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4V, as 21 specialty, must wither away.
Wwe must i complete librarians,
not Jjust 'book people’.

- Joan E. Clark -

"gedia Services in Public Libraries,”

. Rookmark, v. 27 (December, 1967), p. LI3.
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. HOW 10 Usk THIS MANUAL

This manual was developed to serve as the basis for the
1975 Texas State lLibrary workshop series, Audiovisual
Services in Public Libraries. 1[It was also designed as

a basic training munual for the planning of media serv-
ices in public libraries and for the selection and util-
ization of audiovisual mate als. The planning model
for nonprint media scervices will aid in the decision-
making/budgeting process for initiating or expanding
audiovisual library services. Succeeding chapters de-
scribe the characteristics, cost requirements and uses
of specific media formats - film, video, audio discs

and tapes, filmstrips, slides, and overhead transparen-
cies - to assist lihrarians in choosing the media format
best suited to their public library and their community.
Sections on selection and evaluation of nonprint mate-
rials and equipment are also included. Materials designed
to be used 1n conjunction with this manual are

AV Buyer's Guide: A User's Look at the Audio-
Visual World. 2nd ed. Fairfax, Virginia:
National Audiovisual Association, 1974.

. Making the Most of Media; Media and Methods Pro-
gramming Guide. American Library Assoclation,
B

This manual does not deal with the cataloging, classifi-
cation or tecnnioal nrocessing of nonprint materials.
For assistance 1in these areas, sce

Manag:ing Media Centers. Warren Hicks and Alma
Titin. Ncw York: Bowker, 1975 (forthcoming).

Non Bonk Materials? The Organization of Integrated
Collections. Jean Riddle Weihs, Shirley

Tewls, and Tanet McDonald. Ottawa: Canadian
Libriry Association, 1973,

For a<ssistince 1o hasic production techniques, sce

Planning and Producing Audiovisual Materials. Jerrold

F. Wemp. ond ed. Scranton, Pennsylvania: Chand-
ler, 1HHd,

O
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The annotated bibliography at the end of the manual pro-
vides access to further information on particular media
formats, equipment and facilities, administering media
services, and programming ideas. References for further
reading have all been included in this bibliography,
rather than at the end of individual sections. Access
to general sections in this manual is through the Table
of Contents, and to more specific information through
the Index.

This manual can be put in a three-ring notebook for ease
of handling. We plan to update and revise the informa-
tion in the different sections through providing you with
extra pages to Insert and revised pages to substitute for
those already in the manual. You can help us begin this
updating process through completing the '"Training Manual
Evaluation Sheet" on the following page. Tell us what
information you would like to see added or expanded upon
by returning this form to us by November 1, 1975. We
will use your suggestions in the improvement of this
particular manual, and in the design of future training
materials as well.




TRAINING MANUAL EVALUATION FORM
Please help us revise and update this manual by evaluating its usefulness to
you and returning this form to the Department of Library Development, Texas
State Library, by November 15, 1975.

Name : , Position:

Library:
Address: City:
MRC Library: ‘

Title of Training Manual:

1. Have you used the manual to answer specific questions? (yes/no)

If yes, please describe one or two situations in which the manual was
particularly helpful.

Have questions arisen that could not be answered in the manual? (yes/no)
If yes, please list specific items not covered:

Have any other staff members used this manual? ___ (yes/no)

If yes, please identify specifically the staff members involved, what -
sections of the manual they used, the circumstances of use, and the results.

what topics wculd you like to see added, revised, or expanded upon in the
first revisicn of the manual? Please be specific.

What is your overall rating of this manual?

What other information do you need on this topic? List reference questions
or literature searches that you would 1ike us to do for you.




Audiovisual Workshop .

Ms. Linda Schexnaydre
Coordinator, Continuing Education
Department of Library Development
Texas State Library

Box 12927 Capitol Station

Auctin, Texas 78711
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(November, 1973). rtwork by Dave Holman.

Illustration from: Audiovisual Instruction, v. 18 .
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Agaaxag canstltutes the most important step in é%velopzng .
a services for puﬁizc lzbrarles. Before begznning%sugkf
rogram in your , :1brsry, it i -~rycial for you to assess
I~ present’ situdfion in - . .. to nonprint media, to'" -
g the nee¢ of your . .ntele; to design a specxfzt
ogram geared to these needs ané jnterests, and to_
thése c%:v:t:es neeéeéf%e‘;mgiexant theﬁgragraﬁ

‘ f&ileﬂzng E?szc pr&ﬁgxples wzll,helg you 1n develnpia’
ed a»Sex ices: e Y ‘ h

. Y

'*a:§é2¥iges. 'Les_
ceﬁta;s shaw

= )

&usty‘egazpmeat £§fg9%§enc§n sheives!i

g%&gzgalag a E@mber ef the’ Tgxas L;&rsry System sheui
a-public library's first gfi&r;t?. Once system memb

ship criteria have been mé§ your library can partici

p systemw;ée audiovisua] Prograps -and develop a plar

mgézé servzces that inclu s . th ase of system services.

fﬁThere is no sach.thing as, an 1nst§nt media program.

~~for your program to éetelég lﬁltIRIIY'GVEf*a period éf

. three.years. Begra,W1th basic services and 1n1t1ate
tzenai 1evels of servzce -4s you grcgress. /

*

S{ért small. Cancentrate on developzng servxces with Qne‘
format, the one most suited .to and desired by one clzeaﬁ

. gToup. ‘Use basic table-top equlpment and _your existing .
-facilities rather than investing heavily in elaborate =~ .
lzstenlng and viewing carrels or cther types, af spec1aizseé
mgdiawfurn1sh1ngs. : o

Eachﬁizbrary W1L1 set its nwn criteria- for beg:nning 13?&15
, of media services. Minimum criteria-for: audiovigual /serv-
ice ‘have ndt_as yet been included in the requirenm nts faz
‘membership’ in the -Texas Library Systenm. Public Liprary. .
Assagxat1on guidelines for audiovisual services, revised
,in-1975, may be. out-of reach at present. (A.chart sumﬁar-
-Yizidg these-current guidelines in regard to critefiia for .~
nonprzptfmedla is onpages. 6-7.) Whatever the size of yaur
beginning’ coklectian, you need to be sure. te-budg t money -
'each succeeding year:for the continued growth ef‘ he non-
print. medla cpllection. ‘
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ﬁnce you have de:iareé yenr ph;lesaghyﬁe£ serv;cg, lg -
it take precedence ovef the practical problems’ you will °
. encounter, Reread the policy ‘statements you have pre=
pﬁreé whenever you are becea%ng é;scaarageé with tee
nz:ai datalls* ' .

/To prnviée fﬁe besz sgrvzcg materials §§§g§& be ass;:i

 Yated into your existing collection, not kept-in is
“tion. If inter-shelving ds- zn@ﬁss;§I§; ‘then integr
.agcess to the materials b} interfiling aéaza catalog
cgr&s with thas far grsﬁﬁe& :sgerialﬁi, o

ate anly aﬁgw:aéeii -1t
»zaglgs of one model, and
‘wzii ‘be 1ntert§aagegﬁle.

iiﬁﬁé.iieiﬁéﬂi;ler

Stage One' £efete yan deﬁxée t@*iﬁ?&%ﬁ 2*‘333; visi
- what do you need to kﬁaﬁ'sﬁéﬁt your -
your community, - -and tke raagg af nanprz
nedla a?aglaéie§ Ce T,

Stage Three‘ Once yaur prlorltles kave been set, xhst
_ should be included in a writ:ien plan anéﬂw
w buéget”far meéla serv;ees? A“]

Stage Four: What grocedurgs should be foll@yed 1n cgz
” - ing out your plans? '

v

There are several assumpt1nns that undetly theﬁ&eszgn of thi v
glannxng model. The first i§ that libraries should place. fi?gt
w%pr19r1ty on attaining and retaining membership .in the Texas i~l

.
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brary System, At present, nonprint mediawhbldiﬁgs~afgg
ncluded in the 'book volume count necessaty to reach minj
writeria for system membership. Secondly, many of the.

onal. library systems are developing nonprint media serviges’
g«w

ystemwide as part of their servicCe programs. Within the
Tégional library systems, ‘a library may have access to cer—
3, 1101 : o

57
=S

n media formats on a rotating basis, In such a case;
dia services should plan to-include system services.
‘inally, the provision of nomprint media services entai
an a.one-time expenditure of funds. Meédia programs will

each year to develop the .audiovisual collectio

nent, and’™to purchase~additional hardware
Aefygges—shagzéyﬁg’;gngglixégla§ae§
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1.

A

2.

preschool children
K-12 students

adults pursuing non-job

STAGE I:

Form for Making Prelininary Decisions Before

Investing in Audiovisual Services

Write a one-paragraph stataent of your library's philosophy of

service.

Consider your current library users.
groups do most users belong? -

preschool chﬂdren
K-12 students

post-secondary students

____ adults pursuing job-related
T interests (business persons,
industry workers, artists,
housewires, etc. )

q-—-ﬁui—

For example, what.are your general goals and responsi-
bilities to youvi community?

To which of the following

. new adult readers

—_ pbhysically handicapped

____ minority gmys

____ institutiomilized persons_ .
(hospitﬂs. prisons, etc. )

seniov citi zens

_____ adults pursuing non-job
. interests (cultural, in-
te‘llectua}. recreation;l){

Consider \t’he ﬁon-users.
non-users belong?

post-lsecondary students

_____ adults pursuing job-related
T interests (business persons,
industry workers, artists,
housewives, etc.)

To which of the following groups do most

, new adult readers
. physically handicapped

minority' groups

A (nstitutionallzed persons

(hospita]s, prisons, etc.)
/ senior citizens

interests (cultural, in-
tellectual, recreational)

~




you have identified. Would nonprint media be appropriate for any
of these user groups? " If so, write a one-sentence assessment of 4
why nonprint media would be useful for each user group you have :
identified. (An example has been provided to help you get started.)

. 4. Consider the information needs and interests of each group of users

i

Group: - Assessment:

- Example: __Preschool children Children under school age are heavily -
dependent on oral and/or visual pre-
sentations. .

5. Consider the information needs and interests of each group of pon- -
. users you have identified. Would nonprint media be appropriate for
any of these user groups? If so, write a one-sentence assessment

' ' of why nonprint media would be useful for each non-user group you
8 . have chosen. (An example has been provided to help you get started.)
. Example: New adult readers Adults who have been nont;eaders in the
' ) L past tend to respond to oral and/or
. ¢ visual presentations. -
. e

Groﬁp ‘Assessment: : 1
:
%
|

T

6. Briefly describe your library's current 'nongint media holdings
and/or services. 3

- -
Q .. 9 Hu
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7. Briefly describe systenwide media holdings and/or services avail-
able to your library. Do plans exist for expanding nonprint media .
holdings and/or services in the future for system member 1ibraries?

e ] \

8. How many of your current staff/ﬁembers have audiovisual ski

9:\\ﬂow would you assess their over-all media competericies?

____possess ___,ha#e had ___self- J _willing ___ additional
earned de- courses taught / to staff
gree in AV in AV -in AY 7 % learn required

10. What amount of your current materials bu&ggt is devoted to AV?, -

s |

fl:"Hhat percentage of your current materials budget is devoted to AV? _
e e

/ 12, What possible sources of fhnds exist for developing audiovisual serv-
ices? Number the following types of funding sources in order of their
perceived potential in 1ncrgasing your audiovisual budget:

'Redistributing current allotments to cover AV

Id@ntifyinﬁ a beginning‘Media program with specified costs and
resulting services for presentation to your governing board to
- request budget increase -
’ Desf%patidg memorials and other gifts for media purchases T
Enlisting ‘the aid of your Friends of the Library group and/or
other \community groups for a local fund-raising drive to pur-
chase needed eqq;pment and/or matarials

Applying for Library Services and Construction Act (LSCA) funds
or otheﬂ\types of Federal grants to fund the media project

Applying'to & private foundation for funds .
Other: \ ) gt

\

\
\

wa

= ‘\
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13.

Examine the chart entitled “Media Formats and Cost Relationships"
on the pages that follow. Then answer these questions:

Which media fomats appear to be within your price range?

Which media formats appear to be completely out of your price range?

14. Examine the chart entitled “Media Formats:

-lationship to Users and Avqﬂab'!e Software" on’‘the pages that follow. ’
Then answer this question:

Characteristics in Re-

¥
&

Which media formats appear to offer those capahﬂities that you re-
quire-in terms of available programs and users?
15.

Possible Target Groups

In tht of your answers to questions 4, 5, 13, and 14, complete
the information requested below:
(Users and Non-Users)

*

Appropriate Media Formats ‘
(Selected from Characteristics
. and Cost Relationships)

3
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MEDIA FORMATS / HARDWARE : Cost Relationships and Considerations

Media Estimated Local
sFormat Cost/Item Production Durability Storage Limitations
rinted
terials possibly high
General interest ,
periodicals | 10.05*%
Hardbacks $ 12.20
Mass market
. paper 8 -1.17 :
Higher price # .
-_paper $ 3.73 : '
Pudio Disc $ . 5.00 no Tow Store vertically away from
. i heat; heavy-duty sieeves
Y. . may be purchased/.
] 7 :
- Judio Reel-to- [|$ 8.00- yes high  [Store vertically in original
Reel Tape 12.00 : container away from mag-
. ' - netic fields and excessive
humidity ot dryness
v udio Cassette |[§ 6.00+/| yes high |Store vertically in original
Tape 30 min. containér away from mag-
- netic fields and excessive
- humidity or dryness
- Kilent $ 12.00+/ | possibly | wedium |Storage units may be pur- .
] Filgstrip 30 min. ) chased or store in its con-
. tainer in cardboard box
kound $ 20.00/ | possibly medium |Store together in producer's
Filmstrip 30 min. boxes or purchased con-
E : : tainers
Two-inch by $ 40.00/ yes high de-|1) Storage units may be pur-
) Two-inch slide pending chased i
Slides program on |[2) Store in containers sup-
{100 B E mount plied by film developers
slides) or in the projector trays
3) Store in plastic pocket
sheets for easy identi-
- — fication
verhead $ 1.00- yes medium {Special folders may be pur-
Transparency 2.00 : _ |~ chased or separate with
: ‘ sheets of paper and store
in index folders in verti-
N cal film cabinet




.
g

i

ot

s

: Estimated Ease
Required Hardware Cost/Unit Portability _ Of Use
None high
' T
ord player - $  75.00¢ medium high
adphones $ 15.00+ / . \
peakers ‘ . _ \
)en reel recorder/player $ 200.004 medium medium
phones $ 15.00+ ~
sette player $  40.004 nigh " high
ssette recorder/player $ 70.00+
ad. phones $ 15.00+
1imstrip projector ‘$  50.004] medium high
ilmstrip viewer $ 25.00+ - '
Bound filmstrip projector/ .
audiodisc $ 125.004] medium med{um
* Pound filmstrip projector/
audio cassette $ 125.00+
1ide projector $ 150.004 medium medum
oom lens (optional) $ 45.00 \
1ide tray ‘ $ 4.00 \
creen $ 60.00+ \
io synchronizer (optional) - $ 40.00 \
Pissolve control (optional) $ 200.00+| \
Dverhead projector ° $ 150.00+| medium high
Bcreen $ 60.00+
13

&
.
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MEDIA FORMATS / HARDWARE :

o

4

Cost Relationships and Considerations

Media Estimated  Local .
+_ Format Cost/Item Production Durability Storage Limitations
rt Prints yes medium |Protect with puncture-proof
Matted prints 5.00+ cardboard corners
Framed prints 35.00+
P m Film 20.00/ yes . medium |Avoid excessive humidity or
(silent) 20 min. dryness
- Store vertically in reel
container
/) .
mm Film I$ 90.00+/ | yes medium JAvoid excessive humidity or
(sound) 20 min. dryness ’
Store vertically in reel
container -
16 mm Film $200.00+/ |possibly | medium JAvoid excessive humidity or
20 min, : dryness
' Store vertically in open
rack
Half-inch ~ [$ 80.00/ | yes high  |store vertically in original
Reel-to-Reel 30 min, container away from mag-
Videotape netic fields and excessive
, humidity or dryness K
Three-fourths-  [$ 80.00+/ | yes high |Store vertically in original
inch Video- 3Q min’ container away from mag-
cassette | netic fields and excessive
humidity or dryness
alf-inch I 80.00+ |possibly high [Store vertically in original
Video ' container away from mag-
Cartridge netic fields and excessive
humidity or dryness

~-r

T | N T




Estimated Ease
Required Hardware Cost/Unit Portability Of Use
Noné¥;. high high
mm filmloop projectori® $ 110.004 medium high
mm film cartridge projector . $ 145.00+ high
mm film open reel projector ©§ 325.004 medium -
creen - $ 60.00+
| mm filmloop projector $ 400.00+ medium high
m film open reel projector $ 400.00+ med1{um®,
- IScreen . $ .60.00+
16 mm projector (for sound or
silent film) - manyal
threading $ 700.00+4 oW Tow
16 mm projector/self-threading $ 800.00¢ low med{um
Screen . $ 60.00+
Pfor playback: .,
Videotane recorder/player $1,200.00+] low Tow
Monitor/receiver $ 500.00+
Connecting cables $ .100.00+
|For recording:
Camera (black and white) $ 500.00+
Camera (color) $4,000.00+|
Tripcd $50.00-400.00 Tow
Zoom lens $ 400.00
JFor playback:
Cassette player $1,000.004] low high
For recording:
Cassette recorder/player $1,300.00+ Tow medium
|Recorder/player and
monitor Tow medium
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STAGE II: Form }or Determining Preferences for Media Services*

Introduction

Now that you have reviewed media potential in direct relation to your 1i-
brary situation, we are asking you to decide which media services should
have priority in your library. This instrument was originally developed
by Dr. James Liesener, College of Library and Information Service,
Un1vers1ty of Maryland. Characterizing a media program in terms of a
basic systems modeV, Liesener presents a planning process that enables
planners to distinguish between means and ends. He suggests, for in-
stance, that a recurring problem in media management is failure to state
clear program objectives and to waste much time on technical operations

without relating them to enunciated ends. To encourage such a distinc- -

tion, Dr. Liesener illustrates a basic relationship between media pro- °
gram components: ., -
Inputs . Conversion ‘ - Outputs
(Resources) (Operations) [(Services)

=Personné1 --;———€> »Technical and service |-—) |Range and level

Materials delivery operations of user serv-
Equipment - - ices provided
Facilities '

The above model shows the Framework wiiiiin which Liesener's nine-step
planning process becomes operational. -

—

We wish to emphasize that the form used here to identify preferences ih

media services is only a component of a more extensive planning, process.
For a full description, see James W. Liesener. A System for Planning- -
and_Communicating School Media Programs. ALA, 1975 (Forthcoming).

4 -

s,

N
*Adapted from "Form for Determining Preferences-for School Library/
Media Center Serv1ces," c1974 by the American Library Association. .
Used by permission of the author, James W. Liesener, School of Li-
brary and Information Sewvice, Un1vers1ty of Maryland, College ! Tark,

Maryland, 20742. e
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Directions '
In completing this section of the planning model you will be using the
form provided to identify particular media services to be offered by
your library. You will be asked to consider options and alternative
service patterns in the following areas: '
' E.  Access to Materials, Equipment, and Space
II. Provision of Reference Services for Media-Related Problems
I11. Prodﬁction Services ' b

“:— . IV, Instruction in the production and use of nonprint media
. and the use of equipment . g

R

V. Programming - The Provision of Media Programs on Special
Problems or Topics Related to Target Audiences

VI. Public Relations

For cocperative planning, this form should be completed by your library
trustees, Wbrary staff members, and community residents. Such combined
input will give you a_good.idea of how participants view audiovisual
services in relation to your library.

You can complete this section of the manual in-one of two ways. .One
method involves reading through the categories of seirvice and checking
those particular categories that apply to your situation. After you
have completed this initial step, you will want to go through the entire

1ist of categories a second time to see how’your initial choices fit

together to make a totalcplan of service. Feel free to change your mind,
possibly adding and deleting services until you are satisfied with the
total configuration.

The second way to use this form is to assign point values to the dif-
ferent categories based on the importance you place on particular kinds
of 1ibrary services for your community. There may be some services
which are of no value to you at this time. These services should re-
ceive a "0" score. .

Step 1 Assume you are a member of a committee charged with
establishing service priorities for public library non-
print media services. .

Allocate 1000 points among the broad categories (I-vI) "™
of service in such a way as to reflect your own opinion
on the relative importance or value of these service
categories.

r

V4




Enter the number you assign to each of the numbered sec- _
tions in the blank at the beginning of each section. The

" six numbers should total to 1000. .Please use a pencil so

Step 2

"~ Step 3

Step 4

that you can revise the numbers if you change your mind.

Divide the number given to each Roman numeral section
among the capital letter subsections. .Enter the number.
for each subsection on the 1ine by the capital letter,
If a subsection is not worth any points, enter a "0,

Follow the same procedure in breaking down the points al-
located to ‘the Arabic numeral and small letter subsections.
Be careful that the points assigned to each subsection add’
up to-the points assigned to the points allocated to the
whole section.

As you go through the above steps, feel free to change your
mind about the assignment of numbers. As you work with the
more specific services, you may decide that a certain sec-
tion needs more points and you will want to subtract points
from another section. ~

a—

=
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A

Form for Determining Preferences for Media Services

<

I. ACCESS TO MATERIALS, EQUIPMENT, SPACE

A. Provision of Materials-

- 1. Audio media

o a. disc recordings
b. reel-to-reel tape recordings
c. qpssette tape recordings

Still visual media

“ll|-"’l,|l

G3

22 . .

¢ a. art prints \ e
b. slides h =
c. filmstrips
. Mot1on v1sua1 media
a. 16 mm f11ms
"8 mm films
c. reel-to-reel videotapes . i
d. videocassettes/video cartridges
4. Other ) “
) a. multimedia kits -
b. games'
c. 3-D models
d. puzzles
e.
f.
B. Provision of Audiovisual Equipment \
1. Equipment. for audio media (record players, reel-to-reel
tape recorders, cassette tape recorders, etc.)
- 2. Equipment for visual media (projectors, viewers; screens, etc.)
3. Equipment for teIeVi:yon playback (receivers/monitors,
players, recorder/players, etc.)
4, Equ1pment for television production (receivers/monitors.
videotape ~corders, cameras. 1ighting, etc.)
C. Provision of Space in Library
~__ 1. Space for individuals to-use audiovisual materials h
and equipment ]
2. Space for small groups to use aud1ovisua1 materials -
and equipment ﬂ
3. Space for large groups to use audiov1sua1 mater1als - o
and equipment o. |




1.

. ) ___.D. Use of Materials, Equipment, Space

Availability i’or use

AQaﬂaMe for use dur%ng all library hours

b. Available for use during limited hours only

. Provision of materials fr

2. Circulation of materials and equipment

a. Provision for use of materiais and equipment in

1ibrary

Provision for use af materials and equipment out-
side the library . ) Do
Provision for use of materials ONLY outside
the 1ibrary. Equipment does not circulaté.
Provision of additional circulation services
(renewals, recalls, reservations, etc.) .
Provision of materials and/or equipment through
deposit_collections in community “locatfons,
such as.nursing homes and ‘day care centers.
Provision of materials. through mail service

- to such groups as the rurally isolated or

the homebound. o
Provision of materials and equipment through
the use of a mobile van, or “medimbile»."

. 3. Accessibi 1ity of materials and equipment

Closed access  ° ) .
Open access, but separate collections by media
format

. .Open access with all media foi.ats integrated,

but separate from the book collection

Open access with all media formats integrated
with books _
Open access for materials, but ¢
for equipment '

other sources (inter-

1ibrary loan, rental mateﬁals, free loan materials, .

systenwide services).

for specialized.needs "

VI

Purchasing/rental of mﬁte?ials%request‘ed by users

H




II. PROVISION OF REFERENCE SERVICES FOR MEDIA-RELATED PROBLEMS . l

D.

e —

E‘

_—-——F‘

G.

et —

Provision of a collection of reference materials for :
self help L !
Assistance in identification and location of materials \ j

in Tibrary

Assistance in identification and location of materials
outside Tibrary [inforation about other collections,
referral to other sources)

Alerting the User and ‘Current Awareness

1. Notifying the users.of new materials, equipment, .
and services on a regular basis

I

2, Systematiéallyﬁﬁgthering information about user
interests and peeds, and publicizing relevant infor-
mation and materials regarding those interests and
needs -

e

Assistance in Compiling Bibliographies ’ .

1. Assistance in preparing lists of references on

a given subject .
) . l
2. Provision of lists of references on a given subject :
for users on request i |

3. Provision of lists of references in anticipation of
user needs or on subjects of continuing interest

4. Provision of evaluative information in addition
to references .

Answer Services

1. Provision of answers to simple questions for users
" on request (e.g., What ETV stations can be received
in our geographical area? Are there any .film
producers in our town?) -

2. Provision of answers to complex questions on request,
(e.g., What do researchers say about the effects
_ of television violence on children?)
Provision of information (e.g., a file) on potentially
useful community resources (e.g., local film processois,
a calendar of community concerts, best-selling spoken
records) .

24




N PROBUCTION SERVICES

) A. Provision of facilities and production of materials by 1i-
brary staff for library in-service or programming

1. Dry—mounting of materials

A —

2. ~Laminating of materials

3. /Prepaiitfon of stencils
\44' Preparation of graphic displqys

¥

. 5. Preparation of transparencies

;_ R 6. Production and preparation of photﬁprints
i ' 7. Preparation of slides
- 8. Production of audiotapes , .

9. Production of videotapes

a. for individual and group use
b. for cable television
c. provision of production studio

1]

2

‘ 10. Preparation of media kits S
. ' a. slides with tapes i

b. pictures with tapes B
c. films with tapes

d. printed materials with nonprint formats

11. . Editing

a. tapes

b. films
| ¢c. slide series
= A d. videotapes

1]

12. Preparation of scripts and story hour presentations
13. Puppet and marionette theatres |

14. Working models' and mock~ups

. : ' | 25

- 15. Other
al
b.
@ |
|
E‘v
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B. Provision of facilities and assistance to users in pro-
ducing materials o

rma—

1: Dry-mounting of materials
Laminating of materials

Preparation of stencils

¥
rall

Preparation of graphic disp1§ys

ntp—

o

Preparation of transparencies

[y

———
-

Produétion an@®preparation of photoprints

-~y !
-

Preparation of slides

®

Production of audiotapes

Production of videotapes ?
a.- for individual and group use
b. for cable talevision

c. provision of production studio

] =

10. Preparation of media kits

. a. Slides with tapes
b. piétures with tapes
¢, films with tapes
d. . printed materials with nonprint formats

11. Editing

a. tapes
films
¢. slide series
d. videotapes

Y

e

12. Other

al

b.

R



IV. INSTRUCTION IN THE PRODUCTION AND USE OF NONPRINT MEDIA AND IN
THE USE OF EQUIPMENT

A. Directional services: Provision of pamphlets, maps, and
handbooks describing arrangement and medja serV1ces of
_,the library

* B. Provision of guidance in viewing and 1istening .

C. Provision of instruction in the use of media and equipment
operation for individual users upon request

D. Provision of in-service programs for library staff in the
use of media

1. Production and use of materials
2. Preparation and use of equipment
3. Selection and eyaludtion of media

E. Provision of workshops.‘for users on production techniques
and on the use of materials and equipment

V. PROGRAMMING - PROVISION OF MEDIA PROGRAMS ON SPECIAL PROBLEMS ‘
OR TOPICS RELATED TO TARGET AUDIENCES - :

A. To groups, including audiovisual presentat1ons, reading
lists, displays

1. Preschool children

—— bl

2. K-12 students

m———— 8

3. Post-secondary students

4, Adults with job-related interests (business persons,
industry workers, artists, housewives)

5. Adults with non-job interests (cultural, intellectual,
or recreational)

6. Senior citizens

7. New adult readers,

8. Physically handicapped
9. Minority groups

! . .
10. Institutionalized persons (hospitals, prisons) ‘.




D.

E..

———
0
vt '

N
. M

. .
__C

~sp,
E.

PUBL;C RELATIONS

— 1L
- 2.

To groups. with programs designed for presenution in-the
Jibrary

Ta groups, with programs : des igned for presentation in
community locations .

To individuals, including 1ists of recommended media,
individual conferences, vimr/listener interest files

\Hdeo/cable

Displays and exhibits
Newspaper releases / e

Radio and te!e\fision P g

Spot announcenents f o

Locail prograus. such l)ook tznks q&d interview shows
Slide programs .~
v{deotape
8 mm film

Group talks supplemented by media

Wy




e

Conclusion »
After you have assigned points on the basis of your service priorities
or have checked those services that you would like to provide, answer
these questions: .

o

> . ' 1. What target group is your firgt priority for service?

A

‘2. What media format will you use to serve this target group?
. , K

i *

3
B,

3. thai 1ibrary services wiil you offer? (Please 1ist.)




STAGE III: Planning Form for a Selected Media: Format

R

- - 1. Selected format:

8

2. Write a one-paragraph policy statement of the rationale for using .
. the medium you have chosen.

o L] LY
=

——

. 3. Inb several sentences, describe the users for whom the medium is
intended. .

~ rd

. -4
” E ) . i
.

> E /

4. Briefly describe the type' of library program planned and the de-
sired outcomes or the impact on the target group.

3

- 5. List your program oﬁjéctives for media service.




Budgeting Costs. Plan your project over a three-year period so

that costs can be distributed as media services are developed..
In-designing your budget for audiovisual services, you will need

'to include the cost of additional software and hardware, equip-

ment maintenance, salaries of additional staff that need to be

. hired, and other related expenses as Tisted below.

a. Prepare a tentative budget for your media program to cover a
three-year period. .

Software Hardware
Cost per item -Cost per item-

®= Begirning collection of items Basic collection of
. Total cost for software _ - units
‘ Jotal cost for hardware

Other Costs
“Rental fees for software

Hardware accessories (such as &
extension cords, headphones,
screens, batteries)

Hardware maintenance
BibliBgraphic tools
Pub]icity

Printing costs (such as in- -
structional brochures,
reading/viewing/1istening
Iists%J ’

Miscelldneous expenses
(commercial processing, cata-
log card sets, supplies)

Salaries

-

’ Total Project Costs

A

\




RY

b. Decide how this program will be implemented over a three-year .
period and indicate on the chart below how costs will be dis- .
" tributed. Use extra sheets of paper to itemize expenditures
. more specifically i;necessary. C

«x

First Séccmd, B Third

- 'bATEGdRIE% OF EXPENDITURES Year Year | VYear |TOTAL
Software’ _ - ‘ .
Nunber of items purchased ~ |
Cost , ) ‘ .
/I -
Hardware - ‘ "

Number Bf items .rchased - §
‘Cost- _ ‘ A

Other expensés
Rental fees for software

Hardware accessories o 17~ - .
Hardware maintenance - :\' ' . . “
Bibliographic tools ... H : B |

PubTicity - | N o

P‘;‘inting Costs : .
" Miscellansous Expenses

Salaries * , T
(Indicate budgeted positigps)

TOTAL COST S .




: 7. List the b\biiographic sources you will use for selecting software
‘ - (Consult "Sources of Information," pages 212 through 214.) Indicate
for each title whether you will purchase the item or whether you
will try to share access to this publicat1on with other libraries
- through joint purchase, intérlibrary joan, joint selection meetings.

(Check One) . -
Title - Pur¢hase Shared Access .

8, List the sources you-will use. for ordering hardware. (Cahsult
"Sources of Information," page 252, as well as, “Select1ng
Hardw re," pages ‘149 through 151.)

C . {Check One)
. a. Title of bibliographic tools/quides Purchase Shared Access
- ) \ . - G ' -

-~

1
i

b. Indicate names and addresses of local dealers.

Local dealers ' Address/Phone

Fracs,




STAGE IV: Procedures for Implementing the Media Program* .

. Complete Stage I: Pré]iminary Considerations
. Complete Stage II: Determining Service Preferences
. Complete Stage III: Written Plan for Each Media Format

. Assess “he specific training needs of your library staff. Summarize
" the areas of training and the level needed in a few sentences.

I - T~ T - - .

'E. Indicate how this training will be accomplished. ".(Consult "Oppor-
" tunities for Continuing Education," pages 193 through 200.)

- . 1. Directed reading
2. Visits to Gther librarfes to consult with knowledgeable

ema——— =

librarians

3. -Use of outside consultants (System consultants, Texas State .
Library consultants, audiovisual qgnsu]tants)

Attending professional conferences and conventions
Attending workshops
Use of individualized training materials
Formal courses . )
. _____a. colleges and universities
—___b. schools or departments of 1ibrary science

F. « Formulate a materials selection policy statement for your library by
integrating the rationales for each media format into your existing
materials selection policy statement. (See "Selection and Evaluation
of Matertals,". pages 117 through 121 for sample policy statements.)

G. Formulate a circulation policy statement concerning the procedures
involved in the use of nonprint media software and hardware. (See
.the sample policy statement Joverning the use of Amarillo Public
Library's film collection, page 36.) - :

&

"
3

A\
L)

*Adapted from James W. Ramey, "The Human Element:  Why Nonprint Managers
Turn Gray," Drexel Librar}{/agarterly, v. 7 (Rpril, 1971), page 103. .

&
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K.

Design an evaluation form for software. (See "Selection -and Evalua-

tion of Materials," pages 124 through 127 for sample evaluation forms.)

Utilize this form when previewing and selecting software. Remember
to involve users.

Design an €valuation form for hardware. (See "Selection and Evalua-
tion of Hardware," pages 158 through 161 and the AV Buyer's Guide
for criteria.) Utilize this form when consulting dealers and when
selecting equipment.

Organize acquisition files for hardware and software. These include
consideration files, preview files, on-order files. (For guidance,
see Hicks aqg Tillins=Developing Multi-Media Libraries, 1970.)

Organize holdings files. These include catalog cards and:hardware
inventory files. “(For guides to cataloging nonprint media, see
pages 261 through 263 of "Sources of Information." For guides to
hardware inventory records, see Erickson's Administering Instruc-

————

tional Media Programs, 1968; Brown and Norberg's Administerin
Educational Media, 19;2; ané Hicks and Tillen's Deve‘oging Mu%ti-

Media tibraries, 1970.)

Publicize your new media services.

Plan and conduct user instruction programs in utilization and equip-
ment operation. =

Develop evaluation forms to help assess the impact of your media
services. Indicate performance measurements to be used:

1. Number of nonprint media titles/equipment added to the

collection .

2. Number of nonprint media titles/equipment circulated to
1ibrary users; number used within the 1ibrary N

3. Number of library programs utilizing nonprint media;
*  number of participants.

4. User evaluation forms on specific library programs

5§, Amount of reference, advisory and referral service pro-
vided in the area of nonprint media

6. Number of nonprint materials produced

7. Categories of persons utilizing nonprint media and the
purposes for their use

8. User/nonuser evaluation forms on the impact of the media
program

9. Library, staff evaluation forms on the impact of the media
program -

Y
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?? AMARILLO PUBLIC LIBRARY FILM COLLECTION

. Films reserveéd in advance may be picked up during hours of service:

General Information*

The film collection in the Amarillo Pubf;znf1brary was estab11shéd in
1952, ¥ It is composed of 16 mm sound pictures covering-a wide range of
subjects for all Yroups, but stress is on the films of’adult educational

.and artistic value. Informational films for children are provided.

Film service is free to local adult residents. Non-resident borrowers
may borrow films from this collection by paying a $3.00 service charge
for each film and adhering to rules as apply to local borrowers.

Non-residents may borrow Sponsored Films without paying ‘the service
charge, the only cost being postage and insurance both ways.

Films sent out .of town are booked for one day plus allowance for trans-
portation both ways.

Films are-normally issued for a twenty-four hour per1od They may be
picked up the day they are to be used and must be returned the following’

* day. For an early daytime showing, films may be withdrawn.the day be-

fore the program and returned following the showing on the day of use. y
Films for a Sunday showing may be picked up on Friday or Saturday and
returned on Monday. .

It is essential that films be returned promptly on the date due to avoad
inconvenience to the next borrower. A charge of twenty- -five cents ($0.25) *
per title is made for each day the film is overdue.

Films may be reserved in person or by telephone in the Film Department
of the Central Library as far in advance of the date they are to be >
shown as possible. Reservations should be made between 9:00 a.m. and
6:00 p.m. on Mondays through Saturdays. .

9:00 a.m. to 6:00 p.m.

Because of staff limitations there is no film service after 6:00 p.m.
No film service is available at the branch libraries.

Films may be withdrawn only from the Film Department on the second floor
of the Central Library and must be- returned to the Film Department, .
either in person or by Insured Parcel Post as the case of out of-town
loans.
Borrowers are expected to provide a 16 mm sound proaector of acceptable
make and in good condition. Amariilo Public Library films cannot be
shown on a silent projector. Only an experienced competent projectionist
should.be entruéted with the showing of films.

*

*Reprinted from, ‘Amarilio Public L1brary, Films - (A Catalogue and

Index). 1975, pages 4-6.
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. The borrower is responsible for the cost of replacing films which are lost

vision clearance must be obtained by the borrower.

Loan 1imits - 90 minutes to a person.

Each film is 1nspected after each loan and is therefore in good condition
when it is checked out. The films are to be rewound and returned on
Library reels. The borrower is responswb?e for returning films in good
condition, or for paying the cost of repair or replacement in case of
damage. The extent of damage and cost of repair .or replacement are deter-
mined by the Film Librarian. The borrower will be notified of the amount.

while issued in his name. Films are not to be spliced with Scotch Tape.

Each borrower is responsible for completing the film showing report en-
closed with each program. This report asks for the number of times the
film is shown and the number of Persons in attendance.

Library films may not be shown at events where admission is charged or
whxch are designated for fund-raising purposes, nor any commercial purpose.

These films may not be shown on television without permission from:the .
film producer or distributor, or agency holding, rights to. the f11m. Tele-

LR

The library takes no responsibility. fnnwprOJect1on. The borrower is re-
quired to provide a 16 mm sound projector-gf: acceptable make and an ex- T
perienced competent projectionist. Film ige will seldom occur if o

the following precautions are observed. Co.

¢ .,
Y
-

A. Engage only a trained competent projectionist.
B. Use good properly adjusted equipment.

C. Make certain projectionist properly threads the f11m in
projector.

D. Make certain projectionist properly cleans the "Film Gate"
of the projector.

E. Make certain projectionist remains near the projector while
film is showing.

F. Make certain projector is turned off immediately if image on
screen jumps, if sound is not clear, or if film breaks.

G. Make certain projectionist frequently feels sprocket hole area
of films as it goes onto take-up reel. It is pussible to have
a steady image on the screen and good sound yet damage sprocket
holes. Feeling the film frequently is the only way to detect
this type of damage.

H. Make certain that projectionist does not repair film damage,
does not use splicing tape, scotch tape, masking tape or any
sticky substance on the film.

[. Do not expose film to excessive heat, moisture or dirt. Report
any damage when returning film.
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16 MM FILM

16 mm films are usually educational, industrial, non-feature
or mon-theatrical films (as opposed to feature films which are
those appearing in commercial movie theatres), although some
feature films may also be obtained in 16 mm form. . The des-
ignation, "16 mm," refers to the fact that the width of the
film is sixteen millimeters. 16 mm film is a group medium.
Largely because of the cost, libraries do not usually provide
16 mm films for a single individual to view. However, this
practice may be changing as quieter, smaller and more sophis-
ticated projection systems are designed. '

16 mm film is an exciting, provocative medium. Its larger-
than-life quality and brilliant images are éspecially success-
ful at evoking mood, focusing attitudes and .precipitating dis-
cussion.. Whether as part of a regular; continuing film pro-
gram for children or adults, as a special one-time showing of
a particular film, or as an integral part of project pro-
grams such as service to the elderly, teenagers, or handicapped
16 mm film may indeed be the most appropriate medium for
meeting..some particular client needs and goals.

h

b

it

16 mn £i}m has been with us for a long time. The longevity
cf the Mmedium accounts for the fact that libraries usually
own or can borrow a 16 mm projector. However, most librar-
ies cannot afford to purchase and maintain their own film
collections. The average 16 mm film costs from $200.00 to
$600.00. What can you do if you have a 16 mm projector
available, are interested in providing film showings for your
patrons, but cannot afford to purchase 16 mm films? Da you
have other options?

-

-5
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Obtaining 16 mm Films

Public Library Film Cirecuits

A number of public libraries in Texas have already established
mechanisms for sharing 16 mm films with other libraries in
their area. Film circuits are being set up in the Corpus
Christi, San Antonio, and Houston systems for use by member
libraries in each system, Abilene Public Library and Amarillo
Public Library make 16 min films available to system member
libraries within their-dwn systems. The West Texas Library
Film Circuit, headquartered in Abilene, and the North Central
Film Cooperative, headquartered in Richardson, allow for

=




K3

cooperative purchasing of 16 mm films and their use by )
libraries who pay membership fees for this service.

“According to the 1974 edition of the Texas State Library
Communications Network Policies and Procedures Manual, public
TiBraries generally do not circulate nonprint media to other
pudlic 11br%;1es through 1nter11brary loan. However, if a
public library in your county or in your immediate vicinity
owns 16 mm films, you might check into possibilities for
borrowing their films on an informal basis for use in your
public library.

A

Free Films e

There are many sources of free films. Some are produced and
distributed by manufacturers and businesses. They are de-
signed to sell the company's product. This does not neces-
sarily prevent you-from-using free films provided by commer-
cial business as long as the "sell" is not tpo hard and ac-
curate facts are presented. Be on the lookout however, for
commercial messages which destroy the credlblllty of the film.

-Angthes=-source of free films is the UnltedrStates Government.
,9A,comp1ete catalog may be obtained. by wr1t1ng

e .

Informatlon Branch:-

National Aud10v1sua1 Center (G. S A.)
Washington, D.C. . 20409

For other listings of free films, write

Modern:Talking Pictures Modern Talking Pictures
1411 Slocum Street or 2323 New Hyde Park Road
Dallas, Texas 75207 New Hyde Park, New York

- 11040

Explore souxges of free films in your community. Contact
local organizations, travel bureaus, your county extension
agent, and field offices of state and federal agencies to
inquire about possible sources of 16 mm films. For more
specific information on other sources of free and inexpensive
materials, see pages 216 through 219 of this manual.

As with all 16 mm films (especially free ones) you should
preview the films yourself before showing them to an audi-
ence. In many cases you get what vou pay for, and a free
film which souinids great in the c:¢ ilog description may not
be worth your patron's time.

Low. Cogt Film Rent !

By far the most common method of obtaining 16 mm films is
by renting them, usually for a single showing, For those .

o a2 S
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on a limited budget, film rental libraries, usually operated
by a college or university are invaluable. These agencies
rent 16 mm films to institutions with educational purposes
such as schools and libraries at prices ranging from $2.00 to
$15.00 per film per day. Texas has three major university
film libraries:

Division of Audiovisual Services
University of Texas at Arlington
Arlington, Texas 76010

Visual Instruction Bureau )
University of Texas '
Austin, Texas 78712

These two libraries have fairly large collections of films
on every conceivable topic.

- Texas A § M University o _ -
Extension Film and Slide Set Library
College Station, Texas 77840 ]
Mostly films dealing with agriculture and related topics.
are'contained in this collection. The films may be ordered
diréctly from the university or through your county agricul-
tural extension agent. T |

Virtually every state has at least one large university film
rental library. Four of the largest and best are listed here.
All rent to out-of-state customers and all have very reason-
able rates (from $2.00 to $10.00 for most films). With cata-
logs from the three Texas film libraries and from these selec-
ted out-of-state libraries, the librarian will have access'to
thousands of film titles for almost dny purpose.

University of California . -

Extension Media Center .

Berkeley, California 94720 #

(free catalog) . K =

Indiana University Audiovisual Cénter

Bloomington, Indiana 47401 )

(huge catalog, $5.00) . ,

Kent. State University

Audiovisual Services .

Kent, Ohio 44242

(over 7,000 film titles in catalog, $3.00)
{

University of Michigan :
Audiovisual Education Center f
416 Fourth Street -
Ann Arbor, Michigan 48103

(catalog, $2.00)

5 52
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One word of caution about university film rental libraries:
Because of their low rental charges, these libraries are : .
heavily used. Be sure to order films as far in advance of .
the showing ddte as.possible. Be sure to return your copy’

of the rented film on time to insure that the next pgrson
will have the film available when he requests it. University
film library films receive hard use and sometimes careless
handling. You may occasionally get a scratched or damaged
film print. But for the most part, university film rental
libraties are quite reliable; and for those on a limited bud-
get, their incredibly low rental costs more than make up for
any small inconveniences $uffered. “ e

she

Higher Cost Rental and Purchase

¥

w

There are hundreds of film distribution companies which sell
and rent 16 mm films. The cost of rental from these com-
panies is always higher than costs from university film rental
libraries, but the service is better and the quality of the

16 mm film print you receive for showing is usually better.
Even for the librarian on a limited budget,®the $10.00 to
$65.00 per day rental fee is occasionally warranted if ‘you—
need the film in a hurry 'or if the particular film you ‘want

is not available from university film libraries.

As for purchasing, if ‘there is a chance you will use a parti-

cular film at least four or five times per year for.several

years to come, or if the film you are considering is likely

to remain useful for many years without' going out of date .

(such as a children's classic), you should consider pur-

chasing your own copy of the film or suggesting to your -

Major Resource Center that they purchase it. |

Whether or not you ever purchase or rent from commercial

companies, you will probably want to write for some of their

catalogs. They are usually free and contain excellent des-

criptions and pictures from the films. By browsing through

the fim catalogs, you will get an idea of the wide variety

of 16 mm films available today. A selected list of reli-

™ able film distributors who handle creative, exciting films
appropriate for use in public libraries follows. You may

write the Texas State Library for names and addresses of other

film distributors. Also see page 141 of this manual for :

additional companies. .

44
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- Houston, Texas

Association-Sterling Films
8615 Director's Row
Dallas, Texas 75247

Baptist Film Center
2620 Avenue £ East
Arlington, Texas 76010
cOronet Instructional Films
SSR Box 43

‘Weatherford, Texas 76086
El&é;,gflm Service
Warfield Street .

San Antonio,'Texas 78216

Encycloped1a Britann1ca
Ediiéation Corporation
260 Wynnewood Village

Dallas, Texas 75224°
(214) 943-4751 =
Films, Inc.

Box 31547

Dallas, Texas 75231

Learning Corporation of America
Southwest Media®*Services

14118 Kiamesha Court

77069

SELECTED TEXAS FILM DISTRIBUTORS

= Dallas, Texas

. ~2903 Louisiana

McGraw-Hi11 Films
1945 Ruby Road
Irving, Texas 75060

Melton Book Company
111 Leslie Street
75207

Oxford Films

P. 0. Box 9333
Fort Worth, Texas 76107
Raymer Educational Films

14118 Kiamesha Court .
Houston, Taxas - 77069 ] :

Stevens Pictures of Texas, Inc.
3019 Monticello \
Dallas, Texas 75205
United Films, Inc.

Houston, Texas 77006
(713) 528-2503 *-

BFA Educationdl Media ." -7 S -

218 Sheridan, e
Tyler, Texas 75701

Co




SELECTED NATIONAL FILM DISTRIBUTORS*

ABC Media Concepts
1330 Avenue of the Americas
New York, New York - 10019

ACI Films, Inc.
35 West 45th Street
New York, New York 10036

American Documentary Films
336 West 84th Street
New York, New York 10024

BFA Educat1ona1 Media <
2211 Michigan Avenue f-
Santa Monica, California 90404

mmmﬂFﬂm
1501 Broadway ' )
New York, New York 10036

CRM Educational Films
220 Twelfth Street i
Del Mar, California 92014

Walt Disney Educational Materials
800 Sonora Avenue
Glendalé, California 91201

. o )
_Eccentric Circle Cinema liorkshop ,

P. 0. Box 1481

Evanston, I1Tindis ?0201 ,
International Eilm Bureau

332 South Michigan Avenue
Chicago, I1linois  60604-

International. Film Foundation, Inc.

475 Fifth Avenue, Suite 916
New York, New York 10017

éenchmark Films Inc.
145 Scarborough Road
Briarc]iff Manor, New York 10510

Q

MacMillan Films, Inc.
34 MacQuesten Parkway "South
Mount Vernon, New York 10550

Mass Media Association
2116 North Charles Street
Baltimore, Maryland 21218

Museum of Modern Art Film Library
Eleven West 53rd Street
New York, New York 10019

NBC Educational Enterprises
30 Rockefeller Plaza
New York, New York 10020

National Film Board.of Cangda
1251 Avenue of the Americas
New York, New York _ 10020

Pictura Film Distribution
Corporation

43 West Sixteenth Street

New York, New York 10011

Pyramid Filhs
Box 1048
Santa Monica, California 90406

£

Texture Fi1ﬁ%, Inc.
1600 Broadway
New York, New York 10019

Time-Life Films
43 West Sixteenth Street
New York, New York 10011

" Viewfinders
- P. 0. Box 1665

Evanston, I1linois 60204
Weston Woods
Weston, Connecticut 06880

*See also page 1&1 for additional companies.

.
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Factors To Consider With 16 mm Film

Damage to Films :

Motion picture film can be easily damaged. Usually the
cause 1is 1mproper threading in the projector resulting in
torn sprocket holes and broken film. Obviously, the solu-
tion to this problem is to make sure that everyone who bor-
rows Oor shows a 16 mm film from the library knows how to
thread the projector. Self-threading projectors might seem
to be a solution. Unfortunately, if film is somehow inserted
improperly into the self-threading machine, the machine will
"chew up" the £ilm more rapidly -than a manual threader ever
suid. Careful threading of any proyector is 1mperat1ve
s1en using 16 mm film.

If you damage a rented or borrowed 16 mm film, there is no
cause for great alarm. Be sure to enclose a note when re-
turning the film to its owner indicating that the film has
been damaged, describing the damage, and if possible, marking
the point of damage bywéli?p%ngﬂa small piece of paper in at
the appropriate place whey rewinding the film. In most cases,
absolutely NO charge for damage will result. 16 mm film is
easily spliced and mended. Film rental companies and librar-
ies are quite used to the minor damage which occurs to their
films. Even if you have destroyed a foot or so of film, you
will probably not be charged for the cost of the entire film

but for "replacement footage'; the section that has been

damaged.
The” Need for a Darkemed Room

Although lenticular and super bright screens are better than
others f{or use in semi-darkened areas, it is still irue that
the darker the room, the brighter the 16 mm image will appear.
This can be a problem for some libraries wishing to show
films during daylight hours. Blinds or shades can help. How-
ever, for f%equent 16 mi film showings during the day investi-
gate the possibility of installing heavy curtains extending
from ceiling to floor.

_Table-Top and Carrel Viewing of 16 mm Films

Most other visual nonprint media, videotape, slides, film-
strips, and 8 mm film, are easily used by individuals or
small groups with table-itop equipment and viewers set up in
carrels or on regular library tables. Becausc of the size
of the projector, the need for relative darkness, and the
size of the projected image. 16 mm films must be viéwed in
a separate room or 2t least a partitioned-off corner of a
room. Table-top and free-standing rear projectiocn systems

for 16 mm film do exist which could be adapted for libr:ry




use, but these are usually expensive.($300.00 without the
cost of the projector), require that the projector be fitted
with a special lens, and still need a fairly large area for
use. A possible solution to this problem is to convert a
large closet or small interior room into a 16 mm viewing
room or to partition off a windowless corner of the library
to serve as the 16 mm viewing area.

S

16 mm Equipment

Showing 16 mm films requires a minimum of equipment, A pro-
jector with take-up reel and a screen are all that is needed.
If necessary, a white wall or an ordinary bed sheet serves
surprisingly well as a screen.. If a small or medium-$ized
library obtains most of its 16 mm films from rental or other
loan sources and does not own its own films, there is no
need for film splicers, cleaners or inspection devices, If .
your library is considering becoming a center for 16 mm films,
you will need to consult with other libraries maintaining’
large 16 mm collections to discever the special requirements
of an extensive 16 mm film library. ) :

The Projector ‘ ) T

= |
16 mm projectors are expensive but very durable. Kodak and
Bell and Howell are the most commonly used brands for insti-
tutional use, although International and Singer are also
popular. Current costs for 16 mm projectors range from
$700.00 to $800.00. A chief decision concerning 16 mm pro-
jectors is whether to choose a self-threading or manual “
threading machine. Opinion is'divided as to the reliability
of self-threaders. Bell and Howell markets several models
which are self-threading, but Eastman Kodak does not have a
. self-threader on the market at the present time. If pro-
jectors will be used within the library where trained person-
nel ure always available to operate the machines, a manual
threading machine is recommended. With just a little practice
anyone can be trained to thread a 16 mm film properly, and
manual threaders have much less that can go wrong.

Sereens

Da-lite, Draper, Knox and Singer are the big names in screens,
They all handle comparable models of similar quality. Most
screens cost from $50.00 to $75.00. Projection screens come
in different sirface finishes - beaded, matte white, lenticu-
lar, and super bright. See pages 29 through 31 of the A-V
Buyers Guide for a good discussion of the advantages and dis-
. advantages of different screen surfaces., You can also discuss
your particular needs with your audiovisual dealer.
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8§ MM FILM

Open Reel and Cartridge Formats

8 mm film (the popular "home movie" format) is used by some
public libraries not only for film programs but also for

home circulation to patrons who have access to their own

8 mm projector. 8 mm‘film is one-half as wide as 16 mm film.
"Super 8'" :is the same width as regular 8 mm but has 50%.more
picture within the same width. Super 8 is fast becoming the
standard 8 mm film used, "especially for library and educa-
tional purposes.
8 mm has certain advantages over 16 mm film. 8 mm £ilm is
much cheaper than 16 mm film. A 16 mm sound film of about
thirty minutes costs $204.98; an 8 mm sound version of the .
_same film is $86.98. 8 mm film is more appropriate for in-
dividual and small group use because of its small projector
and small image. 8 mm films can be produced locally.

