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\ Introduction

LS

Bibliographical compilation can be dry and dull. When,
, '~ however, a field such as p011t1ca1 communication is comparl-
| t1ve1y new, the process can be truly exc1ting, and can give
the compiler an overall sense of currently available research

f . '

materlals as well.
v With'so many politicians, scholars; and writers claim-
ing to have mastered many of the techniques of polltlcal
campalgﬁing, it was appealing to me to collect this information.
in a manner that ‘could be useful to the practical p011t1c1an
~as well as to the scientific researcher '
The process of comp111ng any,blblldgraphy can best be |
- - characterized by the finished product. The fqllowi;g pages = -
show the divisions and directione_that I found most useful. -
The collection is only partially annotated and eovers the . ;,f '
specific period of 1960 to 1972. ' It makes no pretense of |
.= .« completeness even for that period. ‘o -
o Upon conclusion of this project I felt even more
strongly than at the'outset that political communicatiom has
exciting'prespecte if Wevare,willing to consider it in a freely
interdiscipiinary context. As a veteran of the political
«-arena, as well as of academic departments of poltical ecience S
and communication, I see an, exciting future and compelling

need for descriptive and empirical research in this area.

W , /A
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GENERAL .CAMPAIGN TECHNIQUES

Books _and Pamphlets .
. "\‘

Agranoff ,Robert (ed). The New Style tlection Campaigns
1972.- Holbrook Press, Inc., Boston,. Kass.

'An anfhology of "articles on the- latesU campaign °
techniques such as 1nformatlon systems, media,
and electronic and proféssional campaign manage- -
ment. Both practical and scholarly.

AFL-CIO COP:, How 4o ¥Win lections (QQP 815 16th st., N.W.,
Washington, D.C. 20006).

A complete manual for~organizing and conducting campaigns,
revised for 1972. Parts of the manual are often pub-
lished separately; for example, "How to.Run a Registration
Drive." Coples are availaRle through state COPE head-
quarters. COPE has excell t material for getting out
the vote drives. . R

Alinsky, Saul D. Rules for Radicals. Vintage'Books, New

York, 1971. )

Radical techniques for organizing within the system

by one of America's foremost organizers. He suggests

organizing around issues. .

g

------- gh-. Reveille for Radicals.' Vintage Books, N.Y.,

- 1969.

Alinsky tells of arganizing for causes and using unique
tactics such as development of "People's Organizations"
for pushing causes. . b n

Allyn,. Paul and Joseph Greene. .See How They Run. Phila-
delph1a, Chilton Pregs, 1964. \
A manual with practical suggestions on how to :
organize a campalgn.

Barone, Michael and Grant Ujifusa and Douglas NattheWs. The -
Almanac of American Politics: The Senators, the Repre-
sentatives - Their Records, States and Districts. A '
New York, Gambit Press, 1972. .
Statistics on Congressional members, their areas, poli-
tical backgrounds and 1nformation on votes. .

Baus, Herbert M. and William B. Ross. Politics Battle Plan.
New York, Macmillan, 1968. :
Strategy of one of America's most successful
California-based campaign management firms.

Berelson, Bernard, Paul F. Lazarsfeld and William N.
McPhee. 'Voting. Chicago, U. of Chicago, 19%54. .
One of the original intensive voting studies. -Research
done in Elmera, New York during and after 1948 Presi-
dentlal campaign. Many of its conclusions about voting °
R behavior and the effects of campaigns on voters remain
) : : ’
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. Books and Pamphlets (cont'd)

< 14

a

undisputed. Ore of the coﬁélusions of these studies
-was that factors shaping voting choices are affecteg
only marginally by campaign appeals.

Bruno, Jerry and Jeff Greenfield. The Advance Men..
- New York, Morrow, 1971. '
'Gives much realistic data on practical political, tech-

yw Nigues. Bruno was an advance man for John F. Kennegy
") and Robert F. Kennedy. co

Burdick, F. and A. Broadbeck (eq).
Glencoe, Free Press, 1959.

., -Study of voting behavior and articles about politics
in geperal and»in-broadcasting. )

American Voting Behavior. o

-

Burkey, Richard M+ Pollitical Raecism in the United States.
3 Lexington,oMass., Heath Co., 1971. ‘

Burkhart, James, James Elsenstein, Theodore Fleming and
77 - Frank Kendrick. Strategies for Bolitical Participation.
Cambridge, Mass., Winthrop Publishing Inc., 1972.
Ways to partitipate, organize campaigne and more on
laymen's participation. ' :

Burnham, Walter. Critical Tlections and the Mainsprings of
American Politics. New York,! Norton, 1970. .
A supqrb book apout AmericanLelections.‘UMust reading
for anyone in electoral politics.* °°

Campbell, Angus, et. al. The Ameérican Voter.® New York,
Wiley, 1964.- , _
i ' Presents the central findings @bout voters from the
_ Michigan '‘Survey Research Center. A bagic reference
‘ ‘book on electoral behavior bzsed on intensive voting
‘ studies of 1952-1964-. - I

) © mmemm—ee o et.al. Elections and the Political Order. New
R _ - York, %iley, 1966. = . - .
Y . ' + Articles about voting behavior that sheuld be read by
oy : all campaign Planners. N : }

---------- et:.al. ifhe Voter Decides. Evanston, Row - o
, Péterson and Co., 1954." L S
‘A primary voting study.examining conflicting motivational

patterns which cause" voters (including party identifiqrs)
to split Qheir votes. . _/

. ) . "/ :
Carney, Francis M. and H. Frank Way, Jr. Politics 1972
Belmont, VYadsworth Publishing Co. , .
On the proceus and parties, politics, presidency angd -
persuasion. ' , ' . - “

Cass, Don. How to Win‘Votes and Influence Ilgctions. )
\ * Chicago, Public Administration Service Press, '1962.

" oo006 . ., )



‘  Books and Pamphlets (cont'g)
x 1 ¢ . (
K ' A general guide to dampaign planning and organization
that is frequently recommended taq beginning campaigners.
‘3tresses precinct work. . , :
+-Chamber of Commerce 6f the U.5.a. Action Courses in
 Practical Politics. Chamber of Commerce, Public Affairs.
Department, 1615 H St., N.v., Yashington, D.C. “20006»
An excellent ang comprehensive set of books on political
Organization. Contact your local Chamber of Commerce
. Tor details. ‘

Chester, Lewis, Godfrey Hodson and Bruce -Page. An\American
. Melodrama. Viking Press, 1969.
V! - Although this deals with the Presidential elgction of
; 19687it 1s also a very comprehensive text re arding
+ elections generally. p - _ ;

Communicate in '68 Availabte from-Campaign Communications
- Institute of America, Inc., 575 Lexington Ave., New York,,
. gew York, 10022. = - ' o '
complete directory of creative materials, equiphent
and techniques to help win election campaigns.  The first
of its king, the catalog offers information about ef- :

S - the outline of uses and costs for these products and

- services which were mage available to andidates for
the 1968 electtions. Though outdateg now, 1t may still
provide créwtive jdeas for candidates in 1972.

Congressional Quarterly. Congress and the Nation. Vols., I.
and II. : Congressional Quarterly,, 1625 K St., N.W.,
Yashington, D.C. 20006. . ’

The most comprehensive-summary of government Policies .
and actioms in all fields since 1945. 1Includes annual
"descriptions of actions taken, Sumnariec of major poli- -

. ' : tical. controversies ang voting records of all members.

of Congress on selected bills. Many politicians use

these books every day. ' ’

Congressional Quarterly, Vleekly Report. Available on éub-_
Scription from Congressional Quarterly, 1625 K st.,
N.V., Washington, D.C. 20006.

A basic source of current information about electoral

'\ politics. Virtually must reading for anyone who
follows national politiecs.

Cutter, Cornelius. Practical Politics in the u.s. '
.Boston, Allyn & Bacon, 1969. -
A series of articles about all phages of ‘campaigning.

Dolbeare, Kenneth M. (ed). Power ang Change in the Uniteq .
States: Empirical Findings and Theilp Implication.

- Twelve major empirical studies on issues such' ag politi-

cal theory.

.
[+]
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Books and Pamphlets (cont'd)

Downs, Anthony. An ZTconomic Theory of Democracy. New York,

K _ iiley. Sets up a model of the voter as rational that
may be used as a bas1s for plannlng sophlstocated *
campaigns.

Dreyer, Edward C. and dalter 4. Rosenbaum (eds). Political
Opinion and Zlectoral Behavior; kEssays and Studies.
Belmont, Cal., ‘adsworth, - 1966.

Dye, Thomas R. aﬁéfﬂa;;ens.. Politics in the Metropolis.
‘Columbus, Ohio, Charles E. Ilerrill, 1971. -

Eddleman, Murray. The Symbolic Uses of Politics. Urbana,
U. of Illinois Press, 1970.
This i1s a study of the symbolic side of politlcs,

" stressing the different functions. of campaigns. The
author states-that man cneates political symbols which
either sustdin and develop him or warp him.

b
Edwards, Lee and Anne. You Can Make the Difference. .
New Rochelle, New York, Arlington House, 1968.  ~
. A guide to’ practical politlcal action.

N ) \‘\

. Emme¢ Grenville and Patricia, Uhat the Pro s Know.
' \New York, 1968.-

step—by step practical gulde to ca igning.

~Facts on Plle. Published by Facts on Filelg@Inc., 119 . S7th
t., New York, N.Y. 10022.
' Available by subscription. An excellent current digest
f political events. %ell-indexed to help the political
campaiqn researcher gquickly find information he needs.

~Flanigan, William H. Political Behavior of the American
lectorate. Boston, Allyn & Bacon, Inc., 1968.

ne of the Points made in this book is that factors shaping
voting choices are affected only marginally by campalgn
appeals. -

H

: o
Gar ison, Lloyd. American Politics and nleqﬁions Selected
Abstracts of Periodical Literature, 1964 1968. .
,fABC-CLIO 1968. ’
. This bibllogranhy and summary of the literature will
/ help campaign planners catch up on all the research’
/ reported in all the journals during the period covered. '’

, ~ /.

/Glaser, William A. and Charles Kadushin. Political Behavior

: in Midterm Elections. 1In ‘iilliam N. licPhee and Yilliam’
A. Glaser (eds), Public Op1n10n and Congressional
Elections. Free Press, 1902 :

4
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. Hiebert, Ray, et. al. The ¥olitical Ipage Merchants.
, Washifigton, D.c., Acropplis, 1971. N A
Based on a conference abput mo paign ‘techniques)
X Includes discus- \
R, se€veral of the leading ‘pro< \
%. A very useful book. Shows)
1l .political consultantgy ”
Hoopes, Roy. Getting with Politide - New York, Dell, 1969,
- A gulde for young people who ape interested in getting
involved- in polifical activityqy but who do not know -
where or how to starpt. 1y S

> £
Janowitz, «Morris and Dwaine Marvick.qk ompetitive Pressure
and Democratic Consent. Ann Arbo%, U. of Michigen, 1956.
- Study of media. which concludes tha% undecided v$ter is
- the least likely to watch politicaly programs. @\ :
. . * \ ’ A
Jennings, Kent M. , The Electoral Process. Englewood Cliffs,
Prentice-Hall', 1966. S o
4 good book ofuarticles about eleqtor%iibehavipr.
. . : ; o
Jobnson, Jerry. How to Be Successful 1nAPof%
Really Being Competent. New York, Vant&ge Press.
A practical guide. o ‘ %

Jonas, Frank H. (ed).  Politics in the America®
Salt Leke City, U. of Utah Press, 1969. &

. Political:Dynamiting.
Utah Press, 1971. : ‘
Scrutinizes five campaigns in four statez as
- study of "political dynamiting" defined as tH:
tion of political careegs by sudden or damagih
“cult to answer charges ased on selected exceny
the truth. . B T :

Joyﬁer, Conrad. The American Politician. - U. of Aritona, 1971.
“¥Written for the individual who wants .to enter p%litics,
or who wonders how the politicai processes unfogsr

Kahn, ‘'Herman and Anthony J. Viener. The Year 2000.
~ Macmillan, 1967. I : ;.
By the year 2000, computers are likely to match, <] .
surpass Man's most "human-like" intellectual abilitiesn,
including some of his aegthetic and creative capady
in addition to having capacities humans dé not -- %
- 811 the political implication which this prospect ]
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Books and Pamphlets (cont'a)

/ . _

Key, V.0. The Responsible Electorate. New York, Vantage
Press, 1968. o .
The great political scientist's conclusions about the
behavior of the American voters in modern times. -
Concludes that they haye acteq relctively rationally.

Kingdon; John W, Candidate for® Office; Beliefs ang Strategies.
o . New York, Random House, 1968, Co
Interesting general information on Qandidqtes-including
thelr winning or losing rationalizations. )
Lamb, Karl 4. and’Paul 4. Smith. Gampaigﬁ DecisionhMaking: v .
. The Presidential Election of 1964, Belmont, Wadsworth, 1968,
t Tells among other things of Goldwater's strategy ™ ‘
o 1964 which was based on issue.differences’with tradi-
L tiohal Republican party strategy. According to authors, %?‘
- Goldwater believed in the hidden conservative vote,

. . . . x :
" Lane, Robert. Political Life, W/hy People Get Involved in
' -Polities. Glencoe, Free Press, 1959, b
A hishly,respegted tudy of the factors that move - ‘
N . People toward .polit ca} participation.

‘Lazarsfeld, Paul F., Bernard Berelsoh 2nd Hazel Gaudet. .
. ,The People's Choice. New York, Columbia Univ., 1948,
- A" classic i?ting study. See polling secfion.

Leutﬁold, David A.. El ctibneering in a Democracy: Cém~
, _ paégnS’for Congress. New York, John Wlley and Sons,
) ) . 19 80 ' ’ ®
. ' Campaign process of acquiring and using political . .

resources that canm secure votes. . : A

- Lincoln Filene Center for Citlzenship. Practical Political
~_ Action. Medford, Massachusetts, Tufts University. .

. A nonpartisan practical gulde to effective political
y: - action. ® ‘ . , ) ‘ -
Lubell) ‘Samuel. The Hidden Crisis in American Politics.-

New York, Norton, 1970. . ,
. A new look at the American electoraete and where it ig -.
going. : ) .
& ) . [ .
McLuhan, Marshall, Understanding Media. New York, McGraw
 Hill, 1964, ‘ e e
Stresses image formation produced particularly by tele-
vision. . . ) . '

., Meyer’, D.S. Winning Candidate: How to Defeat. Your Political
.Opponent. New York, Heineman, 1966. .
A practical guide often recommended to beginning \

‘ . campalgners. » , t

&
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BooKs ‘and Pamphléts (cont'df /1 h .
. ' ‘ . o . "
Miller,6Robert H. "Politics 1Is Pefple. New York, Heineman,
-1962. . . o

W
~

b

Moqs&'Malcdlm.N}Politicé, Presidents and Coattails.

) Baltimore, Johns Hopkins Press, 1952,

. Napolitan, Joseph. The Election Game . . . How to Yin L.
New York, Doubleday, 1972. ) :
One of the country's leading campaign managers deséribes
his techniques and. how they have worked.: ‘ o
. X N N

. <t . »
National Journal. Available by subscription from the Center -
for Political Research, 1930 M S5t., Washington, D.C. 20036.
eéxcellent new weekly magazine covering actions by the
federal government. Its articles on politics are among 7
the best bein&\written. , .
The New Methodolegy: A Study of Political Strategy and '
Tactics. The American Institute of Political Communi'- -
) cation, ashington, D.C., 1967. : B
N - In-depth portrayal of the new techniques which have
. come to domiriate political campaigning in the United
States. Case studies written by scholars and campaign
‘ﬁanagement people. ’ ’

New York Times, Index. New York Times Library Services.
A compléte subject and name index of everything published
in the New York Times. Often the fastest and most
accurate Wéx to research a”political development.

Nimmo, Dan. The Political Persuaders; The Techniques of
+ Modern Election Campaigns. Englewood Cliffs, N.J.,
) Prentice-Hall, 1970. ¢ -
An excellent overall. source on the new metheds and
. technology used in today's politics.

[ and Thomas D. Ungs. American Political Patterns;
Conf}ié%s.and Concensus. Boston, Little, Brown, 1969.

