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ABSTRACT

This is the report of an exploratory study aimed at testing one
method of obtaining data on the information needs and sources of
people in a medium-sized city, New Brunswick, New Jersey. An under-
lying goal was to explore what is often assumed, that needed informa-
tion is gathered and used, and that there is an unmet need for infor-
mation. Poverty was selected as the topic around which td focus the
study. To find out what information was available to the community,
the mass media were monitored on a sample basis. In addition, repre-
sentatives of a sample of organizations were interviewed about the
information concerning poverty disseminated by their organizations.
This sample, and a random sample of household representatives were
interviewed as to their exposure to information about poverty, their
beliefs and attitudes, and their needs for information. An analysis
was made of the nature of the fit between exposure on the one hand
and attitudes and beliefs on the other. Of interest to libraries
concerned with disseminating information is the finding that different
segments of the community are attuned to different types of media,
and within the types, to different media agents.



IT

IT

1i

ITI

Ii

Ii

PREFACE

The research reported here evolved as a joint effort of the
Graduate School of Library Service and the then Urban Studies Center.
The basic document outlining the rationale ana broad design of the
study was prepared by Ralph Blasingame, Jr., Professor of Library
Service, and Harry C. Bredemeier, Professor of Sociology. Bernard
Goldstein, Professor of Sociology, and Coralie Farlee, Assistant
Research Professor, served as principal investigators.

Conducting the research involved many more people. Philip M.
Clark was Field Director and supervised the sampling and interviewing
procedures. E. Kay McGinty, Research Assistant, supervised the moni-
toring of radio and television broadcasts and supervised the coding
procedures related to these and the interview data. Research Assis-
tant Ann Tsubota was responsible for the collection 3f data from all
the riewspapers sampled. William R. Dolphin, Research Assistant in
the Sociology Laboratory of Rutgers College was very helpful in
guiding the processing of the data. Graduate Research Assistants
Ellen (Connor) Clark, James M. Mulanaphy, and James Patterson parti-
cipated in many aspects of the study, including the preparation of
early drafts of some of the chapters.

The research was.funded by the Office of Education, Department
of Health, Education, and Welfare, under Grant Number OEG-1-7-071171-
4489. Additional support was provided in the form of Equipment Usage
Grants from the Center for Computer and Information Services of
Rutgers University. We wish to express our appreciation too, to the
people of New Brunswick, N.J., who cooperated in making the study
possible.
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Chapter I

INTRODUCTION

The idea for this study grew out of a series of nine sem-
inars, funded by the U.S. Office of Education during 1964-66.
(OE 4-10-273), "To Study Problems Affecting Library Service in
Metropolitan Areas." Taking part were some 60 social scientists,
educators and librarians. The purpose of the seminars was to
identify areas of greatest need for research, gain some consensus
concerning the order of their priority, assist in locating individ-
uals and agencies with the researa. capabilities to conduct such
studies and offer consultative services as appropriate.

The final report of that undertaking, "Research on Library
Service in Metropolitan Areas," identified areas and types of
research which the consultants thought were relevant and of high
priority. 1 One such area concerned information need and supply.
Libraries, and other information agencies, assume that there is a
"need" for information, that persons needing information will seek
it out, and that the information acquired will be used in some
fashion. These assumptions, for the most part, are accepted with-
out being put to the test. However, as noted in the report refer-
red to above,

....1,the matching of information need with information
supply is a. difficult process, not performed at all
in some instandes and almost accidentally in others.
Systematic investigation of need and demand by type
of potential or by actual audience, as well as broad-
scale inquiry into the various ways by which infor-
mation is acquired by individuals might lead
to increased understanding of potential areas of
activity for libraries. 2

Obviously, many research efforts might be designed on the
basis of such a broad mandate. It was the feeling of members of
the Graduate School of Library Service and the Urban Studies Center
of Rutgers, The State University of New Jersey, that, acting jointly,
they had both the interest and research capability to begin a series
of studies in this area. Since only a small part of the problem
could be approached at first, it was decided to carry out a meth-
odological study, concentrating on the application of established
research techniques to the question of the extent to which avail-
able information is reflected in the attitudes and information
which people possess.

There exists the inference that information possessed by an
individual is used in making decisions. Indeed, that inference

- 1 -



provides one of the bases for many type', of services in libraries
and other information centers. A secondary concern was the
relqtive fruitfulness of these research techniques as guides to
the person or persons responsible for program development and
agencies devoted to disseminating information, primarily libraries.
The study, then, was primarily methodological and exploratory.

Given the original impetus for the research, and the multiple
objectives, the design that evolved was somewhat complex. The
methodology for each phase of the study is described in detail in
Chapters II,1V and VI. It is Pertinent here, however, to provide
an overview of the rationale and procedure. The study can be .

described briefly as an effort to examine the "fit" between infor-
mation available in a community and the information that people
claim to have or need. Since the amount of information available
at any given time is rather large, it was necessary to narrow the
focus. One way this was done was to concentrate on a particular
topic. The "wai: on poverty" was a subject of considerd,ble concern
at the time, and so it was decided to use "poverty" is the topic
around which to explore the issue of information availability and
use.

Just as there are many foci around which information is avail-
able or may be sought, so there are many meclianisms by which in-
formation may be transmitted or acquired. It was decided to obtain
"objective" measures of the input of information about poverty from
the mass media - newspapers, radio stations, television channels
and large-Circulat ion magazines available to the community. In
addition, inquiries were made as to other sources - government
bulletins, leaflets, friends, the library, and so on.

It was possible, therefore, within reasonable limits, to
describe what information was being made available to members of
the community, and through what channels. The next problem was to
ascertain 'what information people had in relation to what was known
to be available. For this purpose, two interview samples were used.
One, referred to as the "organization" sample, consisted of people
drawn on the 1)sis of their association with formal organizations,
ranging from small business to governMent agencies. The purpose
of this sample was threefold: 1) to learn about sources of inf or-
mation among people with particular organizational needs; 2) to
learn about information outputs from such organizations; and 3) to
permit a comparison of information and attitude items with respon-
ses from interviewees representative of the entire community. The
second interview sample consisted of respondents drawn from a ran-
dom sample of households. From this sample, information was
gathererl as to knowledge and attitudes concerning poverty, exposure
to the mass media, and background characteristics considered rel-
event to the problem at hand.

- 2 -
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This report of the results is organized as outlinekl above.
Part One describes how the mass media sources were selected and
analyzed, and reports on their content. Part Two details the
procedures for selecting the organization and the population
samples, reports the results of the interviews, and compares some
of the findings from each of the samples. In Part Three, an effort
is made to measure the degree of fit between exposure to poverty
content in the media and the amounts and kinds of attitudes and
information people report having. In addition, there is an assess-
ment of the relative importance of various factors that may account
for variations in the fit.

Isplications for \Library Policy and Program

One of the operating assumptions among many persons res-
ponsible for public library direction is that of a "general,public."
This study confirms findings in other studies indicating that there
are imany publics and that, various classifications of persons (for
example, by race, education or income) are related to differences
in sources of informatiori,to the trust placed in the several sources,
to the ranking of major social issues as to their importancel and
other factors relevant to agencies which attempt to disseminate
information. One maj or implication of this study for public
libraries is that audiences (actual or potential) with different
viewpoints and apparent information needs can be identified and
that .the approaches to them can be defined.

The methods used in this study are capable for use for thi.
purpose, but are too complex and expensive for the average com-
munity. In all likelihood, the methods used here could be simpli-
fied and used to establish experiments in information dissemination.
A relatively simple survey could establish the elements of the
community \ ethnically oriented radio stations or newspapers; educa-
tional television, for example. Messages of significance could be
placed in such channels, and the consequences in the use of certain
materials or services measured relatively easily.

Another finding which could influence library operations is
that it appears that many people have relatively little information
about their community and some of the basic services that are
available. Whether there is an effective demand for such informa-
tion, that is, whether it would really be gathered and used, is not
touched upon in this study. However, there seems to be an obvious
role for one or more information-related agencies to serve as a
gathering and disseminating point for information that might affect
the priorities assigned to various public issues of importance.
This lack of information extends not dray to individuals,- but to
organizations which presume to furnish individuals with information.
Information has its highest value when there is animmediate need.

- 3 -
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Perhaps there is a role for the public library in sensitizing
members of the community to its function as a switching point - a
source to find out where to go for specific kinds of iri,formation.

The study was conducted in New Brunswick, New Jersey, a city
of some 4q,oco people, situated about midway between Trenton and
New York City, on the Philadelphia-New York "main line." The
media orientation is primarily to New York City, though there are a
local radio station, a local 'daily newspaper, and several area
weekly papers. The main campus of Rutgers, The State University
of New Jersey is located in the city and adjacent /Piscataway
Township, but New Brunswick is not a typical college town. It
does have many of the problems of the typical older industrial
city. Many local industries have forsaken the city and the rail-
road for sites with easier access to modern highways. And local
retail trade has declined with the opening of \numerous shopping
centers with adequate parking space.

The population of New Brunswick is of quite mixed origin.
The. single largest "minority" is Hungarian, the product of
immigration waves at the beginning and middle of this century.
There is a growing population of poor blacks and Puerto Ricans,
confined to inadequate housing. Residential areas in the center
of the city have been cleared for urban renewal, but year after
year, optimistic plans for new construction fail of fruition for
lack of interested entrepreneurs. While there are good residen-
tial areas in New Brunswick, those who might provide leader ship
choose to buy homes in surrounding suburban communities with
modern schools and other amenities.

It is reasonable clear that a small minority of people regard
the public library as a source of information - at least on the
subject of poverty, certainly an issue of major national impor-
tance. It is also clear that the public library is a trusted
source. It is not entirely evident what this rather odd
juxtaposition of attitudes means or how it could be used as an
input to management decisions for the librarian. Given the
library professional's claim to an important role in inZormation
dissemination, it would seem there is a latent positive orienta-
tion to the public library. This suggests there is the potential
for the public library to serve as a source of clarification with
regard to clashes over public policy. While it is eminently true
that information and logic many times are not the most crucial
factors in determining the outcome of such differences, it would
seem that the public library is in a position to make something
of a contribution to the dampening of conflict by making itself
available as a resource for the input of information to counter
the normally large supply of emotion.'

