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. ~ ABSTRACT

The Consumer Educatlon project aims to teach consumers to spend '

° - r

their money more wisely. Through School District ‘teachers and administrators,

_they hope to reach students and their families. Services offered by the

Consumer Affalrs Educafiqﬁ Services staff included workshops for teachers
" and parents, support for 1ndiv1dual>teachers'and faculties through liaison
statf members, materlals from and the use of the resource center, news-
lvttoré, teacher guildes, and the initlation of independent study programs. .

0t the seven ubjcctives mcusuréd; all were met. Requests fo£ materials
wer& responded to, teachers were uctivel& encouraged to infegrate consumer

cducat ion inte their regular carrlcula, and a competency guidé was de-

veloped, distribuved, and evaluated. Also, new curricular materials were

eviiluated and pdrents, businesses, and governmental agencies were included.
lh project activitics. The objective not measured dealt with assessing -

Il

student knowledge bﬁjcunsumer'153ues. Lack of an appropriate instrument

/ . L A
wits responsible for this; however, an instrument is currently being
{

. developed to assess student knowledge in consumer education.

i EMC i ) ) . , v

Aruitoxt provided by Eic: . - .
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CONSUMER EDUCATION . S

The Gonsumer Education (CE) project is designed to teach

consumers to spend thelr money-wisely. The project sponsors teacher
training sessions, parent workshops, and provides support for teachers

(grades K-12) through the Yialson staff members.

) THE PROJECT . .

RATIONALE 4 ' : :

~In 1971, Philadelphia had no{&éans of helping citizens develop
basic consume} akills. The School District, in daily contact with a -
_ quarﬁer—million students, was in the best position toAteach-tﬁe ékillé.

At a time when "relevance' was an important issue in education, the CE

project presented an interesting way to improve basic skills. ‘
- . - ) LI \

The Consumer Affairs Education Services (CAES) *staff listed

seven needs as the basis of the CE projéct; '
1. Students at all grade levels need basic information- to

2

.o

become competent consumers.
' 2. Teachers and adminiatrators'need'materials to teach

consumer-education topica.

3. Teachers need help to implement consuymer-education courses
and ‘integrate AonSumer—education ‘topics into other curricular areas.

‘4. The CAES staff needs an assessment of teachers' knowledge '
o .

and attitudes to conduct appropriate conferences and workshops.
5. Teachers need evaluations of consumer-education matéfiala

to seleet the best available for classroom use. - ‘.
4 ¢

. Students need to talk with community members who can help *

.

'
. L3




. ‘ K -

them become- better consumers.
"

7. ‘Teachers need a list of basic consumer competencies|for -

: -~

elementary students.

EXPECTED‘OUTCOMES : , ‘ ‘ .

It is expected that teachers throughout the School District
wili beeome familiar with current .topics in consumer education. Also,
it is prected that these teachers will pass this information along to

their students, thus enabling them to become better consumers.

. MODE OF OPERATION

The major thrust of the profect is staff development for system
teu<her9 in"the use of consumer education, both as a separate subject area

and as a tool in the teaching language arts, social studies, science, and

mathematics. Staff development takes the form of one of-the five types

h

of conferences and/or workshops used (see Table. 1). .
’ ' r- :
., Support i{s provided to individual teachers and faculties by two

liaisunﬂﬂtuff”mcmbers. The elementary school-aervicea liaigon coordinates

s

activlties in all .elementary schools; the secondary school-services liaison
works with m%ﬁdle, junior high, and senior high schools.
* A centrally located Resource Room has been developed by the CAES

staff. Avallable to teachers for inspection and short-term loan are current

LI
.

materials in the fleld. These materidlds inelude audio-visual materials,

bibliographies, reference materials, and lesson plans arranged by content

area, '

n

The year's main [ocus has beén on the education of the child

¢ N .
and his family, helping them’ cope with modern urban ‘society. In response
- #

r
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to this, parent workshops were sponsored and held at the ci§y4widé, -
district, and school levels. o } g S

A2
PREVLIOUS FINDINGS

The 1973-1974 evaluation concentrated an dé;erminingleleméﬁtary

" teachers' attitudes toward teachihg consumer educatign. Results réveal .-

that teachers were willing to spend timeé teaching consumer education and

v

. ' . ' T
that the Lnformat&gﬁ presented to them by<CAES was applicable t6 their

B

. C
/ DTN . . .

classes, e . , . s
e/" . " » v
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. THE 1974-1975 EVALUATLON
- ‘

focused on thE progress toward the project's stated objectives. Again,

|

|

|

}* - ' The current year's evaluation of the Consumer Education project
i ,

|

\

teéchsr satisfaction was looked at (Weasured by. questionnaires adminiafered

after workshops and conferences).

IMPLEMENTAT LON ‘ )

. ' The initial contact made with School District was in early

v

" November at the Awareness Day conference. Teachers, adm{histratoré,

and community members attended on a boluntary, nonpaig,bagisi Participants
. * .

were shown CE matérials and told of th;>aervicea available to them through-
, out the yecar. Six workshops were held at the conference; each participant

r o attended two workshopa. £ . ' ’{
A resource room, located at the Stevdgs School, was operational

-

for the first ‘time this year. Ihe full- tkme_geaource librarian a&sembles,
LI 4 N .
. prepares, and diQtributes various consumer related mamerialh Teachera. ’

-
.

L3 .
, were able’to obtaln ﬁibliographiea, guldes to audio-visual aids, actual
audlo-visual materials (for short term-loan),” and o;her reference materials
from the resource room. . A file of leason plaﬁg arranged by, content area

was also'available.

o .

The resource librarian developed the CAES Newsletter, which

)keeps persons throughout the School District informed of.CE acg&vities.

P
- oy en R
R R aad

y .
d%ncluded are informatiah for cl eroom teachera (e.g., hOW'to get cur-)

. y 1
ricular-materiais), general information about CE, and articles by teachers
and studeﬁts about cOnsuier topics in théir classrooms. The Newsletter is

v digtributed to teachers, librariang; all School Distrkgt prin&ipala, vari?ua

- . ' ’

o o i!thélgz‘ :
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.community agencies, the Pennsylvania Department of Education, and the Food
and Drug Adminis¢ration.

Two liaison stsff'members provide support to individual teachers

and fsculties. The elementary school-services liaison regularly visited
elementary schools to introduce concepts and materials to the faculty, and
also visited individual classes. to- help teachers plan CE units., The
secondary school-services ligison plans curriculum policy, programs, and
materials for secondary schools, and ofifrsfgupport and guidance in CE
implementation. She served as a liaison between the community and CAES in’
ueveloping innovative programs, Both train School District employees, snd
have developed and evaluated CE materials.

A nultidisciplinary (team-teaching) component has been implémented

at high schools threughout the city.l Groups of teachers work together to

-

teach subjects'Such as business, career education, typing, snd.consumer @
educution.‘ The component is divided into two fornats. In one format,
students are taught all four subjects bx the entire ‘team, learning the sub- -
jgl aress as presented from different perspectives. In the second formet,
students hgve different teachers for each subject. The secondary school-
dervices lisison selects and coordlnates content materials in the.multi-
disciplinsry'eurrICulum programs, |
The CAES staff has published teacher guides and student work-
> books to promote competenclesrfor grades R~4, Because materiale were

designed to be integrated inty the socilal studies curriculum, each level does

focus on the student and a parg of his world. For example, the kinder-

e =

gsrten-gui&é and workbook focu ton the student and his family; the fourth

grade materials desl—wttﬁ“tﬁzpstudent and the community.” The guide was

4




distributed to 97 teechers in March, Follow-dp questionnaires and.interi
views were.used.to evalnate the usefulness of the materiais.

The CAES staff worked with classroom reaéhers‘and reading
speclalists«ln evaluating consumer materials. The staff evaluated movies,
kits, tapes, alides, filmstrips, recordings, textbooks, and other.commercial

and locally~developed items for all grades. The staff made recommendations

on the usefulness'and appropriateness of the materiaia. 1

To move toward achieving the overall goal of the 1924 -1975 school
year (the education ef the child and his family), a new staff member was
added. She planned monthly ciry—wide meetings to give parents consumer-

management training, coordinated a eitywide consumer fair for students,

-

parents, and school employees. In addition, she arranged district Home and h
/
" 8School Luuncll workshops, coordindtéd target school consumer fairs, conducted

a parental needs asseéssment (see Appendix E), and served as editor for %

&gggymer Clues. . o -

.

The Coordinator of Independent Study, another new staff member, ]

/" trmlnud teachers to manage personalized units in congumer education. The
®

cvoordinator conducted teacher-training sessions in individual schools and at .

in-service workshops. She developed ways of integrating CE with other cur-

4

P ,r(vnlar areas, helped teachers develop thelr own CE units, gave advice to

local ébl[ege students wotking in independent study programs, and taught

students at the alternative Parkway School,

ATTALWNMENT OF OBJECTIVES -

Objccgive 1: To provide teachers and administrators with consumer education
\ - -

materials which are usc¢ful to the individual schools.




