
so that & child cares about them. I believe that thc child's sensibility should |
be aroused. If conflicts were solved notionly in a more nositive way, but made in
a more reasonable way, thc child could identify with the hero. I think the child
would be better able to make judgments if he could respect the strength, self-
sacrifice and perscrverence of the hero. Most problems were solved by instant
annihilation, There was 1itllc artisiic value in the shows The music was, at
times, unbearablc." She agded , "I don't think hand-mb-downs are good enouzh for
childreh, IP "Gilligan's Island” and the "Lone Ranger" are going to be uscd as
children's shows, then they uhould be reviscd and tailorcd to meet the necds of

children.
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Another mnitor/housewife observed that some of the shows which scem to
be for some children because of the time neriod, are really not. She watched
"Father Knows Best" at 9:30 a.m. under the impression it was for children; however,
the commercials werc for Carpct Cleancrs, L'Egg nylon stockings, and a computer
service gaenter.
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October 16, 1974

Mr. Herb Victor

President - '
KBHX-TV Channel 44

420 Taylor Street

San Francisco, Calif. 94108

Dear Mr. Victor:
We apprecilate the sensitivity and concern shown by Station K3HK-TV
in providing a special meeting aad screening of the Little Rascals - Qur

Gang television series for several members of the Bay Area Assoclation of

Black Psychologlsts on September 27, 1974.

We would like to respond in terms of both a critique of program content
as it pertains to Blagk children and rebuttals to the arguments advanced

supporting its continued presentation.

As a result of the screening and our selected viewing of broadcast

episodes, we have the following comments:

1) Black cﬁaracters are consistently presented as passive, lacking
in both positive leadership or assertiveness. In fact, the only
incidences of agsertiveness occur in delinquent situations, e.g.,
"Buckwheat" leads the gang in stealing apples, but otherwise is
a relatively silent follower.

2) In addition to depicting Black characters as passive and delin-
quent, there is a consistent portrayal of Blacks as intellectually
deficient and lacking in verpal facility. Black characgers are

consistently depicted as sources of misinformation and ingnorance.

In this series Black children are often behaving in ways which
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are clearly below their age levels. For example, when a pre- (,

adolescent Black child and a pre-school White child are both

LTI

frightened by ghosts, the White child runs directly away from
the situation and the older Black child literally ruas in circles.
Not only do these portrayals offer poor models of cognitive func~
tioning to Black childten, they also contribute to the stereo-

typed view of Biacks a$ ignorant and easily immobilized by stress.

The failure of this seéies to present an accurate and adequate
representation of psycho-social reality for Black children is
another area of major concern. Black child characters ara usually
presented in isolation, and are devo;d of Black adult and/or
familial relétionshipsl Relationships, in fact, with Black female

children, cannot be evaluated since there are no Black female

characters in the series. The importance of thia point {s high-

lighted by the observation that the characterization of "Farina"
is usually mistakenly identified as female. This, we in tum,
recognize to be a dangerous added source of sexual-identity

confusion for Black children viewing the program.

Substantial interpersonal relationships of any kind amongst and
between Black characters are rarely seen. Consequently, we feel
that not only are opportunities for development of adequate social
and racial identification extremely limited, so too does the
evident lack of Black familial and Interpersonal relationships

drastically curtail the series' value in contributing to the

Black child's overall positive mental image.
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As a result of the above comments, it is our proiessional opinion
tha. the Little Rascals - Our Gang series is psychologically harmful to

Black children and should be immediately removed from your programming.

We realize that the Little Rascals - Our Gang series has become a
popular series in certain communities and that often the ratiomale given
for a continued airing is that it presents Black and White children together.
Implicit iu £his argument is the idea that the mere presence of a Black
person among Whites indicartes "integration' and social equality. American
history contradicts this. Although this may appear to be "integrated"”, it
doee not depict Black and Whitc children equally. 1Indeed, these movies
were made at a time o% natiogwide segregation and inequality and they
reflect the attitudes and mores of that era. The gross disparity between

the depictions of Black and White characters has already been noted above.