4
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Footnotes to Chapter I
1. Ralph Blasinkame, .1r. Research on Library Service inMetropolitan Areas. (New Brunswick: Rutgers UniversityPress, 3967).

2. Ibid. , p. 33.
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Chapter II

COLLECTING AND PROCESSING OF MASS MEDIA INPUT

Description of Media \Sampled

Included in the media universe are selected newspapers and
magazines distributed in the New Brunswick area and all AM radio
stations and New York area VHF television channels transmitted
into the area. Newspapers, magazines, radio and television
stations are referred to hencefurth as media types.

Newspapers were selected on the basis of their orientation
to the New Brunswick community. Thus, in addition to local news-
papers, the two Newark newspapers were chosen because of their
news coverage of the entire New Jersey community. Four New York
newspapers were chosen because their news coverage was of the New
\York metropolitan area and/or the nation. Philadelphia and Trenton
newspapers, also distributed in the area were excluded because
their news coverage was primarily of the Philadelphia metropolitan
area, of which New Brunswick is not a part. Also sampled was the
black-audience newspaper published nearest to New Brunswick, in
Newark.

Magazines were selected on the basis of suspected readership
within the community. Preliminary analysis was made of the choices
made by community leaders, who were asked "Which magazines do you
read regularly?" Any magaziLe mentioned by five percent or more
of the leaders was included in the sample.

FM radio stations were not included in the universe of radio
stations because the researchers assumed that a significant pro-
portion of the New Brunswick community did not have access to FM
radios. UHF television channels were excluded for the same
reason, as only recent models of television sets receive these
channels without costly extra accessories.

Segment Breakdown of Media

Five types of information segments were sampled from media
output: news, features, editorials, columns, and letters to the
editor. News segments are defined, for purposes of this project,
as articles in the media devoted to descriptions of recent occur-
rences. They are current for the media type. That is, radio and
television news is broadcasts of items occurring within the pre-
vious 24 hours. Daily \newspaper news, depending on the publica-
tion time of the specific newspaper (morning or evening)., is 12
to 36 hours old. Magazine news, which is contained only in the
four weekly news magazines in our sample, is reported on a weekly
basis, and is generally one to two weeks old.
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Features are defined, for all media types, as unusual, pro-
minent or distinctive articles, stories, or programs, that consist
of background or analysis, or that depend on unusual treatment, as
contrasted with a straight news story. Editorials are articles or
items expressive of an opinion; they are given a special or signifi-
cant place and intentionally express the views of those in control
of the publication on a matter of current interest.

Columns, in newspapers and magazines, are special departments
or features in newspapers and periodicals under a permanent title
and generally reflect the writer's taste and point of view.

Letters to the editor are comments from the public in letter
form addressed to publications. In newspapers they are generally
on the editorial page. They are usually in the front sections of
magazines.

All newspapers were sampled for all five types of segments.
Certain parts of editions of newspapers were omitted in ,drawing
this sample because they were considered irrelevant to the purpose
of the projectto examine information output: Entertainment
sections, sports sections, book reviews, radio, television, and
movie listings, fiction, comic .strips, theater and music sections,
games, classified sections, tkavel sections, society and fashion
sections, stock listings, art sections, and advertisements.

The magazines were sampled for those segment types which ap-
peared in the particular magazine. Only one magazine .contained
all five segment types; the others had two, three, or four of the
segment types and were sampled only for those. Articles, columns,
or sections of magazines dealing with the following subjects were
excluded: 1:.-.ater, dance, art , movies, music, books, television,
radio, fashion, entertainment, sports, and humor. Jokes, cartoons
(except political), games, fiction, and advertisements were also
excluded.

Radio and television were both sampled for news, on the basis
of their regularly scheduled broadcasts. Commer cial messages'and,

weather reports were not'included as part of the newscasts. Sports
reports, editorials, and public service announcements were included
for radio and television news broadcasts and were all listed as
part of the news segment when they were broadcast within a regular-
\ly scheduled news broadcast.

Radio was sampled separately for columns on those stations
which had regularly scheduled commentators. Only commerical mes-
sages were excluded from radio column segments. TeleVision was
sampled for features--specials and documentarieson all channels;
commercial messages were excluded.

- 8 -
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Tempor al Univer se

The temporal universe for newspapers, magazines, and for
television features ;IS all editions, issucts, or broadcasts during
the six-month period beginning Che week of Dedember 1, 1967 and
ending the week of May 1, 1968. The universe for radio news and
columns and for television news is all broadcasts from January 15,
1968 to May 31 , 1968 between 8:00 AM and 11:30 PM (or the nearest
corresponding time of a broadcast for the particular station or
channel).

Drawing the Sample - Description of Sample and Universe

1. Newspapers

Ten newspapers were included in the universe; seven were
daily/newspapers and three were weekly newspapers. The sample of

the weekly newspapers consists of the entire universe--all editions
published were included. The sample of the daily newspapers con-
sists of alternate editions for weekdays (Monday through Saturday)
andall Sunday editions.

Among the weekly newspapers were two suburban newspapers (The
Highland Park Recorder, The Franklin News, Record) concerned pri-

marily with local news, that is; news of happenings within the
towns in which they are published and some news of New Brunswick
and Middlesex County. The third weekly newspaper (The Afro
American) is published in Newark and is directed at a black
audience. It is affiliated with a black newspaper Published in
Baltimore with a national readership. Thus the paper is primarily
concerned with news of Newark's black population, but it contains
nationally syndicated columns by black journalists and some news
of the bllack population outside Newark.

Among the daily newspapers are four New York, two Newark and
one New Brunswick newspapers. Three of the New\York papers are
morning papers (New York Times, Wall Street Journal, Daily News)
and the other is an evening paper (New York Post).. The NeW York

Post land Daily News are concerned primarily with local 'news of New
York City; both of these are tabloids. The other two morning
papers published in New York City have nation-wide circulation and
are concerned primarily with national and international news. The

Wall Street Journal is specifically directed toward businessmen,
with its news emphasis on the business community. It is only
published IMonday through Friday. Both are directed at readers with
more education than the average neWspaper reader.

One of the two Newark Newspapers is a morning paper (The
Newark Star-Ledger) and the other is an evening paper (The Newark
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Eyanirm News). Botih are concerned with local news of the Newark
area and Essex County and with newS of the' State .of New Jersey in
general. The New Brunswick newSpaper ,(Daily Home News) is an
evening newspaper and is concerned with news of New Brunswick and .

Middlesex County.

2. Magazines

Thirteen national magazines were included in the universe; six
of these are published weekly, two bi-weekly, and five on a monthly
basis. The sample of each magazine consists of the entire uni-
verse - all issues published were included.

The thirteen magazines include four news magazines (Time,
Newsweek, U.S. News & Wor ld Report, Business Week), three women's
magazines (Ladies Homr1 Journal, McCall's, Good Housekeeping), one
literary magazine (SaturdaY Review) , and five general interest
magazines (Look, Life, Ebony, Saturday Evening Post, Reader's Di-
gest). All four news magazines are published on a weekly basis.
Time, Newsweek, and U.S. News & World Report are concerned with
general national and international news, and Business Week directed
to businessmen, is concerned with news as it affects the business
community. Business Week magazine Lncludes all five types of
information seginents (it is the only magazine sampled which does
so). The other three each include four of the five segments:' each

has news and features and in addition to these, one has columns and
letters, one has editorials and letters, and one has editorials and
columns. Only the four news magazines have a news segment; all the
magazines sampled have la feature segment.

All three of the women's magazines are published on a monthly
basis. All three include features and nolumns. One magazine has
only those two segments; the other two both "nave letters-to-the-
editor and one has an editorial each month. These magazines are
concerned with information of special interest to women.

Saturday Review is a weekly magazine concerned with literature
and the arts. It includes features, editorials, columns, and
letters-tothe-editor. As much.of the magazine is devoted to arts
and book reviews, a great deal of it was not included in the sample
as properly belonging in one of the five *formation segments in-
cluded in our study.

One of the five general interest magazines is a weekly, (Life),
two are monthly (Readers Digest and Ebony), and two are bi-weekly
(Saturday Evening Post and Look). Look and Life are large picture
magazines, and are directed toward a family laudience. The Sat-
urday Evening Post land Ebony are large magazines which combine
picture stories and lengthy articles. Both are family oriented
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magazines; Ebony is publishei by a black publishing firm and its
articles are directed at the black population (it has a consilder-
able circulation in the black community). Readers Digest is a
small monthly. Its long written articles include condensed
books and short stories and condensed articles from other magazines
and journals. It is directed primarily at an adult audience.

3. Radio

Newg

Radio news was sampled for thirteen stations, all AM frequency.
Eight of these were broadcast from New York City (WABC, WCBS, WINS,
RICA, WNBC, WNEW, WOP, WOXR), two from Newark (WNJR, WVNJ), one
from Hackensack (W.TRZ), one from Paterson (WPAT), and one from
New t;runswick (WCTC). Two of the New York stations broadcast news
continuor.sly during the universe tine (8:00 AM to 11:30 PM). The
other stations scheduled short news broadcasts five, ten, or
fifteen minutes long, every hour or half hour during this time.
Some of these stations scheduled longer broadcasts, fifteen minutes
to a half hour once, twice, three, or four times a dap. These

were generally at the beginning or end of the sample universe, at
noon, or during the evening commuting and dinner hours.

Of the eight stations broadcasting from New York City, two
had no iprograms except news (see reference above). Two featured
talk shows and information programs.. These were compleMented by
some quiet music programs, semi-classical and instrumental music.
ITwo stations from New York !played only rock and roll music inter-
spersed with five minute news broadcasts every half hour. One

of these also had a news commentator every evening. Of the two
stations featuring information and talk shows, one had one com-
mentator every evening and one had three commentators every even-
ing. One of the New York stations, directed at a better educated
audience, featured classical music and special information programs.
The last New York station features popular music, mostly vocals
by pro#nent night club entertainers. This is interspersed with
five minute news broadcasts every half hour.

Two of the stations are broadcast from Npwark. One of these
is directed at a black audience and its news is odented to the
black community. The music featured on this station is rhythm and
blues. The other plays quiet music, including show albums. Both
these stations have short news broadcasts every hour.