. 4 This objective was attained. MHaterials from the resource room

have been Sent to schools throughout the city and to some suburban school

4 : . . @
systems. Materials were sent in response to requests. Based on records

maintained by the resource librarian , 85% of the middle, junior, senior,
. and voggtional—technical schools and 45% of the elementary schools have

been served. In addition, over 200"réque5ts by out-of-gystem schools were
,anéwered. Resource room materials are available for inspection and short-
term loan. Bibliographies, newsletters, and subject lesson plans are also

-avallable.

Objective 2: To encourage teachers in hIl'gtadea to voluntarily integrate

.consumer education materials with their regular school curricula.
. s . :

This aobjective was attained. The evaluators' first large-scale
e \
vcontact with teachers and administrators was at the Awareness Day con-

o I

. ference. A questionnaire was distributed to evaluate the efféctiveness ’
of Ehe conference. Questions dealing with the teachers' attitudes and "

” thelr willingness to implement consumer education were included. Results

(Apbendix A) showed that participants believed the conference was well

planned, that it succeeded in providing uacful information, and that 95% ‘

of the participants would like to spend more time teaching™ consumer

N 4
education.

A follow-up questionnaire was sent to all teachets who pgrtici-
pated in the conference (see Appendix B). Ther&fﬁb&e of the question-

naire was to determine teachers' perceptions of the conference one month

_later, as well as to gee 1f conference participants were teaching'conaumer
[ . -~ . ‘, A

education more frequently. Respondents reported they were spending-about

the same amount of time teaching conauymer education now as before the

v
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-"conferencei _However, more topics were belng covered and different

approaches were being employed

Objective 3: \Toipromotegand»support a multidisciplinaryAprogram in.

/

o S ' : "
. consumer education for:senior high schools. .

» 0

. This objective was attained. The secondary scheol 1iaison has

worked extensiVely in senfor high schools to-implement this component.lé

-She has shown reaCHErs how to select and coordinate materfals for the /\

3

-~ .

multidisciplinary programs.
5

Objective 43 &o—assess the knowledge level"® and attitudes of elementary

[

~

1“, s
o teachers th are«potential users of the Consumer Education curricula. @

Y~

‘§> @his objective was attained - An instrument was developed to
‘lﬁmasure teachers knowledge and attitudes in consumer education.~-The

first draft (Appendix C) involves _the FDA. Revisions will be made based

[

on. the item'analysis results following the administration. T
. - , .

-~

The assessment of these teachers attitudes is an, extension of
°\ . L

the field study” undertaken in the previous year s evaluation effort. Since;'

different methods Were employed in obtaining similar information, results 7

[

“of bd%h efforts will be compared

~

? A ' i

0bjective 51 To developqand field—test the Elementary Consumer Competen;y
o . . . » ~ . - . -_,l
Curriculum Guide. , ) S I

©
Y

. This objectivekwas attained. The gulde was developed by.the

GKES-staff. The guide was written for 5-grade-levelsiand included'both

L D e ' . .
.teacher and student workbooks. Guides were administered to.97 teachers-

‘,

"~ in April for use in their cTassrooms. An*evaluation was performed; results

of the field study are presented in Appendix D. Revisions based on.the

_results of the field study will be made. Distribution is scheduled for the

1975-1976 school year.
- 1'
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Objective 6: To increase students' knowledge and awareness in the area

Lo

-

1975-1976 school year. .

of consumer education. -

e . ] ’ . D £
. . v

o “This objective was notjapplicable to this year'svevaluation because

no acceptable method of measuring knowledge in the area exists. An in-
. v 'v‘

T -

strumenr was developed to measure students- knowledge, habits, and opinions

B} . hd 2

in the~ area of consumer education. A draft- of the instrument was administered )

- . D

- to two groups of middle §chool students in February. ,One group had ‘com-
\J

2
3

pleted a semester of Consumer Education, the other was about to begin the

same course. . The instrument and the results are presented in Appendix E
\

’ N [ \ . |

lhe instrument wiIl be’ revised and is Bcheduled for wider use during the

.

4 ' LI

f . ‘ R V — V . P
- The project evaluator hqs Visited 14 ‘classes tg determine the  »

- R

i
types of Consumer Education being taught to the students. Based on these

i)

L)

~ Sy PRI

- observations, students are being familiariied with consumer education’

i
i B

material" and are obtaining a greater knowledge of the area. Wider use of

-

the aboVe mentioned instrument will document this. AU

o -

Objective 7: ~To review and evaluate commercial, national and locally-

v M 1 )
developed curricula in:Consumer Education. g b , *
[ ] . i
‘ This objective was obtailned. - The CAES staff, working with -

2,

.
v * .

: : . . i i :
teachers and reading specialists, evaluated Consumer,Educatfbn materials

-developed commercially; natidnally,'and locally - ‘A standardized form was

Ny

. used to continually-add new, useful i}ems to. the availability list‘of the.

‘School District. In aduition,vthe CAES developed and used their own form .

~ -

“in their evaluations. Since committee members came’ from different back-

grounds,.the'materials were evaluated from various VieWPOintSu

.




Objective 8: To promote ‘interaction of students with parents, the business

community, and government. ° o o : B

i \ \

+ This objective was attained\ Adding a Home and School Coordinator ° .

huand an’ Independent Study Coqrdinator, CAES has Spread its’ sphere of
\

influence. The'Home and School Coordinator educatesvparents in’consumer

»

o
issues ‘through consumer fairs workshops, and a newsletter. At functions

. ¥

coordinated by ‘this staff member, parents and students take active roles.' -

o

;he Indepen ent Study Coovdinator initiated components that involve .

ts with 1ocal busingssey In addition, some local banks_have de;,. -
‘Vei0ped innovative'Programs,to involve students.in'their work. 'Tne-Foodv‘ .
;énd brgg Administrationghas made‘its_functions known to students throughout

the city by sponsoring a two—day citywide fair,”teacher workshops and

assembly programs. Also, other government agencies_(Federal_Trade Commission,
sB&reau of Consumer ?rotectiOn,,and Department of Justice) haye‘participated

”

In parent” and student workshops.




o

... SUMMARY AND CONCLUSIONS .

The Consumer Education projébt i1s designed to teach consumers

to. spend their ﬁoney'wisely. As such, they qponsor_téacher»training

3

‘sessions, ﬁarent workshops, and provide support for teaébegp (gradés

- .

.K-12) thfough the lliason staff members.

. n

_The cprrent yéaf's evaluation focused on the progress toward
- o )
the pE?jecp's<stated objectives. Requests for consumer education ma-
. LIRS ) )

+

< »

~ ; .
ﬁ . L.
percent of the middlef junior, senior, and vocational—-technical schoels;

-~ s N

' -

" . . = .

40% of the eleﬁ%ntary~§chools, andaovep 300 out-of-system ‘schools were -
- R

contacted during the 1974-1975 school year. Teachers ydﬁi’gncouraged

to integrate consumer educationlinzo”fheir regular CUrriqﬁla. Staff

& ‘ .
support was given to city high schools for multidisciplinary programs.

S

. . o
[N %7'“ .
Work has begun on an instrument to me;;:?3§teggher~knowledgg of con-

~ ' -

f. su@ér education. The Elementary Consumer Competency-Guide was‘developed,

. 3

distributed, and, evaluated. New curricular matgrialé have been evaluated.
. . [ ' - 7 : . . y

fhe project has involved parents, businesses, and ‘governmental agencles

ir acti : P : ‘ . .
in thg r act viFies _ . e

b

One dbjective was 'not able to be measured due to the lack of an

. * N N - k)
acceptable ymethod of assessing student knowledge of consumer issues. °

N A
A instrument was .developed and was administered-on a small scale.

Revisions of the instrument willobe made and wiaer use 1s planned for
. » ‘ : A SR N A

the 1975-1976 sghool year! L o

One aspect of thefproject that, should bg»stresée&/ is that the '

*teachers voluntarily participate in‘tﬁe project activities. - Since

.
™

N

ter%@ls from teachers and administrators were responded_to. 'Eighty-five..

.

/

-

9
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Consumer Eduycation is not a requéred curriculum area, student:involve-

Y

ment is @ result of teachers' wiliingness to. cover it. Tﬁis indicates

two things: first the revevance of the area, %hnd secongd, the dramatic and
» Ve - ‘. Rl L .

e ~ dynamic effedts the CAES has had on ‘teachers throughout the city.
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’ . I Appendix A.
,  Summary of Fourth Consumer Education

»

Awareness Conference - November 2, 1974

A ‘

Summary:of "Banking Is" Workshop

r

\
-
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THE SCHOOL DISTRICT OF PHILADELPRIA
. OFFICE OF RESEARCH AND EVALUATION
{ : . - TITLE 3 FVALUATION |

-~ .
Pleise cheek () the appropriate blanks.

Position:  ‘I'eacher Privicipal A Other
e ' ' - ., Specify
What d¢vel students do you work with?
Elementary____ Middle Junior mghA _Senior High
Vocational  Technical Other
v Specify
What number district do you work in? . T

) ]
DIRECTIONS: Please answer each it((n.\ I£dny tem is NOT APPROPRIATE to you, ¢
write "NA" . Thank yofifor your cooperdtion.

-~

. Were today's activities well planne

»
L]

2. Were toduy's activitics informativg? -

¢ o

‘ . ) v y Y v
3. Rank cach activity's worth to you. ‘
\ .

