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PREFATORY NOTES

L

Pursuit of the Study

This study was a joint effort of the Office of Social Research of

the Columbia<quadcasting System, Inc. and Child Research Service,

Inc. of New York, New York. Field interviews were conducted by T
local persons who had been specially trained in the interviewing

of children. Computer analyses were performed By Calculogic

" Corporation of New York City. —

Tests of Significance

s
i

Bécause of the nature of the éample employed in this study,

Chi Squares were used to test the significance of differences
between percentages. The commonly used .05 level of significance
was employed. }n non-technical terms, this is to say that, on
the basis of the tests employed, a "statistically significant"
dif%erence was on; which would occur by chance alone only 1 out

of 20-times ~- i.e., the odds are 19 to 1 that the difference

was not due to chance.




RS

S r L ENT ;
ot i RO L IREONE I X g1 5 n
(] e 4 " ‘“M kY ufﬂ' ‘:_‘;-;‘:'.{?

2

)
3
i

- ’fﬁk

&

rs

,‘
TS
A

ey

3§

e 'g'v‘,_,u el

ve

N

“to-detéruine’ torwhat Extent

ik
:

m%f*mw il cate d‘

L »,,..fa.v oy TR T z,,...

-

PR
ade

Y

A

RS

A

RES

%)

)

oo e %
LR
e
AR
:

e

o siys)‘;;g;%zm% ;
n ‘ children were. int;erviewed on alternattev@gtu a.
5 ‘.1'974‘. Each: childz ‘hada ‘séen- an episode so&ﬂ thexg TRO
B Bt o T Bl .M‘}.;l@‘"":ﬁ"
: natural course of events 1n the uom:lng"”" : et

‘: ,ngm S
% b,

: el e
to- wat:ch the program, -and uo capt.i : aud,_
. ?. CaTE ;ff: ‘;'_*“:;'v;,:ﬂ;c
] ‘ »? ,.;.j;gg_,:‘_‘;w,g

x &{m 2
'-3'1,"‘ jress ;f:s,&
7 ‘&W
DR Y
i SR

2
'he &5
The interview xu,i.d& was osven-e. ded:: - no: wess o2 8
* T ‘ LR e e
7 gt ":fa"- (RSN f‘%’ e
Y

Ui
3

%
X ,«\3‘2”@“‘»5, i
e

% D
ﬁ‘*‘-z;r%s.
nx,}’f‘d'e i .,fﬂg;»l,

‘.ti}fér 2

to-a child by either t‘ha uestionm:lxe‘ $or« _t;he

" - " e
7 '”‘7’; ‘._.,.v f s, "“s‘\

V,‘

kY

omr-& aamyie ef qnestionnaijrésw avew & M;q‘%;é‘i:ﬁéi?.«;&f‘s

s e At

ned meel L - ;
u Y T3 ; AN
R S

K s TR ( t « -
B I P .,

/
oo o

P “ﬁ\.,;xwhﬂ‘\sb S




ST

R

Xz

R
5,

“q‘_
A
:ldé

NGt G

o N

i
e
PR

*

N P
O

SRR AT

WEES TR Y e

e S

| 4,;’," < ¥ p:t\ W
RN

IR T 25
.

T

he ot she yieved;

3

-

WA

e

The study deals with the

:;»

‘ptovide éo’»b

4\1

.

not have ;any 1nf],uence~4upon

ot e Ty

Teported:

‘the’ HARLEH GLOBE’IRO‘IIERS

‘pqﬁul‘agi«‘m., In brie£ > ‘sﬁ tistics ‘herc;,‘ e

social message. Qn avauge' child

‘of 5456 neums.,

aaes, fOf

:p;o-f-soc:i;alfdesjs‘“ajgig ftoif-the

Ta 4

recegti ‘of-,

’“ Ay v,.;. -

thtr»

e

‘.

g"im

ri

liz

6

i g«».«» GRS

‘~:’.;

=vdd

or Lo aub

Lo g

o e

(2) Older children o-11) wereuore

one pto—-aocial usngewthan wer

T

¢,4',w

B

a8 o.pmd wﬂ:h 13
?iﬂax

; E

SR TR
TOADE: {0

ey ’»\’e“;}’""x*"’
RS

'!‘JV
S i

22 Iy

f?":

PR

A
4p TR
AR

59

R SR
R i SRS

S St
R { 3

Shad ';s‘w '»«{* 3
PERI ';:‘f"«akk By
A

»mg

k) 2 Ko LERATS L,
\,74»{1;6}” ;5_—:47'&‘.{ 2 [

pm
.gr <!:}

&4

x‘-&;y-\
w“,f?" 44

’.ql’“

s <‘iv-

,h’ﬁ“::&; E \a :I;wf ,‘;r-'
-

S w-;- ,yw,y awp. Yo

- 4
Gy

Ak

»“,’; g g .
SR :«‘f

”"-?J'f }.ﬁ‘"ﬁ‘ .2

‘3 —té:-y

¥
Ry Ly
GEY
S8

A,
iy

ST
3;"% PR
2,

N
2
Lk

Y
ﬁ‘;
P

Wb

=

T n.uu Provided nm:

L3t
RO "'t»g it

of viéwing the

. M
.\\‘:'

i
1nterest 3.

E -

=

3 5
o
7y .niz).a W ATC mu!_\ﬁ’o IR TNV AT

N NI
- e

s
” Sk A\'\.ﬁ’r‘
e

”

il

A

A

¥,

T
5 .ﬁ“;;}fi‘




: lifewer

e
Afn,?;af,&
v I
B O ¥

'df the ",Em‘i’r'

centulwr,hm tienote‘“ e
i i L OR A S
4.- - - o v;\:«" 2% Wi . rett, o ':;"-«“f

%;s;i

T T s O
7 o re

zﬁﬁ,ﬁ
Ix» At ﬁ,f% I &7 fﬁ‘g‘im‘g‘ gﬂtﬁg
RRAE *'-‘r;.m*mx m‘é*““ 1?1 )
X«’F !"fé‘ T S5 ".’3’“5 g).
o “::a 3 a¢ ﬁéﬂ SR

m‘! "5‘53‘? fcaiwci' k & ‘, ¢ o

;-.ua reae .ws»

< Y <,
‘Imx‘a !5 ,érgtg

vy

Viadlss T

3‘3\
ay

i

‘l
1
B A DO T
S s

3 = \h ﬁ %
t‘ o o AR e «"‘ S,
1 7 *i' ».'P‘, REr
& J;';fgwﬁg o ’%f \1.? 5@, &‘&‘_, i 5
2 l”‘{:? ;i‘:#u.. i 3
i 35 S

WY
v
b

3 »««fr "u-,\
PR

. A
13 I 3;-'
other cmtﬁl “"‘”.»’k J‘ st l:f “g ;"?P?"W };,é‘mi,? %j

2y

A
.

2
,;&gg.: PRk ™

SF $ ok s
S,

RR

o
3

e !*’Ys‘?'ri:“.’ St
352 % Sy

3’ »f".“’
e&:n.}{w}-ﬂtﬂwe,‘i(;h;ﬁ‘ A S
w:;;{y Y‘Q Rl '}.Pw‘%ﬁw"’%

#kmmr SRR
S SR

N N N,,}ﬁ»q;vzxr; »:g,, zu;»g %
In genctal,‘ de ) :aphic«*v’uuu &)

*‘t
oA g}g SN iff’"““é"?"\\r;" Vil 5 }W

‘}
»‘"

i

5

W S Bk
¢

e‘«e’)ﬂ"

e
’&'P'%kd .

<

R A 2 &%ﬁzinf w\f{‘ S L l‘*"

ose.for- bl provacs Qiu i

, 2o, tho u;ﬁ.:% Wi o
and uiddl.c g:mt, child‘

“'34 e

2,
A

s Y

! ﬂm"

e"‘}‘:!

14

PO
Fga ¥
4

ARG
s

. Y Fe ﬁ‘ﬁﬁr&w%" g
..‘.,[-(J?u‘, -\"'z,% 1 e x‘fé
“ o " ’ 2 w-""lvﬁxﬁi& e \?