On the other hand, 16 mm is still superior to 8 mm in a num-
ber of ways. There are more titles available in the 16 mm
than in 8 mm format. The 8 mm image size is too small for
groups of over twenty to twenty-five people. The 8 mm pic- |
ture is not as sharp or bright as the larger 16 mm image. X ]
The 8 mm equipment industry is still in flux, especially.
regarding 8 mm sound films. Some cannot be played on all 1
8 mm sound projectors. 1
}
|
1
|
1

8 mm Equipment

Sound or silent. 8.mm projection equipment should be
bought with care since it is not as standardized as 16 mm
equipment. All 16 mm projectors utilize an optical sound
track (the sound is '"'read" by a beam cf iight); some 8 mm
films have optical tracks but most have magnetic sound tracks
. (a strip of magnetic t@gpe like regular audio tape). It :

. appears now that magnetic sound will become the standard for
8 mm film. Silent 8 mm projectors are also available but are
not as versatile as sound projectors. Silent projectors will
show only silent filins, but most sound projectors will show
either sound or silent films. Prices of sound 8 mm projectors
range from $350.00 to $450.00, while silent 8 mm projectors
_costybetween $150.00 to $350.00. ’

Y

u‘ ‘Rggplar or Super 8. If the projector is called a '"Dual- ~
8" projector, it will show both regular 8 and Super 8 films.

F




If not, it will show only one or the other. It is useful to
have at least one Dual-8 projector since some older films
may be available only in regular 8.

Cartridge or open reel. Some 8 mm projectors utilize
an open reel system just like 16 mm projectors; others (notably

_certain Kodak 8 mm projectors) require that the film be loaded

into a cartridge to fit that projector. The cartridges cost
from $3.00 to $4.00 each, and the film must either be stored
in these cartridges or loaded into them before each playing.
Moreover, the size of the cartridges is not fully standardized
from one company to another.

Wherg to Obtain 8 mm Films
Grace Kone's 8 mm Film Directory, James Limbacher's Feature
Films on 8 mm and 16 mm, and the NICEM: Index to 8 mm Cartridges

(all listed in "Sources of Inforamtion,™ pages 220 through _
221) are good bibliographies of 8 mm films. One commercial
source of many 8 mm films is Blackhawk Films, The Eastin-
Phelan Distributing Corporation, 1235 West Fifth Street,
Davenport, Iowa, 52808. This company specializes in old
movies (both silent and sound), newsreels, and cartoons in
regular 8 mm and Super 8 mm formats. Some examples of their
offerings include numerous ''Our Gang' comedies, newsreels of
Lindberg's flight, W.C. Fields comedies and Walt Disney car-
toons. Prices for these 8 mm films are in the $30.00 range.

The Eastin-Phelan Distributing Corporation has available a
free six-month trial program for public libraries interested

.in starting a collection of 8 mm films for-home.use by patrons,

as well as for film programs. Public libraries participating
in this program will select a group of about fifty 8 mm films
which they may use for a period of six months. The company

asks that the librarian publicize this collection and promote

" the usage of the 8 mm films. At the end of six months, if

this program has not been successful in the judgment of the
librarian, the films.may be returned and there will be no
charge to the library. If, however, it is successful, the
librarian will be billed"for the films in this collection. _
The library must supply its own projection equipment and is
responsible for any damage to the 8 mm films while they are
in the library's possession. __For more information on this
program, contact Mr. Robert L4 Evans, Vice President of the
Eastin-Phelan Distributing Corporation. ’

8 mm Film Loops

A new way to.package 8 mm film is the 8 mm film loop. Avail-

able in both silent and sound versions, film loops are'a con- |

tinuous loop of Super 8 mm film permanently housed in a plastic
‘ >\,
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cartridge. They are usually very short, with a playing time
of two to ten minutes, and are sometimes known as "single
concept" films.

The advantages of 8 mm film loops for public libraries in-

| clude the fact that they are inexpensive, ranging in price

g - from $5.00 to $15.00 per film loop; easy to use, requiring
no threading and the use of a simple projector; and available
in a variety of skills/teaching areas, such as how to change
a spatk plug and‘animals of Africa. Disadvantages that 1i-

, braries face in using 8 mm film loops are that the cartridges
and film are not too durable under very heavy use, projectors
are a bit noisy, silent and sound film loops require differ-
ent projectors, and all film loops will not fit all film loop
projectors. '

Technicelor and Viewlex are the principal suppliers of film

loop projectors at this time. Silent projectors range in

price from $110.00 to $175.00. Sound projectors may cost as
: much as $400.00.

To find out .what 8 mm -£ilm loops are available, write for
the catalog, Source Directory: Educational Single-Concept )
Films, available from ¥

Technicolor Corporation

¢ - 11985 Placentia Avenue -
Costa Mesa, California 92627

You can also request free copies of the BFA catalogs of 8 mm :
film loops. Address this request to

* Mr. Robert D. Davidson
BFA Educational Materials
218 Sheridan Street
_ . Tyler, Texas 75701
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.extend ite video service directly to patrons in their homes, in

* ies that get involved ncw will enhande their prospects for leader-

VIDEO/CABLE - GETTING INTO TELEVISION

\

\\
I believe applications of video technology and video program-
ming within & library system will. open up countless possibili-
ties for mew library services. Programs aired on publie tele-
vieion, for example, could be repeated at the local library for
patrons who either miseed the show or want to view it again. ‘
Like a film series, cassette programming can cater to special '
interests. With cable tie-ins, of,‘course, the library could

community centers, in hospitals and institutions - wherever there
are people to watch programs. . ‘

Librarians are already familiar with such uses ‘of vidéo technology
as in-gervice training for etaff, taped comminity meectings, elec-
tronic reference service. But that is only the beginning. With
proper equipment and staff, libraries can use cable o transmit
facsimile, a local events directory, gonsumer information, basic
adult education, a community services directory, an electronic
newspaper, an interactive retrieval system, even foreign lan-
guage and foreign cultural information. These ave the library
services of the not too distant future. ;
As I see it, the library is ideally euited to initiate experi-
mentation with video technology and to study community impact.
Community leaders look to the library for much of their day-to-
day information and veference service. Why not video information
aleo? .

I also think the library is eminently qualified to act as a clear-
inghouse for information about the growing number of uses for
video. In this eva of changing eleetronic communications librar-

ship in the future. The community will expect the libraries to
supply video program material just ae they handle books and records
today. : ) ¢

There i8 a challenging future for libraries in video, especially ]
for those willing to get involved right now. I can assure you .
that the public will be receptive. The sky i8 the limit. I wish

thogse who venture forth the best of luck in opening new vietas in

library service. (From an address by Denis J. LaComb, Program
Circulation Manager at the Maryland Center for Public Broadcasting

to the Métropolitan Library Service Association meeting in’St.Paul,
Minnesota, on October 25, 1374, Reprinted in Cable Libraries,
V. 2, November, 1974.) ’
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Mr. LaComb provides an excellent summary of the areas in which

public libraries might begin serv1ng up information - video

style. This section of the manual is not a detailed guide to

television and libraries, but rather a compendium of approaches

a public library might take to serving its community through

video. ‘ ]
|

Provide Viewing of PTV Programs

Since the 1950's, public television (PTV), sometimes called
educational television, has provided Americans with an alter-
native to commercial teleV151on. Since its support arises |
from sources other than the commercial sale of air time, PTV
generally provides programming aimed at specific needs in-
stead of mass audiences. Within PTV an even finer distinction’

" ¢an be made between general educational or enrichment program- “
ming and instructional television (ITV) designed for schools.

Upon arrangements with PTV stations, pub11c libraries could
have access to both types of programming - examples of which
are cited:below.

|
PTV Programs’ ITV Programs //1

Children Primary 4
The Electrie Company, Sesame Street, -- Let's ALl Sing, All About You, . . /

Mr. Rogers' Neighborhood Tell Me What You See
Culture Primary-Intermediate N
Mhsterpzece Theatre, Book Beat, Carrascolendas, Villa Allegre, |
Evening at Pops, Classiec Motion Cover to Cover, Animals and . |
Pictures Such : o
Instruction Intermediate-High School ' |
Frendh Chef, Making Thmgs Grow, Images and Things, Bread and |
Folk Guitar _Butterflies, Inside-Out, Western
- Public Affairs - Civilization, Matter of Fact - i
. Washington Week in Review, Firing Matter of Fietion, Life Around - |
Line, Bill Moyer's Journal Us |

Among the alternatives open to public librarics interested in-
S e providing PTV viewing facilities are vagying levels of service.
Two are described here. . ®

1. Simply provide library-housed television monitors which
will pick up programs as they are broadcast off .the air.
This would be of particular service in those communities
where special antennas or cable is needed to receive PTV
station signals.




A second level of viewing service involves greater in-
vestment in equipment and program fees. -However, it
exemplifies ”ghe right video at the right time for the
right viewer." At-this level, a public library would
provide PTV programming in videocassette format enabling
patrons to select from an array of materials for viewing
at any time. Videocassettes themselves are comparable

to an audiocassette in ease of use, and to 4 book in size.

The viability of this approach is shown by the results of
an experimental study called WATCHABOOK, undertaken by the
Public Television Library (PTL). As a department of the
Public Broadcasting Service in Washington, D.C., PTL serves
as a national delayed-distribution center for public tele-
vision programs. Funded by PTL, private foundations, and
by the libraries themselves, the WATCHABOOK project in-
volved the Monroe County Public Library (125,000 volumes)
in Bloomington, Indiana; the Kirn Memorial Library (300,000
volumes) “in Norfolk, Virginia; and the Jackson Metropolitan

Library (230,000 volumes) in Jackson, Mississippi. Accord-"

ing to the study's final report, program objectives fot
the public libraries were as follows:

1. To determine the suitability and applicability of the video-

¢ cassette as an additional public library resource.

2. To ascertain the necessary extent of public library staff
involvement in the operation and logistical aspects of pro-
viding a videocassette capability as a library resource.

3. To assist in determining the best environment within the pub-
lic Tibrary for "one-to-one," on-request utilization.

4. To develop statistics on the technical reliability of video-
cassette equipment and tape under high utilization situations.

A partial summary of data included these facts:

1. Equipment reliability: The 3/4-inch "U" videocassette ma-
chines in 211 three participating libraries performed with
a high degree of reliability, provided a consistent preven-
tative maintenance program was followed.

2. Age of users: .0Over seventy-nine percent (79%) of all users
of the WATCHABOOK materials were in the 12-30 age bracket.
In general the younger the 1ibrary patron, the more use was
made of the/videocassette equipment and WATCHABOOK video-
cassettes. Younger patrons, particularly teenagers, were
not inhibited by the electronic equipment. Most patrons °
found the 3/4-inch videocassette equipment easier to use than
other reel-to-reel audio or video tape.equipment or 16 mm
films which required threading. Older patrons were more
"serious" in their use of the equipment.

'
-’
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An average of twelve.percent (12%) of the WATCHABOOK patrons
had used other nonprint library services, but written com-
ments on the PTL-designed questionnaire indicated that' the
videocassettes were a preferred medium for over seventy-three
percent (73%) of those responding.

3. Race: "In Jackson, Mississippi, and in Norfolk, Virginia,
WATCHABOOK utilization by minorities was high (forty-six per-
cent and forty-three percent,.respectively), with a positive
carry-over to print,materig}, In addition, many WATCHABOOK
patrons secured library cards or became more frequent users
of the library because of their experience with WATCHABOOK.

4. Repeat users: The majority of the total number of users of
WATCHABOOK materials were repeat users. Repeat users (who
were initially drawn to the equipment by curiosity) needed
little help in operating the equipment and as the experiment
progressed they increased their requests for other or more
program materials.

5. Library users: The majority of users possessed a Tibrary card
*  but professed to be infrequent users of the library. Over

seventy percent (70%) of the occasional library users indi-
cated that they sought out printed material on the subject
after they had viewed the videocassette. In all three.parti-
cipating libraries the WATCHABOOK experiment was credited with
attracting non-library users - and occasional 1ibrary users -
to the library and in some instances to become library card
patrons.

6.° Programs: The most watched programs at the three participating

libraries were in the leisure time subject areas of sports or
cultural, although the how-to-do-it programs were also ex-
tremely well used. The 141 basic PTL-provided programs which
were used as the "starter package" were regularly used but
programs produced by the local PTV stations and deposited
weekly in each library had an ‘increasing viewership as the
project progressed.

Among the conclusions of the WATCHABOOK experiment are

these:

1. The technical reliability and versatility of the videocassette
medium is a natural for use in a one-to-one environment in a
service-oriented organization.

2. The videocassette technology and WATCHABOOK concept is ex-
tremely valuable in introducing 1ibrary patrons to new library
audiovisual services and is particularly helpful in capturing
the attention of young patrons.
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QUESTION: Are any of the above, findings related to the
objectives of your pub11c library? If so, we SUGGEST
that you: .

The individualism and one-to-one relationship between the
user and the videocassette machines and television monitor
enhances the television program utilization by offering a
unique feeling of control and power in the user. The easy
stop, start, rewind and fast forward features of the video-
cassette machine contribute to the feeling of viewer control.

The co-relationship between the use of the WATCHABOOK video- ’
cassette program subject matter and printed material in the /
same subject area_ is extremely ‘high and ultimately beneficidl.
to - and‘complements - the printed 1ibrary services.

The WATCHABOOK experiment was a unqiue and particularly re-
warding success for all elements and agencies involved in-
cluding the 1jbrdries, public television stations - and most
particularly, the library patrons. (To obtain a copy of the
Final Report and a catalog of programs, write to the Public
Television Library, 475 L'Enfant Plaza, S. w., Hash1ngton,
D.C., 20024.)

Inform the Texas State Library of your interest in such a
project in order to obtain help and further guidance to in-
formation sources.

Explore funding resources by §a) reexam1n1ng your guide to
LSCA grant applications, and (b) compiling a list of poss1b1e
support from foundations 1isted 1n the Educational Media Year-

book, 1974.
Consult your manual's, “"Sources of Information," ‘for references
on V1deo (pages 226 through 226). "

Ident1fy commercially produced videotapes and v1deocassettes
through b1b11ograph1es, review. sources, and directories of
distributors listed in the videc section of "Sources of Infor-

- _ mation" (pages 226 through 227), and the,se1ective Tist of

video producers (page 144).

Contact other institutions that have worked out program lend-
ing contracts with ‘their local PTV stations: (a) District of
Columbia Public Library with Washington's public television
station, WETA, and (b) Community Video Exchange housed in the
Milwaukee  Public Library with the city's PTV channel. (Both
these programs were ‘announced in Advanced Technology: Librar-
ies, July, 1974).




6. Contact your local public television station-in an effort to

- work out a cooperative venture with access to local program-
ming. .As far as we know, cooperation between PTV stations
and public libraries in Texas is virgin territory. Currently
the Fexas State Library and KLRN in San Antonio-Austin have
laid tentative plans to develop guidelines on how public 1i-
braries might become subscription members to instructional
television programming. KLRN has responded with enthusiasm’

For your convenience, listed below are PTV stations in Texas:

EDUCATIONAL TELEVISION STATIONS IN TEXAS

Station Manager:
Terrel L. Cass

2

Television Fact Book. 1974-75 edition. Volume 2. Television
Digest Inc., 2025 I. Street, Washington, D.C. 20006. Annual.
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Austin/San Antonio Dallas \
KLRN Channel 9 ‘ KERA Channel 13
Commynications Center 3000 Harry Hines Baulevard
University of Texas: Dallas, Texas 75201
P. 0. Box 7158 , Vice President & General Manager:
Austin, Texas 78712 : Robert A. Wilson
President & General Manager: ITV Director: Barry Wells .

Robert F. Schenkkan
Instructional Coordinator: Houston

Myrtle Boyce KUHT Channel 8

University of Houston

Belton/Killeen 4513 Cullen Boulevard
KNCT Channel 46 Houston, Texas 77004
Central Texas College Manager: James L. Bauer
Highway 190 West .
Killeen, Texas 76541 Lubbock /
General Manager: KTXT-TV Channel §

Richard Wilson Texas Tech University

Tech Station Box 4359
College Station Lubbock, Texas 79409
KAMU-TV Channel 15 Station Manager: John Y. Henson
Texas A & M University ETV Director: D.M. McElroy
College Station, Texas 77843
Station Manager: Wichita Falls
_ __ Dr. Mel Chastain ] KIDZ~TV Channel 24 |
T ¢/o Ray Farabee S T

Corpus Christi 816 Seventh Street
KEDT Channel 16 =~  Box 5147
P. 0. Box 416 Wichita Falls, Texas 76307
Corpus Christi, Texas 78403 Chief Operator: Leon Hoeffner




Video/Cable - Thinking of the Technology

Whatever level of video service you select, questions re-
‘garding video technology reddily come to the forefront.
Keep in mind that our advice below is meant to be as simple
as possible.

1., Consider the characterisitcs of videotape.*

In brief terms videotape is audiotape with pictures.
This means that it possesses some of the same charac-
teristics of the audio medium plus visual motion:

Once recorded, videotape can be replayed immediately
without delay or cost of processing (as in film).
Videotape can be érased and used repeatedly.
Equipment is portable, allowing playing in many
locations other than a studio.

Content can be excerpted, revised, and edited.
Equipment is operable by all age groups, 1nc1ud1ng
children..

Most important, it constitutes a process of produc-
ing, storing, and replaying information.

2. Follow a few video investment guldellnes

a.

¥

KNOW WHAT YOU WANT TO DO WITH VIDEO BEPORE YOU ASK,
""WHAT SHOULD I BUY?" To whom do you wish to supply
video programs? For whom do you want to record?
What do you want to record? i
Consider borrowing or renting equipment while you
decide its specific potential for your library.
Once you have identified video objectives, hire a
consultant to help with equipment specifications.
In addition to capital outlay for equipment, Cost
estimates need to cover staffing, hardware main-
tenance, and software.

Reliable maintenance and local dealer service may
actually determine your selection of equipment brand
name.

Remember that "fashionable' media purchases may
rapidly become notorious for lack of use.

START SMALL.

*Videotape is available in widths ‘ranging from 2" to %”

Two inch and one inch tape is generally used for commercial
television broadcastlng It is the %" and 3/4" tapes and
their accompanying equipment to which we address our dis-
cussion.

b
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3.

Familiarize yourseif with basic video equipment.

a.

Should you select reel-to-reel videotape, video
cartridge, or videocassette formats?

Utilization should determine your answer. Reel-to-
reel videotape recorders (VIR's), comparable to open-
reel audiotape recorders, are recommended if you

plan to produce and edit video programs. Most com-
mor'y used machines are those which handle half-inch
videotape. ~Since they are standardized in what is
called EIAJ format, half-.inch tape recorded on one
VTR can be played back on a VTR of another brand

name thus making videotape exchange possible. Port-
able VIR's, including the brandagames, Porta Pak and
Video Rover, belong to this family. Battery-operated
and light weight, they can be slung over your shoulder

"and used anywhere.

/

Video cartr<ige and videocassette machines, compar-
able to audilassette recorders, are used for play-
back. If your purpose is to provide viewing of -

video programs for library clients, these players

are your answer. Users easily insert the cartridge
or cassette and simply push a button on the playback
unit, with no dangers of tape erasures or problems

in threadlng Video cartridges have the advantage

of allowing you to place locally-produced half-inch
programs immediately into a cartridge for public use.
Video cassettes have the advantage of widest avail-
ability of commercially-produced programs; but since -
cassette players use three-fourths-inch tape, you
must transfer any locally-produced half-inch shows

to the wider tape. Cassette equipment can be pur-
chased with playback capability or with both phayback.
and record features., -

Should you invest in color or black and white?

This is a question that must be resolved only if’ you
are going into videotape production. If you want
more than black and white, color cameras must be pur-
chased which will at least double your expenses.
Cable Libraries offers this advice:

Many recorders and playback units have color capability. This
means you can start with a black and white camera and continue
to use the same playbuck equzpment if and when you bugue codérm
camera.,

62 ¢
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Of course, you still have to decide if you need color. Some-
times there is little choice. If the cable system studio,

the schocls, the .access center are all equipped with color,
you probably have to follow suit. Given a free choice, de-
eide yhich is more appropriate for your use. Color enhances
ehildren'’s programming but adds nothing to- forims, meetings
and discussions. Color ig essential fer a folk festival and

» for an art show. It is unizgortqnt for poetry readings and

for visual history comsisting . ' 'interviews with local people.
Even for video reference service, by and large, color is not
essential. (From "Hardware: A Guided Tour," Cable Libraries.
Volume 2 (April, 1974), page 5.) :

What basic equipment is necessary for video service?
TO PROVIDE VIEWING OF VIDEO PROGRAMS ON VIDEDCASSETTE

OR VIDEO CARTRIDGE, YOU WILL NEED: (Approximate base
costs are given.) . : :

For Videoca;settes: For Video Cartridges:

Recorder/player "~ $1,500 $1,350
- OR, . t

Player . $1,100° $1,100
Color monitor/receiver ]

12" picture tube 25" picture tube

(for individual viewing) OR (for group viewing)

$550 $620

Pre-recorded programs ourchase: rental:

(per half hour) $125 - $160 $ 15 -.$50

TO PRODUCE HALF-INCH VIDEOTAPE PROGRAMS WITH A
BASIC SINGLE-CAMERA S>YSTEM, YOU WILL NEED:

(Approximate base costs are given.)

For For

Monochrome: Color:
Camera with viewfinder and zoom lens $ 830 $4,000
Videotape recorder $1,245 $1,250

(Portapak System:
Includes portable camera and VTR) ($1,750) ($7,000)

Monitor/receiver

11"-12" picture tube . ’ $ 275~ $ 550
OR ) OR OR
18"-23" picture tudje $ 335 $ 620

$2,350 + $2,800 +

'




Tripod/dolly $250 +

Connecting cables $ 60 +
Microphone/extension cables $ 50 +
Lights $70 +
Videotape (blank) ©$12-9%18

(30-minute reels)

Organize Your Community for Cable Television Action

» A}
CATV comprises a second area of library activities in video.
Basically cable television (CATV) is a system whereby tele-
vision signals are relayed to home or institutional receivers
by coaxial cable instead of'over the air. This means many
advantages to subscribers: a) a much greater number of chan-
nels (twenty to .thirty).'aré available; b) pictures are clearer
since they are free from other broadcast interference; c) de-
livery of direct-to-home information services are possible;
d) 1972 FCC rules state that in major cable markets where
there are a minimum of 3,500 subscribers at least one public
access channel must be provided free for citizen use, while
one educatio=a]. program channel and one municipal program .
channel must e provided for five years of free use. In
-~ short, CATV cua remove television from dominance by three

. commercial networks and can make special audience programming
feasible within community. settings. It hands video-power to
the people. -~

S

Cable communications is a local medium, and it is the -respon-
sibility of each community to design, franchise, and regulate -
. the kind of cable system it wants. Bec.use of the versatility
of cable, po-.ntial levels of library involvement become in-
numeérable. 1o illustrate, we call your attention to the 1974
report of the American Library Association Video/Cable Study
Committee. <Stocked with valuable -advice and information, the
report opens its Section I with an overview of CATV and a dis-
cussion of cable regulations and local ordinances. Secfion II 1
brigfly considers video technology: tape formats, equipment _
formats, and hardware specifications. Section III (duplicated
on the following pages) orients libraries to a role as organi- |
zers for cable information |

R T, T
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LIBRARY IN COMMUNITY ORGANIZATION

Cable Television has become an issue of local con¢ern and cause for
community organization in many municipalities. Fearing that cable may
develop 1ike commercial radio and broadcast television with community
programming and access to communication systems being given only lip
service, coalitions, consortia, and citizens groups have been formed

in cities throughout the country. Frequently these groups make prelim-
inary studies of the communication needs of the community and facilitate
the establishment of an officially designated study group, broadly re-
presenting the community, to make a detailed study qf cable communica-
tions.requirements. Other community groups have urged the establish-
ment of an, official regulatory board or agency to supervise the opera-
tion of a cable company to protect the public interest as spec1f1ed in
an awarded franchise. Yet other community organizations supervxse the
operation of the three free channels.

Librany as .Community Catalyst -

Organizing the community may simply mean making the community aware of
what cable can or should do. Often, municipal officials who must make
decisions about cable have not had the necessary information at hand.
People of the community - educators, ministers, business men, neighbor-
hood leaders - may not realize what is at stake yet all will eventually
be 3:fected by what happens to the cable system.

The 1ibrary is an excellent 1nformat1on agency to aid the community in
understanding video/cable needs, By.providing information and facili-.
ties, the library may inform municipal officials and stimulate the estab-
lishment of community coalitions of people having common concerns for.

,the development of an optimum cable system.

The Madison Area Library Council held a series of public informa-
tion meetings at the.library. People who attended the meetings
felt the need to form a permanent group to study the development
of cable in Madison, Wisconsin. As a result, the Citizens Cable
Council of Madison was organized, with two 1jbrarians as members

of the steerinj committee. ;\

Becoming Involved in Cible s

The proper time to become involved in cable uepends upon the status of
cable in your own community. . If a franchise has already been granted
in compliance with the 1972 FCC rules, the community would be more con-
cerned with the problems of programming and regulation rather than
franchising and would best direct its energ1es to the problems of ac-
cess programming.




If the community is located in a grandfathered system* that needs revi-
sion of the existing franchise by 1977, it should erganize a campaign
to inform the franchising authority of issues to be negotiated.with

the gablg operatdr in revising the franchise. Governments which are
considering the franciiising of a cable system in the near future are
most able to effectively organize and plan for thg\specifics of an

optimum cable system. . N

Assuming a Role in_Community Organization . ‘\\\

"To ‘deal with the many issues of video/cable technologies, the library
frequently makes plans for the use of the access channels as a focus ‘-
for its own video/cable activities. Each library must develop. its own
philosophy and priorities of service to determine how it will project
itself to the community; either as a municipal. agent and hence a poten-
tial user of the local government channel, as an educational agency to
' provide information via the free educational channel, or as the center
for free public-access to video information by prograiming the public
access channel, or perhaps, leasing its own channel.

In several situations libraries have attempted to represent the community
either through appointment to local cable study committees or in testi-
mony before state and national officials. Nationally, the American Li-
brary Association attempts to represent all points of view as a member
of Publicable, a national cable coalition. - Locally, however, most li-
braries develop their role in relation to other community cable inter-

L]

ests, which vary greatly.

For municipal uses of cable, San Jose (Ca.), Memphis (Tenn.), Mobile (Ala.),
San Francisco (Ca.) and Boulder (Col.) libraries have been working with
representatives of various city departments or municipal officials. Each
of these libraries is or will be operating studios for local government
programming, including the training, planning and taping of public af-

fairs programming. Many libraries, such as the Arlington County Library

. (va.), and Sacramento City and County (Ca.), St. Louis (Mo.) and Washing-
ton, D.C. Public libraries have participated in official study groups to
determing¢  the future of cable in the community: p -

In the educational area, although few public libraries have the video
resources of college or university libraries, an alliance of educational
institutions provides mutual. benefits. An educational consortium can
also speak as a strong, unified voice in making these needs and plans
known to decision-making bodies. Through cooperative effort educational
institutions can better implement use of cable through joint funding,
sharing of facilities and equipment, and coordination of administration -
of the educational channels. While public 1ibraries would not provide
instructional services, they consider-video reference services, community
information services, and open university programming well within their

- responsibility as an educational agency serving informal learning needs.

*Those cable systems in operation prior to March-31, 1972, when a new set
of FCC rules went into effect. 1972 regulations call for specific types
. of community-oriented programming, among other requirements. ~

-
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in great detail uses for educational channels which have been re-
quested. "~ The public library is represented in the consortijum and
its needs are spelled out in the consortium's recommendations.

. e In Sacramento, California, an educational consortium has planned

San Francisco's public library, school district, and colleges and
universities have joined together as an "Educational Non-profit
Corporation" and made arrangements with the grandfathered cable
operator to activate an educational channel. The non-profit cor-
poration with representatives from major educational institutions
and selected community groups will determing the coordination and
sharing of video resources among the various agencies and the
communi ty. .

Public access users are difficult to identify. By definition, every
citizen in the franchise area is a potential producer of public access
programming. A]though citizen cable coalitions have developed in a
number of cities, it is more common to have but a few individuals and
special-interest video groups who understand the significance of public
access for their c1ty Several libraries and some cable operators have
-astaken steps to organize groups to plan video/cable programming for pub-

- 11c. access.

In Bakersfield (Calif.), the local cable company in cooperation
with the Alternate Media Center of New York Uziver§%ty established
a "PubTic Access Workshop" to teach the community public access
production. Ms. Marsha Dolby, Pulrlic Information Officer for

) Kern County Library has been a leader in the organization and
operation of this public access center.

In Memphis, Milwaukee and Washington, D.C., the public library has
been proposed as facilitator .for the public. access channel. Each
Tibrary has worked closely with the community by educating it to
the potentials of cable communications.

lera_x_Cogperat1on

Individual 1ibraries may find additional help by contacting other 1i-
brarians interested in video/cable developments. Not only can libraries
share information, experiences, and videotapes, but can also grow into

a substantial political force to help shape the direction of v1deo/
cable development ragionally or state-wide.

The Public Information Program for Connecticut Libraries was the
catalyst for organizing a core of librarians throughout the state
into the Connecticut Library Advisory Group for Cable Television
(CLAG), which is involved with library/cable education, cable
policy making, and legislative lobbying.
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The ALA Social Responsibilities Round Table Video/Cable Task Force,
initiated at ALA Midwinter, 1973, has presented programs at ALA
conferences and has a national information network that exchanges
information about video and cable library activities with librarians
and other interested people around the country. .

-

LIBRARY AND COMMUNITY EDUCATION

The library as a free information agency is in an excellent position to
educate the community on cable communications. First, as a non-partisan
agency it offers a neutral meeting ground for people representing all

points of view. Second, there is usually staff, meeting . and saf- .
mation

ficient community contact for the library to. provide info

n'to the
community as it learns.about cable. S

-Whom Should We Educate?

First to be educated should be the librarians themselves. As informa-
tion specialists, librarians should be aware of the developments dealing
With educational technology, inciuding video and cable. There is ample
material of specific relevance to librarians that should be studied for
local application. -

The Tibrarians can then educate the public. In addition to having print
materials available for public information, the library may undertake a
program of developing "Video Literacy" in the community. Video 1iteracy
is the ability to communicate through the video medium. Currently, the
_ public relates to highly professional, polished television production
expertise. Viewers, too, will have to develop a habit of watching in-
expensive television programs that have been produced by friends or
neighbors. . »

Port Washington and Huntington Public Libraries in New York State
(both communities without cable television systems) began the pro-
cess of building video 1iteracy by having members of -the staff
train people in the use of portable video equipment and checking
out equipment and blank videotapes to them. Finished tapes are
kept in the library for individual viewing or are Toaned out with
playback @quipment for group showings. When the cable system is
built in each community, the public will be visually Titerate and
will be able to translate its needs for information into a video
format for public access gable programming.

Local politicians need to be informed. Local franchising authorities
(City Officials) must be made aware of the social and.informational
potential of cable television. Conversations with city officials,
testimony at city hearings on related matters, and workshops for 1i-
brary board members and municipal officials are useful ways of educa-
ting them.

——
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. Tulsa City County Library, Oklahoma, held workshops for-its Board
,of Trustees explaining cable communications and its potential.
The Board then facilitated the establishment of the local govern-
ment studio in the library. .

Many libraries across the country have testified before a state
committee explaining the librarians concern for the development
of cable communications. San Jose, New Orleans, Madison (Wisc.)
and Minneapolis (Minn.) have worked closely with its city officials
to inform them of programming possibilities and.communicatioh po-

. tential of a local government channel and studio facilities.

Community leaders and educators also need to be aware of the uses of
cable television. There has been 1ittle knowledge on the part of this
group about the potential of video/cable and the need for cooperation
in meeting the objectives of cable television programming.

At a meeting in 1973 of the San Francisco Education Consortium, a
coalition of the major higher education institutions in the city,
the Public Library inquired what plans were being made by the
colleges and universities’' television departments to use the free
education cable channel. No plans had been considered and only a_
few attendees were aware of the possibility that such a channel

might even be available. A cable subcommittee was immediately
established. '

-

Technique of Library Video/Cable Education

1. Collection of Materials. Any library concerned with video/cable
should build a core collection of cable materials. In addition,
a display of "acquisitions will promote public interest in the sub-
ject. If video or film equipment is available, you may wish to
purchase or rent audiovisual materials produced about video/cable.

A collection of local materials should also be available including
a copy of the ordinance, or the franchise, if one has been written.
If applications for the franchise have been accepted (or are being
accepted) these should also be available to the public through the
library. A community video resource file should be maintained.
List local video groups, cable experts, equipment, available in
local institutions and the cable studio, and videotapes locally

produced. A collection of catalogs of commercially produced video-

tapes may be helpful not only for the 1ibrary's own use but also
for use by others interested in leasing or purchasing them..

2. lLocal Press and Other Media. Articles about the library's interest

in video and cable and how it relates to the community are a useful
device to call attention to the issues. If your library already has
a radio or television interview show or book review spots, discuss
the issues on the air and invite listener response.

[ ¥
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3. Discussion Groups. The Tibrary is often fortunate enough to have
staff and meeting facilities to aid in its efforts of community
education. Contact grass-root video groups, educators knowledge-

. able about video, the cable operator, and other interested individ-,
uals and hold an informal discussion symposium open to the public.

4. Workshops, Seminars. Persons familiar with cable television and
who know about video developments in the community can offer work-
shops on video/cable, giving background information, and opening
areas for further discussion by those attending. .Local equipment
distributors can be invited to demonstrate portapTe video equip-.
ment. The "hands-on" experience can show the ease and potential
of the equipment's use for video programming.

5. Surveys. A library may wish to conduct community surveys, not
only to gather information, but also to inform others of the 1i-
brary's interest in video/cable communications. Syrveys may at-
tempt to assess the community interest in video similar to the )

one conducted in San Francisco. ("Quo Vadis," Beoklegger Magazine
#2 Jan/Feb '74, 72 Ord Street, San Francisco, Calif. $1.50.)

Surveys may also assess what kinds of equipment are owned by vari-
ous groups, organizations or institutions in the city, who already

own videotapes, or which libraries .in the area have a video/cable
+ interest or available resources. ,

COMMUNITY RESOURCES, A CHECKLIST

A detailed study can be made of the resources available and the deman
for possible cable services. .
1.  WHERE ARE TELEVISION PRODUCTION AND/OR VIDEQ FACILITIES?

Type and amount of production equipment? (Specify format: %",
3/4", 1", etc.; specify manufacturer; and whether recorder/player
or only playback.)

Production personnel available? (Personnel skilled in program
production. )

Technical persénnel available? (Viaeo engineers and technicians.)

What rules have been promulgated for the facility's use? (Access
rules and regutations may vary between studio use and equipment use.)

What costs are levied for production services?

2.  ARE THERE ANY INSTITUTIONS IN THE AREA OFFERING COURSES IN MEDIA OR
COMMUNICATIONS? (Video equipment is often used in conjunction with
these courses.)

3. ARE THERE ANY FILMMAKERS OR VIDEO PRODUCTION PEOPLE IN THE AREA?
Type and amount of equipment?
Format of program materials?
Is a catalog or list of titles available?

'
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4. ARE THERE ANY EXPER%S,ON CABLE TELEVISION IN THE COMMUNITY?
Name and address?
Field of expertise?

5.  WHAT ARE THE DEMOGRAPHICS OF YOUR AREA? (Language, age, special
characteristics)

Are all ethnic and m1n0r1ty populations being served by broadcast
television?

6. HAS A CABLE STUDY COMMITTEE BEEN ESTABLISHED BY THE'CITY?

Is there library representation?

Has a report been produced?

Is there an implementation schedule?
7. IS THERE A QOALITION‘OF EDUCATION AT INSTITUTIONS?

Does it have a cable television committee studying the use of cable?
8. IS THERE A COMMUNITY COALITION ON CABLE TELEVISION?

What are its a1n57

What is its membership?

9.  IDENTIFY THE MAXIMUM NUMBER OF SITES FOR ORIGINATION POINTS IN A
- CABLE NETWORK. (Obtain a street map of the community and note
Tocation of all local, private or regional agencies in the follow-
ing categories.)

EDUCATION: (Day care centers, schools, colleges, libraries,
museums, historical societies, art cepters, etc.)

MUNICIPAL. (Public service gffices, sites for public meetings.)
PUBLIC: (Community centers, churches, public service organizations.)

10.  INVENTORY EXISTING AND PROJECTED RESOURCES. (These may not necessarily
be Tocated within the community.)”  --

Videotape collections in institutions and other 11brar1es
Computer banks having bibliographic data.

Librarians in other parts of the state know1edgeab]e about video and
cable services (State Library)?

s

Reports of activities of other libraries.

(From Video and Cable Communications: Questions and Alternatives for
Librarians. American Library Association, Video/Cable Study Com-
mittee, July, 1974, pages 29 - 39.)




Cable Companies in Texas

The following are cities and towns in Texas which reported
cable television companies as of March, 1974. At -that time;
219 CATV systems were in operation in Texas, serving 296
communities, with a total of 592,470 subscribers.

The list is basically organized alphabetically by the names
of Texas communities. When the name of the community is
typed in all capital letters (ABILENE), this indicates that

is pending.

. . \
ABILENE - TV Cable Service, Inc.
ALAMO - Office in Har}ingen\
ALBANY - Albany Cable System
ALICE - Cable TV \
ALPINE - Alpine TV CabTe Co. fﬁc.
*ALTO - Aldelcom CATV Contractors Inc.
AMARILLO - Total TV of Amarillo

ANGLETON -
"% Cablevision Inc.

+ UltraCom Inc.
ANSON - Cable Electronics Inc.

+ARANSAS PASS - Gulf Coast Communica-
~ tions Inc.
ARLINGTON -

+ Bass Broadcasting -

“+  CAS Manufacturing
ATHENS - Athens TV Cable Company
AUSTIN - Capital Cable Company
BAIRD - TV Cable of Baird
BALLINGER - Texas Cablevision
BALMORHEA - Balmorhea TV Cable Co.
BANGS - Office in Brownwood

JBARTLETT - C.L. Davis Services Inc.
BASTROP -

*  Communications Services Inc.

+ Aldelcom CATV Contractors Inc.

*BATESVILLE - Aldelcom CATV Contrac-

tors Inc.

BAY CITY - Bay City TV Cable Co.
BAYTOWN - TelePrompTer of Baytown
BEAUMONT - Beaumont Cablevision Inc.

y

a community is served by an operating CATV system.
terisk (*) beside the name denotes that the firm holds the
franchise, butMs not yet operating.
the -name indicates that the firm's application for franchise

* CABLE COMPANIES IN TEXAS '

ANDREWS - Leacom Inc. N\
) \\*BENAVIDES - Cabievision Inc.

+++++

An as-

A plus sign (+) beside

"

BEEVILLE - Beeville Cable¥ty
Service Inc. ,

*BELLAIRE - Gulf Coast-Bellaire
Cable TV

BELLMEAD - Office in Waco -

*BELLS - Community Cable Co. of
North Texas

BELTON - KBC Corporation

BERGSTROM AFB - Office in Austin
BEVERLY HILLS - Office in Waco
BIG LAKE - Western Community TV
Service
BIG SPRING - Big Spring Cable TV Inc.
*BLOOMINGTON - Bloomington Cable Co.
BLOSSOM - Apollo Cablevision Corp.
* BOGOTA - Office in Blossom
BONHAM - Cablecom-General Inc.
*BOOKER - Booker TV Cable
BORGER -
American Cable TV Inc.
Suburban Communications Inc.
Information Technology Assoc. Inc.
Davis Broadcasting Co.”
Tejas Industries Inc.
H&B Communications Corp. .
GT&E Communications Inc.
James K. Donahue & Associates
King Community Antenna TV Co. Inc.
Texas Community TV Service Inc.
LVO Cable Inc.
Court, Mandell & Associates

T




BORGER continued
National Trans-Video Inc.
TV Communications Corp.
See-More Inc.
Clint Formby
Commco Inc.
Cablecom-General Inc.
BOVINA - Office in Friona
BOWIE - TV Cable of Bowie Inc.
BRACKETTVILLE - TV Cable Co. of
Brackettville
BRADY - TV Enterprises.Inc.

BRAZOREA COUNTY - Office in Freeport
BRECKENRIDGE - Breckenridge TV Cable
*BRE?OND - Brazos Valley Cablevision

nc.

BRENHAM "~ TV Cable of Brenham
+BRIDGE CITY - King Cablevision
*BRIDGEPORT - Texas TV Service Inc.

BROWNFIELD -~ Diversified Communica-
tions Investors Inc.

BROWNSVILLE - Office in Harlingen

BROWNWOOD - Brownwood TV Cable
Service inc.

BRYAN - .
Community Cablevision Corp.
Midwest Video Corp.

+BURKBURNETT - Arena Corporation
+BURKBURNETT - CAS Manufacturing

BURNET - Warner Cable of Burnet

BURNET COUNTY - Office in Granite
Shoals

CALDWELL - Caldwell Cablevision Inc.
*CAL¥ERT - Brazos Valley Cablevision

nc.
~ CAMERON - Western Cable Inc.

CANADIAN - TV Cable Service

CARRIZO SPRINGS - Winter Garden
Cable TV

. +CARROLLTON - CAS Manufacturing

+ 4+ -+ ++

CENTER - Office in San Augustine
CHANNELVIEW - Office in Webster

CHILDRESS - Cablecom-General Inc.
CISCO - Southern TV Systems Corp.
CLARENDON - Cable TV of Clarendon

Inc.
CLEAR LAKE CITY - Office in Webster

CLEAR LAKE FOREST - Office in

Webster
*CLEVELAND « UltraCom of Liberty .
. County Inc.

CARTHAGE - Carthage Cable-Vision Inc.

CLARKSVILLE - Tele-Vue of Clarksville
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CLUTE CITY - Office in Freeport
CLYDE - TV Cable of (Clyde
COAHOMA - Office in Big Spring
COLEMAN - Coleman TV Cable Co. Inc.
COLLEGE STATION - Office in Bryan
COLORADO CITY - Frontier TV Cable
Co, Inc.
*COLUMBUS -~ Columbus Cable TV Service
COMANCHE -~ Midwestern Co. Inc.
COMMERCE - TelePrompTer of Commerce Inc.
*COMSTOCK - Continental Cable Co.
CONROE - Texas Telecable
COOPER - TelePrompTer of Commerce Inc.
COPPERAS COVE - KBC Corporation
CORPUS CHRISTI - Athena Cablevision
of Corpus Christi
*CORRIGAN - Tele-Vue Cable Co. -
CORSICANA - Corsicana Cable TV Co.
COTULLA, - Cotulla Cable TV Inc.
COVE - Office in Orange
CROCKETT - Warner Cable of Crockett
*CROSS PLAINS - Brownwood TV Cable
‘ Seryice Inc.
CRYSTAL CITY - Winter Garden Cable
TV. Company
*CUERO - Cable TV of Cuero Inc.
DAINGERFIELD - Office in Lone Star

s,

+DAISETTA - Aldelcom CATV Contractors Inc.

DALHART - Dalhart TV Cable System/
DAYTON
Office in Liberty
+  Aldelcom CATV Contractors Inc
DE LEON - Community TV Inc. of O1sco
DEL RIO - Del Rio TV Cable Corpf
DENISON - Cablecom-General Inc.:

DENVER CITY - Central Communications Inc.

DEPORT - Office in Blossom

DETROIT - Office in Blossom

DIBOLL - Tele-Vue Diboll Co.

DIMMITT - Dimmitt TV Cable Co.

DONNA - Office in Harlingen

DUBLIN - Office in Stephenville
DUMAS - Warner Cable of Dumas/Sunray
*EAGLE LAKE - Lockhart Cahle TV Serv-

ices Inc.

EAGLE PASS - Rio Grande TV.Cable
EARLY - Office in Brownwood
EASTLAND - Office in Cisco

EDCOUCH - Office in Harlingen
*EDEN - TV Enterprises Inc.

EDINBURG - Office in Harlingen

_EDNA - Cable-Vision

)
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EL CAMPO - Wharton County Cable
TV Inc.
ELDORADO - Divide Cable Corp.
*ELECTRA - Brownwood TV Cable Service
ELKHART - Office in Palestine
EL -LAGQ - Office in Webster
EL PASO - E1 Paso Cablevision
ELSA - Office in Harlingen
EMERALD BAY - Office in Smith County
EULESS -
+ . Bass Broadcasting
+ CAS Manufacturing
FAIRFIELD - Warner Cable of Fair-
field/Teague
FALEURRIAS - Southwest CATV Inc.
+FARMERS BRANCH - CAS Manufactiring
FARWELL = Texico-Farwell Cable TV
*FLOWER MOUND - Flower Mound Commur
ity Cable Inc. -
*FLOYDADA - Floyd County CATV Inc.
FOREST COVE - Office in Webster
FORT DAVIS - Fort Davis TV Cable
FOR} STOCKTON - Stockton TV Relay
. nc.
FORT WORTH -
+ National Trans-Video Inc.
+  Cypress Communications Corp.
+ Bass Broadcasting
+ . CAS Manufacturing
*FRANKLIN - Brazos Valley Cablevision

Inc.

Inc.

FREDERICKSBURG - Fredericksburg
Cable Corp. -
FREEPORT - Brazoria Cablevision

Assoc.

« FREER - Southern Cable TV

FRIONA - Friona Cableview Co._
*FRISCO - Frisco Cable TV I,
GAINESVILLE - Carter Cable TV
+GALENA PARK - Southwest Videc Corp.
GALVESTON - TelePrompTer of Galves-
ton Cable TV Corp.
GANADO - Cable-Vision
GATESVILLE - Cable-Vision
GEORGETOWN - Williamson County Cable-
vision Co. Inc.
*GIDDINGS - Communications Invest-
ments Inc.
GLADEWATER -
*  Gladewater Cable TV Inc.
+ CAS Manufacturing
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‘GOLDTHWAITE - ,
San Saba-Goldthwaite Cablevision IngW®
* 6.C." Head ‘

GOLIAD - Gulftron Inc.

GONZALES - Gonzales Cable TV
*GORMAN - Gorman TV Cable Co.

GRAHAM - TelePrompTer of .Graham
*GRANBURY - .Waco Communications Inc.

GRAND SALINE - Grand, Saline Cable TV .

GRANITE SHOALS - H#ghlands Cable TV Inc.

GRAPELAND - Gra-Tex Colorvision Corp.
+GRAPEVINE - Carter Foundation

GREENVILLE - Greenville Cablevision

GRIFFING PARK - Office in Port Neches

GROESBECK - Groesbeck Cablevision Inc.

GROVES - Office in Port Neches

GUTHRIE - Guthrie Antenna Co.

*HALE CENTER - Floyd County CATV Inc.
+HALTOM CITY - CAS Manufacturing

HAMLIN - Cable Electronics Inc. .

HARKER HEIGHTS - Office in Killeen

HARLINGEN - valley Cable TV Inc, -

HASKELL - CenTex Cable Co. Inc:

HEARNE - Hearne Cablevision

HEBBRONVILLE - Southern Cable TV

HEMPHILL - L

Office in San.Augustine
*  Sabine Cable TV Co-. -

HENDERSON - Henderson- Cable TV
*HENRIETTA - CAS Manufacturing

HEREFORD - Hereford Cablevision Co.

HICO - Warner Cable of Hico
+HIGHLAND PARK - CAS Manufacturing
+HITCHCOCK - TelePrompTer Corp.
+HONDO - Aldelcom CATV Contractors Inc.

HON%Y GROVE - TelePrompTer of Commerce

nc.

HOUSTON -

+ Cablevision Inc.

+ Greater ‘Houston CATV N
+ Gulf Coast Cable TV

+ Houston Community Cablevision

HOWARD COUNTY - Howard County Cable TV
*HOWARDWICK - JST CATV Co.

HUGHES SPRINGS - Office in Lone Star
+HULL - Aldelcom CATV Contractors Inc.
*HUMBLE - Southwest Video Corp.

HUNT - Hunt Cable Co.

*HUNTINGTON - Huntington TV Cable
Service

HUNTSVILLE - Tele-Cable Inc. of
Huntsville

s
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INGRAM - J.W. Priour Jr. TV Cable
*IOWA PARK - Marvin Athans Sales
IRAAN ~ Iraan TV Cable
IRVING -
*  Total Communications of Irving
+ Bass Broadcasting
JACKSBORO .- Jacksboro Cable TV Co.
'JACKSONVILLE - TV Cable Service Inc.
JASPER - -Sammons Communications Inc.

. —---JUNCTION - Junction—TV Cable Co.

KEMAH - Office in Webster
*KENEDY - Kenedy Cable Co.
KERMIT - CommuniCable of Texas Inc.
KERRVILLE - Hi1l1 Country Cable-
vision Inc.
*KILGORE - Kilgore Video Inc.
KILLEEN ~ KBC Corp. -
KINGS FOREST - Office in K1ngwood
- KINGSLAND - Office in Granite Shoals
*KINGSVILLE - Cablevision of Kings-
ville
*KINGWOOD - Kingwood CATV Co.
KNOX CITY - Cablevision of Knox City
LACY-LAKEVIEW - Office in Waco
LADONIA - Office in Blossom °
LA FERIA - Office in Harlingen
LA* GRANGE - TV Cable Co.
LAKE BARBARA - Office in Freeport
LAKE JACKSON - Office in Freeport
LAKEWAY - Lake Travis Cable Co.
*LA MARQUE - Bayou Cablevision Inc.
LAMPASAS - Cablecom-General Inc.
*LA PRYOR - Aldelcom CATV Contrac-
tors Inc.
LAREDO - Vumore Co. of Laredo -
LEAGUE CITY - Office in Webster
LEONARD - Office in Bells
LEVELLAND - Diversified Commun1ca-
tions investors Inc.

*LEWJSVILLE -~ Lewisville Cable TV Inc.

LIBERTY - Liberty-Dayton CATV Inc.
LIBERTY COUNTY - Office in Cleveland
LINDALE - Office in Mineola
*LITTLEFIELD - Diversified Communica-
tions Investors Inc.
LIVINGSTON - Tele-Vue Cable Co.
LLANO - Commco Inc. d/b as Llano TV
Cable Co.
LLANO COUNTY - Office in Granite
Shoals °
*LOCKHART - Lockhart Cab]e TV Serv-
ice Inc.
*LOCKNEY - Floyd County CATV Inc.

LOMETA - Yaloo Cable

*LONE STAR - Tri-Cities Cable Co. Inc.
LONGVIEW - Longview Cable TV Co. Inc.
LORAINE ~ Office in Colorado City
LUBBOCK - Lubbock TV Cable Co. Inc.
LUFKIN - Vumore Co. of Lufkin

+LULING - Communications Services Inc.
LYONS - Office in Caldwell
MADISONVILLE - Madisonville Cable Corp.
MARATHON - Marathon TV Cable .
MARBLE FALLS - Highlands Cable TV Inc.
MARFA - Marfa TV Cable Co.

"MARLIN - Marlin TV Cable Co. Inc.

*MARSHALL - Cypress Valley Cable TV

Service Inc.

*MART -~ Brazos:Valley Cablevision Inc.
MASON - Fort Mason TV Improvement Co
MATADOR - Cable TV-Matador
McALLEN -

Office in Harlingen

*  Robert Mack Lee Corporation
McCAMEY/ - Office in Rankin
McGREGOR - McGregor Cablevision

+McKINNEY - CAS Manufacturing
MCLEAN - Office in.Pampa
MEMORIAL POINT - Lake Telephone Co.
MEMPHIS - Cablecom-General Inc.
MENARD - TV Enterprises Inc.
MERCEDES - Office in Harlingen

*MERKEL - Merkel TV Cable Co.

MEXIA - Warner Cable of Mexia
MIDLAND - Ta11 City TV Cable Co.
MINEOLA - Texas Community Antennas Inc.
MINERAL WELLS - Communi ty Aerial Systems
MISSION - Office in Harlingen
MONAHANS - CommuniCable of Texas Inc.
MONTGOMERY COUNTY - Office in Conroe
*MORTON - Diversified Communications
Investors Inc.
+MOULTON - Aldelcom CATV Contractors
Inc.
MOUNT PLEASANT - Mount Cities TV
Cable Inc.
MOUNT VERNON - Mount Cities TV Cable
Inc.
MUENSTER - North Texas Communications

Co.
MULESHOE - Muleshoe Antenna Co.
MUN[ Y - CenTex Cable Co. Inc.
NACOGDOCHES -
Nacogdoches Cable TV
+ Nacogdoches Cablevision
NAVASOTA - Warner Cable of Navasota

i
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NEDERLAND - Office in Port Neches

*NEW BRAUNFELS" ~ New Braunfe]s Cable

Communications Inc.
NOCONA -"Nocona TV Cable System
NOLANVILLE -
* TV Cable of Nolanville
* Daniels Properties Inc.
NORTHCREST - Office in Waco
NORTH RICHLAND HILLS
+ Bass Broadcasting
+  CAS Manufacturing
ODESSA - Community Cablevision of
. Odessa
OLNEY - Olney Cable TV Co. Inc.
ORANGE - Orange CATV Inc.
OZONA - Southwest Microwave Inc.

~ PADUCAH - TV Signal Service Co.
PALACIOS - Palacios TV Cable Corp..

PALESTINE - TelePrompTer of
Palestine
PAMPA - Pampa Cable TV
PARIS - Midwest Video Corp.
PASADENA -
Pasadena CATV Ltd.
* Cablevision of Houston Inc.
+PEARLAND -~ Brazoria Cablevision
PEAR RIDGE - Office in Port Neches
*PEARSALL - Cable TV of Pearsall
PECAN GAP - Office in Blossom
PECOS - Warner Cable of Pecos -
PERRYTON - Great Plains Community
TV Co.
PHARR - Office in Harlingen
PINEHURST - Office in Orange
PINELAND - p
Office in San Augustine

“*  Sabine Cable TV Co.

