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Title ADVERTISING & MARKETING

Author Date Pub.
The Center for Cassette Studies, Inc.

Publisher_g110 Webb Avenue, North Hollywood, CA 91605

Cassette
Teacher or Student Material _ Student Coet $12.95 Length 28 minutes

Grade Level_ Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: kxperts discuss the importance of advertising to the

economye The importance of strong management and of test marketing is emphasigzed,
and determination of the advertising budget is discussed.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title AMERTCAN MABEKETING
Author William Je Shultz Date Pub._1961

Publisher_ Wadsworth Publishing C>., San Francisco, CA

Teacher or Siude.+ ~terial Student Coet Length 655 pages
Grade Level Collegiate Suggested Time of Use_1 senm,
OBJECTIVES:

SUMMARY DESCRIPTION: Thic book covers the "whys" of marketing as well as its
“whats" ~nd "howse" Besices gaining an understanding of marketing activit.ies,
one learns about the business cr.anizations that perform these activities.

AVAILABLE INSTKUCTCR idATERIAL AND TESTS:
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Title____ ANALYSIS FOR MARKETING DECISIQNS .

Author John M. Ivancevich and James H¢ Dopnellv ..Date Pub. 1970

-

Publisher_ Richard D, Irwin, Inc., 1313 Ridee Road, Homewood. IL 60430

Teacher or Student Material__ Student Cost_$9.50 = Length 397 pages_ _

Grade Level Collegiate Suggested Time of Ure_ 1 sime

OBJECTIVES:

SUMMARY DESCRIPTION: This book has becn written for use 2s an Intzrinctery
textbrok for c:llege and university courses in marketing problems, masl->iinc
policy, marketing management, quantitative analysis for rmarketing ard rarketirg
planning. It is oriented toward the factorz in marketing decision m'.inz th-"
can be qualified,

AVAILABLE INSTRUCTCR MATERIA. AND TESTS: Instructor®'s Manuval

Title ANALYTICAL MARKETING

- - -

Author Marthill Freime and Leonard S. Simon _____Date Pub._1970

Publisher Harcourt, Lrace & World, Ince, 759 Third Avenue, Ne York. NY 10017
14

feacher or Studen’ .‘atertial Student Cost_ ___ _Tength 76 pages

Crade Leval Collegiate Suggested Time of Use_ 1 sems  _ __

OBJECTIVES:

SUMMARY DESCRIPTION: Analytical Marketing is nnt intended tn he mer=ly » evivay
of management science applications in marketing, although a great many ap-li~atious
are covered. Rather, it is desligned for ths student who wiches to investigate iha
structure of represert-.tive marketing models, to determinz the critical fan*su= in
thair design and application, uand to assess their adequacy.

AVAILABLE INSTRUCT '» MATERIAL AND TESTS:

~33m
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Title APPLICATION OF MANAGEMENT SCIENCE IN MARKETING

Author David B, Montgomery and Glen L. Urban Date Pub. 1970

Publisher_Educational Book Division, Prentice-Hall, Englewood Cliffs, NJ 07632

Teacher or Student Material Student Cost Length_ 481 pages
Grade Level Collegiate Suggested Time of Use 1 sem.
OBJECTIVES:

SUMMARY DESCRIPTION: Interprets a variety of examples involving the newest and
most promising models of management science applicationse The book is problem-
centered vather than technique-certered, and ercourages rew and imaginative ideas,
It emphasizes marketing protlems ard thre development of models to solve theme

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title ATTITUDE MEASURENMENT FOK MARKETING STRATEGIES
Author___ G. David Hughes Date Pud. 197

Publieher Scott, Foresman and Co., 1900 East Lake Strect, Glenview, IL 60RS

Tzachar or Student -~terial Student Cost_$3.95 Length 177 pages
Grade Level Collegiate Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: Applications and limitations of attitude measutement are
presented to aid the marketing strategist in becoming a sophisticated ccnsumer of
attitudiral research, able to intelligentily contract for research, and evaluate
data collected by others before mi.king a declsiors The text lends insigrt into
the problems of planning attitudinal researchs

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

«3135m
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LTINS B o L ReH
.uthor

American Marketing assoclation
230 North Michigan Avenue, Chicago, IL

Csirher or Student Materiual

___Late FPub. 1943
T.blisher

poth

Coat__$6.00 Length_ 182 pages
Jrade Level

Collegiate

Suggested Time of Use

CHIECTIVES:

To provide an up-to-date annotated set of references in the area of
rarketinz research.

SUMNMARY DLCC

Lo U

RIPTICN: Includes not only references pertaining directly to mar-

ke:lng research, tut also references dealing with concepts and methods in related
~rias> directly applicable to markating problems.

Accordingly, this bibliography
sttempts to bring together the principal literature of current interest from a
wide variety of sources.

AVAILABLE INZTRUCTCH MATERIAL AN TESTS:

N\o_= CONL:PTS, DECISICNS AND STRATRGIZS

Lo er__ Hishard R. Still ard Edward W. Cundiff

Date Pub. 1971

"

fublisuer__iducctieny” Fnok Divicion, Prentice-Hall, Englewoci Cliffs, NJ 072632
Tavehes or Stude s

’
Stuilent Coat

627 pages

Length

Suggested Time of Use 1 sem.

W CHMARY DESTRI TION:  Offer: 1 solid foundation i., marketing concepts and a com~
rleio c¢xplanati.n i marketing prohlems and research. The interpretations are

lucld and loglical, with many da2ccriptive examples based on recent mirketing pro-
eczduress

Provides complet coversi;e of the broad subject of basic marketing.

AVAILABLE INSTH "0,
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Title LASIC MARKETING: A NANAGRRIAL APPROACH

Author Ee Jerome McCarthy ard A. Ae Brogowicz Date Pub, 1971

Publisher_ Richard De Irwin, Inc., 1618 Ridge Road, Homewood, IL 604730

Teacher or Student Material Student Coat Length
Grade Level Colleglate/Adult Suggested Time of Use 1 sems
OBJECTIVES:

SUMMARY DES K IPTION: Lircussas marketing from the managerial point of views

AVAILABLE INGTHCOLTCR MATERIAL AND TESTS: Teacher's Manual, Objective
Tests, ana Workbccke

Titie LASIC MABKETING - A UTRATEGIC SYSTEMS AFPROACH

Author George De Downing Date Pub. 1971

Publisher_Charles E. ¥errill, Columbus, OH

Teaclher or Studz.at ‘terial__ Student Coat Length U34 pages
Grade Level Collegliate Suggeeted Time of Use 1 sem.
OBJECTIVES:

SUMMARY DESCRIPTION! This bock is about marke ting and the modern tuoiness fimm
viewed from a new and exciting perspectives It cdeals with the ways our evere
changing world affects the firme It views marketing from the firm®'s viewpoint,

and from a manarerial, etrategic perspective,

AVAITLABLE INZThUGCTCA LATERIAL AND TESTS:

=337-
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Pitle___ TH2 BAGINNING OF MARKETING_THCUGHT_IN_THY UNITED STATES

Author Paul Ds Converse — . Date Pub. 1959
burzau of business Researcn
Publisher _ The University of Texas, austin, TX _7s712_

Teaeher or Strdent Mot :ial _ Student _  Uoot_$1.50. Length__ 89 pages

Grade level Collegiate Sugpected Time of Use

OBJECTIVCS

SUMMARY DESCRIPTICN: A short history of the early field of marketinge Introduces
the men who made the early studies and who wrote the first books, articles, and
pamphletse

AVAILABLE INSTRLCTOR MATERIAL **7 TESTS:

ritle BIBLIOGRAPHY_ FOR MARKMTING, DISTRIEUTION & DISTRIEUTIVE KDUCATION 1968-71

Author Jerore Leventhal Date Pub._1971
psilcn Delea k:.psilon, "Distributive kducation Department
Publisher__Temple University, 316 Selizer Hall, Philadelphia, PA 19122

’

Teacher or Student . ' -pial Both Cnat_Free Length__ 121 pages
Grade Level Adalt ) _ Suggested Time of Use
OBJECTIVES:
CUMMARY DESCRI*TIGN: Contains resources in the areas of marketing and distribution.
AVAILABLE INST . ... % ° D050, 280 TI808:
<O
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Title BRADFORD®S DIHECTURY OF MARKETING RESEARCH AGENCIES

Author Ernest S, Bradford Date Pub., 1971

Bradford*s Directory nf Marketing Research Agencies
Publtsher p, 0, Box 276, Fairfa<, VA 22030

Teacher or Student Material Both Cost Length__ 288 pages
Grade Level Collewiute/Ad i1t Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTIUN: Provides manufacturers, advertising agencies, and others
with a 1ist and descripticn of reliable market research agencies in the U, S, and

abroad. Every effort has been mzde to insure correct and up-tc-date information
about the facilities available from each organization.

AVAILABLE INSTRUCTUG MATERIAL AND TESTS:

Title BRAND STRATEGY IN U.S. FOOD MARKETING

Author___ William Applebaum ard Ray A. Goldberg Date Pub. 1967

Publieher Graduate School of Business Administration, Harvard University, Boston,

Teacher or Student “sterizl _ Student Coat_$2.00 Length 86 pages
Crade Level_____ Colleriate Suggested Time of Use
OBJECTIVES:

SUMMARY DESCAIPITON. Booklet containing two papers dealing with relatod aspects
of the brand problem in the Uniicd States. The Applebaum paper presents in his-
torical perspective the role of food manufacturers® and distributors® brands in the
United Statess The other paper, entitled “Dynamic Brand Strategies," i: based on

a broad study by Ray A. Goldierg of agribusiness coordinition in three crmmodi ty
systemse

AVAILABLE IN:GTRUCTC+ MATERIAL AND TESTS:

‘ 21 -39
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Title CAS% STUDIFS IN MARKRTINGs AN AMNOTATHD BIBLICGRAPHY AND INDEX

Author Linda and Barry B2rman Date Pub. 1971

Publisher Scarecrow Press, Metuchen, NJ ___

Teacher or Student Material __ Teacher Coat Length___ 211 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES: To aid the user in selecting relevant case studies for his particular
need.

SUMMARY DESCRIPTION: Approximately 1400 case studies from 28 texts in marketing

have been index<d and annotated, making available a variety of matexrial in one
volune.

AVAILABLE INSTRUCTOK MATERIA.. AND TESTS:

Titla CASE STUDIS3_IN MARKETING AND DISTRIBUTION
Author Ral.l mascn, Cerald Topp and Fatricia Raih ) Date Pub._ 1965

Publisher Interstatc Frinters & Publishers, Danville, IL

L]
Te.chepr or Student ilzterial __ Stndent Coat Length_ 179 pages

Crade Level Secordary Suggested Time of Use__1 sem.

23JSCTIVES: Tre obj:ctives of thes: cases are to encourage students totr single
~t the impe~'ant and talient facts; organize them in logicsl relationcshipss
recognize issu.s and current developmentsi concider alternatives anu weigh thenj
and develop a patt:rn of arriving at busiress decislons.

SUMMARY DESCRIPTI"'M*: These 25 case studies ir marketing and distribution are
taken from actual experiencce The purpsse of these studies is to assist distri-

buiive educaticn ind otner marketing students in making valid decisions based on
sound judgmentr.

AVAILABLE INSTRUC  © MATEFIAL AN? TESTS:

-B3




Title CASES IN MARAWIING

Author Co Jo Dicksen, Ae Kroccer and Le Ce Lockley Date Pub._197

T
Publisher_Allyn are raccn, howten, 3
| Teacher or Student Mircrial  Studeni Cogt Length 374 pages .
Grade Level_ Collestate Suggested Time of Use
OBJECTIVES:
| SUMMARY DESIRIPTIUN. "rp coses in inls book are based on business problems that
the authors «1d wnaly  Cliiw nenoen asedstants have collecteds The authors
| believe thet the casen arv b ot enouen 1o be amalyzed without an extensive
| backere.nd.
AVAILABLE I5i0v0wl. e, ya, 40 TESYE .
Titla (2D TRt N NACEMANT
Author _  huowind Co Snroec Date Pub. 1965
Publisa w Elo-tine Loh 'y siov, Froatic -Hall, kn: lewood Cliffs, NJ 0763
| .
| Teacher or &t -, - vesdad o wtrdent CoRt Length 116 pages
| frace Live e e Cwnoested Time of Use 1 sems
O&IvCT, VL
SUMMARY DESURiiI07%.  Inlorsretes the resulis of reoont research and develop~ .
ments in the study and vroclioe of rarketing.

AVAILABLE IX. 0,0 " - ' JFil.0 AXD TESTS S dnetouctor®s Musual

ERIC : 23 ~H




Title CASES AND READING IN MARKETING

Author Richard He Buskirk — Date Pub._1970
Publisher__ Holt, Rinehart & Winston, New York, NY

Teacher or Student Material Student Cost Length__ 329 pages
Grade Level Collegiate Suggested Time of Uee
OBJECTIVES:

SUMNARY DESCRIPTION: Contains readings on all aspects of marketing. They are
outlired and pertirent questions are answered.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor®s Manual

Title COVWIINTCATIONS FOR_LEADERSHIP

Author Edvira ne 3canrell Date Pub. 1220

Publisher GCra:/"~7, wu=H311 Bo-k Co-oary, Hirhtotown, NJ OHS20

Teacher or Studc. iteprtal 3tudent Coat_$3.00_ Length
Grade Level cnlieriate Sujgjeated Time of Uue
OBJECTIVES:

5 MMARY DESCPIw[ON: Contains six chapters. The first ) deal with the general
aspects of communications that the student will use in performance of most of his
day-to-day activitiese. Femaining chapters déeal with corrunications in 3 specific
situations eacn o of which is vital to every tusinessmans business meetings,
-eblic speaiiins =2 writien communications.

AVAILABLE INJ.RiC. » MAIEF[AL AND TESTS: Instructor®s Manual and Key ($1.60)




Title COMMUNICATIONS IN MARKETING -

Author Hallie C. Jimerson and Ken L. Rowe Date Pud. 1971
SRR

Publieher_Gregg/McCraw-Hill Book Company, Hightstown, NJ 08520

Teacher or Student Material Student Cost_$2.04 Length 124 pages

Grade Level Secondary Suggested Time of Use

OBJECTIVES:

SUNMARY DESCRIPTION: Designed tc prepare studerts for sales-supporting jobs in
virtually all occupational areas. These marketing-oriented jobs.cut across the
vocational grid and include such diversified work as retail stores, selling, sexvice
station operations, agricultural supply store selling, and restaurant sanagement,

AVAILABLE INSTRUCTOS MATERIAL AND TESTS: Teacher's Manual & Key ($2.00),
Objective Tests, General Methodology Mamual, and Occupational Manuals & Projec*s
in Marketing

Titla COMPlTis A DYNAMIC MARKETING SIMULA!ION
Author A. J. Faria, De Go Joinstone and fe Os Nulsen Date Pub._1973

Business Putlications, Ince.
Fudlicher 437 South liampton Roid, box 24746, Dallas, ° 75224

Tcaeher or Studarn- terial Student Coat Length
Grade Level Collegiate Suggeated Time of Use
onIEC™IVES:

SUHMARY DESLEIPCICY: lnvelves ths marketing operations of hypothetical come
panies in an industry that produces and narkets sound systems (hi-fis, stereos,
2tce)s ‘the viried markcting dec sions that must be made involve the coaranies
(teams) in the decision~-naking processes which vividly bEcing 21ive the uwarketing
“toals" previsusly deveioped by ~tudentse mach industry conuists of five teamse
tLach team ideclly consicts of thiee to five members. As many industries s are
nocessary can be formed to accorr.odate indivicual teachers. Any computer with

2 full FORTRAN compiler can accormodate the rogram for “UMPETE,
AJAI'ABLE IN.TKU.TC: LATERIAL ANC TESTS: inctrue - or®s Manual
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Titla CONBRTITION 1N THr i . g2l 'k
Author Storn and Gradanr Date .b. 1970
N — . - ————E—————

Publiohar _ Scott, Forvszan and ¢ne, 12(C_Kist lake Strect, Glenview, 1L €0025

Teacher or Stuleva- .’f.‘LL"!';’-—_;'_hlqa_“.t_,

Coat_33410

- - —

Length 160 peges

Grade Level _  Collosiats Suggeetcd Tim: of Vee

[
. PEL P - amimea et m——— LIPS

CBJECTIVES:

SUMMARY DFSCH:IITIU.: Written trom a marketing-oriented perspective, it examines
the strengths and wiakresses of currently applied industrisl organization analysis
50 that rresent ad futuze lusinecs manapers can recognize the funsctional propers
ties of such amlysise 1t also ruviews and ree-evaluztes the efforts of federal
agencies cnargcd with the isk of enforeing antitrust legislation.

AVAILARLE IV270:007T 0 RIJERIAL 7 TESTS:
. Title CONIUITA SEHAVIOH AN MaRRETING %ANASLULNT
Author James He rers_ind Williaz He Heynolds Mate Pub. 19€7
—— : Lnd e eynols —_—

Publinh~p__Hougnton T'{f)in Company, boston, MA

Teaclcr o Stul-:: cetr?  Stwdent Coat_ Length_ 336 pages

Graé: Level__  _ Tollegiate o Suggeeted Time of Uae 1 senme

OBJECTIVES: (1) Ta celact from the vast tud; of knowledge about human beshavior
‘hose conc2pts ina . -i-=ies which sec~ to have perticular relevance to the
‘inderstanding ¢f ~.n.u ¢« tuying benhavicr; und (&) To 1llustrate the relevance and
ap~"'-ution 01 - .. o:zic behavior principles to the buying situation by examples
from current nareting vractllce,

SUMM LY DEICARLI T .0 (Coneert: pertaining to sencory and perceptual processes,
lea.ning, retory, =nd cugrition; rotivaticn and erotion cultural and social group
interaction; and {.-ily _naractoristics are reviewed and interpreted in a marketing

. concapte 7Thiu btun. bLriucw, th: rFap letéenn selected aspects ¢f the behavioral
sci‘geas and d=Co o.n ".uany in rarreting.

AVAILABLE [I'.7.. .. foL A SN el TE




Title SR IIERIA TO ASSIST USERS OF MARKETING RESEARCH

Author Date Pub. 1962

Publisher American Marketing Association, 230 North Michigan Avenue, Chicago, IL

Teacher or Student Material Student Coat _$200 Length 21 pages
Grade Level Collegiate /Acult Suggeated Time of Use
OBJECTIVES:

SUMHARY DESCRIPTION: A basic guide primarily for the buyer of reseaxch services
to whor marketing resear-h ractices are new. Covers both methodological and eth-
lcal considerations. PFPresunts questions buyers should ask and the type of answers
they should receive.

AVAILABLE [Y3THUUT o« . [2304) 4ND TES™S:

Title DATA FROGGING TH MaBKETING

Author Merle Wogu . Date Pub. 1971

Fublisher _urege/MeGrw-Hill bcak Company, litghtstown, NJ 08520

Tgachker or Siudor:  ~rarial Student Ceat_$2.13 Length 132 pages

Crade Level Seconniyy Suggested Time of Use 1 seme

e vt st e - e -

OBJECTIVES,

SUMMARY DESTA{PTICN: Before tne young worker can begin to perform data pro-
cessing activities, he must first understand its concepts and principless The
first two chapters of this text-workbook provide the conceptual foundation. The
student recomizes and ideotifies his role in the originztion, input, manipula-
tion, or cutput stages of taa data processing cyclee

AVAILABLE IHUTHYO 0 MATERIAL AND TESTS: Teactier's Manual and aey ($2.00),
General Methodology Vanual,
=W ha
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Title DEVELOPMENT OF MARKETING THEORY

Author George Schwartz Date Pub. 1963

Publisher_ South-Western Publishing Co., 5101 Madison Road, Cincinnati, OH 45227

Teacher or Student Material Student Cost_$4.50 Length_152 pages
Grade Level Collegiate Suggested Time of Use
OBJECTIVES:

SUNNARY DESCRIPTION: Analyzes a number of approaches to the development of
marketing theory to determines (1) the progress achieved in the development of
empirically valid marketing theory, and (2) how empirically valid marketing theory
can best be developed in the future.

AVAILABLEZ INSTRUCTOR MATERIAL AND TESTS:

Title THE ENVIRONMENT OF MARKETING BEHAVIOR
Author Robert S« Hancock and Robert J. Holloway Date Pub._31969

Publieher__John Wiley & Sons, New York, NY

Teéacher or Student Material _ Student Coat Length Li2 pages
Grade Level Collegiate Suggested Time of Use__1 sem.
OBJECTIVES:

SUMMARY DESCRIPTION: This book is a selection of readings. The criteria for
selections are as followss (1) that the article contributes to the basic frame-
work and knowledge of marketing, (2) that the article be more or less timeless
insofar as the concepts expressed, and/or (3) that the article be one around which
discussion or controversy could evolve in the classroom setting.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

-3 -8




Title ESSENTIALS COF MARKETING MANAGEMENT

Author Joe Kent Kerby Date Pub._1970
Publteher__ South-Western Publishing Coe. 5101 Madison Road, Cincinnati, OH 45227
Teacheér or Studen: Matertial!  Student Cost3l0e75 Length 696 puges
Grade level Collegiate Suggested Time of Use 1 sems
OBJECTIVES:

SUMMARY DESCRIPTION: GEmphasis is on development of analytical paiterns of
thinkinge Acquaints the student with the type of problem he will encounter in
modern~-day marketing and gives the student an understanding of the decision-
making process and its utilization.

AVAILABLE INSTRUCTCOR MaTESRIAZ AND TESTS. Instructor®s Manual and Exame
inations Booklet

Title ESSENTIALS OF MARKETING MANAGEMENT

Author Ross ¥, Trump Dute Pub._1966

Publtsher_ Houghton Eifflin Co., Boston, MA

Teacher or Student Ma*eriz! _ Student Coat Length 140 pages
Crade Leve!l Collesiate Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRiIPTIUN: Each chapier represents the best efforts of an authority
vho regularly teaches, conducts research, and/or engages in consulting work in the
area about which he has writtens This nmaterial presupposes some knowledge of mar-
keting and dispenses with descriptions of institutions or treatment of functions.
It supplies the potential marketing executive with fact and argument intended to
stimulate analysis of marketing problems to gulde in developing solutions.

AVAILABLE INCTRUCT.H MATERIAL AND TESTS:

O ‘ -3“'7-
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Title EXECUTIVE ACTION IN MARKETING

Author Alfred R, Oxenfeldt Date Pub.

Publisher__ Wadsworth Publishing Co., Belmont, CA
Teacher or Student Material  Student Cost Length 6.7 pazes

1544

Grade Level Collegiate Suggested Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: Aims at a substantially different mix of materials dealing
with marketing management. Its main stress is on applicable concepts and research
techniquess it also develops models or organizational frameworks that lend form to
subjects usually treated as catalogs of diverse activities. This is especially the
case with the subjects of product planning, sales management, and marketing channels.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title FACTS FOR _MARKETERS

Author Us Se Depariment of Commerce Date Pulb._1966

Publisher U. S. Government Printing 0ffice, Washington, DC 20402

‘ 2acher or Student Material __ Both Cost $ +50 Length

Grade Level Secondary/Collegiate/Adult Suygeated Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Published in 9 regional volumes, this is a series of 100
Standard Metropolitan Statistical Area market studies. Deslgned to bring together
useful marketing information in a standard format for use in market analysis, each
of the SMSA studies presents selected data from Govermment sources on population
and housing, characteristics, ecmployment, income, industry sales by retail, whole=-
sale and selected service trades.

AVAILABLE INSTRUL 'TOR MaTERIAL AND TESTS:

Q
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Title 50 YEARS OF MARKETING IN RETROSPECT

Author Paul D. Converse Date Pub. 1559
Bureau of Business Research
Publisher__The University of Texas, Austin, TX 78712 -

Teéacher or Student Material _ Student Cost_$1.50 Length_ 104 pages
Grade Level Collegiate Suggeated Time of Use
OBJECTIVES:

SUMNARY DESCRIPTION: The story of business and particularly of market distributic. .

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title FUNDAMENTALS OF MANAGERIAL MARKETING
Author Dwight L. Gentry and Domald wver Date Pub. 396k

Publieher Simmons-Boardman, New York, NY

Teacher or Student Material__ Student Cost Length_ 557 pages
Grade Level Collegiate Suggested Time of Use_1 sems
OBJECTIVES:

SUMMARY DESCRIPTION: (Covers the fundamentals of managerial marketing. Bridges

the gap between the traditional study of marketing and the broader interdisciplinary
approach that is now emerging.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:
e -349-




Title FUNDAMERTALS OF MARKETING

Author William J. Stanton Date Pub. 1971

Publisher Gregzg/McGraw-Hill Book Corpany, Higshtstown, NJ 8520

Teacher or Student Material _ Studen: Coat Length 729 pages
Grade Level Colleglate _ Sug.uated Time of Use_1 sem.
OBJECTIVES:

SUMMARY DESCRIPTION: The central theme of this book is that marketing is a
total system of business action rather than a fragmented assoriment of functions
and institutions. While some attention is directed to the role of marketing in

our socivecenonic system, the book is written largely from the viewpoint of man=
agsrznt in ar individual firm.

AVAILABLE INSTRUCTOK HMATERIAL AND TESTS: Teacher's Manual

FUNDAMENTALS OF MARKETINGs
Title ADDITIONAL DIVENSIONS, SELECTICNS FROM THE LITERATURE

Author James Fo obtb and Jack Le Taylor Date Pub., 1971

Publisher Gregg/McC-:.w-Hill Becok Company, Higshtstown, NJ 08520

[
Tersher or S*tudent fiterial__ Student Coat_____ Length 5€1 pages

Grade Level Colleainte Suggeated Time of Use

COTECTIVED:

SUMMARY DESCRIPTI M: Frovides additional insights, views, and concepts of
basic markevius " nb7ool e

AVAILABLE INGTF .~ . MIJ.EIS1 AND TEOTOC



Title INNOVATIONS IN MARKETING

Author Theodore Levitt Date Pub. 1962
Publisher Gregg/McGraw-H111 Book Company, Hightstown, NJ 08520

Teacher or Student Material Student Cost Length_ 253 pages
Grade leve! Collegiate Suggested Time of Use 1 sem.
OBJECTIVES:

SUMAARY DESCAIPTION: (Conceives of marketing not as a business function but as
a profit-building view of the entire business processe This book clearly distin-

guishes between selling and marketing and suggests that a strictly sales~oriented
approach to doing business can be suicidale

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Titlae_ INTRODUCTION TO MARKETING
Autanr _ Robert Ae Grayson ana Reynold Ae Olsen Date Pub._ 1971

Publisner_Aopleton-Century-Crafts, New York, NY

Tzachar or £¥udzn-  tzrial Student Cost Length 427 pages

Grade Level ____ __ Collegiate Suggeated I'ime of Use 1 sem,

OBJECTIVES:

CUARARY JESCT . . TU¥. Provides a basic understanding of what marketing is and
now it i< used in our business ervironment. It is action oriented. After covering
the fundamental concepte that apply to a particular function of marketing, the
author has attempted tc indicate the course of action that should be followed,

AYa LABLE Ir . ....° CUUEELCL AND TESIS: Lv 0oy e banuat, Study Guide
Q o workbnok .
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Title INTRODUCTION TO MARKETINGs AN ADMINISTRATIVE APPROACH

Author John He Darling and Harry A. Lipson Date Pub._ 1971
Publisher John Wiley & Sons, New York, NY

Teacher or Student Material __Student Cost__ ___ Length__B48 pages
Crade Level Collegiate Suggested Time of Uee__] sep,

OBJECTIVES: To introduce students to the broad field of marketing and to the basic
responsibilities held by marketing executives in business fims.