The Paterson station features quiet music, primarily instru-
mental, interspersed with five minute news broadcasts every hour.
The Hackensack station features country and western music with
five minutes of news every half hour. The New Brunswick Station



features a variety of music types 'including :cock and roll, jazz,
and popular music. Their schedule of news broadcasts varies, but
averages five minutes of news every hour and longer news broad
casts in the morning, at noon, during the dinner hour, and in the
late evening. Their news is oriented to the New Brunswick areas
and special information and talk programs are often featured dur-
ing ear ly evening.

A sampling schedule was designed for each radio station so
that one, two, or three broadcasts were sampled on each of three
or four days per week. The two stations which broadcast contin-
uous news were sampled twice a day three days a week forone half
hour at a time, a total of three hours sampled each week. Sched-
ules were drawn so that each week's sample included morning, after-
noon, and evening hour broadcasts. Sampling days were alternated
with Monday, Wednesday, and Friday being sampled one week, and
Tuesday, Thursday, and Saturday being sampled the next. Only the
New Brunswick station was sampled for Sunday broadcasts. The
schedules were made for a six or eight week cycle and rotated dur-
ing the twenty-week univer se.

Columns

Radio "columns" were sampled on the three radio stations
which featured regularly scheduled commentators. All three
stations were broadcasti from New York City. One of these broad-
cast continuous news .each day; the other two featured quiet mug,ic
and several talk and information programs. Five commentators were
sampled, one each day of the week. One was on a news station, and
of the other two stations, one had one commentator and one had the
remaining three. An alternating schedule was designed on a five-
week cycle so that each commentator could be sampled once a week
on a different night each week. The cycle rotated kluring the
twenty-week universe.

A. Television

News

Television news was sampled f o r all seven New Nork.City (VHF)
channels. Three national netrork channels schedule short a ive
minute) morning and afternoon broadcasts and longer (fifteen minute)
early and late evening broadcasts. These channels feature regular
weekly series, movies, sports events, special and documentary pro-
grams, and game shows, Three othier channels feature primarily re-
runs of older television series (formerly on the national networks),
movies, and sports eVents. Two of these have one news broadcast
each day, during the late evening hours, one half hour long. The
third channel has one five-minute early morning broadcast and one
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half-hour broadcast at noon. The last channel is part of a private
educational, television network and features primarily information
programs. It has one hour-long news broadcast daily during the
late evening hours.

A sampling schedule was designed for each channel to accurately
represent the length of time and time Of day of each news broad--
cast on that channel. Two of the netilorks were sampled alternate
days seven days a week. The other was sampled on alternate days
six days a week. Both long and short broadcasts wele sampled
morning, afternoon, early evening, and late evening. The educa-
tional television channel was sampled alternate days Monday through
Friday, as were two of the other three channels. The last channel
was sampled alternate days Monday through Saturday. For these four
channels each daily éample included their total daily news output.
The schedules f Or these channels were drawn on a two-week cycle.
The schedules for the national net/works we're drawn for a 'six-week
cycle. That is, the day and time pattern repeated itself every
two or six weeks..

Feat.ures

Newspaper and TV Gu 'ide listings were checked weekly and daily
and educational television network program bulletin was subscribed
to and read. All specials, documentaries, special news programs,
discussion programs, and educational programs which the listings
suggested were concerned with disseminating information as defined
for this project were included in the universe of television
features. The temporal universe for these special information
programs varied for the different channels according to their out
put and the days and times of their output in the category. The

educational television network. the bulk of whose programs were in
this category, was sampled daily from nonn until 11:U0 PM. One of
the three national networks was sampled from noon until 11:001PM
on Sunday and another was sampled from noon until 11:00 PM on both
Saturday and Sunday. These two channels were sampled on the te-
maining week days 'between 7:30 PM and 11:00 PM. All other channels
were sampled every day between' 7:30 PM and 11:00 PM. The sample
for television features consisted of the entire universe for the
six-month period. All information programs scheduled were listed
for each channel, and the weekly total of minutes devoted to this
segment type was recorded for each channel. Because the. amount

of information output of the educational network did not vary
significantly from week to week, an average total of minutes was
used for that channel based on the total minutes of output for the
first week of each of the six months sampled.
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Sampling - Collecting the Data

Sampling involved the collection of two sets of data for
eachmedia source and for each segment type within the sources.
The first set of data, the sample of information output, is
described above. The collection of this data and its measurement
will be described for each media and segment type below.

The second set of data collected was all poverty information
disseminated by each media type within each information segment.

order to collect this data it was necessary first to develop a
workable conception of poverty and poverty information.- Tit was
decided that information items 'Which were related to poverty in
terms of cause, excent (or example), consequence, or solutions
were to come under the heading of poverty information. It was
also decided that information concerning organizations or agencies
which dealt with problems associated with poverty was also to be
included as poverty information. If later became necessary to
clearly define the limits of "poverty.informatioe. Sampling
proved difficult because "Overty items" overlapped with items
concerning race, specifically discrimination and riots. At that
point a circle diagram proved to be a great help in enabling
researchers to decide which items were poverty related and which
were not. Three logic circles were drawn; one to represent all
items dealing with poverty, one to represent all items dealing with
race, and one to represent all items dealing with discrimination.
Only where the latter two circles interesected with the poverty
item circle was information dealing with race or discrimination
used.

Certain key words were also used to decide whether a particular
item was concerned with poverty or not. The conteXt of these words
always had to be considered, however, and the list of key words
given here is by no means exhaustive. Some of the words synonymous
wifh poverty are: poor, slum, Oisadvantaged,.indigent, low-income,
welfare, destitute, hungry, starving, underprivi1eged, unskilled,
and deprived. Some key phrases used as indicants of poverty infor-
mation are: inner city, core city, dilapidated housing, lower class,
ghetto, disadvantaged students, unbearable living conditions, urban
decay, crumbling cities, and migrant farm workers. These phrases
were also used as indicants.only wben fhe context in which they
appeared suggested one of the four aspects of poverty (cause, extent,
consequence, solution).

1. Newspapers

Research assistants were.instructed to read each edition to be
sampled of each newspaper'source. For weekly newspapers, each item
was placed in one of the five information segment types*(news,
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features, etc.), and all items in each information segment type
were measured. The total of column inches devoted to each infor-
mation segment type was counted. A column inch for a newspaper
is one vertical inch of space one column wide. The column width
used is the width of the typical column for the particular news-
paper. If a column to be measured is narrower or wider than the
typical column, the total of vertical inches is multiplied by
the fraction of column width the column represents of the typical
column (i.e.,\one half as much or twice as much). Differences in
type-face were ignored.

The procedure for obtaining the total column inches devoted
to each type of information segment for each edition of each daily
newspaper was the Same as above except that the actual measurements
were made only for the sampled editions (alternate weekdays and all
Sundays) of one month. An average was made for each type of segment
for each daily edition on:the basis of this month's measurements.
If there was considerable variation in the daily output of one
information segment it was measured on a daily basis and no average
was. used.

When total column inches devoted to each type of information
segment had been determined for each-edition, the'editions were
re-read and all items dealing with poverty were clipped out and
pasted on separate sheets of paper. Each edition to be sampled
was read and its poverty items clipped out in this way. On the
sheet of paper with the poverty item were written the name f the
newspaper, the date.of the edition, whether or not the item was
clipped from the front page (and if so, from the top or the bottom
of Ole front page), dindlthe total column inches of the item. It
was also classified as to information segment type.

2. Magazines

Each issue of each magazine to be sampled was read and the
total column inches devoted to each information segment type was
measured. A column inch for a magazine is one vertical inch of
space one column wide. The column width used is the width of the
typical column for the particular magazine. Column widths varied
considerably from magazine to magazine because the number of
columns to a page and the page width varied from magazine to
magazine. Some large picture magazines had only two columns to a
page while some smaller magazines, such as ,the literary magazine
had so may as four columns to a page. Thus, length in column
inches is not useful in comparing different magazines except in
terms of the proportion of column inches devoted to a particular
information segment type or to poverty information within a
magazine. If a column to be measured was narrower or wider than
the typical column, the total of vertical inches was mmltiplied



by the fraction of column width the column represented of the
typical column (i.e., one half as much or twice as much).

When the measurement of total column inches devoted to each
type of information segment had been made for each issue of each
magazine, the magazines were read carefully and all items dealing
with poverty were marked. As this research was conducted with
bound copies of the magazines in the University library, no items
could be clipped out. Coding was done when the magazines were
sampled. This process will be described in Chapter III.

3. Radio

News

A monitor equipped with a tape recorder was assigned to each
radio station and given a sampling schedule for that station. Mon-
itors were trained to tape each broadcast on their schedule and
transcribe all poverty items verbatim. They were also to list each
item in the broadcast on a separate listing sheet. They were
instructed to time the poverty items in seconds and note this total
length on the transcription sheet. This was attached to the listing
sheet form which also contained the monitor's name, the station,
the date, the time, and total length of the broadcast, and an
asterisk (*) marking any poverty items.

Columns

One monitor was assigned to all commentators and instructed
to tape each broadcast on the schedule. The monitor was.to list
each item in the broadcast on a listing sheet and transcribe items
dealing with poverty. Poverty items were also timed for length in
seconds and this figure was recorded. If a poverty item was
repeated during the day in either news or columns, it was included
aach time it came up in the sample.

.4. television

News

A monitor was assigned to each channel and given a sampling
schedule for that channel. Monitors were instructed to tape each
broadcast, list each item in the broadcast on a listing sheet,
and transcribe and maasure each item dealing with poverty. As
with the radio monitors they were to mark the poverty items on
their listing sheets and record the total seconds of each poverty
item.

- 16 -

11



FT

LT

Features

All information programs which.the television'listings in
newspaperg or'other'sources'indicated.might be COnCerned.with an
aspect of 3ipverty were.taped'by'a research assistant. If a

particular program dealt with poverty and was quite.long, the're-
search assistant was instructed to write an abstract of the program.
This abstract was written after the assistant had carefully con-
sidered the'information code (discussed below) so that all relevant
material from the program was included. If ehe program was short
or or"., part of the program dealt with poverty, a verbatim tran-
scrip.., of the'program was made from the tape recording. The
procedure for repeat poverty items was the same for television as
for radio.
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Chapter III

THE MEDIA AND THEIR CONTENT

The analysis that follows in this report--as it has to do
with the mass media--is based on the 4,853 items pertaining to
poverty that were selected from the four media types: newspapers,
radio, television and magazines. Three-quarters of the items
were taken from newspapers, while the remainder were drawn, about
evenly, from fhe three other sourcee.