PITTSBURG - Northeast Texas Video
Inc.
PLAINVIEW - Plainview Cable TV
PLANO -
+ CAS Manufacturing
+ Delwin W. Morton
+ Tri-City Cable
+ Communications Properties Inc.
POINT COMFORT - Office in Port
Lavaca
PORT ARTHUR -
+ U.S. Cablevision Corp.
+ Davis Broadcasting Co.
+ H &R Corp.
Port Arthur Cablevision Inc.
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PORT ARTHUR continued
International Telemeter
Sabine-Neches Cablevision Inc.
TeleCable Corp.

Eastern, Texas Cable TV Serv-
ices Inc.

+ Jefferson Cable & TV Co.

*PORTLAND - Coastal Bend Cablevision

PORT LAVACA - Cablecom-General Inc.
PORT NECHES - King Community TV Co. Inc.
*PORT O'CONNOR - Coastal Cable Inc.
POSSUM KINDGOM LAKE - Office in
Jacksboro )
POST - Clearview Co. of Post
+POTEET - Aldelcom CATV Contrac-
tors Inc.
POTTSBORO - Office in Bells
*PREMONT - Southwest CATV Inc.
PRESIDIO ~ Presidio TV Cable
QUANAH - Quanah Cable TV
QUITMAN - Office in Mineola
RANGER - Southern TV Systems Corp.
RANKIN - Rankin-McCamey TV Cable
RAYMONDVILLE - Office in Harlingen
REFUGIO - .
+  Coastal Cable Inc. of Texas
+ Cable Vision Co. .
RENO - Offite in Blossom
+RICHARDSON - CAS Manufacturing
RICHLAND HILLS - CAS Manufacturing
RICHWOOD - Office in Freeport
RIO.GRANDE CITY - Office in Harlingen
*RISING STAR - Brownwood TV Cable
. Service Inc.
ROARING SPRINGS - Roaring Springs
Cable TV Co.
ROBINSON - Office in Waco
+ROBSTOWN - Southwest Texas Cablevision
ROCKDALE - New Worlds Cable TV Inc.
+ROCKPORT - Coastal Bend Cablevision
Inc.
ROCKSPRINGS - Rocksprings TV Cable Co.
ROSCOE - Roscoe TV Cable Corp.
ROSEBUD - Warner Cable of Rosebud
ROSENBERG -
+ Gulf Coast Cable Television
+ Southwest Video Corp.
ROTAN - Cable Electronics Inc.
*ROUND ROCK - Capital Cable Co.
ROXTON - Office in Blossom
RUSK - E-Z Vision Inc.

+ + + +
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*SABINAL - Sabinal TV Cable Co.
SAN ANGELO - Texas Cablevision
SAN" AUGUSTINE - San Augustine Cable

TV Inc.
SAN BENITO - Office in Harlingen
SANDERSON -

Sanderson Cable Co.

Terrell County TV Inc.
SAN DIEGO -

Alice.Cable TV Corp.

* Cablevision Inc.

SAND SPRINGS - Office in Big Spring

SAN JUAN - Office in Harlingen

SAN MARCOS - Commco/San Marcos Inc.

SAN SABA - San Saba-Goldthwaite

Cablevision Inc.

SANTA ANNA - Santa Anna Cable TV

SAVOY - Office in Bells
"*SCHULENBURG - TV Caole Co.

SEABROOK - Office in Webster

SEAGRAVES - Seagraves Cable 7V Inc.
*SEGUIN - Seguin Cable Communica-

tions Systems Inc.

SEMINOLE - Seminole Cable TV Inc.
*SEYMOUR - Seymour Cable TV Inc.
+SHAFTER - ChrisCo.

SHAMROCK - Shamrock Community TV

¢+ System

SHEFFIELD - Sheffield TV Cable
+SHEPHERD - Aldelcom CATV Contrac-

tors Inc.

SHERMAN - Cablecom-General Inc.
*SHINER - Shiner Cablevision Inc.

SILSBEE - Silsbee Cablevision Inc.

SILVERTON - Silverton Cable TV
*SINTON - Segnam TV Distribution

Corp.

*SLATON - Staton TV Cable “o.

*SMITH COUNTY - Marsco Engineering Co.

SMITHVILLE - Smithville Cable TV

SNYDER - Snyder Community Antenna TV

SOMERVILLE - Office in Caldwell

SONORA - Divide Cable Corp.
+SOUR LAKE CITY - Aldelcom CATV Con-

tractors Inc.

SPEARMAN - Spearman Community TV

System

SPUR - Spur Cable and TV Co.

STAMFORD - CenTex Cable Co. Inc.

STEPHENVILLE - Warner Cihle of

Stephenville
STRATFORD - Stratford Cable TV

(Source:
Television Digest,

Inc.
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STRAWN - Strawn TV Cable Inc.

SULPHUR SPRINGS - Texas Community -
Anternas Inc.

SUNRAY - Office in Dumas

© -SWEETWATER - TV Cable Service Inc.

TAYLOR - Taylor TV Cable Co. Inc.
TAYLOR LAKE VILLAGE - Office 1in
Webster
TEAGUE - Warner Cable of Fairfield/
Teague
TEMPLE - TV Cable Inc. of Temple
TERRELL -
+  CAS Manufacturing
+ King Community Antenna TV Inc.
+  Communications Properties Inc.
*TEXARKANA - Texarkana TV Cable Corp.
TOM BEAN - Office in Bells

TRAILWOOD VILLAGE - Offices m, King- °

wood and Webster-

TRENTON - Office in Bells

*TRINITY - TV Cable of Trinity Inc.
TROUP - Office in Tyler

TULIA - Tulia Cable TV

TYLER - LVO Cable Inc. of Tyler
UVALRE - Uvalde TV Cable Corp.

VAN HORN - Van Horn Cable TV Inc.
*VERNON - Vernon CATV Inc.

VICTORIA - Tele-Tenna Corp.

WACO - Waco Cablevision

WAKE VILLAGE - Office.,in Texarkana
WEBSTER - TelePrompTer of Clear Lake
*WEIMAR - TV Cable Co.

WELLINGTON - Cablecom- uenera] Inc.

" WESLACO - Office in Har11ngen

*WEST CCLUMBIA - Brazos Valley Cable-
. Vvision Inc.
WEST ORANGE - Office in Orange

> WHARTON - TV Cable of Wharton

WHEELER - Wheeler TV System
WHITESBORO - Telstar TV 'Inc.
WHITEWRIGHT - Office in Bells
WILLIS - Office in Conroz
WINNSBORO - Office in Mineola

e

*WINTERS - Brownwood TY Cable Service Inc.

WOLFE CITY - Office in Blossom

WOODLAND VILLAGE - Office in Kingwood

*WOODWAY - Office in Waco

*WORTHAM - Great west Construction Co.
Inc.

YOAKUM - See-More TV of YoakKum Inc.

*YORKTOWN - Yorktown Cable Co.

*ZAPATA - Western Wildflower Corp..

Volume 1, pages 718a-743a.
Annual.)
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Produce Videotape Programs

4

The ALA Video/Cable Committee report .devotes portions of

its Section IV to video production by libraries. It should
be noted that, depending on their purpose, library-produced
.videotapes may or may not be ‘intended for broadcast on cable.
Perhaps the 'production ideas outlined by the Committee will
suggest video services appropriate to your library,

PROGRAMMING FOR INTERNAL USES
7

LN
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Staff and Patron Training ;

Libraries can legrn from the experiences of the business community which

uses videotape primarily as a training device for employees. Role-play-
u ing and other techniques of staff training and the use of videotape

allow people to see themselves as others see them in immediate playback.

San Jose State College uses video to teach library school students
how to handle the job interview with employed librarians imperscn- _
ating potential employers. San Mateo County Library uses videzo-
tapes to ease the repetitive and frequent job of training pages in
the correct method of shelving. In Greenwich, Connecticut, Ms.
Barbara Foster created a videotape designed to orient students to
the organization of the library. (Wilson Librar Bulletin, February,
1974, V. 43, #6, pages 476-86.) Drexe] Graduate School of Library
Science uses video as an integral part of its teaching program to

increase sensitivity toward others, study group behavior and im-
prove reference skills.

Continuing Education

Workshops for staff develonment may employ the use of videotape. Tapes
of the workshops can be shown later so that staff unable to attend can
watch its highlights at a more convenient time. Videotape also allows
viewing of addresses by speakers who cannot attend in person.

The Bay Area Reference Center describes its workshop program and
use of videotape in "Another Opening, Another Show," Synergy,
#42 Winter, 1973.

t
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Library Video Archives

Videotape can capture a record of outstanding library event$ (dedica-
tion of a new building) and library programs for use as hiitorical
video documents. These archival video records may be stored\for later
research. -
. AN

Care should be taken that events be evaluated for visual interest.

For example, a musical event or speech may be just as effective

recorded on audio tape.

Secirity Systems

An in-house closed-circuit tclevision system can provide a video sur-
veillance system similar to those used in large shopping centers.
Natrona County L1brary in Casper, Wyoming,uses part of its closed-
circuit cable system for security surveﬂ1ancn of stack areas.

ke ]

PROGRAMMING FOR SPECTAL GROWPS

Cable television is a personal medium, designed for small, local audi-
ences, and hence requires akless formal approach than that necessary for
mass appeai. By "narrowcasting" to specific audiences presently un-
served by "broadcast" television, the library can produce programs that
will be watched by interested citizens. If the tibrary has done a con-
"cientious assessment of the interest and information needs in the com-
munity, it will have definite ideas for programming directed at its
community. A library may consider some of the following examples:

Senior Citizens

Older people are often isolated by transportation, poor health and econom-
ics, and frequently rely upon television for information, entertainment
and even companionship, The library may provide cable programs on rent
control, Medicare, Social Security and.senior citizen organizations. -
Programming may also be used as a communication tool to help older

peopie get into contact with other people. Through sharing of common
interest via cable, the elderly can participate in communitly events.

In Portland, Maine, a librarian worked with a group of social welfare
students from the University of Maine in 0rgan1z1ng a group of senior
citizens to produce videotapes. )

Oakland Public Library has used videotape in its visits to Senior
Convalescent Homes. Video has become a major communications tool
for the residents by breaking down barriers of shyness and reserve.
Videotape has also added a new dimension of excitement to their
Tives and a convenient way for them to abserve the people and acti-
vities in other convalescent homes.
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In Appalachia, a federally funded program provides video equ1pment .
to assist with the flow of communications between communities. A

hand held camera records conversations with citizens in isolated *

areas which are then re-played to individuals and groups in other

isolated communities. Thus people get to "know each other" and

their daily problems by videotapes.

. " Memphis Public Library proposes to open its Community Video Center
. facilities to senior citizens to produce a series of programs about
themselves, their problems and their prospects. -

Young Adults '

. Teenagers often have need for educational and vocational information.,
- Programs may be. based upon the career information in the co]lection,

" and may be combined with visual presentations of people working in vari-
ous occupations. Young adults can also serve as enthusiastic volunteers
in helping produce library programs. In working with young people or
other community groups, it may be helpful to keep in mind the experi-,
ences of New York Public Library's Young Adult Video Program:

Encourage individual style in the work of young people. If prop-
erly handled, sesstons critiquing the production can be very useful, .
. however, care should\be taken that- fee11ngs are not hurt. ’ :

“Young- adults should alse_be aware of other areas of production, in- .
cluding the legwork and paperwork of preparation, and share in

‘ +  these essential if less glamorous tasks. This presents an excel-
lent opportunity for introduction to library research,

Library funds must be committed to staff who act as research assist-
ants/tedchers/technicians. Staff can not assume these respon51b111- °
ties as an additional part of existing jobs.

If volunteers are to produce library programs, they may need carfare
and miscellaneous expenses. This is especially true for teenagers.

If video production includes going out on location or working unusual
hours, parents should be informed of the program and permission
secured.

; In payment of production services, the 11brary may secure commun1ty ’
service credit on the individual's school record with prior arrange-
ment with the school system. (Check to see if this New York provi-
sion will apply in your community.) ("Teenage Workshop," Film Li-
brary anrterly, Summer, 1972, describes in detail some of New York
Public Library's work with young adults. Fur further information
contact Emma Cohn, Assistant Coordinator of Young Adult Services,

New York Public Library, #8 East 40th South Street, New York New York.)
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. . Children

Video and cable can provide excellent tools for innovative and effective
children's programming. Dial-a-video.story, televised pre-school story
hours, and other children's prugramming can help introduce children to
the library and books no matter how isolated they may be.

Many libraries have adopted children's programs as a priority for

cable service. Maitland Public Library (Fla.), tapes puppet shows

for its "Sunday, Funday" programs; Huntsville Public Library (Ala.), / .
was an early pioneer with its "Adventures in Library Land"; Chester

.County Library (West Chester, Pa.), produces a children's show

entitled, "Come Along Corner," and Mobile Public Library (Ala.),

has a daily bedtime story cablecast to the community.

Not locatad in a cable system, Huntington County Library (N.Y.),
sponsored a videotape workshop for children from nine to twelve
years old. The children use video as a self learning experience
and write an original script, act it out, shoot the production,
then edit and finalize it with minimal adult superv1s1on. The
f1na11zed tape is then added to the library's videotape collection.

Act1on for Children's Television, 46 Austin Street, Newtonville,
Massachusetts 02156, maintains a comprehensive 11brary and infor-
mation service for ch11drén S programming. -

. Foreign Language

Populations for whom English is a second 1anguage frequently have a

great deal of difficulty obtaining information in their native tongue.
A member of the fdreign language communwty can act as interpreter or;
translator for 1ibrary programs produced in English.

e

" The Chinese Media Committee, 660 Clay Street, San Francisco, Cali-
fornia, produces half-inch videotapes in Cantonese on léarning
en¢lish, and other Cantonese tapes of cultural interest to the
Chinese-speaking community.

-~

Deaf

With sup-titles, or sign-language narrators,.video programs may fulfill
the informational or recreational needs of a community's deaf population.
Natrona County Library in Casper, Wyoming, has produced several programs

b for the deaf as part of its library video project. The Deafness Research’
and Training Center of New York University, 80 Washington Square East,
Room 51, New York, New York,. 10003, ‘produces programs for the deaf ¢n
three-fourths-inch cassettes that can be purchased for library use. The
Gellaudet College Library in Washington, D.C., has produced a videotape
ubout the potential of video and cable technologies for deaf audiences.

, Programming produced by the campus, over 250 videotapes, is done for
. deaf audiences - either with captiors, or using total communication

(sign, fingerspelling, speech).




_ PROGRAMMING LIBRARY SERVICES

Cable can provide the 1ibrary not only with a means of advertising and
providing current 1ibrary services, but also provides new forms of 1i-
brary services to non-users of the 1ibrary. In doing so, the library
may find its role as the community information center changed in the
eyes of the conmunity it serves. A few examples of ways a library can
provide information services:

Publicity and Public Relations

v

An obvious use of cable‘television is to advertise the library's tradi-
tional services and resources. Publicity spots vary from thirty seconds
at Los Angeles Public Library (16 mm film) .to thirty minute weekly
programs produced by Joliet Public Library, I11inois, and Tuscaloosa
Public Library, Alabama. Joliet's "Hottest Spot in Town" and Tuscaloosa's
"In Circulation" provide a showcase for the 1ibraries' activities including
story hours, book acquisitions, and reference services. Haverhill Public
Library (Mass.) introduced the 1ibrary's new bookmobile to the community
via a cable television program. Monroe County Library (Ind.) uses cable
to publicize the library's shut-in service. '

Book/Personality Talk Shows

In addition to book review shows, libraries are producing cable pro-

grams featuring local authors, poets, and artists. The library can

also base a program around specially prepared biblfographies and invite
special speakers for an informal discussion of the topic. Mobile Public
Library's Business and Science Department interviews businessmen to dis-
cuss their special areas of interest.- Monterey ,Public Library, California,
has prepared a series of programs linking speakers and books. For example,
one ‘program presents cra‘t books as part cf a discussion with local cfafts-
men.

Current Awarencss

Continuing Education workshdps for the community can_be presented on a
variety of topics like ecology, women, energy, etc., that may provide
high interest local programming.

Natrona County Library has recently completed a series of 26 com-
munity forums including such noted speakers as Wilma Scott Heide,
President .~ National Organization for Women. Amherst Public Li-
brary (Wiliiamsville, N.Y.) has a successful series, "Library Lime-
1#ght" which presents such topical programs as "Preparing Your
Income Tax," “The Energy Crisis,"” and "Coping with Infletion,"”
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. Reference Services

Both Mobile Public Library (Ala.) and Natrona County Library (Casper,
Wyo.) have been providing video reference service on cable television
upon request.

Community Services

In accord with the concept of the library as a community information
center, library programm1ng can spotlight other community agencies,
demonstrating the library"s ability to refer people to the current source
of information, be it a page of information, a person, or organization.
Tulsa City and County Library (Okla.) has established a full color studio
to produce community service programs for all other municipal agencies.

‘ Video History

Libraries having oral history programs or special collections on local
history may consider making video programs of local historical events.
Interview tapes of older residents, telling about the development of
the town provide an archive of information as well as interesting cable
programming. The library could also assume the task of community archivist,
recording significant events or making arrangements with local television
stations to have local news reports and special programs copied onto three-
. fourths-inch or half-inch videotape for the library's collection and use
by the public. The Monoma Public Library (Wisc.) is involved in a unique
local history and heritage project in cooperation with the cable company,
the high school, and historical society. Senior citizens provide re- )
search, contact and information on folktore, lost arts, and town h1story,
teenagers do the videotaping.

Informal Learning

It is possible to use video as a learning device rather than a teaching
trol. Consider the possibility of using the community as the learning
eavironmert. The learner would retrieve information with a portabie
VTR and camera, producing an informative tape which would also demon-
strate the individual learning process. The learning experience would
then be available to the next person interested in finding information
about the same subject. Denver Public Library's "Catalytic Synchronisms"
is a program designed to introduce patrons to this type of *earning
experience.

(Froem Video and Cable Communications: Questions and Alternatives for
Librarians., American Library Association, V1deo/CabTe Study Com-

. mittee, July, 1974, pages 45 - 53.)




WORKING WITH THE CABLE OPERATOR

The most helpful ally in achieving the 1ibrary's video goals could be .
the cable operator. Through all planning and development stages it is

necessary to keep the cable operator informed of the library's activi-

ties. He can locate individuals interested in the library's program

and be instrumental “in explaining the potential and 1imitations of the

.particular system.

Frequently, the cable operator is willing to negotiate the use of equip-
ment and technical expertise in exchange for programming ideas and.pro-
duction by the library staff. Contact your cabie operator and see what
his attitude is toward proposals. However, be prepared with information
and ideas. A library must frequently prove its credibility before being
given serious consideration by the cable operator.

The Program Director of Madison, Wisconsin's cable system asks
program producers if they would like to deposit their tape in the
Madison Public Library. Cost to the participant is the price of
the videotape stock.
1
|

(From Video and Cable Communications: Questions and Alternatives for
Librarians. American Librar{ Association, Video/Cable Study Com-

mittee, July, 1974, page 61

For Further Information

]
Our professional literature is currently flooded with articles
on cable/video for libraries. In addition to the specific
titles mentioned in this part of the manual, consult the video
section in '"'Sources of Information'" for references to indexes
and bibliographiesof videotapes, to journals carrying video
Teviews, to cable/video newsletters, to handbooks on cable
information, to production/hardware manuals, and to numerous
~articles on library/television activities.
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AUDIO FORMATS

The.media formats ‘in common use today which are strictly
audio are radio, disc (phonograph) records, and three types
of magnetic tape (reel-to-teel, cassette, and 8-track car-
tridge). For purposes of this section of the manual, we
will dispense with radio, which is entirely a broadcast
medium. When we talk about audio formats for public library
service, we are usually talking about either disc records

or some type of audio tape.

What Type of Tape? )

The three types of audio tape available on the market today
are basically all the same tape. All‘consist of a ribbon

of polyester or other synthetic backing coated with a magnetic
synthetic oxide, thus the term "magnetic tape." Reel-to-

reel tape is one-fourth inch wide wound on an cpen reel.
.8-track cartridge is a continuous loop of one-fourth inch

tape contained in a plastic cartridge. It is called 8-track
because up to eight tracks or bands of sound can be'recorded
on a single tape. Cassette tape is a miniature (one-eighth
inch) reel-to-reel tape encased in a plastic housing.

The cassette format is recommended over 8-track cartridges
and reel-to-reel tape for audio collections in public 1li-
braries. Few programs other than popular music are available
on 8-track cartridges. Furthermore, the 8-track cartridge

is not durable or flexible enough for most uses. Reel-to-
reel is the best format for local production if ample money
is available and if staff are technically skilled in audio
production. However, reel-to-reel equipment is by far the
most expensive and most sensitive of all recording equipment.
The equipment is more difficult to operate and the open-reel
tape is more easily damaged than are other tape formats.

Selection of Audio Materials

Selection of audio materials, cither on disc or tape, is es-
-sentially the same as book selection, especially if the disc
or tape is the spoken word. Try to get the materials on pre-
view to hear before you buy. If this is impossible, you must
rely on descriptions in the producers' catalogs and the few
review sources that are availahle for records and tapes.

(See pages 242 through 243 in "Sources of Information' which
deal with review sources for audio materials.)
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In general, audio materials with supplementary printed book-
lets or other visual materials are better than those with
none. Our minds tend to wander if we have nothing to fix our
eyes on. This is one of the disadvantages of the audio alone
format. Long audio programs are often boring, so aim for
those which are not more than thirty minutes per side (C-60),
preferably shorter. Those programs broken into even shorter
segments,Such as stories, topics, "chdpters," are more like-
ly to be well utilized by the listener. (Compare an hour-
long audiotape with a two-hundred page book with no chapters,
headings, or other divisions.) Music recordings usually offer
variety by the very nature of musical composition. Even long
symphonies are broken into movements. '

Music op-Spoken Word?

" Many disc record collections are predominantly music selections.
T For some reason many cassette collections are predominantly

i

spoken word. The proportion of spoken werd to music would de-
pend on the needs and desires of patrons of individual librar-
ies. However, some sort of balance should be attained so that
neither type of audio program is neglected. Perhaps this could
involve allowing no more than two-thirds of the audio collec-
tion to be either music or speech.

Selection of Music

Almost everyone agrees that classical music, authentic f 1k
music, even jazz and blues are worthy of inclusion in *he
library collection. Should rock, country-western, and other
seemingly more ephemeral types of popular music be included
in the record collection as well? >

How do we choose popular music of some lasting significance?
Libraries with staffs unfamiliar with popular music should
\y///i try to find someone in the community whose opinion they re-
spect to advise them. People who are interested in one kind
of music or another are usually quite knowledgeable about
their chosen music area and will be’most happy to share their
Xnowledge with you. (See '"Popular Music Collection and Pub--
lic Libraries,'" Southeastern Librarian, v. 23 (Winter, 1974),
pages 26-30.) Some public libraries involve young adults in
the selection process. The Orange Public Library in New Jer-
sey reports in The Unabashed/ Librarian, Number 11, page 10,
that their usual method of choosing popular recordings is the
instruction to a local record dealer to 'send us records that
are selling today that you believe will still be selling in
six months." They have been happy with the results of this
arrangement. Furthermore, the periodical, Previews, reports
annually on the best popular recordings of the previous year. -~
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. In the classica}/semiclassical field, Schwann Record and Tape
Guide (137 Newbury Street, Boston, Massachusetts, 0Z116) will
provide a listing of what they consider "A Basic Record Library."
The cost of this pamphlet is fifteen cents ($0.15). Local
college music departments, high school band directors, and
local music teachers should also be able~to provide advice on

classical recording selection,

(Q”' B ¢

Cassette Vs. Disc Format?

In selecting an audio format for the public library, you may
very probably be faced with a choice between discs (phonograph

) records) and cassette tapes. For many years disc records were

c . the only available audio format, and many public.libraries
.established large and thriving record collections. Now, many
feel that cassette tapes will eventually replace the phono- -
graph disc, at least in public and school libraries. Let's
examine some of the characteristics of discs.and cassette * ¢
tapes. . . : . e :

Cost Factors - L
) po——n .
Commercially produced cassettes today cost slightly more than
do records. Cassettes are so small that they fit easily into-
. a pocket or purse to be lost forever to the library. On the

YN

other hand, the equipment needed to playback cassettes is less
expensive than that used to play records. The average monauial
institutional-type phonograph runs about $130.00; the average
cassette player is about $50.00. ‘

‘Availability of Programs

Since records have been on the market for such a-long time,
there are many more programs available on disc than on cassette,
‘especially music. But cassettes are rapidly catching up in

the music area and it is possible that there are already more
spoken programs of a greater variety on cassette than on disc.:
In addition there is always.the possibility of receiving per-
mission to transfer a program from disc to cassette by record-
ing it locally if no taped version of the record is sold.

Loeal Production

You <¢annot. make your own records. You can-easily make your
own cassette tapes. These might include interviews with local
people, story readings, local music programs, or dramatic read-
ings. In addition, you can easily duplicate other copies of
the same cassette tape (subject to copyright laws) to provide
multiple copies of a single program. Tapes may also be erased
and reused.
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Sound Quality

Some music buffs argue that the sound quality of cassettes

is not as good as disc records. For the first few playings
this is probably true at this time. However, as a record is
played its worn grooves and scratches rapidly mar the fidelity
of the sound reproduction. Tapes are virtually indestructable
as far as wear from normal playing goes. In the case of cir-
culating records which receive rough handling and playing with
different and perhaps inferior needles, the wear factor is
great.

Ease of Storage and Handling

Disc records must be handled much more carefully than cassettes,
They ‘will warp if they get too hot or are stored improperly.
Although cassettes do jam and occasionally break, they can
withstand rough treatment and unfavorable climactic conditions
far better than discs,

" Records should not be touched on their surface. They must be
cleaned and "de-staticed" regularly. They must be stored on
edge in a protective dust cover. Cassettes can be touched
anywhere (the actual tape is protected inside the plastic
cassette), need not be <pecially cleaned (although they should
be kept in their protective boxes), and can be stored flat or
on any edge without harm. They can even be stacked one on

top of ancther if they are in their plastic boxes.

“Cassettes are easy for patrons to use, since patrons simply
snap the cassette into place with no threading. Equipment is
alsc simple enough for anyone from children to adults to oper-
ate. Tape playback and record units are small and portable
and can be battery operated.

“Availability of Equipment

Record players are still more common than cassette players.
Typically, public libraries with disc record collections have
relied on patrons to have their own phonograph equipment at
home on which to play.the library's records. Since fewer
people have cassette players, the library with a cassette col-
lection may want to circulate cassette equipment as well as
tapes. Since:cassette players are so durable, portable, and
inexpensive, the library may be able to provide this equip-
ment to their patrons, or possibly to specific groups of pa-
trons, such as preschool children in day care centers and the
elderly residents o7 nursing homes..

The authors of this manual favc~ the cassette format for pub-

lic libraries. Those libraries which already have made a
sizable commitment to disc recordings may want to continue
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, that commitment, at least for the time being. But those 1li-
braries which are just beginning their audio collections
.should seriously consider the advantages of audio tape cas-

¥ settei.

;;Esaest of this section of the manual will be devoted to
'~ . audiocassettes. For more information on record collections
in public libraries, see the articles and manuals listed on
. “pages 239 through 246.

Availability of Audiocassettes

Commercially recorded cassette tapes are available from a
number of sources (see pages 143 through 144 for the names

and addresses of software producers handling audiocassettes),
with prices ranging from about $5.00 to $12.00 per thirty-
minute cassette. Usually commercial cassette producers which
allow copying privileges at no additional fee (such as Center
for Cassette Studies) charge a higher price for the first cas-
sette purchase.

# Blank cassettes on which you can record your own program OT
duplicate a commercially prepared program (with permission
from the producer) run from about $0.65 to $..00 wholesale
and from $1.25 to §5.00 per sixty-minute cassette retail for
cassettes of varying quality. Cassettes.in a medium to high
price range and those of name-brand manufacturers (Scotch,
Memorex, Ampex, Sony, BASF, and others) should be chosen over
inexpensive cassettgs which are usually poorly made. Inexpen-
sive cassettes are more likely to break or jam. They provide
poorer sound reproduction quality as well. Rely on your dealer
for advice about tape brands.

Cassette tapes come in standard lengths designated by total
playing time of the cassette: C-30 (fifteen minutes on each !
_side), C-60 (thirty, minutes on each side), C-90 (forty-five/

minutes om each side), C-120 (sixty minutes on each side), ectc.
Because the size'of the plastic housing remains the same, C:120
tape must be one-half as thick as C-60 tape in order to get ik
more tape in the same holder. The thinness of C-90 and C-120 ™
tape often causes problems with the tape breaking and jammping
in the machine. Therefore, avoid using cassette tapes longer
than C-60's whenever possible, T

=

Several audiocassette producers ave worthy of particular men-
tion: ‘

The Center for Cassette Studies
8110 Webh Avenue
North Hollywood, California 91605

One of the single largest and most comprehensive sourtes
of audiocassettes, their catalog lists over 5,000 titles
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-of about $7.00 per half

on subjects ranging from business and biography to . t
fine arts, religion, and psychology. THe catalog . v
contains very complete descriptive information on . 1

each cassette, including age-level designations.’

The price of their cassettes is relatively high, but

along with the initial cassette you are buying from

the Center unlimited duplication privileges. You _

can legally make as many copies as you wish from the

original cassette. They also provide free catalog

.card sets, both Dewey and LC, for each of the programs ™

they sell. ‘

CBC Learning Systems . e © -
3P. 0. Box 500, Terminal A
Toronto 116, Ontario Canada

Canadian Broadcasting ‘Corporation's free catalog
contains high quality taﬁes,%; the.reasonable price
-hour tapé. Their program
topics are generally in.the areas of psychology, .
sociology, politics, education and ethézlsocial ‘.
sciences and humanities tqpics. Note that auto-
matic duplication rights do not come with the cas-

settes. . s
. ) «7
Voice Over Books,- '
P. 0. Box 75
01d ‘Chelsea Station . : , . g
New York, New Yerk 10011 - -

Of special interest to public librarians looking for
adult materials ‘on cassette, Voice Over Books provides
carefully edited versions of best-selling books read.
by actors. Each condens®d '"book'" is about. ninety
minutes long and”sells for -$6.95. Inquire about
duplication rights before copying.’

National Audio Tape Catalcg ,
Department of Auydiovisual Instruction
.National Educaticn Assocation
“ 1201 Sixteenth Street, NW ’
Washington, D.C.- , 20036

For $4.50'you can get the catalog of the National
Tape Repository. To get a copy of one of their 5,000
tapes covering all topics for all age groups you send
a blank tape to the University of Colorado where the

AF

' tapes are stored. The program you-‘want is duplicated

onto your tape and a small fee is charged for duplica-
tion, - .- h

L 4
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Storage, Processing, and Maintenance of Cassette Tapes

Tape Storage

Cassette tapes should be stored in relatively cool places out
6f direct sunlight. Temperatures from sixty degrees to ninety
degrees Fahrenheit are ideal. Any magnetic tape (cassettes,
reel-to-reel, videotape) can be erased by placing it near a
magnetic field (which rearranges the magnetic oxide on the

tape that reproduces the sound). Therefore, do not store tapes
in cabinets with magnetic door latches. . '

»

S

Tape Malfunction

fte tapes which break or jam after only two or three uses
e sent back to the dealer or producer for replacement
pst. Tapes which break or jam after repeated use should
h away. and replaced with new copies. They are-diffi-
pair and it is usually not worth the time or effort
+to do so. -

enough dnfdtmation so that anyone can tell what is on the tape’
without playing it. Remember that you cannot look at: a tape

as you can a book or even a film or slide to see what it is.
The cassette should be labeled "Side One'" and "Side Two,'" or
"This Side Only" if only one side contains tecorded material.
If possible a brief summary of the material on the tape should’
be given on the cassette box or container since the cassette
itself is too small for more than scanty information. ‘When-
ever possible give the length of each side or each component

of the audio prpgram, since it is impossible to look at the
tape and tell how long the recorded message on it is. For
example, .

2

STORIES FROM THE SOUTH '
- ‘ Side One (Total Time: 27 min.)
- 1. "How the Rabbit Got His Tail" - 7 min,

2. '"The Turtle and the Crow'" - 10 min.

3. "Why the Mockingbird Lost His Song" - 10 min.
Side Two (Total Time: 23 min.)
' 1. '"Hoot Owl and the Mouse'" - 12 min.

2. "A Night in the Swamps" - 11 min.

Most libraries do not put the actual cassettes on open shelves,
since they are so easily stolen. They may place a "dummy"
empty cassette bgx or block of wood on the shelf on which rele-
vant information about the tape is printed. The patron then
brings the dummy to the circulation desk to exchange for the
actual tape which is then charged out just as a book would be.

-




Or the patron may have to rely on the card catalog or a printed
= list of cassette holdings from which he requests the cassette .
) the desk.
Some libraries have had-much success with keeping audiocassettes
in large manilla envelopes ‘with relevant information as well
as card pocket and check-out card on the envelope. In this
way, several tapes in a series and printed material which msy
accompany the cassette can be kept together. (See "Tape Cas-
sette and Framed Art Print Collections in the Public Library,"
Catholic Library World, September, 1974, pages 52-57.)

Preventing Erasures

. To prevent accidental erasure of recorded material you wish

to preserve, simply break out either or both of the small

plastic tabs found on the top edge of the cassette tape with

a screwdriver or knife. If the tab is removed, a small lever
necessary for recording can not be pressed and the tape cannot -
be accidentally recorded over.. If you later wish to record om

a cassette which has had its tabs broken out, simply cover the
hole with a small piece of Scotch tape. If you are looking -
at Side One of a cassette with the tape edge on the bottom,

the tab to your left will affect Side One. Turn the tape over
and the tab which is then on the left affects Side Two. ®
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Haraware Needed for Cassette Tape Collections

Cassette-player-recorders

. Those machines which have the capability to record as well ‘as
to playback already recorded material. Prices of standard
monophonic cassette recorders run from about $30.00 to $175.00
with many in the $50.00 to $80.00 bracket. For most library

#
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listening purposes high quality/stereophonic cassette re- o
corders are not necessary. Stereo cassette recorders run

from a low of $175.00 up to about $300.00 The cost of the

necessary microphone for recording is included in the price

of the cassette recarder. ' .

e g

Cassette Players

Although you will certainly want -to purchase at least one
(probably two or three) cassette recorder whatever the nature
of your library projects, in many instances you may neither
need nor want recording capability. Cassette machines with
playback-only are -considerably cheaper and often more durable
- than recorders. Prices of good quality playback-only cassette
machines run from $30.00 to $60.00 each. The very finest
cassette players cost about $150.00 to $175.00.

.Headphones -~ :

For individual listening in the library, headphones should

be provided. $5.00 to §15.00 will purchase monophonic head-

ghones of good quaIity. Stereo headphones run from $15.00 to
50.00. . :

Listening Center Jack Boxes .- -

To allow.more than one person at a time to listen to the same =
tape on headphones, you will need listening center boxes. ‘ g
These- are simple boxes with one plug which plugs into the T
headphone outlet on the tape player and from four to ten out-
Tets on the box into which four to ten headphones can be
plugged. . ’ ‘

These almost indestructable jack boxes can be purchased from
$8.00 to $25.00 each, with or without individual volume con-
trols for each headphone (they are monophonic).

95 i1
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External Speakers

For playing cassette tapes to large.groups, the speaker in
the cassette player may not be adequate. Also some cassette
players designed especially for headphone use may not have:
speakers housed inside the cassette player itself. In these
. cases, you may need to purchase an external speaker which will
simply plug into the headphone or speaker outlet on the cas-
sette player. External speakers cost about $30.00 to $60.00;
however, the:speaker for a 16 mm film projector, record player,
or some other piece of equipment could serve as the speaker
for the cassette player, If the outlets and input plugs are
not the same size, adapters are easily available at electronic
supply houses and appliance dealers. '

= . .

Equipment Maintenance

£y

A few simple processes:which are quite easy to do can make a
. great deal of difference in the quality of sound reproduction
you -get from-your cassettes.

1.

Keep cassettes and player-recorders free of dust and
dirt. Store cassettes in the plastic boxes they come.

-in, and cassette players in their protective cases.

Dust the cassette players with a soft lint-free cloth

~ weekly, but do not use cleaning sprays or liquids

which might clog up the machinery.

Clean the heads of your cassette recorders weekly.
With NO cassette in the machine, turn the player on
and press the play button.  You will see the record/
erase heads pop up from the bottom of the recorder.
Gently wipe the heads, the capstons, and spindle with
a cotton swab (Q-tip) dipped in plain isopropyl alco-
hol. Try not to get the cotton swab caught in the
revolving parts; but if you do, just stop the machine
and pull out .the cotton swab. Cleaning the heads
frequently will greatly enhance your sound quality.

Do not leave batteries in your cassette equipment for
long periods of time. You will probably not want to
use batteries except in special circumstances "in

the field" where you might not have access to electric-
power. Batteries are relatively expensive and bother-
some to recharge or replace, so use the power cord
whenever possible

Beyond these simple procedures, do not attempt to repair or
service the cassette recorders yourself., Have cassette players
‘and recorders cleaned, degaussed (demagnitized) and inspected
yearly by your audiovisual dealer or a local electronics/appli-
ance repair shop.




_out. Doing this can save the patron much frustration later

“Check-Out of Equipment

If you are planning to circulate your audiocassettes, chances

. are that you will want to circulate small, inexpensive cas-

sette players as well. For circulation pu{poses, yqu Should
consider purchasing audiocassette machines ich plaYback only.
They do not record and therefore it is impossible to erase or
record over- your audiocassettes. Many cassetta players have
available vinyl or simulated leather cases and/ox carrying
straps. These should be purchased for those magﬁxges which
will leave the building. Be sure the cases have a‘pocket in
which to store the power cord and microphone if the wachine

is a recorder.

Before a patron takes out a cassette player or recorder,\have
the .person at the circulation desk take just a moment to
in the machine and try out a tape which the patron is checking

if some problem is caught before he gets the cassette player\\\
home. This procedure can also serve as a review lesson for -
the patron on how to use the tape player. It is a good idea

to have prlnted d1rect10ns taped to the player -or container

as well. & N

When the patron returns the player, the library staff should
check to see that all accessories he checked out (such as
power cord and batterie$s, if provided) are returned. All
loose accessories such as power cords and microphones must
be clearly labeled with the library's name. (The Scranton '
Public Library desgribes its cassette player circulation s
procedures in the article, ''Cassette Plus Player Loan Program,'

in The Unabashed Librarian, Number 5, page 21.)

Cassette Duplication -

If you become heavily “involved in audiocassette services, a
high-speed tassette duplicator is an invaluable convenience.
You can retain the original cassette which you purchase as a
noncirqulating master and circulate only copies. This theoret-
ically allows you to keep that particular cassette program in
your library collection indefinitely. You can duplicate copies
of programs which you record locally, even allowing patrons

to have their own personal copies of tapes. However, high-
speed duplicators are very expensive. They range in price
from $995.00 for a duplicator which makes two coples at a time
to $3,000.00 for those which make five or six copies at one
time. A typical high-speed duplicator will copy a thirty-
minute program in two or three minutes. There are a few dupli-
cators which duplicate only one copy at a time at slightly
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for. around $170.00 which makes one copy in "real" time; that -
is, a thirty-minute program takes thirty minutes to duplicate. ‘
If you -are considering the purchase of a cassette tape dupli-: ‘

slower speeds for around $40d.00 and at least one duplicator .

cator, try to aim for the $995.00 price range duplicator which ‘
makes at least two copies at a time in no less than four min- AN

_utes for a thirty-minute tape.

For those libraries whicly will not purchase a duplicator, cas- .
sette tapes can always bé duplicated in real time by hooking T .
together two cassette recorders. By means of a patch cord

easily purchased from an electronics supplier, go from the

auxiliary output or headphone jack on the recorder plavin c

the original tape to the auxiliary input on the recorder re- .
cording the blank tape. Take two of your recorders to an :
electrénics'supply store and tell them what you want to do.

They will be glad to advise you and sell you the proper patch

cord and plugs. T : ‘

Since there is no need to watch the recorders after the dupli- -
cation process has. started, you need only start the tapes and

have someone check them every thirty minutes or so. In this

way the person sitting at the circulation desk could duplicate

four or five tapes during the day. Since the recording is

done internally by means of the patch cord, room noises will i

not be picked up. The tapes cannot be heard during the reeordmg..

In most cassétte recorders; the record level is set automati-
cally by the machine as it'records.:

- " é@"
Copyright Considerations A

Since nothing is so easf to duplicate as an audiocassette,

~ probably more copyright violations .occur in this area than in

any other (except for xerox copying of print maferials).

.~Please do not-violate the copyright law. Commercial producers

must be assured of getting back their investment or they will 1
stop producing high quality prog¥ams. As we have already |
stated, some cassette companies: offer blanket permission to

duplicate their cassettes. Others do not. If-you are not

sure about a company's duplication policy, write asking for

permission before you copy. Some companies will give permis-

sion for nonprofit organizations to duplicate one copy only

if they agree to take the master tape out of circulation and

circulate only the one copy. If a company refuses permission

to duplicate or does not reply to your request, do not dupli--

cate their materials. You will be breaking the law if you do.

Some libraries are making permission to duplicate a4 specifi-
cation on their purchase orders. If the company will not




grant such permission, the library will not buy the mate-
rials. (See Wilson Library Bulletin (November, 1974),

page 210.) The main problem with this proccdure seems to

be that recordings must be purchased from national distrib-
utors or producers since only the copyright holder can grant
duplication privileges. Many libraries buy their record-
ings at a discount from jobbers or record shops who.cannot
under law grant copying privileges. The whole area of copy-
right is complex and vague. Librarians should keep informed
of the latest copyright decision by reading library and
audiovisual journals as well as the national news media. -

Specialized Audio Formats for the Blind and Physically
Handicapped :

The Texas State Library Division for the Blind and Physically -
Handicapped provides a variety of specialized audio formats
free of charge to eligible Texas residents who are blind,
partially sighted, or otherwise physically handicapped in °
ways that prevent their utilization of traditional reading
materials. The Division for the Blind and Physically Handi-
capped is one of fifty-four regional libraries receiving
materials and equipment from the Library of Congress Division
for the Blind and Physically Handicapped. Audio materials
available to the handicapped are of three types:. talking
books, audio cassettes, and reel-to-reel tapes. There are
some significant differences between these specially de-
.signed materials and their commercially produced counterparts.

Audio programs available -commercially are produced in a wide
variety of areas, including both music and spoken word re-
cordings. Programs available for the blind are spoken word
recordings only. Their content is best described by the
term, '"talking book," recordings that are of full texts of
_books and entire issues of periodicals, except for the ad-
vertisements. Commercially produced audio recordings are
available in a variety of areas - speeches, excerpts from
books, condensations of books,:or specially designed in-
structional materials. ’

The materials ‘and equipment also differ from those most
widely available. All audio materials for the blind are
recorded at slower than normal speeds. Talking books (disc
format) are recorded at eight and one-third rpm, while commer-
cially available records play at speeds of 16 rpm and 33 1/3
rpm. Cassette tapes for the blind play at 1 7/8 ips and

15/16 ips, while commercial cassette tapes only play at

1 7/8 ips. Equipment specially designed for the blind plays




at these slower than normal speeds, but will playback at
the ﬂFgular speeds as well. \

The” talking book machines ha¥e a number of features not.
found on a regular record player. They have a special
‘tone arm and record guides to assist blind/handicapped
persons in placing the record and tone arm correctly. A
special needle is double headed for longer playing and
designed to be used as a "book mark"; that is, the patron
can turn off the record player during the middle of a re-
cording and leave the tone arm on the record to mark his
place. The machine comes equipped to jhandle special attach-
ments, such as heddphones, a remote control device, and a
"pillow speaker" to be laid on the pillow for those .who are
hard of hearing and bedridden, and cannot wear headphones.

If you are a public library interested in serving the blind
and physically handicapped in your community, there are.a.
number of things you can do that would supplement, not dupli-
cate, these existing services: .

1. Publicize the availability of materials for the
blind and physically handicapped from the Texas
State Library Division for the Blind and Physi-
cally Handicapped. .

2. “Help locate community residents who would be
eligible for this service. Handicaps besides
visual impairment that may prevent normal read-
ing include conditions that prevent a person's

. holding a book: cerebral palsy, muscular dys-

' trophy, arthritis, myasthenia gravis, diplegia,
disabling paralysis, muscle or nerve deteriora-
tion affecting coordination and control, and

- confinement in respiratory devices.
Nursing homes, hospitals, institutions, and
schools may also borrow reading materials for
patients, residents, and students who cannot
read ordinary printed materials because of
physical limitations. The same persons who ®
can certify individuals' needs can certify
these institutions.

3. Request copies of the descriptive brochure on
the services of the Texas State Library Division
r the Blind and Physically Handicapped and
the "Application for Library Service," at the

following address:

W




4.

5.

6.

7.

Division for the Blind and Physically
Handicapped

Texas State Library

Box 12927 Capitol Station )

Austin, Texas 78711 ’
Help interested patrons determine their eligi-
bility for this service and assist them in fill-
ing out the Application for Library Service.:
Librarians can sign this form to,certify the
patron's eligibility for the service, as well
as doctors, registered nurseg, optometrists, or
professional staff members of a hospital or
other institution.
Forward questions about this service to the Texas
State Library Division for the Blind and Physi-
cally Handicapped. You can telephone the Division
Monday through Friday from 7:30 a.m. to 5:00 p.m. .
by calling 1-800-292-9605. There is no charge \
for using this WATS line.- You can also help eligi-
ble users make the initial contact with the Divi-

sion fer the Blind and Physically Handicapped on __ —--

the WATS line. i

e —
I

Since audio materialS supplied for the blind are

_____-spoken Tecords of full texts of books and entire

issues of magazines, you can supply additional
types of audio materials. These might include
music recordings, old radio broadcasts on record
or tape, speeches, dramatization, or condensations
of books. The talking book machines and cassette
players for the blind will also play commercially
produced recordings.

You can also provide audio recordings, and possibly
playback equipment, for those ‘aged, homebound, or
chronically ill community residents who do not
qualify for the Division for the Blind and Physi-
cally Handicapped program.
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PROJECTED STILL VISUALS

N\

The three major types of projected still visuals are all very -
much alike. They all consist of transparent, usually colored
pieces of film. When light is passed through one of them

and an optical lens, we see the exact image contained on the
slide, filmstrip or transparency enlarged and projected upon
the screen. Differences in size and other physical charac-
teristics among these three media have inplications for their
uses in the public library.

e

u <
-

Filmstrips

A filmstrip is a ribbon of 35 mm film contmaining a series of
still pictures intended for projection in a sequence one at

a time. A filmstrip may be black and white or.color (usually
color) and may have an accompanying record or cassette tape

in which case it is called a "sound filmstrip." ) .

]

<

Advan tages

Filmstrips are the medium we-automatically think of first when
someone says, "I have a limited budget. What kind of media
should I buy?" Of course, filmstrips are not the appropriate
choice of low-cost media in all circumstances, but they do
have many attractive features.

They cost from $8.00 to $30.00 for a thirty-minute sound film-
strip, much less than thirty-minute videotapes or films, with
silent filmstrips costing even less. The projection equipment-,
is relatively inexpensive too - about $15.00 to $20.00 (for a
small silent viewer); $100.00 to $150.00 for a desk-type sound

- filmstrip viewer which will play the accompanying audiocassette

and automatically ‘advance the filmstrip.

Filmstrips are quite popular with children. Silent filmstrips .

are good for poor readers - adults as well as children - since

the viewer can control the pace of the program. Individual

frames may be left on the screen as long as desiréd. Many

hundreds of programs are available on filmstrips - children's

topics are readily available, while adult topics are a bit

harder to find but are becoming more numerous. You will find 3

over 150 companies which sell sound filmstrips listed in the 1

Educational Sound Filmstrip Directory available from the Dukane i
|
|

Corpceration,

The sequence of pictures is always the same in a filmstrip;
the pictures cannot get out of order.

1089 : ‘
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Digadvantages . ) . ' .

Because o%“fhe*fixed’seqﬁence of pictures, filmstrips are .
not as flexible as s'lides. It is difficult to select from ’ :

- a filmstrip two or three appropriate pictures and.then show i
them to a group. - ‘ - .
1 : - '

’
4 ¢

- F{Jmsqiips are. fairly easily damaged, scratches on the film

and torn’sprocket holes “**ng-the usual complaints. ’ "1

Filmstrips are nap -lpelling as moving pictures; they can .

be dull, AR ' ‘ T . i

) Filﬁstrip%:cannot be/lbéafly—ﬁ?bdﬁced'easily. You must rely 3
- on commercial producers to provide software. . |

Equipment Needed o . . g

- Filmstrip viewers.for one or two users. For $20.00 to - .

$30.00 you can get individual filmstrip viewers.. No more than
two people at a time can use them apd they must be operated

by hand. If the filmstrip has an acdcompanying record or tape

it must bc played on a separate’.rgcord player or cassette player.
Most sound filmstrips have an.audible, tone - a bell, buzz oy .
other sound on the tape to tell the viewer when to change . |
frames so even children can easily ioperate manual-filmstrip (‘

viewers. 4 /
% Sound filmstrip viewer for small group use. Many éompa;t
filmstrip viewers are availabl W which play the cassette

and show the filmstrip picture on their own screens. The whole® .
unit looks something like a small television set. These run
.from $100.00 to $200.00 and‘usually advance the filmstrip auto- .
‘matically by means of a "silent" tone recorded- on the cassette -
tape which is "heard" by the projector. Three to five people

~can comfortably view these machines, depending on the size of

the screen. :

AN

Pilmstrip projectors for large groups. For showing film-
strips to a larger group, a projector is required. Those which
do not incorporate cassette players cost about $75.00 or more;
the best of those which do have sound playback capability cost >
up to. $350.00, but these are suitable for large auditoriums. '
Dukane, Singer and Viewlex are among the best known names in
filmstrip projectors although others are also reliable. ‘i

N

.Slides ‘ , ' "

The type of slide almost*universally in use today is made from T
one frame of 35 mm film mounted in a. two-inch by two-inch ¢ard- - .
. board or plastic frame. You are probably familiar with slides




because many amateur photographers take 35 mm slides of vaca-
tions, birthdays, and other personal events. Although large
slide collections in public libraries are rare, it is a medium
which deserves more attention than it gets for several reasons.

Advantages
Perhaps the greatest advantage of two-inch by two-inch slides

is that they are very easy for you to produce locally. They
require only a camera and film. 'Even an instamatic camera

will take good slides. .If the librarian is not a photographer,

there .is sure to be someone else on the library staff or iq\
the.community who would be eager to donate~fAl% time taking

:slides for th€ public library collection. Such slide series

as historical buildings of your community, trees and wild-
flowers of your area or unusual occupations, arts or crafts
plied in your town immediately come to mind as rich and valu-'
able tesources to add to a public library collection. The
Yuma (Arizona) City-County Library has produced and organized

- three hundred color slides of local desert flowers and cactus

to help patrons® identify flowers in the area.

R '
Slides can be shown to-large:groups or individuals. Slide%
can bé arranged into specific- sequenced programs or filed into
broad categories to permit speakers to select .individual slides
to accompany lectures., .

Slides arranged into 4 program can be accompanied by printed
narrative and description or by an audiotape which you also

produce yourself. Various synchronizing devices are available

which put a tone (usually a frequency not heard by the human

ear) on the audiotape which will activate a slide projector

causing it to change slides automatically whenever the tone

is sounded. Lf you cannot afford to buy such synchronizing
equipment initially you can still produce slide-tape shows.
Simply purchase a small bell or other noise maker with a fairly
pleasant' tone. AS you read the audio portion of the program
onto a cassette tape, sound the "audible tone'" at places in_

4 the narrative when the slide.needs to be changed.- A lecturer

showing the slide program to a group or an¥individual viewing
the program alone in the library can easily-tell when to change
slides with such a device. Many public libraries have used

.

“

4

locally produced slide-tape programs to publicize the library's -

programs or to orient users to the services of the public 1i-
brary. . .

Disadvantages . , 3

Some disadvantages of slides are readily apparent. Because
they are made up of individual slides, slide programs can get
out of séquence and individual frames can be lost.

&

L 4
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sheets-with twenty slide-sized pockets -available im most
photographic stores may be a solution to that. \ >

e )
As with all multi-media packages, slides plus tape or slides 2,
plus printed material are difficult to keep together and awk-
ward to store on the shelf. Some sort of box or bag to keep

b :i;éﬁhe parts of a program together is needed. Library sup-
p Lo}

Storing individual slides is a problem although the plastic .

uses are beginnigpg to ‘'sell such paekaging. Moreover,
ch inconveniences in packaging and storing are worth grap--
- pling with in order to provide Eubllc library patrons with
the vivid, colorful and 11fe like 1mages of the world which
sltides offer. : ‘
e § ”

:Sllde programs are not readlly available commercially (al-

. though some do exist notably in the field of art history) and
those which do exist are usually more expensive than their
filmstrip counterparts.. But local sources, including those

- vacation slides of faraway countries or 'states, can easily
build up a respectable slide collection.

-
A

Equipment Needed

Slide projectors. The Kodak Ektagraphic Carreusel pro-
jectors are by far the most common type of slide projector in
--use in schools and libraries today. Various models of this g a
' projector range in price from $100.00 to $250.00. Beware of . |

v '
I .. T

.+ projectors which show oply a single slide at a time or‘which.
v .~ dg mot allow random access, the ability to go back or forward
3 to a single slide in the series w1thout projecting each slide , .

in the tray in turn. :

K : Accessories for_ the projector.

rs . Zoom lens - useful for large rooms and circumstances in

s, - Which you cannot move‘}ggﬁprOJector 1tse1f c¢closer to or further
. ~from the screen. $42.50.

. ¢ Remote control sw1tch - allows lecturer to operate the

* 4 projector from some distance away from the pro;ector. $5.00.

: : Extra carrousel trays - one for each program you want to
~~ .= - keep readily available. $5.00 each. Note that slide trays
¢.v v “which hold, over elghty slides® tend to cause slides to jam in

. the projector, .so try to keep your use of 140-trays to a mini-
mum.

