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ABSTRACT
This study utilized a cross-lagged correlational

technique to determine the causal relationship among media exposure
patterns, political and information level, and degree of interest in
the 1972 Presidential campaign. It was hypothesized that exposure to
campaign content in newspapers, television, radio, and news magazines
would lead to higher levels of knowledge and interest. A reciprocal
flow of causation from each variable back to exposure was also
predicted. Undergraduate students at Michigan State and Colorado
State Universities were administered a questionnaire five weeks
before the presidential election, and again the day before the
election. The analysis showed that Cctober exposure predicted
November knowledge above a "no cause,' baseline and that the reverse
correlation also exceeded the criterion figure. (Author/RB)
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Abstract

The main study utilizes a cross-lagged correlational technique to determine
the causal relationship between media exposure patterns and both political infor-
mation level and degree of interest in the campaign. It is hypothesized that ex-
posure to campaign content in newspapers, television, radio and news magazines
will lead to higher levels of knowledge and interest. A reciprocal flow of cau-
sation from each variable back to exposure is also predicted.

The design applies the Rozelle-Campbell baseline criterion for causal rela-
tionships between two variables at two points in time. Undergraduate student
voters at Michigan State and Colorado State Universities were administered a
questionnaire five weeks before the presidential election, and again the day be-
fore the election. Correlations were computed cross-sectionally and cross-lagged
between parallel indices of mass media exposure, political knowledge, and campaign
interest.

The analysis showed that October exposure predicted November knowledge above
a "no cause" baseline, and that the reverse correlation also exceeded the crite-
rion figure. Both cross-lagged c-relations between interest and exposure were
greater than the baseline. These data indicate that each association is function-
al, and that both variables make an independent contribution to the relationship
in each case. Thus, each varia;-le appears to affect the other in a mutual inter-
action: interest produces exposure which increases interest in the campaign; ex-
posure leads to information gain which generates more attention to political con-
tent.

These findings are supplemented by secondary analysis of 1972 election data
from the Survey Research Center of the University of Michigan. Multivariate
analyses indicate that moderately strong functional relationships are found be-
tween media exposure and both political knowledge and interest in a representative
national sample interviewed at one point in time.

Charles K. Atkin
John Galloway

. . .

()guy. B. Nayman
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Reci rocal Causalit among Political Interest,

Political Knowledge and Mass Media Exposure

The lack of dramatic attitudinal change from political exposure has led mass

communication retsearchers to shift their focus to various cognitive effects in re-

cent years.
1

Investigators are also devoting more attention to the 'social and

psychological determinants of campaign exposure patterns rather than searching on-

ly for mass media effects.
2

This investigation examines the interrelationships

between media exposure and both political knowledge and campaign interest. A sec-

ondary analysis of data from the 1972 Michigan Survey Research Center election sur-

vey provides descriptive documentation of the extent of these associations. The

primary study employs a two-wave panel design to assess the flow of causality among

the variables across the final month of the 1972 campaign.

A number of surveys have demonstrated a consistent correlation between expo-

sure to campaign communications and political interest.3 However, none of this

research has applied causal analysis techniques to examine these associations. In

raviewing this literature, Weiss points out that "since the evidence linking inter-

est to exposure is correlational, care must be taken in imputing a directional re-

lationship between the two. "4 Unfortunately, the classic panel studies in Erie

County and Elmira did not yield findings indicating the nature of the flow of ins

fluence between these two variables.

The relationship between exposure and political information level has been

shown to be generally positive but less impressie in strength.5 Again, there are

no findings describing the causal linkages between these factors in studies of

voters.
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Chaffee, Ward and Tipton did assess causal relationships in an investigation

of junior and senior high school students during the 1968 presidential campaign.6

A panel of students completed questionnaires in May and again in November. Using

a cross-lagged technique of time-order analysis, they found that mass media use

was causally related to political knowledge but less clearly related to political

activity among these pre-voters.

