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The Newspaper in Society

The newspaper 48 an integral and ingluential
parnt of soccely. VYou cannot teach your students
Lo nead 4t in a two-week course given once 4 n
thein twelve gears of achooling.

The newspaper should be a daily tool in all
classes, avaicible to students all the time....%o
explone sometumes as they wish, somelimes at your
di!l.ecfi.on ........ a&myé T . .'..~;,‘;'_“,\.
Lo improve  their own g SUASYM AR
knowledge and under- iy R Rl
standing of the wonkd
and to Learn Lo make
decisions Ampontant Lo
that wontd.

This booklet will
help you show  your
Students the newspaper
as a whole...... as a
reglection of soclety R ¥
andﬁpeop@ewhomahe MTIIH L ‘
up sociely. 12 e
will show you the rules ° - -~--°"°M“~.:Adwi..-

-—na

by which a newspaper “‘ﬂ P.eae‘ F‘*l‘ﬂ

operates and 48 put
togethen; it will
establish the relation-
ship between news and
advertising; 4t wild introduce you to the people
who put out the paper and the pressures unden
which they wonk.

It does not .include everything <Lhene 48 to
know about a newspaper. It's simply a basic
introduction o make better use of your paper,
through a better undenstanding of how to nead it.




N*:l“’—"‘_%¢)f:§’v\:" r-u’z el e e f -e.wfor' T =D =Rp s,
P T LW
. &N 3 2 @wf/ R
) ?-‘...S."/“f{a}/q/ﬁ); .&j%'}:,_f..."}’, -,/Zﬁ_‘ S

o

(’
~ v

; ‘S.:“h'\-:'/‘ . : Y g 4
[ o, am ST G, KNG
pq—
R M Y
g y—3F
&

Most people acknowledge as & sort of
fupdamental truth that everyone should read a
daily newspaper fairly regularly throughout his
life. Yet we make little effort in schools to
teach our future citizens how to do this.

We bhelp them to understand books -- the
arrangement of chapters, the value of an index,
the way a story builds to a climax. We do this
go that the student will more thoroughly enjoy
his recreational reading -- snd we should.

We should also teach him how to meke the
most of the one "text" he will continue to read
when he gets through school. At the end of high
school, or before, most students thankfully put
aside the textbooks they have been required to
use for the last many years. The newspaper stays
with them, however, and will be referred to con-
stantly throughout their lives -- even if only to
follow sports or to find out the best place to
buy coffee.

In fact, the newspeper will be one of the
greatest influences in the life of each student.
Something 1like 84 per cent of all the reading
done by adults who do not g to college is done
in the pewspaper. For college graduates, the
percentage of total reading declines because of
more reading of other types of material but the
actual amount of reading in the newspaper
increases.
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If the newspaper is going to be a major
influence in the lives of futwre adults, then
surely it is imperative that we teach them to
evaluate what they read, to understand attribu-
tion, to read the news as impartially as they
expect the reporters to write it.

Famous wen throughout the ages have acknow-
ledged the need for and power of a free press.
Napoleon understood the power of the printed word
vhen he called the alphabet the "twenty-six lead
soldiers.”

Thomes Jefferson's statement is probebly the
best known:

"Wene Lt Left fon me to decide whethen
we should have goveanment without news-
papers or newspapers without governmment,
I should not hesitate a minute to preden
the Latter. But 1 should mean that every
man should neceive those papers and be
capable of neading them."

"Be capable of neading them" is the key.




Wiy Ré:d the Newspaper?

The answer appears obvious.

* To keep informed about the community and the
nation in which we live.

* To know what to buy where and how much to pay
for it.

* To learn the opinion of professionsl newsmen
on controversial and current topics.

# To be entertained - by the comics, the horo-
scope and other non-news features.

But that isn't all. We should be reading
the newspapers, also, in order to learn how to
make judgments, to analyze what we read and draw
our own conclusions.

For too long we have taught students what to
think about rather than how to think. We must
start teaching them to be critical of what they
read = to sift and weigh and make up their own
minds.

It is the exceptional teacher who teaches
youngsters to read critically. The longe-standing
practice of handing out textbooks, requiring the
students to go through them page-by-page, with
neither teacher nor student questioning what is
written on them is not likely to lead to critical
thinking.

Somehow, we have let ourselves believe that
the social studies text for the ninth grade con-
tains everything & ninth grade student needs to
know about social studies. But maybe it doesn't.
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Maybe it was written by a man with many
biases. We rarely teach the student to find out
about the author - to question his scholarship,
his information and his conclusions.

The need to do this is obvious to anyone who
has taught the same historical event in two
different countries. The Revolutionary War, for
example, tsught in England is just not the same
war as that taught in America. Why? Because the
event means different things to different people.

Neither is right but neither is completely wrong
either.

Newspapers have always been fairer game for
criticism than standard school textbooks -- and
that automatically makes them better texts for
use in classrooms. But there's no point in being
critical just for the sake of being critical. To
be impartial in their Jjudgments, the students
must understand what makes up a good newspaper,
its role in the community, the pressures under
which news is gathered and edited and how to read
the newspaper after they get it.