Arguments have also been advanced that the series is non-offensive
when viewed in a historical perspective. However, developmental psychology
teaches us that children are unable to comprehend social/political issues

in a historical context.

While a sincere attempt has been made to edit the more obviously
objectionable portions of the series, the program continues to do a dis=~
service and harm to the psychological development of Black children. As
noted above, the edited versions are replete with images, characterizations,
and interactions wvhich present the Black child“in a negative m: ner and
which cannot be adequately counterbalanced by your other children's

television programming. The seriousness of the impact of such negative
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programming is well docuqented in studies which show that Black children
)

watch more television and accept what is shown on television as "real".

Regardless of other endorsements; it is our position that the
Little Rascals - Our Gang series is not in the best interest of the

mental health of Black children and should be discontinueqg.

We await your response on this matter.

Sincerely,

, I
52% (’ Z If/\. 0
Allen Carter, Ph.D.
Member: Bay Area Association

of Black Psychologists |
Television Review Committee |

Al LD

Wade W. Nobles, BM.D.

Chairman: Executive Committee

Bay Area Asgociation of Black
Psychologists

ce: Sally Williams
Bay Area Urban League
NAACP - San Francisco
Plack Social Workzrs
Association of Black Probation Officers
Assoclation of Black City Planners
NAACP - Los Angeles
Black Psychlatrists of Northern California
Etc. - etc.

AC:WWN:nlw

42




A Sndhad

~

62 San Franciscs Qyrovice Wed,, Nov. 19, 1975 ul
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Tomhca O’Flaherty
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Seo for Yourself

‘ WEEK has been by the ARC
- network as Opon Houu Week For Chﬂ-

_dren's  Telévision P
campeign “dedznod to anu to

wutch children’s talmdon nhom with their
youngsters.”

Obvieusly. such
propesal is & uubmu
aet of publie eruelly on
the ':rt of Mcd“dtl,
expeet every deeen
red-blooded American
parent to refwse to

cooperate,

This time the tele-
vision industry lJas
pushed too far. Surely
parenthood itself is suf-
ncgnt punishment for the sins of ‘the average

couple without 'adding this, it's
enough to send daddy w the drug store
iminediately.

* k x

CONSIDER these perils to American parent-
hood predented by this insidious proposal:

1. The danger to adults who are teetering
on the edge of madness diready. As little as 30
mutu nt Rmh ;glroovy mm: “Urape
cng Phoosy” enqugh

to toppie thcm into the dark abyss.

2. The poesdbility of permanent damage to
ndniuvtthnndﬂn drunis (if thete are

any in thhgmauonofmu,thntw
t 8 Po:;ntul intellectual shock suffered by

perents with 1Q’s over 80 who had assumed
that shows uh “Phyilis,” “Happy Days” and

“Weilcome: Back Kotter” were dedzncd for
children. Parental discovery of whole
substrata of children's £ buod on

toys and ceredls that go “pop!” might
overwhelm some adults and serio 1mpnlr
thejr ability to bear in the tuture.
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N ITS announcement of vki bours for
Iadulta the Saturday W 3

operated by commercial televhlon in the name
of chudhood, ABC is joined by the Group w.

Francisco By umgnh Broudusung
and the National Education Amociation.

“Open House Week i actually a:statement
bybmdcutenthnmm onoughof

I share the concem of poychhtristo.
broadcasters, educators and others who Lave
takenooiongtoundmundmtthceﬂﬁa
have been yapping sbout for 25 years and 1
-:’l:dta ABC for doing mors about 3&%
g children’s programming than
or CHS. But I'un convinced that the whole
Kmk fails to understand that the greatest-need

for gentle, sweet, ed, innocent
excursions into the joys of dhood~ not
gy;pidup cartoons with a deueninz sound-

¢

* * *®

ND WHAT'S often worse than the animation

mania is the overdose of social messages
heaped on children’s heads by reformers who
have made a shambles of childhood. Until a
youngster has dlscovered the simple pleasures
of flowers, clouds, bugs, breezes, and
siiles, he's not going to be ready for dealing
with the kid next door.