.m;» 3{_ ? v ;»,!::";3, ,%‘:{ q’.’{
Ry A % ; R ton AR SR
PR NS § ” 3 ,,;""Ag;wnﬁ‘z’ff#&“u’ﬁ%v s e&

vy
e

S gin by
L Sk b
RGN
LA
P

i

Y K ,?‘s??;‘tﬁ'*’“

i %I%%‘ij fﬁ: 2 v%ﬁ‘
LSRG et B T Cy Lo
1ﬁ %ﬁﬁk

.» B¢
’;:ﬂf -cwﬂ' ,d"‘"}‘

. B ‘ 'ﬁ, . TSP %f S pre
¥ eLlemen :L {7 1147 1 thé ns:-z‘?-. S ‘c- e
Ve S &

B L AR e — e e €8

z._;‘,?;_\;;“ 22
S S
i

”r‘ -
e
"‘s' -

, ‘a( : iy B R S
R Pl 7; R G Kt atss
e = o N Y L -, ,} i P Toy TN R
«—,.n,,r,,‘, K R TN ) : N Yot
b

TR 2577 % :
- E “ Feiok ST
Sl X ; RO won Dl @ﬁaﬁ




al—aof t‘.

e

*"55‘ olde;éu:ul

;\»

:%éj

S sj. 2

ny
e agﬁ S

’ j{%ﬁ'f ¥
'xe(‘.é_f?lhd
- ; AA:P , "~ . ﬂi.
ﬂith mewxaﬁir@mgt(‘afg g m

f‘ . = - ;w; st ‘«-3 ﬁw,jigg;!

| : SR «\ﬁ R

- o el o \,,g,gw

o g ;;' H;,:t- 347 - ‘

Lo measage that vif?tf‘ L ﬁﬁyiﬁ

Q, -

w.

S * . .

—off. — “iwt nerely‘ :f.'f:?&a
e

_’?,? &sb

: uans ‘to W ’tldIy m‘fa:ﬁ ;e ”’% S
T S i%f s

«

i3 o Ty
'3:'

“ S AR i i o
‘; . % : 2% A ;"E:%’?fj’fgﬁgrwm o N ;
- (7} A ‘c&in jx Appage . ws ﬁlﬁﬁf&&}gﬁ‘f ’ @Q&«*
. SR e g e bl ~£ A M}{i& SEHH 2 »,;;,\,,;y“vie‘;

L ﬁﬁ}‘gfx‘;}

S

A 1”“‘ ;,; ”ﬁﬂ,."f,)

- ,- 5 -""’ ;** (j £k 'z.
i st M EiEhe o
;-;#» h::m el n@ i «xw? :

bt
ety %. R e ey
‘s,‘:‘{",‘ gﬁi ww“‘c"“gié’é W’i‘

-

end
1
.
;
#
;
-
S
A,
ot
“
pA
.
.

8
;§ .
=}
]
£

= = ¥ Y 4, 3 ﬂ&mﬁ’yabr‘ﬂe’ﬁﬁh "‘“""é@-f:x&*
T : ’ %,m i
. 't ape“.E\l Alfﬁ;mz ¢::CL

t et" s ,f“y
N‘ ”" a ’-” .ﬂ +>4_,‘;~,.-m “'b" A"{’ 0
A)ﬁ

e%z i ite fp@i%”

3t
L ,»;,5{' ,ﬁ;f;& O

g 3’
‘ i“"’h"‘“* Wﬁ&wﬁﬁ;ﬂ“ A diE

Aﬂ%f«ﬁ; «4.{,;;-%'
e M
% f;w; ,_a;

ﬁ o S and to espe«n,:“ hé p gr d{L o ﬁ’ @i!ﬁﬁ"

.aﬂ‘,.wn,A v mf‘,\, gx“'.ﬂ‘{i’h "3 ",;‘t‘f“«*"’

b ):w Y M. = e?*
slowa 1
-H' .1-- f, mh,evg‘.?.‘
i «Y;‘ e &wg' ,/_’,ﬁg,gz?é

i
Gy 'M:&
*(% 5 ey r‘a, e »g»\dﬂ-'z.?:.‘ f,' %j«:ﬁf}&y}x‘ﬁi{g‘gfg
were noxe ?d.kei f‘théit“"s?onni: ﬁp ar i»’*’ﬁ&“’%@éﬁ

3 *“‘ R S5 ok YR
W S R P »*%
% i ey, ;' 5 p

AL . 3uch an y 4 elevsn ) pg sige

L N 1’ ¥ t jj‘«:grx:;s

(12 b [

2, € _ ,

SRR R
o O
o Pk £ PR

they sav. .

S

e r‘*.‘%> -
Rk
A

- e
: - 1 IRY s 8 2 SRR X
v g s ; RERT % i SR IR S
2, s R N LA N SN b S
A . - g dem g Leied e T
Rk i - = P S 2 S SR e
) SR SREE
. ot AR
. PR

<

FEape
®
A4
i
%
E
‘3
S'

E .
®,

"as peop‘le”‘ imé’

. "a“‘j- | Ty BT e i

" R »~ o J v,:i, (J;-S"‘ 7&‘?;?*‘}?:’"‘1{,‘“-\,'
, K1} 'u Js ’ 7, Sk B T
' ict: crazy an. nj ke«yon :

254 DN . :a R A 2y A8 f/”“,;);-;,,_?’;.}-
Wy . : - ! ‘%w - R
T pk .,;,;,;;r,:x; £

% L Segis

Bt

s ] o g A
e ~ s % P T Ry
¥ Aibn 4 <3 i ‘,‘fv LI ¥ 550 "'v.\,-:q ;ﬁ;;i
o A T - . i " ¥ ; T kg Sk Ny 2
i e, W EESEMLE o n bt ottt Gk SR e ‘*,:; kR, SRR




AR SR NI ey

R S L R

157 B IS =, e bt Nl
5 R SO A ™ PRS- Ak PR
,jﬁ_;;.jf,f»);.;)« ‘\{;A}\,S;,b&:x s DTl AEHY LS R
B B e e D
[ A g o

Sty
FR YA

k1
3,05, " ek st
S T N S
e AR

i
3

g I Vi
e LT . T x4
S LN A RN ity > Bl
RCESHRER - e i x4
:)Q{“ he ¥ o LT, _:’j“_ e, - .‘,.:/;
R s o SN A e
¥ T g
7 both entertained - . g
o ¥ ra A, " - VR, At - . - bk
h i a P RSN SRR ANY ey Yy 2
. P g (S AR I
TR Pl R NLONEN e SRt e -
e, o ee ST g i o Sy B
Ree 3, g -
:g00d-Moral %
Y g S RS
i L E N TR T

H 2
e Y © red e

PR 5
G vy W S

Py ‘PJ "‘i(

(9 2
ed:ithaty. ® -
LI S R
e R e T A "
2T WA Wy

-
- s

R ‘the  Globetratters

o,
> S $T e mae
¥

ndiithe:wh

- s, DA R O o
. R T ; H . IR II  e  e
T e T T ek A T O B i L %i" y

: i} ) ‘ | “to.do: S0 thin: RS
X 8 were more 1ikely ‘to-do: 80 thin: Wére Lhie
LhY e o e A A S R T i ©
3&"‘. . ! - . . . R el AN £,
> - e - N
LI, A% RANY. Y C .
B . (29%7ws, 10y - - T L
gy“ I - vy TR R O -
3 - s I ‘
é?x . . ‘ ! =

“x g T

Syl Tt &
Wl L . Lol . 3 e EEy
LY - . = . . Sho T ohaa &
o : PN - Z S
A - - - ST T i
o R - -— N e S g
o o ' . TN N P
~ . - 3 Z
Py : % eIl T
30 - B - R - -

P &
ST
FLwas

o
Iy «:.:A’W";
o ”‘5" 2 oershf
oW A

AT

k4
&
.