N N
(1 - most uscful;, 3 - least uscful). ' s

Luncheon apenker Materi] tables Break-up secsions
. — \ e r——

4. Which wonrkshops did you attend?

10: 00 10:4b ] ' N

= o

: 3 ‘
11:00 - 1k 45 :

1 [
N \

o anae = s o & ecAsS -

‘5. How useful wny cach workshop?

10: 00 - 10: 45 __

- T 1 T

N " , ) .
11:00 - H:45__ ! ?
A
B —— A A - AT T —— 0 ¢ M — b‘
6. Did ydt{ know much about consumer cducation ba'o,rc today? -
. , . CoN g
AT \ '

- AN [

K

. ——— = - - —————- P




.

e

7. Normally, how mueh time do you spend each week teaching consumer cducation?

] . .
- ! . el
- 1] . A

) M"/ﬁi R i ' , N B
8. If you coukdy Wou‘l“d you spend more time teaching consumer education?

® 8. Check which consumer services you might try this year.
Presentations to your fncult’y
Presentations to faculty-parent organizations (e.g., Home lndnSch.ool) .
___Presentations to your school’s cabinet
___Independent studies program |
______Visita to the resource center

10. List sume of the ways you might use Information you've gotten today . .

11. Would you lic interested in attending an in-service teacher-training program in
consumer educution?

-

12. If you've attended past Consumer Eduecation Days, how did today coipare with

them? . ! . 7 .

13. List nny sujigestions or recommendutions you may have to make the workshopa

more beneficial. ) . } . x&
: |

&

a

THANKS AGAIN FOR 'l‘AklN(? TIME TO ANSWER THESLE QUESleNS. '



. OFFICE OF RESEARCH AND:EVALUATION
TITLE III' EVALUATION

\ . ~

/ Co \ : B 'Av" v . . .~ ..
. . v /’ :

SUMMARY OF THE FOURTH _,CONSUMER EDUCATION TEACHER DAY - NOVEMBER 2, 1974

1974 at the Marriott Motor Hotel. A specifically designed questionnaire
was administered to 1) categorize, the clientele in.attendance; 2) ascertain
the participants' reactipns to the workshop; 3) determine the usefulness

. and relevance of the information presented in thewworkshép; 4) determine
"which services of the CAES the participants-would be interested in for
future use.

o

Of the 114 respondents, 82 were teachers, 10 were principals,
and 22 were categorized as other (which included vice-principals, college
nstructors, students, insurance company representatives, a librarian,
selors, administrative assistants, an information specialist, a science
ssistant, and an interested commynity member). Attendance of eople

v

‘The Fourth Corisumer Education Teacher Day was held on November 2,

/
s

Elementary 33

Middlé o421

Junior High - .23

Senior High 32 .
’ Vocational-technical 8

Other (adult, special ed,)7

' Attendance, by district, was as follaows:

District TN

7
23
12
5
5
15
15
18 .
. .19 : . .
2] 3 2

cq\l'mu:bum
»

All distric

53

The responses to questions will be summarized and where comments . s
were given, representative samples will be. given. ,

‘Yes - 112
No -, .2

1. Were todays activities well planned?

-

Comments: "too much material and not enough time;" "very well planned, as
usual'" "more' signs were needed to direct pecple to the proper place at the
proper time'" "wish you would try to start on time."

The bverwhelming majority whe responded positively to this cquestion indicated
that tbenworkshbp was well planned, which presumably allowed everyone to get
ds much as possible from what was presented,




2. Were today's activities informative? - Yes - 114
" No - _ 0

Comments: "many new ideas;" "excellent'" "splendid -1 appreclate your
‘efforts;" "literature and displays very xnformative."_:
As evidenced by the complete agreement{of‘all those responding,ifhe da;?s
activities were successful in relaying useful information to the participants.

3. Rank each activit?'s worth to you. )
(1 - most useful; 3 - least useful) -

Luncheon speaaker 1.39 ot
Break-w sessions 1.42 .
Material tables . - 1.74

The purpose of this item was to rank the usefulness of each of the three
major activities. All three activities ‘rated high and each should be
considered as .an integral part of the day's activities.

.4. Which workshops aia you attend? ? o i
10:00-10:45 - | | s
' _11:00%11:45 ) ' . ‘
5. How uséful was each workshop? - - ' o '

’

10:00-10+45 -
x ' . »
' 11:00-11:45
NOTE:+ The regponses of these two iﬁems will be combined. ,EachawOrkshop
given along with representative comments will be listed. -

. 1) “rThe Potential for Toaching Consumer Education in the
\\\ Elementary Curriculum." - Micbelle Chaplin L : '

- . Y

Attendance: 25 ’ ..
Regponses: positive - 20 negative - 0 :
. ) ‘ ,
Comments: "Found rosources’ excellent;" "very useful although rushed;"
"am impressed by the Lowell team;" "good - especially for classroom activities;"
"informative;"" "power-padked;" "great - although pushed for time;"
"informative and helpful."

2 "Banking is . . . .. . A Teachi#g Approach tp Consumer
Needs" - Mary B. Agnew ‘

Attendance: 25

-

o~
Regponges: positive - 16 negative - 6 : L

Comments: "gave me greater outlook for future plans; "useful in that it .
presented more sophisticated materials than had been previously available;"
"unfortuhate program is only for secondary level;" "“very helpful and most

useful,;" “program shows potential,” ’ % -




—
j ‘ .
31  "pProgramming Consumer Education at the 5econdary Level"
. : Naomi Satchell .
. Attendance: 20 i
L . . [
Requnséé?afgggitive - 14 negative - 1 ! ,
N ) l < st |
Comments: ‘"very informative;" "excellent and very informative program;" - . .

"too general;" "especially liked the two spepkers;” "gathered inforpation
on books 4and films at the secondary level that I can use 1later;" "grogram
offered many practical ways of organizing a school program;" “becsuse of
this session, I plan to visit the Lea Scheol." ﬂ

4) "Teaching Consumer Law and Protection" v
Irving Pllack

* ‘Attendance: 34 . ' . !

Rééponses: positive - 27 .negative - 2 4

Comments: "very useful - several good points made;" "excaellent Mwis
theré was more time;" "good idea having students participate;" “finformative
and well+«planned;" "one of the bast workshops;" "informativé, sifice I didn't
know 'this was being taught;" "extremely useful and relevant infopmation;"
"good opportunity to be exposed to actual classroom technique."

-

3) "Independen  Study: How to Help Students Initiat
. For, and Self-direct Projects in Consumerisni”
Susan Karol ' Co

, Contract, . .

»

e' Attendance: 33

Regponges: positive - 16 negative - 5
Comments: "excollent ;\stimulated useful ideas;:" "speaker was fantastic -
personable, knowledgeable, and quite helpful}" "unfortunately, too advanced
for my lovel;" "provided useful suggestions and orientations which can be .
adapted to my present situation;" "too generalized to be useful;" "I appreciated
the feeling of encouragement I had for my feoeble attempts, but I also got 2
much for the coming year;" "intend to seek-sout additional ideas and prdgocta

on indopondont study;"” "evuld have had written informat;on available;" “execllent,
new ideas. . _ : 4 \\
6) "Resource Materials in COnsumer Education" . 5
Edna Brookg . — \
Attendance: 36 o . ’ .

% Responses: positive - 22 % negative - 5

N k\. 'J !




f . ad

° . e . . ' - :l- - : ¥ ' . o
. Comments:  "useful’ in my présent situatfon;" "materials were greatly o -
informative;" "updating of available resources is most essential, Ms. Brooks
does an excellent job;" "at second session, needed more demonstratlon of resources,

"good cﬁance to see and exam;ng materlals and order them for classes,","excellent
‘as a source  for pln—p01nt1ng the sources and best, materials for school programs,W

presentatlon very useful;" "excellent and. 1nformat1ve v )
i ‘ ; . R

9) Film presenﬁatlon -~ Selected Consumer Education Films } .
- T - . .o 7
. . Attendance: 30°. /- : . e ap
N : @ [ v‘ * - N ‘ R
. - Responses: positive - 17 ) nagative - 5

Comments: "introduced me to new fllms-" "very 1nformat1ve,","would have
appreciated an introduction tq the sessions;" "gave me a chance, to see £ilms
v not readily avaidable for previewing;":"'WHO NEEDS IT'" should be more widely

distributed;" "sessions needed more ‘structure;" "sorry more was not said _
T about available fllms (where, when, from who)" "a plcture is worth 1,000 words ws
“a a
6. D1d you know much about consumer YES - 62 ' C A
s S educatlon before today? e NO = 10 -

"- Comments: , "what a questiph' I don't know how to answer that!" "yes, but -
"not.in terms recognized as relevant by my students;" "a little;" "yes,. but .
I'm always eager,ﬁo learn-more;" "yes, but I didn't have access ko the . large - -
assortment nﬁ~mater1als;" "some ‘as a result-of past -workshops;" "not as much
as I know now;" "after today, I reallze how much I don' t know."

