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ABSTRACT o

: ' This paper reviews various studies of wedia _
devaloplant patterns, a’l pointing to mass media growth's assdciation
vith urbanization. The development and use of mass-media differs
greatly among urban, suburban, and rural areas. However, -media
development patterns are similar among countries, differing in the
stage but not the pattern of media development. As modernization
occurs, the mnedia spread from larger urban centers to smaller towns
and eventually into rural areag. When media development and :
availability are equal in urbaﬁrﬁrural, and "suburban areas, media use
" is similar. Greater media availability weans greater media use, in
timé and in numbers of media, no matter what the geographic area. The
‘choice and use Of media definitely relate to ome's place of residence
and interest in community. Media choices are also influenceu by ,
social context and daily livias and work patterns. Although personal
and demoqraphic facters such as income, edncation,.and literacy are
associated vith mass wmedia use, these variables have little
ptedictive pover in explaining urban, suburban, and rural :
coununiratién pattern differences. In fact, pass ledza.&VGiﬁabilxty
and ‘relavan* ‘content can supersede the barriers of illlteracy in

rural areas of developing nations! Research needs are. suggested.
(Author/To)
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» !

T%evhistorQ of mass media development shows striking
geogféphicuppttefﬁg, andAfhe.dgzglopmenﬁ and use of -mass *i.
media differs greatly amohgyurban,.éubufhgn and rural people. .
Aléhough‘we miqht gkpect the'eéttern of mgdia development td '

" differ on 4 natienal level, say for example between a developing
Africén:nﬂ%ion and an eariier developed European country,
bnbically ﬁhe,ﬁedia development pag}éra is similar no matter

.‘what the“gultural'pgritage inv01V7d. : 1\\ C

,‘. f' Generally 'it is the ggggg;gé media developmenf which

~;;variea€~not the _pattern of_ty?& dévelppment. The way we

@.';talkrabogtvareaé qften'refiééts their gfage of modernization.
Rural is associated with Fradip&?ni'urban with modérnization.
§uburban is either Qltra-modetn or transitional, depending on

“the country's stage ofodévelopment.

The major differences lie in media development and use
within countriea. Subcultural differeﬁces in urban, subu¥ban
apd”ruial areas result in diffefing communicétion patterns.

o The‘feaaon"for°thia'within—country variance is that communica-

'j'tionﬁfatterpa ar¢ primarily the product oftgommunication

~channelaﬁévaila51e? Communication channels orumedia are .

ﬂbasiéallyzthe prdﬂqct oﬁ,a.moderhizing society, an extensiqﬁz

»f man's search for efficiency 1in getting messages. to 1afger




. -
. v, - . _2

.

and larger audiences. This 18 not to argue that mass media

- “-
simply .that the exxstence of mass medxa is due to a certa;n

~
o, *

level-of development ance mass med;a are a product of thls ‘

have no contribution to make as a cause of modernizatiqn, but ”l

type of change which we call modernzzatlon, then xt 13 loglcai

‘that media are most associated with those sevtors of the "
aocxeSy whxch are most modernw-prxmarlly the urba; 8ectors.

"We can look at our own country a8 an example. 1In the
infancy. of the United States:’when populatlon was prlmarxly
rural, medxa developed largely in the urban areas of the

- country. The fxrﬁt newspapers, even the f;rst farm‘magazlnes.

‘'were usually produ¥ed in the 1argest metrbpoiizan coﬁ;;n1ties.\
A review of mass qula growth in other couhtries also 1ndicates
that a certain popuiatxon density seems to be required for media
development, eSpeciaily forvnon-naglonalazed commerc¢ial media.

‘Media are usually loéateé,in urban ceﬁtef§ and their audiences
are located in or near those centers. Exceptions lie in those
countrieS'where,tfansportatioﬁ and d;axribytion systems are - .
‘extremely well developed and gébgrééhically spread.

' As a country médernizes. media Spfead from larger urban
centers to smalier‘towns and into rural'areag. This spread
is not uniformaik\deveIOpmént is not uniform among rural areas.
We'cah see the*gfjgct of varying\degreés of modernization on

the growth. of media‘within_a country by taking Brazil as an .

example. In southern Brazil, where development 1is prqQceeding

’
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rapldly. dozens ot radxo stations and weekly newspapers are

loudted in small towns of rura}l areas. There 15 sufflclent oo "

o

commerce and service center davelopment to support the mediam
. But .in northeast Brale. an area of contlnued relative poverty, L
medla development Ln.rural areas has proceeded at a much 910wer

] rate. L ) ' : . é.