T
>
.3

7 C , . - o ;
(A / B 5 v ? e
o - ' 4 ¥ & Ak
& 2 - - s W e 7 g S 53
HA N . - - P - o o, TN 4 L SRR
53 . SREE g O Ty
% T ISR R, e «',‘Qf’";
£ I . e ¥£ e B
[y . . . o
. e BN
B Fl 23 A Ay e,
8 + S L R el
= - / iy e o ;;é »vr.;é«
2 ! PSR T s _.qé‘,,

o,

2
455
e

X Z
ek
o

“.»
sk

o
%,

i N
SR
SE
oy
\’r~

m_,
i‘:"'.»g:r
L

,
~
%

™

.
rf’i‘i
Vi3

a4 3 s A
s s e C A5
o SCRET L 2 SN ST
e A R AL P
")’N’V"ﬁ"r "f’“"’ s }r‘-; “
NG E A R) ey g
% Mg y'\:-..o- o
G 3

5
UE
fid
DA%

i :»« &
4
i
.
N
Py
e
%
b
‘z“r«
%]

LI 3
SR ﬂ‘,”-»"éx:i%i‘”
A b B Y Tk e ¥,
e AR e
1551 AP s e S e
&, S RNy
- FEE AR ingon 3
5 RESUE :;,x?' &Y
P T S, £
“:”:“‘:-;,« pld e 4 ‘%;.(.y
3 : i S s
Byt o o . : - A5 W s
Ein, Eal M P ‘f} sl
Sem, A : " * 1 £ el
EL L - L . B T 3 T
ey L XN > Y
=8 ) . o . . e eV gln 1 R arie
Vendoe - . N N _ W Y, o L ‘fw{, Ya’s
s e . . AT T X ey * g e n AR o B
Koy 3 [— » ' N - Ve X ey J e AR
Eas . . PO v : SRR o SR )
e . ‘ Nt i - . . E W 3‘-‘353,»“[7??‘;.;%3"‘;* 13 = *si}’ﬁ":%gf’"i%;?f&(ﬂ.sw ‘
BN Lo L _ m Gy R AN
155 %2 - , - T e QA‘;j.f;,(,m;i,,{,zgf iﬁ:’:ﬁgr,,?:}};‘j,g» hﬁ‘:‘ el 1)
- \ A A ; - RO Rt
T L e > & . : - 4 T e R
e . N R PN @t;w?q&‘;i’gfw
- T e A
ot RN AL 2 TS %.&J 2
; 47 BT SR e A
U o S Al T B A
T3 FEbAS A ES
2 ,‘«”z’“:@?&»“-{m
W8 P T e R A
P A a:
PR s oy
ey ﬁ"g,.,?,;é‘%‘\";,}f;f:
[ J,::\n,gw e
S R T bate o SRR AL
- . » - & 2 G s - S A VL @l - R R A e
- Yoo ool AR S AR e ¢ R S ey
PO b Y w T TRALE g ’*";"i‘k(‘( P, ¥ . - . ! & e
ST SRR S RN
* . WAL L - L St
W L) % L )
SRR EROEN
- Bty A3
EER R AN Fake ¥

T N T T AT
2 u?}i}lﬁ&Mﬁ}dﬁ?&.ﬁ"‘ i s sttt it IS st g A a2 2L




study in reference to the program FAT ALBERT AND THE COSBY KIDS.

BACKGROUND

Concern about the effects of television dﬁhchila?én has long been

focussed upon the potentially unegative consequences of program
!

types, individual programs, and program elements, especially ™
violence. - In the last two or three years, however, a slowly |

growing bédy of research has focussed on the potentially positive
1

—

effecféldf television upoﬁ children.

'

-

.

v ~ N .
The pregent study is one of a series of efforts to determine

" whether, §pecific pr&é;éms geared to children in terms of their

-

\
. s , . e s .
content and time of airing succeed in communicating any beneficial

/
or "pro-social" messages, to the children who view them. In

February, 1974, the Office of Social Research publisbed such a
' 1

The present study was focussed on~ché program called the

¥

HARLEM GLOBETROTTERS POPCORN MACHINE.

Descriptidn of Program Studied
\, : ' \

~ \
N

The HARLEM GLOBETROTTERS POPCORN MACHINE is a live prograﬁFstarring

the Harlem Globetrotters themselves, with a different guest star
each week. Each episode has a central theme which can be expressed

in one word -- for example, 'Honesty' or "Kindness." The program is
g

=

&

!

4

1 "A STUDY OF MESSAGES RECEIVED BY CHILDREN WHO VIEWED AN EPISODE

OF 'FAT ALBERT AND THE COSBY KIDS'', Office of Social Research,
Department of Economics and Research, €BS/Broadcast Group,
February 1974.

40 .




essentially a revue, or variety show; consisting of a series of

fast moviung, brief, humorous skits. All of the skits a.e written

to be amusing or otherwise entertaining. Some of the skits -- in
i some episodes, less than half; in some episodec, more than half --
‘/ | are intended to convey a pro-social message related to the central

theme.

ERIC
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OBJECTIVES

The major objectives of the study were:
(1) TémdeCQrmine whether or not children who viewed an

episode of the HARLEM GLOBETROTTERS ‘obtained any

pro-social messages from the episode. -
(2) To/é§amine relacioﬁships between the messages received
<by children who wviewed an episode of the HARLEM
,’ | B

,// GLOBETROTTERS and certain presumably relevant

/
characteristics of the viewers.

Caveats:

. i |
Reception of a pré-social message should not be confused with
"learning" in the sense of acquiring neY information. The intent
of the HARLEM GLOBETROTTERS episodes wab to reinforce certain
. “ .

familiar values rather than to inculcate new values, and to do

so within a context that is primarily entertaining'rather than

pedagogié. The receipt of a ﬁéssage from television may or may
§ 3

not have behavioral consequences. Data from the present study
~ ,

based on verbal responses to ;ﬁe program viewed provide no bases

for inferences about the effects of the HARLEM GLOBETROTTERS

;//6;6gram upon the behavior of children who viewed it.




METHODOLOGY

Sample

\

A total of 687 personaivinCerviews was conducted with boys and girls

~

A quota sample design was emplofed in selecting eligible respondents. I
| \
|

variously aged seven and eight, and ten and eleven. Only those

children who met quota requirements and who stated they had watched

\

eligible for inclusion in this study.

the HARLEM GLOBETROTTERS program the morning of interview were l
Interviewing took place in and around six cities: Dallas, Chicago, )

Los Angeles, Columbus, New Orleans and Paramus, New Jersey. These .

cities were selected jointly by members of the CBS Office of Social
Research, and Child Research Service, Inc. for cwb reasons:

(a) they represented wide geographic dispersion

(b) they were areas within which there were persons highly
experienced in interviewing young children.

The total sample was designed in such a way as to permit analyses
of presumably relevant viewer characteristics. The following quotas
were established:
Sex
| ~-50% boys
-50% girls

Age (at time of interview)

-50% who were 7-8 years old
-50% who were 10-11 years old

Race /
-677% white ' '
-33% black K




i

Although socio-economic status was not built into quota requirements,

~

strong attempts were nade to obtain interviews with both middle and

lower class children. Almost equal proportions of the two classes

were, in fact,- attained.

Demographic characteristics of the sample are shown in Appendix A.
Y

/

’

It is important to note that the respondents constituted a quota

sample rather than a random probability sample. Accordingly, the

percentages (and the differences between percentages) reported here

-

are descriptive only of the sample itself and not of the cverall
éopulacion of HARLEM GLOBETROTITERS viewers (or of sub-groups within

~

that population).

16




Dates of Specific HARLEM GLOBETROTTERS Episodes

The episodes used in the present study, their on-air dates and

the number of interviews completed are shown below:

Episode ' On-Air Date Number Interviews Completed

"Hones ty" 10/12/74 179
"Kindness" 10/26/74 165
"Loyalty" 11/9/74 169
"Safety" 11/23/74 174
" TOTAL 687

///

s N




Interviewing Technique

Immediately after the televising of the HARLEM GLOBETROTTERS
episode in each of the six cities; ten to twelve interviewers

in each city individually sought to locate children who had

seen the HARLEM GLOBETROTTERS episode that day. Potential
respondents were contacted in or near their homes, in playgrounds,
on the streets, while shopping with parencs at malls, etc., as
aécessary for each 1nce£v1ewer to attain her quota (whlch
specified sex, age, race). The child was first aéked his or her
;ge, then whether or not he or she had watched television that
m;>Ring. Those who had viewed television were then asked if
they had watched any of five pre-selected programs aired that
morning. Only those children who said they had seen the HARLEM
GLOBETROTTERS that day (regardless of any other program viewed)
were deemed eligible for interview. Respondents who qualified
.were then interviewed on the spot. The search for children and

interviewing continued until approximately 5:30 p.m. im each city.

Each city was assigned a quota of 30 respondents per episode.
When achievement of the local quota proved impossible because
of inclement weather or other local condiéions, additional
interviews were conducted in other cities which were best able

to achieve enlarged quotas for the day.

I1n total, 687 interviews were completed.




O

ERIC

Aruitoxt provided by Eic:

Half of each interviewer's work was subjected to telephone
verification., After interviewing was completed, supervisdrs
telephoned the homes’of half of each interviewer's respondents
in order comgerlfy that. the interview had indeed taken place.

This is a scandaR\ procedure to guard against che possibility

of interviewers' kaing up" interviews to fill a quota or of .

"stretching" quota) designations (e.g., accepting a 12 year old

’

ag- an 11 year old)| to meet their assignment. ‘ AN
Y
‘ k"
X
From a methodological point of view, it is important to note ‘\
that all of the respondents saw the HARLEM GLOBETROTITERS under \\\

"natural” rather than under "captive' circumstances. The

children were not asked to view the program in advance of its '
iR

g: " .
on-air time; nor was any child shown the program under artificial

circumstances. In %hort, the children interviewed had watched

the GLOBETROTTERS'iﬁ the course of their normal Saturday morning

N

activities. : . / .