As it stends now, the young children are
watching the teen junk — snd the teens are
watching adult programs, With the exception qf
a very few programs like “Mister Rogers
Neighborhood” and “Captain Kangaroo” there
aren‘t nnychﬁdrens programs on the air at.all,

andte the risks outlind light-heartedly at
the start of this column, every paremnt should
accept the . ABC invitation. Or sccept the
consequences, Start with ABC's excellent
" series mday at 4 p.m. oh
“The Shaman’s Last -Raid'-

about an" Apldto medicine man, 'I‘his is whit
should be on TV Saturday. M
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. Score Chart 2

Program Names (repeat)

13. Presentation of infor-
mation: A for accurate,
P for positive, N negative,
0 for not presented-
History
Science
Litexrature
Environment
Drama
Mausic
Fine Arts
Bumen Relationships
Other cultures and
languages
Reading
Math
Sex roles
Age roles

Program Nemes {repeat)

17. Cartoon character or
live character used in
ad (Popeye, Flintstones,
etc.): Name character

and prpduct.

1k, Commercials:
Total number
Clustered at begin-
ning or end? Yes. or no.
Type (numbers of each):
Sugar cereals or
snacks
Fast foods
Toys
Other.

18. Prcducts or brand
nawmes displayed in pro-
grams. If yes, name pro-
duct(s). If no, write
0.

#
_
|

15. Type of auditory and/or
visual separation between
program and commercial.
Describe and count times
used. If nome used, write
K.

19. Other messages, pro-
motions or public ser-
vice messages. Name.

16. Host-selling techniques
(Capt. Bob pitching, using,
or introducing product) P
for pitching, U using, I
introducing a commercial-~
don't count stdticn break.

204 Educational fillers
(ie Schoolhous Rock,
Snippets, In the News,
etc.) Name and note
length (30 seconds- five
mimites, etc.),
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STATION MANAGEMENT QUESTIONNAIRE

Station } Call letters Address -

General manager

Sample introduction:

I am participating in a nationwide evaluation of the 197h FCC Guideclines on
Children's Television. I am calling on ,ou to cbtain information so that I can com-
plete & profile of our community's television scrvice for children.

Questions:

1) Are you familiar with thc FCC Guidelines for Children's Television?

2) What plans has your station made to meet the January, 1976, deadline?

3) Can you give me an idea of new children's programs that will be added to your
schedule in January? Will they be locally produced or will you b: buying them from
outside sources?

4) How nave you determincd the needs and interests of the children in our community
in order that you can select new programs?

5) Do you plan to drop any programs som ,our schedule in January or to change the times
that you'll be airing any programs due to the PCC guidelincs?

6) (If the station is a network arriliate) Bas the network given vou any advance
information regarding changes or addition: in children's pro, ramming for January
of 1976%

Sample closc:
Thank you for your coopcration in acsisting with the evaluetion., I will be happy
to share the results of the evaluation whrn they are available, Good-bye.

Your comments on the interview: (u5c the back of th. page if necessary)
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ACKNOWLEDGEMENTS |

The Comiittee on Children's Television is extremely grateful to all of

task of monitoring so

AN
many hours of children's television. We are particularly grateful to the

the people who participated in the enormous and arduoug‘

following monitoring team captains,

|
i
|
Patricia Black Austin, Texas ]
. Lauree Harp Chico, California 1
Stewvart Hoowver Chicago, Illinois 1
Patti Mann Denver, Colorado i
Jan Lambright Kalamazoo, Michigen }
Joan C. Carson, Ph:D. ) Oxford, Mississippi |
Molly Miller Pittsburgh, Pennsylvania 1
Carolyn Flatt Secramento, California * %
Mary O!'Connor San Francisco, California j
Margot Wilson Seattle/Tacoma, Washington |
Judith Wilkinson Washington, D.C. i
Sidney Hormell Honolulu, Haveii
Evaluation of data: Michasl Stevens, U.C. Barkelc&
Report and recommendations: CCT Board of Dircctors - Katheryn M. Fong,

Carolyn Block, Ph,D., Gzorge C. Conklin,
and Sally Williams , pPaul J. Mundi~

Editing and typing: Gail ILcmley
Carol Jorger-Nyhof?
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