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Modernization is a process of change in the way of

life of a person in which he uses available resources and learned
techniques to achieve material happiness. Data collected in 1967 and
1972 in the rural communities of India reveal certain characteristics
that distinguish the modern person: a keen awareness of his own
modernity, highly motivated to try innovations professionally and in
his own domestic life, quick to use available information media. Thus
the modern man acts as a change agent, stimulating growth and the
utilization of the tools of modernization. The government of
developing nations, to promote social change, should locate modern
persons in rural communities and develop an effective means of
compunication at the grass roots. (5K)
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THE MODERN MAN AND THE MEDIA

INTORDUCTION ; BEST COPY AVAILABLE

Social scientists have been classifying the countries of the world on the
bases of their economic and political development. The countries that are classified
as underdeveloped are automatically considered to be less modern than the developed
ones. But no one has yet proposed an accentable definition of the concept of
modernization. Some old definitions of social scientists are based on the depree
of industrialization and urbanization of the countries involved.1 There are also
attempts to equate modernization with westernization. Now, in view of the hazardous
consequences of overindustrialization and urbanization in the west, it seems
thet the criteria for measuring the level of modernization should be altogether
different., Thev should probablv be measured in terms of the qualitv, rather than
the nuantity, of it., The quality seem to dcvpend upron the persons involved in
the nrocess.

A studv done in 1967 in India has shown that rural communities that listen
to radio are more aware of the concept of modernity than those that do not
listen to the same mediﬁm.2 Also, the communities with high awareness quotient
(CAQ) are more modern than' those with low CAQ.3 But the studv did not indicate
vhether radio was entirely resnonsible for the high evareness. The 1067 studv
seemed to point out that modernity is not the characteristic of & country as
a whole but it is the aptitude of certain types of persons in all countries.

The few modern persons think sheed of 6thers in their communities. Given the
right situation, thev vlayv the role of catalysts in their communities to bring
about modernization. Presence of miss media is the most important part of that

situation.
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For the nurvose of the discussion, it is assumed that the modern persons
in rural communities have certain characteristics which seem to be much different
from those of the others in the same communities. The ability to change from
an old way of life to a new way, or the change quotient, of these modern versons
is much higher than the change quotient of their communities (CCQ). Specifically,

it is assumed that modernitvy is not a national characteristic, but it is an

individual's antitude.

In order to test the assumption, the 1967 data were recorded and analvzed.
Apain, in 1972, this researcher toured India under a grant from the US National
Science Foundation, At that time, he collected more data to further test the
above assumotion. The nurpose of this chanter is to exnlain the result of the

test.
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WHAT IS MODERNIZATION? BEST COPY Atinige &

It is not easy to arrive at a universal definition of the concept of
modernization, Process of modernizing a traditional comnunity depends unon
several variables in that community. However, it seems that there is a common
factor in all changing societies., A few individuAls in those societies do not
depend upon any sunernatural element to bring about material haoniness. Thev ¢ nek
look to any one nerson or even their government for achia2ving such hanvpiness.
They take initiative in using the human and material resources available in their
own area to achieve the havpiness, The modern individua.+ uze of scientific

aporoach to solve the vroblems of their everydav life. Th: ~2fore, modernization

could be difined as a process of change in the wvay of life of a person in which

he makes use of human, physical and other-resources that are available in his

own society and the scientific theories and techniques that are developed around

the world in order to achieve material havpiness for himself and his veople

The modern vpersons could be seen in all walks of life: teachers, farmers, voliticians
and ohysicians, to give a few examnles. They have the avtitude to look for
new wavs of life and in a village anv one of them could be instrumental to
initiate the change. |

On the basis of the studv we can make the following generalization regarding
modern men. Take the case of a modern farmer in a @eveloning country like India.
When the farmer decides to‘raise rice on his farm, instead of praving to the
good Lord to helr him obtain a bumper cron, he first gets the soil on his farm
tested to find out if the new crop could be raised on that soil. If the tests
show that the s0il is rich enough to raise coconut palms instead of rice paddy,
he decides to raise coconut. Even if his forefathers had raised rice for centurige,

on the same farm, he now changes to the new cron. He might even develop a small

5
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industry to nroduce fiber mats and other onroducts from the nalm. In order to
get information about coconut nalms, he reads books, listens to radio, and seeks
information from a3 many sources a nossible.