N




The Questionnaire

! ™~
The questionnaire (which may be found in Appendix B) was,‘for
Ehe most part; and in reference to all major topics of inquiry,
open—ended rather than structured, with the sequence designed
to proceed from completelyvnon—direcfive questioning to questions
which, although still open-—ended, were slightly more directive.
The respondents were asked to indicate on a 5 point scale1 how
much they liked or disliked the HARLEM QLOBETROTTERS episode
and to explain the reasons for their rating. Next, the child
was asked to '"tell about" the episode in question. They were
asked to indicate what they thought the "main point" of éach
situation they recalled might be. They were then shown four
rough d_rawings2 which depicted recurrent elements of several
episodes and asked: "Whas parts of the show do they (the
pictures) remigd you of that we‘haven't talked about already?"
These "visual assists" were followed by questions regarding the
main point of each '"new" element of the episode recalled. £
ReSpondentslwere then asked to indicate whether anyone in the

\

show did anything that was 'bad g& not nice" and what, if

anything, was done that was "'right or nice." Further, the

children were asked how,they would describe the Harlem Globetrotters

\ to a friend who didn't know anything about them. Finally, at the

1

/

'
b

A copy may be found in Appendix B.

2A copy may be found in Appendix B. The same four sketches were
used in reference to all of the episodes.

<0




Aruitoxt provided by Eic:
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end of the questionnaire, children were told; "Today's show
was supposed to teach children something. What do you think

it was trying to teach them?"

Interviewers were instructed to use non-directive probing
techniques on all of the open-ended question sequences.
Replie§ were recorded verbatim.
;
Perhaps the most important aspect'of the methodology was that
at no point was any message suggested ‘to a. child either by the
questionnaire or b; the interviewer. By\yirCUe of the open-
ended questions (etg,, "What was the Globetrotters show about
today?") and non~ditective probes ("What other parts do you
remember?") children were at all times free to verbalize a
specific incident or a specific message (or ﬁpc to do so) as

"

they saw fit.




Coding

Following the return from the field of the completed questionnaires
for each episode, the project directors from Child Research Service
and the Office of Social Research set about the construction of '

"message codes." Because of the open-ended nature of the questioning
inscrumeng and, more importantly, because“of the objectives of the

study, the interview as a whole served as the coding unit.

For each episode a number of coding categories were established:

-=  Reception of one or more of a series of specific
pro-social messages derived from the responses
of the children‘during the interview, including L
one or more specified by Dr. Gordon L. Berry, /
Coordinator of the Advisory Panel.l The
messages included but were not limited to
those so specified. )

-- Misinterpretation or distortion of one or more
of the episode's pyo-social messages.

- ggrsonalization of the episode's pro-social | ;

- messages.

-=- Reception of an QXCranegus or irrelevant message --

that is, a message Qnrelaced to the pro~social 0 '

content of the program.

lThe Advisory Panel is composed of psychologists, social scientists

and educators. Dr. Berry, Assistant Dean of the Graduate School of
Education, UCLA, serves as both panel member and Coordinator.

v
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-— No reception of message. -

"No message" was the only coding category which could not be

double~coded with any other category.

Each questionnaire was coded by two independent coders. Results
were then compared. Such differences as existed were reconciled
by discussion between the two independent coders followed, if .

necessary, by discussion with the coding supervisor. Statistics

\

on intercoder reliability prior to such discussions are presépced
. . ! \
in the Technical Appendix. \\
Additionally, each message was coded for its source -- i.e., \\
whether the response was offered prior to presentation of visual
assists or after such presentation. The source of those responses
which children gave before being shown 'visual assists" were coded
as "unaided;" responses made after presentation of the '"visual \

. . B ) \

assists!' were coded as "aided." '

t
lThe coded questionnaires are available for inspection at Child
Research Service, Inc., 130 East 59th St., New York, N.Y. Names of
respondents have been removed to preserve anonymity of the children.

-
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!

PART I: .RECEPTION OF MESSAGES

4

1

Reception of Any Pro~Social Message ¢

. . \
The great majority of children in this study (about nine of every
ten) received at least one pro-social messagél from the particular

episode of HARLEM GLOBETROTTERS they viewed.

TABLE 1

MESSAGE RECEPTION, TOTAL SAMPLE
Received one or more pro-social messages - 87%
. Did not receive any pro-social message 13%

Base: 687

. This high level of playback of pro-social messages is consistent
with findings previously obtained from a study‘of another children's
program: FAT ALBERT AND THE COSBY KIDS. As was the case in that . \ 

study, this high level of pro-social message reception may be

explained by the following two facts:

1. Each episode of HARLEchLOBETROTTERS presents several
pro-social ﬁessages. In order for a child to be included
as having received any pro-social message,; it was

necessary that he or she play back only one such message.

The term "pro-social' is used to denote messages which are socially
valued séntiments. For example, "Don't lie or steal" would be a pro-
social message. Also included under the general aegis of '"pro-social"
are a few messages which are essentially informative -- e. 8> "Be
careful removing splinters."
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Y

\ 2. Most of thé messages presented to these children

were simpiy stated, were straightforward in meaning,
and likely to be relevant to their life experiences.

As indicated earlier in this report, it was plan;ed
that the HARLEM GLOBETROTTERS program would reinforce
already establishgd sbciai values rather than provide
new material to be lea;ged. In those instances where
pro-social messages were less sﬂraighcforward, or where
some greater dééree of abstract thinking wés required,
'Messages were n?c SO frequgncly rgceived by the

' chilﬂfen. These differences are reported later in

this document.

Four out of five (81%) of the children who played back any pro-social

message did so on a completely unaided basis.l

. =

lrhe distinction between unaided and aided response is stated above
on page 12. \
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Variation by Demographics
™ .

The first set of variables explored in the present study was

demographic: age, sex, city of residence, race and socio-economic

status.

_Analysis 0f these variables revealed that two demographic -
characteristics were significant in differentiating levels of

_pro-social message reception: age and socio-economic status.

Older children (10-11 years old) were more likely to play back at

least one"pro-social message than were younger ones (7-8 years old);

[N

middle class youngsters were more likely to do so than were lower

class children.l (See péble 2)

J

TABLE 2 .

RECEPTION OF PRO-SOCIAL MESSAGES
BY AGE AND SOCIO-ECONOMIC STATUS

Age of Child* Social Clags*=
7-8 10-11 Lower Middle
Bases: ‘ (298) '(389). (313) (342)
Received one or more
pro-social messages 81% - 92% 84% 91%
Did not receive any ’
pro-social messages 197 8% 167% 9%

*Chi Square., 17.95, probability < .00l
*%Chi Squaxel, 7.95, probability < .01

(32 children of unidentifiable social class are omitted
from the Table.)

1Social class was defined by local interviewers and supervisors
familiar with the neighborhoods in which the children lived. Where
there was no clear knowledge regarding social class, children were
left "unclassified" on this variable. Accordingly, 32 children
were not ddentified by social class. '
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None of the other demographic variables -- sex, race, or city of
residence -=- was found significant in differefitiating children

who received one or more pro-social messages. ’ '

Race had virtually no relationship to the reception of pro-social

meéséges: 86% of the black children and 897 of the white children

4

received one or more pro-social messages. The relevance of social

class rather than race was revealed by the fact that, regardless cf

the child's race, fewer lower;plass children played back a pro-social

message than did middle class children.l (See Table 3)

TABLE 3
RECEPTION OF PRO-SOCIAL MESSAGES h
BY SOCIAL CLASS* WITHIN RACE

White Black
sower Middle Lower Middle
Bases: (136)  (289) (177) (53)
Received one or more
pro-social messages 85% 91% 837% 947
Did not receive any !
pro-social messages 15% 9% 17% 6%

*32 children of unidentifiable social class are omitted
from the table.

\

\

lIn several ways these data are consistent witlt the earlier FAT ALBERT
study: age and socio-economic status affect response differences, while
sex and city do not. In one way, however, -the findings are dissimilar:
while in FAT ALBERT fewer black children received pro-social messages
than did white children, in HARLEM GLOBETROTTERS there is no signiticant
difference on this measure relative to race. The racial differences
fou.d in the FAT ALBERT study and not found in the present study may be
a function of the fact that in this study black children were interviewed
by black interviewers, while in the FAT ALBERT study all children were
interviewed by whites. As stated in the FAT ALBERT report: 'The degree
to which black children's responses may have been inhibited by white
interviewers cannot be determined."