In Table III:I are shown the distribution of poverty items by
month of the year, day of the week, and information segment. It

is fairly evident (even allowing for the lack of coverage in De-
cember) that all media.show somewhat more items in the later three
months. If one recalls that this was the period of the development
of the Poor Peoplee' March and the assassination of Rev. Martin
Luher King, such an increase appears plausible.

There is a sharp difference between newspapers and television
in fhe proportion of poverty items found on certain days of the
week. (Since only one radio'station was sampled on Sunday, radio
is excluded from this analysis.) More than a quarter of newspaper
poverty items occur on Sunday; better than two-fifths are found on
the week-end. By contrast, less than one-tenth of the television
poverty items are broadcast on each of Saturday and Sunday.

Finally, Table III:1 also provides a rough description of the
distribution of poverty items among information segments. Some'of
the problems in creating categories that could'be used across all
media types are revealed here. For example, there is nothing
equivalent to "letters to the editor" for radio or television.
There are occasional editorials in both these media types, but of
the few that fell into the sample time periods, none referred to
poverty. Perhaps the one observation that should be made is that
poverty items were more broadly distributed through the various
enments in magazines than in newspapers.

How Much PoVerty Material Was There?

Obviously, the number of items dealing with poverty in the
media types tells us little about the overall proportion of space
or time devotedtO 'such material. Therefore a "percentage of pov-
erty material" measure was obtained (Table III:2). For newspapers,
fhe total column inches for each edition was used as the percentage
base. An average base was assigned each newspaper for each segment
type when the output of a particular segment vemied little from
day to day. The total column inches devoted to poverty-related .
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items was also collected for.each segment of each edition. Using
this figure and the base, each edition sampled was assigned a
11percentage poverty" for each segment type. The procedure wes
different for the Wall Street Journal, which was measured and per-
centaged separately on a comparatively smaller sample basis and
is not included in the table.

The procedure was essentially the same for magazines. The
total segment output was measured for each edition, as was the
total inches with poverty material for each segment type. Each
edition was assigned a "percentage poverty" for each segment type
it contained. That is, there were differences among the magazines
as to the segments they normally carrie6. While all carried
features, only four had news sections, eleven contained columns,
and so on.

The percentage of poverty material for radio news and columns
(commentators) and television news was determined by measuring the
amount of time devoted to poverty items per edition and finding
the percentage of time this represented of the total broadcast.
The'number of broadcasts sampled is the base for the percentages
shown in the table.

Television features devoted to poverty were taped and timed.
Program listings were checked, and all information features and
their length in time were listed for'each channel for each edition
--one week's features. The percentage of poverty material for
each edition was derived by dividing the total time of poverty
information features per week by the total time given to all
information features in that week.

The frequencies of the percentages of poverty in editions
were arranged in a continuum that was trichotamized for presenta-
tion in Table 111:2. As exp]ained above, the base for each seg-
ment is all editions containing that particular segment. Thus,
if a particular edition (of a newspaper, for example) did not have
any output in a given segment (columns, for instance) it was not
included in the base for that subpopulation. The figure below
the base in the table is the number of agents represented in the

base. This figure is fewer than the total number of media agents
sampled and varies within the body of Table 111:2 because there
were variations in the number of magazines and radio stations
that carried particular segments.

The percentage of poverty material for each of the media
types and information segments is shown in Table 111:2. For
items classified as news, just over half of all editions (issues
of newspapers and magazines, programs on radio or television)
contained no poverty material at ail. Just 13 percent of the
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newspaper editions sampled lacked poverty material, while 19
percent of the news segments in newspapers devoted 11 percent or
more of its items to poverty. Only magazines came near to having
as high a proportion of poverty news material, with 14 percent
of editions containing items that contributed 11 percent or more
of the space devoted to news.

Newspapers and magazines were found to have the same propor-
tion of editions without poverty material in features, while
television had a higher proportion than both without any poverty
material. All three media types had similar proportions of ed-
itions with 11 percent or more of feature space containing poverty
material. With regard to columns, about three-quarters of the
editions of newspapers and magazines were without poverty items,
with the proportion for radio being somewhat higher.

The percentage of poverty material in editorials and letters-
to-the-editor is presented only for newspapers and magazines.
Magazines had a higher proportion of editions in which editorials
did not deal with poverty and a smaller proportion in which 11 per-
cent or more of the editorial space dealt with poverty. A similar
pattern is found for letters-to-the-editor.

On an overall basis, therefore, it seems hat newspapers
generally contained more items abdut poverty than the other media.
This says nothing, of course about the nature or the relative
impact of the material contained.in each of the media. types.'

A Look at the 'poverty Material

The poverty items themselves were categori4d first .in terms
of what was judged to be the major emphasis of the particular.item,
on the basis of the headltne or the lead paragraphs. The'tajor.

catagorization defined four "aspects"..of.poverty that could be

dealt with--causes, extent, solutions, and consequences. A fifth

category was later added--"Poverty Organization Personnel"--to

collier articles-which dealt with such organizations and individuals,

rather than with poverty directly. The resUlts are shown in

Table 111:3. Two-thirds of the items, in all media types, were

found to emphasize'solutions to poverty. Second in number, but

clearly of much less importance, were items dealing with admin-

istrative and-personnel issues in poverty agencies. Third in

frequency were items about the extent (description) of poverty, in

either geographic or numberical terMs. Magazines contained about:

half as many items dealing with poverty organizations as the other

media types,..and about twice as many items describing conditions.

of poverty.
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We will take a closer look at Ywo of the above categories,
causes of and solutions to poverty. Both were divided into
major subcategories: . internal and external. Internal causes or

1 solutions are those that may be said to inhere in the individual,
to be the property of poor people, over which they may be
thought to have some control or responsibility. External causes
or solutions are those that may be thought of as being part of the
social structure--factors over which tha person has relatively
little control.

For all media types, 18.4 percent of references to causes of
poverty(an item may have mere than one reference to either causes
or solutions or other aspects of povert0 were categorized as
being internal causes (796/4527 in Table 111:4). The proportion
for each of the media types was aboUt the same except for magazines,
where it rose to 26 percent. As for solutions, the emphasis is
even less on refererences to internal solutions--12.2 percent in
fhat category (984/8077. in Table 111:5): The proportion was
similar for all media types except television, where it rose to
22 percent. Thus, for 'uoth causes and solutions, there was a
strong emphasis on what have been classified as external factors.

Poverty references relating to internal causes were divided
into four subcategories as shown in Table 111:4. Just aver one-
third of all such reference's had to do with the lack of skills,
ambition, ability, or education, and another one-quarter with
probleus arising from emotional'or 'physical ill-health. In all
media types, the same category of references rankeCfirst in fre-
quency. The sharpest difference in ranking occurs among magazines,
where references to family size or composition are ranked second
in frequency, whereas they are.ranked .4th by all other media types.
Otherwise differences in rank order are minimal. An inspection of
the actual percentages likewise shows little difference between
the media types with one exception. .Raclio had a considerably
higher proportion of references in the first ranking categOry than
the other media types.

External 'causes of poverty Were divided into nine subcategories,
making the overall picture a.little more difficult to grasp. There
is almost complete agreement on the ranking of the three most fre-
quent types of references, which constitute 59 percent of all ref-
erences to solutions of all media.types. "Lack of public concern"
is ranked considerably lower than average by radio, in which "inade,
quate health services" is ranked somewhat above average. Otherwise
the differences in ranking between the media types appear to be
minor.
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We turn now to references to solutions for poverty. As shown
in Table 111:5, among the subcategories, almost one-half the
references are to demonstrations, boycotts and similar activities
(non-violent extralegal acts) organized by the poor themselves.
The rank order of the categories is identical for newspapers and
television, while there is some variation in the ordering for
radio and magazines. Both radio and television have sharply
higher proportions of their refereneces in the highest ranking
category than do newspapers and magazines. The references in
magazines are-more dispersed among the various alternatives.

The pattern is a little different again when we look at
references to external solutions. For all media types combined,
there is a sharp break between the.first ranking subcategory

(provision of goods and services) and the next four, all of which
have about the same proporticn of references. The.pattern holds
for each of the media.types, with essential agreement'on the first
rank, on ranks two through five, and then on the sixth and seventh
rank.

In addition to the categories referred to earlier (Table 111:3),
poverty items were analyzed in terms of the content of their refer-
ences to descriptions of poverty and of the poor. The content cate-
gories and the distribution of references are shown in Table III:6a.
About one-third of all references placed poverty in an urban setting,
another two-fifths touched on such characteristics as the importance
or magnitude of the problem, or its negative connotations. The .

rank order of the distribution is similar for each of the media.
types, with some variation by magazines.

11

Table III:6b provides us with a picture of some of the attri-
butes of the poor found in the poverty material. Almost three-
quarters of the references from all the media types described the
poor as black. The proportion was a little higher on radio, a

1 little lower on television. Just over half the references concerning
age referred to the poor as young. The proportion is higher for
radio, but lower for television and magazines. Finally, almost

1
three quarters of.all references with sex designations referred to
the poor as male, with the proportion dropping slightly for news-
papers and rtsing on radio. Summing up, the references in fhe four
media types appear to characterize the poor quite generally as
black, young, and male.

Media Agents and Their Poverty Material

We have now examined the poverty material for the total sample
of newspapers, radio, television, and magazines. In a general way,
the differences among the media types were not great. Such an
approach, however, can obscure sharper differences among individual
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neuspapers or radio stations, units that have been labelled media
agents. Therefore, we will examine each of.the media agents with-
in a media type to explore sImilarities and differences with
respect to selected features of the poverty material.