T™e Modern Man. The sources of information varv from one rural area to

another, All the information that a modern man seeks might not be available
i, his own village., If a modern farmer, for examnle, is not satisfied with the
information that he gets in his own village, he then goes out to other villages
or the nearbyv city in search of more information.

In manv Indian villages, rallio is the onlv link between the villages
and the outside world. In the rainy season, village lakes usually overflow,
Bullnck cart paths and roads leading to other villages and nearby cities are cut»
off by the overflow., At that time radio links the village folk with the. rest
of the world. It tells them what is hapnening out there., The farmer wvho
cannot go to his farm in the rain needs some recreation. The village grocery
store is the source of recreation for most villagers. Ther go there to gossivo
and have fun. But the modern man does not seek such entertainment., He listens
to radio. When he does o to the store, he discusses matters such as his state,
national and international affairs. Even the sight of the modern man alerts
the others, As long as he is in the store the others are also serious. When
it is not raining and the modern man needs some entertainment, he rides on his
bicycle to the city to visit movie houses. Whenever there is an industrial fair
or a five year plan exhibition, he visits the fair and the exhibition. The kind
of questions he asks the guides at the fair and the exhibition are aimed at .

getting information that should help him in imnroving the quality of his life.

E
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The modern man is not satisfied with what he has. He alwavs thinks of innovations
in his nrofession and hetterment of his dife. He takes life seriouslv. He
almost looks like a man with a mission. ‘

Men who are constantly trving to innovate their professions and imnrove
their lives are seen in all countries. Their life atyles are different, They
think differently. Since the environments in which they live are not alwavs
the same, the nroblems that arise out of them are also not the same. Therefore,
the modern man in each communitv develons his own method of solving his nroblems

and achieving hanniness,

Some Common Factors, Earlier, we mentioned that there are a few characteristics

that are common for all modern nersons, There are some that do not demend upon,
any sunernatural element to heln them achieve material hanpiness, Thev use
scientific techniques to solve their everydav problems., They are aware of the
fact that scientific theories develoned in one vnart of the world hold good for
other narts also, Theories lead to innovations. Innovations are designed to
imorove the quality of life. But they also create new vroblems. ¥or examnle,
although the so called "freen Revolution" has helned many noor countries, the
new strains of nlants have been subject to new diseases and pests., The farmer
who raises those strains needs information to cone with the nroblem of nests.
The modern farmer, whether he lives {n India or America, knows that farmers
in other parts of the world should be facing, and probably solving, the nroblems
similar to the ones he is faced with, Therefore, he sees a need for lines of
communication between himself and the others. He believes that bv sharing knowledge
through mass media, modern men can help each other. In any countrv the first
few persons to use new sources of information such as a new nrofessional journal
are the modern ones. Of all the peonle in his communitv, it is the modern man .

who can articulate the community's problems verv wéll, His articulation sounds

1
Q . 7




Sitaram - 6 BEST COPY AVAILABLE

like a sneech he heard on radic. iass media helps him understand, articulate,
and solve his nroblems.

In the United States, the media, narticularlv television, have been
instrumental in bringing about &waremess of the nroblems of minorities, Thev
have shown to their audience that, if equal ovrvortunity is given to them, minorities
could equal the majoritv in anv area., Mirs _.v problem is lust one examnle
of the media functioning as informants of social change. Modern men learn from
the media and strive to achieve change in their societies.