<8
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Variation by Episode .

Although on average 87% of the children played back one or more
pro-social messages from the particular episode they viewed, there
were variations in message reception by specific episode. Both
the "Kindness' and '"Loyalty' episodes communicated pro-social
messages to fewer children than did ”Honesc&" and ''Safety."

N -

(See Table &)

TABLE 4
RECEPTION OF MESSAGES, BY EPISODE

"Honesty" ‘''Kindness' '"Loyalty'" "Safety'

Bases: (179) (165) (169) (174)
Received one or more

pro-social messages 93% 84% 81% 93%
Did not receive any

pro-social messages 7% 16% 19% B 4
Chi Saquare,, 18.378, probability < .001

—- 3’ -

~Number of Specific Pro-Social Messages Received Per Child

On average, each child played back 2.56 pro-social messages.

There was a tendency for the children who saw "Honesty' and “'Safety"

1

' \
to mention mqre pro-social messages than did the children who saw

. ‘ .
"Kindness" and "Loyalty." Thus, "Honesty'" and "Safety" not only
communicated pro-social messages to greater proportions of children,

but also stimulated more message playback, on average, per child.

(See Table 5)
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TABLE 5

AVERAGE NUMBER OF PRO~-SOCIAL
MESSAGES RECEIVED, BY EPISODE

. Per Child
"Honesty" 3.31 :
II‘Safet:y" 2.63
"Kindness" o 2.22 N
"Loyalty" 2.03
Base: ' 687

Variation by Non-Demographic Variables

The second set of variables explored (after demographics) included

"viewing frequency," "liking of the program'" and "interest in sports.

Y

Viewing Frequency /

1

It might be expected that loyal viewers of’the HARLEM GLOBETROTTERS

program (i.e., those who
have been more likely to
had become accustomed to

knew what to expect from

said they watch i%\"Every Saturday') would
receive pro-social messages because they
the format of the program and, as it were,

its variety of recurring elements. As

Table 6 reveals, however, this was not the case.
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TABLE 6

PRO-SOCIAL MESSAGE RECEPTION
BY VIEWING FREQUENCY OF SHOW

View "Every View Less

Saturday" Often -
Bases:* (246) (435)
Received one or more
pro~social messages 85% 89%
Did not receive any -
pro-social messages 15% 11%

*6 children did not state how frequently they viewed the
program.

Ratiné of Particular Episode, and Interest in Sports

W -

In similar vein, it might reasonably be expected that children

~ who gave the episode they viewed the highest ﬁossible rating, and

those who were particularly interested in stories about sports or
sport personalities, would be more likely to receive pro-social
messages than children who enjoyed the program less or had less

.- interest in sports. As Table 7 indicates, neither of these

hypotheses was confirmed.




TABLE 7

PRO-SOCIAL MESSAGE RECEPTION BY
PROGRAM RATING AND SPORTS INTEREST

Rated Program Episode* Interest Rating-Sports

llsll "4/3/2/1"- llsll ’.'4/3/2/1"

" Bases:*#% (506) (77) (330) (355)

" Received one or more -
pro-social messages 87% 917% 85% 90%
Did not receive.any -
pro-social message 137% 9% . 15% 107

*It should be pointed out that only 2% of the children gave an unfavorable
rating ("1" or "2') to the particular episode they viewed.

**Five children did not rate the episode, and two did not rate sports
interest.

B

&
N
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Distortion or Misinterpretation of the Pro-Social Message

Practically none of the children (only 2%) distorted or misinterpreted

o :

rad
the pro-social messages from the HARLEM GLOBETROTTERS episode they
watched, and only three (less than 0.5% of the children) received
only a distorted message. The few distortions were more or less

fl

evenly spread among different démographic groups.,

-
-

As Table 8 reveals, virtually all of the distortions occurred in

respouse to "Honesty" and "Safety."

TABLE 8

DISTORTIONS OF PRO-SOCIAL
MESSAGES BY EPISODE VIEWED

- (Base) * % Distortions

"Honesty" - (179) 4
"Kindness" (165) 1
"Loyalty" (169) -
"Safety" (174) 3

Most of the few distortions involved taking some element of the
program absolutely literally, without making allowances for Ehe irony
aﬁd'jescing that is characteristic of the Globetrotters' humor. Tﬁus,
four children reported that the ”Séfety" episode taught that splinters
should not be removed with a pin, unless it was a safety pin, and

five said the '"Honesty" episode indicated that anyone who r;CUrned

found money would receive double the amount as a reward.

p




Personalization -of Pro-Social Messages

As mentioned earlier, a distinction was made between those
//

messages which a child me;é;y received and played back as such

and those which he or she went on to relate to his own personal

experience. Such spontaneous personalfiacion of pro-social

méssages wag rare, occurring‘at about the same low rate as /
distortion. Altogether, 19 children (3%).internalized at least

one of the pro-social messages receiv;d. The only pro-social

message personalized by as many as 1% of the children (4 boys

and 3 girls) was "be kind, considerate, nice, etc."

‘\\

€
e
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Reception of Central Pro-Social Messages

Each of the four episodes of the HARLEM GLOBETROTTERS had a central
theme, denoted by the one word title of the episode -- "Honesty,"
1

"Kindness," etc. In each of the episodes brief skits were intended

to communicate certain specific messages bearing on this central

theme. Listed below are the elements of the central theme of each

episode which were played back by various proportions of the children.l

‘Honesc2

—-- Don't steal; don't keep other people's things.
-- Don't lie; tell the truth.

- Honesty pays.

—--  Be honest (not further specified).

-- Other honesty. |

Kindness
- Be kind, considerate, nice, friendly, etc.
.-~ Do good deeds; help, rescue people.

- Kindness pays.

- Be kind to animals. '
-- If you make a mess, clean it up.
—-— 'Don't eat in bed.2 -

-- 'Other kindness.

lRecepcion rates of these individual messages aré discussed later
in the report (p. 29 ff.).

/
2All the Globetrotters are Cypicaf&y shown sleeping in a communal
bed. "Eating in bed" is therefore an anti-social act which annoys
o other people.

* B 1+
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-~ Be loyal to friends.

--  Be loyal to family.

--  Be léyal\(not further specified).
-- Loyalty pays.

-- Be loyal to country.

--  All other loyalty.

Safety

-- Burning cigarettes can cause fires; don/t play with
matches; keep shoes on near burning thlngs. ' .

-— Be careful with medicines you find; don'c take pills
from unmarked bottles.

- Watch out where you put your stuff; don't leave toys
on steps. /

-- Don't play around with electric wires.

- Be careful with splinters; don't take splinters out
with a pin.

--  Be careful, be safe (not further/specified).

'
’

!

--  Other safety.

Altogether 70% of the children played back at least one

element in the central theme of tlie episode they saw.

As was the case in reference td.pro-social messages in general,

i

four out of five (82%) of the children who played back any element

of a central theme did so on a qoﬁpletely unaided basis.2

1Children often used some words other than "loyalty" in expressing

these concepts, e.g., "be true," "be faithful," "stick to" or "stand [
up for" others, etc. Language of this sort was frequently used in /
expressing the concept that one should preserve, rache1 than undermine,
established relationships. /
2 i

The distinction between unaided and aided response is stated on page 12.

SG

'
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Variation by Episode

In response to three of the four episodes, most children received
one or more of the components of the central message of the episode

they viewed. One of the four episodes ("Loyalty") generated

markedly less reception of the central pro-social message.

TABLE 9

RECEPTION OF ONE OR MORE
ELEMENTS OF CENTRAL THEME

' ’ (Base) % Receiving
"Honesty" (179) 74
"Kindness" . (165) - 80
"Loyalty" (169) | 41
"Safety" (174) 84

In the opinion of the research team, the lesser success of
"Loyalty" in communicating its central theme was due largely to
the fact that the concept of loyalty is considerably more abstract
than are the concepts of kindness, honesfy, and safety. This
opinion is supported by variations among subgroups, as described

’

in the next section.




S
- B B
n A

- 26 -

Variation by Demographics

As in the case of pro-=social messages in general, for all four
%
episodes combined, older children (78%) more often received an

element of the central theme than did younger children k59%).l

" Further, as Table 10 indicates, the age difference was \
particularly marked in the case of the "Loyalty' episode. Since
the concept of loyalty was conceptually more difficult than the
other central themes, it is reasongble that younger children

should have had relacively more difficulty in grasping it.

-

1chi Square, 29,999, probability < .0OL.

1
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TABLE 10

CENTRAL MESSAGE RECEPTION BY
AGE OF GHILD AND BY EPISODE

7-8 Years 01d 10-11 Years 01d

'Honesty"

Bases: (78) (101)
Received element of central message 67% 80%
Did not receive central message 33% 20%

Chi Squarei 4,285, probability < .05

.