N h .. * ) ‘“
R Judqlng from the 86%.who answered "YES" to this guestlon, it .
seems as though the- partlclpants, at least in their own eyes, are _conversapt

o - in this area. This might be kept jin mind. whén plannlng for further meetlngs.

[ P

>

7. Normally, how'much time do youﬂsgend each week_teachxng V . -
consumer-education? =~ , . - o T ,
. Hours . -,  Number + - Percentage -
- 4 ).,.a ) . . - . : e
¢ ﬁ o0 X 16 s ’ a8
' - 1. . 11 Ce N 16% -
- , L2 . ) N 10 - 15% . . 2
, - 3 -, 6 ~ s . 4 . . ¢ dlg% N .o._
g s 4 ) o 5% . _
| N . | . 5 . . ,6 .' . o ‘ e 9% VJ . X . ‘- 'q
’%a o . . 6-10 ' 7 T = o 10% .- .
| . . . v - ! - 11-15 . - ) . 2’ . - . , ‘3% . .
z S More thag 15 - . - g7, o NT Lo oy
| : | ' 67 T, "100% -

- . . - a . . . 4 . " 3. -

. .
\ , . h ; N
! ~

A ‘
: N
. X a " - a -
3 ) 4 ° . ., . bl o -
- . . ©
1 . . . s . . P
n O o . o = « 22\ . . . . a0 ot
:; : . ‘ . - . .
- ERIC -~ .. : 28 .

. o . . . »
] .
\' . : Vo N . N B .

Aruitoxt provided by Eic: A e N »



4 .~ s

. . . ) : ) B . T )
‘Comments-’ "I ‘teach it. as an.integral part of all units in my Home Economics A

mclasses-" "tyy to integrate it with everything - math, current events, art -« -
projects;" "attempt to 1ntegra$e it with’ the exlstlng ‘curriculum."’

. ~ 8. If vou codld, would 'you spend : YES 69 . )

. more time teaching consumer education. NO' 4 :

b

B

Comments: "If I find my'gtﬁdents would be interestea in this area:" '

9. Check whlch‘consumer serVLces you n&?ht try thls year.
Presentatlons to youg faculty ,.38 .
Presentations to faculty - parent. organlzatlons (e.g.. Home—School) -25
Presentatlons to your school's cabinet - 8 S . :
Independent stu@ies program 50 . - .~ R S
visits to the resource center 67 . ) :

e T [
10.. List some of the ways you mlght use lnformatlon you've

o . ‘ ..gotten today.

e

‘ . )I ) M .\ . N . ’
" -.at Home~School meetings, ITB classes . o . _ ~, T,
- sharing it with fellow teachers and admlnlstrators 4 . - ,

- involving studepts, faculty, and parents in projects T
--building a bibliography and guldeifor resources '

= fund a way to introduce. information to RE, classes T
‘= borrow films for assembly presentations '
~ use resources and- lndependent s tudy program
- try to lntegrate it into present curriculum

T - Home~-School %orkshop - T
. = make purpqse of program known Lt ‘ R A .
~ .. - @evelop a CE center in my class- S .
oot .= "initidte field trips, discuss TV advertLSLng y B ’ -
e . ‘= 'get class to write "a play" ' for an assembly program 3 .
° - use materials to get td "turned off" readlng sthdenté
T - bulletin boards' .o . . ’ R
' : - be a resource person in my neighborhood and for senlor c1tizens
g - teacher orientation . * . . = .
- individual famlly consumerism " - .
*. . = lodk into developing Spanish 1essons on the subject . . .
. -'"You'd be surprlsedl" . ’
11. Would you be lnterested in attending an YES - 57 , -4
. in-service teacher—tralnlng program ‘in. NO - 6 ° : a
o * consumer edueation? <., o N
. Comments;: "if credit were g1ven'" "1f held in D1str1ct 8 area;" . <,
"am presently ;attending," , o . . - . ~
 -Since 90% of the respondents answered YES, in-service programs :
are’ of interest and “would presumably be well attended if time, place, ’ o 28
and other arrangements could be worked out. . .
T - e, . 3 ’ . "-
S e - . p
. .) . ¢ o , . o . . , . ~ bl
. . 'aq - t 73 ,
N B ’ 29 . . ’ T PR




,12.. If yq& ve attended past Consumer Educatlon Days. how* d1d

today compare with them° : o
¥ : : P
“Responses: positive - .19 negative - 3". ‘L
'fComments. “thls Year better organlzed " "hard to 1mprove on present format /
-which had a. good mlxture~of workshops® 4nd soc1al gatherlngs," "superior;" /
vexcellent;" "air conditioning too cold;" "today's was Superlor to any other/“

"enjoyed smaller group dlscusslons‘better " “abltho ask questions and get .
them answered;" "speakers were wonderful;" "a lot of information dissemlnated

. today,f "best one yet;" "more ' 1nformat1ve\- materially and factually." \N
) 13., Llst -any sug@estions or recommendations you may have ‘to méke
the workshops more beneﬁlcial.. 0
: . ] ,
- complle a list of speakers availahle for class .service "
= have an opportunity o use materials on display & s
- have a chance to see more workshops =~ . A,'\‘
' s - continue to have challenglng speakers sich as Coleman: ’
© z strive for more teacher partlcipation ) o P
- ., — more concrete ideas for primary grades o P

o e

- actual instruction in CE' methods .
- make blbllography of books, materials, etc. available by grade

- invite consumer "student" advecates . > ' '
- keep Marriott and -small groups o

- include insurance materﬁal on program *

- more "in-action“ use of kits and résources

- give teachers “time to verbalize their CE problems

- need for more Juestion- and-answer time

- have order»forms for materlals available P Lt
- start on time’ . ) o .
- have more s1gns for places, times - @

| Judging from an overall look at the responses, the workshop ‘was

a success. in almost every respect. The? break-up sessiens, materlal tables,
and luncheon speaker were.all seen as very beneficial and 1t was suggested
that each be kept as part. .of the prograi. The general téne of comments of
the entire day were very positive -- or as one respondent put it: "Today
was excellent, which seems to.be the way of Tife with’ the CAES staff.”

R
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. ' OFFICE OF RESEARCH AND EVALUATION -
B . TITLE 3 EVALUATION

Ms Mary B. Agnew - Leader
“ Assistant Vice-President -

o

p .

*BANKING IS" WORKSHOP REACTION SHEET

Fidelity Bank “ .
- o : s . ’ ' . { i ' . .
OPTIONAL: Name ' ~ ~_ School « Grade
. 1. Would the "Banking Is" materials be adequate for your ltudenta? (e.g., level of
difficulty, content interest level) : -
\‘ ‘ o
‘2.

"Banking Is" kit?

>
]

Are there any alpectu of bnnkmg you feel should be added or dropped from the

~

\
r T v
3 ° '
hd 4
r -
P )
«
- . ‘|
5 n .
'
A .
° . » a~
. Ly

3. Ia it possible for Fidelity Bank to‘h?lp'you adapt this program to your situation? = °

-

el

1
i
]

A

i s »
o T -

T
‘v

4. What are some of the wnys\j bnnk might ‘make your ltudontl more aware of its

2 functions and services?

L




T : THE SCHOOL, DISTRE[CT OF PHILADELPHIA' K , —
" , OFFICE OF "RESEARCH AND EVALUATION . ° '
: TITLE 3 EVALUATION SERVICES.

e SUMMARY OF "BANKING IS" WORKSHOP : -

Ms. Mary B. Agnew R

. l Would _the "Banklng .Is" materials.be adequate for your students? {e.g.,
level of. difficulty, content, interest level) )

3

Thie responses to ‘this item seem to indicate that, in the eyes of the :
respondénts, the "Banking' Is" materials are adequate for students at.all ¢ -
levels of secondary schools. There was a desire on the part of some that ./
+he matérials be adapted for use by younger students, especially those

s in th upper elementary and. junlor high grades.

'
n

- V/{
2. Are'there any aspects.of banking you feel should be added or dropped
from Ehe "Banking - Is" kit?

Cl - . .

)

Among tne suqqpstlons offered by the respondents were: . ' .
-the history of early banking. ' . L
~investment programs for young adults and for young adult families. .

, -+ =joint checking with parents for car loans; college loans, etc.

4
?

;
3. Is it posslble for the Fidelity Bank to help you adapt this program to
_your sltuatlon? ' '

n

\

_Possible services that may be offered by the bank are:
-providing speakers on banking topics, both to’ speak ‘to students anq#/ .
to ansWwer their related qUestions. ‘ o
~provide the booklets and study guides for entire clasqes.
-provide a specaker . famillar with applying for college loans.

L)

-

4. What are some of the ways a bank might make your students ‘more aware of
its functiong and services? = ¥ - A . 7
v ° .-

oy o R ' 2 @ .

Sugges tlon‘ offered included: ) .
~-bulletin board materials. - ‘ o, .
-roprescntatives to visit! classeb.
~provide films.(e.q., how money saved. grows).