Sihce the media growth pattern is’basxcaily“from urban ’
to rural, then the resultxng use of the media system - the

flow of 1nformat10n -= i3 primarily from urban to rural. ?“f IR
Kl ) ‘ o
Values reflecyed in media content ’'are basxcally those of - the *
/

- urban portlon of socxety The rural sub¢ulture 8 values remain

relatlvely/unexpressed, accentqat1ng the perceptlon of urban

[Q
values as ‘modern ones, and as the melled approprlate ones. v

/ ‘ .
"Thus not only are media a product oﬁ,urbanlzatlon. but their

L} =}

resultxng use 1is prlmarlly to extend, the modernlzlng values
 1nto the traditional subculture.,
o $hburbia prbvides variande in this pattern. Suburban de-

velopment. dnd suburban, media development, in highly developed

8

(ou7tr1es such as the United States is a product of people 8 ‘

desire to combine urban services with rural living. But’in

many other'areas of the world, primarilY'poor countries experi-

e¢¢15§ rap{d movement of rﬁral popﬁlation_to’larqe cities, °
ﬁubhrban growth is. often due to lack of housing in the urﬁan.
Eenters. The'firsf type of suburbia is thus é product of |

jaffluence; the latter derives fram poveity."'obvibuslx media .

. development and use and communication habits differ in these . Y

[ 3

two types of suburbia.
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'Mas= Media and’ Urbqn1¢atxbn 3 e , |

¢

Research has yraduced a plethord of data tu bdck qeneralxuf

\ , ! *

zatxons concernxng the relatxon,’of mass med;a to modern;zatlonl

and urbanlzatlon. In fact one/%uthor seus mass comghnxcatlon |
as a part of all social scxenée approaches to explalnxng modernlwsﬁ
/ - R
o
zat;on. Mlshra (LY ‘has traced the mass communxcatlon perqpectxve

§ as permeating social, anthﬁopologlcal. psychologxcal, polltlcalf o

7

;‘hlstorxcal. oconomxc and developmental approaches to urban57at4on-'

- L4
"“V“mwdernlzatlon. Urbanization and modernization are seen as COA"

comitant. mutual and ;;cxprocal, with mass ‘media an integral - I v

H

aspect. !

. I J'
What evVidence is there to link urbanization, modernization

and mass media? Perhaps the most'éncompassinq attempt to pihé

.

poxnt factors as$0c1ated with the development of mass communi-

cat.ons in natlonalcsoc1d1 systeps is the study of Farace and’

-

Donohew (2). 'They utxllzed data from 115 countr1es to examine

the'relntionship of ;3 variables to mass media.

Of the 43 factors, the yariable most rep;esentative of
urbanization was the percent.of urbqn population. The authorsﬁ'
found.a’hiéh correlation'(.OB) betweén percent urban population . -
‘and newspaper circulation,_and¢a1most as high (.63) between
urbanizatipn and the number of ;adio»receivefs pgf 100 people.
,Thesé urbanization-mass media linkages were amoné the highest
‘porrelationg found. From the poiné of view ot social science
methodology, we should place considerable vﬁlug on this regression
‘analysis which examined data from so many countries with different

S

experiences in modernization. : | .
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On the other” hand, . these data are an  aneljanation  {rom

many dxffereng systems, Combaninq'the.da;d-quht mask ditfer- .,
ences.thhgn countries., One might expect, for example, to

find a diff@fant*pattern of mass media growth, oné less associ- -

* ated with arbanization, in countries with nationalized media

1
}

systems, usﬁec1dlly socialist or communist nations, than in ° - °
. A :

nronntries w#th non~-governmental cdmmerc1al"medla. Such _a
. ' T o ..
possibiilty loccurred to Fagen (3) 1n his examination of media
P ' . B ' ’ .
growth 1n communist and non-dommunist countries. Ris basic’
- L

- assumption was that in media controul, content and use, there

are well documented and important differences between East and

»

-

West, and we can thus expect to findldlfferépceg,in rates and

' pdtterns ¢f growth. He found that media.growth has been more

- <

rapid 1in communlét countries than pne would predict from in-

’ ' o
~dependent variables such as literacy and redl gross national
product (GNP}, and less rapid in non-commqnié; countries than !

one would prédict: Yet the,association between media devélop- )

-

ment and urbanization was, clear 1n both groups of countries,
Data from single-country studies also feinforce these

multi-country findings that mass media are urban phenomena.

]

Mytton (4) traced mass media development in'‘several East

o )

»

Afriéén countries -- in Tanzania, %enya and #jganda. - In Uganda,
missionary education succeeded 1n producing aﬂconcentrateq
literate population around Kampala which supported newspaper
growth, But-in Tanzania, with less European‘lnfluenvi, less

‘?“ 4 .
literacy and scattered population, the press developed slowly,

1
L
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Cur;éntiy. Dar es §alaam has a ralatively high reddershxp‘7
of daily" newSpapers. but readership falls ‘away rapidly 1n rural
areas not fﬂf from the city, even in villages served by good
roads. Mytton observes that “the daily press 1s a phenomenon :
”of urban life". . Fﬁrther, r&dio set ownership and.listenershig\\
is hlqhgr in urban areas than in rural Tanzdkia. Yet radio is
the only medium }eaching.even iﬁ a limited.way info the 'rural
- areas wﬁ;Ee 95%no£_£he pdﬁulation iiwe. Mytton states th?t
unless per capita income or:prodgction of low~pricediradi;

v

receivers increase, the majority of Tanzanians.wiik'continue

to be unreached by-mass media, including radio.
* Is the situation similar in West Africa? Hachten (5) has
~ o SR ' ‘ : g .
-,examined'mass media development'in aeveral«nations - the'IvorY.