"Kindness" .
Bases: ) (64) (101) 3

Received element of central message 67% 88%

Did.not receive central message 33% 12%

Chi Squarel 10.727, probability < .01

"Loyalty" '

Bases: (75) (94)
Received element of central message 237% 567% ‘
Did not receive central message ’ 77% 447 )

Chi Square, 19.640, probability < .001

"Safety" )
Bases: ' (81) (93) ~- )
Received element of central message 79% 887%
Did not receive central message 217 12%
Chi Square, 2.738, N.S.

1
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ﬁiddle class children (78%) were more likely than lower class .
children (63%) to receive at least one element of the cehtral
message,l and girls (74%) were more likely than boys (66%) to
do so.2 As was the case for overall reception of at least one
pro-social aessage in general, there were no differences between

white children, (70%) and black children (70%) in reception of at

least one elem;SK\in the central message.

lChi Squarel 16.032, probability < .00l for all episodes combined.

2Chi Squarel S.835,Eprobability < %05 for all episodes combined.

2

&
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Reception of Specific Pro-Social Message:

<

"Honesty' Episode

t,
As previously stated, three oué of every four children received
one or more elements of the central message from the '"Honesty"
episcde. The two most frequently played back themes were "Don't
, steal, don't keep other people's things" and "Don't lie, tell
the truth." 1In close third place in terms of frequency of
mention was ''Honesty pays."

e ~
TABLE 11

SPECIFIC MESSAGES FROM "HONESTY" EPISODE

Base: 179 %

“

Elements of "Honesty' Theme

Don't steal; don't keep other people's things 58
Dor.'t lie; tell the truth ’ 47
Honesty pays 41
Be honest (not further specified) J 27

" Note: Total exceeds 100% due to multiple responses.

T e T -
S,

4.-—/ .
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Various other pro-social messages, not subsumed by the "Honesty"

theme, were received and played back by 10% or more of the
o

1

cliildren. /
. Nz
\,:.
Base: 179 A
Be kind, considerate 47
Do good deeds ‘ 41 \
Kids are as worthy as grownups To22
Don't help if help is not wanted 19
Don't engage in physical violence 12 ‘
Don't ;ten to bad men 10

Note: Total exceeds 100% due to multiple responses.

"Kindness'" Episode

Approximately eight of every ten children (84%) received one or

—— oo _.___more_pro-social messages from. the 'Kindness'" episade._The specific_

messages most often received (all eiements in che "Kindness" theme)

are cited in Table 12.
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TABLE 12

SPECIFIC MESSAGES FROM "KINDNESS'" EPISODE

Base: 165 %

Elements of "Kindness' Theme

Be,kind, considerate, nice, friendly, etc. 65
Do good deeds; help, rescue people . 42
Kindness pays ) 41

Be kind to animals 20

Note: Total exceeds 100% due to multiple responses.

No other pro-social message, either within or outside the central
theme, was mentioned by as many as 10% of the children who viewed

the "Kindness" episode.

"Loyalty' Episode

As stated earlier, the "Loyalty" episode was least successful of
the four episodes in comﬁunicacing any element of its central
theme (41%). A relatively small proporc;on of the children (less
than one fifth) played back any one of the specific elements which
comprise the central theme. On the other hand, there were
secondary themes, easier to understand and to play back to

interviewers, which achieved higher response levels, notably:

"Be kind, cunsiderate' (63%) and ''Be honest'" (20%). (See Table 13)

43
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TABLE 13

SPECIFIC MESSAGES FROM "LOYALTY'" EPISODE

Base: 169

Elements in "Loyalty" Themel

Be loyal to friends

/

- Be loyal to ‘family
I
z

o Loyalty (not furchgf specified)

Loyalty pays .

’

£
Be loyal to codntry

Other Pro-Social Messages

ot
H

Be honest, tell the truth, don't lie

Don't hurt other people; don't engage in
physical violence

Work; don't be lazy

Don't be greedy, selfish, stingy; share
the money

-~ = ——————Virtve-(other-than—loyalty) pays ~
Be obedient; mind your parents

Be brave; speak up

o

s

Be kind, considerate, friendly, nice, etc!

19 .

17

12

63

20

15

14

11

1See footnote on page 24 above regarding language/aCCually used
by children in expressing the concept of "Loyalty'.
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"Safety' Episode

As stated earlier, almost all children (937%) received one or more

" This episode presented a

pro-social messages from ''Sa” .y.
relatively large number of ,pecific safety hazards which children
should be aware of and .ould overcome. It seems likely that each

child selected from the array the one or ones which, presumably,

had the greatest personal relevance.

TABLE 14

SPECIFIC MESSAGES FROM "SAFETY'" EPISODE

Base: 174 - %

Elements in ''Safety" Theme1

pon't play with matches . 39
Don't take pills from unmarked bottles 37
Don't leave toys on stéps 28
Don't play with el%é ric wires : 22
pon't_take splinterL ut with pins 8
Safety (not furcheryspééfﬁied) 6

Other Pro-Social Messages

Be kind, considerate, nice, friendly 40

Work, don't be lazy; it's not fair for one person

to do all the work 29
Don't argue; everyone is entitled to their opinion 11
Take good care of yourself; eat well, don't get sick 9

Don't hurt other people; don't engage in pHysical
violence 6

Note: Total exceeds 100% due to multiple responses.

For fuller statement of elements in Safety theme, see page 24.

B3
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Recurring Pro-Social Messages

Certain messages were communicated by several of the GLOBETROTTER
episodes. The most common of such 'recurring pro-social messages'

are liQCed in Table 15.

Coming through with the greatest frequency were the 'golden rule"
messages -- "be kind, considerate, nice, friendly" and "do good

deeds; help, rescue peopie." Also relatively widely received were

messages dealing with the desirability of being honest (not stealing,

not lying, returning found property, just being "honest,"

etc.) and
the message that virtue (kindness, honesty, loyalty, or whatever

"virtue) pays off -- not merely by being its own reward but also as

a means to material reward or other worldly gratification.

A smaller proportion of children received the message that work is
valued above indolence. One in ten was reminded not to do bodily

harm to another person; this particular message was mostly voiced.

as disapproval of an incident, common to the opening minutes of all
GLOBETROTTER episodes, in which a child deliberately hits one of the

Globetrotters on the head with a basketball.

N
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TABLE 15

MESSAGES RECEIVED FROM MORE THAN ONE EPISODE

Message

Be kind, considerate,-
friendly, etc. i

Do good deeds; help,
rescue people

Be honest
Virtue pays off

Work; don't be lazy

von't hurt anyone;
don't express
physical violence

*Figures
part of

central theme.

Episodes Message Was
Received from

"Kindness," "Honesty,"
"Loyalty," "Safety"

"Kindness," "Honesty"
"Honesty," "Loyalty,"
"Kindness"

"Honesty," "Loyalty,"
"Kindness"

"Loyalty," "Safety"
"Kindness," "Honesty,"

"Loyalty," "Safety"

(Base)

(687)
(344)
k513)

(513)

(343)

(687)

Proportion of Children

Who Had a Chance to Re-

ceive and Who Received
the Message*

7%

53

41

35

33

22

10

YA

(50)

(41)

(14)

(-=)

(22)

(10)

in parentheses refer to episodes in which the riessage was not
the central theme.

the messages about a virtue's paying off was an element of a
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Reception of "Irrelevant' Messages

Roughly one-third (35%) of the children received an "irrelevant" -

\

message from the episode they saw. Virtually all of the messages

designated as "irrelevant" were either "You can learn to play

basketball” or "You can learn to spell." These two messages may

have been fostered by two skits in the program: (a) each episode

began with the spelling out, albeit erroneously, of the word which

was its central theme; and (b) each episode presented the Globetrotters

displaying great virtuosity with a basketball.

While it is conceivable that the GLOBETROTTERS might inspire a

child yith a desire to learn to play basketball or to spell, the

program was not intended to give instruction in either skill, and

does mot appear capable of doing so. Accordingly, those children

who claimed to have learned such skills received erroneous or

irrelevant messages.

f

As Table 16 indicates, reception of irrelevant messages was more

common among younger children, among black children, and among

lower class children, than among their counterparts.

