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tit is ADVERTISING & MARKETING

Author Date Pub.
The Center for Cassette Studies, Inc.

Pubuisher 8110 Webb Avenue, North Hollywood, CA 91605

8 SaTeacher or Student Material Student Coat $12.95 Length 28 minutes

Grade Level Secondary /Collegiate /Adult Suggested Time of Ues

OBJECTIVES:

SUMMARY DESCRIPTION: Experts discuss the importance of advertising to the
economy. The importance of strong management and of test marketing is emphasised,
and determination of the advertising budget is discussed.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title AMERICAN MARKETING

Author William J. Shultz

Publisher Wadsworth Publishing San Francisco, CA

Teac;%3r or !terial Student Cost Length 655)ages

Date Pub. 1961

Grade Level Conegiate

OBJECTIVES:

Suggested Time of Use 1 sem.

SUMMARY DESCRIPTION: Thi2 book covers the "whys" of marketing as well as its
"whats" and "howl." Besides gainirg an understanding of marketing activities,
one learns about the business or,!anizations that perform these activities.

AVAILABLE IN3TRUCTIV i4ATERIAL AND TESTS:

-3)1-



ritle---UALLWQLEAMETIL.
Author. John M. Ivancevich and Jams lie Donnellx Data P, b.,

Publisher Richard D. Irwin. 14c.. 131:3 Ridga Roxi,_liortewoori. II, 601.90

Teacher or Student Material Student Cost...0a. Length _39Z_paftes,.

Grade Level Collegiate Suggested Time of Una. 1 cll.

OBJECTIVES:

SUMMARY DESCRIPTION: This book has been written for use 2.3 an intrfdlIct^r,
textlxsok for czliege and university courses in marketing problems, maint!
policy, marketing management, quantitative analysis for rarketing and rl.rketirg
planning. It is oriented toward the factors in marketing decision mr%Inl
can be qualified.

AVAILABLE INSTRUCTOR MATERIA.: AND TESTS: Instructor's Manual

Title ANALYTICAL MARKETING

Author

si
Preime and Leonard S. Simon Date Pub...1970

Publisher Harcourt, Lrace & World, Inc., 750 Third Avenunajts York. NY tQOt7

Teacher or Stuien, .:aterial Student Cost- Length. 1).6 pa.acts.

Grade Level Collegiate Suggested Time of Uee_ 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: Analytical Marketing is not intended to be mer:ly v-tvey
of management science applications in marketing, although a great many ap-34^%ttoas
are covered. Rather, it is designed for the student who wishes to investiaate the
structure of represent:tive marketing models, to determine the critical fn1411 in
their design and application, and to assess their adequacy.

AVAILABLE INSTRUCT'', MATERIAL, AND TESTS:

-334-
16



Title APPLICATION OF MANAGEMENT SCIENCE IN MARKETING

Author David B. Montgomery and Glen L. Urban Data Pub. 1970

Publisher Educational Book Division, Prentice-Hall, Entlewood Cliffs, 113 07632

Teacher or Student Material Student Cost Length 461 pages

Grade Level Collegiate Suggested Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: Interprets a variety of examples involving the newest and
most promising models of management science applications. The book is problem-
centered rather than technique-centered, and encourages new and imaginative ideas.
It emphasizes marketing problems and the development of models to solve them.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title ATTITUDE MEASUREMENT FOB MARKETING STRATEGIES

Author_ G. David Huthes Date Pub. 1971

Publisher Scott, Foreoman and C)., 1900 East Lake Street, Glenview, IL b0025

Tee:char or Student :terial Student Cost $3.95 Length 177 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Applications and limitations of attitude measurement are
presented to aid the marketing strategist in becoming a sophisticated consumer of
attitudinal research, able to intnlligently contract for research, and evaluate
data collected by others before making a decision. The text lends insiet into
the problems of planning attitudinal research.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

-335-



This f, BAQC BriUdgrada...1.11_212Z.,:a121L

.:4thor Date Pub.119.
American Marketing ASSOCiatiOn

-:...blisher 230 North MichirAn Avenue,__Chicago, IL

'1.-,her or Student Materidl_ Doth cost_i6.0 Length 182 pages

:r_zde Level Collegiate Suggested Time of Use
I.

.5,'ECTIV'S: To provide an up-to-date annotated set of references in the area of
marketing research.

ft,'.'kfiVAR1 T3DLTRIPTION: Includes not only references pertaining directly to mar-
kezing research, but also references dealing with concepts and methods in related

ciirectly applicable to marketing problems. Accordingly, this bibliography
,t,.:.,.rflpts to bring together the principal literature of current interest from a
wiae variety of sources.

AVAILABLE INL:TRUCTCR MATERIAL A:y:3 TESTS:

: 0 B ':3IC CONL,z,PL-j, DECISICN3 AND STRATki;CIES

iiich,..rd P.. ar.d Edward W. Cundiff Date Pub. 1971

i e ie r Enalewoca Cliffs, NJ 07632

L't :4-i . er Coat Length 627 paffes

Level

EJECT rvEs;

Suggested Time of Use 1 seri.

e.:.4YARY .7)Es,7qr Tr-'N:
Offer:. a solid foundation marketing concepts and a com-

cxplanatl..n :,f marketing problems and research. The interpretations are
lucid and logical, with many descriptive examples based on recent marketing pro-
(.!,:ciures. Provides complt:v.1 coverage of the broad subject of basic marketing.

AVAILABLE INSTR lk,4;;;-!rqA! AND TESTS:

-336-



Title !v1ARKETINGs A MANAGERIAL APPROACH

Author E. Jerome McCarthy and A. A. Brogowicz Date Pub. 1971

Publisher Richard D. Irwin, Inc. laiti Ridge Road, Homewood, IL 60430

Teacher or Student Material Student Cost Length

Grade Level Collegiate/Adult Suggested Time of Use 1 sem.

OBJECTIVES

SUMMARY DES.7fi ITT ION : marketing from the managerial point of view.

AVAILABLE I ?' HATER I AL AND TESTS: Teacher's Manual, ObjectiveTests, ana Workbook.

Title IJASIC MARKETING - A L.THATEGIC SYSTEMS APPROACH

Author George D. Downing Date Pub. 1971

Publisher Charles E. Merrill, Columbus, OH

Teac.ler or Stude,it ;teria/ Student Cost Length 434 _pages

Grade Level

OBJECTIVES:

Suggested Time of Use 1. sem.

SUMMARY 1)ESCR PTION : This bock is about marketing and th,. modern buoiness firm
viewed from a new and exciting perspective. It deals with the ways our ever-
changing world affects the firm. It views marketing from the firm's viewpoint,and from a manaFerial, strategic perspective.

AVAIUBLE IN:;ThUCTC:1 LATERIAL AND TESTS:

1 9
-337 -



Ti t lo TYE B4INNING OF VARKETING THCUcHT IJUHE UNITFD STATES

Author Paul D. co.nyerse Date
buraau of business Research

Publisher The University of Texas Austin TX 7:5712

Teacher or St? ';1t

Grade Level

OBJECTIVES:

Pub. 1959

Student t_.§1.50_ Length

Collegiate Sug.T.,cted Time of Use

SUMMARY DESCRIPTION: A short history of the early field of marketing. Introduces
the men who made the early studies and who wrote the first books, articles, and
pamphlets.

AVAILABLE INSTRUCTOR MATERIAL TESTS:,

Title
Author__
Publisher

=N. mar

12,113LIOGRAMJAOHJARKrINCx.DISTHI4UTOLPIPTEIMIKEN2WATION_1968-71

Jerome Uventlial Date Pub. 1971
De.:1.d. Epsilon, Distributive Education Department

Temple University, 316 Seltzer Halle Philadelphia, PA 19122

Teacher or St7.1:10n. Both Coo t_yree Length 1_21

Grade Level

OBJECTIVES:

Suggested Time of Uae

L-:"01.0PY DESCRI;1:10::: Contains resources in the areas of marketing and distribution.

AVAILABLE

MY-



Title BRADFORD'S DIRECTORY OF MARKETING RESEARCH AGENCIES

Author Ernest S. Bradford

Bradford's Directory of Marketing Research Agencies
Publisher P. 0. Box 276 Fairfax VA 22030

Date Pub. 1971

Teacher or Student Material Both Cost Length 288 pages

Grade Level Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: Provides manufacturers, advertising agencies, and otherswith a list and descriptirn of reliable market research agencies in the U. S. andabroad. Every effort has been mode to insure correct and up-to-date informationabout the facilities available from each organization.

AVAILABLE INSTHOrTut MATERIAL AND TESTS:

Title BRAND STRATEGY IN U.S. FOOD MARKETING

Author William.Aulebaum and Ray A. Goldberg Date Pub. 1967
Publisher Graduate Set.00l of Bu3inesc; Administration, Harvard University, Boston,

MATeacher or Stuior,t teri2/ Student Coat $2.00 Length 86 page.,

Grade Level CIAloiriate Suggested Time of Use

OBJCCTIVES:

SUM14ARY DESC3IPT7ON. booklet (;ontaining two papers dealing with relatod aspects
of the brand problem in the Uniu.d States. The Applebaum paper presents in his-
torical perspective the role of food manufacturers' and distributors" brands in the
United States. The other paper, entitled "Dynamic Brand Strategies," is based on
a broad study by Ray A. Goldberg of agribusiness coordination in three cfmmodity
systems.

AVAILABLE IN ;Ti?i:::7( MATERIAL AND TESTS:

;A. -339-



Title cA 3 STUDIES IN MARKETING: AN ANNOTATIM IiIiiI,IOGRAPHY AND INDEX

Author Linda and Barry Berman Date Pub. 1971

Publisher Scarecrow Presli, Metucherk,___NJ

Teacher or Student Material Teacher Coat Length 211

Grade Level Collegiate Suggested Time of Uae

OBJECTIVES: To aid the user in selecting relevant case studies for his particular

need.

SUMMARY DESCRIPTION: Approximately 1400 case studies from 28 texts in marketing

have been indexed and annotated, making available a variety of material in one

volume.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Ti t i.e CASE STCDU3 IN MABKETIEG ANDS menmumgE

Author ma::,c.n, Gerald Top and Patricia Rai.'1 Date Pub. 1965

Pub lieher IntPrstate Printers & Publishers, Danville, IL

Te, cher or S'..%(!etit Stitent Coat Length_121zies

Grade Level Secondary Suggested Time of Ude 1 sem.

ACTIVES: Try objectives of thesq cases are to encourage students tot single

t the salient facts; organize them in lorzical relationships;

recognize iSSU-13 and current developments; consider alternatives an4. vei0 them;

and develop a pat-o-:rn of arriving at business decisions.

SUMMARY DESCR 11) T ''N These 25 case studies it marketing and distribution are

taken from actual experience. The purpose of these studies is to assist distri-

butive etilacaticY: end other marketing students in miking valid decisions based on

sound judgmentr.

AVAILABLE INSTRC,;' MATERIAL AN:' TESTS:



Title CASES TN MAiti,E1ING

Author Co J. DickserILA. Kroe ger and L. C. Lockley Date Pub. 1971

Publisher Allyn anc Iacon 1-,0%tora .t".%

Teacher or Stun'ent ti7ri.2 L;tudent.. Cost Length 374 pages
Grade LeveZ Co] le ,,-latP t.cggested Time of Ullit

OBJECTIVES:

SUMMARY DE'.9,7H f ['nub, letz; n trOs book are based on business probleas thatthe author:: 1,d r t..ants have collected. The authorsbelieve th4 t the ax- t enoDen to t analyzed without an extensivebackrreenci,

AVAILABLE I AYLI TESTS.

Tit le 414

Author 1:(1:43,-d

:v;

Date Pub. 1965

PUbtirTh.'r li.T......'1':,, ,.. ' . . ., .- io..., T.:,..?.n t i,...:-..- tia 11, En( iewood Cliffs 9 NJ 07632.........-.

t ,-, .. ,',-, 1 *41.t.i,?!: 4..Teacher or .:''t ;' ')8t Length 116 pages

6 r tic'e: L:: 0 .:
......

i. :..4(:,-Teeted Time of Use 1 see.. ..... .,....

05.7 r. 7(77' : . q: .:,

SUMMARY 1)&,- I' : .." #1' , tel.; the mistilts of re,..ent research and develop
merits in the otudy and urac r rk e ti ng

AVAILABLE I:".:. IESTS

23



Title_ CASES AND HEADINGI E_ZABIXCIS

Author Richard H. Buskirk Date Pub. 1970

Publisher Holt, ineharts
Teacher or Student Material Student Cost Length 329 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Contains readings on all aspects of marketing. They are
outlined and pertinent questions are answered.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor's Manual

Title CCYrINICalIONS FOR LEADEP.SHIP

Author Ed1,:ra r,. Scannell Date Pub., 1970

Publisher tw-nill Bo-lc Cri-Dary, qiclAntlwn, "j 0m5?0

Teacher or Stlidc 1: ;ria7 Silliont Co a t....0.,,1)0 Length

Grade Level C'llif-:01t1 Sujgeoted Time of Ude

OBJECTIVES:

WORT : Contains six chapters. The first 3 deal with the general
aspects of communications that the student will use in performance of most of his
day-to-day activi+des. Remaining chapters deal. with cormunications in 3 specific
situations each 0 T of which is vital to every businessman: business meetings,
-.:blic spc,:z?r- written communications.

AVAILABLE IN:- R;.C. M.1:EF I AL AN? TESTS: Instructor's Manual and Key ($1.60)

-342-



Tins COMMUNICATIONS IN MARKETING

Author itallie C. insertion and Ken L. Rowe Date Pub. 971

Publisher Gr_fisthicGraw-Hill Book Comem2lightstown, NJ 08520

Teacher or Student Material Student Cost $204 Length 124 pares
Grads Level Second_aq Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Designed tc prepare students for sales-supporting jobs invirtually all occupational areas. These marketing-oriented joba,cut across the
vocational grid and include such diversified work as retail stores, welling, service
station operations, agricultural supply store selling, and restaurant management.

AVAILABLE INSTRUCT Ni MATERIAL APD TESTS: Teacher's Manual & Key ($2.00),Oki,ective Tests, General Methodology Manual, and Occupational Manuals & Projects
in Marketing

Titta COP.Par.:s A DYNAMIC if kFtlik.'1INC SIMUIA!ION

Author A. J. Faria, D. G. Jo.instone and R. 0. Nulsen Date Pub. 1973
Business Putlications, Inc.

Fubiiaher 4343 South i.tmston RoLd, box 24746, Dallas, 75224

Tcaoher or Stdste- 'Aerial Student Cos t Length
Grade Level__ Collegiate Suggested Time of Use

ORIEC":/ES:

S!!!!MAItY '1E s IPA'r 'y : lnvcdvet; thz marketing operations of hypothetical com-panies in an industry that produces and b.arkets sound system,: (hi-fis, stereos,
etc.). The varied marketing dec:sions that must be made involve the comnanies
(teams) in the decision-making processes which vividly bring alive the uarketing
"trols" previl;u3ly developed by -tudents industry conbis t-S of five teams.
i...a.e.91 team idec.11y consists of th :'ee to five members. As many industries .01 are
no.u-ssary can be formed to accom..odate indivic,Aal teachers. Any computcr with
a full FORTRAN compiler can acco,:modate the program for '..uMPETk'..r/A.P.I.BLE LATERIAL AND TESTS: in.:.trucf)rs Manual

ICJ -343-



Ti t lo cclq'-:T1T1.C!',...P: T:71% . :

Author yo (;ri!"^..:r Date . b. 1970

Publiehar ssotA,_Fore:114n 1.9CC; Street, Clenvierq 11, (0025

Teacher or S:;41.,i- f:' Coat Length 160 paces

Grade Level C0)10-31.. 2:4,:,;este.....: Tim.; of 1180

OBJETTIVE.7:

SUMMARY OFSCI:11.:1C./..: Written frog a marketing-oriented perspective, it examines
the strangths and w.mkrelses. of currently applied industrial organization analysis
so that present a future business rretnz.i.rers can recoenize the functional proper*.
ties of such analysis. it also reviews and re-evaluates the efforts of federal
apencies cnare7.-..i with th.: task of enforcing antitrust legislation.

AVAILZi7LE TFS2'S:'

Title ::Zli,,7101-1 AN.)

0001111111001111.
:..id Willian3titcynolds Pate Pub. 1967

P b t h r__ If ou fi A t!. g.anTapy,_ile!.3 tSTILZA

Tea:tcr eta " 7 0:322t:t rl t Length 336 nage:.

Grad: Levii7 'e 4 Suggeeted rim2 of vats 1 Ben.

OBJECTIVES: (1) To Sel.!t:t from the vast tf.a1:-/ of knowledge about human behavior
concepts ,tr.:: tJnich two- to have 1,,:rticular relevance to the

Inderstanding buying benavit-r; und. (4.) To illustrate the relevance and
ar -' :.tion of =sic behavior principles to the buying situation by examples
from currant nr':etintr z)r.kctice.

Or.;:;f:;?r;. %;onct.:t-:. pertaining to sensory and perceptual processes,

lea ring, relory, tion; rotivatien and er.otion; cultural and social soup
interaction; and f-.- ily _narautt.ristic5 are reviewvd and interpreted in a marketing
concept. Thl:. La( . t :1',1A71.t., th rap betwe...n selected aspects cf the behavioral

SuisiCaS and in ;rari,:ctin,i7.

AVAILABLE P.:
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Title c:RI1ERIA TO ASSIST USERS OF MARKETING RESEARCH

Author
Date Pub. 1962

Publisher American Markelia_%ssociation 230 North Michigan Avenue, Chicago, IL

Teacher or Student Material, Student Cost $2.00 Length 21 pages

Grade Level Col legiate&. ult Suggd-ated Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: A basic guide primarily for the buyer of research services
to whom marl-ettng resea-.11 7ractices are ne.wo Covers both methodological and eth-
ical considerations. Presents luestions buyers should ask and the type of answers
they should :receive.

AVAILABLE TV5Thu.:;" AND TESTS:

Title DATA PRC(..1.::),-)I NG T. 11' i(KET.1 NCI

!1/4".P Woo: Date Pub. 1971

Publidher b(ok Iiightstown, NJ 08520

Teacher or ,-;ri,71 Student Cost $2.13 Length 132 pages

Grads Leve

OBJECTIVES;

Suggested Time of Use 1 sem.

SU14M41?Y DESCATPTICNz Before tne young worker can begin to perform data pro-
cessing activities, he must first understand its concepts and principles. The
first two chapters of this text-workbook provide the conceptual foundation. The
student reoornizes and :Identifies his role in the origination, input, manipula-
tion, or output si-,-A.,gez of tne data processing cycle.

AVAILABLE IN;;TIIJC: i.:,ITERrilL AND TESTS; Teacher's Manual and key ($2.00),
General Methodolco Manual



Tit/. DEVELOPMENT OF _MARKETING THEORY

Author George Schwartz Date Pub. 1963

Publisher South-Western Publishing Co., 5101 Madison Road, Cincinnati, OH 45227

Teacher or Student Material Student Cost $4.50 Length 152 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Analyzes a number of approaches to the development of
marketing theory to determines (1) the progress achieved in the development of
empirically valid marketing theory, and (2) how empirically valid marketing theory
can best be developed in the future.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title THE ENVIRONMENT OF MARKETING BEHAVIOR

Author Robert S. Hancock and Robert J. Holloway_ Date Pub. 1969

Publisher John Wiley & Sons, New York NY

Teacher or Student Material Student Coat Length 442 pap's

Grade Level

OBJECTIVES:

Collegiate Suggested Time of Use I sem.

SUMMARY DESCRIPTION: This book is a selection of readings. The criteria for
selections are as follows* (1) that the article contributes to the basic frame-
work and knowledge of marketing, (2) that the article be more or less timeless
insofar as the concepts expressed, and/or (3) that the article be one around which
discussion or controversy could evolve in the classroom setting.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

-346-



Title ESSENTIALS OF YARKETLNG MANAGEMENT

Author Joe Kent Kerby Date Pub. 1970

Publisher South-western 2ublishinK Go.. c101. Eaditien Road, Cincinnati. OH 45227

Teacher or Studen Matt:rid' Student Cost $10.75 Length 696 pages

Grade Level Collegiate Suggested Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: Emphasis is on development of analytical patterns of
thinking. Acquaints the student with the type of problem he will encounter in
modern-day marketing and gives the student an understanding of the decision-
making process and its utilization.

AVAILABLE INSTRUCTOR TE.ti'IAL AND TESTS.' Instructor's Manual and Exam-
inations Booklet

Title ESSENTIALS OF MARKETING MANAGEMENT

Author Ross Y. Trump

Publisher HouKhton Mifflin Co.. locton

Date Pub. ig66

Teacher or Student 41(ii-eri.:1 Student Cost Length 140 Pages

Grade Leve:

OBJECTIVES!

ColleFi,cte Suggested Time of Use

SUMMARY DESCR1PTI9N: Each chapter represents the best efforts of an authority
who regularly teaches, conducts research, and/or engages in consulting work in the
area about which he has written. This material presupposes some knowledge of mar-
keting and dispenses with descriptions of institutions or treatment of functions.
It supplies the potential marketing executive with fact and argument intended to
stimulate analysis of marketing problems to guide in developing solutions.

AVAILABLE INSTRUCT M;;PER:AL AN TESTS.'

-314,7-



Title EXECUTIVE ACTION IN MARKETING

Author Alfred R. Oxenfeldt

Publisher Wadsworth Publishing Co.. Belmont,_ CA

Date Pub. 1966

Teacher or Student Material Student Cost Length 617 Ila7e3

Gloade Level Collegiate Suggested Time of Uae 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: Aims at a substantially different mix of materials dealing
with marketing management. Its main stress is on applicable concepts and research
techniques; it also develops models or organizational frameworks that lend form to
subjects usually treated as catalogs of diverse activities. This is especially the
case with the subjects of product planning, sales management, and marketing channels.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title FACTS FOR MARKETERS

Author U. S. Department of Commerce Date Pub- 1966

Publisher U. S. Government Printing_Office, Washington, DC 20402

'_2aoher or Student Material Both Coot $ .50 Length

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Published in 9 regional volumes, this is a series of 100
Standard Metropolitan Statistical Area market studies. Designed to bring together

useful marketing information in a standard format for use in market analysis, each
of the SMSA studies presents selected data from Government sources on population
and housing, characteristics, employment, income, industry sales by retail, whole-
sale and selected service trades.

AVAILABLE INSTRi, 'T01; MATERIAL AN TESTS:



Title 50 YEARS OF MARKETING IN RETROSPECT

Author Paul D. Converse
Bureau of Business Research

Publieher The University of Texas, Austin, TX 78712

Date Pub. 1959

Teacher or Student Material Student Cost $1.50 Length 104 pages

Grade Level Collegiate Suggeeted Time of Uee

OBJECTIVES:

SUMMARY DESCRIPTION: The story of business and particularly of market distributic,, .9

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title 1UNDAMENTALS OF MANAGERIAL MARKETING

Author Dwight L. Gentry and Donald R. Shawver Date Pub. 1964

Publisher_ Simmons-Boardman, New YorkLNY

Teacher or Student Material Student Cost Length__152=kLm___

Grade Level Collegiate Suggeeted Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: Covers the fundamentals of managerial marketing. Bridger,
the yap between the traditional study of marketing and the broader interdisciplinary
approach that is now emerging.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

-349-
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Title FUND&ENTALS OF MARKETING

Author William J. Stanton Date Pub. 1971

Publisher Gregg/McGraw-Hill Boo COT rVkr3rs HiLfhtSteVn. NJ 08520 ....1

Teacher or Student Material Student Coat Length 729 pares

Grade Level Collegiate

OBJECTIVES:

.9,49.:fited Time of Use 1. sem.

SUMMARY DESCRIPTION: The central theme of this book is that marketing is a
total system of business action rather than a fragmented assortment of functions

and institutions. While some attention is directed to the role of marketing in
our socioeconomic system, the book is written largely from the viewpoint of man..

age:,:.nt in an individual firm.

AVAILABLE INSTRUCTOR PfATER.IAL AND TESTS: Teacher's Manual

FUNDAMENTALS OF MARKETING:

Title ADDITIONAL DIMENSIONS, SELECTIONS FROM THE LITERATURE

Author James F. Iibb and Jack L. Taylor Date Pub. 1971

Publisher GreggAcCIv-Hill Book Company, Hightstown, NJ 08520

Te'llher or St:.:dent g!.:terial Sturent Coat Length...AO.pars

Grade Level Colletriate Suggested Time of UBC

02.rECTIVEE!

SUMMARY DESC.R:PTI 1-rov5,12:: additional insights, views, and concepts of

blsic

AVAILABLE /N3TP', AN:'

32
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Title INNOVATIQNS IN MARKETING

Author Theodore Levitt

Publisher Gregg/McGraw-Hill Book Company, HigAtstown, NJ 08520

Teacher or Student Material Student Cost Length 253pages

Data Pub. 1962

Grade Leos?

OBJECTIVES:

Collegiate Suggested Time of Use 1 sem.

SUMMARY DESCRIPTION: Conceives of marketing not as a business function but as
a profit-building view of the entire business process. This book clearly distin-
guishes between selling and marketing and suggests that a strictly sales-oriented
approach to doing business can be suicidal.

AVAILABLE INSTRUCTOF MATERIAL AND TESTS:

fritia - INTRODUCTION TO MARKETING

Author Robert A. Grayson anct Reynold A. Olsen Date Pub. 1971

Pub l s a he r Appleton-Century:Crafts, New York, NY

T:::1.77:1r or t.l.riat Student Cost Length 427 pages
G21,:zdf. Level_ (.911e_Liate Suggested rime of Use 1 sem.

OPJFCT:VES:

.114ARY r'.)V . provide:" a basic understanding of what marketing is and
how it is used in our business environment. It is action oriented. After covering
the fundamental concept_ that apply to a particular function of marketing, the
author has attempted to indicate the course of action that should be followed.

A/.1 ',ABLE I,' ''EF1,-1; AN.) T4.9I's: 11 1; Nani;.11, Study Guide
and workbook

-351-
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Title INTRODUCTION TO M I ADMI

Author John H. Darling and Harry A. Lipson

Publisher John Wiley & Sons, New York, NY

Date Pub. 1971

Teacher or Student Material Student Coat

Grade Level Collegiate

Length 848 pages

Suggested Time of Use 1 sea.

OBJECTIVES: To introduce students to the broad field of marketing and to the basic
responsibilities held by marketing executives in business firms.

SUMMARY DESCRIPTION: Describes and analyzes the complex subject matter by using

concepts and illustrations that readily facilitate an understanding of the material.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Study Guide and Casebook

Title INTRODUCTION TO MARKETING MANAGEMENT

Author S. H. Rewoldt, J. D. Scott,. and M. R. Warshaw Date Pub. 1969

Publisher Richard D. Irwin, Inc., 1818 Ridge Road, Hosewood. IL 69430

Teacher or Student Material Student Cost

Grade Level

OBJECTIVES:

Length 718 pages

Collegiate Suggested Time of Ude 1 sea.

SUMMARY DESCRIPTION: Designed for a first course in marketing management. It

introduces students to the approaches and problems of marketing decision making

under conditions of uncertainty. In general, an analytical rather than descrip-

tive approach is taken. Only essential descriptive material necessary to mar-

keting decision making is provided.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

-352-
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Tit:. INTROSInION TO rPE MARKETING SYSTEM

Author Robert W. Frye Date Pub. 1973

Publisher Canfieli Press, New York, NY

Teacher or Studenr Material Student Coat Length 340 pages

Grade Level Collegiate Suggea ted Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: This text covers all topics necessary to the studeA's
introduction to marketing as a system and product life cycle. This technique
avoids traditional compartmentalization of the subject matter, thereby easing the
instructor's burden in demonstrating that marketing is an integrated whole rather
than a collection of separate topics.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title INTRODUCTION TO MODERN MARKETING

Author Karl A. Date Pub. 1969

Publisher Macmillan Co., New York, NY

Teacher or Student .laterial Student Coat Length 431 pages

Grade Leve Z Collegiate

OBJECTIVES:

Suggested Time of Use 1 sem.

SUMMARY DESCRIPTION: This book is intended as a practical guide to a field of
business administration that is rapidly becoming the central managerial function,

namely, marketing. Its substance is reflected in the already familiar concepts
of systems management, the total approach, the marketing concept, as well as new
and original concepts such us directive production-consumption, the product model,
and others that provide the frame of reference for this book.

AVAILABLE INSTRUCT' r MA:EPIAL ANC TESTS: Instructor's Manual and Study

Guide
43.1 -353-



Titts INTRODUCTORY MARKETING

Author Smykay and Breibart Date Pub., 1971

Publisher Macmillan Co., New York, NY

Teacher or Student Material Student Cost Length 298 pages

Grade Level Adult Suggested Time of Use

OBJECTIVES: To help the student better understand the field of marketing through
personal involvement in marketing decision making.

SUMMARY DESCRIPTION: Programmed instruction. Each chapter of this program con-
sists of a short introductory statement, frames, a case study, a pre-and post-
test, test answers and panel material.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Tit:. LEGAL ASPECTS OF MARKETING

Author Marshall C. Howard Date Pub. 1964

Publisher G McGraw-Hill Book Compuffi_Ki tstown,JJJ

Teacher or Student Material Student Coat

Grade Level Collegiate

OBJECTIVES:

Length 1?3 rages

Suggested Tine of Use

SUMMARY DESCRIPTION: Explores the significant ways in which the law impinges
upon the marketing process and, consequently, upon the decision making of the
marketing manager. It summarizes the basic laws with which students and marketers
should be aware of.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

-354-



ritte LESSONS IN il,"Kzr,'INC; ?HON ABRC..AD

Author Date Pub. 1970

Publisher Fairchild Publlz-ttions, Inc., 7 E:4:_zt 12 Street, New York, NY 10003

Teacher or Stu:lent Mater': 317 Stlici!nt ..^ a $CO.r.`.0 I enc; th 3( slides

Grade Level Secondary/ColleitiAtflAdult :.'utigestt:d Tits..? of 'Jae

OBJECTIVES:

SUMMARY DESCRIPTION: A collection of color slides from Western i,arope, Asia
and from behind the Iron Curtain relating merchandiring an marketing techniques
employed elsewhere to the ....merit-in experience. Emphasis is on developments in
the Youth Market, creatavo promotions -ind displayr,, on in,,ights into selling,
personnel and merchanclisine, priotIces that nave relevance to the American experience.

AVAILABLE INSTPUCTL,i1' 7;'."`..',4: 4.1."

Title MANAGEF.ENT Fr..,RSFETFT /ES L':

Author Louis E. Boone 1'It.e Pub. 1972

Publisher Dickenson Deull--.1rg, 1r)t-61 vertura Boulev ird, Er. :ir.o_t CA 91'216

Teacher or Student S4unent :ongth 452 ages

Grade Level Cotieri

OBJECTIVES:

.4 jE. ff t t" Of : ft

SUMMARY DESCRIPTI:.?N; Lnc-rrp,v,-;c2 fr,,1E,work f r the marketing decision
maker. Emphasis is p1acc.:1 on mil,erla' T trio? oPhivioral science: and from the
quantitative areas. Th, I:, I re.:rezer.t a blena of tip elects classics and
recently published -.1.r:ir..:!es chf Ire as of n,arketing.

AVAILABLE INS. :)'



Title MANAGERIAI ANALYSIS IN XAA-TING

Author Frederick Sturdivtnts et al Date Pub., 1970

Publisher Scott, Fore771n anj 1Q3D East Lake Street, Glenview, IL 60025

Teacher cr Student Mat.'ria: .student Coat $10.95 Length 756 jaMes

Grade Level Suggested Time of Use 1 sea.

OBJECTIVES: To develop -tn-tlytictl :Ain in managing consumer and industrial

marketing activities.

SUMMARY DESCRIPTION: Cfrern an extensive foundation in marketing management

analysis written by a oi3tinhed group of speri.listz. A multi-authored text
which gives in-depth coverage to :Albects that are vital to a comprehensive
understanding of marketinr, both within the firm and within the contexts of
society and the compotitivL.

AVAILABLE INSTRUCT ANr TESTS: Instructor's Manual

Title MANAGERIAL MARKETING: PERSPECTIVES AND VIEWPOINTS

Author Eugene J. Kelley and William Lazer Date Pub. 1962

Publisher Richard : Inc., 1818 Ridge Road, Homewood, IL 6030

Teacher or Studen:. Student Cost Length 717 pages

Grade LeveZ

OBJECTIVES:

L;olleiriote Suggested Time of Use 1 sea.

SUMMARY DESCRIPTION: This book is intendeded to be used in educating students
and administrators in analyzing marketing problems in the face of an increasing

rate of business and social change. The articles incorporate a managerial focus,
emphasize problem solving, and adopt an interdisciplinary approach to the manage-

ment of marketing effort.

AVAILABLE INSTPL":7 'LFJA: AN.7 TESTS:'

-356-



Tit is MANAGERIAL MARKETING: POLICIES AND LECISIONS

Author, Taylor *loan Smith and John Wheatley Date Pub., 1970
Publisher Houghton Mifflin Cou_ Iic2s ton, MA

Teacher cr Student 4i,:teriu!.Student Cost Length_,575 Pages
Grade Level Colleaiatv Suggested Time of Use
OBJECTIVES;

SUMMARY D E C.:1 IPTION The ter .k is divided ._ to 10 ts' (1) the nature andscope of marketing; (2) the mrketinf: er international(3) international markets;(4) behavioral concept-..: (5) rurketinp planning and stratem (6) new perspectiveson the functions cf rd- t (7) facilitating marketing decisionmaking; (b) z,.ocieta.1 aspect of' rari-uting; (9) legal issues in marketing; and(10) success and failure in the rorke-cplace. The ten parts of this book correspondto the topical coverage of ref,.t n,t3or texts in narketir.g.
AVAILABLE AND TESTS :

Authur John

Pub! 'eher John Wiley y N4 NY

Date Pub....12__

or !..., zittrieut C,at Length. 636 Dages

- ;1 te
= St, 4aested :ime of Ueet sem.

*P.: if HA Jr Fottw:er on the process of ma.nar,ement in marketing. Italso dez.,:s 4h. -it; isz.tIcs ,..cnsiderations dealt with when decisions are madear.d the --ralytical tr.o:s z.nd prock.m.u:..es that are useful in improving the likelihood: that tr., , t't .!, r Tr.e, or the bock is l'nuted to
ma.rke tire in thanLfactuT.!;. enterrxit4eL..



Title MARKET SEGMENTATION: CONCEPTS AND APPLICATIONS

Author N. A. Carley. J. P. Enael and II. F. Piosi llo Data Pub. 1222
Pubtieh., Holt. Rinehart I Winston, New York._ NY

Teacher or Student Material Student Cost Length 486 :swim

Grade Level Collegiate Suggested Time of Use 1 sou.

OBJECTIVES:

SUMMARY DESCRIPTION: Deals with market segmentation. The readings are organised
in a logical sequence and aided by essays and editorial introductions of oonsid-
*ruble merit in themselves. The readings reflect the economic segiontation-a
topic which is becoming increasingly viewed as a key concept in marketing science.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

ritt MARKETING

Author, Theodore N. Beckman and Whiles R. Dayllson Dute Pub. 1967

Publisher Ronald Press New York NY

Teacher or Student Material Student Cost Length 872 pales

Grade Level Crllegiate Suggested Time of Use I sea.

OBJECTIVES: (1) To present a clear-cut picture of the development and present
status of the marketing system in the U. S.; (2) To analyse critically the total-
ity of the marketing process, the various essential functions performed, and the
numerous and varied types of institutions performing them; and (3) To ::amine the
major policies that underlie the various activities of marketing institutions,
with emphasis on the business and social implications of such policies.

SUMMARY DESCRIPTION: Emphasizes the social and economic aspects ni marketing
and their many implications. At :he same time, a balanced treatment of marketing
management is offered, providing the student with an understanding of and regard
for the problems of marketing management without resorting to a technical dis-
cussion of decision-making processes.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

-358-
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Title MARKETING

Author Delbert Dunclin Ch7Ar'es w, Date Pub. 1965

Publisher Richard D. Irwin, Inc., V-16 Ridge Road. Homewood, IL 60430

Teacher or Student MI: JrLII Student *let Length 865 pages

Grade Level Collepiat:1 Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION' The topics discussed are: 1) marketings nattre, scope
and importance; 2) market for consumer goods; 3) retailing consumer goods; 4) whole-
saling consumer goods; 5) marketing industrial goods; 6) marketing policies and
practices; and 7) marketing activities and the government.

AVAILABLE INSTRUCTOY M4:4F:AL AN: TESTS:

Title MARKETING IN ACTION - A DECI3ION GAME

Author Ralph L. Day Date Pub. 1968

Publisher Richard D. Irwin, Inc., tblb Ridge Roadt_Homewood, IL 60430

Teacher or Student hi- eriii Student root Length 125 pages

Grade Level Collegiate Sufigested Time of Use

OBJECTIVES:

SUMMARY DESCRIP1I34: FC::L1,,6 on moa-Kellnc problems without completely eliminating
other aspects of the firm. This enables the participants to feel that they are oper-
ating a business firm in which marketing plays a major role, rather than operating a
marketing department out of context.

AVAILABLE INSTRUC71;i, .0.!.';',*.Q.TAL A72 TF,!;'7---7:



Title MARKETING ASPECTS OF CAPITAL - EQUIPMENT LEASING

Author Peter D. Bennett Date Pub. 1961
Bureau of Business Research

Publisher The University of Texas, Austin, TX 78712

Teacher or Student Material Student Coat $1.00 Length 76 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: The effect that a leasing program has upon the marketing
organization of a lessor of equipment is the focal point of this study. Leasing
only as practiced by marketers of capital equipment is considered.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title MARKETING IN BUSINESS MANAGEMENT

Author C. McFerron Gittinger and Steven J. Shaw

Publisher Macmillan Co., New York, NY

Teacher or Student Material Student Coo t

Grade Level Colled.ate

OBJECTIVES:

Date Pub. 1963

Length 472 pages

Suggested Time of Use 1 sem.

SUMMARY DESCRIPTION: DeScribPs and discusses many of the most significant devel-
opments in the practice of modern marketing.

AVAILABLE INSTRUCTOR HATEPTAL AND 'TESTS:

-360- 42



Title MARKETING IIIISAINJELIMporimENT

Author Robert S. Hancock and Robert J. Holloway Date Pub. 1968

Publisher John Wiley & Sons) New York, NY

Teacher or Student Material Student Coat Length 498 pages

Grade Level Collegiate Suggested Time of Use 1 sem.

OBJECTIVES: To explain why marketing exists in this and other economies and why
it adjusts and changes to meet social and economic needs.

SUMMARY DESCRIPTION: In this book marketing is conceived as a social/economic
phenomenon. It adjusts and adapts to needs through the set of forces generated by
its environment.

AVAILABLE INSTRUCTOR MATERIAL 11::,7 TESTS:

Title MARKETING CHANNELS: A SYSTEMS VIEWPOINT

Author William G. Moller and David L. Wilemon Date Pub. 1971

Publisher Richard D. Irwin, Inc., 1818 Ridge Road, Homewood, IL 60430

Teacher or Student Material Student Cost $5.95 Length 393 rages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Selected to present a broad overview of channel systems,
the readings in this volume show the historic and evolutionary aspects of distri-
bution channels, the environment factors that cause channel evolution, and the
current viable concepts and theories of distribution channel systems.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS;

-361-
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Title MARKETING: CONCEPTS AND STRATEGIES

Author Martin Bell Date Pub. 1972

Publisher Houghton Mifflin Co., Boston, MA

Teacher or Student Material Student Cost Length 961 pages

Grads Level Collegiate

OBJECTIVES:

Suggested Time of Use 1 sem.

SUMMARY DESCRIPTION: This book bridges the gap between traditional elements of
the marketing discipline and the dynamic conceptual and strategic aspects of mod-
ern marketing.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor's Manual

Title MARKETING: A CONTEMPORARY ANALYSIS
Robert D. Buzzell, Theodore Levitt,

Author John B. Matthews and Robert E. M. Nourse Data Pub. 1972

Publisher Gregg/McGraw-Hill Book Company, Hightstown, NJ 08520

Teacher or Student Material Student Cost Length 786 pages

Grads Level Collegiate Suggested Time of Uae 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: Primary emphasis is placed on viewing the marketing process
from the perspective of the decision maker. The book begins with a discussion of the
nature of marketing and the need for a careful and systematic analysis of customer
behavior. It proceeds to an examination of the institutional system of marketing;
then it outlines the types of problems involved in marketing management. Finally, it
concludes with a discussion of major public policy issues related to marketing.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor's Manual

-362-
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Title MARKETING, CON PLIUTLJN: FRIT THE A ;I ' ;

Author Gerald Zaltman rlte Pub. 1965

Publisher Harcourt, Brace & World, Inc., 750 Thi rd

Teaohsr or Student Mat.,rial Student ( ',a t

'1.1.1 York, NY 10017

t I o3 pages

Grade Level Collegiate Suggested Ti'mc. of Wye 1 Gem.

OBJECTIVES: To apply the findings of the basic disciplines in the behavioral
sciences to marketing. It is intended to help bridge the E.ac between the research
of the behavioral scientist and the practical concerns of the businessman.

SUMMARY DESCE:PTION: The studies and concepts preLmr.ted in this book suggest
various ways in which the flow of influence from produrer to conauL.er may be im-
proved. The research cited casts light on a variety r)f proL'.esis in advertising,
distrioution and product policies. Particular etrwts.IF Js ;'aced upon the dif-
fusion and adoption of innovations.

AVAILABLE IN3.7Rur:.."..1R 4f.".TEFIAL AN^ TEST'S:

Titie MARKE'T'ING M'PERATION

Author
The Center fox. Cassette Studies, Inc,

lisher ellc Webb 4vf.',..;e, North Hollywood, CA 1(

r-zte Pub.

Cassette
Teacher or Student Student ^e t : t. t h 27 minutes

Graze L:otiegt;:ttelAdult

OEJECTI:".>:

t.22. "4. ; %.!

S:1MMARY of the mar 7' t;tif"" Cf the retailer who
sells c'r.10-:.t? !1.--ientativer, of .op maxi( ring management and of

ona A: al',' Inc.., " imr:%.rtint and r .1v. a ,./41 (itlet-t tf.:' The mann-
f ; to:rer, , it 1 ege 1, rates on greater volume, a to tco of ,ecres the
t.emands of the rors 4; er, r* taller, it is agreed, it the link the franu-
actu.ror and the consumer. He can, for exarrric,, v:1,0 3y ;147'..te eo--,tly promotional

cramp :ign. The experts agree that the manufacturvr h-Ls t^ CCIllne'e for his right to the
ta 1.kers shelf space, and discuss whether or not the retaiie-r '- overdependent on

the 4..i of xtuz..er for the se.i.ling of goods.

-3c:-
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TitleMARKirINC DECISION MAKINr: A ro IJILDING APPROACH

Author Philip Kotler Date Pub. 1971

Publisher Holt, Rinehart & Winston, New Y' r;, NY

Teacher or Student Maternal Student Cr, t Length 720 pages

Grade Level Col le ate 'Adult Suggested Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: Assumes that the n,,ader has an elementary acquaint Ice with
the basic ideas of calculus, linear programming, and probability theorz,,. It then
uses thece tools in the process of developing and solving mathematical statements of
marketing problems and processes.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title rISTRIBUTION

Author ;:rd Rath Date Pub. 1974

Publisher G1.- c': -Hill B00% Comr,any, HiphtstowL, NJ 0q520

h 7. or S ' t ^r I': Stwient Coot Length

Grade Level Suggested Time of Use 1 sem.

')P.TrCT/VES: To : a foundation cf economic and marketing concepts. In addi
t: .t is c. 1-.1 the core of a (listributive education program, since it
emphasizes specilic job opportunities that .;ccur as a product moves from its point
or origin to its point cf use.

SUMMARY DESCRIPTIoP: Offers, an introduction to all areas of marketing and dis
tribution. Inuludes pertorre Cr..jectives for each chapter, marketing projects,
case studies, ana n ;IFT.,sion or the mar:teting of services.

AVAILABLE k!.,:;;! r A Ti':;: : Teacher* manual, Key and Project
At.:.k..Lvity Glad-
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Tit is MARKETING AND ::,ISTR1I,UTIONI AN OVERVIEW

Author Daniel S. Warner Data Pub., 1969

Publisher_ Gregg/McGraw-Hr.] Book Comna.ny Hightstown, NJ 08520

Teacher fir Ft,11,-

Grade Level

Length 4.±97 pagesSt;dent Cost

Co-: I t%.'2! ate Suggested Time of Uae I sem.

OLJSCT.TVEf: (I) To gFle t,,ie ctudent a realistic appreciation of what marketing is,and of its importance to society :L.11 the individual; (2) To stimulate the student's
interest toward furthci, vv:re ccncentrated study in specialized areas; and (3) Toprovide the broad basic ;-nowled,7e of marketing and distribution so important to
securing a viable job -eitn e. marufacturer, wholesaler, retailer, or service firm.

=%U 4:4, :R1' :Mtelit focuses on domestic marketing. A balance has
been maintaired tctof.:11 "1F :1; ,Ana large wIrKets, between current marketing practiceand advanced management con, el-A", and between different major institutions and areasof specializalions '!!.e ha teen placed cn such fundamentals as a conceptual
framework, customer orlentat'..2nv pt!rsc.nal and nonpersonal selling, channels of dis-
tribution, and mi:r1;..-,t,",r

AVAILABLE ",:s TF37.9

Ti t Z & .TJ, f,% A'iALYTIOAL APPROACH

et; t Joht, , ,

she r' ;v-lw r, 2 j lc NY

c)r

r:t,igeeted Time of Use

z.t.,:ralr.g. of 3 marketing economy.

Date Pub. 1971

ith;l3r+. Coe t Length 432 pages

. AL-41:yz,..; tne processes and implications of buyers and
sellers seeking satisf r.;tion in .-,ark.ets. Tne analysis is of buyer and seller struc-
ture and the private .ocia.1 ,..7.pects and implications of buyer and seller behavior.
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Title MARKETINGe THE FIRM'S VIEWPOINT

Author S. Fe Otteson. W. G. Panschar and J. N. Patterson Date Pub. 1964

Publisher Macmillan, New Yorke NY

Teacher or Student Material Student

Grade Level Collegiate

OBJECTIVES:

SUMMARY DESCRIPTION:
out prematurely involving
nessmens problems. This
knowledge of the field or

Cost Length 718 pages

Suggested Time of Use 1 seas

Presents a middle ground which is analytic in nature witla-

the beginning student in the superficial solution of busi-
should occur before he has developed either a substantive
certain basic analytic skills.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title MARKETING HANDBOOK

Author Albert Wesley Frey Date Pub. 1965

Publishes' Ronald Press, New York_u_NY

Teacher or Student Material Both Cost Length 1,000 Pages

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Designed to provide a useful guide for every person con-
cerned with the problems of selling and marketing goods and services. It covers
not only the various aspects of marketing in domestic and foreign markets, but also
the relation of those to questions of management responsibility and company organization.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:
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Tit is MARKETING INFOP"ATION GUIDE

Author U. St Dejaartment of Commeget, Date Pub. Monthly

PubLieher U. S. Government Printing Office, Washington, DC 20402

Ai.proximately
Teacher or Student Material Both Cost $ .15 Length1L.eges

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: An annotated bibliography of current governmental and non-
governmental materials. It is designed to serve the domestic and foreign se-ke'ing
informational needs of those engaged in or concerned with the sale or purchase of
industrial or consumer products and business or personal services.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Tit Ze MARKETING - AN INTEGRA'1211, ANALYTICAL APPROACH

Author_ Roy T. Shaw and Weldon J. Taylor Date Pub. 1969

Pub lieher South-Westfirn jblishirL011LL2iadisonRoad, Cincinnati, OH 1+

Teacher or Student Material Student Cost $11.00 Length 834 pages

Grade Level Collegiate Suggested Time of Use I Sera*

OBJECTIVES: To encourage the student to adopt analytical patterns of thinking
regarding narketing problems.

SUMMARY DESCRIPTION: The subject matter is this book bui-ds a conceptual view
of marketing as a process that is completely integrated with all busi ss activities.
Marketing is pictured as a separate study but not as a function apart tzo the total
business firm.

AVAILABLE INSTRUCTR MATERIAL AND TESTS: ,x1%1 and Tf'n''i
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Ti t is MARKETING MANAGEMENT

Author Joe Kent Kerby Date Pub. 1970

Publisher South-Western Publishing Co., 5101 Madison Road, Cincinnati, OH 45227

Teacher or Student Material Student Cost Length

Grade Level Collegiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: The emphasis is on development of analytical patterns of
thinking on a managerial level. Acquaints the student with the type of problems
he will encounter in modern-day marketing and gives the student an understanding
of the decision-making process and its utilization.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor's Manual

Title MARKETING MANAGEMENT

Author D. Maynard Phelps and J. Howard Westing Date Pub. 1968

Publisher Richard D. Irwin, Inc., 1618 Ridge Road, Homewood, IL 60430

Teacher or Student Material Student Cost Length 925 pages

Grade Level Collegiate

OBJECTIVES:

Suggested Time of Uee 1 mu

SUMMARY DESCRIPTION: Presents a comprehensive discussion of the problems en-
countered by top marketing executives (directors of marketing, vice presidents,
sales managers) in modern business concerns. Considers the policies and procedures
that may be followed in their solution.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:
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ritte
. MARKETING MANi.G."::..: ;LYINISTRATIVE ACTION

Author !larger M. Bojc: ,i I 3tewart Britt Data Pub. 1968

Publisher Gregg/McGraw-hill Book CompanytHightstownt NJ 08520

,Teacher or Studen! Ml!tr student Coot Length 754 pages

Grade Level Coilegi .ti: Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: l'*oci Deo the many marketing activities of the business
firm so that the student cart t 1 z. -in understanding of marketing management and
administrative action.

AVAILABLE INSTRUCTOF A!,7 TESTS:

MARKETING M,1N , ASEBOOK

Author Harper W. Bob t..,rt T. Davis Data Pub. 1971

Publisher Richard E. Irwi z., 1d1c Ridge Road, Homewood, IL 60430

Teacher or Student M;ter:,:L leacher Cost Lengthes
Grade Level Co11ei-1,10 Suggeeted Time of Uae 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: ' on of cases designed to cover a variety of mar-
keting areas.

AVAILABLE INSTRUCT,..ii M; AND TESTS:

51
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Title MAR ETINI

Author . Pate Pub. 1970

Publisher Macv.illan Co., N:r Yo-* %, ry

Teacher or Student Mate: .2Z sti-Jit, Clet Length 158 japes

Grads Level Collfaiat., Suggeoted Time of Use 1 seals

OBJECTIVES:

SUMMARY DESCRIPTION: De-tis with the formulation and execution of marketing
stratcry. In developing the ,;ssas, a najor enphazis has been placed an giving them
a tense of reality. The cases are long rathz! than short because reality is dense
and ambiruous; short cacs miss these central characteristics.

AVAILABLE INSTRUCT:;71 ,VATYRIAL A3.7 TESTS: 'Te:tchr°,:. Manual

Ti t la S1*NCP s ;Tr,Tr ar

Au trior W311i.4,1 A. Prd a",r11.1 E. Sexton Data Pub. 1970

Publisher Rlchlrd r. -:ir. Irl., 1818 1410,-i, ilPall_Hemr.woodA_IL 60430

Tectiwr or St.:1c-, t :.:,: .,i.2! Stu,3:nt Cost Length 451 rapes

Grade Level Cr0110.1.- t..: ruggt;eted Time of Urfa 1 seri.

OBJECTIVES:

StdriNn,,,( DESCEi. 1::1 is strurAured alr'ng problem lines rather than
under technlqu.: Ica,11. I rinir,L1 previous ex2Q-wre to computers and
p.,:n.!natic.34 Tne.1 on t Application of computer:. ,:rid rlthem'.cs to
,:kating pro 1c

AVAILABLE INST!;;I:': TPf7.7.
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Titte MARKETING; MANAGEMENT AND SOCIAL CHANCE

Author Robert F. Hart e
Intext Educational Publishers

Publisher 2 ^ Park Avenue South New York NY 10010

IMO

Data Pub. 1972

Teacher or Student Material Student Cost $11.25 Length 716 pages
Grade Level

OBJECTIVES:

Collegiate Suggested Time of Use 1 sea.

SUMMARY DESCRIPTION: 'ads is a basic bock in sarketizig directed to a newsocially-concerned generation. it offers the student a thorough understanding ofthe envircnrental forces an,,i the interdisciplinary aspects of marketing. Atulancea view of ;11,irk(' t "4 1r%1 its role in society is provided throughout; and adiscussi In of ethical a,;rt '...czialty-responsiblt. conduct is included.

AVAILABLE rV57.,-.-:C7,-.A AND TESTS: inr,tructor's Manual

Title MAh'-:1. TIL4i0INTS - COMX:,;NTARY AND READINGS

Author S. ',I. I,. :Aweet and M. D. Snider Data Pub., 1970
Pub 1,/, 8 h r - 1. p- 1-; Cc.; 5101 Madison Road, Cincinnati, OH 45227

Teacher or St:4,1e-ir M'ztert Stident Coot t5.90 Length 551 pages

Grade Level ,, Suggested Time of Use

OBJECTI'vf 7t; :rovi th- with a framework for integrating the many
wnic%, combined and impiementcd, lead to success-ful mark, in manawenent.

SUMMARY Forty-one articles on the following topics; The Marketingr,nvirorunent; Assessin,z,, 1-lanninF, and Ureanizing !ark-ting Goala and Strategy;
Developing and Tactical Programs; and Measurement and Control.

AVAILABLE MATERIAL AND TESTS.
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iit lot f.1

oj .1,,?.%y 1 i...3.t.y_JeWel Date Pub. 1971

Publisher V..-kc-r,11:1:.n_Co... York, NY

Length_.26 pages

Grad, Lt L'. Z E;t: -CIC ;714 Tim.? of (Me

OBJrCTIV:;.7.:

SUMP1':.P7 Le.i.ls with the ir.forration analysis, strategy planning,
and tavticz41 dec4slon trz.kinc of tour enterir.g the market with a new class of
frequently purchased ccl.:,uver products.

AVAILZT:LE

A Uth " Sc.heui%: Date Pub. 1972

Publieher r,r1,--circf.-- .1-Hill book CC1Tt Tly Hichtstoun, NJ
per volume or 11i transparencies

Ter.q.%.-2. T,!acher C,) t .00 Length 4 volumes
per set

Grrc-7.. 1 of Uee

OBJP7TIVES:

.1
S. :14;7 ;:r ow:1-view of the ..r.ge, depth, and reaning of
ra-ketinr in ;-,-).:rr 1.- of the I+ volurot.s art,: Vol. I - Fur.da-
ront,23 of - LirtributIon; Vol. III - The Product;

Vo2. 17 -

AVAILABLE ' . TeaohE.r notes and a Flipa-
tran Viewer Stare is 1-'.0t.ri, tie corpleic. set,
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TitZe MARKETING pluNcipLEs AND METHODS

Author Delbert J. Duncan and Charles F, Phillips Date Pub. 1968

Pub/it/her Richard D. a-1.,n, inc., 1816 Ridge Road, Homewood, IL 60430

Teacher or Student Material Student Coat Length 925 pages

Grade Level

OBJECTIVES:

Colle3iate Suggested Time of Use 1 sem.

SUMMARY DESCRIPTION: provides not only a description, analysis, and evaluationof our present marketing systemg but also an explanation of the .changing environ-ment of marketing and the responses of marketing institutions to these changes.

AVAILABLE INSTRUCTL;R MATERIAL AND TESTS:

Title MAP,K6T1NG P?.;,JE:...:TS AND ACTIVITIES

Author Kay Be .. K. Stoner and G. Henrya Date Pub. 1970

Publisher Company, Hightstown, NJ 0852 0

Teacher or Student 24aterial Student Coat $3.06 Length 152 pages

Grade Level ::con6ary Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: A text-workbook that provides a source of projects and
activities from wnich a student can select those learning experiences that are
appropriate for nio, career development.

AVAILABLE IN,-TPI,CT WITERIAL ANu TESTS: M..4nual and Key (1.60),
Pro;.!ct TrAir..ng
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Title '

Author Jimmy G. Ko:sninKer Date Pub. 1972
D. Materials Lab

Publisher 1885 Neil Avenue, 115 Town:-.1-.end Hall, Columbus, OH 43210

Teacher or Student Material Teacher Cost $3.00 Length 71 pages

Grade Level Secondary Suggested Time of Ude

OBJECTIVES:

SUMMARY DESCRIPTION: Prccents a step-by-step Analysis of the methods used in
marko research to produce ,a. marketing, study for entry in National DECA competition.
Includes a teaching outline and 31 tr:Insi.-c.rency masters of pages from an award-
winning manual.

AVAILABLE INSTRUCTOR MATERIAL ANO TESTS:

Title I.:FORV.ATION SYSTEYS AND DCCISION FAKING

Author Bert- 3nd iCenheth P. UM Date Pub. 1969

Publisher jchn '3'.:rvip New York, NY

ToorC-Pr or --%7ide- -terial Stulnnt Cost Length 338 pages

Grade Level .%ogested Time of Use 1 sent.