1. Newspapers

Table 111:7 shows the relative emphasis in the poverty
material from newspapers among the four categories of causes of
and solutions to poverty. As noted earlier, the largest proportion
of references was to external solutions. This was true for all
neuspapers, with the proportion being somewhat above avetage for the
local weeklies and the Wall Street Journal and somewhat lower for
the New York Post. The second most frequent type of references,
with just over one-quarter of the total, Was to external causes.
The New York Post has a higher proportion of references than the
average to external.causes which just balancei the percentage
Points it was below the average for external solutions. The local.
weeklies and the Wall Street Journal, which had an above-average
proportion of references to external solutions turn out to have
a below-average proportion of referencesto external causes. The
local weekliea contained a below-average proportion of references
to internal solutions, while the Wall Street Journal was below
average on references to internal causes, the category with the
fewest references..

Two rankings of the newspapers are preaented in Table 111:8.
The first system of ranking is based on references to causes and
solutions. The relative ranking of the agents.is derived from the
percentages thaf references to each of the categories.constitute
of the number of poverty items for that agent. Thus, in the Afro-
American, the references to internal causes were seven percent of
the poverty items, giving it a rank of 8, as compared to the Newark
News which ranked ifirst with its references to internal causes
constituting 17 percent of its poverty items.

If we establish "high" and "low" categories for each ranking,
. .

calling ranks one through five high, and compare rankihgs on the
four main subcategories, the following pattern develops:

1. High on all four rankings
- Newark News; New York Times.

2. High on three rankings
- New York Post - internal and external causes; internal

solutions.
- Nemark Star-Ledger - internal and external causes;
external solutions.
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3. High on two rankings
- Afro-American - external causes; internal solutions.
- Local weeklies - internal causes; external solutions.
- New York Daily News - internal causes; internal solutions.

4. High on one ranking
- New Brunswick Home News - external solutions.

5. High on none of the rankings
- Wall Street Journal.

This patterning suggests that individuals who read partidular
newspapers, or combinations of newspapers may be expected to be
exposed to different relative emphases with regard to these four
categories of causes and solutions. One of the questions to be
pursued later, of course, IS whether there is any relationship be-
tween this exposure and individual attitudes.

The second system of ranking, multiplicity of reflprences, is
based on the fact, noted earlier, that a given poverty item may
have several poverty references. That is, within the item, there
may be references .to more than one of the major content categories
which are being used for analysis. Using references only to
solutions for poverty (the category with most references), a mean
was obtained conbisting of the number of references per poverty
item. The mean and the rank based on that mean are shown for each
newspaper in Table 111:8. The Newark News ranked first in multi-
plicity of such references, what might be called the "richness"
of the material, whereas the local weeklies ranked ninth. This
suggests that readers of the former paper are likely to be exposed
to more alternative solutions for poverty within each item than
are readers of the latter.

2. Radio

The relative frequency of poverty references to causes of and
solutions to poverty found in the sampling of radio output is shown
in Table 111:9. Just under two-thirds of all references were to
external solutions. The proportion rose as high as 86 percent for
WMCA and 78 percent for WINS, but this deviation from the average
is of minor significance since both stations had few references in
the relevant categories. Both WVNJ and WABC had the lowest propor-
tion of external solution references, 50 percent, but this figure
is meaningful only for WABC, since WVNJ had only four poverty items
in the sample. As was true for newspapers, the second largest cate-
gory is external cause references, with less than one-fifth of the
total. WPAT came 10 percentage points below the average, while
WJRZ was 10 percentage points above it. Three radio stations, WNEW,
WPAT and WVNJ were 10 percentage points or more above the average
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for internal solutions, but again, the WVNJ figure is not reliable .

because of the small number of items represented. The pattern
that emerges is that of a relatively small number of poverty
references for radio as a whole, distributed among a relatively
large number of stations, so that large percentage differences,
where they occur, may not be too meaningful because of the Small
numbers involved.

The rankings of the thirteen radio stations on references to
internal and external causes and solutions as a proportion.of total
poverty items are shown in Table III:10. Taking ranks one through
seven as high, and comparing the four rankings as was done for
newspapers, the following patterns emerge:

1. High on all four rankings
- WNJR.

2. High on three rankings
- WCBS, WNBC - internal causes; internal and external

solutions.

WCTC - internal and external causes; external solutions.

3. High on two rankings
- WABC, WPAT - internal causes; internal solutions.

WJRZ - internal and external causes.
WOR, WQXR - external causes; external solutions.
WVNJ 7 external causes; internal solutions.

4. High on one ranking
- WINS - external solutions.

WNEW - internal solutions.
.

5. High on none of the rankings
WMCA.

Several comments appear appropriate. The one station that has
a high proportion of references per poverty item in all categories
in WNJR, which is oriented to the black audience in that area'.
Given the overall emphasis in radio, three of the stations may be
seen as deviating in interesting ways. Thus WAEC and WPAT score
high on internal causes and internal solutions, the categories with
the fewest references among causes and solutions. WJRZ, on the
other hand, scores high on internal and external causes, with 34
percent of its references in these categories as compared with 23
percent for all of radio. Thus, once again, as with newspapers,
it can be seen that audiences for different stations or combinations
of stations may be exposed to quite different emphases.
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Turning to the second set of rankings in Table III:10, multi-
plicity of references, we find that WVNJ, a station with only
four poverty items in all the time sampled, has the highest mean
for multiplicity, while WINS with only ten icems has the lowest.
Because of the relatively few items for three of the stations,
WINS, WMCA and WVNJ, their ranking might ibest be ignored when
stations are being compared for poverty content.

3. Television

As can be seen from Table. Mal, the pattern of references
to causes of and solutions to poverty for television as a whole
is similar to that for the other media types, except that the
proportion of external solution references, 45 percent, is not
as high as in the other cases. There are, instead, more references
in the two categories external causes and internal solutions.
Channel 9 shows the greatest variation above .the average, while
also showing the greatest variation below the average in the
category of external causes. Channel 13 shows the lowest pro-
portion in the major category, making up for it in the category of
internal causes.

In Table III:12 we have the.two sets of rankings already dis-
cussed for .the other media agents. Dichotomizing the rankings
(ranks one through fo'ur being considered "high") and combining
we get the pattern described below:

1. High on all four rankings
- Channel 13.

2. High on three rankings
- Channel 2 - internal causes; external causes; external

solutions.

3. High on two rankings
- Channel 4 - internal causes;
- Channel 5, - external causes;
- Channel 7 - external causes;
- Channel 9 - internal causes;

internal solutions.
internal solutions. .

(external solutions.
external solutions.

4. High on one ranking
- Channel 11 - internal solutions.

In this instance, there are no channels that are low on all four
rankings. \It may be recalled that Channel 13, which is high on all
rankings, is an educational channel. Among the four channels that
are high on two rankings, we find four different patterns emerging,
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while Channel 11 is high on internal solutions, the category with
the least frequent total references.

Looking again at Table 111:12, we note that Channel 13 also
ranks 1st in multiplicity of references to solutions per poverty
item, with a mean almost twice that of the second ranking channel.
In general, television tends to show relatively higher means
representing multiplicity of content than newspapers or radio,
indicating perhaps that this media type has a higher potential
for influence for a given item.

4. Magazines

Just under one-half the references to causes and solutions
in magazines (Table III:13) are found.in the category with most
references, external solutions. Two magazines, U.S. News & World
Report., with 73 percent, and Newsweek, with 69 percent, have
proportions substantially above the average. By contrast, Look
and the Saturday Review of Literature have just one-quarter of
their references in this category. Just over one-quarter of all
references are in the category with the second largest frequency,
external causes. Here, Look, with 48 percent and the. Saturday
Review, with 40 percent show the largest proportions above the
average for this category.

Internal causes, which in the other media types was the smal-
lest category, ranks third among magazines, though by a minimal
amount. The Saturday Review, with 30 percent and Good Housekeep-
Ina, with 26 percent of their references here show the major
deviations from the average pattern.

Table 111:14 gives us again the two patterns of rankings,
this time for magazines. Using ranks one through seven to
represent a high proportion of references to causes of and solutions
to poverty among poverty items, and combining the rankings, we find
the f ollowing:

1. High on all four rankings
- Ebony, Ladies' Home Journal, Life.

2. High on three rankings
- McCall's - external causes; internal solutions; external

solutions.

3. High on two rankings
- 'Business Week; Time - internal solutions; external solu-

tions.
Look, Saturday.Evening Post, Saturday Review - internal

Icauses.;external causes.
1

- 28 -

ii

I 1

k.



1-.

fT

4. High on one ranking
- Good HouSekeeping internal causes.
- Newsweek exiernal solutions.
- Reader's Digest - !internal solutions.

5. High on none of the rankings
- U.S. News & World Report.

It may not be surprising to find Ebonv_ranking high on all four
ratings since it is aimed at a black audience and hence might be
expected to contain larger numbers of references to causes and
solutions of poverty. But it does seem to be in strange, company
with Ladies' Home Journal. On the other hand, the latter magazine
had a total of four poverty items, so percentages in this case are
relatively meaningless. News & WorldReport with by far the
most references ranked high on none of the rankings.

It might be relevant to compare the results for various types
of magazines. .Life and Look are quite similar in format and
appeal yet Life ranked high in all four categoriea, whereas Look
ranked high only with regard to internal and external solutions.
Business Week, Time and U.S. News &.World Report are all weekly
news magazines, though aimed at different audiences. Time and
Business Week are high in the same two categories '(internal and
external solutions), and U.S. News & World R9or t , as indicated
earlier, is low on all four rankings. Of the four ladies or
family magazines, the Ladies' Home Journal is high on all four,
McCall's is high on three, Saturday Evening Post is high on two,
and Good Housekeeping is high on one of the rankings. Thus, put-
ting the magazines into these functional categories demonstrates
that , for the most part, there are interesting differences among
them.

We can approach.the issue Of multiplicity of references in the
same way, that is, using categories into which most of the magazines
fit, to see how this might relate to the ranking. The results are
indicated below:

Picture magazines: Life 1; !boy 2; Look 6.

News magazines: Business Week 4; Time 8; U.S. News '45g World

Report 12; Newsweek 13.

Ladies' magazines: McCall's 3; Good Housekeeping 7; Ladies'

Home Journal 9; Saturday Evening Post 11.

Other: Saturday Review 5; Reader's Digest 10.
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One might conclude that picture magazines tendS to be high on our
measure of "richness," while news and women's magazines range
considerably in ranking, with women's magazines perhaps having a
slight edge.