) ~
Coast shows a typical development Only 10% of- the pOpulatxon

18 urbanxzég, yet mass media are ‘almost tqtally concentrated 1n"
the cqpxtal. Ab1d3an. Medla reach mostly the urban elites, and '
since elites:Speak,French. media operate 1n that language. . The
.160 tribes speaking many other languages and dialects are nbt a
part ofnﬁhezhedxs system. Thus both geography and laﬁéuage are
p .
barriers to rural use of mass medf&; Hachten agrees with Mytton
f by saying that the greatest communication need in the Ivory anst.
~ias in most African nétioﬁs, 19 to extend the mass media from the
;capital out to thegrupal areas. | .
| In countrxes with a longer history of muss dela development ,»
\ than most African natlons. media have extended farther into rural
areas, For example,.furkey's media development shows a well-developed

N

A Y

[
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provincial press. Yet Frey (6] notes that 3/5 of all 1,658 -
new;papers and periodicals prodﬁé;é as of 1960 were published
. 1n the three iagéeet cities:_‘And desbige broadéasting'lxnkaqe

to most areas of the countﬁy.:somé'43% of the radio receivers

were located i1n the provinces of the three largest cities. :

v

Even ih rural! areas, Frey foand that the larger the village,

.

the more access individuals had to radio and newspapers. .
From the other sige of the world,'Mitchgll (7) reports
substéntxal med;a,developmegi 1: Thailand's up-country brovinces,

especially of nondaily newspapérs and radio‘statlops. Of 51
'nondéllies, 36 are in up-country provinces (the remaining 15
| ia thg Banqkék Qrea). Of' 64 radio stagzons,‘33'ate upvcountryf
(31 are 1in Bahgkok agga). However Mitcﬁéll predicts ‘that fur-
‘ther dévelopment of the Thay traﬁaportation system wil)_ increase - .
competition between Béngkok‘dailies and the nondaily up-country
papers, leading to a deq;ine,in,these provincial media. Thus
.. Thailand may be reaching the stage in which the numﬂer of news-
‘papefs decline while circulétion of remaining papers increases.
(The U.S. reached, this étage around 1910+and southern Brazil |
has passed this stage.) . )

Many addxtioﬁal éxhqlencountry mags media studies could

. e ]
be cited but almost all point to mass media growth as assocrated *

~

with urbanization.

Media Availability dand Media Use - _ . '\\\

. . / . - s N
Explaining communication differences by documenting yreater .

or lesser availability of mass media in a geoyraphic area 1s
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helpful, but.too simplistic -- 1t 1gnores the media user. If

we thank of med;a development in _terms of the commun:catlons
prccess, then the next question 18 whether greater med;a ava11~
ability 1s associated with greater yse of media by individuals.
As we shall show, the answer as yes, though qualeled' : .
In one of the few stud:ea tonrovxdé*comparatlve data for‘
drban. suburban and rural residents .of a given geographic area, f
Maclean (8) ekamined use of rad&o, newspapers, magazines, books
and movies 1in ﬁ;hnesotaa He .measured both therefson;l use of

media 1n' terms of reported reqular reading and llstenxng and

viewing, and in terms of time spent with media. He Lnterviewed

\ '

caty (500,000 plus inhabitants), small city (11,000}, village

‘(1L500)4and rural inhabfiants and found thdt the use of mass ﬂ
ﬁegia deglingd from city toward farmf‘ Qeéy people were h?gheat
Ag.éll five media use ga@eqaries.' '§~' |

. However, MacLean found a relatiyely high degree of media

use in all honea.\ho ﬁatter whqt the degree of urbanity 1nvolved.
More “than 95% of. rea;dents GAmpled in th-fgur areas regularly
read a newspaper and listened to radio, Magaztne readerah;p
varied from,72 to 87%. . Although farmers had less book-reading
anquovingolng‘than others sampled, they had greater maqazxneﬂk
, fﬁreadegéﬁxp than small city or village residents. )

) Thus the MaclLean study reinforces the mass media - urbaniw
zapxonilink and the hypdtheskg that the greater availabilaty
means greater use. But this doeé not mean that aanlabx}xty‘is

the only determinant of the level of use. In media use we ace

other facts in action besides availability. Farmers had higter
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use of magéaxnus thdh\Qpe would predict from the urban-rural