The modern man in India also realises that mass media can cause new awareness
and stimulate modernization. He knows that even the nresence of a radio can
stir his neighbors. 1t can make them think of things that they had never heard
of hefore. One of the earliest efforts he makes toward modernization is to get
a radio. Like the American farmer of the 19L0's who was the first one to buy
a color television set in his village and to show it to all his friends, the
Indian neatly nlaces the radio set on a doily and exhibits it oroudly to all
his neighbors. Not onlv radio but also newspaner is a proud possession of the
modern man. BRecause he knows that awvaremess is the first stage in the nrocess
of modernization, he considers radio, books, magazines and newpaners as the most
valuable things he can own,

Awareness the first stage, The question that arises from this discussion

i8: which comes first, modernity or the media? It seems that only a few individuels

in each community are prone to modernization., Although they have the potential,

thev need an instrument to "wake" them up. In the process of modernization,

awareness is the first step. It seems there are three main stages in the process.
Information--===-=- Motivation-=ecer=-- Action

Avareness is the result of information given by the media or interversonal




Sitaram - 7 RES i Vel

networks. Content of the information and the method of disseminating it are
responsible for motiwvating the audience. Motivated audience take effective

action to modernize. There have not been too manv studies to make anv definite
statement on how the media motivate the neonle. But we may hvnothesise that the
meida can convince their audience of the need to modernize, For examvle, vhen

a documentarv film includes scenes of hapniness in a small well vlanned family

and miseries in a large unnlanned family, a few audience might clearly see the
need to control nooulation exvlosicn. Those few are vnrobably the ones with the
aptitude tc change. Sometimes, even the vresence of a community radio or a village
librarv might motivate some village dwellers. The information given by radio

or librarv might make the modern ones think of a new world. Information about

a new rice hvbrid given btv radio might make a modern farmer chink of raising it
not onlv to feed his family but also sell it for a nrofit. When he hears about
the modern methods of educating children in other countries, he might think of
adanting those methods in his own home. In other words, mass media information
can create the awareness that is needed to motivate even the modern man. Although
the few individuals in each communitv have the notential for social change, they

need a stimulent, like a mass madium, to activate the change.
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THE MODERN MAN TN INDIA

We have hypothesised extensively on the nature of modern men in all
countries in general. Although we included a few examples of such men in India,
we did not focus on their snecinl characteristics. Since more than 80 ver cent
of the Indian peovle live in rural parts, we believe the modern men in those narts
are most immortant since thev are instrumental in bringing about modernization
in their communities, The 1967 and 1972 data give us some information on the
characteristics of these men.

The methodologv. Ten rural villages in Mvsore state, south India, were

selected for the studv. In the population of the ten villages indenendent variables
such as literacy, ver capita income, caste and nrofession were approximately the
same. Use of mass media, another indenendent variable differed from village

to village. Three villages were in the shadow of a mountain and could not

receive good signels from the regional radio station of the government controlled
All India Radio. These villages also suffered from lack of other means of commu-
nication such as motorable roads. Consequently, newsnapers and other means of

mass communication could not reach the villagers as fast as thev did in the other
villages.

Three villages received good signals, had pood roads and had newspaners
delivered to them prommtly everydav. These villages had also received community
radio sets ziven awav by the government. Those peonle that could not afford their
own sets listened to the community radios.

T™wo villages had onlv community radios and the remaining two had onlv radios
owned by rich individuals. The individual radio owners invited friends to their

homes to listen to radio. Radio was a nrestige svmbol in those villages.

10
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The samnle., ¥For the original studyv done in 1967, we randomly selected
a sammle of 270 persons. Rut we could not use the data of all of them for the
rurnose of this studv since the data did not lend themselves to the recoding.
We selected onlv 184 suhtects for this studv. The mean awareness of the samnle
was ahout 66 and the standard deviation was ahout Lli, We added half the standard
deviation to and subtracted half from, the 66 and arbitrarily decided the levels
of hirh and low awareness to be 88 and L., (see tabie 1). Thus ve divided the
samnle into High, Medium and Low awareness grouns,

The awareness. Awareness of the subjects was measured in terms of what thev

knew in the following seven areas,

State, national end international affairs.

Farming technology and soil science.

Health and familv valnning

Relipions and cultures of India.

The nations five vear plans,

Information about mass media,

Snace science.

Questions were based on the content analysis of messeges that were given
bv radio, newparers, government and private documentarv films, government and
private exhibitions and fairs, and public speeches. Altogether 389 questions
were asked in the above seven areas,

Sor=> characteristics of the modern men., We studied the modernitv of the

high awvareness subjects as comnared with that of the lov awareness subjects.
We found that the high awareness ones (N=261) were more modern than the )cw awvaren:ss
ones (N=T1l). The moderate or the medium awareness subjects (N=52) were in the

transitorv stage between low awareness and high awareness and therefore were moderatel:

modern.