OBJECTIVES:

SUM'IARY DESCRIPTION; T;,-_,a's pith obt.ain4..ng information for both recurring and

nonrecurring mArketin! -)1:7_

AVAILABLE INSTRUC ',."Et,!AL AN" TEETSz
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TitleiLattc-w,.42111EQ2=64v,-TExTNDcAsEs
Author Rex V. Brown, Robert D. Buzzell and Donald F. Cox Date Pub. 1969

Publisher CreldMcGraw-Hill Book Company, Hightstown, NJ 08520

Teacher or Student Materia!

Grade LeveZ

Student Coat Length 788 pages

Colleiltelt Suggested Time of Uee i sem.

OBJECTIVES! p2:ov, A *r.tsj:s for learnint- about the problems involved in theuse of mar:;.etinez jon, .;tni about soma of the concepts and methos that canbe used in r oir< 1)rool

SUMMARY DESCRIPTION: Deals with the use of marketing information in businessmanagement. It is intended to aiu marketing managers and students preparing forin their skills for using information effectively.

AVAILABLE TV:tiT';:,,i; MTIAL .4N.2 TESTS:

TitZe
AN.T.; ALNS

Author Par'..r.,Yr
Date Pub. 1.966

Pub 1 i he:- ;

riiCH 4522
Teacher r tudt:nt zcti :;tudt:nt Cost,i.-',,W, Length 662 pages

Grade Leve.' S.Jjestej l'ime of 'Joe

tr:'ad. of hurKeti-ng resea i by;Inc- cna:12r. nt fo: ir.tensive tay, val.. Lion, and disoussion.

SUMMARY .",i.,S-HIPTION:.

an ittempt. t.) rfl1ifl
its

:.`..ir.dament. I pr;ncir,P.:..i
-1E., -:-4

Ly

Al f
-Lan' ;r:: in
to ht

t.or
-r,

areas of mar'ret1/4 n_n.car. are presinted withcorince with the imnortance of each area in
;Ark. ti-47 problem; :,f enter7,rise

rt.e.,;ca...-Lh are prc.)entvl In condensed ..orm at
Ir., :t rollout

ations ai 1.sented
; L .3.

AVAILABLE MATERIAL ANT TESTS



Title THE nARKETING R!1SEARCd 1W0PSS

4uthor Keith Cox and Pen Eris

Goodyear Publishing Co., Inc.
Pub Zither 15113-15 Sunset isvv!levard, Pacific Palisades, CA

Date Pub. 1972

Teacher or Student M.zt ri a 1 Stue;ont Cost $13.95 Length 544 pages

Grade Level Colle&-ite Suggested Time of Use

OBJECTIVES: To teach the strd,:-.t hcw to "use" market research information rather
than "hot;" to do m.lrk,.:t reF,e vorke

SUMMARY DESCRIPTION.- The text erploys an information/decision model to present
the mar:,,etint--, research process in a ma.naocrial perspective.

AVAILABLE INS:RUCT:;11 "1,4.7E111.AL AND TESTS Irstruccor's Manual and a Set of
Readine.,3 0:5,95)

Title

Aut;or

Publiehr

MAFV.rf`r1:-(7, r.; 31-3AICH - T--,IXT AND CASES

M, --d Ral-rh West Fall Date Pub. 1972

Ric.11,:rd irain, Inc., 1818 iiidue Road, Horevood, IL 60430

Teacher or Stu_ e,:* Stur.!Pnt Cost $12.95 Length 828 pages

Grade Level

OBJECTIVES:

Col te Suggeated Tirrit; of Uce 1 .em.

SUMMARY DESCR IL :'}-,5.-3 bor. t is divicl-A. into three parts. Part I introduces
the student to r7'arketing rt,so rc)- Part II traces a research project from its
inception to the find rho rfsults. Part III is devoted to a discussion
of th-.: appli_::tion of ro.-rkE-t':F.7 re:-"arch in four specific areas: motivation,

eznr-role

AVAILABLE IA3TRCL:. ti' ; A ,v TYSTSz Teacher's Manual

-376-



Title KA`...',KE'l !NG,

Author And rrl'e,-: Date Pub. 1965
Publisher South -vie, nafILF,on Cincinnati, OH 45227

Teacher or Etudent Al7teri21. student Coot 437.12 Length 613 pages
Grade Level r; Suigeeted Time of Uee
OBJECT IVES. .ce.3.uer 1.0 th Li:AC understanding of marketing,
sales promotion, 12) To :'elate riarketing to the total economy.
( 3 ) To familiarize

-I 1.h rIrk ntr p7 i ne l' and to provide some prac-
tice in applyir.F, (4) `1,o cro.rote the ability t^, distinguish
between nediccrity

, ,a1Pt.; pz:notaon, and advertising.

SUMMARY DESrRIPT1:5N- 1.4.:;31.., ar taro'-:n;tanctirt: of a....ef.:Dtea tools, plan, and
procedt s t t.1 -it.. J.cdttion to promoting

V A I I, AS 1,42 ,v -S. 'lest& , -rid

emi

Author Date Pub. 1971

igth 3d2 _pages

e ;Jae

1,11, r influence " on the
i se .,,tic-s, solut ',ns, and

lt,.re ciLrf..,rt

AVAPABLE, r'y -(:, A
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Title MARKETING AND SOCIETY: A CONCE INTRODUCTION

Author Ronald R. Gist

Publisher Holt, Rinehart & Winston, New York, NY

Date Pub. 1971

Teacher or Student Material Student Coat Length 556 pages

Grade Level

OBJECTIVES:

Collegiate Suggested Time of Uee 1 set.

SUMMARY DESCRIPTION: This book emphasizes a societal approach to marketing. In
this age, when concerned people are searching for meaningful values to guide their
lifestyle, it is most appropriate for students to be introduced to the subject of
marketing in terms of the social and public policy questions raised by the marketing
system.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title MARKETING: THEORY AND APPLICATION

Author Gerald I. Eyrich and Walter Bo Wientz Date Pub. 1970

Publisher Harcourt, Brace & World, Inc., 750 Third Avenue, New York, NY 10017

Teacher or Student Material Student Coat Length 689 pages

Grade Leve Z Collegiate

OBJECTIVES:

Suggested Time of Uee 1 mt.

SUMMARY DESCRIPTION: Presents the beginning student with the solid theoretical
underpinning necessary for conceptualizing resource-allocation problems, and re-

. lating the subject of marketing to courses in economics and quantitative methods.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:
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Ti tu MARKETING AND TRADE ASSOCIATIONS RELATED TO DISTRIBUTIVE EDUCATION

Author Bob Burk
Date Pub. 1969

D. E. Materials Lab
Publisher 1885 Neil Av,nue, 115 Townshend Hall, Columbus, OH 43210

Teacher or Student Material Both Cost Length 50 pages

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DFS'7RIPTION: A listing of national organizations related to distributive
occupations in the areas of manufacturing, transportation, communicatiorm, wholesaleand retail trade, finanne, insurance, real estate, and services.

AVAILABLE INSTRUCTOR MATERIAL AND TEST'S:

Title MARKETS AND MARKETING - AN ORIENTATION

Author Lee E. ?reston Date Pub. 197C

Publisher Scott, Yoresman and co., 1j00 East Lake Streets Glenview IL 60025

Teacher or Student. Moterial Student Coat Length_ 248_paes

Grade Level Collefinte Suggested Time of Use 1 semo

OBJECTIVES:

SUMMARY DESCRIPTIOV: Provides a basis for understanding the character and role
of marketing activity in the economy and in the firm. It offers an orientation and
is not a comprehensive description or a handbook of current marketing practices.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:
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Title MEASURING MARKETS

Author U. S. Department of Commerce Date Pub. 1966

Publisher U. S. Government Printing Offices_ Mashin tons DC 20402

Teacher or Student Material both Cost___$ .50 Length 94 pages

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Describes some of the more important Federal and State
government statistics useful in market measurement, and gives examples of typical
marketing problems and their solutions.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title MODERN MARKETING MANAGEMENT

Author Edited by Re J. Lawrence and M. J. Thomas Date Pub. 1971

Publisher Penguin Books, Inc., 7110 Ambassador Road, Baltimore,, MD 212 07

Teacher or Student Material Student Cost $3.95 Length 413 pages

Grade Level Collegiate

OBJECTIVES:

Suggested Time of Use

SUMMARY DESCRIPTION: Twenty-one articles on modern marketing management. The
opening section looks at the marketing concept in its various dimensions. Part Two
deals with information as an input to the marketing system. Product mix and con-
siderations affecting plans to extend, develop, or cut back the product launch are
discussed in Part Three. The final Part examines management of the outward flow
from the company to its environment and particularly to its customers.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

-380-
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Title MUL2RN MARKETING STRATEGY

Author Edited by Edward C. Bursk and John F. Chapman Date Pub. 1964
The New American Library, Inc.

Publisher Educational Division, 1301 Avenue of the Americas, New York, NY 10019

Teacher or Student Material Student Coat $1.25 Length 360 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Explains how management can meet the increasing challenge
of today's rapidly-chanpin market. Covers such subjects as brand loyalty, pricing
policy, marKet research, qa,ility control, and advertising. Case histories, exam-
ples, charts, and diagrams are included.

AVAILABLE INfTRiCTOL MATERIAL AND TESTS:

Tit le MODERN MARKETING THOUGLT

Author Gerald Albaum and J. Howard Westin: Date Pub. 1969

P.41 fisher Macmillan Co., New Yer'4, NY

Teacher or Student Material Student Cost

Grade Level Col1e

OBJECTIVES:

Length 533 pages

Suggested Time of Use 1 sem.

SUMMARY DESCRIPTION,: This book reflects the concept that marketing manaqers are
continually involved in adapting their firms to the economic, social, and political
environment within which they operate.

.47AIL4 BLE INSTRUCTOR MATERIAL AND TE.;TS:



Title t. I : le:

Author Llo d M. Deboer

Small Business Administration
Publisher U. S. Governm=t Printing Office,Washinirton. DC 20402

Date Pub. 1964

Teacher or Student Material Both Coat Free Length 11 pages

Grade Level Adult

OBJECTIVES:

Suggested Time of (lee

SUMMARY DESCRIPTION: In this selected listing, emphasis is placed on directories
of business establishments who buy for resale. However, directories of some pro-
fessions and establishments that purchase goods for their own use are also included.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title OPPORTUNITIES IN MARKET RESEARCH

Author John H. Platten
Universal Publishing & Distribution Corp.

Publisher 235 East 45 Street, New York, NY

Date Pub. 1966

Teacher or Student Material Student Coat $1.95 Length 118 pages

Grade Level Secondary/Collegiate/Adult Suggested Time of Uee

OBJECTIVES:

SUMMARY DESCRIPTION: This book examines the principle methods of market re-
search to enable the beginner to plan his education and training along lines that
will qualify him to take a place in market research. The book also examines the
field from the standpoint of the person now active in some other field and will
show how to adapt experience and training in other fields to the work of market
research.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

-382-



Title PERSPECTIVES IN CONSUMER kEHAVIOR

Author_ Harold H. Kassarilan and Thomas S. Robertson Date Pub. 1968
Publisher Scott, Foresman and Co.: 1900 East Lake Street, GlenviewA IL 60025

Teacher or Student Material_ Student Cost Length 568 pages

Grade Level Collejdate Suggested Time of Use 1 ass.

OBJECTIVES:

SUMMARY DESCRIPTION: presents an overview of some of the basic pers/octives onconsumer behavior, a topic now emerging as a distinct area of study within the fieldof marketing. The selections of the book, drawing from economics, marketing, psy-chology, sociology, and anthropology, are presented in relation to that framework.
Whenever possible, theoretical materials, marketing applications, and researchfindings are included.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title PRINCIPLES OF MARKETING

Author Richard H. Buskirk Date Pub. 1970

Publisher Holt, Rinehart a Winston, New York, NY

Teacher or Student Material Student Coat Length 605 pages

Grade Level Collegiate Suggested Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: This book is interested mainly in marketing problems of
the individual firm. Focusing on the problems faced by today's marketing manager,
this text discusses the impact of environmental forces on marketing decisions.
Every basic marketing principle discussed is illustrated with examples from industry,
thereby easing the student's transition from theory to practice.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor's Manual
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Title PR1NCIPi.E3 CY te.:.HKETING

Author Eugene Clark. Fred r... Clark and Rayburn

Publisher Macmillan Co., New York NY

Di Touslev Date Pub. 1962

Teacher or Student Matcria: student Cost Length 716 pages

Grade Level Collegiate Suggested Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION! The aim of this book is to emphasize the functional approach,
to point up the dynamic ch-racter an the complexity of marketing, and to provide an
analytical basis for the study of tne subject.

AVAILABLE INSTRUCT:1i' ,..,-; :TRIAL tIN:' TE.:.75

Title PRINCIPLES OF YARKETING

Author William Ryan Date Pub. 1971

Publisher Learning Systems Company, 1616 Ridge lio:Ad, Homewood, IL 60430

Teacher or Student Miteri.21 Student :.:',8t $295 Icngth 152 pages

Grade Level Collegiate /adult Sujgsated Ttmc of Use 1 sem.

OBJECTIVES! To provide the reader with a. quick, efficient, and effective means
of grasping the essential subject matter.

SUMMARY liESC7I TION: A programmed learning aid designed to supplement basic
textbooks in the subject area, or to be used as core or essential material in
courses or programs.

AVAILABLE INSTR!C' ., A.; 1,"L!..T A: Al :: TE,i7,5:

GS



Tit 1 .Eliagalgar_ ......1.
Author Martin Zober pate Pub. 1971

r _llvn and Bacon. Boston, MA

Teacher or Student Material Student Cost Length 626 pages

Grade Level Co' ,,sate Suggested Time of Use 1 see.
OBJECTIVES:

SUMMARY DES:R IPTION Retains the benefits of the descriptive ,,,pproach along with
balanced coverage of managerial analysis, systema, and the behavioral sciences as
they relate to marketing.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Tit le PRODUCT PLANNING

Author Bernard C. Nye Date Pub. 1970

Publisher GI-este/McGraw-Fill Book Company, Hightstown, NJ 08520

Teacher or Student .Matcri,il Student Cost $1.89 Length 124 pages

Grade Levet -crc. -y Suggested Time of Ude

OBJECTIVES:

SUP 1.1," v LES :ti P2 ION : re.velops job skills and knowledge that are import.nt to
the 'Test majority of marketing workers. The marketing mana'er needs these skills
and !,ncwledge to ruide his company in the development of predLcts that will be
accFnted by conzumers and that will earn a fair profit.

z7,.,: . .:EPIAL AN t°:-. and Key ($2.00)

-3(3!;_
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Title

Author

Publisher

PRODUCT PLANNING

A. Edward Spitz Data Pub. 1972

Teacher or

Auerbach Publishers, Inc., 121 North Broad Street, Philadelphia, PA

Student Material Student Cost $11.95 Length 423 pages

Grade Level Collegiate

OBJECTIVES:

Suggested Time of Use 1 us.

SUMMARY DESCRIPTION: This book includes a debeription of the step-by-step
product innovation process and articles dealing with the organization, consumer
and government responsibilities, new trends in product development, new techniques
for evaluating the progress of new product introduction in the marketplace, and
the role of research and development.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title PSYCHOLOGY AND HUMAN RELATIONS IN MARKETING

Author Donald D. Hiserodt Date Pub. 1969

Publisher Gregg/McGraw-Hill Book Company, Hightstown, NJ 08520

Teacher or Student Material Student Cost$1.89 Length 108 pages

Grade Level

OBJECTIVES:

Secondary Suggested Time of Use

SUMMARY DESCRIPTION: This textbook is a self-contained unit of instruction. It
may be used alone and studied as an independent module, or it may be included as a
20 to 30 sour portion of a broader course in marketing and retailing. When used as
a part of a broader course, it will serve to highlight the contributions of effec-
tive human relations to specific areds of work.

AVAILABLE INSTRUCTOR MATERIAL ANC TESTS: Teacher's Manual and Key ($2.00)

-368



Title READINGS IN MARKETING

Author C. J. Dirksen, A. Krueger and L. Lockley Date Pub. 1968

Publisher Richard D. Irwin Inc., 1818 Ridge Road Homewood. IL 60430

Teacher or Student Material Student Cost Length 673 pages

Grade Level Collegiate Suggested Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: A selection of readings covering a wide span of time in
the major areas of marketing. In each area, selections from significant writersare included.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title READINGS IN MARKETING

Author M. D. Snider, M. L. Sweet and S. G. Walters Date Pub. 1962

Publisher South-Western Publishing_Co., 5101 Madison Road, Cincinnati, OH 45227

Teacher or Student Material Student Coot Length 832 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Cuts across and integrates a number of subject categories.
The readings differ considerably in their levels of abstraction, and they sometimes
represent conflicting if not contradictory points of view. These readings, therefore,
are not unlike the variety of evidence the decision-maker in an imperfect business
orlronment must weigh and upon which he must select a course of action.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

-387-
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READINGS IN MARKETING INFORMATION SYSTEMS1
Title A NEW ERA IN MARKETING RESEARCH

Author R. H. Brien, S. V. Smith and J. E. Stafford Date Pub. 1968

Publisher Houghton Mifflin Co., Boston,_ MA

Teacher or Student Material Student Cost Length 399 pages

Grade Level Collegiate Suggeeted Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: This book synthesizes literature germane to business Work-
nation and intelligence systems, and relates it to markoting planning and stn.terf
formulation. Selections are also included which stress the embryonic state of infor-
mation systems development, plus the pitfalls involved in managing such networks and
utilizing data emanating from them.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title READINGS IN MARKETINGs THE QUALITATIVE AND QUANTITATIVE AREAS

Author Philp A. Cateora and Lee Richardson Date Pub. 1967

Publisher Appleton-CIntury-Crofts, New York, NY

Teacher or Student Material Student Cost Length 462 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES: To present to the reader contributions to the field of marketing
made by both the behavioral scientist and mathematician.

SUMMARY DESCRIPTION: This book incorporates two major sources of contributions
into the marketing management framework. The first source is made up of a variety
of behavioral concepts developed in anthropology, sociology, social psychology,
psychology and related disciplines. Mathematical and statistical techniques, the
second source, are similarly found useful for many tasks of marketing managers.

AVAILABLE INSTRUCTOR MATERIAL AN TESTS:

-388 -
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Title READING::: :AB Kit.1 INC AND SOCIETY

Author Ronald R. Gist Date Pub. 1971

Publisher Holt, Rinehart & Winston, New York, NY

Teacher or Student Materi.1! Student Coat Length 4E9 pages

Grade Level Col legiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: This book has two basic purposes: the first is concerned
with social and environmental dimensions of our market system; the second with the
introduction and/or development of some promising analytical concepts.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

READINGS IN PHYSICAL DISTRIBUTION
Title P.ANAGEMENT: Titer LOGISTICS OF MARKETING

Author D. J. Bowersox, B. J. LaLonde and E. W. Saykay Date Pub. 1969

Publisher Macmillan Co., New York, NY

Teacher or Student Material Student Cost Length 376 pages

Grade Level Collegiate Suggested Time of Uee

OBJECTIVES:

SUMMARY DESCRIPTION: This book consists of a collection of articles which depict
the past, present, and apparent future direction of the physical distribution concept.
As a group of individual contributions, the articles have been selected to supplement
and expand text treatments of physical distribution.

AVAILABLE INSTRUCTOR MATEPIAL AND TESTS:

_389_



Title SOCIAL ISSUES IN MARKETING

Author kas E. Preston Date Pub. 1968

Publisher Scott, Foresman and Co., 1900 East Lake Street, Glenview, 1L 60025

Teacher or Student Material Student Cost $3.95 Length 308 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Illustrates the relation between marketing activities and
the larger social and economic environment in which those activities operate. The
selections present several analytical methods and approaches. The readings are
drawn from a broad range of journals in marketing, management, sociology, and eco-
nomics, as well as excerpts from books.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title
Author Norman Kan: n Date Pub. 1972

Publisher Harper & Row, New York, NY

Teacher or Student Material Student Cost

Grade Level Collegiate

SOCIETY AND MARKETING

Suggested

Length 445 pages

Time of Use

OBJECTIVES: To provide the user vith a vehicle for thinking greatly of marketing
functions and practices.

SUMMARY DESCRIPTION: This book makes available to potential users a collection
of essays that deal with significant issues, that present views which, in some
cases, challenge existing orientations and practices, and that hopefully, will en-
hance the user's understanding of the social significance of marketing actions.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

-390-
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1

Ti tie_ STRATEGIC MARKETING

Author__ R. D Blackwell, D. T. Ko1_1at and 1. Robeson Date Pub. 1972

Publisher Holt, Rinehart & Winston, New York, NY

Teacher or Student Material Student Cost Length 548 pages

Grade Level

OBJECTIVES:

Collegiate Suggested Time of Use 1 sea.

SUMMARY DESCRIPTION: Attempts to present an analytical orientation to the major
marketing problems facing senior corporate and marketing executives. The authors
have attempted to present a practical framework that links corporate objectives and
strategies to master marketing objectives and strategies, and then to objectives
and programs for individual marketing activities.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title SYSTEMS ANALYSIS FOR MARKETING PLANNING AND CONTROL

Author Stanley F. Stasch Date Pub. 1971

Publisher Scott Foresman and Co. 000 East Lake Street, Glenview, IL 60025

Teacher or Student Material Student Cost $5.95 Length 512 vases

Grade Level Collegiate Suggested Time of Use

OBJECTIVES: To understand and use computerized information and data systems for
allocating money and effort t. various marketing activities.

SUMMARY DESCRIPTION: Describes system concepts in a manner easily understood
by marketing students and practitioners. Utilizing marketing theories as a starting
point, the book develops an overall marketing control and planning system supported
by sub-systems designed to forecast market demand and to control the individual
marketing activities of distribution, personal selling and advertising.

AVAILABLE INSTRUCT3h MAITRIAL AND TESTS: Instructor's Guide

-391-
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Title VERTICAL MARKETING SYSTEMS

Author Louis P. Ruclain Date Pub. 1970

Publisher Scott, Foresman and Co., 1900 East Lake Street, Glenview, IL 60025

Teacher or Student Material Student Coat $5.75 Length 218_paie.s__

Grade Level Collegiate Suggested Time of Use

OBJECTIVES: To develop an awareness of current analysis of marketing channel
systems.

SUMMARY DESCRIPTION: This collection of essays, growing out of a symposium on
vertical marketing systems held at Northwestern University, features authoritative
writers who have published influential work in the field. The topics include a
major portion of the significant questions at both the micro and macro level. An
extensive list of questions and suggestions for student projects follows each article.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title THE YOUTH MARKET

Author Melvin Helitzer and Carl Hegel Date Pub. 1970

Publisher Media Books, New Yorks NY

Teacher or Student Material Student Cost $12.50 Length 356 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: The youth market is a phenomenon of vital importance to
every executive and every company in the field of consumer goods and services. Its
dimensions include $50 billion per year in market value. This book is a guide to
the exciting new world of the youth market.

AVAILABLE INSTRUCT OR MATERIAL AND TESTS:

Lb&
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Title BASIC e-IB'ti ION

Author
Lt, t t.? rUh.

Publisher Pitman Sast 41 StrA, New Ycrk, NY 1C:1?

Teacher or Student 41,: r r Student C-.)e jn.95 Length 446 ntigris

Grade Level Serlor.,17.ry Suggeate1 Time nf (lee 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION:. z,x1.1,.5.n3 the function of distribution in the American
economy. Discusses the various types of retailing, enterprises as well as manu-
facturing, wholesaling, and transportation industries. Emphasis on skills and
functions of basic jobs and exploration of advanced positions. Each chapter isfollowed by exercises, questions, activities, problems for discussion, and arith-
metic problems.

AVAILABLE INSTRUCT 41.,41'.4',7IAL Key ($1.20), Workbook ($2.40)

Title K3KSTC4E

Author Putt) . rate, Pub. 1(.463

Sr13.11

Publisher U. S. , 4hini DC 20402

Teacher or Student Pe , : ,' -1,, '- di' is' -^,- Le nc t h 8 pages
_..._ _. ....__

Grade Level '' -.:- .t.,... . ", 7,"'f,r,. of , e

OBJECTIVES.'

SUMMARY DES "P I P 1 -; 0 r.:fel\-..nces which will provide
adequate infnrnriti9n for ef'c'..:t've u.r,d -.-p,..eriA.on of a retail bookstore.
Particular emphic;i:: art:,t.n--,-eivertising, display, and
pers.)r.al

AVAILABLE IN.:T.QC,:

,



Title "AUGHT

Author Date Pub. 1970
National Retail Merch-ints Association

Publisher 1( West 31 Street, New York, NY 10001

Teacher or Student Material Teacher Cos t $230.00 Length 24 minutes

Grade Level Secondary Suggested Time of Uee

OBJECTIVES:

SUMMARY DESCRIPTION: A film with a dramatic message for teenagers: "teenage
shoplifters and thieves get caught!" Produced in cooperation with educators,
security experts, law enforcement agencies and retail stores. The film depicts
a teenage shoplifter, the misunderstanding of the seriousness of an act of theft,
her reactions and those of parents and community.

AVAILABLE INSTRUCTOR MATF-91AL ANL' TESTS:

Title CHAIN STORES IN AMERICA 1859-1962

Author Godfrey M. Lebhar Date Pub. 1963

Publisher Chain Stor' Publishing Corp., 2 Park Avenue, New York, NY 10016

Teacher or Student Material Student Coet $9.95 Length 448 pages

Grade Level Collegiate Suggested Time of 1.18e 1 sem.

OBJECTIVES.:

SUMMARY DESCRIPTION: Reviews the early history of chain stores and then traces
their development in this country.

AVAILABLE INSTRUCToif M4rrFIAL Asr
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Title (HANGS i-CT1't.NS

Author Eileen 1;ehelf
Natio-11 ocia.tion

Publieher "lit Street, New York, NY 10Uul

Pete Pub. 1964

Teacher or Student Material Student C.,st $4.00 Lt ng th 141 pages

Grade Level

OBJECTIVES:.

Col le giate/Adu3 t Suggesced Time of klge

SUMMARY DESCRIPTION: A Feographical study of 14 years change in retail distri-bution patterns. Includes analysis of changes in three selected shopping districts.

AVAILABLE INSTRU:TF M4 A r A!#: Tr "'f

Title THE CO''MP:.1.;E -,L1-7. !V .;- ,IL MAN,'..,i..v. .

Author Alan Sider :::2 t e Pub. 1972

Publisher Penttuin Bot.,Kt-, inc., ?110 Mnbasaidlr P,oict, B-iitlmore, MD 21207

Teacher or Student N., j ri,.il Stt'dent Lent? th 320 pages

Grade Level Col le te/;:t1I-1 t

OBJECTIVES:

Zol : it'e t ,ids

SUMMARY DE SCRIPT.: ON: Covers :..11 as pecti of retail management, all sizes of shop,all forms of ortranization, ang all the retail tradPs.

AVAILABLE INSTRUCT k".: :LT: AL A.v:

-3'45
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Title COURSE OUTLINE FOR RETAIL INDUCTION INTO SELF-SERVICE STORES

Author George Curtis and John Mattingly Date Pub. 1970
D. E. Materials Lab

Publisher 18b5 Neil Avenue, 115 Townshend Hall, Columbust OH 43210

Teaoher or Student Material Teacher Cost $2.00 Length 95 pages

Grade Level Secondary Suggested Time of Use

OBJECTIVES: Designed to prepare the student to enter into gainful employment in
a self-service store.

SUMMARY DESCRIPTION: A manual developed by a Distributive Education workshop
group of coordinators. This manual orients well the student and the coordinator
interested in concepts relating to the self-service operation. Transparency orig-
inals to supplement the teaching outline are included.

AVAILABLE INSTRUCTOR 41-1:EFL-IL ANP, TESTS:

Title CREATIVE MARKLCWN PRACTICES FOR PROFIT

Author Murray Krieger P to Pub. 1971

Publisher Fairchild ''ublications Inc. East 12 Street New York, NY 10003

Teacher or Student Material Student Cost $5.95 Length 208 taxes

Grade Level Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: This book advocates "control of the markdown as a positive
tool for profit." It shows how changed attitudes by buyers, merchandisers and store
owners can create new sales possibilities and heighten store traffic. Chapter titles
includes Controlling Markdowns to Achieve a Mark-on; Evaluation of the Sources of
Supply; Reducing Losses, Through EmTloyee Reminders; Effect of Markdown on Shrinkage
or Shortage; and Markdowns as a Sales Developer.

AVAILABLE INSTRUCTOR 0.1ATE!AL AV TE;;TS:



Title CREATIVE MEN'S WEAR it ETAILING

Author S. Thomas SIltz Date Pub. 1961

Publisher Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003

Teacher or Student Material Student Coat $1.50 Length 84 pages

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Covers every phase of men°s wear retailing, including
decor, display, pricing, advertising, sales training, credit and collection and
location selection.

AVAILABLE INSTRUCTOR MATERIAL ANL, TESTS:

Title DECISION-MAKING IN RETAILING & MARKETING

Author Murray KrieEpr Date Pub. 1969

Publisher Fairchild Publications, Inc., 7 EaFt 12 Street, New York, NY 10003

Teacher or Student Material Student Cost $12.60 Length 352 pages

Grade Level Secondary/Collegiate/Adult Sua7ented Time ,if Ude 1 sem.

OBJECTIVES: To stimulate the thinking process whicn is important in today's
complex business world.

SUMMARY DESCRIPTION: Ninety real and contemporary case histories selected from
the nation's key retailing centers. Covers every conceivable dilemma in the re-
tailing/marketing arena. It combines a number of tested training techniques which
direct and sharpen the ability--of student or "old pro"--to absorb, ar.Alyze, reason
and arrive at effective conclusions; to act with as:urance in the increasingly com-
plex areas of merchandising, from management and control to personnel and promotion.

AVAILABLE INSTRUCT ,.),A MA 7'!,,RIA: ANL: TES:Z. Teacnez7es Manual

-397-
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Title

Author
National Retail Merchants Association

Publisher 100 West '1. Street, New York, NY 10001

Date Pub. 1967

Teacher or Student Material Student coetjgal Length 44 pages

Grade Level Collegiate/Adult

OBJECTIVES:

Suggested Time of Use

SUMMARY DESCRIPTION: Covers use and costs of direct mail advertising, operating
procedures, cospiling.and maintaining lists, planning promotions, designing, and
measuring results.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title DYNAMICS OF RETAILING

Author Edward B. GO1 d

Publisher Fairchild Publications Inc. East 12 Street New York NY 1000

Teacher or Student Material Student Cost $4.75 Length 106 pages

Date Pub. 1969

Grade Levet Collegiate/Adult

OBJECTIVES:

Suggested Time of Use

SUMMARY DESCRIPTION: Spells out the new merchandising trends in the United
States, with emphasis on the fast-paced fashion, hard lines and food industries.
Explores the "survival of the fittest" trend which is revolutionizing today's
retailing.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

-398-
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Title AN 1-.(V,

it thor
Natioz--sl !.er,:nInts Association

Publisher 1'. :44"1 'te. !,"W Y(:rk, NY 1;;301

Cate Pub. 1968

Teacher or Stu_ie,:: ..7 Stt,.ient Coat_ 3.00 Length 64 pages

Grade Level

OBJECTIVE'S;

Cal)e r-iatejAdul, t Suggested Tire? of Use

SUMMARY DESC'fi:F'r: r: s fUt.l.rc c:Corc r.ic.". patterns as seen through the eyesof a Dep,trtAent of p-e:er.t.y.s.ve ir,vestmcnt counsellor, a banker, sitelocation expert :a

AVAILABLE

Title

Author rl

re,-;:.-her or St..

,";rs -le Level

17.1Tnast.ITION

. 1 , r,. . N,?.14 Yor',., NY

;turtent _____

Date Pub. 1966

at Length 591 pages

(hie 1 seine

0 Ei,f ECT : ; Tr; per..;on-. 7ret and to understand company objectives
dPciiion processes under conditions of uncertainty.

(?) .c a oc,tter understanding of the administrative processes,
to n 4-h,, firm, and buyer behavior in the mar

.0 '

SC.0414ARY DESCP;
vi.nagement and
developed is tl:e
sties found 3:1 tr.:- -,

pr./Art.4E4LE :v. .'-

for i tr.,Jac course in the economics of retail
The framework in which the text is

conv:titive innovations and growing
er.v2ronment.



Title FACTS ABOUT DEPARTMENT STORES

Author Helen Mulhern
National Retail Merchants Association

Publisher 100 West 31 Street, New York, NY 10001

Date Pub.

Teacher or Student Material Student Coat_$1.50 Length 40 pages

Grade Level Collegiate/Adult

OBJECTIVES:

Suggeeted Timt. of Ube

SUMMARY DESCRIPTION: A short review of what department stores do to earn their
money. Contains chapters on retail profits, what the retailer does in the merchan-
dise market and selling merchandise. Includes tables on the size of retail business
in the U. S., and cost of retail distribution.

A/AILABLE INSTRUCTOR MATERIAL AND TESTS:

Title FOR GRACIOUS GIVING

Author Harold G. Cole Date Pub. 1959

Publisher Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003

Teacher or Student Material Student Coat $4.95 Length 120 pages

Grade Level Secondary/Collegiate/Adult Suggeated Time of (lee

OBJECTIVES:

SUMMARY DESCRIPTION: Gives the basic principles of establishing an outstanding
custom gift-wrapping service. Detailed discussion of space allocation, stock re-
quirements, display and promotional media. Contains illustrations of gift wrapping
methods and photographs of unusual accessorized wraps.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS;

-400-
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Title CCVE?NMENT STATISTICS HANfaL0K

Author D.zte Pub. 1969
National Retc.il F:erchantt; Associat5.on

Publisher 10G West :21 Strpt, Nlw Yo,.k, NY 10001

Teacher or Student Material Student Cos t $3.00 Length2pj__es
Grade Level CollegiateiAdult Suggested f Use

OBJECTIVES:

SUMMARY DESCRIPTION: Include.: using census bureau data, retailers use of census
of population, manufccturing ,.n: business census, nerchandise line for marketer andmany other helpful statistical data areas.

AVAILABLE INSTRUCT 14A :F:A: AN' TESTS

Title CRASS ROM .0EIAILINC

Author Ben Projar: Date Pub., 1962

Publisher Fairchild -inblications, inc., 7 at 12 Street, New York, NY 10003

Teacher or Student Material Student C,-)Ejt $1.00 Length 44 pages

Grade Level Seccrdary/Colleate/.1..iult -47.7eated Tine cf Use

OBJECTIVES:

1 week

SUMMARY DESCRIPTION: A discussion of !Ten's wear retailinff. Advice is given on
fashion buying, resources, customer and exloyee relations, meeting competition,
and public relations in the community.

AVAILABLE INSTRUCTOR M4TEPIAL A. TE.t.,TE

-401-
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Title CREAT '31{0FS CF. zUROFE

Author Jerome S. Klei?: and Norman Reader Date Pub.
National Retail Merchants Association

Publisher 1CC West ?1 Street, New York, NY 1OCC1

Teacher or Srt.:4Je 4! Both at $24.00 Length

Grade Leve! Sc .r,rdaryit.;01.: :"-'ugaested Time of tide

OBJECTIVES:

SUMMARY OE.:7 I" I 8: 1, 'a?
interesting re.a.1 or tFe
Scardinavia. iF .r
reference of t-d--'er,. It re:-
disc and ineverl. -

AVAILABLE :'

Title nt.ft 7 -_ti

Author

Publisher

Teacher or Sf-t4

7 at.'. illustratt.E over 20' of the most
-..ntirent, in the British Isles and in
'istirc cf 70:-. snores for the guidance and

.-.;_count of special cervices, rerchan

El -, 12 stre,..1.,

Pate Pub. 196ti

Ire Ikrzic, NY 10003

Grade Levi' r: t -!Z. .

OBjECTLVEr':

t Leng 1C4 paces

T:. :f Lde

SUMMARY 1;; 145..+1: E. v producing a fash
ion show: evalt,atinc the ;:uktlerce, chdoir:c kind of show, the merchandise,
models, location, cc -t, thc..e....even cow, to the cortrentator, lighting and time.

AVAILABLE .r,le,;'7!'



Title :IC : .'T I v 1.!:r; Mil DE

Author
N ..r..1 ":1-charitt-: Association

Publisher P.', At,.t ?T. !:::w York, NY 100C1

Teacher or Student Matrril!

Grade Level

OBJECTIVES:

Date Pub. 1962

S-..1.,.1cnt Cost .01.80 Length 27 pager.

Col le, Suggested Tim-? of Use

SUMMARY DESCRIPTION: ;, ef decision rroccr:...e.l. and flew Of ir.fu..-nr,a-tion witi.in re t....11 ca.c comfarisen with 'nous:a-jai buying proceduresbased on persor.al ir.tt.rvii wz Ineuaes info 4.w..3 information flows, use of organi-zational Inant:al..:-, buyer the ,ecision Frocess, ccripariscr. Witt industry,conclusions ard recor..rend's. ors.

AVAILABLE INS:RI:IC.7CE AtA :Es r L AND TESTS :'

Tit le HCW Tr, a:a THr. WFCLb ETCRE AS FAS:fIC,N

Author Buc:ci Core
rational Retail Nercnarts AsLoci.:tion

Publisher 100 Jett Butt..', Yo-rk, NY 1:;;;:t

( :'rte Pub. 1r;69

Teacher or Student Materi.21 length 2 ay.;

Grade Level

OBJECTIVES:

Suggested Tim. of Ude

SUMMARY :,ESC,r, r f 11(.14 t- ,11 it regarlless of
the rerch...1d:sc c"- trrvtur.t. 1( f-tt-Lion. rote:: price
is not pri-ar,f -Jr 1:- ^ 1N 'u. r.

tic.-

AVAILABLE

S6



Title HOW TO VRITE BETTER DETAIL ADVERTISING CCFY

Author
National Retail Merchants Association

Publisher 100 West 31 Street, New York, NY 10001

Date Pub.

Teacher or Student Material Student Cost $1.50 Length 77 rams

Grade Level Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A primer covering how to write newspaper advertising copy
that sells, the principles and practices of direct mail copy, the five commandments
of good radio copy, writing television commercials, writing sign copy that informs
and sells.

AVAILABLE INSTRUCTOR MATERIAL ANO TESTS:

Title

Author Late Pub. 1966

Publisher University of the State of New York. Albany, NY

Teaoher Or Student Material Student Cost Length 15 pages

Grade Level Adult Suggested Time of Uee

OBJECTIVES:

HUMAN RELATIONS IN RETAILING

SUMMARY DESCRIPTION: The emphasis is on the roll of the supervisor, supervisor-
employee relationships, customer relationships and huwn relations problem solving.

AVAILABLE INSTRUCTOR MATERIAL INC TES:

-404.-

67



Nat, THE INZEP:;:Z1NT at,:A1LER AN:, THE SHOPPING CENTER

Author Date Pub. 1966
Nationza !.`erchants AssociationPubliher 100 West 31 Street, New York, NY 10001

Teacher or Student Material Student Coat pm() Length 176 pages

Grade Level Collegiate/Adult

OBJECTIVES:

Suggested Time of Uee

SUMMARY DESCRIPTION: Discusses successful promotions, operations, financing and
selection of store site:: and locations in shopping centers for maximum profitability.
Presents practical criteria for indeperdent merchants to consider in viewing a shop-ping center location.

AVAILABLE INSTRUCTGE, M4:FFIAL "TEfTS

Title IN-S1ORE SECURIT7

Author Pregard by Comrunications & Training,_Divisicn Date Pub.
Pub lieher Indesendert Grocers' Alliance, Chicago IL

Teacher or Student Material Student .7/et Length 15 pages

urade Leve Z .7.,jjeeted Time of ;:ee
OBJECTIVES:

SUMMARY DESCRIPTION: 'Ill's. pan,:lilet.. shows- how crime today has been characterized
a...3 a growth Industry. Shows how crime increaed 30 to 40 percent iearly every
year for the past 5 years. Takes a look at, robtery protection.

AVAILABLE IN.3TRUCT MA."1.PrAL,

-405-
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Title LET NE PUT IT THIS WAY

Author E. E. Weiss '.rd D. D. Bernbach Date Pub. 1968
National Retail Merchants Association

Publisher 130 'Iest 31 Street, New York, NY 10001

Teacher or Student Material Student Coat $2.75 Length 148 pages

Grade Level Collegiate/Adult Suggested Time of Use

OBJECTIVES z

SUMMARY DESCRIPTION:' Twenty-five articles concerning the forward scene of the
ret.:.1' world.

AVA:LABLF rSTRU:7:1, MATERIAL ANr TEST'S.

Title MANAGINS THE PETAILING EMPLOYEE

A...thor Date Pub._1272
D. E. riclls Lao

Nei: vpruey 11.5 Townshend Hall. Colurti_as, OH 43210

Teacher or StAd.ertt Material Student Cost $2.00 Length 53 paFes

ie Level 39condary/Adult Suggested Time of Gag

as:-_-it3t ir. :,:)lving current and future, employee problems and to
-ero-iuctivity.

SUMMARY DESCRiPTION.:. Ex:lains how employees should be interviewed, trained and
Uzes role playing z-0..tuations.

AVAILABLE INSTRUC7S/!1 MA:,;.,:41, Ayr TESTS.

-406-
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ANIMIMIN

Title

Author

Publi:eher ;z. V.L'

Date Pub.

Teacher or Stu.:oq ,
.=;.1:cent ' a t $35.00 Length 35mm slides

Grade Level 1---. . /,-.-Hat.. Suggested Time of Use

OBJECTIVESz

SUMMARY DESCR I P:: media, and goverrur,ent sourcesto be used to ort:,n 4.. ,..nd rcro ncw sales strategies.

AVAILABLE I.VSTRC.'...7.- "'

Title e FL:.'1.13N

Author Robert -.74t*.:n.rm Date Pub. 1965
Decar".-e- :

Publisher Lf.1.7-..roity of Fl.Louri, Columbia, MO

Teacher or Sten- Length 41 pages

Grade Level Time' of Use

OBJECTIVt

SUMMARY T.,'ESC.7.5' :r' n- yz:iz ;ter h,i,ndising together with assign
ment sheets des! cover 1.n,-;- related information taught inpreparatory 41on

AVAILABLE IN:1,-[)."," M. M. ". im-Arictor's Vanua]

-1407 -

011



Title MISSIONs LOSS PREVENTION

Author
National Retail Merchants Association

Publisher 100 West 31 Street, New York, NY 10001

Date Pub. 4111111

16FicirEouncM71m
Teaoher or Student Material Student Coot $325.00 Length 25 minutes

($90.00 to rent)
Grade Level Collegiate/Adult Suggested Time of Uee

OBJECTIVES:
.11101.

SUMMARY DESCRIPTION: A supervisory training aid for retail inventory shortage
control,. Filmed in a retail setting.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title MODERN MERCHANDISING SERIES

Author Date Pub.

Publisher Fairchild Publications, Inc., 7 East 12 Street, New York! NY 10003

1771-1-11a---
Teacher or Student Material Student Coot $370.00 Length 191 minutes

Grade Level Secondary /Collegiate /Adult Suggested Time of Uee

OBJECTIVES:

SUMMARY DESCRIPTION Merchandising fundamentals plus several programs covering
trends in important retailing and fashion areas are covered in .his series, which
contains 14 units in six programs. Funiamentals are discussed in three programs,
Basic Rules of Selling, Display Roundup and Shopping Centers. They can be used for
basic training in each of these vital aspects of the merchandising scene. Contem'.
porary trends are s creased in tha variety of new shops in the Boutiques program,
New Store Directions and Profile of A Modern Store. These latter prog:ams show
how exciting retailing can be when colorful and creative talents are put to work to
enhance the shopping experience.



Title gETAILING MANAGEMENT - BASIC CONCEPTS & PRACTICES

Author L. J. DItncag, C. F. Phillips and S. C. Hollander Date Pub. 1972

Publisher D. Irwin, Inc.' 1818 Ridge Road, Homewood IL 60430

Teacher or Student Material Student Cost $11.75 Length 722 pages

Grade Level Collegiate Suggeeted Time of Uee 1 sem.

OBJECTIVES:

SUMM .RI DESCRIPTION: Outlines the many elements of change occuring in this
fiel-1, with emphasis cn the new techniques and managerial measures required for
successful retail operation in the new environment. Many forces that are induc-
ing change in retail structure and methods receive considerable attention. Thsse
forces include such things as market changes, consumerism, horizontal and vertical
merger movements, and new informational and control technology.

AVAILABLE INSTRUCTC,,P MATERIAL AND TESTS:

THE NATURE AND CHARACTERISTICS
ittla OF MIDDLE MANAGEMENT IN RETAIL DEPARTMENT STORES

Author Harland -. Samson Date Pub. 1969

Publisher Universi-, of Wisconsin, Madison WI

Teacher or Student Material Student. Cost Free Length 176 pages

G.,,: de Level

OiJECTIVES;

:o,le date Suggested Time of Use

SUMMARY DESCRIPTION:- kresents an exploratory study of th'se factors influ-
encing the nature and characteristics of middle management in the retail department
store. The findings provide new insights and important clues concerning the char-
acteristics, edu:ational needs, iuties, and pro jectPd net's for retail middle
managers.

AVAILABLE INSTP(7.:-: P AT ANC TESTS:,

-409-
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Title

Author PhiljalLjatilly Date Pub. 1967

Publisher Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003

Teach^r or St.4dent Material Both Coot $7.95 Length 224 pages

Grade Level Secondary/Collegiate/Adult Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: Tells the story of fifty pioneer-merchants whose efforts
paved the way for today's multi-billion-dollar industry. Reveals classic solutions
to timeless business problems, and places retailing in its historical perspective.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Ti t is OPERATIONS RESEARCH IN RETAILING: CASE STUDIES

Author
National Retail Merchants Association

Publisher 100 West 31 Street, New York, NY 10001

Date Pub.

Teacher or Student Material Student Cost..11.10 Length 34 pages

Grade Level Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A series of actual case studies, using the principle of
operations research, is prese ed. Contains measuring advertising e'fectiveness,
finding how to make field sales operations meet top management and eslossary

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

-410- 33



Title
Author Hone z Hoyt rIte Pub. 1969

National Retail F,ercr
Publisher 100 West _31 ::trN e !

Teacher or Student Mari.? Student C-6 t $5.00 Length 104 pages

Grade Level Collegiate/Adult ug2ea ted Time of Use

OBJECTIVES:

SUMWRY DESCRIPTION z A research mon:.)!Tripri of h :location of additional retail
stores in the United States in the of the twentieth century.

AVAILABLE INSTRUCTOR 41,1,"ER:AL

Title PICKETING -

Author Louis Jarkscr
awilImewlaaM

National Pott1.1.
Publisher 100 West 1

Teacher or Student ti:,--r1:71

Grade Level

OBJECTIVES:

Date Pub.

Length 12 pages

L'ee

SUMMARY DESCRIPTION: L,..<1.4a:1-.. ";, -2. ,trILI in th e language of the retailer,
the various forms of picketir.i.-, th . 7 Ch a retz;i1 P r should take when con-
fronted by them aria the pitf,i1.3- !c,1 tc run afou3 of the law.

AVAILABLE INSTRUCT(! t4,4:7A: .4%.

-411-
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Title POTENTIAL GROWTH LOCATIONS FOR DEPARTMENT STORES

Amthor Milton Leontiades
National Retail Merchants Association

Publisher 100 West 31 Street, New York, NY 10001

Date Pub..1968

Teacher or Student Material Student Cost $3.00 Length 46 pages

Grade Level Collegiate/Adult Suggested Time of Use

OBJECTIVES:

MNNIINNIN

SUMMARY DESCRIPTION: Gives the view of an economist as to economic, demographic
and locational factors to be weighed in choosing a store site in consideration of
projected economic xowth activities of the Federal Government and inter-industry
development.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title PRACTICAL PROBLEMS IN RETAIL MERCHANDISING

Author Murray Krieger Date Pub. 1969
Laboratory Institute of Merchandising

Publisher 12 East 5? Street, New York, NY 10022

Teacher or Student Material Student Cost Length 168 pages

Grale Level Secondary/Collegiate/Adult Suggeeted Time of Use

OLTECTIVES:

SUMMARY DESCRIPTION: The problems contained in this book are all taken from
real-work situations. They are the kind of problems merchandising personnel must
deal with on a day-to-day basis.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:



Title PRINCIPLES OF RETAILING

Author Pate Pub. 1963
Vocational Instructional Material Laboratory

Publisher Lirdsev Hopkins Education Center, Miami. FL

Teacher or Student Material Teachcr Cost Free Length 9 pages

Grade Less& Secondary/Collegiate/Adult Suggested Time of Uee 96 clock hrs.

OBJECTIVES: The purpose of the course is to teach the student the basic primiples
and techniques of present-day merchandising, the language of merchandising, and the
possibilities and potentiras of a career in the field.

SUMMARY DESCRIPTION: Consists of a course outline entitled Merchandising Tech
niques. A bibliography is also inclrded which lists the supplementary references
used throughout the course by the instructor.

AVAILABLE INSTRUCTOR MAPFRIAL AN:' TESTS:

Title PROFIT AN: COST ANALYSIS

Author Date Pub. 1966

Publisher Teaching 'ystems Corp., .,34 Boylston Strtett_Boston MA

Teacher or Student Mate-rial Student Cost Length 150 pages

Grade Level Secondary/LiolleEiatRIAdult Suggestea Time of (lee

OBJECTIVES:

SUMMARY DESCRIPTION: Gives the retailing executive trainee the basic tools of
analysis which enables him to understand how and why his department functions as
it does, and which will eventually enaole him to make his contribution to store
profitability.

AVAILABLE .rNSTRUCTk'Jh MATER AL ANL' TESTS:

96 -413-



rit/e PhOFITABLE MERCHANDISING TECHNIQUES

Author Date Pub. 1970

Publisher Fairchild Publications. Inc.. 7 East 12 Street. New York: tlY 10003
34 slides

Teacher or Student Material Student Cost $76.00 Length 42 minutes

Grade Level Secondary/Collegiate/Adu .t Suggested Time of Use

OBJECTIVES:

SYMMARY DESCRIPTION: Pinpoints important merchandising areas where a retailer
can succeed or fail. Discusses store services as a goodwill and money-making device;
unique department merchandising combinations and layouts; and effective in-store and
out-of-store promotional gimmicks. Offered in four sections* Set Is Important
Service Ideas; Set II: Imaginative Store Department; Set III* Effective Retailtng
Gimmicks; and Set IV: Winning Combinations of Merchandise.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Commentary and discussion questions
are included.

Title A PROGRAMED SOLUTION FOR ESTIMATING RETAIL SALES POTENTIALS

Author Larry Blue and David L. Huff Date Pub.

Publisher Universit of Kansas, Lawrenoel_KS

Teacher or Student Material Student Cost Length 64 pages

Grode Level Collegiate/Adult Suggested Time of Use

GIJECTIVES: To present a computer programmed solution for estimating sales of a
p:)pcsed retail development.

SUMMARY DESCRIPTION: Centered around a simple yet important probability model
for estimating sales of prospective retail firms. The nature of the program as well
as the steps in using it are discussed. Three cases have been incluaen that exemplify
the ..xse of the program, and can also be used as test cases.

AVAILABLE INSTRUGTOR MATERPAI AND TESTS.

-414-
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Title PROMOTING_ NEW MEgCHANDISE AREAS

Author Date Pub. 1971

Publisher Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003

38 slidesTeacher or Student Material Student Coe t$80.00 Length 21 minutes

Grade Level Secondary/Collegiate/Adult Suggested Time of (lee

OBJECTIVES:

SUMMARY DESCRIPTION: Shows how retailing meets its merchandising responsibili-
ties in two specific store events --both particularly relevant to today's shopping
habits. Case histories cover a wide range of subject areas including window and
in-store display, signage, mannequins, selling techniques, merchandising presenta-
tion, departmental coordination, retailer-resource coordination and advertising.
Topics include: Reaching the Consuner, resigns that Drew Crowds, Loom of Fashion.
Appeal to Youth, Customers Get Involved, Advertising Sets the Tone, Traffic is
Created, Selling at the Fair, and Trend to Individuality.
AVAILABLE INSTRUCTSE MATERIAL ANr TESTS:. Resource List. Commentary and
discussion questions are included.

Title PROMOTICN

Author Date Pub. Monthly
National e,:tail Merchants Azz.;ociation

Publisher 100 vieEt -1 Stre.et, hew York, NY 1C,C01

4 to 6 pages
Teacher or Student Mo tortia I Teacher Cost $11.00 Length per issue

Grade Level Collgiate/Acult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A newsletter for Sales Promotion, Advertising, Publicity
and Display Managers geared to retai] marketing in the '70's. There are promotion
ideas, tips and important information foz every size store from item featuring to
total store image in each issue.

AVAILABLE IN:7TRUCTj5 M.4:EPIAL TFSTS:

C
-415-
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Title QUALITY At AS SALES APPEALS

Author Robert M. M yers Date Pub. 1967
Small Business Adrinistration

Publisher U. S. Government Printing Office, Washington* DC 20402

Teacher or Student Material Student Cost Free Length le pages

Grade Level Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Discusses sore of the things which small retailers can
do to satisfy the demand for good quality and taste in products.

AVAILABLE INSTRUCTOP MATERIAL AND TESTS:

Title READINGS IN MODERN RETAILING

Author Date Pub. 1969
National Retail Merchants Association

Publisher 100 West 31 Street, New York, NY 10001

Teacher or Student Material Student Cost $12.00 Length 483 pages

Grade Level Collegiate /Adult

OBJECTIVES:

Suggested Time of Use

SUMMARY DESCRIPTION: An anthology of 37.classic statements on important facets
of retailing by noted store heads, administrators, merchandisers, economists* re-
searchers* manufacturers, consultants and creative critics. Sections deal with the
new retailer, the new customer, marketing, company organization, scientific mer-
chandise management* the shop ccncept, fashion impact, vendors and brands.

AVAILABLE INSTRUCTOR MATERIAL AN,7 TESTS:

-416-
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A REPOLIT OF A STUDY OF ORGANIZATIONTitle
v .a TY

Author
National Retail Merchants Association

Publisher 100 West 31 Street, New York, NY 10001

Date Pub. 1961

Teacher or Student Material Student Cost $1.50 Length 70 yagee

Grade Level Collegiate /Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Describes current multi-unit organization practices, their
advantages and disadvantages as well as recommendations for improving such organi-
zations. Explores history and development of organization, single unit stores,
advent of branches, main store plus branches, organizational objectives, and effective
implementation of organization changes.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS.;

Title RETAIL BUSINESS MANAGEMENT

Author Karen Gillespie and Joseph Hecht Date Pub. 1970

Publisher Gregg/McCraw-Hill Book Company, hightstowt, NJ 08520

Teacher or Student Material Student Cost $9.75 Length 596 pages

Grade Level Collegiate Suggested Time of Use 1 sem.

OBJECTIVES: (1) To identify the classification of retail businesses and the
laws and governmental activities that affect retailing.

(2) To sharpen skills in communications, mathematics, and record-
keeping.

(3) To help formulate and implement effective merchandise and
inventory control plans.

SUMMARY DESCRIPTION: Provides a comprehensive, up-to-date presentation of
retailing principles and practices.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor's Manual and Key ($2.75),
Projects and Activities

-417-



Title RETAIL MANAGEMENT

Author William R. Davidson and Alton F. Doody Date Pub. 1966

Publisher Ronald Press, New York, NY

Teacher or Student Material Student Cost Length 905 pages

Grade Level Collegiate Suggested Time of Uee 1 sem.

OBJECTIVES:

SUMPURY DESCRIPTION: Divided into 4 parts. Part I provides an orientation to
the managerial study of retailing by giving attention to its distinctive features
and by relating the marketing concept to the retailing process. Part II - concepts
of organization have been broadened to emphasize shiftability of functions among
levels of distribution channels and to other agencies. Part III - discussion of
certain topics which are normally handled b: technical staff specialists. Part IV
contains cases and problems in the field.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title RETAIL MANAGEMENT CASES

Author J. Dalrymple and Donald L. Thompson Date Pub. 1969

Publisher Free Pres,,, New York_f_NY

Teacher or Student Material Student Coat Length 296 pages

Grade Level Collegiate

OLJECTIVES:

Suggested Time of Uee 1 sem.

SUMMARY DESCRIPTION: Contains 41 cases that set forth the facts surrounding
particular business situations occurring in various sizes and types of business
organizations. The cases, for which the student must provide analyses and develop
solutions, are divided into 10 categories representing such major retailing prob-
lems as store location, personnel, customer relations, expense control, and allo-
cation of space.

AVAILABLE INSTRUCTOR MA:ERIAL AND TESTS:

-418 -
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Title
jZ;V:;.;

Author .. ti6-1,N,01
_

;;76'2

Teacher or Studer:-

Grade Level

OBJECTIVES:

Pat e Pub. 1.969

Uur: ,at g t h 112:_affs

24Lgeeted Time of iJie

SUMW.RY DESC3IP-rr N Of rt.' divicied into three major ,t-t-ce. Sgoods a.n1 -,,-f ink: c.(.7,r.unication. Eowever, all ofthe mane-r.ent crot-' - In arta,, d.ro related to the firrnes ex-ternal envirenrent an^. -' to "If. consmier.