- B
Parkinson, Hank. %inning Your Campaign; A Nuts-and-Bolts -
Gulde to Political Victory. Englewood Cliffs, N.J.,
Prentice-Hall, 1970. - . - ,
Yiritten by a director of a professional political
campalgn-agency, this work tells candidate how to eval-
- uate himi@lf thoroughly before starting his campaign.

Also reviews all other aspects of a campaign from fund

* ralsing to volunteers. Hls conclusion on volunteers is
that they should be used only for short periods of fime.

- Perry, Jameé. ‘The New Politicg. New York,-ClarkSGh Potter,
1968. _ ’ - v

00011
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‘Books‘and Pamghleisf(cont‘d)‘ ' o K

o L Ty |
- | v L8

) d F \ Y , N 3 4 .
A serieg .of articles about campalgns that used modern
computer, édvertiqing,‘airect mail and management tools.

Pbillips, Kevin. - The Emerging Republican Majority. New
. Roclielle, New York, 'Arlington House, 1969, -
A& statistical study that argues that ihe Republiicans can
emerge as a new majority pafiy. Demographic studies -

include detailed statistical-.analysig of voting petterns

- 1n many parts of the country. Contains 47 maps _and
11‘3 Qharts. ' -("’ . v - o

. Politeia. Officlal publica'tion of thé Americen Association

-of Political Consultants, 1028 Connecticut Ave., NW,, .
Washington, D.C. 20036. - ' )
This new quarterly journal containg many articles about

the latest campaign techniques and voter research. .

vallable by subscription.., It should ‘become a very useful -

.

" planning toolrfopvqll Campaigners,,} . -

Politidal Campaighihs;-?}oblems in Creating an Inforted .

. Electorate. ' Washington, D.C., Brookings Institute, 1960.

" An excelle t5§6bk'about ethical questions all campaign
planpers should ‘bear in mind as they do their work.

Poisby, Nel 'Q,_Robeft A. Dentler and Paul A: Smith (eds).
Politi g ’'and $0b1§1'Life. Boston, 1963. '

Pomper, Gerald..” Elections in America. New York, Dodd- Mead,
1970. 0 - : .
An excellent study of the impact ‘of elections on public
‘policy. yShould be read by all who doubt that elections
make any. -difference.’ Chapter on state elections _should
be read'by anyone afraid to.take a controversial’ stand
duping.a gempaign. ‘ K S e ‘
Ranney, Austin (ed). Essays on the Behavioral Study'dﬁ\g
=Politlcs, Urbana, Univ. of Illinois Press, 1962.
Rose, Richard. 'Influencing Voters: A Study of -Campaign '
.~ Rationality. New York, St. Martin's Press, 1967, .-
More dated than later campaign gdldes. - On Bittain. '
Chapters on British parties, aims of Industry. Con-
o clygion of-study is that campaigners' efforts to in-
- Tluence voters vary greatly and.often deviate from
/ rational expectations. : ’ .

R ; : ,
| TR ' “
B o
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~ Scammon, Richard and Ben Wattenberg. 'The Real Ma jority.
New York,:Coward-McCann, 1970. -(2nd edition, 1971).
A book ‘about the mood-of Americans that argues that
the real ‘majority is/in the midcle where peaple are
liberal on economic issues and concerned about social
lssyes, especially disorder oand crime. A statistical

T descript%on of the U.S. population. \ v
: ' Schneier; Edward and William Murphy. Vote Pover. Englewood =
- - Cliffs, Prentice-Hall, 1970. : . '
- A" good little guide to campaigh ‘organization, prepared
-, by the Movement for a New Congress. Particular emphasgig

+ on door-to-door canvassing techniques.

.Scott, Hugh...Hg%pto Run for‘Publichffice and %in. wgéhingﬂon,~
" D.C., The National Press, 1968. L. o :
<  Practical advice from a leading Republican Senator.

o -.EShad&egg,_Steﬁhen Cc. ‘Héwfto-Win an EleCtion: The Art of

: ‘ Political'Viqtory. New York, Taplinger Publishing Co.,.

) 19’64 ] ' . . N B g R
e 1Techniques to win elections. He feels’ superficial
..% " . considerations influence & significant number of cifizen

voters. Emphasis on campe‘ Z.i. wanagers, 1qages,‘etc?
o , .~ Contains much_of the personal data of this manager of
~ "~ Wany Republicasn campaigners. - - A
Smith, C,” Voting and Zlection Laws. Eagleton Institute,
- Oceana Eublishing.@o,, New York, 1960:

Social Science Data Archies in:the United States, -1967.
- Among other things descrikdes Inter-University Consortium
for Political Reseacch started in 1962.. One hundred °
universities belong under the direction-of the Insti- -
tute for Social Resegrchﬂat the University of Michigan.
Data include survey data, aggregative statistics ang pub-
~ldc records such as .eross-natdonal survey studies, '
po;iticallpartisanship, political soclalization, occu-~
pational income .distributers ang attitudes toward
political systems. ' o , -
. N . . . . “,}“' ) }
t Steinberg, Alfreq. ‘The Bosses. New York, Macmillan, 1972.
: - Recounts the careers of six American urban politicians
" who were (while not paragons- of virtue and political
. falr-play), among the most powerful bosses ever to
"% . . manipulate the American scere.

(AR

U.S. Census Bureau. Statistical Abstract of the United
i States. Washington, D.C., Government Printing Office.
4 book of basic information about the United States.
Just about everything that is-medsured in numbers is
- included. Reissued regularly, .

]
o
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U.S. Dept. of Commerce Bureau of Census« 1970 Census Users'
: Guide. Washington, D.C. Uﬁé. Government:Printing
Office, April, 1969. ‘ . - ‘
. Includes valuable information such as a comparison of
" printed reports and summarieg. It has a variety of
data delivery media (computer tapes, microfilm,

. bprinted materials) availalle, and detailegd information -

on the physical characteristics- af,the popu ation,

U.5. Government Printing Office. Gov?%nment Organization
' Manual. Vashington, D.C., Government Printing Office.
The basic who's who and what s what about the federal
government.. Issued annually.

Valeo,  Frances R. and Richard D. Hapman (eds). Factual
-Campaign Information. U.S. Government Printing Office,
washing;on,mD.C., 1972. - , -
Compiled to*&xclusively serve Senators in the senatorial
campaigns in 1972. This booklet shows the advantages
of-being an incumbent. ' Contains information on inter--
Pretation of election laws and political activity.

Van Riper, Paul. Handgook of Practical Politics. New York,
"Harper & Row, 1967. . L : .
An excellent coXtection of "articles asbout the problems
. _ of planning modern campalgns' such as importance of filing
. ' systems. He lets the experts in political agtion speak
.for themselves. Explains different political structures
and is one of the few manuals that spends a great deal
of space deseribing vote counting processes. -

Wilson, James Q. The Amateur Democrat. Chicago, Univ. of -
’ Chicago Phoenix Books, 1962. :
Detalled story of the way the amateur play politics in
New York, Los Angeles and Chicago. P
Wheeler, Harvey. The Politics of Revolution. Berkeley,
‘ Glendgssayy Press, Inc., 1971. ' :

'White, Theodore. - The Making of the?Presidenﬁ, 1960, 1964,
- 1968. New York, Athuneum Press. ' .
This excellent gseries describes the techniques and the
politics of our most recent Presidential campaigns.

Yadlosky, Elizabeth. Identification of Political Campaign
~ Material: 4 Survey of Federal and State Law and
Judicial Interpretation. Washington, D.C., Library of
Congress Publication, January 1971. T . .
Reviews each state for laws regarding campaign material
useful in a national or specific” gtate election.

-

.
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IR Books and Pamphlét8~(c0nt'd)

L : o a2 5 Y
Zallman, Gerald, Philip Kotler $3a Ira’Kaufman (eds). Creating

. Joclal Chapge. New York, Holt, Rhinehart and Vinston,
InC °.y :].92{:1 i : ' h - .
Social téchnology dealing with human behavior.

. :

Journals and Magazine Articles. : .

-~ 7 ’ o M . e
Adrian, Charles R. Some General Characteristics of Non-

: Partisan Zlections. . American Political Selence Review,
XLVI, September, 1952, pp. 766~776. . ' ‘
Importance of candidate personality factors in Minnesota's
nonpartisan ballot ieeislative elections assessed in

. W . 'soft" information such as past service - this was then
: : translated into three categories. : /

\Xnderson, Walt. Spencer-Roberts: Dynamiq Duo of California
. Politics. Los Angeles Times West, December 11, 1966,
ppo 20“27. - . -

- Congressional Quarterly. Campaign Management Grows into
National Industry. .XXVI, April 5, 1968, pp. 706-710.
Tactics and ethics of campalgn managers vary. Reviews
on Whitaker-Baxter,-Spencer-Roberts and tasks of con-

““sa{ii::Z and different kinds of management terms. %
Corey, La ce G. People Who Claim To Be Opinion Leaders:

Identifying Their Characteristics by ‘Self Report.
Journal of Marketing, V. 45, October, pp. 48-53,

. Data suggest opinion leaders are aware of and able
to \report their own personal 1nflueni7f°

Gore, William\and Robert Peabody. The Funbtions of a _
Political Campaign: A Case Study. Western Political
Quarterly, XI, March, 1958."

- Discusses the techniques candidates employ in building
winning coalitions of community and group leaders,
sympathetic followers and wavering independents.

Kjeldahl, B.0. Factors in a Presidential Candidate's Image.
' Speech Monographs, 38:129-31, June, 1971.

by ' )

Morgan, Thomas B. The People Machine. Harper's Magazine, -
Jandary 1961. ' .
Regards new techniques used in poiitics.

Public Opinion Quarterly. American Institute of Public -
Opinion Research. ' L
This quarterly publication often has timely articles
~on developments in political polling. Articles ‘con-
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burnalls ‘end Magazihe Articles (cont'a)
gin much new survey material on political behaviér.:

perusal of recent issues 1s almost always productive
Oor a person planning a political campaign.

ollack, Jack Harris. Six Ways Your Vote Can Be Stolen.
"~ ’|Harper's Magazine, 245: No. 1470, Nov., 1972.

Washington, D.C., The
caliCommuniﬁgtion, April

Politilcal Communication Bulletin.

America§§lnstitute for Politi
1967, ‘
Monthly highlight findin
current pr¥ss and
-icongiders the comm

g€s revealed by analysis of
governmental practices and
unic
- lacts and: statements.
.land articles,

activities,
ation aspects of ma jor political .-
" Comments on pertinent booksy
reports on Institute ‘studies. N

Play Major Roles in

aional6ﬂanégers, Consultants
National Journmal, II, Sept.

1970 P61itical Races.
{26, 1970, pp. 2084-5, | ‘ .
./ {3tudy of 1970 U.S. Senate candidates. Out of 67

"/ lcandidates with opposlition, 62 employed advertising
firms, 30 hired professional media consultants, 24 o
usged national polling firms and 20 -acquired the services

of a campaign Ranagement and public relations firm. ﬂ?
Only five-’had none. - . ' : . %
ofesslonal Campaign
ions in California.

XI, June, 1958.

palgn firms efficliently
activities with the utmost
Glves detailed account of-

ltchelll, Robert J. The Influence of Pr
Management Firms in Partisan Elect
Western Political Quarterly,

Stresses how professional cam
organize traditlonal precinct
speed. and efficiency.
Whitaker and Baxter,

*
5

Scammon, Richard. America Votes, Vols. I-VIII.
‘ D.C., Congressional Quarterly. -
The basic source book for past’ electiofh ‘ga
electlons at all'levels for the_entip?hco

Washington,

ta; includes
untry . )

Vasilew, E.: New St

Yles An Political'Campaigns; Lodge in
New Hampshire

< Review of Politics, April ;968.
Republican Natioral
D 1969, pp. 28-31-

Vote History and Demographic Analysis,
Committee,-Washington, D.C

' Contains important survey
- 8ubjects as adjustment to

Wilcox, A.R. and L.B
/ 1968 Election.
B 1971) 731-9.

. Welnberg.
Western Po

By

material and ‘discusses such
be made for swing-voters.

Petition Signing in the

litical Quarterly, 24: Dec.,

Ay
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Wilcox, William H. and

>

» -

Criticel Path Method.
May, 1967, 265-9, -

James 0'Brien.

 dournals and Magazine Articles (cont'd)

Campaign managers are now beginning to use complex
management systems like "Critical Path Method," which

is similar to one used in building polar. subs; l.e., -

L13

How fo Win‘Campaigna:‘
National.01vib Review, LVI,

a step-by-step and day-by-day organization which 'inte-

grates organization,‘finance,
media activities. -

candidate scheduling anf

L

ﬁolfinger, Ray. The Influence of Precinct Work on Voting

Behavior.

.Public Opinidn Qua
387+. ‘

rterly, 27, 1963, pp. -

An experiment to test the effectiveness of door-to- J

door campaigning.
effective. .

' The writer found

20 pddendum:

v

it to- be quite -

»

Swanson, David L. -The New Politics Meets the OLd Rhetoric:

-t ]
T New.Directions in Campaign Resesrch Communication.

QQarteply Journal of Speech,

N\

58: No. 1, Feb.f’1972.f r

@
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SRR . MEDIA AND ADVERTISING TECHNIQUES
Books and Pamphlets ’ ‘
" Y o

_dmerican Association of Advertising Agencles. Political
‘ Campaign"Advertising and Advertising Agencies. New York,
3 a ' 1970. . : B ;
. AAAA, 200 Park Ave., N.Y., N.Y. 10007, - 212-682-250q,
. This*ihtroduction to the use of.adyertising agencies
in campaigns includes: ‘suggestions for staffing poli-
{ tical advertising. Available on request from the Asso-
clation. : ' - LT

Baus, Herbert M. and Williap B. Ross. Politics Baftle Plan.
- . New York: Macmillan, 1968. ' ‘ #
Written by two of California's eXpert campaign manage-

-, o ment fixms,_this’is'interesting and cemprehensive.

@Blumler, Jay and Dénnis.-McQuail. Television in Politics:
' ' Its Uses and Influences. Ufiv. of Chicago, 1969, g
g A‘%etéiléd study of the use of tglevision'campaigning
in the 1964 British parliamentary elections. While the

American campaign Planners.

: Bogarﬁ,'Leozr'Stfate@y;in.Advertisiﬁg. New York,UHarcourt;

. . Bréce.znd World, 1967. ,

w

Bowen, Lawrence, et. ‘al. How Voters React to Electronic
Political Advertising. Paper bresented to the 26th 1
‘Annual Conference of the American Association for Pub-
llc Opinion Resedrth, May 19, 1971. '

Important new résearch that concludes: "p modepate
number of high-quality substantively informative adver-
-tisements'may'be,more effective than g saturation pre-
sentation of superficial.1mage-orient§d spots." '

Burdick, Suzene ong Arthurlﬁﬂ ﬁrodbeck‘(eds.). "American
. Voting Behavior. Free Rpess,of,Glepcoe, 1959.
Chester, Edward v, Radio, Television and'AmericanAPolitics.
‘ -New York: Sheed ang Ward. 1969, '

Cirino, Robert. Don't Blame the People. Los Angeles, Cal,,
Diversity Press, 1971. . '
Tells how media have manipulated attitudes toward issues,
. not t6 serve liberal causes but to serve mass media's
T L and the corporate establishment's own profit - both in
: " terms of money and political interests.

