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ABSTRACT
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MRS. CHRIS LUKENS
Katlua
Intermediate
School

The exercises and other material in this
booklet were compiled by Mrs. Chris Lukens who
has taught consumer education both in regular
elassroomg and to adulte in night classes.

nstudents, whether they are youngsters in
the elementary school or adults taking continuing
education elasses, live in a reai world of buying
and selling, of taxes and travel, of preparing
meals and watching football. This is the world
for which we must educate them. The logical
rtext' ie the only one which reflects this real
world - their daily newspaper,"” says Mre. Lukens.

In this little textbook, she presents some
ideas on how to make students consumer-congcious
through her other textbook, the newspaper.
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THE NEWSPAPER AND THE CONSUMER

The newspaper is the only daily guide for the
consumer,

It's the only material to which he can refer
constantly for accurate information on current prices,
quality, brands, housing, transportation, services and
all the other consumer items which make up his life.

AR textbook printed five years ago -- or even one
year ago -- can give him general information on what
to lTook for and what to avoid but it cannot give him
news on the new packaging laws or tell him in what
areas of the state to ook for the best buys in
housing.

His daily newspaper can and does.

Moreover, it does so for the consumer in all his
different roles. Each of us is not only a consumer of
procucts, but also a consumer of services, a consumer
of information, a consumer of government. In the
latter case, we have frequently let government become
the consumer of us, a situation which we must reverse
by exercising our own consumer rights.

As consumers of products, we all need to know
how and where to get the best buys for our money;
which brands are good and which not so good; how much
interest we will pay on the money we borrow for a
house; the advantages or disadvantages of buying a
used car fnstead of a new one; how the hamburgers at
one place compare both in price and quality with those
at another; which movies are worth paying for and
which are not. And so on.

This kind of information is in the newspaper
every day.
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Comparison shopping is possible through careful
study of the advertisements; national and local
columnists carry up-to-date information on a huge
variety of topics and products; articles warn the
reader of consumer traps; banks and loan companies
spell out their policies in stories and their
interest rates in ads.

But, if the consumer is to benefit from this vast
amount of information, he must be encouraged to read
and analyze his daily paper. This is not difficult.
It simply takes an awareness of the wealth of consumer
information the paper contain; and the interest to
look for it and think about it.

Any teaching of consumer education is based on
the concept that education is preparation for life....
for getting along better in the community. This book-
let is based on the concept that the daily paper is
the best, most current, most interesting textbook for
the consumer of whatever age.

It will be helpful if the student is given some
information about the newspaper itself -- the role of
advertising, how news is gathered and how the paper
is produced. This background information will help ,
him make better judgments about the material he reads.

He should Tearn to notice and read the fine print
in some advertisements; to judge the competence of
Sylvia Porter against that of any other consumer
reporter; to understand why political (and other)
advertising uses figurative language; to know the
difference between fact and opinion.

He should also be aware that, as a consumer, he
has redress against illegal or unethical practices.
The newspaper frequently carries inforwation which
will help him.

This booklet deals primarily with the consumer of
oods. It sets up problems relevant to the student
?adult or youngerg in his 1ife outside the classroom.
It prepares him, in other words, for the "real world".

ERIC
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Have the students mm“.m

pick an item and cut
out or record its
advertised prices at

. various stores for a
month. B: sure quality
is similar if item has
different distributors.
See if certain areas or
stores have this item ROYAL CROWN

Students pretend to

priced higher, lower.

be wholesalers, retailers COLA
and customers. See how

pricing must do justice I

to each. See how prices

vary with supply and

demand. Discuss after '20!. .

game is played as to
why some prices went up and some down.

Have students collect articles from the newspaper
on food pricing and on current trends. If possible
send for out-of-state newspapers and compare food
prices. Discuss reasons for differences. '

food prices in perspe;tive

Dealer
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Have students get grocéry prices in market ads
for Mainland shipped items. Compare these with local
items, when available. Discuss reasons for price

FLANK sﬁm . L US.DA.CHOIC
BAR-B-Q MEAT .. 1%° WEQP..!!“P ! EBE 5':

SPARE-RIBS . . 00c ternoununasmr
SPSNCER STEAK 2%

Pick several food ads and compare prices for the
same items at:

a. A large chain store
b. An independent store CRE

¢. A small neighborhood Ml.ﬂ\hb ------ . 6%

N S ount store Prell Concontraie 255 ve.... 1°
LIQUID PRELL T9ovee ....... 79"

Discuss possible . s . ——ta
reasons for differences Aathborspiront Dosderest 10w ....... 3
in prices.