-

< contxnuuﬁ%«'Th;s 18 because the maqazineé read are mostly farm
// héqazines whkéh‘corry vital information usgd 16 the business
of férmlnq. Thus the function of this print'med%um r28 decidedly
different than for the ‘urban reader. | \ 
- Bost:ian and Ross (9} found th&t rural wxscons\e families,
with sliqhtly less media availability than the'aver;gg uU.S.
resident, had media uée measured in time spent equal tp that of
a national sampling. Time spent with television, radio, news-
- 'papers and magazines was~apbrox1mately equal for farm faﬁil;qg
as forthe nationwide sample. Howcvér the specxf;c COnteﬁé énd-
Aw{;gogram préferences were somewhat different. Radio fafﬁ-p:qdrama
and farm magaziﬁeg wete 1mpo:tan£ sources of technical info;mation
for the rural residents.
These two U.S. studies show clearfy that when mass medga'
avaxiabilxty.does not differ substantially between urban and '
rural areas, other factors must be looked to for an éxplanatlon

of media behavior. ‘ - ) -

Place ot Resider_.e

4

Beyond degree of urbanizition and messy media avaxlability,
what 13 there about place of residerce that influengces the

] , .
communmication habitas of individuals? 1s the context ot "community”

N §

h lpful in explaining masg mediad communication habitn? By commu-
nity we mean the relationship of ar individual to hus ammedjate
surroundings, including cultural and social contexts.

Does one’s chojce of media and resulting gse relate to one’:

*




‘of .88) barwcen distance from the regder’s. place of residence

ok LU
place or residence ond/interest in community? Carter and Clarke

‘:O) examined Lh\i.by measuring place Ot residenc: as reldated -

"to ‘an 1ndividual's hast sowrce of “intedgrative” news.  They

detined 1ntegrative news as that which “"emphasizes communit
values and conveys anformation about social organization

which people coOperaté-xn order to achieve obqjectives”. The T

authors predictedg that both caty and suburban residents would

likely use media they viewed as best sources of 1ntegrht1véd ' ~

a2

news. Data confirmed this. Of caty men, 82 had high )nterest

n da;ly.aaperswas a éétrre of integrative news and 18% had high =
. ) 5 . . i
1nterest 1n weeklies, Of suburban men, 38% dhose dairlies for

' . ] . . /7 . -
integrative news and 62 selected weeklies, - This correlation
: ' Al * . ) .
between place of residgnce and best source oif news that relates

to,one's sense of community led the authors to spéeculate that

L4 ' »

situational influences of suburban living lead to greater ip-. -

volvement with local concerns and greater interest in lotal | ‘QN

media. e - | ‘ . - A °

L4

Macl.ean and Pinna (11} have "alsn examined preferenc.s of

*, - .

people for “‘ocal” news, finding a high correistion (rank order

a 4

: A ) ’ Q_
to the source o©° news and the roader’g percerved interest wn that )

-

news, In other words, physical dastance from g aource ot news
A

18 correistad with psycholeqical {as measured iy news interest)
dritance from that news, ~ :

Mact ran and inna O ORte poant Gut thay gnterest and
’ : N % H

A . . * p
gastaney need vty Le tatved anta other faorors tearing on people’s

-
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Coaamages of yiaccﬁ = ancluding the amount of commerce (16 1ty \¥

broadest sensc) y&Oplc:hava with places. They conclude -that .

psychological distancd 18 bowfid to influence stronygly our choice | =7

of mass media and more eupecially. our selection of content within

these media. These flndxnés reinforce the )ouynaixstxé.principle

tnat the audience 18 most,interégted in 1tems that are physically |

PR

and péycholngicaliy legeAto“them,‘ -,

Buf wha' happens te’people who lee between- alternative
sources »f newg, —- tﬁbge ipdividuald 1n interurban z&hes? .On.
what basis dd they'chonﬁe media, for »xample sel@ct a newspaper - .

frq@-severél Hupllshéd'ngarby? Bégart and Orensgéxn.(lzr hypo-

. “ \ . s/
thesized that :ndiv.duals lav.ng in An ainterurbap zone would : ’

/. . N
have definitd patterns of attraction to nearby/&xtlea and o (
o ¢ . 'a . : R

would choose mass media reflechnq“this attraction. Thexr

results confirmed this‘hypothes;s. Péople sh¢pping ‘and visting

14

in a particu.ar nkarby urban c¥nter also were much more .likely .

to subscralw to the newspaper of that lorvatmn than aof another’

<

L]
jocation.  In other words, the media cholve was related to the

socro-physiwal wtility ot the aurban center.

EY

- Nearness ut.suburbup;tes to an uarhan. center appears ko be .
I - '

B

inff;entxo; in, media Qﬁe even 1n developing coﬁntrxes, varidus
atudien have shown tﬁat plgranta fromm ruaral aress Jiving 1n

e . .

sutarban fringes,of large mities ouickly adopt media habits
BImL Iy Lo thaae of tha’urhan center and develop medio ase of

moPe attiaont caty dweilers, Mishra (13 found this the case

1r ks Atuiy o foor basties, cummungties b sium dwellers, an




- . : '12
greater Delhi, Schurban slum dwellers had qrcater fadio and

:newSpAper use than would have been p'edxcted trge general popu-

L)

lation media use averages. . . : .