Lamp replacements - lamps are long-lasting with an average
life of 120 hours, §$10.00 each.
Carrousel sound synchronizer. $40.00. -
Sound slide prbojectors. Equipment similar to some sound
filmstrip players is also available for slides. Again these
look like a.small television set with a nine-inch by nine-inch-
(approxlmately) screen on the face, a place for the slide tray
on top and a sélf-contained cassette tape player. They are .

4

.
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designed for puttlng in carrels and are a good way to show
slide-tape programs if you can afford it. The most“common
is the Singer Caramate ($280.00).

Overhead Transparencies

Overhead transparencies take their name from the method in
which they are prejected. The transparency (usually a full-
size eight- inch by ten-inch sheet of acetate or other clear
film) is placed on the stage of an overhead pro;ector much
like a box containing a light source with a piece of glass -
factually a lens) for a top. A mirror mounted above the
stage picks up- the image-and shines it above and behind the
overhead pro;ector.

1

Advantages o v

Transpéggnc1es are simple to make yourself, Those made to
one's own specifications can be excellent devices for illus-
trating a lecture or a children's story hour, for example.

'Disadﬁantages

4,

Although overhead projection is used extensively in schools
and in busines$, industrial and military training, we will
mention it only briefly in regard to the public 11brary.

The reason is that overhead projection is almost exclus1Ve1y
a group medium which requires the constant presence of a
teacher or lecturer. It is an audiovisual aid in the truest
sense of the word; it cannot be used alone by an individual
patron for example. Each transparency usually contains so
little information that it must be explained and interpreted
by a human facilitator. . -

A}

- The transparenc1es must be positioned manually on the pro4

jector face in correct s quence. Theré are no '"automatic"
overhead projecté¥s and it is easy for transparencies in a
series to become ''disarranged."

In addition the size of the t;%nsparency (the size of a sheet
of typing paper) is quite ‘large enough for an individual to
read without projecting it. And, if there is no need to pro-
ject it, why put the information on a transparency? A hard
copyp1ctureor printed page .would serve better.

There are few good commercially produced overhead transparen-
cies. Those which are available are almost always strictly
instructional in nature, dealing with very carefully defined
topics covered in elementary schools through college.
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Trapsparencﬁés are large and difficult to store and can be
easily torn and damaged. The overhead projector is rather
,large and cumbersome -although usually light-weight. )

To make your own transparencies requires additional equipﬂé%t:,
a thermal office copier (such as 3-M's Thermofax), a Xerox
machine, a-Diazo machine (an ammonia developer) and special
film sheets. ’ . .

Equipment Needed ‘.

. Overhead projector. About $150.00 to 3150.00, the pro-
Jectors are sturdy, durable and seldom. need maintenance since

they are of simple construction with virtually-no moving parts., ..

Spare lamps cost about $3.00 to $4.00 each and are long-last-
ing. Any audiovisual dealer wili handle a line of overhead
projectors and accessories. Reliable brand names are 3-M,
Beseler, Buhl and others. To show commercially made_trans-
- parencies. or. those made simply by writing with felt pen or
grease pencil on a sheet of clear plastic, the overhead pro-
- jector is the only piece of equipment needed. L
Thermal copier. To produce your own permanent trans=
parencies, a thermal copier is necessary. The cheapest 3-M .
copier of.this type is $249.00, but do not overlook the fact
- 'that local offices or schools probably -own a Thermafax machine
and may let you use it to make transparencies. .The transparen-

cies produced are usually black image on clear film. . ~

Lo Other transparency-making equipment. Transparencies can -
be made on a Xerox machine (contact your Xerox representative
if you are interested) and with various other machines which
use chemical and/or "thermal processes. The machines are ex-
pensive and the processes usually complicated, so we do not

~recommend that public libraries sperd the money, time and .

, €ffort on transparency-making until they are wellsestablished
as media centers. If you are interested in transparency-making
the Texas State Library will be glad to furnish you with more
information.

Software Supplies Needed L .

Clear acetate sheets for writing directly with felt pens or
grease pencils are available from audiovisual suppliers for
about $10.00 per one thousand sheets. You can also use clear
X-ray film (see your local medical clinic), heavy Saran wrp,
or Baggies., These produce temporary transparencies of course.
Pens and pencils for writing can be specially designed for use
with overhead projecturals or common felt pens from the drug-
store. Some brands of pens are better than others, however;
you will need to experiment to determine which work best.

Special film for making Thermafax transparencies is available
from 3-M for around $15.00 per one hundred sheets. .

Pl
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. guidelines will help the neophyte selector?

EVALUATION AND SELECTION
-OF
’ AUDIOVISUAL MATERIALS

Once your library has decided whichéﬁgdia formats to acquire,
you will then become involved in.the evaluation and selection
of particular titles. What do-knowlédgeable purchasers say- '
about the selection of nonprint materials? %ghat evaluation

g ow do selection
policies relate to nonprint media? Which selection procedures
might the librarian follow? When purchase decisions haveé"

. ‘been made, what services do vendors provide? . These are ques-
-tions this section of the manual will attempt to ansWer.

(Note that throughout this section numerous references are

‘ ‘made to the April, 1975 issue of- Audiovismal Instruction.

This particular issue is important because all the articles
a e devoted to the selection and evaluation of nonprint media.)

"‘

The Evaluation Problem: Some Perspectives ~

1. Not unlike the book trade, but perhaps in a more pro-
nounced way, commercially available media software is
affected by market trends. Firms release and promote °
products dealing with topics they feel will be im de-
mand. The media purchaser hence is faced with the task
of separating the worthwhile from the hastily-produced
bandwagon ‘item. Irene Wood, editor of nonprint reviews

: for Booklist, discusses the problem in the April, 1975
-issue of Audiovisual Instru¢tion and suggests that the
BicentennTal heads the Iist of "in" subjects for the

. current year. ’ "

2. Although the state-of-the-art of nonprint reviews re- "~
mains far less developed than that of books, the "Evalu- -
ation Gap" {(see the article by-Janet French in Library

- Journal, March 15, 1970) has closed somewhat. or
example, Booklist continues ‘to extend its coverage of
audiovisual materials and now includes videotapes, while
Previews survives as a separate publication reviewiqg
and announcing forthcoming media for all types of ‘librar-

ies. (See pages 212 through 214 for media review sources.)

Still the buyer must beware of weaknesses in reviews:
(a) too many remain descriptive, not evaluative; (b)
much material is reviewed late or not at all; (t) criteria

- Lo




upon which critical comments are based often remain
unclear or are an inconsistent mixture of a reviewer's
predilections and personal opinion; and (d) rarely are.
evaluations placed in a.context of comparison with re-
lated materials.  We urge public librarians to join
ranks with other media specialists in speaking out for
and contributing to improved reviews. Let selection
-aid publishers know that you are in the market for .
nonprint evaluations”comparable to that now available
for print. ‘ -

3. Because of their greater expense, audiovisuals have

)

traditionally been selected after previewing. However,

y a number of discouraging -factors have led companies to :

adjust their preview policies. Such factors include e

prohibitive costs to the producer/distributor, buyers’
lack of care with preview prints, and illegal customer
copying without purchase. As a result, some media firms
. have discontinued preview privilegés, perpit previewing
only upon stated "intent to buy,"” charge preview rental
fees, or send only illustrative printed sampples of mate-
rials. . . . : °

Such disadvantages should not eliminate the: selection
agent's preview requests. - Time-consuming as it may
be, a well-outlined system for.examining costly mate-
rials before purchase is .advised. Helpful advice on
setting up -preview procedures is given by Blance. Woolls
and David V. Loertscher in Audiovisual Instruction, .
April, 1975... . 4 -

Evaluation/Selection: Basic Guidelines

1. Many of you.are already materials selection experts.
Generally speaking, the principles you follow in-selec-
ting print items should also be applied to nomprint -
items. The exception is that criteria for ptint must

be expanded to cover the technical aspects of nonprint.

2. How might you.develop your media "taste'" and critical
abilities? We suggest that you (a) look at and listen
to as many audiovisual materials as possible; .(b) dis-.
cuss your reactions with fellow colleagues and- library
patrons; (c¢) conscientiously read media selection aids
to gain a feel for their review policies and perspec:
tives; (d) know your community - its special character-
istics, cultural elements, and current interests and

0
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. . ' concerns; (3) know your existing collections {f) know
' ) ., nearby collections to avoid unnecessary duplication
and to encourage interlibrary borrowing; (g) express.
interest in media selection. workshops to your system .
headquarters library; and (h) examine some of the arti-
- cles listed under selection and evaluation in this
' manual's, "Sources of Information," (pages 259-260).

3. Remember that evaluation is a subjective process. It -
is an art not yef evolved to a science. What Masha
Porte, director of films at Dallas Public Library, says

* - about evaluating motion pictures might also be applied
. to other media: -

AZthough the viewing qf'filma,is atiZZ‘mvstZy a-group pro- --
cegs, response to the moving image ie_ personal, individual,
' and often unique. Iﬁeznemm’b?vm@ u:thexnn@ammglna
b oun background experience, vzewpoznt, ‘and in fact, his "
B mood at ‘the time of the screening. These, plus the cir-
] . ‘cumstances surroundzng the showing (physical environment
- . and gcreening companions), color the viewer's assessment
of a film. It has often been noted that one's attitude
toward a film may be diffbrent with a change in physical
environment, the group viewing the film, or personal state
_ . - of an individual viewer. ("Fundamentals of Evaluation,” :

PR
\,N‘ .
I

Film Library Quarterly, Fall, 1972, page 37.) & -

4. Evaluation/selection should be an on-going, contlnuous
cycle. ‘The amount and range of available media, dis-
persed in a variety of .selection tools, negates cteatlon
of the "1nstant" media collectlon.

5. Systematic evaluatlon promlses 1mprovéﬁent in selection.

) . 6. Selection should be conceived of as a cooperative under-
taking. Although primary responsibility rests with the
librarian, .this does not preclude participation by others
such as target users and repreSentatlve groups from the
community. ‘

7. Group evaluation sessions can be learning sessions with
librarians assuming a leadership role in. showing parti-
cipants how to apply selection criteria.

8. Whenever pqssible, evaluation sessions should enable
comparative appraisal of materials.

9. The least desirable evaluation tool is the producer’s
glossy advertisement.

-
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. 10. Evaluation should be founded on specific criteria which .
need periodic review in 1light of changing needs of users
and experience with materials.

11. Four determinants of purchase decisions are (a) quali-
ties of available materials, (b) the nature of your
present collection, (c) the nature of your community,
and (d) size of your budget. )

.G

12. Evaluation/selection procedures themselves need to be
assessed often and, if necessary, modified in relation
to the developing collection and service objectives
of the library. C

L

\

A Written Selection Policy g ' ’

. A-systematic approach to materials selection implies the pres-

ence of a selection policy statement which serves as philosoph-
ical orientaticn to and defense of selection. procedures.  If

> . . % o .
_nonprint materials receive no mention in your current document, &

revision is now in order, If your library has never formulated
a document, it needs now to do so. )

Such a policy, prepared by libratians in consultation with users,

and officially adopted by the liﬂiary‘s governing board, should
identify the following: (a) objectives of collections develop- '
ment; (b) specific procedures to be .followed in selection; (c)
personnel responsible for selection;:{d) types and formats of
materials to be purchased; (e) criteria for selection; (f) sup-

port for intellectual freedom as expressed in the Library Bill

of Rights; (g) set procedure to be followed when materials are
challenged. g "

.For more complete guidance and samples of selection policies,

see, Book Selection Policies in American Libraries, Calvin J.
Boyer and Nancy L. Eaton, eds., Austin, Texas: Armadillo Press,

©1971. In spite of its title, the publication includes policies

for nonprint media adopted by public libraries. Sample selec-
tion policies follow. Only the sections dealing specifically
with nonprint media have been included.

Another useful item is the Free Library of Philadelphia's

Policy Guidelines for the Acquisition of Non-Print Materials,
1972. This 1s available from the Professional Librarians ip

Collection, Texas State Library.
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MATERIALS SELECTION POLICY
Tulsa City-County Library System
1973

NONPRINT MATERTALS N ' :
. ™~ o

Original and reproduction works of art, pictures of general interest for
the picture file, audio-recordings, 16 mm films, standard 8 mm and

super 8 mm films, videotapes, fiimstrips, and slides are selected in
response to the needs and interests of the community.

A. Art Collection - /

Framed reproductions to représent a variety of artists and styles

are selected for both the adult and children's art collection through-
out the System. The art collections also contain framed original
graphic art works., : ’ -

t

Pilcture Files

© Picture files are maintained in the Central Library. A picture file
. pertaining to the oil industry is located in Business and Technology.
Pictures of general interest are in the Reference Department. Mounted
reproductions of art work are located in Fine Arts.

Aud;io-Recordings

Selection of audio-recordings (records, cassettes, tapes) is deter-
mined by interest of the community. A1l branch libraries have adult
and children's audio-recording collections.

2

16 mm Films

Emphasis is placed on subjects of community and national interest,
covering the full range of human experience and knowledge. Special
attention is given to films which encourage group discussion and

films of interest to children. Outstanding documentaries, subjects

of general appeal, films of interest to the business community,
examples of experimental techniques of fiim making and productions -
which stimulate the imagination are included.

The System welcomes g??ts of sponsored films of high quality in areas
too specialized to warrant public expenditure.

A1l films are previewed prior to purchase. (For evaluation guide-
lines, see page 127 of the manual.)




Pilmeg - Standard 8 mm and Super 8 mm

Entertainment films such as animated cartoons, westerns, Hollywood
features, and film classics are purchased. Historical footage and
travel films are also included.

Videotapes

Development of the videotape collection will be based upon the avail-
ability of quality programs of local and national interest. Programs
of general interest and educational significance will be emphasized.

Filmetrips

?f!mstrips suitable for adults and children are selected from a.
variety of categories.

Slides

Preférence is given to slide sets which have accompanying scripts,
information, or recordinas. Sound slide programs illustrating the
library system are also available. :

I




MATERIALS SELECTION POLICY
Akron Public Library

Akron, Ohio
Second Edition, 1964

PHONOGRAPH RECORDS
A. Purpose of the Record Section

The purpose of the Record Section is to provide significant materials
infigecorded form for .the use of individuals and groups in-the community.

B. Scope of Materials

Musical recor&s constitute the bulk of the collection. They are selec~
ted to cover a wide variety of music, excluding the ephemera1

S1gn1ficant speeches, plays, poetry, and short stor1es are purchased.
Recordings of various sounds, records to be used as bases for group
discussion, for learning a language, and those suitable for individual
study in a variety of subjects are included.

C. Record Speeds

Most records bought are 33-1/3 rpm's, although a 78 rpm is added if
that is the only speed on which the matérial needed is available.
Other record speeds are not added to the collection.

D. Record Selection Policy

Certain works are bought because they are performed by a particular
musical artist, conductor, or literary personage. In musical selec-
tions, several different records of a particular work are purchased
in order to have different interpretations. In literary recordings
there 1s Tittle duplication of titles by different readers or speakers.

Records are selected with these points in mind:

1. Excellence of interpretation and technique.

2. Importance of artist.

3. Techpical quality of the recordieg.

4. Need for material based on publfrequest and present holdings.
5. Price.

E. Duplication
Eight to ten reserves for a record indicates that a duplicate record
should be ordered, although, as in books, quality of the record1ng, time-

I;n?ss or permanence of the requests, and cost are factors in the de-
cision.

119 422
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EDUCATIONAL FILMS

A.

Most records are bought initially in duplicate, because many im-
portant records are available for only a brief time. '

Discarding

Discarding of records is a necessity because of wear or damage to the
disc. The decision is then made whether to replace with the same re-
cording, or to buy the same work by a different artist.

Filmg and Filmstrips

The Library collection consists of educational and documentary films
(16 mm sound) and 35 mm filmstrips. Entertainment films such as
animated comic cartoons, westerns, and Hollywood feature films are not
ordinarily added to the collection. The films are usually bought in
black and white; films are purchased in color when color is important
in the presentatxon of the material or is not available otherwise.

P&rpose of the Film Collectian g

The purpose of the Library's film collection is to provide significant .
materials in audiovisual form. “Since films are primarily used in groups, N
the Library selects films that will fill the educational, cultural and '
aesthetic needs of groups in the community. ¥

Scope of Selection ' :

The L1brary ‘buys films for use in informal adult education, for chil--
dren's programs, for young people's discussion groups. It does not.buy
films especially -designed for school curriculum purposes, or highly.
specialized or technical films.

Film Selection Policy

Selection policy for films follows the principles set up for other mate-
rials in the L1brary Since audiovisual presentation has such a strong
emotional impact in imparting ideas and attitudes, it needs special

care in evaluation.

A1l films and filmstrips are previewed before they are purchased or ac- ‘
cepted as a gift or on long loan. Factors important in the selection o]
of films are:

1. Content of the film should have validity and significance; be ac-
curate as to facts, reliable in presentation.

2. Method of presentation should interpret and illuminate the material. |

3. Aesthetic quality of the film should be h1gh, with imaginative i
photography and meaningful music.

4. Technical quality should include clear sound, effect1ve photography
and, if in color, good quality of color.

* @
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Children's Films

The same cr1ter1a will be applied to children's films but with special
emphasis on simnlz, sensitive and imaginative presentation; narration
that holds the 1nterest of the child by adding fun .and fancy without
patronizing. Children's films should avoid cuteness, adult humor, .
and talking down to the child. The same principles apply to the.
selection of filmstrips.
%
|
3
;
:

Religious Films

The film collection includes films and filmstrips on comparative reli-
gion, those expl&ining various religious practices, art films that

depict the 1ife of Christ and historical films about the Holy Land.
. The Library does not purchase Bible stories or missionary films, since

these are usually denominational in nature..

Sponsored Films

Sponsored films are those produced by.or for a company, organization,
society or individual to promote d1rect1y or 1nd1rect1y activities

or philosophy 0: such groups.

The inclusion of a sponsored film can be justified in terms of bring-
ing the group a valuable experience that would otherwise be denied them.

-

. The~e additional points are considered in evaluating sponsored films:

1. The sponsoring agency be clearly identified.

2. The content be factual - not distorted or simplifigd to prove a
point. ‘SL-?‘\t°

3. The sponsor's aims must be sufficiently in accord with the objec-
tives of the Library to justify inclusion of the film,

4. The advert151ng, hidden or direct, or any spec1a1 pleading or point

+ of view is fully evaluated before the film is accepted for deposi t-

. “Film Duplication, Replacement and Discard

Filme are rarely duplicated due to thair cust, the limited loan period,
and limitations of budget. But in case\of special and legitimate need
the Library will purchase or accept a gift of duplicate prints.

When the condition of a film makes it necessary to replace, careful
consideration is given to its continuing va]ue in relation to new
material, revised edition and cost. r

Th= film collection is constantly previewed for obsolete and dated :"
material, )
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Evaluation/Selection Procedures

The steps below have been adapted from an article by James R.

Baird, entitled,

"Criteria Used to Select 16 mm Films,"

from Audiovisual Instruction, V. 20 (April, 1975), pages 18-20.

\

N

B

¢

v -

. Step One: Identify materials available for purchase &F

Sources:

a.
" b.

0 O 0

Users' requests

Promotional announcements from producers/
distributors

Vendors' catalogs -

Professional .journals

Reviews

Bibliographies/indexes

Catalogs of holdings ‘from other libraries;
for example, the New York Public L1brary
and the Enoch Pratt Library

Step Two: Determine which materials w111 be placed in the
; - "Consideration® f11e

Decision
_+ Criteria:~

3
* .

§tep Three:

Standard
Criteria:

a.

\ c.
f,

e
f.
g‘
h.
i

*

Library 'philosophy and policy factors
Estimated use )
Budget factors :

Datedness ,
Suitability of media obJectlves for 'users
Current holdings .

Holdings of nearby libraries
Experience with production firm
Review ratings

Evaluate item

LI

o @

-

« * e
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Content
. Appropriate use of medium in reiation to
its objectives and content

Datedness

Approprlateness for target users
“Technical quality

Interest

.Coverage/scope

* Purpose of item

Unity. £

Presentation rate

Aesthetic value

Durability

S
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Step Four: Make purchase decisien

Decision .

Criteria: .Library Philosophy and pollcy factors
. Estimated use -
Budget factors .
Comparison to similar items available
Composite rating of evaluators
Availability of supplementary materlals
Producer/dlstrlbutor s reputation

L]

« o & & e«

a.
b

[

+ d

: e
f

g

Evaluation Forms

Proponents point out the convenience and con51stency -with =
which evaluation forms can be used to appraise and -compare
audiovisual mateyials. Opponents condemn the inflexibility
“and false scientdsm inherent in usxng a standard form to apply
across media. - , ] :

We. recommend a compromlse somewhere between the time-demanding,
comprehensive questionnaire and the abbreviated, objective
rating 'scale.  The sample forms on the following. pages may be

helpful models for a form designed to facilitate selection in : -~

your library. Note that each check sheet is directed toward .
criteria a library -views as important to building its collec-
tion, thdt objective responses are supplemented by opportuni- -
ties for evaluators' subjective reactions, and that sanple #
forms, intended for films' (the Enoch Pratt, Tulsa Clty*County

Lzbrary System, and’Educafional Film lerary Association [EFLA]

forms) can be adapted for other materlals as well as motion
pictures.

- - -

e
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16.
17.

18.
" 19,

AUDIOVISUAL ANALYSIS AND EVALUATION CHART
(State University of Iowa)

_ - Exact Title - Teneral Content of Sub-Title
2. . Min, 16mm Sound___ Silent___ Filmstrip___ Slides_
Order Number Time Size T
> Distributed by: or Produge& by: . Purchase Cost Rental
" 4, Study Guide © Yes No Age of Aid
londition of Print or Set Good____ Fair____ Poor______
5, - 1234567891011 12 College Adult?
Subjects or Fields Grade or Age Level
6. Specific Content:
7. Correlation with course of study: Complete___ Close Fair Poor
8. Truth, -Unity, Sequence, Relevance of Content: '
JExcellent____ Good Fair Poor
9., Pictorial and Technical Quality: Excellent  Good Fair Poor

10. Silent Titles: Excellent. Good Fair Poor

11. Sound Accompaniment: Excellent___ Good Fair _ Poor.

12. Advertising or Objectionable Elements: "
None___ Slight _ Some____ Excéessive,

13. Purpose of Aid:
Introduce__ Survey _ Summarize__ Supplement__ Cover Single Topic__ -
Stimulate Interest _ Entertainment__ Other

14. Preparati on of Class:

Discussion__ Lecture__ Dramati zing__ Reading__ Reports - Questions _
Field Trips:~_ Objects__ Other .
15. .Follow-up Activities:

Discussion__ Projects__ Ddemonst{rations_ Collections__ Field Trips__
Testing__ Other '
Rating Value: Excellent__ Good__ Fair__ Poor _

Appeal: _Excellent__ Good__ Fa%r__ Poor___

Information:  Excellent__ Good_ - Fair__ Poor _

Adaptation:  Excellent__ Good__ Fair__ Poor__

I would use this aid: Eagerly _ willingly;_ Reluctantly__ Never_ _ ’
Comments : )




o EVALUATION CHART QOF THE ENOCH PRATT FREE LIBRARY
, FILM DEPARTMENT
& BALTIMORE, MARYLAND
Title of film
Name of -previewer
| ‘Subject “ i
[, * Accuracy - A
| BN \ inaccurate substantially accurate accurate
Fairness
K unbiased somewhat biased too biased
[ * (If biased, tell how, giving particular scenes and/or commentary)
E Timeliness .
E dated useful though dated not dated
S ' Regionalism _. )
Er | exotic foreign .  universal national oca
Photography - _
. Coe poor . fair gqod excelient -
- Sound ) :
L . poor fair good excellent
| ' « Film is instructional, raises no issues -
| \ will lead to discussion )
\\é requires discussion ] §
. \\\requires informed speaker to present and interpret it ’ |
w0
Ol Experience level” o , |
) ) Timited average professional |
Film will be-especially useful to groups interested in: . " é
Business and industry , | Intercultural relations “ |
Civic and public affairs International relations |
Education - Religion " ;
Family 1ife and child study ____ Social problems |
Fine arts T Work with youth |
Handicrafts . , ____ Other

4

What is your overall impression of thé film; does it accomplish its purpose?
(Please add your comments to the back ®f the sheet, if necessary.)

125528
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EFLA EVALUATION (Educational Film Library Association)

Film Title: Running Time

Subject-Matter Field: °  Date Produced

Producer: . N '

Purchase Sources: .

So. S. B&W Color____ Sale Price_____ Rental___ Free _ -
__Evaluation Institution: ' Date of Evaluation '

Names and Titles of Evaluators:v

-]

a Synopsis: (About 75-100 words, as detailed as possible. Do not use
] : ‘ -préducerxf summary. ) . '

a

- I. List the possible audiences, and the purposes for which the film could
' be used. Rate probable value for each purpose. 3 Value
Audience ' Purpose - Low- High
1. . ' 12345
2. T . 12345
IT. Recommended age level: Primary ___ Intermediate_ __ Jr.High ___ -
. Sr.High____ College___ Adult___ '
III. Structure: (organization, editing, continuity) _ 12345
Picture Quality: (clarity, framing, color, etc%) ) 12345

Sound quality: (audibility, voice fidelity, music, effects) 12 34 5

IV. Comment and general-impression: (Note heré'any.special points as to
authenticity, creativity or attitude; also a brief statement of how the
film affects you. Use back of sheet {f necessary.)

™

V. Your estimate of the value of the film: ‘
Poor Fair___ Avérage ___ Good Very Good Excellent _ :

Q .‘j
!
i
i
}
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Previewer

Date

TULSA CITY-COUNTY LIBRARY SYSTEM
FILM EVALUATION ]

Title ) Date Produced _~
Company _ B/W Color
Subject

Possible Audiences

Age Level - preschool " junior high
Tower elementary . senior high ~
upper elementary _ adult

Type of classroom professwona1/bus1ness group _.
Group =~ church group senior citizens group
discussion group

library programs

A
—————

—___ community agencies _
other (expTain)

4 Possible Uses

» | : ‘stimulate d1scuss1on ) document events of historical sign1f1cance
s entertain give information -

. ~ other (explain)
. ;General Appraisal: Comment on

;,i
,,r
e

L
£

&
)

W

GoF

2 Contents: ’
P

5 audience suitability i .
K authenticity
5 timeliness

g _ subject treatment \ .-

' other

Technical Qualities

# _photograbhy
animation

. sound

music-

ot color

ﬁ: S editing

i other

Sy
#

. Check one: e
- RECOMMENDED NOT RECOMMENDED RECOMMENDED WITH RESERVATIONS _
; Explain -




On Acquisition: Jobbers

Jobbers (wholesalers) serve libraries by saving clerical

time in bookkeeping, by offering.discounts, and by supplying
catalog cards. However, many audiovisual materials remain
available only directly from media producers/distributors.
(See pages 133 through 140 of this manual for a listing of
producers of audiovisual materials.) This causes the unavoid-
able inconvenience of placing orders with a number of differ-

-ent media sources. Moral: In your search for the best whole-

saler, find out what producers are carried by which jobber
before orders are placed. A selected list of jobbers who sup-
ply nonprint media follows. ’

L)

Ane;icén Library and Educa- Demco Educational§Corporation
tional Service Company . 2120 Fordem Avenue .
(ALESCO) . - Madison, Wisconsin ~ 53704

404 Sette Drive

Paramus,“New Jersey 07652 Educational Reading Service

- -Audiovisual Division
Baker and Taylor Company ‘320 Route 17

Audiovisual Services Division Mahwah, New Jersey 07430
P. 0. Box 230 )

Momence, Illinois 69054 'Gaylord Brothers. Inc
' L ]

. . P. 0. Box 61
‘Bro-Dart, Inc. Syracuse, New'York 13201
1609 Memoridl Avenue o ! :

Williamsport, Pennsylvania 17701 . X .
(separate audiovisual catalog) §§3m§§i¥§§?§ié§g§°§§;22t, N.E.

B Grand Rapids, Michigan: 49508
Charles W. Clark Company
564 Smith Street -
Farmingdale, New York 11735

The Baker and Taylor Company handles audiovisual materials
from a large number of producers. Available materials are
listed in a number of subject-oriented 'quick lists'" in such
areas as Reading K-6, Bilingual Education/ESL, Vocational-
Technical Education, Career Education, the Newbery/Caldecott
Awards, and Minority Studies. New items are included in the
"New Media Bulletin.'" The Baker.and Taylor Company alsoc sup-
plies catalog kits for these materials. Write for a sample
"Media Survival Kit" for more information on audiovisual mate-
rials which they distribute.

128 434
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"'. ducers/distributors themselves also supply cards, .sometimes

Commercial Cataldging Services

The cardinal rule to be applied here is: IF IT IS AVAILABLE

COMMERCIALLY, DO NOT DO IT YOURSELF. Preparcd card sets save:
time and money. Furthermore, they provide your patron immedi-
ate access to new audiovisual materials through the card catalog.

Various degrees of aug%ovisual cataloging services are provided,
ranging from-provision of cards to completely processed’ items.
These can-be evaluated on the basis of comparative costs, range
of materials cataloged, appropriateness for your library, and
the extent to which concessions will be made to local practices.

Library of Congress cardé, appropriéte for largé and research- .
oriented public libraries, are supplied for records, films,
and filmstrips. Jobbers (see list on previovs page) and pro-

at minimal cost (e.g., $0.35 per set) and sometimes free.
,(See Audiovisual Market Place for complete identification of
these sources and page 146 of this manual for a selective
listing.)
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PRODUCERS OF SOFTWARE

Following is what we hope will be a useful list of producers

of nonprint materials:

a. Company names are in alphabetical order.
b. Types of software produced follow each entry.
c. Concluding pages offer names of firms by type

of material.

S

. It should be noted that this directory is a selected one,

consisting of approximately 100 reputable companies culled
from -our experience and the following sources: :

AV Instruction:

Technology, Media; and Methods,

4th Edition

Audiovisual Market. Place 1974-75

—

Guide to Educational Technologv

the Seed Catalog

For a more complete compilation, Audiovisual Market Place

is highly recommended.

- ¥

" " Abingdon Audio Graphics

201 Eighth Avenue South

Nashville, Tennessee

(615) 749-6000
(FS/records/maps) -

37202

ACI Films, Inc.

35 West 45th Street
?ew ;ork, ?ew York
212) 582-1918
 (16mm/8mm/FS/kits)

10036

Acoustifone Corporation

8954 Comanche Avenue

Chatsworth, California 91311

(213) 882-1380
(FS/records/tapes/kits/AV
cat cards)

Admaster Prints, Inc.

425 Park Avenue South

New York, New York 10016

(212) 679-1134
(16mm/8mm/FS/transp/s1ides/
records/tapes/videocassettes)
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Aims Instructional Media Services

P. 0. Box 1010 > .

Hollywood, California 90228

(213) 240-9300
(16mm/8mm/FS/kits/study prints)

ALESCO e

404 Sette Deive

Paramus, New Jersey (07652

(201) 265-5730
(kits/AV cat cards)

Allyn and Bacon
470 Atlantic Avenue
Boston, Massachusetts 02210
(617) 482-9220
(FS/ transp/records/tapes/
kits)

American Educational Films
132 Lasky Drive
Beverly Hills, California 90212
(213) 278-4996
(16mm/8mm/ records/ tapes/
videocassettes)
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American Museum of Natural History “Bro-Dart, Inc.

Photography Division

Central Park West at 79th Street
New York, New York 10024

(212) 873-1300

% (FS/transp/slides/study prints)

Argus Communications
7440 Natchez Avenue

Niles, Illinois 60648
(312) 647-7800
(FS/tapes/posters/kits)

Athletic Institute
705 Merchandise Mart
Chicago, I11inois - 60654
(312) 644-3020
(16mm/8mm/materials on sports)

Audio Book Company

301 Pasadena Avenue

South Pasadena, California 91030

(213) 799-0666
(records/tapes/AV cat cards)

A;V Explorations, Inc.
505 Delaware Avenue

Buffalo, New York 14202
. (716) 883-4749 .
(lﬁnm/records/tapes)

BFA Educational Media

2211 Michigan Avenue

Santa Monica, California 904u4

(283) 529-2901

. (lﬁmvalm/FS/records/tapes/
study prints/kits)

Stephen Bosustow Productions
1649 Eleventh Street
Santa Monica, California 90404
(213) 394-0218

(16nm/FS) 5

Bowmar
622 Rodier Drive
Glendale, California 91201
(213) 247-8995
(FS/transp/s tudy prints/kits/
tapes/records/AV cat cards)
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1609 Memorial Avenue
Williamsport, Pennsylvania 17701
(717) 326-2461
(FS/study prints/records/tapes/
AV cat cards)

Caedmon Records
505 Eighth Avenue
New York, New York 10018
(212) 594-3122

(FS/records/tapes/AV cat cards)

Center for Cassette Studies, Inc.
8110 Webb Avenue
North Hollywood, California 9160%
(213) 768-5040

(tapes/AV cat cards)

Cention Fducational Films
1621 West Ninth Street
Lawrence, Kansas 66044
(913) 843-0400
(lﬁanFS/kits)

Changing T1mes Educational Service
1729 H Street, N. W,
Washington, D. C, 20006
(2022 337-8600

FS/transp/kits/AV cat cards)
Children's Classics on Tape
6722 Bostwick Drive

Springfield, Virginia 22151
(703) 941-2530 7

Childrens Press
1225 West Van Buren Street
Chicago, Iiiinois 60607
(312) 666-4200
(FS/study prints/records/
tapes/kits)

Classroom World Productions

22 Glenwood Avenue

P. 0. Box 2090 )

Raleigh, North Carolina 27602

(919) 832-3901
(16mm/FS/records/tapes/kits/
AV cat cards)

k=4
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CMS Records, Inc.
14 Warren Street
New York, New York 10007

(212) 964-3380
(records/tapes)

Coronet Instructional Media

65 East South Water Street

Chicago, I1linois 60601

(312) 332-7676
(16mm/8mm/FS/study prints/
tapes/kits/slides

Demco Educational Corporation

2120 Fordem Avenue

Madison, Wisconsin 53704

(608) 241-1201
(8mn/FS/transp/slides/study
prints/tapes/records/kits/
realia/AV cat cards)

Denoyer-Geppert 5
5235 Ravenswood Avenue
Chicago, I1linois 60640
(312) 561-9200 :
(FS/transp/slides/study
. prints/kits/maps/AV cat cards)

Walt Disney Educational Media-

800 Sonora Avenue

Glendale, California 91201

(213) 240-9160 _
(16mm/8mm/FS/study prints/
records/kits/AV cat cards)

Doubleday Multimedia

1371 Reynolds Avenue

Santa Ana, California 92705

(714) 540-5550
(16mm/8mm/FS/transp/study
prints/kits/records/tapes/
AV cat cards)

Ealing Corporation

2225!Massachusettz Avenue 02140

Cambridge, Massachusetts
TG (617) 491-5870

(8mm/FS)
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Educational Achievement Corporation
Box 7310
Waco, Texas 76710 .
(817) 772-7812
(FS/transp/study prints/tapes/
kits) -

Educational AudioVisual, Inc.

Pleasantville, New York 10570

(914) 769-6332 --
(FS/records/tapes/video-
tapes)

Educational Development Corporation

Learning Resources Division

202 Lake Miriam Drive

Lakeland, Florida 33803

(813) 546-5705 K
(FS/s1ides/study prints/ -
records/tapes/AV cat cards)

Educational Dimensions Corporation

. 25-60 Francis Lewis Boulevard

Flushing, New York 11358
(212) 353-5561 .
(FS/slides/AV cat cards)

Educational Filmstrips
1401 Nineteenth Street
Huntsville, Texas 77340
(713) 295-5767

Edycational Record Sales, Inc.

157 Chambers Street

New York, New York 10007

(212) 267-7437
(FS/transp/study prints/
records/tapes/AV cat cards)

EMC Corporation

180 East Sixth Street

St. Paul, Minnesota 55101

(612) 227-7366
(16mm/8mm/FS/transp/slides/
records/tapes/kits/AV cat
cards)




Encyclopedia Britannica Educa-
tional Corporation
425 North Michigan Avenue
Chicago, I11inois 60611
(312) 321-6800
- (16mm/8mm/FS/study prints/
stides/records/tapes/kits)

Environmental Communications

62 Windward Avenue

Venice, California 90291

(213,.392-4964
(16mm/videotape/slides)

Eye Gate House, Inc.

146-01 Archer Avenue

Jamaica, New York 11435

(212) 291-9100
(16n.m/8mm/FS/transp/study
prints/records/tapes/kits/
AV cat czrds

Filmstrip House, Inc.

432 Park Avenue South

New York, New York 10016

(212) 532-4756
(FS/records/tapes/kits/
AV cat cards)

Folkways Records and Service
Corporation

701 Seventh Avenue

New York, New York 10036

(212) 586-7260

Fordham Equipment and Publishing
-Company, Inc.
2377 Hof{man Street
Bronx, New York 10458
(212) 733-2131
" (16mm/ 8mm/FS/transp/kits)

Gamco - Industries, Inc.

Box 1911

B’g Spring, Texas 79720

(915) 267-6327 .
(FS/transp/tapes/AV cat
cards) ,
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General Learning Corporation .
250 Jame$ Street
07960 *-

Morristown, New Jersey

(201 2 538-~4885 )
16nm/8mm/FS/records)

Sam Goody, Inc.

46-35 54 Road

Maspeth, New York 11378

(212) 786-3337
(records/tapes/videotapes)

Great Plains National Instrgc-
tional Television Library

P. 0. Box 80669

Lincoln, Nebraska 68501

(402) 467-2502
(16mm/FS/videotapes)

Guidance Assocjates

41 Washington Avenue

Pleasantville. New York 10570

(914) 769-7755
(Y6mm/FS/slides)

Hayes School Publishing Company
321 Pennwood Avenue -
Wilkinsburg, Pennsylvania 15221
(412) 371-2373
(transp/posters/study prints,
“maps)

Holt, Rinehart and Winston, Inc.
383 Madison Avenue
New York, New York 10017
(212) 688-9100 -
(16mi/8mm/FS/ transp/records/
tapes/kits)

International Film Bureau, Inc.
\832 South Michigan Avenue
icago, I11inois ' 60604
(312) 427-4545
. (16mm/FS)

Kavic House, Inc.
One Eaton Court

Wellesley Hills, Massachusetts 02181

(617) 237-3591
(8mm/FS/videotapes)
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Kenalex Corporation
2960 South Fox
Englewood, Colorado . 80110
(303) 761-8049

(16mm/ 8mm/FS/s1ides)

Key Productions, Inc.
24 Danburg Road
Wilton, Connecticut
(203) 762-0301
(FS/transp/study prints/
records/tapes/kits/AV cat
cards)

06897

ace

Knowledge Aid .

6633 West F--rd Street

Niles, IT11i, . 60648

(312) 647-06L. N )
(16mm/FS/transp/study prints
records/tapes/kits/AV cat
cards)

Library Filmstrip Center
3033 Aloma

Wichita, Kansas 67211
(316) 682-5925
(FS/records/slides)

Listening Library, Inc.
One Park Avenue
01d Greeawich, Connecticut 06870
(203) 637-3616
(FS/records/tapes/kits/
AV cat cards)

‘McGraw-Hi11l Films
11220 Avenue of the Americas
, .« New York, New York 10020
(212) 997-3967
(16mm/8mm/FS/transp/study
prints/kits/AV cat cards)

McIntyre Visual Publications, Inc.

716 Center Street
Lewiston, New York 14092
(416) 231-8887

(FS/study prints/slides)

Mass Communications, Inc.

25 Sylvan Road South )
Westport, Connecticut 06880
;(2032 2 262

=1
16§£7§S/tapes)

Metropolitan Museum of Art

Fifth Avenue at 82nd Street

New York, New York 10028
(slides/prints)

Miller-Brody Productions, Inc.
Newbery Award Records, Inc.:

342 Madison Avenue
New York, New York 10017
(212) 661-7166 -
(16mm/FS/records/tapes/
AV cat cards)
/ .
Moody Institute of Science
12000 East Washington Boulevard
Whittier, California 90606

(213) 698-8256
(16mm/FS)

Museum: of Modern Art

11 West 53rd Street

New York, New York
(slides/prints)

10019

Multimedia Education, Inc.

747 Third Avenue

New York, New York 10017

(212) 688-4601 .
(8rnm/FS/transp/s1ides/s tudy
prints/tapes/videotapes/
kits/realia) -

National AuduboS#SQCiety

Photo and Film Department

950 Third Avenue

New York, New York 10022

(212) 832-3200
(16mm/s1ides)

National Film Board of Canada
1251 Avenue of the Americas

New York, New York 10020
(212) 58C-2400 .
(16mm/8mm/FS/transp/s1ides/kits)
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National Gallery of Art

Extension Service

Washington, D. C. 20565

(202) 737-4215
(16mm/FS/kits/s1ides/free
loan)

National Geographic Society

Seventeenth and M Streets N.W.

Washington, D. C. 20036

(202) 296-7500

" (T6mm/FS/study prints/
.records /tapes/videotapes/.
maps/AV cat.cards) -

National Instructional Television

"~ . Box A, 1117 West Seventeenth Street

Bloomington, Indiana 47401
(812) 339-2203
* (16mm/8mm/videotapes/s1ides)

Neumade Industries, Inc.

720 White. Plains Road .

Scarsdale, New York 10583

(914) 725-4900 -

* (16mm/8mm/FS/records/tapes/
videotapes) <7

Newbery Award Records, Inc.

342 Madison Avenue

_New York, New York 10017

(212) 661-7166 )
(16mm/FS/records/tapes/
AV cat cards)

Organization of American States
Division of Visual Arts
Pan American Building -
‘Seventeenth and Constitution
‘Washington, D. C.- 20006
(202) 393-8450 Ext. 252
(lﬁnnVslides/Latin Amer1ca)

Pacif1ca Tape Library
5316 ¥enice Boulevard
Los Angeles, California 90019
(213) 931- 1625 ‘

A

Pathescope Educational Films, Inc.
M Weyman Avenue
New Rochelle, New York 10802
(914) 235-0800 )
{16mm/FS/study prints/slides/
records/tapes/kits/AV cat cards)

Perennial Education, Inc.

. 1825 Willow Road

Northfield, I11inois 60093
(312) 446-4153
(16mm/8mm/FS/s1 'ldes/V'ldeo-
tapes/AV cat cards)

Pyramid Films

Box 1048

Santa Monica, California 90406

(213) 828+7577
(16mm/8mm/FS/study prints)

Q-ED Productions
Box 1608

" Burbank, California 91507

(213) 848-6637
(FS/records/visual literacy
kits)

RCA Records .

Educational Department
1133-Avenue of the Americas
New York, New York 10036
(212) 598-5015 . )

" (records/tapes} .

:'Schloat Productions/Prentice

Hall Companies
150 White Plains Road - .
Tarnytown, New’ York 10591

Rt f) 631-8300

(1&mm/8mm/FS/records/tapes/
kits

) ‘Scholastf& Audiovisual Materials, Inc.

906 Sylvan Avenue

Englewood C1iffs, New Jersey 07632
, (16mm/FS/transp/study prints/
" records/tapes/kits)
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Science Research Associates, Inc.
259 East Erie
Chicago, I1linois 60611

- {312) 944-7552

.{16rm/8m/FS/transp/tapes/
kits)

Scott Education Division

104 Lower Westfield Road

Holyoke, Massachusetts 01040

(+13) 536-8380
(lﬁmm/&mm/FS/transp/stud{
prints/kits/AV cat cards

Society for Visual Education, Inc.

(A Division of Singer Company)

1345 Diversey Parkway

Chicago, I1linois 60614

(312) 525-1500 .
(8nm/FS/study prints/records/
tapes/kits/slides)

Spoken Arts, Inc.

310 North Avenue

New Rochelle, New York 10801

(914) 636-5482
(FS/records/tapes/kits)

Sterlihg Educational Films

241 cast 34th Street

New York, Mew York - 10016

(212) 683-6300
(16mm/8mm/FS)

H. M. Stone Productions, Inc.
6 East 45th Street
New York, New York 10017
(212) 682-6825
(8mm/FS/transp/study prints/
- slides/tapes/kits)

Tapes Unlimited

City of Troy

Detroit, Michigan 48067

(313) 588-2970
(tapes/kits)
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Taylor Associates and
Instructional/Communications
Technology, Inc.
Huntington, New York 11743
(516) 549-4363
» (FS/records/tapes/kits)

3M Company
Visual Products Division
M Center
St. Paul, Minnesota 55101
(612) 733-1110

(transp)

Time Life rFilms

(Multimedia Division)

43 West Sixteenth Street

New York, New York 10011

(212) 691-2930
(16mm/FS/videotapes/realia)

Troll Associates

320 Route 17 ¢ :

Mahwah, New York (07430

(207) 529-4000 .
(8mm/FS/records/tapes/kits/ °
AV cat cards) :

Universal Education and Visual Arts
100 Universal City Plaza '
Universal City, California 91608 -
(213) 985-4321
(16mm/8mm/FS/transp/records/
tapes/slides/kits)

Urban Media Materials, Inc.

212 Mineola Avenue

Roslyn Heights, New York 11577

(212) 461-2626
(16mm/FS/s1ides/kits/realia
includes bilingual materials

Viking Press
625 Madison Avenue
New York, New York 10022
(212) 755-4330
(FS/records /tapes) -

b
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Voice Over Books

200 Park Avenue South

New York, New York 10003
(212) 674-8666 &
. (tapes)

Westinghouse Learning Corporation

100 Park Avenue
New York, New York 10017
(212) 983-5253

(FS/records/tapes)

Weston WNoods

Weston, Connecticut 06880 :

(203) 226-3355 *
(160m/9m/FS/records/tapes/
videotapes)
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John Wiley and Sons, Inc.
605 Third Avenue =
New York, New York 10016
(72122 867-9800 . .
“( 16um/0mm/FS/transp/slides/
games/kits/records/tapes/
videotape)

Xerox Education Publications
245 Long Hill Road
=Middletown, Connecticut 06457
(203) 347-7251
. {1 6mm/8mm/PFS/kits /tapes)
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160m Films

also sources listed. |
on pages 45 through 46.)

ACI Films,zlnc.

Admaster Prints, Inc. -

Aims Instructional Media Services

American Educational Films

Athletic Institute .

A-V Explorations, Inc.

BFA Educational Media

Stephen Bosustow Productions

Centron Educational Films -

Classroom World Productions .

Coronet Instructional Media

Walt Disney Educational Media

Doubleday Multimedia

EMC Corporation

Encyclopedia Britanniea Educa-
tional Corporation

Environmental Communications

Eye Gate House, Inc.

Fordham Equipment and Publishing,

Company, Inc.
General Learning COrporation
Great Plains National Instruc-

tional Television Library
‘Guidance Associates
Holt, Rinehart and Winston, Inc.
International Film Bureau, Inc.
Kenalex Corporation
Knowledge Aid %‘Qk
McGraw-Hi1l Films -
Mass Communications, Inc.
Miller~-Brody Productions, Inc.
Moody Institute of Science
tational Audubon Society
National Film Board of Canada
National Gallery of Art
National Geographic Society
National Instructional Television
Neumade Industries, Inc. .

Newbery Award Records, Inc.

. Organization of American States

Pathescope Educational Films, Inc.

Perennial Education, Inc.

Pyramid Films

Schloat Productions/Préntice Hall
Scholastic Audiovisual Materials
Science Research Associates, Inc.
Scott Education Division

: Sterling.Educatnonal Films

Time-Life Films
Universal Education and Visual Arts

* Urban Media Materials, Inc.

Weston Woods
John Wiley and Sons, Inc.
Xerox Education Publications

amm Films/Loops (See also pages 50-51.)

ACI Films, Inc.

Admaster Prints, Inc.

Aims Instructional Media Services
Anerican Educational Films

“ Athletic Institute

BFA Educational Media

Coronet Instructional Media
Demco Educational Corporation .
Walt Disney Educational Media
Doubleday Multimedia

Ealing Corporation

EMC Corporati

Encyclopedia Britannica §guca-

tional Corporation
Eye Gate-House, Inc.

Fordham Equipment and Publishing

Company, Inc.
General- Learning Corporation
Holt, Rinehart and Winston, Inc
Kavic House, Inc.
Kenalex Corporation ,
McGraw-Hi11 Films -
Multimedia Education, Inc.
National Film Board of Canada
National Instructional Television
Neumade Industries, Inc.
Perennial Education, Inc.
Pyramid Films »
Schioat Productions/Prentice Hall
Science Research Associates, Inc.
Scott Education Division .
Society for Visual Education, Inc.,
Sterling Educational Films :
H. M. Stone Productions, Inc.
Troll Associates ‘
Universal Education and Visual Arts
Weston Woods :
John Wiley and Sons, Inc.
Xerox Education Publications
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" Filmstrips

Abingdon Audfo Graphics
ACI Films, Inc. .
Acoustifone Corporation

" Admaster Prints, Inc.

Aims Instructional Media Services
-Allyn and Bacon

American Museum of Natural History
5 Argus Communications

* BFA Educational Media

Stephen Bosustow Productions
Bowmar
Bro-Dart, Inc.
Caedmow Records
Centron Educational Films
Changing Times Educational Service
Children's Press

Classroom World Productions
Coronet Instructional Media

£

- Demco Educational Corporation

yer-Geppert
Walt Disney Educational Media
Doubleday Multimedia
Ealing Corporation
Educational Achievement Corporation
Educational AudioVisual, Inc.

Educational Development Corporation

Educational Dimensions Corporation

Educational Filmstrips

Educational Record Sales, Inc.

EMC Corporation

Encyclopedia Britannica Educa-
tional Corporation ‘

Eye Gate House, Inc.

Filmstrip House, Inc.

Fordham Equipment and PubHshing
Company, Inc. .

Gamco Industries, Inc.

General Learning Corporation®

Great Plains National Instruc-
tional Television Library

Gaidance Associates

Holt, Rinehart and Winston, Inc.

Internatfonal Film Bureau, Inc.

Kavic House, Inc.

Kenalex Corporation

+

Key Productions, Inc.
Knowledge .Ald
Library Filmstrip Center
Listening Library, Inc.
McGraw-Hi11 Films
McIntyre Visual Publications, Inc.
Mass Commumnications, Inc. -
Miller-Brody Productions, Inc.
Moody Institute of Science
Multimedia Education, Inc.
Natfonal Film Board of Canada
National Gallery of Art
National Geographic Society.
Neumade Industries, Inc.
Newbery Award Records, Inc.
Pathescope Educational Films, Inc.
Perennial Education, Inc.
Pyramid Films
Q-ED Productions
Schloat Prnductions/Prent‘lce Hn'l'l
Scho}astic Audiovisual Materials,
nc.

Science Research. Associates, Inc.
Scott Educatfon Division
Society for Visual Education, Inc.
Spoken Arts, Inc. '
Sterling Educational Films
H. M. Stone Productions, Inc.
Taylor Associates
Time-Life Films
Troll Associates
Universal Educatfon and Visual Arts
Urban Media Materials, Inc.
Vﬂdng Press

Westinghouse Learning Corporation
Weston Woods -
John Wiley and Sons, Inc.
Xerox Education Publications
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Records (Disc Recordings)

Abingdon Audio Graphics

Acoustifone Corporation

Admaster Prints, Inc.

Allyn and Bacon

American Educational Films

Audio Book Company

A-V Explorations, Inc.

BFA Educaticnal Media

Bowmar '

Bro-Dart, Inc.

Caedmon Records

Children's Press

Classroom World Productions

CMS Records, Inc.

Demco Educational Corporation

Walt Disney Educational Media

Doubleday Multimedia \

Educational AudioVisual, Inc. .

Educational Development Corporation

Educational Record Sales, Inc..

EMC Corporation

Encyclopedia Britannica Educa-
tional Corporation

Eye Gate House, Inc.

Filmstrip House, Inc. :

Folkways Records and Service
Corporation

Gerieral Learning Corporation

Sam aoody, Inc.

Holt, Rinehart and Winston, Inc.

Key Productions, Inc.

Knowledge Aid

Library Filmstrip Center

-Listening Library, Inc.

Miller-Brody Productions, Inc.

National Geographic Society

Neumade Industries, Inc.

' Newbery Award Records, Inc.

Pathescope Educational Films, Inc.

Q-ED Productions

RCA Records

Schloat Productions/Prentice Hall

Scholastic Audiovisual Materials

Society for Visual Education, Inc.

Spoken Arts, Inc.

Taylor Associates

Troll Associates

Universal Education and Visual Arts

I

Viking Press

Westinghouse Learning Corporat1on
Weston Woods

John Wiley and Sons, Inc.

Tapes (Including Audiocassettes)
(See also pages 91 through 92.)

Acoustifone Corporation

Admaster Prints, Inc.

Allyn and Bacon

American Educational Films

Argus Communications

Audio Book Company

A-V Explorations, Inc.

BFA Educational Media . i *

Bowmar :

BPO-D&Y‘t, Inc -

Caedmon Records

ggpter for Cassette Studies, Inc
i

=

1dren's Classics on Tape

Tdren's Press
Classroom World Productions
CMS Records, Inc.
Coronet Instructional Media .
Demco Educational Corporation
Doubleday Multimedia .
Educational Achievement Corporation
Educational AudioVisual, Inc.
tducational Develapment Corporation
Educational Record Sales, Inc.
EMC Corporation
Encyclopedia Britannica Educa- ’

tional Corporation
Eye Gate House, Inc.
Filmstrip House, Inc.
Gamco Industries, Inc. -
Sam Goody, Inc.
Holt, Rinehart and Winston, Inc.
Key Productions, Inc.
Knowledge Aid
Listening Library," Inc.
Mass Communications, Inc.
Miller-Brody Productions, Inc.
Multimedia Education, Inc.
National Geographic Society
Neumade Industries, Inc.
Newbery Award Records, Inc.
Pacifa Tape Library
Pathescope Educational Films, Inc.




". Admaster Prints, Inc.

RCA Records

Schloat Productions/Prentice Hall
Scholastic Audiovisual Materials
Science Research Associates, Inc.
Society for Visual Education, Inc.
Spoken Arts, Inc.