The conventional "effects-oriented" approach to the study of mass communica-

tion and voting generally seeks to isolate the impact of mass media stimuli on

various political responses. This investigation takes a broader perspective, con-

ceptualizing political communication as a process where the voter's knowledge and

interest both influence and are influenced by exposure patterns. It is expected

that a mutual causative relationship operates, such that exposure produces in-

creases in interest or information, and these variables in turn stimulate increased

exposure in a reciprocal fashion.

Thus, the basic hypothesis predicts that amount of exposure to campaign con-

tent in newspapers, television, radio and news magazines is functionally related

to level of political knowledge and degree of campaign interest. Two causal com-

ponents of this hypothesis are proposed: media exposure produces higher levels of

knowledge and interest; knowledge and interest make an independent contribution to

media exposure patterns.

The effects-oriented sub-hypothesis represents a rather straightforward learn-

ing theory prediction implied in most investigations of cognitive effects of the

mass media. This is supplemented by a prediction derived from the re-emerging

"uses and gratifications" paradigm.7 Individuals who develop an intrinsic inter-

est in political matters will tend to select mass media messages that satisfy this

inclination. Furthermore, those who are most informed about the political
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environment will tend to seek additional messages, because they are cognitively

prepared to identify more content as relevant and to assimilave new developments

into a context of existing understading. Previously knowledgeable individuals'

wider range of awareness of political personalities and pro.nesses allows the gen-

eration of greater cognitive uncertainty that must be reduced by information-seek-

ing.
8

The basic hypothesis can be assessed with cross-sectional data, using conven-

tional partial correlation statistics. The two causal predictions can be tested

with a recent cross-lagged correlation technique pioneered by Roselle and Campbe11.9

Figure 1 presents the general design for a two-variable and two-time panel study.

The two correlations between variable A and B across time are of key importance.

To determine causality, the cross-lagged correlations (e and f) must be compared

to a "no cause" baseline statistic that takes into account both the cross-sectional

(c and d) and test-retest (a and b) associations that may spuriously produce sizable

Figure 1

Time One (October 2) Time Two (November 6)

VARIABLE Al

(media exposure)

VARIABLE B.1.

(political knowledge,
campaign interest)

VARIABLE A
2

(media exposure)

VARIABLE B
2

(political knowledge,
campaign interest)
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diagonal relationships. Conceptually, the bivariate correlations across tine are

compared to an average static correlation that :Is adjusted for unreliability due

to temporal instability. This is the computational for the baseline statistic:

Baseline =
c+ d

.11.0111111111

2

a n rA,rs = geometric means (T1--T2) of
X--

r
B

internal consistency compo-

nent of reliability coefficient

Causal influence from variable A to variable B can be tested by examining the

extent to which the diagonal statistic f exceeds the baseline. Similarly, the re-

verse diagonal statistic e may be assessed against this base figure. When the di-

agonal correlation is greater than the baseline, the relationship meets the basic

criteria for causality: association, functionality, and time-order. The rela-

tive contribution of each variable to the relationship can be inferred from the

relative strength of the two diagonal correlations.

Method

SECONDARY ANALYSIS -- Evidence regarding the existence and extent of inter-

relationship among these political variables is best assessed with data from a

representative nationwide sample of voters. This is most efficiently achieved

through secondary analysis of the 1972 election survey conducted by the University

of Michigan Survey Research Center (SRC). The major strength of that data base is

the size and quality of the sample; analyses will be applied to a subset of 846

respondents who were personally interviewed on all three sets of questions soon

after election day.
10

Despite the excellent sample, the SRC survey has measure-

ment shortcomings: there is only a single exposure item for each of the media,

and the six knowledge items are rather formal and superficial. Another weakness

is the nature of the survey design; although interviews were conducted bode before
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and after the election, the media use and political knowledge questions were ask-

ed only at the second point in time. This renders the panel feature of the SRC

investigation irrelevant for communication analyses; the design is essentially

single-wave, severely limiting inference of causal flow. Nevertheless, SRC stud-

ies have set the standard for election research over the past few decades, and the

sample is far more generalizable than any group of college students.