This pattern

is in marked contrast with that which prevailed for the central

theme and other pro-social messages: older and middle class children

were more likely than their counterparts to receive such messages,

and no difference by race was observed.
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N TABLE 16 ' '
k RECEPTION OF IRRELEVANT MESSAGES
BY AGE, RACE AND SOCIAL CLASS
: 7-8 10-11* White Black** Lower Middle¥#**
Bases: (298) (389)  (450) -(237) (313) (342)

Received irrelevant
message 397% 31% 30% 43% 42% 28%

Did not receive
irrelevant message 61%  69% 70% 57% 58% 72%

5.733, probability < .05 °
12.427, probability < .001
14.921, probability < ,001

*Chi Square
**%*Chi Square
**%*Chi Square

= e

As mentioned earlier, fully four out of five of the children who
received a pro-social message, including the central message, did

so on an unaided basis. Reception of an "irrelevant' message was

more dependent upon visual aids: 45% of the children who received
either the "You can learn to play basketball" or the '"You can learn
to spell" message, did so after seeing the four pictures; One of
ghe pictures showed a Globetrotter holding up the letter "A,'" and
another showed a character in the program holding a basket:ball.l

These pictures apparently stimulated ideas about leérning spelling

or athletic skills in the minds of some of the viewers.

The fact that 35% of the children received irrelevant messages is,

of course, not to be construed as indicating that they did not also
AN

receive pro-social messages. Indeed, as reported earlier, 87% of

the children received one or more pro-social messages from the

episode they viewed.

lThe pictures are in Appendix B.
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PART II: TIMAGE OF THE\ GLOBETROTTERS

At the end of the discussion of the GLOBETROTTERS, the children
were asked: '"Suppose some friend didn't know anything about the
Harlem Globetrotters. What would you tell that friend about them?
What kind of people are they?" The answers to

appear in Table 17.

TABLE 17

IMAGE OF THE HARLEM GLOBETROTTERS

Base: 687 %
Théy are basketball players; they play
/ basketball; they do basketball tricks _ 81
They're funny, act crazy, make you laugh,
act silly 61
1'd tell them about the show; it's good;
what time it's on 56
They 're good, nice, friendly people 53
They're b%ack/colored 22
They do tricks, tricks on each other
_(no mention of basketball) 7
They're tall 3
They're men 2
Other 7

\

Four out of five children spontaneously identified the Globetrotters

as basketball players; three out of five thought of them as amusing ~-
"They make you laugh," and more than half identified them as being
pleasant and helpful people. One in five of the children spontaneously
mentioned qheir race.

{":‘(\

oo ?
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Variation by Demographics

Mention of the humor and zaniness of the Globetrotters wa. more

common among middle class than among lower class children (68% vs.
t

1

)

58%)~ and more common among white than among black chiidreq (69% vs.

oy 2 . .
46%).” There were no differences between older and younger

children or between boys and girls in the proportion mentioning

the "funniness' of the characters.

Older children, on the other hand, were more likely than yohnger
children (59% vs. 46%) to volunteer the friendliness and goodness

of the characters.

The only other significant demographic difference‘in perception
of the Globetrotters was the difference in perception of race
volunteered by white vs. black children: 29% of the white
children and only 10% of the glack children spontaneously

4
mentioned the race of Globetrotters.

1

Ychi Square, 14.397, probabilXty < .001
%chi Square, 35.574, probability < .001
3(‘-hi Squarel 11.409, probability'< .001
“ehi Square, 32.322, probability ! .001
53
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l
DENNIS PROJECT - GL
CRS #5042 a

CHILD RESEARCH SERVICE, INC.
ID #:

CITY:

LOCATION:

EPISODE:

DATE:

R: W 7 -1
B -2

SEX:

AGE:
7 YEARS OLD

8 YEARS OLD
*9 YEARS OLD
10 YEARS OLD

11 YEARS OLD

[F 9 YEAR OLDS ARE INELIGIBLE]

SES:

TIME STARTED: TIME ENDED:

9 -1
-2
-3

INTERVIEWER'S NAME:

HI! MY NAME IS

WHAT'S YOURS?

{Record full name of child)

ERIC | 56

Aruitoxt provided by Eic:

~——




la. I'VE BEEN TALKING TO SOME CHILDREN IN THE NEIGHBORHOOD ABOUT
T.V. SHOWS. DID YOU WATCH TV TODAY?
YES 11-1
N\ . " NO -2 (If no, terminate interview.)
1lb. I'D LIKE TO FIND OUT THE SHOWS YOU WATCHED TODAY.

(Hand~card "A" through "E" to child one at a time; rotating
from child-to child. For each card ask:)

DID YOU WATCH THIS SHOW TODAY?

(Record answers below.
watched as you record it.)

Mention name of proqrams they have

¥os  NO
A. SCOOBY DOO 12-1 =2 ;
B. PARTRIDGE FAMILY 2200 A.D. 13-1 -2
C. VALLLY OF THE DINOSAURS 14-1 -2 )
D. HARLEM GLOBETROTTERS POPCORN
MACHINE 15-1 -2
E. U.S. OF ARCHIE 16-1 -2

(IF CHILD HAS NOT WATCHED THE HARLEM GLOBETROTTERS TODAY, TERMINATE

THE INTERVIEW)

, 2a. I WANT TO TALK WITH YOU ABOUT THE T.V. SHOWS YOU'VE BEEN
; WATCHING SINCE SCHOOL STARTED.
K ABOUT HOW OFTEN DO YOU WATCH THE U.S. OF ARCHIE SATURDAY
SHOW? DO YOU WATCH IT: (Read list)
EVERY SATURDAY 17-1
cee NEARﬂQ\ VERY SATURDAY -2
... ONCE INE;\ﬁnigE -3
HARDLY EVER -4
2b, AND ABOUT HOW OFTEN BQ YOU WATCH THE HARLEM GLOBETROTTERS

SATURDAY SHOW?

DO YOU\QQ?CH IT: (Read list)

EVERY SATURDAY 18-1
NEARLY EVERY QKTURDAY -2
\ N
' ONCE IN A WHILE -3
HARDLY EVER -4
\ -
N\
\
o \\\ )
AY
l':'lq \
7y \

PAFulToxt Provided by ERIC




ERIC

Aruitoxt provided by Eic:

3. . HERE IS A CARD WITH FIVE DIFFERENT PICTURES ON IT.
(Hand card "3a" to child, read the descriptions below.
Read each one separately and make sure child understands
the rating scale.)
XXXXX THYIS IS THE HAPPIEST CHILD. THERE ARE FIVE STARS
UNDER HIM. THIS MEANS THAT YOU LIKE SOMETHING
VERY, VERY MUCH.
PRETTY-MUCH.
XXX AND THIS PICTURE, WITH THREE STARS, MEANS YOU LIKE
IT SO-SO.
! XX THIS PICTURE, WITH TWO STARS, MEANS YOU DON'T REALLY
L1KE SOMETHING BUT YOU DON'T REALLY HATE IT, AND
X THIS ONE, WITH ONE STAR, MEANS YOU REALLY DON'T LIKE
IT. :
PRACTICE EXAMPLE
a. IF YOU HAD TO GO TO BED AT 6 O'CLOCK EVERY NIGHT, HOW
MANY STARS WOULD YOU GIVE TO THAT IDEA? {(Circle number
of stars.)
-5 -4 -3 o -2 -1
NOTE: If child gave "1 or .2 stars," skip to Q. AZ. If chiid gave
any other response, ask practice examples b. and c¢. before
going to Q. AZ. !
b. SUPPOSE YOU COULD HAVE ANY PRESENT YOU WANT, HOW MANY
S3TARS WOULD YOU GIVE TO THAT IDEA? {Circle number of stars.)
-5 -4 -3 -2 -1
1)
C. 1F YOU HAD TO GO TO SCHOOL EVERY DAY OF THE WEEK ALL
YEAR ROUND, HOW MANY STARS WOULD YOU GIVE TO THAT IDEA?
{Circle number of stars)
-5 -4 -3 -2 ~1
AZ. NOW I'D LIKE’TO KNOW WHAT THINGS CHILDREN YOUR AGE LIKE TO

HEAR ABOUT OR READ ABOUT. I'M GOING TO READ A LIST OF
DIFFERENT SUBJECTS. FOR EACH, TELL ME HOW INTERESTED YOU |
wouLD BE IN HEARING MORE ABOUT IT. i

REMEMBER, FIVE STARS MEANS YOU WOULD LIKE IT VERY, VERY MUCH,
FOUR STARS MEANS YOU wWOULD LIKE IT PRETTY MUCH, THREE STARS
MEANS YOU WOULD LIKE IT SO-SO, TWO STARS MEANS YOU WOULDN'T
REALLY LIKE IT, BUT YOU WOULDN'T REALLY HATE IT, AND ONE
STAR MEANS YOU REALLY WOULDN'T LIKE IT.