A Comparison of Linked Media Agents

Though this was not intended when the sample was drawn, it
is possible to cmmpare the results for agents of different media
types that are owned in cmmnon. Using the collapsed dichotomous
rankings discussed earlier, the results are shown in Table 111:15
for relevant newspapers, radio stations, and television channels.
Two groupings, WNBC-Channel 4 and the New York Daily News-Channel 11,
each show the closest fit,.with just one discrepancy. WCBS-Channel 2
shows two discrepancies, while the New York Times-WQXR shows three.
WABC-Channel 7 shows disparate ratings in all areas except multi-
plicity, where they.both scored,low as campared to the other rele-
vant media agents and WOR and Channel 9 were similar only in their
content about external solutions for poverty.
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Table III-1

Percent Distribution of Poverty Items in the Media

By Month

by Month, by Day of the Week,2 and by Segment

Total
Media Type

Newspapers Radio Television Magazines

(4853)

10

13

14

19
21

23

(3610)

12

14

13

19

20

22

(449)

--

15
14
12

21
38

(373)

1

6

17

21
26
29

(421)

15

16

16

18

16

19

(Bases)

December
January
February
March
April
May

100 100 100 100 100

BY Day
(4423) (3610) (440) (373)(Bases)

Sunday. 24 28 -- 7

Monday 10 9 16 20

Tuesday 13 12 18 17

Wednesday 13 11 17 19

Thursday 13 12 20 17

Friday 14 14 15 13

Saturday 13 14 14 7

100 100 100 100

By Segment
(4853) (3605) (449) (373) (421)(Bases)

News 71 72 96 87 2S

Features 12 10 * 13 41

Editorials 5 6 -- -- 7

Columns 7 7 4 -- 15

Letters 5 5 -- 11

100 100 100 100 100

1 In December, radio was not covered at all, and television was not
sampled for news.

2 Only the local radio station was sampled on Sunday; magazines were
not coded for a specific day of the week.

Less than .5%.
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Table III-2

Media Types and Information Segments by Percent of
Editions]. and Percent Space or Time with Poverty Material

Media Type
Segments:

Total Newspapers Radio2 Television3 Magazines
News

(2752) (670) (1419) (558) (105)(Bases)
(33 agents)4 (9 agents) (13 agents) (7 agents) (4 agents)

None 55 13 72 62 38
1 to 10% 35 68 22 29 48
11% or more 10 19 6 9 14

100 . 100 100 100 100

Features
(Bases) (885) (552)

(29 agents) (9 agents)
None 63 60
1 to 10% 11 12
11% or more 26 28

Columns
(Bases)

100 100

(894) (659) (60)
(23 agents) (9 agents) (3 agents)

(122) (211)
(7 agents) (3.3 agents)

76 62
2 14

22 24
100 100

(175)
(11 agents)

None 75 ,- 74 83 77
1 to 10% 10 11 5 7
11% or more 15 15 12 16

100 100 100 100

Editorials
(796)

(17 agents)
(645)

(9 agents)
(151)

(8 agents)
(Bases)

None 72 70 81
1 to 10% 1 1 OM OM

11% or more 27 29 19
100 100 100

Letters
(713) (540) (173)(Bases)

(19 agents) (9 agents) (10 agents)
None 76 73 85
1 to 10% 6 5 9

11% or more 18 22 6
100 100 100

1 By "edition" is meant an issue of a newspaper or magazine or a program
on radio or television.

2 Only one feature was sampled on radio; no editorials contained poverty
material; there were no letters to the editor.

3 There were no editorials or letters to the editor.
4 This is the munber of media agents, e.g. newspapers, radio stations,

that contributed to the figures for any particular category.
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Table 111-3

Percent Distribution of Poverty Items in the Media,
by Primary Reference

Prirnary

Reference: Total

Media Type

Newspapers Radio Television Magazines

(Bases) (4853) (3610) (449) (373) (421)

Causes 3 4 * 3 5

Solutions 66 66 66 64 66

Extent 8 8 6 7 13

Consequences 5 5 3 4 6

Poverty organization
personnel 12 12 15 13 6

Miscellaneous 6 5 10 9 4

100 100 100 100 100

Less than .5%.
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Table 111-4

Rank Order and Percent Distribution of Poverty References
in the Media to Internal and External Causes of Poverty

pauses:
Internal

Rank

Total

Media Type

Newspapers Radio Television Magazines
(Bases)

Lack of skills/

(796) (567)

Rank

(33)

Rank
(66)

Rank
(130)

Rank

lability/

education
1 37 1 35 1 55 1 39 1 42

Emotional/phy-
sical health

2 25 2 28 2.5 18 3 21 . 3 19

Lack of motiva-
tion/ambition

3 21 3 21 2.5 18 2 26 4 18

Structure/size 4 17 4 16 4 9 4 14 2 21
of family 100 100 100 100 100

External
(2653)

Rank

(142)

Rank
(374)

Rank
(362)

Rank
(Bases) (3531)

Rank
Lack of govern- 1

ment concern
25 1 25 1 30 1 31 3 15

Prejudice/dis- 2

crimination
19 2 20 3 15 2 16 1 21

Industry doesn't 3
provide jobs

15 3 11 2 17 3 11 2 17

Lack of public 4

concern
10 4 10 8.5 3 5 9 4 12

Educational sys-
tem doesn't 5.5
provide good
education

8 5.5 9 5.5 8 7 8 5.5 9

Good housing . 5.5
not'available

8 5.5 9 4 11 5 9 8 5

Other issues 7

have priority
7 7 7 8.5 3 5 9 5.5 9

Welfare system
weakens family/8
perpetuates
poverty

5 8 6 7 6 8 4 7 a

Inadequate 9 4 9 3 5.5 8 9 3 9 4

health services 100 100 100 100 100
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Table 111-5

Rank Order and Percent Distribution of Poverty References
in the Media to External and Internal Solutions to Povert

Solutions:
Media Type

Newspapers

Rank

Radio Television MagazinesInternal Total
(Bases) (984)

Rank

(645)

Rank
(83) (159)

Rank
(97)

Rank

Self-drganiza-
tion for non- 1

violent extra-
48 1 45 1 74 1 62 . 2 26

legal acts
Self-organiza-
tion for goods 2
and services

23 2 25 2 16 2 15 1 31

Organization to
use existing 3

power structure
13 3 14 5 1 3 13 4 12

Self-iriitiated

educational 4

programs
11 4 11 3 7 4 7 3 21

Organization
for violence 5 5 5 5 4 2 5 3 5 10

100 100 100 100 100

External
(53 52)

Rank
(526)

Rank
(565)

Rank
(650)

Rank
(Bases) (7093)

Rank

Provide goods 1

or services
40 1 40 1 37 1 36 1 39

Spend more 2

money
14 3 13 2 28 2 23 5 8

Teach the poor 3

to conform
13 3 13 4 9 5 10 2 19

Provide money 4

directly
13 5 12 3 14 3 .5 12 3 17

Reduce discrirn- 5

inat ion

12 3 13 5 8 3 .5 12 4 13

Give political 6

power to poor
5 6 5 6 . 5 1 6 4 6 4

Control/suppress 7 2 7 2 6.5 1 7 3 7 1

the poor 100 100 100 100 100
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Table III-6a

Rank Order and Percent Distribution of References
to Descriptions of Poverty in the Media

Descriptions
of Poverty: Total

Media Type

Newspapers Radio Television Magazines
(Bases) (1471)

Rank
(975)

Rank
(103)

Rank
(153)

Rank
(226)

Rank
Urban/ghetto/ 1

slum problem
32 1 27 1 4.9 1 54 1 36

Important/major 2

problem
21 3 23 2 18 2 15 2.5 18

Bad/inhuman 3 20 2 24 4 11 3 12 4 10
Extensive/ 4

widespread
11 4 13 3 13 4.5 6 5 7

Rural or both 5
urban and rural

7 5 5 6 3 4.5 6 2.5 18

Can be elimi- 6
nated

5 6 4 5 5 6 4 6 6

Complex 7 4 7 4 7 1 7 3 7 5
100 100 100 100 100

Table III-6b

Percent Distribution of References to Descriptions
of the Poor in the Media

1.

Descriptions
of the Pcor:

Total

Media Type

Newspapers Radio Te3evis ion MagazinesEthnicity
(Bases) (1568) (1198) (86) (113) (171)

Black 73 72 81 68 79
Mixed 27 28 19 32 21

100 100 100 100 100
Age

(1027) (831)': (58) (51) (87)(Bases)
Young 52 52 62 45 43
Adult 19 19 16 24 18
Other 29 29 22 31 39

100 100 100 100 100 P!