AVAILABLE

Title F.,=1.

Author E a r 4 " ; 4r. f, Data
P:2! lisher _.-.n I :load, Cincinnati, 6:I 4527;

Teacher or 10- r cf; ,p7 .Gcs Lgth_
c;r2.de Level

0',JECTIVE3:

-;rr, of idee s'..?_rn.

SUMMARY DES 7 :P7 .V .; t' ( f such as financing, buying,se2 1in, prcr- u i - r: advert1f2ing, ,4nct goy-ernr-ent rewulati-m.

AVAILABLE IN:. :I? 7 e: . Manua.1, Study Cuides and
Projects (42.),.,), krei . '010 .-,;( tiOn (4; 36)

102



Tttlir RETAIL MERCHANDISING AND PROMOTION

Author A. Hamilton Chute Pate Pub. 1966
Small business Administration

Publisher U. 3. Government Printing Office, Washingtrin, DC

lcher or Student Material Both Coat File Icrith 11- 1t7

'-,:e revel Adult Suggested Time

qftd4PY nES'CRIPTION! A bibliography dealing with the broader concepts of.
-iisir4 in line with the typically broader authority and accountability of buyers
'.',..-rtment managers in independent retail establishments. The list includes both

Oovernm..nt and nongovernmental publications and some of the names of thc:
retail trade associations.

::%1TS::CTCR MATERIAL ANA TESTS

Title RETAIL ORGANIZATION

Author

2:.fther University of the State of New York, Albc.ny, NY

Dave Pub. 1.966

:cher or Student Material Teacher c:?et. enyth 13 pages

Level Col le giatejAdult Suggested TLmo. of .i'de

:l.:;;CT/VES: To assist directors of adult oig-Ini2,ation,-. arld teacher. of ,coltrses

1r organization.

. Y S IPTIONz Describes the various abpect-, o. s to- organ': v.ation,

.7,ification of personnel to perform required actiirities, assignment of respon-
ir lity ancl prcvision for control and harmonious working rela.onships.

dV,,L
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Title Ii,i;TAIL REVOLUTION SERIES

Author
Date Pub., 1965

Publisher Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003
135 slidesTeacher or Student Material Student Cost $220.00 Length 149 minu es

Grade Level Secondary/Colleciatehidult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: collection of black & white and color 35mm slides,divided into four programs, showing important retailing changes of the 1960's, and
taking a look at likely developments in the early 1970's. The programs focus onfour main themes: the impact on retailing of suburban development, new competitiveselling techniques, the challenge of meeting the modern customer's needs and wants,and the problems of keeping up with distribution and technological advances.

AVAILABLE INSTRUCTOR MATERrAL MW TESTS: Printed script, discussion ques-tions, and tape commentary are included.

Title RETAIL SALES ERCKTION ENCYCI.C.JFEDIA, VOL. III

Author Date Pub. 1972
National He Lai I Merchants A:-..:zocition

Publisher 100 West 31 Street, New York, NY 1000A

2'eachee or Student 1-1,,terz: it both

Grade Level Co:ley.,iatel Adult

OBJECT:VES:,

Cost$40.0u Length 300 Jages

Suggested Time ,f Use

SUMMARY nESCRIPTION: Retail sales promotion ideas with actual case hisIries.
Covers any and all typr:s of promotions for all occasions.

AVAILABLE INST!;UC:,*?i, fr!.4 TERSA: AN.

-4'1-
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Title RETAIL STORE SECURITY

Author Date Pub. 1968

Publisher New Jersey Retail Merchants Association, P.O. Box 22, Trenton, NJ 08601

Teacher or Student Material Student Cost Length 16 pages

Grade Level Secondary/Collegiate/Adult Suggested Time of Uae

OBJECTIVES: To provide sore of the established procedures stores should follow
for attainin.2, maximum, ctore security.

SUMMARY DESCRIPTION: Provides information on problems of shoplifting, bad checks,
and store security.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title RETAILL,RS° GUIDE TO GUARANTEES

Author Data Pub. 1969
National retail Merchants Association

Publisher 100 West 1 Street, New York,_ NY 10001

Teacher or Student Material Student Cost $1.50 Length 16 pages

Grade Level Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCR A guide for retailers who have anything to do with guar-
antPes. includes how to meet FTC requirements for guarantees, how to write guar-
antees that sell merchandise, how to develop advertisable guarantees, how to tie
guarantees to the "consumer information" trend, and how to make guarantees improve
store imaF:a.

AVAILABLE INSTRUC MATERIAL AND TESTS:

-422 -
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Title

Author De

Publisher

Teacher or S

Grade Level

OBJECTIVES:

SUMMARY D
ing, the
motion, c

AVAILA

Title

Auth

Put

Tea

rrt .. !.;urc'xr ar r' : . rh.

icn-in; L. :Twin, I.

tudent ,i'sr :'t `, r r: ' Aves

Co1lealat,2 rug ge8 ted T:me of Ue. e 1 sf:rni,

ESCR/PT/OU "*o th.c: revo3 u tion c-zee rs. in retail-retail store, rfAill ivag, ales pro.-ustomer service:=, and retail control.

BLE

RETAILING

or Elizabeth ;.eidureaer
Small buEl Adriniatrati,m

fisher U. S. Govt. '.r.ent Frinti^Q. ffit na?-in.hirtoj

cher or Student ?I zteri..z!,

Grade Level

0 JECTIVES:

4.

.fl:te Pub. 1966

20402

)nth 8 r,ages

SUMMARY DESCRIFTT.41- ; ; t:, 2.. 7r.r.-t arid rorovernmc ntalDublications that
F.'" I retailingbusinesses to plan, rr:-2 by:At-lets,

AVAILABLE IV.`;TRI;;.':',

-42?-

IC6



Title RETAIL1NC: AN ECONOMIC VIEW

Author Douglas J. Dalrymple and Donald D. Thcmpron Date Pub. 1969

Publisher Free Press New York NY

Teacher or Student Material Student Coat Length 389 pages

Grade Level Golleviate Suggested Time of Ude 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: rre:tents 4 new approach to the study of retailing. It
makes effective use of economic analyv.i.s rather than the tnaoitional descriptive
treatment so that the reader may gain .- deeper and mere enduring understanding of
the fundamentals of retailing.

AVAILABLE INSTRUCTOR 1.4,,rEsIAL AN.7 7FSTS:

Title RETAILING iN71.3YATIONA:. 1,-0--1070

Author Date Pub. 1969
Naticnal Retail Fercha!te, Associatiot

Publisher 100 Went 11 Streett New York, NY 1(001

Teacher or Student m crtil FAI.d(!nt rnetit.0 length 1t3 pages

Grade Level SugJeate4 Time of Vd0

OBJECTIVES:

SUMMARY DESCRIPTION; A volume on international retailin:, co.ering topics such
as management planning for E:P, credit ir the world's economy, trends in retar.ing,
retailing of the future around the world, management communication and sales train-
ing, and developments in low m-1...gin mass merchandising. Each topic is broken down
into sub-categories and tx4orted on by a successful international retailer.

AVAILABLE INSTRUCT q4.-FP:AL TE:;TS:

-424 -
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Tit le

Author ''t.c t .1. 1,uliian ard 11.Alem.in8s.11 Pate Pub. 1970

Publisher Letinci 31r: tcrr, Cork,t;ta 1(16 Ride HOrt:WeOti* IL 60430

Teacher or Student itzt.,r117. Student Cneti i'3.2'; Length 184 pares
Grade Level ;#2,0.ctiLL:( '1, ,,tit;oult Su.,gested Time of ;Jue 1 sem.

OBJECTIVES;

SUMMARY DESCRIPTION: Prottrzurrnea Lea/mini A11; is orvktr.ived into seven majordivifi.i:ont.: (1) tre mvoluition; (2) the nia,:or requir2!!ents for starting andsue cen(tuci,tinr a -rit ertkrpti:ic; (3) trio store itstilf; (4) store organi-ra t ion and Dec:Fennel (`.) rt rchand5se trasnarernetit; (6) sales promotion andeu.5terer servio..; :.na (,) IL control.

AVAILABLE r.v:--4-Rt,,c7,-1, Twc vets of review questions and a
of 111;:1:..t-.N.Aidef- ct:Ilii.ticre, all with amwers, are included.

Title .iii)LielliN.1%Ir;S IN UR:MN RENE.34A1, PROJECT'S

Author IT Alive Hire., Date Pub. $4.50
ti011 1.1 lit: P T .1i1c-reLS cciatiotl

Publisher 1(", t 'It re.4 Ycrk, NY it.o..t1

Teacher or S;....ient ert: tenth 118 pages

+i,du'tGrade Level .. e Suggested T:-' of Use

OBJECTIVE3

SUMMARY DE..':7RIPTI',1 the, .:lrrient start of retail. retiti:volopeent with
roternment, asst nee. ,:h 1.1; 3.nel,:ce: Dr:seri vtions of fin rg in Federal
CrtA: itersew:11 i-rojeolz, r', er Le;-1 Pit Locz Faxtors ,iasociated with

:An Federal !star tenehal Pr)..ects. Lxterizive tAtler. giving characteris-
tieF,,, rtreer,ta.iee, 5:ivts, ie., of retlil redeveiPprvnt atv

AVAILABLt r As': 17F:S''.

-Li;
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Tit/6 RETAILING PRINCIPLES AND PRACTICES

Author Rizhe,r_t. Meyer. Haipes. and Harris Date Pub. 1974

Publisher

Teacher or

Grade Level

OBJECTIVES:

Gregg/McGraw-Hill Book fLOERMA Hightstown.

Student Material Student. Coat

Secondary

NJ 08521)

Length

Suggested Time of Uee 1 sera.

SUMMARY DESCRIPTION: Reflects changes affecting retail merchandising including
the impact of fashion, charging social standards, and new technology in communica-
tions and data processing. Divided into 72 parts to facilitate lesson planning, the
content is presented in levels paralleling students° career advancement. Twenty-
four end-of-unit case studies plus problems and projects are included.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher's Manual and Key, Problems
and Projects (Units 1-7; 6-t14), and Objective Tests

Title THE RETAILING REVOLUTION REVISED

Author James R. Lowry Date Pub. 1969

Publisher Ball State Teachers College, Muncie, IN

Teacher or Student Material Student Coat Length 30 pages

Grade Level SecondaryLCollegiate/Adult Suggested Time of Uee

OBJECTIVES:

SUMMARY DESCRIPTION: Reviews the discount store industry and the revolutionary
character of the retail structure in the United States during the 1960's.

AVAILABLE INSTRUCTOR M4 TERIAL AND TESTS:

.426
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Title SECURITY Q2MSli THEFT

Author Bob Curtis Date Pub, 1971

Pub tieher Chain Store Publishing Corr., 2 Park Avenue, New York, NY 10016

Teacher or Student Material Student Cost $15.00 Length 3&4. images

Grade Level Secondary/Collegiate/Adult Suggested Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: Every conceivable cause of external loss is examined in
depths riots, robbery, shoplifting, pilferage, bad checks, credit frauds, etc.
The problems are explored and advice is given on how to solve them and plug theprofit drain.

AVAILABLE INSTRUCTOR. MATERIAL ANr TES: S:

Title SECURITY CONTROL: INTERNAL THEFT

Author Bob Curtis Date Pub. 1973

Publisher Chain Stole Publishing Corp., 2 Park Avenue New York, NY 10016

Teacher or Student Material Student Cost $15.00 Length 384 pages

Grade Level Secondary/Collegiate/Adult ::uggested Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: Discusses why employees steal, how to spot the high-risk
employee, the methods of theft used by employees, how to investigate and interrogate
employees' and, most important, how to create a working environment that will mini-
mize employee thefts.

AVAILABLE INSTRUCTOR MATEPIAL AN TEETSZ



Title THE' 'z.:1;_.r.1,

Author
National Retail 'i.erchants Association

Publisher 10C West :31 Street? New York, NY 1 0001

Date Pub.

16mm sound film
Teacher or Studen, 51z,er-f_zi Student Coot $375.00 Length 17 minutes

($105.00 to rent)
Grade Lever Seconda.ry/Allegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCR 11-TrOA : h-,w thieves operate and how salespeople can counter
attack shopliftinr 17 professionals and amateurs.

AVAILABLE INS TRL.C7 AN.' TESTS : Discussion Leader's Manual

Title ..biLlOGRAPHY

Author William b Loral- Date Pub. 1968
Small 1.:usine,s Administration

Publisher U. S. GovPrnrnnt Printing office, Washington, DC 2 0402

Teacher or Stusien, E -2 muckier

Grade Level Adult

c'' at Free Length 8 Daces

Suggested Time of Use

OBJECTIVES r To proviie t p],,ces for information concerning training of
re tail salespeople

SUMMARY DES _ ^R 9N :"Phis list of publications and trade associations provides
materials and source:: of inturQ.st to small retailers who want to train their sales-
people.

AVAILABLE P.: A AN, T 1



Title SMALL BU5INES5 j3IBLIOGRAPHY

Author Joseph D. McEvilla Pate Pub. 1970Small Business Administration
Publisher U. S. Government Printing Office, Washington, DC 20402

Teacher or Student Material Student Coat Free Length

Grade Level Adult Suggested Time of Use

OBJECTIVES: To acquaint the small businessman with drugstores and to give him abibliography of pamphlets which he can obtain.

6 pages

SUMMARY DESCRIPTION: This bibliography lists tr,.)::7, and other publications,
including periodicals, which provide information on retail drugstore management.

AVAILABLE INSTRUCTCR MATERIAL AN[ TESTS:

Title STOCK SHORTAGES...THEIR CAUSES AND PREVI:INTIM

Author Date Pub. 1959
National retail Merchants Association

Publisher 100 West T Street, New York, NY 10001

Teacher or Student Material Student Cost $1,50 Length 66 pages

Grade Level Collegiate/Adult Sug 4.3sted of Lae

OBJECTIVES:

SUMMARY DESCRIPTION: A report reflecting a concertrid analysis of stock shortages
through a special forum of control, merchandising and operating executives as well as
top management. Analyzes the major causes and suggests effective means for their
prevention.

AVAILABLE INSTRUCTOR MATERIAL ANT TESTS'
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Title STOP THE SP)PLiFTER

Author Date Pub.
Classroom World Productions, Order from Associated Educational

Publisher Materials Com;,anies, Inc., Glenwood at Hillsborouct Street, Raleigh, NC

4 audio
Teacher or Student Material Student Cost $25.95 Length lessons

Grade Level Seconclary/::ollegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Detailed descriptions of the many methods shoplifters use
which will enable one to spot them quickly before they get started. How to stop
shoplifters and associated crooks without personal risk and without exposing your
employer to lawsuits.

AVAILABLE INSTRUCTOR MA:EFIAL AP TSTS

Title STOP THE SHORT CHANGE ARTIST

Author Date Pub.
Classroc World Productions, Order from Associated Educational

Publisher Ma terial; Comp_nias, Inc., Glenwood at Hills-borough Street, Raleigh, NC
2 sound

Teacher or Student Material Student Co 8t $45.00 Length filmstrips
(Audio version w/o filmstrips $12.95)

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION,: Horn to spot the short change artist and the step-by-step
me thods they employ. How to stop these crooks without personal or business risk.

AVAILABLE INSTRUCL-i, AN.:

-430-



Title STORE CHOICE - t CASE S7'..Df OF CONSUMER DECISION MAKING

Author H. Lawrence ls;10.c..son

National Retail Merchants Az.isociation
Publisher 100 West 31 Stref3t, New York, NY 10001

Date Pub. 1966

Teacher or Student Student Cost $3.00 Length 83 pages

Grade Level Collezia.te/AdLlt Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A ctudy of wcmen customers which discloses the motives
invo4.ved in where they shop and their reaction to different types of stores; Dis-count, Specialty, Neighborhood, Basement, and Department. In addition, it discloses
their reaction to advertising, where they are apt to shop for what and their reac-
tions as compared to store management predictions.

AVAILABLE INSTRUCTOR M.1.7.F1;':.4: , T.F.:.`".. :

Title STORE SECURITY: CAShING PROCEDURES & CASH HANDLING CONTROL

Author Dean A. Hawley Date Pub. 1972
D. E. Ma acrials lab

Publieher 1865 Neil Avenue, 11f 7o..sminend Halls_ Columbus, OH 43210

Teacher or Student iki..,terz:21 Tp1r2hor Cr,et U.00 Length 64 pages
four 2-hour

Grade Level Seconds CollPfr,1,4t,e/ACu1t Fuggested Time of Use sessions

OBJECTIVES: The student should be aole to identify payroll, personal, govern-
ment, and bank checks; to become aware of the reasons for being careful and consci-
entious in cashing customers° checks; to be able to identify as unacceptable counter
checks or checks without recuirvd NIC? encoding; to be able to identify properly and
improperly filled cut cnecK:; u> , - deig.rmine if an endorsement is required,
and if so, to examine the endorsement io see that it is correct; and to be able to
courteously and properly handle suspicious checks and customers.
SUMMARY DESCRiPTION z A prom to train employees about the problems with
handling checks in a retail store, iueluainc; a section on short change artists.

AVAILABLE INS T R C MA n'. Handouts and Cra,nsparency casters
are included.



r

;1C :1r% :;n;CUrtil'Y: INTEAL SHRINKAGE CONTROL

L.v rnirit Date Pub. 1973
D. Y:terl-As Lab

aher 1 act Neil Avervie, 117 Townshend Hall, Columbus, OH 43210

r Jt"ient u:t,. .,rather Coat 4i3.00 Length, 100 pa s

ten 1k-hour
T eve! I try/ Adult Suggested Time of Use sessions

-., stolen: .ble to: define and explain what internal
wny -hrinKage is such a big problems discuss the

'o internal shrinkage; list other areas of short-
. -; Ind under:Aand the relationship between the three

tt.,t c;ralL shrinkage problem 6.

N: n i:)n-s.:sion training plan to :tlert managers to the probs.
withir 'he ,1-.:Laij store.

. :1'r TEST'S; Transparency masters, handouts,
are included.

,C1NC SHOPLIFTING

Carmin no ?ober:. tinsel Date Pub. 1973
VaterLIU Lao

, ,Wenu,, 11') :ewnshend Hall, Columbus, OH 43210

. 't.,acher Coat $3.00 Length 58 pages

-,...tjAdult, Suggested Time of Use

f..ndent. r, 71b1e to: identify the nature of the shoplift-
.rd i various psychological motives emerging in our

, shoplifters and differentiate activities of
m_j()/' i ,e1.;,r, contribute to shoplifting; and to identify the

,e4.t.f in reducing shoplifting losses.

pinpoint the methods used ty shoplifters, their
, :-.ow to protect a business against them.

C

/15

-clouts, case studies tests and



Title. STORE SHRINKAGE* EMP YEE PILFERAGE/CUSTOMR THEFT

Author

.10

Date Pub. 1973

Publisher Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003

Teacher or Student Material Teacher Cost $80.00 Length 34 slides

Grade Level SecondaryJCollegiate /Adult Suggested Time of Uae

OBJECTIVES:

SUMMARY DESC.C'i : Explains the problems of store shrinkage and how they can
be prevented.

AVAILABLE Mr; ."E.,?1 AN,7 TESTS: Commentary and discussion questions
are included.

Title STCRES, THE' RETAIL MAN.GEEENT MAGAZINE

Author
National Retail Merchants Association

Publisher 100 West 31 Street, New York, NY 10001

Date Pub. Monthly

1 year
Teacher or Student Mcteriai Student Coat $10.00 Length

Single copy $1.50
Grade Level CollegiP.te/Aault Suggested Time of Uae

OBJECTIVES:

SUMMARY DESCRIPTION: 'Inc official NRMA publication for retail management. Con
tains feature stories on the industry, trends and fashions, and "how to" items.
Ideas for independent stores, viewpoints, executive report, legal briefs, and listing
of NRMA current conferences and publications are included in each issue.

AVAILABLE INSTRUCT:.' PAITRIAL AN TE:)TS



Ti ,Y OF 0,....,3UC.K & CO.

Author Date Pub. 1961

!isher rLCLiid Fuc.tions, Inc. 7 Last 12 Streeti New York, NY 10003

.'e,/her or student cost $1.00 Length 94 pages

, e e e cut) ,o1 Adul t Suggested Time of Use

u 41,4 Y . ,)-f the c7rolzth of the uorld's largest general
(.3 jt, Succe;:sful me tho6s of promotion, labor rela-

and telephone sales.

4 "!... 1i 1.:2 TESTS:

Ti t! VASS itETAILERS AND WHCLESALERS

Arl).1.et-our and W. J. :.:almon Date Pub. 1970,

Irwir, inc., lHb Pie-re Roads Homewood, IL 60430

Te z t r 71 .-ivIdert ;"')et.112.00 Length 847 pages

1:r : p Sug4eated Tim,' of Use 1 sem.

: .., ,,, lf L:ted major stratery proldlemr; of large-scale
717.e r, He:,. :nese problem:: center en issues of growth and, r n r r promotion, and matter: of long-range planning.
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Title A STUDY OF CONSUMER FRUSTRATIONS

Author Charles J. Collazzo, Jr. Date Pub. 1963
National Retail Merchants Association

Publisher 100 West 31 Street: New York, NY 10001

Teacher or Student Material Student Coat $3.00 Length 148 paces

Grade Level Colleciate/Acult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Study on what consumers think aonut stores. Consumers are
carefully defined by income, occupation and other important, characteristics. Includes
factors influencing shopping behavior, retail institutions and practices, store choice
and clerk service, attitudes to merchandise selection, shopping frustrations, a sta-
tistical analysis of demographic influences on shopping attitudes.

AVAILABLE INSTRUCTOR MATERIAL A:;0 TESTS:

Title TEENAGE SHOPLIFTING: WHAT ONE COMMUNITY DID ABOUT IT

Author Date Pub.
National Retail Merchants Association.

Publisher 1C0 West 31 Street, New York, NY 10001

Teacher or Stud. 'it serial Student Cost ,f,5.25 Length 40 pages

Grade Level

OBJECTIVES:

ColleLiate/Adult Suggested Time of Use

SUMMARY DESCRL'TION: Gaze study of how one community turned words into actions
and successfully campaigre':t to serve their children and retail community by reducing
juvenile pilferk.

AVAILABLE INSY-CY'Jil M4TEPIAL ANL Ti':

-435 -
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!'NACkS b SiULIFTING IS STEALING_

Author Date Pub.
N-ttional ietrt ! 1 Merchants Association

h e r CO _West...11. tree t , New Yorki_NY 10001
100 for

"e,..hJr or St. Student Coe t 451,00 Length a pages

: e ye! s,-ecridary Aciult .5)41i ;ye J of

VE:

MMAR1 1.1E..;(Th : Illustrated pamphlet designed to impress children and their
p,A re nt s with the serious consequences of shoplifting.

r. A .UE ei TESTS; Two Anti-Teenage Shoplifting Posters
±cr- ccnium:tion with the d!strioution cf the pamphlet. ($ 075 each)

Titi3 Tkq3 OF SAEr.,

.. . Date Pub. 1966

' e r Te,tchi nyterns Corp. 334 Boylston Street?... Boston, MA

're e? r or :;tUderlt (.98 t Length 176 pages

;' :CV," Jet:late/A(1u' t S:..;1-ate..1 Ti nt? of tiae

imed o ir,struct re tai 1 managemer.t trainees in the
;pc.' I and ir 1C) s canoe V cash discounts, transportation costs, and

te rue
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Title STUDIED IN RF.,:;;EARCH

Author Date Pub. 1965
National detail h.erchantA

Publisher 100 We NE Y-,ric, NY 10001

Teacher or Student Matri Stlidt,rt n)et $3.0C Length 14 pages

Grade Level Co: le oi /.,.fill Suggeeted Time of Use
OBJECTIVES:

SUMMARY DESCRII PION; Pruvidet, :study in the areas of per,sonnel tua.nagement and
administration, effectiveness of r.ales training programs and the allocation of re-
sources in department stores such F-1; the assignment of funds for merchandise inven-
tory and promotion.

AVAILABLE :A: ;'

Title 256 TESTED I';;,:M0'1ION IDEAS R)ii MEN'S WEAR RETAILERS

Author Neal Fahy Pate Pub. 1959

Publisher Fairchild Putlications, Inc., 7 kart 12 Street, New York, NY 10003

Teacher or Sr,-..(!ent d' trial Student C,Bt $1.00 Length 56 pages

Grade Level_ Seevnecry/Col lc.triate/Adult. St.4:gested Tirr, )f Use

OBJECTIVES:

SUMMARY LE,.";Cr: 'T1,-,N; A guine with tested promotions for every business day of
the year. Ideas for reactivt.:sp ,i,crint.E, Father's Day, erooit plans, co operative
promotions, giveaways and fa: 'clon shows, end putlic relations guarantees.
Contains illustrati-e of rremctional

A 'I ,* f A

-"+



Title UNDERSTANDING INVENTOhY

Author Data Pub. 196?

Publisher_ Teaching Systems Corp., 3314 Boylston Street, Boston, MA

Teacher or Student Material Student Cost Length 180 pages
Grade Level Secondary/Collegiate/Adult Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: Introducet; retail management to the accounting methods used
to evaluate the merchandise on hand and to determine the cost of the merchandise soldduring a specific period. Shows how the value of the inventory affects the monthlystatement.

AVAILABLE IN.:TRLICTCh MATERIAL TESTS:

Title VARIETY STORES

Author Pearce G. Kelley Date Pub. 064
Imalrii.u.inesr. Administration

Publisher U. S. Government Printing Office, Washington, DC 20402

Teacher or Student Material both C-)et Free Length 8 pars
Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVEL..

SUMMARY PESrRIPTION: Referencet; cited were selected to help those interested
in variety store retailing to gain an understanding of these changes as well as basic
knowledge of the field.

AVAILABLE M-f IERIAL AN: TE:;TS:

-43b-
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fit lit VAIIA 1174 ":HAT 'F kF

Author Date Pub. 1969
National Retail Merchants Association

Pub jails .11_1(0 1
Teacher or Student Material Student Cost $1.50 Length 28 pages

Grade LeveZ_Acsondariko:lepiatelAdult Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRrt-TION: A booklet ons who are the shoplifters, what a lifter looks
like, when and where they operate, what they steal, how merchandise is stolen, pros.
fessional devices used, how to stop shoplifters, and other types of store thieves«
pickpockets, short-change artists and fraudulent charge plate users.

AVAILABLE INSTRtiCTCh MATERIAL ,1:.r; TESTS:

Title WATCH OUT MR NAT

Author - Pate Pub.
National Heta5 I Mc:rchat.ts

Pub Zie;t4:- ICU West 31 .Sir(et, Nc 1:.(1 NY 100,1

Teazyher or : Af:..ri httr

..noOneamao

t 41 F CO. I eng th_la_posters

Grade Leve ! .Secot:;,1-Ti 1.1a nIa.te/ A(1.:! 1._ ,;e4ted :f t. f L et e

OBJECT! VE..; :

SU %NA f: h nc.rinc of tlo:-; t.t;rs shod re the shoolj f ter at work.

)
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Title WATCH OUT FOR THAT THIEF

Author Date Pub., 1971
National Retail Merchants Association

Publisher 100 West 31 Street, New York, NY 10001

Teacher or Student Material Student Cost Length 40 slides

Grade Level Secondary/Collegiate/Adult Suggeeted Time of Use

OBJECTIVES:

SUMMARY D 1'S^S,,irl 1.1N : Illustrates the methods commonly used by shoplifters and
how an alert sales force will be able to thwart thieves to reduce shoplifting losses.

AVAILABLE INSTRUR MATERIAL TESTS:

Titis WHAT EVERY RETAILER SHOULD KNOW ABOUT THE LAW

Author R. Duffy Letlic ana J. 'roman Lewis Date Pub. 1969

Publisher Fairchild Publications. Inc., 7 East 12 Street, New York, NY 10003

Teacher or 3. t4dent terial Both Coat $5.00 Length 100 pages

;rade Level Secondary/Collegiate/Adult Suggested Time of Uee

OBjFrTiVE,5. To inform retailers concerning laws that pertain to their particular
business.

St;41,AfARY F TPTION Leak with the problems, restrictions and rights of re-
tailers under the law. Covers the rc.t.a.iler and his customer, problems concerrtng
orders and deliveries, government restrictions, and the retailer and his employee.

AVAILABLE 4;.7.FPIAL AND TESTS:

-44°-
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Title APPLIANCE SALES lhAINING KIT

Author Date Pub. 1970
Instructional Materials Services

Publisher Division of h:xtension. The University of Texas: Austin. TX 78712

Teacher or Student Material Student Cost $4iOu Length 8 manuals

Grade Level

OBJECTIVES:

Secondary Suggeeted Time of Use 1 sem.

SUMMARY DESCRIPTION: Kit consists of eight manuals covering the sale of various
appliances. The titles of the eight manuals are: Cooling and Heating Equipment,
Dishwashers and Disposers, Home Entertainment Equipment, Home Laundry Equipment,
Ranges and Cooking Units, Refrigerators and Freezers, Small Electric Appliances,
and Selling and ranageme?.t in Appliance Retailing. Manuals are also sold separately.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Appliance Answer Book ($7.00)

Title APikOACH

Author Date Pub.
Classroom Prcductious, Order from 4:;seciate, Educational

Publisher Materials Con oPnies, Glenwoce at hillsbotow-Pi Street, Raleigh, NC
4 audio

Teacher or Student :laterial Stt.dent Cost 42"4.0 Length lessons

Grade Level Secondarvr:ollerihteit.cult Suggested TIme of Use

OBJECTIVES:

SUMMARY DESCRIPTION: How to properly drdiha.tize your approach to gain

attention from tee f;tart. Salre... rotes. Thf ;.,uuer: of euriosity ana creativity

--how to arouse them. ;.ntici Iki4 ins: vb ieti I- --.pi nation in the selling

process.

AVAILABLE Inir,TRUCT:,;i,' MATERIAL AN; TESTS;



Title BASIC RULES OF SELLING

Author Date Pub. 1968

Pub Publication, Inc., 7 East 12 Street. York. NY 10003
14 slides

Teacher or Student Material Student Cost $27.00 Length 18 minutes

Grade LevelSecend Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A dramatization of a sale starting with the customer's

initial interest in a window display. Uses a traditional selling relationship
between a customer and a salesperson - -with both the right and the wrong approach
demonstrated - -to point up the importance of neatness, politeness, knowing the mer-
chandise, handling the merchandise with respect, avoiding overselling, suggestion
selling, and knowing how to close the sale.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title THE BASICS OF SUCCESSFUL SALESMANSHIP

Author Willard Mead Thompson Date Pub. 1968

Publisher Gregg/McGraw -Hill c Company, Hi htstown. NJ 08520

Teacher or Student ,qateriaZ Student Cost Length 291 pages

Grade Level

OBJECTIVES:

Collegiate Suggested Time of Use 1 sem.

SUMMARY DESCRIPTION: Programmed text to help the student master the eleven key

elements of salesmanship which have been thoroughly tested by salesmen in all fields.

This new kind of salesmanship stresses customer-oriented selling.

AVAILABLE INSTRUCTOR MATERIAL ANS TESTS Teacher's Manual

-442-
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Title THE BENEFIT APPROACH X SALES TRAINING

Author

P .blisher Bevin Enterprises, F. O. box $5, EOlaga, CA 94556

Date Pub.

60 slides or
eacher or Student Material Student Cost Length 60 transparencies

Grade LeveZSesolokalanufAxIthitilt Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Emphasizes the basic principle that the salesman who learns
hrw to sell benefits effectively will be more successful than he was before.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title BETTER CUSTMR RELATIONS SERIES

Author Date Pub.
National Merchats Association

Publisher 10(/ We:zt 31 Slrflett Ne:d YorK, NY luC4,1

Jintle unit $215.00
Teacher or Student 1.2,;:,riaZ Teacher Cl a t14.2:...pj Length_ fjirns

for series
Grade Level no:-!onciArvilCo"egiatejAdtilt i7z49;:eated T:r7le of Lee

OBJECTIVES:

SUMMARY DESC'R IPTI9N : Three packaie unitv, each including a 16mni sound color
motion picture. Trx ttirvt, s=ubjects are: Welcome, Stranver, the ragic of a smile
explaineo, 5cr t(, ho.r friencilinecs, reflect your Lest scif, uE,e the customer's
name, etc.; Frei ses, to use u.:.:~ranti es, brot booklets, handle
time promises; Ityr.k you. 'Ir.. I, t'n<! 1,hy: art: Imrefore!: of tl.::veloping a good
sales closing.

AV IILABLE E RI A.

pf.:ket reminde,r: are inc'ulea.4
-L(C g -441-
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Title BULLETIN BOARDS: SAIESMAWS APPEARANCE

Author Cathy Ashmore Date Pub. 1971
D. E. Materials Lab

Publisher 1885 Neil Avenue, 115 Townshend Hall, Columbus, OH 43210

Teacher or Student Material Teacher Cost $1.00 Length 21 pages

Grade &fuel

OBJECTIVES:

Secondary Suggested Time of Use

SUMMARY DESCRIPTION: Using cartoon animals to illustrate appearance problems,
this is a set of bulletin board illustrations and headlines which could be used
individually or on a bulletin board or in a display window. There are 11 animals
with sub-heads and a major headline which reads, "Do Good Looks Count in Selling?
Most of What the Customer Sees is You."

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title CARE AND FEEDING OF CUSTOMERS

Author Date Pub.
Classroom World Productions, Order from Associated Educational

Publisher Materials Companies, Inc., Glenwood at Hillsborough Street, Raleigh. NC
4 audio

Teacher or Student Material Student Cost $23.50 Length lessons

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION. Four prime objectives of follow-up calls. The most effec-

tive and economical method of advertising. How to obtain leads from a satisfied

customer. How to avoid losing prospects and alienating customers. How to deal with

people who pressure you for unrealistic delivery dates. How to deliver a product

with showmanship. The date reminder system.

AVAILABLE INSTRUCTO! M4TERIAL AND TESTS:

-444 -
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Title CASHIERINC 1.v1: SA1ES PbcpiE

Author Date Pub., 1968
Vocational Teach .-!;auckitior, Service

Publisher Lindsey Hookins E.lucat ton ::enter, KIarri FJ.. 311.-42

Teacher or Student Hateril: Stuitint

Grade Level

Coat Length 1.5 pages

SuggPetbl Ttme of Use 9O hour

OBJECTIVES: (1) '20 x.sed I. the :7t.110.00t in becoming a more responsible represen-
tative of the retail food er niustry; (2) To explore the retail food industry,
its pz)blems, mcrQr ar.c.1:-.:Inr. technique:, and needs of consumers; and
(3) To acquaint the tude;11. Lo the 7:vrall functior. and operation of the check-out
stond.

SUMMARY DESrRIPTI:)N:
food irduslri i
functions of : retai! loc,1 ...o

conscientious wore.c.r.. "1%H i

mechanics of oprlitn.
well ac. how i')

AVAILABLE rs:;:,JL--..-.;

Title T: . 1 I

of the history and development of tho retail
tt,e various opf.rational and departmental

.7tudent is tsueht to become a courteous,
f'? ir: ilccuraT.e obecker-ca.snier skills. The

ntanci and ca.-11 register are examined, as
,t and register errors and adjustments.

Author Merle '4, Date Pub.
WAstvnt

Publisher Box ¶1t !j, Ct. c94u142

Teacher or Studen

Grade Level 7

OBJECTIVES:

2 tapes
t rjo Length 24 lessons

) ."U ; ef,2 T )1' Lte

SUMMARY , v canr nt-cine problem:. whir.il btocome progressively
nore cApplex. ie -;5 t..w.t,i.)ns are presented and students receive
complete expos,1- ny, Sti ; t.1,,ion-;, to problems are ,J.ven.

AVAILABLE I.V . : . the guide and key spirit
!raster set of Cr.an-1



Title CLINCHING RETAIL SALES

Author Data Pub.12,29

Publisher Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003

Teacher or Student Material Student Cost $1.00 Length 34 eagles

Grade Level Secondary/Adult Suggested Time of Use

OBJECTIVES:

Robert Jerome

SUMMARY DESCRIPTION: A training manual for men's wear salesmen, covering sales
and service, from the initial greeting to the final sale. Advice on determining

the customer's needs, proper fitting, suggestion selling, building a store image.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title COAST TO A CLOSE

Author Date Pub.
Classroom World Productions, Order from Associated Educational

Publisher Materials Companies, Inc., Glenwood at Hillsborough Street, Raleigh, NC
4 audio

Teacher oe Student Haterial Student Cost $23.5.0 Length lessons

Grade LevelSumilaul211116121,1L211 Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Three important "qualifications" of every prospect.

Making the close an integral part of sales presentations. How and when to apply

gentle pressure for an immediate buying decision. How to use the "Impending

Event" close. How to play the averages. The value of careful listening. When

to challenge a prospect to say "No" and why you should not stop selling if he does.

AVAILABLE INSTRUCT Oh' MATERIAL AND TESTS:

-446-



riti. COLLEGE SALESMANSHIP

Author Robert E. Hampton and James B. Zabin Date Pub. 1970

Publisher Gregg/McGraw-Hi 1 ; ilook Cmpany, Hiahtstown, NJ 08520

Teacher or Student Mate:rill Staipnt. Coat 7,,Q0 Length 510 pages

.7ra e Level Sugested Time of Uue 1 sem.

uBJ CTIVES: To protiim ,t'alter: frit. .'..41-no,-,tuncy at either the
mar..gem,:nt or 1,::v-1 in tales- related positions.

SUMMARY DESCRIPTION: Al'nough the major emplizeis en selling, other marketingactivities ary. included such market research, product research
and development. Fkie text LxDlain :; no these aria other narketing activities inter-
act and how personal is supLorted by thine other marketing activities.

AVAILABLE INSTRUCTOh ANz" TESTS.' in:Aructor's Manual and Key ($2.20)

Title CMUNICAlioN:i

Author Date Pub.
;:lassro:n Wnt..1r1 Pr,irin-cioils, tinier :.r0:7, oci:tvi Educational

Publiahcr Materials C;4mo-nie:-;2 Gionwooa .tt -c,r9i1ph Street. Raleigh. NC
Le. audio

Teacher or Student .,,,:teri.1Z t 4,e3.;ci .r,ength lessons

Grade Level S-r:or.d,-Irth,dilet-'utlivitilf, of 6de

OBJECTIVES:

SUMMARY DES7:1:Piri,N: it prof re:71 t ; : y impr.vin, communicati
tc ao it. P.oariCor.w.:: to 1-.A'ver. .m. Eliminating un-
necessary wor':; ivi ntira't,.. 1! tt..! ;,,," you want. Over-
coming "peop).

AVAILAB'.

1314,7-



Title CONTE1ING FOR THE HOLM SHOPPER

Author Date Pub.

Publisher Fairchild Publications Inc.. 7 East 12_ Street._ New lork. NY 10003
32 slides

Teacher or Student Material Student Coat$60.00 Length 37 minutes

Grad. Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A look at the changing characteristics of the modern
shopper--her increased level of education, sophistication, independence. Covers

new retail merchandising techniques, and changing resource patterns. Emphasis
placed on the multi-billion-dollar leisure market, the service-for-profit field,
"culture" merchandise, the "shop concept", and importance of imports.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title THE "CRACKERJACK" SA Lb.;SMAN

Au thor
The Center or Cassette Studies, Inc.

Publisher 8110 Webb Avenue, North Hollywood, CA

Date Pub.

91605_
cassette

Teacher or Student 4acerial Student Cost $12.95 Length 28 minutes

Grade Level Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Experts discuss proper incentive for motivating the sales

force. Some of the questions discussed area What motivates a salesman? How does

a company's competition affect thi salesman's attitude? Is advertising important

to the motivation of a salesman? How are salesmen, who may be lonely and frustrated,

kept motivated? What is low-pressure selling? Is the salesman more important to

the customer than the product?

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

132



Title CREATIVE SALESANSHIP

Author Date Pub.
Classroom World Productions, Order from Associated Educational

Publisher Materials Companies, Inc., Glenwood at Hillsborough Street, Raleigh, NC
4 audio

Teacher or Student Material Student (' net $23.50 Length lessons

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: What it means in improvinez sales. A step-by-step formula
for stimulating creativity. A major key to d,..wcloping creative sales- building
ideas. No to turn failures into ';uccesses

AVAILABLE INSTRUCTOR MATERIAL ANC TESTS:

Title ClitATIVE INC

Author H. Webs.t.t:r Date Pub. 1966

Publisher South-Western Publinhin-f, Co.", 5101 ti..ltilson Roai, Cincinnati, Cie 45227

Teacher or Student ,Iterial Stud, :tit coot $4.02 Length 368 pines

Grade Level Cllleriatf) S:4:4 s;eate:i T:tr,..? of Uue 1 set..

OBJECTIVES;

SUMMARY DESCRIPTP-N: ifeve.loc; of techrill.40s that will Jnvince
the customer of the integrity W.- *.rir hi

AVAILABLE is . : A ' . 7

133
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fitie CUSTOMER SERYICE_PEOPIE

Author Data Pub.,Weeklx
National Retail Merchants Association

Publieher 100 West 31 Street, New Yorka_NY 10001
per copy approx. 4

Teacher or Student Material Student Cost $ .30 Length Dame tsar
issue

Grade Level ColleglatelAdult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A newsletter designed to serve as the trade journal of
salespeople to help them rediscover the importance of their job, better understand
the consumer of today, and to provide a medium of exchange for their thoughts, ids*s
and problems.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title CUSTOMERS DON'T BITEs SELLING WITH CONFIDENCE

Author Jules Steinberg Date Pub. 1972

Publisher Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003

Teacher or Student Material Student Cost $5.95 Length 192 pages

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Deals with the essentials of successful selling as per.-

ceived through logic, psychology and experience.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

-450-

134



Tit le THE. D-i -C Mi.THOD OF SLLLING

Author Oat* Pub.
Classroom World Productions, Order from Associated educational

Publisher Materials Companies, inc., Glenwood at Hillsborough Street. Raleigh,
i audio

Student Nate.rial Student Cost $5.95 Length lessonTeacher or

Grade Level Secondary/Chllei7late/Adult

OBJECTIVES:

Suggested Time of Use

SUMMARY DESCRIPTION: ; practical, simplifif 1 system for persuading prospects
and customers to say "yes."

AVAILABLE INSTRUCT0h MATER: AI AN: TESTS:

Title DAFINELL SAUT:S AND Artv,r:liNG

Author

Publisher Lartnell, 41.'C ,'venue, Chicago, IL 60640

Date Pub.

Teacher or Student

Grade Level

Length

Col leeiate/Auul t a te.' of Use

OBJECTIVES: To *uprly vile with the nv-eq-1 he can use to increase the effective-
ness of his sales fi e.

SUMMARY DESCRIPTION: fie femne«-t i Ie that covers 12 m.i:;or classificati;ns of
sales and marketing activiti:::
through sales policy.

AVAILABLE IN:TRUCci

'.overs a I the t um:0.°ns from hiring salcomen

A . . ,

,



titto ESSENT A 0 PER HANDIS FO AT

Author L. Levy. R. Q. Feldman and E. Corenthal Date Pub., 1968

Publisher PitmanPublishinCoraticm 6 East 43 st,reet New York, NY 1001

Teacher or Student Material Student Cost $7.60 Length 336 tams

Grade Leve 1 Secondary

OBJECTIVES:

Suggested Time of Use 1 sea.

SUMMARY DESCRIPTION: Deals with specific non-textile items; how materials and
manufacturing processes affect quality, pricing and appearance; cars and maintenannel

quality features; selling information and techniques. A Salesman's Glossary is

included.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher's Manual and Key ($1.00),

and Workbook ($1.50)

Title

Author

Publisher

FACTS ABOUT MERCHANDISE

William B. Logan and Helen M. Moon

Educational Book Division
Prentice-Hall, Englewood Cliffs, NJ 07632

Teacher or Student Material Student

Grade Level

Data Pub. 1962

Cost $6.5? Length 304 pages

Secondary Suggested Time of Use Sea.

OBJECTIVES: Provide up-to-date information about products sold in the retail

market.

SUMMARY DESCRIPTION: Presents a deccription and analysis of the products most

frequently bought and sold in department stores.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher's Manual and Film Lists ($2.21)



Title FUNDAMENTAL:i 2ELLING

Author John Wingate and Carroll Nolan Date Pub. 1969

Publiehqr South-Western Publishing Co., 5101 Fadison Road, Cincinnati, OH 45227

Teaoher or Student Material Student Cost $6.68 Length 595 pages

Grade Level Secondary Suggested Time of Use

OBJECTIVES: (1) To help the stuaent give intelligent consideration to the possi-
bility of making selling a career; (2) To train the student to evaluate sales appeals
and sales techniques; (3) To give the student an appreciation of the key place of
selling in the marketing of goons and services; and (4) To develop interest in and
knowledge of the general principles of selling.

SUMMARY DESCRIPTIONz basic principles of effective selling are emphasised and
applied to all types of sales activities with attention given to retail selling
and selling as a career.

AVAILABLE INSTRiCTC, MATERIAL AV: TESTS: Teacher's Mnual, Workbook ($1.88),
and Tests 1-4 ($ .3b)

Title

Author

Publisher

iir,W TO KEEP '.:J;;Ti2.1 BUYING

Salt:5; k.c:uc;Oicil,

1;Cli Edb,a1lon Certer

Date Pub. 1961
Pht Nationad Ca'n Vevistel Company
- Sw-ir Layten, ..5479

25 for
Teacher or Studero:

Grade Level Seeond-Iy/Collegiate/Aduit

Steopht 'not Length 24 pages

; r".1 " -

and responsibilities

of Uee

OBJECTIVES: T(.., the rons duties in a self-
servicr. store.

SUMMARY DESCRrPTION: Deals with the new terminology in merchandi sing, store
layout, the Ilic.vhcranier. of too,:, shor.,, and the sales person in
this rel:ttivuly nf:w retail ervir,,n,,-r1. A1' c, ulzeussed ary hArdy tips on self-service
selling as well a the ;oirl !: .101y vrac/le(-:. tEe salesperson In a
mass-merchanoising sun-.

AVAILABLE IN:TRU,:-.",.h



Title JINGLE BELL PRE-CHBISTMAS TRAINING

Author R. James Rich, Jr. Date Pub. 1971
D. E. Materials Lab

Publisher 1885 Neil Avenue, 115 Tounshend Hall, Columbus, OH 4)210

Teacher or Student Material Teacher Cost $2.00 Length 62 pages
four 2-hour

Grade Level Adult. Suggested Time of Use sessions

OBJECTIVES:

SUMMARY DESCRIPTION: A complete outline of the necessary elements in establishing

and teaching a pre-Christmas sales training program. This includes the author's pro..

motional efforts, a teaching outline, handouts, and suggestions for success.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title KNOW YOUR MERCHANDISE

Author I. A. Wingate, K. R. Gillespie and B. C. Addison Date Pub. 1964

Publisher Gregg/McGrawHill Book Companyt Hightstown, NJ 08520

Teacher or Stu'i'nt f4aterial Student Cost $6.72 Length 672 pages

Grade Level Secondary Suggested Time of Use 1 sea.

OBJECTIVES:

SUMMARY DESCRIPTION: Explains the composition of various products and how these

products can be used most effectively by the consumer.

AVAILABLE IN:;T.Ri,'C'T,41 MATERIAL AND TESTS: Teacher's Manual and Key ($2.40),

Laboratory Manual (.i2.67), end Key for Laboratory Manual ($1.60).
-454-



Ti t is LISTENING/PROSPECTING

Author Date Pub.
Classroom World Productions, Order from Associated Educational

Publisher Materials Companies, Inc., Glenwood at Hillsborough Street, Raleigh, NC
4 audio

Teacher or Student Material Student Cost $23.50 Length lessons

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: The important first step in prospecting. Where to concen-

trate your sales efforts and how to correctly identify your best sales prospects.

Getting referrals. Why some salesmen are afraid to sell. "Cold" canvassing. How

to pick up important buying clues. The problem of faked attention and how to rec-

ognize it. What you should listen for when the buyer is talking. Deaf spots in

your listening ability -- recognizing them, what to do to correct them.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title MAKING COURTESY WORK FOR YOU

Author Date Pub. 1965

Publisher Teaching Systems Corp., 334 Boylston Street. Boston. MA

Teacher or Student Material Studcnt Cost Length 82 pages

Grade Level Secondary /Adult Suggested Time of Uee

OBJECTIVES:

SUMMARY DESCRIPTION: Programmed manual designed to furnish the retailer with

an inexpensive, self-instructional and effective method of training sales personnel,.

It teaches the retail sales person the basic techniques of courteous selling.

AVAILABLE INETRUCTOR MATERIAL ANC TESTS:

1:9 -455-
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Title MAKING SUGGESTIONS TO INCREASE SALES

Author Date Pub._

Pub lisherTeackisCo."-iinSysterttStreetBostonMA

Teacher or Student Material Student Cost Length 82 paps

Grade Level Secondary/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Teaches the retail sales person the basic techniques of
selling effectively through suggestions. Shows how this leads to more sales and

to greater customer satisfaction.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title MODERN APPLIED SALESMANSHIP

Author Allan Reid Date Pub. 1970

Goodyear Publishing Co., Inc.
Publisher 15113-15 Sunset Boulevard, Pacific Palisades, CA 90272

Teacher or Student Material Student Cost $10.95 Length 463 pages

Grade Level

OBJECTIVES:

Collegiate Suggested Time of Use 1 sem.

SUMMARY DESCRIPTION: Globally-oriented book on selling which has a goal-setting,

management-oriented principles approach. Presents principles, problems, and solu-

tions with the needs of the beginner always in mind. Organized into topic paragraphs,

with headings and subheadincs underlining the topics covered.

AVAILABrR INSTRUCT OA M4PERIAL AND TESTS:

r4tr



Title MODERN SALES TECHNIQUES

Author Date Pub. 1968
D. E. Materials Lab

Publisher lbb5 Neil A-,crtue , 115 rotrnshend Hall, Columbus, OH 43210

Teacher or Student Material Tgache,' Coat $2.00 Length 31 pages

Grade Level Secondary /Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: An outline ror .,ales training which takes the instructor
and students through thr five s311:Ing steps ti a concise organized manner.

AVAILABLE IN, TRUCTOR HAT',7ILL AND TESTS.

Title MONEY UNLIMJTED FOR RETAIL SALTSMEN

Author Paul Ros, nthal Date Pub. 1967

Publisher Fairchild Public:Aons, Inc., 7 E1.stl? Street, Nem York, NY 10003

Teacher or Student -latent:al Student Cost $1.75 Length 64 pages

Grade Level Secendary/Col?Irjatthclult

OBJECTIVES:

Suggested Time of Use

SUMMARY DESCRIPTION: Deccribes selling methods that promise greater earnings
and includes material znd psyci-loloical rewards for good performance.

AVAILABLE P:STRUCTOR MATERIAL AND TESTS:
141
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Title_ THE MONTCQMERY WARD PRE-CHRISTMAS TRAINING MANUAL

Author Fred Palcho and John D. lAttinglY Date Pub. 1969
D. E. Materials Lab

Publisher 1885 Neil Avenue, 115 Townshend Hall, Columbus, OH 43210

Teacher or Student Material Teacher Cost $3.00 Length 90 pages

Grade Level

OBJECTIVES:

Secondary Suggested Time of Use 16 hours

SUMMARY DESCRIPTION: A manual directed specifically to those who are preparing
for employment with Montgomery Ward. Deals only with procedures and techniques of
Montgomery Ward. A large audiovisual supplement is included.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

TitZe MYSTERY OF SELLING TO WOMEN

Author Elizabe+11 Ann Toth Date Pub..19t3
D. E. Materials Lab

Publisher 1885 Neii Avenue, 115 Townshend Hall, Columbus, OH 43210

Teacher or Student Material Teacher Coat $3.00 Length_89 pages

Grade Level Secondary Suggested Time of Use 16 hours

OBJECTIVES: To help salespeople increase sales volume by the use of the techniques
of motivation, communication, and human engineering.

SUMMARY DESCRIPTION: Salesmanship manual with the emphasis on dealing with the
woman customer. Contains a brief teaching outline.

AVAILABLE MATERIAL ANP TESTS:

-41-4z



Title THE NAME OF THE CAME IS SELL

Author Budd Core Date Pub.
National Retail Merchants Association

Publisher 100 West 3_1 Street, New York, NY 10001

MOO ...N111111.

',00hs? or Student Material Student Coot $3.00 Length 48 pages

Grade Level Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Points up the need for belief in eslling, faith "mimed is
making enough calls, for honesty and what it produces, for enthusiasm and its con-
tagious value, for helpfulness, for curiosity wisely employed and many other attri-

butes to employ to be a successful sales person, regardless of product or service.

AVAILABLF INSTRUCTOR MATERIAL AND TESTS:

Title OBJECTIONS

Author Date Pub.
Classroom World Productions, Order from Associated Educational

Publisher Materials Companies, Inc., Glenwood at Hillsborough Street, Raleigh& NC
4 audio

Teaoher or Student Material Student Cost $23.50 Length lessons

Grade Level Secondary /Collegiate /Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: How to discover hidden objections -- beating objections to

the punch. What to do when you have handled an objection and it still stands in

the way of a sale. Different kinds of objections- -how to handle each of them.

The emotional impact of money--how to use it to your selling advantage. What to do

if your product does not answer a customer's objections.

AVAILABLE INSTRUCTOR MATERIAL AND TR.FTS.--
143
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Ti t l e

Author Seymour Helfant Date Pub.. 1.269
National Retail Merchants Association

Publisher 100 West 31 Street, New York, NY 10001

Teacher or Student Material Student Cost $6.00 Length 64 pages_

Graife Live laentligss111dateLIEhIlt Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Consists of 13 lessons in salesmanship for sales people

from welcoming the customer to thn cleri cal pnr+ of tha sales transaction.

AVAILABLE INS^RUC7OR MATERIAL AND TESTS:

Title THE PERSONAL TOUCH

Author
National Itetail Merchants Association

Publisher 100 West Street, New York, NY 10001

Teacher or Student Material Student C064110.00 Length 15 minutes

Grade Level Secondary /Collegiate /Adult Suggested Time of Use

OBJECTIVES:

Data Pub. 70811

SUMMARY DESCRIPTION: A visual training program to instruct sales personnel on
the value of "personal touch" for customers. Gives examples of the effects of a
smile from tho girl at the wrapping desk to the effort of a salesgirl tracking
down an unusual item. Ava4lable in tk...- following formatss 35mm slides or 35mm

filmstrip, tape cassette, reel-to-reel tape or 33 1/3 rpm record.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:



Title THE POWER OF PROPOSAL

Author Date Pub.
Classroom World Proauctio s, Order from Associated Educational

Publisher Materials Companies, Inc._, Glenwood at Hillsborough Street, Raleigh, NC
6 audio

Teacher or Student Material Student Cost Moo Length lessons

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: The philosophy of proposal selling and how to use it to
greatly increase sales. How to develop written and verbal proposals which dramatise
needs and benefits, close the sale and get the order.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title PRE-APPROACH

Author Date Pub.
Classroom World Productions, Order from Associated Educational

Publisher Materials Companies, Inc., Glenwood at Hillsborough Street, Raleigh, NC
audio

Teacher or Student Material Student Cost $23.50 Length lessons

Grade Level. Secondary /Collegiate /Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: The importance of words and ideas n selling--how to find

the right ones. How to turn objections to advantage. Overcoming doubts. Pros-

pecting for customers--different methods and how best to use them. The importance

of "qualifying" the prospect as a first step in selling.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

1 401-



Title PRINCIPLES OF PERSONAL SELLING

Author Date Pub.

Publisher EducAtional Publishing, 14300 West 62 Street, Indianapolis, IN 46206

Teacher or Student Materi2l Student Coat $3.75 Length 133 pages

Grade Level Secondary/Collegiate/Adult Suggested Time of (lee

OBJECTIVES:

SUMMARY DESCRIPTION: A sales trts.ining manual for junior executive trainees.

Provides role playing situttions to speed the learning of best ways to sell. De
fines roles of the :,,ales person and personal selling in fashion distribution.

AVAILABLE TV. ::7IUL":: n P.!.;:7;711,4: ANP TESTS:: Teacher's Manual ($5.00)

Title PRINCIPLES OF SALESMAIXSriIP

Author Richard Howl ind Date Pub. 1972

Publisher Le irning Systems Co.L 1816 Ridge Road, iinrnewood, IL 60430

Tea,Ther or Studen# -12teria/ Student r'oet.1.3..25 Length 151 pages

Grale Level Sccondary/ColleglateAdult cu./deo ted T t one of (Jae 1 sem.

ObJECTIVE:'

SUMMARY : 2N proicri.mmed learning aid designed to supplement basic

textbooks 1r, trie subject %.3,1 or be a major source material for studying the prin-

ciples an1.1 te-2'-7ni.;uez of :--,:1111r.g.

A: A.W. E TS

-462-
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Tit!.
Author

Publisher

PROFITABLE SALESMANSHIP

Date Pub.