These are the specific questions asked in the SRC survey, with scoring in

parentheses:

Political Interest: Some people seem to follow what's going on in government and
public affairs most of the time, whether there's an election going on or not.
Others aren't that interested. Wcul3 you say :sti follow what's going on in goy:.
ernment and public affairs most of the time (4), some of the time (3), only now
and then (2), or hardly at all (1) :

Political Knowledge: Do you happen to know hcw many times an individual can be
elected president? (two terms = 1, other or eon't know = 0); Do you know how long
the term of office is for a United States senator? (six years = 2, four or eight
years = 1, other or don't know = 0); How long is the tem of office for a member
of the House of Representatives in Washington? (two years = 2, four years = 1,
other or don't know = 0); Do you happen to remember the name of the candidates for
Congress--that is, for the House of Representatives in Washington-that ran in
this district in November? (both correct = 2, one correct = 1, neither correct
or don't know = 0); Do you happen to know which party had the most members in the
House of Representatives in Washington before the elections this month? (Demo-
crats = 1, other or don't know = 0); Do you happen to know which party elected
the most members tc the House of Representatives in the elections this month?
(Democrats = 1, other or don't know = C).

Newspaper Reading: We're interested IL this interview in finding out whether peo-ple paid much attention to the election campaig. this year. Take newspapers for
instance--did you read much about the campaign this year in any newpaper? (no =0) IF YES: How much did you read newspaper articles about the election campaign
--regularly (4), often (3), from time to time (2), or just once in a great while
(1)?

Magazine Reading: How 3Jout magazines--did you read about the campaign in any
magazines? no 0) IF YES: How many magazine articles about the campaign would
you say you read--a good many (3), several (2), or just one or two (1)?

Television Viewing: How about television--did you watch any programs about the
campaign on television? (no = 0) IF YES: How many television programs about the
campaign would you say you watched--a good many (3), several (2), or just one or
two (1)?



Radio Listening: How about radio--did you listen to any speeches or discussions
about the campaign on the radio? (no = 0) IF YES: How many programs about the
campaign did you listen to on the radio--a good many (3), several (2), or just
one or two (1)?

In addition, there were staidard demographic questions, including extent of

formal education and social class level.

PANEL STUDY, The primary investigation was carried out in two locales at

two points in time. Non-probability samples of 148 underclassmen at Michigan

State University and 171 underclassmen at Colorado State University completed

parallel questionnaires five weeks before the 1972 Presidential election and again

the day before the election. The students were preponderantly freshmen and sopho-

mores enrolled in introductory communication courses. All respondents were eligi-

ble voters for the first time in a major election. They were selected both for

convenience and because they were likely to be undergoing an advanced political

socialization process as new voters in this election.

To minimize panel sensitization, no indication was given of a follow-up at

the first administration. Anonimity was stressed to reduce socially desirable

answers and allow for freer expression of political opinions and preferences.

Time 1 and 2 questionnaires were matched by comparing birth dates obtained in the

demographic section of the instrument, and by inspecting handwriting in doubtful

cases.

Despite the restricted representativeness of the respondents studied, this

investigation has several methodological strengths. First, the panel design al-

lows analysis of time-order relationships among the variables. In addition, ad-

ministration of the questionnaire on two disparate campuses with questions about

both national and local elections gives an opportunity to examine replication of

findings under differing circumstances. Most importantly, the focus of the
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instrument on Oust three basic variables provides more complote and precise mea-

surament of each. Identical measures at both points in time were used to compile

indices of mass media use, political knowledge, and campaign interest. These are

the specific items used to ascertain each variable:

Mass Medi.a Exposure: Four separate indices were constructed, measuring both na-

tional and local exposure in both October and November. The exposure section of

each questionnaire was introduced with the question: "Where do you get your in-

formation about the presidential campaignhow much news about Nixon and McGovern

have you seen or heard in these mass media during the last week? The media list

included the campus newspaper, other newspapers, news magazines, TV newscasts: and

radio newscasts. Beneath the words "how many news stories ," the frequency cate-

gories were "none," "a few," "five to ten," and "more than ten." These were

scored 0-1-2-3.