3
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. "y Books“anéﬁPamnhlets (coﬁt'd)

: , . - ) N
Della‘Femina, derry. From Those liond&nful Folks Who Gave You -
' Pearl Harbor, New York: Simon and Schuster, 1970.
In, an amusing but astonishingly useful paperback, quite
- useful -canpaign information'is»given, useful for all
kinds of campaigning. ¥ - : :

o

t

\ : .' )
Democratic. . National Committee. Campaign Guide to Political,.
Publicity. Washington, D.C., Democratic National
Committee, 1956. : ; I
. Democrats value sport announcements and a single . :
.memorable slogan. TFor other -Democratic National Com-~ -

mittee publications see "General Campaign Techniques"
section of this bibliography. . .
-Direct Mail ddvertising Association.- How to Win Ybur Election

. with Direct Mail. Direct Mail Advertising Assoc-,
‘ 230 Park Ave., N.Y., N.Y., 10017. 7

A guide for campaigners in the use of direct-mail
“technigues. - Available on request from the Assoclation.
. - C e

. Editorials on File. , : ,

: Collection of Americen newspaper editorials published »
semi-monthly. Each ‘issue conslsts of more than 200 Y
carefully balanced<full-text editorials from major
newspapers on important issues of the day. ,Monthly
indexes, cumulative quarterly and annual in exes. - |
Federal Communication Commission.. A Survey of Political

. Broa®®asting, Primary and General Election‘Campaigns

. (1969). Washington, D.C., U.S. Government Printing
Office, 1969. . a |

Galoney, Terry. Down the Tube; or, Makirg Television Comme r-

clals Is Such a vog-Eat-Dog Business It's No-Wonderp .

- They're Called Spots. Chicago: Regnery, 1970. T
'Legalrhearted,anecdotes,,stories and :tales about the

. beQ}nd-the-scénesy&elevisﬂon commercials.
) 4 ) ’ \"‘» s ! .

. _Jeﬁningsf\M;_ggnt_and;L. Harmon'Zeigler (eds.). The Electoral '
* Prod@SéJ“VEnglewood_Cliffs; N.J., Prentice-ﬁall, 1966.

Kelley, Stapnley. Professional Public Relations and Political
- Power. Baltimore.: Johns Hopkins Press, 1956..
An excellent study of the role of professional public
relations, especially the Whitaker and Baxter approach .
to political campaigns. He traces history of profes- -~
sional campaign agencies, noting that use of them for
, \campaigng™ actually began in 1920 when the'government:%
é‘/? x a 1S component of business public relations bolster ],
. f} - publicvsupport for the actions of government bodies

e
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.-."'-"3 ) \ T 7 - ' ' . -
. Kelley, Stanley. Political Gampaigning; Problems in Creating

r

- Mayer, Martin. About Télevision.' Ne% York:- Harper, 117é;

Books and'Pémﬁhiets (cont'é) .‘! s : C .
. . C \, . \_ . . '

Y

-an Informed Electorate. - Washington, D.C., Brookings
Institution, 1960. o ‘ C-

Klapper; Joseph. The Effegts of Masg Communication.  Glencoe,

- I11.: Free Press, 1960. _ . .

®

Konrad, Evelyn and Rod Erickson (eds.). Marketing Research:

A Management Overview. New York: American Management
Associdtion, 1966. A A o T

- Politics and Television. Chicago:
, 1968. - » .

ome/ of the early uses'Of-televgsion in

b/as Edward R.'Murrow and Joseph McCarthy,

Lang, Kurt and Glady
- Quadrang Book
- Studies of

N

~of the medium.

Lee;'Richérd.’ Pélitics and‘the Pbess.b washinéton, D.C},' T

Acropeolis Books. - :

Compilation of articles by George Gallup and gthers .‘\g L
" ' o

- regarding the. title subjeét. ’ S
. [ . . . ‘/',- y
Macrieil, .Robert. The People. Machine: The Influence of: Tele-
o Vision on Américan Politics. New York: Harper, 1968. . e
- A good discussion of the changes television 1s-bringingf
a;/ - to politics.- Not limited to the impact of campaigns.
‘Useful as a textbook-on mass media usage. MacNeil feelsg
- that.the television audience is a'good‘cross-seetiop of,
the American public. Notes that the competition for elec-
» tion night news coverage reflects networks' desire for
prestige. _ < cor . E :

- The marginal .efficiency of TV, advertising for a\new
candidate, as for .a new Product, greatly exceeds ny-
thing that can be done by advertising for a known poli-
tical figure. The author tates thatyparties and tan-
didates have to pay too much, ethica ¥ and financially,
for T.V. AN - : )

McCaffrey, Maurice. Advertising Wins Elections. Mﬁﬁneap lisz
) . Gllbert, 1962. . ' . B
A "how-to" manual for campaigners to help them plan

advertising camgfigns. ;

Mendelsohn, Harold and Irving Crespi. Polls, Television ;td
- the New Politics. s3granton, Pa.; .Chandler Publishing,
1970. _ ' o S _
A major study of the changes in political campaigning. .
Recommended reading for.anyone'planning a politicalvi'
campaign. o ‘ _
' i
!
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. > Booksand Pamphlets (cont'd)

\
- , . t . - -

Rubin, Bernarg. Political Teléviéion. Belmbnt,'Californiaﬁ
- Wadsvworth, 1967. «© R . . .
. ]Shadegg, Sfeph§n. Hov to Win an Election: The Art of Politi- '
. ~ -cal Victory. New York: Taplinger, 1964; Créstwood, 1968.- = -
© » Guide to campaign planning, written by one of the most
well—known~professional Republican ‘candidate campaign
Managers. ' Contains practical information and p@nsonal
reminiscences. , o ‘ -
) Steiner, Gary. The People Look at Television. New York: -
K -, Knopf, 1963, L o S
_ e ; Television is a medium th8t requires being turned off to
+{ '8y0id ekposure, and few pqule turn the T.V. set.off}

_ 'Te%lett, Paul, eq., Insidef?olitiés:, The Nat15n31 Conventions,
- . 1960.. 'Dobbs Ferry, N.Y.: Oceana Pub. ,» 1961, v i
qunaman, J. and Denn;s'McQuail. Television, the Political
-, Image. Londont Methuen, 1961, i .
. Voting and Non-Voting., walthan, Mass., Blalszdell, 1968.
A study of the implications of broadéasting early rethrns
before the polls are closed in other areas, Recommended
reading for Planners in western time zones and States with
. late clodsing bours. ’ '

> Wheatley, Johh J. (ed.). Measuring~Advertising‘Effectiveness.
) + Homewood, Illinois, Irwin, 1969. .
»

Wyckoff, Gene., The Image Cdndidates" 1968, :
Talks about media predispositions and the theatricality
of campaiign coverage on television. Discusses the import-
ance of "timing" in relation to fhe media.  Discusses
how the 1968 Nixon campaign use he- tactics of persua-
sion. ce ey -

”

A

, NG '
— T, - ST . PR
Journals and Magazine Articiles * .
) iy N . 2 .

3

PR . - . C . : §

| Alexander, Herbert E &, Broadcasting and Politics. 1In ¥. Kent
* . Jennings‘andWL.ﬁ:'Zeigler~(eds.), The Electoral Process.
' Prentice-Hall, 1966, pp, 81-104, (U
Note also Alexander's other publications in the ”Financing~
Campaigns" section of this "bibliography. - : .

'Arrendell, Charles. Predict;ng the Completeness of Newspaper
Election Coverage. Journalism Quarterly, Summer, 1972,
po 29. - -
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Journals and Magaziné Articles (cont'd)
e S e .

.

Blnmer, Herbert, Sugsesﬁions for the Study of Mass Media

, Effects. In E. Burdick and A.J. Brodbeck (eds.),

N Burke, Freq G. Senator Kennedy's Convention Organization. ' »

N

American Voting.Behaviér.

Glencoe: Free Press, 1959. -
Pp. 197-208. . .

?
A

+° In Paul Tellett (ed.), Inside Polities sz The National
Conventions 1960, +Oceana, 1961.

Campbell,. Angus. Has Television Réshaped Politics. Coluﬁ%ia
Journalism Review, I, Fall 1962, 10-13, »
One of politics! leading scholars finds that passive
attention to radio and T.V. without the €ffort of
reading printed matter op attending public functiofs has
. brought into campaigns many pPeéople who never before ok
* would have been participants. : . :
Changing Times, the Kiplinger Magazine. . News behind the -Ads.
’ Chahging Times, Editors Park, Maryland, Kiplinger
- ‘Washington Editors, January 1972, pp. 41-2,

- .

Cohgﬁessional”Qu&rterly Weekly'Réport- Vol. XXII, Sept. 12,

7 1969. Nixon Broadcasta Costs Are Twice Thyse "0f Humphrey..

« 7 Nixon spent almost 12 million for radio, T.V. and othep
media in the 1968 campaign. : . .

Crittenden, John. Democratic Functions of the Open Mike T
Forum. Public Opinion Quartquy,’§5:2, pp. 200-210,
Summer, 1971. :
Examines a radio talk show and concludes that the pro-
gram seems to eliminate political competition and to
formulate political_issues to some degree.

Deutschmann, Paul ang Wayne Danielson. 'Diffusion of Know-
ledge, of the Ma jor News Story. Journsalism Quarterly,
37, S‘lm. 1960, pp. 3‘45-550 - ’ ¥

Do Agencies Belo € in Politics?, Printens Ink, CCLXX, March 25,
1960. ' U '
In a panel discussion advertising men indicated they
themselves believe political advertising is too extreme.

Donnelly, Richard. How T.V. Turned a Race Around. Television
Magazine, XXIII, Dec., 1966." ‘
Tells how Tinker Advertising Agency made commercial
- for Governor Rockefeller in 1966 and followed the
- main rules of new campaigning techniques. o
Dreyer, Edward C. Political Party Use of Radio and Tele: .
- vision in the 1960 Cempaign. Journal of Broadcasting,
VIII, Summer 1964, 211-7, - R

Y
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+ v Journsls and Magazine Articles (cont'a) ,
. . . ) .

-'-Elebtbral Reform. The Center Mégazine, Vol. 2,_Januéry;ff

. Proposal for reférm of television’ Suggests public |
, fipancing replace private money in campaigning and;ﬂ@at'

1zed and federglizéd under a responsible public atthority.

° Gallup, George, - Measuring Advert?éing's Sales Effectivenfss:
" The Problem and the Prognosis. “In Evelyn Konrad 'a
' \ Rod Erickson (eds.), Marketing Research: # Management °
v Overview. New York: American Management Associaty

on, , -
* 1966. pp. 145-151., T

L Gardiner, John.  The Schizoid Roles of T.V..in an Electfon -
\5**§§. " Year, Television'Magazine, XXV, Feb., 1968, 52.7,
’ ’;f“““Talka1of_holders of high offices using the media/to
* report to constituents, oo A
) , . ) «

Pl B
aaah- A

?

Glaser, William. hgeleﬁiéion and Vote ut. Public,Opinion
V 4y

2 Quarterly“’, 1. 28, ‘Sprin81965. LY SR y

0

’ ¥ o g S
. Guback, Thom?s. "Political Broadcasting and Public Policy. - .
Journa of Broadcasting, Vol. 12, Summer 1968, pp. 191+.

Hill, Richard J. and Charles M. Bonjean. News Diffusion: ~
A Test of the Regularity ‘Hypothesis. Journalism Quarterly,
XLI, Summer 1964, pp. 336-42, ) :
Conclusion is that television is the most frequent of
first exposure, though messages still are 1nterpre§ed ‘
'chroughpinterpersonal exchange. . '
How Congressmen Use Radio-T.V.. Broadcasting, LXXI, March 16,
1964, pp. 664+. ~ _ o .
Tells how holders of high office extend their campaigns’
by using the media in the inter-campaign period to
report to constituents, B

Journal of Broadcasting, o
A quarterly publication that somgtimes has apticles. LA
about the use of television in.politics. It is usually '+~
\ worth the effort to peruse the index while planning a

-

Y

\ media campaign.’
\ : ’

o - t .
Kelley, Stanley, Jr. Campaign Debates: Some Facts and Issues.

Public Opinion Quarterly, 26:3, 351-66. 1962, -.

An exploration of the values and effects of campaign

debates, expecially the Nixon-Kennedy enc7unters.

Kraus, Sidney. The Political Use .of Television. Journal of
Broadcasting, VIII, Summer 1964, 219-28, .

. . 'E’

Q
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| memememme———eo - Newspaper Advertising in the Kennedy-Nixon ¢« 7

. 3-9. N . « )
',-~-~;4—~-;,‘ The Impact_bf_Television'Advegtising:‘fLearning " S
- Without .Involvement, Public Opinion Quarterly, Vol. 29, ’
19'65’ po 349‘-,-.‘ K 3 - - ' . ’ B \.

- Mazo, Earl. A Political Reportey Looks at the Polls. Publie

= ) e } o . - PRI T
. . [N SN . . .
: .I R s oz . : -
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Journals and Magazine Articles (cont'd)
L R b /o

L e ‘ . s - ) . . ' .
Krugman, Herbert ¥, Brain Wave Measures of Media Involve-
. _ment. Journal of Advertising Research,;XIy Feb, 1@71,_

Lang,'Kurt.and'Gladys. . The Mass Media and'Votiﬂé.' In Euygene
Burdick and Arthur J. Brodbeck (eds.)), American Voting
Begavior. Glencoe: _Free Press, 1959, pp..217-35. -

. . _ > ‘ .
Larson, Otto and Richard Hill. Mass Media .and Interpersonal
* Communications in the Diffusion of a News.EveKt. . .
Amgrican Social Review, 19, Aug. 1954, 426-33, , .} *

.[‘ . 8 » N L

Liftin, 4. Duane. Network Responsesg to-afPresidentgal , s

Address% Western Speech, Vol. XXXVI, No. 1, Winter 1972,

? : - . ’
Lower;,flmer;' Falrness, Balance and Equal Time, Television
. Quarterly, Vol. IX, Fall, 1970, pp. 46-60.

Former president of ABC says- failure on part of Congresgs

to make exceptions to the "equal time" Provisions kept

presidential aspirants from debating in 1964 andg 1968,

‘He contends networks hit their own balance on ma jor

news stories.. . . $ : - ;
Oplnion Quarterly, XX1X, 3, 1965,‘p; 464,

. : 4 : o
Mendelsehn, ‘Harold. Election Day Broadcasts and Teminal
' Votlng Decisions. Public Opinion Quarterly, Sum., 1966,

Mullén,'James J. How Candidates for the Senate Use Newspaper .
i Advertising. Journalism Quarterly, XL, Autumn 1963,
Pp. 532-8, « - o R . :

Campaign. Journalism Quarterly, XL, Winter 1963, p, 3.
. In this‘comprehensive study of7a sample of 1960 Presiden-
‘ tial election newspaper advertisements, some: interesting
- points emerge: Republicans spent twice as much money
as Democrats but hoarded 37% of ‘it until the final day.
Democrats used pPlctures more effectively. -

National Journail. Campaign Reﬁort/Big.Money, Talent ang
Effort Devoted to Politicking on Television. Vol, 2,

A detailed report on the activities of télevis;on cam- ¢ LA
paign planners in the 1970 elections. Includes sketches
of some of the leading managers. .
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Journagg and Ma£321ne Articlesg (éont'd) ) . ¢
. \ . - . . N N L N . [} v

T * L

..,NdWSweek, The Selling of. the Candidates,- 1970. - Newsweek,
October 19, 1970. ’ e

, A detagileqd report on the~activities bf”television cam- .

. : palgn planners in the 1970 elections. Includes. sketches
. Y - of.somekpf-thé_lead;ng managers. A

Osten, Donald V. : How Media Plamners Helped Percy %in in . .y
. Illinois. Media/Scope, XI, July 1967, pp, 45-50.
fﬁ * A Look at the market in politics research; finds & ,
continuing‘pattern.of buying in, a campaign. R > e

. f

TPaietz,.David L., et. al. (eds).  How the Media Support‘Lech e
: Government Authority. Public Opinion Quarterly, Spring = -
. -+ 1971, pp. 8o-g2. T T MU | o
Says‘that in tryingato be professional,»reporters may -/
.- be inadvertentlyosupporting establishments. - -

Pool, Ithiel de Sola. T.V., a New Dimension iﬁ-Politics. In © -
"+ Eugene Burdick and Arthup J. Brodbeck (kds.), American
‘Voting Behavior."GlencoexkFree Press; 1959, Pp. 5-54.

‘Robinson, John P.‘ Perceived MEdia'Bias and the 1968'Vote:
Can the Media,Affect Behavior After A11? Journalism
Quarterly, Summer 1972, pp. 239+. - _ -

%

. Roﬁihsoﬁ;‘Michael J. "and Philiiﬁ"M. Burgess. The Edward M.
LA . Kennedy Speech: The Impact of a Prime Time Television

’ *. . Appeal. Television Quarterly, Vol. IX, w1nﬁ§g 1970, ‘
T . pp- 29"'- . ‘

» Flndings were that despite thebriesothat~T.V. does
' ‘1ittle to convert ovi§ions or changenbéhaviors, 20% of
. respondents to the stldy did have attitudinal change,

‘ : . though some selective perception J%s found in the results.