SUMMNARY DESCRIPTION: Describes and analyzes the complex subject mattsr by using
concepts and illustrations that readily facilitate an understanding of the material.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Study Guide and Casebook

Title INTROMUCTION TO MARKETING MANAGEMENT
Author Se He Rewoldt, Je De Scott, and M. R. Warshaw Date Pub._1969

Publieher Richard D Irwin, Inc., 1818 Ridge Road, Homewood, IL 6030

Teacher or Student Material___Student Cost Length__ 718 pages
Crade Level Collegiate Suggested Time of Use__1 sems
OBJECTIVES:

SUMMARY DESCRIPTION: Designed for a first course in marketing management. It
introduces students to the approaches and problems of marketing decislion making
under conditions of uncertainty. In general, an analytical rather than descrip~

tive approach is taken. Only essential descriptive material necessary to mar-
keting decision making is provided.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:
-352-
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Title INTHODUCTION 10 I'HE MARKETING SYSTEM

Author Robert W. Frys Date Pub._1973

Publieher Canfieli pPress, New York, NY

Teacher or Studenr Material _ Student Cost Length  34C pages
Crade Level Collegiate Suggeated Time of Use 1 sems
OBJECTIVES:

SUMNARY DESCRIPTION: This text covers all topics necessary to the student's
introduction to marketing as a system and product life cycle. This technique
avoids traditional compartmentalization of the subject matter, thereby easing the
instructor®s burden in demonstrating that marketing is an integrated whole rather
than a collection of separate topics.

AVAILABLE INSTRUCTOR MATERIAZ AND TESTS:

Title INTRODUCTION TO MOIERN MARKETING

Author Karl Ae ¥lliing Date Pub. 1969

Publisher Macmillan Co., New York, NY

Teéacher or Student Jaterial__ Student Cost Length_ 431 pages
Crade Llevel Collegiate Suggested Time of Use_1 sem.
OBJECTIVES:

SUMMARY DESCRIPTION: This book is intended as a practical guide to a field of
business administration that is rapidly becoming the central managerial function,
narely, marketing. Its substance is reflected in the already famillar concepts
of systems management, the total approach, the marketing concept, as well as new
and original concepts such as directive production-consumption, the product model,
and others that provide the frame of reference for this book.

AVAILABLE INSTRUCT & MATERIAL AND TESTE: Instructor®'s Manual and Study
Q Suide
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Publisher Macmillan Co., New York, NY

Teacher or Student Matertial Student Cost Length 298 pages

GCrade Level Adult Suggested Time of Use

OBJECTIVES: To help the student better understand the field of marketing through
personal involvement in rarketing decision makinge

SUNMARY DESCRIPTION: Programmed instruction. Each chapter of this program con-
sists of a short introductory statement, frames, a case study, a pre-and poste
test, test answers and panel material.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title LEGAL ASPECTS OF M 1

Author Marshall Cs Howard Date Pub._196h
Publisher Gregg/McGraw-Hill Book Company, Hightstown, NJ_ 08520

Teacher or Student Material___ Student Coat Length_173 pages
Grade Level Collegiate Suggested Tine of Use
OBJECTIVES:

SUMMARY DESCRIPTICN: Explores the significant ways in which the law impinges
upon the marketing process and, consequently, upon the decision making of the
marketing manager. It summarizes the basic laws with which students and marketers

Titls INTRODUCTQRY MARKETING
Author Smykay and Breibart Date Pub._1971
|
1
should be aware of. |

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

' =35k
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Title LES3ONS IN ¥/ VKaTING FROM ABRCAD

Author Date Pub. 1970

Publisher Fairchild Pu’nl!_.:.}t_i_g_s},i_.__}ng._. _?Mg-;;rst__l_ait._met, New York, NY 10003

Teacher or Student Material Stud:nt doa* 360400 length 37 slides

Crade Level Secondary/Coliegiatef/Adult Suggzestued Time of vae

OBJECTIVES:

SUMMARY DESCRIPTION: A collecticn of color slides {rom Westerr Lurope, Asila
and from behind the Iron Curtain relating merchandiring ani marketing technlques
eapluyed elsewhere to the :merican experience. Enrhasis is on developments in
the Youth Market, creative premoiions ind displays, on inwights into selllng,
persomnel and merchandising practices that nave relsvance to the Amerlcan experiencee

AVAILABLE INSTRUUTULHE %I TFEIAD AND TESTY.

e

Title MANAGEMENT FRRSPESTI /NS [N NAHK

[a3]
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Author Louis k. Boone {'nte Pub., 1972

——

Publieher Dickenson Puvliching, 1ol vertura Boulevird, ¥rcino, CA 71714

Teacher or Student 'sreori:] _ Erugent Tt [ength 452 pages
Grade Leve!l Collewl (ve L Twigeated Tlme of lue
OBJECTIVES:

SUMMARY DESCRIPTIIN: cspcrmpinsc: o 2ot framewnrk £or the marketing decision
maker. Emphasis is placed on maserial {y v tne oehavioral sciences and from the
quantitative areas. Th: u lcticrns revrecert a biena of timeless classics and
recently putlished ariicles a- .iysise the em~-zir- .reas of narketinge

AVAILABLE INST27 0 « ~ 2 a7 o o0

o e
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Title _NMANAGERIAL ANALYSIS IN NMABK-TING

Author Frederick Sturdivint, et al Date Pub._1970

Publisher Scott, Forersrin and (0., 1930 rast Lake Street, Glenview, IL 60025

Teacher cr Student Material __ student Cost_$10.95 Length__ 756 pages

Grade Level Collegi.te Suggeeted Time of Use 1 seme

OBJECTIVES: To develop znalyticil zkill in managing consumer and industrial
marketing activities,

SUMMARY DESCRIPTION: (tfers an oxtensive foundation in marketing management
analysis written by a uistin-uiched proup of spertalists. A multi-authored text
which gives in-depth covaraime to subjects that are vital to a comprehensive
understanding of marketing, toth within the firm and within the contexts of
society and the competitive oy .tche

AVAILABLE INSTRUCT.: MATERIA. ANC TESTS: Instructor®s Manual

Title MANAGERIAL MARKETINGS PERSPECTIVES AND VIEWPOINTS
Author Eugene j. Kelley and William Lazer Date Pub._1962
Publieher Richard . Ivwin, Inc., 1618 Ridge Road, Homewood, IL 60430

.
Teacher or Studen: .“1terizl__ Student Cost Length__717 pages
Crade Level collericte Suggested Time of Use__i seme
OBJECTIVES:

SUMMARY DESCRIPTIJN: This book is intendeded to be used in educating students
and administrators in analyzing marketing problems in the face of an increasing
rate of business and social change. The articles incorporate a managerial focus,
emphasize problem solving, and adopt an interdisciplinary approach to the manage-
ment of marketing effort.

AVAILABLE INSTRUCT * w0 "tFIAI AND TESTS:
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Title FANAGERIAL MAHKETINGs_ POLICIES AND DECISIONS

Author Taylor Meloan, Samuel Smith and John Wheatley Date Pub._1970
Publisher_foushton Mifflin Co., Boston, MA

Teacher cr Student hoterial_ 3tudent Cost Length_ 575 pages
Crade Level Lollesinte Suggested Time of Use
OBJECTIVES:

SUMMARY DECCRIPTIGN - The Yook is divided . *o 10 tss (1) the nature and
scope of markeling; (2) the rarketing ervironren ., (3) international marketss

(&) behavioral concerts: (5, narvketing vlanning ard strategy; (6) new perspectives
on the Tuncticns cf murlelin. ranruerenty (7) facilitating marketing decision
raking; () societlal atymci s of maricting (9) legal issues in marketing; and

(10) success and failure in “he mirketiplaces The ten parts of this book coxrespond
to the topical cuverage of rost major texts in narketing.

AVAILABLE iN THUUT I milEx1AL AND TESTS -

Yitle MANAGING THE MARKETILG FUNCTION
Autacr____ Jehn Ye Hotheell Date Pub._1969

Publ’sher John Wiley v cons, Mew York, NY

——

Tageoler oy e coal _Swdert  Coat Length__ 636 pages
Crule Leved wiltedaw 0 Hugjgested Jime of Use 1 seme

JETRCTIVELD .

TUMHARY IEC. T 7 popuser on Lhe process of manarement in marketinge It
also deais wi*h .}l isrues -nd comsiderstions dealdi with when decisions are made
ard the ~ralytical tcols in¢ procenuces that are useful in improving the likeli-
hood that the ri-h: &0t 3o, ars r cve The ceveruer of the beck is 1'nited to
marketire in nanuiactur:r - enteroriscue
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Title MARKET SEGMENTATIONs CONCEPTS AND APPLICATIONS

Author He 4A» CAyley, Jo Fo Gngel apd He Fo Floglllo  Date Pud. 1972
Publisher__Holt, Rineiart ¢ Vinstons New York, NY

Teaoher or Student Material__ Student Cost Length__ 486 pages

Grade Level Collegiate Suggested Time of Use 1 seme
OBJECTIVES:

SUMNARY DESCRIPTION: Deals with market segmentation. The readings are ormnised
in a logical sequence and aided by essays and editorial introductions of oconsid-
erable merit in themselves. The readings raflect the economic segatntation--g
topic which is becoaing increasingly viewed as a key concept in marketing science.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title MARKETING

Author Theodore N. Beckman and William R. Davidszon Sute Pub., 1967
Publieher_ Ronald Press, New York, NY

Teacher or Student Material___ Student Cost Length_ 872 pages
Grads Level Ccllegiate Suggested Time of Use 1 senm.

OBJECTIVES: (1) To present a clear-cut picture of the development and present
astatus of the marketing system in the U. S.; (2) To analyse critically the total~
ity of the marketing proocess, the various essential functions performed, and the
munerous and varied types of institutions performing thems and (3) To examine the
major policies that underlie the various activities of marketing institutions,
with eaphasis on the business and social implications of such policies.

SUMNARY DESCRIPTION: Emphasizes the social and economic aspects i marketing
and their many implications. At the same time, a balanced treatsent of marketing
management is offered, providing the student with an understanding of and regard
for the problems of marketing management without resorting to a technical dis-
cussion of decision-making processes.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

-358-
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Title MARKETLNC

P L — ——

Author Delbert Duanin -2 charles F. 2uillirs Date Pub. 1965

Publieher__ Richard Do Irwin, Incs, 11t Ridge Hoad, Homewood, IL 60430

Teacher or Studewt M:: 'ri2]  Student et Length_ 8A5 pages
Grade Leval Collegiate Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: the topics discussed ares 1) marketings nature, scope
and importance; 2) market for consumer goods; 3) retailing consumer goods; 4) whole-
saling consumer goods; 5) marketing industrial goods; 6) marketing policies and
practices; and 7) marketing activities and the government.

AVAILABLE INSTRUCTO® MATVRIAL AND TESTS:

Title MARKETING IN ACTION - A DECISION GAME

Author Ralph L. Day Date Pub. 1968

Publisher__ Richard D. Irwin, Ince., 181t Ridge Hoad, Homewood, IL 60430

Teacher or Student M- eriil  Student Coat Length 125 pages
Grade Level Collegintc Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPII24: [Focuues on merxeting problems without completely eliminating
other aspects of the firme This enables the participants to feel that they are oper-
ating a business firm in which rarketing plays a major role, rather than operating a

marketing department out of contexte

AVAILABLE INSTRUCTL- MS!Y

a2
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Title MARKETING ASPECTS OF CAPITAL - EQUIPMENT LEASING

Author Peter Do Bennett Date Pub. 1961
Bureau of Business Research

Publisher__ The University of Texas, Austin, TX 78712

Teacher or Student Matertal Student Coat_$1.00 Length 76 pages

Crade Level Collegiate Suggested Time of Use

OBJECTIVES:

SUMNARY DESCRIPTION: The effect that a leasing prograam has upon the marketing
organization of a lessor of equipment is the focal point of this study. leasing
only as practiced by marketers of capital equipment is considered.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title MARKETING IN BUSINESS MANAGEMENT

Author Ce McFarron Gittinger and Steven Jo Shaw Date Pub. 1963

Publisher Macmillan Coe, New York, NY

Teacher or Student Material  Student Cost Length 472 pages
Grade Level Colleglate Suggested Time of Use 1 meme
OBJECTIVES:

SUMMARY DESCRIPTION: Dascriles and discusses many of the most significant devel-
opments in the preaciice of modern marketing.

AVAILABLE TNSTRUCTOR MATERIAL AND TESTS:
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Title MARKETING IN A CHANGING ENVIRONMENT

Author Robert S. Hancock and Robert J. Holloway Date Pub. 1968

Publieher__ John Wiley & Sons, New York, NY

Teacher or Student Material  Student Coat Length 4Y5 pages

Grade Level Collegiate Suggested Time of Use 1 sem.

OBJECTIVES: To explain why marketing exists in this and other economies and why
1t adjusts and changes to meet social and economic needs.

SUMMARY DESCRIPTION: In this book marketing is conceived as a social/economic

phenomenon. It adjusts and adapts *o needs through the set of forces generated by
its environment.

AVAILABLE INSTRUCTOR MATERIAL A5 TESTS:

Title MARKETING CHANNELS: A SYSTEMS VIEWPOINT

Author William . Yoller and David L. Wilemon Date Pub._1971

Publieher__ Richard D. Irwin, Inc., 1818 Ridge Road, Homewood, IL 60430

Teacher or Student Matertal Student Cost_$5.95 Length 393 pages

Grade Level Collegiate Suggeated Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Selected to present a broad overview of channel systems,
the readings in this volume show the historic and evolutionary aspects of distri-
bution chanrels, the environment factors that cause channel evolution, and the
current viable concepts and theories of distribution channel systems.

AVAILABLE INSTRUCTIR MATERIAL AND TESTS:

Q =361~
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Title MARKETINGs CONCEPTS AND STRATECIES

Author _Martin Bell Date Pub._j1972
Publisher__ Houghton Mifflin Co., Boston, MA

Teacher or Student Material _ Student Cost Length_ 961 pages
Grade lLevel Collegiate Suggested Time of Use 1 sem.
OBJECTIVES:

SUNMARY DESCRIPTION: This book bridges the gap between traditional elements of

the marketing discipline and the dynamic conceptual and strategic aspects of mod-
ern marketing.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor®'s Manual

Title MARKETING: A CONTEMPORARY ANALYSIS
Robert D. Buzzell, Theodore Levitt,
Author John Be Matthews and Robert E. M. Nourse Date Pub._1972

Publisher__Gregg/McGraw-Hill Book Company, Hightstown, NJ 08520

Teacher or Studant Material Student Cost Length__786 pages

Grade lLevel Collegiate Suggeeted Time of Use 1 sems

OBJECTIVES:

SUMMARY DESCRIPTION:@ Primary emphasis 1s placed on viewing the marketing process
from the perspective of the decision makers The book begins with a discussion of the
nature of marketing and the need for a careful and systematic analysis of customer
behaviore It proceeds to an examination of the institutional system of marketings
then it outlines the types of problems involved in marketing management. Finally, it
concludes with a discussion of major public policy issues related to marketing.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor®s Menual
Q -362~
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Title FARKETINGs CONTRISUTIUNS FRONM THE 3HFAVI FL' 3705 %iwn

Author Gerald Zaltman [ate Pub. 1965

Publteher__ Harcourt, Brace & World, Inc., 750 Thied 'v~.v¢ “ow York, NY 10017

Teach¢r or Studen: Matorial  Student (nat Lvi, 2 103 pages

Grade Level Collegiate Suggested T me of Lae 1 seme

OBJECTIVES: To apply the findings of the basic disciplines in the behavioral
sciences to marketing. It is intended to help bridge the rap betwsen the research
of the behavioral scientist and the practical conceins of vhe tusinessmane

SUMMARY DESCRIPTION: The studies and concepts presented in this book suggest
various ways in which the flow of influence from producer to censuuer may be im-
proved. The research cited casts light on a variety of proilems in advertising,
distrioution and product policies. Particular emprasis is ;laced upon the dif-
fusion and adoption of innovations.

AVAILABLE INGTRIICTZR MATERIAL AND TESTS:

Title MARKETING CCOPERATION

Autheor e __F1ze Pub.
The Center fcr Cassette Studies, Inc.
Fublieher__ £11C Webb iver.e, North Hollywnod, CA %10

Cascette
Teacher or Student « .rig?  Student Tngt §12e40 Jength 27 minutes
GraZe Leve' Uoliegiate/adult Suggeated iom L] len
QE.XCTIV "5
SIMMARY k5 #iPT778: ye +iv «oals of the mar i tirer ov of the retailer who
sells nis pro7actc diffemit? ke cvosentatives of .op mark ting management and of
Na‘toma A:alv ‘., Ince, ¥i i = =ri: important ard yrov. 2 (ve quectic-e The manu-
f: virer, 1t 1~ . :'egel, . --+1ates on greater volure, asa tco of .o rsnores the
wemands of the nnrs.ier. '’ retaller, it is asgreed, is the link wciwcen the manu-

acturer and the corsumer. He can, for examrle, t3tilly 132te costly promotional
Cump igne The experts agree that the manufacturer h e to ccmpe'c {or his right to the
retaiier’s shelf space, and discuss whether or not the retaijer - tverdcpendent on
the v.iuf.cturer for the se.ling of goudse

_3(1 4=
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Title MARKZTING DnCISTON MAKINC: A MO UILDING APFROACH

Author Philip Kotler o Date Pub, 1971

Publisher Holt, Rirehart & Winston, New Y« ri, NY

Teacher or Student Material Studant Crat Length__ 720 pages

Grade Level Collesiate,/Adult Suggested Time of Use 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: Assumes that the reader has an elerentary acquaint: ice with
the basic ideas uf ecalculus, linezr programning, and protatility theory. It then

ures thece tools in the process of developing and solving mathematical statements of
marketing protlems and procescses,

AVAILABLE INSTRUCTOR MATSRIAL AND TESTS:

Title MARVITING 0D DTSTHIBUTION

Author FMasnn, Koo ard Rath Date Pub. 1974
Publisher__ Guowiz/¥el  »-Hill Book Cenpany, Hightstown, NI 08520

TeicA » op S| -t Motorial Stulent Coat Length .
Grade Level Seeemlury Suggcated Timec of lUse 1 seme
DPITCTIVES: To + .- [ : a foundation cf ecoroumic ard marketirg concepts. In addi-
oy ‘tis ¢, oL w t the core of o distributive education program, since it

v
emphasizes speciiic jcb cpportunities that seccur as a product movecz from its point
or origin to its point of use.

SUMMARY DPESCRIPTINN: Cffers an Introduction to all arcas of marketing and dis-
tributions Incindes pertorronce ckbjeetives for each chapter, rarketing projects,
cact studles, ara a ilseulsion of the marketing of services.

AVAILABLE iINTTRITY Mo JERTAD ANS TRESTE:  Teacher's Manual, Key and Project
Acuivity Guide




Title FARKETING AND ~13TRIIUTIONs AN OVERVILW

Author Daniel S. Warnex Date Pub._1969
Publiesher Cregg/McGraw-41"1 Bock Compary, Hightstown, NJ 08520

Tecchep np Stnds v -:apy

cortal _ Student Cosat Length 497 pages
Grade Level Collegiate Suggested Time of Uase 1 sem.

OBJECTTVED: (1) To mive iase ctiudent a realistic appreciation of what marketing is,
and of its importance 1o §oC1lety 121 the individual; (2) To stimulate the student's
interest toward furthci, mere ccncentrated study in specialized areas; and (3) To
provide the broud basic rnowledse of marketing ard distribution so important to

securing a viakle job with nirufacturer, wholesaler, retailer, or service firm.

SUMAARY DESTSIPTION  1he soptent focuses on domestic marketinge A balance has
been maintaired betweon emit; ars large marrets, between current marketing practice
and advanced managerernt corn €rt”, and vewween different major institutions and areas
of specializatior. 7re crp .- has been rlaced cn such fundamentals as a conceptual
‘rarework, customer orientaii.n, persenal and nonpersonal selling, channels of dis-
tribution, and merkeiir.s pfore e

AVAILABRLE [55T08,0 o AND TFESTS

Title The MAdVe D o WD oM, 0N ANALYTICAL APPROACH

o e e raer 4 - rream mema rmm C emmen

Arither coht we Varver wnd Roosld bavitt Date Pubdb._1971

Sublisher Helt, otowt s s o, dew York, NY

+

Teaocntim oop S student Coat Length 432 pages
a woAluent ——ees g

srede level  oegiltel  Cujgested Time of Uae

IBJINTIVES 9 TTate A0 L steralng of 2 nmarketing economy.

SUMMARY JEZS ORIV .. Analyze . the processes and implications of Wyers and

sellers seeking satisf ~tior in -arkets., The analysis is of Luyer and seller struc-
ture and the private ert rocial .zpects and implications of buyer and seller behaviore




Title MARKETINGs THE FIRM®S VIEWPQINT

Author Ss Fo Qtteson, We Qo Panschar and J. Mo Patterson Date Pub._ 1964
Publisher__ Macmillan, New York, NY
Teacher or Student Material  Student Cost Length__ 718 pages

Grade Level Collegiate Suggested Time of Use 1 sem.
OBJECTIVES:

SUMNARY DESCRIPTION: Presents a middle ground which is analytic in nature withe
out prematurely involving the beginning student in the superfici:l solution of busi-
nessmen’s problems. This should occur before he has developed either a substantive
knowledge of the field or certain basic analytic skills.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

- Title MARKETING HANDBOOK

Author Albert Wesley Frey Date Pub.__1965

Publieher Ronald Press, New York, NY

Teacher or Student Material  Both Cost Length_ 1,000 pages

Grade Level__Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Designed to provide a useful guide for every person con=

cerned with the problems of selling and marketing goods and servicese It covers

not only the various aspects of marketing in domestic and foreign markets, but also

the relation of those to questions of management responsibility and company organization.

AVAILABLE INSTRUCTOR MATERIAL ANU TESTS:
-366-
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Title MARKETING INFOPVATION GUIDE

Author Us S, Department of Commerce Date Pub. Monthly

Publisher__ U. S. Covernment Printing Office, Washington, DC 20402

Arvproximately
Teacher or Student Material Both Cost § 15 Length 27 paces

Grade Level__ Secondary/Collegiate/Adult Suggested Time of Uee

OBJECTIVES:

SUMNARY LUESCRIPTION: An annotated bibliography of current governmental and none
governmental materialse It is designed to serve the domestic and forety n ma-keving
informational needs of those engaged in or concerned with the sale or purchase of
industrial or consumer products and business or personal services.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title MARKETING - AN INTEGRATZD, ANALYTICAL APPROACH
Author Roy Te Shaw and Weldon J. Taylor Date Pub. 1969

Publisher__South-Westzrn Publishing Coe., 5101 Madison Road, Cincirnati, OH 45227

Teacher or Student Material Student _ Cost §11.00 Length 834 pases

Grade Leval Collegiate Suggested Time of Use 1 seme

OBJECTIVES: To encourage the student to adopt analytical patterns of thinking
regarding marketing problemse.

SUMMARY DESCRIPTION: The subject matter is this book bui..ls a conceptual view
of marketing as a process that is completely integrated with all busi « ss activities.
Marketing is pictured as a separate study but not as a functior avart toom ths total
business firm.

AVAILABLE INSTRUCTCR MATERIAL AND TESTS: “meiz.< o %< il and Tezig
_367-
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Title MARKETING MANAGENENT _ _
Author Joe Kent Kerby Date Pud. 1970

Publisher__South-Western Publishing Co., 5101 Madison Road, Cincinnati, OH 45227

Teacher or Student Material Student Cost Length
Grade Level Collegiate Suggested Time of Uae
OBJECTIVES:

SUMMARY DESCRIPTION: The emphasis is on development of analytical patterns of
thinking on a managerial level. Acquaints the student with the type of problems
he will encounter in modern-day marketing and gives the student an understanding
of the decision-making process and its utilization.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor's Manual

Title MARKETING MANAGEMENT

Author De Maynard Phelps ard J. Howard Westing Date Pub. 1968

Publisher_ Richard D. Irwin, Ince., 1818 Ridge Road, Homewood, IL 60430

Teéacher or Student Material Student Cost Length 925 pages
Grade Level Collegiate Suggested Time of Use 1 sem.
OBJECTIVES:

SUMMARY DESCRIPTION: Presents a comprehensive discussion of the protlems en-
countered by top marketing executives (directors of marketing, vice presidents,
sales managers) in modern business concerns. Considers the policies and procedures
that may be followed in their solutione.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:
-366-
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Title MARKETING MAR:2%G. %1 & ALNINISTRATIVE ACTION

Author Marper W. Boy: .+ ¢ Stewart Britt Date Pub. 1968

Publisher__ Gregg/¥cGraw-hill Book Company, Hightstown, NJ 08520

Teacher or Student Mitir- .’ ___Student Cost Length_ 754 pages
Grade Llevel Collegd.te: Suggested Time of Use
OBJECTIVES:

SUMNARY DESCRIPTION: Desci iwu the many marketing activities of the business

firm so that the student can , .ir an understanding of marketing management and
administrative actior.

AVAILABLE INSTRUCTOF Mi #:,3. AMD TESTS:
Title MARKETIRG MAN ol CASEBOOK
Author Harper we %o, 1 i ¢ . t=rt Te Davis Date Pub. 1971

Publieher_ Richard L. Irwiv, " :., 1dle Ridge Road, Homewood, IL 60430

Teacher or Student Miter::,  ieacher Coat Length__ 736 pazes
Grade Llevel Collert:w Suggested Time of Use 1 sem.
0BJECTIVES:

SUMMARY DESCRIPTION: 4 . wction of cases designed to cover a variety of mar-

keting areas.