Teacher or

Classroom World Productions, Order from Associated Educational
Materials Companies, Inc,. Glenwood at Hillsborough Street. Rale/AA NC

1 audio
lessonStudent Material Student Cost $5.95 Length

Grads Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: It's not enough just to make sales. The salesman should
also make sure his sales are profitable to his company.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title PE:CRAMYLU INSTATI011 COURSE FOR THE D. E. STUDENT

Author Millicent later and John W. Blyth Date Pub. 1967

Publisher Argyle Publishing Co., 200 Madison Avenue, New York, NY 10016

Teacher or Student vaterial Student Coat Length 272 mom

Grade Level_

OBJECTIVE9z

Secondary Suggested Time of Use 1 sea.

SUMMARY DESCRIPTION: A "how to" course ons greeting every prospect in a friendly
manner; using an approach most likely to make the prospect your custumer; determining
the Ixospects wants and preferences; selecting the appropriate merchantlise; and pre-
senting it effectively.

AVAILABLY It.":TRUCTOR MATERIAL

-463-



Title PROSPECT ANALYSIS NO. 1

Author Date Pub.
Classroom World Productions, Order from Associated Educational

Publisher Materials Companies, Inc., Glenwood at Hillsborough Street, Raleigh, NC
4 audio

Teacher or Student Material Student Cost 423.50 Length lessons

Grade Level Secondary/Collegiate/Adult

OBJECTIVES:

Suggested Time of Use

SUMMAR! DESCRIPTION: Observation and interrogation, important first sales steps.
The secret of a good presentation. The problem-saving approach to selling. How
to ask questions and interpret feedback.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title

Author

Publisher

PRCSPECT ANALYSIS NO. 2

Teacher or

Date Pub.
Classroor World Productions, Order from Associated Educational
Material., companies, Inc., Glenwood at Hillsborough Street, Raleigh, NC

4 audio
lessons

Grade Level

OBJECTIVES:

Student 4aterial Student Cost_$23.50 Length

Secondary/Cullegiate/Adult Suggested Time of Use

SUMMARY DESCRIPTION: How to handle different types of prospects and increase
their desire to buy. How to decide on selling strategy. Reinforcing the sale.

AVAILABLE INSTRUCT MATERIAL AND TESTS

-1164-

148



Title RETAILLAJNIMANSHIP

Author Date Pub. 1968

Publisher Addison-Wesley, Reading, MA

Teacher or Student Material Student Coot Length 82 yaps

Grads Level Collegiate Suggested Time of Use

OBJECTIVES: To teach essential skills for successful retail selling.

SUMMARY DESCRIPTION: Programmed instruction which offers a basic foundation of
selling techniques for the beginner in the retail field, and supplements and
strengthens the experienced salesman's existing skills. All the important areas
of retail selling are covered, including approaching the customer, finding out
customer needs, selecting and showing specific merchandise, helping the customer
make a purchase decision, and closing the sale.

AVAILABLE IN"TRUCTOR MATERIAL AND TESTS:

Title mg L224§216lialf_____
Author F. E. Hartz ler Data Pub. 1970

Publisher Cre ggiLlsGraw-Hill Book Companyi Hightstown. NJ 08520

Teacher or Student Material Student Cost $2.73 Length 122 pages

Grade Level Secondes.ry/Adult Suggested Time of Uee

OBJECTIVES:

SUMMARY DESCRIPTION: A programmed text. At the beginning of each chapter of
the text the student is given specific learning objectives. These objectives
center around the performance requirements of the job. Intreduotory stories also
appear in narrative form which involve the student with selling problems commonly
faced by the beginning salesman.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher's Manual and Key ($ .80)



Title 14.`7.A.11. S'r.:LL1NG

Author 3odle and Corev Date Pub. 1972

Publisher Gregg/AtcGraw-Hill Book Company, Hi&htstown, NJ 08520

Teacher or Student Material Stade Et Cos t $5.85 Length

Grade Level

OBJECTIVES.

Second3.ry Suggested Time of Lae 1 sea.

SUMMARY DESCRIPTION: Preparation for retail selling including* selling, stock-

keeping, completing sales slips, cashiering, wrapping, and maintaining I work station.

AVAILABLE IN: A.: AN: 74.:.c7T.F Teachers 1**anual and Key ($2.40),

Laboratory Manual (0p2-.37), an. Key to Laboratory Manual 41.60.

Title SALc3 HRIZONS

Author Kenneth b. i-iaaF, and Enos C. Perry

i..114:tatior.al book Division

Publisher 1.z&glewoodS.1)7t)3,!

Teacher or Student

:,rude

LTh.ECTIVE.-.

Date Pub. 1968

z 7.. Student ""gt $4,,1 Length

e t a . e 1 sem.

SUMMARY 'V Trains --;.ulents for both consumer buying and careers in
mr,uern selling and n:_rketing udng popular lan-

k-7,1.1;7e in r...rri.!i.w!

AVAIL/131:i_

and c.:haptt.r'
:5 Tea-:herc.; Guide to Text, Wof.book,

i,ro,ects (f1. 6), and Chapter Tests ($.87).



Title SALES MANAGEMENT, CONTEMPORARY PERSPECTIVES

Author J. Allison Barnhill Date Pub., 1970

Publisher Scott, Foresman and Co., 1900 East Lake Street, Glenview, IL 60025

Teacher or Student Material Student Cost $5.75 Length 500 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Introduces contemporary material on such subjects ass
buyer behavior, communication, international marketing, industrial selling, and
technology of sale::: management.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title SALILS AND YArKi'fING

Author K. 0. ..eyes: Date Pub.

Publisher Pit-711'1 Corporation, 6 East 43 Street, New York, OY 10017

Teacher or Student e4ateriat student Co t.§119. 00 Length 70 transparencies

Grade Level Seconeary/Adult Suggested Time of Use

OBJECTIVES; To help students increase their skills and marketing knowledge.

SUMMARY DESCRIPTION: Helps students learn the art of selling and the techniques

of marketing. included are worksheets to further involve the student.

Aili[LAEL IN:TRUCTOh MATERIA: T,!

-467- 1.51.



Title SAi.6S STitATFXY- CASES AND READINGS

Author Robert F. Givinner and Edward ;. Smith Date Pub. 1969

Appleton-Century-Crofts
Publisher Y.eredi.th .;or;.1 SQ LIVIA New York. NY 10016

pagesTeacher or Student Material Student Coat Length 5545

Grade Levee Suggeated Time of Ude 1 sem.

OBJECTIVES:

SUMMARY DESRIPTION: Focuses attention on the dynamic area of sales
it is planned, implemented, and controlled in the business enterprise.
salesmanship ana sales management presented in this volume is clearly a
from the traditional view. As presented here, the sales field is not a
of discrete activities, out rather a unified effort.

AVAILABLE A-;:""L'.:/1:

Title !Lit. SALL: THAI TURNEL TIDE

strategy as
The view of
departure
collection

Author Date Pub.
-:=L_foom World Productions, Order from Associated Educational

inc., Glenwood at Hillsborough Street, Raleigh, NC

iilmstrip

T.' her -- r.len Stuuent '7-iat $37.50 Length 1 filmstrip
w/o filmstrip $5.95

Le..'e _;?conilir/Lcalcrate/Ad.ii*, -.7eatvi T:,..e OF (.:oe

SUMMARY :E.,7-i.;PI"rr.N.' ow ,2x1ra sales are often lost. how to employ more sug-

gestive tales technique:- lnd ":;e21 up."

AVAILABLE 7Ff:S:

-468-
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Title SALESMANS WORKSHCP

Author Date Pub.

Publisher National Sales Developnent Institute, Waterford, CT 063U5

Teacher or Student Material Student Cost Length 8 pages

Grade Level Secondary/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Each lesson is designed to help salesmen do a better job.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title SALESMANSHIP

Author Date Pub._

Publisher National Book Company, 1119 S.W. Park Avenue, ?ortland, OR 97205

Teacher or Student Material Student Coe t 0E4.25 Length 15 tapes

Grade Level Secondary/Colle late Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A complete program. Major units include kmwledge for
selling; personality and personal traits; the selling process; using special media;
ceiling policies, and goodwill.

AVAILABLE IN:TRUCTOft MATERIAL AVD 71..5'.":7:: ,;.1ktent -illabus (4;5.25)
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Tit

Author Date Pub. 1972

Publisher CreggJMcGraw -Hill Hipttstown, NJ 08520

Teacher or Student Material Student Cost Length 302 pages

Grade Level Collegiate Suggested Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: In this book the systems approach offers the student a
quick grasp of the essential elerents of professional salesmanship and the ways
to use them in a logical, meaningful, and related manner. This approach tells
the student how close the customer is to actually buying, and 'hat selling activity
parallels this progression.

AVAILABLE INS'RUCTOR MATERIAL AND TESTS:

Title SALESMANSHIP

Author H. P. Chtsire Date Pub.A942__

Publisher Colonial Films, Inc., 70 Fairlie Street, N.W., Atlanta, C4 30303

Teacher or Student Material Teacher Cost_ Length 21tompampiAl

Grade Level Secondary&llegiatejAdult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Covers such topics ass what is selling? the sales fly:'-;

opening the sale; and overcoming objectives.

AVAILABLE INSTRUCTL,h MATERIAL AND TESTS;
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Title SALESMANSHIP

Author Marvin 41. Hempel Date Pub.
Western Tape

Publisher Box 69, 2273 Old Middlefield Way, Mountain View, CA 94042
30 lectures

Teacher or Student Material Student Cost$199.95 Length 15 tapes

Grade Level Secondary/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Covers the entire field of selling from earliest times to

the present. All aspects of business, as it relates to selling, are discussed and

analyzed.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Additional student syllabus ($5.25),
and Additional Key with tests ($2.95)

Title SALESMANSHIP

Author W. J. E. Crissy and R. M. Kaplan Data Pub. 1969

Publisher John Wiley & Sons, New York, NY

Teacher or Student Material Student Cost Length 366 pages

Grade Level Collegiate Suggested Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: A conceptually oriented treatment in depth of the dynamics

of the selling-buying process.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:



Title SAIESNANSHIP

Author Date Pub. 1971

Publisher South-Western Publishing Co., 3101 Madison_Boad, Cincinnati, OH 45227

Teacher or Student Material Student Coat§10.45 Length 540 pages

Grade Leve Z

OBJECTIVES:

Collegiate Suggested Time of Use 1 sem.

SUMMARY DESCRIPTION: Presents professional selling based on studying customer

needs and customer satisfaction. The basic philosophy of the book is an understand-

ing of the salesman"s obligation (1) to himself, (2) to his company, and (3) to his

customer.

AVAILABLE Ir7TRUCTOR MATERIAL AND TESTS:

Title SALESMANSHIP FUNDAMENTALS

Author Richard L. Ashmun and John W. Ernest Date Pub. 1973

Publisher Gregg/McGraw -Hill Book Company, Hightstown, NJ 08320

Teacher or Student material Student Coot $5.97 Length 470 as

Grade Level Collegiate

OBJECTIVES:

Suggested Time of Use

SUMMARY DESCRIPTION: Principles of salesmanship as well as specialized topics

such as outside selling, industrial sales, and route selling. The end-of-chapter

activities are suited to either the cooperative or simulated plan for vocational

training.

AVAILABLE INSTRUC'fCh MATERIAL AND TESTS: Teacher's Manual and Key ($2.40)

and Student Activity Guide ($2.25)
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iitlo SALEStiANSHIet. HELPING PRQSPEC1.5..111X--- 1111 ov IMO% "Ill

Author C. A. Kirkpatrick Date P,,b,..,1061_,

Publisher South-Wes Lem Publishing Co.A jig...Madison Road, Cincinnati, OH 45227

Nacher or Student Matprini Student Cant Lang th_51.2 -kmnFCont.

Graaf; Level Co/legia+7 574a(7get4d Time of Veto I. 1111 VIP.
1 sem.

VOW... .

OPIECTIVES:

SUMMARY DESCRIPTION: Written for individuals who must influence or perw,lft,
actuate or lead othrsr or in the future. Since boo:: is .1

combination of principles - +,ochniques, it recognizes "why" as well as "-chat:-
"how," and "when." The principles which receive emphasis are be...ie are lt,ettngi
they are the principles which students will apply in business. Twehnioues ineluee
practices to adopt and practices +o

AVAILABLE INr"RUCTOR I:ATERIAL 4D TESTS:

Title SAIRSMANSHIP: PRIFITILES AND KTTROLS

Author Carl Lon A, Fed?rsoi, Ind Mi?burn D. Wright Datet Pub.. 1946_

Publisher Richard D. Irwin, Inc., 1818 21.4a Lad, Homewood, IL 69119_

Teacher or Stvdent tfaterica Student Cost $9.50 Lengt.t? 7 ,5.6_ktft

Grade LIvel Collegiate Suggested Ti ;r of Use_ 1 sem.

OBJECTIVES: To provide pract....7.al and effective educational materials which will

make it possible for students to obtain a broad foundation is. the field of selling
and to prepare them for future careers in selling.

SUMMARY DESCRIPTIOr: Emphasis is placed upon the service tyre of se3lin3, .hexte

the salesman is expected to act in the capacity of an advisor, a consultant, an

expert, and as one who is sincerely interested in the welfare of the buyer. Pecog-

nition 53 provided fo-.: the contributions selling has made, and must continue t:)
make, to insure a healthy economy and a continued high standard of living for
Americans.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:
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Title SAIESMANSHIPt SUGGESTED GUIDE FOR A TRAINING COURSE

Author Date Pub. 1967

Publisher II .

Teacher or Student Material Teacher Cost Length 56 pages

Grade Level Secondary/Collegiate/Adult Suggested Time of Ilse 10 weeks

OBJECTIVES:

SUMMARY DESCRIPTION: This guide has been developed to assist administrators
and teachers in developing content for courses to be used in preparing persons who
wish to develop the abilities necessary for competence in the area of salesmanship.
Provides for 10 weeks of instruction divided into ten major divisions or units.
The sequence of instructional material and the time assigned are suggestive. Both
time and content may be changed to better meet local needs.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title THE SECRET OF LOW PRESSURE SALESMANSHIP

Author

Publisher

Teacher or

Date Pub.
Classroom World Productions, Order from Associated Educational
Material: Companiest Inc., Glenwood at Hillsborough Street, Raleigh, NC

2 sound

Student Material Student Coot $75.00 Length filmstrips

Grade Level

OBJECTIVES:

Secondary/Collegiate/Adult Suggested Time of Use

SUMMARY DESCRIPTION: What low pressure salesmanship is. How it can win customer
confidence and respect, build sales volume with repeat business. The importance of

change-of-pace in successful selling.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:
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Title THE SECRETS OF "SELL-A-MILLION SAM"

Author Samuel A. Gross Date Pub. 1961

Publisher Fairchild Publications._ Inc., 7 East 12 Street, New York, NY 10003

Teacher or Student Material Student Coat $2,95 Length 72 rages

Grade L4vel Secondary/Collegiate/Adult Suggeeted Time of Uae

OBJECTIVES:

SUMMARY DESCRIPTION: Offers advice on better buying, choosing resources, moti-
vating salespeople and speeding up slow merchandise. A special section gives 100
steps to sales success.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title SELLING

Author Date Pub.

Publisher Universal Education and Visual Arts, 221 Park Avenue South. ?kw York._
Comp lete set $68.00 NY 10003

Teacher or Student (iaterial Student Coat $6.00 Length 8 filmstrips
each filmstrip/ind.. records $5.00

Grade Level Secondary /Adult Suggested Time of Use ind. cassettes

$5.50
OBJECTIVES:

SUMMARY DESCRIPTION: Topics covered arcs Selling As A Career, The Economics of
Selling, Your Person and Pers.onality, Know Your Product, Why People buy, Techniques
in Selling, Objectives and Objectionc, law, and Horizons in Selling.

AVAILABLE. INSTRUCT 1,' MATERIA:, TESTS:'



Titli SELLING: A BEHAVIORALJENCE APPROACH

Author Joseph W. Thompson Pate Pub. 1266

Publisher Gregg/McGraw-Hill Book Co many. Iiiithtstown, NJ 08520

Teacher or Student Material Student Cost

Grade Level Collegiate

Length 384 nacos

Suggested Time of Uee 1 sem.

OBJECTIVES: (1) To provide the practicing salesman a general theory of selling
and to help him understand the "why" of the sales process. (2) To provide the

marketing student an accurate picture of what personal selling is and to help him
better comprehend the role of selling within the broad concept of marketing.

SUMMARY DESCRIPTION: Analysis and application of the behavioral sciences in
selling. It draws heavily from the disciplines of communications, economics, mar-
keting, and management for concepts, ideas, and principles that are basic to the

selling function as it exists today.

AVAILAB.,E IN. :RUCTOR MATERIAL AND TESTS:,

Title SELLING: A GOOD WAY TO EARN A LIVING

Author Wesley Caldwell and Porter Henry Date Pub. 1971

Publisher Olcott Forward, Inc., Pleasantville, NY 10570

Teacher or Student ..z:.erial Student Cost $73.00 Length 128 napes

Grade Level Secondary Suggested Time of Uee

OBJECTIVES:

SUMMARY DESCRIPTION: Describes realistic, entry-level jobs in widely varying

fields and awakens students to what employers are looking for and expect from

apprentice salesmen. An LP containing open-ended dramatizations, two filmstrips,
spirit masters, plctuce cards, rola-play dialogs, posters, 24 student copies of
readings, bibliography, suggested assignments, and catalog card kit are included.

AVAILABLE INSTRUMh MATEli'IAL AND TESTS: Teacher's Guide
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Title SELLING INSIDE THE OFFICE PRODUCTS STORE

Author Homer Smith Date Pub. 1972
National Office Products Association

Publisher 1500 Wilson Boulevard, Arlington, VA 22209
6 booklets

Teacher or Student Material Student Cost $21.00 Length 3 cassettes

Grade Level Secondary/Collegiate Suggested Time of Use 6 hours

OBJECTIVES: To provide basic selling skills to sales personnel who work inside
the typical office products and stationery stores.

SUMMARY DESCRIPTION: Topics covered area This is Your Business, Opening the Sale,
Presenting the Merchandise, Overcoming Resistance, Closing the Sale, and Increasing

the Sale.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Leader's Guide

Title RUING BY MAIL ORDER

Author Richard L. Millican Date Pub. 1965

Small Business Administration
Publisher U. S. Government Printing Office, Washington, DC 20402

Teacher or Student Material Student Cost Free Length 12,ages

Grade Level Secondary/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Discusses mail-order selling as an operation, rather than

a kind of business. Describes its use by many organizations in trade and industry.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:
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ritt ',:LL,ING AND SERVICING MECHANICAL BEERIGOATION AND AIR CONDITIONING

Author William G. Flewellen Date Pub. 1965
Small Business Administration

Publisher U. S. Government Printing Office._ Washington. DC 20402

Tsooher or Student Material Both Coot Free Length 8 pages

Grads Level. Adult Suggested Time of Uee

OBJECTIVES:

SUMMARY DESCRIPTION: A limited bibliography of some principal sources of infor-
mation on refrigeration and air conditioning.

AVAILABLE INSTRUCTOR MATERIAL, AND TESTS:

Title SERVICE STATION JOB INTRODUCTION AND SALESMANSHIP

Author Date Pub.
Classroom World Productions, Order from Associated Educational

Publisher Material:, Companies i Glenwood at Hillsborougli,Street. Raleigh. NC
12 sound filmstrips

Teacher or Student .1uterial Student Coot $127.50 Length
silent $60.00/ Audio w/o filmstrip

Grade Level Secondary/Adult Suggested Time of Ude $10.95

OBJECTIVES:

SUMMARY DESCRIPTION: Because of training and job orientation deficiencies, many
service station employees don't live up to their boss's expectations and find their
work dull, unrewarding. This series has been developed to remedy that situation.

AVAILABLE INSTRUCTull TER1A:, ANC TESTS:. leb.ctidee, Guide, quiz and review aids.
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Title SOCRATIC TEcnicitig_

Author Date Pub.
=111MIIMMINYM

Classroom World Productions, Order from Associated Educational
Publieher Materia)s, Inc.. Glenwood at Hillsterouel Street. Raleigh. NC

4 audio
Teacher or Sts. .st Material Student Cost $23.50 Length lessons

Grade Leval Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: How to apply an ancient skill in selling. Guiding a pros-
pect to flag his wants and needs. Selling creativity. The one element in sales
that is most changeable. Buying motives and the prospect's mind.

AVAILABLE IN. 'RUCTOR MATERIAL AND TESTS:

Title STORE SALESMANSHIP

Author O. P. Ro'Anson. W. R. Blaokler and W. b. Togan
Educatio.lt1 book Division

Publisher Prentice-Hall, Englewood Cliff NJ 07632

Date Pub.

Teacher or Student aterial Student Cost $4.93 Length

Grade Level Secondary

OBJECTIVES:

Suggested Time of Use

SUMMARY DESCRIPTION; Uses the job analysis approach and thoroughly covers the
selling process in stores. Employee qualifications, including personality traits
are set forth, actual cases and problems are included. Merchandise information
is emphasized.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Te4oher's Manual and Key ($1.65).
Workbook ($1.80), and Teacher's Key to Workbook ($ .66).
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Ti t le MCCEASSFUL COSMETIC SELLING

Author Joan Degenshein ana Naomi Manners Stern Date Pub. 1971

Publisher Chain Store Publishing Corp., 2 Park Avenue, New York, NY 10016

Teacher or Student Material Student Cost $6.50 Length 192 pages

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMAR! DESCRIPTION: Aims at upgrading the
boost cosmetic sales in all types of outlets.
customer advice, counter arrangement:" and how
cosmetics can be solved are some of the topics

cosmetician and explains how to
Products, aelling principles,
the problems involved in selling
covered in this book.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title SLLCCESSFOL RETAIL SALESMANSHIP

A.tthor Ga,r1aDd D. Wings

Publisher Argyle Publishing Co., 200 Madison Avenue,

Teacher or Student Material Student Cost

Date Pub.. 1967

New York, NY 10016

Length 30 _pages

Grade Level Secondary/Adult Suggested Time of Use

OBJECTIVES:

SUMMAR! DESCRIPTION: Programmed instruction for the development of retail sales-

people. Includes all phases of retail selling.

AVAILABLE INSTRUCT oh MATERIAL AND TESTS:
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fitie $UCCESSFUL SALES _MANAGING

Author Date Pub. 1969_

Publisher Business Educa.-t io 019

Teacher or Student Material Student Cost $1.2 Leny:h_litImes

Grade Lev e 1 Collegiate/Adult Suggested Time of Use

OBJECTIVES: To help sales managers build the skills they need to meet the re-
sponsibilities of their job.

I elf

SUMMARY DESCRIPTION: Discusses the three vital areas of (1) the man in sales
management; (2) building a sales organization; and (3) managing manpower.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title THE SUCCESSFUL SALESMAN

Author Ronald L. Bern and Herbert M. Greenberg Data Pub.

Publisher Auerbach Publishers, Inc., 121 North Broad Stre"t, Philadelphia, PA 19 10?

Teacher or Student Material Student Coot t8.95 Length_261)za.s

Grade Level Collegiate Suggested Time of lifie

OBJECTIVES:

SUMMARY DESCRIPTION: Offers advice and insights on the nature of selling.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:
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Title SUCCESSFUL SELLING IDEAS

Author Date Pub. 1965

Publisher Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003
31 slidea

Teacher or Student Material Student Coat $60.00 Length 31 minutes

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Shows how conventional retailers of all sizes are meeting
the challenge of mass merchandising techniques including discounting and self-service.
Focuses on selling ingenuity and shopping convenience. Covers such topics as cost-
cutting on the selling floor, brand selling, stock shortages, private label, manage-
cent decisions on selling hours and selling approaches.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Commentary and discussion questions
are included.

Title TAKE A GOOD LOOK

Author Date Pub.
National retail Merchants Association

Publisher 100 vest ,31 Street, New York, NY 10001
filmstrip

Teacher or Student aterial Teacher Coot $95.00 Length 13 minutes

Grade Level Secondary/Collegiate/Adult Suggested Time of (fee

OBJECTIVES:

SUMMARY DESCRIPTION: Spells out the AbCs of a wardrobe, cleanliness and dress-
ing for the occasion and the importance of good grooming in dealing with the public.
A fact sheet is included wnich outlines ways to implement a store-wide better groom-
ing campaign.

AVAILABLE INSTRUC:011 MArERIAL AND TESTS: Take A Good Look booklet (Minimum
order 10. .$ .40 each)
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Tine TEN STEPS OF A PLANNED SALES PRESENTATION w.m.m10111,...

Author Data Pub. 192z

D. E. Materials Lab

Publisher 1td5 Neil Avenue, 115 Townshend Hall, Columbus, OH 43210

Tsaohsr or Student Material Teacher Cost $2.95 Length 33 RPM record

Grade Level Secondary Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Presents 10 selling tips to motivate sales trainees.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Script booklet.

Title TEXTBOOK OF SALESMANSHIP

Author F. H. Beach, R. H. Buskirk and F. A. Russell Date Pub. 1969

Publisher Gregg/Mcuraw -Hill Book Company, Hightstown, NJ 08520

Teacher or Student Material Student Cost Length 596 pages

Grade Level Collegiate/Adult Suggested Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: Reflects the changes that have affected the role of selling
and of the salesman. More attention is paid to industrial selling and the attention
given to door-to-door selling has been reduced.

AVAILABLE INSTRUCTOh MATERIAL AND TESTS:
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Title THE THREE KEYS

Author

Publisher

-.....
Date Pub.

Teacher or

IMIMIIIN4111

Classroom World Productions, Order from Associated Educational
Materials Companies, Inc.. Glenwood at Hillsborough Street._Raleigh,LNC

4 audio
lessonsStudent Material Student Cost $23.50 Length

Grade Level Secondary/Collegiate/Mult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Why a salesman's knowledge of his products, their benefits
and basic information about his products are vital to effective salesmanship. The
value of putting excitement and enthusiasm into sales presentations. How to over-
come price objections, appeal to individual desires and needs. Pride, what it means
in selling. Why sales are frequently lost.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title TOP DOG

Author Date Pub.
Classroom World Productions, Order from Associated Educational

Publisher Material, Companies, Inc., Glenwood at Hillsborough Street, Raleifto I:C
1 sound filmstrip

Teacher or Student 'iaterial Student Cost_ $16.75_ Length 33 frames
Audio w/o filmstrip $5.95

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Provides a touch of humor for sales meetings and sales
training programs, giving the audience a welcome change of pace.

AVAILABLE INSTRUM: h MATERIAL AND TESTS:
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Title

Author William B. Logan
Small Business Administration

Publisher U. S. Government Printing Office, Washington= DC 20402

Date Pub. 1966

Teaoher or Student Material Both Cost Free Length_lws_

Grade Level Adult Suggested Time of Use

OBJECTIVES:

iman.a..../w AM,

SUMMARY DESCRIPTION: This bibliography lists U. S. Government and non-governmental
publications that should assist prospectives and current owners of small retail busi-
nesses in training their retail salespeople.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title

Author

Publisher

200 ON ALFRED

Date Pub.

Teaoher or

CIassroo.-

Material

Grade Level

OBJECTIVES:

World Productions, Order from Associated Educational
Companies, Inc., Glenwood at Hillsborou Street, Raleigb NC

6 sound
Cost 6. 0 Length filmstrips

Audio w o filmstrips $34.00
Secondary/Collegiate/Adult Suggeated Time of Use

Student Material Student

valls..=1.

SUMMARY DESCRIPTION: Teaches the basic fundamentals and fine points of selling.
Attention holding story treatment deals with taking the most unlikely candidate and
showing how what he learns turns him into a polished, professional salesman.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:
and Salesmanship diploma

Teacher's Guide, quiz, review aids



Title WHAT IT TAKES TO MAKE °EM BUY

Author Date Pub.
Classroom World Productions, Order from Associated Educational

Publisher Materials Companies, Inc. Glenwood at Hillsboroutth, Street, Raleigh, NC
4 audio

Teacher or Student Material Student Coat $23.50 Length lessons

Grade Level Secondary/Collegiate/Adult Suggested Time of Uae

OBJECTIVES:

SUMMARY DESCRIPTION: The "Vida." and "YOU" approaches. Unrecognized wants- -
how they can lead you to more sales. The use of trial questions in closing. How
to prove a benefit.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title THE WINNING WORDS OF WILBUR POE

Author Date Pub.
Classroor World Productions, Order from Associated Educational

Publisher Material: Companies, Glenwood at _Hillsborough Street. Raleigh. NC
6 sound

Teacher or Student iaterial Student Coe t$257900 Length filmstrips

Audio w/o filmstrips $3.50
Grade Level Secondary/Collegiate/Adult Suggeetqd Time of (lee

OBJECTIVES:

SUMMARY DESCRIPTION: How to inject enthusiasm and sincerity into sales letters.
How to put ideas in writing that holy attention, make prospects want to do business

with you. A simple, tested formula for quickly planning a letter, organizing the
subject matter for greater impact and maximize its action appeal. The "W-I-N System"
--What it is and how it can work for you. How to most effectively use letters to
handle inquiries, to get the order, to pave the way for sales calls. How to write
better letters: for collection purposes, to straighten out customer complaints,
create goodwill, enlist cooperation, develop a friendly atmosphere and ask a favor.
AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher°s Guide, quiz, review aids
and Diploma
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Title WRITING LETTERS THAT SELL: YOU. YOUR IDEAS._ PRODUCTS et SERVICES

Author Patrick Monaghan Date Pub. 1968

Publisher Fairchild Publications, Inc., y East 12 Street, New York, NY 10003

Teaoher or Student Material Both Cost $6.95 Length 208 rages

Grads Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Shows how to write letters that result in sales, from the
"sell yourself" to the "sell a growth image to stockholders" letter. Provides a
basic formula applicable in all letter-writing situations. Essential pointers,
strategies, marketing concepts are offered, plus a chapter on "Things to Avoid."

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title YOU ARE THE PUBLIC RELATIONS EXPERT IN YOUR STORE

Author Jerome E. Klein Date Pub.
National Retail Merchants Association

Publisher 100 West 31 Street. New York, NY 10001

Minimum order 10
Teaoher or Student Material Student Cost $ .15 Length 24 pages

each

Grade Level Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: An elementary course in public relations for store sales
people.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:
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Title YOU THE SALESPERSON

Author
National Retail Merchants Association

Publisher 100 West 31 Street, New York, NY 10001

Date Pub.

filmstrip

Teacher or Student Material Student Coot $60.00 Length 101- minutes

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Covers the seven important steps toward successfully

completing a sale.

AVAILABLE IN:TFUCTOR MATERIAL AND TESTS:. You The Salesperson Booklet and
a hand out pencil imprinted with "You are My Salesperson" is supplied with each
booklet (Minimum order 10. $ .75 each)

Title

Author

Publisher

Teacher or

YOUR INTIMATE GUIDE TO SUCCESSFUL SELLING

Jerome E. Klein Date Pub.
National Retail Merchants association
100 West 31 Street, New York, NY 10001

Minimum order 10

Student 1,2terial Student Cost $ .15 Length 24 pages
each

Sugaeeted Tzme of IlseGrade Leve: Secondary/Corlei;iate/Adult

ORJECTIVES:

SUMMARY DES'RIPTION: Illustrated. primer to encourage salespeople to dress
well reminding them that good grooming and neatness is an aid c.o selling.

AVAILABLE INSTRL:7, 1- M;1TRIAL AND TESTS:
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Title YOUR STORE AWAY FROM HOYE

Author Date Pub.
Naidunal Retail Merchants Association

Publisher 1C0 West 31 Street, New York, NY 10001
Minimum order 10.

Teacher or Student Material Student Cost $ .15 Length 16 pages

each

Grade Level SecondarylCollegiatelAdult. Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A training, primer to help store people do a better customer
relations job at the most inpurtart point, contact with the public. Outlines the

importance of good housekeeping, cmp'nasizes neatness in the selling areas.

AVAILABLE INSTRUCTOR MATERIAL ANC TESTS:



HARDWARE, bUlLDING MATERIALS, FARM AND GARDEN SUPPLIES
AND EQUIPMENT

04.09 00 00

Organized subject matter and learning experiences
related to various sales and sales-supporting tasks
performed by distributive employees and management
personnel in establishments engaged primarily in
selling one or more of the following product lines
at retail, at wholesale, or to contractors* hard-
ware, paint, wallpaper, lumber, building materials
supplies and equipment for home construction, or
f rm and garden supplies and equipment.
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Title 4XILDING MATERIALS TECHNOLOGY AND SELLING

Author Date Pub. 192___
Instructional Materials Services

Publisher Division letLofExtensiontfasustiX812_

Teacher or Student Material Student Cost $21.95 Length 500 pages

Grade Level

OBJECTIVES:

Secondary Suggested Time of Use 1 sent.

SUMMARY DESCRIPTION: Product information and specifications for 16 different
categories of lumber and building materials.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Answer Book $3.50

Ti t Is FARM, HOMS. AND GARDEN SUPPLIES

Author Date Pub. 1969
Instructional Materials Services

Publisher Division of Extension, The University of Texas. Austin* .T.L-211712--

Teacher or Student Material Student Cost $7.50 Length, 209 pages

Grade Level Secondary Suggested Time of Uee 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: Technical product information on animal feeds, fertilizers

and soil amendments, farm chemicals, and seeds.

AVAILABLE INSTRUCTbit MATERIAL AND TESTS: Answer Book ($2.00)
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Title FEED AND FARM SUPPLIES

Author Date Pub. 1966

Instructional Materials Services
Publisher Division of_Extension. The University of Texas,. Auatin, TX 78712

Teaoher or Student Material Student Cost Length 155 pages

Grade Level Secondary/Adult Suggested Time of Use 1 son.

OBJECTIVES:

SUMMARY DESCRIPTION: This manual serves as a valuable tool in training and
guiding the student's job assignments when on cooperative training.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title HARDWARE RETAILING

Author Dorothy_Ritter Date Pub., 1966
Small Business Administration

Publisher U. S. Gcrernment Printing Office, Washington, DC 20402

Teaoher or Student '4aterial Both Cost Free Length 8 vanes

Grads Level Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: The publications cited in this bibliography are books and
pamphlets issued by Federal agencies and listed under the issuing agency. All deal
with hardware as a retail enterprise.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:
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Title HARDWARE SALES TRAINING KIT

Author Date Pub. 1966
Instructional Materials Servinos

Publisher Division of Extension, The University of Texas, Austin, TX 18712

Teacher or Student Material Student Cost $25.00 Length 16 books

Grade Level Secondary Suggested Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: Four students may work from kit simultaneously. Diecussos
hardware merchandi , selling, advertising, merchandising, and management.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title LUMBER AND BUILDING MATEZIAIS

Author Date Pub.
Instructional Materials Services

Publisher Division of Extension, The University of Texas, Austin, TX 78712

Teacher or Student Material Student Coat Length_ 3 books

Grade Level Secondary/Adult Suggested Time of Use 1 sea.

OBJECTIVES:

SUMMARY DESCRIPTION: Emphasis upon basic information and jobs which D.E.
students perform in this field.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS;

-1492-
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Title PLU?IBING. HEATING AND AIR CONDITIONING

Author Donald L. Weast Date Pub. 1964
Small Business Administration

Publisher U. S. Govexement Printing Office, Washington, DC 20402

Teaoher or Student Material Both COOL Free Length_____? sages

Grade Level Secondary/Adult Suggested Time of Use

OBJECTIVES,!

SUMMARY DESCRIPTION: A limited bibliography of some principal sources of infor-
mation on plumbing, heating, and air conditioning. Concerns problems of sales,
installation and service, rather than those of equipment design and technical
developments. Sales aids and merchandising suggestions are included.

AVAILABLE IN'TRUCTOR MATERIAL AND TESTS:

Title SELLING FARM AND CARDEN SUPPLIES

Author Norman Hoover, Robert Joy and Lawrence Walsh Date Pub.1211_

Publisher, Gregg/McGraw-Hill Book Company, Higagtstowl,___NJ 0622___

Teaoher or Student material Student cos t_g.5.5_ Length 140 pages

Grade Level Secondary/Adult Suggeeted Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Job skill manual designed to prepare students for Employ-
ment in tne agricultural sales and service occupations since it is estimated that
between 20 and 25 percent of the off-farm agricultural occupations involve selling
farm supplies to the professional farmer, the industrial user and the homeowner.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

178 -493-
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HOME FURNISHINGS

04.10 00 00

Organized subject matter and learning experiences
related to various sales and sales-supporting tasks
performed by distributive employees and management
personnel in retail and wholesale establishments
engaged primarily in selling hone furnishings such
as furniture, household appliances, floor coverings,
draperies, and specialized lines of home items.
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Title ACCENT DECOR

Author Date Pub.
Scott Paper Co., Classroom Service Dept., Modern Talking

Publisher Picture Service, 1212 Avenue of the Americas New York, NY 10036
color movie

Teacher or Student Material Student Coot Length 10 minutes

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Features interior designer, William Pohlman, creating
room designs from English Regency to exotic Oriental.

AVAILABLE IN-TRUCTOR MATERIAL AND TESTS:

Title BEFORE :CU BUY...WHAT YOU S :0 I Y'; . . ;

Author
Textile '-ibers Dept.

Publiher E. I. du Pont de Nemours & Co. C.

Date Pub.

Teacher or Student 4,2terial Strident Cost Length 28 pages

Grade Lev...1 lecondarylCulledatelAdtet Suggested Time of Utre

OBJECTIVES;

SUMMARY DESCRIPTION: Describes Du Pont's Antron nylon flat and pile fabrics
that are used to cover furniture cushion:i, padding, and webbing. Sums up the types

of fabric, patterns and colors suitable for French, Chippendale, Hepplewhite, and
other traditional furniture; American, French, and Italian Provincial; and contem-
porary furniture. Tells how to ch3ck nylon upholstery for quality and comfort and
how to keep it clean. Contains a iew rules for choosing colors.

AVAILABLE INSTRUCTOR MATERIAL AND TPS:'S:

-494- 18 0



Title C:fitNA AND GL.A.:).;il.-LREURCHANDLUR

Author
National Retail Merchants Association

Publisher 31 - New York, NY 10001

Date Pub.

Teacher or Student Hi:efria/ Student Cost $6.00 Length, 161 pages

Grade Level Secondarz./:,,,IM,iiatelAdult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: .% sourcebook cf information on china and glassware.
Includes history, cf trade terms, merchandising plans and sales planning
aids. Analyzes the scope responsibility of the buyer's job, cites numerous
successful sales promotion: techniques including opportunities in the bridal market
and in table settings.

AVAILABLE INSTRUCTOR. Y4:IRIA1., AND TESTS:

Title COLOR IN Huh,: Ai:CUSHING

Author Date Pub.
Educatic7a] e Consumer Relations

Publisher J. C. ,ocipany, Inc., 1301 Avenue of the Americas, New York, NY
10019

Teacher or Student Teacher Coat $10.00. Length Teaching kit

Grade Level Secondaryir_kalug-iate/Adult. Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: teaching kit with 2 full color filmstrips, a room color
coordinator with 45C pie: (.., of paper furniture.

AVAILABLE INST? t, r, r.,HAL AND TESTS: Teacher's Guides

-49181



Title COLOR NEWSREEL

Author Date Pub.
National Paint, Varnish and lacquer Assn., Classroom Service Dept.

Publisher Modern Talking Picture Service, 1212 Avenue of the Americas, New Yorkt
NY 10036

Teacher or Student Material Teacher Coat Length 28 minutes

Grade Level Seconda/Collegiate/Adult Suggested Time of Gee

OBJECTIVES:

SUMMARY DESCRIPTION: A movie featuring 7 rooms by internationally known interior

designers. The role of paint and colors in modern home decoration is dramatized.

AVAILABLE INSTRUCTOR MATERIAL ANC TESTS:

Title_ CREATIVE FlIRNITURE6RRANCM,NTS

Author Date Pub.

Publisher Broyhill Furniture Factories, Lenoir. tIC 2;141

Teacher or Student Aaterial Stu:lent Coat Free

Grade Level Second Irv/Collegiate/Adult

OBJECTIVES:

Length Folder

Suggested ::me of Use

SUMMARY DESCRIPTION: A chart plus gummed stickers labeled "chest," "bed,"
"dresser," buffet," "room divider," "chair," "sofa," "desk," etc. for planning a

room.

AVAILABLE INSTRUCTOA MATERIAL ANr TESTS:

-496- isz



Title DECLAATIN-..; Kif

Author Date Pub.

Publisher Tell City Chair Co., Tell City, IN
Eaterial fur 50 students

Teacher or Student Material Teacher Coat S6.00 Length 96 pages

Grade Level Secondal/

OBJECTIVES:

Suggested Time of Use

SUMMARY DESCRIPTION: A Teaching Kit that contains a 96-page "Primer of Early

American Mow Decorating," fabric swatches, six stencil.; including room planning

graph, how to achieve the Early American look, window treatments, estimating
yardage and decorating hurts.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title DECORATIVE WAYS 10 REFINISH FURNITURE

Author
Women's Activities, Pittsburgh Plate Glass Co.

Publisher One Gateway Center, 10 Nortn, Pittsburgh, PA 1,222

'42te Pub.

Teaci..r or Student ::atcrial Teac".er Length program kit

Grade Level Secondary/Collegiate/Adult .143.geste,1 Time of Use

OBJECTIVES:

SUMMARY DE ;CRIPTI"N: Fo.::uces on how wood paneling and furniture ctn be protected

with n;ain .nd beautiful with color.

4

AVAILABLE IN:TF?UrT,;1 .11.4;ER.14:, 1w_, i. a set cif color slides,

narration script, progran guide, end booklets.
-497-
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Title FAIRCHILD'S DICTIONARY OF HOME FURNISHINGS

Author E. Hoffman, B. F. Buck, and V. Small Date Pub. 1972

Publisher Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003

Vol. I 300 pages
Teacher or Student Material Both Cost $15.00 Lengthlopages

per volume
Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A two-volume set covers every practical retailing aspect
of horse furnishings. Vol. I covers styles, periods, designers, makers, components,
aaterials, manufacture and finishings of Contemporary, Traditional and Antique
Furniture. Included are the latest terms on: plastics and synthetics; lesser -
known imported woods; machinery and manufacturing; the latest selling and retailing
methods. Volume II covers resilient and soft surface floor coverings; fabrics and
fibers; lamps and decorative accessories. Included are the latest terms on: im-
portant machinery used in manufacturing; the production and molding of raw materials.
AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title FASHIONS FOR THE BEAUTIFUL BELBRON

Author Date Pub.
Education Dept.

Publisher Bates Fabrics, Inc., 112 Vest 34 Street, New York, NY 10001

Teacher or Student Material Student Coot Free Length 45 pages

Grade Level Secondary/Collegiate/Adult. Suggested Time of Lase

OBJECTIVES:

SUMMARY DESCRIPTION: Catalogs Bates bedspreads and tablecloths, and sketches
ways to make headboards, canopies, curtains or draperies, also cover walls, fold-
ing screens, or open-work doors of cabinets.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS;

-498-
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Title FASHIONS FOR F_LCURS

Author Date Pub.

Publisher Bigelow-Sanford, 14') Eadison Avenuo, New York, NY 10016

Teacher or Student Material Student C'ost Length 26 pages

Grade Level Secondary/Colleriate/Ad:lt Suggested Time of Use

OBJECTIVE'S:

SUMMARY DESCRIPTION: Shows hew different carpets set off a room. Shows tweedy
carpets in casual rooms, pale carpets in traditional settings, and textured carpets
in modern rooms. Sketches accent rugs for brightening a room.

AVAILABLE INSTRUCTOR MATERIA., AN TESTS:

Title FINE HaDWCOI.I.i NiF.I FURNITURE

Author Date Pub.

Publisher Fire Harriwr)od:i Assn., L L...;:e Shore Drives Cialago, IL

Teacher or Student ' z , T(..cher '.'not on 3o in length Program kit

Grade Level

OBJECTIVE'S:

S .!ecn r2,1Adu to..? T. 're of Ue#.

rMMARY .0_ ,1-_)rj of furniture and samples of har wood.

AVAILABLE INSTRI...:7;if TEPIA AND TESTS.: 34 color slides, script,

and a spiral-oound booklet.
-499- 1



Title h

Author Date Pub.

Publisher Fine :artiwoods Win* 66as Lake Sho c. Izivo, Chicago, IL 6061,1

Teacher or Student Material Stnuont cost Length 60 pages

Grade Level See..mi,tri.;" viatriAouit Suggested Time of Use

OBJECTIVES

SUMMARY DESCRIPTION: .:n -40; Div....led" properties of har,...4...;odr... tell:: how modern
teehnolozz: en. n:v.s ri..:0 1 i CV/ fc.rns -.nu uff!ers iuo with defi-
nitions .2; i.n 't t wo..K.to.

AVAILABLE INSTRUCT.:;k A:'; TESTS:
b by 10 incre:::,

Title

Author

It ; , , , W: .1

:7.a.rpe t. :Ay

Publisher Fo-.t

Teacher or Stude

Twenty 'pies of rare woods.

ate Pub.

(...0 */4

L. 4. I Yt. 8 ,: t h Folder

Grad- Level :2ecf_-.: u; .a .e : .

OBJECTIVE.,f

SUMMARY 4.), ,nd :Accent
colors in a rr,..qn.,

AVAILABLE INSTR

IS6



Title NiTE ;_:FAirr

Author Date Pub.
Good Housekeeping Bulletin Service

Publisher 57 Street at ;..,41-1t11 Avenue, New York, NY 1C,019

Teacher or Student Material ert Cast .1) ". Length pages

Grade Level Secomitryl.:o11,:p-ia4q4m.iit Suc,-geeted Time of Use

OBJECTIVES :

SUMMARY DEST7RIPTION: r:lorpiles xazr.plez of chests, commodes, dressers, low-

boys, nie'r,boy..;, four-pcF.sterr-, bas, uphclstered ted::, side chairs, armchairs,

dining tables and sm.-11 copooards anc: wardrobes, desks, bookcases, cabinets,

breakfronts, love se its, ,:rd mirrors. Snc.ws t.c.w their desigr.s evolved from

the late 15th century to tn,.: dpi 1., 1-,itn century, d.nd pcintr; out design details for

identifying and appreci.:ting tnem. 1rciude a glossary.

AVAILABLE INS ?U m4;ES: A: AN:: TESTS:

TitZ6 :.`; 1

Aut nor

Public'ter_ .

Teacher or Stl...ien

Grate Le)e I

OB, ECT I VE.7 :

SUMMARY DE;.,
ccru,tru, t:on.

AVA

1':zte Pub.

K--en:k.1-':t:-.1.fa,:tPrr- :1. Narerville, IL

7'

, 1 -

1 S7

'-ot 3 bockiets

,f 1,14e

and



Title REJAIL1NG

Author J. Wade Rice Date Pub. 1967
Small Business Administration

Publisher U. S. Government Printini Office, Washington, DC 20402

Teacher or Student Material Both Coat Free Length 8 pages

Grade Level Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: ., c)1011_1.,pry dPalirp with the furniture

retailing field. A brit f slui -try of elerants ir.vo]ve:: in this fiela is given

preceding. ..ht:.

AVAILABLE INSTRUCTOR M.4. VID

Title GIFT AND AR1

Author John W. trc.' ,.->r ;.ate Pub. 1965

Publisher u. S. C..,err ,r,z .1 f'fi -.E., 2.)14C2

"z.Teacher or Student

Grade Level

OBJECTIVES-

'-ist Fr. t: Length nacres

it j ,ljeted 7 -re of ,,t4e.

SUMMARY DESCRIPTION; Gonc,?rned with ;man shops that t.z.,,11 I,derately priced

merchandise of sound 7ify. Froides a bibliorraphy of some rrincipal sources of
information on gift end

i 'AILABLE tit,; ER/ 4 :

VS8



Ti t le GREAT CJNNINGS

Author

Publisher BiFe2ow-Sanford, %adison Avetue, New pork, NY 10016

Date Pub.

Teacher or Student M.2teri.7 Not rt 4.0st Length 23

Grade Level

OBJECTIVES:

Pages

3vron;,,44:1114 Suggested T'ime of Ude

SUMMARY DESCRIPTION: an(' I rood ::. and how it can
be used to rco7 t.. , r., r. Lscrib s different
styles of urni urn r 1. t -rr.r id( r: or' i nteresting.

AVAILABLE INSTRUCT:,i1 r

Title
Author

, 7 if:n V. L .

Late Pub.

Publisher YC "..t:rp., I 17 r.ri Fenn, rd, Fn. PA 191C3
111,. 1C sets of

Teacher or Student ; 7-1 r_ t on loar Length slides

Grade Level .:.4:4,1epte.i 7'7re of Use

OBJECTIVES;

SUMMARY DESCRIPTI12N Avisco fitters used in hone settings.

AVAILABLE INSTRI, k?", : A A N: :



Title HOME FURNISHINGS SALES TRAINING KIT

Author Date Pub. 1960
Instructional Materials Services

Publisher Division of Extension, The University of Texas, Austin, TX 78712

Teacher or Student Material Student Cost Length 8 books

Grade Level Secondary/Adult Suggested Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: This kit has been compiled to teach prospective and present
home furnishings salespeople how to sell effectively.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor's Handbook

Title HOW TO BUY SHEETS & PILLOW CASES

Author Date Pub.

Publisher Consumer Buying Series, 1301 Avenue of the Americas, New York, _NY 10936

Teacher or Student .Material_ Student Coat Free Length

Grade Level Secondary/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: DiSCUESCS things to look for in order to get the best
quality when purchasing sheets and pillow cases.

AVAILABLE INSTRUCTOk MATERIAL AND TESTS:

-504-
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Title HOW TO SELL LCFESIICS ND LINENS

Author Albert R. Levine Date Pub. 1962

Publisher Fairchild Publications, Inc. 7 East 12 Street, New York, NY 10003

Teacher or Student Material Student Coat $1.50 Length 56 pages

grade Level Secondary /Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: guide to ceiling domestics and linens properly, profit-

aLly and in volume. Provides basi information on various departments, such as
beddinp., bath accessories and linens for dining and kitchen use.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title 'rico! TO SELL 'LRNITURE

Author Stanley Slor Date P..b. 1971

Publisher Fairchild Pub:It:attars, Inc., 7 East t2 Stree, New York, 10 1C003

Teacher or Student .4.2terial Student 'at 4y. i5 Length 1.58 pages

Grade Level Secondary/Adult Suggested f ie of Use

C,VECTIVES:

SUMMARY DESC.,l'IPTION.: A training guide for the retail furniture salesman. Covers

the broad new areas and challenges in furniture ceilings the results of a new em-

rhasis on leisure living, the "second home," and of the influence of Uth fashion
a'.i ccience. Interpreted for the salesman is the new it pc,rtarce of casual and summer

furniture; of plastic furniture as well as plastic parts and decoratiors; of the use
of color, the "superfinishes," the new fabrics; of selling ervironment--the Total
Look; and of tne Youth Market's requirements. New credif rulings are riscussed, the
techniques of Iredit-backed big ticket selling and the roi e! of servit.a as an aid to

sales. Includes a survey of furniture styles and illustrated section:. on furniture.
-505 -
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Title FQUIPMEN1

Author Patrick Mt 'Mart-11r Date Pub.

Publisher Fairchild Put.1;cations, Inc., 7 last 12 Street, New York, NY 10003

Teacher or Student M.tt. nil Student :oat 41.00 Length 168 pages

Grade Le el

OBJECTIVES:

,,tie0r:t. .7 I A7.113 t. Std.:jested Time of Use

SUMMARY DESCRIPTION: ; :op-by-step guide to Lome .-.:quii.ment. Discusses
the human aspect,: of from arousing interezt tt: htiiaing a steady
clientele. SPveral c-.1L,I.er:; provide advice for the saleersali w.lo wants to start his
own store.

AVAILABLE INSTRUCTC,h A:4TERIAL ANP TESTS

Title Hek 7.t) SFL.: hETAILs fV, APPLIANC.ES & HOME IPPROVENENTL;

Author F:, tricic in g tub. 196o

Publisher F-Jrchild ins., 7 t Nvl! NY .1000)

Teacher or Student .2: Studtnt ^r at t h 192 pages

Grade Level

OBJECTIVES:

.";-u..Heated fide

SUMMARY DESCRIPT.:'::N Corstainr. he ,nd marketing
information and a ',roe. -trig. or pointers o,- L>uccessful -..esmanship; the art of
"hi gh-end" seJ.ing ',count items, home wiling, iWing customer confidence.

AVAILABLE IN:.^!-'U . c. 'AL AN:

-506-
cit. ,
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Tit 19 INTERICt DECORATING

Author Herbert M. Je 11e7 Date Pub. 1965
Small business Administration

Publisher U. S. Govern^1,.nt Printing Office, Wa3hington, DC 204.02

Teacher or Student Material Both Coat Free Length 8 pages

Grade Level Adult Sugjeated Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: J. tlio.T:tchy th.it some of the principal sources
of inrormatioa on inwri)r 13c-r.tir.:;. They inviude b. S. `,;ovenunent publicatio:ss,
non-gove7..ruaental plIblie.-:t1c.n 7 9 t it: 1:.i.30.2 tic >r 7. The oloks and pamphlets
listed deal wit:. such ;F: ; Arm F.!11,1- in f.m..eri ars, design problems,
relating to perioq t.f.. to:7 of furniture designs

AVAILABLE INSTRUCTOH A:: 7PS75':

Title 00

Author

ouz)lisher vtc.1,

Te. -her or Studen

Graa Leve

OBJECTIVES:

r unt.

:',ate Pub.

len ith r6 pages

P / % . 7;71 T1 et' t ,),r I; tic

SUMMARY DESCRIPTICiN: et' moritb of tht, rrin-gr:dt: fiber and lists
the ways it is being i e,1 in c't-r, c.0 w.:1 y/e.rings that
are easy to keep cleln.

AVAILABLE INSTRU:'. te,,EFIA: AN: 7ES.-f.

133



Title LET'S TALK ABOUT CARPETS

Author Date Pub.
Product Information Section, Textile Fibers ,yert., h.. I. du Pont

Publisher de Nemours & Co., Inc., Centre Road Building, Wi1mington, DE 19798

Teacher or Student Material Student Coot Free Length 6 pages

Grade Level Secondary/Adult Suggeeted Time 4 f Use

OBJECTIVES:

SUMMARY DESCRIPTION: Presents some basic facts about various fibers and illus-

trates Du Pont's "501" Nylon, its various colors and textures.

AVAILABLE INSTRUCTOR MAIERIAL AND TESTS:

Title LIVE IN COLOR

Author
Date Pub.

Fibers Division
Publisher American Cyanamid Co., 1.11 West 40th Street, New York, NY 10018

Teacher or Student Hat erial Student C,:st Free fength 6 pages

Grade Level Secondary/Adult S'ue.4.7eeel de

OBJECTIVES:

SUMMARY DESCRIPTION: Depicts the practical qualities of carpets made with

Creslans color fastness, soil resistance, durability, and non.ilergenic properties.

AVAILABLE INSTRLC:,ii M4TEFIA: AND TESTS:

-50b-
1f14



Title NEW FAI.;HION .1,DraV:, RIR liATROOMS

Author Date Pub.
Plumbing and Heating Division

Publisher American Sttndard, 40 rle.A. 40 Street, New York, NY 10718

Teacher or Student M.2terial_ it,vient C'-`8t Free Length 31 pages

Grade Level Secor.q at:" /Anul t Si....geeted Tim,, of Use

OBJECTIVES:

SUMMARY DESCRIPTION: offer:: differ, nt styles for decorating a bathroom with
sunken tubs, carpeting, stripe:d tile patterns, wallpaper, antiques, plants, murals,
draperies an: color. Incluc:s a cclor chart for fic.:vrs, tiles, paint, countertops,
curtains, ar.± -.owels.

AVAILABLE INS:RUCT klrERrA: ANE: :'FS TS.,

Title NEW ROO? SFCRC if)

Author e rub.
Fit.ems (;IJ

Publisher (:.f Fifth Avenue, New York, NY 10036
Avai.;)_ble on

Teacher or St14,1en? Te:tc:her '^e# lv.in Length slides

Grade Leve! ±-;e cord-Jr-y/2%01/1'. . of i,de

0 ECT I VE

GI'MtfAR Y r I A tP;ic.L cv,or progrram5 on home

AVAILABLE I *- ;1,1 Z*.r

I-5c .!-/ af 3 5



Title PROFITABLE FUNITURE RETAILING* FOR THE HOME FURNISHINGS MARKETS'

Author Stanley Slom Date Pub. 196?

Publisher Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003

Teacher or Student Material Student Co8 t $7.95 Length 240 pages

Grade Level Secondary/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: The new trends which are revolutionizing the home fur-
nishings industry, creating fierce competition, endangering small-to-medium-volume
dealers. Gives advice on efficient advertising, buying, warehousing, credit and
collection.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title RETAILERS GUIDE TO BUYING APPLIANCES

Author
National Retail Merchants Association

Publisher 100 West 31 Street, New York, NY 10001

Teacher or Student '2aterial Student

Date Pub. 1969

Coat $1.50 Length 16 pages

Grade LeveleAdultSecondar Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: F-ovides information on consumer information, dealer infor-
mation and product service. Tells how to buy so that one will get his money's
worth, protect customers and himself, tie in with the "consumer information trend"
and make customers come back to buy again.

AVAILABLE INSTRUCTOR MATERIA: AND TESTS:

-510-
/. !3 6



Title RUGS AND CA:tEr:TING, FACTS YOU SHoULi. KNOW

Author

Publisher Contact your local Better business bureau

Date Pub.