The highly aware subhjects had many gtq¢kins characteristics that could be
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congsidered modern. Arrangement of their homes, use of framing equivment on their
farms, their level of thinking as reflected in their answers, and even the way
they dresscd indicated that thev had a high change quotient as comnared with
their communitv's change nuotient (CCO). FEven the wav in which thev ansvered

our questions indicated their antitude for change, Thev greeted the interviewers
and readily ansvwered all the questions, Interestingly, it was the modern ones
that knew about relipions and cultures of India more than the other two grouns.
We also noted that there vere more educated persons in the modern homes than

in the others. The modern ones had a variety of professional interests. The

jov and medium ones were mostly farmers., Some modern ones had set un sSmall
business and industries outside their villages. Some of them had even sent their
children abroad for higher studies, and they were verv nroud of that. While the
level of their articulation was very high, aquite often they talkqd about the
informrtion thev got from their children who were doing business or studies in
other cities and countries.

e per cent of those that sousht ekected offices was highest among the
modern ones. FEven the level of their thinking was high, Some modern ones said
that at least some candidates nf the onposition narties should be elected to the
state and federal legislatures to insure a good government, Regarding membershin
in political, cultural and other organizations, (table 3,4). The modern ones
formed the highest ner cent.

For recreation, the modern ones used not only the media but other sources,
The others either did not know vhat to do or went to their own farms to spend
time. Some of the lov and moderate ones even said that they would either sit

doing nothing or smoke cigarettes. (table 6).
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The modern ones used all sources of information, both mass media and
internersonal. Thev read newsnaners and lournals in their own homes as well
as in the nublic library. Thev listened to radio both at homes and community
centers. They attended fairs, festivals and exhibitions. Even when they used
internersonal sources of information, they used all sources including oninion
leaders. OSome of the modern ones were also ovinjor leaders.

The attitudes of the low and high grouns toward the media were different.
The high groun liked to have radio stations in their own villages., Thev believed
that both radio and face-to-face methods should be used for election cammaigns.
Thev knew many radio programs that were broadcast specially for the rural neovle.
Thev also said the radio messages were verv useful, They listened to botg —
and Fnglish language news broadcasts. They said they would trust radio news more
than news on other media since thev believe that radio newscasters are well

K fnn Ay

educated and trained. Some of them suhscribed to journals both @illlkda and English.
(tables 7, 8, 9, 10)

The modern ones had tried innovations not only in their orofessions but
also at homes. Thev were using new electric numns to irrigate their farms,
Some of them had even developed small industries using the raw materials that
wvere available in their own villages, Thev were the ones that encouraged their
youngsters to seek higher education and newer nrofessions., Some farmers had been

growing new hybrids and trying new fertilisers. Most of their information on

innovations came from mass media and intermersonal sources.



Sitaram - 11

CONCLUSION BEST COPY AVAILABLE

Modernization is defined as a process of change in the wav of life of a verson
in which he makes use of human and natural resources that are available in his
own communitv and scientific theories and techiniqu:s that are developed around
the world to achieve material havviness for himself and his people. Modeyn persons
exist in all parts of the world including the so called underdeveloved countries,
But their characteristics differ from community to communitv even in the same
country.

Data collected in 1067 and 1972 in India show certain svecial characteristics
of the modern nersons in rural varts of that country. There is a close correlation
between the awareness of these nersons and their modernity. In order to get
information on modernization. they seek both mass media and interperscnal
sources. Without anv help from the government, they strive hard to immrove the
auality of their lives. Thev use innovations in their professional as well as
domestic lives. Information sources such as books, newnapers and radios are
valuable nossessions of these persons.

Since modernity is an aotitude of certain indivicduals, it seems, the governments
of underdeveloned countries such as Inida should lccate modern versons in rural
communities and involve them in the national eftorts for social chanpe. In order
to stimulate modernization, those governments should develon effective means
of mass communication at the grass roots level. Radio is the most effective
medium of such communication. The modern persons are the most imnortant consumer

of such communication.

he)
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