In rural areas alsv, media use may be greater than averages
C : : . ) .
would predact. We have already»xndicated the “MacLean finding

- of qreater farmor use of magczines than that of amall cxty or

3

village res;dents:ih[M:nnesqta. Frey found that rural Turkey

residents made*q;éater’pse 6f newspapers than sqﬁﬁgriptlpns‘

"'would imply -- reﬁ@efship bgr'copy was ‘higher than in the'city. -
This 16p13@$ a greater use of media for inform@txonvaeeking py ' -
»rural people, and 1t also hints at a more important sqc@aL~con£éxt .'?

for media use 1in rurar areas. o ' e T

These studies stronqu 1llustrate the ymportance of the -

» *
)

soci1al. settlng or communxty 1n media use and’ preferendes @hny !

-4

. o

also go beyond the xmplzcatlon that. Lndlv;duals are interested s
only inm the u‘banxz;ng aspects of mass media. They show that Y
pgople nave strong dispostion toward media and content that are

physically and psyehéiogically élose that relate to the sense
| ’ { '

- of commuhxty and social organizatioh; and that relate to daily: -
living and work patterns, In other words, most people are
. _ . .

localites, not cosmopplites, 1n mass media selection and use (14) .

. .
. N l ~ | ’

Characterastics of Individuals

A\

what about the i1ndividual, what personal characteristics

-

influence media use? Two obvious questions arise when we

’ .
A . 4

attempt to explain-urban, sururban and ruruai companication

4
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» difterences by looking at the characfvriséﬁcq of individuals,
}

The first 4s to what’ extent those characterxstlcs 1ncrease ) ' .
mass media Qvallabxlxty for the 1nd1v1dua1 The seccend is

whether the chardcterxthca lead to greater overall medxa use and

..

to selectxon of certaln types of content from the varlous media.

In reSeazch in Polandé Duma \15) surveyed lndlvxduals in

large towns,Aémall towns and vzllages to dgtermlne the impact

»

of urbanxzatxon on tqlevzslon use, . Although he found that the

-
.,

degree of u;hanizat;on was aasocxated w;th televszon use, class.“ - T

"statu% of indaviduals was a better predxcton of televxsxon set
Jéwnegﬁhlp In large towns, 55% of the sets were, owned by in-
felllgentSLa qnd 43% by laborers In.small towns, the respect&vej
. . : ‘

percentages were 62% and 35%; lnrv111ages. 64% and 27%. Thus )
the more rurAL_the resxdence, the greater was the proportxon B
of telev;sxon ownershlp.by the 1ntellxgentsxd. the less by
.laboﬂErs Fn villages, when the majorlty of resxdents were
f&rmers, only 5% of the séﬁs weére owned by farmers. Converséz;.
thé more urban the locatlon, thewgreater the proportion of | SRR

,telev181on set ownershlp by the' common man. Otcupatxon social
; class Seems clearly a better predictor of mecxa ownershxp than
piace of residence per se.

In a similar study, Carter and Supulveda (16) measured ..

ﬁedla habits of urban residents of Santiago, Chile. They found '

substdq;xally hxgher use of magazaines, .newspapers, radio, books,
‘k

television and movies by upper socio-economic status urban

Chileans than by lower .status reSidents.l ‘ '

. o

%
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Does this divfbrentigi‘ueu accorcing to occupation or

. \
LN ) .

8?01&1 class mean .a diffetrent 1mpéct Qn the indiv1duals ine

) volved” Sweetser (17) found that the hinds of people influenced /}/
most durinq the first year of tPl@VlSlon set ownership were ///
L0 \ // >

(- 4
adults (rather than children), blue collar families, and re51¢

/

dents of quter-metropolitan suburbs.” These firfdings appear,

at first glance, to be at odds with Duma's researcha%,fn'

Poland,. intelligentsia had greater telgvision set Owpership,

in*the U.S.) blue collar workers were most influenced by this

medium. This apparent}difference is probably explained by thé
Polish stu&y measuring set‘ownersnip (intelligentsia can more

-~

likely afford a set), and the U.Ss _study reporting use (in-

‘m,

fluence) of telev1sxon given set’ ownerehip. e
. Income and literacy (or education) are the personal

characteristics most often found aSSOCiated with media avail-

ability and use, and these are characteristics which are
associated with urbanization. Fagen's study of -media develop-
: o . '
ment in commun}st-and non-communist countries found literacy
: ; E ‘

and GNP were strong predictors of growth in radio. Férgce'and

t

Donohew found that literacy and per capita income, out of 43

variables tested, were the best predictors of mass media

* <
communication levels. They found that urbanization was highly
. A ° 1 )

. ‘ ) ‘ *
* This illustrates.a common problem for students of mass
communication --- we must pay careful attention to the way

terms are defined and measurements taken. ‘Conflicting re-

sults often avise from differing mecasurements rather than

from true diriferences in the situation under examination.