Teacher or Student Material Student Cost Five Length

Grade Level Secondary/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: koints out that it is as important to know how the fiber
is used, how much of it is L--,ed, how it is built into the fabric and whether the
carpeting is well made, as well as what kind of fiber goes into a rug.

AVAILABLE INTRU,:7:1 M4'.E51,1: AV: ''FS... :

SEi-!1 CiNG Har:ET,LD 'it;LJO-TV

Author
Sm,71 bi-Ane:,-, Administration

Publisher U. ::.. Fri`1 +.inc Office vias.riintltonL DC 20402

Date sub. 1966

Teacher or Student ' ri 71 both -at rsrm.. Length 11 pages

Grade Level

OBJFCTIVg..;:

1 ' )f Use

CUAlitARY :;E::P[Prr9N A tiCflotr.,:t coa.:erning the r..= le serv.Loe of house-

,41c appliances, arx radio!,. The rPftivrce cover (.z. t.. on all "ypes and

:zes of clectri,;41 am, applianms, radio teevlslon sets, az well as some

-Q1;nk' tfprcrucir.., voui2:crt. It 5z cncerrcd with mecandising
7,Lnagemen+ of tn., rellin 4nd servieint, -:pests rather th;.n those of ..4uipment
development.

AVAILABLC ,$"1.

1 `,7



Title _THE SENG DECCRULE

Author Date Pub.

Publisher The Seng Co., 1450 North Dayton Street, Chicago, IL 60622

Teacher or Student Material Student Cost $ .50 Length

Grade Loyal Secondary /Adult

OBJECTIVES:

Suggested Time of Use

SUMMARY DESCRIPTION: A guide to furniture periods that charts the wood, related
furniture styles, wall and floor coverings and fabrics for period rooms.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title SENG FURNITURE FACTS

Author Date Pub.

Publisher The Seng 1450 North Dayton_Street, Chicago, IL 60622

Teacher or Student aterial Student Cost $1.00 Length 200 pages

Grade Level Secondary /Adult

OBJECTIVES:

Suggested Time of Use

SUMMARY DESCRIPTION: Illustrates a history of furniture design and function,
and explains details of construction, upholstering, protection from moths, etc.
Describes furniture woods, plastics, fabrics, and other materials and defines

furniture names and technical terms. Covers decorating rules, including advice on

curtain and draperies, carpets and rugs, and flooring materials, Contains a sec-

tion on office furniture, sleeper sofas, mattresses, and bedframes.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS

-512-
1 fig



Title WONDERFUL WORLD OF HARDWOODS

Author
Fine Hardwoods Association, Hardwood Plywood

Publisher Modern Talking Picture Service, 1212 Aven
17Troa77700

Teacher or Student Material Student Cost

Date Pub.
Manufacturers Assn.

e of the Americas,

color movie
Length 131 minutes

Grade Level Secondary/Adult Suggested T

OBJECTIVES:

ime of Use

SUMMARY DESCRIPTION: Shows how hardwood plywood is made and
fine cabinet woods within the budget of the average family.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

-513-
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HLTLL 4Ni LaCING

Urg,nized !;11u,ct matte:. aru learninp LAIerien.,:es
relat:.a to the tasict-, per1ormed ray alL;trioutive

employees ana .11:;:nakemeht, perl,cnnel in cstaiiiih-

m,.!nuS 'anion pvide locii;ing, lodging and meal,
convention factlities, and otr service.s on a
year-rcund or ,c2a.s..)nal ta:iit: to the gereral
public or to an on!an:.zatic.n. memterLhin.



Title 4CCQUNTING IRAQ.TIQ; FOR HOTELS. I1011,15._AND RESTAUIANTS

Author Paul Dittmer Dai.e Pub.

Publisher ITT Educational Publishing, 43_00 West 62 Street, Indianapolis, IN 46206

Teacher or Student Material Student Coat $8.93 Length 224 pages

Grade Level Secondary/Collegiate/Adult Suggeeted Time of Uae 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: applies general accounting principles to the hospitality
industry; prat.tice in bookkeeping methods; the "Uniform System of Accounts for
Hotels"; basic cost control tenets; focd, beverage, and labor cost; specialized
journals and ledgers; financial statements; vcucher systems; budgeting and credit
systems.

AVAILABLE INSTRUCTOR MATERIAL ANC TESTS: Teacher's Manual (4;5.00), and
Student's Workbook (4;4.95)

Title BE OUR GUEST

Author Edited by John O. Perreault Date Pub.
Education Institute of the American Hotel-Motel Association

Publisher 221 West 57 Street, New York, NY

Teacher or Student iaterial Student Cost Length 50 as

Grade Level Secondary/Collegiate/Adult

OBJECTIVES:

,Suggested Time of Use

SUMMARY DESCRIPTION: This bulletin points to the hotel-motel industry as a
huge educational resource, describes career opportunities, varied services, and

the scope of their business. It outlines a variety of means for showing what hotels
and motels really are, and how they operate the training they offer for continual
advancement of individual employi-,es.

AVAILABLE INSTRUCT OF' MATERIAL AND TESTS:

-514-



Title i`, - -v tv,t,r1S:-',A DON

Author Date Pub.
Triurpscr.-?.itct:. & AF:;nciates

Publisher 29(--, Grandvie.. Iplritze, N.E., Roberts 'ruilding. A tl-tnta., GA 30305

Teacher or Student Matt:PI:al :A.),tiont Cost $25.:.C., Length 1 filmstrip

Grade Level

OBJECTIVES:

r.( t d l 0'4.111 Suggeeted Time of Use

SUMMARY DESCRIPTION: i:lmf,trip with cassette tapes on the bellman's
role as a "sa](..zir,..n."

AVAILABLE I,VrT.W,V7s)i, .5.71_14.1 .4.17r; TFSTS.

Title

Author Date Pub. 1962

Publisher ticPI oc"-.ticr. )t w YGi, 1 t Wof;t, 51 Strret, New Yoi't.,

Teacher or Student

Glade Level

OBJECTIVE:':

; r r °98t Length 74 salmi__

T: me of L'et.

fUMMARY : iSCRIPTION; Inn which 1:-. t!,t3 11,1te.1 auditor to classify,
.n with thc Lr.ifortr itc out J.:- fc, It(1.1, the numeous expense
rri croz.:- in his r,-.1 1,y Sarves a. reference

'or ro ve , rr cr r ,:itar.t.

t3VAILABLE

Oft J e



Titl ONT OFFICE OYE:IATI N

Author Jase h J. Haszonics Date Pub.

Publisher ITT Educational Putlishin 4 00 West 62 Street, Indiana olis IN 46206

Teacher or Student Material Stwlent Coat $6.45 Length 192 pages

Grade Level Secondary/Collecia.te/Adult Suggeeted Time of Use I set.

OBJECTIVES:

SUMMARY DESCRIPTION: Offer:, those enterinq the hotel business the basics and
principles of the front office oper:itien. It clit:cu.es the front office's signi-
ficance to hotel keeping and de:ler/MS the roles and functions of the office staff
as well as the paperwork ir.1 procedllres for an efficient operation.

AVAILABLE INSTRUCTOR MATERIAL AN-7 TESTS: Te'acher's Manual (45.00), and

Student's Workbook ($3.2c)

Title FRONT OFFICi. PPOCEDURY

Author Date Pub. 1960

American Hotel Institute

Publisher Michigan State University, Kellogg Center, Elytt Lansing,

Teacher or Student Aateria1 student Length 100 pages

Grade Level Secondarr/ColleLiatefadult Sug,:eott. Ttme of bee

OBJECTIVES: To acquaint the ctudeht with the more irrortint ::tops or phases in

the operation of an efficienly functioninr front office.

SUMMARY DESCRIPTION: Working with others is the important topic covered.
Receiving and checking out guests, general information on front-cffice tactics,
procedures for hotel organization, registration, and rooming facilities are in-
cluded. There is further discussior on the subject of credit, recordkeeping,
transcripts, and exularAtions of various front-cf!i :e fcrms.

AVAILABLE INSTRtiC7O1- M4 4-ERIA: AN: TESTS: Progress tests and final

examination.
-516-
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Tit le FtN,::T'Rr;%LFir::.YILEaaa__________
Author John T. Pales

Publisher 11, : ttiory

Date Pub.
giNsa111111011

ic)0 t 62 F+ropt.t.. Indianapolis& IN 46206

Teacher or Student' Hatert.a. Stu1.:1.4. Cost Length 1.2 pates

Grade Level Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Thlt. talk will enable the vtodert to review the state
of the art of hotel aid ;rote! hn.r.4 keeping as it. exists t...day and to assist in

its further proFret.s.

AVAILABLE INSTRUC7OR :FRIAZ AN: TESTS: Teacher's Manual ($5.0). and
Student's Workbook ($3.2t)

Ti t 1. HOSPITALITY INDUSTRY CaPb.BATIVi; TRAINING

Author Seymour liertzson te Pub.

Publisher ITT r.docationa) Publianinp, 4300 West 62 Street Il.&tcUmiamissaL46206

Teacher or Student ' 2:,*.ri.21 Student ''net +6.91 Length

Grade Level

OBJECTIVES:

isr ,1: t Suq.:eeted 7.,"e of Lee

S:MMARY DESCRIPTION: This is a text-w :rktet.....k in which students Ld about

grd n:cord their own ok.serratiors ,loot.t actual hotel, =owl restaurant opera-

tirr. Lhrou41 a work-zooperative r-crrra.x.

AV4::AMLL* Tr.".!'.:: le:idlers:, Manual ($5.00
r '



Tit le T,;(c11_,

Author Pate Pub. 1961

American Hotel Ins.tirate
Publisher Michiptn State llnivers;ty, Kelloa Center, 6:-t Lansing, MI

Teacher or Student Material St udent Cnat Length 110 pages

Grade Level Secondary/col legLii.1 Adult Suggested Time of Use

OBJECTIVES: To review tae.ic a.rit'nfretlo skiliLz; to become acquainted with the

principles of accouttin,3 to pr.e...ent ac^.ot.nting tertinclo; to provide practice
in preparing A C.:.111I'le 273 c..f a.c,-;unts; to be ab. t o n.Lo financial statements

accurately; and to unoer:,t,..rd the relati )nsnin tetuten 4.r.t, vsr,-,,unting and other

departments of the hotel.

SUMMARY DESCRIPTION: ; review o-P ma.t.h and eeneru-1 accounting procedures
is followed by a dizeuF,2ion ^f ctee..i.t, inc recortds, ,;ournals, work

sheets, adjustment;,, fcrral rtatEmtlr.t:;, errcr urn voucher register.
A se

AVAILABLE IN S of four progress tests
is given, as weIl a; tr-,cti,(-3 wits, ans.weirz, -trd ir.truct,ions for a final

examination.

Title 1.f0TE NI LI Lr.ti; rt. f, ,;"7

Author Peter DulsaF

Publisher Wm- SOUL: 3"r`. 1-! IA

Teacher or S tulen:

Date Pub. 1960

Z t Length 17. pages

Grade Level. ...,:c,:rr.ry . / .7u 7 4cott J of '.i.4t; 1 St.fil

OBJECTIVE.; :

SUMMARY 1.1L'Sr'' I P Th.! ( 1 ) an intro,:uction to the hotel
field; (2) cle.,;,criptior JorTro,
tne front office inpr.1,..-!ici.lai; ""i

.3(i in
-L

4.',e departmer.t- of the hotel and
orob],..fr t,ection to let the reader put

Into practice wt ,.t he ha:: :, wi 4) a :,-los:7ary of terns, Jaws and regulations
affectinz tne inoor.tri.

AVAILABLE INJ,"

--:
ry



Title HOTEL HOUSEKLUING

Author
Vocational Instructional Materials Laboratory

Publisher dse d

Teacher or Student Material Student Cost Length 20 pages

Date Pub.

Grade Level Secondary /Adult

OBJECTIVES:

Suggested Time of Use 120 hours

SUMMARY DESCRIPTION: A basic orientation is provided, as is a discussion of
responsibilities, issuing and ordering requests, passkeys, vacancy slips, special
equipment and cleansing agents, and hotel linens. In addition, the issuance and
repair of uniforms, keeping laundry records, linen records, room inspectionsand
work experience are touched upon.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title HOTEL IETTERS THAT SEIL

Au t for Leonard Hick, Jr. Date rub. 1959

Publisher Hotel Sales Management Association, 1325 Boara.alk, Atlanti. Cj.tv. NJ

Teacher or Student 41tcrial Stuc4ent 0,184. length 340 pages

Grade Level Seconaary/Adult Suggested T-ime of Use

OB.'ECTIVES:

:L'MMARY l'ESCRIPT',ON; Examples of a variety of letter.; the hotel
business to p:

AVAILABLE /N. 1:
..O6



Title H11'EL-YOTEI ,UDITING ANL PUST1NC Pi,(:HIN!!,

Author Date Pub. 1967
Vocational Instructional Materials Laboratory

Publisher Lindsey HoT.;!,.in-; Educational CentPr, Niami, FL

Teacher or Student Material Student Coat Length 15 pages

Grade Level Secondary/Collegiate/Adult Sug ieeted Time of Uee 100 hours

OBJECTIVES: To help the student develop habit, and attitudes of self-direction,
self-reliance, indepencerom, good workman.3nip, riapendabiltty, cooperation, and
thoroughness. ';'o teach the proper use of.' NCR 4.:00.

SUMMARY DESCRIPTION: A section on orientation is followed by a section dealing
with the operation of tne NCR 4200 posting and auditing machine, recording charges
and credits on guest accounts, balan,:inc,- the cash at the end of the watch, and
handling unusw-...1 transactions on ruest accounts. Also discussed are correcting
errors in guest accounts, night auditing of guest accounts, and the supervision of
guest accounts and the value of outlyins: featuri-s in connection with the NCR 4200
posting machine.

AVAILABLE INS:RUC:Oh MATERIAL AND TESTS

Title HOTEL-YOTEL FRONT OFFICE PROCEDURES

Author Date Pub. 1960

Vocational Instructional Materials Laboratory
Publisher Lindy Hopkins Educational Center, Miami. FL

Teacher or Stu :ant Student ^at Length 15 as
Grade Level

OBJECTIVES:

Secondary/Adult St, 7.4 e. ted Tl rr:e of Uee 240 hours

To 0.ev,.t1nr) pror,er work habiti aid ,ittitu-.:.es an:I to atta.in self-

assurance and pride.

SUMMARY DESCF IPT I.4 :. iollowi no. an orient ion, he ',...iub:,eots of registration

and post-registration :-...Xtrnined. The neol 1.1) undor.vtand vouchers,

guest departure, rservut,lons, priym..2ntr., night audit, and work experience

are covered.

AVAILABLE . _

ZO7



Ti t/e HOTEL-MOTEL MARKETING

Author David Hertzson Date Pub. 1271

Publisher ITT Education..1 Publishing, 4300 West 62 Street, Indianapolis, IN .',t6206

Teacher or Student Material Student Cost $6.45 Length 208 page

Grade Level Collegiate Suggested Time of Uee 1 sem,.

OBJECTIVES: To help stuients of marketing to understana and become functioaal
in hotel-motel marketing.

SUMMARY DESCRIPTION: Contents includes Role of marketing; Sales department
organization; Salable products; Program planning; Direct mail advertising; Display
advertising; Selling techniques; Public relations and publicity; Promotional aids;
Developing room sales, food and beverage sales; Convention and meeting market;
Marketing-management team.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher's Manual ($5.u0), and
Student's Morkb,ok ($3.26)

Title INTRODUCTION IC THE HnSPITALITY INDUSTRY

Author Nathan Kalt Date Pub.

Pub:ieher ITT Educationa' Publishinv, 4300.,11e.:L;'t 62 Stree4, Indianapolis, IN 46206

Tea, her or Student ,'.2teriaZ Student ength 168 pages

Crude Level Sc,:ondi.-jp-;,),itevitliori,lit, Sua;_ ea t e d of Use 1 sem.

Oh.; ECTIVES

SUMMARY DESCRIPTION: r ; c,:uir, the :.thdent with a strong

tram i ,; !. of hots: 10 and the
ran:: new -,o1,41s

ABA

1110

AI a



Ti t 11 LEGAL ASPECTS OF HOTEL, T OPERATION

Author. Nathan Kalt Date Pub.,1971

Publisher ITT Educational Publishing, 4300 West 62 Street, Indianapolis, IN 46206

Teacher or Student Material Student Cost $9.94 Length 352 pages

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Introduces the substantive law of contracts, agency, and
partnerships and laws affecting the hospitality industry; the nature and scope of
union contracts, insurance coverage, fire prevention, guest protection, and routines
for public safety.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title MODERN HOTEL-MOTEL MANAGEMENT METHODS

Author Herbert K. Witzky Date Pub. 1964

Publisher Ahrens Book Co. Inc. Diy. of Hayden :ublishina o.. New York. NY

Teacher or Student 'arerial Student Cost $9.95 Length 278 rages

Grade Level Secondary/Collegiate/Adult ,cuggested Time of Use 1 sem.

OBJECTIVES: To state the results of research and the application of tested and
applied techniques as well as methods and concepts that hive proved themselves in
countless situations.

SUMMARY DESCRIPTION: The book discusses management techniques for hotel-motel

executives. It covers: communicating more directly and effectively in writing;
labor relations; sales and promotion effectiveness; and executive development and
compensation.

AVAILABLE INSTRUCT OA MATERIAL AND TESTS:

-522-
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Title MCTEI.S

Author Howard Morgan Date Pub. 1964
Small Business Administration

Publisher U. S. Government Printin Office Washin ton DC 204(2

Teacher or Student Material Both Cost Free Length 8 pages

Grade Level. Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION:: .. tibliograthy dealing with the financial aspects of motel
investment and operiti.,I, ar's with the location and building of motels. In addition,
a brief summary of in113try trends and factors of importance in planning and
°per:, tine a motel is r.ivn.

AVAILABLE INSTRUCTOR MI :ERI A: AV TESTS:

Title ROOM CARE FOR HO7ELS AND MOTELS

Author Bruce H. Axler Date Pub.

Publisher 171 Educational Putjlishi r.p, 430,) 4. Indianapolis, IN 46206

Teacher or Student Student ',,et $1. Length 96 pages

trade Level Se.nndr..-ilcoa-yi:tAjtutilt St4;7,,cate.i I 'Te of Use

OBJECTIVES:,

SUMMARY DESCRIP "ION: Comprehensive "how to" book roo:n care ._Ind cleaning,

offering -top-by-step procedures and explanatiops. A complete, in-depth routini-
zation of room housekeeping with Guideline;;, do's ..nd don'ts, model checklists,
equipment lists, supply lists. Freductivity-imprc,ving surgestions that benefit
even exprtrienced workers.

AVAIAAtiLE 1:,.;TR,ICTOff kA :.ERI A "D

210523-



Title THE ROOM CLERK - "I LIKE 110PLE"

Author Date Pub.
Thompson-Mitchell & Associates

Publisher 2996 Grandview Avenue, N.E., Roberts Building, Atlanta, GA 30305
Complete program

Teacher or Student Material Student Cost 4;50.00 Length
Spanish edition $60.00 /Kith

Grade Level Secondarx/Adult Suggested Time of Use records $10.00
less

OBJECTIVES:

SUMMARY DESCRIPTION: Two color filmstrips with cassette tapes on the role,

duties and procedures of a room clerk.

AVAILA5Lz INSTRUCTOR MATERIAL AND TESTS:

Title SANITATION, SAKI:TY, AND YAiNMNANCE h.ANAGEMEOF

Author Bruce H. Ax :er Date Pub.

Publisher ITT EnucatioLal publiztlir.r; Wpst (2 Street, Indianapolis, IN 446206

Teacher or Student it,eria/ Student '.'net $6.9_5 Length 2b0 pages

Grade Leve Z Se cor.1

OBJECTIVES:

z7eoted TIT of Use 1 sem,

SUMMARY DESCRIPTION: provides in-depth discussions of all aspects of sanitation,

safety, and maintenance for the manager. It provides practical suggestions, discus-
sions of the manager's responsibilities, and tips on safety for both employees and

the public. The importance of maintenance and sanitation is emphasized, and methods

for implementing the suggr.:,ted procedure, are in:...1.1kied.

AVAILABLE INETRUC: I. MATERIAL ANT; TESTS: Teacher's fluxed ($5.00), and

Student's Workbook ($3.38)
-524-
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Ti t le SECURITY KR HOTELS, MOTELS, AND RESTAURANTS

Author Bruce H. Axier Date Pub.

Publisher ITT Educational Publishing,_ 4300 West 62 Street, Indianapolis, IN 46206

Teacher or Student Material Student Cost $1.99 Length 96 canes

Grade Level Ser:ondary/Collordate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: ootIplcte dis:us3ions of all aspects of security and pro -
tr from tha nospitali.ty perspec.tivc. Up-to-date discutsions of modern methods
of physical security, detection and prevention i.i embezziewant and fraud, protection
of pests, organization (1-' the seeile:tv denartmont, An imprirtant contribution
tr.)war.d mu..:ntine y '..or.7eo Decal, nr theft, pilferage,
riot, and vanda ism.

AVAILABLE INSTRUCTO7 KATERIAL A.VD TESTS:

jtilFORM (.1GL :ri (: 6- ...XFEN;....ES

Title w.OTEISA_S.AL.

Author .... Dote Pub. 1963

Publi sher Americtin }bit. tel Hon, 7 ?1 Wg.zt New j3X

Teacher or Stuient :_rz Fil.,4-pt Length 12ti Dates

Grade Level ceted T Er:e of Uee

OBJECTIVES:

SUMMARY .F.:;cRipr ).v.. ti manual of fin-tntal t-tartents to assist owners and
operators of motels, cilik111 dne) rt Y. r

AV A I:ABLE INL'T.P1 '1.;TrA.
52- 5-212



Title UNIFORM SYSTEM OF ACCOUNTS FOR HOTELS

Author Date Pub., 1961

Publisher Hotel Association of New York 141 West 51 Street, New York, NY 10019

Teacher or Student Material Student Cost $4.50 Length 102 pages

Grade Level Collegiate/Adult

OBJECTIVES:

Suggested Time of Use see.

SUMMARY DESCRIPTION: A manual of instructions for preparing standard financial

statements and scheduler n of the various operating and productive units which make

up a hotel. The manual was precarea in a form adaptable to all hotels, larger or

small, including European plan, American plan, apartment and resort type.i.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title YOUR HOTEL AND ITS EL:ONOMY

Author Robert W. McIntosh Data Pub. 1960

American Hotel Institute
Publisher Michigan State University, Kellogg Center, East Lansing, PI

Teacher or Student Incrial Student Cost Length 76 as

Grade Level Soscc,ndary/Coflegiate/Aduli .'71433eetei 77,7:t: of Utie

OBJECTIVES:

SUMMARY DESCRIPTION: Erphasis is placed on nospitality as a necessity; the
hotel market is examined, as well as the growth of the industry, and the meaning

of a hotel career.

AVAILABLE INSTRUCT;:,11 M.4TERIAL AND TESTS: Progress tests and final

examination.
-526- Z13



1NLUSTRIAL MARKETING

04.12 00 00

Organized subject matter and learning experiences
related to the tasks performed by sales and manage-
ment wxsonnel in establishing market potentials
and selling goods and services to business and in-
stitutional buyers for use in their operations.



Title HOW IV SELL AND MARKET INDUSTRIAL PrOLUCTS

Author Wilbert H. Steinkaap Date Pub. 1970

Publisher Chilton Book Company, 401 Walnut Street, Philadelphia, PA 19106

Teacher or Student Material Student Coot $7.95 Length 167 Pages

Grade Level Colleeiats/AdulL Suggested Time of Ws* 1 see.

OBJECTIVES:

SUMMARY DESCRIPTION: Foessez on how to sell capital goods to industry and govern-
ment rather than selling ow...Ismer goods and services. The first sections discuss

the successful salesman n his make -up, how the Wale., mv.jr can lead him, the
helpful selling tools anc tit creative bLild-up steps to an accomplished sale. A
section cn marketing and management covers topics such as territory analysis, cos-
eunications, and reports. The home office marketfng functions are clarified in the
final section, with :haptere on creanization, customer service, remuneration, ad-
vertising, and sales promotion.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title. INDUSTRIAL MARKETING

Author H. Robert Dods* Date Pub. 1970

Publisher Grerc/McGraw-Hill gook Con. a ,_Hithisl,oxt,, NJ Ots 20

Teacher or Student ateria! Student (70st Length 46253,7e4

Grade Level Collerikte S433ested Ttme of Vow 1 sem.

OBJECTIVES: (1) To provide a better understanding of the workings of the indus-

trial marketine complex and its vital role in cur national econonyi (2) To present

tl- raider teth data techniques. Pr4 ideas that represent current thinking in each

cf tix ma.:or functional areas; anc (3) To describe the industrial marketing environ-

ment as it exists by including specific examples from acetuil business experiences.

SUMMARY DESCRIPTION: The prover tunagemnnt organ', ,ton for the 4ost effective

elanning, orcanizing, and control of industrial marketing activities. Special

.nchasis is placed on thu concept that 01 mnrk.ting activities shouts: be controlled

and ntassred.

AVAILABLE INSTRU:7r: :

21.5-17-



Title INDUSTRIAL MAISETING

Author Lawrence Fisher Date Pub., 1970

Publisher Auerbach Publistatirs North Broad Street, Philadel PA 19107

Teaoher or Student Material Student Cost $,Z.91 Length 270juts.
Grade Level Collegiate

OBJECTIVES:

Suggested Time of Use 1 sea.

SMART DESCRIPTION: Covers industrial marketing in action. The first few chap-

ters include the principles of managerial analysis and the concepts and attitudes

that make up the philosophy of marketing. The reader will learn how to develop

policy and plans through systematic decision-maldng. The remaimingportion of the
took explains how industrial marketing evolves and adapts, how it adds to the naP
times wealth, how it satisfies the demand for goods, how it meshes neatly with
consumer marketing, and how it fits into the overall business world.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title IMDUSMIL MANAGEMENT

Author tilted by S. Beniamin Praised

Publisher

Teaoher or Student Material Student

Science Research Associates, Inc.

Date Pub., 1416,

Grade Level Collegiate

OBJECTIVES:

Cost $4.50 Length 352 Wm!

Suggested Time of Use

SUMMARY DESCRIPTION: Exemplifies the nature of industrial management today,

spotlighting the many changes that have taken place in the theory and practice of

management in industry. Includes an annotated bibliography.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS

528. 2i6



ritts TECHNOLOGY AND THE WORKERs

Akthor.....aptin Meissner Date Pkb. i969
Science Research Associates, Inc.

Patieher.259 i'astEzie Street. Chicaeo, IL 6061i

Tiaoher or Stkdent Material Student Cost_, Length Mb sages

Grad. Leve t Golleripie

OBJECTIVES.

Suggested Time of Use

SUMMARY DESCRIPTION: Examines the nature of industrial techn4logy and tho dN
sands it sakes on the performance of its users. it describes what factory workers

have tc do in order to make the decien of production operations work. The analysis

puts into focus how strikisfly different forms of cooperation. influence, and cos-
munication are found &liars sr-41 woriAnr at the various levels of technical conditions.

AVAILABLE INSTEUC7OR kA:ER:A: AN: ?ESTE:



INSURANCE

04.13 00 00

Organised subject matter and learidag ampullae.s
related to the tasks performed W salon and &anal,-
sent personnel for insurance au:Tiers of all types,
or by &Monts representing carriers and brokers
dealing in the sale or placement of insuranee con-
tracts with carriers.

218



Title DECADE OF DECISION

Author Date Pub.

Publisher Im;titute of Life Insurance, 277 Park Avenue, New York, NY 10017

Teacher or Student Materia/ Teacher Coat $ .15 Length 55 pages

Grade Level ColiegiatejAdult Suggested Time of Use

OBJECTIVES

SUMMARY DESCPIPTflN: us;:es life and health insurance.

AVAILABLE ,4:,':.E.71A.; AND TESTS:

Title A FAXIL! ;11-iii TO PROPERTY AND LIABILITY INSURANCE

Author Date Pub.

Publisher incl.r-Inn Infornazlon institute, 110 William Street, New York, NY 10038

Teacher or Studen, 'rt2: Teacher Coot Free Length 2l. pages

Grade Level ,',;::(;ordry;;',1evirtte/Adult of U8e,

OBJECTIVES.:

SUMMARY DESCRIrPTI:,'N. Anon-technical presentation of home and car insurance.

AVAILABLE AND TES:S:

-530-
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Titter

Author Date Pub.

Publisher InstituteofLifeInsurar_ a r k enueNewYorkNt02_1

Teacher or Student Material Teacher Cost Length 95 Pages

Grade Level Secondary/Collegiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Gives background information on such topics as "The Social
Aspects of Life Insurance," describes industrial, ordinary life, group life, credit
life; participating and nonparticipating policies; different types of insurance
companies; individual policies pr4 their uses; "How Annuities Provide Security,"
"How Life Insurance Operates"; what happens if you stop paying premiums; policy
dividends; and "Buying Life insurance." Tens how to obtain a policy and discusses
"Adjusting Your Life Insurance Fromm."

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title
Author

INF:AONCE SUCCESS IN 1HE 70S

Date tub.
Classroom World Productions, Order from Azzociated Educational

Publisher Materials Companies Inc. Glenwood at Hillsborough Street, Raleigh, NC
audio

lessonsTeacher or Student ''aterial Student Clot f79Ces: length

Grade Level Collecia-te/Adult Suggested T'me of Uee

ORJECTIVES:

SUMMARY DESCRIPTION: A highly specialized course of study of advanced insur-
ance sales mass marketing concepts. A total of approximately three hours of mind.
stretching ideas.

AVAILABLE IN:TRU:70ty M.i;ERIAL ;"."

-531 :;60



Title

Author Date Pub.Now
Publisher Institute of Lite Insurance, 277 Park Avenue, New York, NY 10017

Teacher or Student Material Teacher Cost Length 48 pages

Grade Le'vel sfqlond.lry/Collegidte/Adult, Suggested Time of Use

OBJECTIVES:

SVAWARY DESCRIPTION: A catalog listing of books currently available on life
insurance and closely relaxed suo:'ects.

AVAILABLE INS:PlIC: ii,fEF2AIL TESTS:

Title LIFE INStir,ANa--wr. , IT MEANS AND HOW IT WCTAS

Author D(7te Pub.

Ir7.titute lf Lif,1 Insurance, Modern lalkin7 Picure Service

Publisher 1212 ,oretiu,2 of t,11 A=7,eri%;as, New York, 14Y 10036

Teacl:cr or Student rt-z: Student

Grade Leve:

OBJECTIVE:::

SUMMARY DESCRIPTIr,IN;

color movie
Length 13 minute*

St4,4 3 of !lee

,s;es animation to tell the story of insurance effectively.

AVAILABLE TA1,5',"Pli:::' 4ilL7 :RSTSz

-532-
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fitle_MEELLEMULL12A1Z
Author Date Pub. 1969

Publisher Life Insurance Agency Management Association, Hartford, CT

Teacher or Student Material Student Cost Length

Grade Level

OBJECTIVES:

Colleptate Suggested Time of Use 1 sea.

SUMMARY DESCRIPTION: me first unit of study discusses the ways in which life
insurance protects against the ? hazards of a) dying too soon and b) living too
long. The next 5 units cover the establishment of rates, reserves, types of coer

panic's, types of policies, and annuities. Unit VII describes the life insurance

contract or policy itself. The 14st four units cover types of insurance (ordinary,
industrial, group) and information cencerning letter! and ethical aspects of life
in;,uranco.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

222



INTERNATIONAL TRADE

04.14 00 00

Organized subject matter and learning experiences
related to the tasks performed by distributive
employees and management personnel in a variety
of business establishments concerned with export
sales, trade controls, foreign operations, atti-
tudes, monetary problems, and other elements in
international marketing.

223



Title T}U COMMON MARKET AND INTERNATIONAL TRADE

Author Jack Stietelmeier Date Pub. 1971
D. E. Materials Lab

Pubtieher 1885 Neil Ave u 115 Townstd cl

Teacher or Student Material Teacher Coat $1..p LengthMmess_
Grade Level Secondary/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A narrative manual explaining the characteristics of the

countries making up the common market; their importance to world trade and their
relationships with the Unites States are detailed.

AVAILABLE INSTRUCTOR MATES:AL AND TESTS: Student assignments are given at

the end of each section.

Title EXPORT & IMPORT PRACTICES

Author
Vocational Instructional Materials Laboratory

Publisher Lindsey Hopkins Educational Center, Miami, FL

Date Pub. 1961

=11.M.I.P.ONIMMOW

Teacher or Student -fateri,17, Student Chet, Length 13 pages

Grade Leve Z Secondary/Col 1.(Tiate/Adult .Suggested Time of Uee 72 hours

OBJECTIVES: To acquaint the student with the use of market surveys and interna-
tional banking practices involved with this type of business.

SUMMARY DESCRIPTION: COnSi sts of a course outline entitled Advanced Export and
Import Practices. An analysis i:3 made of the export and import business in a num-

ber of Central and South American countries. A bibliography which lists the ref-
erences used by the student throughout the course is enclosed.

AVAILABLE INSTRUCTOF M4TERIAL AND TESTS:

-534-
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Title
Author

Publisher

EXPORT v./inf.:1w; 1'011 SMLLia FIRMS

The International Mark' tine InItitute
Small Businers Administration
U. S. Government Printing Glace, Waehinceton. LC 20402

Date Pub., 1966

Teacher or Student Material Sgient Coat $1.00 Length b0 pages

Grade Level Col le -4 ate/Alta t Suggested Time of Ude

OBJECTIVES: To set forth a practical, low cost, self-administered system of mar-
nPt research to enable smtl I oesinese concerns to deterrnino appropriate means for
entry into or expanslon exeort oper,..tions.

SUMMARY DESCRIPTION: The manual outlines for the owner or manager of smaller
firms the sequence of step:: necessary to determine whether and how to utilize
foreign markets as a source of immediate and future profits. It describes the

problems facing smaller firms eneleed in, or seeking to enter, foreign trade and the
mar.y 14ptsa of assistance available to help them cope with these problemu. The study
also provides a step-by-step guide to the appraisal of the sales potential of for-
eign markets, and to unders-anding tne requirements of local marketing practices
and procedures in those morkets.

AVAILABLE INjTRUCTOF Av.' TESTS:

Title INTERNATIONAL ETSINESS t,.ANAUMENT

Author David E. Zenoff

PuhUeher Macmillan Co., eP.6 Thiri Aeenue.i.le.4 York.2_NY 1:422

Teacher or Student Student

Grade Level.

OBJECTIVES:

Date rub. 1971

Length 120 pages

..'adjoqte t 7 of 1,8e 1 Sell.

SUMMARY 4ESCRIPT.ON: Explore the. ratur.: of inv.... .oment in international busi-
re.,a by hl -hl i-htirp many of the import;Int o.rea. of activity requircd of a company
we.-1 it deoidee to z.:iee irto the 'r-t r:,tt3onil 'le 1. Th. discussion is intended

to review why and how a company might become invelvo.d internationally, how foreign
opnortunities can be identified, unat problems Ind risks might be ene entered in
international )mmerce, ana how nroper pernpootive an oovide the b sis for prof-

operat' ens.

AV.,!ILABLE IN3-."51)4.;. ,



Title INTERNATIONAL MARKETING

Author Philip R. Cateora Date Pub.,1971

Publisher Richard D. Irwin, Inc., 1818 Ridge Road, Homewood, IL 60430_

Teacher or Student Material Student Cost $12.50 Length 934 pages

Grade Level, Suggested Time of Use 1 sem.

OBJECTIVES: The objective of this book is to present a conceptual framework for

marketing in all foreign countries and provides concrete, action-oriented benefits
to marketing managers and students of marketing the world around.

SUMMARY DESCRIPTION: The basic premise of this book is that in today's world of
global enterprise, the approach of teaching the dynamic subjects of international
marketing and international business from the narrow viewpoint of ocean transpor-

tation or export trade mechanics is not adequate.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title INTERNATIONAL MARKETING

Author Roland L. Kramer Date Pub. 1970

Publisher South-Western Publishing Co.1_5101 Madison Road Cincinnati, OH 45227

Teacher or Student 'gat orial. Student Cost $10.75 Length 638 pages

Grade Level Colle:dato/Auult Suggested Time of Uee 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION Discusses the financial and economic aspects of inter-

national marketing, as well as tie social, political, legal, e'6hical, and environ-

mental considerations involved in worldwide business. It presents a balanced treat-

ment of subject matter--one that gives the student a broader and more accurate

picture of marketing profession. For example, it presents both import and

export information and both thu theory and practi "e of marketing.

AVAILABLE INSTRUCT,. MA:EFIAL AhD TESTS: 111v:tor's Manua!

-536-



Title INTERN6TI0NA MWETING ADMINISTRATION

Author Edward M. Mazze
Science Researcn Associates, Inc.

Publisher 259 East Erie Street, Chicago IL 60611

Date Pub. 1967

Teaoher or Student Material Student Cost $2.75 Length 160 pages

Grade Level Coliegite Suggested Ttme of Use

OBJECTIVES:

SUMMARY DESCRIPTION: St.,:iies tne in'ernational marketing operations of multi-

national firms frrm a manartrial point of view. Chapter I discusses the nvironi.
tent for international cusitoss using an economic framework; Chapter II analyses
the foreign-buying decision; Chartqr III niscust,e8 organization and planning for

international marketing.; IV is concerted with the management of product,
place, promotion, ind price policies of the multinational tires, and Chapter V

develops guldelines for interngtional Inrket4.ne admInihtration.

AVAILABLE INSTRUCTOR MA:TRIAL AN: TEPTS:

Title 1N1'EFNArlOVALIA101,41ALII_L,.W2411Alivil ,1.74*v5 afituA0.1

Author David Carson

Publisher Jour Kiley ScnspNew York, NY

Date Pub...1kt_

Teaoher or Student ',zieria? Stiri:nt '1st Length !),9 pages

Grade Level Collegiate Suggested Time of Use 1 see.

OBJECTIVES:

SUMMARY DESCRIPTION: Tais hook is 111 iritial Piton. to focus on comparative

marketing as a whole, ratwr thn on insiviWill qertents. Discusses domestic mar-

keting system. in viriou7 its of

AVAI'LAR::: :1; TEL:75:



Op

Ti t le hi.r.TiNG %NAGEMENT .
Author Mi4lhael J. Frl" t: Date Pub. 1969

Publisher Ho,ifltr;n f4.A

Teacher or Stu:font M z:, ri tmrient Coat Length 496 pages

Grade Levet Suggested Time of Use.. 1 sem.

OBJECTIVES;

SUMMARY DES.71? 01: very basics.of international marketing all the
way througn in 1,,velo;),,n- the international corporation.

AVAILABLE M' AL AND TESTS:

Title iN7EFt-,\TIONA: 1 .?!:1) INVESTMENT* TEEM, POLICY, ENTixPR1Iii.

Author in h. Date Pub. 1973

Publisher shLn o., 5101 Madis..n iioaj, Cincinnati, OH 45227

Teacher or tu ienf STuriont "met 4,9) Length 66t3 pages

Grade Let,e

OBjECTIVE"::

L7t t.'21 "' of title sem.

SUMMARY T."PS::',":P r,Y.T; ar,d relates two aspects of imternational trade
and investtr-ntt n L.,'(Ai,ve and the enterprise pe,Lpective. The na-
tion--). p-z-spP rr'i y:i cir,scription and analysis of , tiona1 economics
while th- ' ' Iv,' d'- the role of multinational enterprise
in tne 4C ,= with nation,; gpv6_,.-hwchts.

AVAILABLE 7.V
tions oc,ci't.r'

AND TESTS:

-53b-

,dnuai and txamina-



PERSONAL SERVICES

04.15 00 00

Organized subject matter and learning experiences
related to the tasks performed by sales and manage-
ment personnel in establishments primarily engaged
in providing services. Generally, these services
are concerned with personal improvements and the
care of a person or his apparel. Included in this
category are laundries and dryoleaning establish-
ments, shoe repair shops, funeral homes, photo-
graphic studios, and dance or art studios.



Title DRY CLEANING SAILS AND SERVICE

Author Data Pub.
Classroom World Productions, Order from Associated Educational

Publisher 16:aterials Companies, Ine.f Glenwood at Hillsborough Street, NC

Teacher or Student Material Student Cost $1b7.10 Length filastrips
Audio wifo filmstrips "2840

Grad* LoveZ Suggseted Time of Us*

OBJECTIVES:

SUMMARY DESCRIPTION: .(tverr, v.wes r_nints ass how to build door-to-door sales,
Lolling from behinn the cutter, the Importance of personal. appearances pre-planning,
how to locate or:;:.ectr., sow to apne,41 to the live senses, six things to do and say
in stopping complaints, s'oeelfic my cleaning procedures and operations, different
types of soils. 4titi taorict: .nd how to t tmite each in the ary cleaning process,
removirg wrinkles and ?.srvient. inspection.

AVAILABLE INS:RUCTOR MATERIAL 4.Yr TESTS:

ritt. L iY casAta:vu - s ar.:s K sEarIcE

Author
Thompson-iii tcne 11. & Associates

Publisher, 2.96 Grandview 'Avenue, M..: Roberts Bu31ding. Atlanta. 4A 39)05

Teaoher or Student ..,attrial :.;tuent Cost :.e.tb9.50 Length 1 filmstrips

Grade Level ;,:e..e!e.4.2ult ruggeeted Time of Use.

OBJECTIVES:

Data Pub.

SUMMARY DESCRIPTION: F Ivo ,.:9.1rr 'sstrip,. wi tte tapes. Topics covered
:Ire: 1) ii-icht Future - I; 2 bright PLture - Chiter 2; 3) bright Future -
Crv......:ter j; 4) The Profe:-.:-Irmil C1.anirg ::,) Seven Keys Lc: Fabric Service.

AVAILABLE INSTRUZ-: ATERIA: =;.."

04.41 -519-



Tit:.

Author

Pub/iiher

LAUNDRY AN4 DarCULAIDR1

R. R. Willett
Small Business Administration

Teacher or Student Material Both

Date Pub. 1966

Cost Pree Length. 8 _paws

grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: This bibliography provides a selected list of reform's
covering the more important facets of the laum:ry and drycleaning industry. Ns-

terial covering coin - operated, self-service estiblishments has been included as
have references pertinent to the operation of laundry and drycleaning plants.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title STARTING AND MANAGING_ A SMALL DRYCLNANING BUIPESS

Author Noel Grhdy Date Pub. 1966

Small Bu3lne::-.7 AdmiListration
Publisher U. S. Government PrintinA Office. Washington, DC 20402

Teacher or Student aateria! Student Cost .35 Length 80 names

Grads Level Secondaryikault ruggeeted Ti.me of Use

OBJECTIVES:

SUMMARY DESCRIPTIriNf A nunier of the problems that enter into starting and
managing a small drycleaning business are discussed, and some helpful suggestions

are made.

AVAILABLE INSTRUC70A MATERIAL AND TESTS:

-540- 231



REAL I:STATE

04.17 00 00

Organized subject matter and learning experiences
related to tasks performed by person! who act for
themselves or as agents for others in real estate
brokerages or other firms engaged in buying, sell-
ing, appraising, renting, managing, and leasing of

real property.

10144
f,
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Title REAL ESTATE AND INSURANCE
R. A. Redgea, F. Stubbs,

Author, R. L. Racster, H. C. Smith, and R. E. Valentine Date Pub., 1964
Small Business Administration

Publisher U. S. Covernment Printini, Office, Wachine Ion, DC 2(402

Teaoher or Student Material Both Cost Free Length 16 pages

Grade Level Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: ^,11:"..11 Ubli09 raphy is divided into three principal sec-

tor:so to U. S. Co-ern:twct lops; II. No.0-crnmertz.1 Publicatiofis; and

Trade a,0 real c...-Az...te br.oke.rs and agents will find

b'th theoretical arid a t1.111 raterialc f7 cm the rrsourcoe

AVAILABLE INSTRUCTC:ii M.4 :ER I AL A' TESTS

Title PEA ESTATE 114 - INSI:):!MENTS AND rx(....11YENTS

Author tate Pub. 1.9e0

Vo

Publisher Lindr,,y 1°1.11 C.'ertAr,

Teacher or Studen!. 4,,wr '."Of Length pares

Ge z,ie Leve: ::one .1 7 f Use 36 hours

SLMAIARY DES:'RIPTION: A C01.:1%;r ititli ne entitled ?teal Fin late Instruments and

Documents which include:. a Libl1orz.414.,...

AVA '.ABLE

231 " "



Title REAL ESTATE PRINCIPLES AND PRACTICES

Author Date Pub., 1960
Vocational Instructional Materials Laboratory

Publisher Lindsey Hopkins Educational Center, Miami, FL

Teacher or Student Material Teacher Coat Length 5 pages

Grade Level

OBJECTIVES:

Adult Suggested Time of Use 36 hours

SUMMARY DESCRIPTION: Consists of a course outline entitled Real Estate Brokers
Training which includer, a biblto'raphy which lists several supplementary references

used throughout the course.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Lectures and group discussions as

well as periodic tests for evaluation purposes are given.

234
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RECREATION AND TOURISM

04.18 00 00

Organized subject matter and learning experiences
related to the variety of sales, counseling, and
sales-supporting tasks performed by distributive
employees and management personnel in establish-
ments primarily engaged in providing amusement,
recvlation, entertainment, recreational supplies
and equipment, or travel services. This instruc-
tional proxxam also Is designed for employees and
management personnel engaged in other travel-
serving businesses who assume responsibilities for
stimulating the local economy through tourism.

f rf
OW4 Alla



Title ACCOUNTING FOR THE TRAVEL AGENT

Author Donald Madden

Publisher University Press of Kentucky, Lexington, KY 40506

Teacher or Student Material Student

Date Pub. 1973

Cost $11.00 Length 201 pages

Grade Level Collegiate/Adult Suggested Time of Use

OBJECTIVES: To provide the .e witnout training in accountancy a clear and concise

introduction to the basic concepts of accounting.

SUMMARY DESCRIPTION: Provides a clear, concise introduction to the basic con-
cepts of accounting; outlines the design of an accounting system, and shows how to
analyze the flow of data in such a system and how to generate statements and re-
ports from that data. Shows how accounting should function in planning and control;
how the manager can analyze his cash flow, control operating expenses, and formulate
long-range profit plans. On the basis of extensive investigation of the travel
industry, the author proposes a uniform system of account classifications, which is
outlined in detail.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title SPL'RTING

Author H. P. Wiliet ani j. R. Graoner Date Pub., 1966
Small Busines.7, Administration

Publisher U. S. Government Printirr Office, Washington, DC 20402

Teacher or Student ,qateria 1 both Coat Free Length 7 pages

Grade Level Adult

OBJECTIVES:.

Suggested Time of Use

SUMMARY DESCRIPTION: A bibliography of the sporting goods industry which en-
compaE-ses producers, wholesalers, and retailers of a wide variety of recreational

r.quipment. It lists selected U. S. Government and nongovernmental publications
r.-1ating to sub iects of interest to the sporting goads industry.

AVAILABLE INTRUCT3N MATERIAL AND TESTS:

-543-



Title TRAVEL AGENCY PROCEDURES

Author Date Pub....12a._
717-3cMonal Instructional Materials LagETR17-------

. Publisher Lindsey Hopkins Educational Center, Miami, FL

Teacher or Student Material Teacher Cost Length 7 pages

Grade Level Adult Suggested Time of Use

OBJECTIVES: To acquaint the student with the activities involved in operating a
travel agency ana with arranging domestic and foreign travel by various types of
carriers.

SUMMARY DESCRIPTION: The outline is composed of 14 blocks of instruction which
are further broken down into several units each. There is a bibliography which
shows the various guides used in the industry for making up travel arrangements

and computing tariffs.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title TRAVEL AGENCY AND TICKETING PROCEDURES

Author Date Pub., 1967
Vocational Instructional Materials Laboratory

Publisher Lindsey Hopkins Educational Center, Miami, FL

Teacher or Student daterial Teacher Coot Length 13 pages

Grade Leve 1 Secondary/Adult Suggested Time of Use 72 hours

OBJECTIVES: To teach the student the procedures involved in handling reservations
and making out tickets for travel by airlines in the U. S. and foreign countries.

SUMMARY DESCRIPTION: This course outline entitled Airline Reservations and
Ticketing is useful as an advanced course for students who have taken the course
in travel agency procedures as it covers, to a greater extent, the reservation

and ticketing procedures used in a travel agency. Included is a bibliography

which lists other references.

AVAILABLE INSTRUCTOR MATERIAL AND PE..: TS

-544-
Ad .)



Title TRAVEL AGENCY AND TICKETING PROCEDURES

Author. Date Pub. 1963_
Vocational Instructional Materials Laboratory

Publisher Lindsey Hopkias Educational Center, Miami' FL

Teacher or Student Material Teacher Cost Length 11 pages

Grade Level Secondary/Adult Suggested Time of Use 72 hours

OBJECTIVES: To show where and how necessary information may be obtained to han-
dle the various types of customers encountered in ticketing.

SUMMARY DESCRIPTION: Consists of a course outline entitled Airlines Reservations
and Ticketing - Irtermediate. This course covers a wide range of rules, regulations,
and tariffs encountered in ticketing passengers on international flights to various
countries, and on different airlines throughout the country.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

0401.C3 -545-



TRANSPORTATION

04.19 00 00

Organized subject matter and learning experiences
related to the physical movement of people, per-
sonal effects and products, and the sales, storing,
and sales-supporting tasks performed by distributive
employees and management personnel in enterprises
engaged in passenger and freight transportation,
public warehousing, and services incidental to
transportation.



Tit/a CON l'AINEFUZATION s THE NEW METHOD OF INTERMODAL TRANSPORT

Author Lawrence J. Rinaldi Date Pub. 1972

Publisher Sterling Publishing Co., Inc., 419 Park Avenue South, New York, NY 10016

Teacher or Student Material Student Coat, 0.95 Length...96 pages

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES

SUMMARY DES('RIPTTON: Discusses the new field of container 1Lz.tion in detail.

AVAILABLE IN,ITEUCTOR MATERIAL AND TESTS:

Title N...CS OF TRANSPORTATION

Author Y. T. Farris
Socit:ty of Traffic and Transportation, Inc.

Pu.t 7.1 she her Jackson Boulevard, Chicago, IL 606)6

Teacher or St:4,.;'enr .I'aterial both Coat ,$5.0C Lenl,,th 60 pages

Date Pub. 1971

Grade Leval, Collegiate Adult

0 3.1 F. CT IV S:

Suggested Time of Use 1. gem.

SUMMARY DE.;(2R TPTION: Guideline for study or instruction in the field of trans

portation eccnornios. Complete bibliography and sample questions and answers for the

certification Frorrarr. of the professional "AST & T."

AVAILABLE MATERIAr. AND TESTS:

-546- 240



Title

Author

Publisher

MANAa;MENI CLNCLU5

Warren Rose
American Society of T...ffic .a.nd Transportation. inc.
47 west Jackson 0oulev.,rd, Chi,:aco, IL HA-06

Date Pub, 1971

Teacher or

Grade Level

OBJECTIVES:

Student Material ooth Cast 45.0C Length

Caller:i,t+e Suggested Time

49 pages

of Use I Sent-

sonata DESCRIPTION 1/4:u,detine for study or instruction in the general business

areas of accounting, fimirce, st:Autes, m3rKeting and management principles as re-
lated to transportation. mulete cit,!iorraphy area c,:mple questions and answers

for the certification prowr,a of the orofessional "AST & T."

AVAILABLE INSTRUCT C.ii MATEFIAL ANT' TF:77S:

Title FA11.IAL; Ht-'.1t11,;: !I,AFi.T.; AN 'IRAN::i=OPTATiON

Author TylE'r and ._'orentr,d1 Date Pub. 1970

Publisher Greirg/McC;r1w-h 11 ibuct GonN,ry, hiphtltnwn, NI 08.90

Teacher or Student it, ri 21 "^Rt length 299 pages

Gr.zde Level -;;;ec:, ;u.).:t)atei Tr Mt: of Uee

OBJECTIVE):

1 sem.

SUMMARY DESChIPT1',IN; ,:ttention or now initial p'sitions the field

of physical di:Aribucion :an becrplc round.tic,n for o.Lreers mid-management.

AVAILABLE IN5TRCCail AN1) tuacher'6 ranual and Key ($2.40),

Student Activity Guide .p).10)). .nd Tests ($ .72)

241-547'



Title
Author

Publisher

A MINI TRAFFIC CCUOSE

Dorothy E. Geiss
National Retail Merchants Association
100 West 31 Street, New York, NY 10001

Date Pub. 1969

Teacher or Student Material Both Coat $6.50 Length 22 vans

Grade Level CollegiatqAdult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: provides a thorough understanding of the responsibilities,
functions and terminology of tne Traffic Department. Includes chapters on regulation
of transportation, responsibilities of Traffic Manager, transportation costs, routing,
modes of transportation, minimum shipments, F.O.B. terms of sale, freight allowance
and equalization, chargebacks, tracing, expediting, returns to vendors and carrier

claims.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

fiat, MODERN ItCHNIQUES IN MATE4IALS HANDLING

Author
National Retail Merchants Association

Pub tisher_ 100 West '1 Street, New York, NY 10001

Date Pub. 1966

Teacher or Student Iciterial Student Cost $4.50 Length 74 pages

Grade Level,

OBJECTIVES:

Collegiate/Adult Suggested Time of Uae

SUMMARY DESCRIPTION: Provides guidelines for reducing the substantial costs

incurred in those areas of operations commonly designated as "materials handling."

Covers the importance ani implementation of a total merchandise handling program,

better planning and programming for materials handling, new techniques in merchan-

dise sortation, modernizing in the smaller store, new installation and equipment,

planning, building and equipping a new warehouse.

AVAILABLE INSTRUCTOR MATERIAL Arun TESTS:

-548-
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THE NEW WORLD OF PUoLE WAREHOUSING

Author _Date Pub.

Publisher_ Amer 1:.an Wareho,g,enfns f*,:lsoctition, 2?.2 Wuz t Ada Street, Chicago. IL

Teacher or Student Material Student Cost Fr Pe Length 10 pages

Grade Level Ad, lit. Su Bested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION; De cri tedii Ad.. trl n" businesses during
chanrilz, condttlenn in m t ,troi ot.her

AVAILAbLE /YS:RUC:C5P N4:ERT,2_ 4i: 7F:77.''z'

Title Pn' ;ICA". Li 7'-ti

Author 1. .--!,(1.. W..... Date rub. 1969

Publisher r.ri ' 1 11(-,,L .,,y, H t.wn, IN. 1 5:'O

Teacher or Student r i l : 'per y i L eng th 124 _pages

Level S4-r.:210127211,dlii+, . of se 1 sem.

OBJ.E."TIV;73:

SUMMARY L'5.,:.7".1? r!:Tr'''N Pre--1-...m." the -;t,ide.nt d4..Aributions
4-!1,, w:r.ch.r1:inz, and h Ind merch,:ndise Th.- demands of
t.!-Le :mos 1 .1 b.;!,! `"A t he the 1!.:r. -.ter:3 organ k,ation.

A VAI =

243
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Title PhYSICAL DIS!RIbUTION MANAGEMENT

Author D. J. Bowersos, B. J. LaLonde, and E. V. Smykay Date Pub. 196b

Publisher Macmillan Co., New York, NY

Teacher or Student Material Student Coot Length 469 pages

Grade Level

OBJECTIVES:

Collerq:ite Suggested Time of Iles I sem.

SUMMARY DESCRIPTION: Provides an integrated, modern study of all functional

areas of physical distribution. Part I establishes the scope and characterr of

physical distribution management. Part II is devoted to the five primary activity

centers and their relationship to efficient product movement within a logistical

system. The student is thus shown how an effective systems design integrates all

activity centers into a network of physical facilities.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title

Author

TRAFFIC TOPICS

National Retail Merchants Association
Publisher 100 West 31 Street, New York, NY 10001

Date Pub &WAIL

Average issue

Teacher or Student Material Student Cost $13.50 Length 12 to 14 rains

Grade Level Adult Suggeeted Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: This bulletin serves Traffic and Operations Managers with

complete coverage on the latest traffic, receiving, reserve stockkeeping, trans-

portation information, and matters of legislation affecting traffic operations.

Money-saving tips and successful systems and procedures of particular stores are

included.

AVAILABLE IN3TRUCTUfs' MATEFI AL AN'43,



t to

Author B. D. pLefr Date Pub., 1971
AmericaTi SociJty of ific la Tric.

Publisher 547 19-.nt "
Teacher or Student M4t(ril" Length 50 ps.ges

Grade Level Co3 ,t;LL.,. 1 of Gee I sem.

OBJECTIVES:

SUMMARY DESCRIPTI9N
transporta.tIon
sample questimi
"AST & T."

AVAILABLE I

Titlo ,.;F(.

Author
-

Publisher .