AVAILABLE INSTRUCT. % M4 -7 A! AND TESTS:
o ~369-
ERIC
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Title FARKETING FAUAR YRET o

Author Y8Y14am W, N flh,abnp

Date Pub. 1920

Publisher_ Facvillan Co., Nou Yoz, MY

Teacher cr Student Matcrial Length__ ?58 ages

Grads Level collegiata geated Time of Use 1 sems

OBJECTIVSES:

SUMMARY DOESCRIPTION: Dealc with the formulation and execution of marketing
atratesye In developing the cuses, 3 zajer enphasis has been placad on glving them
a rense of realitye the cases are long rathos. than short bescause reality is dense
and ambirunus; short cares miss thece central characteristicse

AVAILABLE INSTRUCT R MATYRIAL AND TESTS: Teacher®s Manual

Title PMADVRTTYN JRE VANAGENENT SOINNCE: A SVNEROIOM
- ————— e PRS- LA S AL g LA g - SR A S I Y T Y

~ e
-— o ee T il el

Autnor Willign Ae 0lavhk 2rd Donald Re Sexton Date Pub._1070

Publisher__Richard . ‘»:ir, Inne, 1813 Rid;e koad, Homowond, IL 60430

L]

Teacicr or Studert Moo »wial  Siudint Cost Length__ 451 pagms

Grade Lecvel Collorfotr Suggueted Tirme of Use L sen.

OBJECTIVES:

Slricsmund DESECR L. JI00 - " mis woel is structured aleng protlem lines rather ihan
undar tecnnlquz feadirera. ¥ a0 ninipal previous exoosure to computers and
watfematics, T 1ol . on tivaupiication of cormputers «nd mathem .ics to
~axketing protlcns-

AVAILABLE INSTEU!Y




Title MARKETING: MANAGEMENT AND SCCIAL CHANGE

Author Robert F, Hartley Date Pub._1972
Intext Educational Publishers

Publisher_257 Park Avenue South, New York, NY 10010 -

Teacher or Student Material Student Cost311.95 Length 716 pages

Grade Level Collegiate Suggested Time of Use 1 sem.

OBJECTIVES:

SUMNARY DESCRIFTION: 1nis s a basic bock in marketing directed to a new
socially-corncerned aemieraticne f(+ offers the student a thorough understanding of
the envircnrental! forces and the interdisciplinary aspects of marketing, A
balancea view of marketing ira its role in society is provided throughout; and a
discussi wn of ethicul una “cilaly-respon=iple conduct is included,

AVAILABLE INSTAUCT A Ma2ER QL AND TESTS: Instructer®s Manual

Title MAle a2 e tlaloNE ST J1eAEJINTS = COMMSNTARY AND READINGS

Author S. s vulteroy Mo Le _OWeet and Me Do Snider Date Pub._1970

Publrsher Soath-i- Wl Phitshing Coe, 310t Madison Read, Cincinnati, OH 45227

Teacher or Studewr Muteri.l Student Cost_$9.90 Length 551 pages
Grade Level ___ _ u in: "ie Suggested Time of Use
CBJECTIVTS  T¢ urovy te U~ wvader witn a framework for integrating the nany

AVVe Ty ot dnilcn, nien Lr2iltully conbined and impiementcd, lead to success-
ful mark Ling manasemente

SUMMARY UESTRIPIIUN: porty-ons articles on the following topicss The Marketing
savironment; Assessiny, Flanning, and urganizing Yarreting Goals and Strategy;
Jeveloping and lmplementisg Tactical Programss and Measu~enent and Control.

AlVAILABLE INSTRUCI F MATERIAL AND TESTS -
¢
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Title MARKKTING - PRINCIPIXS AND METHODS

Author Delbert J, Duncan and Charles F, Phillips Date Pub. 1968

Publisher Richard D, Irwin, Inc., 1818 Ridge Road, Homewood, 1L 60430

Teacher or Student Material Student Cost Length 925 pages .
Grade Level Coliexiate Suggeated Time of Use 1 sem.
CBJECTIVES:

SUMMARY DESCRIPTION: Provides not only a description, analysis, and evaluation
of our present marketing systemy but also an explanation of the .changing environ-
ment of marketing and the responses of marketing institutions to thsse changes.

AVAILABLE IN3TRUCTJR MATERIAL AND TESTS:

Title YARKRTING PROJELLS AND ACTIVITIES .

Autnor Kay 3o 8rown, ce Ko Stoner and G, Henry kichert Date Pub. 1970

Publisher Cregys/¥oiraw-fill bank wompany, Hightstown, NJ 08520

Teacher or Student Haterial Student Coat_$3.06 Length 152 pages
Grade Level _ FCONGATY Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: 4 text-workbook that provides a source of projects and
activities from wnich a student can select those learning exp=riences that are
appropriate for nis carcer developmente

AVAILABLE INTTRLCT DN MATERJAL ANU TESTS: lewnee®s Manual and Key (1.60),
o 05:Ct Train ngy Keonps (ylal?) -
ERIC ~373 OO
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Title NARKETING RIUGEARCH

Author Jimmy Ge Kooninger Date Pub. 1972
De He ¥aterials lab
Publtisher 1885 Neil Avenue, 115 Townshend Hall, Columbus, OH 43210

Teacher or Student Material _ Teachar Coat _$3.00 Length__71 pages
Crade Level Secondary Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: Precents o step-by-step analysis of the methods used in
marke . esearch to produce a mirketing study for entry in Natioral DECA competitione
Includes a teaching outline and 31 transparency masters of pagus from an awarde
winning manuil,.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

: Title MARKETIYG RUSuiRZH ~ LIFCRMATION SYSTEYS ARD DICiSION MAKING
Author Berv~ » Schomer and Kennzth Pe Uiil Date Pub. 1959

Publisher_ Jchn Wilev . 32n3, New York, NY

*

Teac~rr or Z-ude- ~terval Stuient Cost Length_ 333 pages
Grade Level Collu-inte Suggested Time of Uee__ 1 sene
O0B/2CTIVES:

SUMMARY DESCRIPTIGH: Toa's wiih obtaining information for vboth recurring ani
nonrecurring micxetin:s ristis-a.

AVAILABLE INSTRUCTC: " lEw!Al AND TLETS:




Title MARKETING HrS2ARCH Abg INFORMATICN SYSTHMS; 1BXT AND CASES
Author Rex V. Brown, Robert De. Buzzell and Dorald F. Cox Date Pub, 1969
e ————

Publisher_Greg./McGraw-Hi1l Book Company, Hightstown, NJ 08520

Teacher or Studaent Material Student Cost Length__ 788 pages
Grade Level Collegiate/Adult Suggested Time of Use i seme
OBJECTIVES: 15 meovi . 4 husis Tor learning about the problems involved in the

use ol marietina intorn “ion, ani about some or the concepts and metholds that can
be used in re olving @ uce urool xms,

SUMMARY DESCRIPTION: Ueals with the use of rarketing information in business
managzements It is intendied to 1nq marketing rnnlgerb and students vrepaxring for
Panigericl coreers in Jdvels Flng their skills for usine information aeffectively,

AVAILABLE INZTRUCTOR MITERIAL AND TESTS:

Title MARKR TING Belap=0d =~ tmINOLFLES AND AnASLNGG

Author FParuer M, holae. Date Pub, 1966

Publisher Siithimdocter~ . Liyebh ng wOep vl Mudison Fan, Cipe ‘unatd, CH L5229

Teacher or Student Miteril! Utudent Coatid.u=  Length 6(z pages
Grade Leve! Lo deag Swyzested lime of VUge

Q8 ECTIVES . . ot v Lo Unrt A tread perriective of narketing resear by
tiine enuller e terrl) fo- irtensive =iuay, eval iion, and discussione

SUMMARY 25 "HIPTION: A1 ma,o~ ureas of MaTreting eoicar. are presunted with
an attenpt o mldntiin rilanece in actordance witn the imeertince of each area in
1ts pract’=4l applicati - 40 (he  arke tivy problems of tne puriness enter:rise,

andament ] princirles ¢ moreetia. Tel€altill are preokntel in condensed .orm at
e eginring o ewn 6 rlore § e LTinzivion o dae o, e iy Tollowe !ty
CALLTIAVE L0 net an e Liivern . sty behnignel, i e 'ications as  v:sented
Ly Ieading uihorivie - | 1 Lor palEs WnXouchont the Lol G0 1.g,

AVAILABLE INTRUITO -« MATERIAL ANS TEZTS
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Title THE MARKETING RWSEARCH PHOORFSS

Author Keith Cox and Een Enis Date Pub. 1972

Goodyear Publishing Co., Ince
Publieher_ 15113-15 Svnset Bwlevard, Facific Palisades, CA

Teacher or Student Miterial  Student Cost_$13.95 Length__ 544 pages
Crade Level Collesinate Suggested Time of Use

OBJECTIVES: To teach +he stréornt hew to "ise" market research information rather
than "how" to do narket reseirch VOre

SUMMARY DESCRIPTION: The text erploys an information/decision model to present
the mairketing research procecs in a managerial perspectives

AVAILADLE INSIRUCTCR MATYRIAL AND TESTS: Irnstructor®s Manual and a Set of
Readings (85.45)

ritle_ MARNETTIG TEIZAFCH - THKT AND CASES

Authcr Harmer . ovd - ~d Balvh West Fall Date Pub._1972
Publieher Rlchird D. imiin: Inles 1618 Ridee Road, Horewood, IL 60430

Teucher or Stuie.r ..corial Sindent Cost_$12.95 Length 828 pages'
Grade Level Cnlleziate Suggested Time of Use 1 cem.
OBJeECTIVES:

SUMMARY DESCRI:TI%H: hi+s bosv is divid:d into three nartse Part I introduces
the student to rarketing resosrche Part Il traces a research project from its
inception to the finul v -6rt ¢n rhe recultse Part I1J is deveoted to a discussion
of the appli_ztion of romketvs merrareh in four specific areass notivation,

2Q.w 2213108y Prrwavv; M Siies cIntrole

AVAILABLE INSTROC,. .0 MiyT0>IAL AND TEYTS: Teacher®s Manual
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Title YASRETING, CALLS ProY TION. AND ALVART1SING

Author Nolan and ¥armxe Date Pub. 1965

Publtesher Scuth-we ter- jurlirhin. Coep S170 Yadison kRoad, Cincinnati, OH 45227

Teacher or Student Mziteria! Ctudent Cost_$7.17 Length_ 613 pages

b,

Grade Lleve!l o AL Ly Sujgeated Time of Use

OBJECTTVES: (1] o itjuwsdne by eader with 3 basie understanding of marketing,
sales promotion, and i/eriiLir. s 12 To yelate narketine to the total economye.
(3) To tamiliavize tne -wider wi-h marketing principles and to provide some prace-
tice in applving tne v smuncir.one (%) 0 rronote tne a2bility tn distinguish
betwaeen nedicority ant cace'long  in s “tiv , waifs promotion, and advertisings
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Title MARKETING AND SOCIETY: A CONCEPTUAL INTRODUCTION

Author Ronald R. Gist Date Pub. 1221
Publisher Holt, Rinehart & Winston, New York, NY

Teacher or Student Material  Student Cost Length_ 556 pages
Grade Level Collegiate Suggested Time of Use 1 sem.
OBJECTIVES:

SUMMARY DESCRIPTION: This book emphasizes a societal approach to marketinge In

this age, when concerned people are searching for meaningful values to guide their
lifestyle, it is most appropriate for students to be introduced to the subject of

marketing in terms of the social and public policy questions raised by the marketing
system.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title MARKETINGs _THEORY AND APPLICATION

Author Gerald I. Eyrich and Walter B. Wientz Date Pub._1970

Publisher__ Harcourt, Brace & World, Ince, 750 Third Avenue, New York, NY 10017

Teacher or Student Muterial _ Student Coat Length 689 pages
Grade Level Collegiate Suggesated Time of Use 1 seme
OBJECTIVES:

SUMMARY DESCRIPTION: Presents the beginning student with the solid theoretical
underpinning necessary for conceptualizing resource-allocation problems, and re-
lating the subject of marketing to courses in economics and quantitative methods.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Q -378=-
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Pitle MARKETING AND TRADE ASSOCIATIONS RELATED TO DISTRIBUTIVE EDUCATION
TS Al sy Lol DUV RDUCATION

Author Bob Hurk Date Pub. 1969
De Eo Materixls Ladb

Publieher__ 1885 Neil Av>nue, 115 Townshend Hall, Columbus, OH 43210

Teacher or Student Material Both Cost Length_ 50 pages

Grade Level_ Secomdary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DFSTRIPTION: A listing of national organizations related to distributive
occupations in the areas of manufacturing, transportation, communicatiorn, sholesale
and retail trade, finance, Insurance, real estats, and services.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title MARKETS AND MARKETING ~_ AN ORIENTATION

Author lee Eo Sreston Date Pub._ 1970

Publisher__ Scott, oresman and Coe ». 1300 East Lake Street, Glenview, IL 60025___

Teacher or Studen: Material Student Coat Length__248 pages
Grade Level Collegiate Suggested Time of Use 1 sem.
OBJECTIVES:

SUMMARY DESCRIPTION: Provides a basis for understanding the character and role
of marketing activity in the economy and in the firme It offers an orientation and
is not a comprehensive descrintion or a handbtook of current marketing practicase.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:
=379~
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Title MEASURING MARKKTS

Author Us_Se Department of Commerce Pate Pub._1966

Publisher__ U. S. Government Printing Office, Washington, DC 20402

Teacher or Student Material  Eoth Coat_$ 50 Length 94 pages

Grade Level_ Secondary/Collegiate/adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Describes some of the more important Federal and State
government statistics useful in market measurement, and gives examples of typical
marketing problems and their solutionse.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title MODERN MARKETING MANAGEMENT

Author Edited by Re Jo Lawrence and Me Jo Thomas Date Pub. 1971

Publtieher__Penguin Books, Ince, 7110 Ambassador Road, Baltimore, MD 21207

Teacher or Student Material Student Coat_$3.95 Length 413 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Twenty-one articles on modern marketing managemente The
opening section looks at the marketing concept in its various dimensions. Part Two
deals with information as an input to the marketing systems Product mix and cone
slderations affecting plans to extend, develop, or cut back the product launch are
discussed in Part Three. The final Part examines management of the outward flow
from the company to its environment and particularly to its customers.

AVAILABLE INSTRUCTOK MATERIAL AND TESTS:
-350-
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Title MOCZRN MARKETING STRATEGY

Author_____ Edited by Edward C. Bursk and John F. Chapman Date Pub. 1964
) The New American Library, Inc.
Publisher__ Educational Division, 1301 Avenue of the Americas, New York, NY 10019

Teacher or Student Material Student Coet $1.25 Length 360 pages
Crade Level Collegiate Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: Explains hcw management can meet the increasing challenge
of today's rapidly-changine market. Covers such subjects as brand loyalty, pricing
policy, marxet research, qnality control, and advertisinges Case histories, exam~
ples, charts, and diagrams are included.

AVAILABLE INOCTHRJCTOR MATERIAL AND TESTS:

Title YCDERN MARKETING THOUGLT

Author Gerald Alvaum and Je Howard Westing Date Pub., 1969

P.bltsher Macmillan Co., New York, NY

Teacher or Student Macerial Student Cost Length 533 pages
Grade Level Collerizte Suggeated Time of Use 1 seme
OBJECTIVES:

SUMMARY DESCRIPTION: This book reflects the concept that marketing manasers are
cortinually involved in adapting their firms tc the economic, 3ocial, and political
environment within which they operate.

AVAILABLE INSTRUCTON MaTERIAL ANLD TELIS:

TIC ~361~
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Title NATIONAL DIRECTORIES FOR USE IN MARKETING

Author Lloyd M. DeBoer Date Pub. 1964
Small Business Administration

Publisher__jj, s, Government Printing Office, Washington, DG 20402

Teacher or Student Material Both Cost_Free Length 11 pages
Grade Level Adult Suggested Time of Uae
OBJECTIVES:

SUMMARY DESCRIPTION: In this selected listing, emphasis is placed on directeries
of business establishments who buy for resale. However, directories of some pro-
fessions and establishments that purchase goods for their own use are also included.

AVAILABLE INSTRUCTCR MATERIAL AND TESTS:

Title OPPORTUNITIES IN MARKET RESEARCH

Author John He Platten Date Pub. 1966
Universal Publishing & Distribution Corp.
Publisher 235 East 45 Street, New York, NY

Teacher or Student Material _ Student Cost $1495 Length 118 pages

Grade Level_ Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: This book examines the principle methods of market re-
search to enable the beginner to plan his education and training along lines that
will qualify him to take a place in market researche The book also examines the
field from the standpoint of the person now active in some other field and will
show how to adapt experience and training in other fields to the work of market
researche

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

64




Title PERSPECTIVES IN CONSUMER KEHAVIOR

Author Harold He Xassarjian and Thomas Se Robertson Date Pub._1968
Publisher__ Scott, Foresman and Coe, 1900 East _lake Street, Glenview, IL 60025

Teacher or Student Material  Student Coat — Length__ 568 pages
Grade level Collegiate Suggested Time of Use 1 sems
OBJECTIVES:

SUMNARY DESCRIPTION: Presents an overview of some of the basic perspectives on
consumer behavior, a topic now emerging as a distinct area of study within the field
of marketing. The selections of the book, drawing from economics, marketing, psy-
chology, sociology, and anthropology, are presented in relation to that framework.

Vhenever possible, theoretical materials, marketing applications, and research
findings are included,

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title PRINCIPLES OF MARKETING

Author Richard He Buskirk Date Pub._1970
Publisher_ Holt, Rinehart & Winston, New York, NY

Teacher or Student Material Student Cost Length__ 605 pages
Grade Level Collegiate Suggested Time of Use 1 sems
OBJECTIVES:

SUMMARY DESCRIPTION: This book is interested mainly in marketing problems of
the individual firm. Focusing on the problems faced by today's marketing manager,
this text discusses the impact of environmental forces on marketing decisions.

Every besic marketing principle discussed is illustrated with examples from industry,
thereby easing the student's transition from theory tc practice.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor’s Manual
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Title PRINCIPLES CF MARKwTING

Author bugene Clark, kred r. Clark and Ravburn D Tousley lPate Pub._ 1962

Publtesher__ Macmillan Co., New York, NY_

Teacher or Student Materia!  Student Coet Length 716 pages
Grade Level Collegiate Suggested Time of Use 1 sem.
OBJECTIVES:

SUMMARY DESCRIPTION: The aim of this book is %o emphasize the functional approach,
to point up the aynamic ch-racter ani the complexity of marketing, and to provide an
analytical busis for the study of tne subiect.

AVAILABLE INSTRUCT R MATFRIAL AND TESTS:

P

Title FPRINCIPLES OF MARKSTING

Author Willium Ryan Date Pub. 1971

Publieher__ learning Systems Company, 1818 Ridge Roud, Homewood, IL 60430

Teacher or Student M- terial 3+tudent Cnat 32695  length 152 pages
Grade Level collegiate/Adult Sujiested Time of Use 1 seme

OBJECTIVES: To provide the reader with a quick, efficient, and effective means
of grasping the essential cubject matter.

SUMMARY LESCRIPTION: 4 programmed learning aid designed to supplement basic
textbooks in tne subject area, or to be used as core or essential material in
courses Or programs.

AVAILABLE INSTRUCT & MITCRIAL AN, TEITE:

O




Author Martin Zober Date Pub. 1971
Publteher__ Allyp and Bacon, Boston, MA

Tsacher or Student Material__ Student Cost Length_ 626 pages
Crade Level Co’ __iate Suggested Time of Use 1 sem.
OBJECTIVES:

SUMMARY DESCRIPTION: Retains the benefits of the descriptive _pproach along with
balanced coverage of managerial analysis, systems, and the behavioral sciences as
they relate to marketing.

AVAILABLE INSTRUCTUR MATERIAL AND TESTS:

Title PRODUCT PLANNING

Author Bernard Ce Nye Date Pub. 1970

Publisher_ Crege/McGraw-iiill Book Compuny, Hightstown, NJ 08520

Teacher or Student Material _ Student Coast_$1.89 Length 124 pages
Grade Level Soseren vy Suggested Time of Use
O8JECTIVES

SUNMIAT Y LESTHLPTIION: [mvelops job skills and knowledge that are importunt to
tke ‘real majority of markeiirg worksrs. The marketing manager needs these skills
ard “nowledge to ruide his company in the development of precud:cts that will be
accented by consumers and that will earn a fair profite

SYRILADTE INDUIT L A TERIAL AND P LS Teseter®s banual and Key ($2.00)
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Title PRODUCT PLANNING

Author Ae Edward Spitz Date Pubd, 1972

Publieher___ Auerbach Publishers, Inc., 121 North Broad Street, Philadelphia, PA

Teacher or Student Material __ Student Coat $11.95 Length_ 423 pages
Crade Level Colleglate Suggeested Time of Use 1 sem.
NBJECTIVES:

SUMNARY DESCRIPTION: This bock includes a desuription of the step-by-step
product innovation process and articles dealing with the organization, consumer
and government responsibilities, new trends in product development, new techniques
for evaluating the progress of new product introduction in the marketplace, and
the role of research and development.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title PSYCACGLOGY AND HUMAN RELATIONS IN MARKETING

Author Donald De Hiserodt Date Pub._1969

Publisher Gregg/McGraw-Hill RBook Company, Hightstown, NJ 08520

Teacher or Student M.tertal Student Coat _$1.689 Length 108 pages
Crade Level Secondary Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: This textbook is a self-contained unit of instruction. It
may be used alone and studied as an independent module, or it may be included as a
20 to 30 iour portion of a broader course in marketing and retailing. When used as
a part of a broader course, it will serve tc¢ highlight the contributions of effec-
tive human rviations to specific arvas of worke

AVAILABLE INSTRUCTOR MATEZRIAL AND TESTS: Teacher's Manual and Key ($2.00)
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Title READINGS IN MARKETING

Author Ce Jo Dirksen, Ae Kroeger and L. Lockley Date Pub. 1968

Publisher__ Richard De Irwin, Inc., 1818 Ridge Road, Homewood, IL 60430

Teachér or Student Material Student Cost Length 673 pages

Grade Level Collegiate Suggested Time of Use 1 seme

OBJECTIVES:

SUMMARY DESCRIPTION: A selection of readings covering a wide span of time in

the major areas of marketing. In each area, selections from significant writers
are included.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title READINCS IN MARKETING
Author Me Do Snider, M. L. Sweet and Se Go Walters Date Pub. 1962

Publisher__ South-Western Publishing Co., 5101 Madison Road, Cincinnati, OH 45227

Teacher or Student Material Student Cost Length 832 pages
Grade Level Collegiate Suggeated Time of Uce
OBJECTIVES:

SUMMARY DESCRIPTION: C(Cuts across and integrates a number of subject categories.
The readings differ ccnsiderably in their levels of abstraction, and they sometimes
represent conflicting if not contradictory points of view. These readings, therefore,
are not unlike the variety of evidence the decision-maker in an imperfect business

o7 "ironment must weigh and upon which he must select a course of action.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

-387-

6




READINGS IN MARKETING INFORMATION SYSTEMSs
ritle A NEW ERA_IN MARKETING RESEARCH

Author Re He Brien, Se Ve Smith and J« E. Stafford Date Pub. 1968

Publiesher Houghton Mifflin Co., Boston, MA

Teacher or Student Material Student Cost Length__ 399 pages
Grade Level Collegiate Suggested Time of Use
OBJECTIVES:

SUMNARY DESCRIPTION: This book synthesizes literature germane to business infor-
mation and intelligence systems, and relates it to markoeting planning and str..tegy
formulation. Selections are also included which stress the embryonic state of infore
mation systems development, plus the pitfalls involved in managing such networks and
utilizing data emanating from thes.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title READINGS IN MARKETINGs THE QUALITATIVE AND QUANTITATIVE AREAS

Author Philip A. Cateora and Lee Richardson Date Pub. 1967

Publisher Appleton-Contury-Crofts, New York, NY

Teacher or Student Material  Student Cost Length 462 pages

Grade Level Collegiate Suggested Time of Uase

OBJECTIVES: To present to the reader contridutions to the field of marketing
made by both the behavioral scientist and mathematician.

SUMMARY DESCRIPTION: This book incorporates two major sources of contributions
into the marketing management framework. The first source is made up of a variety
of behavioral concepts developed in anthropology, sociology, social psychology,
psychology and related disciplines. Mathematical and statistical techniques, the
second source, are similarly found useful for many tasks of marketing managers.

AVAILABLE INSTRUCTUR MATERIAL AN[C TESTS:
-366-




Title READINGS: s ARKK'TING AND SOCIETY

Author Ron:1d Re Gist Date Pub., 1971

Publisher__ Holt, Rirehart & Winston, New York, NY -

Teacher or Student Materi:! Student Cosat Length U4E9 pages
Grade Level Collegiate Suggested Time of Use i
OBJECTIVES:

SUMMARY DESCRIPTION: This book has two basic purposess the first is concerned
with social and environmental dimensions of our market system; the second with the
introduction and/or development of some promising analytical concepts.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

READINGS IN PHYSICAL DISTRIBLUTION

Title MANAGEMENTs THE LOGISTICS OF FMARKETING
Author De Jo Bowersox, Be Jo Lalonde and Ee We Smykay Date Pub. 1969

Publieher__ Macmillan Co., New York, NY

Teacher or Student Material Student Cost Length__ 376 pages
Grade Level Collegizte Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: Tnis book consists of a collection of articles which depict
the past, present, and apparent future direction of the physical distribution concept.
As a group of individual contributions, the articles have been selected to supplemsent
and expand text treatments of vhysical distribution.

AVAILABLE INSTRUCTCAR MATERIAL AND TESTS:

=389~
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Title SOCIAL ISSUES IN MARKETING
Author Lee E. Prestopn Date Pub. 1968

Publisher__Scott, Foresman and Co., 1900 East Lake Street, Glenview, IIL 60025

Teacher or Student Material Student Cost_$3.95 Length 308 pages
Grade Level Collegiate Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: Illustrates the relation between marketing activities and
the larger social and economic environment in which those activities operates The
selections present several analytical methods and approaches. The readings are
drawn from a broad range of journals in marketing, management, sociology, and eco~
nomics, as well as excerpts from bookse

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title SCCIETY AND MARKETING

Author Norman Kangun Date Pub._ 1972

Publisher Harper & Row, New York, NY

Teacher or Student Material Sindent Cost Length ULi45 pages
Grade Level Collegiate Suggested Time of Use

OBJECTIVES: To providz the user with a vehicle for thinking greatly of marketing
functions and practices.

SUMMARY DESCRIPTION: This book makes available to potential users a collection
of essays that deal with significant issues, that present views which, in some
cases, challenge existing orientations and practices, and that hopefully, will en-
hance the user's understanding of the social significance of marketing actions.