The temptation with teachers is to assume
that, because most children see newspapers at
home every day, they know how to read them. This
is not the case. Many teachers rush through any
work with the newspaper in a way they would never
think of wusing on a standard textbook. As a
result, the peper continues to be, to a great
many students, simply a lot of pages put together
for adults. Thkey never 1learn the fun of explor-
ing and the excitement of finding out how much is
in it for them.

Reading a newspaper is nothing like reading
a book. The only similarity is in the number of
words a large daily contains -- about the same as
a fair-sized novel.



A book is written all in the same style to
be read in the same way by people reading for
the same kind of reasons. For example, the
detective story is written for the escapist.
The style doesn't change from chapter to chapter
or even from book to bock as far as develomment
of the story is concerned.

But the pewspaper is written for =a wide
variety of audiences. It's writtem for people
who like sports; who only read the comics; who
vant to know who is divorcing whom; who follow
the stock market reports; who want to know in a
hurry the really important things that have
happened in Hawaii in the last twenty-four
hours.

It's also written for people who want to be
informed but don't have much reading time; for
people wvho have plenty of time and demand every-
thing in depth; for people who canmnot comfort-
ably begin their day until they know what the
stars say; for people who must outfit a family
for school on a limited budget and need to know
where clothes cost least.

Written for all kinds of people, it's also
written by all kinds o pecple. They have, how-
ever, one thing in common -- they are sll pro-
fessionals who do their best, in <the reporting
of news, to keep their own likes and dislikes in
the background.

Because they are experts in both merchan-
dising and psychology, they know that their pro-
duct must be both attractive and easy to under-
gtand. So they have developed a whole series of
technigues which ere all pert of standard
operating procedure for putting cut a newspaper
but which makes it very easy for anyone to be
wvell-informed even if he has less time than he
needs for reading.



Creating the Right Eivirdnmeint
A\ -

Before we show you how to get maximum mileage
and enjoyment out of the daily paper, let's talk
about what you should do as an introduction to this
task.

Your first job is to create an environment in
wvhich learning about the nevspaper will be fun.
This should bYe an easy task. Putting out & pews-
paper is an exciting business. If You know a little
about it yourself, you can make it exciting for your
students,

Here are some things for you to consider:

1. Find out enough about the newspaper so that
you can answer or find answers to questions
You will be asked. The Hawaii Newspaper
Agency's education department can be tre-
mendously helpful to you here. The Agency
conducts workshops for teachers but the
individual help of the education consultant
is also available for the asking.

The Agency's Idea Kit and other _rinted
material developed by teachers will be an
invaluable introduction to the paper for
you. A plant tour (for you, not yet for
your students), arranged through the educa-
tion office, will help you know your news-
paper before you begin.



2.

3.

Collect as many papers as you can from
the compunity. These might include,
besides the dailies, suburban papers,
house organs, foreign language papers,
school newspapers, church publications.
Make & bulletin bdoard display. Have
students research the various uses of
these publications and discuss them in
class.

Make a bulletin board display using
various sections of your deily paper -
the front page, an editorial page,
women's page, sports page and 8O On.
An excellent kick-off activity is to
have committees of students working on
this. At the same time make a display
showing newspaper terminology.

Collect newspapers from other parts of
the country. You can get a single copy
of almost any paper by requesting it
from the managing editor. You wnight
like to take a date in the future when
you know someth of national import-
ance will hapren (such as a moon land-
ing) and ask for a copy for that parti-
cular date. Comparing papers is an
excellent exercise incritical analysis.

Discuss with your class over several
periods the concept of freedom of the
press and the responsibilities the
press assumes along with its freedom.
You might like to have a speaker from
the newspaper or have committees make
reports or study instances of repres-
sion of the press and the consequences.
The possibilities are limitless and
exciting.
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6. Arrange for papers for each member of
your clars. This is especially important
for disadvantaged youngsters to whom
pride of cownership will mean a great
deal. You wouldn't expect a student to
study literature without the necessary
book or books; similarly, your students
cannot learn to read a newspaper without
a copy of the paper each day.
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Wt 15 News?

what is news? How does a reporter know what
to write about?

These are questions frequently asked by
students. They are easy questions to answer.

Tell them that every time they go home from
school agog with something that happened and tell
their parents about it, they are being reporters.
They are also being very good reporters for the
chances are that they report the most important
thing first. Tell them that every time they tell
their best friend about something exciting or
interesting or unusual that happened to them they
are being reporters.

Relate their own stories to the way a news
story is reported - most important facts at the
top.

Set up a situation where something unusual
happens in front of the class. Have the students
write or talk about what they saw. When they
compaere descriptions, they will see very clearly
that different people see the same situation
differently. This is an excellent lesson in
observation and accuracy.

Relate this also to newspaper reporting by
exanining the same story in different newspapers
and deciding how and why they differ.

70
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Let's Sivt Out thediforination

H .