DOWNTOWN & PALI OMLY
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Keep track of a few food items that seem
overpriced over a period of one to three months.
Figure percentage of the rise in price. What can
you as a consumer do to help halt an inflationary
rise in prices? .

Loock in

the restau- '\

rant ads in ) ? N

your news- R lme G“M's CO”II

paper. Check , RESTAURANT

;he prices """&A.W'mn‘:ﬂmqm

or a certain ety ST PAMILY NIGNTS—

meal in one or oo onans | weonssoay ane susoay
0N QNSNS N mmummcm

more of them. mon $1.26-90.50 AOMTS SIS re0m

See what is Mdbmwmw

served and figure
the cost of that

meal for four wg GREAT STEAKS—WAHIAWA
persons. AND CHOPS te '23
HOURS: DAR OPEN FRON 1 A28-2 00 7 DAYS A WIS
Now, clip ORENR 530 M- 11 P A SNDAY CIEY?
ads for those PH: 621-5020

same foods in WE'BEAT 177 5. KAM NWY, 1N WARAWA

retail groceries.

Decide what amounts to get and figure the cost of

feeding those four people at home. Don't forget to

add tax to what you buy In the grocery store as well as
tax and tip to the restaurant
expense. Discuss which is

SLICID
more economical. (Some
‘lO'N A students will come up with the
socesees fact that there will be part
CINTERCUTPORK CHOPS ....a1®  of some items left over when

PORKROASTSLOIN . ......a 99 grocery shopping and other

LOIN END PORK ROAST 22 o 89 tz:a]).s can be figured out of

CHUCK ““"‘ ...... o 85 FAMILY STAK 31 n 19
mm .......... '” mm . .......mm«.l.'”

mmw&'::.. ..... wi?
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Check yeour grocery ads for brand names in foods.
List different brands and compare ads for that brand

as against other brands.
same item in various brands?

Are prices different for the
Why?

(Students will

come up with several reasons -- have them research

into brands -- check grocers, etc.)

CHASE & SANBORN

COFFEE

- 229

Sungrand

THL MY,
@ vweurt @ of

29°

......................... 1 X 49‘
NECTARINE

US. No.l ...iiiiineens .

HAWAIL GRADE A

CALIFORNCA U §. NO. 1

NECTARINES

SWANSON
CLEAR BROTH

mrogl BEEF OR
CHICKEN

SNWANNDR

Have studcnts
do comparative
shopping from
grocery ads. Check
the weekend specials
at different stores
as against the
regular weekly
prices.

Flan a meal,
figure the cost at
the weekend special
prices and at the
regui ir- weekly price.
What would they save
‘n menu-cost if they
bought on weckends?

cucumeers ... 1

CALIFORNIA U.S. NO. 1

NEAD LETTUCE ... 2¢°
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As consumers,

students should be c
aware of seasonal
foods that can be .

used in family
meals. Some of
these items are
often cheaper
during season and
can be used at
that time to save U.S. No. 1
on the food budget.

Others are more 39‘
expensive if not

grown in the area.

Check the newspaper

ads for seasonal items,
both low cost and high cost, when in season. Discuss
how they can be bes: used.

v.5. NO. 1—-RIPE & FULL OF FLAVOR

WATERMELON 1"

CANTALOUPE-.....3 - 99

Find ads for large appliances such as television,
refrigerator. Find the percentage of interest charged

per month (often in ’
small print at bottom 18 cu' nO No-Frost’

of ad), multiply by l Rgfﬂg.-
twwelve and figure the 3 F
reezer

yearly rate. Add }
these charges to the Compare At $449,
Only

total price to get an

idea how much will really
be paid if one buys on
credit.
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Collect as many ads as you can for a major
appliance over several weeks. (Each committee or
group may take a different item to make it more
inclusive). Have the groups make oral or written
reports o price variations, terms available, quality
and consumer need. Include large chains as well as
large and small independent appliance dealers.