Teacher or Stt,

Grade Level

OBJECTIVES:

*.c field of traffic,
b.;6110:iraphy and

,t

r

the erofessional

.

late :4b. t9n
n

: ; h pares

setn

SUMMARY 4:/E.Srb' the te.d of Trans
tarta.tion Lw and I le Interstate Com
:rmrce Con:mission. -, ' . amwers for the
certification rrc.r. '

AVAILABLE f

245 ...t



fit is TRAMs

Author John de S. Coutinho

Gordon and Breach
Publisher Science Publishers, Inc., 440 Park Avenue South, New York, NY 10016

Teaoher or Student Material Student Cost Length 638 pajtes

Date Pub., 1972

Grade Level Collegiate/Adult Suggested Time of Use

CEJECTIVES:

SUMMAR! DESCRIPTION: Contents includes The Role of Government in Transportation,

Research and Priorities, Predicting the Demand for Transportation, Predicting the

Effects of Advances in Transportation on Economic and Social Activities, The Role

of Competition in Improving Transportation, Sociological Considerations, Historical

Considerations, Transportation Planning for the Northeast Corridor, The Great Lskes

Megalopolis and the Canadian Corridor, Urban Transportations Concepts and Techni-

ques; Overseas Transportation, Military Transportation, Mechanical Transportation

Versus Human Mobility, Future Directions of Aircraft Utilization, etc.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title TRANSPORTATION' A VITAL LINK IN DISTRIBUTION

Author
D. E. Materials Lab

Publisher 1d85 Neil Avenue, 115 Townshend Hall, Columbus, OH 43210

Data Pub. 1972

Teacher or Student qaterial Teacher Cost $2.00 Length 34 pages

Grade Level

OBJECTIVES:

Secondary/Adult Suggested Time of Uee 10 hours

SUMMARY DESCRIPTION: A brief study in narrative form to introduce the varieties

of carriers of rag materials and finished goods. Covers water, rail, truck, and

air carriers with some of the advantages and disadvantages of eael. Included are

transparency masters -Ind a list of additional references.

AVAILABLE INS:RUCT,h MATERIAL AN,. TA,TZ:



Title WAREHOUSING

Author Leland L. Howell
Small Business administration

Publisher U. S. Government Printing Office, Washington, DC 204402

Date Pub. 1961

Teacher or Student Material Both Cost Free. Length 8 pages

Grade Level

OBJECTIVES:

Adult Suggested Time of Use

SUMMARY DESCRIPTION: The basic information sources listed in this bulletin are
representative of the warehousing literature which will assist the small firm in
planning and implementing the physical handling aspects of its marketing program.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

247 -553-



OTHER RETAIL TRADE

04.20 00 OC

Include here other organized instructional
prorrams and learning experiences, emphasized
in sales and sales-supporting tasks performed
by distributive e?ployees and management per-
sorn:1 in establishments engaged in sellirg
merchandh.e purchased for rPeale to customers
for personal, households busines:1 or farm use,
which are not listed above.
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Title
Author LT-m.1

Publisher L.._

Teacher or St:..ien.!

Grade Leve'. .

OBJECTIVES:

SUMMARY
is -t. diff-r_:-.
section ,
area of disc'

Date Pub. 1969

:lent le,lath % pages

AVAILAIriF _

Tit ZQ

Authe'r

Pub liehe:. v

Teacher ,"

Grade evc

OSJECTIVE

SUMMARY C:'.
interest tr
to make or:(

be tWC.,..' w

all. ::.;-1:ze -

alM11/....11

;; Jae

section-ninip Bach
1131, and an

Pub. it j:=+e5____

'',30 'pages

:Mir, of I , that are of common
route s ui b.es. It is necessary

. The distinction is
common to

AVAILABLE .
' ;!j.7,



OTHER WHO!RSALE TRADE

04.31 00 00

Include here other instructional progrars and
Ye.,rninrr experiences evAmsized in sales and
soles -cu; portinp tr.sks performed by distributive

er-rloyees r.,11 :elert personnel in placos of
businens en art. Jrim-rily in belling goods to

ret tiers, comrereial, institutional
-,rof-sc.ion, 1 u-ers, or bringing buyer and

seller to.ethe-, which re rot lifted above.
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HOW TO SELL THE SUPERMARKETS:
Title FOR NON-FOOD MANUFACTURERS & DISTRIBUTORS

Author Julian H. Handler Date Pub. 1966

Publieher Fairchild Publications, Inc., 2 East 12 Street, New York, NY 10003

Teacher or Student Material Student Cost $7.95 Length 226 pages

Grade Leve 1 Collegiate/Adult

OBJECTIVES:

Suggested Time of Use

SUMMARY DESCRIPTION: A study of the booming multi-billion-dollar non-food mar-
ket in the supermarket field. Focuses on the seven merchandise categories domini-

nating non-food volume in supermarkets: aparel; health and beauty aids; housewares;

magazines and books; phonograph records; stationery and toys. Discusses the prob-

lems of distribution, pinpointing seasonal-value merchandise, defining rapid-
turnover items, providing for impulse buying areas and employing well-designed,
appealing packaging. Includes charts, photos, statistical breakdowns, three

directories and actual promotional and merchandising programs.
AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

OPERATING COSTS AND RATIOS - WHOLESALING

Author Richard M. Hill Date Pub. 1965

Small Business Administration
Publisher U. S. Government Printing Office, Washington, DC 20402

Teaoher or Student liaterial Student Coat Free Length 8 pages

Grade Level

OBJECTIVES:

Adult Suggested Time of Use

SUMMARY DESCRIPTION: Outlines the use of operating ratios for internal

analysis, and for comparison with other firms.

AVAILABLE INSTRUCT0h MATERIAL AND TESTS

251 -555-



Title PROFIT BY YOUR WHOLESALERS° SERVICES

Author Richard M. Hill Date Pub. 1970

Small Business Administration
Publisher U. 3. Government Printing Office, Washington, DC 20402

Teacher or Student Material Student Cost Free Length 6 pages

Grade Leval Adult Suggeeted Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION Discusses such services as: financing, recordkeeping,

administrative practices, lr-xation, insurance, ;nd personnel. Points out that

the range of ac::istance z:ccording to the individual wholesaler and the line

of merchandise. Sope of the --e vices are free, but others carry a fee.

AVAILABLE INS:S=1-, M,4:M4: AND TESTS:

Title UNDEaSlAnill WHCII.2,ALING

Author
Date Pub. _au__

D. E. naterii!.7.

Publisher 114:55 Neil Avenue, 115 Townshend Hallt!2:111EnkitCTLL.Q210

Teacher or Student .t.zrz'riai Student !'oat $8.00 rength 30 slides

Grade Level Secorriry Suggested Ti-" of Use 1 hour

OBJECTIVES

SUMMARY OESCRIPTP)N: A tour through a large hardware whoesaler's warehouse

and office facilities. inls series shows the merchandise arr5ving from the manu-
facturer and follows it out the rloor as it is delivered to the retailer. It

features the order-r,icknv procedure, data procesing equipment for billing and

v,:rious other wholc;alt:. f,lrotions.

AVAILABLE N4f61-IA.:; AND TEST.

-556- 4),iirAttrt)
/4.



Title WHCLe.S.A.LIN'l

Author Date Pub. 1966
Small riusl ffirl-.f c;tr. tion

Publisher U. S. Government Frinting Office, Washington, DC 20402

Teacher or Student Materia! c'0 t Free Length 18 pages

Grade Level JYdulr Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A b'ttliorraphy of selected basic sources of information
on the subject of wholesaling. Current information on wholesaling as well as
additional fundarrerit.1 knowledge may be c.::tal red from the periodicals, services,
and associations listed.

AVAILABLE INST 'TESTS

Title

t!lor Ker.netn Ertel Date Pub, 1970

Pub lieherLlgl:(",,,aw-41.1; bock, '.7),(pilii.zintstn,wi_:1_11) 06520

Teacher or S tudp t 1,1r r.ri 7 7 . C.fe `t a Lerq, th 124 pages

Grade Level ,,I cit:.1 z.: hated Tz.7r- o; Use _1 sem.

OBJECTIVES:

SUMMARY lESC.Jf IPTIfiN : This m nual prepares z.,tuo*nts for entry-leve. work in
1) sellinr prr.,mr.ticn oce-t:ratAins, F rd 2) merchandi!,e-handling occv.zations.
It alto : i 15 knodlerice on whinh the student can develor his buying

and manal -) f56,] d rt. buoci,41 izai ion pays.

AVAILABLE I F!;1: trher tnd ;:ey ($1.60)
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ItMl'HUCTIGNAL PNI:CilAMS

4.14.99 00 00

Include here other organi7ed instructional
nrogrlms and learning experiences, empha:vized
in marketing functions peroed by employees,
manaroJrs., ancloc proprietors in establishments
enga7ed in selling products or providing ser-
vices to inividuals and bosine:Fn estbilahments
which ,r not c3sifiab10 as either retail or
whol-lsale in nature and function.
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Title ; lk t kV

Author Fritz and Hoffman Date Pub. 1971

Publisher Cregg/McGraw-Hill book Company, Hightstown, NJ 04520

Teacher or Student Material Student Cost $5.00 Length Text -Kit

Grade Level Adult Suggested Tiont. of Use

OBJECTIVES: To give a basic understanding of accounting principles.

SUMMARY DESCRIPTION: Contains 28 chapters, each covering a specific aspect of
accounting, with a Key Points section at the end and a variety of problem material.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Solutions Manual ($2.00)

Title AN ACCOUNTING PRIMER

Author Elvin Padgett_ Date Pub. 1969
The New American Library, Inc.

Publisher Lducational Division, 1301 Avenue of the Americas, New York. JJY 1003..

Teacher or Student Material Student Cost $.95 Length Minns

Grade Level Secondary /Adult Suggested Time of Use 1 see.

OBJ.XTIVES:

SUMMARY DESCRIPTION: Information on: correcting and reversing entries, payroll

tax accounting, buying and selling on credit, discounts, savings, bad debts, depre-

ciation, partnerships, division of profits, expansion and liquidation, stock, bonds

and dividends.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

_558_ :4r:511G



Title ACCOUNTING 0 SMALL BUSINESS DECISIONS

Author James Gibson and Warren Ha nes Date Pub. 1963

Publisher University Press of Kentucky. Lexington, KY 40506

Teacher or Student Material Student Cost $3.00 Length 11+7_,Pages

Grade Suggested Time of Use

OBJECTIVES: To provide a large-scale empirical examination of how small firms
actually use accounting data in making operating decisions.

SUMMARY DESCRIPTION: Although accounting has a major role in motivating small
business decisions, this study of the actual practices of approximately one hun-
dred firms reveals that insufficient use is made of the data provided by account-
ing in making the decisions themselves. Within the limitations of time and revenue
common to small business, the authors recommend simple ad hoc systems that may be
derived from regular accounting procedures, which, together with flexibility and
sound interpretation. hill assist the businessman in making operating decisions.
Special emphasis has
AVAILABLE IVSTPUCTOR MATERIAL AND TESTS:

rit/e BOOKKEUING

Author Date Pub.
Nation- book Conoany, A Division of

Publisher Educational Research Associates, 1119 S.W. Park Avenue, Portland* OR
1st or 2nd sem. $238.80 97205

Teacher or Student aterial Student Cost $429.60 Length 48 ta,,Dep

Complete set 96 lessons

Grade Level Secondary/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Correlated with South-Western Text, 23rd Ed. Careful
presentation of each hooKkeeping concept.

AVAILABLE INSTRUCTOA MATERIAL AND TESTS:

4;4:57 -559-



Title 20TH CENTURY BO4n.......IGANDACCOUt
Author Boynton, Cazlsoni Pwd6un and Swanson Data Pub. sotarrk..

Publieher South-Western Publishing Co., 5101 Pladisou Read* Cincinnati, OH 4522?

reaoher or Student Material Student Cost $6.00 Length 500 pages

Grade Level Secondary Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Covers basic bookkeeping and accounting principles, types
of business organizations, and automated data processing.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher's Manual, Achievement

Tests, Working Papers, Practice Sets, and Bookkeeping Charts.

Ti t Le BOOKKEEPING FUNDAMENTALS

Author Fritz and Hoffman Date Pub. 1965

Publisher Creig/McGraw-Hill Book Company, Hightstown, NJ 06520

Teaoher or Student Material Student Cost Length 103 ;ages

Grade Level Adult Suggested Time of Uee

OBJECTIVES: To provide bookkeeping fundamentals to those who do not have time

for formal education.

SUMMARY DESCRIPTION: A programmed learning aid that covers the basic theory

of bookkeeping and tha applications of this theory to the recording of business

transactions.

AVAILABLE INSTRUCTOR MATERIAL ANP 2!%,2'!

-56o-



Title BUSINLSS PRACTICE.

Author Date Pub. 1969

Publisher South- Western Publishing Co.. 5101 Madison Road. Cincinnati. OH 45227

Teacher or Student Miterial Student Cost Sl.bg Length Practice set
Approx.

Grade Level Sftcordlry Suggested Time of Use is weeks

oBJEcrives:

SUMMARY DESCRIPTION: In this practice set, the student will keep the records
for a retail business that deals in office supplies and equipment. Activities
includes recording in the journals; posting the customers' accounts; and using
business forms pertaining to sales, purchases, bills, checks, and other business
transactions.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title CENTURY 21 ,,CCoUNTINC

Author Boynton, Swanson, Carlson, and Forkrer Date Pub. 1972

Publisher South-Wet-,tern Futlishing_Cc4& 5101 Madison Road. Gincinna74. OH 45227

Teacher or Student Material Student (..not Length 750 as

Grade Level Secondary

OBJEC'IVES:

Suggeated Tire of Use 1 sem.

SUMMARY DESCRIPTION: Presents the accounting cycle in its simplest form.
Includes payroll systems, automdted cLta processing, sales tax, bad debts,

depreciation, and partnerships and corporations.

AVAILABLE INf RU;.':' i. ,".':FIA; AV: TE:TS:

259 -61-



Title CLERICAL PAYR014 PROCEDURES

Author FUller and Pendery Date Pub., 1974

Publisher South-Western publishing Co., 5101 Madison Road. Cincti. OH 45227

Teacher or Student Material Student Cost $2.24 Length Text-workbook

Grade Levet

OBJECTIVES:

Secondanr Suggested Time of Iles

SUMMAR! DESCRIPTION: Involves the students with the Crown Toy Company as
general office clerks who are responsible for the preparation of the weekly pay-

roll. Students are given a variety of payroll applications ranging from payroll
preparation for workers on an hourly basis to employees working on a piece-rate
basis.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher's Manual

Title CLERICAL RECORD KEEPING

Author Harold Baron and Solomon Steinfeld Date Pub., 19?1

Publisher South-Western Publishing Co., 5101 !Madison Road' Cincinnati. O}, 4522?

Teacher or Student Material Student Cost $6.52 Length

Grade Level Secondary Suggested Time of Use 1 Be*.

OBJECTIVES:

SUMMARY DESCRIPTION: Materials are provided to train students in the handling
of bust mss papers and records up to the point where double-entry bookkeeping
takes over.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

-562-
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Title DICTIONARY OF ACCOUNTING TERMINiQLOGY

Author Date Pub. 1972

Publisher South-Western Publishing Co., 5101 Madison Road, Cincinnati. OH 45227

Teacher or Student Material Student Cost Length 30 paps

Grade Level Secondary/Collegiate Suggested Time of Uee

OBJECTIVES:

SUMMARY DESCRIPTION: Presents accounting terminology in alphabetical order with

definitions and cross references.

AVAILABLE INSTRUCTOR MA:ZRIAL AND TESTS:

Title GENERAL RECCRDKEEPING

Author Huffman, Stewart, and Schneider Date Pub. 1921

Publisher GregdMcGraw -Hill Book CompanyiNightstown. NJ 0h520

Teacher or Student faterica Student Cost $5.49 Length

Grade Level Secondary Suggested Time of Use 1 sea.

OBJECTIVES: (1) To prepare students for offiee an.i naiated occupations; (2) To
teach students how to become intelligent consumers; and (' ;) To provide students
with groundwork for continuing study.

SUMMARY DESCRIPTION: while the personal-use applications of recordkeeping are

presented, this edition focuses on the vocational aspects. Students are provided

with a sound preparation for office employment and a founcLtion for further study.
Projects for family and small business operations are incladed to add realism and

provide application materials.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Source book and Key ($7.60),

Student Activity Guide and Work Papers (Part One or Two - $1.74), and Tests

4,61.(I or II - $ .54). _cAl_



rind, PROJECTS IN CLERICAL RECORD KEEPING

Author Rosenberg Date Pub. 1968

Publisher South-Western Publishing Co., 5101 Madison Road, Cincinnati, CH 45227

Teacher or Student Material Student Cost $2.82 Length 377 pages

Grade Level Secondary Suggested Time of Use 1 see.

OBJECTIVES:

SUMNART DESCRIPTION: This combination text and workbook contains six prOects
for a retailer selling to the home, a wholesale bakery, a general insurance agency,
a retail credit store, a department store, and a supermarket. The projects provide
training for such clerical duties as preparing monthly statements, making out paY
roll records, filling out sales slips, preparing daily and periodic summary sheets.
keeping accounts receivable records, figuring sales taxes and markup, making out
checks and deposit slips, and many other clerical activities. Each project may be

ordered separately.
AVAILABLE INSTFUCTOR MATERIAL AND TESTS: Teacher's Manual

Title YOUR BUSINESS RECORDS

Author Date Pub. 1971
Educational book Division

Publisher Prentice-H3.11, Englewood Cliffs, NJ 07632

Teacher or Student 41aterial Student Coat Length 2) pages

Grade Level Secondary

OBJECTIVES;

Suggested :,tse

SUMMARY DESC.RIPTI")N: Discusses what business records one must keep and how

long to keep them.

AVAILABLE MATERIAL AND TESTS:

-564-
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hi'S TNESS LAW
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Title APPLIED BUSINESS LAW

Author McKee Fisk, Norbert Mietus., and James Snapp Date Pub. on

Publisher South-Western Publishing Co.s 5101 .Madison Road. Cincinnati. OH 45227

Teacher or Student Material Student Cost $6.36 Length 681 mites

Grade Level Secondarj Suggested Time of Use 1 seam.

OBJECTIVES: (1) To teach preventive law, law and the minor; and (2) To learn
about contracts, commercial paper, torts and criminal law, and the rights and
responsibilities of citizenship.

SUMMARY DESCRIPTION: presents personal, social, consumer, and business law.
Examples are used throughout the text to emphasize particular points of law or to
clarify difficult concepts. The influence of the Uniform Commercial Code is
recognized and emphasis is placed on preventive law.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher's Manual, Workbook ($1.96),
Tests 1-12 and Final Examination k$ .36), Textbook, Abridged ($5.28), Workbook,
Abridged ($1.40), and Tests 1-9 and Final Examination ($ .28).

Title BUSINESS LAW SERIES

Author Data Pub._
Thompson-Mit:then & Associiltes

Publisher 2996 GrAndview Avenue, N.E., Roberts Ruining. Atlanta, GA 30305

30 cassette tapes

Teacher or Student .aterial Student ".',-,ett125.90 Length 60 lectures

Grade Level

OBJECTIVES:

Se cord try./Adul t Tz.P: of (lee

SUMMARY DESCRITTION: Key points of business law are emphasized through use of

appropriate illustrAions .and exercises in the workbooks.

AVAILABLE INSTRUCT.:4 M4TER1AL AN: TESTS : Worgotlok I (lessons 1-32; $5.65),

Workbook 11 (lessons 33-be; $5.55.).6...10 Key to Workbook:: ($2.50)
X0'4,4



Title tti ;'

AscOlor

S - .4 ,L ) "Iowraihei Col. so OH 143210

Date Pub. 1972

Tiachcit.e. 9t, 5,, 1,-.-:1- ,4ri..11 Teacher Coat 0.00 Length_ 97...E.'g'es

Cz'ar' !....e.,..a .is.
_

..----.::: , : -..-1.7 Suggested Tire of Vae

03(TECT2;',

S i7144 4 7 7 7 approach to a units, or the legal problems of
zoptr.s,.E, _ transparencf.es, shown on an cr.)..1.q...kepro. :lized packet.

4 :* T. A .4Nr TESTS;

, .LW

Cate 1966

. '..:-.*:-:-.1-Ltiorly_22.2LJ_.&-t /crk2 ';; ;;01?

:-..udent 1'08 ,t h 4::

information on the Uniform C.r mercial Cocie A

..n overview of each sgotion follosrec by multiple
prezerts new legal picpes, dr.finitions

C1';'' 1 G )

LrA. tr.ü (:0150),



Title W EVERY__ Er; LM SRO

Author R.J)LtisY Levis and.,1_, Norman _Lewis Date Pub. 196

Publisher Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003

Teacher or Student Material Student Jost $5.00 Length 100 pages

Grade Level adult Suggested Time of Use

OBJECTIVES: To give the retailer a simple and workable knowledge of the law.

SUMMARY DESCRIPTION: Le-Lls with the problems, restrictions and rights of

retailers under the law. Covers the retailer and his customer, problems concerning

orders and deliveries, government restrictions, the retailer and his employee.

AVAILABLE INSTRUCTOR 4/4:FRIA: AN.7 TYSTS:

r +
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BUSINESS MATH 



Title 1ED MATHE ;'i.

Author Chris A. Theodore Date Pub. 1971

Publisher Richard D. Irwin, Inc., 1816 Ridge Road, Homewood, IL 60430

Teacher or Student Material Student Cost Length 722 pages

Grade Level Collegiate Suggested Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: The book discusses s Boolean Algebra; sets and logic;

elements of algebra and analytic geometry; functions and their application to

business operations; and elements of calculus with applications.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title BASIC MATHEMATICS FOR MANAGEMENT AND ECONOMICS

Author Lyman C. Peck Date Pub. 1970

Publisher Scott, Foresman and Co., 1900 East Lake Street, Glenview, IL 60025

Teacher or Student .iaterial Student Coat $9.25 Length 32 3yagps

Grade Level

OBJECTIVES:

Collegiate Suggested Tame of Use 1 sem.

SUMMARY DESCRIPTION,: With emphasis on applications in the business world,

the text covers the basic m,.them,tical processes--linear equations and matrices,

linear inequalities, linear programming, finance, probability, differential

calculus, and integral c,,lculus. A step-by-step presentation stresses method

rather than ,Lstr,ct proof.

AVAILABLE IS:7,:RUCTC'.h TEST.;

-568-
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Title BUS ESS - 10

Author Rosenberg Date Pub. 1968

Publisher Gregg/McCraw -Hill Bock Company, Hightstown_ Q8520

Teacher or Student Material Student Coat $1.95 Length

Grade Level Secondary Suggested Time of Uee 30 hours

OBJECTIVES:

SUMMARY DESCRIPTION: text-orkbook for a 30-hour module of instruction
that provides high school VocaticrL1 Uffice Education students with the basic
arithmetic skills neeaed fur offic.e occupAions. it follows the U. S. Office
of Education's ruidelineF for tne required 1C-hour course in "Fundamentals of
Business Arithmetic" and "bu:-iner Fatre.matics."

AVAILABLE INSTRUCTOF, P1,1."FR:A: AN TESTS: Teacher's Key ($1.80)

Title BUSINESS MAIHEM,TICS

Author Rosenberg and Lewis Date Pub., 1968

Publisher Grtgg/McCraw-Hill book Conlzny, Hightstown, NJ 08520

Teacher or Student .qateriaZ Student ('oat $5."42 Length

Grade Level

OBJECTIVES:

Secondr:ry Sujjeeted Tire of Dde

SUMMARY DESCRIPTION: Specitically designed to stress., the need for under-

stl.nding why certain fundamental operzYtions are employed rather than the mere

employment of them. Emphasis is placed on business aprlications to provide a
background for the undersInding uf recordkeeping, accounting, machine operation,

other allied subjects.

AVAILABLE INSTRUCT' h' MP: rERIA: TP;'STS: Teacher's Edition ($6.20),

Teacher's Key to Workbook ,tnd Is/s ($2.4u), Workbook ($2.22), rid Tests ($ .72)

A.69 -569-



Title COLLEGE MATHEt.i.TICS: WITH APPLICATIONS IN BUSINESS MW ECONOMICS

Author Robert Mason Date Pub. 1971

Publisher Learning Systems Comm.:fly, 1616 Ridge Road, Homewood, IL 60430

Teacher or Student Material Student Coot $3.25 Length 162 pages

Grade Level

OBJECTIVES:

Collegiate /Adult Suggested Time of Use 1 semo

SUMMARY DESCRIPTION.: A programed learning aid designed to supplement basic
textbooks in tht. sut,iect area oy to he used as core or essential material. in

courses or prcvrams.

AVAILABLE INrTRUCT;ii MATERIAL. ANC TESTS:

Title INTRODU.:.... 10 .dUSINESS MATEEMATICS

Author john Ernes'. and Herbert Stein Pate Pub. 1969

Publisher Slrrcoe- Pr's'-, neverly Hills, C/

Teacher or Stu,:fen, -4tcrial student

Grade Level

OBJECTIVES:

Length '378 pages

.,uggeeted Time of L'ae 1 sera.

SUMMARY DESCRIPTION: ,hentals of business mathematics for business

administration students.

AVAILABL.; : . AN."

lift"



Title MATHEMATICS SKILL-WILDER

Author J. Robert Briggs and_Loicaa. GossaRe Date Pub. 1969

Publisher South-Western _Publishing Cs.. 51C1 Madison Road, Cincinnati. OH 45227

Teacher or Student Muteri2l Student Coat $1.96 Length 162 pages

Grade Leval Secondary Suggested Time of Use

OBJECTIVES: To provide a thorough review of fundamentals of mathematics

SUMMARY DESCRIPTION: Provides 5n effective review of the fundamental mathe-
matical operations and applications. It is designed as a basic text for an
intensive course or as a supplement to any basic mathematics textbook. This
workbook is ideal for remedial situations and can be used effectively as a supple-
ment to courses in clerical practice, general business, record keeping, distribu-
tive education, and business arithmetic. Model script is used throughout the book
to help develop correct numeral construction. Frequent application problems en-
courage the student to master the fundamental arithmetic facts.
AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title MARKUP MATHEMATICS

Author Date Pub. 1967

Publisher l'..aching Systems Corp., Boston, MA

Teacher or Student ,42teria/ Student CO 8 t Length 116 pages

Grade Level Secondary/Adult Suggested Time of Uae

OBJECTIVES:

SUMMARY DESCRIPTION:: Teaches It markup is, how to calculate it, and why

it is so important. The teaching approach is aimed at understanding--not just

rote memorization of formulas.

AVAILABLE INS:RV:Y. tt;41ERIAL. AN: TESTS.'

-571-



Tittle MERCHANDISING ARITHMETIC FOR RETAIL TRAINING

Author Date Pub.
National Retail Merchants Association

Publisher 100 West 31 Street, New York, NY 10001

Teacher or Student Material Student Cost $3.00 Length ...ND pages

Grade Level Collegiate/Adult Suggested Time of Uee

OBJECTIVES:

SUMMARY DESCRIPTION: Presents a thorough understanding of the arithmetic
principles and procedures in buying and pricing goods through a specific and
organized plan for training executive trainees and retailing students. Contains
charts, review problems and questions. Chapters include profit and loss state-
ment, methods of determining closing inventory at cost, features of the retail
method of inventory, the retail method and buying plans, the merchandise budget
and open to buy, price lines and markon, orders, invoices and vendors° discounts.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title MERCHANDISING MATH FOR PROFIT: AN EXECUTIVE HASDBOQK

Author Murray Krieger Date Pub. 1974

Publisher Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003

Teacher or Student 4aterial Both Coot +2.95 Length 96 pages

Grade Level Secondary/Collegiate Suggested Time of Wee

OBJECTIVES:

SUMMARY DESCRIPTION: Helps anyone in merchandising to solve the most intri
cate of retail math problems. Includes formulas for every conceivable retailing
situation, essential definitions, markup charts. Covers inventories, purchases,
profit, turnover, etc.

AVAILABLE IN3TRUTOR MATERIAL AND 7'ESi'S:

572 firp.,3,
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Title MERCHANDISING MATHEMATICS

Author Patrick A. Carlo i.nd Dennis H. Murphy Date Pub. 196?

Publisher Delmar Publishers Mountai view Avenue, Albany, NY 12205

Teacher or Student Material Student Coat $2.25 Length 136 pages

Grade Level Secondary Suggeeted Time of Use 20 weeks

OBJECTIVES: To teach the student how to work the problers in mathematics which
are encountered in the fields of distribution, retailing, merchandising and selling.

SUMMARY DESCRIPTION: Bei ins with a review of the fundamentals vital to success
and leads through arithm .ic which is required knowledge for retailing and merchan-
dising employees. No higher mathematics is involved, only basic understanding and
formulas which, when applied, are nothing more than an extension of the fundamentals
of addition, subtraction, multiplication and division. The functional approach
is used.

AVAILABLE INSTRUCTOR MATERIAL AND TF:'TS: Instructor's Guide ($1.u0) and
Test Booklet

Title MERCHANDISING NAT4EMA7ICS

Author Edwin B. Piper Pate Pub. 1967

Publisher South-Western Publishing Co., 5101 Mldison Cincinnati4 OH 45227

Teacher or Student .1t.eria2 Student °ret_j2.Co Len:?th 92 rages

Grade Leve Z Collegiate .'7ugjeeted of He

OBJECTIVES: (1) To provide an effective review of the fundamental mathematical
operations involving whole numbers, fractions, decimals, and percents; and (2) To
present some of the common mathematic41 problems faced by the salesperson, the
buyer, the merchandise manager, and the business owner.

SUMMARY DESCRIPTION: This text-workbook is divided into five parts to present
the mathematics of sales transactions, employee earrings, rurcku.sing, profits and
ericing; and the mathem..tics needed by the small busincr.r, n.,n1chr. These five

parts are divided into i totil of 14 sections. The firs/ beotio-hs present fun-
damental operations ana the subsequent sections deil with more advan.ed merchandis-
ing problems.

AVAILABLE INSTRLC:,., P'1

f."23 -) 73-
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Title THE RIG QUESTION

Author Date Pub.
New York Life insurance Co.

Publisher Order from Association Films, Inc., 600 Madison Avenue, New York. NY 10022
movie

Teacher or Student Material Stwiert Cost Length 28 minptes

Grade Level

OBJECTIVES:

Secondary Suggested Time of Use

SUMMARY DESCRIPTION: Focuses on tne story of two high school students and how
they decide on a career. it emphasizes the importance of evaluating personal
aptitudes and matching these with the demands and requirements of various careers.

AVAILABLE INSTRUCTOR MATERIAL ANr TESTS:

Title CAREER DEVELOPMENT ACTIVITIES

Author Larry J. Kenneke Date Pub.

Publisher ITT Educational. Publishinfj_4300 West 62 Street, Indianapolis, IN 46206

Teacher or Student . ,rial Student '!oat 43.38 Length 144 pages

Grade Level

OBJECTIVES:

Secondary .Fuggeatdd T:rne of Use

SUMMARY DESChIPTT'/N-.. 'thin manual has ten sections containing 124 student
c;,ivities designed to facilitate career development. Employment opportunities,

understanding work, understanding yourself, career profiles, describing the worker,

organized labor, starting a ousinens, career preparation, getting a job, and hold
ing a job are included in the contents.

AVAILABLE IN Rc .4 IA A :V !' T instructor's G1110e $2.00

275 -575-



CAREER DEVELOPMENT STANDARDS FOR

Title VOCATIONAL AUTOMOTIVE SERVICE INSTRUCTION

Author Date Pub. 1973

Motor Vehicle Manufacturers Association
Pub/is/len 320 New Center Building, Detroit, MI 48202

Teacher or Student Material Teacher Cost Free Length

Grade Level

OBJECTIVES:

Secondary Suggested Time of Use

SUMMARY DESCRIPTION: Discusses career development in the automotive service
industry by describing standards for various positions.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title CAREER EDUCATION PROGRAM VOLUME III

Author H. Eugene Wysong Date Pub. 1973

Publisher Houghton Mifflin Company, 110 Tremont Street, Boston, MA MI07

Teacher or Student ,;!czteri.al Both Cost $15.00 Length

Grade Level

OBJECTIVES:

Secondary Suggested Time of Use

SUMMARY DESCRIPTION: Consists of a sequence of detailed ler,son plans accom-

panied by duplicating masters and transparencies. The duplicating masters and

transparencies that accompany the volume encourage a variety of student activities

and reinforce the material in the lessons. Emphasizing small group discussions

and individual research, these activities includes taking field trips, inter-

viewing people in different careers, taking part in occupational role play, invit-

ing parents to participate as role models, using resource persons, preparing displays,

developing individual and group presentations, and maintaining workbooks.
AVAILABLE INSTRUCT(R M4IERIAL AND TESTS:

-576-



24:Ltd, CAREER EXPLORATORY KIT

Author Date Pub.

Publisher Houghton Mifflin Company, 110 Tremont Street, Boston, MA 02107

Teacher or Student Material Stndent Cost $7500 Length

Grade Level Second:11z Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION' rie3CribeS over 450 different c.;reers. Also included is
one year's subscription t' updating Exploratory Service, with over 100 additions.

AVAILABLE INSTPUCTOH N-:i'L.TIAL Asir TESTS: Exploratory Service ($20.00
per year)

Title CARt.'lukt INFORV:.TIONs MnRKETINC & DISTRIBUTION

Author Teresa Walton vats Pub., 1970
Americal Voc tional As3ociation

Publisher Publication Sties, 1510 H Street, N. ii.t blashingtons DC 20005

Teacher or Stu-Jen' Te,tcher 8 r O Length 31 pages

G11.2sie Level of Lee

013JECTIVE:Z:

SUPHARY DESCri LPT.1"..4; This publication was vrepared in an attempt to assist
guidance and distributive education personnel in their task of securing relevant
published career information.

AVAILABLE INSTRUL: .."11:R.' 4 Vv.^ TEST.g:

577-
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Tit 8a CAREER OPPORTUNITIES FOR YOUn IN THE FABULOUS WORLD OF FABRICS

Author Date Pub.1921._
Textile Distributors Association, Inc.

Publisher 1040 Avenue of the Americas* New York_s_NY, 10018

Teacher or Student Material Student Cost Free Length 12 pages

Grade Level Secondary Suggested Time of Use 1 day

OBJECTIVES:

SUMMARY DESCRIPTION: Presents ths career opportunities in the field of textile
marketing and distribution. Includes a flow chart snowing the steps involved from
raw fiber to finished texliles.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title CAREE:4. RESOURCE BIBLIOGRAPHIEL_______

Author Date Pub.
Nation' Career Information Center

Publisher AMA, 1607 New Hampshire Avenue, N.W., Washington, DC 20009

Teacher or Studer? eri!.:Z Teacher Coat $ .75 Length
each

Grade Level Seccndary 54-dgested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION; A series of career education bibliographies. Each biblio-

graphy lists print and non-print materials for career clusters. Materials are

available from trade and professional associations, governmental and educational
agencies, commercial publishers and producers and special career information projects.

The following bibliographies pertain to distributive educations Careers in Adver-

tising, Marketing and Public Relations, Careers ill .4riculture and Agribusiness,
Careers in Business, Offi:e c.nd Information Processing, Careers in Public Services
Careers In Transportation, Careers in Social Services, ;..nd Careers in Hospitality,

Recreation and Pf:.m,:mal Services.

578 ic.,78



title ma

Author Date Pub. 1974
Pathescope Educational Films, Inc.

Publisher?' Weyman Avenue. New Rochelle, NY 108W
with records 2 filmstrips

Teaoher or Student Material Student Cost ,PC.00 Length 30 minutes
with cassettes $44.0

Grade Level Secondary Suggested Time of Use

OBJECTIVES:

SUNN4R1 DESCRIPTION: Explores the wealth of occupations available in the
automotive service industry and gives practical suggestions to students on how
to get started ani whit the work is like.

AVAILABLE

Title CtREERS IN

Author Date Pub. 1973

Pub tieherFairchild Publication 7 East 12 Street, New York, NY 10003

'reacher or Student M... r ult.% coetg_woo Length 34 slides

Grade Level Secondary Sudgteted Time f lase

OBJECTIVES:

SUMMARY DESCRIPTION: Focuses on three career areass design/production,
retailing and communications. Some of the highlights ares Preparing for a
Career in Fashion, The Textile Designer, The Fe.shion Illustrator, Many Facets
to Modeling, Home Sewing as a Career, Ind Fashion Promotion: A Lot of Possibilities.

AVAILABLE rilifTU "- 'RIAL
questions are inoludel.

Z79 -579-
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Title CAREERS IN FASHION AND TEXTILES

Author
Patnescope Educational Films, Inc.

Publisher 71 Weyman Avenue, New Rochelle, NY 10b02
with records 2 filmstrips

Teacher or Student Material Student Cost §,40.00 Length 30 minutes
with cassettes $44.00

Grade Level Secondary Suggested Time of Uee

Date Pub., 1974

OBJECTIVES:

SUMMARY DESCRIPTION: 'lakes a look at people who provide one of the nation's
most important services by designing* manufacturing and selling the clothes we
wear and the cloth we need for countless other uses. Interviews disucss the
persona/ satisfactions derived while showing the variety of jobs and the neces-
sary skills, aptitudes and personality traits needed. People at work in the
fashion and textile industry talk about how they got started, the opportunities
for advancement, what kinds of people they work with, and what they like and dis-
like about working in this field.

AVAILABLE INSTRUCT,,ii MATERIAL AND TESTS:

Title CAREERS IN FOCD SERVICE

Author
Pathescope Educational Films, Inc.

Publisher 71 Weyman Avenue, New Rochelle, NY 10b02
with records 2 filmstrips

Teacher or Studen- Af.:crll Student Cost $40.00 Length 30 minutes
with cassettes $44.00

Grade Level Secondary Suggested Time of Use

Date Pub. 1973

OBJECTIVES:,

SUMMARY DE..7DRIPTIN: Define::: the wide range of jobs and opportunities involved
in distributing, preparing and serving food in a variety of places from ice cream
parlors and gourmet restaurants to large institutions and franchises. The food
service opportunities, satisfactiuns, challenges and types of work involved are
covered in interviews. People working on the job discuss both the advantages and
disadvantages of their work to help students make realistic choices.

AVAILABLE :NSTR.1.;"," 4NP

-580-
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Title CAREERS IN HOVE FURNISHINGS

Author Date Pub. 1973

Publisher Fairchild Fublication_t inc., 7 East 12 Street,. New York, NY 10003

Teacher or Student Material. 3cth Cost Length 32 slides

Grade Level Secondary Suggested Time of Use

OBJECTIVES:

SUMMARY CESCRIPTI9N: Describes tne opportunities in the field and how to
prepare for tne various jobs.

AVAILABLE INr:RUCTCh A."1:, TESTS: Commentary and discussion ques-
tions are included.

Tit 1e C,REERS IN HO1ELS AND RESTAURANTS

Author Gerald We Lattin

Publieher Henry Z. Walck, Inc., New York, NY

Date Pub. 1967-----..

Teacher or Stulent 4! .tkr: Student Cost Length 107 pages

Grade Level

C._,JECTIVES:

Colleaiate Sudgeeted Time of title

SUMMARY :JEECTIPTION. mi:Thasis is on careers in hotels and restaurants, the
two largest elements of an even larger industry--mass housing and feeding.
lie other businesses involved offer many opportunities to train people in hotel
or restaurant work.

L! ":-.RfA.:



Title CAREERS IN INSURANCE

Author Date Pub.

Pub lieher Insurance Information Institute, 110 William Street, New York, NY 10038

?soaker or Student Material Student Cost Free Length 14 Raises

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Offers a brief description of the career opportunities
in property and liability insurance.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title CAREERS IN MARKETING

Author Date Pub.
International Film Bureau, Inc.

Publisher 332 Michigan Avenue, Chicago, IL 60604

Teacher or Student Material Both Cost Length 5 filmstrips

Grad' Level Secondary Suggested Time of Use

OBJECTIVES: To present an overall picture of careers in marketing.

SUMMARY DCSCRIPTION: Focuses primarily on retail distribution and sales clerk

procedures.

AVAILABLE INSTRUCT().f MATERIAL AND TE:.--1,..,

-582-
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Title CAREERS AND CPPORTUNITIES IN RETAILING

Author Harriet Wilinsky
National Retail Merchants Association

Publisher 100 West 31 Street, New York, NY 10003

Date Pub. 1970

Teacher or Student Material Student Coet$6.75 Length 251 pages

Grade Level Secondary/Collegiate Suggeeted Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Covers what kind of people suit what kind of retail
situations, special prep ration for retailing, what kind of stores are there,
what kind of jobs, the various divisions from merchandising to operations, how to
t,ret the job and where tc po for more information about retailing.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title CAREERS IN RETAILING

Author Peter. F. Drucker Date Pub. 1969
National Retail Merchants Association

Publiher 1C0 West 21 Street, New York _NY 10003

Teacher or Student :11_.t,:ri:1 Student Coot $1.50 Length 61 pages

Grade Level Seccrda77.1Collerilte

OBJECTIVES

Sugaeated Time of Uee

SUMMARY DESCRIPTION. Covers people and their employment, the direction the
retailers must go, and the buyer for the customer.

AVAILABLE INSTH!(

&L.'jpgot s." 583_



Tit le CAREERS IN RETAILING & MARKETING SERIES

Author Date Pub. 1972

Publisher Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003

Each program Program I

Teacher or Student Material Both Cost $80.00 Length 28 3*11 slides
Program II 32 sliAes

Grade Level Secondary Suggested Time of Uee

OBJECTIVES:

Si'MMARY DESCRIPTION: Consists of 2 programs. Program I - Careers in Depart-
ment Stores covers every type of position from stock clerk and salesperson right

up through top store management. An emphasis on fashion, selling, advertising,

display, management, operations and home furnishings dramatizes the ever-increasing

opportunities in this field. Program II - Careets in Food Merchandising (teals

with a representative group of jobs, ranging from stockmen to checker to depart-

mental specialists to management. Each of the key managerial categories - -meat,

groceries, produce, dairy, non-food are covered.
AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Commentary and discussion ques-

tions are included.

Title

Author

Publisher

CAREERS IN SALES

Date Pub.

Teacher or

Pathescope Educational Films, Inc.
71 Weyman Avenue, New Rochelle, NY

Student Material Student

Grade Level Secondary

OBJECTIVES:

10802

with records 2 Filmstrips

Cost ;40.00 Length 30 minutes
with cassettes $44.00

Suggested Time of Uee

SUMMARY DESCRIPTION: Demonstra'.es the vast variety and scope of careers in sales,

recounting the vital role of salesmen in history, and assessing the prestige of

sales in todayes world. Discussion of desirable personality traits and of the op.

portunitias, challenges and rewards of sales lareern. Interviews suggest some ways

of entering the field; outline qualifications, okillr and knowledge needed; and

stress sales as a career of freedom, creativity arv:... opportunity.

AVAILABLE INSTRUCT.' 114.-ERIAL AND TESTS:

-584-
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Title CAdEERS IN sEavick; STATIONS

Author Date Pub. 1973
Publisher Fairchild Publications, Inc.s 7 East 12 Street, New York, NY 10003

Teacher or Student Mat,erial Both

Grade Level

OBJECTIVES:

Cost $80.0C Length 37 slides

Secondary Suggested Time of Uee

SUMMARY DESCRIPTION: Covers all aspects of careers in this area from atten-
dant to owner. Some of the highlights area Learning the Basics, You're Also
a Sales Promoter, Supervisory Ski lls--On Your Way Up, Opportunities Unli*itsd,
How Much Can You Make?, and Women on the Job.

AVAILABLE INSTRUCTOR MATERIAL AN TESTS: Commentary and discussion ques-
tions are included.

Title

Author

Publisher

CAREERS 1N TRI.NSPORTATION

Teacher or

Crude Level

CI, ECTIVES

Pathescope Educational Films, Inc.
71 Wernan Avenue, New Rochelle_, NY

S t.4 de nt :1 Student

Seccnd,-iry

Date Pub.

C:1:6it8:2h records
2 filoarips

$40Lj Length 30 minutes

w

with cassettes $44.00
ru3..leeted Time. of Use

SUMMARY DESCRIPTION Dffpiot the role of the transportation induct- "' in every-
cns life--moving pecp1r, Foods and materials for short distances long.
Investigates the five major ,reas--air, railroads, trucking, merchant marine,
municipal public transport,:tion--describing types of occup itions at all levels
sand the advancement opportunities, showing something of the duties ,,nd responsi-
bilities in various kinds of jobs. The skills, aptitudes, personality traits
and physical qualifications ,Idv,intapeous to tnis field , re summarized.

AVAILABLE IN:: THU . AL ANL'

4.001.1
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Titte CAREERS IN THE U. S. DEPARTN,ENT OF ;,GRICULTURE

Author Date Pub. 1968

Publisher U. S. Government Printing Office, Washington, DC 20402

Teacher or Student Material Student Cost $3.25 Length

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES;

SUMMARY DESCRIPTION: Career opportunities, employment benefits, salaries, and
description of jobs in the U. S. Department of Agriculture.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS.:

Title CONCISE HANDEOCK OF OCCUP,TiONS

Author Euitors: Joan M. Costello .nd. Rita. P. Wolfson Date Pub. 1970

Publisher DoubledayLFerguson, 150 Franklin Avenue, Garden City, NY 11530

Teacher or Student .M.,tert:71 Both Coat Length 320 pages

Grade Level Secordary/Collegiatej,,.duat Su3:7eated Ttme of (lee

OBJECTIVES:

SUMMARY DESCRIPTION Over three hundred jobs varying in edulational require-
ments. Each job description is complete on one page and inchdest job definition,
description of type work done, necessary persorril employment (Sutlook, e,trnings,
working conditions, license or certifiction requirements. Each description is
accompanied by a photo,,.aoh of an actual jet ituation.

AVAILABLE IN-1"..":



Title CU SI OVER SERVICE

Author Leroy M. Buckner Data Pub. 9771

PubliehsrIcGraw-H11 bock Company, Hightstour, NJ 0b520

Teaoher or Student i4.4terL.1 Student Coat $1.h9 Length 1(N) pages

Grade Lave I Seconcia.ry Suggested Time of Use 20-30 hours

OBJECTIVES: To prepare students for customer service jobs by using a behavioral
approach. Ben,vioral Foals stated at the beginning of each chapter, tell exactly
what is expected cf the student after he finisnes the chapter, the learning ac-
tivities, and the charter rroject.

SUNI44RT DESCRIPTION. The customer-service field offers beginning workers a
wide range of rewIrdina career opportunities. This text-workbook points out these
career opportunities in the discussiGns on the nature and importance of entry-
level jobs.

AVAILABLE -E:77:: Teacher's Eanual and Key ($2.00)

Title CARTERS UNLPITED

Author

PO' ieher

Teacher or

cr: .11e Leve

Pate Pub.
Cl.v.sroom Wnrid Productions, Order from Associated Educational

comtar.leF, Inc., Glerwocd at Hillsborough Street, Raleigh, NC
Corrlete program

Stu le.t .'___Student yet eng th 6 units
Unit picc 432.20/Individual tape-cassette

:ryL' '512 :t_ : oted Ttmo ..f Lite $5.20

.`7:1VAt"Y : .rili Irizer., students with the aerrunds, requirements and
rew.rds of "ic hirti into nt. career opecetunitier. On-the-job interviows with
leaders in e-.2-:h enrico,7.ert enh;.nces ur.derstanding,.

r- .7 4 :
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list. DISTRIBUTIVE CAREER SERIES
0172-7""

Author Faye Gold and Raymond J. Grandfleld Date Pub. 1973

Publioher Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003
$1.i57-0 Approx. 100

reaoher or Student Material Stildent Cost$2.25 Length pages each

Grade Levet Secondary/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A five-part series. Each book is sequential but can be
used independently, and is adaptable to any local geographic or business community.
The development of basic skills, desirable work attitudes, and social contacts are
emphasized throughout the series. The titles are: Book I - Distribution and Dis-
tributive Careers; book II - Working In A Store; Book III - Working In A Service
Industry; Book IV - Working For A Wholesaler; and Book V - Working In The Transpor-
tation Industry.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title INTRODUCTION TO SUPERMARKET OCCUPATIONS

Author C. Butt, W. D. Hatless Jr., and W. Hemenway

Publisher Delmar Publishers, Anany, NY

Date Pub...1AL_

Teacher or Student e-,terf21 Student Cost Length 210 rages

Grade Level Secondary .7ufgenced Time of Uee

OBJECTIVES:

SUMMAR, DESCRIPTION basic information on the food distribution industry as a

basis for advancement. Present:, keys to success in supermarket occupations.

AVAILABLE 4V! 7T-:. it booklet



Tilts
Author Date Pub. 1972_

Pubiieher, Counselor Films, inc., 1728 Cherry Street, Philadelphia/ PA 19103
move

Teaoher or Student Mate .1a 7 Student Cost $200.00, Length 15.5 minutes

Grade LeueZ Snconaary Suggested Time of Uee

OBJECTIVES: (1) To orluaint young people with the many occupations in the three
areas; and (2) To make a wise choice of a career area for themselves and to plan
and prepare for it while still in school.

SUMMARY DESCRIPTION: Similarities in the basic nature of occupations in the
three areas of fin .nae, insurance and real estate. Discusses the duties of various
occupations, the education :inn training required, where people in the industry work,
how they are paid, the rospects for advancement, the employment outlook and where
to obtain further information.

AVAILABLE INSTRUCT,:h ;V' :TRIAL At TFeTS: Teacher's Guide

Tit Ie 13 A CAREER IN 7-1E HOTEL OH MOTEL BUSINESS MR YOU?

Author Date Pub. 1972

Pub Zither Counselor Films, Inc., 172e.LSIery Street. Philadelphia., PA 19103
movie

Teweher or StuIen- r:1! StuflPnt Coet200.00 tenjth 14 minutes

:rude Level Seelnth.ty 514,1geeted Time of llee

05.!ECTIVES: (1) To acquaint young people with the various occupk.tions in hotels
ana motels; and (2) To rft.ite a wise choice of a career area for themselves and to
plan and prepare for it while still in school.

SUMMARY LESCRIPTI:4: Four caterories of occupations found only in the lodging

Industry- -those in housekeeping, in guest services, such as doormen and bellmen;
In the front office, including various kinds of clerks, and those who are managers

and their assistants.

AVAILABLE
1,59

-589-
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Mt* IS A CAREER IN RADIO OR TELEVISION FOR YOU?

Author Date Pub. 1922

Pubtieher Counselor Films, 1nc.i1728 Cherry Street, Philadelphia, PA 19103

Teacher or Student Material Student Cost $200.00 Length 15 minutes

Grade Level Secondary Suggested Time of Use

OBJECTIVES: (1) To acquaint young people with the various occupations in radio
and television; and (2) To make a wise choice of a career area for themselves
and to plan and prepare for it while still in school.

UMW! DESCRIPTION: Four main career areas in broadcastingengineering,
sales, business and programming. The film surveys the education and training
needed for jobs in bridcasting and discusses where the jobs are, the employment
outlook, the rewards, advancement and other important job aspects.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher's Guide

Titie IS A C.'.REEtt IN THE SERVICE INEUSTRIES FOR YOU?

Author

Pu!,s!ieher Counselor FilmF, In::., 1728 Cherry Street, Philadelphia, PA 19103

Teacher or Student 4.,teria/ Student Cost$200.00 Length 15 minutes

Grade Level Seconaary

Date Pub. 1971

Suggested Time .1 Use

OBJECTIVES (1) To acquaint young people with the various service occupations
and to motivate they to learn about all the career areas; and (2) To make a wise
choice of a career area for themselves and to plan and prepare for it while still
in school.

SUMMARY DESCRIPI:C)A. Eight different categories; lodging, building, personal
services, domestic, amus ment and recreation, apparel, protective, and the preparing
and serving of food.

AVAILABLE INSTW," 10.i:.!.:PlAt, AND TESTS: Teacher's Guide

-590-
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Tits JS A S:ki.LS CAW4ER FCh YOU?

Author Date Pub. 1971

Publisher Counselor Films, Inc., 172b Cherry Street, vit/ladelphia, FA 19103

Teaoher or Student Material Student Cost 4200CO Length

Grads Level SeconLal;i

14.5 minutes

Suggested Time of Use
OBJECTIVES: (1) To .ctr.aint younj people with the great variety of sales careers
throughout the spectrun of business and induLtry; anu (2) To make a wise choice of
a career area for tne:-.celves and to plan and prepare for it while still in school.

SUMMARY DESCRIPTION: Discusses the nature of the work in a variety of sales
occupations, the temperament and capabilities sales people should have, the re
quired education and t:aininE, the outlook for employment, the jobs available,
the rewards, the proslects for advancement and the future.

AVAILABLE INSTRUCT0h MATERIAL AND TESTS: Teacher's Guide

Title JAcooNes

Author Date Pub.
Audio Visual Lept.

Publisher General Inc.. 92C(/ Wayzata boulevard, Eivnr4NO

Teacher or Student M Etudent Coot Length 151 minutes

Grade Level ,c:u2,.Neted Time

OBJECTIVES:

.111MOND

SUMMARY DESCRIPTt DI:3cns::e.: food industry careers.

AVAILABLE IC:Tift,' 'A: ti Z.,

- 4-



Title Jopq_LdLELLJliLliauisLlua,uLazaLu._

Author Date Pub.

Publisher Guidance Associates, 41 Washington Avenue., Pleasantville, NY 10570

Teacher or Student Matere.zi Student Coat $1..r0 Length 1 filmstrip
dct 42 (. is. for audio in cassette fors)

Grade Level Se oot da.ry Suggedted Ti' ne of Use

OBJECTIVES:,

SUMMARY DES:RIPTIOfr Interviews with workinF; 1,rofess5onals descril careers
in the hospitality irduetry, Extension Service, child development and fashion.

AVAILABLE INS:RCCTC:: AN:

Title KNowLEDGE SKIL1Z

Author t e Pub.
The Sears Roebuck Foundation

Publisher Crder frorr sr:ociation 6G0 14...iiit;on Avenue, N__w York, NY Icon

Teacher or Std Student Cant length 21 minutes

Grade Level Seco-dary .-)f 1:de

OBJECTIVES::

SUMMARY LES,7RIPTIOIS Illustr,tes the crowing need for young people with tech-
nological skills and knew-how. it offers a mirveN of the vocational training
courses available in hi

AVAILABLE v5-7'

-592-



ri t tit MULTINATIOr.%I. ,-USlUSS

Author Virgil Salera Date Pub. 1969

PubtieherHoughton Miff ln Coinan 110 Trenor4t Street, Boston, MA 02107

Teaaher or Student Mater:'al Student Coat Length 1460 pages

Grade Leue 1 Colleriate

OBJECTIVES:

Suggested Tine of Uee 1 sem.

SUMMARY PFSCR ?Tr io the field of international business and
its rAce-settlny-. For- of ,:31Dcrs.1.1or uritanization, s-nd multinational company.

AVAILABLE AN.7 -Ears:

Title .;!1 THY: JCb

ri4t zwr t;c1.1 tcrs L. Norton Date Pub. 1970

Pz .9 ier orti t`-+.; Franklin Avenue, Garden City, NY 11530

re her or r u

zi eve: ,t 1 .

c..VECTIVE:;

t'AdC t :C 9 t Length

ered Time of Use_ 1 sem.

r.TMMARY , crznection of 65 actual work diaries. each shows the
rany facets o 1 :oh ,a worker experiences day-by-d.y. Shows not only what a
r,e.,rson must Ix: equip.peri to do to vet a job, but wh:it he must be prepared to do
'PC e he gets t

4VA:LABLE t. !A 4
4r.0 1,
00 va
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Title OPPORT1JNIT1hS IN ADVI1RTISING CAREERS

Author

Publisher

George T. Clarke
Vocational Guidance Materials
Universal Publishing & Distributing

Teacher or

Date Pub. 1968

Corm', 235 East 45 Street, New York,
NY "'10017

pagesStudent Material Student Cost $1.95

Grade Level Seconda.rijCollegi-: _e /Adult

OBJECTIVES:

Suggested Time

Length 96

9f Use

SUMMARY DESCRIPTION:' A speciftc career book designed to provide young men and
women with all the facts needed to choose and plan their careers.

AVAILABLE INSTRUCT0h Mi:TERIAL AND TES.Tr

Title

Author

Publisher

OPPORTUNITIES IN CLOTHING

Teacher or

Grade Level

OBJECTIVES:

Irene E. Maermott :t,,d Jeanne L.

Charles A. ienrett Co., Inc.
d09 West Detweiller Drive, Peoria, IL 61614

Norris rate Pub. 1972

Student rk: ter T7 Student Coat $5.6 Length 350 pages

SPcondary/Adult 813 ,:eeted Time of Uee

SUMMARY DESCRIP: ION . Major c mphasis is on wage earning oc-,:upations in cloth-

ing's world of fa:Alion, mer,:handising and industrial sewinp. Covers fibers,
fabrics, color de; -ign, construction, fitting, ?'nd t,1ter,Ition--everything from

receiving and h:;ndling tereh%ndise to the world ef fashion.

AVAILABLE IN.771.' " E 1.