H. M. Stone Productions, Inc.
Tapes Unlimited

-Taylor Associates

Troll Associates

Universal Education and V1sua1 Arts
Viking Press

Voice Over Books ‘
Westinghouse Learning Corporation
Weston Woods

*\ John Wiley and Sons, Inc.

Xerox

Slides

-

American Museum of Natural History

, Coronet Instructional Media

Demco ‘Educational Corporation
Educational Development Corporation
Educational Dimensions Corporation
EMC Corporation :
Encyclopedia Britannica Educa-

_ tional Corporation
Environmental Communications
Guidance Associates
Kenalex Corporation
Library Filmstrip Center
McIntyre Visual Publications, Inc.
Metropolitan Museum of Art
Museum of Modern Art
Multimedia® Education, Inc.
National Audubon Society
National Film Board of Canada
National Gallery of Art
National Instructional Television
Organization of American States
Pathescope Educational Films, Inc.
Perennial Education, Inc.

Society for Visual Education, Inc.
H. M. Stone Productions, Inc.
Universal Education and Visual Arts
Urban Media Materials, Inc.

John Wiley and Sons, Inc.
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Videotape
(Including -Videocassettes)

Admaster Prints, Inc.

American Educational Films

Educational AudioVisual, Inc.

Environmental Communications

Sam Goody, Inc.

Great Plains National Instruc-
tional Television Library

Kavic House, Inc.

Multimedia Education, Inc.-

National Geographic Society.

National Instructionail Television

Neumade Industries, Inc.

Perennial Education, Inc.

Time~Life Films .

Weston Woods

John Wiley and Sons, Inc.

Study Prints (Flat Pictures)

Aims Instructional Media Services

American Museum of Natural History

BFA Educational Media

Bowmar

Bro-Dart, Inc.

Children's Press

Coronet Instructional Media

Demco Educational Corporation

Denoyer -Geppert

Walt Disney Educational Media

Doubleday Multimedia

Educational Achievement Corporation

Educatibnal Development Corporation

Educational Record Sales, Inc.

Encyclopedia Britanngga Educa-
tional Corporati

Hayes School Publishing Company

- Key Productions, Inc.

Knowledge Aid

McGraw-Hil1l Films

McIntyre Visual Publications, Inc.
Metropolitan Museum of Art

Museum of Modern Art

Multimedia Education, Inc.
National Geographic Society .
Pathescope Educational Films, Inc.
Pyramid Films

Scholastic Audiovisual Materials
Scott Education Division

Society for Visual Education, Inc.
H. M. Stone Productions, Inc.

-
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fTransparencies

Admaster Prints, Inc.
Allyn and Bacon

-American Museum of Natural History

Bowmar _ .
Changing Times Educational Service
Demco Educational Corporation
Denoyer-Geppert

Doubleday Multimedia

Educational Achievement Corporation
Educational Record Sales, Inc.

EMC Corporation

‘Eye Gate House, Inc:

Fordham Equipment and Publishing
Company

Gamco Industries, Inc.

Hayes School Publishing Company

Holt, Rinehart and Winstonh, Inc.

Key Productions, Inc.

KnowTedge Aid

McGraw-Hildefdins

Multimedia Education, Inc.

National Film Board of Canada &

Scholastic Audiovisual Materials

Science Research Associates, Inc.

Scott Education Division - !

H. M. Stone Productions, Inc.

3M Company

Universal Education and Visual Arts

John Wiley and Sons, Inc. -

Maps . ._if

Abingdon Audio Graphics
Denoyer-Geppert
Hayes School Publishing Company

_National Geographic Society

Posters

Argus Communications
Hayes School Publishing Comp- y

2t !

Realia

oDemco Educational Corporation

Multimedia Education, Inc.
Time<Life Films’
Urban Media ‘Materials, Inc.
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Multimedia Kits

ACI Films, Inc.

Acoustifone Corporation

Aims instruct1onal Media Services
ALESCO

Allyn and Bacon

Argus Communicatians

BFA Educational Media

Bowmar

Centron Educational Films

Changing Times Educational Service
Children's Press

Classroom World Productions
Coronet Instructional Media

Demco Educational Corporation

Walt Disney Educational Media o

"Doubleday Multimedia

Educational Achievement Corporation

EMC Corporation

Encyclopedia Britannica Educa-
tional Corporation

Eye Gate House, Inc. :

Filmstrip House, Inc. .

Fordham Equipment and qul1sh1ng
Company, Inc.

Holt, Rinehart and Winston, Inc.

Key Product1ons. Inc.

Knowledge Aid

Listening Library, Inc.

McGraw-Hill. Films

Multimedia Education, Inc.

National Film Board of Canada

National Gallery of Art

‘Pathescope Educational Films, Inc.

Q-ED Productions

Schloat Productions/Prentice Hall

Scholastic Audiovisual Materials,
Inc.

Science Research Associates, Inc.

Scott Education Division

Society for Visual Education, Inc.

Spoken Arts, Inc.

H. M. Stone Productions, Inc.

Tapes Unlimited .

Taylor Associates

Troll Associates

#
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Universal Education and Visual Arts
Urban Media Materials, Inc.

John Wiley and Sons, Inc.

Xerox Education Publications

AV Catalog Cards Available

ALESCO

Acoustifone Corporation

Audio Book Company

Bowmar

Bro-Dart, Inc.-

Caedmon Records

Center for Cassette. Studies, Inc.
Changing Times Educational Service
Classroom World Productions
Demco Educational Corporation
Denoyer-Gepper

Walt Disney Educational Media. -
Doubleday Multimedia -

~ Educational Development Corporation

Educational-Dimensions {orporation
EducationaT Record sales, Inc.
EMC Corporation

. Eye Gate House, Inc.

Filmstrip House, Inc.

Gamco Industries, Inc.

Key Productions, Inc.
Knowledge Aid

Listening Library, Inc.
McGraw-Hill Films
Miller-Brody Productions, Inc.
National Geographic Society
Newbery Award Records, Inc.
Pathescope Educational Films, Inc.
Perennial Education Inc.

Scott Education Division
Trol1l Associates
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.tion and purchase.

SELECTION OF AUDIOVISUAL EQUIPMENT

Perhaps no aspect of the nonprint media world is as misun-
derstood and as frightening as purchasing audiovisual equip-
ment. And for a very good reason. Audiovisual hardware

(a term used to mean the equipment, as distinguished from .
"software'’ meaning the films, tapes, slides, etc., played

on the hardware) is the most complex, the most expensive,
and the most unfamiliar component with which the librarian
must deal in order to utilize nonprint media. _
to be wary when first becoming involved in equipmernt selec-
While hardware purchasing will never be
totally painless (neither i's book sel ion), you need not
feel that you have to make the decisions alone. Sources of
information and assistance in audiovisual equipment selec-
tion are available to you. (See the AV Buyer's Guide for
selection critpria on specific types of hardware.)

Sources of Assistance -

The Audiovisual Equipment Directory, published by the Na-
Tional Audiovisual Association (NAVA) is ifidispensable for
the librarian who wants to become aware of the many models
and brands available in autliovisual hardware of all types.
An annual publication (costing $12.50), the Directory is
arranged by type of equipment (16 mm projector, mm
projector, filmstrip projectwr, record player, projection
screen, etc.) and includes manufacturer, model number and
name, weight, dimensions, technical specifications and spe-
cial notes, as well as a photograph of virtually every piece
of audiovisual hardware commonly in use today in schools,
libraries and other institutions. - It also gives a suggested
retail price which, if one automatically adds about $50.00
for inflation, is usually close to the actual price one will
have to pay. Since the Directory is an annual publication,
al? information found ig 1t 18 usually accurate. N

P

Thus, the librarian about to purchase audio cassette tape
recorders can turn to the appropriiate section and find listed
in alphabetical order by manufacturer, seventy-eight differ-
ent models of audio cassette recdrders. Since*a photograph-
is shown and special features are described, you can deter-
mine fairly accurately what can be expected for the amount

of money to be spent. Below is a sample entry from the

Directory:
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FILMSTRIP PROJECTORS, SOUND
DUKANE CORPORATION

Model: 28A15A, Cassette Super Micromatic
Price: $350.00 including the case
Projects: Single-frame filmstrips; 2x2 slide
Sound: 17/8 ips tape; cassette

Sync Freq: 50 Hz., superimposed
Operation: Automatic push button, remote control

. Lamp: BCK, 500 watt, fan cooled
Lens: 3¢, f/2.5
.Amplifier: 2 watt, RMS (5%)
Speaker:’ 4% 6"
Weight: 25 1bs. .
Power: 120 V, 60 Hz.Dimensions :15%x15%x7%

Accessories: 5" lens, $55.00; cover, $10.00;
2x2 slide adaptor, $7.50;
auxiliary speaker, $38.50

Other Models: Cassette Micromatic 28A9, 300

. watt lamp, $315.00
> Notes: Automatic film rewind

“ e & 4

»

&

The Directory also Eontains names and addresses of manufac-

turers. You can write to them for brochures and other pro-

motional literature describing in more detail those-specific
models which interest you. 150 included are the names and

addresses of audiovisual dealers who are members of the Na-

tional Audiovisual Association.

The Directory is simply a factual listing of equipment speci-
cations. It does not in any way attempt to evaluate or
compare models and brands. Evaluative data must be sought

.elsewhere. .

The Educational Product Report, published by Educational Prod-
uct Information Exchange ) from 1967 to the present, is
the Consumer's Report of the audiovisual world. Regular, in-
depth reports, each concentrating on a single topic, are issued
eight times a year at the cost of $50.00, while shorter EPIE-
rams of supplementary information are published twice a month.
ElEe Consumer's. Report, EPIE selects an item or a topic (such
as 16 m.m. projectors,-blank audio cassettes, slide projec-
tors, or perhaps nongrint,materials on a single subject such
as ecology) and reports results of its own and others' objec-

- tive testing. Also, like Consumer's Report, EPIE may or may

not have done a report on the item(s) in which you are parti-
cularly interested. For the library which is committed to

o ?
=t
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‘3§‘
. proi'r_ide nonprint materials to its patrons over an extended
’ period of time, a subscription to EPIE is an excellent in-
vestment

. Before purchasing audloV1sua1 equipment, you can write or !
P " call the Department of Library Development, Texas State Li-
brary and/or your Major Resource Center System Coordinator.
Flnd»out if they can locate evaluative reports on the equ1p-
Jment you are con51der1ng and if they know of the experience
of. other librarians uslng ‘this type of equipment.

,Jou ‘can also comtact the local schools and colleges in your
area and nearby public libraries to find out what experiences
they have had with their nonprint hardware. $ince many pub-
. ' . lic schools have beéen using audiovisual equlpment for some
_'years now, they probably have a wealth of personal informa-
tion about what brands of equ1pment‘have held up under hard
use, and what dealers have given reliable, follow-up service,
for example. Try not to duplicate the mistakes they may have
" = mMadé when first investing in aud;oylsual equlpment c

. Local o1 nearby community collegeb, four-year colleges “and
+ -universities may also have had similar experience. See what
you cam learn from.them before spending your money.

b

~&s a purchaser of, nonprint hardware, you will seldom deal
directly with the manufacturer. (Mdost do not sell retail.)
Instead, you.will usuyally work through a vendor. The rela-
tionship you have wjith this dealer and.your confidence in
him are cf\utmost 1&portance for providing successful nonprint
sci1vice to-librar¥y patrons. lere aré a few factors to con-
sider when uclectlng a dealer:-
- RS
, Keep an eye on the dealer. 1In most cases, choosing a
< dealer ' nearby offers certain advantages. Machinery
being machinery, <omething will go wrong with the
equtpment sometime. A local dealer is more apt to’
give ‘quick service during the warranty period and
v - later. He will have or have access to the parts '
' necessary for repalr He will want rcpeat business
and thereforn is more likely to serve you well.

Benlnnlno on the next page is a listing of audio-
visual dealers in Texas arranged alphabetically by
town. Write nearby dealers to determine what they
can offer before buying out of an ecquipment catalog
from New York, California, or other out-cf-state
sources. -
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- AUDIOVISUAL EQUIPMENT DEALERS IN TEXAS

Although every effort has been made to discover the names and
addresses of every audiovisual equipment vendor in Texas, to do

so is of course impossi

ble.

Therefore, the fact that a vendor

is not listed here doesgnot imply that he is an unreliable dealer.
Neither does inclusion On this 1ist imply endorsement of a dealer.

The librarian is welcome to submit additional dealers’

names for

future up-dates of this list to the Texas State Library.

ABILERE

Keaton Kolor Camera and Suppli
3520 North Sixth 79603

3M Visual Products
781 Cypress 79601

AMARILLO

Bakgr‘Graphic Methods
708 West Tenth 79102

‘Speco~Equipmen£

4004-B South Washington 79110

AUSTIN

Avtec Corporation
City National Building
101 East'Ninth 78701

_Bradshaw's Visual Aids

" 1608 South Congress 78764
Gray Electronics
2235 East Ben White 78704
Manna Media, Inc.
221 South Lamar 78704

3M Business Products

1948 South Interregional 7870
) .

Versatronics Corporation

8900 Shoal Creek 78758

es

5
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BRYAN

Brown and Associates
209 South Main - 77801,

CORPUS CHRISTI

Brown and Associates

1627 South Alameda 78404
The Harken Company
Box 3417 78404 s -

Hefferman School Supply
Box 6177 78415

South Texas Visual, Inc.
Drawer 9075 78408

3M Business Products
5725 South Padre Island Drive 78412

DALLAS

Associated Audiovisual Company
926 North Industrial Boulevard 75207

Bauer Audio Video, Inc.
2911 North Haskell 75204

“Brown and Associates

922 North Industrial Boulevard 75207

Educational Equipment Company
4006 Live Oak 75204

Electronic Center; Inc.
2929 North Haskell 75204

-
\
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9

-




DALLAS continped

Hallmark Communications
4230 LBJ Freeway
Suite 211 75?34

Hoover Brothers
2930 Canton 75226 -

Southwestern Audiovisual Supplies
7%5 South Central Expressway
75201

Speco tducational System
1244 Security Drive 75247

Stephens Pictures of Texas
3019 Monticello 75295

Triangle Electronics
2353 Oates 75228

Video Communicéiions
2880 LBJ Freeway 75234

Wynn Audio Visual
3912 Main Street 75226

DENTON

American Instructional Materials
300 West Hickory 76201

EL_PASO

Art's Photo-Graphic Supplies
800 Montana 79902

M Vi§ua1 Products
2514 East Yandell. 79903

FORT WORTH -

Miller's Visual Aids
3000 Montgomery 76107

Seymour'g§ Ph&%& Supply
6010 Camp Bowie 76116

153

HARL INGEN

Circle Industries
813 West Tyler 78550

Little Red School House Supply

" 507 North First 78550

HOUSTON

Audiovisual Educational Systems
6116 Skyline 77027,

Audiovisual Services of Houston

2310 Austin 77004

Bob Bailey ‘Studios
931 Yale . 77008

Brown and Assocfates
1112 Wood Street 77002

Industrial Audio Visual
7315 Ashcroft 77036

Southwest Media Services
14118 Kiamesha 77069

Texas Educational Aids
4725 Main 77002

3M Business Products
10700 Stancliff 77072

Video Specialties
12606 Barry Knoll 77024

IRVING

Jack Williams and Associates
3229 West Pioneer 75061

LUBBOCK

Baker's Graphic Methods
1501 Avenue N 79401

Herald Photo
1405 University 79401

S.A.I. Sound-Photo Equipment
Box 2953 79408

el .
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LUBBOCK continued

West Texas Education and
Training Products

2107 Broadway 79401

MCALLEN

Little Red School House Supply
1909 South Tenth 78501

ODESSA -~

Electronic Service Center
{219 West Tenth 79763

~’3M Visual Products
west\Highway 80 579760

ORANGE
Yocum's Phofo Supply
614 DuPont 77630

SAN ANGELO

Larsen:Electronics
'1814 Freeland 75901

3M Visual Products .
211 South David 76901
J. E. Whidden A-V Sales

223 North Washington 76901

SAN_ANTONIO

Audio Visual Aids Corporation
2903 North Flores Street 78212

Brown and Associates
2640 SW Loop 410 78227

Hefferman School Supply
Box 5309 78201 ‘

Media Center Productions
606 HMemisfair Plaza /8205

San Antonio Media Center
8031 Broadway 78215

SAN ANTONIO continued

Donald L. Smith Company
Box 1736 78296

Southwest Sound and Electronics

2323 NW Loop 410 78230
3M Visual Products -
1313 NE Loop 410 78209

. Jack Williams and Associates

910 San Pedro Avenue 78212
SAN MARCOS |

Educational Electronics of Texas
Box 1269 78666

Klipple Educational Materials
South Side of Square 78666

TYLER

Locke's Audiovisual Service

829 Lindsey Lane 75701
Texas Eastern Audio
2200 Sunnybrook 75701

Tyler Educational Aids

120 East Elm 75701
WACO

Audionics. ﬂ

Westview Village 76710

Billy Azbell's Radio Center
1813 Speight 76706

Tom Padgitt, 'Inc.
Box 650 - _ 76703
¥

WICHITA FALLS

*Business and Educational Products:Center

2302 Brook

2

76301

Wholesale Electrobics Supply
1508 Eleventh 76301

15%,;;r,
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. No Brand X's Please: Most major brands of audiovi-
.. sual equipment have comparable models with compara-

_ dble prices. The dealer relationship is often more
important than the specific brand name. Unless
you have a specific need for. a particular feature
offered only by a particular brand, selecting the
brand carried by the local ‘dealer is usually safe.
For example, you probably need not insist on a
Wollensak cassette player if the nearby dealer

- carries only SONY or Craig; or a Singer Sound film-

strip projector ﬂ[ the dealer handles Dukane; or a
SONY videocassette player if the nearest video elec-
tronics dealer sells Panasonic. On the other hand, -
it is equally important to choose reputable, well-
"established brands for purchase. The .tape player
purchased at the local discount house for $23.50 on
sale is probably worth about $3.50. Equipment which

[

is popular and probably very adequate ‘for home use, ;
may not stand up to the heavy demand of library cir-

culation.

On the following page -are some reliable brand namés .

¢ of audiovisual equipment which haye stood the test : k

of long, heavy use’. If a brand being considered E 3

. does not appear on this list, do not assume that
. . the particular piece 6f equipment is necessarily

¥
)
L

. -unreliable. Howevér, you will want to be particu-
larly careful to obtain evaluative information on
the particular brand before purchase. ’




RELIABLE BRAND NAMES OF AUDIOVISUAL HARDWARE
(*Indicates most commonly used brands)

t ). .
16 mm projectors : i .

ARIC, A.V.E., *Bell & Howeﬂ Bergen, Expo, Busch, *Eastman Kodak,
Hoover Brothers, *International *Kalart Victor, 0.M.1., 01d :
Delft, *Singer, *Viewlex .

.
AY

\ 8 mm projectors’ )
\ Braun, Buhl, Carsen, Dedur Amsco, ESB Edcom, *Eastman Kodak, Eumig,
. Fairchild, Herv:c, MPO, Optisonics, Paﬂlard Target, *Techmco'lor, .
-‘\ p*Viewlex, Wells-Diston _

o,

\\ fﬂmtri P projectors

‘A/V Concepts, Beacor, *Bell & Howell, *Dukane, *Eastman Kodak,

\ <Educational Projections, Hanimex, Heitz, Hitachi, Hudson, Mitchell
Art, Mundus, *Singer, *Standard Projector, T.M. Visua]. *Viewlex,
LaBelle, McClure, Optisonics

sl ide projectors

- BMemer. Busch, *Eastman Kodak GAF, Hanimex, Hudson, Leitz,

. Montage; Singer, Spindler & Sauppe, T.M. Visua% Tel-A-Story,
. American Optical, Beseler, Snen .

projectlon screens ’ R

' Brandons, Cram, *Da-Lite, *Draper, Hudson; Knox Mayer, Polocoat,

Scott,*Singer, Wilcox- Lange, Spectrocon, Technicolor, Hudson ‘

record players . :
Audiovisual Aceess, *Audiotronics, *Califone, 6HY, Hamilton, MP
Audio, McClure, Newcomb, Radiomatic, Shure Brothers, V-M, Valiant

audio cassette tape ‘recorders and players

= *Audiotronics, -Avid, Beacoh *Bell & Howell, *Califone. Educational
’ Technology, Hamilton, Hitachi MCM, MPC, McClure, Newcomb, *Sharp,
< L *Sony, *Telex, *V-M, Craig, Concord *Hollensak Viewlex, Audio-
. visual Techniques Cox

ree’f—to-reel audio tape recorders
*Ampex, Califone, Crown, Heitz, Newcomb, Revox, *Sony, *Telex,

PN

. B

’ V=M, *Wollensak : =
& videotape equipment .
v " . Akaf, Ampex, Concord, Hitachi Shibaden, International Video, *JVC,

*Panasomc, Sanyo, *Sony, Audiotronics, GE, Magnavox, Sharp

video receivers and monitors (televwsion‘ sets)

Concord, Conrac, GBC, Hitachi-Shibaden, *JVC, Magnavox, Panasonic, °,
. SC Electronics, Sanyo, Sharp, *Sony, World Video (There are other
reliable manufacturers of monitors.)

/ ) headphones, etc. . - : . \

Acoustifone, *Honensak, *Telex, Audiotronics Avedex, Avid, Cali-
_, fone, Educational Electronics, GHV, Hamilton, MPC, Murdock, New-
s comb, Standard Projector, Superex, V-M, Valiant
: 156 ;-




What About Library Supply Houses? You will probably
want to give first preference to purchasing audio-
visual equipment through a dealer who specializes
only in audiovisual equipment and supplies, rather
than throﬁﬁg the more general library supply houses.
Reczontly theé traditional library suppliers of cata-
log cards, bdokends and mending ‘tape have begun
offering audiovisual equipment .as well. In most
cases, the equipment is high quality, probably the
same reliable brands listed above. However, audio-
visual equipment dealers have had considerable ex-
perience -in-the specialized area of servicing audio-
visual equipment. Furthermore, local-audiovisual
equipment dealers are closer than the regional of-

~ fices of most library supply houses. Again, con-
sider the importance of service after the sale.

-

Maintenance and Repair of Audiovisual Equipment :

The importance of service, repair and maintenance of audio-
visual equipment to the success of your program cannot be
dver-emphasized. Most audiovisual equipment will perform
well prpvided reasonable caution is exercised in using it.
However, machinery-does break down, .and equipment wears out.
Here are some preventive measures for prolonging the .life of

.

the "equipment. ,

1. Buy audiovisual equipmént designed for heavy-duty
use. Some treliable brands are listed on page 156.

2. Take a moment to be sure the patron or the employee
xnows how to operate and handle the machine§

‘ - ® - o Ld - ’-‘
3. Learn,simple maintenance tricks from the dealer
frem whom the equipment was purchased, such as
routine cleaning, oiling and bulb changing.

4, Send the equipment back to the dealer or other serv-
ice shop for a yearly (approximately) professional
cleaning and check-up, or arrangé for a service call.

Let the dealer know -if a piece of equipment performs poorly
from the start. TAKE IT BACK TO THE DEALER WHO SOLD IT. De-
pendable dealers will repair, replace and.service their prod-

~ucts., If a dealer will not give the satisfaction his client
‘deserves, alert the Better.Business Bureau.. Make sure the

dealer knows why he is being blacklisted. For a good working
J
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relationship with your dealer, be sure complaints are reason-
able. Make—certain the malfunction is not due to negligence

or ignorance on the part of the librarian or the patron. Also,
be sure the problem is not a result of the age of the equip-
ment. ’

When equipment is four to five years old, it is due for break-
downs. _Plan ahead at the time of purchase and build repair
and replacement of audiovisual equipment into budget planning.
The following are estimates of the approximate average life
expectancy of audiovisual equipment taken from EPIE Report #54
and the authors' personal experience:

16 mm’projector 6 - 9 years
sound filmstrip projector 3 - 6 years v
8 mm film loop projector 3 - 6 years ~
phoﬂograph 3 - 9 years
tape recorder, reel-to-reel 5 - 9 years
low-priced audiocassette ,

tape player o 3 - 6 years
videocassette player 5 - 7 years
television receiver 5 - 8 years

7 -12 years .-

public address (PA) system

‘Questions for the Audiovisual Equipment Buyer

When you consider buying a piece of audiovisual equipment,
think of who will use it, where they will use it, how they
will use it, and why they will use it. Try to imagine all

* the possible* problems you might have with a particular type-

of equipment in your own situation and then examine how th
make and model of equipment you are -considering would elimi-
nate or compound those problems.

-

'




Here are some question§ you can ask yourself in thinking‘about
your needs regarding audiovisual -equipment. (Also see the
Audiovisual Buyer's Guide for more tips on audiovisual equip-

ment purchasing.)
1. Safety Factors

Is,it UL approved? . )

Are power cords well insulated?

Are there any exposed wires? -

Does the cord have a three-pronged grounded plug?
(Does your building have grounded plugs?)

Are there any protruding edges, handles, corners,
which are sharp or otherwise dangerous? .

‘Is it top-heavy or likely to tip over?

Is there a cooling fan for projector lamps which
cannot be turned off when the lamp is lighted?

2. Size and Weiéht Factors

Who will be lifting/carrying it?

Will it frequently leave the library?
Will it fit in the trunk of a car?

How much storage space will it take up?

How much table/carrel space will it take up’during
use in the library? :
Does it have a case, handle or carrying strap? .
If there is a screen on it, how many people will be

viewing it at one time? ‘ ’

3. Durability

Is it made of metal or heavy plastic?

Are there protruding knobs, edges, handles, etc., »
which can easily be knocked off? '

Does the manufacturer have data concerning life
expectancy cf various parts? N .

How long is the average 1ifé expectancy of light bulbs?

Who will be operating it, trained staff members or
small children?

-

- 4, Service and Maintenance Factors

What is the length of warranty and what does/does

. not it cover? — *

Is local service available, both during and after
the warranty period? - '

What are the provisgons of the service contract?

g
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What simple maintenance procedures can be done by
your own staff?
How complex (in terms of electronic or mechanical
parts) is it?
The more complex, the greater chance for a breakdown.
Are full schematic diagrams and lists of spare parts
supplied?

5.° External Design Factors

Are switches, knobs and other controls visible and
properly labeled?

Will it be operated in the dark?

Is the power cord attached or is there a storage
compartment for the cord? ' )

Are there storage places for accessories (micro-
phones, reels, spare lamps) in either the case
or the machine itself?

Should there be a digital counter (for audio and
video tape players) to help locate material on

. the tape? ;

Is there a record level indicator or VU meter (for
tape recorders)? ]

Does it need a handle or carrying strap?

Is it excessively noisy during operation?

6. Loading or Threading

If manually threaded, is there a threading diagram
printed on the case or machine itself? .

Who will be loading or threading-it, trained staff
members or inexperienced patrons? )

Is it easy to load and eject audio/video cassettes?

If it is a slide projector, will it accept various
thicknesses of slides without jamming?

7. Visual Factors

How large a roowm will you be using it in?

‘How much ambient light is there in the room during
the times you would normally use it?

Will you be using it in many different sized rooms?

How easily and how sharply can it be focused?

How many people will be using it at one time? How
large must the image be?

. 160




Audio Factors

Will it be used with headphones?

Will it be used in a large auditorium?

Are there controls for regulating sound tone and
volume? |

Are the speakers of good quality? How does material
played on it sound?

Accessories and Special Features

Do you need fast forward and fast rewind speeds?

Do you need slow motion or pause controls?

Should filmstrip or slide-tape set-ups be "auto-
matic advance"? .

For 8 mm, do you need silent, optical and/br mag--
netic sound? .

Should audio or video cassettes be playback only
or also record?

Do you need zoom or other special lenses?

For video, do you want color or black and white?

Do you need carrying cases or protective covers?

Forgrecorders, are there microphone and auxiliary
input jacks?

Can it be battery operated? Should it be? ,

Do you need remote control on-off, advance or focus?

How far away will microphones pick up voices clearly?

. , .

Cost Factors '

Are parts and accessories compatible with other equip-
ment you already have? (Does it use the same type
of projection lamp, for example?) B

How much software is currently available for it?

Docs it seem worth the cost to you?

3 161
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A GLOSSARY OF AUDIOVISUAL TERMS

-

This glossary has been compiled from several sources,
listed below, all of which are available from the Texas
State Library through interlibrary loan. You are encour-
aged to browse through and consult these original sources
for further clarification of audiovisual terminology.

The source of each individual definition will be- indicated
by an abbreviation in parentheses following the definition.
If no source is given, we created the definition ourselves.

Sources for Glossary Terms

American Library Association. Guidelines for Audiovisual Materials
and Services for Public Libraries. Chicago, I17.: 1970.

American Lfbrary Association and Association for Educational Communi-
cations and Technology. Media Programs: District and School.
Chicago, I11.: 1975. (ALA/AECT)

AV Communications Review. Jan-Feb, 1963. pp. 34-103. (AV Com Rev)
E 3

Limbacher, James L. A Reference Guide to Audiovisual Information.
Bowker: 1972. ({Limbacher
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A GLOSSARY OF AUDIOVISUAL TERMS ’ .

ACCESSION NUMBER. A number or code assigned to an item for filing
or shelving. (Limbacher) Usually numbers assigned chronologically
as each ptece of media is obtained, e.¢., Tape 1, Tape 2, Tape 3....; ’
FS-1, FS-2, FS-3, etc. : '

AMPLIFIER. An electronic component which raises the sound of a pro-
jector or phonograph to the desired listening level.  (Limbacher)
An electronic device in which a signal is boosted or, gtrengthened.
(neW) Apparatus capable of producing a magnified version or an
input signal without undue distortioq of its basic form. .(MMF)

AUDIO. Pertaining to sound, particularly to the frequencies heard
by the human ear (roughly 20:to 20,000 cycles per second). (Q&W)

- *AUDIOVISUAL. Communications resources which rely on a device for
transmission, reproduction nlargement to be effectively uti-
lized or understood. Excludéd are print and print substitutes
such as microform, but included are art works, objects and photo-
graphs. (ALA)

AUTOMATIC ADVANCE. Slide and filmstrip projectors which utilize )
inaudible pulses on a record or tape to call up the next visual -
automatically. Also called "sound-stide (or strip)" synchroni- .
zation. (MMF)

~ AUTOMATIC GAIN CONTROL (AGC). A circuit found in some audio and
video tape recorders capable of automatically increasing or de-
creasing the amount of amplification of an incoming signal so that
the output level remains constant despite fluctuations in incoming
signal strength. (MMF)

1 . + -
R . A T AL

AUTOMATIC THREADING. A term used for film or tape devices (cameras,
projectors, players, recorders, etc.) which require enly insertion
of Teader into the machine to engage the film in sprockets or
rollers for reel-to-reel transmission. Not to be confused with
casset%e o; cartridge loading which requires no film handling at
all. (ALA

BEADED SCREEN. A projection screen the surface of which consists of
innumerable minute glass beads. At a limited angle, it gives a
high quality reflection. (AV Com Rev) Good brightness and high
light return, but beads rub off; the thickness of the beads makes
the image slightly out-of- focus and has a narrower viewing angle
%&;g)matte white. See also MATTE WHITE, LENTICULAR SUPER BRIGHT.

l *
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BLANK TAPE. Audio or video ‘tape with no recorded signa]_on"it. It
may be fresh tape (never'u;ed) or bulk-erased tape (which has been -, d
previously used). {Q&W)

BOOKING. Reserving audiovisual materials for a specific person or
group at a specific place on a specific date. Booking can include
shipping or delivery to a patron; it must always be done in ad-
vance. (ALA) ’ . '

A

BROADCAST. The transmission ~f radio or ﬁelevision signals through
space via electronic devices; also termed wireless transmission. v
TELECAST is often used but 'is restricted to television broadcast.
(AV Com Rev)

BULK ERASER. A device which erases all the recorded material on an
audio or video tape at once, by creating a strong magnetic field.
Once bulk-erased, the tape can be used again as if it were fresh. |

(Q&w)

CAPSTAN. Rotating spindle or shaft which draws the tape across the
heads of a tape recorder at a constant speed on both recording and
playback. (AV Com Rev) !

CARQUSEL PROJECTOR. Brand name for a Kodzk 35 mm slide projector
which uses a round, slotted tray {the "carousel") sitting on top,
of the projector. Two-inch by two-inch slides are placed in the
carousel tray and drop one-by-one intc the projector through slots.
in the bottom of the tray.

CARTRIDGE. A self-contained unit of film or tape which operates
without threading through sprocket bearings, rollers or apertures.
Adjectives are used to differentiate iypes;of materials, for example,
tape cartridge, 8 mm film cartridge. Some materials enclosed din
cartridges must be rewound via a fast reverse mechanism (these are
usually called CASSETTES). Others have the beginning of .the tape
or film spliced to the end to form a continuous loop. Thus the
terms, "film loop" and "tape loop." (ALA) CARTRIDGE is an in-
definite term when used.

CASSETTE. A tape cartridge of a miniature size, used on small, port-
able transistorized recorders. Tape is narrow (1/8 inch wide com-
pared to % inch for reel-to-reel audiotape). Cassette recorder
manufacturers have standardized the equipment and the material so
that they are compatible and interchangeable. Cassettes are 10,
30, 40, 60, 90 and 120 minutes in length and are availabie in
blanks or pre-recorded tape. (ALA) Has tape speed of 1 7/8 inches

=per second. (MMF)

CATV. ee COMMUNITY ANTENNA SYSTEM. S~
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CINCH MARKS. Scratches on either or both sides of film caused by the
presence of dust of other abrasive particles between successive coils.
Longitudinal cinch marks may result if the center of a roll of film
(filmstrip) is rigidly held while the outside end is held tight.

(AV Com Rev)

CLOSED-CIRCUIT TELEVISION. A television system which limits distribu-
tion of an image to those receivers which are directly connected to
the origination point by coaxial cable or microwave 1ink. (AV Com Rev)

COAXIAL CABLE. A conductor designed to carry many radio, telephone and
television signals S1mu1taneous1y (AV Com Rev)

COMMUNITY ANTENNA SYSTEM (CATV) System which emp]oys a larye master
receiving antenna from which greatly enhanced 'signals are distributed,
via cables, to various locations in a community. (Q&W) - :

CbMMUNITY RESOURCES. Any materials, .agencies, activities or persons in
a community that may be utilized by the 1ibrary to provide 1nforma-
tion services to its patrons. (AV Com Rev) LT

COUNTER, INDEX. On a tape recorder, a device similar to a mileage in-
dicator on an automobile which indicates the relative amount of tape’
whigh has run past the heads. Also called digital counter. {AV Com
Rev

- “

DAYLIGHT ‘SCREEN. A proggct1on screen so constructed that clear images
from a projector are visible in an undarkened room. (AV Com Rev)

DISC. A phonograph record, somet1mes spelled disk. Also called phono-
disc or simply record. (ALA) A phonograph record which is recorded
by fears of a cutt1ng stylus and press.d onto vinyl plastic. (Lim-
bacher'® :

_,”’ .
DISCOGRAPHY. A list of recordings on a'specific subject or area of in-
‘formation. Its counterpart for books is.the bibliography; for films,
sometimes called a filmography. (Limbacher)

DISTRIBUTOR. Agency from which.audiovisual materials may be purchased,
rented or borrowed. Most often used to denote the agency which has
acquired legal rights of distribution from the producer. (ALA)

o

DOCUMENTARY. A f11m or television program that proports to show reality
and in which techniques are secondary to the theme. (AV Com Rev)

~
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DOLBY SYSTEM. A method of recording which reduces noise in tapes and
discs. (Limbacher) Recording must be made through a special elec-
tronic unit known as a Dolby. . .

DOLLY. Any of the various triangular wheeled supports {(wheeled tripods)
for motion picture or video cameras. (MMF)

DOUBLE TRACK TAPE. A tape recording in which one track is recorded to
the end of the reel, after which it is turned over and the second
track is played as it returns to the first reel. In stereo record-
ings, both tracks are played together, but recorded from different
microphones to give a stereophonic effect. (Limbacher)

DUAL TRACK RECORDER. A tape recorder which records two tracks on one
tape. Each track covers half the tape width. (AV Com Rev)

DUB (also dupe). 1) The process of making copies of the recorded mag-
netic pattern of an audio or video tape. 2) A copy. 3) Adding the
sound to a film or videotape after the picture has already been filmed
or recorded. (Limbacher)

DUPLICATE (dupe). To create an exact (or nearly exact) copy of a re-
cording, drawing, printed page, etc. (AV Com Rev)

(2

EDUCATIONAL TELEVISION (ETV). Any broadcast or closed-circuit television
program which provides informational enrichment. (AV Com Rev)

LY

EIGHT MILLIMETER FILM. Commonly written 8 mm. Width is 8 millimeters,

or .039 of an inch, one half the width of 16 mm and formerly used

for home movies. Now often used in a continous loop cartridge for
instructional purposes. (ALA) Regular 8 has large sprocket holes
and a small picture area while Super 8 has smaller sprocket holes*and
a picture frame almost twice as large on the same width film as Regu-
lar £. (Limbacher) Note that many projectors will not accept both .
Super 8 and Regular 8. g

EIGHT TRACK TAPE. Audiotape in a cartridge form with sound recorded on
eight separate tracks. (Limbacher) Tape i% spliced together to form
a continuous loop. Has found its main acceptance as an automobile
music system. '
-~

. EXCITER LAEP.~'The small lamp which projects its illumination through

the qptical sound track on 16 mm film. The varying light patterns
are "read" by the projector sound head and converted to electronic




-

)
signals fed to an audio amplifier. (MMF) An unfrosted 1ight bulb ~° .
which scans the sound track of a film and translates it into electri-
cal energy which comes through-the loudspeakers as music, sound effects
, - or words. Also called.a photoelectric cell. ~(Limbacher)

ERASE. In tape recording, to remove the magnetic pattern on a tape by
placing the tape in a strong magnetic field. (AV Com Rev)

. ERASER, BULK. Device for erasiﬁg an entire reel of tape:-in a few-seconds.
It contains a powerful electromagnet which neutralizes the magnetic
patterns on the tape. (AV Com Rev) ) '

EVR (ELECTRONICVIDEO RECORDING). (EVR is a trade name.) Contained in a
seven-inch cartridge. Picture with sound is played back via a device

. through any television set.. Marketed in the United States by CBS, but
discontinued in 1972. (ALA) EVR is only playable on special machines
manufactured by CBS and.did not come into wide-spread use. -

~

FAST FORWARD. Tape movement control which permits fast winding of tﬁe
tape to facilitate location of a specific portion of the.tape which
has not yet been played. (AV Com Rev)

FEATURE FILM. A film made for commercial theatre distribution, usually . ;
~in 35 mm or 70 mm format although feature films may be obtained : '
in 16 mm (example: Gone With the Wind).. (ALA)

FEATURE-LENGTH FILM. Any film with a running time.greater than sixty
(60) minutes. May include feature films, documentaries or other
educational films. (ALA)

FEEDBACK. A Toud squeal emitted from a speaker when a;ﬁicrOphone is .
too near or in front of it. (Q&W)

-~

/

FILM CIRCUIT. A group of libraries that have formed a cooperative organ-
ization to purchase and circulate 16 mm films, on a rotating basis,
to each member library. Groups of films remain at each member library
for a stated period of time, and inspection is usually done on a regu-
lar basis. (ALA) "[Severa] 1ibraries in Texas have organized film
circuits. Write the Texa$ State Library for further information]

FILM INSPECTION. Examination of the physical condition of film for dirt,
scratches and damage. Includes repair, cleaniny, preparation and re-
placement prior to or after use. This is done by an operator with
manual or automatic devices. (ALA)

FILM LOOP. Usually 8 mm or Super 8 mm (may be 16 mm) film spliced

end to end so as to play continucusly without rewindina. Also called
“8 mm cartridge loop" and "single concept film" because they are . .

usually very short (from two to ten minutes) and contain only one idea.
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FILM, SOUND. A motion picture film with self-contained sound track
(optical or magnetic). A 16 mm sound film has sprocket holes on
one edge only; it projects properly at twenty-four frames per second.
(AV Com Rev) .

FILMSTRIP. 35 mm or 16 mm still photographs placed on a continuous,
perforated strip of acetate or. other transparent flexible material.
May be accompanied by printed or recorded material; in the latter
case, called SOUND FILMSTRIP. (ALA) Some flImstrips are equipped
with a separate tape or record that contains not only the narration
but also a subsonic signal that activates a solenoid to advance the .
filmstrip automatically to the next picture on cue. »

FIRST GENERATION. The original or master audio or video tape. The
first .copy from this material becomes "second generation." (Q&W)

FOCUSING. Adjusting a camera or projector lens so that an acceptable -
sharp picture results. (Q&W) \

' FRAﬁE. An individual picture in a series of pictures, as in a motion
picture or filmstrip. (AV Com Rev)

FRAMES-PER-SECOND (f.p.s.). The number of pictures produced every seé¢ond
as the fiim passes in front of the cdmera or projector. " 16 mm 'sound
film normally runs at twenty-four frames-per-second. (MMF)

FRAMER. A button, level or knob that controls- the centering of the
frame of film in the aperture of a motion picture or filmstrip pro-
jector. (AV Com Rev) When the top or bottom of the preceding frame
is visible on the screen, the image is said to be poorly "framed"
and must Be corrected by the framer on the projector. {Limbacher)

e

GAIN. Volume. To increase the volume on a recording one is said to
“turn up the gain." When volume varies, one is said to "ride gain""
to see that the volume remains constant. (Limbacher) ‘

GATE. ¥ The channel through which a film travels when it is projected on
the screen. / The gate is located between the light source and the -~
Tens and keeps the film flat so it can always remain in proper focus.
(Limbacher) : :

&

HARDWARE. The equipment necessary to use audiovisual materials (soft-
ware). Film projectors, tape recorders, computers, record .players,
etc., are considered to be audiovisual hardware.

v
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HEAD (OF A FILM). The beginning of a fﬂ;;n or reel. A film rea&y- for .
-~ projection (rewound) is said to be "heads up." (Limbacher) Corres- -
pondingly, the end of a film is the TAIL.

HEAD (OF A TAPE RECORDER). Small ring-shaped electromagnet across which

- the tape moves to provide the energy which magnetizes the iron oxide
coating on the tape into special patterns. (AV Com Rev) The signal
pick-up and recording portion of a video and audio tape recorder's
rotating drum. The heads can and should be easily cleaned with a
cotton swab dipped in alcohol. -

L ¥ M i
. -

INCH PER SECOND (i.p.s.). Tape speed is measured in 1 7/8, 3 3/4, 7%,
15, i.p.s., etc. (AV Com Rev)

INPUT (ELECTRICAL). Connecting device, such as a jack, which carries '
the incoming signal. Alsoy” the incoming signal itself. (AV Com Rev)
/

/
JACK. Receptacle for a plug connector which leads to the input or out- .
put circuit of a tape recorder or other audio device. (AV Com Rev) .

. KEYSTONE EFFECT. An out-of-square image on a projection screen, result-
ing when the plane of the screen and the plane of the projected material
are not parallel to each other. (AV Com Rev) Cured by using a key-
stone eliminator, a 1ittle arm which juts forward from the top of the

’ - standard supporting the screen. At the end of this arm is a hook,
attached to the top of the screen, which tilts the screen forward
so the image does not keystone. (MMF) ‘ :

KINESCOPE. A film made from television program taken directly from the
. picture tube. (Limbacher) .

5

LEADER (FILM OR TAPE). The extremities of a reel of film or tape. Usu-
ally opaque white, colored or clear film or tape. Spliced onto actual
film or tape so that the film or tape itself need not be touched during

* threading for playback. (AV Com Rev) A protective length of film or
tape which is used to thread the projector or recorder so that none
of the actual picture or sourd is lost in threading. Many times the
leader will have pertinent information written directly on it such
as the title and producer. (Limbacher)




*

LAMP. LIFE. The quantitative number given to help anticipate the num-

lamp. This number is derived from the testing of many lamps and
denotes the average point at which half of the lamps in the test
) fﬁiled. (MMF) 7 ’

LENTICULAR SCREEN. A silver projection screen with TiNy-corregations
on its surface to increase the brilliance of its image. (AV Com Rév)

Has good brightness and returns 1ight with sharpness equal to beaded
screen, also rejects ambient light. Some problems for audiences at

side angles to the screen. (MMF) See also MATTE WHITE, BEADED,
SUPER BRIGHT. )

LEVEL. The average intensity of video or audio sources, as indicated
on a VU (volume unit) meter. (Q&W) .

LEVEL INDICATOR. Device on a tape recorder to indicate the relative
sound Yevel at-which the recording is being made and to serve as a
warning against under or over-recording. , (AV Com Rev)

LOOP. Material (tape or film) spliced end to end, in order to repeat
audio or visual sequences without the need to rewind. (ALA)

. -

MAGNETIC TAPE: Acetate or plasfkc ribbon coated on one surface with

tiny iron oxide particles. Ordinary cassette and ree}i¢o-reel audio
and video tapes are magnetic tapes. (AV Com Rev) '

MASTER TAPE. 1) The tape recording from which duplicates are made.
(AV. Com Rev) 2) The original video or audio recording. (Q&w)
3) The copy of tape, film, et¢., kept out of circulation in a 1i-
brary while copies are circulated.

" MATTE WHITE SCREEN. 'Projection screen with a flat, even surface and

dull finish which provides an even brilliance at all viewing angles;
most effective in well-darkened viewing areas. (AV Com Rev) Most
accurate in terms of rendering- image in sharpness and color, but has
a comparatively low 1ight return factor (requires a very dark room).
(MMF) See also- BEADED, LENTICULAR, and SUPER BRIGHT.

MEDIA AIDE. A member of the library staff who performs clerical or

secretarial tasks and assists as needed in the acquisition, mainten-
ance, inventory, production, distribution, and utilization of mate-
rials and equipment. (ALA/AECT)

MEDIA SPECIALIST. A person with broad professional preparation in

1ibrary science and nonprint media who qualifies by training and
position to make professional judgments and to delineate and maintain
media collections. (ALA/AECT) .

,f' e
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MEDIA TECHNICIAN. A member of the library staff with technical skills
in such specialized areas as graphics production, phetographic pro-
duction, operation and maintenance of audiovisual equipment, and

" operational maintenance of television equipment. (ALA/AECT)

MICROWAVE RELAY. A series of high-frequency directional transmitters
and receivers strategically spaced to permit the successive recep-
tion and retransmission of radio and television sighals through space.
(AV Com Rev)

MIXING (SOUND). The electronic process of pu.tting several sounds onto
a single master track for a recording or film sound, track. (Limbacher)

MONITOR. A television set that accepts direct cable feeds from tele-
vision cameras, VIR's, videoplayers or broadcast signals.

MULTI-MEDIA. Programming achieved by the use of various combinations
of audiovisual materials, e.g., films;, slides, and tapes. Often
shown simultaneously on two or more screens, walls or objects. Also
called "mixed media." (ALA) /

¢

NOISE. Random electronic interference in an audio or video tape. Simi-
lar to audio "static" and video "snow." (Q&W)

NONPRINT MEDIA (MATERIALS). Audiovisual materials such as recd}ds.
videotapes, films, filmstrips, audiotapes, etc. See also AUDIOVISUAL.

R

" OPAQUE PROJECTOR. A projector which can project non-transparent images
such as maps, pictures or printed pages onto a screen as enlargements.
Must be used in a darkened room. (AV Com Rev)

OPTICAL SOUND. Sound which has been printed on photographic film by
exposing and processing the light-sensitive sound track area. (AV
Com Rev) A photographic pattern put on the side of a 16 mm film
which produces a.recorded sound when projected onto a photoelectric
cell connected to an amplifier. (Limbacher) :

OUTPUT (ELECTRONIC). Signal delivered from any audio or video device;
also a jack or connector which feeds the signal to another piece of
equipment. (AV Com Rev)

OVERHEAD PROJECTOR. A device which throws a hibhly—illuminated image
on a screen by reflection from a mirror - may be used in lighted room.
Images §o be projected must be in the form of TRANSPARENCIES. (AV
Com Rev
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PATCHCORD. Connecting cable with a plug on each end for convenience
in connecting two pieces of audio or video equipment. (AV Com Rev)

PHONORECORDS (PHONODISCS). A term used to describe disc recordings.
(Limbacher)

PHOTOELECTRIC CELL. See EXCITER LAMP. -
PLéYBACK.) Reproduction of the audio or video previously recorded. (AV
om Rev . Ce

PREVIEW PRINT. A film, filmstrip or video tape loa Qed without charge
to a'library by the producer or distributor to evaluate for possible
purchase. It can be shown to a selection committee but is not to be
shown to the public. Similar to the practice of sending approval
copies of books to selected librarians, except that audiovisual pre-
view copies may not be kept. (ALA)

PREVIEWING. - Usually the act of screen1ng a preview print. However,
it also refers to anyone viewing a film, filmstrip, audio or video
tape before they present it to a group.- (ALA)

PRINT (FILM). A1l 16 mm and 8 mm films in libraries are prints

(or cop1es) The master prints are kept by the film maker or dis-
tributor in spec1al vaults. If a library has three copies of a film,
for example, this s Counted as three prints but it is-one title.
?;lg)hold1ngs are often listed as so many titles and so many prints.

L

-
-

_ PRINT THROUGH. In tape recording, transfer of -the magnetic fietd from

layer to layer of tape on the reel during storage resulting in echo
sounds on portions of the tape. (AV Com Rev)

PROGRAM PLANNING. Advisory and selection service to community groups

for presentations both within and without the library. Also design-
ing such presentations for- }ibrary programs. ° (ALA)

.,

N

RAIN. Films which have been run too many times through a dirty pro-
Jector gate and have long black lines running through the picture
are known as "rainy" prints. - When loosely wound film is pulled tight,
gthese same black lines result in CINCH MARKS on the film. (Limbacher)

REALIA. Objects, specimens, three-dimensional models and other tangi-
ble items, are "real things." Sometimes called "touch exhibits." In
the audiovisual context, realia are intended for handling and use as
opposed to exhibits in display cases. (ALA) -

¥
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REAR-SCREEN PROJECTION. A process by which a picture (slide, motion .
picture film, etc.) is projected from the back of a semi-translucent
screen. (Q&W)

RECORDER, VIDEO-TAPE (VTR). A device to record both audio and video
signals of a television production on a special magnetic tape.
(AV Com Rev)

REEL. The physical metal or plastic spool on which film or tape is
wound. 16 mm film reels are standardized in sizes ranging from
fifty feet to 2,400 feet; that is the amount of measured film footage
the reel will hold. (ALA) Audio and video tape reels may also be
designated by the length of tape they will hold (600 feet, 900 feet,
1,200 feet, 1,800.feet) or may be referred to by the diameter of the ’ .
feel itself (three inch, five inch, seven inch, etc.). '

REEL,'§UPPLY. Sp061 which supplies film or tape as it is being. re-
corded or played back; also called feed reel. (AV Com Rev)

REEL, TAKE-UP. Spool which recéiVeg film or tabe as it is being re-
corded or played back. (AV Com Rey) )

REEL-TO-REEL. Film or tape must be,tk?eaded through the equipment
from oné full reel to an empty one in\nyder to play or project.
"Self-threading" machines are reel-to-réel; cartridge or cassette .
machines are not reel-to-reel. (ALA) \ \ .

REGULAR 8. See EIGHT MILLIMETER FILM. ‘

RESERVATION. Locating and holding material for a patron. It may in-
clude some sort of notification procedure by the 1ibrary, but the
responsibility for obtaining, transporting, and returning the mate-
rial is usually the patron's. (ALA) g

. - REWIND. To return recording tape or projection film from take-up: reel
to supply reel after playback or projection. (AV Com Rev)

RUNNING TIME. The actual time it takes for the presentatian of a
‘given tape, film or other show. (Q&W)

<
=,
v

. . .
SHOOTING SCRIPT. A television, film or slide script which includes

all copy and related camera shots, sound effects, li?hting plans,
music and other pertinent production information. (Q&W)

SIGNAL. Information that has been transposed into electrical impulses.
Signals are expressed in'terms of strength (voltage) and frequency
(cycles per second). (Q&W): The waves, impulses, sounds, pictures,
etc., transmitted or received. (AV Com Rev) .

i
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SIXTEEN MILLIMETER -FILM. The standard non-theatrica] film gauge,
16 mm wide with sprocket holes down one side and a sound track
down the other. (Limbacher) . 5

SLIDE. A 35 mm, transparent still photography in a cardboard, plas-
tic or glass mounting. - (ALA) Now usually two inches by two inches.
01d style slides (3%" x 4") are called "lantern slides" - seldom
used today. .

SLIDE PROJECTOR. A device for projecting 35 mm (two inthes by‘fwo
1nches) still, photographic transparencies onto a screen or wall;
tandardized. A variety of slide projectors have been des1gned
1 t slides can be projected automat1ca11y (ALA) A

SOFTNARE The actua] material on which a program is he]d The audio-
visual material played on the hardware.- Fiims, audiotapes, records,
videotapes, filmstrips, etc., are considered to be 'software. See
also HARDWARE. / ‘

SOUND DRUM. ,On.a 16 mm FiIm projector the device ovEr which the film
is threaded in order to translate the sound track from a film into ‘
electrical energy and in turn into sound. (Limbacher)

SOUND FILMSTRIP. A filmstrip provided with an accon pany1ng disc record,
cassette tape or reel-to-reel tape. Unlike sound motion picture
f11ms. the sound is not contained on the f11mstrﬁp itself.