Students were also asked, "how much news have you received about state and

local campaigns? (i.e., county offices or U.S. Senator)." The same newspaper,

TV and radio sources were 11,ted below this. Identical items were repeated in the

follow-up questionnaire.

Political Knowledge: Both national and local information indices were constructed

from a number of items that were asked at each point in time.

At the national level, students were asked to indicate whether Nixon and

McGovern were "similar" or "far apart" on four issues: reform of the tax system,

security of Israel, amount of defense spending, and support for the Thieu regime.

They could also respond in the "I'm not sure" column (correct answers = 2, not

sure = 1.4 incorrect = 0).

Next, a series of open-ended questions asked them to identify the campaign

role of George Meany, Frank Mankiewicz, Maurice Stans, and Jean Westwood, and to
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name the Democratic Vice-Presidential candidate and Identify one of his former

jobs (in each case, fully correct answer = 2, partially correct = 1, incorrect or

blank = 0). Finally, they were asked "what traditionally Democratic region of

the country seems to be switching over to the Republican party?" (South = 1, in-

correct or blank 0),

Local knowledge items included an identification of the name, party, and cur-

rent job of the two U.S. Senatorial candidates; en identification of two referenda

questions on the state ballot; a multiple choice concerning how state Supreme

.Court Justices gain their seats; and identification of the names and offices

sought by student candidates at the county level. Of course, different candidates

and issues were involved in each state, but the basic situations were remarkably

similar. Scoring followed the pattern for national knowledge questions.

Political Interest: To gauge interest in the campaign, an all-inclusive question

was posed in each questionnaire: "generally speaking, how interested are you in

this year's election campaign?" The foils included "very interested," "fairly

interested," "slightly interested," and "not interested" (scor.d 3-2-1-0).

Findings

SECONDARY ANALYSIS -- Correlational analysis of the .SRC data shows that the

knowledge, interest, and media use indices are interrelated above the .4 level,

which are quite strong correlations by social science standards. Table 3. breaks

down mass media usage into the four component scales and presents bivariate and

multivariate analyses.

Amount of political reading in newspapers is the strongest correlate of both

political interest (+.4l) and political knowledge (+.36), while extent of listen-

ing to political content on the radio is the weakest correlate. Television view-

ing and magazine reading correlations fall in between.
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As expected, education and social class are moderately associated with pint

media ufie (r'n in the +.20's and +.30's), but are unrelated to electronic media

exposure (no other demographic factors relate to both mass media exposure and

political knowledge or interest). When these key socio-economic status variables

are controlled, the newspaper and magazine correlations with political knowleex

and interest drop somewhat. Tablet shows that the patial correlations aro larg-

est for newspaper reading and television viewing. All partials except radio-know-

ledge remain above the .2 level, indicating a substantial furational relationship

between media exposure and both political variables.

Since education is closely associated with political knowledge (+04), it is

useful to examine the conditional colTelations of knowledge with media use at each

basic level of educational achievement. There is a consistent tendency for the

strength of association to diminish from low education (less than high school) to

high education (at least some college). The lower correlations for the college

educated stratum should be kept in mind when interpreting the relationships in the

college student samples in the panel study. The pattern of correlations at dif-

ferent levels of interest tends to be inconsistent.

These findings indicate that positive associations exist among the set of

variables under examination. The bivariate relationships are only modestly re-

duced wher control variables are considered. Since the magnitude of association

remains moderately strong, these results suggest that exposure is functionally

related to both knowledge and interest to fairly important degree.

PANEL STUDY -- The presentation of findings will focus on the bivariate re-

lationships across the one-month time lag. This will be supplemented with de-

scription of croAs-sectional associations and univariate changes for the three

Key variables.
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Table 2 reports the correlatiolal data from Michigan and Colorado eamples

concerniug Mdr4 s media exposure and political knowledge. The average Of the Oaao.

be aud November atatic correlationa between these indicea is +.30 in Michigan and

+.27 in Colo+,ado. The magnitude of aasooiation is quite aimilar to that found

dmung the eullege educated respondanta in the SIC national sample.