~

Scabury, Paul.- Television - A New Campaign Weapon. The
New Republic, December 1, 1952, p. 13+.
Says political T.V. ca¥not effectively compete with
K commercial entertainmeq&. S ‘

<

Schramp, Wilbur, and-Richard Carter. The'Effectiveness of a
, golitical Telethon. Public Opinion Qharterly, Vol, 23, -
1959, pp. 121+. - . - . | ' :
Describes ~the conditions under which & telethon may or
may not be an effectiye campaisn,device.

Seasonwen, ﬁoggr and Leonard R. Sussman. CaﬁfExtremists
Using T.V. Move an Audience? Journalism Quarterly,
Spring, *1972. '

Spencer,‘Waltef Troy. The Agency Knack eof Political Packéging.'
Television Magazine, XXv, August 1968, R
"+~ Detalls of political advertising. Discusses decisiens

-
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- Journals and Magazine Articles (cont'd)
B RS - IRV

"' ;over taste and ethics and the differeut kinds of :
+::' commercials. Talks about the staffing ofs agencies
- for political accounts. . °,

Timé:ﬁiEiéCtroniq Politics, .the Image Géme.f Time,-september
- . 21, 1970.- " _ , Yo ST 7
' Another repert on the sctivities of television campaign
.~ planners in the 19ZQ elections._, TR,

-

©

‘ .Toppiné;QMalaggi’andIW}'Lechty. Political,Pfogréms on National

= Television Networks, 1968. Journal’oprnoadcasting,
- Vol. Xv, Spring 1971, pp. 161+. ... .

Tuchman,. Sam and Thomasg E."Coffin. The Influence of Election
- . Night' T.V. Broadcasts  in a Close Election. Public
- Opinion Quarterly, 35:3, pp. 315-26. o
]'aInfluEnce on the Western vote: 'a qualified none.
Weiss, Walter. Effects of the Mass Media of'Commun%cation.
. ‘I Gardner Lindzey and Elliot Aronson (eds.), The Hang-
’ - book’ of Social Paychology. Second ¥dition, Volume Five,

PPy T7-195. Readimg, Mass., Addison-veslegl* 1969. .

Werthsn, F. The Sclentific Study of Mass Media Tffects.:
ST American Journal of Psychiatry, CXIX, 1962, 306-1;.'

- : BE » o : ‘ - éJ
~ Whitaker, Clem. The Public Relations yof Tlection Campaigns.,

. . Public Relations Journal, II, July 1946, pp. 1Q+.
' This article was written by the outstanding expert in
7pr?fessional political campaigning and ‘iLs 1nt€?esting
o tohread, to compare the changes in campaigning ‘since .
o 19! o ;

o0
Iy -

Wf%ker,iﬁom, Kenneth P, O'Donnell, Rowland Evans, et. al.

<. T.V. in the Political Campaign. Television Quagterly,
v 'V, Winter 1966, 13-31. : .

(53

.~-All these famdus pParticipants énd,observers of‘tbe polit-

..~ 1cal scene agree that the media offer unparalleled oppor-

{

Williams, D.C. and J. Paul and J.C. Ogilvie. Mass Media
- /Ledrning and Retention. Canadian Journal of Psychology,
»7fiI, No. 3, 1957. . . . o
A“Contends that visual presentations are not on;y:more cred-
/- ible but also more effective than audial or written modes.
Worsnop, Richard L. Television and Polities.. Tducational

jijesearCh Reports, XLIV, May 15, 1968,

| T
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Colldeweih;_JaCk Howard. The Effects” of Mass Media ConSumptibn'

. Unpublished Papers and Dissertations .

e - T

a

£ . ” -
/7 oo ) #’“.,f.,‘; B N
"t - u Eat . . .
fis. : :

LI e
SR

Bassett, Edward‘Poﬁers. Political Ngﬁs,wNewspapermen and

Politicians;*the Roles Newspapers Played in Iowa'g 1964

First District Congressioqal Campsign. Unpublished Ph.D
dissertation, Iowa State University, 1967, - T o

Brown,'Denﬁis E‘ The San Francisco Press in Two Presidehtial-
- Elections:. A Study of the Effects of Newspaper Concen-

tration on Divérsity in Editorial-Page Comment. Thesis, -

‘University of Midsouri, 1970.

Brown concluded-that, in the examples studied, editorials .

pProvided a-more balanced ideological forum under non- -
competitive than under competitive ownership. v
. ’- _ e addd s -
on Accuracy of Beliefs about tHé Candidates in.aLocal
Congressional Election. Unpublished Ph.D.»diésertation,
University,of.Illinoisg 1968, - . - . a

'Goldén, Hyman H. Time Free and For Sale:  The Implicationg

of the 1964 rcgc Survey of Political Broadcasting:
Unpublished paper delivered at National Conference on

o

Broadcasting and Election Campaigns. Washington, D.C.,

October 13, 1965, e A l N .
Laurence, Gary caldwell. Media Effects in Congressional Elec-
tion Campaigns. Dissertation, Stanford,University,

March, 1972. . o : : .

°

o
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‘1,; AFL-GIO‘Gommittee.oanolitical Fducation.

e .

- +.. POLLING, SURVEYING AND.THY USE OF COMPUTERS - e

Bboks'and-Pémthets‘ L ..' - j ' ; <:T_',

i}
2

Machine Politics.
COPE Publication #158¢, Washington, D.C., AFL-CIO, 1966.

- The costs and other factors of converting a list of _
names to machineable form. ° s

 America ab the Polls, Presidential Electiofi 1920-1964, |

Plttsburgh, Pennsylvania: ‘University of Pittsburgh

Press. ~ = T N B |

-« A basic’50qrce of past voting sﬁatiétics,-brokgn down
- in great detail. - . : ‘ '

~

- . Baéksﬁrom, Charles H. and Gerald D. Hursh. survey Research,

Evanston, I1l.: Northwestern Univ. Press, 1963.
A guide for doing survey reasearch which deals partic-

- ularly with problems’ of sample size and analysis. R

- Bean, Louis H. low to Predict the 1972 Election. Manor ,
~ Books, Ine., 1972, L B |
An interesting ook though predicateqd on, Nixon-Muskie- .
. Wallace tickets, Note the voting relationships '
- among different statls. ,

. Scilence II. Dallas, Texas: Southern Methodist Univers-s .
ity Préas, : o - o o )
Several of the artiecles in. this weighty book apply -

| sophlsticated mathematical models to the problems of

¢ Political campaligns. ‘The material in thig book can be
- {,helpful, if the reader understands computers,

- Bernd, Joseph. Méthématical'Applieations,1n'Political

o

Campbkll, Angus and Hoier ¢. Cooper, Group Differences in v
. "Attltudes and Votes; A Study of the 1954 Congresgional
‘Elecgtion. . Ann -Arbor, Michigan: Survey Research_Center,
‘ Inggitute for Social Research, University of Michigan,
) 19 L] ‘ . ¢ ' B , ‘ v

~==---—--1. Elections and the Political Order. New York,
- Wiley, 1966. o o S

-~

4

e » Phllip E. Converse, Warren &. Miller and-Donald ‘o
E. Stokes. The American Voter. New York: Wiley, 1960.
A classic voting study of Americans' habits at the polls.

TTTTT=--=-, Gerald Gurin, and Warren E. Miller. The Voter:

) Decides. - Evanston, Il1l,, Row, Petenson;f1954, ‘
4 famous voting study giving much‘valuable survey infor-
mation on how the voters make their decisions: ‘

© o008 -




) . . ‘ ) . » . 25 ‘>
Bools and Pomphlets (cont'd) .
Cantril, Albert H. 2nd Charles Roll. Hopes and Fears of the \
‘ American People. New York: Universe Books, 1971.

- . A report on two nationsl surveys about the mood of the
‘ American people in 1970. An important and disturbing .
study that shows deep pessimism about the future’ among
Americans. ) f :
DeVries, Walter and Lance Tarrance, The Ticket Splitter:

%A New Group in American Politics. E.E. Rodman, 1971, .

A nev book about voting trends by one of the best analysts
in the country. It -will be particularly helpful to can- «

‘didates running in areas where their parties are in the

l minority. DeVries ig a political scientist and campaign
consultant. He studied the rise of ticket splitting as -

' @n aggregate data measure of party voting. One of his
conclusions is that professed, partisanship is not as
important as behavioral partisanship or independent
states. Concludes that 2 sizeable amount of the elect-
.orate split their tickets. :

Dooby, Leoﬁard Y. Public Opinion and Propaganda.  New York:
Rinehart and Winston, 1948, S .
Contains useful information on cluster and quota
_sampling proci§ures. ' : L ’

Electronic Data Processing for the Political Executive. . .
= tWashingten, D.C., Research Division, Republican National
g Committee, 1968. T )
Electro@}c Data Processing as a tool which can get
Party's flessage thriough in arena where politician g
-pompetes with other advertising. o Sy

‘Wlanigan, William, Political Behavior of the American Flect-
orate. Boston: Allyn & Bacon, 1968. - ) o
-An excellent summary, of most of the modern research on . °
voting behavior. An essential book for anyone planning
a campaign. Most of the data isg national, but will be:
Vo very helpful to campaign planners at any level. . . _

Friedheim, Jerry.' YYhere Are the Voters. Washington,-DLCl: .
National Press, 1968.
Lots of statistical tables about voting groups in U.S.

_ Gallup, George. A Guide to Public Opinion Polls. Princeton,
) N.J.: Princeton Univ., 1944, . ' '
- Discusses design_of.a_sophisticated questionnaire.

e ———— » and Saul Forbes Rae. The Pulse of Democracy.
New York: Simon and Schuster, 1940 . ,
Usgéful data presented by one of the country's leading
pollsters. ’
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L i"_” Books and Pamﬂhlets Céont’d)f | Ny *X 3 . \_.

The Gallup Poll. Princeton, New Jersey, American Institute
of Publie Opinion, . 7 S i -
Resulte of Gallup political polis are published in
. hewspapers around the country. The Gallup ‘organiza-
: « tlon tries to be helpful: in responding, to specific
’ Questions about its pollgs. Copies of individual polls
e are available at 50¢ each; annual subgeription (two
releases per-week), 50 dollars. 53 Bank St., Princeton,
"N.J. 08540, 609-924-9600. .ot .
Green, Paul and Ronald Frank. A Maneger's Guide to Marketing
Research;+« A Survey of Recent/Developments. New York:
Wiley, 1967. o _ :
- 4 good introduction for users’ of marketing research,
especlally techniques that rely heavily on mathematical
research designs. R .
Harris; Louils. The Harris Survey Yearbook of Public Cpinion.
- New York, Louis Harris & Associates, 197L.: - . L
Demographic breakdowns of studies done by the company .
on meny political questions. - ‘

'The'ngris Polls. New York, Louis Har;is & Associates.
Results of Harris Polls are published in newvspspers
nationally. Coples of: individual reports are avail-

- . able free from the company, and one finds in the Harris
organization general cooperativeness in ansvwering ques-.
tions diregted to them about tHeir polls. 1230 Avenue
.Of ‘the Americas, New York, N.Y. 10020. .

. N : o . i - o L

-~ Hennedsy, Bernard ¢. ublic Opinfon. ..2nd Edition.: Belmont,
California: Wadsworth, ;gzq. ) S

Hjman,_Hérbert.’ Survey Design Ahalysis; Free Press, 1955.
One of the classic and standard texts on the subject, .

Jands, Kenneth.  Informational Retrieval Applications to

L . Political Sclence. New York: Bobbs-Merrill, 19685
) . Describes differsnt kinds of systems of information
“retrieval, ‘ o ' IR
: o ]

Key, V.0., Jr. Public Opinion and American Democracy.
New York, 1961. , . ‘ _ .
Cigssic scholarly study on values: and political parti-
o - cipation. e : o : :
. . . - - ’ . . ) . N 4
Kingdon, 'John W. Candidates' for Office: Bellefs and Strate--
" gles. New York: Random House, 1968, L
" Electronic statistics are now most widely used means

of campaign-data even in small constituency campaigns.
~ e . ) .

-

. - -
i
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Books and_Pamphlets (cont'a)

X

4

Knight, Reobert P. Voters, Computers and T.V. Forecasts.

‘ Freedom of Information Center Fublication #169. Colum-
bia, iesouri, School of Journalism, Univergity of '
HMissouri, October, 1966.. : N
Gontains some interesting information on polling,
including remarks by Mervin D. Field and 0.4. Quayle.

" Lang, Kurt and Gladys. Voting and Non-Voting.. 1968;
. 'Study of impact of election returns broadcast before
certain polls have closged. ‘
. ‘. . &z . ] ’ -
—Luttbeg, Norman R., ed. Public Opinion and Public Policy:
Models of Political Linkage. Homewood, Ill.: Dorsey

?

- 'Press, 1968. - '
McPhee, William N. and William 4. Glaser, éds. Public Opin-
lon and Congressional Elections. New York: Free
Press, 1962. e ‘ . -
- Mendelsohn, Harold and Irving Crespi. Polls, Television and
i . the New Politics. Scranton, FPa.: Chandler, 1970.
The authors challenge some widely held conceptg ‘about .
How American Politicians have been affected by public
- -opinion polls*and T.V. R ' - o
Mdsteller? Frederick and .John'v. Tukey. ﬁData'mﬁélySis,
« © + Including Statistics. In Gardner Lindzey and Elliot
Aronson (eds.), The Handbook of Social Psychology.
- Second Edition, Volume II, pp. 80-203. Reading, Mass.:.
. gAddison-Wesley, 1968.) . ) S : s v
3.£ﬁﬂA highly teebnical manual for scholarly use. .
N ¢ *
Namias, Jean.' Handbook of Jelected Sample Surveys in the
Federal Government, with Annotated Bibliography,
- 1960-1968. . ) o
“Jamaica, N.Y.: St..Johns University Press.

 Nichol, Edward J. Electronic Data Frocessing and Politics,

VWashington, D.C.,~Republican National Committee, 1966,
Contends that cheapness and fastness should be icriteria -

F*x; N for how you apply mew pechnology..

- Perry, James N. ‘The New Politics: The Expanding Technology

ofégolitical Manipulation. New York, Clarkson N. Potter,
o 19 B T »; . ' ‘
Discusses electronic techniques. Uses Rockefeller's
election to discuss use of EDP files. o
Pool, Ithiel de Sola, Robert P. Abelson and Samuel Popkin.’
" Candidates, Igsues and Strategies: 4 Computer Simula-
*© tior of the 1960 and 1964’Presidential.Elections. - @

. D » ’
J ’ RN
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"Qgpké and‘Pamnbiéts {cont'd) '_‘ _‘: . o -

o oy ?\0 '
Cambridge: MIT Press, 19864, _ o }
Contains much information sbout polling, information:
- gathering and electronic techniques. Particularly
. interesting chapter on John F. Kennedy's election.
' and the.Catholic vote. ' L

£

Rice, Stuart Arthur. Quentitative Methods 4n Politics. .
New York: _Russail and Russell, 1969. S .
Rigby, Malcolm. Browsability in a Modern Retrieval System:"

' - the Quest for Information. Froceedings of the Symposium
~on Education. Washington, D.C.; Spartan Books, 1965.
Talks about .information retrieval systems that allow
the system user to "browse" through files of probable
interest where precise information is poorly indexed
or not indexed at all, or whken the user is not sure
what he wants. o s S

‘Robinson, James, J.f Rusk and K.B. Head. Measures of _ :
‘Political Attitudes. Ann Arbor, Michigan: WMichigan
Survey Research Center, 1968. o .

A book about-the variables that have been used to study
political behavior. . <o B :

Scattschneder, E.E. and Victor Jones. Local Folitical Surveys...

' New York: Holt, Rinehart and Winston, 1962.. v

An excellent book .that will benefit anyohe using polls

in a political campaign. - 78“

o

Shaffery Louis Richard, J,B. Ritter and 4. L. Meyer. The .