SOUND TRACK: That portion of a motion p1cture f11m on which the sound
is recorded, normally one band in-16 mm along the edge opposite
the Sprocket holes. (AV Com Rev) |

SPINDLE. The-shaft-on a tdpe recarder that passe? through the drive

hole in the tape reel. (Q&W)~ |

- SPLICE. A butt -joint between two pieces of tape or film he]d to?ether

by means” of an adhesive strip or adhesive cement. (AV Com Rev

SPONSORED FILM. A motion picture produced under: the aegis of an indus-
trial or commercial firm for the purpose of public relations and pro-
motion of a product or a company. (L1mbacher)

SPROCKET HOLES. Holes, along the edge of film that engage teeth in sprocket -

wheels which turn to advange film through the projector. (AV Com Rev)

STEREO RECORDINGS.- dists and tapes which provide two sources of sound =

through two separate speakers. (Limbacher)

-

177

B




STYLUS. A phonograph needle which rides the record grooves and éends
sound information to the amplifier. (Limbacher)

SUPER BRIGHT SCREEN. Brightest type of projection screen and can even
_be used in some outdoor daylight conditions. Has narrowest viewing
angle of all, and viewing clarity from the sides falls off sharply.
See also BEADED, MATTE WHITE, LENTICULAR. (MMF) -

SUPER E!GHT MILLIMETER. Motion picture film which is still B tm wide
(as with standard 8 mm film) but has larger frames than standard
8 nmm. See also EIGHT MILLIMETER FILM. (ALA) ~

SYNCHRONIZED. In motion picture projection, the proper relationship
between the sound and the picture on the screen. (AV Com Rev)

SYNCHRONIZED SLIDE (or filmstrip) PROGRAMS. See AUTOMATIC ADVANCE.

_TAIL. The end.portion of a reel of film or tape. -Nhen the tail is at

the beginning (not yet rewound), the reel is said to be "tails up."
(Limbacher) Correspondingly, the beginning of a film is called the
HEAD. .

TALKING BOOK. A spoken text recorded on a disc, legally available to
the blind or handicapped. (ALA) Usually recorded at a very slow
speed. (Limbacher) , .

TAPE DECK. A tape player without amplifiers or other components.
(Limbacher) Must be connected to a separate amplifier and speakers
in order for tapes played back on it to be heard. .

‘THIRTY-FIVE MILLIMETER FILM. 1) The standard film gauge used in movie

theatres. It contains sprocket holes on both sides of the film with
the soundtrack situated between the picture and the sprocket holes.
(Limbacher) Some wide-screer movies are now in 70 mm film. 2) The
standard size for still photographic film used for slides and film-
strips. 3) Film used in 35 mm single lens reflex camera (the most
common still camera in use today).

THREAD. To place’ film or tape correctly in-the prescribed path of a
projector or tape recorder. (AV Com Rev)

TITLE. The main descriptive heading of the audiovisual material printed
on the album, tape, box or package. In the case of films, the pro-
jected film title is the official title. A title count is one im-
portant way of measuring the size or extent of an audiovisual collec-
tion. (ALA) As the authors of many audiovisual materials are diffi-
cult to determine or unknown, the title often serves as the
main entry for non-print items.
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TONE ARM. The movable arm on a phonograph which holds the needle that
is used to pick up vibrations from the record groove. (AV Com Rev)

TRANSPARENCY. An image produced on transparent material. TRANSPARENCY
usually refers to the large, eight-inch by eleven-inch, or ten-inch
by ten-inch size designed for use with an overhead projector; but,
technically, a two-inch by two-inch slide is also a transparency.

TURNTABLE. The rotating part of a phonograph upon which records are
carried during play. (AV Com Rev)

VIDEO. Pertaining to the picture portion of a television signal. (Q&W)

VIDEOTAPE. Magnetic recording tape intended for recording and playback
of television signals (both picture and sound). Found in standard’
widths of half-inch, three-f6urths-inch, one'inch, and two inch. (Q&W)

VIEWER. A table-mounted or hand-held device used by ohe person or a
group of persons to see a filmstrip, slide or motion picture. (AV
Com Rev) '

VOICE-OVER. The words spoken by an off-camera narrator. (Q&W) The
narration on a sound track which may have sound or music in the back-
.ground. (Limbacher)

VTR. Videotape recorder,may be reel-to-reel or videocassette. (Q&W)
A device to record both audio and video signals on a special mag-
netic tape. .

WOW.- A variation in"a film souﬁd track, disc or tape when it is not
moving at a constant speed, resulting in uneven pitch in both music
¢nd dialogue. (Limbacher)

v o

Z00M LENS (PRéJECTION). A variable focal length lens that permits chang-
ing the size of the image being projected on the screen without moving
the screen or projector.
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. ADDRESS, INFORMATION AND "READY REFERENCE" FILES

The nonprint media world is exciting, varied and vital. Un-
fortunately 1t is also fragmented and quickly out-of-date.
Information concerning audiovisual materials is difficult

to locate. Because of rapid changes in the field, some of
the information we have included in this manual may be out-
of-date before you receive it. For these reasons the three-
by-five card file is an invaluable tool for keeping the cur-
rent information needed to provide nonprint service to your
public library patrons.

e

Address Files

B
Each time you locate an address of a person or a firm dealing ™~
in some way with audiovisual materials, make a note of it in
your card file. Such addresses as those of film distributors,
record shops, audiovisual ‘dealers, software suppliers, out-
of-print record suppliers, local camera shops, film rental
libraries, film processors, and specialized record companies,
are sometimes hard to '"re-find" if you do not note them the

. first time you see them. !
Names, addresses and phone numbers of community rescurces for
nonprint services should aiso be filed - local photography
clubs, music teache:s, movie theatres and legitimate theatres,
persons who collect records, people who are film kuffs, high
school or college teachers who teach pheotography, music, film
courses or audiovisual courses, local school librarians with
nonprint media collections, community agencies who supply
free films or other programs to public service groups, churches
or other groups who have audiovisual equipment or programs
available, »>rsons in the community who have slides from vari-
ous forecign places they would be willing to share.

You may also need lists of audiovisual equipment or software
owned by branch libraries in your system or other libraries
in your -arga. Another good policy is to make a title card
for evor?é%%lm, filmstrip or other program which you rent or
preview giving the address of the distributor and other per-
tinent in‘ormation. Then when someone wants the same film
they saw last year, you can retrieve its source by title.

Be sure to include enough information on the card so that you
can tell what the card refers to. Just an address with no
notation a cut what i1t means is useless. Put the source of

the address ifpossible. (Example: "This address from ad in
June, 1975, Library Journal, page 142.") These cards wiil
prove to be '"litesavers' on many occasions.

o g




Ready Reference File

Just as you compile a card file of frequently asked reference
questions in other areas, you will need to incorporate media-
type questions into an existing file or keep a sgparate one.
Stars who played in various films are commonly sought. Your

patrons might ask, "What was the name of Tom Mix's horse?" or, .

"In what movie did James Cagney say, 'You dirty rat'?" A good
way to build up such a file is to keep cards handy by your
television set at home. Such information is often_found in
television listings of old movies and in other parts of the
newspaper,

For a good list of appropriate subject headings for card files
and other ideas on reference questions and answers, in the
area of nonprint media, see,Limbacher, James L. A Reference
Guide to Audiovisual Infornatlon Bowker, 1972, pages 1-11.
(Available from the Texas btate lerary through Interlibrary
Loan ) «
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MEDIA-RELATED ORGANIZATIONS

Hundreds of organizations exist in the United States and
the world which are devoted solely or in part to encour-

,aging the widespread use of nonprint media for specific

purposes., Most of these organizations publish newsletters
and periodicals; many of them publish books and pamphlets
dealing with media use; some of them provide films, tapes
or other audiovisual material's which could be of interest
to the public librarian.

Fund Granting Organizations

Although federal funding and foundation granting agencies
are not as free-spending as they once were, money still
does exist- for funding programs involving nonprint media.
Most often it is the originality and need of the program
which bring in the money. For example, rather than receiv-
ing a grant to buy twenty cassette tape recorders, yau
might design services for nursing home residents which
would involve the purchase of twenty cassette recorders to
implement the pregram.

Eduecational Media Yearbook 1974 (available: fiom the Texas
State Library through interlibrary loan) contains an excel-
lent chapter on granting agencies. Also available are a
number of specialized reference books listing sources of
funds. You can also contact the Texas State Library Depart-
ment of Library Development for further information on de-
veloping program ideas and locating sources of grants.

State and Regional Professional Organizations

Three organizations offer service to the public librarian
interested in nonprint media.

J
1, Texas Association for Educational
Technology (TAET)
Western Texas College
Snyder, TeXas 79549

Despite the word "educational" in its title, TAET is fairly:
broad-based in its membership; public librarians would be

P
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welcome. For a modest annual membership fee ($12.:00), the
individual member receives a journal published quarterly,
several newsletter-type commun1cat1ons, and a chance to meet
other professionals interested in nonprxnt»med1a at regional
or local meetings (there are chairpersons who hold workshops
and other activities) and at the annual state convention.

2. Texas Library Association (TLA)
P. 0. Box 505
Houston, Texas =~ 77001

LA members are becoming more interested in the nonprint

edia area and signs are that members are beginning to feel
the‘need for TLA's providing help for librarians {(public
as well as school) trying to initiate nonprint service to
patrons. Membership dues are levied on % sliding scale
based on salary, from $5.00 to $30.00 per year. The member
also receives ajquarterly journal, the Texas Library Journal,
newsletters, diétrict meetings, and an annual convention.

3. Southwestern Library Association (SWLA)

7371 Paldao

Dallas, Texas 752490
SWLA, with membership from Texas, Oklahoma, Louisiana, New
Mex1co, Arkansas, and Arizona, is a means of sharing ideas
acrpss state lines. Dues are $5.00 per year. SWLA pub-
lishes the bimonthly SWLA Newsletter and sponsors a biennial
conference.

National Profe$Sional Organizations

TAET and TLA have national counterparts, both of which offer
iournals and other publlcatlons, as well as national conven-
tions and meetings.” Both the -state and the national -organ-
izations work to influence 1eg1slat10n affecting libraries
at the.local and federal levels These two national organ-
1zat1ons are

Assoc1at10n for Educational |

Communications and Technology (AECT)
1201 Sixteenth Street, N.W. \
Washingtoa, D.C. 20036 ‘

American Library Association (ALA)
50 East Huron Street
Chicago, Illinois 60611 o
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The best way to learn about nonprint media (as about any-

thing else) is to associate with professionals with similar
interests, concerns and problems to one's own. .These five
professional organizations are good places to begin meeting

Z

people who share your enthusiasm for total library service.

“

Other Organizations .-

Many organizations and agencies exist which can provide in-
formation relating to nonprint media. The list which fol-
lows is just a sampling, but you may:be interested in writing
to some of these organizations about their publications and
services. A more complete listing may be found in Audio-
visual Market Place and Educational Media Yearbook, both
annual publications, which may be obtained from the Texas
State Library through interlibrary loan. /




- New York, New York

Adult Education Association
. of the USA

810 Eighteenth Street, N.W.
Washington, D. C. 20006

American Association of Community
and Junior Colleges

One Dupont Circle, N.W.

Washington, D. C. 20036.

American Association of Museums
2233 Wisconsin Avenue, N.W.
Washington, D. C. - 20007

American Federation of Arts

41 East 65th Street

New York, New York 10021

The American Film Institute

The John/A . Kennedy Center for
the Performing Arts

Washington, D. C. 20566

Associ?tion of American- Colleges
1818 R{Street, N.W.
Washington, D. C. 20009

Cable Television Information
Center

2100 M Street, N.W.

Washington, D. C. 20037

Center for Understanding Media

75 Horatio Street

10014

Con7erence on Visual:Lliteracy

Green Chimneys School

Brewster, New York 10509

EPIE Institute

(Educationai Products Information
Exchange) .

463 West Street

New York, New York 10014

tducational Film Library Associa-
tion, Inc.

17 West 60th Street

New York, New York 10023

J, Washington,%D.VC.

Educational Media Council (EMC)
Suite 618, DuPont Circle Building
1346 Connecticut Avenue, N.W.

Washington, D. C. 20036 . -
Educational Resources Information
Center (ERIC)
National Institute of Educatjﬁh
Code 401
2020z

Film Library Information Council
Box 348, Radio City Station
New York, New York 10019

National Association of Educational
Broadcasters

1346 Connecticut Avenue, N.W.

Washington, D. C. 20036

Kational Audio-Visual Association
3150 Spring Street
Fairfax, Virginia 22030
National Center for Audio rapes (NCAT)
40 Bureau-of Audiovisual Instruction
Stadium
University of Colorado
Boulder, Colorado 80302
.
National Council on Jewish Audié-
Visual Materials
114 Fifth Avenue

New York, New York 10011

National Education Association (NEA)
1201 Sixteenth Street, N.W.
Washington, D. C. 20036

National Instructional Television -
Center (NIT) '

Box A

Bloomington, Indiana 47401

Videotape Production Association

23 Park Avenue

New York, New York 10016
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“In the fast-moving world of nonprint media, newcomers and old

" Professional organizations

OPPORTUNITIES FOR CONTINUING EDUCATION

hands alike must struggle to keep up with the field. This
section of the manual sSuggests a variety of ways for you

to learn more about media. Why not select those to which you
have access ‘and find out what they might do for you?

3

' Resource One: Manual Bibliography, "Sources of Information"

Perhaps the best way to keep up-to-date with the current net-
work of media news is to become a regular reader of journals,
especially those "starred" on pages 213 through 214 of the
manual., Furthermore, a personalized "crash course" in an audio-
visual area can be designed through your selection of items

from the bibliography. The Texas State Library is in the pro-
cess of developing its professional collection on nonprint

media so that it will be able to lend materials_to librarians.

Resource Two: The Texas State Library and the Major Resource
Center System Coordinators .

Keep in touch with public library consultants at your Major
Resource Center Library Systems Office and the Department of
Library Development, Texas State Library, for technical assis-
tance and ideas about what other libraries are doing. Share
your experiences, ideas, and suggestions with other librarians
as well. Watch your system newsletter and the Library Develop-
ments newsletter (published bimonthly by the Department of Li-
brary Development, Texas State Library), for announcements of

“upcoming workshops in the area of nonprint media.

-

Resvurce Three: Professidnal Associations/Conferences
R Y— .
%;ichwwill be of general help to
public libraries developing \gglﬁ services are the Association

for Educational Communications and Technology (AECT), the Ameri-

can Library Association (ALA), and the Southwestern Libraiy

Association (SWLA), and the Texas Library Association.

For information concerning the services and activities of AECT,
consult its official journal, Audiovisual Instruction, and
write te AECT headquarters for a 1ist of thc Association's
publications (see page 188 for address).

A

Q
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Among the largest and most worthwhile media gatherings of the
year is AECT's national convention., Programs at the April,
1975, conference in Dallas ranged from the latest ideas on
software selection/evaluation and media management to the -
state-of-the-art of videodiscs, copyright, and media indexing.
Four even1ngs of the convent1on were devoted to prize-winning
film viewings while over 250 exhibitors of materials and equip-
ment d*splayed their wares and services. Attending the 1976
conference in Anaheim, California, would promise insured pro-
fessional dividends.

A good way to stay informed of the American L1brary Associa-
tion's media activities is t% read its journal, American Li-

.braries, and to request a list of the organization's publica-
tions trom ALA headquarters (see page 188 for the address).
Consult the ALA Handbook of Qrganization for an idea of the
association's numerous committees concerned with audiovisual
services.

Meeting in San Francisco from June 29 to July 5, the 1975 con-
ference features numerous activities relevan: to nonp
materials and services. A sampler of these activities include:

1. Conducted tours of selected libraries such as the
» San Jose Public Library which has an adult education
reading lab, a cable television studio, and a fully-
equipped med1a center,

2. Film showings by the ALA and PLA Audiovisual Commit-
tees.

3. Resources and Technical Services Division: sessions
on the Anglo-American Cataloging Rules for non-book
materials, and collection development in such areas
as cinema-television, popular music, and oral history;

4. PLA Children's Services Division and Young Adults
Services Division: programs on audjovisual materials/
exceptional children and selected films for young
adults;

5. American Association of School Librarians: group
discussions on video communication/management of
audiovisual materials and a media fair of student-
produced rrograms;

6. Information Science and Automation Division, Video
and Cable Communications Section: sessions on get-
ting started in video; demonstrations/workshops on
video technology; and discussions on acquiring soft-
ware, copyright, cable franchising, and CATV program-
ming.

»
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The Texas Library Association's annual spring conference and
fall district meetings are opportunities for librarians in-
terested in audiovisual services to discuss common problems,
"to attend program sessions devoted to this topic, and to pte-
view new media software and hardware displayed by exhibitors
at the annual convention., The quarterly journal, Texas Li-
brary Journal, sometimes includes articles describing nonprin
media programs of libraries in Texas: :

One of the major projects of the Southwestern Library Associ-
ation involves the coordination and sharing of continuing edu-
cation resources and activities in the six-state region of the
Southwest. The bimonthly SWLA Newsletter column, "Continuing
Educatiop Calendar for the Southwest,” lists upcoming workshops
on nonprint media. Responses to a recent Continuing Educaticn
Ngeds/Assessment Survey conducted by SWLA indicate that roughly
f1ft¥ percent (50.0%) of the fé¥pondents listed the need for
continuing education in the area of audiovisual materials.

This indication will probably result in an increased number of
training sessions on this topic in the Southwest. The 1974
SWLA Biennial Conference held in Galveston, included a pre-con-
ference institute on nonprint media. Materials from this in-
stitute will be packaged for distribution in the near future.

Resource Four: Regional Education Service Centers

The Regional Education Services Division of the [exas Educa-
tion Agency provides a brief description of the centers:

Supported by local, State, and Federal funds, Texas' twenty
education service centers are an outgrowth of (1) state legis-
lation which established regional. education media centers in
1965, and (2) Title IIT of the Elementary and Secondary Educa-
tion Act of 18965.

In 1967, the.State Legisiature authorized the establishment of
regional education service centers '"to provide educational
services to the school districts and to coordinate educattonal
planning in the regions." Thz basic idea behind this legisla-
tion 18 that many services can be provided to local schools
more economically and effectivély through regional centers
than can be obtained by individual districts working alone.

Among the services being provided by some or all of the
twenty regiomal education service centers are staff develop-
ment, instructional media, pupil appraizal, data processing,
digsemination of information, and educational plamming as-
gistance. The service centers ave the logical institutions
for coordinating regional educational planning as an input
to statewide plamning. :




N
The operations of the regional centers are keyed to a com- ) . .
mon objective: to make quality ideas and services avail- —

able to lceal sehools whenqgér and wherever the need 1is
expressed. The particular drray of programs offered by an
individual service center changes from year to year in re-
sponse to the needs and desires of the local districts.
School district participation in the services offered by
the centers is voluntary. /

Because of their community service orientation, most of the
Centers are disposed to cooperate with others in need of aid.
However, it is crucial to emphasize that since legal obliga-
tions to schools bear tirst priority, Education Service Cen-
ters are included here vnly as potential information sources.
Although their primary commitment is assistance to education,
Regional Service Centers might become a resource to public
libraries interested in media in these ways:

1. Instructional media staff at the Centers will often
serve as consultants-to outside agencies through
contractual arrangements.

2. Centers are willing to pruvide tours of their facil-
ities. These tours provide opportunities for 1li-
brarians to examine hardware, to compare notes on
various models of equipment, and to observe produc-
tion labs in opeXation. (If the local Center does .
not feature media production, it recommend near-
by school media centers which do.)

3. Each Regional Service Center publishes a catalog of
its centralized collection of materials. Not only
are the catalogs useful in collection development
or to avoid duplication, but public libraries may

- possibly make rental arrangemgnt§_£or sqééware.on'

.

a per item basis. ) w

4. During the summer months, the Centers sponsér -in-
service workshops for teachers on a wide variety of
topics. Special arrangements may enable public 1i-
brarians to participate in those sessions of parti-
cular interest.

oy
-

The Regional Service €enter facility can become a
meeting grounds for cooperation between public 1i-
brarians and school media specialists. It is a good
place for sharing skills and working out mutual
problems.

-
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6. Most Service Centers publish monthly newsletters to
announce activities. Ask to be placed on the mail- 4
ing list in order to keep up-to-date on featured
workshops and on media services offered in the pub-
lic schools.

Consult the map and directory at the end of this section to
identify the Education Service Center near you.

Resource Five: Library Schools in Texas: Courses in Media

Many graduate library schools and undergraduate library sCience

departments are now teaching ceurses in nonprint media, partjcu-

larly in the areas of selection of non-book materials and cata-

loging and classification of non-book materials. Consult the

directory, Texas Public Library Statistics for 1973, published

by the Texas State Library, pages 125-126, for a listing of %%ﬁ: .
=

colleges and universities in Texas which offer courses in 11K
brarianship. Write for current catalogs to find imformation bn
current course offerings and admission procedures. Iffwou are
interested in taking courses on a non-credii basis, indquire
about regulations for auditing courses. Many offer summer pro-

grams and schedule classes in the evenings, as well.

Resource Six: Other Colleges and Universities in Texas:
Courses 1n Media

For those interested in the basics of media production, filma i
history, or instructional design, and interested in attend-
ing formal classes, most institutions of "higher education in
Texas are able to meet these needs. The Texas State Library's
Department of Library Development has on hand a computer print-
out of all courses offered by state-sponsored schools. There-
fore, upon inquiry, the Department can tell you what courses
-are offeréd at the college near -you. We suggest two pointers
when contacting the .local college or university:

5 :

1. Do not overlook the possibility of studying at cae
of the many junior colleges in Texas. Curricula
with practical applications are often-offered in
ﬁhotongphy, television, and film.

2. When searching a college catalog for audiovisual
courses, consult the sections for such departments
as industrial arts, journalism, art, speech, English,
and drama as well as the more regularly consulted de-
partments of library science, education, or communi-
cation.
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EXECUTIVE DIRECTORS
EDUCATSON- SERVICE CENTERS

.
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REGION 1 , i " "REEION VI

Dr. Charles Benson * "' . Mr. Max W. Schlotter
Region 1 Education Service Tenter ‘Region VI Education Service Center
1900 West Schunior Box 2201, Sam Houston Station

Edinburg, Texas 78539 - , Huntsville, Texas 77341
. (512) 383-5611 , R (713) 295-9161
>\\\ R Location 2107 Avenue 1

1
v

\\

CREGION II . - A

Dr. Thomas Tope, Jr \ M
Region Il Education Service Center Mr. Von Rhea Beane
109 North Chaparral "Region VI Education ‘Service Center
Corpus Christi, Texas . 7840 P. 0. Drawer 1622"
(512) 883-9288 ¢ - Kilgore, Texas 75662 - <
. ' (214) 984-3071
Location: Building C, Ross Avenue

&

us';aw

REGION IT1 L AR :
Dr. Dennis.Grizzle - * REGION VIII -

Region II1 Education Service Center
2710 Hospital Drive . Mr. Thomas Carney )
Victoria, Texas 77901 Region VIII Education Service Center.
(512) 575—0403* o 100 North Riddle' Street
.. Mount Pleasant, Texas 75455
(214)_572-6676 S,

'REGION 1V o ' N
Mr. T. S. Hancock ;

Region IV-Education Service Center 'REGION I

P.. 0. Box 863 ,  Dr. H. M. Fullerton

Houston, Texas 77001 Region IX Education Service Center

= (713) 868-1051 : <« P, 0, Box 4086

. Location:- 1750 Seamist °

" P. 0. Box 3546 .

Wichita: Falls, Texas 76309
. . -(817) 322-6928 -

> - ’ o , Location: 3014 '01d Seymour Road
REGION vV ’ )

Dr D. E. Bailey 3
Region .V Education Service Center REGION X
Mr. Hayden W. Goodgion .
Beawmont,. Texas 77704 Region X Education Service Center
(713) 892-9562° P. 0. Box 1300 e
Location: 2900 North Straet Richardson, Texas 75080

Co ~ (214), 2316301
Location: ~ 400 East Spring Valley Road




REGION XI

Mr. R. P. Campbell

Region XI Education Service Center
2821 Cullen Street

Fort Worth, Texas 76107
(817) 335-2441

REGION XII

Mr. Mack Mullins

Region XII Education Service Center
P.« 0. Box 1249
Waco, Texas
(817) 756-7494
Location: 401 Franklin Avenue

76703

REGION XIII

Mr. Joe Parks

Region XIII Education Service Center
6504 Tracor Lane

Austin, Texas 78721
(512) 926-8080

REGION XIV
Dr. Thomas Lawrence

Region XIV Education Service Center .

P. 0. Box 3236
Abilene, Texas 79604
(915) 677-2911

Location: 300 North Third .

REGION XV -

Mr. Charles T. Bitters
Region XV Education Service Center

P. 0. Box 5199
San Angeio, Texas 76901
(915) 655-6551

Location: 100 North Magdalen

,5;;

Location:

_ (512) 828-3551

Region XVI

Dr. Kenneth Laycock

Region XVI Education Service Center
1601 South Cleveland

Amarillo, Texas 79101

(806) 376-5521

REGION XVII

Dr. Omer-Douglas )
Region XVII Education Service Center

700 Texas Commerce Bank Building

Lubbock, Texas

79401 °
(806) 763-4127. '

REGION XVITI

Dr. J. W. Donaldson

Region XVIII Education Service Center
P. 0. Box. 6020

Midland, Texas 79701

(915) 563-2380

Pliska Drive, Terminal

REGION XIX

Dr. John E. Uxer

Region XIX Education Serv1ce Center
P. 0. Box 10716

E1 Paso, Texas 79997

(915) 779-3737 .

Location: 6§11 Boeing Drive

REGION XX
Dr. Dwain Estes

Region XX Education Service Center
1550 N.E. Loop 410
San Antonio, Texas 78209
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. SOURCES OF INFORMATION

’
v

Introduction . . I

The annotated bibliography that follows is not meant. to be
exhaustive. Rather it is intended to bé inclusive in re-
spect to the most important current sources of information.
on nonprint media. ournal articles, which are listed under
appropriate topics, are in particular only representative of
those¢ appearing in the recent literature. . , -
As a guide to public libraries in the beginning stages of
multimedia development, two features of the listing should be
noted:. : (1) an asterisk (*) denotes titles we consider to-be
basic purchases for individual libraries or regional library

. systems; and .(2) the plus sign (+) denotes titles available
on loan from the Professional-Librarianship Collection of the
Texas State Library. Because "mediagraphies" are generally

" expensive reference tools, we encourage librarians to utilize
the Texas State Library lending privileges and to request
systemwide access through their Major Resource Centers to _ .
tools which become indispensable. Non-reference materials can
also be requested through Texas State Library Communications .

Network.
. " Types pf Reference Sources Included °

-
-

Reference books in the field of nonprint media include biblio-
graphies and review sources to help in the selection and eval-
uation of specific media titles and equipment, manuals on
equipment operation, manuals devoted to the administration of
~media services dincluding their technical processing for use, ,
" programming guides, and case studies- describing model projects.
All these types of reference materials are included in this.
bibliography. The reference sources that.will-help you select
. and evaluate nonprint media are essentially of the same type
»as those you use for book selection. However, the process is
more complex because informdtion- on nonprint media is still
more dispersed and difficult to access than similar informa-
tion for books. Moreover, with nonprint media, you must le-
cate information on equipment, as well as software. There is
no ONE eomprehensive source for selection.and evaluation in-
formation on nonprint media. Reference sources for selection
of materials may include a wide variety of media formats in .
one source, or they may be devoted exclusively to one type
~of media. i T

Y " The chart on the following page indicates types of reference

sources necessary in the selection and evaluation of nonprint =
materials and equipment. - Specific examples from this biblio-

graphy are included and compared with comparable selection and

. evalaution sources used in the purchase of books. We hope this

chart will be helpful to you in assessing the state-of-the-art -

: for media selection. It may.alsc prove helpful in accessing

> - materials listed in the bibliography. o e

Q ’ £ €rd
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. Organization of the Bibliography

As you look through this bibliography, you will note examples
of all types of reference materials. Those that involve in-
formation on only one type of media are listed under that
specific medium in the bibliography. Under each heading,
the items are organized under at least three subheadings:
."Indexes/Directories/Bibliographies" for selection infqrma-
tion; "Reviews/Periodicals" for evaluation information;\and
"Manuals/Guides/Articles" for assistance in the organizad®y
and use of each particul.r type of media. The more inclusiye
- sources that list more than one kind of media are found.in
the first section as "Cross Media Sources." -Sections in the
bibliography dealing with "Equipment and Facilities'" and
_"Administering Media Services:" include further readings in
such areas as the organization of the media collection, selec-
tion and evaluation procedures, equipment operation, pro-
gramming ideas, and case studies of library media projects. -

+

media format, such as aAudiocassettes, check the Audio sec- -
tion of the bibliography which includes information on bib-,
liographies, directories, review sources, and manuals per-
taining to audiocassettes. You will also need to scan the
more inclusive reference materials listed under "Cross Media
Sources'" in the first section of the bibliography to find

In searching the biﬁliography for information on a Speciiic té
' "

‘ : thosé general bibliographies and reviewing aids that include
- : - information on audiocassettes in addition to other types of
media. - 2 )

Materials with the publisher, "ERIC DRS,' refer to those-items
available from the Educationad Resources Information Center

(ERIC). ERIC is a clearinghouse for published and unpublished

items including the fields of library science and nonprint -

media. Materials available from ERIC can bé ordered in either
microfiche (MF) or hard (paper) copy (HC). Use the ERIC docu-
.ment number in requesting these materials. "ERIC DRS" refers

to the Educational Document Reproduction Service (Box 190, L
Arlington, Virginia, 22210), the distributor of these materials. -

"To help you acfess specific sections of this bibliography, a.
detailed Table of Contents to the bibliography follows.




OUTLINE/TABLE OF CONTENTS OF BIBLIOGRAPHY
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CROSS MEDIA: MORE THAN ONE MEDIUM

g

. Bibliographies of Media Bibﬁographies

&=

+ Aids to Media Selection for Students and Teachers. Yvonne Carter,
-et al. Washington, D.C. , 1971, 82 pp. $0.75. (HE
5.234:34045). Sugglemen , «1973. 67 pp. $0.95.

. An anmotated guide to 282 sources for book selectwn, audio-
| " visual matepials, and multi-ethnic media. Supplement ddds
226 titles published since 1970. R

+ Book and Non-Book Media: Annotated Guide to Selection Aids for
fional Materiais. rlossie L. perkins. ana,

i National Council of Teachers of English, 1972. 298 pp.

. $4.25, paper.

\ Identszs and describes aelectwn aids with one-page des-
Y eriptions of each of the 271 entries. Title arrangement with
) seven inderes. Entries include scope, special features, and

\ usefulness. A . -
\ o )
*+‘ A rison of Guides to Non-Print Media. David E. Rawnsley.
, Eﬁnxg(‘. DRS, 1973. 451 pp. WNF, 30.85; HC, $3.29. (ED 083 837) ! ]
. (A revised edition was issued in March, 1975, document num- ..
i ber unavaﬂable ) _

. Provides information abaut 66 indexes and.guides. With an
abstract for each cztatwn Charts indicate coverage and

\\ order information given in gmdes A good buy.

S ne Gajdes to Educational Media. Margaret I. Rufsvold and Carolyn
| GusS . 3rd ed. Chicago: ALA, 1971. “115 pp. $2.50.-

"quide to catalogs and lists, services of professional or-
gunisatwna, and specialized pemdmts which systematically
pz!pm,de information on non-print educational media.” Annota-

for catalog entries include -order information, price,
wope, arrangement, contente of entries, and notes on special
features. . Now somewhat out of date, but 8till helpful for
retmspectwe use.

of
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0Tga S. Weber, ed. New York: Bowker, 1974. p. $19.95.

. o + Index to Instructional Media Catalogs; A Multi-Indexed Directory
L of Materials and Equipment Tor Use in Instructibna rog‘rams.
. P

"A guide to the catalogs of tﬁéwsuppliera of specific instruc-

tional materials." Organized by subject with product index.
o For example, ome would turn to "Eavly Childhood Materials" to
find media formate followed by grade level, suggested methodo-
‘logy, and producers. A helpful tool for publie.libravians who
can file catalogs by producer and use this volume de an Index.

: "+ Media_Indexes and Review Sources. Margaret E. Chisholm, College
g?k, Md_i 4 gniversity of Maryland, Student Supply %tore, 1972.
pp. .75. . '

Bibliographical deseription of the major indexing and review
) services for non-print media. Part I evaluates, review sources;
' Part II alphabetically liste joyrmals and guides; Part III pro-

- vides a media format index and subject index. - ’

*+ A Refe;'ence Guide to Audiovisual Information. James L. Limbacher.
New York: Bowker, 1972. 197 pp. $14.95. .

b : "Provides an annotated bibliography of 400 reference books,.an
. amotated list of periodicals ineluding scholarly journals to
' fan magazines, and a well-developed glossary of terms: How to
’ . ) o develop,a ready reference file for media is discussed in detail.

r

¥

i lndexes/DirectorieslBibliograpm'es - Multi-Subject - Cross Media

- %+ Audiovisual Market Place: A Muitimedia Guide. 5th ed. New York:
Bowker,-1974. 345 pp. Biennial. $21.50, paper. ‘

A directory for sources of softuare which classifies producers
by media and subjeet area. The guide includes a calendar of
media conventione and meetings; names and addresses of media
organisations; divectory of educational televieion and radio
stations by state; manufacturers of hardware by type of equip-
ment; and listings of reference books, periodicals, review
sources, cataloging services, and audiovisual dealers arranged
by state. : ‘




Audwovxsual _Resource Guide.- Nick Abrams, ed. 9th ed. Cincinnati,
Ohfo: Friendship Press, 1972. 477 pp. $9.50.

Although compiled by the Natiomal Council of Churches, this
extensive guide is secular in nature.” Arrvanged by themes, (e.g., -
setence, the arts, race relations), each resource item is eval-
uated with order information provzded Liste a variety of media
formats. .

*+A Catalog of United States Government Produced Audiovisual Materials,
-1974-75. Washington, D.C.: National Audiovisual Center, Nation-
al Archives and Records Service, 1974, 356 pp. Free.

Contains 4,500 inexpensive audiovisual materials available for
sale and/or rental on a wide range of subjects.

Educator's Purchasagg;§u1de E.R. Cattaneo, ed. 5th ed. Phila-
.gg;pgga' North American lublishing Company, 1973. 900 pp.

Sepwate geations on textbaoks audiovisual matemals, maps,
. tests, and equipment. Identtﬁes companies and materials they
: produce. The%eer determines what type of material he wants
_ to use and is referred .to the appropriate companies.

Guide to Educational Technology: Early Childhood Education. Joseph
G. BieTawski. Westport, gg nn.: Tlechnomic Publishing Company,
1973. 135 pp. $25 00. : .

Up—to—date information on available media programs’ und mate-
rialg. Directory sections give Tmformation on companies and
types of materials offered. Also lists professional associa-~
tions and periodicals in the field of preschool education.
Intended for educators and parent groupe, but useful for li-
brarians. AN &

Learning Director 1970-71. New York: - Westinghouse Learm’ng .
rporation, 1970. 7,595 pp. 7 vols. $99.50. 1972-73 Sup-
plement, $24.50. : .

* Intended to be "the comprehensive guide to instructiomal mate-
rials-in all media." Divided into two sections: materials
index and source index. Materials index -i8.arranged alphabeti-
cally by topic with item entries including audience level, for-
mat, price, saurce, title, and trade catalog in which item i8
desoribed. Source index provides directory information for
each producer covered in the materials index. The Directory
i8 useful for retrospective searching and for organiaing in-

. depth multi-media collections.

17




. *+The Seed Catalog: A Guide to Teaching/Learning Materfals.a-deffrey
Schrank. Boston: Beacon Press, 1974. 374 pp. $5.95, paper.

- Provides "access information to thousands of people, groups,

: books, films, tapes and records,.publications, games, video-

. ) tapes, and devices to provoke and educate.".- Most materials
- are selected for high echool and adult learners with heavy
- emphasis on the humanities and communication arts. J

+Yellow Pages of Learning Resources. Richard Saul Wierman, ed. -
- ‘ Cambridge, -Mass.: MIT Press, 1972. 94 pp. $1.95, paper.

Suggests ways of learning from urban enviromment and its people.
Divided into resource topics (e.g., an accountant, airport,

& listed. .

o

Indexes/Directories/Bibliographies - Single Subject - Cross Media

' " Annotated Bibliography: of Materials or the Mexican-American. E.G.
. = Navarro. ERIC DRS, 1969. 62 pp. MF, $0.65; HC, $3.29. (ED
034 633) :
Includes rultimedia. ¥

Bibliography. of Nonprint Instructional Materials on the American
Indian. Provo, Utah: Brigham Young University, Printing Serv-
ice, 1972. 221 pps $2.95.

-

Descriptions cover content and format only.

. +Bilingual Bicultural Materials: A Listing for Library Resource
Centers. E1 Paso, jexas: E1 Paso Public Schools, Model Bi-
Tingual Bicultural Leaﬁning Resource Center, 1974. 79 pp.

Free. \

Identifies and evaluates "more than 246 kits, 2] sound film- -
strips, 43 recordings, 352 books, and 43 other items ...."
Order information ineluding price is given.

+Career Education: A Guide to the Audiovisual Media. Walter J.

Carroll. New York: -Olympic Media Information, 1974. 302 pp.

$24.50.
Annotations are evaluative. Ingludes section on career educa-
. ] tion and the public library. -
<5
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cemetery, locksmith), questions for discussior. and inquiry are




A Guide to Drug Abuse Education and Inforﬁation Materials.
£ wash‘i ngtﬂn » L] . : P ] : pp . . . He 2 L] 2408 :
| D 1724-0216) ‘.
Includes multimedia. '

Index to Black History and Studies - Multimedia. 2nd ed. $19.50.
ndex to Ecology - Multimedia. ond ed. $19.50. :

t A dex T and Technical Educatior - i1 edia. 2nd ed.

/
University of Sourthern California at Los Angeles: National
- . Information Center for Educational Media (NICEM). Also, monthly
Lo subscription service, Update of Non-Book Media supplements pre-
vious indexes. . ~

. ‘ Subject access ie provided to the items covered in these com-
] « brehensive indexes, but no cost or evaluative information ie
given. Useful as the "Books-in-Print" oy media software. - )

. +Instructional Materials for Teaching the Use of the Library. San
3\ . ’ Jose, Calif.: Claremont House, 1371. 64 pp. $1.64.
L Among the formats included are films, filmstrips, books, tapes,
transparencies. - b

- *+A Multimedia Aggrbach to Children's Literature. Ellin Gréene and

: . alynne Schoenfeld. cago: ALA, . $4.00.

& . Selected for preschool through grade eight,*‘non-print materials
are arranged by titles with subject and author indexes. In-
cludes a directory of distributors and buying information.

+Multimedia Materials for Afro-American Studies. Harry A. Johnson.
- New York: Bowker, 1971. 353 pp. $21.00.

Armotated listing of all media formats.

.
——————

-« . Indexes to Reviews - Cross Media

~

International Index to Multimedia Information, 1970-72. Pasadena,

e L Calif.: Audiovisual Associates. Distributed by Bowker. $30.00.
4 An index to 20,000 reviews of all media formats in approximately

80 publications. Arranged by title with a subject index.

SR
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ndex to Health and Safety Education - Multimedia. 2nd ed. $26.50.~
Index_to Psychology - Multimedia. 2nd ed. =~ ' ' i
n to Vocationa
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»+ Media Review Digest: The Only Complete Guide to-Reviews of Non-
Book Media. Ann Arbor, Mich.: Pierian Press, 1973/74. Annual

with quarterly supplements. $65.00.

Formerly Multimedia\Reviews Index begun in 1971, the Digest
contains. references to reviews of a full range of audiovisual -
materiols.. Separately bound subject inderes ave provided.
. Citations to reviews contaim, in addition to standard biblio-
‘ graphic information, Dewey numbers and whether the reviews
N ra;‘:e., the material aa good, average, fair or are descriptive
. only. ~

Ve

A, .
S

L]

»ReJiews > Peériodicals - Cross Media

- -

* Audiovisual Instruction.' Association for Educational Communica-
tions and Technology. 1201“Sixteenth Street, N.W., Washington,
D.C.,~20036. .10/yr. $12.00.

ij:icial publication of AECT. Useful for keeping in touch with
current practices in media and for ite Media Review Digest Up-
dating seruice. Includes an irregular supplement, Learming
Resources,” featuring @-ta-do-it articles. '

*y Boﬁkﬁst.; American Library Association. 50 East Huro}\Street,
gﬁicago, IN1., 60611. 2/mo., Sept.-July; monthly, August.®
© $15.00. ‘ v

* Major review source with. separate sectidms for films, film-
stripe, audio recordinge, video cassettes, multimedia kits,
and miscellaneous media. Only recommended materiale are re-

- viewed. = - -

‘K-Ejght. North American Publishing Company. | 134 North Thirteenth
Street, Philadelphia, Pa., 19107. Now merged with Media & Methods.

. * Brphasizes media utilization in kindergarten through grade eéight.

"+ Publie Llibrarigps may want to use it ag a resource for program--
ming ideas, new and recommended eoftware, and tips on media.pro-
duction, - , o

-~

*+ Media and‘Me‘thods.' ‘134 North Thirteenth Stréet, Philadelphia, Pa.,
19107. ' 9/yr. $7.00. .

Features media utiliaation, including books. Katz says, "The
best, and by far, the most imaginative, magasine in the middle
and secondary school, audiovisual field. It is a first choice

for any' library, and while of primary interest to the schools,
. ‘ < 8hould be eonsidered by.public libraries too."

F B .~ S 'Y
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o

Media Mix Néws]etter} 0321 West Madison Street, ‘Chicago, I11., -
66563." .57 y?‘. S - ] n - -

. Newsletter listing high quality short films and docurentaries,
plus reviewe of learning materials for high school and college
+  levels.

Multi-Media News. ‘ Los .Angelés Film Téachers Association. 107 ,
N g:seo de Ta Playa, Box A, Redondo Beach, Calif., 90277. 10/y»~
.00, -

" Features information on film workshops and visual literacy; .
contains film reviews. - & . '

5] . . )
An indispensable veview source and updgting tool for all audio- «
visual materials. Reviews ave eigned and evaluative for pur-
chasing decisions. Should be firet choice for all public ‘li-
braries. \ - ‘

*+Previed§:f Nonprint Software and Hardware ﬁews and Reviews. New
' York: Wger'. Monthly, §ept.-ﬁ5_ y. $5.00/yr.
"

Miscellaneous Educational Periodicals Containing Media Reviews

Amzrican Biology Teacher Sehool Arts e
Elementary English Sehodt-Musician Director and .
Englieh Jowrnal -Teacher ‘ .
Exceptional Children Seience and Children

Forecast for Home Econoinics Setence News

Instructor . Seienee Teacher

Journal of Home Economics ' Senior Scholastic

Journal of Reading - Soctal Education

Mathematics Teacher Teacher. -

. PTA Magazine Texas Outlook
Reading Teacher Today 's Education .
SIECUS Report Visual Communication Instructor
Scholastic Teacher '

s>

-

Popular Magazines Containing Media Reviews

The following liet identifies popu\Zar, general intereét maga-"
gines that carry reviews of media. Evaluations are uneven in
quality and are not recommended for purchase decisions. Yet
gince the titles ave gemerally available in most libraries, in-
elusion here may serve a reference function. Televieion and: -
film reviews usually pertain to the current entertainment field.

o
¥




Atlantic Monthly
' (lems) e
Chrigtian Century

(films)
Commonweal

(filme)
Lonsumer Reports

(records)
Congumer's Researech

(records)
Cosmopolitan

(films, vecords)
CREEM

(films, records)
Ebony

Esquire

(ﬁlms, ords)
Good Housekéeping

(films)
Harpers

(films)
Holiday

(films)
MeCalle -

f-t.st)

. Magazine

( fzims reoords)

*

( (films, records, tw)

Nation -

(filme)

National Review
(filme, tv)

&
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LY

New Leader
o
New R ic
(filme)
New Statesman
(films, records, tv)
New York Magazine
(filme, records)
New Yorker
(films)
Newsweek '
. (filma, records)
Parents Magasine
(films)
Playboy
(films, zaecords)
Redbook  *

(films)
Rollingetone ,
" (films, records)
Saturday Review/World

(films, records)
-Seventeen

(filme, records)
Time

(filme, records)
Village Voice .

(films) - -

Vogue

(filme)

203
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GUIDES TO FREE MATERIALS

*+Educator's Guide to Free Films. $12.§5.
*+Educator’s Guide to Free F1Imstrips. / $9.25.

ide to Free ance Materials. $9.75. : ”
Educator's Guide to Free Health, Physical Educetion and Recrea-

=

o
3
]
IM

+Educator’s Gulde to Free Scierice Materials. $10.25, ,
bor's Guide tq Free Social Studies Matertals.. '$10.50. -
»+Educator’s Guide to Free 1apes, scripts and Transcriptions. $9.50.
* Elementary Teacher's Guide to l!'ree Eurr1lcu1m ﬂiteﬁags. ~$10.75.
Educator's Progress Service. Department A40, ﬁ" R’GTph, Wiscon-
sin, 53956. Annua'l (1974 prices) ] ,

Probably the best, most comprehensive Zuﬁng of ﬁ'ee mtem?,af )
-Arranged by subject, each item ie annotated by ite sponsor.
Introductory articles give comvenient information on how to
order, loan periods, and utilisation.

*+Free. and Inexpensive Leaming Materials. 17th ed. George’ Peabody
gonege for Teachers. Nashv e, Tenn., 37203: 1974. 244 pp. R

$3.50. ,
Updated every two years; this guide prouides acoess to mate- - 7 .
riale by subject. Three criteria for inclusion in the publi~- . .
cation ave: . 1) content - material free from eraggeration and
propaganda; 2) timeliness - materials: of current interest; and

3) utility - materiale should be useful as teaching aids or -
reference. Note that not all ztems arz free; some are ine.rpen .o
sive, t.e.,. belaw $5.00, in most cass.

+Free and Inexpensive Materials for Preschog] and Early Childhood.
T Robert Monahan. Fearon Publishers. 6 Davis Dr'a‘ve, Belmont,
Calif.; 94002. 1973. 109 pp. $2.25.

*Sources of Free Travel Posters. Riverswe, Calif.: Bruce Miller
Cat Oﬂsi, . . . : °

_ +Sources of Free and Inexpensive Pictures. Riverside, Palif.: Bruce
MiTler PubTications, %§7§. 29 pp. $1.00. \




¥

Free Order/Review Sources

Below are free newsletters and/or pmmml amozmcementa whwh
may prove helpful for order information regm-dmg new materials.

A ten-cent stamp and a request on offzml statwnery mlz put
your name on the matling liet. -

AIT Newsletter. ' Agency for Instructional. Television. Box A,
ﬁooﬁngton, Ind., 47401. Irregular. Free. .

& Describes mtemls devewped amd made avazlable by AIT: :
" nom-profit organization. '

American Film Review. American Educational and Historical Filmu.

genter tastern &aptist £ol1ege St.’ Davfds,- Penn.. 19087.
rege o .

. o
* Challen fur'Chan e Rewsletter. National Fﬂm Board of Canada .
Box %IM‘ Montreal 101, Quebec, Canada. 3-4Iyr Free. -

- News concerning media utilization to bring about sdczal im-
pmvement in Canada. Emphasis on video. -

Cog%ration for PubHc Broadcasting Newsletter. .888 Sixteenth o
_ treet, N. ngton, . ’ mnthly. Free
Infammon concerning CPB and televwwn in geneml

Great P]ains ‘National ITV L‘ibrar Mewsletter University of '
_ Nebraska. Unco'!n, Neb. , Gﬁgﬁ. Monthly. Free.

Containg articlés orSinstructional television as weZZ as
program announcements.’

Health Education. Department of Nationa‘l Health and HeH’are N
ﬁdttawatﬁntario, KIAIB4, Canada. Quarterly..

~ Image 8. Commercial and Educational Division, Technicolor Corpor-
ation. 299 Ka?mus Drive, Costa Mesa, Calif., 92627. Irrégular.
Free.

1.

Naweletter for 8 mm film.

IPPF‘HHR Readings. (Formerly, Library Bune1ﬁ. International
anned Parenthood Federation. 111 Fourth Avenue, New York,

N.Y., 10003. Irregular. Free.
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) Laubach Literacy Newsletter. Box 131, Syracuse, N.Y., 13210.
S QuarterTy. Free.

N ‘ Neve -and fnfomﬁtian concermng adult literacy and materials.

§

" New Canadian Film. 360 HcGiH Street. Montreal H2YZE9, Quebec,
nada, yr. (Published in French and EngliSh) Free.

* Newsbriefs. ERIC CIearinghouse on Information Resources Stanfb'rd,
.s 94305. Irreguiar Free. , '

= Eewaietter of the recently combined olearinghouses on Zzbmry
gcience and edueatwnal media.

Newsreel. -Textfilm Division. McGraw-Hi11 Book COupany, 1221 Avenue
o? the Americas, New York, N.Y., -10020. Irregular. Free. -

Infomtwn on new medw developments, fdm promotion for e

NFB Sc:reen; National Film Board of Canada 1251 Avenue of the .
cas, New York, N.Y. » 10020, Irregular. Free.

coeos L Media utzluatwn for. educators.”
Oregon Audiovisual News.. Oregon Division of Continuing Education.
) 1633 S.W. Park Ivenue, P. 0. Box 1491, Portland Ore., 9720’7.
9/yr. Free. ‘

Pot Pourri. National Film Board of Canada. One Lombard Street,
_Yoronto 210, Ontario,-fCanada Irregular. Free, ,

..Preview. (U.S.) Audiovisual Center, Indiana UniVersity, Field.
Services Division. Bloomington, Ind » 47401. Quarter‘ly Free. ]

- Gives -annotatione and productwn bmkground of ourrent film re-
leases from NET, Indiand University, Public Televieion L‘bbmry,
and Agency for Imstructional Television.

Prime Time School Television. Division of Three Prong Television.

uctions, Inc. 100 North LaSalle Street, Suite 1208, Chicago,
1., 60602 Free. -

Wmte for series of guzdes to educational programg that appear
on the major television networks. Guides include program's _
contents, bibliography, and discussion topics. .

RCA Education News. Radio Corporation of America. 30 Rockefeller
aza, ork, N.Y., 10020. Irregular. Free. g '
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*-School Product News. Industrial Publishing Company, 614 Superior
venue, Cleveland, Ohio, 44101. Monthiyt.Free. ’

" Includes announcements of media hardware.

Singer Light. Singer Company, 30 Rockefeller Plaza, New York,
N.Y., 10020. Bimonthly. Free.

Promotes utilization of Singer products, ineluding nomprint
media. . T

Talking Book Topics. American Foundation for the Blind. 15 West
Sixteenth Street, New York, N.Y., 10011.. Bimonthly. Free.

~ Yisuals_ Are A Lan'guag' e. Eastman Kodak Company. 343 State Street,
ochester, N.Y., 14650. 3/yr. Free.

*+Your Programs from Kodak. Rochester, N.¥.: Eastman Kodak Company,
udiovisua rary Distribution, 1975. 28 pp. Free,
. - i 4

A eatalog of free~loan movies and slide shows on travel, pheto-

" graphy,.media production, sports, and other topics. Good li- ' .
brary programming ideas. _ S .

.
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© MOTION RECORDS: FILM AND VIDEO

‘Indexes/Di}ectories/Bibliographies - Film

M ’

+Directory of Film Libraries in'North America. Joan Clark, ed.
New York: Film Library Information Council, 1971. $5.00.

. Now out of date, this directory is in current revision by the
E 3 . Public Library Association's Audiovisual Committee.  Tentative-
- new title: Directory of Audiovisual.Services in Public Librar-

ies_in the U.S. and Canada. To be. completed in Summer, 1976.

+Educational Films. Modern Talking Picture Service, Inc. 2323 New
Hyde Park Road, New Hyde Park, M.Y., 11040. Free.

" annual cataZog listing free-loan and eduoatwnal rental fzuns. ’

*+Educator's Guide to Free F11ms Randolph H1sc :  Educator's
Progress Service, 19 $12.75.

(For annotatiom, see Part II, "Guides to Free Materials") _ . .
8 mm Film Directory. Grace Ann Kone, ed. New York: .Educational -

Film Library Essocihtion, 1969. 532 pp. $10.50. ‘ b

Intended to be an inelusive listing of 8 mm films. Useful

now as a retrospective tool. Entries provide a description
of content and cataloging data.

*+Feature Films on 8 mm and 16 mm. James L. Limbacher, ed. 5th .
ed. New York: Bowker, 1974. $16.50.

. ¥
A directory of 15,000 feature films available for rent or eale.
Arranged by ‘title with a geographic index to distributors. .
. (Sightlines, a journal available from the Educational Film
Library Association, supplements thie book.)

Film Programmer's Guide to 16 mm Rentals. Albany, Calif.: Reel
' Research, 19072, -164 pp. $7 50.

An alphabetical listing of more than 8,000 lems ineluding
shorts, foreign, HoZZywood underground documentary, and
gilent films. Gives distributor and rental fees.




]

+F{lm Sneaks Annual. James L. Lin’baéher.‘ Ann Arbor, Mich.:
~Plerian Press, 1972. 121 pp. $6.95. :

Rates over 4,500 non-theatrical 16 mm filims for their use-
fulness in public library film collections.

+Films in Children's Programs: A Bibliography Prepared by the Film
“Committee of the gqﬁren's and Young Beog!e's Services section
of t sconsin ra sociation. 3rd ed. Madison, Wisc.:
Wisconsin Library Esoc*aﬁon, 1972.- - 39 pp. .$2.00. . ®
Presents selectioris fon use in programe with childien grades
three through six. Gives data on ruwming time, producer, -dig-
tributor, price, black and white or color, and the gontent.

. Appended ave a list of sources and a directory of distributors
for purchase and rental.- ' ‘

+Films Kids Like. Susan Rice. Chicago, I11.: ALA, 1973. 150 pp.
.b0, paper. ’ . )

-

A selected and annotated list of approzimately 225 short-films,
illustrated with ptills from the films and reproductions of the
viewers' own responses to their film experiences. -

*F{lms -- Too Good for Words. Salvatore J. Parlato. New York: Bow-
Rer, Iﬁt{. lﬁp- s12.500 ' i" R - ]
An @motated listing of films that rely primarily on picéviidl
quality to convey-a message with little or no narration or :
dialogue. Many, are.award winners or selected from silent claasics.
Free-Loan Films. Association - Sterling Films, 866 Third Avenue,
New York, N.Y., 10022. Free.- o a

‘' Catalog listing Ib’.mn filme and some filmstrips and slides.
. Selected rental/sale items are included.