AVAILABLE INSTRUCTOR MATERIAL AKD TESTS:
-390-




Title STRATEGIC MARKETING

Author Be Do Blackwell, Do T, Kollat and J. F, Robesen Date Pub. 1972

Publisher__Holt, Rinehart & Winston, New York, NY

Teacher or Student Material Student Coet Length 548 pages
Crade Level Collegiate Suggested Time of Use 1 sem.
OBJECTIVES:

SUMMARY DESCRIPTION: Attempts to present an analytical orientation to the major
marketing problems facing senior corporate and marketing executives. The authors
have attempted to present a practical framework that links corporats objectives and
strategies to master marketing objectives and strategles, and then to objectives
and programs for individual marketing activities.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title SYSTEMS ANALYSIS FOR MARKETING PLANNING AND CONTROL
Author Stanley Fo. Stasch Date Pub. 1971

Publisher Scott, Foresman and Co.s, 1900 East Lake Street, Glenview, IL 60025

Teacher or Student Material Student Cost_$5.95 Length_ 512 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES: To understand and use computerized information and data systems for
allocating money and effort t. various marketing activities.

SUMMARY DESCRIPTION: Describes system concepts in a manner easily understood

by marketing students and practitioners. Utilizing marketing theories as a starting
point, the book develops an overall marketing control and planning systea supported
by sub-systems designed to forecast market demand and to control the individual
marketing activities of distribution, personal egelling and advertising.

AVAILABLE INSTRUCTCh MATERIAL AND TESTS: Imstructor's Guide

-391-
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Title YERTICAL MARKETING SYSTEMS

Author Louis P. Bucklin Date Pub. 1970

Publisher__ Scott, Foresman and Cos., 1900 East Lake Street, Glenview, IL 60025

Teacher or Student Material Student Coat_$5¢75 Length 218 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES: To develop an awareness of current analysis of marketing channel
systems.

SUMMARY DESCRIPTION: This collection of essays, growing out of a symposium on
vertical marketing systems held at Northwestern University, features authoritative
writers who have published influential work in the field. The topics include a

major portion of the significant questions at both the micro and macro level. An

extensive 1list of questions and suggestions for student projects follows each articles

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title THE YOUTH MARKET

Author Melvin Helitzer and Carl Heyel Date Pud. 1970

Publisher Media Books, New Yorks NY

Teacher or Student Material Student _ Coat_$12.50 Length_ 356 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: The youth market is a phenomenon of vital importance to
every executive and every company in the field of consumer goods and services. Its
dizensions include $50 billion per year in market values This book is a guide to
the exciting new world of the youth markete

AVAILABLE INSTRUCTOR MATERIAL ANC TESTS:
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Title BASIC H-Jal™y "Nl JisadibyTION
Author Ecwand Foizn, Pobert we pwloman sl Jos fevy  Stte Tub. 19y

Publtsher Ppitman Publls=nine Covporation, A Bast 43 Strzet, New Yerk, NY 1y

Teacher or Student M:r-r1:!  Student Coet_¢n.95 Length U4hé pages
Grade Level Secorizry Suggested Time nf Use 1 seme
OBJECTIVES:

SUMMARY DESCRIFTION: 2x1l.ins the :unction of distribution in the American
economys Discusses the various types of retailing enterprises as well as manu-
facturing, wholesaling, and transportation industriese Emphasis on skills and
functions of basic jobs and exploration of advanced positions. Each chapter is

followed by exercises, questions, activities, problers for discussion, and arithe
metic problems.

AVAILABLE INSTRUCTUR MATHIIAL AND DTS7S Ker ($1.20), Workbook ($2.40)

Title BOOKSTCRE 5 7. ' o _
Author Rutn %, Vaie--... {z2te Pub. 1463
Small susines_ PR -

Publisher U. S. Govirnm o n oz la. e %echineion, DC 20402

Teacher or Studernt » - - 2! 50, 4l Pree Length 8 pares

Grade Level Attt et Time oo

)
e - _—— e o e A J

OBJECTIVES

SUMMARY DESTFIPIICN:  |niy, 45 2 ouollovrieny of mfencnces which will provide
adeguate Informatinn for ef“ect’ve oreorisatim and srersiien of a retail booksiore.
Particular empnasis i3 fivon <0 the oo Lie, Yarstione-advertising, display, ina

persoral salliinag,

AVAILABLE INITRO . MITERTAL AN o0
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Title T AUGHT

Author _Date Pub._1970
) National Retail Merchints Association
Publisher__ 102 d¥ecst 31 Street, New York, NY 10001

Teacher or Student Material Teacher Co8t $23000 Length 24 minutes
Grade Level Secondary Suggeated Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: A film with a dramatic message for teenagerss “tsenage
shoplifters and thieves get caught!® Produced in cooperation with educators,
security experts, law enforcement agencies and retail stores. The film depicts
a teenage shoplifter, the misunderstanding of the seriousness of an act of theft,
her reactions and those of parents and community.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title CHAIN STORES IN AMERICA 1899-1962

Author Godfrey M. lebhar Date Pub. 1963

Publisher__ Chain Sto:» Publishing {orpe, 2 Park Avenue, New York, NY 10016

Teacher or Student Material Student Coat 39495 Length 448 pages

Grade Level Collegiate Suggested Time of Use 1 sem.

OBJECTIVES.

SUMMARY DESCRIPTION: Reviews the early history of chain stores and then traces
their development in this country.

AVAILABLE INSTRUCTUN MATEFIAL AND TESTS:

ERIC
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Title CHANGS IN FCITON'S RETAIL 14ANLSCATE

Author Eileen Ychelf Pate Pub, 1964
N¥atio-~al #etall Merchants Astociation
Publisher_ 1,0 Wast 31 Street, New York, NY 10uul -

Teaoher or Studenr Material Student Cngt $4.40 Length 141 pages
Grade Level Collegiate/Adult Suggested Time of Uge )
OBJECTIVES

SUMMARY DESCRIPTION: A reographical study of 14 years change in retail distri-
butica patternse Includes analysis of chanses in three selected shopping districtse

AVAILABLE INSTRUITUF MATFRIAT AND Trorn

‘‘‘‘‘‘

Title THE COMPIxTEZ Tl w PO Fe oA LD MANST VBN,
Author Alan 3ip:r cate Pub. 1972

Publisher__ Penguin #ocrs, inc., 7110 Ambass.idar £01d, Bultimove, MD 21207

Teacher or Student M-ivpir1l  Strdent v'nar 3la9s  Lenyth 320 pages
Grade Level Coller: . te//inlt Susiested Tore 00 Lue
OBJECTIVES:

SUMMARY DESCRIPTION: Covers .17 aspects of retail management, all sizes of shop,
all forms of oreanization, ana all the retail trades.

AVAILABLE INSTREUCT .k MiJERTAL AN D¥.10
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Title COURSE QUTLINM® FOR RETAIL INDUCTION INTO SELF~-SERVICE STORES

Author George Curtis and John Mattingly Date Pub._1970
De Eo Materials Lab
Fublisher__ 1885 Neil Avenuve, 115 Townshend Hall, Columbus, OH 43210

Teacher or Student Material _ Teacher Coat $2,00 Length_ 9% pages

Grade Leval Secondary Suggested Time of Use

OBJECTIVES: Designed to prepare the student to enter into gainful employment in
a self-service store.

SUMMARY DESCRIPTION: A manual developed by a Distributive Education workshop
group of coordinatorse This manual orients well the student and the coordinator
interested in concepts relating to the self-service operation. Transparency orige-
inals to supplement the teaching outline are included.

AVAILABLE INSTRUCTCAR MIITEFIAL AND TESTS:

Title CREATIVE MARKICWN PRACTICES FOR PRCFIT

Author Murray Krieger P te Pub._1971

Publisher _Fairchild Tublications, Ince, 7 East 12 Street, New York, NY 10003

Teacher or Student Material tudent Cost $5.95 Length__ 208 pages
Grade Level Collegiate/adult Suggyested Time of lse
OBJECTIVES:

SUMMARY DESCRIPTION: This book advocates "control of the markdown as a positive
tool for profit.” It shows how changed attitudes by buyers, merchandisers and store
owners can create new sales possibilities and helighten store traffice Chapter titles
includes Controlling Markdowns to Achieve a Mark-on; Evaluation of the Sources of
Supply; Reducing losse:c Through Employee Reminders; mffect of Markdown on Shrinkage
or Shortage; and Markdowns as a Sales Developer.

AVAILABLE INSTRUCTHOR MATEDTAL AND TESTE:

%-




Title CREATIVE MEN®S WEAK KeTAILING

Author S, Thaomas Saltz Date P“b'i&

Publisher_ Fairchild Publications, Ince., 7 East 12 Street, New York, NY 10003

Teacher or Student Material Student Coat $150 Length 84 pages

Grade Level_ Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Cov:rs every phase of men®s wear retailing, including
decor, display, pricing, advertising, sales training, cyedit and collection and
location selection.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title DECISION-MAKING IN RETAILING & MARKETING

Author Murray Krieger - Date Pub. 1969

Publisher__ Fairchild Publications, Ince, 7 Eact 12 Strect, New York, NY 10003

Teacher or Stud:nt Material Student (28t §12.,50 Length 352 pages

Grade Level_ Secondary/Collegiate/Adult  Sugseated Tim: of Use 1 semo

OBJECTIVES: To stimulate the thinking process whicn is important in today's
complex business world.

SUMMARY DESCRIPTION: Ninety real and contemporary case histories selected from
the nation®s key retailling centers. Covers every conceivable dilemma in the re-
tailing/marketing arena. It combines a number of tested training techniques which
direct and sharpen the 2bility--of student or “old pro"~~io absorb, ar.ilyze, reason
and arrive at effective conclusions; to act with ascurance in the increasingly com-
plex areas of merchandisine, from manarement and control to personnel and promotion.

AVAILABLE INSTRUCTUF MATERIAL ANL TESTS: Teacneir's Manual

ERIC -397-
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Title_____ DIRECT MAIL ADVERTISING BY RETAIL STORES

Author Date Pub._1967
Natlional Retail Merchants Association

Publisher_ 100 West 31 Street, New York, NY 10001

Teacher or Student Material___ Student Cost _§2,75 Length_ 44 pages

GCrade Level Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMNARY DESCRIPTION: Covers use and costs of direct mail advertising, operating

procedures, compiling. and maintaining lists, planning promotions, designing, and
measuring results,

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title DYNAMICS OF RETAILING

Author Edward B, Go'd Date Pub. 1969

Publisher__ Fairchild Publications, Ince, 7 East 12 Street, New York, NY 10003

Teacher or Student Material _ Student Coat $4e75 Length 106 pages

Crade Level Collegiate/Adult Suggeated Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Spells out the new merchandising trends in the United
States, with emphasis on the fast-paced fashion, hard lines and food industries.
Explores the "survival of the fittest" trend which is revolutionizing today's
retailing,

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:
~396-
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Title AN af0h Uy 2 eI OF He TALLING®S RUTURE

Author Fate Zub., 1968

Li0r4: detidl Merchints Associaticen

Na hints
Publisher__ 1" ‘st M rr~oi, New Yorky, NY 10001

- . ]

Teacher or Studen: ‘... ~7.]  Strident Cnat_§3.00 Length 64 pages

Grade level colleriate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCHIFT. X i1t e fu
of a Department of <+ _rse W pvece

tare aconernic patierns as seen through the eyes
ntilive, investmont counsellor, a banker, site
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thor Rt e DL : o Date Pub. 1966

TLes Now Your«, NY

i
— - PR UM S

asher or Stuiew. v Ut Student "et_____ Length_ 591 pages

~Jde level S Crecated Time of Use 1 seme

D e T T, - - — - ——

JECTIVES: (1. Tn prepire persone *9 reet and to understand company objectives
3 tae evestiive decision processes under conditions of uncertaintye.
(2 .c .3 L9 a pouter understanaing of the administrative processes,
gL e neti ot witnin the firn, and buyer behavior in the mar-
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MMARY DESCR:H00 % ig..-me! for 1 kwoan course in the economics of retail
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Title FACTS ABOUT DEPARTMENT STORES

Author Helen Mulhern Date Pub.
National Retail Merchants Association
Publtisher__100 West 31 Street, New York, NY 10001

Teascher or Student Material Student Coat $145C Length 40 pages

Grade Level Collegiate/Adult Suggested Time of Uae

OBJECTIVES:

SUMMARY DESCRIPTION: A short review of what department stores do to earn their
moneys Contains chapters on retail profits, what the retailer does in the merchan~

dise market and selling merchandise. Includes tables on the size of retall tusiness
in the Ue Sey and cost of retail distribution.

A/AILABLE INSTRUCTOR MATERIAL AND TESTS:

Title FOR GRACIOUS GIVING

Author Harold Ge Cole Date Pub. 19%9

Publisher Fairchild Publications, Ince, 7 East 12 Street, New York, NY 10003

Teacher or Student Material Student Coat $4.95 Length 120 pages

Grade Level_ Secordary/Colleglate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Gives the basic principles of establishing an outstanding
custom gift-wrapping service. Detailed discussion of spase allocation, stock re-
quirements, display and promotional media. Contains illustrations of glft wrapping
methods and phctographs of unusual accessorized wraps.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: ‘ -

~400~



Title COVERNMENT STATISTICS HAND3WCK

Author Date Pub. 1969

National Retz1l Merchants assoeciation
Publieher__ 100 West 1 Streei, Now York, XY 10001

Teacher or Student Materiz! Student Coat $3.00 Length 57 paces

Grade Level Colleriate/Adult Suggeated Time of Uae

OBJECTIVES:

SUMMARY DESCRIPTION: iacludec using census burean data, retailers use of census

of population, manuficiurine arce business cersus, rerchandise lire for marketer and
many other helpfil statistical daita arease

AVAILABLE INSTRUCTOM M: -

Title GRASS BOCTS RETAIIINC

Author Ben Proiar Date Pub._ 1962

Publisher Fairchild publications, Ince, 7 East 12 Street, New York, NY 10003

Teacher or Student Materizl Student Coat_$1.00 Lengthvjm pages

Grade Level _ Seccrdary/Collesiatef.dult “ujzested Time cf lee 1 week

OBJECTIVES:

SUMMARY DESCRIPTIODN: & discussior of ren®s wear retailins. Advice is given on
fashion buying, resources, customer ara entloyee relations, meeting competition,
and public relations in the cemmunity.

AVAILABLE INSTRUCTUR MATEPRPIAL AN~ TELTS:

ERIC s
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Title CREAT GHOFS CF wUROFE

Author Jerome S, Kleir and Norman Reader Date Pub.
National Retail Merchanrte Association
Publisher 1CC West %1 Streert, New York, NY 10C(1

Teacher or Student Mit.r:;! Both rat §24.00 Length

Grade Leve! Secrdary/ioll-wiata/agult  Suzjested Time of lLue

OBJECTIVES:

SUMMARY CESTE[PTIN: ey iews v 2'a%7 and j:lustrates over 200 of the most
intevresting ve -t aos=a rabgents op tre cintirent, in the kvritish Isles and in
Scardinavias ‘rere is 0 roaittion:s Tictire of 707 ¢nops for ihe guldance and
reference of t-awlers, LFPva v (v woresting accevunt of special rervices, rerchane
dise and fereri’ - ) 40 - e tore

.- @

AVAILABLE 7, . =~ = wrrtz.opp o0 s T

Title Hom TV GIVE 4 cAHTLY em
Author Fric a2 Ze Zurtis ) lzte Pub. 1968

Publigher kaircci.c Inbic vionc, {noey 7 kart 17 Street, New iovk, NY 10003

Teacher or Stulewr ¥ . ru:l %ot "nat 3eSU Length  1(4 pages
grade Leve! oo ova r f et eal - rshaced Time f Lae

OBSECTIVET:

SUMMARY ODECCFIPTICN: i» In with ewery fac+t o! orsaniting ..pd producing a fash-
ion shows evaliztins the audierce, croecire the kind of show, *he merchandise,
models, Jocatien, cost, lhr-fe.eeven dow' to the cormrentator, iishting and time.

AVAILABLE INSTF 0w~ /i 05 o
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ritle ACH Tl VNG DECISICED ARx MADE

[EE R ALY N Ay

Author ey Lt it Date Pub. 19€2
U onitl orchants Asseciation

Nioviora!

-
Publisher__ 170 av.t M . 'x.%, Luw York, NY 100CH

Teacher or Studen: Materri:l Sindent Cost_gle80 Length 27 pagec

Grade Level Colle,jo foilit Sujgeated Tim2 of Use

OBJECTIVES :

SUMMARY DESCRIPTION: , .1\ 1y €f decisicn mekirg precerves and flew of irfusma-
tion witiin o reteil arpunizition are o compariscr with irausirial buying precedures
based on personal intervisus. Incluaes infoim:.) In“crmation flows, vse of organi-
zatioral murvals, buyer pools, the .ecision Pesini rrocess, compariscn with industry,
conclusiors ard recommendaliornse

AVAILABLE INSTRUCTUR MATSSIAL AND TESTS:

Title HCW TC SELI THe Wille STCRE AS FASHILM
Autheor Budd GCere L2te Pub. 1969

hational Rewail Fercrarts fswoci:iion
Puvlisher__ 100 West =1 Stpeei, New Yark, MY 15401

Teacher or Student Mztertal Sturdart. Cret §leCl, [ength 2 pijes
Crade Level Colie. tatc/aduit Sujgyested Tim of Uae

OBJECTIVES:

SUMMARY LESCEISTINN: i Qrier-asce of fe_blen and hew 1~ o 11 it regar-lless of

the rercraidise o rronncte Inclides 80 ruloc 1o teapt wite fachiore Notec price
is not ¢ priravy fagrer ar e Sepeoctu Y qccear vint e e e e,

AVAILARLE IN_ Y p v BRI .
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Title HOW TO WRITE BETTER RETAIL ADVERTISING CCEY

Author Date Putk.
National Retall Merchants association
Publieher 100 West 31 Street, New York, NY 10001

Teacher or Student Matertial Student Coat $1¢50 Length 77 vasrms

Grade level Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A primer covering how to write newspaper advertising copy
that sells, the principles and practices of direct mail copy, the five commandments

of good radio copy, writing television commerclals, writing sign copy that informs
and sells.

AVAILABLE INSTRUCTOR MATESIAL AND TESTS:

Title _ HUMAN RELATIONS IN RETAILING

Author Late Pub._196%

Publisher University of the State of New York, Albany, NY

Teacher cr Student Material _ Student Cost Length 15 pages
Grade Level Adult Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: The emphasis is on the roll of the supervisor, supervisor-
employee relationships, customer relationships and humin relations problem solvinge

AVAILABLE INSTRUCTCOR MATERIAL £ND TESIZ?
wlf Ol
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Title THE INCEPaNDANT e JAItRR AN THE SHOPPING CENTER

Author Date Pub. 1968

Natiornul Rew.il Merchants aAssociation
Publisher__ 100 West 31 Street, YNew York, NY 10001

Teacher or Student Material Student Coat $20.C0 Length 176 pages

Grade Level Collegiate/Adult Suggeated Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Liscusses successful promotions, operations, financing and
selection of store sitec and locatiomns in shopping centers for maximum profitability.

Presents practical criteria for indeperdent merchants to consider in viewing a shop~
Ping center location.

AVAILABLE INSTRUCTCHR MiTFSIAL A%T TEST

Title IN-STORE SECULRITY
Author Prcparsd by Comrunicztions & Training Divisicn Date Pub.

———————

Publisher _ Indeperdert Grocers® ililance, Chicago, IL

Teacher or Student Material Student Toat Length 15 pages
urade Level Se':cn':.a.ry/c';lle*:iah?j.';iult Jagjested Time of lee
OBJECTIVES :

SUMMARY DESCRIPTION: 1Tnts pan;hiletl. chows how crime today has been characterized
as a growth lIndustrye Shows how crime has inereaced 30 to 40 percent iearly every -
year for the past 5 yearse Tukes a lock at roblery protection.

AVAILABLE INSTRUCT ¥ MAJER[AL AN, Tv, 70

Q. ~405-
ERIC




Title LT ¥E PUT IT THIS NAY

Author Ko Eo Woiss ard L. D. Bernbach Date Pub. 1968
National Retail Merchants Association
Publisher__ 120 Wesi 31 Street, New York, NY 10C01

Teacher or Student Material Student Cost $2.,75 Length 48 pages

Grade Level Collegiate/adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Twerty-five articles concerning the formard scene of the
rewlil world.

AVARILABLE INSTRUCTIOR MATERTAL AND TESTS
Title MANAGING THE BRETAILING EMPLOYEE
Aunthor Date Pub. 1972

Ze Te Mavs riels Lab
Pul'igher__ 1557 Nei: verue, 115 Townshend Hall, Columias, OH 43210

Teacher or Stident Material Student Cont $2,00 Length_ 53 paces

sr.le Level Secondary/Adult Suggested Time of lse__

«  T&TTIVES: 7o ascist ir solving currert and future empioyee problems and to

aurace erplovee sroductivity.

SUMMARY DESCRJPTIONTY Exzlains how employees should be interviewed, trained and
counseleds Uses rele playing siiuationse




Tirtle oo

Author

Date Pub.

~cilatlion

PR S SR

Publ<sher 1t e M Ton 1, Yed Yore, NY10671 .

Teacher or § SRR vl Siucent 13t 335.00 Length 35mm slides

Grade lLevel S L Suggested Time of lae

OBJECTIVES:

SUMMARY DESCRIPTZION- - TTLtes mwinelcelery, tocls, redia, and government sources

to be used to opon “sur e 4 ond PTCro*e new sales strategiese

AVAILABLE INSTHUCT = ' 22740 A« Tzoo0-

Titz‘ 1",._.“_,':;\‘:::::1:\'" a0 INET lf_’i}'\)(

Author Rotert s 7 - T onrel ke o dtereen Pate Pub. 1965
Depari~w v . *ouetrial Ljucation

Publishes Colie-z ~F i~ oy wnliversity of Piosouri, Colurbia, MO

Teacher or Studen- % .p.:: Stiert gt Lenath 41 pages

Grade Lleve!l 2. ..

OBL’ECTIV&.J

SUMMARY DESCRIDTIN:
ment sheets des!rned fior -
preparatory districutize .
AVAILABLE INZTRy™ .. M.

O

ERIC
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- Suiiess Time of Use

ireant o amalyals of merchandising together with assign-
cup Lt '-thian coveriny Lue related information taught in )
Catlon prvolrars,

Manual
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Title MISSIONs LOSS PREVENTION

Author Date Pub.
National Retall Merchants Association
Publisher__ 100 West 31 Street, New York, NY 10001

1omm sound film

Teacher or Student Material Student Coat_$325,00 Length 25 minutes
($90.00 to rent)
Grade level Collegiate/adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A supervisory training aid for retail inventory shortage
control. Filmed in a retail setting.

AVAILABLE INSTRUCTOR MATERIAL 4AND TESTS:

Title MODERN MERCHANDISING SERIES

Author Date Pub.

Publisher__ Falrchild Publications, Inc., 7 East 12 Street, New York, NY 10003
174 sglides

Teacher or Student Material _ Student Coat $370.00 Length 191 minutes

Crade Level_ Secondary/Colleglate/Adult _ Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: ¥erchandising fundimentals plus several prograns covering
trends in important retailing and fashion areas are covered in .his series, which
contains 14 units in six programse Funiamentals are discussed in three programs,
Basic Rules of Selling, Display Roundup and Shopping Centerse They can be used for
basic training in each of tiese vital aspects of the merchandising scenes Contem=
porary trends are scressed in the varlety of new shops in the Boutiques progranm,
New Store Directlons and Profile of A Moderm Store. These latter prog:ams show
how exciting retailing can be when colorful and creative talents are put to work to
enhance the shopping experience.

) |




Title b THIN RRTAILING MANAGEMENT - BASIC CONCEPTS & PRACTICES

Author Le Jo Tuncan, ce Fe Phillips and S. Ce Hollander Date Pub. 1972

Publigher_ _ Risbiri D Irwin, Ince, 1818 Ridge Road, Homewood, IL 60430

Teacher or Student Material Student Coat $1175 Length 722 pages
Grade Level Collegiate Suggested Time of Use 1 sems
OBJECTIVES:

SUMM .RY DESCRIPTION: Outlines the many elements of change occuring in this
fleld, with emphasis on the new techniques and managerial measures required for
successful retail operition in the new environment. Many forces that are induc-~
ing change in retail structure and methods receive considerable attention. Thase
forces include such things ac market changes, consumerism, horizontal and vertical
Terger movements, ind new informational and control technologye

AVAILABLE INSTRUCTOF MATERIAL AND TESTS:

THE NATURE AND CHARACTERISTICS

Ittle Or MITDIE MANAGEMENT IN RETAIL DEPARTMENT STORES
Author Harland ~e« Samson Date Pub. 1969

Publisher_ Universi-. of Wisconsin, Madison, WI

Teacher or Student Matertal _ Student- Coest_Free vength_176 pages

Gr:le Level Colleriate Suggested Time of Use

O5JECTIVES:

SUMMARY DESCRIPTION: Fresents an exploratory study of these factors influ-
encing the nature and characteristics of middle management in tie retail department
storee The findings provide new insights and important clues concerning the chare
acteristics, ecuzational needs, -iuties, and projected needs for retail middle
managerss

AVAILABLE INSTPRPICT. 5 MAITYPIAI AND TESTS:

IToxt Provided by ERI
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ritle OLD MASTERS OF RETAILING

Author Philip Js Reilly Date Pub. 1967

Publisher_ Falrchild Publications, Inc., 7 East 12 Street, New York, NY 10003

Teach~r or Student Material Both Cost $7.95 Length 224 pages

Grade Level__Secondary/Colleglate/Adult  Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Tells the story of fifty pioneer-merchants whose efforts
paved the way for today®s multi-billion~dollar industry. Reveals classic solutions
to timeless business problems, and places retailing in its historical perspective.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title OPERATIONS RESEARCH IN RETAILINGs CASE STUDIES

Author Date Pub.
National Ketail Merchants Association
Publisher 100 West 3. Street, New York, NY 10001

Teacher or Student Material Student Cost_$1.50 Length 34 pages

Grade Level Collegiate/Acdult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A series of actual case studies, using the principle of
operations research, is prese ad. Contains measuring advertising e“factiveness,
finding how to make field sales operations meet top management and o lossary

AVAILABLE INSTRUCTCA MATERIAL AND TESTS:

ERIC -410- g
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* ; o e I v e sy .
Title FECPIE, PPORITS, FLACES = n DliwT i ™ 30R by ]r [N

Author Honer Hoyt [ate Pub. _1969
National Hetall NMercrairis . Lsociati o
Publisher_ 100 West 31 Jtwe., Naw Yaor, Ly

SRRRCRCINGE. .S TN

s

Teacher or Student Material Student Crgt 315,00 Length 104 pages

Grade Level Collegiute/Adult sugzesated Time of Use

OBJECTIVES:

SUMM'RY DESCRIPTION: A resecarch monoverivn of ire location of additional retail
stores in the United States in the l.ot o= -tniza of the itwentieth century.