The cross-lagged correlations between October knowledge and November exposure

are almost identical in Michigan (+.27) and Colorado (+.28). However, the associ-

ation between early exposure and ','Later knowledge differs between the two samples:

the relationship is a strong +.33 in Michigan, but a mild +.13 in Colorado.

In Michigan, both correlations are above the baseline correlation of +.24.

Since the baseline controls for the influence of all other contaminating factors,

there is evidence for inferring that exposure causes knowledge, and that knowledge

causes exposure.

While it is apparent that the Colorado data replicate the knowledge-to-expo-

aure causal flow, reverse linkage does not exceed the chance baseline. Thus,

there is some doubt about the existanea of a direct causal link from exposure to

knowledge.

This relationship can be examined at both the national and local level. In

Michigan, the exposure-to-knoWledge diagonal exceeds the reverse diagonal +.29 to

+.26 for natioaal exposure and knowl(;dge, and +.2a to +.20 for local correlations.

In each case, both figures are wedi above the Rozelle-Campbell baseline. Again,

the Colorado results diverge from this pattern, indicating, ii knowledge-to-expo-

sure diagonal i3 more influential.

Which of the mass media contribute most to political information among stu-

dents? Table 3 displays the correlations between early exposure to the individ-

ual media outlets and subsequent political knowledge. It shows that reading
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newspapers and magazines is slightly more closely correlated than viewing televi-

sion or listening to radio, on the average. The static correlations within each

point in time are considerably stronger, with the basic pre-eminence of the print

media again reflected. The pattern of associations is similar to that found in the

college educated segment of the SRC sample, although the rel&cive strength of the

television vs. radio is reversed.

Table 4 presents the data for the relationship between media exposure and po-

litical interest. A moderately strong association is found between these two vari-

ables at both Time 1 and Time 2, with an average correlation of +.34 overall in

each state. This is almost identical to the parallel correlation in the SRC study.

In Michigan, overall exposure to campaign messages in October correlates +.29

with November interest, and the reverse linkage is +.26. Both figures exceed the

Rozelle-Campbell baseline. The impact of the mass media on interest is doubtful

in Colorado, as the modest correlation across time falls short of the baseline.

The interest-to-exposure correlation is clearly higher than the base criterion.

Comparing the various October media sources as they correlate with November

campaign interest, it appears that the broadcast media make a more important con-

tribution. Table 5 shows that early television and radio exposure is more closely

tied to later interest than newspaper reading, with magazine use in the middle.

These findings diverge from the correlations obtained in the SRC secondary analy-

sis wtih respect to basic strength of association and the relative role of tele-

vision and newspapers. This may be due to the different nature of the interest

questions in each study: the SRC item referred to general political interest,

while the panel survey asked about spocific campaign interest. Since the SRC

question implies interest as an independent variable, the closer relationship found

with exposure in that study may be interpreted as evidence for a predominant inter-

est-to-exposure causal flow.
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One of the valuable feature3 of a two-wave study is the opportunity to trace

changes in each individual variable across time. Since the political communica-

tion literature contains little recent data on intra-campaign change, the findings

from the college samples will be briefly reviewed. Between early October and

Election Eve, there was a substantial increase in exposure to campaign communica-

tions in the mass media. The mean score on the overall media exposure index in-

creased by 43% during this five-week period. The gain is particularly strong for

exposure to local news coverage, with an increase of 63%. On the national expo-

sure index, the gain is 27%. The students attended national messages considerably

more often than local news items at both points in time.

Table 6 shows the relative amount of increase in exposure for each mass media

source. The proportion of students attending five or more news stories about lo-

cal politics doubled for each local source, with the campus newspaper registering

the sharpest jump from October to November. Even with the last minute increases,

students still exposed themselves to more national political material in newspa-

pers, radio, and television.

The increase in political knowledge is moderate, with a slight gain on the

national index and a 54% jump at the local level. Table 7 illustrates how know-

ledge gain becomes greater for more localized referents.

Political interest rose 15% between October and November, with most students

"fairly interested" at each point in the campaign.