Certainly mass communication literature does rot evidence u
sufficient consistency in the use of terms such as mass e /

' media "availability" and."use". Availability 1s all too
often equated with use. ’

¢
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correlated with literacy (.69) and per capita income (;67).

Thus we tind a ‘mass media-urbanization-per capita income-literacy
~ . : R \ [

- \
a9

How helpful are the results of studL%Q_Which Cerelate'~

~ ‘

characteristics such as intome and education with media avail-

"“ * o .
ability 4nd use? Are such correlations useful in predicting

how people will use and respond tb mas$ media?" Troldahl (18)

. has’ argued that soc1i/,and demographlc characterlstlcs of i~ o~

w

‘dividuals may not be very valuable in explalnlng media behaV1or

After revleW1ng many studles'of consumption of mass media con-
| v .

tent, Tuoldahl concluded " "where sublaudienceé are merely

c1a881ﬁ1ed by social and demo@naphlc characteristics, not used

|
as. 1nd1cators of some more ba91c psychologlcal or social® process,

the regearch has not gone far in its. explanatory purpose“ _ This
\ j v

seﬁps fto cqutxon us to look beyond the correlatlons and ask why k

a.certaln personal characteristic shOuld be assoc1ated with'mass
. ‘ Y

media use. Unless we can explain that characterlst1c8‘ role.in

fﬂinfluencing communlcatlonq behavior, we have a finding of dublous

~

. - .
. . x

" outility. | oo

Kline (19) would perhaps agree that ClaSolfy1ng medlaaugersy

accordlng to demographlc charaote§ﬁ§t1cs is not very useful in-
\,c

+

1tself. Yet his gnalysis of 1nterrelatlonsh1ps of personal

variables and mass media behavior produced useful results. . He

. * ‘ 1
examined various ecological and .demographic variables in relation

-

to time spent with media.' Several variables measured relate to

the prime concern of this paper: urban or suburban location

X

A}
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'ofeindividuals,‘prior residential move,>where raised, etc. Only

The Rural-Farm Exception

.assurance that mass media use is asg. ciated with urbanization,

once in the analysis did one of these ecolocical factors appear
important in explaining mass media ese. Yet other varialhles

were important. Education had a direct effect with use of

4

only one medium, yet proved to exert important -effects via

other variables with which it is linked.

~ ) L . !

s /

" Our review thus far would lead us to state with some ’

mass media dvailability, and those personal characteristics - ‘

'related,to modernization such ag high social‘apd ocgupational

v v 3

status,. literécy and greater income. . ,

9 N

Yet we also have reviewed evidence that media asé varies

‘amongﬁgeographic areas partially because of the'sociélly'relatqﬂ

functions of media and the utility of the information presented.

Although we recognize that urbanization and mass rthedia ubiquity

are clearly;associated with mass media‘gse, perhaps we can add

insight into our understanding- of the-commpnicatiog patterns.
of individuals by Iookiﬁg solely .at the geographic sector with ’

the least amount Qf urbanization “and média&ﬂevelopment'-- the

. ~

rural sector.: . o . ' 5.

Since media are urbanizing phenomena, values reflected
J : . .
in media content are usually those of an urban, modernizing

ot

society. Since rural society is not perceived as modern, the

explicit or implicit objective is to change the rliral people

toward dreat?r modernity, i.e. urbanity.

|

|
|
|
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In the so-called Western world, such modernization of
rural areas is-often referred to as agrlcultural o& rural
developmentu This rural developinent has_been fostered by | ‘ 9!5" :

creation of specialized media to_distribgtemtecﬁnological in-

- formation- to ‘farms, : ~ o /

In the- Unlted States, the primary/hrstorlcal stimulus

for development of rural media and the farm press was the
| crea£1on of speclallzed educatlonal 1nst1tut1ons to serve
1nformat1on needs of rural people. The 1862 Morrhll Act

'whxch estab11shed the Land-Grant College systlem was . followed

7y

in_l9ll.by_the Smlth Lever.andkﬂuqhes acts whzchsspeCLflcally

established agricultural extension services for rdral'pebple.

A}

Althod@h"the resulting educational syetem was itself designed

-

to transmit technology produced in these institutions to the
farm decision-makers, it ifNdirectly stimulated‘growth of a
commerc1a1 media s;qtem. Farm magazines,_radio and television

.<‘

farm programs, agricultural columns in daily and Weekly news-
e !