AVAILABLE INSTRUCTUR MAERIAL AXND TI070

Title PICKETING = . CNCIZY pLui. 1 00 KETAITING
Author Louis Jaczser . Date Pub.

Natiional Fet1lil e AL KU
Publisher__ 100 West 1 Zure. i, how Yoo, % 1

Teacher or Student rMororizl " .- st §lefl  Length 12 pages

. - 7

Grade Level Colle Tam e ) CLacared Tim of lUse

OBJECTIVES:

SUMMARY DESCRIPTION: oxipialir. %= 2 yni o fo= and in 1re language of the retaller,
the various forms of picketirg, tr. ."ryl» <0 Jiich a reteiler should take when con-
fronted by them ana the pitf.lle "~ zno.’ . v 20 wo 23 1ot te run afoul of the lawe

AVAILABLE INSTRUCT (i MAI%% A0 A, ~-

O
) =411 a
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Title POTENTIAL GROWTH LOCATIONS FOR DEPARTMENT STOAES

Author Milton leontiades Date Pub. 1968
National Retail Merchants Association
Publitsher 100 West 31 Street, New York, NY 10001

Teacher or Student Material Student Coat_$3.00 Length 46 pages

Grade Level Collegiate/Adult Suggeated Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Gives the vied of an economist as to economic, demographic
and locatlonal factors to be weighed in choosing a store site in consideration of

projected economic growth activities of the Federal Government and inter-industry
development,

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title PRACTICAL PROELEMS IN RETAIL MERCHANDISING

Author Murray Krieger Date Pub. 1969
Laboratory Institute of Merchandising
Publisker 12 East 5° Street, New York, NY 10022

Teacher or Student Material Student Cost Length 168 pages

Graie Level__ Secondary/Collegiate/Adult Suggested Time of Use

OF ECTIVES:

SUMMARY DESCRIPTION: The problems contained in this book are all taken from
real-work situationse They are the kind of problems merchandising personnel must
deal with on a day-to-day basise

AVAILABLE INSTRUCTOR MATEFIAL AND TESTS:
412«
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Author _ Date Pub. 1963
. Vocational Instructional Material laboratory
Publieher__ lirdsey Hopkins Educztion Center, Miami, FL

|
Title___ PRINCTPLES OF RETAILING 1
I

Teacher or Student Material Teachcr Coet_Free Length 9 pages

Grade Leve._ Secondary/Collegiate/Adult Suggested Time of Use 96 clock hrs.

OBJECTIVES: The purpose of the course is to teach the student the basic principles
and techniques of present~day merchandising, the language of merchandising, and the
Possibilities and potentials of a career in the fielde

SUNMARY DESCRIPTION: Consists of a course outline entitled Ferchandising Tech=-
niquese A bibliography is also inclided which 1lists the supplementary references
used throughout the course by the instructor.

AVAILABLE INSTRUCTOR MATERIAL ANI' TESTS:

Title PROFIT ANI COST ANALYSIS

Author Date Pub. 1966

Publieher__ Teaching 'ystems Corpe, 3 Boylston Street, Boston, MA

Teacher or Student Material Student Cosat Length 150 pages

Grade Level__Seccndary/collegiate/adult  Suggestea Time of lae

OBJECTIVES:

SUMMARY DESCRIPTION: Gives the retailing executive trainee the basic tools of
analysis which enables him to understand how and why his department functions as
it does, and which will eventually enaple him to make his contribution to store
profitadbilitye.

AVAILABLE TNSTRUCTUR MATERIAL AND TESTS:
Q
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fitle PhoFITABLE MERCHANDISING {ECHNIQUES

Author Date Pub. 1970
Publisher Fairchild Publications 2 ew York, NY 100
slides

Teacher or Student Material___ Student Cost $76.00 Length k2 minutes

Grade Level__Secondary/Collegiate/Adu't  Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Pinpoints important merchandising areas where a retailer

can succeed or faile Discusses store services as a goodwill and money-making device;

unique department merchandising combinations and layouts; and effective in-store and |

out-of-store promotional gimmicks. Offered in four sectionss Set I3 Important |
|

Service Ideas; Set IIs Imaginative Store Department; Set IIIs Effective Retailing
Gimmicks; and Set IVs Winning Combinations of Merchandise.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Commentary and discussion questions
are included.

Title A PROGRAMVED SOLUTION FOR ESTIMATING RETAIL SALES POTENTIALS

Author Larry Blue and David L. Ruff Date Pub.

Publieher Universit:- of Kansas, Lawrence, KS

Teacher or Student Material Student Cost Length 64 pages

Grode Level Collegiate/Adult Suggeated Time of Use

CtECTIVES: To present a computer programmed solution for estimating sales of a
Pz >pcsed retail developmente

SUMMARY DESCRIPTION: Centered around a simple yet important probability model
for estinating sales of prospective retail firms. The nature of the program as well
as the steps in using it are discussede Three cases have been incluaea that exemplify
the use of the program, and can also be used as test cases.

AVAILABLE INSTRUGTOR MATERITAL AND TESTS:
s L

«
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Title PROMOTING NEW MERCHANDISE AREAS

Author _ Date Pub._1971
Publisher_ Fairchild Publications, Ince, 7 East 12 Street, New York, NY 10003
38 slides

Teacher or Student Material Student Cost $80.00 Length 21 minutes

Grade Leval__ Secondary/Collegiate/aiult Suggested Time of Use

OBJECTIVES:

SUMNARY DESCRIPTION: Shows how retailing meets its merchandising responsibili-~
ties in two specific store evenis--both particularly relevant to today's shopping
habitse Case histories cover a wide range of subject areas including window and
in-store display, signage, mannequins, selling techniques, merchandising presenta-
tion, departmental coordiration, retailer-resource coordination and advertising.
Topics includes Reaching the Cornsuner, Designs that Drew Crowds, loom of Fashion,
Appeal to Youth, Customers Cei Invelved, Advertlsing Sets the Tone, Traffic is
Created, Selling at the Fair, and Trens to Inaividuality.

AVAILABLE INSTRUCTGE MATERIAL AND TESTS: Resource Liste Commentary and
discussion questions are included.

Title PRCGMCTICN E‘J‘CJ.‘\_‘VVC:‘
Author _ Pate Pub. Monthly
Natioral dztall Merchants sssociation

Publisher 100 dest -1 Streety, New Tork, NY 1CCO1

- 4 to 6 pages
Teacher or Student Material Teacher Coat $11.00 Length per issue
Grade Level Collegiatef/aauit Suggested Time of Use
OBJECTIVES :

SUMMARY DESCRIPTION: A newsletter for Sales Promotion, Advertising, Publicity
and Display Managers geared to retail marketing in the *70's. There are promotion
ideas, tips and importent irfoirmation fo: every size store from item featuring to
total store irmage in each issue.

AVAILABLE INSTRUCTIR MAaTERIAL AND TESTS:

Q ) ali] S=
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Title QUALITY ANL 743.-S AS SALES APPEALS

Author Robert M. Mvers Date Pub., 1967
Srmall Business Adrinistration
Publisher__ U. S. Government Printing Office, Washington, DC 20402

Teacher or Student Muterial Student Cost_Free Length U4 pages
Grade Level Adult Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: Discusses sore of the things which small retailers can
do to satisfy the demand for good quality and taste in productse

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title READINGS IN MODERN RETAILING

Author Date Pub._1969
National Retail Merchants Association

Publisher 100 West 31 Street, New York, NY 10001

Teacher or Student Material Student Coet _$12.,00 Length 483 pages

Grade level Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: An anthology of 37.classic statements on important facets
of retailing by noted store heads, administrators, merchandisers, economists, re-
searchers, manufacturers, consultants and creative critics. Sections deal with the
new retailer, the new customer, marketing, company organization, scientific mer-
chandise management, the shor ccncept, fashion impact, vendors and brands.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

=416~
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A REPORT OF A STUDY OF ORGANIZATION
Title Tl : Y

Author Date Pub, 1961
National Retail Merchants Assoclation

Publiesher__100 West 31 Street, New York, NY 10001

Teacher or Student Materizl Student Cost _$1.50 Length_ 70 pages

Grade Leval Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Describes current multi-unit organization practices, their
advantages and disadvantages as well as recommendations for improving such organi-
zations. Explores history and development of organization, single unit stores,

advent of branches, main store plus branches, organizaticnal objectives, and effective
implementation of organization changese.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title RETAIL BUSINiESS MANAGEMENT

Author Karen Gillespie and Joseph Hecht Date Pub._1970

Publisher Gregg/McCraw-Hill Eook Company, hightstowr, NJ 08520

Teacher or Student Material Student = Cost §9¢75 Length 59€ pages

Grade Level Collegiate Suggested Time of Use 1 senm.

OBJECTIVES: (1) To identify the classification of retail businesses and the
laws and governmental activities that affect retailing.
(2) To sharpen skills in communications, mathematics, and record-
keeping.
(3) To help formulate and implement effective merchandise and
inventory control plans.

SUMMARY DESCRIPTION: provides a comprehensive, up-to-date presentation of
retalling principles and practicese.

AVAILABLE INSTRUCTOR MATEFIAL AND TESTS: Instructor's Manual and Key ($2.75),
G Jects and Activities

‘ ~417-
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Title RETAIL MANAGEMENT

Author William Re Davidson and Alton F. Doody Date Pub. 1966

Publisher Ronald Fress, New York, NY

Teacher or Student Material Student Cost Length_ 905 pages
Grade Level Collegiate Suggested Time of Uase 1 sem.
OBJECTIVES:

SUMM/ Y DESCRIPTION: Divided into 4 parts. Part I provides an orientation to
the managerial study of retailing by giving attention to its distinctive features
and by relating the marketing concept to the retailing processe. Part II - concepts
of organization have been broadened to emphasize shiftability of functions among
levels of distribution channels and to other agencies. Part III - discussion of

certain topics which are normally handled b~ technical staff specialists. Part IV
contains cases and problems in the field.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title RETAIL MANAGEMENT CASES

Author Douglas Je Dalrymple and Donald Le Thompson Date Pub. 1969

Publieher Free Pres-, New York, NY

Teacher or Student Matertal _ Student Cost Length 296 pages

Grade Leval Collegiate Suggested Time of Use 1 sem.

CLJECTIVES:

SUMMARY DESCRIPTION: (ontailns 41 cases that set forth the facts surrounding
particular business situations occurring in various sizes and types of buslness
organizations. The cases, for which the student must provide analyses and develop
solutions, are divided into 10 categories representing such major retailing prob-
lems as store location, personnel, customer relations, expense control, and allo-

cation of spacee.
AVAILABLE INSTRUCTOK MALERIAL AND TESTS:

-1418-
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Title IS U AT IR

Auther Foantor e 01 = 3 Dovit e Hacaman Late Pub, 1969
RS S N A L T -
Publisher__ tr ::ic..i i, Ciowond AT, N GG

Teacher or Studen- - - - .1 Ciudent ‘gt Llength 117 pages

Grade Leve!l St T Jujgested Time oF Uue

OBJECTIVES:

SUMM 'RY DESCSIPIT N+ - . .- offersd are divided into three major arvass
£00ds ant servitu., Lros oL L. et c) Mpoand cernmunicatione  However, all of
the mamgement o:'. o077 Larlauon e aread are related to the firm's ex~
ternal envirenrent ann -1, L0 iy to sne consnurmer,

AVAILABLE IN:;r=lsm . e . T

Title BRINVIL " apeTin e

e S - “h e e o ——

Author Hariart . A T A D SR Date Fut, 1968

Putllisher Suioth-~d-. “isey -~ Puilison hwoad, Cinelnaati, oo 45277
—2 T LAl = e

Teacher or Sc.den= & Ve Crere Mol B $7:0a_ Leng th 'y PRges

or:de Level w3 g wogenred Time of Lue 1 sema

SNECTIVES:

SUMMARY DES "RIEPTI N+ vy 13 o s of oot v“ng such ass  financing, buying,

ey

se:!ling, pricane, vivL. ., N A N S L 2 .tion, adverticing, and gove )
errment regulatinn,

AVAILABLE INITRUCD © vem 5 a0 e o o Yeacher's Manual, Study Guides and
O Jjects (2030 )9 arid .o ute wmn sarination (§ o 3€)

ERIC 102 -
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Title RETAIL MERCHANDISING AND PROMOTION

Autheor Ae Hamilton Chute Date Pub., 1966
Small Business Adminictration

Publieher_U. 3+ Government Printing Office, Washingiun, DO Z.:(2

10har or Student Material Roth Cogt wree length 1t naces

"+ . {e Level Adult Suggested Time of lue

FOROTIVES:

MMARY DESCRIPTION: A bibliography dealing with the broader concepts 5f mer-
vh:rtising in line with the typlcally broader authority and accountability of buyers
T e .rtment managers in independent retail establishments. The list includes both

- Jovernm:nt and nongovernmental publications and some of the names of the¢ na~
..l retall trude assoclatlonse

:
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TOH MATERIAL ANC TESTS:

Titls RETAIL ORGANIZATION

Auther Da~e Pub. 1966

+w'ligher University of the State of New York, Albery, NY

-

T2 :1cher or Student Material __ Teacher Coat cenyth 13 pages

1 .ie Level Collegiate/adult Sujgested Time of luve

o

JASECTIVES: To assict directors of adult crwanizationd and teacher. of courges
tr mtall organization.

SUMHARY 2STRIPTION: Describes the various aspects o: sto~ organization,
"2 wifleation of personnel to perform required activities, assignment of respon-
trility and prevision for control and harmonious working relat?-nships.

A.AJLABLE IN.TRUC.JR MITERIAL ANO THEDS:
iRt
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Title HSTAIL REVOQIUTION SERIES

Author Date Pub, 1965

Publisher__ Fairchild Fublications, Inc., 7 kast 12 Street, New York, NY 10003

135 slides
Teacher or Student Material Student Cost $220.00 Length 149 minu es

Grade Level Secondaxy/Collegiate/adylt Suggeated Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: ;i collection of black & white and color 35mm slides,
divided into four progranms, Showing important retailing changes of the 1960's, and
taking a look at likely developments in the early 1970'se The programs focus on
four main themes: the impact on retailing of suburtan development, new competitive
selling techniques, the challenge of meeting the modern customer's needs and wants,
ind the problems of keeping up with disiribution and technologsical advances,

AVAILABLE INSTRUCTOR MATERTAL AND TESTS: Printed script, discussion ques-
tlons, and tape ccmmentary are included.

Title RETAIL SALES FrCMCTION ENCYCLOFEDIA, VOL. 111

Author Date Pub. 1972

National Reiail Merchants acssuclation
Publieher 100 West 31 Street, lew York, NY 10001

Teacher or Studenr Mitonrigl moth Cost$li0s0u_ Length 300 jages
Grade Level Collepiate/adult _ Suggested Time >f Use

OBJECTIVES:

SUMMARY DESCRIPTION: heuall sales promotion ideas with actual case histories.
Covers any and all types of promoticns for all occasionse

AVAILABLE INSTRUCTNA METERIAL AN.

ERIC 104
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Title RETATL STORE SECURITY

Author o _ Date Pub._ 1968
Publisher__ New Jertey Retall Merchants Associatiorn, P,0. Box 22, Trenton, NJ 08601

Teacher cr Student Matertal Student Cost Length

16 pages

Grade Level__Sccondary/Colleglate/adult Suggested Time of Use

OBJECTIVES: o proviac some of the established procedures stores should follow
for attaining maximum ctore security.

SUMMARY DESCRIPTION: Provides information on problems of shoplifting, bad checks,
and store security.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title RETAIIRRS® GUIDE TO GUARANTEES

Author Date Pub._ 1969
Nationai etail Merchants Association
Publieher 100 West 1 Street, New York, NY 10001

Teacher or Student Material Student Cost _$1.50 Length__ 16 pages

Grade Level Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIFTIOAN: A guide for retailers who have anything to do with guar-
antees. includes how to meet FIC requiruments for guarantees, how to write guar-
antees that sell merchandise, how to develop advertisable guarantees, how to tie

guarantees to the “consurer irformation” trend, and how to make guarantees improve

store imagc,
AVAILABLE INSTERUC.UAR MATERIAL AND TESTS:

B © ‘ -422-
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Titie AL )

Author reltert Je ILrcar aret lvoptcc ok, » . coh Fub, 19E%

S o A o e e e Mt N A e e v a—

Publisher _ Ricnird Lo Irwin, irnce, 1.%: Flonge Ro.d, tapencod, 1° R

—— e RU.AN - Pt m———

Teacher or Studenr M.+ p+ 7 St hter d Aty len thoTUY 1apes

.
43
k2
o
(&5

GCrade Level Collegiate Suyg Time of Jwe 1 seme

CBJECTIVES:

SUMMARY DESCRIPTION: “orice inclunes ihe pvtai] reveiution, cireers in retaile
ing, the retail store_, retall Arzanitaticn, suying, re s)1¥ingy pricing, sales pro=-
motion, custonmer services, ind retail cortrol. .

AVAILABLE INLTRUCTCH Mite™rar ,»° =& T .

Title RETAILING

Author Elizabetrn ieidbreder “ite Pub. 1966
Small bus. s Adriristration
Putblisher_ Ue. Se Govi -rent Frinting CEfize, masrniagiorn, 6 20402

Teacher or Student Miteriy! tath 28t e lemgth 8 ragmes

Crade lLevel Adnl+ U N BT T e

OBJECTIVES:

SUMMARY DESTCRIFTI'K: " {riioip-ges th s 1ot v %y @ o Trrment and rongovernmental
publications that choulet Loisy syatir Lo o eurvent ot o7 gm0 retiiling
tusiresses to plun, oricniic, alzcar, conrcivr bo, qet gne s thedr brsiness,

AVAILABLE INJITRUUCT. & Mo 5.7 1Ar o0 -
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Title RETAILINGs AN ECONCMIC VIEW

Author Douglas Je Dalrympie anc Donald Le Thempson Date Pub. 1969
Publisher__Free Fress, New York, NY

Teacher or Student Material Siudent Cost Length 389 pages |
Crade Level Collegiate Suggeeted Time of Use 1 sems ‘
0BJECTIVES: |

SUMMARY DESCRIPTION: rrecents a new approach to the siudy of retailinge It

makes effective use of economic analysis rather than the trauitional deccriptive

treatrent so tha' the reacer may galn « aeeper ana mere enduring understanding of
the fundamentzls of retuilirg.

AVAILABLE INSTRUCTOR M~ TXRIAL AND TFSTS:

Title RETAILING INTLINATIONA.. 19¢79-1070

Author Date Pub._ 1469
Naticnal Retail Merchants Asscclatior
Publisher 100 Wezt 1 Street, New York, NY 100(t

Teacher or Student ¥ -crial  Sthidert Crat§llieC [Foemgth 163 pages
vrade Level Colie futefidult Sujiested Time of lae
OBJECTIVES:

SUMMARY DESCRIPTION: A vclune on internatiora)l retailing, cuvering topics such
as management planning for kKIP, crecit ir the werld®s econony, trends in retai’ing,
retailing of the future around the wourld, management communication and siles traine
ing, and developments ir low r:_gin mass merchandisinge Each topic is broken down
into sut-categories and rejorted on by a successful international retailers

AVAILABLE INSTRUC. & MATFRTAL AND TESTS:




Tite ZO B TATLING: NS l.:r,.‘i!\' CCJ"‘:"J‘E’:’S -’l\!'u ER’ 'vO'1z’1i'nw

Author colbent Jo Dunun urd Sesvr He Herpapsen Date Pub, 16720
Publisher_ {exvring 3y:iurs Corpurivs 1edb Flde Fuidy Horvweed, IL €0430
Teacher or Student M teriz!?

3tudent. Urat_ $3.2¢ Length 184 pages
Grade Level_ cru.dur./ . 1 -.tofaault

Su,ge8ted Time of Lwe 1 seme

OBJECTIVES:

SUMMARY DESCRIPTION: n's Prograzmedy learning AIL is orearized into seven ma jor
divisionts (1) tte retull ~eveintion; (2] the mi,;0r requirenente for starting and
suc esnfully cenducting a rtail erterprise; (3) tne store Tiselfs (4) store organi-
ratice and personnel manuceranty (&) rerchandise manacement; (6) sales promotion and
custoper services wna (V) r* i, controle

AVASLABLE INSTRUCTCh MATV IAL AN] ™ESTS:

AN Twe vets of review questions and a
firal exariniicn

of mulviile=2ncice quasticrs, aill with antwers, are included.

Title neTATLING CPPURIUNTIRS N FBIBFAL UHcAN RENEWAL PROJECIS

Date Pub. $4450

Author Yary Alice Hine.

Nationit het (il Mursnents assceiation
Publisher 17 Wart 31 Tiieet, Med Yerk, uY  lutdd

Teacher or Scudent M . cpniy! Stuernt et ylefL  Length

¢ —

1:& pages

Grade level Colle s tefidu’t Sujgested Time of Use

OBJECTIVE, .

SUMMARY DE.'TRIPTIUN: by, lores ti zurvent stage of retall redevelcprent wi+h

Fovernmen’ assintancees Charters incluce: Descriprions of Hetaillirg in Federal
Urta: Hevew:1 rrojecic, " rer weclilation, Locztion.l Factors n3gociated with
Reta: ins in Mederal iLrtan wenewal Fv)'ectse Extersive tables #iving characteris-
ticss percenta-es, £iZeg, tCey Gf reiail redevelopme pt anc inclulade

AVAILABLE X "RU: L ENIAL AYD TEyTH

O




Title RETALLING ERINCIPLES AND PRACTICES
Author______Richert. Never, Halpes, and Harris Date Pub. 1974
Publisher_ Gregg/¥cGraw-£11]1 Book Company, Hightstown, NJ 08520

Teacher or Student Material Student Cost Length

Crade Level Secondary Suggested Time of Use 1 seme

OBJECTIVES:

SUMMARY DESCRIPTION: Reflects changes affecting retail merchandising including
the impact of fashion, charging social standards, and new technology in communica-
tions and data processinge Divided into 72 parts to facilitate lesson planning, the
content is presented in levels paralleling students® career advancement. Twenty-
four end-of-unit case studies plus problems and projects are included.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher®s Manual and Key, Problems
and Projects (Units 1-7; o~-t4), and Objective Tests

Title THE RETAILING REVOIUTION REVISED

Author James Re Lowry Date Pub. lﬁ

Publisher Ball State Teachers College, Muncle, IN

Teacher or Student Matertal Student Coat Length 30 pages

Crade Level Secondary/Coliegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Reviews the discount store industry and the revolutionary
character of the retail structure in the United States during the 1960°s.

AVAILABLE INSTRUCTOR M4aTERIAL AND TESTS:

26w
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Title SECURITY CONTROLs EXTERNAL THEFT
Author Bob Curtis Date Pub, 1971

Publisher Chain Store Publishing Corpe, 2 Park Avenue, New York, NY 10016

Teacher or Student Material  Student Coat $15.00 Length_ 384 pages

Grade Level__ Secondary/Collegiate/Adult Suggeated Time of lUse 1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: Every conceivable cause of external loss is examined in
deptht riots, robbery, shoplifting, pilferage, bad checks, credit frauds, etce
The problems are explored and advice is given on how to solve them and plug the
profit drain.

AVAILABLE INSTRUCTOR MATERIAL AN[ TESTS:

Title SECURITY CONTROLs INTERNAL THEPT

Author Bob Curtis Date Pub. 1922

Publieher__ Chain 3tors Publishing Corpe, 2 Fark Avenue, New York, NY 10016

Teacher or Student Material Studernt Coat $15.00 Length 384 pages

Grade Levael__Secondary/Collegiate/Adult . “uggested Time of Use 1 seme

OBJECTIVES:

SUMMARY DESCRIPTION: Discusses why employees steal, how to spot the high-risk
employee, the methods of theft used by employees, how to investigate and interrogate

enployeesy and, most important, how to create a working envirornment that will mini-
mize employee thefise

AVAILABLE INSTRUCTOR MATERIAL AND TFETS:
Q




Title THE SIieht o, i s,

Author . _ Date Pub.
Nationzl Retail Ferchants Assoclation
Publisher 10C West 31 Street, New York, NY 1000t

16mm sound film
Teacher or Studewnr Mircrizl Student Cost_$375.00 Length_17 mimutes

(5105400 to rent)
Grade Level_ Secordary/icllegiate/adult  Suggested Time of Use

OBJECTIVES:

SUMMARY DESCREIFTICN: Znowc hinw thieves operate and how salespeople can counter
attack shorlifting .ttemits 1r prosessionals and amateurs.

AVAILABLE INZTRUCT .- MATERIAL Ak TESTS: Discussion leader®s Manual

Title S¥ALL BUSINGSS bIbLICGRAPHY

Author William be Loreor Date Pub. 1968
Srall fLusine-.s sdministration
Publisher__Ue Se Governrent Frinting Cifice, Washington, DC 20402

Teacher or Studen' ¥:i- ¢»tal___Teacher Cnat_Free Length_ 8 pages

Grade Level Adult Suggeated Time of Use

OBJECTIVES: To provide 1 list of places for information ccncerning training of
retail salespeople

SUMMARY DESTRIFTION: This ilst of putlications and trade associations provides
naterials and zcurecesz of interest to ciall retailers wno want to train their sales~-
people.

AVAILABLE NGTXRUOT B My 2PlaAl AN. TEETE:

ERIC Y s
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Title SMALL BUSINESS BIBLIOGRAPHY _

Author Joseph De McEvilla Date Pub, 1970
Small Business Administration

Publteher U. S. Government Printing Office, Washington, DC 20402

Teacheér or Student Material Student Coat_Free Length__ 8B pages
Grade Llevel Adult Suggested Time of Use

OBJECTIVES: To acquaint the small businessman with drugsstores and to give him a
bibliography of pamphlets which he can obtain.

SUMMARY DESCRIPTION: This bibliography lists broks and other publications,
including periodicals, which provide information on metei. drugstore management.