OSHIBA & Packard Bell
l‘;” Port. Black & White TV

L 109,

Anniv,
SALE FROM

Collect ads by
appliance firms
that are competitive
in your town. See
if their prices
remain fairly

iixcujsw‘ ;:) S A constant or if

”" fluctuations occour
19" o due to specials,
BN il sales, etc. If so,
100% . : how long does it
BEREE /1] take before the

l
!

B\ soupstae B ,
Nl R i competition's ads

e also change prices?
Discuss.

/0
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Compare prices for
foreign-made appliances
and similar American-
made items. Are prices
similar or is there a
wide variation? See if
you can find out why.
Don't forget to check
quality in comparing
prices.

CSUT90
§pte A PRICED FOR
PR  THIS SALE
\ TO SELL!
m APS-AFC-SOLID STATE
2 YR, PICTURE & PARTS

18" COLOR Ve, PETURK & pAST

Admiral. 20"
SUPER-BRITE TUBE 23"

CONSOLES
PRICED

: | e
COLOR Intiid
EXCEPTIONAL LOW -> a $329

PRICED THIS WEEK
SAME WARRANTY

SANYO 15"
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Given 4 certain sum (e.g. $3,500 or $4,000),
students must furnish a house (e.g. 2 bedrooms,
1 bath) from the newspaper ads. Each student or
committee will make a scrapbook with a page or
two for each room. Cut out the ads for each item
needed, add any sales tax and be sure not to go
over the amount given to spend. (The sum given
should fbrce some bargain shopping and the amount
given should take into account the area and cost
of living index at the time.)

Clip from your newspaper ads for work-saving
cr time-saving items. Discuss i~ your committee
which ones you feel are worthwhile and which ones,
if any, are possible gimmicks.

/3
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From home ads in your newspaper c¢lip out
pictures and floor plans. (Good for committees and
groups) Find one you think you would like. Clip
the ads for turnishings you think would go well in
each room. Keep in mind the wall space, windows,
doors and access to different areas within the room.
Watch prices and furnish as inexpensively as you can.
Compare and discuss with other individuals or groups
as to what plans and furnishings they chose. Who
has been more economical?

Keep a scrapbook of ads for various things
(e.g. appliances, clothing, food, recreational
equipment). Check the variety, cost, standards.
Have students discuss the facts listed on these items
as well as advertiser claims and costs. Which would
they consider worthwhile buying after careful scrutiny?

ot want around 30 fast . . .

W verydody's

s - been talking sbout The Baciyen Toee Plaze,
The ads for new home?s or wﬁmm@“m e P
apartments are numerous in the mhf.v:‘tﬂc vmﬂﬁ'fm'vi:gwmw
- 4 2

newspaper. Have students £ind  cimiation of resons: the rene resigentil
mtting that encompeeses The Banyan Tree

one in a price they feel is Plaza .. its naserae to shools, mrvice
facilition, stores, and minutes from Az Mosae
reasonable. Check the down W?,;‘N\gm‘gﬁwmmmm
sach Sanyan Tree Plaza spartment ofiees. . .
payment, termg, length o iyl il
of loan and figure unit. .. their design, their luxurioue festures
angt furnishings and topping it off, the
how much they would mﬁﬁmufmtn;:wmnmm.
pay over the time Al this, and overs!l, the convenienos of Ei !I
in intevest, carefree condaminium fiving. 1¢'s no wonder,

possible rise the buy-word is The Sanyan Tree Plaze.

n ped R T
in price, tax Lm‘““u ;
deductible Mode! open daily, 10 am 108 pen. A fully
items If vou fumished model is 00 view and aito ministure

= ) scsie models 1o depict sach spartment’s

can, have a fioor pln,
real estate

person visit class and explain.
Have students ask questions
regarding their particular
choice of ads.
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Over 4 period of time check the newspapers for
advertisements about a new or improved product.
(e.g. furnishings, appliances, products for personal
use). Compare the prices advertised with prices for
similar items that are not "new". Check the prices for
the new item in a few weeks. Has it gone up? Down?
wWhy? Discuss.

As consumers, the students are to clip ads in
newspapers which give information that is helpful to
tiie buyer and compare with ads that are bent on just
selling the product. Have groups discuss why they
would pick some items advertised instead of others.

UNBEATABLE VALUE!!!