To young students or slow readers, the
nevspaper may look lise a jumble of information
too difficult to untangle. Untangling may be
your first job. It will be an easy job ozcause
there is nothing haphazard about the way a news-
raper is put together.

The first thing you must do is to show your
students that the newspaper has four main
functions: to provide information; to provide
opinion; to serve as & market place; to enter-
tain,

Have them make up bulletin boards or note-
books to illustrate these purposes.

Have them 1list all the different kinds of
information they can find in the paper and, if
they are advanced enough, classify them under
headings they have decided upon. Some will
classify the news under local, national or inter-
national; some under adults or children; some
under men or wolen. It doesn’t matter which they
choose. The important thing is that they are
picking out information and seeing that it forms
& more or less orderly pattern.

The audiences of the particular paper will
determine what the paper covers. The audience
of a smali-town weekly has completely different
interests from the audience of a metropolitan
daily. If you have a variety of papers in your
classroom, collected before the start of the
unit, you won't have any trouble making this
apparent to the students.



A weekly paper in a smll commnity
generally concentrates on detailed news of people
and events ir the community. A local wedding
will probably get a long write-up complete with
all details. The same wedding will rate & much
smaller space in & daily because there is so much
other pews to cover and because the proportion of
interested readers 1s less.

The audiences of a metroprolitan daily
include:

# People who want facts.

# People who want pro and cor opinions.

# People who wvant to knov the best place to
shop for a particular item. .

* People who wvant details about products.

People who want to be entertained.

%* People who want to kpow what's playing at
the movies and what each movie is about.

# People who are only interested in sporis.

% People who want to find new jobs or duy
second=hand cars or give away puppies.

*

And so on.

In other words, newspapermen are very much
aware tnat their product must contain something
for everyone. They are also aware that few
people have either the time or the desire to read
everything in the paper everyday. Therefore, the
nevspaper package must be attractive enough to
entice readers and its contents must be of suffi-
cient variety to be indispensable to meny people
with many different interests.

/2
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It is essential that you examine the paper
rage by pege and section by section with your
students. Again, don't assume their knowledge
great simply because the paper arrives on the
family doorstep every morning.

The most important and usually the wmost
exciting news is on.the front page. As there are
far more stories than there 1is space for them on
the front page, those not selected for the fromt
rage go on inside pages. Some front rage
stories only start there and continue on inside
pages. This is called "jumping” a story.

The front page will contain both local and
wire stories. Local stories carry no datelines
but wire stories do. A dateline often does not
have the date but simply the place of origin.
The date is dropped by many papers because trans-
mission of news today is almost instantaneous and
it is assumed that all stories were written on
the date of ©pudblication. Similarly, either
local, national or internmational photos mey be on
the front page, depending on the importance of
the event.

Wire service news is scattered through the
paper, its placement depending on its importance
and timeliness. Many newspapers have a wire
service page where the most important news of the
world other than that on the front page is rum.



There is a section of the paper which is not
news at all -- the editorial pages. Two cate-
gories of opinion appear on these pages == the
opinions of the newspaper as presented@ Dby the
editor and his staff, including the editorial
cartoonist; and the opinions of readers in
letters-to-editor. Letters-to-the-editor provide
a valuable forum for the public on issues of the
day or on the paper itself. The newspaper also
buys syndicated columnists who present a wide
range of viewpoints.

The sports section occupies its own place in
the paper, as does the women's section. Once a
week, Hawaii newspapers carry a special food
section, always on the same day. This is loaded
with food advertising and also with recipes for
using the food advertised.

The classified advertisements are always in
the same place, while display advertising appears
throughout the paper. Some advertisers may
request and receive the same space on the same
page week after week.

Ads are important to the reader, to the
store, and to the newspaper. The most important
item for one reader on a particular day may not
be the headline on the front page but the price
of Jjeans at Sears, Roebuck.

Revenue from asdvertising accounts for 75 per
cent of the total revenue of the newspaper. A
balance of about 65 per cent edvertising to 35
per cent news keeps the paper economically sound.
Economic security is important to freedom of the
press. Without 1it, the pewspaper might be sub-
jected to pressure on news content oy an adver-
tiser wanting to keep something out of or get
something into the news columns.

Now let's go back and look at the paper in
more detail.
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A newspaper has two basic parts -~ editorial
content and advertising. Editorial content means
anything which is not advertising. The editor is
responsible for all editorial content, part of
which is the editorial page on which the policy
of the paper is set forth.

News space is pever for sale; advertising
space is always for sale. If an advertisement
looks like a story, it 1is carefully 1labelled as
an ad so there shall be no mistake in interpreta-
tion. Money spent by a client on advertising
does not assure him any special consideration in
the newsroom. The news staff looks very much
askance at any advertiser who +tries to0 use the
influence of his money to get anything in or keep
anything out of the news columns.

The news staff of a good newspaper Jjealously
guards its right to judge all stories on their
news value ~-=- and nothing else.

Within the editorial content of the paper,
there are also two main categories -- fact and
opinion. The facturl reporting of events fills
the news columns; the opinions of the newspaper
and its readers go on the editorial page.