T Critical-Path Method. -New York: McGraw-Hill, 1965.

Shaffer, William R. Computer Simulation of Voting Behavior.
- Oxford University Press, 1972. e o
o * Explanation of computer simulation as a research tech-
nique - models - studies. voting as a decision-making
~ brocess - modelsg in categories of 1) Sociplogical
or group behavior mocels, 2) Socio-psychological or .
interaction models, and 3$ Psychological or under-
declsion-making models. YWork of Simulmatics Corp. is
v Summarized. B o '
Shevky, Eshref .and Wendell Bell. Social Area Analysis:
o Theory, Illustrative Application and Computational
Procedures. Stanford, Cal., Stanford University Press,
A study of Social Area Analysis which analyses census
data and other information to Provide candidate with 2
systematic constituency.

1
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~Journals and Magazine Articles
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Stephan, Frederick J., and Philip McCerthy; Sampling Opinions.

- New York: wiley, 71960. L N : "
A.good, comprehensive guide to designing and doing opinion
surveys. . Includes a lot of theoretical and technical

. material., . .

Survey Research Center. Ann Arbér, Michigan, University of
Michigan. S ~ ' T

‘Since 1948 this Center has done extensive survey ‘

research on ‘the American Voter. Basic data is made.avail-

able to member universities. . 4 complete bibliography

of the studies produced -about voter behavior by. the

members of the Center is available on,request from the

Publications Division. It is a document well wort

acquiring at the very start of campaign planning.

Totéfo, Ronald., How to Conduct a Political Campaign with the
Systematic Analysis Study System. New York: ' Vantage,
1970. . : P - o : : )
A guide ‘to modern management'techniques in campaigns
uging "Systematic Analysis Studies.” o '

h

'Benhanm, Thbmas'W. Polling for a Presidential Candidate:

Somegobservations on the 1964 Campaign. _Public Opinion , -
' Quarterky, 29, Summer 1965, pp. 185-199. .

Bogart, Leo. No Opinion, Don't Know and Maybe No Answer.
‘Public Opinion Quarterly, 31, Fall 1967, pp. 331-45.
This article Suggests survey respondent who has no
responsibility for acting on his opinion. may vary it
before election day. . .

Cannell, Charles F. and Robert L. Kahn. Interviewing.. o

- InrG. Lindzey and E. Aronson (eds.), Handbook of Social

Psychology, 2nd kEd., Vol II, pp. 526-95. Reading, Mass,,

Addison-Wesley, 1968. - L K

Techniques of the interviewing process. A- highly tech- -

R h

nical manual primarily for the scholar,

' _Chartrand, Robert(Leé. Redinensioning Congressional Inﬁorm-

ation Support. Jurimetrics Journal, I, June 1971,
Pp. 165-78. . , ‘
Explores range of information systems and emphasizes
organizational aspects of such systems in campaigns.
Emphasizes the capability of machines' perfgormance of
much of the work for party volunteers and workers,

‘ 00033
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'f‘ ' | Journals ang Magazine Articles_(cont'd) |

Computers Try the Campaign Trail. Businesg Week, Jan. 20,
' 1968) D. 88+- ‘ ’ : ‘ v

y : . °
. o .

"
.y

" Congressional Quarterily, Folitical\Follsters Heag for -
Record Activity in 1968, XXVI, Way 3, 1968, agzi .-

50

There are over 200 Polling and inforpation techinology

3

firms in the U.s. ranging from the biggest mar eting
-research fivm to one-man posteard operationsg. T
A o _ e

; acy Reliability, Sept, 18, 1971, pp. 1927-34.

‘. Crossley, Archtbalg end Helen, Polling in 1968, Public
Opinion Quarterly, vo1. 33, Spring 1969, p. 1+. | ™

2 . A reviey of the performance of the pollsters in the
1968 elections by two experienced pollsters, o

e ' Congressionay Quéfterly. Public Polls: Variance in ‘ccﬁ}*

‘ 5 P
- Crotty, William J, ppe Utilization of Mai3 Questionnalrgs

2nd the Problem of g Representatiye Return Rate. - Western

‘Political Quarterly, RIX, March 1966, PP. 44-53,

Concludes that mai] YUrveys can be highly va%pabié%ﬁheh .
,used’appropriately and with proper/methodological-d0n- )

" - 'slderationg, High veturn can be predicted.if certain

‘conditionsg are met. .

LS

Cutright, Phillipé; Measuring thevimpéct of Local Party:

Activity on the General Election_Vote, 'Puﬁlic'?piﬁLOn

Quarterly, 27, 1963, p. 372,.

T Study attempts- to measure the effectiveness of héfﬁbrk
. done-by‘;ocal party volunteers, The general conclu~

sions argue that personeto—person ¢ontact remaj sfthe‘

most.effqptiye campaign tool,

Erskine, H. Polls: Womén's Role, fybiic Oﬁinion7Quartéﬁly,

35, Summer 1971, PP. 275-90,

Foladare, J. ope Effect of Neighborhoog on,Votin@ Behavigr,

Political Sciende Quarterly, Decembep 1968, . -

a
e

pi 8+- R r
Fuchs, Dbuglas. Election—Day>Radio~Te1evision and YWegtern
© . Voting, Public Opinion Quarterly, 30, Summer 1966,
pp- 226—360 . . s - .
Fuchs' studieg sugzest.that the wWestepn voters mogt
b

o
A
.

(J(Nﬂéklﬂ'

.\/
.Freédmanf Jonathan and Davigd Sears, Voters' Preferences.ém%hg "
Types of Information. Ameﬂican'Psychologist, 14, 1965,
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Journals and Magazihe Articles (contfd) o .

-

' Fuéﬁs;'Doﬁglas A. Election Day Newscasts and Their Effects.

on Western Vote Turnout. Journalism Quarterly, 42
Winter 1965, pp. 22-2&$ ' _ X

B L T , and JulesﬁB@cker. A Brief Report on the Time
le

. . of Déy‘When Peo “Vote.

Public Opinion Quarterly,
32, Fal£’1968, pp. 437-40. '

¢

~Gallup Opihion Index. American Institute of Public Opinion,

53 Bank St., Princeton, N.J. 08540.
& monthly publication giving complete breakdowns of
studies done by Gallup organization., #3.50/copy;

. §28, annual subscription. _

Greenberg, B@S. Votihg Intentions; Eiection'Expectations _

and Exposure to Campaign Information. Journal of
Communication, 15, 149-160, 1965. :

Hansen, Morris H. and Philip M. Hauser. Area Sampling: Some
Principles of Sample Design. Public Opinion Quarterly,
9, Summer 1945, pp. 183-93.

- Discusses several methods pf.sampling and gives helpful

design informatiocn.

- Public Opinion Quarterly, 27, Spring 1963. .
Information.on polling and how polls .are put to use,
and discussion of the polling industry.- -

_Harris, Louis. Polls and Politics in the United States. *

Hartmann, Elizabeth H. ©Public Reaction to Public Opinion
Surveying. Public Opinion Quarterly, 32, Summer 1968, .
pp. 295-98. . . - , A
Respondénts' reactions to kinds. of questions asked on
surveys. oL ' "

.

ﬂgﬁgard, Ernest R. and StathyVL. Payne. Those Not at Home:

Riddle for Pollsters. Fublic Opinion Quarterly, 8,
Summer 1944, pp. 254~61. ‘ . o
Faillure to interview "not at homes" can lead to'a biasged
survey unless proper steps are taken. .

'Hennessy, Bernard C. and Erna R. The Prediction of Close

) Elegtions: Comments-on Some 1960 Folls.
Public Opinion Quarterly, 25, .Fall 1961, pp. 405-410. .
Notes that scientific surveying techniques are less -
than four decades 0ld ‘although "straw" votes date back .
150 years. - ..~ N ' ' 3

Jones, Ruth S. and E.T. Jones. ZIssué, Saliency and Opinion

Holding and Party Preferences. Western Political
" Quarterly, September 1971, pp. 501-9. Lo

0n0as
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"Journé;s'and Magazine Articles (cont'ad)’

Key, V.0. ohe Politically Relevant in Surveys, Publi%
"Opinion Quarteriy, 24, Spring 1960, p. 54+. .
A brief statement on the use of polls by a scholar
in political science. -\ o :
Kelly, Stenley, Jr. Elections @hd“the Mass Media. Lay and
: Contemporary Problems, XXVII, Spring 1962.
Electronic media hzve added drama and impact to cam-
palgns. Author makes point that well-conserved a d .
well-produced broadcasting will. integrate the el wts
used by other drametic T.V, forms such as sports and
military news. He notes that the terminology is often
the same: infighting, counter-attack angd homé-stretch.

King, Robert and Martin Schnitzer. Contemporary Use of Pri-
vate Political Polling. Public Opinion Quarterly, 32,
Fall 1968, pp. 433-5. : o T

Macaby, Eleahor E. Pitfalls in the Analysis of Panel Data;
A Research Note on Some Technical Aspects §f Voting.
The American Journal of Sociology, LXI, Jan. 1956,
pp. 359-62. 1 o .

mmemm———— ané Roberp'R. Hold. How Surveys Are Made.-
o Journal of.Sdcial Issues, Vol. II, May 1946, pp..45-7.
A study of ques}ionnaires a technigues of surveying!:

~

Meyef, Philiﬁ; Truth‘in Polfingn Columbia Journalism
Réview, Vol. 7, Summer 1968, p. 20+. © '

Paller, Alan and Samuel Berger. A Map IS Yorth a Thousand
Print Outs. Computer Decisions, Novefmer 1670, p. 39.

Perry, Paul. Election Survey Methods. Gallup Political
Index, No. 7, Dec. 1965.

Plummer, Joseph T. A Theory of 3elf-Perception in Preferences
/~  for Public Figures. Journal of Broadcasiing, 13, Summer
1969, pp. 285-92. - : _
A study of voter preferences; for traits of the ideal
,candidate.z ' -

Pool, Ithiel de Solg-and Robert Abelson. The Simulmatics
- Project. Public Opinion Quarterly,” 25, Summer 1961,
pp. 169-83, .
Regards a project to simulate likely voter behavior.
: g - . 4

Rossi, Peter H: "Four Landmarks in Voting Research. In
Eugene Burdick and Arthur J. Brodbeck (eds.), Amerlcavn
Voting Behavior. Free Press, 1959, pp. 5-54.

A%
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'Rossi,;Peter H. Grass Roots
' Revie

Amerijican Sociological
.+ Measures effectiveness of w
- volunteers. The general co
-to-person contact. ig most e

Sears, David 0. Political Behavi
- Elliot Aronson
2nd Ed., Volume 5, pp. 315-

« Wesley, 1969. :
~‘Scholarly text. dealing with
~ bebhavior. ~ :

4
Intervie
8 in the
terly, 3
technig

. Williams, J. Allen, Jr.
{ Further Note on Bia
+ Public Opinion Quar

On proper interview

~

L

§.

(eds.), Handbook of Social

33
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ticians and the Vote.

w, 23, 1958, p. 171+
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nclusion is that person-
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48
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2, Summer 1968, pp. 287-94,
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| THEORIES AND TEGHNIQUEs'  * =
“or

POLITICAL *TTITU.. GHANGE’AND PERSUASTON:
o B ‘= SAMPLE OF RESEARCH
o  Books.and*@amghIéts“
v. - Vn A "?o ‘ - .
Aherican-lnstituhe Tor Bolitical Communication, Evolution
of Publie Attitudes During an Election Year,
- Washington, D.e., 1969. S : .
A report-based on an in—depthlstudy of voter behavior
- earried out over a nine-month peri

,.Milwagkee metropolitan area.

. —.—'—v-ic-.-——-‘—.

8s was the 1968 su

rvey,‘in’Milwaqkee,are

0d in 1968 in the

1968 Campaign:"Anatbmy“of"a,Cfﬁcial‘Electibn.

- Washington, D.c., 9vo. v T o
- A study of the evolution or voter attitudes toward -
- candidates, issue and ‘the mags media,

Carried out-, .-
a. . . '

='Blalnck,'Hubert M., Jr.  Causal Inferences iﬁ(Nonexpefimenta;f_ :
o Research."Chapel Hill,‘N.C.:_;University of North - ° &= -
" Carolina Press, 1961. ° - & v (T .

- - Cohen, Arthur R. _Attitude Change ang
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Books and Pamphlets (cont'a) .
. Hyman, Herbert. Political Sbcialization. Nev York: Free
__ Press of @lencoe, 1959. - : L '
“hFamily is\foremost of agents of»sdcializatioqﬁg
Jennings, M. Kent and Richard G. Niemi, The Transmission of
Politicdl Values from Parent to Child. American Politi-
cal 3cience Review, Vol. 62, 1968. - :

Lane, Reébert E, Political Thinking and Consciousness.
. Chicago: Markham; 1969, - e TN L
Through case studies Lane analyzes how individuals make
‘PRlitigal decisions. 4 Pgychologically oriented study. -
&)

: 4 Cot . « .
Langton, Kenreth P. - Political Sociadization. New York:
' Oxford University Press, 1969 (paperback-edition).-

e Discusses different agencies at work in political
Voo socialization brocess from’childhood on. ,

Lasswell, -Harold D. -Propaganda and Promotional Activities...
B An Annotated Bib iography. , :
‘Printed under A vising Committee on Pressure Groups ang
Propaganda. 4500 annotations. . ' :

‘Lazarsfeld, Paul F. Latent Structure'Analysis. In Martin
| Fishbein_(edl), Readings ‘in Attitude Theory .and leasure-
ment, ‘New York: wiley, 1967. 'pp.r125-35," | ‘
- Malec, Michael 4. Attitude Change. Chicago: Markham, 1971.
" This book contains important articles on attitude change
L a2nd bParticularly on S-R theory, cognitive dissonance,
communication and persuasion, and attitude measurement.

 Robinson, Jobn P., Jerrold g. Rusk and Kendre B. Head- )
, Measures df~Political_Attitudes. Ann Arbpr, Social ¢
: -Research Center, Instutufe\for Social Research, 1968.

A compendium of 17 different sample surveys by Survey

Research Center 'indicating party identification hasg

been relatively stable in the 1950's and '60%s, with

only slight movement -in direction of weaker partisan-

The basic conclusion is that pafty loyalty as measured
- by psychologicalgidentification'persists. .
Rogers, Everett M. and F. Floyd Shoemakep.- The' Communication

of Innovation: a Cross-Cultural Approach. Free Press,
1971 | - -

Sherif, Carolyn W. and Muzafer Sherif and Roger E. Nebergall.
Attitude and Attitude Change. Philadelphial Saunders,
19650 ) . :
One of the leading studies on attitude change.
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Books éanPamphlets (cont.d)

A . . ' :
\ . . . ‘ . -
Smith, M. Brewster,. J.5. Bruner a2nd R.W. %hite. Opinions -
' and Personality. New York, 1956. . -
Exploras the ties between personality and opinions.
Wagner, Richarda V. and John J. Sherwood (eds.). The Study
of Attitude Change'. Belmont. Cal.: Brooks/Cole, 1969.
Discusses cognitive dissonencs, cognitive consistency,
and sleeper effects. -Discussion of experiment and .
survey methods of attitude change. Has an excellent
bibliography. . ‘ B —
. 4imbardo, Phillip and Ebbe B. Ebbesen. Influencing Attitudes
» and Changing Behavior. Reading, Mass: Addison-Wesley,
¥),1970. S - S
‘ “Although designed  for the non-profzssional reader, this
. ) '8 a very technical book. ' The authors say most surveys
lose sigiut of end product - the manipulation and control °
of attitudes a:.d' related bakavior® Also contains an
interesting posivscript on studénts as an agent of -
political and social reform. - o

g

'J%urnals énd Mogazine Articles

Bennis, Warren G. VLeadership(Theory and Administrative
Behavior. Administration Science Quarterly, Vol. 4,
Dec. 1959, pp. 259-301. . ; . S
Informdtion on leadership theory;- contains a good
bibliiography. . .
Brown, S.R. and J.D. Ellithorp. Emotional Experiments
in Political Groups. American Political Science Review,
64: 349-66, June, 1970. .
"Gives data on the MeCarthy pheno:2na, and emdtional
reactions. '
Campbell,. Donald T. and Keith N. Clayton. Avoiding Regres-
sion Effects in Pénel Studies of Communication Impact..
- Studiss in Public Comamrunication, IID, Summer 1961, -
. ; o
pp. 99-118. ) .. ) :

Eldersveld, Samuel. Experimental Propaganda Tedhniques ang
" Voting Behavi®r. Auerican Foiiticsl 3cience Review,:
50, 1956, p. 165+. L

A comparison of Zirect mail (precomputer) and door-to-
door cenvassing. Personal contact was found more
effective. ’
- _ .
Freitas, D.W. Bandwagon and Underdog Effects in Minimal-
Informatior Elections. American Politjcal Science
Review, 65: June 1971, 434-8, ' -

- . \
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A Journals and Magazine Articles (cont'a) .~ o B

».“. . ‘ | . - . . ) . - | - . ‘
" Hall, P.M." and J.P. Hewitt. Quasi-theory of Communication
and the Management of Dissent. Social Problems, 18: .
Summer 1970,_17~271 T :

>, Lipset, S.M.; Lazarsfeld, P.F.; Barton, A.H.; and Linz, J. -
' - The Psychology of Voting: 4n Analysis of Political
Behavior. In Gardner Lindzey and Elliot Aronson,

- ‘Handbook of Social Psychology. .Addison-Wesley, 1954,

PP. 1124-75.° : :

McGuire, William J. The Nature of Attitudes and Attitude
Change. 1In . Gardncr Lindzey and Elliot Aronson, eds.,
- Handbook. of Social Psychology, 2nd Ed., 1969, pp. 136-
'~ 314.° Reading, Mass,: Addison-Vlesley, 1969. - -
) Pinner, Frank A. -Parental Overprotéction and Political \\
. * . Distrust. The Annals, Vol. 361, Sept. 1965, 58-70. v .