Index to 8 mn Cartridges. 3rd ed. NICEM. $34.50.

(For armotation, see Part I, "Indexes/Diréctories/Bibliographies -
Single Subject") . .

Index to 16 mm Equcational Films. @th ed. NICEM. $79.50.

(For annotation, see Part I, "Indexes/Directories/Bibliographies -
. 8ingle Subject") a »
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+ Library of ‘Congress Catalog:! Films and Other Materials for Pro-
Jection. Washington, D.C.: , Library of Congress, Card Djvi-
sion, 1953 to date. - Quarterly with annual cumulations.
$40.00/yr. i

i
All motion picdtures and f‘;ilmstrips of instructional valué eata-
- loged on LC cards. Arvanged by title with subject indesx. :
(Note: former title was Mbtion Pietuves and Filmetrips.)

'16 mm Films Available for Purchase and Rental in_the United States.
New York: National Film Board of Canada, 1973. 95 pp. Free.

Lists and deseribes films produced by the National Film Board
of Canada. Arranged under broad topies with entries: bearing

. @ one-paragraph annotation. \

+Themes: Short Films for Discussion. William Kuhns. Dayton, Ohio:
eorge A. aum, . 207 pp. $9.00. . '

. , P T . '
Looseleaf format with each pag‘g ecovering a film title. Gives -
synopsig of film, suggestions for use, and questions for dis-
cussion. An idec book for public library film programming.

{
"1
i

Reviews - Periodicals and Indexes - Film

)
[}
¥

Catholic Film Newsletter. Division for Film and Broadcasting, U.S.”~
CathoTic Conference, Suite 4200, 805 Lexington Avenue, New York,
N.Y., 10017. Bimonthly. $8.00. \1 -

3 (] ] o" \
S Reviews current theatrical films.

- EFLA Evaluations. Educational Film Library Association. 17 West
o0th Street, New York, N.Y., 10023! Price is on sliding scale.

A review aota'ce on.cards which is a1" magjor and tmpoxrtant review
effort covering 300 or more educational films per year.

1968. 535 pp. $12.00. Supplement 1967-71.
$12. 00 ; «

Collections of reviews of 16 mm filmé organized by anmotated
titles with subject access. (Note: 'EFLA publishes the re-
views in Sightlines and ERLA Evaluations card service.)

222 2‘&6

EFLA Film Evaluation Guide, 1946-1965. :New York: Educational Film
Library Association, 1955, 528 pp. | $30.00. Sugglement 1965-67.
2. pp.




. *+Film Library Quarterly. Film Library Information Council. 17 West
. 60th Street, New York, N.Y., 10023. Quarterly. $8.00 with
membership. ,

Reviews filus and books related to motion pictures. Also fea-
_ tures articles on filmmakere, films, and suggestions on library
programming. - Addressed to film specialists in public libraries.

Recommended.
bt Film News. Film News Company. 250 West 57th Street, New York, N.Y.,

10019. Bimonthly. $6.00,

y Useful }‘or film reviews, literature surveys, and news on equip-
. ~  ment. . Although the journal is addressed mainly to schools,
public iibrarians will find it a good investment.

Film Review Index. Monterey Park, Calif.: Audiovisual Associates,
1970 - . Quarterly. $30.00/yr. '

Index to eritical reviews of educational films from all major
publications. Looseleaf format,

Landers Film Reviews. Landers Associates. Box 69760, Los Angeles,
Calif., 90069. 9/yr. $35.00. : .

, "The Kirkus of the 16 mm educational film world," writes Katz.
| In looseleaf format with fairly long, well-written reviews.
- Essential for film purchasing; useful for rental ordering.
* . K] . r:‘ (] ' . . . i
Sightlines. Educational Film Library Association, Inc. 17 West &Oti_h
Street, New York, N.Y., 10023. 5/yr. $8.00. *

Features articles on all media formats. Contains review segtion
on 8 mm and 16 mm film.

- Super-8 Filmmaker. PMS Publishing Company, Inc. 342 Madison Avenue,
New York, N.Y., 10017. 6/yr. $6.00.

" How-to-do-it tips and reviews of new 8 mm films, loops, video-
tapes, and filmmaking books. Recommended for public librarians
who plan to purchase 8 mm films.

3
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Manuals/Guides/Articles - Film

+Administering an Instructional Film Program: A Handbook for the
Building Audiovisual Coordinator. Charles St. Louis and .
Thomas G. Lee. ERIC DRS, 1970. 42§££. MF, $0.65; HC, $3.29.
(ED 044 937) B T

= Presents a model for ordering, booking, screening, and evalua-
ting films.

i N The Complete Guide to Film Study. G. Howard Poteet. Urbana, I11.:
) National Council of Teachers of English, 1972. 242 pp. $4.72.

Emphasis on £ as an art with suggestions on how to use film
in Epglieh classes. Useful for Library programming ideas.

b

« A Curriculum in Film. John S. Katz, Curt Oliver, and Forbes Aird.
"Toronto, Canada: Ontario Institute for Studies in Education,
1972. 130 pp. $3.85.

B
.

. Discusses a fiim—study projeet combining study of film with
that of literature. Provides a glossary of film terms.

+Film Library Techniques: Principles of Administration. Helen P.
.. Harrison. New York: Hastings House, 1973. 277 pp. $16.50.

A handbook oriented to specialized and archival film libraries.
Useful sections for public libraries are film handling, selec-
tion policiee, information retrieval, copyright and budgeting
and coste. Addressed to British users.

+ Film Study, A Resource Guide. Frank Manchel. Cranbury, N.J.:
Fairleigh Dickinson Press, 1973. $18.00.

Meant to assist teachers in planning courses on film study.
Covers all typee of film with extensive, annotated references
to film titles and further reading. Those involved in film
programing will find here an invaluable tool.

Guidebook to Film; An Eleven in One Reference. Ronald Gottesman
and Harry M. Geduld. New York: Holt, Rinehart and Winston,
1972. 230 pp. $6.95.

Briefly annotates sources useful in film study production.
Includee directories of museums, archives, and fTlm schools;
film distributors; sources of equipment; bookstores; film
organizations; and film festivals.

2.4
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+Leading Film Discussions. Madeline Friedlander, New York: League .
of Women Voters, 1972, $2.00.

Deals with planning effective programs and training leaders.
Includes information on films and film sources. -

o

*+Manual of Film Evaluation.  Emily S. Jones. Rev. ed. New York:

Educational Film Library Association, 1974. $5.00.

Outlines film evaluation procedures with a speeial section on
Evaluation Workshops. ’ -

+Using Films: A Handbook for the Program Planner. New York: Edu-
cational Film Library Association, . 130 pp.
4 collection of articles by librarians, film makers, and others

involved in various uses of the film. Identifies major film
organizations and festivals, Emphasis is on commnity use.

+Brandon, Toﬁ. "Film and the Public Library.”- Film-Library Quarterly,
5:9-16 (Fall, 1972).

+  "Building the Program,” Film 'Library Quarterly, 7:8-85 (Nos.
3 & 4’ 1974)- " -

. - '

+Bukalski, Peter J. “Collecting Classic Films." _Americam Libraries,
2:475-79 (May, .1971). :

3

*+Clark, Joan E. "Selection and Presentation of Films and Film Pro-
grams for Adults; with List of Suggested Film Programs." Book-
mark, 27:159-63 (January, 1968). )

Cory, Patricia B. "Public Library Film Services: From Start Till
Now." Film News, 23:5-6 (June/July, 1966). . oo

+Eisler, H, Michael. "“The 8 nm Muddle: Things Are More Standard
Than They Seem." Previews, 1:5-7 (September, 1972). ..

+ "Films in Public Libraries,“ Drexel Library Quarterly, 2:93-198
(April, 1966). )

Issue of ten articles devoted to topic. See especially Emily
Jones, "Backgourd and Philosophy of Film Library Service," -
pp. 102-110. . S

+Fforsdale, Louis, et al. "'8' The Paperback of Films." . Film Library
Quarterly, 2:8-17 (Winter, 1968/69).
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+Goldman, Frederick. "A Traveling Film Festival." Previéws, 2; .
7-13 (October, 1973). ’

+LeClercq, Anne. "Featuring Films: A Childien‘s Librarian's Pro-
grammatic View." Library Journal, 97:1509-1510 (April 15, 1972). .,

Myers, Nat C. "The Story of 8 mm Cartridges.” .Educational *
Screen and Audiovisual Guide, 49:10-11, 15 (September, 196

- +Parlato, Salvatore J. "Films and Words: A Guide "to Pro ramming,
<j/ . 'Non-Verba} Films." Previews, 1:3-11 (February, 1973?

+Rosenberg, Victor and Howard:White. "Films in Reference Service."
" Previews, 2:20-23 (September, 1973). . '
+Samuels, Charles T. “"Cinema iﬁ the Sixties.” American Libraries,
2:461-73 (May, 1971). \ ’

g ‘ +Spehr, 5éu1. "Feature Fiims in Your Library." Wilson Library
Bulletin, 44:848-55 (April, 1970).

. e
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Indexes/Directories/Bibliographies - Video

—

N
I

+Catalogue’ of Programs on Videocassette, 1974-75. *Washington, D.C.: o 1
. PubTic TeTevision Library, 1974. 63 pp. Free. ' g
‘ |
PTL 18 a national exchange library for "programs produced by 1
individual public television stations." Also spensored "Watch-
~abook" Project with publie libraries. This Catalog liets over . ,
1,000 programs arranged by general subject category.

. - E o
+Guide Book: Television Instruction, 1975. Bloomington, @nd.: .
¢ Agency for Instructional Television, 1975. 36}pp. Free.

Lists telecourses available from the.Agency. Also ineludes in- ¢ /
formation about AIT (forme:ly the National Instructionql Tele- o A
vigion Center). ‘ - :

k]
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Index_to Educational Videotapes. NICEM. $16.50. -

(For amotation, seé Part“I, "Indezes/Directories/Biblio- -
. ‘ ' graphies - Single Subject.) . .
[ i ¢ .

_ \ ,

+sLocal Origination ‘Directory. ﬂashington, D.C.: National Cable
. Television Association,- 1974, $4.00. "
% ® Lists over 500 cable systems involved with local origination

programming. ‘Givee number of subscribeng, types of, equipment,
types of prograrc, hours of programming and tape/film formats.

+Recorded Visual Instruction, 1973. Lincoln, Neb. : University 6f
’ ~ Nebraska. Annual. 184 pp. Free. o '
. - Descyibes videotapes, videocassettes, and films w&ilable through

. purchase or rental. from the Great Plains National Instructional
Television Library. Indexed by subject and grade level.
W ¢ -

. +Television Programs of the Maryland: Center for Public Broadcasting;
Avatlable on Videotape an m. ngs s, Md.:. The Center,
. 4

1974, Free.

-

Descriptivz listing of programé available for sale or remt on
videocassette and all videotape widths. Included series: "Wall
Street Week," "Consumer Survival Kit,™ "Dialogue of the Western
World" (interviews on the "great Books" with such guests as .

- Herman, Wouk and Charles Percy), and "Désigning Women" (29 pro-
grams.giving step-by-step instruction’'in sewing techniqure).

Video Exchange Directory. Intermedia. Box 8690, Station H. Van-
. cpuver, gmtisﬁ CoTumbia, Canada. ) .
-Guide to video access groups in Imited States and Canada.
‘ *+¥ideoplay Program Source Guide. 3rd ed. Ridgefield, Conn.: C.S.
T Tepfer, 1374. . 32 pp. $2.50. C )

e : Lists more than 140 tgjstributors of videocassette programs.
" . Entries cover iypes 6f programs offered and typical prices.

Y

<

Periodicals/Newsletters - Video

] . .

fu®

T T +Access - Challenge for C?ange‘Prggraﬁ. National Film Board of
| ) o vanada. P, 0. Box » Montreal 101, Quebec, Canada. 4/yr.

- _Free.

E . ' Highly praised newsletter from the NFB video program.

»
Y
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+ Advanced‘Technology/Libraries. Knowledge Industry Publications.
~Tiffany Towers, P. 0. Box 429, White Plains, N.Y., 10602.
Monthly. $36.00. - ) _J

Newsletter covering copyright; Llibrary automation, computerized
. * inféymation access, library legislation, and latest develop- :
s _ . ments on nonprint materials in libraries.

Blue Sky. P:'0.:Box 791, Boulder, Colorado, 80302. Bimonthly.. -
. $5.00/individuals; $10.00/institutions. ]

_ Qab:le and community television newsletter for the Rocky Mountain
region. ’

" Broadcasting_- Cable Consumer Newslgjter. Room 81, 289 Park Avenue
South, New York, N.Y., 10010. Free upon.request. ’ .

Gives nevs on recent d_evelopmente‘ in cable regulation and
litigation. .

CabTe Information. Broadcasting and Film Commission. National -
Council of Churches. 475 Riverside Drive, New York, N.Y.,
10027." Monthly. $12.00. _ :

5

& . Cable television news fop educators, churchmen, and.community
. participants. One.of the better national newsletters in the
a” f‘l:eld. 3 ‘

. %+ Cable Libraries. Ridge: Field, Conn.: C.S. Tepfer Publishing
Company. Monthly. $18.00/yr. .

An imvaluable resource for libraries thinking of video, the

" newdletter is endorsed by the American Library Asociation,
Information Sclence and Automation Divieion. = Devoted speci=
fically to the information needs of librgrians, issues cover-
state-of-the-art editorials and news, software sources, con- '
ferences and workshops, and funding. ‘Each rumber ineludes a
bibliography. - d _

- _Cable Lines. Cable Communications Resource €efiter. 1900 L Street, ;
Washington, D.C., 20036. Monthly withgmembership. ' - |

"Smte-of-the-art information on cable television in the US
Devoted to minority involvement in communications, ‘especially ' g
‘cable. BN ‘ .

e -

Cable Report. Association of Wprking Press, 11 East Hubbard, . f%
-~ Chicago, I11., 60611. -$10.00. . "L

Good coverage of theé polities of franch‘zfsing. A publication
. grown out of the Chicago Journalism Review. .
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. oy Community Video Report. Washington Community Video Center.
N “P. 0. Box 21068, Washington, D.C., 20009. 4/yr. $4.00/
: S individuals; $12.00/institutions.

Well-organized and informative newsletter cavemfng hardware,
sources of scftware, and reviews of new videc publications.

Connecticut Cable Clips. Cable Information Services, Connecticut
- State Library. 231 Capitol Avenue, Hartford, Conn., 06115.
Weekly newsletter. Contributions. -

"News and commentary in the snge-sheet publwatwn are selee~-
ted and edited for their relevance to the development of pub-
lic service uses of cable commnwatwns in Commecticut.” .

+ CVRR- Patch Panel. San Francisco Public Library, San Francisco, -~ .
- Calif., 94102. 10/yr. $20 0011nst1tut1ons' $10.00/individuals.

Ne*'sletter of .the C’aszomza Videq Hegource Progect Eem.@?s v
idvo equipment and videotapes: _

*+ Educational and Induisrig]Television. C.S. Tepfer‘Publi;hing'
Company, Inc. Main Street, Ridgefield, Conn., 06877. "]
Monthly. $10.00. ’ N i

. s e Provides reviews of videotapes and teZemswn equzpment; Aimed
' _ primarily at educatwnal broadeasters, the journal is essential
> to public libraries subscmbmg to instructional television

services.

Joint Media Productions. John Muir Publications. P. 0. Box 801,
: valTey, Calif., 94941 )

o

C’ataZog featuring actzmtzes of medm groups.
Midwest Video News. NIDL«V1deo 5875 Lincoln Avenue, Chicago,
ITT., 60659. Monthly. $4.00/yr. . " 4

Newsletter on video/cable activities in the Midwest. Intended
for libraries, schools, community videc groups, cable companies,
and .othere interested in.video. .

NCTA Bullet1n . National Cable Telev1516n Association. 918 Sixteenth
Street Nw, Wachington, D.C., 20006. Biweekly. Free.

Public relations instrument of the cable industry trade associa-
o " tion. Reporte news to those ning CATV systems, including
- coverage of copymght FCC, and Congresaional activities.

+ Notes from the Center. Cable Television Information Center. 2100 s
M Street NW,YEshington, D.C., 20037.- 4/yr. Free. .

.‘ ' © Newsletter armouncmg current deveZopments in cable and ite
‘ reguZatwn ‘

L] ! - . i
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Provides field advice. ,
. ® ) /
3 Cable Communications Resource Center. 1900 L Street NW, Washington,
. ' D.C., 20036.. ;

o

- Radical Software. Gordon and Breach, Inc. One Park Avenue, .
New York, N.Y., 10016. 9/yr. $12.50/individuals; $25.00/ :
& libraries. o

Briphasizes cable_televieion and videotaping with "conscious-
ness-raiaing’ regarding media-to-the-people theme. Features
valuable exchange information on a how-to-do-it level.

Synergy Access. 21st Century Media. 606 Fifth Avenue anst, e
Northport, N.Y., 11731, Bimonthly. $5.00. . ’

. A "global newsletter on futuristic commmications, media,
. and networking." ’ : . ' )

Teachers Guides to Television: Box 564. Lenox Hill Station,
= New York, N.Y., 10021. 2/yr. $3.50. -

Useful for televieion discuseion groupe in the library and

. a8 a study guide to programs of educational value on commer-’ - .
oial television. Issues include fourteen programe each with .
questions, suggested activities, bibliography, and liet of
related audiovisual materiale. , .

" -Videoplay Report. C.S. Tepfer Pﬁblishing'Cmany, Inc. 607 Main.
Street, Ridgefield, Conn., 06877. Biweekly. $40.00. v

Newsletter of interviews and analyses on videocassettes, oars
tridges, and other video formats. Announcee new programs.,
) ~ *

Videoplayer. Videoplayer Publishing Company, Inc. Suite 213, -
1%?7& Ventura Boulevard, Studio City, Calif., 91604. Monthly.

$10.00
Contair}a\yticka aimed at usere of video é’qr.i-ipment and pro-
grams. Evaluates playback -equipment. - >

t N e

. Organizétions for Sources of Additional Informatioh - Video

Cable Advisory Serviée. Office of Communication, United Church
of Chiist. 289 Park Avenue South, New York, N.Y., 10010.

An information clearinghouse for minority group use of cable -
television. : T
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Cable Information Service. ﬁétional Council of Churches. Broad-

casting and Film Commission. Room 852, 475 Riverside Drive,
New York, N.Y., 10927. . - o

Provides services to the gemeral public.

+Cable Television Information Center. 2100 M Street NW; Washington,

D.C., 20037. -

Created by the Ford and Markle Foundations to aid community -
officiale and the public'in setting policies and procedures
for cable telemswn Part of ite service is a publiecation’

. 8ames mcl such titles as A Suggested Procedure, A Cuide
to Federal Re Zatwn Cable: An Overview 3%{553&513, A

C.'anmnwtztms?cc

% of ¢ lez’em;i'kev&esoﬂﬁ

~eubsc iption fee af
$40.00. The Center's Zwrary ’hczs the most extensive colleotion
of cable materials in the country and publishes an acquisitions

. 1ist arranged by subject which is availahle free to inme/rs'/,,

Citizens' Communications Center

. 1914 Sunder Ce NW, Washing-
ton’ DOCO) 20036- - ‘

"A public interest Law firm ... to help people who want to im-

prove the service they recewe fz'an bmdeastem md sable
opemtore " L § ,

PubHdCab}e, Inc. 1201 Sixteenth Street NW, Washington, D.C._, 20036.

The American Library Association is affiliated with this con-
sortium which desmbes itself ae "organizations and individuals

representative of various educational, public service, voluntary, ,

and aanmm‘bty groupe concerned with protecting the publw in-
terest in the growth and development of oable cogrmmtcatzons,
particularly ite non=commercial passzbthtws. " " Services include

-a elearinghouse of cable mfomt:wn for aamamzty groupe, re-

source persons for public meetmgs concemng oable, and poei~ |
tion papers on current cable issuee. $100. 00/organiaa-
tion; $10.00/individual. ,

Television Information Off..y. 745 Fifth Avenue, New York, N.Y.,

10022. ' o &
Established in 1959 and eupported by the three major television

- networke (ABC, CBS, NBC), commercial stations, and the National

Association of Broadeasters. Write for free list of publica-
tions which range in price from $0.15 to $1.665.
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- Manuals/Guides - Production and Hardware - Video . . ‘

-« %4 The Access Workbook.. New York: Alternate Media Center, New
. York University, 1974. 3 volumes (2 in looseleaf). $35.00.

"These reference books provide what ie probably the richest
source to appear in print on ecommunity videotape and cable
TV workshops, and on the eraft of half-inch video. This will
be a must for all libraries that are imvolved in video projects
which are providing video information to their communities.
Copyright in the book staies that material may be copied for
use if it is for nonprofit purposes. The two main books are in
. looseleaf so that the Alternate Media Center can send subscribers——
new sections to update the bagic information. An exceptionally .
‘ practical series of guides." (Anmotatiow from Pilm Library
“% Quarterly, 7:90 (Nos.-$-and 4, 1974).)

i

© | »gomminity Access Video. H. Allan Fredericksen. 695 0th Avenue, "
~ Zhpartment E, Santa Cruz, Calif., 95060, 1972. 60 pp. $3.00.

e T T

. Pﬁ%able hinte.on what to do and how to do it in regard to
vidgp production and hardware.

=

Guer‘rﬂﬁ Television. Michael Shant;erﬁgé;‘ﬁew York: Holt, Rinehart

and Winston, 1971. $3.95, paper.

S

A gm:}e to the uses and polities of portable video equipment. . ' . :

. %+ Introducfhg the Singlev(féavera VIR System: Ataza%‘“ n's Guide to
Videotape Recording. °‘Grayson Mattingly an y .
: Neug ork: °

Charles Scribmer, 1973. 150 pp. $8.95.

J:{;t? ] «

A% easy-to-understand production mmucl on half-inch vid~~
¥ tape mecording equipment including the "portapak." Convenient
, trouble-shootiny churis and glogsary. :

+ The_Spaghetti City Video Manual: A Gu{de' to Use, Repair _and Main-
7 tenance. Videofreex. New York: Praeger, 1973. $7.95. _
;—5 Techniques of Television Production. . Gerald Millerson. New York: -
' .7;:7' Hastings House. $7.50, paperback. :

éé:' A thorough technical introduction to production methods, sets,
« titling, and lighting effects.

g JTelevision Production Handbook. Herbert Zettl. Belmont, calif.:
. " Wadsworth, 1968. $9.95. e

ool A basic textbook used in many beginning television production
FA coursges. .




B . *+ YideoTools. Cyril Griffin and Paula Jeffe. 2nd ed. New York:
. L CTL Electronics, 1974. $5.00.

' T A consymer’s gm.de that itllustrates, describes, and compares
¢ dszarent models of half-mch and three-fourthg-inch video -
. equipment. Includes tips on maintemance and video accessories,

Highly vecommended. e T

. ‘_A_»—*f"_"—_,—

Manuals/Guides -~ Video —

+Cable An_Overview. Washington, D.C.: Cable Television Infor-
mation Center, 1972, . $2.50. = )

Explains what cable is and how it works. Gives a bmef hz.story \
of ite techpological and regulatory development. (For other.
titles in the series, see Cable Televieiom Information C'en%er
wzder "Orgamzatwns Sourcee of Additional Informaiion - Vzdeo

Cable Tefevision, A Guide to Citizen Action. Monroé’ Price and
John Wicklein. New York: United Church of Christ, 1972..

200 pp. $2. 95 (or one copy free to each community).

Dwausses potentwl cable services and offers recommendations
for obtaining such services. Includes a bibliography, the Fcc
regulations, and sample franchise stat:ements.

*+ Cable TV Information Packet. Chicago: ALA, Information Science
~ and Automation Division, 1973. '

Contains thirteen documents selected to aid libraries lthm’: are
video beginners. Among the contents are an excellent annotated
bzblzography, a glossary of terms, an inventory of Zzbmes
active in cable, and various poeition plans and papers for pub-
lie libraries. .

Cable: The Immediate Future. (Ten-minute film.) Producéd by v
arles LEames. stributed by the Cable Television Information
Center, Washington, DiC. $50.00, prepaid. Rental from the
Distribution Branch, National Audio Visual Center, General Serv-
ices Administration, Washington, D.C., 20409. $7.50/three days.

Cabletters Series. Institute of Public Service, University of

. Connecticut, Storrs, Conn., 06268, -1974. Single pamphlet
copies, free; multiple copies, $0.25 each. ,

Includes the following titles: BHow Cable Televiaion Worke

Developing Your Own TV Pro (Parts I & 1D, Municipal Re-

8pc ,'gzity z'ni?ie, C'ab%e Lexiocon (10 pp.), and ﬁle and
Services.
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" CATV: A Historj of Community Antenna Television. Mary Alice

Mayer Phillips. Northwestern University Press; Evanston,
m., 1972. 209 pp.

Gives an hzstomaal overview 03“ the phenomena of cable tele-
vieion with emphasis on regulatory concern. Adapted from the
author's dissertation.

+ CATV and Its Implications for Libraries. Cora E. Thomassen, ed.

“Allerton Park Institute No. 19.% Urbana, I11.: University

+How

of I1linois, Graduate School of Library Scxence. 1974. 91 pp.

Proceedings of a conference sponsored by, the Illinois State
Library and the University of Illinois Graduate School of Li-
brary Seience. Contains nine articles ranging from:cdble
franchising problems and video policy statements to public
access workshops and eable challenges for libravies.

to Plan an Ordinance. Washington, D.C.: . Cable Television

. Information Center, 1972. 85 pp. $6. 50.

E’poams FCC rules and shows ways to draft local ordmanées.
(For other titlee in series, see Cable Televieion Information
Center under "Organizations: Sources of Additional Informa-
tion - Video.")

On the Cable. SBoan Commission on Cahle Communications. New -

McGraw Hill, 1971, $2.95.

Recommendations dof the Commission regarding the future of
cable and federal, state, and municipal regulation.

*+ Rand Cable Television Series. Walter S. Baer, ed. Santa Monica,

Calif.: Rand Corporation.

A series intended for public officials, educators, and conmmzty
citizens concerned with cable television. Volume One is useful

as a basic handbook with a glossary and bibliography. Titles
itnelude:

R-1133-NSF Cable Television: A Handbook for Decidionmaking.

R-1134-NSF A_Summary Overview for Local Decigionmaking.

R-1135-NSF The Process of chhwmg_. 3. 00.

R-1136-NSF Citizen Participation in Planning. $2.00.

R-1137-NSF Technical Considerations in Franchising Ma.yor
Market Systems.

R-1138-NSF A Guide to Federal Regulations.

R-1139-NSF Citisen Participation After the Franchise.

R-1140-NSF Applications for Municipal Services.

R-1141-NSF A Guide to the Technology.

R-1142-NSF Making Public Access Effective. ,

R-1143-NSF Uses in Education.
R-1144-NSF A Guide for Education Planners.
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Manuals/Guides - Vidgo -

*+ YideoTools. Cyril Griffin and Paula Jeffe. ~2nd ed. New York:
CTL Electronics, 1974. $5,00. ‘

A consumer's guide that illustrates, deseribes, and compares
different models of half-inch and three-fourths-inch.video
equipment. Includes tips on maintenance and video accessories.
Highly recommended. ) .

. . % .
+Cable: An Overview. Washington, D.C.: Cable Television Infor-

. mation Center, 1972. $2.50. :

Explaing what cable is and ha%it works. Gives a brief history
of its technological and regulatory development. (For other
titles in the series, see Cable Televisiom Inforimtion Cewmter
under "Organizations: Sourees of Additional Information - Video."

Cable Television, A Guide t¢ Citizen Actfon. Monroe Price and
dohn Wicklein. New York: United Church of Chpist, 1972.
‘200 pp, * $2.95 (or one copy free to each communityj.

Discusses potential cable services and offzrs recommendations
for obtaining such services. Includes a bibliography, the FCC
regulations, and sample franchise statements.

*+ Cable TV Information Packet. Chicago: ALA, Information Science

. and Automation Division, 1973.

Contains thirteen documents selected to aid libraries that are
video beginners. Among the contente are an excellent.annotated
bibliography, a glossary of temms, an inventory of libraries
active in cable, and various peceition planc and papers for pub-
lic libraries.

Cable: The Immediate Future. (Ten-minute film.) Produced by
‘Charles tames. Distributed by the Cable Television Informa}ion
Center, Washington, D.C: $50.00, prepaid. Rental from the
Distribution Branch, National Audio Visual Center, General -Serv-
ices Administration, Washington, D.C., 20409. $7.50/three days.

Cabletters Series.. Inétitute of Public Servicé, University of
Connecticut, Storrs, Conn., 06268, 1974. Single pamphlet
copies, free; multiple copies, $0;25 each. )

\ Inoludes the following titles: How Cable Television Works,

"ﬁeve%i?g Your Oun TV Pro%ﬂn_g (Parts 1 & 10 , Municipal Re-
e% 1ty inq e, Cable Lexicon (10 pp.), and (,‘ab%e and
the Social Services. ’

P . '
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CATV: A History of Community Antenna Telle\h‘siOn. Mary Alice .

Mayer Phiilips. Northwestern Universitly Press, Evanston,
111., 1972. 209 pp. | o

Gives an historical overview of the piéﬁomem of cable tele-
vigion with emphasis on regulatory concern. Adapted from the

author's dissertation.

i

"+ CATV and Its Implications for Libraries. CLra E. Thomassen, ed.
KlTerton Park Institute No. 19. UFbana‘? I11.: University
of I11inois, Graduate School of LibraryiScience, -1974. 91 pp.
H ¢ !

Proceedings of a conference sponsored og} the Illinoie State
Library and the University of Illinois §raduate School of Li-
brary Seience. Contains nine articles ranging from cable -
franchising problems and video policy statements to public
acceas workshops and cable challenges for libravies.

;%’:How to Plan an Ordinance. Washington, D.C.ﬁ Cable Television
* " Information Center, 1972. 85 pp. $6.50. -

Explains FCC rules and shows ways’ to draft local ordinances.
(For other titles in series, see Cable Television Information
Center under "Organizations: Sources of Additional Informa-
tion - Video.") A

On the Cable. Sloan Commission on Cable Communications. New '
York: McGraw Hill, 1971, $2.95. : - >

Reconme}idations of the Commission regarding the future of
eable and federal, state, and municipal regulation.

*+ Rand Cable Television Series. Walter S. Baer, ed. Santa Monica,
- Calif.: Rand Corporation,

A series intended for public officials, educators, and commnity
eitizens concerned with cable television. Volume One is .useful ‘
as a basie handbook with a glossary and bibliography. Titles
tnelude:

R-1133-NSF Cable Televiewon: A Handbook for Decisiommaking.
R-1134-NSF A_Summary Overview for Local Decfsic)mnakigg.
R-1135-NSF The Procese of Franchising. ©3.00.
R-1136-NSF Citizen Participation_in Planning. $2.00.
R-1137-NSF Technical Coneiderations in Franchising Major

. Market Systems.
R-1138-NSF A Guide to Federal Regulations.
R-1139-NSF Citizen Participation After the Franchise.
R-1140-NSF Applicationg for Municipal Services.
R-1141-NSF A Guide to the Technology. |
R-1142-NSF Making Public Access Effective. |
R-1143-NSF Uses in_Education.
R-1144-NSF A Guide for Education Planners. .
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- : +A Short Course in Cable. Office of Communication, United Church
‘ ot Christ. 289 Park Avenue South, New York, N.Y., 10010,

L. 1974. 13 pp. Free.

A brochure written in layman's terms for the beginner inter-
ested in cable. Gives quick question-answer type information
and discusses commnity supervision of CATV. Iists a twelve-
item bibliography and six organizations to consult for further

. help. <
Telecommunications and the Public Interest. Report of the Joint .
Tommitiee on Telecommunications. 1116 Ninth Street, Room 58,

Sacramento, Calif., 95814, December, 1974. Free.

Results of a study which was to examine "eurrent and potential
use of telecommmnications systeme in California and to suggest
ways in yhich the State can meet present and future needs in
thege areas.” , T :

*+ yideo and Cable Communications: Questions and Alternatives for
Librarians. American Library Association, Video/Cable Study

Committee, July, 1974. 66 pp. (mimeograph).

W,

e

. The report, available from the American Library. Association
. - Order Department, ie essential for libraries contemplating .
. video service. An overview and guide to sources of informa- A :
” . .tion on cable systems, video technology, community education a
! regarding cable, and libraries that have "experienced" video.

*+ yideo Information Packet. San Francisco Public Library, Civic
Center, San Francisco, Calif., 94102, $2.00 prepaid.

Includes documents leading to the development of the Caiifomia .
Video Resource Project (CVRP):., -

SFPL Video Center Policy St':atemen_t, February 6, 1973, 4 pp.

Working Paper for the Reviston o] San Francisco's fable Fran-
chige, September 1, 1973, 18 pp. ) .

Critique of Working Paper by Cable Television -Information
Center, October 9, 1973, & pp. . .

"San Francisco Live Wires or How Participatory Managemen‘f Can |
Really Work," Syne Tesue 42 (Winter, 1973 T
3 pp. (Reprint). ’

"yideo-Sphere” -- Quo Vadis, A Survey of the Cable Community,"
Booklegger, Vol. 1 (Jan/Feb, 1974) 2 pp. (Reprint).

Programming for Cable Television in San Framcisco; A Community

' Survey Form and T tion, May, 1974, 9 pp.

Teatimony Before the California Legislature Joint Committee on

Telecommunications, Feburary 22, 1974. & pp.

Samplés of graphice for municipal and public workshops.

California Video Resource Project: Allow Us to Introduce
Ourselves, Janu:zry, 1975. 2 pp.

0y
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+ What Every Librarian Should Know About ‘Cable TV (and Video Pro-
" duction) ... Before It's Too Late; A Critical Annotated Biblio-
graphy of Basic Sources. Louis C. Hall. Urbana, I11.! Gradu-

:5; School of Library Science, Un1vers1ty of I1linois, June,
3.

The Wired Nation. Ralph Lee Smith. Rev. ed. New York: Harper
apd Row, 1972. 128 pp. $1.95, paperback.
A projected future for cable with a er'itique of FCC's paternal
attitude toward the broadecasting industry. Contains an anno-
tated bibliography.

For additional manuals, guides, and articles, seze Brigitte L.’ Kemney,
"Annotated Bibliography on Cable Televieion for Librarians," (Apml
1974), one of the documents in Cable TV Information Packet, ALA.

‘ Ll

A

Articles - Video . . ‘ <,
+ Baker, Howard H. "TV Tapes as Research Materials," Amer1can Li—
braries, 2:951-52 (October, 1971).

+ Burke, J.G. and M.C. Lux. "Coming Through Your Front Door: Pre-
recorded Videocassettes," Amerlcan Libraries, 1:1069-1073
(December, 1970). -

+ "Cable," Synergy, 38:23-26 (September, 1972). '
A bibliographio essay.

Childs, Charles W. "Portable V1deotape and CATV in Appalachia,"
, Educational and Industrial Television, 5:16-17+ (June, 1973).

' Project report on training people in rural areas to video-
tapg their concerns.

+ “Community Access Cable TV for Wyoming Residents," American
Libraries, 4:661-662 (December, 1973).

+ Dale, Brian. "Cable Television and Large Public Libraries: The
State-of-the-Art in Canada,” Canadian Libraries, 29:22-25
(Summer, 1972).

+ Dowlin, Kenneth. "Can a Library Find Happiness in the Big Cruel
World of Television?" Wilson Library Bulletin, 47:763-767
(May, 1973).

+ Dowlin,’Kenneth. "CATV + NCPL = VRS," Library Journal, 95:2768-70
(September 1, 1970),

. Video reference service at the Natrona County Public Library,
Casper, Wyoming.

236“""‘":




¢

Educational Television, 1972. ERIC DRS, 1972. 21 pp. MF, $0.65;
HC, $3.29. :

An overview of ETV, how licenses are granted, and sources for -
further information,

+ Feldman, Seth. "Programming Video," Film Library Quarterly,
7:91-102 (Nos. 3 and 4, 1974). ’

Purpose is to "present a few basic guidelines to the acquisi-
tion of video equipment and trends in etieipment development;

give aome sources uf the more interesting work in the_medium;
and suggest some options for video presentation.” ’

+ © "Get into the CATV Picture: ALA Urges Libraries," Library
" Journal, 96:3709-10 (November 15, 1971). .

+ Heddle, James. "'A1l Watched Over by Machines of Loving Grace':
A Cheerful Guide to P ble Video," Film Library Quarterly,
6:9-19 (Fall, 1973). S ‘

Hollowell, Mary Louise. "The Libraries' Growing.Use of Video
Technology and Cable TV," Broadcast Management Engineering,

9:10-16 (November, 1973).

PV

Describes specific libraries Wertakiﬁg video aci'éi)i%:égé.'- '

Kalba, Kas. "The Cable Fable," Yale Review of Law and.Social
- Action 2. (Spring, 1972), entire issue. R

Contents include twelve articles on such topics a8 pay-TV, L 4
half-inch video production, public access,.cable franchises, :
and invasion of privacy.

*+ Kenney, Brigitte L., ed. "Cable Television for Librarians,"
_D_ngei Library Quarterly, Vol. 9, nos. 1-and 2 (Jan-Aprii,
1973).

Proceedings of a conference "to acquaint librarians ... with

current developments in the cable field." Containg-articles d
on hardware, user needs, cable regulations, and a cable primer.

A basic acquisition for libraries considering video. |

*Kenney, Brigitte L. and Frank W. Norwood. “"CATV: Visual Library
Service," American Libraries, 2:723-726 (July/August, 1971).

Describeg steps libraries should take to make CATV services
available.

+ “Library - CATV Breakthrough," American Libraries, 5:14
(January, 1974). .

Mobile Public Library in Alabama named as CATV agency.
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+ Martin, Arthu? J. "Getting Hooked on Cable TV: Present Status
and Potential Effects,”" Previews, 1:3-7 (March, 1973).

Includes an annotated bibliography.

"+Molenda, Michael. "Five Big Questions About Cable Television,"
School Libraries, 21:20-28 (Summer, .1972). ¢ :

Schoole and CATV utilization is disttesed. Amnotated bibliography.

‘+ Moskal, Stephen L. "Programming on CATV: The Joliet Story,"
+ Illinois Libraries, 56:199-200 (March, 1974),

+  "New Media Servicas: Cable TV and Video in the Public Library,"
“Film Library Quarterly, 5:6-25 (Summer, 1972). L

Issue contains six articles on topic.

+ Peyser, Jay R. "Guerrilla Television in the Public Library,"
. Library Journal, 98:1342-1345 (April 15, 1973).

Describes the Huntington Public Library's Video Project .in
New York.
*+ . "Resolution on Video-Cable Libraiy Services," American Li-
braries, 4:226 (April, 1973). ' .
. ~ .
Adopted by the American Library Association, the resolution -
urges library involvement in cable. ~

+ Sager, Donalc J. "Mobile and the Cable," Library Journal, 98:
501-504 (February 15, 1973). '

Video reference service in Alabama.

*%,Stoney, George C. "Cable Television: Shouid Librarians Get Into
the Act?" Film Library Quarterly, 7:85-90 (Nos. 3 and 4, 1974)..

Some worthwhile, up-to-date cautionary advice that is illus-
trated with descriptions of library experiences with video.

+ Suggestions Toward a Small Video Facility. Richard Stepheéss and
Don Hallock. ERIC DRS, 1973. %1 ppk\'MF, $0.65; HC, $3.29.
Covers equibmem;, design, and operatin\‘g prineiples. o

+ "Video Experiment," Amer{cép Libraries, 5:66 (February, 1974).

Fort Wayne Public Library, Indiana, émperiments with videotape.

-
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AUDIO RECORDS: TAPE AND DISC

bl

Indexes/Directories/Bibliographies - Disc

v

+Basic Record Repertoire for Small Libraries. School of Library o
Science, Paper Number 2. Tucson, Ariz.: University of Arizona,
College of Education, Bureau of Educational Research and Serv-
jce, 1970. .$1.00. '

Chicorel Index to the Spoken Arts on Discs, Tapes, and Cassettes.
) New York: Chicorel Library Publishing Corporation, 1973. $42.50.

Lists major works. Most us: for its indexes (e.g., album
- title, performer, author, anc ubject).

Index to Educational Records. 2nd ed. NICEM. $34.50.

(For annotation, see Part I, "Ihdezes/Direcfories/BibZio—
graphies - Single Subject".)

International Bibliography of Discographies: Classical Music and
Jazz and Blues, ?965-%972; ) Regerence Book for Record Collec-
. tors, Dealers, and Libraries. David E. Cooper. Littleton,
Colo.: Libraries Unlimited, 1975. 272 pp. $13.50.

Diseographies in 21 languages from 37. countries are represented.
A comprehensive tool. <

+ Library of Congress Catalog: Music and Phonorecords . Washington,
D.C.: Library of Congress, Card Division, 1953 to date. Semi-
annual with ann:2! cumulations. $20.00.

Musical and non-musical records which cover all subject fields
currently received by the Library of Congress and other li-
braries participating in itg cooperative cataloging program.
Arranged alphabetically by composer or author with subject index.

Phonolog. ‘Trade Service Publications. P. 0. Box 3308, Terminal
Annex, Los Angeles, Calif., 90054. Weekly. $135.00.

4 loose-leaf listing separated into classical and popular mustic
with sections for special catveyories (e.g., Hawaiian, Latin
American, Sonata, Symphony). Main entry is by title but artist
‘listings are also provided. Includes LP's, 45 rpms, cassettes,
and cartridge tapes. Features analytical entries for both clas-
stcal and popular music collections. The "BIP" of the recording
irdustry. N ‘
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‘ +§ecording§ for Children: A Selected List of Records and Cassettes. R
3rd ed. New York Library Association, Children and:-Young Adult . .

Services Section. New York: New York Library Association,
1972. $2.50,hpaper. . . ,

Annotated list of musical and rwn-nqsfcc’tl recordings for pre-
school to age thirteen. A:useful tool.

+Records and Cassettes for Young Adults: A Sélected List. New York: .-
New York Library I§socigt3on, Cﬁ?13ren and Young Aduit Services -
Section, 1972. 52 pp. $2.50. ’ : T >
Useful as a buying, guide for librarians, the annotated list -
tneludes musical and non-musical recordings.

+Records for Children, Enoch Pratt Free Library, Publications Depart- -°

geng. 400 Cathedral Street, Baltimore, Md., 21201. 1970. 61 pp.
$0.50, - - ‘ ‘ L .

An annotated list of‘stoz'y and Wc recordings for young children. e

+Schwann Children's Records. Boston: W. Schwann. Annual. 16 pp. o

$0.35. )

‘ " Includes records and tapes available as of November of each year. . .
For preschool through high school. Popular music is not covered. :

© %+ Schwann Record‘and Tape Guide. WM. §chwann. Inc. 137 Newbury Street, - -
, Boston, Mass., 02116. Monthly. $8.50. -
- Listg all available records and most tapes together with buyir;g

sinformation. (Request from Schwann their pamphlet (80.15) list-
ing classical masterworks to be insluded in any basic colledtion.)

-~ *+Spoken Records. Helen Roach. 3rd ed. Metuchen, N.J.: Scarecrow.
. Press, 1970. 288 pp. $7.50. " .
Selections based on "excellence in execution,_literary br his-
‘torical merit, interest and-entertainment value ... with an
-attempt -to include those. items which may prove to be of perma- .
negt value." Includes eleven short papers by experts on spoken _
recdordings. ’ L

.
i

e

240




Indexes/Directories/Bibliograpnies - Tape

Commercial Sources of Spoken Word Cassettes. Library of Congress,
. Division for the BTind and Physically Handicapped.

Provides prices and annotations.

+Directory of §p§ken-Voice Audio Cassettes. Cassette Information
: gerv1ces. Box 17727 Fay Station, Los Angeles, Calif., 90057.
5.00. LT

A non-evaluative, subject-arranged guide to cassettes. In-
cludes distributors not likely to be found elsewhere.-

+Educator's Guide to Free Tapes, Scripts, and }ranscri tions. Ran-
~ doTph, Wisc.: Eaucatoris Progress Service, 1974. $9.50. ‘

(For annotarion, see Part II, "Guides to Free Materials.")

*®

Harrison Tépe-Guide. Weiss Publishing Corporétion. 143 West 20th
Street, New York, N.Y., 10011. 6/yr. $4.50.

Lists aquailable cassette, eight-track and reel-to-reel tapes
. ) in popular, classical, spoken, and other categories.

Index to Educational Aud%otapes.‘*an ed., NICEM. $36.50.

(For amnotation, see Part I, "Indexes/Directories/Biblio-
_grophies - Single Subiect.")

*#National Center #or Audiotapes, 1970-72 Catalog. Boulder, Colo.:
National Center for Audiotapes, 1970. 125 pp. $4.50. 1971
Catalog Suppl:ment. $1.00.

Seven subject headings are used to categorize over 12,000 tapes.
Provides full order information including LC subject classifica-
tion and LC numbers. A sales catalog.

(See aleo entries above:

Chicorel index to the Spoken Arts
Recordings for Children g
Records and Cassettes for Young Adults
“ Schwarn Children's Records

Sehwann Record and Tape Guide)

.
. . L
B
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Indexes to Reviews - Audio Records

Annual Index to Popular Music Record Ré&iews4_1972. Andrew Armitage
_and Dean Tudor. Metuchen, N.J.: Scarecrow Press, 1973. $12.50.

This first edition liste reviews of 3,679 vecordings indexed
from.thirty-five migazines. Arvanged by type of music (e.g.,
rock, popular religious music, band, ethnic music), 7,307 reviewe
are compiled. Highly recommended. '

* * Record and Tape Reviews Index, 1972. Antoinette 0. Maleady.. 2nd ed.
*. Metuchen, N.J.: Scarecrow Press, 1973. $12.50. Annual. .

Indexes 2,188 recordinge arranged By composer, musw in collec-
) tgans, and spoken recordings. Covers reviews in eighteen peri-
., odieals. ’

¢

Rgvigws - Periodicals - Audio Records

a

American Record Guide. " Box 319, Radio City Station, New York,
N.Y., 10019. Monthly. $6.00. '

" Probably the best source for eritical reviews of classical music
and drama recordings. May. issue also features book reviews in
field of music.. .

Association for Recorded Sound Collections Journal. c/o Rodgers

and \Hammerstein Archives. 111 Amsterdam Avenue, New York, N.Y.,

10019. Monthly. $6.00. : -

Providee news of recordings developments and critical reviewe
of elassical recordings. S

Audio. North American Publishing Company. 134 North Thirteenth
treet, Philadelphia, Pa., 19107. $7.00. Monthly.

Provides evaluative reviews of popular; classical and jazz re-
cordings with complete bibliographic information. Katz gives
it a second choice rating amdng general music magazines.




. Billboard; The International Musﬂic-Record Newsweekly. Billboard
. PubHsh's’ng Company. 165 West 46th Street; New ‘ork, N.Y.,
“10086. Weekly. $35.00. , o

Comprehensive coverage of new performers, tapes, and albums.
Ineludes pop, country, gospel and clagsical music. Useful for
larger libraries. ,

L)

+High Fideht . Billboard Publications, Inc. 165 West 46th Street,
New York, N.Y., 10036. Monthly. $7.95. , .

Ineludes reviews of classical, folk, jasa, and pop music, ae
well as eqmpment See Stereo Review. \

T ListeanPost Bro-Dart, Inc. 15255 East_Don Jutian Road. City
of Industry, Calif., 91749. 10/yr. ;9 00,. and free to record
buying customers.

Liste selected’ ‘recordmgs which have been favorably reviewed
and provides an index to the reviews. Inoludes’spoken word,
classical, and rock recordmgs on disc and cassette tapa

P

.
? "

*+Stereo Review. Ziff-Davis Publishing Company One Park Avenue.
New York, N.Y., 10016 Mnnthly $7.00. . .

4 N Reviews clqssical and popular music {records and tapes) and B
. provides guidance to equipment. Kats indicatee SR as firet
ehoice over High Fidelity. .

*

Manuals/Guides/Articles - Audio Records

+The Audfo-Ta'e-CoHection: A Library Manual on Sources, Pro éssd ’
and Or amzaﬂon Dale Shaffer. Salem, Ohfo: Dale E. §Fa?7er,
1973. 32 pp. . $2.00. - ' : o

i Contente include advantages, eources, physioal aspeots, oxvani-
“ zation, and promotwn of audwtapea and accompanying equipment.

*+Gramophone Record Libraries: Their Organization and Practice.
Henry F.J. Currail, ed. ¢nd ed. London: C(rosbey LoC d,
. 1970, (New Librar-iansh'ip Series) ’

A collection of twenty-six eseays devoted to such topiss as rulés
* and regulatione for borrowing, ocataloging, etorage and mainten~ -
. / ance, selection, and deseription of mueio collections in Mtain.
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*+Guide1ines for Audio Tape Libraries. . Boulder, Colo.: University
“of Colorado, Bureau of‘AudiovT‘ual Instruction. $1.00.

Discusees miniman standards, equipment specifications, stomge
and maintenance, evaluation, and record keeping. Defines terms
and procedures related to audio materzals

+Recordings in the Public Library. Hary D. Pearson. Chicago, I11.:
ALK, 1963. 153 pp. $4.00. .

"Recordings as Library Materials." pages 1-5, and "Planning for
thitz;efhlneaa of the Collectiom," pages 1172127 ave still note-
wo: .

*

+Berger, Ivan “"Tape Today Reel-to-Reel, Cartridge. or Cassette?” °
Saturday Review, 52:49-55 (Septewber 27, 1969). ’

" +Eagam, E. M. “Establishing a Cassette Program for a Public Library."

ITlinois Libraries, 56:239-43 (March, 1974).

" +Egan, Carol M. "“Tape Cgssette and Framed Art Print Collections in

the Public Library." Catholic Librany,ﬂorld, 46 52- 57 (Sep-
siember, 1974). .

+Flippo, Chet. "60untny and Western: Some New-Fangled Ideas.”
American Libraries, 5:185-89 (April, 1974).

An analyeis of country and western music with diaaogrqphy.

+Hall, David. *Phonorecord Preservation: Notes of a Pragmatist.”
Sggcfal Libraries, 62:357-362, (September, 1971).

+Higgins, Judith. "Coping with Cassettes " Library Journal, 97:
1511-1515 (April 15, 1972) _

~ +Lawson, Patricia. "Tape Cassettes.” Booklist, 70:436 (December 15,

1973).

... introductory article on the use of tape cassittes with
older and visually impaired pa .

+Limbacher, James L. “Leapin Lizards: Radio's Back." Previews,
3:5-7 (November, 1974).

Includes 118t of radio programs on discs and tapes.

+Lissner, John. "Pop/Folk/Jazz: Guideposts to a Basic Record Li-
brary." Library Journal, 94:158-61 (January 15, 1969).

<
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+Rosenberg, K.C. "The State of Record Cataloging.” Previews, 1:11
{April, 1973). !

Critique of Sohwann publioatioms.

+Rosenberg, K.C. “Tape Recorders: Open Reel vs. Cassettes.”
Previews, 1:5-11 (October, 1972).

.
+Santella, Jim. "The Common Vibration." Library Journal, 95:
3965-3967 (November I5, 1970). R '

Publw libraries and réck music oollections.

+Sperker, An. “Recordings: The Oral Tradition Revived.* Library . . .~

Journal, 96:3813-3815.();@0\!&!»!‘ 15, 1971).

*+Sunder, Mary Jane. “Organizationof Recorded Sound.. Library Re-’
sources and Technical Services, 13:93-98 (Winter, I!BE; ;

+ “Trends in Archival and Reference Collections of Recorded Sound,”
Lfbralends 21 3-155 (Ju'ly. 1972) .

Tesue aontains nins articlees devo « Inoludes "Current
Resources for the szlwgmphw 1 of Sound chq:‘dim" a!d
Poral Hiatory."

+Tudor, Dean. “Play That O1° Ragtiu Revival."” V‘lﬁ 1: 5-17

(December, 1972).




1

W - PROJECTED STILL VISUALS:
 FILMSTRIPS, SLIDES, OVERHEAD TRANSPARENCIES

Indexes/Directories/Bibliographies - Projeqied Visuals

_,-"‘

+Educational Sound Filmstrip Directory. Audiovisual Division,

: Dukane Corporation. B8th ed. St. Charles,. I11,: Dukane Corp-
oration, 1974. 16 PP. Free.
A guide to 149 sources for sownd filmetrips covering twenty-
three subject areas.

v &

*+Educator's Guide to Free Filmstrips. - Randolph, Wisc.: Educator's
Frogress SErv!ce. 1571 39. Zg.

(Far annotation, see Part II, "Guides to Frse Mz*beriala. ")

. *Index to Educational Overhead Transparencies 3rd ed NICEH.
— $49.50 . .

(Por anmotation, eee Part I, "Indms/Directomo/B:.biio-

graphiee -~ Single .S‘ub.y'ect). ”)

Index to<Educational S1ide Sets. NICEM. $19.50. - -

\th

. (For dnnotation, eee Part I, ';Indcua/Dirsctories/Biblio-
_graphies - Single Subject.") ’

ngton,” Y ng
sion, 953 to date. Quarterly with annual culwulations $4o 00.

: oo (For annotation, eee Part III, "Indsma/Dzrectoms/B‘tblw-
graphies - Pilms.") "

+Index to 35 mm Filmstrips. A4th ed. NICEM. $58.50.

(For amatation; see Part I, "Indexes/Directories/Biblio- ’
graphies - Single Subject.") fo




Wj}}gﬁ.w

S A booklct wkwh coverg advantages, utilisation, souross, mlu-
T ation, mm*““m—afﬁmwtpﬁw
aleo discussed

+S11de Librarfes: A Guide for Academic Institutions and .
S Betly Jo Irvine. LittTeton, Colo.: Librarfes 'E“i.‘%. 5'974.

- . 240 pp. $12.50.

Outlines standard acquisition and oatalogingprauémo, phyei-

1 facilities and ts, -and
;1‘. 1’and equipment requiremen: 2 patta;ffaan-
Jor distrilutors and mfaamc of slides, equipment and

supplies.