AVAILABLE INSTRUCTCR M4 TERIAL AND TEETS:
Title STOCK SHORTACES-.-THEIR CAUSES AND PRE'V'Z:INTIf.'}j
Author Date Pub. 1959

National netail Merchants Association
Publisher__100 West *1 Street, New York, NY 10001

Teacher or Student Material Student Cogt_3$1.50 ILength 66 pages

Grade Level Collegiate/Adult Sugyested Time of lLee

OBJECTIVES:

SUMMARY DESCRIPTION: A report reflecting a concerind analysis of stock shortages
through a special forum of contrel, merchandising and operating executives as well as
top management. Analyzes the major causes and suggests effective means for their
prevention.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS-
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Title STOP ThHE SEIPLIFTER

Author _____Date Pub.
Classroom Worid Produciions, Order from Associated kducational
Publisher__ Materials Companies, Inc., Glenwood at Hillsborough Street, Raleigh, NC

4 audio
Teacher or Student Material Student Coat $25¢95 Length__ lessons

Grade Level_ Secondary/lollzgiate/Adult  Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Detailed descriptions of the many methods shoplifters use
which will enable one to spot them quickly before they get startede How to stop
shoplifters and associated crooks without personal risk and without exposing your
employer to lawsuitse

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title STOP THE SHORT CHANGE ARTIST

Author Date Pub.
Classroc World Productions, Order from Associated Educational
Publisher_ Material: Comp.nies, Inc., Glenwood at Hillsborough Street, Raleigh, NC

2 sound
Teacher or Student Mrterial Siudent Coet $45.00 Length filastxrips

(Audio version w/o filmstrips $12.95)

Grade Level Secondary/Collegiate/Adult  Suggeated Time of Use

ORJECTIVES:

SUMMARY DESCRIPTION: How to spot the short change artist and the step~by-step
me thods they employe. How tou stop these crooks without personal or business riske

AVAILABLE INSTRUCC H MO JTEIAL AND TESTY
-4430m



Title STORE CHUICK - & CASk STLDY OF CONSUMER DECISION MAKING

Author___ _ He. lawrence lsa.cson ~ DPate Pub, 1966
National fketail herchants Association
Publisher 100 wWest 31 Streect, New York, NY 10001

Teacher or Student Mi:crizl Student Cogt $3400  Length 83 pages

Grade Level Collesiate/idilt Suggested Time of lse

OBJECTIVES:

SUMMARY DESCRIPTION: A ciudy of women customers which discloses the motives
invo.ved in where they shop and their reaction to different types of storess Dis-
count, Specialty, Neighborhocd, Basement, and Departmente In addition, it discloses
their reaction to advertising, where they are apt to shop for what and their reac-
tions as compared to store management predictions,

AVAILABLE INSTRUCTOR MATERIAD %1 TESTS:
Title STORE SECURLTYs uHCK $4Sh1NG PROCEDURES & CASH HANDLING CONTROL
Author Dean A. Hawley - Date Pub._ 1972

De E. Ma.erials Lab
Publieher__ 1885 Neil Averuc, 117 Townsnend Hall, Columbus, OH 43210

Teacher or Student Materizl__ Teisher Coat_$2.00 Length 64 pages

four 2<hour
Grade Level _Secondary/Collegiate/adult _ Suggested Time of Use_sessions

OBJECTIVES: The student should be avle tos identify payroll, personal, govern-
ment, and bank checks; to become aware of the reasons for being careful and consei-
entious in cashing customers® checrs; to be able to identify as unacceptable counter
checks or checks without required M10F ¢ncodings to be able to identify properly and
lmproperly filled cut cnecki; to o .« *. o gelermine if an endorsement is required,
and if so, to examine the endorsement io see that it is correct; and to be able to
courteously and properly handle suspicious checks and customerse

SUMMARY DESCRIPTION: A program to train erployees about the problems with
handling checks in a retail store, incluaing a section on short change artists.

AVAILABLE INSTRUCT h MATFNIAL AXN. T2S77° Handouts and iransparency masters
are included.
-3 -
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Wela 310 SnChgllYs BMNAL SHRINKAGE CONTROL

IR IR o nivoard evernarit Date Pub. 1973

Do e Miterizls lab
“tlraher  13¢° Neil dvemin, 115 Townshend Hall, Columbus, O 43210

3
*3

-~ 1) ' * t
- bt » " ;
dltadent Mirerys!

Ceacher Coat_93¢00 Length 100 pages

ten 14-hour
i . Jevel  weconuiry/oloeciatesAault  Suggested Time of Use sessions

v low swtent cuniiofo Lble tos  derine and explain what internal
Ivowny nferial chrinsage is such a big problemi discuss the
=uion Lortriban o internal shrinkage; list other areas of shorte
conte e iy e g wnd undersstand the relationship between the three
Yoo ol tmedrras o b oveo rall shrinkage problemse

el v d "o 7o ¥ ow tun-session training plan to alert managers to the prob-
Do run within the xtali stores
Tasle L o MR e, AN TEST

Transparency masters, handouts,
LT twugent 1 lvitive are includede

- Do s G7nk Sellieiits MU CING SHOPLIFTING
R ey £ Garran and 2obert Minsel Date Pub. 1973

e we Mareriild Lan

Ceatay  tar bfczi) Avenus, 115 ‘'uvwnshend Hall, Columbus, OH 43210

S p

chew o oroctuadent Myoorizl eacher Cnat_$3.00 Length 58 pages

e Sommriary/ueiiesiat fAdult  Suggeated Time of Use

LT neosvuteny could oooable tos identify the nature of the shoplifte
Corot wmtoi o rd zooir Lot wne various psychological motives emergine in our
wereriyy e Lo rmeer oD shoplifters and differentiate activities of
2Lt majul’ IaClure that contribute to shopliftings and to identify the

iy omersornel can wiilize in reducing shopliftins lossese

& .-

K

.. - Mo oo lor-d 1o pinpoint the methods used ty shoplifters, their
y e o Ll W to o, ara noW to protect a businens against themo

I = L o e ~.naouts, case studies; tests and
' ST
Q
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Title _STORK SHRINKAGK3: EMPLOYEE PILFERAGE/CUSTOMMR THEFT -
Author Date Pub._1973
Publisher__ Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003

Teacher or Student Material Teacher Coat $80.00 Length 134 slides

Grade Level__Secondary/Collegiate/Adult _ Suggested Time of lsge

OBJECTIVES:

SUMMARY DESCR i ION: pxplains the problems of store shrinkage and how they can
be prevented.

AVAILABLE INS...o .ok MATERIAL AND TESTS: (Commentary and discussion questions
are included.

Title STOR=S, THE RETALL MANAGuMENT MAGAZiNe

Author Date Pub. Monthly
National Retail Merchants Assoclation
Publieher 100 West 31 Strecet, New York, NY 10001
1 year
Teacher or Student Mctertial Student Coat_§10.00 Length
Single copy $1.50
Grade Level Collegiate/Aault Suggeated Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: The official NRMA publication for retail managemente Cone-
tains feature stories on the industry, trends and fashions, and “hHow to" itemse

Ideas for independent stores, viewpoints, executive report, legal briefs, and listing
of NRMA current conferences and publications are included ir each issueo

AVAILABLE INSTHUCT A MATERIAL AN TELTS:
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Y OF .adRS, RURBUCK & CO.

Author Date Pub., 1961

Putlisher_ Fuirchild Pullicaiions, Ince, 7 kast 12 Street, New York, NY 10003

JeItAgr or Sfuient Motertia! Student Coat $1«00 Length 94 pages

Jrie weve!l  Teeenzvy/oviecd tefAdult Suggested Time of Use

LONMARY [ F - Ao Ctony of the prouth of the world's largest general
Terotoemtice oy tefervs Iiraweren it guccessful methods of promoiion, labor rela-

Ty il oy wverticlis dinplay and telephone sales.
A s Y I ELES

IR . Lo oy e mpomo.
M "~.":Nna~, P nov L .E.}JS.

ritla JIEATRST PACTLebS OF MASS RITALLERS AND WHCLESALERS

Aurhor Yo Fe zYoWn, we Appletour and We Jo Salmon Date Pub._ 1970

Pu*’daner_ Flinar: e Irvir, 1lnce, 114 2icpre Road, Homewood, IL 60430

Teither or tulenr M c.oriz’ _ Swdent "net_$12.C0 Length BU7 pages

Trile Teue’ Cotde 7o Suggeated Time of Use 1 seme

mOETTOVEL
Y K R ¥ooLen relected major stratery prollerms of large-scale

oiLoand wraserale et vorieens Jhese problens center on issues of growth and
sty markevins, mexer r Ceine, prometion, and matter: of long~-range planninge
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Title A_STUDY OF CONSUMER FRUSTRATIONS

Author_____ Charles J. {ollazzo, Jre Date Pub. 1963
National Reta3l Merchants Assoclation RS
Publisher__ 100 West 31 Street, New York, NY 10001

Teacher or Student Material Student Coat_$3.00 Length 148 pages

Grade Level Collegiate/Adult Suggeated Time of Uge

OBJECTIVES:

SUMMARY DESCRIPTION: Stucy on what consumers think aohut storese Consumers are
carefully defined by income, cccupation and other importany characteristicse. Includes
factors irfluencing shopping vehuvior, retail institutions and practices, store choice
and clerk service, attitudes to merchandise selection, shopping frustrations, a sta=-
tistical analysis of demographic influences on shopping attitudese

AVAILABLE INSTRUCTOR MATERIAL ASD TESTS:

Title TEENAGE SHOPL1FTINGs WHAT ONE COMMUNITY DiD ABOUT IT

Author ) Date Pub.
Natior.al Retail Mercharnts Association
Publisher__1C0 West 31 Street, New York, NY 10001

Teacher or Stud.nt M- terial Student Cost_$5¢25 Length 40 pages

Grade Level Colle;date/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: <(Care siudy of how one commurity turred words into actions
and successfully campalgnc: to serve their children and retail community by reducing
Juvenile pllferare,




[aad
TLtla

—SHCPLIFTING IS STEALING

Author Date Pub.

Nitional petall Merchants association
Publisher_ 100 West 31 btreet, New York, NY 10001

100 for
Tewcasr or Stuwiear Yo poll 0 Student  Coet $5.C0  Length 8 pages

- v
w o~

sriie level Secendaryfielle fates: daede-d Timz of Uve

ARIESTTVES -

SUMMARY DESTAICTION: Illustrated pamphlet designed te impress children and their
parents with the cerlous consequences of shoplifting.

D7 o enlye Al 07 TESTS: Two inti-Teerage Shoplifiing Posters
iay 1n ccnjunction with the disirioution of the pamphlets ($ 75 each)

. ) ) 'Date Pub. 1666

LIS

Taner_ Te?5b§n Cye . O?P",3354§9!l§§9ﬂ,§IF?2§1.5°§t°“' MA

”~

"ereher oy lt. o ~rod!] Ltudent  (oet__ Lenmgth_176 pages

Jrocde Lene ! Ueeconeiry/ideplatefadult Suiiosted Tire of lee

Nurp Ty

SMARY O LTI

recirped to instruct retail management trainees in the

mearing anrd praetical gienificance «f each alscounts, transportation costs, and

Caating terns.
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Title 3 STUDIES 1IN inTALL RRGEARCH

Author Date Pub., 1965
National detuil Merchants issociation

Publieher 1006 West ™1 Jtwed, New York, NY 10001

Teacher or Student Material Studernt Coat_$3.0C Length 149 pages

Grades Level Collegi.tuf/mdult Sugjgeeted Time of Use

OBJECTIVES:

SUMNARY DESCRI1:!ION: Pruvides study in the areas of personnel management and
administration, effectiveness of sales training programs and the allocation of ree

Sources in department ctores tuch ag the assignment of funds for merchandisze inven-
tory and promotion.

AVAILABLE INSTLU.Ion MiTE-2AL ' TESDY
Title 255 TESTED I'iioMOTTON 1DEAS FUR MEN®S WEAR HETA1LERS
Author Neal Fahy Date Pub. 1959

Publisher__ Fairchild Futlications, Ince, 7 kast 12 Strvet, New York, NY 10003

Teacher or Sr.dent Material  Student Crat_31.00 Length 56 pages

Grade Level Sccunu_:;ry/Co’16'Viain/A.(xult_“ Sugyeated Tirm. >f Use

OBJECTIVES:

SUMMARY LESCP. 'TiON: A pulae with tested promotions for every business day of
the yeare Ideas for reactiviting .. ccunte, Father®s Day, credait plans, co-operative
Promotions, giveaways ani cremiums, fa:inlor shows, and putlic relations guaranteese.
Contains illustrative cx:m.irs of =ue.~f.] rremctional ideise




Title UNLERSTANDING INVENTORY

Author Data Pub. 1292

Publieher__ Teaching Systens Corpe, 334 Boylston Street, Boston, MA

Taeacher or Student Material Student Coet Length 130 pages

Grade Level_Secondary/Collegiate/adult  Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIFIION: Intreduces retail management to the accounting methods used
to evaluate the merchandise on hand and to determine the cost of the merchandise sold

during a specific periode Chows how the value of the inventory affects the monthly
statemente.

AVAILABLE [(NCTRUCTOR MATERIAL AND TESTS:

Title VARIETY STORES

Author Pearce Ge Kelley Date Pub._1965
Small Businest Administration
Publisher Ue Se Government Printing Office, Washington, LC 20402

Teacher or Student Material__ Both C~et_Free Length 8 pages

Grade Level _ Secondary/iollemiatefadult Suguested Time of Use

OBJECTIVEL .

SUMMARY PESCRIPTION: References clted were selected to help those interested
ir variety store retailing to guin an understanding of these changes as well as basic
knowledge of the field.

AVAILABLE INS RUCUA MITERIAL ANI TESTS:
~l43m

121




Title____ WATUH QLT KOR THAT THIEF

Author Date Pub. 12§2

National Retail Merchants Assoclation

Pudblisher__ i(C¢ West 31 Street, New York, NY 10001

Teacher or Student Material___Student  Cost $1.50  Length__ 28 pages

Grade Level _geco o:leriate/adult  Suggeeted Time of Use
OBJECTIVES:

SUMNARY DESCRIrTION: A booklet ons who are the shoplifters, what a 1ifter looks
1ike, when and where they operzute, vhat they steal, how merchandise is stolen, pro-
fessional devices used, how to stop shorlifters, and other typcs of store thisvese-
pickpocketis, rhort-change artists and fraudulent charge plate users.

AVAILABLE INSTRUCTCH MATERIAL A5 TESTS:

Title WATCH OUT FOR THAT THI&F

Author ___ . . _ _ _ . Date Pub.
Natiorzl Retall Mcrcharnts Ausoclaticn
Publiencr_ 100 West 31 Sircet, New torly NY 16GC01

—— . e edpn

Teacher vr [ *cloat Mo izl Seacher Corat $18eC0 l[ength 12 posters
Grade Leve! Secautuy/: liesiatefadsil | Suisested lime of Uae
OBJECTIVES :

SUMMARY D207F400 Wi 4 cerlec of vosturs snewirg the shoplister at worke

- g




ritle WATCH QUT FOR THAT THIEF

Author Date Pub.__1971
National Retall Merchants Association

Publisher 100 West 31 Street, New York, NY 10001

Teacher or Student Matertial Student Cost Length_ 40 slides

. Grade Leve 1__Secondary/Collegiate/Adult  Suggested Time of Use

OBJECTIVES:

SUMMARY DESCH ¢ TION:  1llustrates the methods commonly used by shoplifters and
how an alert sales force will te able to thwart thieves to reduce shoplitiing losses.

AVAILABLE INSTRUTOR MATERIAL AN TESTS:

) Title WHAT EVERY RETAT.IER SHOULD KNOW ABOUT THE IAW

Author___ Re Duffy Lewic ana Je Morman lLewis Late Pub. 1969

Publisher__ Fairchild Putlications, Ince, 7 East 12 Street, New York, NY 10003

Tezcher cr Student Morertal Both Coat $5.00 Length_100 pages

srade Level_Secondary/Collegiate/adult  Suggested Time of Use

OBSFrTIVES . To inform retailers concerning laws that pertain to their particular
busiresse,

SUMMARY JEZ "~/7oTION: Deals with the problems, restrictions and rights of re-
tailers under the lawe Covers the retaller and his customer, problems concerring
. ovders and deliveries, government restrictions, and the retailer and his employee.

AVAILARLE INI75 % & &aIF9LAL AND TESTS:
.
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Title APPLTANCE SALES TRALMING KIT

Author Date Pub._1970
Instructioral Materials Services

Publieher_ Divislon of Extension, The University of Texas, Austin, TX 78712

Teacher or Student Material__ Student Coat_gh3.00 Length__ 8 manuals

Grade Level Secordary Suggested Time of Use 1 sem.

OBJECYIVES:

SUMMARY DESCRIPTION: Kit concists of eight manuzls covering the sale of various
appliances. The titles of the elgni manuals ares Cooling and Heating Equipaent,
Dishwashers and Disposers, Home Entertainment Equipment, Home Laundry Equipment,
Ranges and Cooking Unlts, Refrigerators ard Freezers, Small Electric Appliances,

and Selling and Maragere:nt in Appliance Retailing. Manuals are also sold separately.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Appljance Answer Book ($?.00)

Title APTHOACH

Author Date Pub.
Classroor do~la Preductiors, Order from 4ssoclate. hducational
Publisher Materials Conwrnies, Ince, Glenwuce at hillsborous’s Street, Ralcign, NC
4 audio
Teacher or Student #aterial __ Stident Toat 32340 Length_ lessons

Crade Level Secordary/ollegiateficult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: How tn properly draaatize your s.'v. approach to gain
attention from tre starte Salec ca’l rotere ‘fne power: of curiosity ana creativity
--how to arouse theme snticimating obicretionse . rrlyine i--pination in the selling
processe.

QVAILABLE INSTRUCTUF MATEFIAL AND TESTS:
O

ERIC 1 5.
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Title BASIC RULES OF SELLING

. Author Date Pub._1968
Publisher Falrchild Publication, Ince, 7 East 12 Street, New York. NY 10003
) 14 slides
- Teacher or Student Material Student Coat_$27.C0 Length_ 18 minutes

GCrade Level Seccndary/Collegiate/Adult  Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A dramatization of a sale starting with the customer®s
initial interest in a window display. Uses a traditional selling relationship
between a customer and a salesperson--with both the right and the wrong approach
demonstrated--to point up the importance of neatness, politeness, knowing the mer-
chandise, handling the merchardise with respect, avolding overselling, suggestion
selling, and knowing how to close the sale.

- AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title THE BASICS OF SUCCESSFUL SALESMANSH.P

Author Willard Mead Thompson Date Pub. 1968

Publisher Gregg/McGraw-Hill Book Company, Hightstown, NJ 08520

Teacher or Student “aterial__ Student Cost Length__ 291 pages
Grade Level Collegiate Suggeeted Time of Use_1 sems
OBJECTIVES:

SUMMARY DESCRIPTION: Programmed text to help the student master the eleven key
- elements of salesmanship which have been thoroughly tested by salesmen in all fields.
This new kind of salesmanship stresses customer-oriented sellinge

AVAILABLE INSTRUCTOR MATERIAL ANT TESTS: Teacher®s Manual
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ritle THE BENEFIT APPROACH TC S4LiS TRAININC

Author Date Pub.

P .blieher_ Bevin Enterprises, P. Q. Box 85, Moragas CA 94556

60 slides ox
eacher or Student Material Student Cost Length_60 transparencies

-

Grade Level_Secondary/tollegiate/Adult _ Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Emphasizet the hasic principle that the salesman who learns
how to sell benefits eftectively will be more successful than he was befores

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title BETTER CUSTCMFR RRIATIONS SERIES

Author Date Pub.
National Rew.:il NMerchants Association
Publisher_1CG Wert 31 Atrveet, New Yorky, NY 1uCll
Sinele unit $235.00
Teacher or Student +a:rrial Teacher Tr8t g lig..0 Length _ 3 filns
for series
Crade Level “erordarv/o egiatefAdult Juggeasted Time of Lue

OBJECTIVES:

SUMMARY DESCRIPTION: ‘Three pzckage unite, each including a 16mm sound color
moction picturee Tre three subjects ares Welcore, Stransrer, the ragic of a smile
explained, how ‘o cnow fnenmllr‘e“ <y reflect your best seif, uce the customer®s
name, etce; Fromi.cr, Prorises, beW to use worranties, broct:~ve, booklets, handle
time promisess Thork you. 'f'r. o Xy the why®: apd wunorefore®s of «rveloping & good )
sales closing,.

O WILABLE INSTRUCT » %< TERIA. ANI TYS'7 (i "l aclcr pocters and 15
]:KCke* rerinde' s ave mc‘ndpa.lr
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Title_____ BULLETIN BOARDG: SALESMAN'S APPEARANCE

Author thy Ashmore Date Pub._1973
De Eo Materials Lab

Publisher 1885 Neil Avenue, 115 Townshend Hall, Columbus, OH 43210

Teacher or Student Material___ Teacher  Cost $1.00 Length__21 pages

Grade Lavel Secondary Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Using cartoon animals to illustrate appearance probleas,
this is a set of bulletin board illustrations and headlines which could be used
individually or on a btulletin board or in a display window. There are 11 animals
with sub=hvads and a major headline which reads, “"Do Good looks Count in Selling?
Most of What the Customer Sees is You.*

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title CARE AND FEEDING OF CUSTOMERS

Authopr Date Pub.
Classroom World Productlons, Order from Associated Educational

Publisher Materials Companies, Ince, Glenwood at Hillsborough Streetu Raleigh, NC
audio

Teacher or Student M“aterial Student Cost $23,50 Length_lessons

Grade Level Secondary/Collegiate/adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION. Four prime objectives of follow-up calls. The most effeco-
tive and ecornomical method of advertisinge How to obtain leads from a satisfied
customer. How to avoid losing prospects and alienating customers. How to deal with
people who pressure you for unrealistic delivery dates. How to deliver a product
with showmanshipe The date reminder systeme

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:
=l
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Title CASHIERING ril SAIES PRCPIR

Author Date Pub._1968
Vocational Teacher aducatiorn, Service
Publisher Lincsey Hoorins riucation Jontey, Miami, FL 331732

Teacher or Studenr Materi:! Student Coat Length 15 pages
Grade Level Saorrd -y Suggeated Time of Use G0 hours

OBJECTIVES: (1) %o ansi-t the stucest in becoring a more responsible represen-
tative of the retail t'ood stere inmiustry; (2) To cxplere the retail food industry,
its problems, limitatione, rerenarceloinge techniques, and needs of consumerss and

(3) To acquaint the :iudeni Lo the overall function ard oreration of the check-out
stand,

SUMMARY DESCRIETIVN: [li:eursinn of tne history anrd development of the retail
food irdusiry v seovsparied Py o9 weuty I the various operational and departmental
functions of a retair! tocd sicva it student s tauecht to becona a courteous,
conscientious worxer. ~re wish ¢ friciont and wccurate shecker-cashier skillse The
mechanics of operivin. o waowry checti~uut cland and cach register are examined, as
well ac how i5 worale wjerifia o bod i and regicter errcrs and adjustments.

AVAILABLE INID.J007 78 mi~verfa, A7 THESTE:

Title GHAN.L I'naTio il

Author_____ Merie ¥, Jord ___Date Pub.
“Western Lt
Publigher Box t ., "% . v diier.” "% Way, Moantain §i 19 OA  9HUHZ

2 tapes

Teacher or Stude=: v omen " urudent et §370.00 Length 24 lessons
Grade Level oo a s o ruggeared Teme of Lee

OBJECTIVES:

SUMMARY UE‘S{‘H"""' YU Loy onave maddne pooblems which become progresslively
nore CUmMpPiEXe £ii Covo viole chuw siwnntions are presented and students recelve
complete exposi~ Lo ixat ruling (rorzauvess  Suiutions to prodlems arve -ivene

AVA TLABLE INC- . &0 . A Lo 0 D eache t%e guide and key .od spirit
]: lCe' set of cran~e enc ' mls wecn e inciudea,




Title CLINCHING RETAIL SALES

Author Robert Jerome Date Pub._1959

Publisher Fairchild Publications, Ince., 7 East 12 Street, New York, NY 10003
Teacher or Student Material___ Student Cost _$1.00 Length_ 34 pages
GCrade Level Secondary/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A training manual for men's wear salesmen, covering sales
and service, from the initial greeting to the final sales Advice on determining
the customer's needs, proper fitting, suggestion selling, building a store image.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title COAST TO A CLOSE

Author __Date Pub.
Classroom World Productions, Order from Associated Educational

Publisher Materials Companies, Inc., Glenwood at Hillsborough Smotﬁ Raleigh, NC
audio
Teacher or Student H4aterial Student Coat_$23.50 Length__ lessons

crade Level Secondary/Collegiatef/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Three important “qualifications® of every prospect.

: Making the close an integral part of sales presentations. How and when to apply

’ gentle pressure for an immediate buying decision. How to use the “Impending
Event” closee How to play the averages. The value of careful listening. VWhen

- to challenge a prospcet to say "No" and why you should not stop selling if he does.

AVAILABLE INSTRUCTUK MATERIAL AND TESTS:

o g ~lidim
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Title COLLEGE SALESMANSHIP

Author Robert E. Hampton and James Be Zabin Date Fub._1370

Publiesher Grege/vcGraw=Hil: hook Compiny, Hightstown, NJ 08520

Teacher or Student Materiil Studirnt Coat _§$7.00 Length_ 530 pages .

ora e Level CGlieet e /yande Sug;]eeted Time of Uwe 1 sem.

UBJ CTIVES: To previre tie .tuaen: *ar jensuratioml coms~tency at either the
marugemant or mid-mavtiaeront lovel in 2:les and zales-related pesitions,

SUMMARY DESCRIPTION: Al*hough *he major emphais is on selling, 2ther marketing
activities are included such o3  advertising, mavicet research, product research
and developments Thz text wxnlains now these ani other marketing activities inter-
act an? how personil selliny is suprorted by inese othar marceting activitiese.

AVAILABLE INSTRUCTON MATVRIAL AND TESTS: Initructor's Manual and Key ($2.20) -

Title CCYMUNICATIUNG

Author late Pub.
vlassroom Wneld pProdu-cions, urider Jram A% oclte 3 EBducational
Publisher__Naterials Comp nies, inze, Uicnwoog at kil ! c.roueh

4 audio
Teacher or Student -~ terizl Jtuiert "r3t 343640 Length _ les<ons

Grade Level_ 3Sezomiary/' nilegiatefsault  Sujiedted Time of Lue

OBJECTIVES:

SUMMARY DESTHIUFTTON: Iryprosiz= sales pegait; ty improvin. comaunicati ris-=how .
tc a0 ite Poadi’ocks to vters Corvanmretinate-crorcomire thcme Kliminating une
nesessary wortn and vhrate e 1r T Laeetnc onegrte stttk wav you wante (vere
coming “peopl> pr.ilomc'e

Q NTLAB™I INZIRVT ¢ s i7RFITAL Ale THETE
ERIC .
1 .,1_4,'-[,_
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Title_______ COMPETING FOR THE MODERN SHOPPER

Author Date Pub.