Sarnoff, J., D. Katz and C. McClintock. Attitude~Change.
. tProdedures~and,Mot1Vating Patterns. In Katz, Danijel,:
e et. al. (eds.) Public Opinion and ‘Propaganda. New
o York, 1954, pp. 308-9. D : .
S 4nother psychological experiment demohstrating that
- attitudes are a function ‘of group norms. .

Scott, William 4. Attitude Measurement.. In Gardner Lindzey -
: and Elliot Aronson (eds). The Handbook of Social

Psychology, 2nd'Ed.,‘Vol.iQﬁ,pp.'294f273.fw%éding,

Mass.: 'Addison-Weslay, 196§}- S R
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o | SPECIFIC ELECTIONS ~ ~ . - "
Books and Pamphlets "_,] L - o ;

i
.
&

»Anderson, Walt. Campaigns: Cases in Edlipical CoﬂTlicts.i

Goodyear, 1970. . o . o
. This study looks at 14 election campaigns- from 1853 %o
¢ 1960 to study issue tontrol, oratory and-.the usé - of
' media. ' ' . © .

Brown, Edmund”G. Reagan and Reality. New York: Praeger,
1970. o . .= ' o e e
One of the things-it ‘tells is how Spencer-Roberts - .
steered clear of sophisticated and ‘creative televigion
production when they put Reagan in front of the -camera
in fear that fancy productien techniques would bring
cry of "Hollywood" ag ingt him. Brown was Reagan's

, OPPONent, -of course, in the 1964 governor's contest.

| Chester, Lewis;iGodfrey'HonOn and'Bruqe_Page.,jAn American:

1968 presi ntial election from the viewpoint of Brit-
ish journalists. RéTreshing contrast to Theodore
White's alsp excellent books. B ‘

Chudde, Charles F. and Donald J. McCrone. Constituency
Attitudes and’ConsressionaIFVotingz A Causal Model.:
In Edward C. Dreyer and Walter A. Rosenbaum (eds.),
. Political Opinion and Electoral Behavior; Essdys and
Studies. Belmont, Cal.: t/adsvworth, 1966. ,

Cosman, B." Five States for GoldWaﬁer; Cohtinuity-and
Change .in Southern Voting Patterns 1920-1964,
" University of Alabama Press, 1965. <

Cummings; Milton C.. Jr. _Congressmen end the ‘Electorate.,:

New York: Free Press, 1966. . N
Findg that there ig Some correlation between the
winning congressgmen, and their party member at the top
‘of the ticket. : T ‘ __—
Donbvan,:JOhn. Congréssionbl'Campaign: Meine Elects a
- Democrat. New York: Holt, Rinehart and Winston, 1958.

“

-Ernst, Harry.' The?Primary that Madela_President: West

Virginia, 1960. New York, 1960.
A book on 1960 presidential campaign containing
anecdotes and. illustrations of techniques.

Evwing, Cortez A.M. Congresaional Elections. "Norman, Okla.::
- Univ. of Oklahoma Press, 1947. o ‘

.
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. % »  Books and Pamphlets (cont'a)

.Fromaﬁ, Lewis 4:, Jr. Congregsmen and Their Constituenciegs.
' Chicago: Rand McNally, 1963. ‘ :

Gusfield, Joseph R. Symbolic Crusade: Status Politics and the
~ American Temperance Movement. Urbana, Ill., 1963. \

Halberstam, David. The Unfinished Odyssey of Robert Kennedy.
' New York: Random House, 1968. .
Story of Robert F. Kennedy Campaign and how he relied
~-on bhig own personal organization almost exclusively,
using mass media appeals 4s the ballmark of his campaign.

Johnson, Donald B. ,The‘céngressioﬁal Cempaign and the Off-
. Year Elections of 1962. In American Government Annual.
New York: Holt, Rinehart ang Wington, 1963. - -

Jone's, Charles 0. The Role of the Campaign in Congressidnal
Politics. 1In M. Kent Jennings and L. Harmon Zelgler (eds)
The klectoral Process. Englewood_011ffa, N.J.: ‘
Prentﬁpe~Hall, 1966. S : ~

Katz, Elihu and Jacob Feldman. The Debates in Light of :
. Research. In The Great Debates, by Sidney Kraus (ed.),
Unlv. of Indiana Press, 1962. _ ' L
Proof* that those who liked Kennedy originally would come

back to his campaign after hearing the debates, '
'‘Brylcreem Effect” - Studies reinforcement phenomena.

Kessel, John H. The Goldwater Coalition:. Republican Strate-
_8les in 1964. Indianapolis: Bobbsg-Merrill, 1968.
Gives strategies of both major parties in a Presidential
election. - . ' '

/Kraps, Sidney. ‘The Great Debates: Background Perspective.
: University of Indiana, 1962.
Edited an2lysis by sewgral scholars of the impact of
the 1960 televised debates.

Lamb, Karl A. and Paul A. Smith. Campaign‘Decision#Making:
, - The Presidential Election of 1964. Belmont, Cal.:
. Wadsworth, 1968. . :

Lang, Serge. The Scheer Campaign. New York, W.a. Benjamin,
1967 . . - ‘ J -

> : >
,’Leuthold,-Déyid. Electioneering in a Democracy: Campaigns
.for Congréss. New York: Wiley, 1968. = _
A very useful study of ten House of Representatives -
campaligns-in.Califarnia. Anyone Planning a Congressional
campalign should read this book. ' 5‘

v

>"1'~-‘0004§ o | '




i

4o

Books and; Pamphlets (cont'd) E o8
. ' : -

~

Lewis, Joseph. What Makes Reagan Run? McGraw-Hill, '1968.

- How Reagan used television and other media to become
governor of California. ' :

_McPhée, William and W.4. Glaser. Public Opinion;and Congres-

sional Campaigns. Free “resg, 1962.
A series of articles especially useful for people
planning Congressional campaigns. :

Matthews, Byron S. Local Government: 1) How to Get into
It; 2) How To Administcr It Effectively. Chicago: -
Nelson-Hall, 1971. v _

Virtually a handbocx for every aspiring candidate for
local office, from mayor to alierman to district board
member.” Tells how to win referendums, improve local
services, ralse revenue, ‘get federal aid. An inval-
uable good-government guide for every voter ~ includes
members of civic, social, political and business
organizations. N ~

Miller, Warren E. and Donald E. Stokes. Constituency Influ-
ence in Congress. In Angus Campbell, et. al. (eds.),
Elections and the Political Order. New York: Wiley,
1966. pp. 351-72. " ' : S

; .

Minott, Rodney G. The Sinking of the Lollipop: Shirley

Temple vs. Pete McCloskey. San Francisco: -Diablo, 1968.

Moos, Malcolm C. Politics, Presidents and Coattails.

Baltimore, 1962. '
Material on actual election results and analytical
comments. 0 o ‘ K

Polsby, Nelson V. and Aaron B. Wildavsky. Presidential "
Elections: Strategies of American Eleetoral Politics.
New York: Charles Scribner, 1971. \

- In this new edition the authors disguss strategic cam-
baign environment, the materials available to a candi-
date and other factors. One of their conclusions is
that voters adopt issues at the instigation of their _

- political party.

- «?
White, F. Clifton, and William J. Gill. Suite 3505: The
Story of the Draft Goldwater Movement. New York:
Arlington House, 1967. o

Litcoﬁer,'Jules. 85 Ddays: The Last Campaign:of'ﬁobert
Kennedy. ©New York: G.P. Putnam, 1969.




o Journalé aﬁd Mamai;ge Articles

. - . o o
o . ' 41

‘Ackerman, Donald. Significance of Congressional Races with
Identical Candidates in Successive District Elections.
Midwest Journal of Political_Science,,I, dug. 1957,
173-39; ' : e S

Becker, John F. eénd Eugené T, Heaton. The Election of :
Senator Edward V. Brooke. Public Opinion Quarterly,
51, Fall 1967, pp. 346-58, ‘ '
How Brooke tried to counteract white backlash before it
beganykbecause of whai pollsters told him. o

Benham, Thomas. Polling for a Presidential Candidate.
Public Opinion Quarterly, 29, Suumer 1965, pp. 185-99, .
He did polling for Republican - Goldwater in 1964.
= - Gives detailed analygis of polling and obstacles.

Boyd, R. Presidential Election: An Explanation of Voting
Defection; 4American Political Science Review, June 1969.

Cari,et.on= w;e,, Our'Qongressional-Elecﬁions; In Defenéé of the
: - » Traditional System. Political Science‘Qpartprly” LXX,
+ Sept. 1955, 341-57, , L

Converse, Phillip E., Aage R. Clauser and Warren E. Millep. .
Electoral Myth and Reality: The 1964 Election. Amerpi-
can Political Science Review; 59, June 1968, 331..
Survey Research Center's study of 1964 Election, with-
heavy emphasis on explaining the Johnson landslidg on

“the negative voter image of Goldwater as a candidate,

" especially the "policy" image of %he candidate and,
to a lesser degree, the personality component. of his
image. They found' personal attributeg of the candidate -
are key factors in determining the vote'-\especially :
in terms of pulling voters away from normal partisanship. ‘

Converse,. Phillip E. Angus Campbell, Warren E. Miller, and
. Donald E. Stokes. Stability and Change in 1960: A
Reinstating Elecution. American Political Science Re-.
view, LV, June 1961, pp. 265-79, : _
A study of 1960 election by the Survey Research Center
which showed John F. Kennedy's Catholicism had a signi-
ficant impact both for and against, on the normal parti-
- 8an vote, - ' ' ’
a .
Conway, Margaret. Voter Information Source in -Non-Partisan
Local Election. Vestern Political Quarterly, 21, March
1963, pp. 69-77. . '
Mass media stimuli important in nonpartisan elections.
Eligible voters who had a greater recall of newspaper
coverage were more likely to vote. However, only a
minimal proportion of voters recalled coverage of the
campaign on either televigion or radio.

N
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Journals and Magazine Articles (dont'd)

Cox, Edward. Cbngressional District Party Strengths and the
1960-Electiqns. Journal of Polities, 24, May 1962,
277~302: ‘ o — - o

EitZen,,D.S.. Status.Inconsistency and Wallace Sﬁppbrters

L In a Midwestern City. Social Forces, 48: June 1970,

. 493-8. - ‘ _
Elazar, Daniel J. - The Politics of Belleville: A Profile

of the Civie Community. Philadelphia: Temple University
Press, 1971. o ’ e '

‘Ellsworth;‘ﬁ.w- Rationality and Campaigning: ‘A‘Content

3

Analysis of the.19601Presidential-Campaign Debates.
Western Political Quartefly, December, 1965, :

. Fisher, H. How the "I Dare You" Candidate Won. Public

‘Relations Journal; April 1969, .26-9,
- How in 1968 a 1little known Episcopal minister in his
- first try for public office, was elected to public
office,. the only- Republican elected statewide in Mi&souri
that year ang the first Republican to be sent to the- ‘
~ State Capitol in 28 years. Credit is given to a cam-
'paign with_near:perfect'scheduling, good press coverage
and a cleveér theme. Thirteen essentials of a good
. -campalign are listed. - o B :
oF

Radke, H. : Theodore. An Image of Ronald Réagan: The Role of -
> 3pencer-Roberts in the Campaign. New.spholar, I, April
: 1969,_122—33; ‘ - ?

Robinson, Michael and Phillip M. Burgess. The Edward M.

Kennedy Speech: ‘The Impact of a Prime Time Appeal.
Television Quarterly, IX, No. 1, Winter 1970, 29-39,
Their survey determined that any man with some public.
notoriety caa put a case before a television audience
and come out ahead, particularly if no one is goeing to

- eriticize him immediately after the perfoermance. Finding
was’ that 1 out of 4 in survey changed opinions of
Kennedy's action. T.V. here -did alter views even though
mass of literature indicates that it does 1little gen-
erally to convert opinion. Survey was taken after
 Kennedy's speech on Chapaquidick. :

Rose, Ernest and Douglas F. Fuchs. Reagan vs. Brown: A

' Television Image Playback. Journal of Broadcasting,1
| 12, 1968, pp. 247-60. -8 )

- An examination of the impact of television in the 1966

: California gubernatorial election. States that the. im-
pact of television on electorate is still not understood,
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Journals and Maga2ine Articles (cont'qa)

)

but in this campaign the'ITkelihood is that the
Democratic satire on Reagan boomeranged. lMedia effects
and their meagurement neegd more detailing.

. M / <
Wade, Serena E. A California Pre-Flection Telephone Foll.
Journalism Quarterly, Springv1972,.p. 129. .

Wildavsky, Aaron B.: Thé Goldwater Phenomenon:. Purists
' Politicians and the Future of. the Two Party System.
view of Politics, July 1965, ' ,

~

Unpublished Pabers and Diésertatibns

I

Arrendell, Odes CHarles. Coverage of the 1968 Democpatic and

Republican Presidential Campaigns by Texas Daily Newspan-~-

n Evaluation Related to Social Responsibility Theory.
University of Texas, -Dissertation, 1969. o

Clem, Alan Leland. Analysis of the 1958 Congressional Cam- o
paign in the Third District_of,Nebraska.'>Eissertation,~
American University, 1960. - -7

Gertzog, Irwin Norman. 'The Rple of the President in the
“Midterm Cohgressional Election.- Ph.D. Dissertation,
Univ. of North Carolina, Chapel Hill, 1965. .
. - ¥4

Propaganda Strategy and Tactics of the
) [ ring the 1958 Congressional Campaign.
Dissertation, Ohio State University, 1960, : :

Kelly, Joseph Pover. A Study of the 1960 Primary and Gen-
er%l.Election Campaigns for United States House of
Representatives in Montana's Second Congresgional Dig-
trict. Washington University, 1963..

Kovenock, David. The Congressman and the Campaign: Excur-
Sions along a Decision-Making App=aach to the Study of
Congressional Behavior. Unpublished paper presented
at the National Center for Education in Politics Sem- -

~inar for Teachers of Politics. Washington, D.C.j Sept.
C1-4, 1962, . : ¢

Margolis, Michael Stephen. The Impact of Political Environ- -
ment, Campaign Activity, and Party Organization on the
Outcomes of Congressional Elections. University of
Michigan, 1968. _ . -
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' * Unbublished Papers and Digsertations (cont'd)
Spragens, ‘:Iillia,m Clark. Press Coverage of° Congressional
 Campaigns: A Content Analysis of the 1960 Campaign in
. - Michigan and Tennessee., Dissertation, Mlchigan State’}
Univeprsity of Agriculture and Applied Science, 1966.. v
R Wolfe, Alan Philip. The Senatorial “Campaign. U.niversitj of | o
LU Pennsylvania, 1967. o S §
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7 w7 IHE TECHNIQUES OF POLITICAL PARTIES s
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‘Books and Pamnhletg Lo

Burton, Robert‘E., Democrats of Oregon: The Patterns of
- ‘Minority Politics. Eugene, Oregon, Univ. of Oregon,
1970, -~ ‘ - . .