-encouraqe savings at an early aqe. . RN
cprovid o bl ur” with inrtormation ubout job -opportanities. |

-OnceQu aqe tr:xw by students to banks. ' .
-mdke hpvakvrs available to speak on banking related top&cs. e

'

. 26>




/:-.‘

CUMMARY @F "BANKING IS" WORKSHOP (continued)

o

A

The suggestions and comments offered by the respondants indicate that

" ol
v

they feel the '"Banking.,Is" materials are wor

* the kit, as is, would be useful in teaching such a unit to their stur

‘Some teachers at the elementary level lndicated ‘that they would
be interested in the kit if it were to be adapted to the elementary . '
There was some concerh that the materials wouldn't be readily

dents..

level.

P
~

hile. Mokt feel that . :

available to them, but expressed the hope that it would be able 'to be

worked out.

[y

. A

o

\
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THE SCHOOL DISTRICT OF_PHILA'I‘)ELPHIA S
. '~ BOARD OF EDUCATION . ' . | .

21st STREET SOUTH OF THE PARKWAY v .. 2
119103
. .
. MATTHEW W, COSTANZO N ' . STEPHEN H. DAVIDOFF
Superintendent of Schaols 2 : . . . . - Assistant Director
- Title | Evaluation Services
MICHAEL H. KEAN . . (215) 448-3741
I xecutive Directoy . . . .
Research and 1-valuation . ’ Decemb.er 2‘ 1974 - _ . )
{ v - ‘ .
Dear \Teacher:
: 1 |
- We are interested.in your thoughts concerning the recently held Consumer
Education Awareness Day at thb\ Marriott. The evaluation forms that you.completed
* provided us with a wealth.of information that will enable‘us to Berve you better :

in the near future. Presently, we are interested with your thoughts and comments,
now that a month's time has-elapsed. Your cooperation, therefore, is requested

' in filling dut the enclosed questionnaire. Judging from your past cooperation,

. we hope for 100% return! ' , ' B

, . . .8 .
o - ('l‘he completed questionnaire can be returned to us by means of "the
pony." Simply place the completed form in the enclosed envelope and return it
tous. " . ’ ‘ - :
If you have any questions or probléme. feel free tolcall us at 448-3736.
We would appreciate your completing and returning the questionnaire as soon as .
possible. We would like all of the forms by Friday, December 13, 1874. '

Thank you, again, for your time, cooperatiox&. and patience.

.-

' ) _ Sincerely, T -
' Y & é’;?_' /‘ S}{ 5?2
,% : (4\.44 )‘.4‘]/4,”1/ ' //J . /1 ’ dy‘/
Charles A. Highgpfith Stuart Hoffman
Office of Field Operations - - Research Assistant ’

.'/{‘3‘“” "'M(Zta([t
Bill Haggett ,
Rescarch Iqtern . >

~ SH/rrd

Enclosure
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PR L . THE SCHOOL DISTHICT OF PHILADELULUIA .
Lo ) OFFICE OF RESEAKCH AND EVALUATION
f . TITLE I EVALUATION SERVICES . . : .
] v ‘ . :

“

. R o CONSUMER AFFAIRS EDUCATION SERVICES

- . - FOLLOW~-UP QUESTIONNAIRE
. . ¢

. 1. ,Prigr to the Consumer Education Awareness Day at the Marriott, what
) . r consumer-related activities wen{ on in your classroom?

- .

- | -
. % »

. . . i} '

n

' v : : “n

3. Looking back, how beneficial was the Consumer Educat gniﬁwafcnoyl Day

6 *

.« at the Marriotﬁz (Circle the nppropriatg number) -
1’ 2 3, 4 :
- . L - 1 ] '
not beneficial . very
at all . , : , beneficial '

' - d

.
L4 . “w
*

4. How informative was the ‘conference (the workshops, lunchoon‘lpenkor,
and material tables) for your particular needs? (Check the appropriate ’

nunbax) .
1 2 3 ) 4 - .5 \
] | S | J ,
not usqful . very | » ’
. R ‘¢ useful .

We are intercsted in sacing actual consumer education activities in action
in various classrooms. Our purpose is to make slides for a future presenta-
tion about Consumer Education in the Schoéol District of Philadelphia. 1f °
you are using resources or lessons that you would 1like the Consumer Education
staff to see and photograph, please f£ill i} the following blanks.

-

NAME ' GRADE

SCHOOL

WHAT YOU WOULD LIKE VIEWED N

THANKS , ONCE AGAIN, FOR YOUR COOPERATION!

30
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. THE SCHOOL DISTRICT. OF PHILADELPHIA
OFFICE OF RESLARCH AND " EVALUATION . g
R ~_ TITLE III EVALUATION SERVICES .

.
»

SUMMARY OF CONSUMER AFFAIRS EDUCATION?EERVICES\ . @
FOLLOW-UP QUEsTIONNA,IRE ' .

-

0

A‘Follow-Up Questionnaire was‘sent to all teachers who parti—

: cipated in the Consumer Affairs Education Services Fourth Consumer

\ v . o

)

'hmqreness Day. The purpose of this questionnaire was to determine the
teacheraﬂ:perceptions of ‘the conference after one month's time had

'

elapsed. Also, we were interested in determining how much of the vy

a

” .

information, if any, presented at thé conferendé was being put to use. -

¥

An offer was made-by the CAES staff to go qut and visit teachers who so

desired to.see Consumer Education actually being taught thronghout the

city. : L : "

Eourty-one of the 106 partieipants contacted?(4os) respogdcd{
to the questionnoire.

1. Prior'to the Consumer Educstion Awareness Day at the
.y ) , . ’ »

arriott, what consumer-related activities went on in.your clﬁsjroom?

(The responses are 119ted below in the frequency, from high to iow,

-

. * of their appearance.)

7
' v

comparison shopping, banking, film strips and discussion,
price awareness, advartising, student-reports, food labeling,
food marketing, discussions of inflation and recession,
‘brand name awareness, credit, money investment and management,
ciothes sqgfping food and nutrition, relating consumer
d»edncation to home economics, and business education classes

2. What consumer-related activities go on in your classroom
now? (the responses are listed below in the frequency, from high to loy,
of their appearance.)' v |

current events and.newspapor articles related to Consumer

31
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°

-

8 . . o
-r’--....'......_.‘ ’ "aa' -~ N a ] .

Educabion, advertising techniques, independent study, fraud,

. . credit, shopping trips, price surveys, comparison ahoppingk

.
o .
v '. ' (“’ .

PR o -Consumer Education awareness program, Consumer Education

‘. e butténs, consumer law, meal planningy family manaqement,
R o . . parent group awareness .program, Consumer Educationmincorporoted
. . )
. into reading program, Consumer Education mini-course, development

- . . . . . a's .

. of}purriculum guide, posters and bulietin boards, consumer

>

.

' buyiné,and responsibility, benking, label recognition, oltside’

. . ' v :‘.-. ’ N . .
. speakers. o ~T e . a ,
'

. ' N ' ) Many of the respondents noted that- most of the topics they deal o

the same. However, many felt they could do a more complete f

® r:

job with tHe ideas, resourges, and referencés presented at the conference. -

, 3. Looking back, how beneficial was the Consumer Education ) ji

. i e . )
' ,Awareness Day at the Marriott?

-

v
S

- 1 C2 ;3 y o, :
gfot - . | . | | SN\ |very beneficial B
-» bencficial ' » ‘ - ‘\\\\ o ’
,‘ at all ' * .
! - ¥ of 0 o . & ° 14 19, - \ )
! ) respondents . : ' ' . .
| A of o . o = 15" 3 ., 49

. o o £}

| respondents . . N
|
|

4. How informative was the conference (the workshopé, luncheon
. . : [

| speaker, and material tables) for your particular needs?

.

1 2 3 ~ 5 .

L4 *

v.not ugeful | B |

; [ Lvery useful

#of . O : 1 6 14, 20 ]
respondents .
% of 0 2 15 . 34 Y

Q ©  respondents ’ 32 . . ‘ , .
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N DRAFT - .

-

' CONSUMER EDUCATION PROJECT QUESTIONNAIRE

- . ‘ ’ A * $ - * ’

. The Food and Drug Administrdtion (FDA) operates at what level of government?
‘A. City L S
B. Federal e ‘ '

C. Sfate ’ o >

D. County :

. Approximately how much food does the average American eat each year?-
A. 500 lbs. ‘ ' - v .
B. 1500 lbs. . o ; _ .

C. 2250 lbs. v ‘ o P
D. 7500 lbs. . ‘ N -

.'If one germ-is left at rodm temperature for seven hours, how many germe would

be produced? ‘ .
Fy : . o

A.1,000 L . C o .

B. 10,000 L o ~ b ’

C. 20,000 _ ' : "

D. 2,000,000 " . . -

. Which product's labels should you always read?

. Cosmetics _

. Foods ' o
. Drugs )

. All of the above

Tcam>

. Who makes the laws the FDA enforces?

A 'I‘he Premdent . , .

B. City Couneils ’ .

C. U. S. Congress: i .
D: State Legislatures . . N ’

. When are vitaming not necessary ab dietary supplements?