A huge shipment of offordoble bedroom suites have just crrived ond are priced af savings
you just con't miss! All pieces are in beautiful pecan finish and high pressure lominoted to re-
sist scratches end stoins!!

You wish to
buy a car. Check
the ads in the

newspaper for new “wire E L
and used cars. GRAND PRIX T3 VITRAN

Decide which car ... | e
you want. Find the = .mwies o SR oy

v e s o hef Wbae T Bevrondpenesry o 4SSN e 12

. financial charges, T e, TR
interest, etc. See w-  ""“_,___(/-:‘ A WA\ N
how much you would R j
pay if you financed N

1. 2088

it, both new and SAFARI WAGON
used, the license f £° i ronte SACONONS.
and other charges. AL T ) L.
Add these charges S i Pyinrider

to the adve!‘tised ;::.uou« PAYL wirvivey ) ’ af_::':‘w"‘" S e

price and see what '1317%.- B, & el
e s em ONOLULY S NEW .

the actual cost HoNO ey it

would be.
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As a consumer you probably
keep up with some styles in
fashion. Find some ads for men's
or women's apparel that have
recently come into favor. How do
these trends affect the buying
public? Can you find some that
seem to be popular and some
that have not caught on? Does
this affect the pricing? The
buying? Discuss.

Give students a certain
sum with which they are to
plan a wardrobe for school,
work or home. Have them cut
the ads for these items from
the newspaper and list where
they would wear them.
Discuss in class as students
will need to justify buying
a certain article if fellow
students question it.

Have students pick a job they would like to have
from the classified ads. Then find ads for clothing
they think would be suitable for that job and pick a
5-day wardrobe. Discuss their choices in groups.

SMLES CLERKS ek

%ST\MATOR
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Women's clothing styles were once wholly
dictated by the European designers. In the last few
years women have been questioning the products of the
fashion dictators and have become more discriminating
about what looks well on them and what does not.

Find some ads in the paper that show styles you
feel would look well on you; some that would not.
Also find articles in the family section about new
trends designers are styling for spring or fall.
Which ones would you select?

Check the ads for fabrics in your newspaper.
Which kinds are advertised the most? Is it because
they appeal to the seamstress due to innovations, such
as being machine washable, perma-press? Make a scrap-
book of as many kinds of fabrics advertised and reasons
given for their use. Pick the ones you would buy, give
reasons why.

L0 War. K0% Aayic. Mackir Wask & Oy
g 50 SALE 2";«
HAWAIIAN PRINTS PRINTED QUILTED FABRIC
447-65" Wide, 1(K1% Polyester. ££"-45" Wide.

Rog 7 75end 3 49 su.ﬂ”,«. fog 398 m'l",‘
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complete new york stocks
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You have $100.00 to buy some stock.
market fluctuations in the newspaper and decide
one you would buy.
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Watch the

it a steady stock or did it fluctuate a great deal?

Discuss.

broker's fees.
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Then graph its fluctuations over a

two week period and sell it the following week. Was
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Collect articles by
financial editors in the

' newspaper.

As in edit-~

orials there will be fact

as well as opinion.

Mark

where facts are stated and
where opinions are stated.
Does he have a right to-

give his opini

‘about

certain markets? Discuss.
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Make a graph so that you can chart
the daily activity of at least 5 stocks
in the financial page over a period of
two weeks. If there is fluctuation in
certain companies, find and discuss
causes (e.g. intercst rates, political
elections or trends, deaths of important
persons).

Find newspaper ads about cosmetics.
Check their claims. Find ads for similar
items with less exaggerated claims and
compare costs? Discuss what buyer is
paying for (e.g. some claim to remove
wrinkles in a short time, make you look
younger).

Find ads for medicines that claim
to cure or relieve aches, pains, or other
physical problems. Check with your
doctor on these. Make reports on the
claims. Are they within the law?
Explain.

Given a take~-home pay of §
(teacher figures amount soO necessary
utility bills and rent will be covered).
Have students find a rental in the news-
paper ads and figure percentage of
utility costs as well as car and food
expenses (can figure cost of one day's
menu from grocery ads and multiply by
30 for approximate monthly food cost)
and any other monthly expenses the
students decide on. See that they do
not go over income. A lesson in
budgeting can go along with this as
students see necessity.