Reporters strive to look at events they are
cuvering as accurately and impartially as poss-
ible. They are, however, human beings with the
sanme likes and dislikes as those they write for.
They acknowledge this and try to overcome it dbut
it is 1inevitable that some of their 1likes and
dislikes occasionally show through their copy.

The reporter mekes a subjective Judgment
every time he write a lead to a story; every time
'he decides what should be 4ucluded and what
. should be left out. This he must do -~ both for
, 8pace and for readability. Hie copy is, however,
checked by others before it appears in the paper.
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More and more interpretive reporting 1is
appearing in newspapers, necessitated somewhat by
the fact that radio and television get the big
news first. Quite apart from this, however, it
makes a great deal of sense to use the background
knowledge of the reporter. A man who has covered
one particular beat (or news area) for any length
of time knows more about it than his readers or
even his editors. His interpretation of events
ip the light of what he knows is invaluable to
the reader entering the situation for the first
time.

/e
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Sovting Qut Lditorial Content -

There are many ways to help students sort

out information.

1.

Location: Each newspaper has an index,
usually in the same place every day. Many
regular features are in the same place every
day, also. Editors know that readers like to
feel familiar with their newspaper. They
also like to be able to find things quickly.
Even without an index, long-time readers of a
particular newspaper easily locate their
favorite features. For example, newspapers
often have a telegraph page for wire news not
included on the fromt page. Some papers have
a "second front page" to give more prominence:
to important pews which, because of space,
cannot be included on the front page. The
comics are invariably in the back section.
There 1is a pattern to the presentation of
news which the student can easily learn
simply through regular use of the newspaper.

Kinds of News: News can be categorized in
many ways. The easiest is probably as local,
national and international. But it could
also be under such areas as police, educa~
tion, business, politics, sports and so on.
Or what men like and what women like. Or
what can be read fast - such as a human
interest story - and what wmust be read
slowly - such as an editorial.

Because the paper is written for all kinds of
people, the breakdown is endless.

A convenient and perhaps somewhat unusual way
to look at news is in these three categories:
things that the editors know are going to
happen; things that are unexpected; and
things that a good reporter has to dig out.



a. Repeating News: Every wmonth of every jyear
some of the same events repeat themselves.
Coverage of these is planned ahead of time.
Every year the legislature meets and goes
through a certain pattern with bills; every
year & Narcissus Queen is chosen; schools
close and reopen; National Merit scholars are
chosen; the Governor meets dignitaries at the
airport. Patterns are developed ipn the news
room for the most efficient coverage of these
and similar events.

b. Unexpected News: This is the "hot" news - the
kind that erupts without warning. In this
category are fires and accidents, bank rob-
beries and police raids, the assassination of
a national or local leader, earthquakes and
landslides. It is the unexpected that fre-
quently makes the headlines because it is the
most exciting and unusual.

As Charles Dana, a last century editor said:

"When a dog bites a man that is not news;
but when a man bites a dog, that <is news.”

when a big story breaks close to deadline, it
is not uncommon for every available reporter to be
arsigped to help gather the material and write the
gcory. This means that, to all intents and pur-
poses, some of the other pews stops.

A good example is the day President John F.
Kennedy was killed. All over the country, report-
ers would have been assigned to specific tasks for
that day or be writing stories to appear at some
future date. In Honolulu, where report of the
assassination came just half an hour before the
first edition deadline of the Stay-Bulletin, the
ma jor portion of the reportorial staff was pulled
off whatever it was doing in order to help write
all the stories appropriate and necessary to the
day. The breaking of s big story not only pushes
other things off the front pege but frequently
right out of the paper.

/3
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The reporting of unexpected news ansvers a
question frequantly asked by students: How long
does a reporter have to write a story? And the
only answer 1s that he bas whatever time there
is. If a story breaks fifteen minutes before
deadline, he has fifteen minutes to get as much
information as he can and put it together into a
story; if the story breaks two hours before dead-
line, he has two hours.

c. The news that must be dug out: This is
often the most important news in the
paper and it is also often government
news. Private individuals have the right
not to talk to newspapers but public in-
stitutions and government agencies do not
have this right.

George Chaplin, editor of the Honolulu
Advertiser, has said that "freedom of the press
is less the right of the newspaper to print than
it is the right of the citizen
to read.” It is this right
to read which the newspaper
is preserving when it digs
out of govermment agencies
material important to the
citizens.

Government agencies at
all levels are happy to
give out information and
hold news conference sbout
things that will  ©bring
credit to themselves. But
things als0 go on about
which they'd much rather
not talk. Frequently, this
bas to do with spending the
taxpayer's money. It takes
& good, agressive, consci- -
entious reporter to get i




at the facts &and, in doing so, he becomes an
ombudsman for the community, watching out for the
private citizen in his dealings with government.

This is one of the most important funntions
of the npewspaper - to throw a strong 1light on
government and report vhat it sees. It isnot a
function wvhich necessarily makes the newspaper
very popular.