When a woman is not pregnant
When someone is an infant

When someone eats a balanced diet
When someone is over 65

gyww




b

7 Why does the FDA requ1re cosmet1c compames to i f’t/ll mgredleﬁ’ts on the1r
labels? C -
. .4, .
A. So you won't be fooled by advert1z1ng A
'B. So“you won't buy something you re allergic to

- C.To help‘companies sell their products s

- . D, To help eonsumers f1gure the unit price. * . ' R

e

o ) o ot

a

8. Hc)'w does the :FDA check the safety and effect;veness'of ne.W preseription drugs?

-A. Asgks the Better Buslness Bureautp certlfy their f1nd1ngs
B'. Asks ten doctors to s1gn a statement : . -
v C. Surveys 1,000 doctors by telephone
* . D. Tests the dru_gs on animals and humans °

e
- . Y

9. Since 1925-,"v‘approximately how m'any botulism deaths have resulted from
~ home canning?. - ,

[ Fs

- B. Milk and cheese :
C. Meats and poultry

A D'~ Canned vegetables L. *
11. IIow should y"ou k].ll salmon’ella on kltchen utenslls" | o L
~A. Wash u,tensoils in soap and hot water ? S e e
“B.*Wipe them thoroughly o : ) .
. C. Hold them over a flamé .
D. Always throw away infected utens1ls . )

12 How shOuld a person report a health hazard to the FDA?

A7 Write or phone the FDA . ' : ' o . | T
. B. Wr1te or phone syour congressman s ‘ ’
_». C. Write or’phone your mayor -

o

D. All of the above o . R ,
: s ' _ . "
. 13 _How many employees are there in the FDA nationwide? - N :
A' 6,000 S S
-TB. 60 Om , L, S o ’ ’
C. 600, 000 Yoo . T IS T
D.6.000,00 - B b S
- \W . < ’jtx.

A. 5? ° A ' A . . ' . . ‘. . - . A'. -
B.150 - ° S T
i 0 C. 275 ‘ LR » . 7 . )
. ~D. 700" : ’ A '
N ' . . . . ) ‘.
10. Where is salmonella usually found? : - : S -
A. Fresh fru1ts | o : . ’ ' ’




o A-. Mllk and cheese products

18. What should a swollen can of food.in a supermarket‘ mean to a consumer? -

.. ué .#C. The product is contaminated .

» . C oy N
‘ 19. What agen'cy“ regulates ‘toys, apphances, and clearfing fluids?

R

14, Which FDA office is-nearest you? - :

A.Washington,D. €. ., * _ - - . - o

B.New York City, N. Y. ° - ' L

C. Harrisburg, PA S . L S o - -

D. Philadelphia PA S ) .

o . . o AP

.15 What precautlons should an elderly person take if he c,annot read a pro7duct'

label? . . o ) 4 o | | .
. Use a'small qpa’ntity of the product Y
. Use the product only as a last resort Lt ' ‘ .
. Ask someone to read the label for h1m o e

. All of the above . » A s

Daw»

-
e

16. What sweetener was taken offlthe market because! if produces cancer?

A. Aspartame S - S
. B. Sacchrin - . = N o S
. C. Refined sugar S : S e
D. Cyclamates . ' ' '

17. Wh1ch of the follbwmg does the Department of Agrlculture 1nspect‘? ' . i

B. Meats and poultry - S ' ' ' _ ' , o
C. Fruits ’ o . ) R B
D. Vegetables” T . Coe . |

' |
A. The can is made of aluminum - ’ ) . .
B. The can was'packed too tightly e |

9

'D Nothmg, as logg as there are.nqdents .

N

) ’ y v - . .
. Federal Trade Commission ’

. U.S. Department of Weights and Measures
. Product Safety Commission 4
. Féderal Communications Commlsslon L S

)

[
' )

Qo>

20. How many-college science courses do you need to become an FDA inspector?

- 3
. A2 L . B
B. 5 : : o
._C- 10 o .- - ' ‘ . ."'-\
D. 15 R
o ) 43 | . . | ‘
) 37 o -



microwave oyens? , .
¢ 14

A. By limitihg production of X- réy devices

LERIC - ?

3
AR A . 7ox rovided by ERIC

. . ’
ETO
~

)

: B. By setting manufacturing standards ’
. ‘ - . C.By tel“lmg*mtlzens about risks 5
Vo .. ". D.Thisis not FDA's respons1b1l1ty . .
22_. What is a beneﬁt ,of nutrition labels? ,
. ‘ -A. They let you know all the mgredlents .
K B. They let you compare different products *
, ‘ : : C. They let you compdre d1fferent sizes of the same product
1 ' °  D. None of the abqve
: ’ - g ~\ d
;-«.\ - ,', ’ / * ' N .
g 33: ) . [ ,
.‘ Q : 4
s , %
- ' . } .
: L3
; 9 L
C ’ Y. &
2 . ' T
. ' N .7 .

. .21, How does. the FDA coptrol rad1at1on in X-ray ma.chmes‘ telev181on sets, and
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- ~ THE SCHOOL DISTRICT OF PHILADELPHIA® .
' . OFFICE OF RESEARCH AND ‘EVALUATION ‘ , .
3 o FEDERAL RESOURCE EVALUATION SERVICES

L]
L . . Lt . o
. S0 .

Early Consumer Competencies Gu;dq/;.Fielq;ééudy
e c . .
¢ X ,,‘ ' -

: ’ A, y o . ,
_ During April, 1975, 97 School g@étrict teachers were provided with,a copy .

of. the Early Consumer Compete%cyféﬁide for the pur%ose‘of field testing. These

‘9

summary section.

Lt

teachers had volunteered to test the guide while attending various'Conéumer~
‘ . . . a

. } : ' .9
Education workshops. They were given instructions for use and asked to either

fill out a questionnaire or to be interviewed. .

-

/;r The list of teachgrsﬁwas.divided~into three groups; two received Question—

e

‘naires and the other interviewed. Group T received the questionnaire along with

the guide. Group II received the questionnaire at the end of fhe testing period.
. . . \

N I3 R )
' )

Group III was notified about the interview at the ‘end of the testing period.
o . . ’ : L . » N

The purpose for these groups was$ to sée if any differencé in information ob-

tained from the participants occurred. This: issue will be dealt with in the

" . 1

. [ .
3 L 7

The Questionnaires -
8 . ’ : , -
A . " ’ - :

Eleven guestionnaires were$completéd and returned to the evaluator.. The

a0

-~ individual responses for each question are summarized below.

- ,' v “n + / .
1. App:bximatqu how many hours each week did you use the materials

Number of Hours = - ResEonées -

R 0 . 2

1 . \ -3

2 » -3

. RN . 1 .
¢ ./ «‘ .
. ’ 40 ) .
R, . Lo 46
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..l 'R . . %

o ' - 2. Which level(s) of materials did you use?’

\ " - C - Level’ ‘Responses

S WA
-7
Wb W

+ 3. Briefly describe how you used the materials. (The responses are or-
dered in the frequency of their appearance from “high to low.) -

—students made their own wonkshops and copied the instructions i
-materials discussed verbally

-separate pages duplicated; . ) T ¢
- Y '—matk'iéls displayed - - v '
. ' -bl/, -sheets, oral instructions, and discussion .
1 S T — !

4. What was your opinion of the materials? (The respongses are ordered
in the frequency of their appearance from high to low.)
. -ideas amd presentations geod !
. =levels K and 1 not necessary ' L.
" R ‘ -creative, meaningful for children
o —-classes enjoyed them T

‘ ’—chfqdren at K level get frustrated ("I can't") when asked to

draw what - they like to do’
‘ -more fact/opinion work needed
- ~ ~would'have liked to reproduce entire materials but had time and 1
T © - paper problems ‘ .
v L -some materials in level 1 too advanced '

. ‘ -required too much preparation -
) ~worked at home with parents
_-some level 3 matemials too advanced '
—-terms related to money good
v -valuable in helping children maKe choices (learning differences
" e - "in likes and dislikes)
-material or resources and the interview too difficult
-helps developemath concepts and self-awareness
-useful in any kind of community (flexibility and continuity)
- T —not5Enough time allowed for a fair evaluation

, o, 5. What are your recommendations for improving the materials? (The re-
| . 'sponses are ordered in the frequency of their appearance f£¥dm high to
. low.)
B x - N ’
oo : : -large discussion pictures would be useful
' -more materials should be sent -
v . -should be brighteéned up for childmn (color adds appeal)
: ~-level 1 should consist of guidg{pooks for teachers - not work
books for studéntst .
-program should be extended to other parts of the curriculum such
- as art, reading, social studies, affective education, math

Q : ' b ‘ N




e . ' S - \ ik

-catchy charts would be useful

-comic book format could be used - preferably take—home

~-materials should have three holes for keeping together in a loOse-

leaf binder S

.-not enough development of the concept »

. ~more emphasis on products (things) ’

A . -terms, levels, and grades should be lnterchangeable
-services (such as parks, ‘libraries, playgrounds, hospitals,

schools, etc.) should be highlighted.

.