-594-
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Title N M

Author Irene F.Lce , ro Leonard Rcbert.Pon Date Pub. 1969
Voc:ationil ,,uicance !aterials

Publisher UniverFal Put.'ihipf & Distributing Corr., 235 East 45 Street? New York,
NI 106r7

Teacher or Student Mate: .1.l Student Coat $1,9tf, Length 104 pag2:S

Grade Level l'ieccrldarsili,.;n_lPF.i. l'e/iy!u!t Suggested Time of Use

OBJECTIVES:

SUMMARY DES,'HIPTION:' ,nswers important career questions and introduces new
career fields. It is, aesii_nea to provide young men and women with all the facts
needed to chocse and pl,,r their careers intelligently.

AVAILABLE INSTEUC:.:n M. :k7;:A: ANL 7E::S.'

Ti t to OPPCHTUNITIF''..: IN l',....;HSONNEI

Author I.;, yid "1,.ck Date Pub. 1970
Vocation. i (..!..0 d.:.rc:e t.....teri,;.: s

P: blisher Unlver:-..11 ?litilishing Littributinct Corp., 2'35 East 4.5 Street, New Yorks

NY 100i7

Teicher or 5tude,lt .4!. 'f, ":.1 Student Chet $1.95 Length12...pams
Griie Level SedonoarIZGollogi..te/Adult_ :;:t.iested Time of Ude

0.5.1ECTIVES:'

:74ttARY Li:,cusses I pertiner.t aspects of the persor.nei workers

opt, providinr an in-ccuth insight into the opporturities to work with and
for people.

A VAILABL,

'.95-



Title OPFORIUNITIr.S IN RETtIIING

Author Date Pub......---- .........
National Retail Merchants Association

Publisher 100 West 31 Street, New York, NY 10001

Teacher or Student Material Student Cost,$ .30 Length 20 pages

Grade Level Secondary/Collegiate/Adult Sucgeeted Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION. Depicts the merchandising store operation, control and
credit, sales promotion, personnel and employee relations areas of retailing.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title PEOPLE & CHOICES: CAREER FOLIOS

Author Watson, et. J. Date Pub., 1970

Publisher Harcourt Brace Jovanovich, Inc.., 757 Third Avbnue, New York, NY 10017

Teacher or Student 1,1 .ter):,2.1 Student Coe t Length

Grade Level Secondary Suggested Timr! of U8e 1 sem.

OBJECTIVES.:

SUMMARY DESCR IPTIJN. Consists of ten sets of Career Folios, each sec focusing

on a career group.

AVAILABLE IN.-:":"::,:'''', 4' r :. AVI, TL;,-4.

.4 "659b-



Titte EOFLE WHO INFIHENCE OTHERS

Author Date Pub.

Publisher Guidance Associates, 41 Washington Avenue, Pleasantville, NY 10570

Teacher or Student Matrial Student Cost $37.50 Length 4 filmstrips
(Add $2.00 for audio in cassette form)

Grade Level Secondary Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: introduces a model and cosmetics demonstrator who talks
about selling products she believes in; an advertising executive who's working on
a public service camp.ien for a city zoo; a ccunty agent who invites students to
a dairy farm where he helps farmers improve their farming methods. Program em-
phasizes qualities of gregariousness, self-confidence, sensitivity, empathy:
leadership.

AVAILABLE I.VSTRUC2'01, MATER:AL ANL' TESTS:

Ti tZe FUBLIC RELATIONS CHEEF,Ss IN BUSINESS & THE cctmoilIy

Author Ftrick r-oi-n%r Date Pub. 1972

Put lieher Fairchild kublicationst Inc., 7 East 12 Street, New York, NY 1C003

Teacher or Student ! t4;r".:7 Student Coot $7.95 Length 180 pages

grade Level Co.110E1Ate

0.1 ECTIVES:

Cu.deoted Time Of UdS

SUMMARY DE3r5117::',!:Uonsideff: PR from three functionil viewpointss manage-

ment, per: cruel and T.rketin:F. It defines ana antlyzes the relationship between
companies ;r~ comounities; the path 4 m%turing Pd man will follow; thq best busi-
nesses f(T. e- ;11 ':rl%cltr. of putting knowledge ara techniques to work

for career progress, as well a the tools, affili.t.'ons and other attributes of
the PR function, are discussed. Aso examined :.re non-profit and volunteer PR.

AVAILABLE INiTIfl M1 TY: T.

2 97 -597-



Titi.
Author

Pub Usher Datafilms 262r, Tern le Street Los An le- C., ,-.')C26

REV ON IN ?

Date Pub.

Teacher or Student MateriJ1 Both

16mm movie
Coeti.125.0r% Length 20 minutes

ktent.11. ,p1 :-).0k.' per week

Grade Leue Suggeeted Tirn.2 of ,Ve.t

OBJECTIVES:

.11111. 111111.11111110

SUMMARY DESCRIPTION Kor concerned students ...frpro,ehin,, t1.eir career decisions.
The comprehensive story of how Vocational Education provider:, Relev,Lnce. Opportunity,

Security, and Responsibility.

AVAILABLE INS ; RAC' C P 4: EP1A E, AND

Ti t Zs S' wS . CUD:'

Author Plte Pub.
Eclucationa..1 Cor.;urntrr Rf!lations

Pub lieher J. (.:. Penney t.:0 Inc., Hui Avenue of the Few Yuri%

Teacher or 5to lent r -7.1! Student kr

Grade Leve i Secontr,

OBJtc."TIVES

t:

NY 10019

.nith leaflet

r

SUMMARY cfscR rP: opportunities r ci a job,

grocring, ar.r how 1.c r-,.-2nrare for n interview.

AVAILAh::E IN:



Title Y.h

Author Duald ficainson Date Pub. 196?

Pubis:the, Sales & F.arketing Executives International, 630 Third Avenue, New York,
V! 10017

el

Teaoher or Student Matbriat Student Coot Free Length

Grade Level_kc_a!oncl.1. Suggested Time of Vee

OBJECTIVES:

SJMNARY DESCRIPTION: DI:Set-W:5 the job of the salesman and its numerous ad
vantages as a c-.ree r.

AVAILABLE INS:RUCT;:it. MATERIAL AN TESTS:

Title SC YOU Yo',N1' NiO A HOME 4PPLApVIE SERVICE; TECKNiCIAN

Author Dat Pub._ 1971

Publisher Howthton c:olz.nz .110 Tremont StreeLt Isostoni Pik (4197

Teacher or Studeq: r I :! Stillertt Zen3th.... film
Rental 413.00

Grate Leve!____ Zecon41,0-1 614,1_idated Time of lire

SUMMARY ;EL IPT ION : Show students the world of :tome appliance service
through tut experiences of a youne trainee in the field. Offers an overview of
tne oppor:,unIties home appliance service offers.

AVAILABLE ;tij.".:1 !A: 4.".

...39 599



Title TEXTIIXS FOR YOU

Author Date Pub.
Public Relations Division, American Textile

Publisher Manufacturers lust Witte 1501 Johnmton Buadina, Charlotte, NC 28202

nooks, or Student Material Student Cost, Pree Length 12 jars

Grade Level Seconhu.__ Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: Illustrates the variety of fibers and processes involved
in the manufacture of textiles. A list of schools specializing in textiles is
also included.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS

title Ti0YrY LOOKS 4T CAR4ERS

Author

Publisher

Teacher or

Grade Level

OBJECTIVES:

Date Pub.
B. F. Goo3rich Co.

Movies, Ipc.,,43 West 61 Street, Nem York, NY 10023

Student. M.teri Z. Student Coa t Length

Secondary Sudlieeted Time of Use

SUMMARY DESCRIPTION: A series of movies examining a variety of careers. For
example, transportation, marketing, nanagement, etc.

AVAILABLE INSTPi M4::....PTAL TE:71:.:

-601,1100



Titia THE WORLD VF F./ RKETING :ND DISTRIBUTICN

Author Date Pub. 1973

Publisher Career World, 1500 Verta Drive, Harrisburg, PA

naoher or Student MatE2rial Sthdent Coat $80.00 Length 160 slides

Grade Level Seconda-r-y

OBJECTIVES

Suggeeted Time of Uee

SUMMARY DESCRIPTION. lncluoe:3 sect1on6 on retailing, sales promotion, indus-
trial sales, re31 estate, insurd.r.ce, service trades, physical distribution, finance,

credit, and buying.

AVAILABLE INSTRUCT,)h M;:ERIA: AN,7 7ESTS:

Title YOUR CAREER PI THE HOTEL-t,,OTEL INDUSTRY

Author Date Pub. 111111011111.

rtes lianer Yotel Assn., 221 West 57 Street, New York, NY 10019

Teacher or r . Student t Fr e. rength 14 pages

Grade Level SE con(i.irit.:ol ep-Ittt4i dui t L7 tt, t' tt .1 T itf joie

OPJECTIVE::: ,

SUMMARY Li'ESCR IP: Lescribes tie hotel business and lists 15 jobs for be-
ginners, 18 jobs for people. with special training or experience, and 10 jobs for
people with extensive triinin.a.i.nd experience. Outlines training and education

requirements -- details on scholare,hips av-diable.

AVAILABLE I N
301



Tit te....,__MILCAREER IN TEXTILE 1_

Author Data Pub.
The American Textile Manufacturers Institute, inc.

GINIMM111

Publisher 1501 Johnston building, Charlotte, NC 28202
,11111,

Teacher or Student Material Student Cost Free Length 20 pages

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Describes many kinds of jobs in the textile industry.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title YOUR FUTURE IN RETAILING

Author Date Pub., 1971
D. E. Materials Lab

Publisher 1865 Neil Avenue, 115 Townshend Hall, Columbus, OH 43210
54

Teacher or Student MAerial Student Cost $15.00 Length_nr. slides

Grade Level Secondary Suggested Time of Uee 1 hour

OBJECTIVES:

SUMMARY DESCRIPTION: A trip through a large modern department store showing

all the different jobs available.

AVAILABLE IN3TRUC..7, Mn-ERIAL AND TESTS:

-602-

3QZ



ritt. YOUR FUTURE, CAREERS IN CONSUMER FINANCE

Author Date Pub.
Educational Services Division, National Consumer

Publisher Finance Assn., 1000 Sixteenth Street, B.W.. Washinstonk_DC 20006

Teacher or Student Material Student Coe t Free Length 24 pages

Grade Level Secondary Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Describes personal attributes, education and training
for careers in consumer finance.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title ;

Author Date Pub.

Publisher Career World Book Service. 501 lake Forest Avenue. Hishwood. IL 0040
Complete set

Teaoher or Student Material_ Student Coet155h21 Length 40 books
Single titles $1.95

Grade Level Secondary Suggested Time of Use

OBJECTIVES:

SlUMLNY DESCRIPTION: All of the books in this series are written by prosinent
men and lessen who are successful in their chosen fields. The series covers all
the major careers in practical terms for the young man or woman who is interested
in more than "just a job."

AVAILABLE INSTRUCTOR MA7ERIAL AND TESTt.



Title YOUR JOR IN D1SIRIBLY:ION

Author Beaumont and Ian_ Fan Date Pub. 1968

Publisher Gregg/McCanw-Hill Elnik Company, Hightstown, NJ U8520

Teacher or Student Material Student Coot,$4.1? Length

Grade Level Secondary Suggeeted Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: Discusse3 the different kinds of retail stores and studies
businesses that sell services at retail. The role of the wholesaler and other
kinds of businesses thi,t sell their services to the puolic and to industrial con-
sumers.

AVAILABLE INSTRUCTOk MATERIAL AND TEeTS Teacher's Vanual and Key 41.60),
and Job Activity Guide 1 and II ($1.62 each)

Title YOUR OPPOR:UNIT.LES IN RETAILING

Author
National Rota51 1ercoants Association

Publisher 100 Wont 31 Stmet, New York, NY 1D001

Date Pat,.

Teacher or Student- 14 Student Coot $ .25 Length 12 pages

Grade Level Seconda.rviColle7late/Adult Suf3eated Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: An explanatory brochure of the opportunities iu retailing.
Includes questions for an applicant to first ask himself to decide if retailing
is for him. Gives &at, on the industry and explains different types of retailing
operations ;Lnd positior-; avItle.

AVAILABLE :L 4NO TP;;Tc

-60_ 304
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Title
Author

ADVERTISINCI INF0RY,T1CN, PERSUASION, OR DECEPTION

Date Pub. 1973

Publisher Journal Film., Inc., 909 Weay Diversey Parkway, Chicago, IL 60614

16mm sound
Teacher or Student Material Student Cost Length motion picture

13 minutes
Grade Level Secondary Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION:- This film allows the viewer to consider the purpose of
contemporary advertisinz and to distinguish between the informational and mani-
pulative uses of advertising. Using current advertisements in various media as
examples, the film highlights the fact that all advertising is self-serving.
There is an implicit message cautioning consumers to analyze advertisements based
on an emotional appeal, to read between the fires in order to ferret out facts,
and to avoid the "gullitility trap."

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title BASIC PRINCIPLES IN FAMILY MONEY AND CREDIT MhNAGEMENT

Author Carl F. Hawyer Date Pub. 1968

Publisher National Consumer Finance Assn., 1000 16th Street, N.W., Washington,
DC /0036

Teacher or Studenz: t%!_ t ferzla 7 Student coat Length 12 pages

Grade Level Secondary Suggested Time of Uee 2 weeks

OBJECTIVES: To provide background information about the type of financial insti-
tution. which specializes in and provides the largest volume of cash installment
credit.

SUMMARY DESCRIPTION:' Information about consumer finance prepared as background
reading for classroom discussions and projects.

AVAILABLE k!A IAL :

6.605-



Title CloTHINC C(Y..'SUNICATES

Author
Educational & Consumer Relations

Publisher J. C. Penney Comrinyi 1301 Avenue of the Americas, New York, NY
10019

Naoher or Student Material Student Coat $3.50 Length 6 minutes

Grade Level Second :1-/..dult Suggeeted Time of (lee

Date Pub.

OBJECTIVES:

SUMMARY DESCRIPTION: Developed tc awaken the observer to some of the possible
reasons why we dress we do. Clothing is a. means cf communication by which we
convey, more or less consciously-, silent reos.ages tc., the world around us. This
filmstrip illustrates severil ways our personalities influence our clothing and
...how our clothing may affect our personality.

AVAILABLE INSTRUCT 01- M4TERIAL AND TE::TS:

Title .,CICR CON EFTS

Author Date Pub.
Educat,_on.l & Coniurer Relations

Publiaher J. C. Pern(y Cor,p.ny, Inc., 1301 venhe of the Americas, New York, NY

Teacher or S 27. Te..cher

Grade LeveZ

OBJECTIVEr

...ieCordcl.1722adblt

SUMMARY DES c'
introduction to c,,lor,

Corcept:,--hci. e ..rd

everywhere _no

AVAILABLE I'',

$10.50 :enith 2 filmstrips

E: :,'; . f ide

ttl_.c.hing unit on color. Planned to provide c..t basic
..chinE supplement includes two Inn:strip:A I. Color

. ec color. II. Lookinf For Colcrseeing color ideas
arm into

-606- 307



Titl

Author

COLOR, TEXTURE, DESIGN IN SPACE

Date Pub.
Consumer Relations

Publisher The Sperry and Hutchinson Company, '1003 East Kemper Road, Cincinnati,
OH 4324T--

Naoher or Student Material Student Coat Free Length

Grade Level Secondary/Adult Suggeeted Time of Uee

OBJECTIVES:

SUMMARY DESCRIPTION: The basic concepts of color, texture, design and space

and their inter-relationship. Manual includes colorful diagrams and interesting
assignments to help interpret the facts presented.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title THE CONCERN FOR QUALITY

Author Date Pub.

Publisher National Association of Manufacturers, New York, NY

Teacher or Student td terial Student Coat Free Length 2 pages

Grade Level Sec6r2LLUZLIS____ Suggeeted Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Discusses ways to cont,Ict businesses whine goods have
been purchased but must be returned.

AVAlbABLE IN:TRUC":,

30&60?-



Title CONSUMER BEHAVIOR

Author Edited by A. S. C. Ehrenberg and F. G. Pyatt Date Pub. 1971

Publisher Penguin Books, Inc., 7110 Ambassador Road, Baltimore, MD 21207

Teacher or Student Material Student Cost $3.95 Length 380 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A collection of re,dings on the ways in which the consumer's
behavior varies in response to products and br-nds, distribution channels, pricing
policies, and promotion. The first two Parts deal with the buying of non-durable
goods and with consumer motivation. Part Three covers consumer durables, with an
emphasis on forecasting demand. Part Four locks at some of the modern forms of
economic analysis of dem...nd, supply, and price.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

ritts CONSUMER BEHAVIOR I
Author Thomas S. Robertson Date Pub. 1970

Publisher Scott, Foresman and Co., 1900 East Lake Street, Glenview, IL 60025

Teacher or Student P,teri71 Student Coot $3.10 Length 169 pages

Grade Level Collegiate Sud jested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Expl "res the sources of and influences on consumer action.
It discusses the principal areas of consumer behavior investigation based on the
psychological dimensions of perception, learning, motivation, personality, and
attitudes, and on the social and cultural dimensions of group processes, personal
influence, culture, and soci,1 class.

AVAILABLE INST;:- :

-608- 309



Author .....111106

Educational J: Consum.cr Relations

PublieherJa!aluTULamsL.2_
?seater or Student Material

Date Pub.

Inc. 1- 01Altemle<2.1theicasNewYork.
NY 10

Teacher Cost $4.00 Length Kit------------
Grade Level. Secondary/Adult

OBJECTIVES:

Suggested Time of Use
11111111111.011111=111111111.11. ego..

SUMMARY DES:,'RIPTIONf Discusser how to buy sheets and pillowcases. Unit includes

packet of labels, 20 printed buying guides, filmstrip, commentary, and wall churl..

AVAILABLE Ih:)71-?=,::: M.PFRIXr AN:' TESTS:

Title CONS `ER AIDE REPRINTS

Author Date Pub,
rmlucational & Conuunlx ReMions

Publisher C. Pentp

Grade r.evel

0.:112:7'erVi.,L;

c:ompanzt_Inqui)01 Avenue of the Americas, New YoricAL
Each NY 10019

:ett, A." fAui.lent Length

SUMMARY .iF.SCRIPTIc,N
toveitif. etc.

AVAILABLiF Iv:

este :I time of Ude ......011111.111111.41.111111

Yncludes information on menet: dress shirts, shoes, pillows,

31.0 -609-



Tit La.......SONSUFER_CREDIT_U'ACTSjoR YOU)

Author Mors

Publisher Bureau of. Easiness Research

reaeher or Student Material Student

Date Pub.,1959

astern Reserve Universit Cleveland OH

Cost, $ .30, Length 12 rams

Grads LevelAmagardranstiwatssut_ Suggested Time of Use

OBJECTIVES:

SUNN4RY DESCRIPTION: Reasons for use of credit, paying old debts, and the mein
sources of credit. Answers the following Questions 1. Are consumer credit
sharps excessive? 2. How to tell what rate you pay?

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Tit/a THE CONSUMER DECIDES

Author Date Pub.
Educational A Consulter Relations
J. C. Penne_y_Com .n , Inc., 1301 Avenue of the Americas, New York,

NY 10019
Student M..teria1 Student Coat $3.50 Length 6 minutes

;ecordary/Adult Suggested Time of Use

Publisher

Teacher or

Grade Level

OBJECTIVES:

SUMMARY DESCRIPTION: This filmstrip relates consumer rights and responsibilities

to consumer satisfaction with purchases.

AVAILABLE INSTR7 MA:ERIAL AND TEfTr:

-610-



Tine C S 0

Author Warmke, Wyllie, Sellers Date Pub. 12S.

Pubtiohor South-Western publishUg Co.]. i1Q1 Madison Road, Cincinnatit OH 4227

Teaoher or Student Material Student Coot kz20 Length, 482 paps

it

Grade Leve 1 Secondary

rlt- ;NV

Suggested Time of Use

OBJECTIVES: (1) To introduce students to economic processes; (2) To explain the
student's role es a consumer; and (3) To teach wise money management.

SUMMARY DESCRIPTION Emphasis is placed on the application of !COSMIC prima-
pies to the everyday problems of individuals in society rather than on economic
theory. Introduces the student to a broad -based understanding of the economic
process and its relationship to the student's personal role as a consumer.

AVAILABLE INSTI?UCTCh TERI/: ANL) TIESTr.: Teacher's Manual

t 1 eW CONSUMER ECONOMIC PROBLEMS

Author Wilson! Eystert Wart.ke and Willie Pate Pub. 1221_

8 he r Co., 1Ci Madison Road, Cincinnati, OH !MI

Tea,!'14r

Gr ".fe (11.4 t

Oat! ECTI!!ES

Student a t16.(>8 Le t h 665 pages

i. ; r otei irni- o f Lles 1 seg.

SUMMARY DESCRIPTION: Deals with the essentials of economic principles and busi-
ness relations woven into a fabric of experience that moves from student experiences
to the rrsc-rsitle experiences of an adult life of earning, spending, voting, and
garaging mon:q.

A'/, 'LAVE 1 t'. r N TEL'7. Teacters Manual, Workbook ($1.92),
Te. is ($ .36;# and Cor:-.litter Guiles for Buying ($1.48)

.51611 - SitV'



Ti t*

Author Date Pub. 1969

Publisher U. S. Government Printing Office, Vashinttton, EC 2O

Teaohor or Student Material Both Coet Length 170 tam.
Grade Level Second_ar jgyCollel:te/Adult Suggested Time of Use

OBJECTIVES:

=NNW DESCRIPTION: This bibliography is a listing of over 2,000 books, book-
lets, pamphlets, films, filmstrip', etc., in the field of consumer interests and
education.

AVAILABLE INSTRL'CTOI' MATERIAL AND TESTS:

CONSUMER ELUCATION PROGRAI4MED INSTRUCTION UNITS

Author Date Pub.
Delti Pi Epsilon, Inc.

Pubtieher National Office, Guatovus Adolphus Collets, St. Peter, MN

Teacher or Student !=i.terial Teacher Cost Length.lazipa.
Grade Level Collegiate Szvjgcstel Tima of Use 1 mu

OBJECTIVES:

SUMMARY DESrhIPTIOtt Covers the areas of buying services, housing, making use
of insurance, buying roods, general principles of consmer purchasing, budgeting
ind nanaging money, using consuer credit wisely, buying goods (clothing, house-
holt furnishings and :_;,pliances), purchasing and maintaining automotive products

and services, using lc'sum tire, and energy :Ind soLe:;.

*LA3LE /VS_ , IVC rY:,.

-612- 313



Title
Author Date Pub. 1971

-char Austin H. KIP linger. 1729 H Streets N.V.. ila:shingtont DC 20006

who,. or Student Notarial Student Coo t Length, 4 mikes
-,r:de 'Level Secontazbdul t Suggested Time of Dee 1 nen.

CTI YES

.:44g4R.r DESCRIPTIOk: Presents information about the lawcase studies, r000rds,
-Jr, ate. Foouseu on the rwlationship between the law and consumers. right.

4.41F 14'77h1::7:h MA:ER!AL AN.7 75.-7TS: Teacher's Guide, and a rmxnAing
f-to.u.s.e the study ot: consumer law.

SE CC.)1cUPI.E'i LOOKS A1! DECEPTIVE PACKAGING IH
Pate Pub. 1961

Coancil on r.onsurer Information. Colorado St.! to Collet rat Gallia CO

,r Stti,fent .,r: it Student Crot $ .50 Length 311 cps

5s422eated 7iPP:e. of flee

'11,ARY :JES.'RIPTION:. Discusses the methods and laws concerning deceptive
lost of packaging to the consumer, and how the consumer can pr.:4.'4ot

r,

J" 44 LE :N.'. 7 :

314 -613-



Title THE CONSUMER IN THE MARKETPLACE

Author Leon Levy,' Robert Q. Feldman and Simpson Sasserath Date Pub. 1970

Publisher_ Pitman Publishing Corporation, 6 East 43 Street, New York, NY 19017_

Teacher or Student Material Student Cost $7.84 Length 320 paces

Grade Leve Z Secondary/Adult Suggested Time of Use 1 sem.

OBJECTIVES:

SUMM4RY DESCRIPTION:, The conmmers influence and .1:)114vms managing money,
using credit, techniques of concumer purchasing, "_nsuracce, consumer laws and
protection, and a guide to social living.

AVAILABLE INSTRUCTGb MATERIAL AND TE..-7S.'

Title CONSUMER Mi. THEMATICS

Author Lankford P.b. 1971

Publisher Kircourt Br .ce ov Yo-r,ic icoi 7_

Tea.-har or Stud.---t, Stu:ient t t7. n3 th 1 'sc..,tr

Grade Level Se:: ndarL -ej )f %0.(7

OBjEC Ti VES

SUMMARY DESCRIPTION. M:-them _tics for everyd ly 3 ivin efir ci Lily for persons

who do family shopping,

AVAILABLE IN.3:1f 1.4

-614 -
315



Title CONSUYE SEARC

Author David A. Acker and George S. Day

.J,1isher Free Press New York NY

Date Pub. 1971

,011MNIMIIMIIMM

;'goober or Student Material Student Cost Length 144._12.....ziEs_

;eade Level Collegiate Suggested Time of Use 1 sem.

7',.rECT/VES:

"Aipt4RY DES(:RIPTION:- Articles dealing with the activities of government, busi-
nth r :dent organizations in the field of consumer interest. Selections

,3 variety of sources, with particular emphasis on the legal and business
DT conc:umor protection.

.k....?TRUCTC. t %l',4 /TRIAL ANL' TESTS;

THE CONSUMER IN SOCIETY

: 1;r, -r Leon .rd T. Kreisman Date Pub. 1964

e r. The Odyssey, Press, Inc., New

-4 -hot, rr Stuient H..terial Student Cost Length 246 'pages

Collo Sudgeetod Time of Use 1 sem.

To help gather the information that a well-informed consumer should
ri..ve in order to make intelligent decisions in our modern society.

L':qMARY Discusses s budgeting and marketing; checking accounts;
iisuring your health; insuring your life; when to save; the stock market, etc.

!VAILABLZ 1111:;'1Ft-7'' 4NO TEST-:

316415.-



Author Annalee Cold

_G YOUR S WOW"

Date Pub.

Publieher Fairchild Publications Inc. East 12 Street New York NY 1000

color
Teacher or Student Material Bsth Cost $100.00 Length, 35mm slides

Grade Level _ Secondar Suggeeted Time of Use

OBJECTIVES: To help everyone involved in consumerism act fairly and intelligently
in a wide variety of real-life situations.

SUMMARY DESCRIPTION: Contents includes appealing to a store head; budgeting
sensibly; buying a car; buying clothing; buying food; buying home furnishings;
buying a major appliance; dealing with salespeople; determining product value;
interpreting guarantees; investing in a business; maintaining a savings account;
purchasing by mail; reading an ad effectively; seeking professional counsel;
selecting a reliable store; signing a contract; Viking out a loan; understanding
repair estimates; and writing checks.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Commentary and discussion ques-

tions are included.

Tit la THE CONVENIENCE-ORIENTED CONSUMER

Author W. Thomas Anderson k Jr.

Bureau of Business Research
Publisher The University of_Texas2 AustimaTX 7i112 OMMIMENNOMAID

Date Pub. j.271_

Teacher or Studcnt N.teri.Z Student C.:, t$5.00 Length

Grade Level Secondary/CollegiatelAdult Suigeeted Time of Use_

OBJECTIVES: To meet the needs of the consumer by discussing the behavior
limits the marketer fads in his efforts to meet the demands of the rapidly ex-

panding convenience-goods market.

SUMMARY DESCRIPTION: This is a study concerning problems, research and find-
ings on various types of consumers at different socio-economic levels and the

motivation factors in purchasing.

AVAILABLE "'EL.

-616- ai7



Title CREDIT; A COSUMER RESOURCE

Author, Date Pub.
...........

Educational & Consumer Relations
Publisher J. C. Penney COMWIYI Inc.. 1301 Avenue of the Americas, New YorkA____

NY -i0019
Teacher or Student Material Teacher Cost $8.00 Length 1 filmstrip

Grads Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

MMIM

SUMMAR! DESCRIPTION: This unit has been designed to focus on such major ideas
ass attitudes and their effect upon the ume of credit; different types of credit;
reasons for and against buying on credit; and shopping for credit. Case studies,
transparencies are included.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher's Guide

Title THE DARKSIDE OF THE MARKETPLACE

Author Jean Carper and Warren Magnuson

Educational Book Division
Publisher Prentice-HallL Englewood Cliffs. NJ 07632

Date Pub. 1968

Teacher or Student Material Student Cost_11.75 Length 240 pales

Grade Level Secondau/Colleat Suggested Time of Uee

OBJECTIVES:

SUMMARY DESCRIPTION: This book discusses consumer deception and those who
perpetrate it. Describes laws that aid and abet the deceivers, and the need
for other laws to protect consumers. With facts, figures, and case histories,
the authors make known the tricks of the trade.

AVAILABLE INSTRUCTCT1 P.WERIAL AND TESTS:

318 -617-



Tit ts

Author Date Pub.
aBOM..111MONINI MOEducational & Consumer Relations

Publisher J. C. Penney Cortany, Inc., 1111 Avenue of the Americas, New York,
NY acid

Teaoher or Student ?laterial Teacher C,;et $11.50 Length Kit

Grade Level Secendary/CoAdult Suj-.7eeted T tme of Uee

OBJECTIVES:

SIMPI4RY DESCRIPTION :: Provides a tool for te,tching the intellectual approach
to decision making. lh;:ories atout decision n::kir -1.s 14(.11 as actual models
are provided to help coitsumers understand the :itej - Involved in making a decision.

AVAILABLi 21. cher°:.. Guide

Titles X YOU 'fci n ECC -.0M1C :2?

Author

Put'' :ish.:r U. S. C.;ove ,tin:

Teac ler r

7r,',de Lt. e 1

ate Pub. 1268

St t:.! :c-..th 46 pages-tt

qtle 2 weeks

tdm ES 5;1'..1". ..t. y « K.t! fr ..t' K. t,7 :vster. as it works
thruigh t :e 1;,roducer, ' r. 11-03 r rr sting functions

the' r cons t rt r .. 1-11 ' _ /L. v 7,o a to the
America:: hou hold

4/ 4 :I', A r)



Title
Author Finch and Roman Date Pub. 1970

Publieher South-Western Publishing Co., 5101 Madison Road, Cincinnati, OH 45227

Teacher or Student Material Student Cost $2.64 Length Practice set
Approx.

Grads Level Secondary/Adult. Suggested Time of Use 4 weeks

OBJECTIVES:

SUMMARY DESCRIPTION: The student will learn to keep the records for an average
family of four during a three-month period, and should also learn how to compare
a budget with actual expenditures and to plan a budget for fUture expenditures.
The materials consist of e a narrative of transactions, business papers, a family
records of receipts and payments, a checkbook, and a file.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teachers Manual

Title FANUSTIC JOURNEY

Author Date Pub._
Consumer Relations

Publisher The Spe and Hutchinson 00 East Ke r oad t
OH 4

Cost Free Length 15 minutesTeacher or Student Material,

Grade Le:)el Secondary/Adult

OBJECTIVES:

Student

Sujgeeted Time of Use

SUMMARY DESCRIPTION: This film traces the adventures of a talking ooffeemaker
as it makes its way through the S & H Chicago distribution center. Via amusing
comments on his computerized, conveyor-belted environment, the ooffeemaker gives

a serious lesson on modern merchandise distribution technology.

A/AluABLE INSTRUL".7:! M, ERIA' VIP TFYI :

3 20 -619-



Tit to

Author Date Pub. 1970
Educational & Consumer Relations

Pubtishor_ALS±.1L...Ine' .119.1 Avenue of the Americas New York

NY 0 9
Teacher or Student Material Teonher (net...S1t?l Length

Grade Level Secondary/Colleate/Adult Suggeeted'Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: The fiber covered is polyester. Included are swatched
pages, pattern envelopes, a Textile Newsletter on polyester, and a fashion infor-
mation sheet.

AVAILABLE IlifTRUCT, 1, 104 rER:t!: :'! ": it 1, v_ilable :n Spanish.

Title FINANCING A NEW PhRTNERSHIP

Author :ate Pub.
Educational & Constrer Relations

Publisher J. C. Penney Corkan- Ines 1101 Avnue of the Americas, New Yorks.
NY 10019

Teacher cr Student tu Teacher Le) th Unit

Grade Level Secondq.ry/ColleR:L.: tetidult Ilee

OBJECTIVES:

SUMMARY DESCRIPTION. Includes reference sheets on the following subjects=

understanding your income (including deductiens); adding a new member to the

family (including suggested minimum layette and maternity ward_ube); and finan-
cing major purchases (including information on credit). Also -ncluded is a game
which was developed to use the tackerounds, iccccr,F , values anc ,,Jals of couples
and information from the reference sheets in problei..s solving ...ituations.

AVAILABLE INSTR= kf4 r14:.

-620-



Vitt. GUARA NTEES & WA RRI',NT1ES

Author Date Pub., 1970

Publisher J. C. 1)e.:TciCor..,..y, 1301 Avenue of the Americas, New York,
NY 100f9

Teaoher or Student Student Coetitee Length 4 pages

EdUCatiOr helations

Grade Level Secon.larviAtit,lt

OBJECTIVES:

Sujgeeted Time of Use

SUMMARY DEScRiPTIgN evpo.na t ion of guarantees and warranties.
Explains whrit they T,:-,-;tc.c1 io? consumer.

AVAILABLE I N

Title A CO IL:,.........
Author

Put-Usher u.

Ten, her or

Grqie

18.1ECT I I--

SUMMARY L;ES rh
mating inoorc 7.1nr1

payment, day-
uating the pl;lr,.
included.

AVAILABLE r

Dote Pub, 1,65

" 204,02

.16 Long th 13 pages

cf "et.

:.; ! ;lye- TPA-king buucet--detefmlning goals, esti-
, t'UdE debt paymentF., regular. monthly; Inc! Iudost--keepir.g records and

,Lout Kov tc u.t.e consumer credit wisely is



nat. TROP! S ARE PQR PEOPLS

Author Data Pub.
iducational & Consumer Ablations

Pub Usher J. C. Penney Compe.nyt_Inc., 1301 Avenue of the Americas, New York
9rowdier or Student Material Student Cost $8.10 Length 3 fillmstrios,

Grads Leval, Seconday/CollesiateAdult Suggested Time of Use

OBJECTIVES:

MIMI! DESCRIPTION: rilastripe I and II The fleyeheiaional and seedeingtou
needs home can fulfill. Those two fibtstripe have a recording as well as a related
commentary. Filmstrip - This filmstrip has been plumed for individial IWO by*turbots; in a self-teaching situation, although it say be used as a classroom
lesson. Shows the importance of beauty in the home.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

lute HOW TO BSA BETTER SW3PPER

Author
Consumer Relations

Publisher The Sperry and Hutchinson Company. 3f0.3 fast Hem

Date Pub.

IMI+1 CI.

OH
Teaoher or Student Material Student Cost Free Length 12 wan

Grade Level Secondary

OBJECTIVES:

Suggested Time of Use

SUMMARY DESCRIPTION: Includes theory of buying, shopping 1! stag supermarket
layout, comparing, using wall charts, reading labels, purchase plans, consumer
attitudes, and commonly used terms.

AVAILABLE INSTRUCrIF 4ti T6h1,,., 4.11 :Li1.7: xraces Guiue

-622- 323



Title

Author

Pub!isher

HOW TO FIJRNISH h FIHST NOM

Teacher or

Grade Levet

ObJECTIVEC

Date Pub.
Eaucational & Consumer Relations
J. C. Penney :2.ory:ry; Inc., 1301 Avenue of the Americas, New York,

NYStudent M,2!trial Teacher root $3.25 Length Kit
1C419

Second ,Talc:(,11u.idtel,dult Suggested Time of Use
wiamemiele

SUMN4RY DES.'7R:Pr:C.P1 D:iirned to help think through basic values and needs for
Mr-2:5'117 firt:t divided into three sections: Think Through Your
'id.loi-s; Mink Thretlr,h 'ou72 Needs; rod Gather Ideas.

F

A FiiIVATE WORLD FOR TEENS

'0a,;11,pur Relations

"r:, r,

"2.WMARY T.ES'S P:1 q

Ave ;ILA ?'.F.

Date Pub....... .111.91.11111111...

Inc., 1301 /Nome of the Americas, New York

Student C )1, t S eng th 12 pages

. 'eared Time of (lee

de ls for liedroom deecrations for young 'women.



Ti t ti Hoy TO NAV TOUR pennts,

Author Date Pub.

Publisher The Connecticut Mutual Life Insurance Co., Hartfeld, CT

Teacher or Student Material Student Cost Fie Length.lasies.
Grade Level seaceld4ry/consodadelAdan Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Discusses money management, deteridning net income,
where does money go, planning your spending, and keeping track of your plan.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

rist HMI TO SELECT FABRICS FOR GRNERTS

Author Date Pub.w
Educational & Consumer Relations

Publisher J. C. POWAY COMarlY, Inc., 1301 AMMO of the Americas New York
NY 10 9

Te2lher or Student N*terica Teacher Cost $3.50 Length 1 fibtstrIp.

Grads LeveleAchiltSsooe. Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Basic information about fabric selection as well as
twenty Consumer Buying Guides for use by students.

AVAILABLE TA15-"RIP'7',. q4-ERIAL ANn TFSTS:



Tine. HOW W USE CONSUMER CREDIT WISELY

Dots Pub.,19fe

Pubtisher International Consumer Credit Association, St. Louis NO

rsaoher or Student Material Student Coot Length
Grads Level SecondareollegiateAdult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Encourages broadest use of consumer credit consistent
with sound business principles and the welfare of the community.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Tiete MANAGING YOUR MONEY

Author

,M

Dote Pub.__
Publieher S. Government Printing Offices Washing_ton. DC 2A 2

Teacher or Student M.teril! Student Cast $ .10_ Length 12 woes

Grade Level AcsondardOo2.1e_fiatsjAdult_ Suggeeted Time of Use

OBJECTIVES:

SUMMARY DESrRIPTI9N. Tips on how to budget money wisely.

AVAILABLE nv,:'31:u, ,. :.,:?1 AL LVt' TESTS'

31.6



rine_ NOM maggsmr - YOU SHOPPING DOLT AI

Author Honey Hanaisement Institute Date Pub..12EL.

Publishoriraties.......HouseholdFnance11,
?smeller or Student Material Student Coet$4125 Length 3Z Nafe._.*

Oro& &soil aommaalAkftxt Suggested Time of Use

OBJECTIVES: To help the shopper get the most value from the dollars he spends.

SMART DESCRIPTION: Organised into sections pertaining to the shopper, pro
chasing agent, customer, and eitisen. The r 1) leans to defime values;
2) plans spending; 3) develops shopping A customer learns how to obtain
buying information, know stores, plan use of cash or credit, follow shopping
etiquette, and communicate with businesses.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

rift. *Mt TRU

Author Catherine Wasp Date Pub..1.23.
The New American Library, Inc.

Pub Lis her_Agaglional Division. 1301 Ay* nimi of the Americas. New York. NY po19

Teacher or Student M...teria1 Student Cost S1150 Length, 352 was
Grade Level Secondary /Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Presents vital information needed to stay solvent, shop
for value, and make money grow. Hundreds of ways to avoid being tricked by the
sharp practices common in our society.

AVAILABLE INSTRUC7:,1 MATERIAL AND TESTS:

426-
.414



riSIO PICOPIR A MD CRgrair

Author Cronin Date Pub.

Publisher Illinois Commuter Finance Assn., 111 Vest Vashimten Stmt, Chicsgs, IL

Teacher or Student Material Student Coot /The Length 11 lays

Grade L000tjhUMBMILQWESWW0141skgBootod rim* of Use

OBJECTIVES:

EDINIARY DESCRIPTION: The 3 Ways of borrowing money ObiCh are omen mow
families for personal seeds and wastes charge accounts, installment sales credit,
and cash credit.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Ti ats PERSONAL nNAscE

Author Data Pub. 1972

Pub L i e h. r Le__arnt ng systems Co., 1818 Ride Roads Rosewood, IL 60410

factotum or Student P.terica Student Coat $3.50 Length 196 pages

Grade LeveLasandArficoneteakimpj.1__ Suggeeted Time of

OBJECTIVES:

SUMMARY DESCRIPTION A programmed learning aid designed to supplement basic
textbooks in the finance area, or to be used as core or essential notarial in
COUrsOli or programs.

AVAILABLE INSTRUC mi:LSIAL AND TESTS:

ITZT627-



Title PERSONAL MONEY MANAGEMENT

Author Date Pub. 1967

Publisher American Bankers Assoc. 1180 Raymond Boulevard, Newark, NY 07102

feaaher or Student Material Student Cost Free Length 59 pages

Grade Level Secondary/Adult Suggested Time of Use

OBJECTIVES: To help increase financial competence and the kind of financial
independence that will contribute to better living.

.
SIMM4R! DESCRIPTION: Now to get more out of a dollar. What people should
know about saving, spending, housing, insurance, investing, using credit. Deter-
mining net worth. Planning an estate.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title ,PERSPECTIVES IN CONSUMER BEHAVIOR

Author Kassariian and Robertson Dote Pub. ign
Publisher Scott, Foresman jid_ceStreet Glenview 01025

Teacher or Student Material Student Coat $7.95 Length 512 pages

(rade Level Collegiate Su.lgcated Time 'f Use

OBJECTIVES:

SUMMARY .5ESrRIPTION:. Examines the basic theoretical found "ions of consumer
behavior, the relevant applications to marketing management an public policy,
and the comprehensive model e for consumer behlvior analysis.

AVAILABLE INSTRUCT': I ANY FL

9301.T9



Author i"t mI i 1.1.111 huitz

Pi e , :OrK 1N-0:

Ta,:$15,!Fr

,

e :

Pate Pub. 1967

Cle
.

.:4 4-=' r '"-e" :f I 5001e

. f T , Varit);12,
U. pryJsent

-
1962

NI' 100,03

219.....kAes

-r 1 cern.J

hp: up credit and collect".
, t,It 1' XII! inf.; how to 1,..,ci.de sale should be

on, striping

330



Title REPORT TO CONSUMERS

Author Date Pub.

Publisher Modern Picture Service, 2323 New Hyde park Road, New Hyde Park, NY 11040
available 16mm movie

Teacher or Student Material Student Coat free Length 28 minutes
of charge

Grade Level Secondary/Adult Suggested Time of Use

OBJECTIVES:

SUMM4R1 DESCRIPTION: Examines many facets of retailing including both career
opportunities and consumerism. Using the example of a national chain store, the
film introduces the viewer to the world of retailing both from the point of view
of employee and customer. Interviews with employees show their attitudes toward
their jobs and how they deal with customers. The process of designing clothes
and merchandise testing laboratories are two of the other areas covered briefly.
Career opportunities for women, students, and ethnic minorities are discussed
and interviews with employees are used to highlight various considerations.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title A RESOURCE KIT FOR TEACHING CONSUMER EDUCATION

Author Date Pub. 197O

Publisher Kiplinger Washington EditorrarcuEditocs Parxi ML 20' 82

Te7oher or Student M:terEf:1 Teacher Coat Length_5 packets

Grade Level Secondary St4,7,7ested Time of Use 1 rem.

OBJECTIVES: (1) Each of the five units begins with the statement of a main goal

for the unit; (2) The unit goal in each case ib reinstated as a performance ob-

jective or behavioral objective.

SUMMAR! DESCRIPTION: Presented with a wide range of excitilig materials.. -

cartoons, wall charts, transparencies, forms, quotations, resource lists - -that

can stimulate them to reach new levels of thinking and motivate the students to

raise urgent questions about how effectively they will functicr as workers and

consumers and about what their own lives will be.

AVAILABLE IlSTRUCTL: qA,%/7!,1 41P n.:1:

-630-
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4,3 L::11VccLli:W41:21';,...,rsr N THE MtRKETPIACE

413, tkior Date Pub. ..12A._

Put I. ji in, -3t. MD 2 0782
11111111.1111111

c;r' t r 1 7-,...c.ler 'Th t Lena th 3 packets

_Secnr: 1 I ted Timr, of idee 1 sem.

1.71 ....;re

" ;

.

toe v ue,F that are inherent

!. 4". Lies that are
wt t 3f .t.ement of a

ro .. guideline to the
to 'the. c,..).nponents of

I neoui::nce. Course
tt tWet.! ono

Pub. 1971

t_P ,-3.2 1 0

' Lt Pi 60 pages

, ' t f t1 A? 1 0 hours

, t.. L n,..1.-b1e the itudents to
1 t ( 1 LJ a le to economic compe-

;ley' - lye 1 on cu with information
corsumer; and
his customers'

-.1 ..4* ".. .1.1 ger ,..aternatives can

ivn`, -reef) y relates to
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Title p.w.n.1LING THF; `.-03ONSIFER_

Author Date Pub.
01...11011MIMINWID

Ed 11Ca ti 01141 34 Cquier nelations
Pub Usher J. C. i'ennt.:,, :Ile:po.r.v, Inc., 1301 Avenue of the .hmericsi.:., New York, NY__________.___.4._.........

10019
Teacher or ...;tudent rt.ri.2:. Stivinte t-oet 4,-3.Y.., Length h 1 film.trip

MINN.

Gra2e Leve
.

Secon. Std ted ,t' lire

O5JECTI'L'2"

SUAlk4R:' L.1.35 t help yaun( pLe e how the jobs they might
hold in riLi, or, impoz t-,nt port of i. ervice in the community.

Author

Pr, '1- i; ht. r

Teacher- s int
:rade I, Ail.' j: ,

e rub.

, IL 6007(.

'i.,
31 1pges each

inc hi.ion values to be found in
today's good.7.4, ((') 1n,.112-2, throuch proper Lire; and (3) To
show how intelli-,-ent use of tho:ie purchase:, can bring the most y.:rsonal satisfaction.

SUMMARY Y. includes 9 sets of booklets oi v.irious subjects
includinrt f hion in r4ing old uhe of tableware; kl tenon "how" and "why"
niar.tin with -tr. actual conr.-t.ructior of a kitchen; 3-nor,Alne, pro easy inter-
prets thr, el,',-entr of in tea: of current, 1 trehus; hi.throom
de;;Cl'a.tf..',14; iiinCCUI 4 re J.r.-7-4, U. .e j 0-2:i! eau Lype of material;

fashions; how tc, jr I/ how .o select. floor
-3 ..)4 to so 7t rc .

AVAILABLE A,

d73I



Title 1HE tnKET

Author
r:onsumer Relations

Pub!ieher Spi2rry ,d WItchinson Com n

Teacher or Stuient Material Student

Grade Level St.icon,l4rVColluehitelndult

OBJECTIVES:

Date Pub. ..----.

C E. r Rd. Cincinnati OH 4 41
mm movie

Cost Free Length

Suggested Time of Use

SUMMARY DESCRIPTION:' , color film observing what- not -to -do shopping
hlotts rf c; Lowers through the eyes of a supermarket manager. Reveals
how such ;:no,T,r2 .add to the cost of supermarket operations.

AVAILABLE M4TESIAL AN TE.c:TS:

Title PERSCNI, ECONOMICS IN THE BUSINESS CURRICULUM*
Author H(wvIn oi,:,rmke, Editor Date Pub. 1971

Publisher Joint uzqi on Economic Education 1212 Ave. of Americas, New York,

Crst $2.50 Length 92 pagesTeacher or Stulent .44 p.rf,11,. Teacher

Grade Leval :jecord,Lry Su2geated Time of Use

OBJECTIVES: DesiF,ned. to help teachers include more basic economics and

consumer econorLcs in the existing business curricula.

SUMMARY DESCRIPTIUh, Units on Tools of Analysis, Income, Spending, Using

Credit, Saving, Investing, and Making Economic Decisions As Citizens

AVAILABLE ' -
Pnrsonal 1?:conomics

3:34

Test of Understanding in



Title TEACHING A COURSE IN PERSONAL ECONOMICS

Author James Canfield Date Pub.

Publisher Joint Council on Economic Education, 1212 Ave. of Americas, New York,

sr-rmryt----

Teaoher or Student Material Teacher Cost 42.50 Length 69 pages

Grade Level Secondary Suggested Time of Uee

OBJECTIVES Designed to yelp teachers develop a separate course in consumer
economics.

SUMMARY DESCRIPTION: The Structure of Personal Economics, followed by 22
lessons on such topics as the development of capitalism, the structure and
flow of personal economics, finding a job, consumer spending and borrowing,
saving, insurance, and government's role.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS Test of Understanding in
Personal Economics available sep,rately. Norming data available for this test.

Title TIPS H,M5OCK

Author Date Pub. 19613

F)''!::tler Nation.' Assoctition of Manufacturers, 277 Park Ave., New York,
xY Iu017

Tsaher or Stude f:0;

Cr lie Level Seconadryi,dult

Oav'Et'TIVF...;

Teacher Coat Free Length 1214 pages

Sudgested Time of (lee

SUMMARY ')ESCRIP7 1 Contains a listing of various references and resources
pertaining to t3e rel';ted fields in clothing and grooming, food, health and
leisure, home furnishings, and money management. Each section is accompanied
by an introduction of the various sections covered and a listing of additional
informational resources.

AVAILABLE INS111- '! 4ND' TESTS.:
-634-



Title '11,C FON 'TEXT1,.C.5

Author
Eductional & Consumer itelations

Pubtieher_ J. C. Pennu Ccppany, Inz., 13L,1 ,,venue of the ,,mericast New York,
NY 10019

Teacher or utiet .41.2t,e;ri.a! ;;tuttent enst .43.S0 Leny th I filmstrip
C ter,

Grade Level Sceoll021co31eiJolt.,'Au1t Sz4:; lee ted Tzme of Ode

Date Pub. -------

OBJTCTIVES

SUNAR: 'RIFT: .4 : 11 lustra tea some of the protlems faxed by conswters
providinor T:0 (tender lov:nL care) for the teNtile products in their homes. It
reviews c-ire problems rd their causes; suggests ways for solving them.

1ILABLF IN:7TRUC:1;.;-; P44TLRIAL AN' TS:

Ti Zia TO MARKET, TO Mi.liKLT

Au. hor !rate Pub.egg*.
Consuwer ht Lions

eher :he rr y n rid Hutctlinson Company 101)1 Eas t_Kerlper Hoag., Cincirnatif OH
45241

Telcher or ,:t4, Student Cost Free 1 t h slides

G^Ale Level_ Secondary/ '...'ollealt,e/ Adult ) geeted -f . :de

SUMMARY .,k.SCh I I Shopping know-how for today's consumer. Includes a
suggested publicity relca.se and 12-page guide, "How to Be a better Shopper."

AVAILABLE '`.. ,

-635 -Il M Ars

Leader's Guide



fiats TRADING STAMP INDUSTRY

Author
Consumer Relations

Publisher l'"e Sperry ,ind Hutchinson Company, 3001 East Kemper Road, Cincinnati,
OH qui

Thaoher or Student Material_ Student Coat nee Length Booklets

Date Pub.

Grade Level Secondary/colleKlate/Adul_t Suggested Time of Ues

OBJECTIVES:

SUMMAR! DESCRIPTION: Information on today's trading stamp industry. Included
are authoritative reports, analyses and speeches prepared by independent research
organizations, economists and government specialists; questions and answers about
trading stamps and their place in a competitive economy.

AVAILABLE INSTRUCTOH MATERIAL ANP TESTS:

Title UNDERSTANDING_TODAY'S TEXTILES

Author E.te Pub. JAL...
Educational & Consumer Relations

Publisher J. C. Penney Company, Inc., 1)01 Avenue of the American. _Nee York'

NY 10019
Teaohcr or Student AL.teria7 Student Coat 45.75 Length 1 filmstrip

Grade Level Secondary/Collegiate/Adult SLL:gewt,,i Time of Lee

OBJECTIVE?:

LUMMARY LESCRIPTI9N: Describes generic textile families. Inc:ades cartoons
of textile families, a "textile newsletter° with information to s';ppiement the
unit.

A V4ILA L
; ' .1 :t " in Spa,ish

-636-
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ritte___laucclEmajzgylagrAT
Author Phelps

Publisher Commercial Credit Co. Baltimore MD

Date Pub. 1959

Teacher or Student Material Student Cost Free Length 80 mime

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMN4R7 DE:rhIPT:OPI. pnswers problems of how to use installment credit wisely.

AVAILABLE Iti.'7:RIICT:)1A AN:, TE.'TS.

Tit 1 e WHO PUT THE CON 1N CONSUMER?

A!.thor David Sanford Date Pub. 1972

PO,lisher Livitteitt 386 Park Avenue SouthL New York,,NY 10016

Tea,,her or Stulent r Want e-let_g_tyl. Length 166 pages

C:ade Level Secondardcollegiate/Adult :;14,JPested Time of !lee 1 sem.

("?.72,'CT/VE3

..L01,1RY .',F:.7,,RIPTL,N From children's toys to "harmless" drugs, shows how big
business plays on public weaknesses, current fads, and the consumeet, lake of
factual, precise information in order to sell its products.

4 :i. !ILE IN, A, fl, Tt:

3:',8 "637"



DATA PROCESSI4G
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AN ORIENTATION COURSE OF SUN IN
Tits. DATA PROCESSING OF DISTRIBUTIVE EDUCATION

Author Albert Sternberg Date Pub. 1971
Curriculum Laboratory, Rutgers - The State University

Publisher Building 4103, Kilmer Canvas. New Brunswick, NJ

Teaoher or Student Nateriat loader Cost Free Length, 60 mats

Grade Level

OBJECTIVES:

Adult Suggested Time of Use 1 see.

SUMMARY DESCRIPTION: This book contains general information to give the stu-
dent a basic understanding of date processing in relation to distributive education.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

ritte

Author

Publisher

Teacher or

CLARIFYINgTh&GOMPUTER

Kevin M. McLoughlin_

Fairchild Publications Inc.

Student M .tericl Student

Grade Level SecondarylCollestatelAdult

OBJECTIVES:

Date Pub. 1968

YorCoet;e50Length 2:2":
Suggested Time of Use 1 sea.

SUMMARY DErCRIPTION Covers such subjects as an analysis of the "myths about

computers," the applications of Electronic Data Processing (EDP) for smaller firms;

EDP personnel development; understanding costs and the role of middle management.

Contains a glossary of EDP terms pared to retail-manufacturer management.

AVAILABLE INSTRUcr. " :,F.TAZ. AND TESTS:

340 -639-
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Title MKT Pli We RELATIONS

Author Dale L. Bowman
D. S. Materials Lab

Publisher 1885 Neil Avenue, 115 Townshend Hall. Columbus, OH 43210

Teacher or Student Material Teacher Cost $2.00 Length 20 vanes

Grade Level

OBJECTIVES:

Date Pub.,1973

Adult Suggested Time of Use

SUMMARY DESCRIPTION: The necessary steps in effectively promoting the adult
training poU.ntial in an area including specific public relations ideas for the
D.S. coordinator.

AVAILABLE INSTRUCTOk MATERIAL AND TESTS,

ADULT TRAINING TRANSPARENCY MASTERS

Author, Pate Pub. 1972
D. E. Material Lab

Publisher, 1855 Neil Avenue._ 115 Townshend Hall. ColumbuEl OH 43210

Teacher or Stuient M :grim! Teacher Coat $.50 Icrivth 14 panes

Grade Level ,Oult SuLieatt:i Trm,- of rare

OBJECTIVES

SUMMARY DESCRIP:ION; These overhead transparency masters are part of the
Adult Operations Manual vh1ch may be ordered separately. Good backup in promet.
ing an adult class with business management.

AVAILABLE IN::TRUCY1 4,L7'

-642-
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Title BASIC AMERICAN GOVERLITNL

Author fly E. lalmer, Jr. Date rut'. 1.771
D. L. !aatnrials Lab

Publiher 1885 Neil Avenue. 115 Townshend Hall, Columbus, OH 43210

Teacher or Student Material Teacher Cost $2.00 Length_ 77.1:::ca

Grade Level Semonda Suggested iru of //De

OBJECTIVES:

SUMMARY DESCRIPTION: Designed to pinpoint specific areas of knowledrm cltiteit
to understard the problems of the business community, specifically in the area of
ma.rketin13.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title A BIBLIOGRAPHY OF PERIODICALS

Author G. L. Williams T. S. Jones and J. G. Koeninm: Date Pub.
1). s, tiateri.as Lab

Puh sher_ 18t5Nell.Avenuc., 115 Towashend Nall, Columbusi_ 011 113740

reacher o- Student H.:teria/ Teacher Coat...$.1.00 rqngthamr:-

Grade Leval SLiconaaryiCollegiate Suggeeted Tit-via of UHe

OBJECTIVES: To help D. E. teachers order magazines neceseaz for D. E. clas,:e:-

SUMMARY DESCRIPTTON: listing of 156 magazines which relate to all aspects of
the field of ririsetins. The booklet lists the name of the peri^ii.,7*1., its rice,
publisher, address and how often it is published.

AVAILABLE INSTh'?C',71 MATERIAL AND TESTS:

-643-
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Title BIG BOARD

Author William F. Jabbing and Jimmy G. Koeningor Date Pub. 1223.
D. S. Materials lab

Publisher 1885 Neil Avenue, 115 Townshend Hall, Columbus, OH 43210

Masher or Student Material Teacher Cost $1.00, Length 16 pages

Grade Level Secondary/Adult Suggested Time of Uee

OBJECTIVES:

SUMMARY DESCRIPTION: This introduction to the ideas of the stock market gives
students an opportunity to decide how to spend $100,000 when given periods with
specific economic character. The booklet includes the instructions for the axe
and 6 overhead transparencies showing how prices fluctuate.