Winston Churchill said:

"1 am always in favon of the §ree
press but sometimes they say quite
nasty things."

3. Who gathens the news? News comes to a news-
paper in meny waye but never through a
crystal bdall. The frequent cry of a proud
parent that a report of his son's brave
action didn't get in the paper simply weans
that no-one told the paper anything about it.

Most of the news in the paper comes from
reporters whose job it is to gather news in their
own particular beats and to write about what they
know.

Generally, there are three kinds of report-
ers. The beat reporter is assigned to a perti-
cular area where news occurs and it's his Jjob to
develop his sources so well that he doesn't miss
any of the pews. Beats include politics, educa-
tion, city hall, labor, aviation, science and so
on.

There are also general assignment reporters.
These sre Jacks-of-all-trades who can be and are
sent on any assigmment, frequently without
varning. They have po set beat and may cover the
arrival of a queen one day and the hold~up of a
bank the next.
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Rewritemen are reporters who don't go to the
scene of a story but nevertheless help write it.
They take information over the telephone from e
reporter or reporters at the scene and put the
information together into a story. When, for
instance, a bank robbery occurs and there are
several reporters on the scene, they might call
information to the rewriteman who'd put all the
bits and pieces together and come up with a
story. Rewritemen are usually very fast and
accurate writers.

The majority of news comes from reporters on
their own beats.

The rest comes into the newsroom in a
variety of ways. People who like the paper or an
individusl on the paper cell in with news tips;
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reporters and editors read other newspapers and
magazines for information about their particular
area; public relations representatives of firms
and government agencies send in publicity re-
leases (called handouts by newsmen); people talk
about events et social gatherings and the alert
reporter recognizes a potential story which he
may pursue later.

All information is checked thoroughly by the
reporter. What sounded like a great story at a
cocktail party may check out to be nothing but a
rumor. On the other hand, if it wer= not checked
out, the reporter and the paper might have missed
an important story.

But, no matter vbat the story or where it
originated, it began with & man or woman reporter
writing it.

At this point, let's look at who's who in
editorial world.

The pubfisher is the
chief executive of the news-
paper. He may be the owner
or he may be a representa-
tive of the owners. He is
in charge of the total news-
paper operation and repre-
sents the newspaper in the
comunity.

The editor is respons=
idble for the total editorial
coutent of the paper. He
and a staff of writers plan,
write and make-up the editorial page. He is
responsible for expressing the editorial opinion
of the paper on subjects of concerm to the
comunity.

o Jpe I
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The managing editor is the editor's chief-of-
staff. He bires and fires and wmakes innumerable
production decisions throughout the
working day. His job could dbe

summarized as seeing that :
every day when you get your .
newspaper the package 1is “a y
complete. > ;
MANAGING

The city editor is
in charge of the majority
of the reporters and 1is
concerned with gathering
the news of the community.
He assigns reporters ané
photographers; decides the
kind of coverage to Dbe
given the various stories;
reads, with his assistants,
all the copy turned 1in by
his reporters; is respons-
idble, in short, for getting )
all the news of the commw- %,
ity faster and more accu~
rately than the opposition
gets it -- and with more <j" '&tﬁgg?
style. g ¢
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The tefegraph editon reads
all wire news and decides what
NC'W;R to use and what not to use.
EN’T

The news editonr decides
what goes where in the paper,
particularly on the front page.
He must know what is going on
both locally and nationslly so
that he can make the best se~
lection from the copy avail-
able. He also decides on the
size of photographs to go with
the stories or to stand alone.
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On some days, there 1is no question as to
which i{s the banner story. On others, there might
be some debate. Selection cannot bde left to
several people all of whom might make different
decisions. The Jjob of making the decision is the
news editor's. He seldom has any problem filling
the paper. More stories come into the city room
every day than can possibly be used. The ever-
‘present problem is how to shorten them without
losing essentisl facts.

This is a good place to mention the placement
of stories. We saw how & big news event may force
something off the front page or out of the paper.
The importance of a news story is not Judged
against a similar story which ran some time pre-~
viously but is Judged aganinst whatever other nevs
there is that day. The story of Edward Kennedy
driving off a bridge would have had even greater
play than it received if it had not happened when
the attention of the world was fastened on the
first moon walk. An accident involving several
cars might get on page one on one particular slow
news day but it might not even get .- the paper on
some other day.

SPORTS The sports editon has his
own department with men working
for him -- how many depends on
the size of the paper. They
write only sports stories and,
unless they are covering a
sports event of more than rou-
tine interest, their stories
seldom get on page one.

The women's edifor  has
women reporters working for
her and they cover weddings,
engagements, parties and other
news of interest to women.
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Photographers take pictures o
to go with stories or to stand {7 ...
alone with captions. Reporters FHa70 DEPT. '
vrite the stories and photo- [ (QLUMNISTS
graphers take the pictures. The } 4R7
photographer way either go with § pep7
the reporter on an assignment or
take his pictures independently. | [0PY
Some large newspapers have pic- [ BOYS

ture editors who dream up, § (ARTUONIST _t_._{(%

assign, screen and select
pictures.