LET'S START WITH (Read first subject on list, get response
and continue for all subjects below)...

...STORIES ABOUT THINGS THAT HAPPENED IN THE UNITED STATES
MANY. YEARS AGO.

19 -5 -4 -3 -2 -1
...STORIES ABOUT WILD ANIMALS OR PETS.
20 -5 -4 -3 -2 -1
...STORIES ABOUT SPORTS AND FAMOUS SPORTS PEOPLE.

21 -5 -4 -3 -2 -1

XXXX THTIS PICTURE HAS FOUR STARS. IT MEALS YOU -LIKE IT
f




AZ. (CONT'D)
- ... STORIES ABOUT FAMOUS EXPLORERS IN AMERICA.

22-5 -4 -3 -2 -1

. .STORIES ABOUT DINOSAURS AND CAVE MEN.
23-5 -4 -3 -2 -1

. .STORIES ABOU1T AMERICA SINCE THE BEGINNING OF THIS COUNTRY.

fy

24-5 -4 -3 -2 -1

. .STORIES ABOUT SPACE TRAVEL.
25-5 -4 -3 -2 -1

. .ADVENTURE STORIES.
26-5 -4 -3 -2 -1

..STORIES ABOUT FAMOUS AMERICAN MEN AND WOMEN IN THE PAST.

27-5 -4 - -3 -2 -1

3a. NOW, LET'S TALK ABOUT THE HARLEM GLOBETROTTERS SHOW YOU
WATCHED TODAY. POINT TO THE PICTURE WHICH SHOWS JUST HOW

. YOU FEEL ABOUT THE PROGRAM YOU SAW TODAY. (Circle number
of stars.)

28-5 -4 1 -3 -2 -1

3b. WHY DO YOU FEEL THAT WAY ABOUT TODAY'S GLOBETROTTERS SHOW?

Sujgested probes to follow initial response - where
appropriate:

- What, if anything, was there about the show that
you did not 1like?

- What, if anything, was there about the show you liked?

(Note: 1If incidents in show are mentioned, use sequential
numbers to identify each.)

. : 29-

30~

. 59
ERIC

Aruitoxt provided by Eic:




3c. {tand card "3c¢".) LOOKING AT THIS CARD, WHO DO YOU THINK
WOULD LIKE TODAY'S HARLEM GLOBETROTTERS SHOW THE MOST?
(Read list, record below.)

...SOMEONE OLDER THAN YOU 31-1
.. .SOMEONE YOUNGER THAN YOU -2
...SOMEONE YOUR AGE -3
! [
3d, (Hand card "3d".) AND,” LOOKING AT THIS CARD, WHO DO YOU

THINK WOULD LIKE TODAY'S HARLEM GLOBETROTTERS SHOW THE MOST?
(Read list, record below.)

.Boys 32 -1
.Girls -2
4. WHAT( ELSE) WAS THE GLOBETROTTERS' SHOW ABOUT TODAY?

Suggested probes:

- What were some of the things that happened?
- What other things happened on the show?

- What other parts do you remember?

(NOTE: Use a number to identify each separate incident descraibed.
If i1ncidents were mentioned in 3B, continue with sequential
numbering.)

33-

34-

35-

36-

37-

ERIC

Aruitoxt provided by Eic:




4.

(Cont'd)




ERIC

Aruitoxt provided by Eic:

WHAT WOULD YOU SAY WAS THE POINT OF TODAY'S SHOW.

WHAT WAS THE MAIN IDEA?

Suggested probes:
a. What was the show talking about?

b, Was there any idea that came up a couple of times?

A4

I MEAN,

38-

39-

o

b
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6. Refer back to answers given by child to Questions 3B and 4. Ask
Question 6, about each part of the show the child mentioned 1in
those two questions.
A LITTLE WHILE AGO, YOU TOLD ME ABOUT THE PART WHERE
WHAT WAS THE POINT OF THAT PART? YOU KNOW -- THE MAIN IDEA?
(Record answers below and continue for each part.)
Part of Show Main Point
l'. 41 -
42-
- 43-
i
Part Of Show ’
2. (Main Point)
i
t
~
Q Q)vj
ERIC . 2




6. CONTINUED

Part of Show

(Main Point)

(Main Point)




o

O

ERIC

Aruitoxt provided by Eic:

6. CONTINUED

Part Of Show

-

w

(Main Point)

6. (Main Point)

T 63

10.




O

ERIC

Aruitoxt provided by Eic:

(Show Card 7.) LET'S LOOK AT EACH OF THESE PICTURES ONFE AT
A TIME. WHAT PARTS OF TODAY'S SHOW DO T#EY REMING YOU OF THAT

WE HAVEN'T TALKED ABOUT ALREADY?

Probe:* Tell me about that part
Wwhat else? What other parts of the show do these
pictures remind you,of?

Note: As you did in Questions 3B and 4, use numbers to
identify each incident describedA. Start with
number "1" again.)

50~

51-

52-

53~

54~




8. (Refer back to ecach incident described in Question 7. Ask
8 about each incident mentioned in Question 7.)

A LITTLE WHILEL AGO, YOU TOLD ME ABOUT THE PART WHERE

WHAT WAS THE POINT OF THAT PART? YOU KNOW =-- THL MAIN IDVA?
(Record answers below and continue for each part.)

s Part of Show
1. Main Point 55—
‘-
.
57~
\
v

Part Of Show

2. (Main Point)

ERIC

Aruitoxt provided by Eic:




8. CONTINUED

{Main Point)

(Main Point)

|
13. |
|
|
)
|




. /
9at DID ANYONE IN THE SHOW DO ANYTHING YOU THINK WAS BAD OK NOT NICE?
(Suggested Prcbes: What was that and ghl_ugg_L;_bag?)\

%B'

. 59- |
\ *_ 3
| S
: |
— - I L e T2 mase .
—t
|
Sb, DID ANYONE IN THE SHh7W DO ANYTHING YOU THINK WAS RIGHT OR NICE TO
. DN? (Wrat -vas that a ) why was it right?)
1. .
\ _ 61~
' . 62-
. 63—
)
ks
‘ .
~— .- -
64
. 14.
Q ! ’
&Hﬂiéﬁﬁﬂ T




10a.

10b.

11.

12.

ERIC

v

SUPPOSE SOME FRIEND DIDN'T KNOW ANYTHING ABOUT THE HARLEM
GLOBETROTTERS. WHAT WOULD YOU TELL THAT FRIEND ABOUT THCM?

64-

65~

66-

WHAT KIND OF PEOPLE ARE THEY?

1

TODAY'S SHOW WAS SUPPOSED TO TEACH CHILDREN |SOMETHING.
DO YOU THINK IT WAS .\’I‘RYING TO TEACH THEM? |
\ .

!

| 67-

WHAT

68-

/ 69~

»

»/'
DIC YOU WATCH TODAY'S SHOW ON A BLACK & WHITE TV OR ON A

COLOR TV? /
Black & White 70-1
Coler -2 /
' H
70 y

15.

<




NOTE: THIS CONCLUDES THE QUESTIONNAIRE

ON THE GLOBETROTTERS. IN THE ACTUAL

INTERVIEW SITUATION CHILDREN WERE HERE
ASKED SEVERAL QUESTIONS FOR A COMPLETELY

DIFFERENT STUDY.

ADDRESS

PHONE NUMBER
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TECHNICAL APPENDIX




INTER~-CODER RELIABILITY

Verbatim responses were coded independently by two coders, who
thereafter discussed and resolved any differences between them,
or, if necessary, sought resolution from the coding supervisor.
The two coders were drawn from a pool of six and thus consisted

of changing pairs.

In the interests of methodological inquiry, the original coding
sheets of rhe two coders, as they existed before any discussion

and resolution of differences,,were preserved and compared in the
case of two of the four GLOBETROTTER episodes subjected to research.*
Logistical problems had made it impossible to perform such a

comparison in the case of the first two episodes.

The test of inter-coder agreement employed was "Pi," as fully
described in William A. Scott, "Reliability of Content Analysis;

The Case of Nominal Scale Coding," Public Opinion Quarterly,

XIX, 3 (Fall, 1955). This statistic takes into account the number
of categories in the code structure and the frequency with which
each was used. Like many other coefficients, it allows for a range

of 0.0 (no agreement) to 1.0 (complete agreement).

Reliability coefficients were computed for each message, and for
each net of message categories. The averages of all such coefficients
for the two episodes tested, '"Loyalty'" and "Safety," were .95 and

.94 respectively.

*In both cases, the first 25 questionnaires were used for coder
training and were therefore not included in the reliability test.
e
s
Py -