SMART CHART

by Stansoury

"We collored the market

Stock Market
Pulls Ahead
in Reacfion

NEW YORK (AT —
Prices  forged substamtiat
gRins in todav's stock mar
ket. although thev slipped
hack a lttle at the finish.
Tradine was moderate

Al the clase. the average
of X Dow Janes industrial
stoeks was up 4 81 at ‘AR 47

There were no ma‘or eco-
nomre or internations! devel-
onments te stimulate mves-
tors, but analysts said that
with the help of some glam-
our stoeks the market pulled
ahead in a reaction to Mon-
d:av's dull holiday session.

The trend was gttrhuted
by Newton Zinder of E F.
Hutton & Co. as due “'partly
to a rebound from &uover-
soid condition and partly in
anticipation of good second
quarter earnings reports

Charles M Lewis of
Treves & Co. said another
encouraging factor was the
scheduled resumption of
peace talks in Paris next
week.

The maost &ctive igsue an
the New York Stock Ex-
change was Curtiss-Wright,
recently a favorite because
it holds Nerth American
rights to the ‘Wankel rotary
engine It was up {4 to 387,

/8
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WASHINGTON~The Set-
ate voted 9 0 10 yesterday
fv creaté a entsutner agen-
¢y with bivad power ta pro-
tect the pubtlic from unfes-
softuble rish of mjury from
fatardous tuods. drugs and
vottsumer products used 1
and arcund the house

in ventable aceidents.

products alone—
ranging from toys to deter-
geats fo lawnmowers—an-
nually kil 6.000 .
permanently cripple 22,000
&nd injure & mdlion, by esti-
mate of the chairman of the
National Comnutter v
Produst Sdtety

THE PRIME objection to
the bsll-castly overcome 'n
tie Senate but < furmidub.e
ubstacke 1 the Housew to
that ant independeni sgeney
waould admiraster of

The Admtnistration wants
tie  adminstrative power
mt in the Depustment of
tteaith Edu ation and Wel.
tare  huilding on authortty
uag vested 10 the Food and
Urug Admimstration

To make the ggency inde-
pendent would be to “%keep

GEST COPY AVAILABLE
new consumer watchdog?

bureducratic pressuie and
i Dusiness out of the proc-
sk of deCision-making im
thes vital afew " Sen War-
e G Magnusoit, B-Wasn
the prncipal spomor. sad
To put it in HEW would be
to conttnue ‘the truditional
toot-dragging we've seen so
much of” the Commerce
(":mmtm chairman add-

THE RANKING comumite
tee Republican. Sen. Normis
Cottet, NH . spulsored an
amendment to make HEW
the adnunustrator. Repre-
sentatives of the pharma-
ceutical industry. which the
FDA regulates, kobbied for
the amendment just before
it was voted on It falled, 32
to 8§

A Wil reportes Tuesday
night by & House Commerce
subcominittee contains pro-
visionis  stmilar to the de-
teated amendment,

That tull  sponsured by
the  subcommittee  chur-
nian Rep Paut G Rugers.

Have students make a
scrapbook individually, by
committee or by class.
Collect all articles by

consumer watchdogs.

Then

have class debate or have
panel discussion about
any particular information

that interests the students.

Have them get as much in-
formation on this as they
can through local news-

papers as welli as newspapers
from other areas if available.

Find some news items

concerning inflation in this
Discuss possible

country.

cause and effect.

As a

concerned consumer can you

and/or your committee come up

with some suggested ways of

halting it?

DFla . confused the siduxe
tiot it the House Theie &
vede is 10 De taken soui o &
measure that. ke Magnu-
sit's  would set up an (nde
pendent product safety
aldency while leaving au-
tharity over foud and drugs
with the FDA

THE NEASURE, recently
reported by the full House
Commerce Commitiee, was
sponsored Dy another sub-
commiittee chairman, Rep.
John E. Mass, DvCalif.

Nonse of the product safe-
ty legislation is directly re.
lited to separate pending
legielution to set up an inde-
p!ndent consumer advocate

wered to intervene s
F ral Court and admsints-
trative  proceedings. The
Huuse dssed obe such bill
lust vear; ancther is pend-
ing in the Senate.