Newspapers also employ cofumnisls, chosen for
& particular style of writing, to round out the
content of the newspaper. They are more or less
free agents, choosing their own material dbut re-
sponsible to the managing editor.

The edifornial cantoonisi expresses the opi-
nion of the paper through his drawings on the
editorial page. They relate directly to a cwrrent
story or editorial.

Copy boys are essential in any moderately
large city room. They have a multitude of
duties -~ sorting mail, making pick-ups and de-
liveries both inside and outside the plant, check-
ing comic strips to make sure they appear on the
right day.

Someone once said, probably with more truth
than fiction, that the mapaging editor can take an
afternoon off to play golf with e visiting fireman
and no-one really misses him but let <the copy boy
be absent for a day and chaos is likely to ensue
in the city room.
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The Writing 1 a NEws paper
. .

A newspaper, as we have seen, must please &
great many people with a8 great many different
interests if it is to be read. It must be read in
order for the newspaper to remain in business.
But, as well as beiung & business enterprise, the
newspaper is also a public trust. It must provide
information people want to know; it must also
provide information that people need to know.

Because 1its audiences vary so much, its
writing must also vary. What appeals to some will
not be read by others. Sports writing is com-
pletely different from the writing that goes into
the vomen's page; it is also different from much
of the straight news writing that appears on the
front page.

Examining the different kinds of writing in
a newspaper will help the student sort out inform-
ation. It will also help him to consider whom he
is writing for whenever he sits down to write.

A. News Writing: News stories are written in
what is called the inverted pyramid style.
This simply meams that the most important
facts - the who, what, when, where and why of
the story - are at the top. The further into
the story the reader gets the less important
are the details. There are two reasons for
this: a reader can get the basic information
in & hurry and then read more if he wants;
many stories have to be cut down in size (we
call it trimmed) when they get into the com-
posing room and have been set ip type. The
meke-up man knows nothing about the story, the
type is upside-down and he'd find it hard to
read even if he had the time.



So he trims from the botteom by throwing away
some of the story. He kxnows that the mwmair
points are at the top so he's not damaging the
story very much by throwing away some of the
less imrortant details.

The inverted pyramid is an easy style for
stucdents to follow. It's the same way they
tell a story themselves though they seldom
write it that way.

A news story, as we noted earlier, should not
contain opinion; it may, however, contain
interpretation.

Editonials: Editorials are simply little
essays. They state a premise, examine the
alternatives and draw a conclusion. They can-
not be trimmed from the bottow. They are
written for people with the time and the
desire to explore an issue thoroughly. They
should not be read hurriedly. <ditorial car-

sons and letters-to-the~editor are also ex-
pressions of opinion. The letters-to-the-
editor give a permanent record of the readers'
reactions to community events or to the posi-
tion of the newspaper. They become the news-
paper's feedback from the community.

Many papers also carry syndicated columnists
on the editorisl page. They give the reader a
broad range of opinions. They are chosen by
the editors because of their competence bdboth
as writers and as cobservers.

Feature Stondies: These are stories with an
unusual twist - ar examination of how hippies
live; the story of a family of five daughters
who finally had a son; an interview with a
very old men. They may be, but are not
necessarily, written in the inverted pyramid
style.
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Columns: Columns may and do cover everything
from the serious to the inconsequential.
Columnists have their own followings of
readers who like what they write or how they
write it.

A column such as Kokus Lire in the Star-Bulle-
tin helps people solve problems by acting as &
go-between with warious agencies; & column
such as Eddie Sherman's in the Advertiser will
attract show business fans; & column on bowl-
ing will be of no interest to those who prefer
to play golf.

Features: Features such as the crossword
puzzle, the horoscope, the comics are in the
paper for fun. They are important because
people like to be entertained. A newspaper
which has inadvertently left its regular horo-
scope feature out of one edition learns imme-
diately from the phone calls how important
readers consider it.

Sponts S{onies: The vocabulary for sports

stories 1is in a class alone. Each sport has
its own vocabulary and some of the vocabulary
constitutes an unusual usage of common words.
To get students to see the difference, take
five or six sports headlines and fiwve or six
front page headlines. Examine the former for
figurastive and unusual language; then see if
the front page heads are similar or different.

Women's Stonies: The women's section also
uses & different style of writing, especially
in accounts ol weddings, teas, showers and so
on. A white dress for the bride is not
enough; there must be a profusion c¢f adjec-
tives anu adverbs because the audience wants
every single detail.



Neoire 'I'Z)iijggx‘ ter Renreinher

* A good newspaper tries hard not to make mis-
takes and will correct those it does make. Do
not confuse what is wrong with what you don't
like. People involved in stories sometimes
don't like the way they are reported. This may
be because they are not able to 1look at the
situation as objectively as a reporter can. A
newspaper reader should be Just as impartisl in
his reading as he expects the reporter to be in
his writing. This is often difficult.