-papers,.dlrect mail serv1ces -~ all used-theaagrxcultural Ye-
search and extenq1om serv1ces of land-grant universities as
prxmary sources of 1nformat10n As aqucultural business and °
1ndustry grew, spe01allzed ‘print media proliferated Now the
United- States has more than- 300 general,?regional and commodity '
farm pubficatlons, and thousands of agricultural industry, com-f
pany or trade. publlcatlons Thus the rural media system itself
is a pr1me xample of urbanlzlng technoloqy

Currently, governments of many developlng countrijes are




i
f

|
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[y

) .
o ) ¥
: .

. patterning their agrjcultural institutions and information ' R

~

systems after the U.S. model. Id India and Brazil, for example,

new agricaltural’ universities and the. extension informe}ion

'sy%tems bear strong resemblance to U.S. institutions. As in-. .*¢
+  ’stitutions develop and as technology spreads, we .can expect to
find communlcatlon patterns 1n developlng nations which more
. IR

and more approxlmate those we are familiar wath in the U,S. .’

However we should not conclude from thlS that. communrcatlon

-Jr"\. N

',follow trends ‘similar to those 1n rural U.S. ThlS“lS because
N 8 — ‘
we are 1earn1ng mucn about the process of commdnlcatlon that N

*

'challenges our prevxeus understand1ng A number . Qf myths. are g
Jassocxated WItb prevxous 1nterpretat10ns of the fxndlngs of ‘.‘.
communlcetlon studies, Recent reeearch is exposing these

yths, and communication experts in developlng countries are

! .o . Ty
* learning how to 'develop informetion,systems,based on the new .

Y R ) ) -

reality.
é N | ’A AN .
‘The Literacy Myth ' . w, ) s

~\
[y

As an example, let us examine the "fact" that illiteracy
\ : o , '.
is a barrier to,communication via mass media. Research already

reviewed in this paper shows rural people make less use of
. \

'mgSS'media (primarily because of less availability) and are less
literate than urban residents. Correlation between rurality and
] .
illiteracy and low mass media use is evident in virtually every ‘:

corner of thé‘world.' The logical assumption is thereby made

that literaci'is a major barrier to mass media use, especially
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print media, Several studies have shown that this generalization
can be inappropriate. ' - T "

n

Fliegel (20) examlned rural, Bralexans' use of mass medxa

He found that llterates and 1111terates did not dlffer 51gni-

flcantly in lxsten1ng to agrlcultural information via. radlo

-

Although the 1111terates had a lower total use of mass’ medla, .

.y

espec;ally pr1nt medla, they were»extremely 1nterested in the

. -

.type of 1nformatlon moqt 1mportant iﬁ thezr 11ve11hood -~ farm

i

;nformatlon

, Brown (21) tested the dlstrlbutlon of a d1rect maxl news_"w.”‘mmu

letter to peasant farmers in ;ural Chile. He gave these campe-
sinos a before-after knowledge test on the subjects which the. .

‘ﬁ B
circular letters dlscussed In examining knowledge gain, he

found 1111terates galned,gs much information from these erlnted'
medla,as-did those yho could read. Obviously famlly members or
fxiends had readﬁeodkverbaily communicated the 1nformatlon to .
.tﬁe ill;terate farmers who received the newsletters. Such de-
behdentzliteracy has been reported by others, including Deutsch~-
mann (22) and Rogers (23). |
“ An appropriate conclusion from these and similar studies °

. ie‘that illitetag%s ﬁake~less use of mass media primarily because
such media are less ava;lable to them and because media do not
carr§ content which interestd them. Thus illrteracy is often
not the major barrler, and llteracy is just one of many contri-
buting factors in the development process.

’

Support of this reasoning, and evidence of the unavailability
I
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of agriculturaL content in media of developingy areas, comes

[

from many studies around the world. Similar conclusions’have e
been stated by Whitlng (24) regardlng Afghanxstan. Fett (25)

concerning Bra211, Groot (26‘,about the Phlllpplnes, and Bar-

ghouti (27) relating to.Jordan, c ‘ _ .
. b h
Such research tells us that ./e can alter the historical

association Oof rurality-illiteracy-low mass media use by a

ébmpletely non—behavioristic approach -- making mass media”more
-

available in rurdl areas and ‘providing Lnformatxon that is <
-+locally relevant and useful a \ g
[ ’ . ’ ]

Inte;personal Communxcatlon

[N

This paper has empHasxzed differences among reSLdents -

. . of.rural, suburban and urban communites in their use of mass

'

media. Interperscnal communication patterns have not been.ex-

piored. Certéinly. howevér, thé social nature of the iwresidential

settlng has much to say about Lnterpersonal contacts and thelr

1mportance in sub-societies. We know that interpersonal communi- '

cation patterns do differ among these subcultural areas,

Wirth (28) has suggested that the personality development

r

and life style of an urban inhabitant is rooted in his ecoiogi-
cal location. Galpin (29) noted #hat the structure of_rurai

communities has much to say about rural social organizations

“

and the resulting communication patterns.