As proposed in the Mag-
nusont DUl the safety agen-
cy=—runt by an administrae-
wr and one commissioner
each for food and nuteitioo,
druge and other products—
would have a mission to
move swiftly aguinst unsale
peaducts s the market-
place. Consumers would

have the right to sek 0
force the agemcy ts act
should it fall to do so. It
would combine 10 a singie
umt what Seén. Charies H.
Percy. Rm Cullet Iae
lpuien! Uplecemieal  pad
um

panel starts work

on housing

WASHINGTON UPD —
The House Banking Com-
mittee Deging today an ef-
fort tu decide how te cantrol
dishonesty  and shodd:
workmanship i the build-
ing aad resl estate indus-
tries. and whether to tight-

housing tenants.
With most of the Satioa’s
hou iaws at stake. the
beging consider-
naéf ('mmn:‘«:“w
ing a
Act of 1972 whiek would te.
write Foderal codes on pub-
ire hausing settlament costs
and kickbacks. FHA credit,
community grants aod eves
urban mans transi
Thepe are hundreds of
techmcai cheages that have
braught apeciaitntere st
Hmt! sn SrRuAg o Capitad
f
Republicans, wha oppose
many of the changes in the
tull as rewnitten by the
housing subeomnuttee. are
ready to propose up to $t
smendments 1 the closed
markup seskion of the full
committes.

THE FROCESK, to b -
terrupted Fridsy by a two-
WORK  CONMEDeS) fecess
for the Democratie Natioaal

laws

coflvention should take
weeks The Senate has pas-
nd-mtm legistation
e of the most contre.

\mu! sectrons of the NI
wndld  fotce  Duyiders of
FHA approved  howmes and
apartments to guarastee
them against defocts for
three yoars instead of the
presest ooe year. Nahadbilt
tated Mousing would have to
Dave & ONE-YERT wACTAR(y.

This nc::gan “m one
fequiring cortify
that an nured property
meets all health and safety
lans and 15 free of defects
- 18 designad to provent
dishonest huttdersfrom
making  otly cosmetc ne.
pairs 1o @ Kome. selling it at
an nflated it wed
mng out before it heging te
crumble

THE HOt SING sudeom.
mittes 11 glso would out-
taw Mickbrcks is real estate
settlements involving feder-
slly - related mortgages: &-
u'ct H‘l,'n s sot matimum
closing cost guideings;

advance Gisdionure of

force
the full ameunt of elntu

coatt and the previous sale
pmeo( m N
huye
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British Float Pound; Money
Markets Close in Confusion

LONDON AP - The Ry
tiaft  Roveinment  wt The
pountd aleriing f1ee toas to
tind a pew 1t of exchaftis
Bithoul £oAeIRMent supgat

THE surpriie achnd nlunded
l-f\,mpp‘n Manes  Mara®s
Nt combiusan stqfted 4 fun
ant the b N dalner and
mped the fitne ot goeld
more than §2 an cume

The Brtish Tre sty
¢ ineprt tRE | endon oreIRn
racliange methet unte T
ey The Comman Muriet
gmernments ¢ Liserd therr e
changes @t leqe tor taday
Rat Detaie the Prankt ot
marhet ot dowr the o jar
rhammeted o e ther o
Sl marks

Markets wers  npen 0
swprzeriand and tne amar
ML 0 =Rt oo Autnh
2 TT2RTE Sniaa 1t a0

Clip some articles on
the economy of other countries.
What is being done to stabilize
any fluctuations in exchange
rates? Discuss. What is GNP?

Find articles over a pericd
of one month that deal with
regulations the government
imposes on business to protect
consumers. Have parel dis-
cussion or committee reports
‘about any particular regulation.

Meat Price
Controls
Considered

WASHINGTON (U'PH —
The t°8 Price Commasaton
is constdering  slapping 8
teraporary freere on retail
meat prices. it was lsamed
today

With beei. pork and other
meat prices up and expecied
to continue gaung Mgher —
and Prendent Nixon connd-
ening suspension of restries
tions on foregn meat m-
poris — the price group is
weighing & one-giontd

NMEXON MIGHT move
sooner He met with jus top
sconomie advisers late this
mormng  Newsmen were 3l
lowed nte s oftice brrelly

aphs
‘t buy meat.” Mo

pped.
qcomm sources opid

cually mest

The Commission has
authorsty so controls
on foods. meals. at