* The paper's editoriasl position on a person or a
situation will not affect the coverage given
that person or situation in the news columns.
A flamboyant, newsmaking candidate for office
may be opposed editorially by a newspaper but
he will be given &l1l the news space he de-
serves, Jjust the same. Because he is flamboy-
ant, he will probably rate more inches in the
news than his opponent whom the paper supports.

* Be sure you understand attribution. The re-
rorting of a particular position as stated by
someoie in the news does not make this the pos~
ition of the newspaper. The peaper simply
reports tne news; it does not make it.

* Newspeper editors often walk a tight 1line on
vhat to put in the paper and what to leave out.
They know, for instance, that the reporting of
campus disturbances may lead to more violence
by leaders who like to see the disruption they
cause. But, when this is weighed aguinst the
right of the people to know what is going on,
the latter must win out. Newspapers no longer
have to print sensational news to sell papers--
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though this is the accusation of many. Home
delivered papers are paid for in advance and
home deliveries make up about 85 per cent of
all papers s0ld in Hawaii. The charge of
writing about "bad" news to sell newspapers
doesn't hold water.

There is much public record material a news-
paper prints. It's open to everyone, not just
the press. This material includes Dbirths,
deaths, divorces, marriasges, and sOo on.
Some people don't like their divorces listed in
the paper; others think it makes it easier to
explain their changed situstion to friends.

The daily newspaper is written, edited and put
together at high speed under constant pressures
of deadlines. Decisions must sometimes be made
on not enough information. Stories must be
written and photographs processed and selected
in an atmosphere of "controlled chaos." The
wonder is not that the paper has a few mistakes
in typing or in judgment sometimes but that the
paper ever gets out at sll. It's a highly com-
plex operation by a team of highly trained
individuals.
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: Holel Wonl "
Open Unfil
15th of July

We opened the Ala Mo-

S The hote! will apen 540
= of its 1,300 rooms on §

R Jul 3
raterday, the Star. su1-§§
S letin made an error in &
™ saying the rooms would 3
W be ready for occupancy
& June 15.
R Don't try to get a room |
8 there until July 15.
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Advertisiing
-

"A glance over the advertising columns of a
large paper shows reflected -- as it were 1in a
mirror -- the whole of the active life of the
people."

Advertising is the reason papers cost so
little. If a subscriber had to pay for the total
cost Oof publishing a newspaper, he would find the
cost of his paper prohibitive.

The advertiser buys the white space on which
to have his message printed and thereby supplies
money for the operation of the paper. The ten
cents the subscriber pays frequently covers only
the cost of the newsprint on which the paper is
printed. It does not cover talent, time, ink,
equipment.

Each day, the size of the paper is deter-
mined by the amount of advertising.

Blueprints of each page (called dummies) go
to the managing editor and, from him, to the
appropriate page editors each day. The advertis-
ing department has already blocked in the ads and
has marked each page with the appropriate number
and section (see next page). Around the eds goes
the news. The diagram which follow show tbe ads
and the news dummied on separate sheets. In
practice, only one sheet i1s used for each page of
the paper. Ads go in first; news follows. The
dummies become the blueprints for the men in the
composing room who prerare the pages for printing.
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If there were no advertising at all for a
particular day, & newspaper would still print a
ninimum number of pages. Also, when a big story
breaks, such as a devastating tidal wawve, the
mnaging editor will add pages without advertis-
ing Jjust to give the readers all the news. The
emphasis is on news. News, as One managing
editor said, is the name of the game.

If you look carefully at the advertisements
throughout any issue of the newspaper, you will
see a general format in the way they are laid out
on a page. The ads run down the sides of the
pages with less and less as you get closer to the
inside bottom of the page. You will find a
rough triangle of advertising on each page.

Tris insures that there will be reading
matter adjoining each ad. Advertisers 1like this
as they feel thec someone reading & news column
will look at an ad adjacent to it.

F 2
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KNods of Advertising

There are, generally, two kinds of advertis-
ing - classified and display.

Classified ads are the small market place of the
newspaper. They provide a service which is not dupli-
cated anywhere, either in variety or in results.

Classifieds are expensive if you calculate that
you are paying for each word. But they are very in-
expensive in reality for they almost invariably do
what the advertiser wants. They sell pets and buy
second-hand bicycles and rent houses and find jobs
for people and people for Jjobs. A classified ad is
an extremely dependable way to advertise.

Most classified ads come in over the telephone.
In large newspapers, there will be phone rooms manned
by women who take and advise about classified ads to
customers. They know all the abbreviations so that
the customer can get more words into a line. They
also become experts in prices for various commodities.

A woman, for instance, who has specialized in
taking real estate ads, knows & great deal about what
one can sell or buy for how much before very long.
She can be extremely helpful to the customer-who only
hss a vague idea what he can get for a particular
house in 8 particular aresa.

Classified ads offexr a huge variety of materials
and services to the ordinary "little man" in the com-
munity. They are almost always in the back section of
the paper though some foreign newspapers run classi-
fieds on the front pege and on subsequent peges.
" ally (especially on a large newspaper) the ads are
indexed by sections for ease in finding what the
reader wants.