Clayton, Edward T. The Negro Politician. Chicago: ‘John Pub.
Company. ‘ ‘ N » .
This company is affiliatéd with Ebony, and this book .
glves data on Black politiclans. : ‘ -

L Commission.on Party Structure and Delégate Selection. Man-
o date for Reform. Washington, D.C., Democratic National
B . Committee, 1970. . - ' ' ‘

The. instructions developed for state Democratic Partics

©

party reform for the 1972 Democratic National Convention.:

David, Paul T., Ralph M. Goldman, and Richard C. Bains. The
' : ‘Poéitics of Nat}onal Party.Conventions. Washington, D.C.,
. - 1960. - _ ' S ‘ :
-~ Voluminous 'list treating presidential nominating con-
. " . ventions® B _ N

Democratic House & Senate Campaign Committees. Democratic
. . Fact Book 1972. Washipgton, D.C., Demo. Nat. Congress.
-Comm. Available to Democratic candidates on request tc:
Democratlc National Congressional Gomm:itee, B353
, Rayburn :Building, Washington, D.C. 20510, 202-225-2758,
: ‘Helpful informat ion about government programs and ,j .

/o Democratic party policies:

 -Democratic National Committee, 2600 Virginia Ave., N.W.,
- Weshington, D.C,. - '
The Democratic National Committee has recently been _
following in the footsteps of the competing major party
.and has published material helpful to its candidates.
They have alw-73 published; what I am indicating is
- - that the quality of their publications has recently im—
. | - . broved. Particulerly useful materials include The.
Campaign Manual for 1972, written in large measure by.
Larry.O'Brien, one of the Democrats' leading prdfessional
ﬁoliticians; The Instructors' Manual for the Precinct
orkers, and The Congressional Campaign Manual, again,
supervised by Larry O'Brien. The manuals fPom the
Women's Division are very detailed and helpful.

Officers. Washington, D.C., E.C.O.
These are the men who handle the corporations' interests
- 1in electoral politics. g :

Effective Citizens' Organization. Directory qQf Public Affairs

00049 B ,
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" Books and Pamphlets (cont'd)

Eldersveld, Samuel J. Political Parties: “A"Behavioral Anal- -
/ - ysis. Chicago: Rand McNally, 1964,

i In an area where new style of campaiéning is the rule,

f /' .- only 17% of Democrats and 25% of Republicans performed

the three campaign tasks of registration, canvassing, and
getting out the vote. There was a low degree of party
contact and awareness, ‘ ' S

' Goodman, William.. Inherited Domain: Political‘farties'in
Tennessee. Knoxville, University of Tennessee, 1954.

“Gore, Albert. Let the. Glory Out. Viking Press, 1972. ,
" Former Tennessee Senstor explodes o0ld myths and exposes
new ones in this account of Southern politics on the
local and national scene in the '60's and '70's,

. Gosnell, Harold F. Machine Politics: Chicago Model. Univ,

' of Chicago, 1968, 2nd Ed. , ‘ . ' :
Details precinct politics in 1920's and early 30's,
Shows well-organized precinct activity. - v

Harlan, Douglas Sloan. ‘Party and Campaign in a Congressional
Election: & Case Study of Reciprocal Dependency. \
Unpublished Ph.D. Dissertation, University of Texas, 1968.

» Pilat, Oliver R. Lindsay's Campaign: A Behind-the-Scenes
Diary. Boston, Beacon Press, 1968,
1 . . - .
Pomper, Gerald M. Elections in America: Control and Influence
in Democratic Politics. New York: Dodd, Mead, 1968.

- Republican Nstional Committee, 310 First sSt., S.Y., Washingﬁon,

D.C., 20003. - R

The Republican National Committioe has an extensive pub-
lishing program to help Republican candidates rlan
campaigns. The list og publications is upddted and
revised from time to time, and they are available to .

/ . Republican €£andidates upon request. 3E‘I;g;"ticular'ly use-
t

© ful materials include: How to Get E ed; Ways to Win;

- Campaign Research Manual; The Art of Winning Elections;.
HMission 70's Manual Cbagic politicdl organization guides,
by state);‘Campaign Manual for 1972. The Republican House
and Senate Campaign Committees also supply publications and
research services tc Republican candidates. Their area
publications. are also helpful. For example, see Mission
70's, the Utah Voting District Manual. Another important
Publication is the Electronic Data Processing Manual. -
See as well their Vomen's activity manuals.

Sorauf, F.J. Party Politics in America. Boston: Little,

Brown, 1968, ,
Gives illustrative list of 1limits and variables in
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Y_VBooks and Pamphlets (cont'df ' o
.Q. . n ©
* - strategy formulation which apply toL;Lé and new poli-
‘ties. Indicates that new gtrategies used have magic
plans. Notes that each office holder not only has an
independent strategy but an electorate different from
’k/ that of fellow partisans on the tlckeg' :
Stone, Chuck Black Polltlcal Power in America. New York:
Dell, 1971. - :
An examlnatlon of the Blacks past, present and future
in American politics.. Analysis of-the political pro-
cess in terms of ethnic m1nor1t1es. '

Tillett, Paul (ed.). ln31de POllthS! The National Conven-
tions, 1960. New York: Dobbs, Ferry, 1962. ’
One of the interesting chapters is on how the Ohio
delegates viewed the National Convention.

Weyl, Nathaniel. The Jew in Amerlcan Politics. New York,
"Arlington House, 1968 - .
Williams, T. Harry. Huey Long New York: Knopf, 1969
Innepr working of machine politics in Louisiana and the
’ - rest of the South. Interesting and practical in the ,
‘political knowledge it yields. -

Wooster, Ralph A. The People in Power: Courthouse and
statehouse in the Lower South, 1850-60. Knoxville,
. Univ. of Tennessee Press, 1969
~ The people discussed and their politics contﬁolled state
and county in gseven states of the late antebellum South.

Journals and Mamagine Articles

‘

Converse, Philip E. Info?maulon Flow and the Stability of
~# pPartisan Attitudes.c In Angus Campbell, et. al. (ed=.),
' Elections and the Polltlcal Order. Wiley. pp. _136-57.

---------- , Warren E. ‘Miller, Jerrold G. Rush:and Arthur C. .
. " Wdlfe. Continuity &nd Change in American Politics:
. N Parties and Jssues in the 1968 Election.
American Political 801ence Review, 62, Dec. 1969.
Survey Research Center's study of 1968 election. Limited
- 8tyles show that when condltlons permit, the, inertia

' of habitual party loyalties can be weakened by issue

domains of great concern tp the voter.
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 >ﬂJaurna;é and,MégazineAAfficlés‘(Cbnt'd)‘ R

* -

: Grotty,'J; ”Pérﬁy‘Effort and Its Impact on the Vote. American .,
o .*Political.Sciencé Review, 65: June 1971, 439-50. -

Cutright, Phillips and Peter Rossi. Grass Roots Politicians
: and -the Vote. American Sociological Review, 23%: April
. 1958, 1T71-9. - A T -
~Party can still bave limited effect in registering,
- voter identification and get-out-the-vote campaigns,
and can determine the margin of victory, ) .

2

.Dabl, Robert A.° Decision Making at the National Conventions.
- Western Political Quarterly, 13, Sept. 1960, 609-19.

An article describing logic of national convention e

behavior. S ' R ‘ '

Democrats Pace Elections with‘staff;'Money Problems. Congres-
- sional Quarterly Weekly Report, XXIV, May 27 1966, 1076+.
Details usual Democratic party disarray. . .

-

1969. . . , | |
Argues that the rise of Independents and the collapse

of strong party identification since 1966 has changed WP
‘the role of the parties and may change American politics.

The End of American Party Politics. Transaction, December,

i

- Hacker, Andrew. Does a Divjsive Primary Harm a Candidate's
- Election Chances? American Political Science Review,
59, 1965, p. 105+. ' -3
Sometimes yes, sometimes no, the author indicates.

Katz, Daniel'and Samuel Eldérsveld. The Impact of Local Party.
: -~ Activity upon the Electorate. Fublic Opinion Quarterly,
25, 1961, p. 1l+. v o :
Party impact lies in doing some of the traditional
activities but still is overshadowed by new techniques
qQf professioqgl campaign management. o
Key, V.0., Jr. Politics, Parties and Pressure Groups. New
/ York, Crowell, 1964, Sth E4. , .
| Classic and scholarly text on political parties in ]
- America. T :
Matthews, Donald R. and James W. Prothro. The Concept of Party
Image and Its Importance for the Southern Flectorate.
In li. Kent Jennings and L. Harmon Zeigler (eds.), The
- ' Electoral Process. Englewood Cliffs, N.J., Prentice-
©  Hall; 1966. . : . S .
Scales of party image found that persons who identified
with a party but had a poor image of that party *were
more likely to split their vote.
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' " Journals and Magazine Articles (cont'a) - - d o 2

MeClosky, H., et. al. TIssue Conflict and Consensus among
-~ Party Leaders and Followers. American Political Science .
Review, 54, June 1960. .

Menez, Joseph F. CaSe_fér the Nationél'Nomihéting'dohvention.
/ S South Atlantic Quarterly, 70, Autumn_l97%3 546-59,,~ :

Memo for Election Day. MS Magazine, I, Nov. 1972, 108-110.
8ontains pbractical information helpful particularly to
women in politics. Vo ‘

Schoenberger, R.A. Campaign Strategy and Party Loyalty: ,
The Electoral Relevance of Candidate Decision-Making in . F
the 1964 Congressional Elections. American Political . .
Science Review, 63, June 1969. . .
. Scoble, H.M. Organized Labor in Eleotoral Politics: Some = . '
' Questions for the Discipline. Vestern Political Quarterly,
16, Fall 1963.:- a ‘ : : o

Soule, J. and -J,W. Clark. Amateurs and Professionals: A
Study Of.Delegates“to-phe 1968 Democratic National
Convention. American Political Science Review, 64,
Sept. 1970. N : o

Steinham,~G10ria.-\Womgn Voters Can't Be Trusted. MS Maga- e
zine, I, July 1972, pp. 47-133. : " '
~Polls show woxen changing more rapidly than any other
- group. Suggests women are going to want himanistic
relations for their votes in the future.

~ Stokes, Donald E. and Warren E. Miller. Party Government
‘and the Saliency of Congress. In Angus' Campbell, et. -al
(eds.) Elections and fthe Political Order. New York:
Wiley,»1966, 194-211. -

- ’ »

Young, Richard. The Impact of Prstest Leadership on Negro
- Politicians in San Francisco. Western Politieal .
Quarterly, 22, March 1969, pp. 94-111, \
Concludes that protest groups do have political power
throughout Black communities in San Francisco.’
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FINANCING CAMPAIGNS

-

Books and»Pémphlets SR ‘ . ”?, i
UI g - . . ) "

: . " Y " » . 4 - .
Adam, Gordon. - Techniques of Successful Fund-Raising.
' Exposition Pregs, 1967. | " . .
4 general fund-raising techniques marual. ‘

Adamany, David. Financing: ?Elitics, Recent Wisconsin
. Election. "Madigon: Unlv. of Wisconsin Press, 1969.
A good summary-~of State-level political finances. It
glves a good indicatici of the emounts and sources of -
‘morey for state elections .during the 60's. '

Alexander, Herbert E. Financing the 1960 Election. Princeton,
N.J., Citizens' Research Fourdation, “1962, : '
- #n expanded and revised version®of.2 chapter in the '
Presidential -Election and Transition, 1960-1961, L -
Brookings Institution. - —_— :

---=--==--. 'Financing the 1964 Election. Princeton,
Ci:tlo ReS . Fdn'\ 3 1966. X ' . i
| ‘ <~

-===------. Financing Parties and Election Companies in 1968.
- Paper presented in American Political Science Convention,
Washington, D.C., Sept. 1969. . '
-------- =-, ed. Money for Politics: A Miscellany of Ideas.
Princeton, Cit. Res. Fdn., 1963. . -
Practical suggestions for raising money, particularir
at the local, level. ' -~

---------- . Monéy, Politics, and‘Public-Repqrting; Prince-
ton, Qitizens' Research Foundation, 1960. .

———memeem Responsibility in Party Finance. Princeton,

.. Cit. Res. Fdn., 1963.

%}

-----=----, ed. Studies.in Money and’Politics, Princeton,
'Cit. Res. Fdn., 1965. ‘ )

m-=====---. Tax Incentives for Political Contributions?

—-----¥~—-, with aséistance of Laura L. Dehny. Regulation

of Political Finance. Princeton, Cit. Res. Fdn., and
Institute of Governmental Studies of Univ. of California,

L}

1966. " . v )
~mmm—-ee=-. Mone ,(Pg;;tics and Public Reporting. Princeton,

\ it‘ ReS ; F n ' 1960. ® . . - .

On the costs of the new campaigning. o i

&

00054




. Books and Pamphlets (cont'd) -

Alexander, Herbert E. Financing the 1968 Llection. Lexirgton,

- Mass., 1971. o o '
The most comprehensive report on money in the 1968 .
elections. Written by the man who spends more time and
energy tracing political funds thén anyone else.. It has
much valuable material, including the hames of most of
the big donors to the 1968 campaigns. Similar studies
for 1960 and 1964 are available from the Citizens'
Research Foundation: oo )

==mwe---=-, Financing Political Campaigns. Washington, D.C.,

' - Library of Congress:-Legislation Reference Service, 1967. -
- This.is an extensive bibliography in the subject dating
« from 1913 to 1966. i o #

: L . e
Balmer, Donald G. Financing State Senate Campaigns. Mult-
: - nomah County, Oregon, 1964. Princeton, N.J., Cit. Res. -
Fdn., 1966. ‘ K : ,
Bibby, John F. and Herbert E. Alexander. The Politi~_ oj
National Convention Finances and Arrangenienta.
-Princeton, Cit. Res. Fdn., 1968." - -

Denter for Information on®America. )Money for Polltics: The
Gegting and. Spending Center—for Information on America,
19 4. : ’» ’ N i . v . )
Pamphlet on the problems of campaign fhnd—raising.

Citizens' Research Foundation (245 Nassau St., Princeton,
New Jersey, 08540). This foundation is concerned solesly
with questions of political finance. All of its studies
are available on request for 50¢ or %1. Studies that may
~be of interest to campaign planners are: Parties,
Group interests and Campaign Finanee:- lMichigan, 1956; _ ]
‘Government Financing of Political Parties in Puerto
' Rico; ' Responsibility in Party Finance; Financing the
N State Senate -Campaign:- Multnomah County, Oregon, 1964;
o Money as a Campaign Resource:- Tennessee Democratic
Senatorial Primaries, 1948-64; Money and Politics in
California:- Democratic Senatorial Primary 1964; Labor
Money 1n VWiscorsin Politiés; Bipartisan Political Fund-
Raising:- Two Experiments in 1964; The Politics of
National Convention Finances and Arrangements; Repub-
lican Campaign Financing in Florida, 1963—67;;Financ1ng
in Indiana, 1964; Financing Campaigns-for Congress: -
Contribution Patterns of National Level Party and
Non»Party“%ommittees,_;964. :

i

-— . L

(The) Cost of Politics: Uhat's the Situation? Washington,
- Connecticut, Center for Information on America, 1960.

)
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Books aqé Pamghletg (cont'd)

Dempsey, John T. Honey in Politics. 1In Michigan University,
Institute of Public Administration, 1959 Summer
Institute in Practical Partisan Politics: Selected
‘Papers. Ann Arbor, 1960. - o :

Epstein, Edwin. Cdrporations' Cbntributioné and\POiitical
Ggggaigns. Berkeley, Institute of Government Studies,
1l Y o L :
~ _Examines why corporations give to political campaigns.
" They are interested in anyone who is interested in
" raising money for politics.