Basically, urbanization seems to substitute mass media
. ) . .

and individu4l one-way communication for the. more traditional

diachronic‘interpersonal patterns associated with open rural

..
L)
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"' zultures. Suburbia provides a blending.

-~

However, Chaffee (30)ibelieves that neithey mass communi-

’ .

cation nor interpersonal processes can be adequately understood

e el

'’ without reference to one another. He points out that we are
continually -~ often simulfbneously - iﬁvo&Qed in both mass
and iﬁterpersonalucommunicatibn,'aa we build and cross~validate

;qu;;ingg;g:e;g;ions of ourselves ahd the people and events‘that

surround us. . ' | : e -

~
.

Certainly lack of compafative data on interpersonal communi-
_ cation patterns prohibits a meaninéful discussioﬁ c;fhifferences
among rgrii.'urban and suburban residents. Bostian (31) has
'noted that the type of information involvéd'in mass media-inter-
personal'linkages has been shown‘vitally important in making
’generalxzations aBout such'comﬁunication. ‘Yet hg knows of no
gtudies which have held type of infoFmation constaﬁt at a given
time and compared interpersonal communication in the three sub-

cultures of concern to us here.

- Some Research Needs

~

One of the difficulties facing us inp oﬁr ﬁttempt to trace
mass media-urbanization linkages is that. few historians have

‘ been interested in recording mass media growth within countries

. in a manner tﬁat parmits Us to make conclusions about the spread
of media in urban, nubﬁrban and rural areas. oOur assumptions

about mass media-urbanization linkages are thus weakened due to

lack of systematic continuous measurement..

.




-22
We ‘need evidence of media growth -over timc‘to understand

how urbanization rélates to media development. And there are’. .

A

many related questions for which we need better answers -~ what

;sfte—of—commnnrty—tsﬂneéded—for—%oca%—médta~deve%opmentfdwhat"~—~—~—~—-~

18 the c¢ffect of transportation on media distribution, and so
‘ o .

on? f\ |
It would alsd’ be helpful to Lave repetition of the MaclLean
stgdy to comparé»urban, subuxban'and rural residents w;thin a’
- geographical area. This would help us separate out the’ effects -
~of modernization, wé should aléé'attempt studies which look at
comﬁunicatlon,pagterns~withaﬁ these three subcultures wher : mésp

* . media availability is similar. It we separate out the effects

A of modernization and mass media availability, we can better

{;- .

>

determine the influence of place of residence, "

In thig_papex- we bave characterized two distinctly differgnt
thes of suburbs and i1ndicated thgt éommunicatlon3behavxor of
suburban residents of both types differs substantially. Yet
we have little actual evidence of suburban media habaits.
Current '.S. emphasis on mass media use by minority groups,

- | eSpecialiy ghetto residents, is helpiﬁq us understana urban
r ; communigatibn patterns. We need equal attention to uclineate '
communication ‘patterns of affiuent suburbanites 1in tﬁ% .S, and
of povnrty,snburnaq;ten 1in Asia, Africa and Latan Amn}ica.
Few studies have ¢0nsidered content of 1nfurmdt1én trans-

mitted by mass media as a variable important in explaining urbn-

rurai dTrfterences, Yet we have polintoed out how olearly tarm
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rosrdents ditner from ufbup residents ir content choices. _How

do 1ndividuals 1n rural, urban agd suburban communities difter

1n their preferences for various types of i1nformation and for

sources »f information. [<® physical and psychological closeness -

L ‘ . ’
of in-ormation’ equal emong ‘residents of these areas? How do

.
N -

e g e e

content usreterences relate to an individual's sense of community? —— -

. ‘ '
Wie may conjecture that content 18 often ighored in communication

-

.

sguéxes hncquge:;ts tremendous varﬁ?bxhty préduces differing re-
sulﬁs wileh Eopfound the researcher's understanding of the commm‘;
unication prucégs he 18 anest;gatan. Yet 1t 13 for thi1s very
r9a§5€'that content must gé examined mo:e‘cl&sely. .

wg know much gbdut how pd;SOnal charactérxstxcs of individuals

relate to their ise of mass media, but we have not determined

. v . .
whether thege factors are relatively more LnflJLntlal for rural,

subu;ban »r urban residents, or with a gaven level of mass media

1

avairlability.. 1s 1111terécy ¥ greater barrier to}receptxnn and

.

use cof informdtion via mass media 1n urban or rarel dreas? 1In
“
what setting 1s the ampunt of income ap individual las. more

dotormirate

N

Flnaily,'we need mare comparative studies of interpersonal-

-

mass medid linkdges among residents 0f these three community

types. @ are often willing to make generalizations reagrding
' . ‘ &
such things an the lack of neighhor-to-neighbor communication

in urban areas, and the homophaly (ke talss vt lLike) ol ghetto

rv sadent ¢ mmunication patterns, with Little rescarch an which

tu base sur statenmenats.

-
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