The second category - display advertising -
can itself be broken down into two categories.
These are retail advertising and national adver-
tising.

Retail advertising entices a customer into a
particular store. The maJjority of display adver-
tising carried by a daily will be retail adver-
tising. Examples, of course, are the food
stores, Sears, Penneys, ILong's drugstore and
every other business with ma*terials or services
to sell.

National advertising, on the other hand,
simply advertises a product nationally known or
locally manufactured which may be available in a
dozen or more different stores. Milk, bread,
cigarettes, liquors, automobiles are all ex-
amples. The national ad does not say, for ex-
ample, "Come to Foodland and buy Kent cigar-
ettes.” It simply says "Buy Kent cigarettes” and
where you get them is entirely up to you. The
brand is advertised; not the store.

National advertising costs more than retail
advertising. Presumbly, more stores will bene-
fit from the ad. It becomes & supplement to
their own advertising, even though the store 1is
not mentioned by name.

Whatever the advertising is, the aim is the
same - to entice people to buy & product. To
continue to sell, the product must then 1live up
to the claims made for it in the advertising.

National advertising comes to the newspaper
completely ready for the production process which
will make it part of the paper. Nothing has to
be changed, added or deleted. It has been pre-
pared either at the headquarters of the company
running the ad or, more probably, at whatever
advertising agency is handling the account.

3t



Regardless of how it prepares its copy, a
business will frequently develop a style of ad-
vertising easily identified with that business
without prominent display of the name.

Some ads contain a great many products. The
reader scans them and finds something he needs or
cannot resist and goes out and buys it. The ad
has been successful.

Or an ad may contain just one item. People
looking specifically for that particular thing
will read the ad@ carefully to see if it is what
they want. If it is, they go and buy it. The ad
is successful. Even if it isn't what they want,
they may be tempted to go and look at it and, in
the process, decide they 1like it after all or
find something else. Again, the ad has been
successful.

large newspapers have research departments
to help their advertising customers. They can
tell their clients which month is the best fii
the sale of lamps or boats or clothing. This is
invaluable to successful merchandising.

Most newspepers require that political ad-
vertising be paid for in advance. The reasoning
is obvious. The winner pays; the loser may not.
A study of claims made in political advertising
makes an exciting introduction to the study of
elections and is a megnificent lesson in the use
of persuasive writing.

Newspapers can and do reject advertising. If
an ad is suggestive, obscene or violates the
standards of the npewspapers, the advertising
director may rejJect the ad. A newspaper that
prides itself on being a family paper may find it
difficult to reconcile some advertising with the
standards it has set for itself.



Newspapers supply their customers with rate
sheets. Rates wvary, however, according to the
frequency of one particular ad or a series of
ads; to location (an advertisemsnt on the fromnt
page is s0ld at a premium high rate and is not
available to all types of business); and to the
use of color. Display advertising is purchased by
one inch deep. There are 172 column inches to a
full page.

Who designs ads?

The men and women who sell advertising are
usually qualified to design and write copy for
ads. large newspapers, however, have advertising
departments which employ copywriters and artists
to write and lay out the advertisements.

In any case, the salesman is gqualified to
advise his customers about their ads.

There are +three major ways in which adver-
tising gets into newspapers.

The first is from the advertising department
of the newspaper itself. The advertising depart-
ment of the Hawaii Newspaper Agency, for example,
can do everything for the advertiser from selling
him the ad to making suwre it gets into the news-
paper as he wants it. This includes writing
copy, designing the ad, meking corrections and
providing the paperwork for billing.

The second is through the ad department of a
store. Large stores have advertising departments
of their own where their ads are designed. The
copy is prepared and simply given to the news-
paper to be set into type for the paper. This is
obviously impossible for the small businessmen or
the man who advertises infrequently so it is he
vho makes most use of the peper's own art depart-
ment.

3¢
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The +third method is through advertising
agencies. In Honoluluw, most of the banks, for
example, employ advertising agencies to decide
what goes into the newspapers and to prepare the
ads. The agency then supplies the copy to the
newspaper and charges the client a percentage of
whatever funds he has available for advertising.

An ad, of course, may also be news. The
most important item in the paper today for one
women on a tight bdudget but whose family needs
clothes for school may be the price of shoes at
J.C. Penney. The immediate problem of outfitting
her family is much more pressing to her than a
riot on a farawsy campus. Or even on a nearby
one.

Spread out a newspaper; really 1look at the
ads. You'll find that you can teach your stu-
dents a great deal about the tastes, living
habits, work and recreation of youwr community.
Compare your daily newspaper with other papers
throughout the pation and you'll also learn about
other communities and how they differ from your
owni

Take the newvs and the ads together and
you'll see that your newspaper is a microcosm of
national life.

The playwright, Arthur Miller, descrided a
good newspaper as "a nation talking to itself.”

If you are able to engender this under-
standing in your students, the democratic process
is assured for a long time into the futwe.
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