Effective Citizens Org-aization. Directory of Public Affairs

Officers. Effective Citizens Org., VWashington, D.C.
" Glves financial informationon Campalighs..
. . R j : ) ~ i
Ford, Pamela.q,Regulation”of‘Campaign Finance. .Berkeley;
Buresu of Public Administration, Univ. of California,
1955. . ' i . -

'Heldenheimer, Arnold J}“(ed);'>éorporation Politiéal.Finance.

Lexlington, Mags: D.C. Heath and Co., 1970

Heard, Alexander. The Costs of Democracy. Chapel Hill,
- »» Univ. 8f North Carolina Press, 1960, . o

Foad

--~f~—-—-1; Money and Pdlitiés,- Public_Affairs Pamphlet

no. 242, October, 1956. ° _
Roman, Murray. Political ?unleaising by Telephone. Pem-
phlet’ available on request from G.C.I. for Politics,
February, 1972. A '

Twentieth™ Century Fund. Voters'Time: Report of the °
Twentieth Century Fund Commission on Campaign Costs
in the Electronic Era. New York: The Twentieth
Century Fund. . ' n _ v

United States President's Commission on Campaign Costs.
Financing Presidential Campaigns. Washington, U.S.
Government Printing Office, 1962. .

---------- + LegislativefRecommendations of the President's
Commission on Campaign Costs. Transmitted... May 29,
1962... Washington, D.C.,.U.S. Government Printing
Office, 1962. ’ 2

. -
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- Bobks snd Pamphlets (gomt'd) .

‘ s - | B - L
Erofessional and Academic Jourmal Erticles

SN L 53

Van Doren, John. Big Money in Little Sums: A Study of Small
' Contributions in Political Party Fund-Ralsing. Chapel
Hill, Institute for Researtch in Social Sclence, Univers-
1ty of North Carolina, 1956, ' : - :
White, John P. and John R. Ovens. Parties, Group Inteyests
< apd Campaign Finance: Michigan "56. Princetbn), N.J.:
Citizens' Research Foundation, 1960. o

-]

°

Alexander, Herbert E. Paying the Eolitics(Bigi. National
Clvics‘RevIgw; Mareh 1964, 118-25. . )

----- =-=--. Political Broadcasting in 1968: vhat Is Its
Impact on Elections? Washington, D.G., Connectlcut -
Center for Information on America. Television Quar-
terly, IX, Spring 1970. : - . . :
Shows patterns of Demoecratic greater. spending ih primar-
les; and Republican, gre:ter spending in general elec-
tions, in 1964 and 1968° Discusses T.V. financing.

.

‘Dawsgon, Paul A. and James E. Zenser. Broadcastin@ Exbeﬁdi- |

tures and Electorial Qutcomes in 1970 Congressional
°  Electlons. Public Opinion Quarterly, Fall 1970, 398-402.

Fairweatﬁer, 0. _What Can ,Employers Do in Election Cém-

paigns? New York, University Conference on Labor,
V. 17, 1964, p. 183, ‘ . .

~“
Fund-Raising.Managemeﬂ%, A Jjournal published on thls . topic
- specifically, though not necessarily polltical,‘ -
Rose, Richard. Money and Election Law. Political Studies,
) February 1961, 1-15. | /7
Schier, Richard R. Political Fund-Reising snd the Small

Contributor. Western Political Quarterly, March 1958,
104-112. R ~ . |

Scoble, Harry M Political Money: A Study df Coﬁtributors
to the National Committee for an Effective Congress.
Midwest Journal of Political Science, August 1963,
229-53, - | a

Vale, Vivian. American Labour's Poliiical Freedom: A
Bgitish View. Political Studies, 13, October 1965,
) 2 1-990 . . ’ - . . .

2

2
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Professional and Aecdemic Journal Articles {cont'qd)
' Wells, Henry. ‘Paying for Elections. Nétional'Civie”Review,
. November, 1964, p. 540. , - T
AR e ’ | |

# . ’
. . T 0 /
- Conzregsional Quarterly Articles (thonologiqally'arranged)

48 Groups Report Recelpts of %5.6 million in 1959, ©Q Weekly . -
Report, March 25, 1960, 476-86.,‘ e :

1960 Political Campaign Gohtributions and Expenditures.
CQ Weekly Report, 19, June 30, 1961, 1057“1157', y

- President's Commission on Campaign COSts'-?VResumeaof frd~
) bosals -- CQ, Appil 20, 1962, .650. o :

1961-62'Poiitical Campaign Contributions and Expenditﬁfes..
- CQ VWeekly Report, 'Special Supplement, July 26, 1963,
1190-1304, L ‘ o

¢

‘Political Groups Report &7,524,04] Spending in 1963, g
- Weekly Report, 22, July 3, 1964, 1382-1408,

Political Groups Report 47, 524,94, Spending in 1963. @q
: Quarterly Almanac, 20, 1964, 1118-1124. _

Record £47.8 Million Reported Spent in 1964 Flections.
CQ Almanac, 21, 1965, 1549-1607. '

Political Finance. tCongress and the Nation. Washington,
CQ_Service,*1965,-1534—38. , .

1964 Political Campaign Gontributions ‘and Expenditures,
: (Special Report). CQ Weekly Report, Jan. 21, 196§,
‘ 57-240, 285; Feb. 18, 1966, 410. -
,LBJ Election Law Proposals Surprise, Delight'Reformers; ®
CQ Weekly Report, Jan. 21, 1966, 246-7.

Campaigh Spending Reforms; cQ Poll of Members' Stands.
- CQ Weekly Report, Feb. 11, 1966, 365.

.. Political Ad Book Deductions. CQ'Weekly Report, Mar. 4, 1965f
504, - - " :

PQlitigéluAd Book Deductions. - CQ Weekly Report, March 18, 1966,

State Campaign Spending Laws. (g Weekly Report, March 25,
1966, 677-9.. _ v '

)
»

-

g
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.Cgﬂszggsional Quarterly Artioles (cont?a) o -

55"

First Quarter Political Spending. CQ’Weekly.Report, April 8,
1966, 762._ . :

. | L J | v
:Demooratic F -Raisins. CQ Weekly Report, May 6, 1966, 935.
‘Democrats Face Election with Staff Moneg Problems. cQ

Weekly Report, May 27, 1966; 1074

President s Election Reform Bill.. CQ Vleekly Report
June 3, 1966, 1159 60, 1164-5.

-Debt Limit, Political Contributions (tax deduction amendment
to H.R. 15202) CQ Veekly Report June 24, 1966, 1130.

Campaigg Spending Reports. 6Q Weekly Report, July l, 1966,
1410, ' , . '

Senate.Rules and Administration Committee Scuttles ?resident s
Election Reform Bill. CQ Weekly Report Aug. 12 1966
1730 Aug. 19, 1966, 1782. '

AFL-CIO Funds Help Finance Other Organizations (1ncluding
GOPEi/ CQ Weekly Report, Aug. 12, 1966, 1745-7.

Campaign Finance Reform. $Q VWeekly Report, Aug. 26, 1966,
1840 1846-7. e . . '

President's Club Comes Undér Sharp GOP Critioism, CQ Weekly
Report, Sept. 9, 1966, 1967-85.., |, ' :

Election Fund Added to Forelgn Investors Bill. CQ %Yeekly
‘Report, Oct. 21, 1966, 2565—6; ‘

Foreign Investors Bill with H.R. 10, Election Fund Cleared.
CQ Weekly Report, Cct. 28, 1966 2627-30.

GOP Boosters Club Accused of Accepting "Tainted" Money.

CQ Veekly Report, Oct. 28 1966, 2670-4, 2676.

Republicans Outspent Democrats in House Races. CQ Weekly
Report, Nov..ll 1966, 2815 6, 2828. .

Political Groups Report £$10,893,450 Spending in 1965. CQ

Weekly Report, Dec. 2, 1966 2051-87.

Push Planned for Broad Campaign Finance Reform Bill. CQ
‘Weekly Report, Dec. 30, 1966, 3091-96.

"~ Long Bill Amendments (Presidential Election Campaign Fund

Act). CQ Weekly Report, Dec. 30, 1966, 3097.

4
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- Magazine Articles

\

e

o R T s
‘Congressional Quarterly Articles (cont'd) ‘

1966 Ma jJor Party National-Level Spending £11.9 Million. :
-~ Congressional Quarterly Weekly Report, Jan. 13, 1967, .
~ TO-71. S '

Campaign Management: Expertise Brihgs Dollars. CQ Weekly ‘
Report, May 1, 1970, 1183. _ A

CQ, Campaign Spending Reports. Following each Congressional
. @nd Presidential election, CQ publishes a summary of alr
the income and spending reports filed by candidates for
- Federal office. For prices and information, contact:
~ Congressional Quarterly, 1625 K St., N.W., Washington,
D.C., 20006. . - : .

]

¢ 7

Adamany, David V. Money in American Politics: The Costs of
Campalgning. Vital Issues, XXII, Oct. 1971.
Whole pamphlet deals with rising costs of campaigning
and proposed legal changes. - o
Bernstein, V,H. Private Wealth and Public Office; High Cost
' of Campalgning; Laws and the Loopholes; Reform Proposals.
Nation, June 27, 1966, TT70-5. - -

Bidding for the Right-Wing Dollar. Nation, Jan. 20, 1962, 42..

Big Political Givers -- Who and How Much.... US News and
VWorld Report, Dec. 3, 1962, 50.

S . , e .
vempaign Money Needs a Law. Life, June 10, 1966, p. 4.

Campaign Spending: Funds Controlled by Federal.Corrupt
Practices Act and Hatch Act. Commonweal, June 10, 1966,
326-7. .

‘ ; _

Campaign Tax: How It Would VWork. US News and Yorld Repori, 4

Oct. 31, 1966, 12. :

Church, Frank. Campaign Money -- How Much? From Whom?
New York Times Magazine, Aug. 26, 1962, 65-7.

Cranston, 4. Million-Dollar Loser Looks at Campaigning.
Fortune, vol. 70, Nov. 1964, 124+,

‘Delegates;'Not Dollars. CommonWeal; Aug. 7, 1964, 528-9.,

Disadvantage of Being Earnest: Issue of Political Financing.
- Reporter, Jan. 14, 1965, 14. : '

o~
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* * lagazine Articles (cont'a) -
- Eller, J.N. Subgidy for Presidential Campaigns. - America,
\ NOV . 5, 19 6'6', 537' i . .
. - N , :
Hazard, Leland. It Takes Money To Get Elected -- Should -
’ Corporations and Unions Contribute? Atlantic, Feb., =

1960, 92-6.

heard; Alekander. A New Approéch to Campaign Finances.
New York Times Magazine, Oct. 6, 1963, 50, 94, 96, 98.

—————————, Runninsifop Office -- Is the Price Too High?
' US News and Yorld Report, May 28, 1962, T4-~7. -

High Cost of Being Elecéaa. US News and Yorld Report,
: Jan, 4, 1965, 40. : :

High Cost of Getting Elected, and How To Pay for It. US
News and World Report, May 9, 1966, 32-4. \ .

High Cost of Winning: Violation of Federal Laws on.Campéign
Financing, Newsweek, Jan 4, 1965, 16-18. ' o

Hypocrisy in Campaign Finance. Life, Feb."'18, 1966, p. 4. .

Lardner, G. Campaigning Spendiﬁg. New Republic, Oct. 8,
1966, 9-10. . o o

Landauer, J. Political Fund-Raising: A Murky World.' Wall

. Street Journal, June 28, 1964, v, 169, p. 14.
. An expose of political fund-raising. »

Lathan, E. Money in Politics. Nation, Oct. 15, 1960, 250-2.

Knife and Fork Route to Camﬁaign Dollars. US News and World
Report, lay 25,11964) 44-5,

Kopkind, A. Dollars (15,000) for Democrats. New Republic,
Jen. 8, 1966, 15-16. »

-+ Michener, James A. What Every New Candidate Should Know:
i New York Times Magazine, Sept. 23, 1962, 23.

~ Moley, Raymond. How To Pay for Liberty. Newsweek, May 7, 1962,
‘ p. 100. .

B . Mohey for the Parties. Néwsweek,-Aug. 6
‘ 11962, 80. : ,

Money and Elections. New Republic, April 30, 1962, 7.

Mood of the Capitol: Corporations Blackmailed to Advertise
in Parties' Publications. Atlantic, Feb, -1966, 10.

14
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(cont'a) °

Magazine Articles

Moscow, Warren. Plea for Pay for Politicking. New York
Times Magazine, Oct. 22, 1961,'28,'90~92. ‘ .

¢ v

. New Worry: Campaign Money. US News and World Report,
fos Jan. 21, 1963, 65. ' ‘

No. 1 Problem in Politics: Paying Those Campaign Bills.
- Newsveek, March 26, 1962, 26-8. )

" 0'Neill, G. William. Campaign Financing; Protecting Our L
Political Freedom. Vital Speeches of the Day, April
. 15, 1960, 389-02. ) »

Peirce, N.R. Financing Our Parties: Corporate'Invoivement - 3
s - in Politics. Reporter, Feb. 10, 1966, 129. K

Penniman, Howard. Campaign Funds and Tax Relief. America,
lMay 5, 1962, 197. o

Pineus, Walter. Fat Cats Are Hard To Find. Reporter, Aug. 13,
. 1964, 34-6, '

~r~¥ ------ . Fight over.M%ney: 'Republican Party. Atlantic,
April 1966, 71-5. : : : : 1 Ce

---------- . ~Mystery. in the Counting House: Democratic Party. -
Atlantic, Oct. 1966, 71-5. o

'Politicians Tap the Little Guy. Busilness Wéék, March 9, 1963,
- p. 32, | . . |

Price of the Presidency. America, Oct. 21, 1961, 66.

Sclandefs, Ian. . Politics: The Rich-Man's Game. Nation,
March 2, 1964, 215-6, 5 ) .

Shahnoné wév. -Campaign Dollars. Commonweal, June 24, 1966,
385-6. :

Shearer, Lloyd. Do You Have To Be a Millionaire To Become
President? Parade, Dec. 8, 1963, 6-9.

Shelton, Williard. Money, ilen and Campaigning., AFL-CIO
American Federationist, May 1963, 1-4,

 Staggering Cost of Running for Office. US News and World -
: Report, Dec. 6, 1965, p. 8. :

»

»

Stern, Philip M. A Cure for Political Fund-Raising. Harpers,
May, 1962, 59-63. | .

»

---------- . The Money‘in Politiecs. Progressive, Jul '62, 15-17.
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e S tade ~--. House. Committee on Hduse'Admin;stration;

Magazine Articles (cont'd)

. | N
To Encbzrage Political Donations. Commonweal, May 4, 1962,
140. .

Trying To Get out of Horal Hock. Saplrday Evening Post,
‘ June 30, 1962, 84, . ‘ .

Walters, Rbbert. %ongress Shakés the Money Tree. Sunday
s+ Star, June 12, 1966: 4-1, Cc-5. : :

Who Will Payvthe Piper? Newsweek, Oct. 24, 1966, 39.

Government Publications

Kentucky. Legislative Research Commission. Regulation of
Campaign Contributions; Prepared by John P. DeMarcus.
Frankfort,ﬂl965. 66 pp. (Research Report No. 28,/1965).

U.S. Congress. House. Committee to Investigate Campaign
Expenditures. Report of the Speclal Committee to
Investigate Campaign Expenditures. . 1970.

o

Federal Elections Act of 1960. Hearing . . . August
25, 1960. 39pp. JK1991.A4 1960.

---------- - Senate. Committee on Finance. Financial
' Politiecal Campaigns. Hearings . . . 89th Congress,

2nd. Session on 3. 3496 .., . 5. 2006 . < . S. 2695 -
and 3. 3014. August 18 and 19, 1966. 83pp.

U.S. President. 1963\c- Johnson. Election Reform Act of 1966.
A Communication . .\. transmitting a draft of proposed

k~ Segislation g revise the federal election laws, and for

other purposes. -(Washington, U.S. Government Printing

Office) 1966. 1lpv.  (89th Congress, 2nd. Session.
House. Document No, 444), = - .
/ ’ . -
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