[4

“Phe Interviews: .« -

Interviews were conducted Withvthree School bistrict teachers. Like those
-teacheré completing the questionnaire, these pe;ple-we;e asked genefal questi?ns-
about the materials as well as for commenés about specific pageswin the level(s)’
Epey werc familiar with.“%he responses to gengral,quegtiong'are suﬁmariéed
° . below; the specifié comments were Eabplated by levei‘and forw&:déd to the CAES
staff for their use #n the revision 6f the matgri;lsf -
~All threé teééhers felt the materials‘ve:y worthwhile. They seemed enfhu-
siastic>aboﬁt teaching the conteﬁts-to their classes and were greatful for the
assi;tance provided by the materials. ‘Two teache:;‘felt the maﬁériaié dia‘é.
good dobrof pro;iding.Ways of'ihtegrating the céﬁ;ent area into the régulai .

cdurriculum areas. One major drawback cited was the amount of preparation time

on the part of the teachers. The teacher that did mention this did admit that

her knowledge in éhe fieid was limited and this may account for}her long pfe-
pafatién.f | ' ,
\ .
The importanée of dealing with the pupilg' cémmunities;wgs»meﬁtiéned.
Some of thq terms included were thought to Be foieign to some students. To re-
medy this, a suggestion was made that some spaces_be left in the worksheets to

be filled in by the teacher with familiar terms to theystudents. Brightening

up the materialg was thought to be a priority. ‘More student appeal would be

.

48
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- . . 3 .

et .

évident if the materials were in color.

)

Overall, the reactions were positive. .The tgachefs felt the materials

, . : . . . N , r .
worthwhile, should be more widely distributed (although earlier in the scheol

year), and>thqﬁ bn—going evaluationS‘shbuld be carried'qut..

5ummary7and Conciusions . o : ‘ : }

v
”

Ninety-seven teachers were sent a copy of the Early Consumer Competency

.
.

Guide in April'£o:_field~testing_purposes{. All were requested tokevaluate.thé ,
-~ guide, either bQ'QuestionhayrE oflby ipterVng:v Eleven tedﬁhera cégpleted

qﬁéstiénnairés and:thrée wéfé.interviewed.- a ' o
'Thé“résglts'indicaﬁ; thét,fhe guitke is woréhwhile and efforts to improve

N
. -

it shouid be §ontindéd. - Teachers felt:L (a) the guide should be professionally

printed, (b) the ideas and their presentatioﬁ.were.goéd, (d) the materials wergf
creative aﬁd peaningful to ;He chiidrenj and (df more qopies of the matérials

-

" should be‘mﬁde‘available to classrdbm teachers. A © “

]

The original 97 fiacherswerb divided into three gioups for the purpose of

compéring different mefhods of obtaininé the evaluation results. Two groups were

'

asked to complete questionnaires; the third was asked td be interviewed. Since
. ‘ . ,
A%

only l{ltcachers responded overall,_ho valid conclusions can be drawn. One

interesting poiqt, owever, is that only one of -the 11 questionngires returned -

\
was from a teacher in‘the group that received the evaluationr questionnaire with
Y . s ! ' e :

-

the guide.

Further evaluations are necessary to determine the effeqtivenesé of the

‘materials on an ongoing basis. Pre- and posttesting lends itself to this situa-

.tion,‘ Teachers should be kept in close contacﬁ with, so that problems, weak- \

nesses as well as strengths can be easily ascertained. ) v

43 S Lo \

49



Appendix E

Consunier Education Instrument

Summary of Field Study




CONSUMER EDUCATION INSTRUMENT \

° ’

As a measure of objective 4, a Consumer Education instrpment

he consumer - ®

-0

was developed. This instrument was designed to assess

knowledge, habits, ahd opinions of atddents in junior an

,early senior

high school. Aided by ﬁuéééions and suggestions from Age

f Qdaptationl,
A

the Office of Research and Evaluation developed this insqrument. A copy

“of the instrument follows. | g

.Students‘en;olled in the Consumer Eaucation course at Baldi

ﬁiddle School sérVeg as subjects iﬁ the field test of the instrument. The’
administration of. the test occurred in late January 1975, when one group.
of students was finished with the course and the othér about to begin. The

| Sepfember to January group i;cluded 249 stuéente; the January té June g?ouﬁ .
included 307 students. Data from both groups are displéyed in Tables 1 and
2. Cbmparisons between the groups were‘not.made. Pre data were nat avall-
able for one group; post data were not available for the otﬂgr{

’ With the responsés of th; 556 students, an item analysis\was .
performed on the instrument. Summary data are presented in Table 3. These
results indicate that of the l§ items on consumer knowledge and opinion,‘lO
had sufficient correlations with the total tesgwscoreB«‘ The 7 items dealing
with consumer habits were not weighted, and were not included id this

v

analysis. The 8 {tems found to be inadequate will be revised. Further de-

.

velopment of this instrument is scheduled for the 1975-1976 school year.

s Samples {rom different schools and grade levéls.will be used.

lcampbell, Sally R. Consumer Education in an Age of Adaptation. Chicago:

Sears, Roebuck and Co., 1971.
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TABLE 1 _

V - SUMMARY DATA FOR SEPTEMBER TO . JANUARY CLASSES
s ¢ _ CONSUMER EDUCATION INSTRUMENT

> < ]

. .
acaxzrvrdsos :nl 2 s oo o=T x = = —
.

. . ! T . .
Class . . Mean Number of. : . Stapdard
Code : . Correct Responses Deviation

s1 | 7.1 ey b.42
§2 .- 10.56 3.04

o83 : Co1ss 1.5
. '” - ’ . . . i )
s4 S 10.26 2.67

S5 ' , 9.32 B 2.68

S6 . T.10.57 . . 2,53

s7. “ . ‘8.22 4.35
88"‘ - » . 9-83 . . * . r 3-58
s9 PR .19, ® 2,90
0V A -, 9.92 . * 3,08
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N . TABLE2 . IR
| SUMMARY DATA FOR JANUARY TO JUNE CLASSES - '
CONSUMER EDUCATION INSTRUMENT
YR s T e e nusR g f’:z':r‘.:-:': s — : == T : -
, Class Mean Number of " Standard
Code’ . L . Correct Responses Deviation
g1 .- 8.58 - 2.51
. . - . - -, '
c 32 W . 6570 2.89
SN . .
33 | ) .10.48 o T 2.76 -
Jb4 - e 8.5 . 256
s . 11.06 -, . - - 2.46
36 - .29 . 1.76
a7 .. : 8.53 - | 2.56
- + 11,75 . 200
. J9 - I - Y
. ¢ V! . c ‘ °
J;O ) ° g. “ 10.43 ‘ 3-05 . .
TOAL | ©, 9.36 Ce e T 2
> - 9 L4 e .
? - 4 : ' ’ A
. 4 * - .
s * te - '
a . ' W’,\;,‘ : ' ".. © .
* ] . 7 B
. ! Y f © "‘ >
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. . TABLE 3 . .
' . SUMMARY DATA - ALL CLASSES - | T
' ‘ CONSUMER EDUCATION INSTRUMENT _ L
) l'&;.lc::::wr::‘:‘x::’::'rzx _::s;....._:r_m-z::v.tnl.- W A ——:r_x‘  —— - )
Number of Subjects 556 ‘ K _— o .
Mean Score 9.47 .
. A ~ . .
Standard Deviation 3.73
tifgh Score . 17* ' . ]
Low Score —-2%% N °
\ ’ . / .
L3 ! .
- ? .
. o r . L °
*The maximum score is 18. Items 1-6 and Itém 10 had no correct answers;
they were 'Ingluded to 'assess consumer habits. : .

4 ' . : :
**A negative score is possible dué to the weights assigned on items 7-16.
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3 Summary of Consumer Interest Survey
. ~ Summiry of Parent Questionnaire °
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. THE SCHOBL DISTRICT OF PHILADELPHIA T
o OFFICE, OF JRESEARCH ,AND EVALUATION * . * - ' T S
. . o TITLE III EVALUATION ” qlﬂg R . &
- o . . s R Cot Y .

) ' SUMMARY' OF CONSUMER INTEREST SURVEY - - - S

- .
O v :

-The Consumer Affalrs Educatlon SerV1ces admlnlstered a consumer

f\‘ ¢ . 0

interest survey- to teachers, pr1nc1pa1s, and parents throughout the city

Sy x Ay - e
.of Ph.lliadelp&nla., The purpose of’ thas 'survey.\was to _determ;:.ne the areas .

'7 L. . \ . . B . - . - N
-of interest in consumer related affairs, so that appropriate workshops and
N . . - ’ . N L T, . L R s ° 3
servicées could be offered. . .
The areas of interest ofmeach group_will be listed'from those . o

.

@ . ' * : 5

;mentloned most as be1ng }mpo ant to those mentloned least Those areas

©
-

-mentloned by none of the respondents w111 'be omitted from the 11st The

'numbers in parenthes1s refer to the nnmber of respondents who listed that

'paftlcular area as one of rnterest S ;". d ‘
. e ° “ - ' S . - R . 1.
T : L N : .
'Dlstrlct.l . 1(‘ o g s I S ° -,

, N . . . . . S y

',' respondents: 13¢2parents,112; teaohers,'l)

.'Areas of interest- Shopp1ng skllls (11), app11ances and furnlture (10),

"advertlsrng (9), metric. system (9)Q3food (8), ut111t1es (8), baﬂklng'(7),

budgetlng and money management (7), insurance (7), pollutlon @6), agenples (5),

1

s %1115 (5), automoblles (4), clothlng (4), credlt (3), hous1ng (2)

) : ’ : L Coe oy ~
"Bistrict 2 e o . > e T R \
—_—_—— . ‘ s ) .. . . . . *

'"respondents: 24 (parents, 22 pr1ncfpa1 1 SCC—l)

Areas of 1nterest agenc1es (14), shopp1ng Skllls (11), 1nsurance (10), ‘,

ut111t1es (9), automoblles (9), banklng (9), budgetlng and - money management (9),

vhous1ng (9), advert1s1ng (8)., apleances and furnlture (8), credlt (8y,

food (8), metrlc system (7), w111s (7), pollution (5), cloth1ng (3), health

care (3). | ' ' '
District .3 ' : ' : . ’ .