AVAILABLE INSTRUCTOR MATERIAL AND 1ESTS:'

Title BULLETIN BOARI POE D.E.

Author Karen Kitsteiner Data Pub. 1970
D. E. Materials Lab

Publisher 1865 Neil Avenue, 11. Townshend. Hall, Columbus, OH 43210

Teci,??1r:. or Stu lent :4.-terial Teacher Coat $3.00 Length__
Grade Level Sc3rsary

OBJECTIVE'S:

Suggested Time of (Joe

SUMMANI DESCH:PTION: A manual of bulletin board layouts specificall.y for D.E.

A ; Ai?ABLE I v :71 r4L, AN TEL:T:7:

-644-4



Tit1e BULLETIN BOARDSs MEET OUR DECA WINNERS 11/611a.

Author Cathy Ashmore Date Pub. 1973
D. E. Materials Lab

Publieher11315 Neil Avenue, 115Townshend Hall, Columbus, OH 43210

Teacher or Student MateriaZ Teacher Cost $1.00 Length 37 pages

Grads Level

OBJECTIVES:

Secondary Suggested Time of Use

SUMMARY DESCRIPTION This is a collection of illustrations and signs which
could be used on a bulletin board or display window to announce either entries

or winners in DEC competition. It includes materials for all competitive events

and comes packed in a file folder for handy storage.

AVAILABLE INSTRUCTOR M4TERIAL AND TESTS,

Title A COLLECTION OF OVERHEAD TRANSPARENCY ORIGINALS FOR D.E. - I

Author_ Dte Pub. 1967
D. E. Materials Lab

Publisher 1885 Neil Avenue& 115_Townshend Hall. Columbus, OH 43210

Teacher or Student M .,61,1.27. Teacher 'rya t...E.00 Length 80 pages

Grade Level

OBJECTIVES:

Secondary e ted Time of Use

SUMMARY DESCRIPTION: Transparency originals (black and white images) are

assembled into one packet. These include six subject areas commonly covered in

D.E. These originals are easily made into transparencies.

AVAILABLE IN5TP"'",* 4N:.; TEtTS.

-645-



Title A COLLECTION OF OVERHEAD TRANSPARENCY OBIUNA1.4 FOR D.E. - II

Author Date Pub. 1968

D. E. Materials Lab
Publisher 1885 Neil AvenueL 115 Townshend Hall, Columbus, OH 43210

Teacher or Student Material Teacher Coat $1.50 Length 45 pages

Grade Level Secondary Suggested Time of (Jae

OBJECTIVES:

SUMMARY DESCRIPTION: This series includes 45 black and white woriginale in

the following areas: buying fundamentals, business location, business organization,

and personal budgeting.

AVAILABL, IN5THTOR MATERIAL AND TESTSf

Tit /a CURRICULUM GUIDELINES FOR DISTRIBUTIVE EDUCATION

Author James D. 6!-:iter Date Pub. 1970
D. E. Y.aternls Lab

Pub 11.e ner 18o5 Neil Aitintya 115 Tovnishend Hall, Columbus, OH 43210

Teacher or Student jga.cher

Grade Level Sem :dart

OBJECTIVES

Cost $2.00 Length 97 pa ges

1111.

Suggested Time of Uee

SUMAIA ES t'i ON: This curriculum outline places major emphasis on ftutda..

mentat, application, of marketing principles. It includes curriculum for the

Dir 7,1..1H/five Education program and tha Junior-Senior program.

AVAILABLE k,

..346



?titts 4DIRECIDBLIZIOKEZINGAND TEAD,5sIXILTTon , .

Author Bob Burls Date Puh..126,21_
D. E. Materials Lab

Publisher 1885 Neil Avenue, 115 Townshend Hall. Columbus, OH 43210

Teacher or Student Material_ Teacher Coat_1.2.00 Length_h5 paras

Grade Level SecondaryjCollefiate /Adult Suggeeted Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A listing of sources of nerchandise and irdnstry
mation in the distributive field.

AVAILABLE INSTRUCTOR MATERIAL AND TETTS:

Ti t le DISTRIBUTIVE EDUCATION

Author Date Pub.

Publisher Colonial Films, Inc., 752 Spring Street, Atlanta, GA 30308 4.0

Teacher or Student M.,ter I2/ Student costg_40.00 Length 82 t.ransnarmcies

Grade Level Secondary

OBJECTIVES:

S41-eased Time of Ude

SUMMARY DESCRIPTI0N Transparencies on the following areass Good Grooming,

Orientation to D.E., Job Application and Job Interviews Basic Salesma:iship and

D.E.C.A.

AVAILABLE INSTRL!°T P.;.EPlilL AND TET::f

C4791.1(447.,



!Ms DISTRIBUTIVE EDUCATION

Author Date Pub.
NEMIIND

D. C. A. Educational Products, Inc.
OWI

Publisher 4865 Stenton Avenue_, Philadelphia, PA 19144

Nadi's,. or Student Material Teacher Cost $207.60 Length 36 transparencies

Grade Level Secondary/Adult Suggeeted Time of Uae

OBJECTIVES:

SUMMARY DESCRIPTION: Thirty-six multi-colored transparencies and overlays ins
display, merchandising math, marketing channels, advertising, packaging, etc.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS

Title D.E. GUIDELINES MR TRAINING PLANS

Author Date Pub.12U_
D. E. Materials Lab

Pub lieeher 1885 eil Avenue, iiijownshend Hall, Columbus, OH 43210

Teacher or Student ?,teri21 Teacher Coot $3.00 Length 105 Pages

Grade Level Secondary Sujgeeted 7.me of Uee

OBJECTIVES:

SUMMARY GESCRic 'ION: Twenty-two sample training plans are given in training
plan form to serve as a guideline for D.E. coordinators. The guidelines are not
complete in the sense that each individual student may vary in his job assignments.
The final plan is, of course, a culmination of effort involving the stuaent, coor-
din.tor, and employer. These guidelines are invalurible to the coordinator who is
establishing the il-important individual job training plans.

AVA':TABLE k!4"/-,RrAL AND TE:7-15:

_648_



rittm THE D.E. STORY

Author Date Pub. 1971
D. E. Materials Lab

Publisher 1885 Neil Avenue, 115 Townshend Hall, Columbus, OH 43210
40 slides

Tot:Ater or Student Material Teacher Cost $10.00 Length with tape

Grade Level Secondary

OBJECTIVES:

Suggested Time of Use

SUMMARY DESCRIPTION: Explains the concept of D.E. showing students on the job,
explains job duties, attempts to answer all questions concerning the classroom-
job training concept.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS.:

Title DISTRIBUTIVE EDUCATION TRAINING GUIDES

Author Hi.ines and Tedder Date Pub. 1963

Publisher South-Western Publishing Co.,1101 Madison Road, Cincinnati, OH 45227

Teacher or Student eri Student Coat $2.79 Length 202 pages

Grade Level Secondary Jgeuted Time of Ude

OBJECTIVES: To relate classroom instruction more meaningfully to each trainee

on his job.

SUMMARY DESCRIPTION: One hundred training guides are included in this manual

to provide individual instruction for cooperative trainees. This series of assign-
ment sheets will encourage each trainee to think of his training station as an
extension of the classroom.

AVAILABLE r.11: Teacher's Fanual

C419
-649-



Title DISTRIBUTIVE EDUCATION WORK-EXPER1ENCEAMCAL.

Author P. A. Carlo, D. H. Murphy and W. R. Scott Date Pub. 1970

Publisher Delmar Publishers, Mountainview Avenue4 Altany. NY 12205

Teacher or Student Material Student Cost $3.15 Length 220 pages

Grade Level Secondary Suggested Time of Use 40 weeks

OBJECTIVES: To present numercus opportunities to relate the students actual
on-the-job activities with classroom instruction.

SUMMARY DESCRIPTION: Takes the trainee from the first days in the program
through the complete school year, providing those units of instruction and records
which are necessary to accomplish goals of the work experience. There are 40
units. Specially designed forms and letters are included in the Appendix to
assist the coordinator in initiating the work-experience program.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor's Guide ($ .50)

Title FILMS FOR DISTRIBUTIVE EDUCATION

Author Date Pub. 1965
Instructional Materials Services

Publisher Division of Extension, The University of Texas, Austin, TX 18212

Teacher or Student h..teri-z1 Teacher Cost Length 70 MACS

Grade Level Secondary /Collegiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTi.)N. Provides the teacher with a list of films for teaching
Distributive Education in every subject area.

AVAILABLE -ti.STRU' rAL ird TESTS:

-650- 3 5°



Ti t 1. A GUIDE FOR

Author Date Pub.
Consumer Relations

Publisher The S and Hutchinson Compa 00 East Kemper Road, CincinnatiAL

Teacher or Student Material Student
OH

Cost Fie Length 25.jpages

Grade Level Secondary /Collegiate /Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Written to help membership chairmen recruit new members
and help them become active; and to stimulate active participation on the part of
every member. It contains step-by-step directions for examining present member-
ship, setting a campaign goal, and suggests some practical ways to achieve it.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title GUIDELINES FOR STUDENT TEACHERS

Author Evejil, Barnes Date Pub. 1972
D. E. Yiterills Lab

Pub Lieher 1881Ne..1 AvenuelILLTownshend Hall, Columbus. OH 43210

Teacher or St....denr Teacher Coat4.50 Length 13 papas

Grade Leve 1 Secondar Suggested Time of Ude

OBJECTIVES:

SUMMARY DESCRIPTI).V. A guideline of activities for student teachers which is
designed for preparation for all the activities they should be involved in during
the student teaching of Distributive Education. It is written in evaluation form
which may be filled out by the cooperating teacher or merely used for discussion
purposes.

AVAILABLE rt.' .VIT A. ANC TE:;'TS :
r?r
td.I.a11. _651.



ri t

Author

Pubiisher

reaaher

John A. .b eauwnt
..3tr.3.31 Bus..ne Adr,l.r.i.;:tr,A.tion

r

or StLient "ioth

Grade Leve:

OBJECT: V E

SUMM4R "
consUl*.tt:
curr,:w. t .

Ti t Z

Au t h

P r

St/14E4,4r Y
with
orier,ta
fCLr.i ,,

Date Pub. 1968

20402

C,- t Tzree Length 4 pages

6.1 LM ;f Uee

i r,.1 crh a r d adult; individualized
,.tt) ,:r..:1 dibserninatien of

;

r )

ri

late Pub. 1966

p 3H 43210

; ; ; 17 pages

e 8 hours

r, iv wor'e 'book fr s tude ntz. 4-o acquaint them
t. hr SwA-loments greatly teacher

i't lid into unit: az., advertising, layout,



Mt* LIBRARY R D.E.

Author Jef Homr l Date Pub.
D. E. Materials Lab,

Publisher ittlftil Avenile, 115 Townshelid 11al3,. columbusADLAR12........._

reaoher or .;tudent N;.terial Teacher Cost $2.00 Length 34 pages

Grade Level SeconcL&CollegiateAdult Suggested Time of Use

OBJECTIVES

SUMMARY DES(:RIPTICN: A current listing of books in marketing and distribution.
It is current and includes paperback selections.

AVAILABLE I ro A.%!."; Tc

Title EYBk;RS'rliP liDBOOK

Author thlte Fob.
Consumer Relations

Pub Usher The Sperry and Hutchinson Company, t:ast Kemper Road, Cincinnati,_.
Tsalher or Sr t r _Student :o a t_. Free. i ength

Grade Luvel_ Sec9nclary/Colleja te/Actult___ j, ce !iv e

OBJECTIVES

OWIIIIIMMS111.11..111

SUMMARY DES.7RIPTIO,. An organization leader's guide to successful fund raising
for ways and means chairmen. Detailed discussion of proven methods for planning
exciting, effective projects.

AVAILABLE

3s3-653-



title THE NEWSPAPER AS A 1FACHINC 1,1/ICE

Author Date Pub., 1967
I. E. Materials Lab

PubLieher 1885 Neil Avenue, 115, Tatrnshend Hall, Columbus, OH 43210

Teaoher or Student Material Teacher Cost $2.00 Length 31 rages

Grade Level Secondary Suggested Time of Use 12 hours

OBJECTIVES:

SUMMARY l'ES,RIPTrON Several unique approaches to using the newspaper in
teaching such Distributive Education mitts as: applying for a job, advertising,
business communications, display, etc.

Title OHIO Df:',CIA'S NUMEER ONE

AL4t %tor

AN :EATS:

Date Pub. 1973
D. E. Lab

Colum_uu.1., OH

70 slides
Tea.;,e. or ..'t L. !en,- :; 7 Teacher t $15.00 Length with tape

errata love'_ SPr-ndary_ _

OBJECT. Vt3:

.c.:141,4APY

:.on.terence.

..r,...dted 'June of Use

Explains in detail the events at Ohio's Fall Delegates

-654-
.7,54



Nets
Author

Publisher

Teacher or

Date Pub. 1973

D. E. Materials Lab
1885 Neil Avenue& 115 Townskend Columbus. OH 43210

bo slides
Student Material, Teacher Colt $15.00 Length with tape

Grade LeveZec Suggested T;nre of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Explains the state competitive events and gives a coon.
dinator material to motivate a group of students as they begin to think about
state competition. Also proves to be good public relations material for showing
to parents, business people or for recruiting.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Tit!. FiNgicTS FOR JUNIOR STUDENTS

Author Ronald Haman
D. E. Materials lab

Publisher...Ito...Loa Avenue, 115 Townshend Hall, Coluraluc, pH AMU)

Date Pub., 1971

Teacher or Studc:nt M .te: ia/ _Stacher i,/at_ego Length 39 pages

Grade Level Secordary eared Time of Use

OBJECTIVES:

SUMMARY EESCRITTIor Ten group projects are outlined for Junior Distributive
Education students. Student work forms are included along with explanations for
the teacher.

L AV

td4
r- -655

/c/



Author Date Pub.
Consumer Relations

Pubtieher The Sperry and Hutchinson Commanv. 1003 East_ Heater Road& Cinc&Dn'tt,
OH 45241

VINNOMMID

011111111010

Teacher or Student Material ,student Cost Free Length

Grade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A step-by-step guide to the effective use of cormunica-
tions media. Prepared especially for those in charge of publicising the activities
of their organization.

AVAILABLE INS:RL'CT(.;:i MpITERIAL AN: TESTS:

A SELECTED, ANNOTATED BIBLIOGRAPHY
Ti t AND_DLSILIBUTIVE _aUQATIQN

Au r her Kenneth E. kNerard Date Pub., 1969

Puf- Honer Trtnten S4; +.e College. TrentSni

Tercher or Stu 1.,-* .7ost Lang th_ajain......

Cr Ade A ql I _se -or..;:-.a/Coller.late/Adult Suggested Time of Ues

03.11i'7

PPM h Y DES,711`P:% 144 A bibliography of indexes, general and special, general
resoIrch sources in education, selected miscellaneous references, general selected
per 1,),..14.cals in profes-ional business and distributive education, yearbooks, and
mon, traphys, micrt film studies.

. 4N: l'ICTS.

-656- r-



Title iSIMUL6TIONS AND GAMES

Author Jimmr G. Koeninmer Date Pub. 1972

D. E. Materials Lab
Publisher 1885 Neil Avenue, 115 Townshend Hall, Columbus, OH 43210

Teacher or Student Material Teacher Cost MOO Length_n_peAss

Grads Level Secondary Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A basic guide to marketing and business oriented gimes.
The manual explains the game and lists the name and address of the source and price.

AVAILABLE' INSTRUCTOR MATERIAL AND TtSTS:

Title SUGGLSTED PROGRAM OF STUDY FOR THE TWO YEAR RICH SCHOOL D.E. PROGRAM

Author Date Pub. 1967
D. E. Materials Lab

Publisher 1885 Neil Avenue, 115 Townshend Halik_columbuft_OH 43210

Teacher cr Student M.ter:al Teacher Coet_12.00 Length 21 vanes

Grade Level Secondary

OBJECTIVES:

Sugjeaced Time of Uae

SUMMARY DF,SCRtPTION.' A program of study developed to be used in the junior
and senior year D.E. Topic areas are dealt with on a general basis with important
sub-topics listed.

AVAILABLE IN.PT1 RliL

dr, 1,3,7 -.657.-



Title SHIRTY -HOUR TRAINING PROGRAM

Author James H. Casey and Raven H. MacFarlane Date Pub. 1972
D. B. Materials lab

Pubtiehor 1885 Neil Avenue., 115 TowAshe_nd Hall, Co 1 umbu5, OH 43210

Teacher or Student Material Teacher Cost $1.00 Length, 42 rages

Grade Level Secindary Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTIoN : A training program devised to /map the student make
necessary adjustments to the world of work.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Tit:e TOLEDO TITLE SLIDES

Autin, Date Pub. 1971
Di; E0 t,.rials lab

Puttiaher 1685 Neil :venue, 115 Townshend Hall, Columbus, OH 43210

Te 7 ,r or St-,!,,-. ..1.;17. Teacher Coe t_15.2_00 Length 20 slides

Gr,:de 7.eveZ - -ondaaar

0.7,..Er7IVES'

Sujjeoted Tine of Use

:,ES . Developed by the Toledo Public Schools as a D.E. pro..
rotinnal slide prezenti'don.

A " 4 .A N

-65b-
S..d



ritte TRAINING FILM PROFILES

Author Date Pub. 1972

Publisher Olympic Film Services it! West 22 Street, New York, NY 10011

?sachet or Student Material Te:...chfir Coat Length 15 pages

Grade Levet Secondary /Co) oil.it .::14;yeeted Time of Uee

OBJECTIVES:

SUMMARY DESCRIPTION: A cat,:: e z. cr: f or j ida nee D human relations, 'business
administration, labor? Saie-Bill& :16hr; tC

AVAILABLE INSTRUCTk.::-

Title UNIPAC D.I.:iTRED',.; T-LIJC

Author Ira Mart-ell
D. E. Matert,a_is

Pub Zieher_qUatil

Date Pub. 1971

OH 43210

Teacher or Student -, s 1.50 Length 26 pages

Grade Level

ONECTIVES:

Tame of (lee 4 hours

SUMMARY DESCRIPTI9N. a ri individui_i aacKa tre of 4 lessons designed to
give a basic understanding or I.; trIbLi .2; tj 0 r, '36 fore a high school student
decides to enroll in the proza.:,?.. c.. pre-tvit, post-test, and practice
exercises for each sect.io:,.

AVAILABLE IN:T.re:I.":7

471tZ41
iitoe.Aur



Title ,WAYS AND MEW HANDBOOK

Author Date Pub. 1964
Consumer Relations

Publisher The Sperry 4nd Hutchinaon Company, 3003 East Kemper Road, Cincinnati
OH 45241

Teacher or Student Material Both Coat Free Length

Grade Level Second-ry/CollegiateAdult. Suggested Time of Use

OBJECTIVES:

SUMN4RY DESCRIPTION : A complete and practical guide to successful fund raising
for ways and means chairmen. Detailed discussion of proven methods for planning
exciting, effective projects.

AVAILABLE INSTR::CTOR TERIAL AND TE..-7,TS:

Tit'. YOU BE THE JUDGE: DISPLAY

Author Jimmy G. Koeninfor Date Pub. 1973
D. E. Materials LkLb

Pub a he r 115 Townshend Hall, Columbus, OH 0210

Teacher or Stu lent t ;7, Teacher Coat Sis.G0 Length 35 slides

Leve: Sec tf 3.a.r7 ru.7.:eeted me of Use +6 hoard

OBJECTIVES:

SUMMARY L;ESrR:;:1-?,

114:LABLE :V:.

Features all types of display- -both exterior aid interior.



Title YOU J THE

Author Jir,:av G., Koc.n:n;--... D -to Pub. 1973
D. E. Mar);.rlals

Publisher 18b5 71 1 3. OH 1+3210
5 slides

Teacher or 2,2 Length 22 pages

Grade Level

Student ,M,,+ eri x_

OBJECTIVES: (1) Sitrl' n

cessfully$ and (2) ::: vas 1,

poor display.

SLINK 4RY
packet inelu,les
handout ratina
slides of displ-,7

of the compordi-e sc

AVAILABLE IN.: T. :*

4;1

,7",,,y of Use 10 hours

41. In DECK competition silo-

t quAities of a good and a

of display, this
aisplay, student

event), five 35mu
01:5' 7%ead transparencies
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Ti t t BUSINESS AND ITS ENVIRONMENT

Author ScottWalton Date Pub. 1966

Publish*? The Macmillan Co., New York, NY

Macaws or Student Material Student Cost Length 654,pars
Grads Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

4111111INMIPEN,

SUMN4RY DESCRIPTION: Contents include: Business and its Economic Environment;
The Social Environment of Business; Examination of Constitutional Laws, Government
Agencies and Officials; and Business and its Environment in The Future.

AVAILABLE INSTRUCTOR MATERIAL AND TEST?:

Tit/. BASIC ECONOMICS

Author Thomas J. Hailstones Date Pub. 1972
Publisher South-Western Publishing Co., 5101 Madison Road, Cincinnati,_OH 4522?

Teacher or Student td..terial Stuf'ent cost $10.00 Length 672 Names

Grade Level Collegiate Sugsteated Time of Use 1 sem.

OBJECTIVES:

SUMMARY riESt7FIPTION: Includes: The Nature and Scope of Economics; Process of
Economizing; Our Free Enterprise Economic Sys tern; Our Income System; Money, Credit,
and Banking; Production, Income, and Employment; and business Fluctuations.

AVAILABLE IN
Workbook ($3.05)

-662-
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Title CAS3 AD

Author Jays Dues:I1Nrry antae Pnstori Date Pub., 1960
Educational Book Division

Pubtisher Prentice-Hall' EngleNo:).1 Ciiffc, NJ o7t) 39.

Teacher or Student M.Iteriai Student C,,a,.41.4,,0 Length 195 _pages

Grade Level C011-10.11.te .3t.43.-0--e.ted Time of Uae

OBJECTIVES,:

SUM144RY varicty 3t'1--..tions to which the con-
cepts a.nd teel:niques k ty atp11ed.e mphasis is
upon the emplY):Tinent, ; ''..ote be nei n ,-...b:tx--.),ct form in text-
book readingz-, ): E..:,nomic policies to deal
with current pro-pier-LI,

AVAILABLE

Title

Author r R. ,,

_
Date rub. 1966

Ion.7 t¼ 792 zes

f 'Joe 1. sem.

SUMYARY rp7.1' S. The cru-ial tcplo o ey-mo:ric ;-rowth in the overall
selection of copths -,onziner,tte czre has 1.4:y. cie to include only those
vb5,:h have sirtnifica,1: he .,1 f.01 employn.ent and
aliocati re e: ic Limey°

A VAILA1:: I for ac.:.:.-ients

Atow.rs



ritt. ECONOMICS FOR DISTRIBUTIVE EDUCATION

Author Jack Strietelmeier Date Pub., 1969
D. E. Materials Lab

Publisher 1885 Neil Avenue, 116 Townshend Hall. Columbus, OH 43210

Teacher or Student Material Teacher Cost $2.00, Length 46 pages

Grade Level Secondary Suggeeted Time of Use 9 -19 hours

OBJECTIVES:

SUMMARY DESCRIPTION: Basic introduction to the study of economics. The emphasis
is on the economic functions as they affect marketing and distribution. Supply and
demand, prices, production and basic concepts are explored. A comparison of eco-
nomic systems and how they influence and affect distribution is included.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title ECONOMICS IN THE BUSINESS CURRICULUM

Author George L. Fersh, et. Al. Date Pub. 1972
Joint you ri= on Economic Education

Publisher 1212 Avenue of the Americas, New York, NY 1u036

Teacher or Student M,terial Teacher Cost $2.50 Length 94 pages

Grade Level Seconaaryjbollegiate Suggested 71me of Use

OBeiECTI;ES: To ,Lid business teachers in including more economics in their
curricula.

SUMMARY DESCRIPTION; Twenty articles on such topics as The Emerging Role of
the Business Teacher in Economic Education, Economic Concepts for Understanding
Everyday Business Activities, and Teaching Economic Concepts in Consumer Esonomics.

.;;" "4 TRIAL AND TESTS:,

-664-;:cri



Title ECONOMICS IN THE al.IRICULLIN

Author J. Calde_rwood, Jt D. I.,w3mnce. andJ. E. Maher Date Pub. 1970

Publisher John Wiley -3.nd Son!._, New York, NY

Teacher or Student M2terial Teacher Coat Length 221 pages

Grade Level Ser..ondary/Col!giat,... Suggeeted Time of Uee

OBJECTIVES:

SUKAPIRY DESCRIPTION: Discusses economic ideas and concepts and grade placement
of economic concepts.

AVAILABLE IN34"R;,'CTCI %!4:YRI/L AN.. TE:7TE,

Tit10 ECONOMICS PRINCIPLES A ND A PPLIC,';'! IONS

Author John KennejLan-i Arthur Olsen Date Pub. 1972

PO:Haller South-Western Publishing Co., 5101 Madison Road, Cincinnati, OH 45227

Teacher or ,tine t ! Student Co e t_17.04 Length 611 pages

Jrade Level Secondary Suggeeted Time of Uee

OBJECTIVES:

SUMMARY DESCA Relate: economic principles to current social phenomena
and provides students with a bread-based undenItaneirg of the American economic
system. Sections on price determination; dis;.x.ibution of national income; money
and banking; ecomic ,rowtn anc, stability; fiscal ly...Licy.

AVAILAM'r L IAA.* tUl is anti Ap^,lications
(2.:12), c; 1 xfaiirt ' on ($ .40), a nd. Trninsvi -en( les (50 r $11 C.00 ).
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ri t

Author Elizabeth E. Bailey
Lexington Books, D. C. Heath and Company

Publisher 125 Spring Street. Lexington, MA 02173

Date Pub. ---.....

Teacher or Student Materia1 Student Coat $15.00 Length 192 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES:,

SUMM4RY DESCRIPTION: The models in this study demonstrate why regulatory con-
straints can cause unwanted economic incentives and at the same time support the
view that some forms of regulation cause more harm than good. The study concerns
itself with the extension of traditional economic theory of the firm to include
regulatory constraint on the firm's behavior and analysis of the effects of regu-
lation. It provides an important link between literature on regulation of in-
dustry which is purely theoretical and that which strictly is issue- or company-
oriented.

AVAILABLE IN3TRUCTCR MATERIAL AND TESTS:

Title EST1NIATING ECONOMIC CAPACITY

Author Gift Date Pub. 1968

Pub ;ieher PressofLanimalsys_kas

Teacher er Student M.terial Student Cost $1,00 Length 70 rens

Orals Le:,e1 Secor.dult Suggested Time of Uee

oporE7rrE.;.

SI.,"44t1R7 DES,. Pi ti, The author develops a conceptual framework within which
a meaningful internretation of these many definitions and measures of productive
c,Ipaciti can be mar!e.

",414L«: '. FIPIL ANLI



Title THE EVOLUTION OF ECOrOMIC THOKUT

Author W. E. Kuhn Date Pub. 1970

Publisher South-Western Publishing Co., 5101 Madison Road, Cincinnati, OH 45227

Teacher or Student Material Student Cost $10.20 Length 451 as
Grade Level Collegiate Suggested Time of Use 1 se.

OBJECTIVES:

SUMN4RY DESCRIPTION: The value and distribution theory, macroeconomics, com-

plementary avenues of theoretical advance, retrospect and prospect. Designed to

acquaint students with the theorists who have exerted a strong influence on (too

namics as a body of scientifical2y developed propositions.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor's Manual and Exam-

ination Questions

Title FREE MEN AND FREE MARKETS

Author Robert Theobald

Publisher Doubleday, New York, NY

Date Pub .196,5__

1=111110.

Teacher or Stu,i2nr M., .t, ri...17 Student (..'opti .95 Length 17 ages

Grade Level

OBJECTIV,'S.

Tim,: of Use

SUMMARY DESCR IP :ION it view of today's technological society and the problems

of abundance, automation, and f,iling dec.L.nd.

AVAILABLE I', 1

-667-



Title THE NEW INFIATIONs CAUSES. EFFECTS. CURES

Author G. L. Bach Date Pub., 1973

Publisher Brown University Press, 129 Waterman Street._ Providence, RI 02912

?saoher or Student Material Student Coat g.00 Length 103 ;ages

Grads Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES: To enable the reader to understand the special nature of today's
inflation and to help him to cope with it.

SUMMARY DESCRIPTION: In nontechnical terms defines inflation, shows how the
effects of today's inflation differ from those of previous inflations, indicates
the probable future trends of inflations, and considers solutions to the problem
of inflation in a democratic society.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Tit:3 STATISTICAL TECHNIQUES IN BUSINESS AND ECONOMICS

Author Robert D. Eason Date Pub. 1970

Publisher_yi&lard D. Irwi.nlrionel
Teacher or Student u .teri Student Cost pages

Grad.; Level6,jktdag--
OBJECTIVES:

Suggeeted Time of Ud8 1 Mu

S;/%01 4 QY :,ESCh:F-ION This book discussezi role of statistical methods,

col ',?rttrin of bu5...1r.ess and economic data, presentation of data, frequency CA-
tr: eac;u2T: s of central tendency, reasur3s of dispersion and skewness,

a n.rvey of probability concept;,, probability distributions, an introduction to
spine methods, Farting and Gampling distributions, te3ts of hypothe es, and
sr Irtroduction to doc:r-ion making under uncertainty, etc.

A'vArY ABLE :t. 'g ", L; !,1L 4V1' Tests



T We TEACHING A COURSE IN PERSONAL ECONOMICS

Assthor, James Canfield
Joint Council on Economic Education

Pub Liehar 1212 Avenue of the Americas: New York, NY 10036

Data Pleb. 1971

Teacher or Student Material Teacher Cost Free Length 60 pages

Grade Level Secondary Suggested Time of Use

OBJECTIVES:

SUMMARY DESrSIPTION: Curriculum for high school consumer economics.

AVAILABLE INSTRUCTOR MATERIAL AND TE,';'TS:

.011111.1110

Ti t te TEACHING PERSONAL ECONOMICS IN THE BUSINF:7r: EAR: \ TION CURHICUIBM

Author Date Pub. 1971
Joint Council on Economic Education

Pubtieher 1212 Avenue of the Aileric21, New yoriaa1(,r11.%)

Teacher or Student .49 t..rii:,_Teacher rust Flee Length 82 pages

Grade Level Secondary .cuk4.etited 7ime of Ume

OBJECTIVES:

SUMMARY DESrFIPTION: "Recipe book" for curriculti2 f:uggestions for teaching
personal economicr!. Education asout business and edi.cAtion for business.

AVAILABLE I N ' t L Discussion
Gui,:e and Tests.
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Title ECOLOGY

Allth°11%11110MMIZMILLAIJIWUMImmwm......mmmir
D. E. Materials Lab

Publisher 18b5 Neil Avenue, 115 Townshend Hall, Columbus, OH 43210

Date Pub. 1972

"ID

Teacher or Student Material Teacher Coetpta Length 31 pages

Grade Level Seconc iarz Suggested now of Use 10 hours

OBJECTIVES: To structure an environmentally aware citizen.

SUMN4RT DESCRIPTION: A teaching outline with the objective of incorporating
outside projects to acquaint students with ecologiml problems in their own com-
munity. Several related films are listed as well as many printed references.

AVAILABLE INS:Ri;i7t: I AL AN: TESTS; Polut.ion quiz

ritla HCW 10 M,Ki. ECOIOGI WORK FOR YOU

Author David Finto Date Pub. 1972

Pub/ieher Chain Str.n. Pahlisninz j_..3orr., 2 Park Avennet New York, NY 1U,16

Teichcr or Stale.:* Student C.7 a r $.4.rf, r e ng t h 160 gages

Crade Level! SeconuAry/ColleAatebdult md Use 1 .)es.

SUNNARY DESCRI.TIZiN. Examines the controversial ecological issues from the
point of view of the retailer, who is often ca.ueht ...n the midule of c&n;umer atti-
tudes and problems affecting na.nufacturers environmentalicts alike. Shows
how these problems aptly to retailing and wnat can be done by the retailer about
them. F:,.; using or. such areas as detergents, packaging of beer, soft drinks,
perisnables, and ;rivate-label products; and recycling2 the author analy3-s each
issue and recommend::' pro -,rams that can be followed to cope with it. In les

appendioes or environmental agencies and trade associations, and a glossary of terms.

AVAILABLE .7,1 4N1'

-670-
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Tine
Author Date Pub.

Publisher ITT Educational Publishing, 4300 Vest 62 Street, Indianapolis, IN 46206

Teacher or Student Material Student Coat $5.02 Length 200 pages.

Grade Level Collegiate/Adult Suggested Time of Use 1 seas.

OBJECTIVES:

SUMMARY DESCRIPTION: Speechpover, salesmanship, and telephone techrigiles for
today's executive.

AVAILABLE INSTRE-CTO!, .if4IERIAL 4 N2 TESTS

iitiq :XECUTIVE r"CAviNVLS

Author Cate et

Publisher ITT E..!.u-zational PubliGning 430C b*-2 Street, IndiarcAT ills, IN 46206

Teacher .1r Student M.terial Student Leng ?Cr.;

Grade Level Collegl-ite/Actult 7im., of

OBJFCTIVES:

...*91110M

SUMMARY f;ESCRIPTION: Leadership and memory trust .1ri- for today's .executive.

AVAILABLE IN ' t ! /1 VI' :

-671.-
374



Titts EXECUTIVE ,

Author Date Pub.

Publisher ITT EducatioN.,:. Publishing, 4300 West 62 Street, Indianapolis, IN 116206

teaoher or Student Material Student Cost $5.02. Length. 200 paps

Grade Leoel Collegiate /Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION:' Wardrobe and morning for today's executive.

AVAILABLE INSTRUCTGR MATERIAL AN TESTS:

ritle EXECUTTVE LEArcasHIP

Author Nathan Axelrod Date Pub.

Publisher ITT Educational Publishing, 4300 West 62 Street. Indianapolis. 206

Teacher or Student 4! :7 Student Coat $4.50 Length

Grade Level SecondarilCollefiatehdult Suggested Time of Use I sea.

OBJECTIVES:

SUMMARY DEECR Written for the student or junior executive in the
merchandising, advertising, and business management fields.

AVAILABLE .N377-eU AND TE:'Tr:: Teacher's Manual ($5.00)

-672- ,4"75



Title

Author

y'<`11 T'1

Date Pub.

Publisher IlT EaUCationil Publitihing4 4300 West 62 Street, Indianapolis, IN 46206

Teacher or Stu icit Materi.li Student Coat $.02 Length 200 pages

Grade Level CollerriateAdult Suggeated Time of Use 1 see.

OBJECTIVES:

SUMMARY LES,713 i PT I z'N Developing the mind and body for today''s executive.

AVAILABLE 1 TEFL: TS:

TitZe LEiDi-- ;1? T:<

Author
D. E. -is

Date Pub. 1922

Publisher 11-',b5 vf Townshend Hall, Colurnbus, OH 43210

Teacher or ts

Grade UV,: (hi

OBJECTIVE::

Teacher Coe t 42.00 Length81aela__
:.,u,ge.ted Time (-)f Joe 16 hours

SUMMARY IF.IT')v Suservi:iory skills are stressed in a furotional outline
discussing quo.litie,; of 7. lea.der, workinr7 with people, and efficiency as it applies
to leaderships

AVAILABLE TRL'T,';'

376
-673-





title
Author .nth

APPLYING FOR A JOB

Data Pub. 1968

Publiher The Interstate Printers and Publishers, Danville, IL

reacher or Student Material Student Cost

Grade Level Secondary

Length file cards

Suggested Time of Use

OBJECTIVES: To allow the student to teach himself some of the fundamentals of
applying for a job.

SUMMARY DESCRIPTION: This self-study guide for students is a set of questions
relating to applying for a job.

AVAILABLE INSTRUCTOR MATERIAL AND T::STS:

Title THE DISCIPLINARY INTERVIEW

Author John D. Staley Date Pub. 1965

Publisher American Management Association, 135 West 50 Street, New York, NY 10020

Teacher or Student M.tcri.zt Student Coat Length 1 record

Grade Levet Secondary Suggeeted Time of Ude

OBJECTIVES:

SUMMARY DESCRIPTION; This record demonstrates how toe
know what the rules are and why they exist; 2) assure that
3) inform employees what the performance standards are and
and 14.) follow-up consistently to insure that employees are
rules.

AVAILABLE INSTPUCTi A Miv:ERIAL AND TEST;;

-674 -
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Title k.e'4ECrIVE 111.

Author Date Pub. 1963

Publisher American ManaF-ement Association, 135 West 50 Street, New York, NY 10020

Teaoher or Student M,;terial Stadent Cost $7.,30 Length_

Grade Level SecondardrollegiateAdult Sugqetited Time c, f Uae

N3JECTI V E.;

SUMNeiR .7. s :PT' N . Face-to-face communications 9 employmeat interviewing,
orientation and traininp, order giving, discipline, wage and salary policies, and
written remmvnica tionn.

ilVAILABLE ErSTRUCT- m4TE5:,-!: ANS7 TESTS,

Tit le OF IC;: WCRYER SEhIES

Author _
tone?' 5: Associates

Publisher, 2996 Cmnaview A R91:c tlanta. CA 1010.5_
0-4&, filystrip $50.00 5 filmstrips

Teacher f.r c'tud,.nt a $22y.00 Ten ,t with cassettes
A udikican $350.00

Pat Pub.

.;r'- de Leo,

OBJECT .'V.,.. :

SUM±414RY T,ES(7R IT TI.2'1 T! ties of the filmstrIps ar's Thr: .ole of the Office
Worker, Z'ana.ging Your Time, Ma.nar;ing the Job 'es:k' 4 h.2 i',o,; Look Ckiod, and
Improving Your Communication.; Skills.

AVAILABLF

3'79 -675-



Title THE EXIT INTERVIEW

Author P. Itt_lialoney Date Pub. 196

Pub Usher American Management Association, 135 West 50 Street, New York, NY 10(20

Teaoher or Student Material Student Cost Length 1 record

Grade Level Se c2tyiary Suggested Time of Uee

OBJECTIVES:

SUMMARY DES,-RIPTIuN: The correct technique of conducting an exit interview.

AVAILABLE INSTRUCTCli M4TERI4:. AND T'E'STS

Title GETTING THE RIGHT JOB

Author James R. Rich, Jr. Date Pub. 1970

D. E. Materials lab
Pub/ieher18E13 Neil Avenue, 115 Townsheni Hall, Columbus, OH 43210

Teacher or Student M.terial Teacher Cost $1.50 Length 40 pages

Grade Level§20ildarx Suggested Time of Uee 104-15 hour§

OBJECTIVES: The student will be able to apply for a job successfully(

SUMMARY DESChIPTION: Unit of instruction designed to aid the student tech-
niques of locating; sources for jobs, applying for the job, job interviews, etc.

AVAILABLE :,.1',L,R1.11, AND TESTS. Transparency originals. And
handouts.

-676-
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Title GOOD JOB HABITS - APPLYING A

Author John to.. McKee Date Pub. 1966

Publiehe riteAuu.41.111 Research Foundation of Alabama, Elmore, AL

Teacher or Student Material

Grade Level Collegiate

OBJECTIVE'S:

Student Coat Free Length 21 Pages

Suggeeted Time of Uee 2 hours

SUMMARY DESCRIPTION: This lesson is divided into three parts; I. Getting
Along with your Supervisor; II. Being Dependable; and III. Lying a Good Job.

AVAILABLE INSTRUCTOrl A!r TESTS. Te:;ts are included

Title HOW TO FIND AND APPLY FOR A J0i

Author Helen Kelly p.nd 11, C. Walters t 1960_
Publisher South-WestArn Publizhing Mart' :on Road, Cincinnati_a_Of

11--
Teacher or S tudenr t Studer t .3 IiPO I en:j th 89:ze.ges

Grade Lev..:1 Seconriarj

OBJECTIVES

of UtIC

SUMMARY DESCRIPTION. Personal inventory, ntv:..1) in lling yourself, dis-
covering opportunities, selling yourself in a pert..ona.1 5ntorview, the application
blank, and to sell. your 2ervices by a. "Jotter 0 application.

AVAILABLE

-677-



Ti tit INTERVIEMING THE EMPWYEE

Author P. W. Maloney and D. Thomas Date Pub. 1961

Pub Zither American Management Association, 135 West 50 Street, New York, NY 10020

Teaoher or Student Material Student Cost Length 1 record

Grade Level Seconiary Suggested Time of Use

OBJECTIVES:,

S1114144BY DESCRIPTION: The correct way to conduct an effective interview.

AVAILABLE INSTRUC,"rt,:-. 4 T ANL TE:::TS

Title JOB ORIENTED SKILLS FOR HIGH SCHOOL SlUDENTS

Author

11.411

Date Pub., 1970
Research li,stitute of Programmed Education

Publisher American Management Association, 135 West 50 Street 1.York, NY 10020

Teacher or Stu:few' ' 1! Student Coat Length 210mat3___

Grade Level_ Se cond.ary/I! dult Sujdeated Time of Use

OBJECTIVES:

SUMMARY DESCR : A protTammed text to prepare students for basic entry-
levol jobs. General information on basic math, filing, banking procedures, pay-
rollp money management procedure:3 and business communio.itions.

AVAILABLE IN.(5'-16:' 4NR ',"ESTr :

- 678- C3"14



ritte OCCUPATIONAL ESSENTIALS

Author.....aajjk2Richter
Publisher _H. CA, Johnson ZruAILInclis Rockford/ IL 61110

Teacher or Student Material Student Cost011.11.011

Date Pub. 1965

Length 195 pages

Grade LeJe _Collet-14+x: Su3geeted Time cif Use 1 see.

OBJECTIVES: To help students attain skills and attitudes necessary in finding
and maintaining a job.

SVNN4RY DESrk IPT ION Who Mr. I? Where Should I Look For Job Openings? How Can

I Most Efft.ctively Se:rare A Job? What Must I Do To Succeed On The Job?

AVAILABLE INoTRUCTCH qATERI4: AN:, TESTS:

Title PERSONALITY DEVELOPMENT FOR BUSINESS

Author Rus:on Date Pub.

Publisher South- Western Publishinaditon Road, Cincinnati. OH 45227

Teacher or Student M.teriil. Student (10et (.myth

Grads Lev a 1_

OBJECTIVES

rt. ; Timp, of Ude

SUMMARY 1)ESCh . Human relations, business psychology and personality
development are emphasized.

i./AILABL- I V. . 4.V0 TF:7c

83 .4)79-



Title

Author
Educational & Consumer Relations

Publisher J. C. Penney Company, Inc., 1301 Avenue of the Americas, New York,. NY
10019

Teaoher or Student Material Student Cost. V50 Length filmstrip
6 minutes

Grade Level Secondary Suggeeted Time of Use

Date PuS.

OBJECTIVES:

SUMN4R7 DESCRIPTION: presents information on how to evaluate personal quali-
fications for a job, what types of questions might be asked at an interview,
appropriate dress, etc.

AVAILABLE INSTRUCTCh MAlERIAL AND TESTS:

Title THE RIGHT WAY TO FIND AND GET THE RIGHT JOB

Author Reert Snelling Date Pub. 1971

The New American Library, Inc.
Publisher Educational Divisioni_npl Avenue of the Americas, New York, NY 10019

Teacher or Student M.tertal Student C'oet $ .95 Leng pages

Grade Level_ Secondary /Collejiate SuLzeoted Time of Urge

OBJECTIVES!

SUMMARY DESCRIPTION: Tells how to evaluate oneself, planning a career, look-
ing for a job, resumes and interviews, aptitude tests and employment services.

AVAILABLE 4Vj TEL:Tr.

-680- Z.84



title
Author John Keefe Date Pub. MI

Publisher

roaoher or Student Material Student Cost

0

Grade Level Secondary

OBJECTIVES:

411111111111M IN
Length 188 pages

Suggested Time of Use

SUMMARY DESCRIPTION: A description of jobshow to find them. Included are
sections on employment applications, resumes, the interview, tests, summer and
part-tine jobs, and sections on different types of jobs.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title TELEPHONE TECHNISAJES

Author Date Pub.
Classroom World Procuctions, Order from Associated Educational

Publisher !,..laterials, Con_panieLais..., Glenwood at Hillsborough StisetjAalitiftzNC
2 sound

Teacher or Stu-lerit f .ter .7. Z Student Coat $60.00 Length filmstrips
Audio wrofilmstrips $5.95

Grade Level Secondary/CollegkLe/Adult .5,:iea:ed Time of L'ae

OdelECTIVES-:'

SUMMARY DESC7R IPTION : How to handle telephone equipment properly. What to
say when answering incoming calls and placing outgoing calls. How tc use the
telephone to: increase goodwill, build sales, improve relations wit! customers,
prcspects and friends. How to I txtfully screen telephone callers, luahke messages
effectively, 193 a good listener and end calls Fraciously.

AVAILABLE ".4,1'! ,L 4'Jt) TE.;T::.

8- -n81-



ritta TELEPHONE TECHNIQUES

Author Sam Guarino Data Pub. 1971
D. E. Materials Lab

Publisher 1885 Neil Avenue, 1_15 Townshend Hall, Columbus, OH 0110

Teacher or Student Material Student Cost $3.00 Length. 72 pages

Grads Level Ault Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: This manual is directed to adult students mho sigh to
learn the business-like manner of handling different types of phone calls. Tele-
phone personality improvement and selling skills are covered in depth.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

fiat THE WORLD OF WORK - CROSS - VOCATIONAL SKILLS & INFORMATION

Author Date Pub.
Educational Resources Div.

Publisher Educational .Design. Inc., 4? West 13 Streets liev York. NY 10011
15 tape

Teacher or St:.-en*. StcLisatt Coat $1752_00Length cataattas

Grade LeveZ _SeconciazyjgollsglattejAcigt Sujgeeted Time of Use

081-..:TrvEs

SUMMARY DESC.IIPTP.,. :11e basic understanding of how businesses operate, their
vocabulary and castors.

AVAILABLE, z AND 'PESTS: Also includess 12 overhead pro-
jector transparencies, 24 student record booklets, Instructor's Guide.

-682- 2$6



Title THE WORLD OF WORK - GETTING A JOB

Author
Educational Resources Div.

Publisher tio 4 w York, 1

tape
Cost 113400 Length cassettes

Grads Level SuaondarylCoklegiate/Adult Suggested Time of Use

Date Pub.

Teacher or Student Material Atudent

OBJECTIVES:

SUMMARY DESCRIPTION: Teaches the all-important skills necessary in getting
a job.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Also includes: 24 student reao
booklets, Instructor's Guide.

Title THE WORLD OF WORK - ON THE JOB

Author Date Pub.
Educational &sources Div.

Publisher Educational Design, Inc., 47 West 13 Streets New York, NY 10011
20 tape

Teacher or Student M-tvriaZ Student Cost$229.50 Length cassettes

Grads Level Secondary /Collegiate /Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Discusses the interpersonal skills that will increase
confidence, forestall impulse quitting, and enable students to cope with work

environment problems.

AVAILABLE INSTRUCT ! V:;6PIAL AND TESTS:

3 87



Titts YOU AND YOUR JOB

Author Blackledze. Black ledge find Kelly Date Pub., 1967

Publisher South-Western Publishing Co.. 5101 _Madison Road. Cincinnati. OH 4727

Teaeher or Student Material Student Cost $2.12 Length 101 pass

Grade Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Chapters on job opportunities. pick your goal, summer
employment, selling your talents, how to write a letter of application. and
personal interviews.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

388
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fitie ART OF LISTENING

Author Date Pub.
Classroom World Productions, Order from Associated Educational

Publisher oLt wo a H 1 sborou Street Haled NC
audio

reaoher or Student Material Student Coat $23.50 Length lessons

Grade Level Seccmdary(Collegiatelrikdult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: How good listening makes for better decisions. Inter-
preting what you hear. Cultivating your ability to remember what you hear. How
emotions color what you hear or think you hear. Determining possible hidden mean-
ings. How to discover how well you listen and how to improve your listening
ability.

AVAILABLE INETRI.CTuh M4TERIA:., ANP TESTS:

Title DISCOVER YOUR HIDDEN TALENTS

Author Date Pub. 111....
Classroow World Productions, Order from Associated Educational

Publisher rattri:ds Companies, Inc., Glenwood at Hillsborough Street, Raleigh. NC
4 audio

Teacher or Student M.teri.2/ Student Cost ....$21.0 Length lessons

grads Level Secondary/Collegibte/Adult Sud jested Time of Use

OBJECTIVES:

SUMMARY DES(7RIPTION: The importance of having a good self-image. How to

achieve success by setting specific goals. Enthusiasm - -how to develou it to best

serve your interests. How to turn shortcomings into advantages. How to double

your chances of success. How to rid yourself of bad habits and acquire good ones.
The link between creativity and problem-solving. How to develop a more positive

attitude. Selling yourself and your company.

AVAILABLE INOTRiWT*,1 R4:ERI/L AND TESTS:



Title TIPS & TRENDS

Author
National Consumer Finance Corporation

Publisher 1000 Sixteenth Street,_ N.V., Washington, DC

Date Pub. 1969

Teacher or Student Material Student Cost Length 20 pages

Grade Level Secondau/Collegiate/Adult Suggeeted Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: Discusses the art of being understood.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title VOICE, VOCABUIARY AND DELIVERY

Author Date Pub.
Classroom World Productions, Order from Associated Educational

Publisher Materials Companies, Inc., Glenwood at Hillsborou Street Ralti&LIC
audio

Teacher or Student Material Student Coot $23.50 Length lessons

Grade Level Secondarv/Collegiate/Adult Su3geeted Time of Uee

OBJECTIVES:

SUMMARY DESCRIPTION: The impact of poor grammar and bad di.tion on listener
reactions. The difference between "talk" and "communication." How to break a
bad speech habit. The first step to take in improving your voice. How to develop
the type of voice most pleasing to the ear. Pronouncing words properly. How to
make sure the words you use convey the meaning you want for different types of
listeners. Words and phrases you should avoid. Ht.t4 to face your delivery most
effectively. The "KISS" rule.

AVAILABLE k11:ERIAL AND TES fS z

-688.
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Tit!. COMMUNICATIONS FOR LEADERSHIP

Author Edward E. Scannell Date Pub. 1970

PubtieherGre McG raw-Hill Book Com nyalxii NJ WO._
Teaoher or Student Material Student Cost $2.80 Length.,

Grade Level Collep:iateihdul.L Suggested Time of Use sem.

OBJECTIVES:

SUMMAR! DESCRIPTION: 4ritten for the employee who wants a briefs, practical
method of improving his communication skills. Organized into six chapters, each
of which develops one of those topics relating directly to the major communica-
tion problems of a ma.nae,er.

AVAILABLE INSTRUCTOR MA7ERIA:., AND TESTS: Teacher's Manual and Key ($1.60)

Title COMFUNIChT_Toti;, PLBLIC FILL\TIONS

Author Edward J. Robinson Oats Pub. 1966

Publisher Charles L. Merrill PL:121:f2.32.1.1 1c2, 1300 ,i1u-; Creek Drive. Columbus,

43216
Teacher or Student iti,

OH
zent'a! Student Cost Length 618 paleses

Level co3 le -71a te rujgested Time of Uee 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: Treats public relations practitioners as social behav-
iorn.1 scientists. The author, spElls out a communication theory modal into which
public relations problems can be translated. An examination of social and be-
havioral science research methoth, is inch.ded.

AVAILABLE IVSTRI1:77, AND TESTS:

-689-
93



Title THE _NATURE OF PUBLIC RELATION

Author

Publisher

rsto

. . Yi :I I WIT sa;

Date Pub., 1963

?soaker or Student Material Student Colt Length 393 Da,ges

Grade Level Celle late

OBJECTIVES:

Suggested Time of Use 1 sem.

SUMMARY DESCRIPTION: Approaches its study primarily through theory and his
torical description. The contents of this book are drawn from the files of many
publications and companies and are arranged so as to enable the reader to arrive
at the fundamental principles of successful public relations by seeing how moat
competent practitioners in the field handle problems.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title THE PRACTICE OF PUBLIC RELATIONS

Author L. Rex Blurenthal Pats Pub. 1972

Publisher The_racni31.in eo.

Teacher or Student " tcri,21 Student Cost Length 278 pages

Grade Level

ODJECTIVES:

II.

hdult Suggested Time of ''es

SUM.4ARY DESCRIP1 ION. Liscusses the many areas of public relations in detail.

AVAILABLE :

4,s



Tilts "iJB .0 R& TI S N NCI StS Ah BUMS
BEST COPY ANUME

Author..jLertA"a field Date Pub. 1968

Publisher Richard L. Irwin,i_loth Ridge Road, Homewood, IL 60430 4111111

Teaoher or Student Material Student Cost Length 627 pages

Grade Level2211alltdiAlt Suggested Time of Use I sem.

OBJECTIVES: To familiarize the general management of corporations, nonprofit
organizations, and unions with the functions and areas of public relations so that
they ray better understand the role which public relations should play in improving
the public of thei o -eani7ation.

SUMMARY DESCRIPTION, 1,11:-. bcrk is intended to serve as a basic text in courses
of public rvl ttions for ntidents planning to major in this sutject and become
practitioners of pullic

AVAILABLE INSTRUCTUF MArr:RIA: AND ESTS:

1)1,!?..LIC C1: hE'rft IL th:PLOYLES

A\thor
InStruc,1 teri, s Services

Date Pub.150..
Pu 7.isher Divisi-sn of r,:\ten1:7.1c: Ih_e_11gversituif Austin, TX 78? 2

eaher or tudz rl .t 1. : den t 0 at Length 10? Dams

019J:

Level Secondarg,-;011eA:,211. dult_ 5. u? Ude

SUMMAR.. ESC'RIPTI')N: r:mpLasi2'es that the cntize staff of a store must be
imtA:d wi.. tk,e idea tint the defree of custozor gcod will is the di: .,ct result
of ,'nployee; utting into practi:.-1 good public r..tlatiors.

AVAILABLE. I
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rit/s CITIZENS. CONSUMERS do COMMUNICATIONS

Author Date Pub. 1972

Publieher Masamsine Publishers Associations 575 Lexington Avenue, New York, NY 10022

Teacher or Student Material 'reacher Co e t Free Length 40 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES:

SUMMAIRT DESCRIPTION: The nation's adults, in their dual role as citizens and
consumers, interact constantly with communications media. The "climate for learn-
ing" from both the editorial programming and the advertising is probed.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title A DEPARTMENT STORE IN THE CIA SSROOM

Author Date Pub. 1969

Put :ieher_gsazas_Rothwis,Lca., 1301 westatathingtot, Chicago. IL 6060?

Teacher or Student M.tei-i:.2 Student t $1.00 Length 39 as
Grade Level

OBJECTIVES:

Adult SLtiLleeted Time of Uee

SUMMIRY DESCRIPTION, Provides objectives for using catalogs in conLumer
education classes, concepts and learning experiences, teaching techniques, community
resources, guidelines for use of newspapers, criteria for judging educational value
of outside materials and listing of additional sources.

AVAILABLE INSTRUCT( f-bi":.RT4L 4.NL t 4,

-692- '...57



Title
Author, ROMP?' Styli Data Pub. 1973

National Office Products Association
Publisher 1500 Wilson houleyardi_ Arlington :_ VA 22209

Set or-`1"--
?soaker or Student MateriaZ Student Coat $99.00 Length 12 courses

One coure at $9.50 6 hours
Suggested Time of Uee per courseGrad. Level Secondary/Collegiate/Adult

OBJECTIVES: To provide office products salesmen with information about the basic
product lines sold to offices.

SUMMARY DESCRIPTION: Self-a.dministered courses, each with standard 60 or 90-
minute tape cassette plus matching workbook.

AVAILABLE IN:::CELTIrri, rt.'h :Eli: AL ANC, :".E...sirS; Leader's Guide

Title THE SMILE OF ST.:CESS

Author Datg Pub.
Classroom Wo:Id Productiors, Order from Associated Educational

Puhlieher Materials Oomr.anies, Inc., Glenwood at Hillsborough Street, Raleigh, NC

Teacher or Stu.1(,,If Studer t 111(4'0 Length 14 lessons

.3rade Le.).?! Secorvtarykol,le, that Ydr

OBJECTIVES:

SUMMARY tr.)ES The right kind of training and educational background
only--opens the door to better oiportunitiest It does not insure then. This series

provides a proven success formula--showing and telling, step-by-step, how to chart

the path to a brighter, cre financially rewarding and poreonally satisfying future.

AVA:LABLE IN 'TifT). Lj. / A'/ z Teacher's Guide and 30 Student

Books with 12 Personal Evaluatior/Suceess Planning Charts are included.
-693.
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ritt. STORE CORRESPONDENCE COURSE

Author Date Pub.
NRMA STORE Correspondence Director, National Retail Merchants -I-4m--

Publisher Association, 100 West 31 Streets New York, NY 10001

reaoher or Student Material Student Cost $275.00 Length 2(1 Mormons

Grade Level ColleriateAduit Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A home study course for personnel now in the ranks with
ability and motivation to perform greater responsibilities than their present post..
tion permits. Provides retail training without infringing on store time, space or
executive personnel.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

0 grk