Discussion

This investigation represents an attemiA to trace the causal influences

among several key variables in the political learning process. Two correlates

of mass media exposure have been identified and subjected to time-order analyses

to ascertain the nature of these relationships.
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The secondary analysis of national sample data shows that mass media exposure

is functionally related to political knowledge and to political interest. The

panel survey of two limited samples of college voters sought to detect the time-

order causality in these relationships, while providing more sophisticated measure-

ment of exposure and knowledge. In the case of the flow of influence from politi-

cal interest and knowledge to exposure, the panel findings yield evidence that

each factor makes an important contribution to mass media usage patterns. The

cross-lagged relationships for both pairs of variables meet the criteria of causal-

ity.

It also appears that media exposure makes an independent contribution to po-

litical knowledge and interest, altaough the data from the Colorado sample are

marginal. With the exception of two local politics correlations in Colorado, all

crosslagged correlations exceed the Rozelle-Campbell baseline. Thus, a tentative

inference of causality can be drawn from the overall set of panel findings.

The pattern of results indicates that each pair of variables is in a mutually

reciprocal relationship, each stimulating increases in the other. Examining each

process narrowly, a person's basic interest in polities probably leads him to read

and watch news about a particular campaign; in turn, this exposure arouses his

interest which then produces more exposure behavior. Similarly, there may be an

exposure-knowledge spiral, such that attent!on to political content generates a

better informed person, who then seeks to keep up with the events of the campaign.

Since interest in a topic area is clearly an important antecedent of attention to

messages about it, the interest-to-exposure relationship is hardly surprising.

The role of previous information level in stimulating exposure is less obvious.

Perhaps those who are already well informed have a greater opportunity for curio-

sity arousal because of their familiarity with the various personalities and
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issues. Whenever news stories about such topics are Eiubsequently encountered, the

person with a previous awareness and knowledge about it will be a more active in-

formation processor than the person who originally knows little. The less inform-

ed person has little basis for developing uncertainty about the topic, since his

target level of knowledge is likely to be lower.

While this exploratory investigation has isolated two subprocesses for ana-

lytic purposes, the findings can be integrated into a more holistic model of com-

munication and political cognition (Figure 2). Of course, many elements of this

paradigm are tentative and unsupported by empirical evidence. Nevertheless, it

may provide a useful framework for future research.

Beginning with antecedents early in life, it is proposed that basic intelli-

gence and the nature of social contact contribute to amount of formal education

and socialization to political roles. Intelligence and educational experience

largely determine communication skills, which are of critical importance in defin-

ing the effort required for exposure to the highly politicized print media.

Formal and informal socialization affect the development of intrinsic inter-

est in public affairs, which has been shown to be an important correlate of polit-

ical exposure patterns. These socialization experiences also provide an orienta-

tion toward the political environment as being relevant or irrelevant to the in-

dividual's needs; the extent to which 11( perceives political events and issues as

impinging on his welfare is a crucial determinant of extrinsic uncertainty gener-

ation and consequent information processing about public affairs. Those most in-

volved in the political system will maintain daily surveillence of new develop-

ments, and will require information for forming and defending political cognitions

(and attitudes and behaviors).

These personal factors serve to define the reward value of political messages,

in combination with source and content attributes of the message. To the extent
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that reward value exceeds expenditures for obtaining and processing the message,

exposure to political content will occ,r. Exposure produces transitory informa-

tion gain and long-term stored knowledge (along with development and change of at-

titudes and behavior). This learning then feeds back to maintain or increase in-

trinsic interest and extrinsic uncertainty in an ongoing cycle.