=

+Bars!2|og.ant(inald; "Focus c)m Filmstrip Projectors.” Preyiews.
. ¢5- Decemberr;1973). ' ‘

. +Lennox, Tom. "Slides Acquisitions: A Medfa Librarian’s Problem.” '
. : . Previews, 1:5-11 (November, 1972).

- Iiste slidee seriée available »tth a brief amotation. Mo
_ prices are given. .

. ) +Leubo. Diana. "A Stepchild Comes of Age.™ Lﬂmg Journal, 92:
3122-3123 (September 15, 1967). :

Gives oriteria for aelectmg ftlmotrtps for school use whwh

<l

W

- may aleso eerve in evaluating they for adults.
' 4
w®
:
- 243
247

PR T ST



’ ,:Bﬁw

OPAQUE VISUALS: PRINTS “ =

Indexes/Directories/Bibliographies - Opaque v1sua3§

.

‘ Cata%ggue of Reproductions of Paintings 1860 to 1969. 9th ed. :
aris: UNESCO. Uistributed by UaIFUB,LI§G§. 549 pp. $8.50.
' Arranged by artiet of 1,548 available reproductions. Only thoee

selected by a comittee of expeirts and those which can be pur-
chased individually are included. ‘ '

Catalogue of Reproductions of Paintings Prior to 1860. Paris:
Uﬁ§§tﬁ. ;ﬁistriﬁygea by UNIPUB, 1372. $9.50, paper.

) Suppimnts entry above,
+Fineségt Reproductions. New York: New York Graphic Society, 1972.

L]

- )

-

Liste 1,500 prints available from the society.

«+Fine Arts Market Place, 1973-74., Paul Cummings. New York: Bbmker,

A directory arranged by subject category (e.g., art dealers,

print publishers, art book and museum etores, art book publishers).

Ineludes companiee and organisatiome which produce slides, pic-
tures, and photographs. :

+A Guide to Color Reproductions. Margaret Bartran., 2nd ed. Metuchen,
N.J.: Scarecrow Press, 1971. 625 pp. $15.00.

A "handbook for the retail print dealer," which organizes "a
helpful record of art reproductions available in the United
States ag of about January 1, 1969." Liete "artists, titles,
siaes, prices and sourcee from cataloge of the better-knowm pic-
ture publisherg and distributors in the United States.”

+Pictures. Bruce Miller Publications. P. 0. Box 369, Riverside,
Calif., 92502. .

Sample titles include:

+ Sources of Free and Inexpensive Pictures., 1973, 29 pp. $81.00,
plua $0.10 postage. :

+ S0 You Want to Start a Picture File. 1968. 24 pp. $0.50, plus
$0.10 postage. -

+ Sources of Free Travel Posters. $.50, plus $0.10 postage.
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minuals/Guides/Articles - Opaque Visuals |

*Learning from Pictures. Catharine M. Willians. 2nd ed. Washington,

D.C.: Association for Educational Communicattons and Technology,
1968. 166 pp. - $5.95.

Provides many suggestions for using pictures and presents a pn-
mary source Zut ‘arranged alphabauqally by aupplicr

g - Picturescope. American Society of Picture Professionals. Box 5283,
* Grand Central Station, New York, N.Y., 10017gefﬂixn§521i;; $4.00.

Target audience: profeaewnal picture libraripms.-

#+Printsin the Public Librar Donald L. Foster. Metuchen, N.J.:
Scarecrow Press, 124 pp. :

Covers historical background, program ideas, oireulation, seleo-
tion, sources, organization, and maintenance. A glossary of
termg and a directory of dealers in the United Statee are appendsd.

Research on Learning from Pictures: A Rcview and Bibliography.
W. Howard Levie. oomington, Ind.: Indiana University, School

of Education, 1973. 94 pp. $1.50.

An overview of research on picturss.

L)
L4

¢
My
oM
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PROGRAMMED INSTRUCTION AND GAMES AND SIMULATIONS

Indexes/Directories/Bibliographies - Programmed Instruction and Games
and Simulations -

- Con_t%grag Gamas: A Directog* and IﬂmcFram¥ Cov%i?g Games
an tuations or dSimulations Used for Ins on a
o Tralning by Schools, Colleges and Universities, Go t
Business ah Mana t, 501ume T: Directory. D'Etmﬁ: fate
search, . pp. $35.00. _ ‘
Alphabetical listing of games with entries giving subject, grade
level, playing time, date, producer, source, price, brief dss-

eription, and references to reviewe of the game. Volume II ie
a bibliography on ganes. -

Guide to Simulation Games for Education and Training. David W:
T Zuckerman and Robert E. Horn. 2nd ed W!%e. Mass.: In-

formation Resources, Inc.; 1973. SOI.pp. $15.00.

A selected list of games arranged by subjeet with producer, ; . .
oreator, and title indexes. Necessary materials, playing time,
age group, rumber of players, cost, and availability are provided.

Includes Paul Twelker's bibliographical article on eimulation

and gaming. L

Frogramed Learning and Individua'nix‘ Paced Instruction - Bﬂﬂiga_r_a_m!. ’ -
T H. Hendershot. .t ershot Pro- .o

. y Lity
grammed Learning, 1973.. 375 pp. . $31.;5.

Guide to 1zarner-paced texts and units in programmed formats.
Provided for each title are study time, length in frames,_level
of use, price, and content features. Access by eubject area,
e.g., liberal arts, adult basic education, and interest areas
such as bridge or boating.
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. Reviews - Periodicals - Games and Simulations

Simulation/Gaming/News. Box 3039, University Station, Moscow,
Tdaho, 83843.  5/yr. $4.00.

Practical articles and reviews of new games. i

WFF'N Proof Newsletter. Wff'n Proof Publishers. 1111 Maple Avence,
urtle Creek, Pa., 15145. Quarterly. $1.00.

~t

Emphasis or games at qll grade levels througﬁ college.
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EQUIPMENT AND FACILITIES

Yy
&

Directory - Equipment

a * &

, #*+Audiovisual Equipment Directory, 1974-75..  20th ed. - National Audio-
\ visual Esocgaﬁon, Inc. ¥a¥r?ax,:?a.: NAVA, 1974. 492 pp..
Annual. 512.50 ' ‘ P e P

) A.bagic har'  k for rdering hardware. Equipment modsls, with . :
+ an accompar;, . , illustration; ave alphabetically. listed by oompary . - %
name. Deseriptions include price and ‘technidal.: features. " Amomg ., . |

- the appendwea are ghgrts of audience capacity, . soreen size, -
and playing times fgr tape, speeds and reel eizes. L

Reviews - Peﬁodi;al§ . Equipment - as e

ﬁ - M

. ~+Educat2ona1 Product Reg:_m. gdmttmwmuc: *lafmtim Exe
e : nge t Street, - DR L LA
L © to date._ 9/yr. 55000/yr. m | yr. gg: S
3 A htghly catoemed "oonmumer's guide" to inatrictional coftume
X ' © -and hardware, Immculmuahtuuuuw

> . reoozdcm, videocassatties, self-threading 16 m.m. film projeo-

- . tore, and conewmer education materials. Objestive, in-depth

¢ evaluations are based on specified oriteria. -

*4+  "Hardware Reviews" and "Hardware News" in each 1ssue ‘of Pre- "
‘ views. X .

. < . . 5 . _

Vo« 7 (For annotation of szevwwa, see Part I, "Reviews - Periodicals -

T " Cross Media.") o . G

g *+t‘1brar,y_ Technolog_v_ Regorts American Library Association. 50 East -
: ’ uron Street, cago,. I11., 60611. Bimonthly. $100.00
.o ‘ E'valuat:es audiovisual hardware as well as other products used
S . in libraries. For exumple, it kae reviewed 1€ m.m. pmjectw "5y

Yol ar " (cassegtte tape recorders, sound filmstrip proaectora, and micro--
S form —eadere and pmnters

bt

3
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| f :
’ . ' ‘ * - - ‘,' ¢ ' ¢ 3
. «+. Operation Mapuals - Equipment . ] -

+ Audiovisual Equipment: Self-Instruction Manual. Stanton C. Oates.
: 2nd eglt Dubuque, Towa 7"~ WiTTiam C. Brown fompany, 1971. 226 |
. Pp- 95, .

IncZudes opemtwn of tape recordlare and fzbnatmp, slide,
motion picture, opaque, and overhead projectors.

-
+ Audiovisual Fundamentals: Basic Egu’igment Qgeration; Si?le Mate- °
- _rals Production. John BulTard an vin Mether. Dubuque,

Towa: W'\“lh'amﬁ Brown Company, 1974. 200 pp. $3.95.

s ' - € - [N
R T <A self-mstruvtwnal manual of eguipment operation including '
<y L videotape recorders. Also includee proceduree for dry mounting,
A ‘laminating, lettering, ahd other basic graphic techniques.

. ) ~ Jo Ann Crow.. 2nd ed. Austin, Tex.: University Stores, Inc.,
PURE 1974. 113 pp. $4.95. : . '

"Deszg-ned to be used as a step-by-step guide ‘to the operation
of equipment and the processes of production." Includes-yjdao- ¢
. . tape operation and basic graphw productwn" "

+ Operating Audiovisual Equipment. Sidney C. Eboch. 2nd ed. New
York: Intext tducational Publishers, 1968. 76 pp. $3.75.

§ Contains illustrated directions for operat‘mg equzpment (ex~

*+ Instructional Technology: Basic Skills. Donald L. Nicholas and ]
|

i

cludes videotape). |
|

NOTE: File and use the operator's mamsals ;or the equipment you pur-
chase as basic cyuipment operation mevualg.

|
1
|
Articles - Equipment and Facilities |

+ The Cost of Maintaining Educational Communications Egui%nt. '
Dav . Humphrey. , . 13 pp. s 30.05;5 HC, i
$3.29. (ED 055 452) |
Presents formulas for es+unatmg the cost of equzpmen* mainten-

ance. Includes television, audiovisual, and auriiiary equip=-
me.tt.

\
|
253 .




fi“"\_

(Sgring. 1974).

Teoue presents seventeen artioles ranging in emphasis from per- ¢
sonal space and building consultants to planming procedures and
selecting new equipment.- Although addressed to sohool media

' programs, public librariee will find mfuZ tips.

‘?Plan for Progress in .the Media Center Facﬂities. Betty J. Bucking-
am. - , pP. . » $3.29. (ED 077 192)

Deale with planmng space, functional relationships, furniture,
gmd equipment for school medw centers.

+Plann1n Libraries for Media Services. Chicago: Library Adminis-
trat?on Bivision, ALK, I§72 i1 pp. $1.00. ,
Subtztle Presentations Made at_the LAD Buildi L
Section. Pro .

. artt 2 ing an overview of the prob by C. Walter Stons,
storage and- shelving of audiovisual materials by Richard Ducote,

audio cassette duplicating by Joan Clark, and plammg produo-
tion facilities by-Don Roberts.

Basics." Previews, 3:7-14 (January, 1975).

_ *Rosenberg, K. D. “The Selection of Aulfovisual Equipment: A Few ) ‘

Schmertz, Mildred F. "Present and Future Trends in the Design of .
Public and College Libraries." Architectural Record, (April,
1973), pp. 119-36.

+Simons, Wendell W. "Choosing Audiovisual Equipment." Library Trends,
13:503-516 (April, 1965).

+Tauffner, Gﬂbert E. . "Furniture and Related Facilities to AccommO-

date Multi-Media Actwities in Libraries." Library Trend s. 19:
493-501 (April, 1971).

#White, Howard, "Library Techno'logy in the 70's." Wilson Library
Bulletin, 47:748-52 (May, 1973). .-

+

?&,.
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+  “"Media Facilities Desigo," School Media Quarteﬂl 2:186-294 v . '.
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" DEVELOPING. MED‘;A SERVICE - BOOKS AND ARTICLES

Standards

*+Aud1ovxsua1 Services in the Small Public Libranx, Pamphlet Number
' 17. Small Libraries Project. LAD. Chicago: ALA, 1969. 21 pp.

Standarde foi small public libraries. NOTE: Public Library
Association's Audiovisual Committee has recently ‘completed a
" new guide to replace this one. To be published in 1975.

*+Guide1ines for Audiovisual Materials and Services for Public Librar-
ies. Chicago: ALA 1976. 33 pp.

Standards for publw libraries .servu:zg 150,000 or more. NOTE:
Fublic Library Association's Audiovieual Committee has recently
completed a reviged version to. be publwhed m 1975.

+Media Programs: District and Scivol. ALA, American Association of
School Libraries and Association for Educational Communications
and Technology. Ch1eago ALA, 1975. $2.95, paper. ‘

Newly revised quantztatwe and qualztatz e guzdelmes and recom-
mendations for school media centers. ie librarians might
like to know about the ‘objectives of fellow media spectaliste.

Media Rationale - Books

A History of Instructional Technology. Paul Saettler. New York:
McGraw-Hi11, 1968. 399 pp. $9.95.

For public librarians who are interested in an hietorical ac-
count of instructional technology, media research, and the audio-
vieual movement.
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+Mass Communications: Selected Readings for Librarians. K.°J.
_ "McGarry, ed. Hamden, Conn.: Linnet Books and Clive Bingley,.
19720 zssppo , ”*u‘_

z

Compilation of gsixzteen essays covering such topics as the nature -
of the commmication process, the audience of mass commmiocations,
and probleme of the media and media content. Comtributors in-
c’Zl:de Northrop Frye, Wilbur Schramm, ArtHur Schlesinger, and

the BBC. - T _—

+A Primer of Visual Litéracy. Donis A. Dondis. éawridqe, Mass.:
: ~MIT Press, 1973. $10.00. . o -

Analyzes vieual meaaag“vea; visual style, and the why and how of
visual literacy. - ] A .

) Proceedings of the First National Conference on Visual Ligucy_.
‘ arence ams an . - Rosiyn | ts, N.Y.: -

Sy .
Urban Media Materials, 1670. 295 pp. . $6.95.

Explores the comcept of visual literacy and research relatéed
to it, Discusses visual literacy in commmity programe.
+Print, Image, and Sound: Essays on Media. John Gordon Burke, ed.

CagO, . Y . { ppo $70500 . - ﬂ © .

- A collection of five eeaay; on'pnznt and nomprint media oovering
newspapers, ETV, popular mustie, film and little magasines. Some
appeared previously in American Libraries. :

+Readings in Non-Book Librarianship. -Jean Spealman Kujoth, ed.
Metuchen, N.J.: Scarecrow Press, 1968. 463 pp. $11.50.

-

A collection of sixty:-a,even articles dealing with audioviesual
materials and their nature, costs, sources, value, oataloging;
cZassificatian,’_ and storage. ’

— Definde and deseribes tuenty-eight commmioation media, disousses
’ “ differences. between information and instruction, and proposes a
claseification system for distinguishing media. Useful for the
librarian who ie charged with selecting media formate and with
deteérmining best uses of media.

*+A Taxonomy of Communication Media. -Rudy Bretz. 'Englewood Cliffs,
N.J.: Edqca{:iona'l TechnoTogy Publications, 1971. 168 pp. $8.45.°




**Visual Literacx: A Way to Learn <A Haz to_Teach. Roger B. Fransecky
. and John es. Washington, ssociation for Educational

+Total Commun1§1 Library Service: Ré rt of a Coﬁ#brencé Sponsored
y the Joint Committee of the !Egrican Libra l§soc1«%%on and
the National Education Assoclation. Guy Girr‘son, ed. Eﬁ!cago;

I, , 1973. 148 pp. $5.00, paper 4

by

Papera discuss coordznat-mg library and edueatwnal umnaea
in a community. .

Communications and Technology, 1972. 33 pp. . $3.00.

An illustrated introduction to the conaepts of visual literacy.’
Explorec uge of pictures and camerae in literacy programe and
gwes references to existing ppograms and sourcee of further
information. Includes a swmary of research findénge. *

+Visualize. David R. Anderson and  Gary Wilburn. Dayton. Ohio: LT
aum/Standard, 1971. Multi-medfa kit includes one 8 m.m. fﬂu,
sixteen photolanguage photographs, one instructor's manual,.one -
§tudegt manual, and one book, Exploring the Film. Total for kit,

12.9

L3

Outlines ¢ course in vieudl Zanguage with emphasis on commnica-
tion and eslf-ea.preacwn Givee 8tep-by-etep approach to four
two-hour seminare and three out-of-clase pro,yects. Suggeated

for public library programming ideas.

.Media Rationale - Articles

+ Adamovich, F. W. "So Where's the Action? Multimedia and fhe Small .
Public Library." North Country Libraries, 14:1-7 (May. 1971).

+Bertrand, J. K. "Media Reference Service: Neglected Stepchild of
the New Era." AV Instruction, 12:16-22 (January, 1967)

+Cyr, Helen W. "th Not the Instant Media Center?“ School Libraries,

20 21-23 (Spring, 1971). o

+ "Differentiating the Media: A Focus on Library Selection and
Use of CO?munication Content," The Librat1¥anrter1y, 45:1-72 (Janu-
ary, 1975

-
-

Proceedinge of the Annual C'anference of the Graduate Library
Sehool, August 5-6, 1974, which aseumed "that thranes, as centers
of communication, will be multimedia agencies in thie indisputably
multimedia age ..." See especially the introduction by Lester
Asheini and "Administrative Problema and Theln SoZutwna” by

Wealey Doak T

co3
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0

+Eason, |Tracy. “A Selected Bibliography of Audiovisual Media in
. *Lib¥rary Literature, 1958-69." Wilson Library Bulletin, 44:312-

319 (November, 1969) )
+Folcarelli, Ralph 2. A Historv\and Description of Audiovisual
Services and Programs of the Rublic Library Systems of New York o
State. 1950-1970." * Bookmark, 32: 173-80 (July, 1973) - o
. ) .

+Geller, Evelyn. ”This Matter of Media." Librarv,dournal, 96:2048-
2063 (June 15, 1971) .

on coneeptua?um;g media in libraries. ' -

“+6Grieco, Marfe. “The Library As Total Enviromment." Library Jourmal,

93:1725-1728 (Aprit 15.-1968)h

+1glesias, C.'M. “Audiovisual Material and Librarfes.” UNESCO Bul-
letin for Libraries, 22:285-290 (1968). ' ; :

*Jussim, Estelle. ”Confronting Our Media Biases' The Social Dimen- o
>ions of Media Theory." School Librairies, 21: 12-17 (Suller. 1972) O

’* "Library Uses of the New Media of Coununieation. " Library Trends.

16: 179-299 gOctober. 1967).

Tosue ‘ contains twelve artioles 1ncludﬁqy'ﬂﬁa ‘Library Funation ) 1‘II'MZ
Redefined,” and "Audiovisual Materia’lc in the Public Library." e

+Nolan, John L. "Audiovisual Haterials. Library Trends. 10:261-
. 272 (October, 1961). _

-

_ +Powell Judith. "The School Media.Center: Its Relevance to Publiv./

Library Service." North Country Libraries, 14:8-11 {May/June, 1971)

. +Roberts, Don, “Tomorrow's Illiterates:" Library Trends, 20:297-307

(October. 1971), .

A rationale for "information events" versus prmnt-dbmznated lz—
brary programming . .

+Stone, C. Walter. "Audiovisual Task Force Survey Report.™ American
Libraries, 1:40-44 (January, 1970) .

+Stroner, Sandra. "Media P rammin for Children." Library Journal,
96:3811-3813. (November 15, 1971).
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Administering Media - Handbooks/Textbooks ) "

. +Administerin§ Educational Media. James W. Brown, Kenneth D. Norberg
and Sara K. Srygley. 2nd ed. New York: McGraw-Hill, 1972.
480 pp. $10:95. '

Although written for t?:e instructional media’ specialist, this
textbook contains sections helpful to public librarians. Among
these are chapters on facilities design, organizing materials,
administering equipment, and budgeting services, -

+Adminis£erﬁngﬁInstructional Media Programs. Carleton W. H. Erickson.
New York: Macmillan, 1968. 660 pp. $17.95. . =~

Many of the administrative principles in this hefty volume can
be applied in publie libraries. Covers acquisition, use, in- .
* .service training, budgeting, and public support. <

+Audiovisual Instruction: Technology, Media, and Methods. James W.
Brown, Richard B. Lewis, and Fred F. Harcleroad. 4th ed. New .
York: McGraw-Hill, 1973. 624 pp. $12.95. Audiovisual Instruc-

+tional Technology Manual for Independent Study.  1B# pp. $5.95.

A basic textbook and accompanying manual covering theoretical
and prdctical aspects of selecting, using, producing and evalu-
ating educational media. Public librarians will find the refer-
ence sections to be particularly useful. These include informa-
tion about operating hardware, improving physical facilities,
and sources of equipment, supplies, and publications. -

*+Educational Media Yearbook, 1974. James.W. Brown, ed. New York:
. Bowker, "1974. 592 pp. §$19.95. ' .

An essential tool for media specialists, this handbook compiles
short articles describing the state-of-the-art of the media field
ard spectal sections listing periodicals, media associations,
foundations that fund media projects, and an extensive biblio-~
graphy on nonprint topics. ’ '

Selecting and Evaluating Media

fEisler; H, Michael. "A Primer of Projectuals.” Previews, 3:7-9
(October, 1974). ,

259 255




-

.+ ’ “Evaluation and Selection of Media,‘/' Audiovisual Instruction,

20:4-41 (April, 1975). |

Tssue containing eleven articles devoted to topie. Includes
" gelection of hardwvare.

-+French, Janet. "The Evaluation Gap: The State of the Art in Audio- -

visual Reviewing with Special Emphasis on Filmstrips.” Libravy’
_Journal, 95:1162-1166+ (March. 15, 1970). ,

+Kemp, Jerrold E. "Which Medium?" Audiovisual Instruction, 16:32-36.
- (Decembar, 1971). B

"+Lembo, Diana.” “"Notes from a Semi-Darkened Room." . School Library

. Journal, 16:735-737 (February, 1970).
Discusses media séZectiqn and ezgaluation.”'
+Quisenberry, Nancy. L. “Criteria for the Selection of hech:_!s, Film~-
-strips and Films for Young Children.” Audiovisual- Instruction,
18:36-38 (April, 1973). )

+Ramey ; James W. ~"The Human Element: -Why Nonprint Managers! Turn
" Gray." Drexel Library Quarterly, 7:91-106 (April, 1971). -

Selecting Media for Learning. Washington; D.C.: AECT,"1974. 96pp.

.

Thirty-one articles compiled from Audiovisual Instruction cover-

ing selecting media appropriate to specific-learming objectives,

evaluation procedures and guidelines, instructional development

and production-marketing factors affecting selection. ,

+Selection and Evaluation of Media Materials. Dwight F. Burlingame,
~ed. New York: WSS Information Corporation, 1973.. 170pp.
$5.00, paper. )

LY

A collection of twenty-four articles covering such themee.as
selection policies, censorship, nomprint materiale and eqgipment

' selection, and collection evaluation. Recommended for public
libraries. *

+Topper, Louis. "Some Problems and Pofiters for Those Introducing .

Audiovisual Materials into the Library." Wilson Library Bulletin,
47:42-45 (September, 1972). . . {
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. l 2 Cataloging and Classifying Media - Books
+Anglo-American Cataloging Rules. - North American Text. Chicago: o
_ALR, 1967. ) ) T -
. ' Revp_ewn i8 in progress fo; Chapters 6, 7, and 12. )
‘ +Basic cOucé;its for ‘Catéloging Non-Book Materials. Tempe, Ariz.:
g . Arizona State University, Audiovisual Services, 1972. Sound

T “filmstrip, color. - $15.00.

- Shows step-by-step how to eatalog non-book materials with emphasw
- - on integration into catalogz@ system.

*+B8ibliographic Control of Nongrint Media. Pearce S. Grove and Evelyn

G. Clements, eds. cago: s 1972. 432 pp. -$15.00.-

T LT A.compilation of swty-ezght papers dealing with probleme of
" claseification, processing, 3tomge_, and retrieval of nomprint

T materials. , Gives a thorough overview of the state-of-the-art
as of 1969<70. _

' a i 4Commnsense Cataloging: -A Manual for 1h§’0r nization of Books and
. . ' : Other#Materials in School and Smal] PuS'lgc Libraries. 2nd rev.

P ed. New York: WiTson, 1974. pp. $8.00.

",‘ - : . See chapter on audiovisual materials.

*+DeveToping Multi-Media Libraries. Warren Hicks and Alma Tillin. -
New York- Bowker, 1970. 19@ pp. $10.95.

Covers selectwn, acquwatwn, cataloging and classification,
. circulation, storage, and the philosophy behind having an audio-
- visual collection in the library. Practical stepe are illustrated
Lt with chatts, diagrams, pictures and swyle cards. Recormended. -
* ; 1975 edition forthcoming: Managing Media Cenmters.
*+Non-Book Materials: The Organization of Integrated Collections:
, Jean RiddTe Weihs, Sﬁhﬁey Lewis, and Janet McDonaTd. 1st ed.
Ottawa: Canadian Library Association, 1973. 107 pp: $6.50.

Guidelines to the eataloging of media based on the AngZo-Amemcan
Cataloging Rules. Includes a section on materials storage and a -

" - bibliagmphy. : : L

+0rganizing Nonprint Materials: A Guide for Libra'riaﬁs. Jay E. Daily.
New York: Marcel Dekker, 1972. 190pp 312, .

Section One describes orgamzatwrul problems and possz}nlutws.
Section Two covers tools for cataloging.
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%+ Standards for Cataloging Nonprint Materials: An Interpretation and
“Practical Application. E1ma TITTin and William J. Quimby. A&th
ed. Washington, D.C.: Association for Educational Communica-
tions and Technology. Forthcoming.

. Synthesizes current standands for cataloging media. | Gives sample
eards.

Cataloging and Classifying Media - Articles

+Berman, S. "Rules for Cataloging Audiovisual Materials at Hennepin
County Library." Unabashed Librarian, 7:6-9 (Spring, 1973).

+Carson, Doris M. "Cataloging Non-Book Materials." Wilson Library
Bulletin, 39:562-64 (March,” 1965). -

+Clugston, Katharine W. "Anglo-American Cataloging Rules: Film
Cataloging at the Libramy of Congress.” Library Resources and
Technical Services, 13:35-41 (Winter, 1969).

+  “Commercial Media Cataloging: What's Around," Library Journal,
93:4345-51 (November 15, 1968) .. ~

+Cox, C. T. "Cataloging of Non-Book Materials: Basic Guidelines.”

Library Resources and Technical Servites, 15:472-478 (Fall, 1971).

) +Kennerly, Sara Law. '"Integrating Nonprint Media into the Library
Via Classification and Cataloging." Texas Library Journal, 48:
239-42 (November, 1972).

v

+Massonneau, Suzanne. “"Cataloging Non-Book Materials: Mountain or
> Molehill1?" Library Resources and: Technical Services, 16:294-
304 (Summer, 1972). . _ ”

+Massonneau, Suzanne. “"Which Code for the Multi-Media Catalog?"
'Schoo1 Media Quarterly, 2:116-122 (Winter, 1974). -

' 4'Rufs“m’ld, Margaret I. and Céiolyn Guss. "Software: Bibliographic
Control and the NICEM Indexes." School Libraries, 20:11-20
(Winter, 1971).

+Taylor, Virginia. "Media Designations." Library Resources and Tech-
nical Services, 17:60-65 (Winter, 1973).

~
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+Weihs, Jean Riddle. "Standardization of Cataloging Rules for Non-
Book Materials: A Progress Report ... April, 1972." Libra
Resources and Technical Services, 16:305-314 (Summer, 1972)

Programming with Media |

+Children Are Centers for Understanding Media. Susan Rice and Rose
Mukerji, eds. Washington, D.C.: Association for Childhood
Education International, 1973. 89 pp. $3.35. '

A collection of essays on topice such as television as a source
_ of literacy, film production by children, educational functions
of the camera, selection of media activities, and resources for
further study. Programming ideas, anyone? . ]

*+Doing the Media: A Portfolio of-Activities and Resources. Kit
Laybourne, ed. New York: Center for Understanding Media, 1972.
200 pp. $5.00. - ,

Outlines an integrated media arts curriculum for elementary
schools. Includes activities -for photography, film, video, and
other media. Full of ideas to enable children to master media'e
codes. ' ‘

Kids. Box 30, Cambridge, Mass., 02139. 10/yr. $5.00.

¢

A magazine edited and written by children showing their art work,
poems, stories, and crafts. William Katz writes, "It is Just
what a magazine for children ought to be!” A must for Llibraries.”
) Learning. Education Today Company. 530 University Avenue, Palo Alto,
Calif., 94301. 9/yr. $10.00.

Articles about "ereative teaching” including new media are appli-
\ eable in many cases to publie library programming.

+Media Literacy: Thinking About. Annelle Houk and Carlotta Bogart.
Dayton, Ohio: Pflaum, 1974, 116 pp. $3.50, paper.

Good suggestions for displays and materials.

+The Media Works. Joan Valdez and Jeanne Crow. Dayton, Ohio: Pflaum/
Standard, 1973.-.282 pp. $4.95. -

An activity book which suggests ways to examine the maes media,
including print. . Themee include_alternate views of society and
functions of umdergrowid media. Accompanying publications are
+ Logbook: Working With the Media Works (a student workbook, $52.70),
+ a_nﬁ Teacher's Resources for the Media Works ($1.80).
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Model Projects . ' .

+  MAV Licenses for Kids (news item)," LJ/SLJ Hotline, v. 3
(November 8, 1974), p. 3.

The Fitchburg Publie Library in Massachusetts provides training
to children in the use of audiovisual harduware and provides
licenses to certify their capabilities. To get a copy of the
sample instruction sheete prepared by the library, a sample
license, and a sample parent permission letter, request

these from the Texas State Library Professional Librarianship
Collection. -

Care and Feeding of Young Adults. Orlanda, Fla.: Orlando
PubTic Library, 1973, '

A manual, with accompanying color photographe and ocassette
"tape on young adult activities imvolving the use of records,
posters, paperbacks, and films. - The cassette tape features

. an effective example of a school talk using records, as well
as a discuseion of the annual Youth Night program. Comtains
a variety of good ideas for young adult programs.

+Cawthorne, Edythe 0. "Toys and Games - 'The First Reading Tool,'"
School Library Journal, v. 21 (April, 1975), pp. 24-27.

Describes the toy-lerding library services offered by the
Prince George's County Memorial Library System (Md.). In-
cludes useful information on the selection, ppocessing and
eirculating, and maintenance of the toys, as well as general
eriteria for selecting and reviewing toye and games.

+ Day, Dorothy LaVerne. "The Library on the Air," Wilson Library
Builetin, v. 44 (November, 1969), pp. 320-325.

Discusses the Louisville Free Public Library's operation of
two radio stations and the "Wire Network," a system of closed-
eircuit lines rented from the telephone companies that con-
‘nects the library with educational and cultural organizations
throughout the Louisville area.

"Dial-A-Story for Pre-School Children," The Unabashed Librarian,
10, p. 14,

Describee the mechanice of the San Francisco Public Library
Early Childhood Education Project imvolving three-minute re-
corded stories and poems for two to five-year olds; gtories can
be accessed over the telephone. ‘




+ Dowlin, Kenneth E. "Can A Library. Find Happiness in the Big
Cruel World of Teleyision?" Wilson Library Bulletin, v. 47
(May, 1973), pp. 763-767. ;

A discugeion of the video activities of the Natrona (C'aaper,
Wyoming) County Public Library with useful detazls on equzp-
ment used and how to get started.

+ Gell, Marilyn. "Any Library Can; (How to Have Your Own Lncal
sttory Project Without Staff or Money)," The Unabashed Li-
brarian, No. 2, pp. 21-23.

in an oral history pRoject imvolving the use of cassette tapes.

The Arlington County, Public Library in Virginia ie tnvolved .
y)rgmy of useful articles is included.

An extensive bibliog

+ "Have You Watched a Book Today?"; An Experimental Project of the
Pubhc'Té]ev1s1d“L1brar:yJ F%nal Report, 19/5. T%e PubTic
Television Library, 475 L'Enfant Plaza, oW, Washington, B.C.,
20024, - ;e

¢

The final report of an experimegtal study on the use of video-
casgettes in public libraries led WATCH-A-BUOK, this study
was undertaken by the Public Television Library (a department
the Public Broadcasting Service) .and three public libraries:
Monroe County (Bloomington, Ind.) Public Library, Xirn Memor-
ial (Norfolk, Va.) L'Lbrary, and the Jackson (Miss.) Metro-
pelitan Library. ‘

+ He1ges Mary J. "7o Tape or Not To Tape: That Is the Question
on Tape," Minnesota Libraries (H1nter, 1974-75), pp 199-204.

A good deseription of all phases of the .oral history progect
of the Hopkins Public Library, a med:i um-szzed library in
Minmesota. A useful bibliography is appended.

+ "Hennepin County Library Boosts AV Facilities (news item),"
Library Journal (February 1, 1974), pp. 329-330.

The Southdale-Hennepin Area Library, a new branch of Hennepin
County Library in Minneapolis, includes some of the latest
audiovisual facilities for patrons. The facility inciudes

an audiovisual production lab for use by community residents,
a 250-capacity community meeting room with full ppojection
and sound capabilities, and the services of television moni=
tors, ‘'viewing of motion picture films, and a full asgortment
of audio and video tape hardware and software. This project
18 under the supervision of Dom Roberts, Audiovisual Librarian
for Henmnepin County Library. (Write the Texas State Library
Professional L'Lbramansth Collection for a packet of informa-
tional materials.)
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) * Henmng,: Mary. K. “Show and Teil," Focus on Indiana L1brar1es, T ‘
' vi 25 (March, 1971), PP, 31- 32 \

A good artwle for small puwa librarics iriterested in non- -
. print medw%eemceq. The Kendallville, Indiana, Public Li= — - —..
brary se.ves a popiulation of appro:nmately 10,000 patrons and -

.offers them a variety of services, including film programs, - ’ o)
audia recordings, a framed print coZZef'twn, and (aaund film- Ry,
strips for story hours :

C+ Her‘nandez, Ramon R. “Youth Chmces and S1mp1e Proces-,.s The ' :
Young ‘Adult Compact Media Project at Merrill, \'hsconsin," '
N \hsconsm Library Bu]]etm, v. 68 (Jan-Feb, 1972), pp. 32- 36

A young adult program mvolvmg the use of cassetie tapes and , |
paperbacke - .

+ Kenney,/Brigitte L. and Hope Ridge. Video/Cable Activities in
ar1e5° "An’ Inventory.. 2nd rev. ed., 1974. Graduate
ol o rary >cience, Drexel Umversity, PhiTadelphia, :
Pa., 19104 S ] ? “ |

<

A eut'vey by etate of those Zzbrames mvoZved in zndeo or’

' . cable programming with an indicdtion ‘of their activities dn
the following areas: parthpatwn in local cable actzmt‘l.es,
tmnmg and publication, Qquzpment production and acquisi- <
‘tion of videotapeés, cable progrgmming, and types of program- T |
ming. :This survey is part.of the ULA Cable Television Infor- \ ‘
mation Packet, and is:also’avdilable as a separate item-from
the Texﬂs State L‘Lbrary Professiohal Librarianship CoZZectwn

+ Klumb ,- Mrs Dawid.  "A Public lerary Works with-the: Retarded "
\nhsconsm Library Buﬂetin, v. 67 (Jan . 1971) pp, 34-36.

A good dwcusswn of. pr*qgmm tdeas am{ euc.:cees ful matemals
used by the Mead Public Library, Sheboygan, Wigconsin, in
their work with tha mentally handwapped :

"Massachusetts hbrary Co- op Runs a Radio P, ogram (news item),"
Labrary Journal, v. 10Q- XFeb., 1975). p. 360.

- -
2 .

~ #

A group of public, eahooZ, and colleye Zzbramee in the DoweZZ, .
Massachusetts area have .formed:the Lowell  Area Committee on
Interlibrary Networks (LACOIN} who ‘are.using the radio stations:
of one membgr (the L'bweZZ Technologwal InBtitute) to put on
regular public affaids Brogramming from 8: 00 a.m. to 3¢00 p.m. -
. daily, ‘ch’ud‘uézg .ethnie lecal history, educational practice,
genior cybtzena" hour, career series, book reviews, a women-
in-eivilizatiok series. (The Tewas State Library Professional
Lzbrmanshtp Collection hae a packet of mfomatwnal materiale
on this pro,jeot ) :



+ McRae, Jane Carroll. "Radio-Free Library Power," Wilson Library
Bulletin, v. 49 (November, 1974), pp. 224-228.

The Northwestern Regional Library in North Carolina reaches

its Appalachian residents through radio broadeasts, including
such programs as the "Book Bowl" quiz show for children, in-
terviews of local residents with special skills and intérests,
the "Information Sleuth™ program where patrons get their refer-
ence questions answered via radio, and a variety of other on-
location broadeasts.

+ Newcomb, Nadine. "The Good Start Program: Reading Readiness in
Act1on,“ Library Journal, v. 99 (February 15, 1974), pp. 541-545.

Preschool programming at Glassboro' (New Jersey) Public Library
involving parent clusses apd concurrent preschoolers’ sesszons
involving the use of a variety of medza

+ Pahl, E. Patricia and Thomas L. Pahl. Vigo County Public Library
Mediamobile: Evaluation of a Library Services Act Project.
Terra Haute, Ind.: Vigo County Public Library, 1973.

A report on ihe impact of -the library's Mediamcbile progject
based on statistical and survey data as compared to project
cbjectives, but also includes a variety of activities utilizing
such media as film, video>puzzless games, records, audiotapes,
and art prints avail..lle through the Mediamobile.

+ Peyser, Jay R. "Guerilla felevision in the Public Library; Video-
tape and Community Information," Library Journal, v. 98 (April
15, 1973), pp. 1342-1345,

Video activities of the Huntington (N.Y.) Pubézc Library in-
cludes taping by community residents of Zocdﬁ doeumentaries
and a children's video workshop.

+ Ross, John. "Audiovisua and Other Services of the Fort Wayne
(Indiana) Public Library,"” Focus on Indiana Libraries, v. 25
(March, 1971), pp. 37-39.

Services include u collection of color slides on art history
totailing 21,515 slides, 8 m.m. and 16 m.m. film programs. and .,
home eirculation, and a recent video project involving the
videotaping of local cultural and historical items and events.

A packet of additional informational materials is available
from the Texas State Library Professional Librarianship ”oZZec-_
tion. ,

+ Sager, Donald J. "Mobile and the Cable," Library Journal, v. 98
(February 15, 1973), pp. 501-504. ‘

A case study of the Mobile (Alabama) Public Library's experiences
with cable television. Scorvices inelude a video reference
service and programming for senior citizens, businessmen, and
children's storytelling.
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+ The S.A.L.E.M. Cable Television Project for Adult Learners; In-
_terim Report #2. (1975) S.A.L.E.M. Cable.TV Project, Salem
High School, Walnut Street Road, Salem, New Jersey, 08079.

This project involves classes on_basie math, reading, and life
coping skills which are taught via cable TV as d delivery
system for Adult Bdsic Education instruction. MOnitors that
ptek up cable stations are available to mest commnity resi-
dentg, and were instqlled in the public library, a public
housing project commmnity room, and in the homes of the para-
professional aides who ave available for individualized tutor- .
ing. The project calls for twenty-eight weeks of broadcasting
of the Useful Math Series, the Life Skills/Brograms
edlled "Making It," and the New Streamlined English Series.
o Contactsthe project director, Mr. Peter K. Wiesnery about the
~ availability of these' loecally produced videotapes.

.+ Sivulich, Kenneth and Sandra Sivulich. "Media Library.for Pre-
schoolers: A Service of the Erie, Pennsylvania, Metropolitan
Library," Top of the News, v. 31 (November, 1974), pp. 49-54.

Includes dial-a-story phone service, games, filme, puszzles,
toys, records, tape players, and live animals. A separate
area for parents is stocked.with booke and audiovisual mate-
rials about all aspects of early childhood. - "

*+ Suckow, Stephen W. “What's In Sight for the Public Library; or
BCL Reaches VIPS (Video Inclined Patrons)," Focu$ on Indiana
Libraries, v. 25 (March, 1971), pp. 16-18, 32.

4An Indiana library descivibes a wide variefy'of media-services,
invovling films, filmetripe, audio recordings, video, and’
cable TV. ’

P ' R ¢

" NOTE: Dr. James W. Broum, Professor of Instructional Technology at San
Jose State University and Editor of the Educational Media Yearbook ‘
(published by Bowker), is currently conducting/a year-long survey of
nonprint media services in public'libraries. He will publish the find-
ings in a general "stute-of-the-art" review for the ERIC Clearinghouse
o in Information Resources and in the Ecucational Mediq Yeqrbook, 1975

For continuing information on library projects involuing the use of

nonprint media, §ee news items in, LJ/SLT Hotline; Library Journal;

Sehool Library Journal, and American Libruries; and articles in Ad-
4 vanced Technology Libraries and CableLibrartes.
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AV services N
'SEE Nonprint media services

American Library Assoc1ation, 188-189 '
194

Art prints
. SEE Prints

Association fbr Education Communica-
tions and Technology, 188-189,
193-194

Associations
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involved in.nonprint media, 187- :
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SEE ALSO names of specific associa- .

tions, such as Texas Library
Association

- Audio discs, 239-240, 242-245

advantages/disadvantages, 89-91 -

compared to audio cassette tapes,
89-91 .

cost; 12-13

equipment, 13

for the blind, 99-101 :

manuals, 243- 245 .

period1cals, 242-243

producers, 143

“reviews, 242-243 .

selection aids, 239-241"

sources, of, 141 239-243 _

storage of, 12, 90 -

Audio materials,

for the blind, 99- 101

, musical, 88- 89

- musical, classical/semiclassical, 89
mu51ca1, popular, 88
musical compared tc spoken word, 88
selection of, 87-89
selection of musical recordings,

88-89

spoken word, 88

Audio tapes, cari

‘1ge, 87

Note:
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Audio tapes, cassette, 87, 89-98,
241-245
advantages/disadvantages, 89- 91
compared to audio discs, 89-9%
copying privileges, 91, 98-99
cost, 12-13, 91, 94-96
dup11cat1on of, 97-98
equipment, 13, 94-96
for the blind, 99 ¥
library services 244-245 .
manuals, 243-245 ”
periodicals, 242-243
processing, 93-94
producers, 91-92, 143-144
programming ideas, 244-245
reviews, 242-243 :
selection aids, 241
sources of, 91-92, 143-144, 241-243
. standard lengths, 91 .
storage of, 12, 90, 93-94

Audio tapés, reel-to-reel, 87
cost, 12413
storage of, 12

“Audio tape recorders, cassette, 13,
89, 94-95 -
maintenance of, 96

Audio tape recorders, ceel-to-reel, 13

Audiovisual materials
SEE Nonprint media

Audiovisual services
SEE Nonprint media’ services

Blind
audio materials for, 99-101

public library services for, 99-101 °

Texas State L1brary services for,
99~ 101

Budgeting procedures, 31-32

CATV
SEE Cable television
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Cable television, 64-76 233 238
definition, 64
associations, 230-231
community survey, -70-71
manuals, 233-236

periodicals, 227-230 - ~ -

prograniming ideas, 64-76,. 236-238
role of library in, 64- 76 236-238

Cable television companies in Texas,
T72-77

Cassette dupl1cat1on 97 98
- cost, 97-98

-Cassette dupl1cators. 97-98
“Cassette recorders

SEE Audio tape recorders. cassettes
Cataloging, 129, 146, 261-263
Circulation of equipment, 97
College courses in nonprint media, 197

‘Consultant services, 151, 193, 195- 197

Conventions featuring nonprint media,
193-195 .

Copyr1ght. 98-99

Cost factors of equipment, 12-15
SEE ALSO names of sped1f1c“types
:f equtpment. such -as proaec—
ors -

Cost factgrs of nonpr1nt mater1als.
12-15

. SEE ALSO names of specific types

of med1a such as filmstrips

Courses in nonprint med1a. 197

Damage of films, 47
Dealers, equipment, 151-154
Definitions, 165-179

Disc recordings
SEE Audio discs

Distributors, film, 45-46
Duplication of cassettes, 97-98

- " 1
Y . N ‘
.‘ 1‘
. 1
r

¢

ETV .
SEE Educational television

‘ Educational telévision, 56

Educational television stations in
.+ , Texas, 60

"8 mm film

SEE Films, 8 mm

"8 mm film loops

SEE Films, 8 mm, loops

8mm film projectors
- SEE Projectors. 8mn film

Equipment, 149-161, 252-254
average life expectancy, 158
circulation of, 97
costs, 12-15
evaluat1on criteria, 158-161
maintenance and repair, importance
of, 157-158 . . :
operat1on manuals, 253
reliable brand name—-'ﬁist of, 156
reliable brands, ‘Importance of, 155
reviews, 150-151, 252 .
_ selection procedures 149-157, 254
selection proceanes checklisf
158-161
. sources, 149-150, 252 «©
SEE ALSO names of specific types
of equipment

Equipment dealers, 151-154

importance of relationship with, 151 .

in Texas,.152-154

Evaluation forms. 124-127
" Evaluation of equipment, 158-161, 254
“EvaTuation of nonprint_media, 114 116,

259-261
sample forms, 123-127

Eva]uat1on of nonprint media library %
" services, 35

+ -

Feature films, 41, 170 '
Film cjrcuits. 41-42, 170
Film distributors in Texaf. 45




Filmstrips, continued
producers, 142
selection aids, 246-247

. ~ Film distributors in the U.S., 46
“Film loops, 506-51, 170

. . . SEE ALSO Films, 8 mm, loops sources, 142 o
° . Film rental, 42-44 storage of, 12
, cost, 43, 44 . /

Film rental libraries, 43-44

Films, 41-51, 220<226 o
borrow1ng policy, 36-37 ' -
damage to, 47 Hardware, 171 N =
8 mm vs. 16 mm, 49 SEE ALSO Equlpment

feature, 41 ,
free sources, A2 Headphones, 13, 95

manuals, 224-226

Glossary of terms, 165-179

‘periodicals, 222-223

producers, 45, 46, 141
programming ideas, 224-226

_reviews, 222-223

selection aids, 220-222
sources of, 45, 16, 141

_ Films, 8-mm, 49-51, 169, 220-226

advantages/disadvantages, 49

- compared to 16 mm, 49

ITY o
SEE Instructional television

. Instructional television, 56

Interlwbzgny loan of nonprint media,

Intgr11brany loan of réfecgncq_mate-

rials on nonprint media; 203

' ’ cost, 14-15, 49 - ) . .
. ' equipment, 15, 49-50 . Jobbers of audiovisual matérials, 128 *
loops, 50-51 : .

producers/distributors, 50, 51, 141
. . single concept, 51

sources of, 50, 51, 141

storage of, 14

Super 8, 49 178

’ trial program for public 1ibrar1es,
v 50.

Library programs, 263-268
aging, 79-80-
audio tapes., 244-245
audio cassette tapes, 244-245
" cable television, 64-76,
children, 81, 264, 267, 2 )
films, 224-226 .
for the blind, 99-101 R
- mobile service, 267 |
oral history, 83, 265
radio, 264, 266, 267
video, 56-59, 78 83, 236-238
young adults, 80, 264 260 K

Library schools
courses in media, 197

-238 -

Films, 16 mm, 41-49, 177, 220-226
compared to 8 mm, 49
cost, 14-15, 41
equ1pment 15, 48
free sources, 42
producers, 141
rental, 42-44 .
sources, 41-46, 141
storage of, 14

Filmstrip projectors
SEE Projectors, filmstrip

Filmstrips, 105-106, 171, 246-247
advantages/d1sadvantag es, 105~ 106
‘cost, 12-13, 105

I .equipment, 13, 106

Library science
courses. in media, 197
Liorary services and nonprint media

SEE Library programs ; Nonprint
media services

" Library systems, regional
nonprint media services, 3, 5 .

Ol
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Local production’
SEE Production, local

wMonifors, television, 15, 63, 174

Nonprint media
cataloging, 129, 141, 261-263
characteristics of, 16-18
cost, 12-15
courses in, 197
evaluation forms, 123-127
evaluation gu1de11nes, 114-116,

259-261 N

free sources, 216-219
glossary of terms, 165-179
interlibrary loan, 42
jobbers, 128
producers; 133-140
production capability, 12-15

. per1od1cals, 212-215

prev1ew1ng, 114

reviews, 203-204, 212-215

selection aids, 208 212 203-204

selection policy, 116-11/

selection procedures, 122-123,
259-261

size of coiiegtion; 6-7

sources of, 133-140

standards for media collection, 6-7

storage, 12-15
SEE ALSO specific types of media,
such as films, audio tapes

Nonprint media and library programs
SEE Library programs ’

Nonprint media services
administration of, 259
associations, 187-190, 193-195
basic assumptions, 8- 5
basic principles, 3-4
budgeting for, 31-32
evaluation of, 35
for the blind, 99-101
In libraries, 264-268
in library systems, 3, 5
planning model, 3-37
procedures for implementation, 34-

35

programming techniques, 263
rationale, 255-258
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Nonprint media services continued -
reference file, 183-184
standards, 255
variety of, 22-28
SEE ALSO Library programs

~ Oral history, 83, 265

Organizations
SEE Associations

Overhead-projectors. .
SEE Projectors, .oyerhead

.~ Ovérhead ‘transparencies

SEE Transparencies

PTV =
SEE Public television

Phonograph records
SEE Audio discs

Planning nonprint media services, 3-37

.»

Policy statements :
£xamples of, 36-37, 117-121

Portapak, video, 63
Previewing, 114, 175

Prints, 248-249
cost, 14 .
producers . 144
selection aids, 248
sources, 144
storage of, 14

Producers of nonprint media, 133- 140

Production, local
.as library service, 25-26, 265
capability with different types
of media, 12-15
of audio tapes, 89
of 8 mm film, 49
of slides, 107
of transparencies, 109, 110
of video tapes, 78-83, 232-233 -

Projectors

~ 8 mm film, 15, 49-50
8 mm film loop, 15, 51
filmstrip, 13, 105, 106
overhead, 13, 110, 174

~HY




Projectors. continued
self-threading, 15, 47
16 mm film, 15, 48
slide, 13, 108-109, 177
sound filmstrip, 13

Public Library Association
standgrgs for audiovisual services,

Public library nonprint services
SEE Library programs; Nonprint
© - media services

Public Television Library
and lggrg;y videocassette programs,

- Public telgvig{on hrograms
viewing in library, 56-59

Public television stations in Texas,
60 ° .

“r

-

Radio, 264, 266, 267
Recorp player, 13

Recordings, disc
- SEE Audio .discs

Records
SEE Audio discs

Reference file for nonp}in media
services, 183-18

lRe%erence serv%ces. 24, 183-184
S?otal of 16 mm films, 42-44

eviews

| audio cassette tapes, 242-243
audio discs, 242-243
equipment, 150-T5T, 252
film, 222-223

* nonprint media, 212-215
use of, in selection, 113-114
-video tapes, 227-230

L

Screens, 47, 48
cost, 13, 15

Selection
by previewing, 114
by producers' information, 115
by reviews, .113-114
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“Selection aids, 203-204

free sources, 216-219

nonprint materials, 208-212

SEE ALSO specific types of media
formats, such as video tapes

Selection criteria .
equipment, 158-161 )
nonprint materials, 128-127, 259-
261 e

Selectjon pqlicy. 116-121‘

Selection procedures ’
equipment, 149-157, 254
evaluation forms, 124-127
nonprint materials, 114-116, 122-

123, 259-261

Self-threading projectors .
SEE Projectors, self-threading

Single concept films, 51

16 sm film projectors
SEE Projectors,- 16 mm film

Slide projectors
SEE Projectors, slide -

Slides, 106-109, 1717, 246-247 :
advantages/disadvantages, 107-108
equipment, 13, 108-109.
‘producers, 144
selection aids, 246-247
sources, 144
storage of, 12, 108

Software, 177 ‘
SEE ALSO Nonprint media

Sound filmstrip projectors
SEE Projectors, sound filmstrip

Southwestern Library Association,
188, 195

Speakers, 96
Statistics, 35

Storage requirements of nonprint
media, 12-15

Super 8 mm film, ‘49, 178

" Talking book machines, 100
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Talking books, 99-100, 178

Tape recorders
SEE Audio tape recorders

Texas Association for Educational
Technology, 187-188

Texas Education Agency,: Reglonal tdu-
cation Service Centers, 195-
197, 199- 200

Texas Library Association, 188, 195
Texas State Library, Department of

Library Development N

services of, 151, 193, 203

Texas State Library, Division for the
Blind and Physically Handicapped
services of, 99-101

TranSparenc1es, 109-110, 246-247
advantages/disadvantages, 109-110
cost, 12-13, 110 ) \
equipment, 13, 110 .
producers, 145 .
‘'sources, 145 -

. storage of, 12

University courses in nonprint media,
) T 197

VIR
) SEE Video tape recorders

Vendqrs, equipment.
©~ SEE Equipment dealers

Video tapes, 55-84, 179, 226-238
associations, 230-231
black and white vs. color, 62-63 -
characteristics of, 61
cost, 14-15, 63-64
equipment, 14-15, 63-64, 232-233
library services, 236-238
manuals, 233-236
perlodvcals, 221-230
producers, 144
productwon 78-83, 232 233
programming ideas, 78-83, 236-238
reviews, 227-230
selection aids, 226-227
sources of, 144, 226-227
storage of, 14

“"Video tape production, 78-83, 232-233 |

Video tapes, cartridge, 14-15, 62

Video tapes, cassette, 14-15, 62
use in public libraries (ex-
per1ment), 57-59
viewing in public 1ilraries, 56-
59

V%deo tapes, reel-to-reel, 14-15, 62

equipment, 15, 63-64

equipment, 15, 63-64

mode] library programs, 78-83

with specific target gropps, 76-
83

Video tape recorders, cartridge, 14,
63-64

V1deo tape recorders, cassette, 14,
\ 63-64 .

Video tape recorders, reel-to-reel,
14, 63-64, 176

N i
wATansabx study, 57-59

Workshops oh\nonprwnt media, 193.
195, 125
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