Publieher_ Fairchild Publications, Inc.. 7 East 12 Street, New Yoxk, NY 10003
32 slides

Teacher or Student Matertal__ Student Cost$60.00 Length__ 37 minutes

Grade Level Secondary/Colleglate/Adult Suggeseted Time of Uee
OBJECTIVES:

SUMMARY DESCRIPTION: A look at the changing characteristics of the modern
shopper-~her increased lavel of education, sophistication, independence. Covers
new retail merchandisinz techniques, and changing resource patterns. Emphasis
placed on the multi~-billion-dollar leisure market, the service-for-profit field,
“culture® merchandise, the "“shop concept”, and importance of imports.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title THE “CRACKERJACK" SALESMAN

Author Date Pub.
The Center for Cassette Studles, Ince.
Publisher 8110 Webb Avenue, North Hollywood, CA 91605

casgette
Teacher or Student d4aterial___Student Cost _$12,95 Length_ 28 minutes

Crade Level Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Experts discuss proper incentive for motivating the sales
forcees Some of the questions discussed ares What motivates a salesman? How does
a company's competition affect th: salesman's attitude? Is advertising important

to the motivation of a salesman? How are salesmen, who may be lonely and frustrated,

kept motivated? What is low-pressure selling? Is the salesman more important to
the customer than the product?
AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

~llym
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Title CREATIVE SALESMANCHIP

Author Date Pub.
Classroom World Productions, Order trom Associated Educational

Publisher Materials Companies, Ince, Glenwood at Hillsborough Streast, Raleigh, NC

&4 audio
Teacher or Student Material  Sindent Coat_$23.50 Length lessons

Crade Level Secondary/Collegiate/;dult Suggeeted Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: What it means in improvine salese A step-by-step formula
for stimulating creativitye A major key to develoving creative sales-building
ideas. How to turn Iailumws into succaszes.

AVAILABLE INSTRUCTOK MATERIAL ANL TESTS:

Title CREATIVE «I1ING

Author He Websiur Johnoon Date Pub. 1966

Publisher South-Western Publishinz Coe, 5101 Madison Rowi, Cincinnati, Ok 45227

Teacher or Student aterial  Stndant Tost he™2  Length 368 piges
Crade Level Colleriata Sugreated Tire of Use 1 scra
OBJECTIVES:

SUMMARY DESCRIPTI"N: [evelnrs i kind of sales technitucs that will «,nvince
the customer of the intexrity of wne sz'agmar ani hi pruiuite

MATLABLE INSTHUST L ‘e %14 St Tevul

A i 133 et e
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Title CUSTOMER SERVICE PECGPLE

Author Date Pub. Weekly
National Retail Merchants Association

Publiehker 100 West 31 Street, New York, NY 10001

per copy approxe &
Teacher or Student Matertal__ Student Cost_§ .30 Length_ pages DOX

issue

Grade Level Collegiate/adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A neuwsletter designed to serve as the trade journal of
salespeople to help them rediscover the importance of their job, better understamd

the consumer of today, and to provide a medium o:f exchange for their thoughts, ideas
and problems.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title CUSTOMERS DON'T BITEs SELLING WITH CONF1DENCE

Author Jules Steinberg Date Pub._ 1972

Publieher Fairchild Publications, Inc., ? East 12 Street, New York, NY 10003

Teacher or Student Material__ Student Cost $5.95 Length 152 pages

Crade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Deals with the essentials of successful selling as per-
ceived through logic, psychology and experience.

AVAILABLE INSTRUCTOR MATERIAZL AND TESTS:
~450=
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Title TH: D-1-G METHOD OF $eiLING

e —

Author Date Pub. :
Classroom World Productions, Order from associated iducational

Publisher_ Materials Companies, inc., Glenwood at Hillsborough Street, Raleigh, NC

1 audio .

Teacher or Student Material __ Student Cost_$5.95 Length__ lesson .

Grade Level_Secondary/Collesiate/idult  Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: i practical, simplific: system for persuading prospects
and customers 15 say “yes."

AVAILABLE INSTRUCTOKk MATERIAL ANCT TESTS: .
Title DARINELL SAL@S AND YARYATING oeBVICK
Author ‘Date Pub.

Publisher_ Larinell, 4%‘¢ naveniwrod ‘venue, Chicago, 1L A0O40

Teacher or Student .terial _ Utuuent Togt . Length

Grade Leve!l Colleyiate/aauly Sujieated Timo of lse

OBJECTIVES: To suprly one with the materill he can use to increase the effective-
ness of his sales fo 2.

SUMMARY LDESCRIPTION: kefercnce fiile inat covers 12 muur classificati~ns of .
sales and marxeting activitions Lovers w:l the tunctlons trom hiring salcomen
through sales nolicy,.

T TLABLE INITHRUC 08 MOURESIA AN TG

f 1::' 5’4')1—
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Title ESSENT1ALS OF FERCHANDIS FORMAT

Author L. levy, Re Q. Feldman and E. Corenthal Date Pub._ 1968

Publisher Pitman Publishing Corporation, 6 East 43 Street, New York, NY 10017

Teacher or Student Matertial__ Student Cost_§72.60 Length__336 pages

GCrade Level Second.ary Suggested Time o Use__1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: Deals with specific non-textile itemss how materials and
manufacturing processes affect quality, pricing and appearance; care and saintenance}
quality features; selling information and techniques. A Salesman‘s Glossary is
included.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher's Mamual and Key ($1.00),
and Workbook ($1.50)

Title FACTS ABOUT MERCHANDISE -

Author William b. logan and Helen V. Moon Date Pub._1962
Educational bBook Division
Publisher Prentice-Hall, Englewood Cliffs, NJ 07632

Teacher or Student Material__ Studeat Cost_$6.57 Length___ 304 pages

Grade Level Secondary Suggested Time of Use__1 sem.

OBJECTIVES: Provide up-to-date information about products sold in the retall
market.

SUMMARY DESCRIPTION: FPresents a deccription and analysis of the products most
frequently bought and sold in department stores.

AVAILABLE INSTRUCTGh MATERIAL AND TESTS: Teacher's Manual and Film Lists ($2.29)

“ls2ey -
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Title FUNDAMENTALS OF SKLLING

Author John Wingate apd Cayroll Nolan Date Pub._1969
Publishar_South-Western Publishing Co., 5101 Madison Road, Cincinnati, OH 45227

Teacher or Student Material Student Coat_$6eh8  Length 595 pages

Grade Level Secondary Suggested Time of Use

OBJECTIVES: (1) To help the stuaent give intelligent consideration to the possi-
bility of making selling a career; (2) To train the student to evaluate sales appeals
and sales techniques; (3) To give the student an appreciation of the key place of
selling in the marketing of goous and services; and (4) To develop interest in and
knowledge of the general principles of selling.

SUMMARY DESCRIPTION: pasic principles of effective selling are emphasized and
applied to all types of sales activities with attention given to retail selling
and selling as a careers.

AVAILABLE INSTRUCIGi MAITRIAL A%D TESTS: 'Teacher's Manual, Workbook ($1.88),
and Tests 1-4 (3 «36)

Title HOW TC KBEP CUDTUNRSD BUYING

Author _ Date Pub. 1961
MuG Eales hducationy Phe National Casn Hewister Company
Publisher NCH bBdu.ation Certer - Sugqar Camp, Lavicen, OH <5479

2% tor
Teacher or Studenr ’‘.terial 3inonent het _§hei  Length 24 pspes
Grade Level_3econdavy/Collegiate/Aduit  u;ieated Tire of (ee

OBJECTIVES: To wircuss the siivsterson's duties and responsibilities in a self-
servicr storea

SUMMARY DESCRIPTION: Deals witn the new terminology in m..s merchandising, store
layout, the idiciyncrasjer. of touacv's seiteservice shop,:1'y and the sales person in
this relatively nev retail ervirormerie Al' ¢ uiscussed anpe hardy tips on self=-service
seliing as well a= *he bev joirt - fo o s gtly practicer by e salesperson ‘in a
masc-merchandlising stcrea

Q TAILABLE INTTRUCT.H MAJERIAT ANVD THO0TC

1.7




Title JINGLE BELL PRE-CHHISTMAS TRAINING

Author Re James Rich, Jre Date Pub._1971
D. E. Materials Lab

Publisher 1885 Neil Avenue, 115 Townshend Hall, Columbus, OH 43210

Teacher or Student Material _ Teacher Cost $2.00 Length 62 pages

four 2-hour
Grade Level Adult Suggested Time of Use_sessions
OBJSCTIVES:

SUMMARY DESCRIPTION: A complete outline of the necessary elements in establishing
and teaching a pre~Christmas sales training programe This includes the author®s pro-
motional efforts, a teaching outline, handouts, and suggestions for success.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title KNOW YOUR MERCHANDISE

Author I. Ae Wingate, K« Re Cillespie and Be Co Addison Date Pub. 1964

Publisher Gregr/VMcGraweHill Book Company, Hightstown, NJ 08520

Teacher or Stuiznt Aaterial__ Student Cost $6.72_ Length__ 672 pages
Grade Level Secondary Suggested Time of Use_1 sem.
OBJECTIVES:
- SUMMARY DESCRIPTION: Explains the composition of various products and how these
- products can be used most effectively by the consumer.

AVAILABLE INSTRUCTUR MATERIAL AND TF57TS: Teacher®'s Manual and Key ($2.‘00).
O laboratory Mamual {$2.67), 2nd Key for Laboratery Manual ($1.60).

1’5




Title LISTENING/PROSPECTING

Author __Date Pub.
Classroom World Productions, Order from Associated Educational
Publisher MNaterials Companies, Inc., Glenwood at Hillsborough Street, Raleigh, NC
4 audio
Teacher or Student Matertal___ Student Coet $23.50 Length__lessons

Crade Level Secondary/Collegiate/Adult Suggeeted Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: The important first step in prospecting. Where to concen-
trate your sales efforts and how to correctly identify your best sales prospects.
Cetting rererrals. Why some salesmen are afraid to sells "Cold" canvassings How
to pick up importart buying cluese The problem of faked attention and how to rec-
ornize ite What you should listen for when the buyer is talking. Deaf spots in
your listening ability-~recognizing them, what to do to correct them.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title KAKING COURTESY WOHK FOR YOU

Author Date Pub.__1965

Publieher Teaching Systems Corpe, 334 Boylston Street, Boston, MA

Teacher or Student Matertal__ Studcnt Coet Length 82 pages
Crade Level Secondary/Adult Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: Programmed manual designed to furnish the retailer with
an inexpensive, self-instructional and effective method of training sales personnel.
It teaches the retail sales person the basic techniques of covrteous selling.

Q I1ILABLE INSTRUCTOR MATERIAL AND TESTS:

179 1455




Title MAKING SUGGESTIONS TO INCREASE SALES
Author Date Pub.

Publisher Teaching Systems Corpe, 334 Boylstcn Street, Bosion, MA

Teacher or Student Matertial_ Student Cost Length 82 pages
Grade Level Secondary/Adult Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: Teaches the retall sales person the basic techniques of
selling effectively through suggestions. Shows how this leads to more sales and
to greater customer satisfactlon.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title MODERN APPLIED SAILESMANSHIP

Author Allan Re.id Date Pub. 1970
Goodyear Publishing Co.p Ince
Publisher 15113-15 Sunset Boulevard, Pacific Pallsades, CA 90272

Teacher or Student #aterial__ Student Coat $10.95 Length 463 pages
Grade Level Collegiate Suggested Time of Use__1 sems
OBJECTIVES:

SIUMMARY DESCRIPTION: Globally-oriented book on selling which has a goal-setting,
management-oriented principles approach. Presents principles, problems, and solu~
tions with the needs of the beginner always in minde Organlized into topic paragraphs,
with headings and subheadings underlining the toplcs covered.

AVAILABLE INZTRUCTOH M4TERIAL AND TESTS:

146



Title__ __ MODERN SALES TECHNIQUES

-

Author Date Pub. 196€

D Ee Materials Lab -
Publiasher 16b5 Neil Avenus, 115 lownshend Hall, Columbus, OH 43210
Teacher or Student Maierial__ Teacher Cost_§2.00 Lengtk__ 31 pages .
Grade Level Sacendary/Adui+ Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: 4Ar. oniline for zales training which takes the instructo::
and students through th- five =21lirg steps 11 a concise organized manner.

.

AVAILABLE IN. RUCTOR MAT RIAL aND TESTS: .
Title MONEY UNLINMITED FOR RETAIL SALTSMEN
Auchor Paul Ros- nthal Oute Pub. 1967

Publisher_Falrchild Publica.'ons, Ince, 7 bast 12 Street, New York, NY 10003

Teacher or Student “aterial  Student Cost_$1e75 Length__ 64 pages

Grade Level Seccndary/Collasiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: TIeccribes s2lling methods that promise greater earnings N
and includes material znd psycholocsical rewards for good performance.

)
"l{TC“’AILABLE INSTRUCTOR MATERIAL AND TESTS:

141 457~




Title

Author Fred Palcho and John De. Mattingly Date Pub._1969
. De E. Materials Lab

Publisher 1B8&7 Ncil Avenue, 115 Townshend Hall, Columbus, OH 43210

g Teacher or Student Material __ Teacher Cost_$3.00 Length__ 90 pages
Grade Level Secondary Suggested Time of Use__ 16 hours
OBJECTIVES:

SUMMARY DESCRIPTION: A manual directed specifically to those who are preparing
for employment with Montgomery Warde Deals only with procedures and techniques of
Montgomery Warde A large audiovisual supplement is included.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title MYSTERY OF SELLING TO WOMEN

Author Elizabet Ann Toth Date Pub._1973
D. E. Materials lab

Publisher 1885 Nei: Avenue, 115 Townshend Hall, Columbus, OH 43210

Teacher or Student Material___ Teacher Cost_$3.00 Length__89 pages
Crade Level Secondary Suggested Time of Use__16 hours

OBJECTIVES: To help salespeople increase sales volume by the use of the techniques
of motivation, communication, snd human engineering.

. SUMMARY DESCRIPTION: Salesmanship manual with the emphasis on dealing with the
- woman customers Contains a brief teaching outline.

AVAILARLE INS.nuC.uvhk MAIERIAL AND T0575:
O
ERIC -ui-
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Title__ THE NAME OF THE GAME IS SELL

Author Budd Gore Date Pub.
National Retail Merchants Association
Publisher 100 West 31 Street, New York, NY 10001

Teaoher or Student Material__ Student Cost_$3.00 Length__ 48 pages

Grade Level Collegiate/Adult Sugyested Time of Use
OBJECTIVES:

SUNMARY DESCRIPTION: Points up the need for belief in #3lling, faith gaimed inm
making enough calls, for honesty and what it produces, for enthusiasa and its con-
tagious value, for helpfulness, for curiosity wisely employed and many other attri-
butes to employ to be a successful sales person, regardless of product or sexvice.

AVAILABLFE INSTRUCTOR MATERIAL AND TESTS:

Title OBJECTIONS

Author Date Pub.
Claccsroom World Productions, Order from Associated Educational

Publisher Materials Companies, Inc., Glenwood &t Hillsborough Smotﬁ Raleigh, NC
audio
Teacher or Student Material__ Student Cost_$23.50 Length__ lessons

Crade Level Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: How to discover hidden objections--beating objections to
the punch. What to do when you have handled an objection and it still stands in
the way of a sale. Different kinds of objections-~how to handle each of them.

The emotional impact of money--how to use it to your selling advantage. What to do
if your product does not answer a customer'’s objectionse

AVAILABLE INSTRUCTOR MATERIAL AND TESTS,
Q

4459~
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Title PLRSUN-TO-PERSON SELLING ——

Autkor Seymour Helfant Date Pub. 1969
National Retall Merchants Assoclation
Publisher 100 West 31 Street, New York, NY 10001

*cwewe ve r—a

Teacher or Student Material__ Student Coat_$6400 Length__6k pages

Grade Level__ Secondary/Collegiate/Adult Suggeeted Time of Uae

OBJECTIVES:

SUMMARY DESCRIPTION: Consists of 13 lessons in salestanship for aales people
from welcoming the customer tn the clexical prrt of the sales transaction.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title THE PERSONAL TOUCH --

Author Date Pub._
National {tetail Merchants Associatlon
Publisher 100 West 31 Street, New York, NY 10001 ___

Teacher or Student Material____ Student Coet$l10.00 Length_15 minutes _ .

¢rade Level Secondary/Collegiate/adult Suggeated Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A visual training program to instruct sales personnsl on
the value of "personal touch" for custorers. Gives examples of the effects of a
smile frow the girl at the wrapping desk to the effort of a salesgirl tracking
down an unusual iteme. Ava*lable in the following formats: 35mm slides or 35rm
filmstrip, tape cassette, reel--to-reel tape or 33 1/3 rpa record.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

134"




Title THE POWER OF PROPOSAL SELLING

Author Date Pub.
Classroom World Productio s, Order from Associated Educational
Publisher Materials Companies, Inc., Glenwood at Hillsborough Street, Raleigh, NC
6 audio
Teacher or Student Material__ Studept Coet_§W,00 Length_Jessons

Grade Level Secondary/Coilegiate/adult  Sucgested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: The philosophy of proposal selling and how to use it to
greatly increase saless How to develop written and verbal proposals which dramatise
needs and benefits, close the sale and got the order.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title PRE~-APPROACH

Author _Date Pub.
Classroom World Productions, Order from Associated Educatlonal
Publisher Materials Companies, Inc., Glenwood at Hillsborough Strest, Raleigh, NC

4 audio
Teacher or Student Material__ Student Cost_$23450 Length___lessons
Grade Level, Secondary/Collegiate/Adult Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: The importance of words and ideas ‘n selling--~how to find
the right ones. How to turn objections to advantage. Overcoming doubts. Pros-
pecting for customers--different methods and how best to use theme The importance
of "qualifying" the prospect as a first step in selling.

Q JAILABLE INSTRUCTOR MATERIAL AND TESTS:
ERIC




Title PRINCIPIES OF PERSONAL SELLING

Author Date Pub.

Publisher 1. T kducatioral Publishing, 4300 West 62 Strect, Indianapolis, IN 46206

Teacher or Student Materiz! Student Coat _$3+75 Length 133 pages

Grade Level Secondary/Colleglate/Adult Suggested Time of Use

ORJECTIVES:

SUMMARY DESCRIPTION: A sales training manual for junior executive trainees.
Provides role playins situitions to speed the learning of best ways to sells De-
fines roles of thc sales person and personal selling in fashion distribution.

Teacher's Manual ($500)

Title PRINCIPLES OF SALESMANGHIP

Author Richard Howlind Date Pub._1972

Publisher Leirning Systems Co., 1818 Ridge Road, Homewood, IL 60430

Teather cr Studen* +iterial Student roat $3.,25 Length 151 pages

Grade Level Secondary/Coileglate/adult Sujgeated Time of Use_1 seme

OBJECTIVED:

SUMMARY [ :2 RI#TION: 4 programmed learning aid designed to supplement baslc
textbooks in tne subjlect wrea or be a major source material for studying the prin-
cinles ang *echnizues of solling.




Title_____ PROFITABLE SALESMANSHIP

Author Date Pub. -
Classroom World Productions, Order from Assoclated Educational :

Publieher_Materials Conpanies, Inc., Glenwood at Hillsborough Street, Raleigh. NC
1 audio

Teacher or Student Material _ Student Cost $5.95 Length lesson .

Grads Level_ _ Secondary/Collegiate/Adult  Suggested Time of Use

OBJECTIVES:

SUMNARY DESCRIPTION: 1It's not enough just to make salese The salesman should
also make sure his sales axve profitable to his companye

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: -

Titls PLGRAMMED INSTAUCTICN COURSE FOR THE D. E. STUDENT

Author Fillicent Alter and John We Blyth Date Pub. 1967

Publisher Arzyie Puvlishing Coe., 200 Madison Avenue, New York, NY 10016

Teacheér or Student Yaterial  Student Toat Length 272 pages

Grade Level___ _ Secondary Suggested Time of Use__1 sem.

OBJECTIVES:

SUMMARY DESCRIPTION: A “how to" course ons greeting every prospec: in a friendly .
manners using an approacn most likely to make the prospect your custumers determining

+he vrospecis wants and preferences; selecting the appropriate merchaniise; and pre-

senting it effectively.




Title PROSPECT ANALYS1S NO. 1

Author Date Pub.
Classroom Wcrld Productions, Order from Associated Educatlonal
Publisher_ Materials Companies, Inc., Clenwood at Hillsborough Street, Raleigh, NC
4 audio
. Teacher or Student Material __ Student Cost_$23.50 Length lessons

Grade Level_ Secondary/Collegiate/adult  Suggested Time of Use

The secret of a good presentation. The problem~siulving approach to selling. How
to ask questlions and interpret feedbacks

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title PRCSPECT ANALYS1S NO. 2

Author Date Pub.
Classroor World Productions, Order from Associated Educational
Publisher Material. Comparies, Inc., Glenwood at Hillsborough Street, Raleigh, NC
L audio
Teacher or Student ‘atertial__ Student Coat 323450 Length__ lessons

¢rade Level Secordary/Cullegiate/adult Suggeasted Time of lUse

OBJECTIVES:

. SUMMARY DESCRIPTION: How to handle different types of prospects and increase
. their desire to buy. How to decide on selling strategy. Reinforcing the sale.

AVAILABLE INSTRUCTUh MATERIAL AND TESTS:

O

~bbh-
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OBJECTIVES:
SUMKARY DESCRIPTION: OQObservation and interrogation, important first sales steps.




Title RETALL SATESMANSHIP

Author Date Pub. 1968

Publieher__Addison-Wesley, Reading, MA

Teacher or Student Material___ Student Cost Length_ 82 pages |

.

Grade Leve!l Collegiats Suggested Time of Uaee

OBJECTIVES: To teach essential skills for successful retail selling,.

SUMMARY DESCRIPTION: Programmed instruction which offers a basic foundation of
selling techniques for the bdeginner in the retail field, and supplements and
strengthens the experienced salesman®s existing skills. All the important areas
of retail selling are covered, including approaching the customer, finding out
customer needs, selecting and showing specific merchandise, helping the customer
make a purchase decision, and closing the sale.

AVAILABLE INTTRUCTOR MATERIAL AND TESTS: :

Title RETALL SALESMANSHIP
Author____ Fe E. Hartazler Date Pub._1970

Publisher_Gregg/Mciran-Hill Book Company, Hightstown, NJ 08520

Teacher or Student Material Student Cost_$2.73 Length 122 pages

Crade Level Seconds.ry/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A programmed ‘exte. At the beginning of each chaptar of o
the text the student is given specific learning objectives. These objectives |
center around the performance requirements of the jobe Intrcductory stories also
appear in narrative form which involve the student with selling problems commonly
faced by the beginning salesman. .

O IVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher's Manual and Key ($ 80)

B 5



Title BeAIL SELLING

Author 3odle_and Corey Date Pub. 1972
Publisher Gregg/NMcGraw-Hill Rook Company, Hightstown, NJ 08520

Teacher or Student Material _ Student Coat_$5¢85 Length

Grade level Secordary Suggested Time of Lge 1 seme

OBJECTIVES:

SUMMARY DESCRIPTION: Preparation for retail selling includings selling, stock-
keeping, completing sales slips, cashiering, wrapping, anc maintaining 1 work station.

AVAILABLE INZIFUCT A MS.ERIAL AND TESTS: Teacner®s Nanual and Key ($2440),
Laboratory Famuil (92e37), anc Key 10 Laboratory ¥anusl ($1e60)e

Title SALeS HORIZONS

Author Kennath oe Haas and Enos Ce Perry iate Pub. 1968
eauzationul book Iivision
Publisher FPrentice-Ha'tl, bnglewood Cliffs, NJ 076073

Teacher or Studenr .'.r1al___ Stugent “nat $heEl  Length
Grade leve! 5201 1LY sudeated Tome of de 1 seme

DESECTIVE™:

SUMMARY (*s7~IEl17 N  'yuins ~.udents for both consumer buying and careers in
sellinse Lovar ai_ .31s 0% 21 rmouern selling and morketing using popular lan-
fFuare in rorritiva ivles

AVATLABLE M- AND T _T8 deacher®s Gulde to Text, Wor'.book,

O nd chapter T o l\;ut’ ., omial bromcts Sgl.';{)), and Chapter Tests (§ o57)e

E119
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Title SALES MANAGEMENT, CONTEMPORARY PERSPECTIVES

Author Js Allison Barphill Date Pub._1970
Publisher Scott, Foresman and Co., 1900 East Lake Street, Glenview, IL 60025

Teacher or Student Material  Student Cost _$5¢75 Length__ 500 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Introduces contemporary material on such subjects ass
buyer behavior, communication, international marketing, industrial selling, and
technology of salec management.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title SALLS AND MAr¥4TING
Author Ko Qo ieyers Date Pub.

Pubtlieher Pitzin pnblisninzg Corparation, 6 East 43 Street, New York, JY 10017

Teacher or Student ~atertal _ Student To8t $119.00 Length_70 transparencies
Grade Level Seconuary/Adult Suggested Time of Use

O0BJECTIVES: To help students increase their skills and marketing knowledge.

SUMMARY DESCRIPTION: Helps students learn the art of selling and the techniques
of marketinge 1rciuded are worksheets to further involve the student.

& (LAFLE INSTRUCTOR MATERIAL . ii 7.0°3

e A51

IToxt Provided by ERI




Title Sain3 STHATEGY - CASKS AND READINGS

Author Aobert F. Givipner and kEdward Ms Smith Date Pub._1969
Appleton-Century-Crofts
Publisher Yeredith Lorr., <, Fark avepue, South, New York, NY 10016

Teacher or Stuldent Matertal Studernt Coat Length 555 pages

Grade Level Lolivriate Suggesated Time of Uve__1 sems

OBJECTIVES:

SUMMARY DESCRIPTION: pocuses attention on the dynamic area of sales strategy as
it is planned, impiemented, and controlleu in the business enterprise. The view of
salesmanship ana sales managexent presented in this volume is clearly a departure
from the traditional view. Aus presented here, the sales field is not a collection
of discrete activities, tut rather 2 unified effort.

AVAILABLE [N 7700070

et - e temaL T
T8y Shls THAT CTUBNLL Jhe

Date Pub.
T ...rhom morid Froauctions, Order {rom associated Educational
v erials outpanies, ince, Glenwood at Kilisborough Street, Raleigh, NC
B tilmstrip
Stuagent Trgt 33750 Length__1 filmstrip
wfo fiimstrip $595
;r:ie leve! o con efhdilt,  Jurzested Time of Uwe

SUMMARY (EC FIPTITN: How 2xtra sales are often loste how to employ more sug-
gestive cales techniquer :nd “"se:ll upe”




Title SALESKAN'S WORKSHCP

Author Date Pub.