. ©*  No respondents




<

District 4 o o . .
. o respondents: 3 (parents, 3). .

- Areds of interest: credlt (3), food (3), health -care (3),
® b
) utllltles (3), metrlc system (2), shopplng skills (2), w111s (2), advert1s1ng (2) ;.
A
‘ agenc1es (Q), appllances and ‘furniture (2), banking (2), budgeblng and money

E . . .o
) “ . ! )

'A,management (2)r,clothlng (2), 1nsurancel(2), automobiles (l), housing (l).

. District 5° v
. . . v . .

- o - . : ; A . .-
respondents: 9 (parents - 7, principals -2). . .
» o o . '

2

- Areas of'ﬁnterestr insurance;(s), food (5), shdpping ski&ls (5),

w1lls (5), utllltles (4), appllances and furnlture (4), bank1ng (4)h budgetlng (4),

’ health cgre (4). advertlslng (3), agencies (3), clothlng (3), credlt (3), hou51ng (3),

metrlc systems (3)r POllutlon (2),aautomob11es (l) ‘f_ . I X

D o bN N

DistrmctEG

‘

-

respondents: ly-'(parents -1).

'

“Areas of 1nterest-* credlt (l), food (l), health care (1), 1nsurance (l),

+

‘Vmetrlc system (1), pollution (1}, shopping skills (l), utllltles (l)

-
o

Dlstflct,7A ’ T : - ,

réspondents:’ 7 (parents —7)
) o

Areas of 1nterest-: shopplng skllls (6), utilities (6), advertlsing (5),

. agenc1es (5), appllances and furnlture (5), budgetlng and ‘money management (4),

e, ~ e

vfood (4), pollutlon (4); metrlc system (3), banklng (2), health care (l) s
~District 8 = B g o ‘ ‘ ST o

. i “

respondentsé 3.(parents:r.3).

Areas of inte%est:_‘adyeftising (%),_appliances and furniture (2),

‘autemoll)iles ©2), ci’othingﬁ* (2), food (2)',wmetric system (2), agencies (1) g bank‘ing’ (1)’

budgetlng (l), credlt (13, health care (1), housing (l), insurance (1), pollutlon (l),

( shopplng skills (l), utllltles (l), wills (l) | . N

S N . D » . E;?' : . o
< .5l : |




PR ) -

Principals (all districts)

+

réspondeﬁtszf 8 _ . R o .

Areas of interest: shopping skii;s 6), uailiZi;:'(S), agencie;;(S),f
advertising (4) appliances and furniture (4);;budéétin§'and money managemahﬁ (g);
food (4), health aare (4?; ﬂousiné (45; wills (4),'metric ;yatem (3), in§aran¢e (3),
automobiles (2), banking (2), clofhing ?2), credit (1), pollut%on‘(l),

Follow~Through Parents

0 * .
respondents:. 12 (parents- 11, pginCipals 4i).‘ - o c

o

Areas of ;nférest: budgeting and money management (9), credit (7),

o
9

health care (7)., utilities (7), wills (7), appliances and furniture (6), o

clothing (6), agencies (5), automobiles (5), food (5),y insurance (5)1
shopping skills (5), advertising (4), housing (4), banking (3), metric system (3),

" pollution (3).;f ~ ' ‘ o : : ‘

Pattersori School Parents ' ' 2

respondents: ‘83

S

‘Areas of interest: food (42), shOpping_skills (40), budgeting (40) ,

-

appliances and furniture (31), metric system (29), wills (29),utilitles (26),. .
advertising (25), agencies.(24), health care (23), pollution (23), insurance (22),
: , u

banking (21)° automobiles (19), credit (19), clothing (14T,‘housing (14).

K

others

o

ke

respondents: 13 (SCC - 10, Social Services - 1, teachers -2).

hAreas of interest: appliances and funni%ure (fO), advertising (8), R
automobiles (8), food (8), health care (si, shopping skills (8), wills (7), .
utilities (7), budgetlng and money management (6), credit (6j, housxng (6),

insurance (6), banklng 5), agenc1es (4), clothing and aCcessorlas (4),‘
metric system (4), pollutlon (2).

1
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; R THE SCHOOL DISTRICT OF PHILADELPHIA . =~ |
. e . " OFFICE OF RESEARCH AND EVALUATION -« . -

' " ...  FEDERAL EVALUATION RESOURCE SERVICES A R
SUMMARY OF PARENTNQUESTIONNAIRE DU

. . . e e, « .
v R SR S S - -
N -

The questionnaire summarized below was adm{nistered to parents, schéol- - -
commuriity coordinators, Home and School. representatives, and some teachers. Three
coples of the questionnaire were sent to each school throughout thé school district.
The principals were asked to distribute the formg to parents and request them to

oy
‘ o

The following is the breakdown of the respondents:

Parents : o o - 10

Teacher - L L 15
Home and School member or officer o . © 15
.School-Community Coordinator - 2).
Other (Social Service Coordinator, School - ~ — - _6
) Vice Principal, Administrative Asst.) ° = -
e " Each question is mentioned separately; the responses foliow.
MEETINGS: '

1. STRETCH YOUR FOOD DOLLAR - SAVE MONEY AND CUT YOUR OWN MEAT

. 'Did you attend this meeting? Yes: 40 @ No: 20 e
Rate this'meeting:.-Excellent:, 18 Good: 16 Falr: 2 Poof:, 2

’

.~ 2. THLE'ENERGY CRISIS AND YOUR:- POCKETBOOK

Did you attend this meeting? Yes:* 18 No: 35°
T~ Rate this meeting. Excellent' jla Good: '8 Fair: 4 Poor: 2-'

-3. EVERX HING YOU ALWAXS WANTED TO KNOW ABOUT HOME REPAIRS

Did you attend this meeting? Yes: 15 No: 36 .
Rateithis‘meetingﬁ Excellent: 7 Good: 3 Fair: 4 Po;r: 1
T ,RiPPED‘0F€ AND WHAT TO DO ABOUT- IT . ° . | '
pid you attend this meeting? Yes: 21 Nq:’ 33 | |
) Rate this meeting: Excellent:” 7° G;od: 9 Fair: .3. Poor: 2

5. GOVERNMENT AGENCIES - HOW THEY WORK FOR THE CONSUMER

‘3

< Did you attend- this meeting? Yes: .20 No: 31

)

Rate this meeting: Excellent: 11 Goobd: 4 Fair: Poor: O

o

_return them to the project evaluator.. Sixty-seven forms were completed and returned. -
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6. If you have any comments ‘dbout any of the meetiﬂgs, here s the’ place to St T
ligt them. You might want to comment on such things assthe meetings' o
format, subject matter, speakers, vdnd - -locatiop. * -

(Resp&hses are listed in. frequencY°0f their appearance from high to low )

vf'different “locations .

- parking was-a problem e - . .
- meetings were informative - ' )
- speakers good ’ )

- briefer spéeches - more question time needed

- spread meetings over several months _

-~ more food meetings = L . e
- well organized '

-~ get more active audience participation . ¢

- begin meetings promptly - evening meetings

7, For next ‘year, should there be more or fewer me€tings than this year? -
> Check the appropriate blank S .

. i i :

" More: 23 Same:. 18 . Fewer: 3 None: O e

8. " Are there any additional topics. you would like covered at a meeting?
1f so, list them here.

'(Responses are listed in frequency of their appearance from high to low.)

‘= insurance : _ :

~ home buying : K ' ‘ : 6
'~ more women orlented topics . :

~ more "HOW TO" meetings- '

= food purchasing

- medidines

- business and consumer fraud' : ' -
"~ bait and switch
¥ - health hazards of smokihg b Y '
9.° DJ;ing the 1974-1975 School year, the CAES staff published three (3)

. Assues of CONSUMER CLUES. . , . i

h

How many. copies of CONSUMER.CLUES did you receive?

Noycogies L copy 2 copies 3 copies i -
-18 22 . 6 22
SR

Comments or reactions tq CONSUMER CLUES. *

:Excellent
Very good
Good - ’
. Informative -
. Interesting °
Dull plots

O N W
3
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8 Aruitoxt provided by Eic:

10.

‘addltional services?

- 'chlld care for mcetings

. o
-

Do you have any areas wheré the Consumer Education staff could provide
If 80, here's the place to list them, ‘

o
-

- achools should offer better education on price comparison

'~ more pntices of meetings

-~ publish a "Consumer Clues" book

- Consumer - Clues. in Spunish T - ' d :
- balanced meal planning instruction - . '
- more male representation _ s
)
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