Sex
(145) (96) (22) (11) (16)(Bases)

Male 72 69 87 73 75
Female 28 31 13 27 25

100 100 100 100 100
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Table 111-8

Rank Order and Distribution of Causes of and Solutions to
Poverty by Percentage of References for Total Items;

Rank Order and Mean of Multiplicity
of References to Solutions by Newspapers

Newspapers:

Causes Solutions
Multiplicity

of
ReferencesInternal External Internal Ext ernal

Rank % Rank % Rank % Rank % Rank Mean

Afro-American 8 7 2 48 3 17 7 77 5 1.95
(Base=254)

Local Weeklies 4.5 10 8.5 22 9 4 1 96 9 1.54
(Base=51)

New Brunswick
Home News 7 8 7 27 7 8 5 84 6 1.87
(Base=482)

Newark News 3. 17 4.5 3 9 4 17 2 90 2.47
(Base=761)

Newark Star
Ledger 4 .5 10 4.5 39 6 13 3 BB 3 2.23
(Base=473)

New York
Daily News 4 .5 10 32 5 15 8 75 -7 1.76

(Base=371)

New York Post 4.5 10 1 63 1 20 6 78 4 2.18
(Base=329)

New York Times 2 12 3 45 2 19 4 85 2 2.25
(Bae=770)

Wall Street
Journal 9 4 8.5 18 8 7 68 8 1.65
(Base=119)
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Table III-10

Rank Order and Distribution of Causes of and Solutions to
Poverty by Percentage of References for Total Items:

Rank Order and Mean of Multiplicity
of References to Solutions by Radio Stations

Causes Solutions
Multiplicity

of
Radio Internal External Internal External References
Stations: Rank % Rank % Rank % Rank % Rank Mean

WABC 1 19 10 16 5 24 11 59 11. 1.39
(Base=37)

WCBS 2 10 7.5 21 7 20 75 5 2.00
(Base=61)

WCTC 3 7 5 24 11'. 9 1 86 6 1.95
(Base=70)

WJRZ 4.5 6 1 31 8.5 13 8 . 5 63 4 2.08
(Base=16)

WNBC 4.5 6 7.5 22 6 24 3 78 3 2.11
(Base=51)

WPAT 6 .5 13 7 1.5 29 12 54 8.5 1.63
(Base=41)

WNJR 7 3 6 23 3 26 76 7 1.93
1Base=34)

WQXR 8 2 3 25 8.5 12 81 8.5 1.63
(Base=48)

WVNJ 11 0 3 25 4 25 13 50 1 2.67
(Base=4)

WINS 11 0 9 20 12.5 0 7 70 13 1.14
(Base=10)

WNEW 11 0 11 13 1.5 29. 8.5 62 10 1.45
(Base=24)

WMCA 11 0 12 10 12.5 0 10 60 12 1.33
(Base=10)

WPAT 6 5 13 7 1.5 29 12 54 8.5 1.63
(Base=41)
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Table 111-12

Rank Order arid Distribution of Causes of and Solutions to
Poverty by Percentage of References for Total Items;

Rank Order and Mean of Multiplicity
of References to Solutions by Television Charmers

Television
Channels:

Causes Solutions
Multiplicity

of
ReferencesInternal External Internal External

Rank % Rank % Rank % Rank % Rank Mean

Mannel 13/NET 1 38 1 79 1 62 94 1 4.32
(Base=76)

Mannel 4/NBC 2 23 5 46 3 38 6.5 69 4 2.13
(Base=26)

Channel 2/CBS 3 12 3.5 49 6 26 3 82 2 2.39
(Base=76) .

Channel 9/WOR 4 6 7 21 5 33 4 75 6 1.88
(Base=55)

Channel 7/ABC 5 5 2 59 7 25 2 84 5 2.05
(Base=63)

Mannel 11/WPIX 6 3 6 33 4 32 5 73 7 1.83
(Base=30)

Channel 5/WNEW 7 0 3.5 49 2 39 6.5 70 . 3 2.29
(Base=76)
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Table 111-13

Magazines by Percent Distribution of References
to Causes of and Solutions to Poverty

Total Ebony,

Good Ladies U.S. News
House- Home & World
keeping Journal McCall's Report Newsweek

(Bases) (1662) (89) (23) (13) (33) (114) (36)

Causes

Internal 13 11 26 23 9 10 3

External 27 34 13 31 30 15 22

Solutions
Internal 11 22 9 15 12 3 6

External 49 33 52 31 49 72 69

100 100 100 100 100 100 100

(Table 111-13, cont.)

ci

Life Time Look

Saturday
Reader's Evening Business

Digest Post Week

Satur-
day

Review
(Bases) (48) (61) (19) (23) (11) (159) (33)

Causes

Internal 17 13 21 13 19 9 30

External 33 23 48 31 36 29 40

Solutions
Internal 17 16 5 13 9 9 6

External 33 48 26 43 36 53 24

100 100 100 100 100 100 100
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Table 111-14

.Rank Order and Distribution of Causes of and Solutions to
: Poverty by Percentage of References for Total Items;

Rank Order and Mean of Multiplicity
of References to Solutions by Magazines

Magazines:

Causes Solutions
Multiplicity

of

ReferencesInternal External Internal External
Rank % Rank % Rank % Rank % Rank Mean

Ladies'Home
Journal 1 75 1 100 2 50 1 100 9 2.00

(Base=4)

Saturday Review 2 56 5 72 9 11 13 44 5 2.44,

(Base=18)

Life 3 44 2 89 3 44 4 89 1 3.65

(Base=18)

Look
(lase=11)

4 36 3 82 11 9 12 45 6 2.40

Saturday
Evening Rost 5 33 6 67 8 17 9.5 67 11 1.80

(Base=6)

Good Housekeeping 6 32 12 16 10 11 11 63 7 2.17

(Base=19)

Ebony 7 26 4 79 1 53 6.5 76 2 3.44

(Base=38)

Time
(lase=38)

8 21 10 37 4 26 6.5 76 8 2.06

Reader's Digest 9 20 9 47 6 20 9.5 67 10 1.92

(Base=15)

McCall's
(lase=17)

10 18 7 59 5 24 2.5 94 3 3.18

Business Week 11 17 8 52 7 17 2.5 94 4 3.04

(Base=88)

U.S. News and
World Report 12 9 13 15 13 3 8 71 12 1.75

(Base=117)

Newsweek 13 3 11 25 12 6 5 78 13 1.54

(Base=32)
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Table 111-15

1.

A Comparison of Rankings on Causes, Solutions
and Multiplicity of References for Selected Media Agents

I.

iT

Causes SOlutions
Multiplicity

of

Media Agents: Internal External Internal External References

WCBS radio Hi Lo Hi Hi Hi
Channel 2/CBS Hi Hi Lo Hi Hi

WNBC radio Hi Lo Hi Hi Hi
Channel 4/NBC Hi Lo Hi Lo Hi

WABC radio Hi Lo Hi Lo Lo

Channel 7/ABC Lo Hi Lo Hi Lo

WOR radio Lo Hi Lo Hi Hi
Channel 9/WOR Hi Lo Lo Hi Lo

New York Times Hi Hi Hi Hi Hi
WQXR radio Lo Hi Lo Hi Lo

New York Daily News Hi Lo Hi Lo Lo
Channel 11/WPIX Lo Lo Hi Lo Lo
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Chapter IV

THE ORGANIZATION SAMPLE: METHODOLOGY

The original design of the research called for a special
sample to be drawn, using lists of special interest clubs',
business firms, and major community organizaions concerned with
issues of race and poverty. This was done, though the procedure
for obtaining the sample was slightly different from that origi-
nally envisioned.

All private and public organizations located within the 'city.
of New Brunswick and the three contiguous political jurisdictions
(Highland Park, Franklin Township and North Brunswick) were taken
as the universe. The New Brunswick City Directory. contains a
Classified Business Directory.that'Aists all retail stores, manu-
facturing concerns, services, public agencies, clubs and associa-
tions, churches and other organizations with a definable member-
ship and listed address. This list was taken as the universe,
with some exceptions.1 ;Eighteen categories were excluded:

apartment houses; office and public buildings; bus stations;
cemeteries; clergymen; convents; dentists; chiropractors;
fraternity and sorority hoases; insurance agents; lawyers;

nurses; optometrists; physicians and surgeons; podiatrists;
psychologists; railroad passenger stations; veterinarians.

Apartment houses, office and public buildings; bus and rail-
road passenger stations, and cemeteries were left out because they
connote structures rather than on-going operations. For example,
the category "bus stations" indicates a location. The operating
element that is located at the bus station is a particular bus
company, which is eligible for inclusion under another category.

Professional persons were excluded from the Universe of organi-
zations because they are occupational groups and not organizations
in the sense inteaded for this study. Lawyers, dentists, clergymen,
etc. were eligible for selection in the household sample if they
resided in New Brunswick proper. (The geographic limits of the
organization sample were set broader than those for the household
sample because there are a variety of services located outside of
the city limits available to residents of the city.)

Fraternity and sorority houses were eliminated because, as
residential dwelling units, they were included under one of the
supplementary categories of the household survey.
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Finally, in describing the universe, it thould be noted that
the basic sample was supplemented with a selected group of organi-
zations whose size suggested their possfble relevance to the flow
of information, or mhose functions would seem to involve them
mith poverty and related matters.

Drawing the Basic Sample

The basic sample was created by systematic selection from the
universe of organizations listed in the Directory. A systematic
or proportional sample involves 1) estimating or counting the
number of units in the universe; 2) determining the size of the
sample desired; 3) dividing the total number of units in the
universe by the desired sample size to ascertain a "sampling
interval"--that is, one unit for every X number listed; and 4)
selecting every nth unit after a random starting point is establish-
ed. The sampling interval used in this case was 14, so that every
15th unit that appeared in the universe was selected as a sample
unit. A total of 163 organizations were selected in this manner.

When replacements were necessary because of the refusal of a
person contacted as a representative of the organization to be in-
terviewed, or because the organization no longer existed or could
not be located, the replacements were made by telecting the next-
listed organization in the Directory. When a replacement organiza-
tion itself had to be replaced, the same procedure was used. A
maximum of two replacements were made for each original organiza-
tion for whom a respondent could not be obtained. At least one
replacement was made in every case where such a procedure was
necessary.

Selecting the Supplementary Sample

As was mentioned earlier, the systematic sample was supple-
mented with a specially selected group of organizations. Included
in this group were: 1) two public utility organizations, because
of the number of their employees and their potential for dispensing
information in the community; 2) the five largest employers in the
area, as well as the five largest retail outlets, again because
of their relative potential for reaching large numbers of people;
and 3) organizations whose functions and/or purposes tcuched on
poverty and related matters.

The group of "poverty-oriented" organizations numbered 35.
In Table IV:1 are shown the general type of organization selected,
the number of that type selected, and a brief description of the
organizations included in each of the categories. The list is
not, of course, exhaustive. It does, however, include the major
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organizations and agencies within .the study area that could be
involved in some direct way 'either with poor people-or with
conditions that are faced by the poor. Some organizations with
similar characteristics may previously have been eligible for
the basic sample.

It was not possible to replace the types of organizations
selected in this.judgment sample. The need to do so, however,
proved to be minimal. Two of the largest retail firms declined
to participate in the study. Among the 35 "poverty-oriented"
organizations, just one refused to cooperate, and one was found
to no longer be in existence.

Conducting the Interviews

A basic principle was established that the operating head of
the organization (owner, manager, director, executive secretary,
for example) would be interviewed on behalf of the organization
concerning its inform4ion inputs'and outputs. If this person
refused to be interviewed or was unavailable, permission was
requested to.interview the next in command. All the questions
dealing with attitudes, opinions and knowledge of information
sources were directed to the operating head or his designated
representatii.e. Questions concerning what information the
organization might disseminate to the community were considered
factual in nature and thus, other persons could and often were
brought in to supply needed data.