Publisher National Sales Development Institute, Waterford, CT 06385

Teacher or Student Material __ Student Cost Length___ 8 pages .
Grade Level Secondary/adult Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: Each lesson is designed to help salesmen do a better jobe.

AVAILABLE INSTRUCTOR MATERIAL ANCD TESTS:

Title SALiSMANSHIE

Author Date Pub.

Publisher Natioral Book Company, 1119 S.W. Park Avenue, rortland, OR 97205

Teacher or Student Matertal  Student Coat $1€4.25 Length__ 15 tapes

Grade Level Secondary/Collegiate/adult Suggested Time of Use

O5JECTIVES:

SUMMARY DESCRIPTION: A complete programe Major units include knowledge for
selling; personality and personal truits; the selling process; using special media;

celling pclicles, and goodwill.

ﬁV‘iILABLE INZTRUCTCR MATERIAL AND 745750 i-adent “"s1)abus ($5.25)

ERIC b9

IToxt Provided by ERI




Title SALESMANSHIP

Author Date Pub. 1972
Publisher_Gregg/McGraw=-Hill Book Company, Hightstown, NJ 08520

Teacher or Student Material  Student Coat Length 302 pages
Grade Level Collegiate _ Suggeated Time of Use 1 sems
OBJSCTIVES:

SUMNARY DESCRIPTION: 1In this book the systems approach offers the student a
quick grasp of the essential elerments oi professional salesmanshlp and the ways

to use them in a logical, meaningful, and related manneres This approach tells

the student how close the customer is to actually buying, and what selling activity
parallels this progressione

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title SALESMANSHIP

Author He Re Chesire Date Pub. 1967

Publieher_Colonial rilms, Ince, 70 Fairlie Street, N.W., Atlanta, CA_ 30303

Teacher or Student Matertial Teacher _ Coat_ _ Length 21 transpaxrencies

Grade Level Secondary/Colleglate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Covers such topics ast WYhat 3s selling? the sales fla—
opening the salej and overcoming objectivesa

O AVAILABLE INSTRUCYCA MATERIAL AND TEST

-470- 1434




Title SALESMANSHIP

Author Marvin We Hempel Date Pub.
Western Tape
Publisher Box 69, 2273 01d Middlefield Way, Mountain View, CA 94042

30 lectures
Teacher or Student Material___ Student Coat$199.95 Length_15 tapes

Grade Level Secondary/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Covers the entire field of selling from earliest times to

the present. All aspects of business, as it relates to selling, are discussed and
analyzed.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Additional student syllatus ($5.25),
and Additional Key with tests ($2.95)

Title SALESMANSHIP

Author W. Je Ee Crissy and Re Me Kaplan Date Pub. 1969

Publisher John Wiley & Sons, New York, NY

Peacher or Student Material__ Student Cost Length 366 pages
Grade Level Collegiate Suggeasted Time of Use_1 sem.
OBJECTIVES:

SUMMARY DESCRIPTION: A concertually oriented treatment in depth of the dynamics
of the selling-buying processc.

O IWAILABLE INSTRUCTOR MATERIAL AND TESTS:

" 455




EKC and Student Activity Cuide ($2.25)

wll Toxt Provided by ERIC

Title SAIESMANSHIP

Author Ce _Ae Kirkpatrick Date Pub._ 1971

Publisher_ South-Western Publishing Coe., 5101 Madison Road, Cincinnati, OH #8227

Teacher or Student Material__ Student Cost$10.45 Length__ SHO pages
Grade Level Collegiate Suggested Time of Use__1 seme

OBJECTIVES:

SUMMARY DESCRIPTION: Preserts professional selling based on studylng customer
needs and customer satisfaction. The basic philosophy of the book is an understand-
ing of the salesran®s obligation (1) to himself, (2) to his company, and (3) to his
customer.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title SALESMANSHIP FUNDAMENTALS

Author Richard L» Ashmun and John W. Ernest Date Pub._1973

Publisher GCregg/Mciraw-Hill Book Company, Hightstown, NJ 08520

Teacher or Student Material__ Student Coat_$5.97  Length_ 470 pages

Grade Level Collegiate Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Princirles of salesmanship as well as specialized topics
such as outside selling, industrial sales, and route sellinge The end~-of-chapter
activities are cuited to either the cooperative or simulated plan for vocational
training.

AVAILABLE INSTRUCYCh MATERIAL AND TESTS: Teacher's Manual and Key ($2.40)

V- 156




Title SALESMANSHLPt _ HELPING PROSPEGIS BUY e
Author Cs Ao Kirkpatrick Date Pvb.,_10A1 _ .

Eal

. ey o e

Pubiteher_ South-Wesiern Publishing Co., 5101 Madison Road, Cincinnati, OH 45227

Taacher or Student Marerial____Studeni = Coat ____  length_ 532 pages
Graas Level Collegiat~ . __ .. Suacestad Time of Use_ 1 _sem.__.

ORJECTIVES:

SUMMARY DESCRTPTION: Written fo: individuals who must influerce or merm ~ls,
actuate or lead othrr indivicuals, ;04 oxr in the future. Since this bocl: 18 »
combination of principles - . ‘achpiques, it recognizes "why" as wall »s5 "hat ™
*how," and "when." The principles which receive emphasis are bocic and lesiings
they are the principies vhich studerts will apply in business. Technioues inzlude
practices to adcpt and prretices to avoid,

AVAILABLE INSTRUCTOR IATERIAL AiD TESTS:

Title SAIPSMANSAIPs_ FRIFATILES ANT) METHO e
Author Carlion A- Fed2rsou_21d _Milbrrn De Wright _ Daia Pub. 19A6_

Publisher_Richard De Irwin, Inc., 1818 Ridge Road, Homewood, IL 60430

o -

Teaoher or Stvdenr Material__ Student _ Cost _$9.50  Length__ 756 _pefaz

Grade Level_ ______Collegiate Suggested Ti=r of Use__1 sems .

OBJECTIVES: 1To provide pract..:al and effective educational materizls which will

make it possible for students to obtain a brosd foundation ia the fiel¢ of sellivg
and to prepare tham for future careers in selling.

SUMMARY DESCRTPTIOP: Emphasis is placed upon the service type of salling, "hexe

the salesman is expected to act in the capacity of an advisor, a cops:ltant, an

expert, and as one who is sincerely interested in the welfare of the Wiyers Recog-

nition 35 provided for the eontrlbutions selling has made, and must contime 12 °

make, to insnre a healthy ezonomy ard a continuzd high standard of living fox -
Americansa

TCIMILABLE INSTRUCTOR MATERIAL AND TESTCS:
. ..14,73-.




Title SALESMANSHIPs . SUGGESTED CUIDE FOR A TRAINJING COURSE

. Author Date Pub._1967
) Publisher_y, S, Department of Health, Education and Welfare, Washington, DC
Teacher or Student Matertal__ Teacher Coet Length 56 pages

Crade Level Secondary/Collegiate/Adult Suggested Time of Use 10 weeks

OBJECTIVES:

SUMMARY DESCRIPTION: This guide has been developed to assist administrators
and teachers in developing content for courses to be used in preparing persons who
wish to develop the abilitles necessary for competence in the area of salesmanship.
Provides for 10 weeks of instruction divided into ten major divisions or unitse
The sequence of instructional material and the time assigned are suggestive. Both
time and content may be changed to better meet local needse

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title THE SECRET OF LOW PRESSURE SALESMANSHIP

Author Date Pub.
Classroor World Productions, Order from Assoclated Educational
Publisher Material: Companies, Inc., Glenwood at Hillsborough Street, Raleigh, NC
2 sound
Teacher or Student 4atertal___ Student Coet $7500 Length filmstrips

Grade Level Secondary/Collegiate/Adult Suggeated Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: What low pressure salesmanship ise How it can win customer
confidence and respect, build sales volume with repeat businesse The importance of
change~of-pace in successful sellinge

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:
47l
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Title THE SECRETS OF "SELL~A-MILLION SAM"

Author Samuel As Gross Date Pub._196}
Publisher_ Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003

Teacher or Student Material___Student Coat_$2.,95 Length_ 72 pages
Grade Lavel_Secondary/Collegiate/Adult _ Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: oOffers advice on better buying, choosing resources, moti-

vating salespeople and speeding up slow merchandise. A special section gives 100
steps to sales success.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title SELLING _

Author Date Pub.

Publisher Universai Education and Visual Aris, 221 Park Avenue South, New York,
Complete set $68.C0 NY 10003

Teacher or Student ~“aterial__ Student Coat _$6.00 Length 8 filmstrips
each filmstrip/ind.. records $5.00
Grade Level Seccrdary/Adult Suggested Time of Use ind. cassettes
$5.50
OBJECTIVES:

SUMMARY DESCRIPTION: Topics covered ares Selling As A Career, The Economics of
Selling, Your Person and Personality, Know Your Product, Why People Buy, Technigques
in Selling, Objectives and Objectiorc, law, and Horizons in Selling.

9

o "VAILABLE. INSTRUCT R MATERIAL AND TEST

ERIC
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Title SELLING:s A BEHAVIORAL SCIENCE APPROACH

Author Joseph W. Thompson Date Pub.__1_266

Publisher_ Gregg/McGraw-Hill Book Coppany, Hightstown, NJ 08520
Teacher or Student haterial __ Student Cost Length__ 384 pacrn

Crade Level Colleziate Suggested Time of Use__1 sem.

OBJECTIVES: (1) To provide the practicing salesman a general theory of selling
and to help him understand the “why" of the sales process. (2) To provide the
marketing student an accurate picture of what personal selling is and to help him
better comprehend the role of selling within the broad concept of macketinge.

SUMMARY DESCRIPTION: Analysis and application of the behavioral sciences in
sellinge It draws heavily from the disciplines of communications, economics, mar-

keting, and management for concepts, ldeas, and principles that are basic to the
selling function as it exists todaye

AVAILABLE IN. TRUCTOK MATERIAL AND TESTS:

Title SELLING: A GOOD WAY TC EARN A JJIVING
Author Wesley Caldwell and Porter Henry Date Pub._1971

Publisher Olcott Forward, Inc., Pleasantville, NY 10570

Teacher or Student ‘1:erial _ Student Coat $73.00 Length__ 128 pages
Grade Level Secondary Suggested Time of Uee
CBJECTIVES:

- SUMMARY DESCRIPTION: Describes realistic, entry-lev2l jobs in widely varying
fields and awakens students to whzt employers are looking for and expect from

. apprentice salesmen. An LP containing open-cnded dramatizations, two filmstrips,
spirit masters, picture cards, rolz-play dialogs, postets, 24 student coples of
readings, bibliography, sugeested assignments, and catalog card kit are included.

ElillCAVAILABLE INSTRUCTLh MATEGIAL ANL TESTS* fTeacher®s Guide
e 476
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Title SELLING INSIDE THE OFFICE PRODUCTS STORE

Author Homexr Smith Date Pub._1972
National Office Products Association

Publieher 1500 Wilson Boulevard, Arlington, VA 22209
6 booklets
Teacher or Student Matertal __ Student Ccat_$25.00 Length__ 3 casseites

Grade Level Secondary/Collegiate Suggested Time of Use___ 6 hours

OBJECTIVES: To provide basic selling skills to sales personnel who work inside
the typical office products and stationery stores.

SUMMARY DESCRIPTION: Topics covered ares This is Your Business, Opening the Sale,
Presenting the Merchandise, Overcoming Reslstance, Closing the Sale, and Increasing
the Sale.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: leader's Guide

Title SETLING BY MAIL ORDER

Author Richard Ls Millican Date Pub. 1965
Small Business Administration
Publisher U. S. Government Printing Office, Washington, DC 20402

Teaoher or Student Material___ Student Cost_Free Length___12 pages
Grade Level Secondary/Adult Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: Discusses mail-order selling as an operation, rather than
a kind of business. Describes its use by many organizations in trade and industry.

O 'VAILABLE INSTRUCTOR MATERIAL AND TESTS:

161 47"




Title 2ELLING AND SEHVICING MECHANICAL REFRIGERATION AND AIR CONDITIONING

Author william Ge Flewellen Date Pub._1965
Small Business Administration

Publisher__U. S. Government Printing Office, Washington, DC 20402
Teacher or Student Material  Both Cost__Free Length 8 pages

Grade leveh Adult Suggested Time of Use

OBJECTIVES:

SUMNARY DESCRIPTION: A limited bibliography of some principal sources of infor-
mation on refrigeration and air conditioning.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title SERVICE STATION JOB INTRODUCTION AND SALESMANSHIP

Author Date Pub.
Classroom World Productions, Crder from Assoclated Educational
Publisher_ Material, Companies, In:., Glenwood at Hillsborough Street, Raleigh, NC
12 sound filmstrips
Teacher or Student faterial Student Coet_$127.50 Length

silent $60.00/ Audio w/o filmstrip
Grade Level Secondary/Adult Suggested Time of Use _ $10.95

OBJECTIVES:

SUMMARY DESCRIPTION: Because of training and job orientation deficiencies, many
service station employees don't live up to thelr boss®s expectations and find their
work dull, unrewarding. This series has been developed to remedy that situation.

AVAILABLE INSTRUCTuva MATERIAL ANC TESTS: Teacher®s Guide, quiz and review aids.
478
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Title SOCRATIC TECHNIQUE

Author Date Pub.
Claszsroom World Productions, Order from Associated Educational

Publisher__pMaterials, Inc., Glenpwood at Hillsborough Stxeet, Ralglm;llﬂﬂ_ —
audlo

Teacher or Sti. .t Matertal _ Student Coet_$23.50 Length_ lessons

rade Level Secondary/Colleglate/Adult _ Suggeeted Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: How to apply an ancient skill in selling. Guiding a pros-
pect to flag his wants and needs. Selling creativity. The one element in sales
that is most changeable. Buying motives and the prospect®'s mind.

AVAILABLE IN. TRUCTOR MATERIAL AND TESTS:

Title STORE S4ALESMANSHIP

Author O. Pe Ro“inson, W: R. Blackler and We B. Togan Date Pub.
Educatic:i:1 Book Division
Publisher Prentice-Hall, Englewood Cliffs, NJ 0763

Teacher or Student “aterial Student Coat _$4.93 Length

Grade Level Secondary Suggested Time of lse

OBJECTIVES:

SUMMARY DESCRIPTION: Uses the job analysis approach and tharoughly cavers the
selling process in stores. Employee qualifications, including personality traits
are set forth, actual cases and problems are included. VNerchandise information
is emphasized.

AVAILABLE INSTRUCTUR MATERIAL AND TESTS: Teucher's Manual and Key ($1.65).
Workbook ($1.80), and Teaqher s Key to Workbook ($ «65).

163479




Title UCCESSFUL COSMETIC SELLING
Author Joan Degenshein ana Naomi Manners Stern Date Pub._1971

Publisher Chain Store Publishing Corps, 2 Park Avenue, New York, NY 10016

Teacher or Student Matertal Student Cost_$6.50 Length__ 192 pages

Grade Level_Secondary/Collegiate,Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Alims at upgrading the cosmetician and explains how to

boost cosmetic sales in all types of outletse Products, selling principles,

customer advice, counter arrangements, and how the problems involved in selling |
cosmetics can be solved are some of the toplcs covered in this book.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title_____ SUCCESSFUL RETAIL SALESMANSHIP

Asthor Garland Do Wiges Date Pub. 1967
Publisher _argyle P.blishing Coe, 200 Madison Avenue, New York, NY 10016 ~
Teacher or Student Material __ Student Cosat Length 30 pages
Crade Level Secondary/Adult Suggested Time of Use
OBJECTIVES:

- SUMXARY DESCRIPTION: Programmed instruction for the development of retail sales-
: peoples Includes all phases of retail sellinge

AVAILABLE INSTRUCTuUR MATERIAL AND TESTS:
ERIC s80-
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Title SUCCESSFUL SALES MANAGING
Author Date Pub._1967 _

Publisher_Business Education Division, Dup & Bradstreet. Incs, New York, NY 10019

Teacher or Student Material__ Student Cost_$1.95 Leng h__185 viges ;

Grade Level Collegiate/Adult Suggeeted Time of Uee

——

OBJECTIVES: To help sales managers build the skills they need to meet the re-
sponsibilities of their job.

SUMMARY DESCRIPTION: Discusses the three vital areas of (1) the man in sales
management; (2) building a sales organization3 and (3) managing manpower.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title THE SUCCESSFUL SALESMAN o
Author Ronald L. Bern and Herbert M. Greenberg Date Pub. 1972

Publisher Auerbach Publishers, Inz., 121 North Broad Strest, Philadelphia, PA 19107

Teacher or Student H4aterial__ Student Coat$8.95 Length_160 pages _
Grade Level Collegiate Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: Offers advice and insights on the nature of selling. -

. AVAILABLE INSTRUCTUR MATERIAL AND TESTS:
o
ERIC -1~

IToxt Provided by ERI
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Title SUCCESSFUL SELLING IDEAS

Author Date Pub. 1965

Publisher_Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003
31 slides

Teacher or Student Matertial __ Student Cost _$60.00 Length 31 ninutes

Grade Level__Secondary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Shows how conventional retailers of all sizes are meeting
the challenge of mass merchandising techniques includ$ng discounting and self-servica.
Focuses on selling ingenuity and shopping convenience. Covers such topics as cost-
cutting -on the selling floor, brand selling, stock shortages, private label, manags-
ment decisions on selling hours and selling approachese.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: C(Commentary and discussion questions
are included.

Title TAKE 4 GOUD LCOK

Author Date Pub.
National Zetall Merchants Association
Publisher 1CC Wdest 31 Street, New York, NY 10001

-

filmstrip
Teacher or Student Matertal _ Teacher Cost $95¢00 Length 13 minutes

Grade Level Secondary/Colleglate/sdult Suggested Time of Lee

OBJECTIVES:

- SUMMARY DESCRIPTION: Spells out the AbBC®s of a wardrobe, cleanliness and dress-
ing for the occasion and the importance of good grooming in dealing with the public.
A fact sheet is included wnich outlines ways to implement a store-wide better groom-
ing campaign.

X AVAILABLE [NSTRUCTS’M MATERIA. AND TESTS: Take A Good Look booklet (Minimum
Y . order 10 $ /40 each

ERIC . b2~
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Title TEN STEPS OF A PLANNED SALES PRESENTATION

————

Author Date Pub._3972
De E. Materials Lab

Publieher 1c85 Neil Avenue, 115 Townshend Hall, Columbus, OH 43210

Teaoher or Student Material___ Teacher Coet_§2.95 Length_33 RPM record

Grade Level Secondary Suggested Time of Use

- -

OBJECTIVES:

SUMMARY DESCRIPTION: FPresents 1C selling tips to mctivate sales trainees.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Script booklet.

Title TEXTBOOK _OF SALESMANSHIP

Author F. H, Beach, Re Hes Buckirk and Fs As. Russell Date Pub. lﬁQ

Publisher_Gregg/Mcuraw-liili Book Company, Hightstown, NJ 08520

Tcacher or Student M4aterial__ Student Cost Length__ 596 pages _ .
Grade Level Collegiate/Adult Suggested Time of Use__ 1 seme
OBJECTIVES:

SUMMARY DESCRIPTION: Reflects the changes that have affected the role of selling
and of the salesman. More attention is paid to industrial selling and the attentiion
given to door-to-cdoor selling has been reduced.

Qo AYAILABLE INSTRUCTOR MATERIAL AND TESTS:

: T 16760




Title THE THHEE KEYS

) Author Date Pub.
. Classroom World Productions, Order from Assoclated Educational
Publisher_ VMaterials Companies, Ince, Glenwood at Hillsborough Street, Raleigh, NC
4 audio
Teacher or Student Material__ Student Coat_$23.50 Length__ lessons _ __

Grade Level Secondary/Collegiate/’dult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Why a salesman®s knowledge of his products, their benefits
and basic information about his products are vital to effective salesmanshipe The
value of putting excitement and enthusiasm into sales presentations. How to over-
come price objections, appeal to individual desires and needs. Pride, what it means
in sellinge Why sales are frequently lost.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title TOP DOG

Classroo~ World Producticns, Order from Associated Educational
Publisher Vaterials, Companies, Ince, Glenwood at Hillsborough Street, Raleigh, IC
1 sound filmstrip
Teacher or Student “‘atertal Student Coat_$16¢75 Length__ 33 frames
Audio w/o filmstrip $5.95
Grade Level Secordary/Collepiatef/Adult Suggested Time of Use

OBJECTIVES:

B SUMMARY DESCRIPTION: Provides a touch of humor for sales meetings and sales

|
|
Author Date Pub._
training programs, giving the audience a welcome change of pacee

o AVAILABLE INSTRUCTUR MATERIAL AND TEETS

ERIC .

IToxt Provided by ERI
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£]2J!:and Salesmanship diploma

Title TRAINING RETALL SALESPEOPLE

Author William B. Logan Date Pub. 1966
Small Business Administration
Publisher U. 5. Government Printing Office, Wasnington, DC 20402

- -

Teacher or Student Matertal Both Cost_Free Length__8 pages .
Grade Level Adult Suggested Time of Use .
OBJECTIVES:

SUMMARY DESCRIPTION: This bibliography lists Ue Se Government and non-governmental
publicatlons that should assist prospectives and current owrers of small retail busi-~
nesses in training their retail salespesple.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title 200 ON ALFRED

Author Date Pub.
Classroo.- World Productions, Order from Associzted Educational
Publisher Material; Companies, Ince, Glenwood at Hillsborough Streez, Raleigh, NC
sound
Teacher or Student Material __ Student .’.‘oat%ﬁ&jo Length filmstrips
Audio w/o filmstrips $34.00
Crade Level Secondary/Collegiate/Adult  Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: fTeaches the basic fundamentals and fine points of sellinge.
Attention holding story treatment deals with taking the most unlikely candidate and
showing how what he learns turns him into a polished, professional salesmane

) AVAILABLE INSTRUCZTOR MATERIAL AND TESTS: Teacher®s Guide, QUiZ' review aids
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Title WHAT IT TAKES TQ MAKE °EM BUY

Author Date Pub.
Classroom World Productions, Order from Associated Educational

Publisher_ Materials Companies, Ince, Glenwood at Hillsborough Street, Raleigh, NC
4 audio
Teacher or Student Material  Student Coat_$23.50 Length__ lessons

Grade Level_Secondary/Collegiate/Adult _ Suggested Time of Use
OBJECTIVES:

SUMMARY DESCRIPTION: The "VoI.P." and “YOU" approachese Unrecognized wants-

how they can lead you to more salese The use of trial questions in closing. How
to prove a benefit.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

Title THE WINNING WORDS OF WILBUR POE

Author Date Pub.
Classroor World Productions, Order from Associated Educational

Publieher Material: Companles, Ince., Glenwood at Hillsborough Street. Raleigh. NC
6 sound

Teacher or Student ‘aterial__ Student Cost$§257,00 Length
Audio w/o filmstrips $3 450
Grade Level Secondary/Collegiate/adult _ Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRiPTION: How to inject enthusiasm and sincerity into sales letters.
How to put ideas in writing that hola attention, make prospects want to do business
with you. A simple, tested formula for qQuickly planning a letter, organizing the
subject matter for greater impact and maximize its action appeale The "W-I-N System”
-=¥hat it is and how it can work tor youe How to most effectively use letters to
handle imquiries, to get the order, to pave the way for sales calls. How to write
better letterss for collection purposes, to straighten out customer complaints,
create goodwill, enlist cooperation, develop a friendly atmosphere and ask a favorx.
AVAILABLE INSTRUCTOR MATERIAL AND TESTS:@ Teacher®s Guide, quiz, review alds

Q
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Title WRITING LETTERS THAT SELLs YOU, YGOUR IDEAS, PRODUCTS & SERVIQES
Author Patrick Monaghan Date Pub. 1968

Publisher__Fairchild Publications, Ince, 7 East 12 Street, New York, NY 10003

Teacher or Student Material  Both Cost_$6.95 Length__ 208 pages

Grade Level_Secondary/Collegiate/Adult _ Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: Shows how to write letters that result in sales, from the
"sell yourself" to the “sell a growth image to stockholders" letter. Provides a
basic formula applicable in all letter-writing situations. Essential pointers,
strategies, marketing concepts are offered, plus a chapter on “Things to Avoid."

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

ritle YOU ARE THE PUBLIC RELATIONS EXPERT IN YOUR STORE

Author Jerome E. klein Date Pub.
National Retail Merchants Association

Publieher 100 West 31 Street, New York, NY 10001
Minimum order 10

Teacher or Student Material__ Student Cost_$ 15 Length__ 24 pages
each

Grade Level Collegiate/Adult Suggeated Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: An elementary course in public relations for store sales
people.

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

T




Title YOU THE SALESPERSON

Author Date Pub.
National Retail Merchants Assoclation
Publisher 100 West 31 Street, New York, NY 10C01

filmstrip
Teacher or Student Material __ Student Coat $60.00 Length__ 103 minutes

Crade Level _ Secondary/Collegiate/Adult Suggested Time of Uae

OBJECTIVES:

SUMMARY DESCRIPTION: Covers the seven important steps toward successfully
completing a sale.

AYAILABLE INZTFUCTOFR MATERIAL AND TESTS: You The Salesperson Booklet and

a hand cut pencil imprinted with "You are My Salesperson” is supplied with each
booklet (Mirnimum order 10s & o75 each)

Titls YOUR INTIMATE GUIDE TC SUSCESSFUL SELLING

Author serome ke Klein Date Pub.
National Retail Merchants Assoclation
Publisher 100 West 31 Street, New York, NY 1001

Minimum order 1C
Teacher or Student ‘atertal_ Siudent Cost $ «15 Length_ 24 pages

each
Grade Leve? Secondary{Col]egiate/Adult Suggested Time of Use

SUMMARY DESCRIPTION: 1Illustrated primer to encourage salespeorle to dress
well reminding them that good grocming and neatness 1s an aid to selling.

AVAILABLE INSTRL.T F MITEFRIAL AND TESTS:




Title YOUR STORE AWAY FROM HOVE

Author Date Pub.
National Retail Merchants association
Publisher 1CC West 31 Street, New York, NY 10001
Minimum order 10.
Teacher or Student Material __ Student Cost $ «15 Length 16 pages
each
Crade Level 3econdary/Collegiate/Adult Suggested Time of Use

OBJECTIVES:

SUMMARY DESCRIPTION: A trainirng primer to help store people do a better customer
relations job at the mcst importart point, contact with the publice Outlines the
importance of good hcusekeeping, emphasizes neatness in the selling arease

AVAILABLE INSTRUCTOR MATERIAL AND TESTS:

ERIC e
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HARDWARE, BU1LDING MATERIALS, FARM AND GARDEN SUPPLIES
AND EQUIPMENT
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