These are the barebones components and linkages in a rather coliplex and prim-

itive model. The present study does provide support for some of the connections

among variables. In particular, the data presented here suggest that exposure,

knowledge, and interest are causally related. The results give limited support

for two important cognitive outcomes of exposure that effects-oriented perspectives

have not adequately examined. The investigation also demonstrates the potential

utility of one methodological technique for detecting causality in analyses of

political data.
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Table 1

Relationships of Political Content Exposure with Political Interest and Knowledgea

Political Jorrelates: Newspaper
IReading

Magazine
Reading

Television
Viewing

Radio
Listening

Political Interest

zero-order r

partial r
(education & class)

Politial Knowledge

zero-order r

partial r
(education & class)

conditional r

high education

moderate education .

low educition

+.41 +. 33 +.36 +.21

+.35 +.25 +.35 +.22

+.36 +. 34 +.25 +.11

+.29 +.23 +.25 +. 11

t.25 +.28 4-.16 +.03

. t.28 +.20 +.19 +.12

+.35 +.26 +.35 +.17

a
Data base: Survey Research Center national sample interviewed after 1972 presi-

dential election. N = 846 respondents interviewed on all variables.
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Table 2

Correlations between Mass Media Exposure and Political Knowledge

Mass Media Exposure Diagonal r
(f)

Reverse r
(e)

Static r
(mean ad)

Baseline

Michigan sample (N=148)

Overall exposure +.33 +.27 +.30 +.24

National content +.29 +.26 +.25 +.20
Local content +.26 +.20 +.25 +.18

Colorado sample (N=171)

Overall exposure +.18 - +.28 +.27 +.19

Natiorvil content +.16 +.27 +.21 +.15
Local content +.14 +.23 +.26 +.15

Table 3

Media Source Correlates of Political Knowledge

October
Exposure Source

November November
National Interest Local Interest

Campus newspaper

Other newspapers

News magazines

Radio newscasts

TV newscasts

+.16

+.13

WA .0 Mad..

+.12 +.10

+.07 +.15
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Table 4

Correlations between Mass Media Exposure and Political Interest

Mass Media Exposure Diagonal r
(f)

Reverse r
(e)

Static r
(mean ad)

Baseline

Michigan sample (N=148)

Overall exposure +.29 +.26 +.34 +.23

National content +.24 +.24 +.32 +.22
Local content +.28 +.24 +.29 +.20

Colorado sample (N=171)

Overall exposure +.21 +.31 +.34 +.23

National content +.22 +.31 +.32 +.21
Local content +.14 +.27 +.28 +.18

Table 5

Media Source Correlates of Political Interest

October
Exposure Source

November
National Interest

November
Local Interest

Campus Newspaper +.11a +.11

Other newspapers +.08 +.14

News magazines +.15 =NO 4.1 MO

Radio newscasts +.18 +.14

TV newscasts +.15 +.17

a
Cell entries are average correlations between Michigan and Colorado samples.
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Table C

Change in Exposure Levels from October to November, by Medium

Mass Media Source Percent Exposed to Five or More News Stories
October 2nd November 6th

National Campaign. News

Campus newspaper 45 %a 68 %

Other newspapers 25 % 40 %

News Magazines 27 % 34 %

Radio newscasts 46 % 62 %

TV newscasts 48 % 61 %

Local Campaign News

Campus newspaper 22 % 60 %

Other newspapers 12 % 26 %

Radio n,:wscasts 22 % 46 %

TV newscasts 19 % 39 %

a
Percentages are averaged across the two samples. Total N = 319.
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Table 7

Change in Political Knowledge Levels from October to November.1
Topic Percent Responding Correct Answer

October 2nd November 6th

Identification of Nixon vs.
McGovern positions on:

Reform of tax system

Security of Israel

Amount of defense spending

Support for Thieu regime

68 %a

40 %

88 %

65 %

70 %

38 %

89 %

72 %

Identification of political
campaign role of:

George Meany 17 % 19 %

Frank Mankiewicz 20 % 24 %

Maurice Stans 7 % 6 %

Jean Westwood 5 % 11 %

Naming and describing Sargent Shriver 46 % 55 %

Naming South as new Republican area 49 % 52 %

Naming and describing incuMbant
candidate for U.S. Senator 33 96 56 96

Naming and describing challenger 20 % 30 %

Naming two referrenda issues 31 % 76 %

Identification of State Supreme
Court Justices as being elected 29 % 53%

Naming a snadent candidate 25 % 44 %

a Percentages are averaged across the two samples. Total N = 319.
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