Organizations with a listed telephone number were called by
the field director or his assistant. They asked to speak to the
operating head of the organization. (In most cases the name of
this person had been determined by a cross reference in the City
Directory's Alphabetical Listing.) The nature of the study was
explained to the.individual,lis cooperation requested and an
appointment made for one of the members of the interviewing staff.
In some circumstances, organizations were approached by mail or
in person.

The interviewing staff consisted of three women and.two men.
Other members of, the research team were used on those occasions
when the number of appointments exceeded the number of regular
'interviewers available.

Following a pre-test of the questionnaire, the interviewing
took place from mid-May through mid-September of 1968, with the
largest majority of ehe interviews being conducted during May
and June. Interviews lasted about one hour. When an organization
had no information output or was found.to have no programs dealing
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with poverty or related matters, the time required dropped to
about 40 minutes. In some of the large, social service agencies,
upward of two and one-half hours were necessary to obtain all the
asked-for information. In some instances, it was necessary to
make a second call on the organization to obtain additonal infor-
mation not available at the first meeting or when an interview
had to be terminated because of time pressure. Efforts were made
to collect examples of organizational output where there was
some, either at the time of the interview, or subsequently by
mail.

Disposition of the Sample

The sample as originally chosen, consisted of 210 organiza-
tions distributed among the five categories of "samples" as
follows:

Systematic 163

Retail Stores 5

Large Employers 5

Public Utilities 2

Poverty-oriented 35

To this total must be added the replacement organizations that
were selected when refusals, out-of-business, and other conditions
did not allow a completed interview to take place. For the'sys-
tematic sample, 109 replacements were necessary. As indicated in
Table IV:2, within the systematic sample, the refusal rate was
32 percent, and 10 percent of the organizations were either out
of operation or could not be located.

Of the completed interviews, three-quarters came from the
systematic sample, though just over four-fifths of all organiza-
tions were in this category. Of the 106 interviews not completed
in the systematic sample (excluding the three ineligible organi-
zations), 23 percent were among retail or wholesale firma,_21.per-
cent among'personal service types of.organizations, and.18 percent
mot* contractors. The remainder were scattered among a wide
variety of types of organizations.
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Footnotes to Chapter IV

1. Polk's New Brunswick (Middlesex County, New Jersey) CityDirectory: 1967. Boston: R.L. Polk and Company, 1967.

I.
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Table Iv-1

Categories and Descriptions of. Organizations
Selected as Poverty Oriented

Type

Welfare

Race

Poverty

Fund Raising

COrrections and
Legal Assistance

Housing

Employment

Education

Health

Number

7

4

3

1

7

3

1

5

4

35

Description

City, county, and township welfare
departments, Social Security Admin-
istration

Urban League, CORE, NAACP

Official agencies operating under funds
from the Office of Economic Opportunity

United Fund

Local police departments, Legal Aid
Bureau, probation departments

Local housing authorities

Local office of Office of Employment

County, city, and township school
districts

Local health departments
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Chapter V

THE ORGANIZATION SAMPLE

Basic characteristics of the organizations interviewed for
this study are revealed in Table V:l. Just over one-quarter of

them were in retail trade, just under one-quarter pro4ded some
form of individual service, and another one-fifth provided
professional.services of various.kinds. The remainder of the
organizations were about evenly divided among those providing or
administering public services and those categorized, for want of
a better name, as providing business services.

A little more than a third of the organizations may be con-
sidered as small, employing less than two full-time persons, with
an equal proportion employing eleven or mnre full-time persons
being considered large, in relative terms. Almost half of the
sample provided their services within the study area, and another
two-fifths within New Jersey.

.All organization spokeamen were asked the question, "What
proportion of your 'resources (both money and personnel) is devoted
to programs and activities that are directly and poecificallvde-
signed to serve the poor?" On the basis of the above question,
two-thirda of:the sample'reported no resources allocated to .these
ends, one-fifth up to.40 percent, and a little over one-tenth
reported 40 percent'or more of.their resources designed to serve
the poor.

The organizations were also classified on the basis of their

major purpose .orlunction, The Ivast majority were thus labelled
economic, with government being aecond in the number included.
For subsequent analysis, the Six categories have been reduced to
four, combining the "family" category, consisting of social
welfare organizations, with the government category, and "religious"
organizations with "voluntary" ones. .We use the term "social

institutions" for this typology.

In Table V:2, the above information is reorganized and pre-
sented by type of social institution, which will be the organizing
principle for the remainder of this-chapter. In terms of major

services or functions, education, naturally ewugh, provides
primarily public services. By contrast, few economic institutions
provide public or professional services. More than half the
religious/voluntary institutions have the smallest category of
employees, while more than half of government and almost three-
quarters of educational institutions have'eleven or more employees.
Economic institutions are almost evenly divided among all three
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size categories. Education and government institutions are more
likely to be local in scope, and economic institutions least
likely to be local. With reference to poverty orientation, four-
fifths of the economic institutions report no activities devoted
to the poor, more than half of the government institutions report
40 percent or more of their resources devoted to such activities,
and more than half of the other two types report at least some
such activity.

Some measure of the extent to whidh organizations in the
research area contribute information to the community is revealed
in Table V:3. P: is quite evident that economic organizations do
not engage in such activities to any significant extent. Among
all types of organizations, providing information in response to
requests, and making personal appearances are the two most frequent
forms of information output, though clearly even these are en-
gaged in by only a minority of organizations in the community.

Exposure to Information:

Respondents were asked a series of questions about news-
papers, radio, television and so on, in the form: "Do you get
any information about poVetty from . . .?" The results are

shown in Table V:4. The rank order is essentially consistent
for all types of social institutions. In all cases, well over
half report receiving such information from the four major sources.:
Bulletins and books both appear to be of some significance to
non-economic types of institutions.

Following this series of questions, the respondents were
asked to select from a list (or add their own choice) the
source they considered the most important. As shown in Table V:5,
newspapers were rated 1st by economic and education institutions,
but somewhat.lower by the others. Personal experience was top-
rated by both government and religious/voluntary institutions,
with "other people" and "government officials" also being rated
high for government. But "other feople" were rated at the bottom
of the list by both economic and education types. While television
was rated 2nd in importance by economic and religious/voluntary
institutions, it was put somewhere near the middle by.government
and at the bottom by education. Thus, there is considerable
variation in the kind of source relied upon by each of the
institutional types.

To permit further exploration of the relationship between
exposure to information, sources and knowledge, some questions
of a factual nature were asked. 'The results are shown in Table
V:6. Knowledge of the proportion of families below the poverty
line in the United States was quite widespread, less so among
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economic institutions than others. Economic, as well as religious/
voluntary institutions, were relatively more of ten informed than
other types about this proportion for New Brunswick, although all
types were less knowledgeable about the local situation. (Answers
roughly 15 percent above or below the "real figures" were accepted).
It is interesting to note that respondents for government institu-
tions, best informed on all other items, were least well-informed
about the New Brunswick proportion. Institutional types differed
markedly in their awareness of the existence of a multi-service
center, as they did with regard to the name of the overall anti-
poverty organization in the New Brunswick area (several.variations
on the name were accepted as correct). In both instances, eco-
nomic institptions had the lowest proportion who were informed
and government the highest.

Although not part of the above sequence of questions, it
seems appropriate to report here the responses to one other
question. People were asked to agree or disagree with the
statement: "I feel well-informed about poverty in the New Bruns-
wick area". As indicated in Table V:6, just more than one-quarter
agreed with the statement. Only among respondents from government
institutions did a majority report feeling well-informed.

Attitudes About Poverty and the Poor

Earlier in this report, it was indicated that the research
plan called for a content analysis of the mass media as a basis
for exploring the fit between what is distributed and what is
reported as received in the way of poverty infromation, using
the term "information" quite broadly. ThiS relationship will be
explored intensively later, but here it is relevant to report on
some of the findings concerning attitudes and beliefs.

Items were constructed for the organization questionnaire
that were designed to be as close to the content and categories
derived from the analysis of the media. The general areas in-
cluded were: causes of and solutions to poverty, and descriptive
characteristics of poverty and the poor. In addition, and not
based on the media analysis, attempts were made to find out how
salient the issue of poverty was to the representatives of the
organizations included in the sample. The remainder of this
chapter will discuss the findings on these topics.

Causes of Poverty

To find out how respondents felt about causes of poverty
that received prominence in the mass media, a series of state-
ments was prepared, and introduced by the interviewers as follows:
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Here are a number of things that some people say are the
causes of poverty in the Ulmited States. Would you say
that ... (read statement) is a PRIMARY CAUSE, PARTIAL CAUSE,
or NOT A CAUSE AT ALL of poverty in the United States?

Examples of the statements (see Appendix for the full question-
naire) are:

The poor don't have enough ambition . . .

The poor don't have enough intelligence . . .

At the end of this list, respondents were given the opportunity
to add additional causes, but few did so.

The proportions endorsing various causes as primary ones are
shown in Table V:7. Among internal causes the lack of skills or
ability was endorsed almost twice as often as the next three items.
For all respondents, as a whole, it seems fairly clear that there
are essentiallly three orders or levels of causes: rank 1, ranks 2
through 4; and ranks 5 through 8. Among all types, lack of skills
and ability receives the highest proportion of endorsements. But
there are also some sharp differences between types. All types
but education put "don't have enough ambition" at the middle of
the range; education institutions put it at the bottom. Health
problems are ranked low except by government institutions, where
they received the second highest proportion of endorsements.
Finally, the relative emphasis on the lack of skills and ability,
quite sharp overall, is even sharper than average among education
and government institutions.

The gradient is not as steep for external causes partially
because of the greater number of items. For respondents as a
group, just over a third endorse the ease .of stay4.ng on welfare
as a primary cause of poverty, putting it in 1st rank. But this
result is a consequence of the opinions of economic institution
representatives, since the other three types rank this cause close
to the bottom of the range. The indifference of governmental
officials is strongly endorsed as a primary cause by educational
institutions, almost as strongly by economic and government
institutions, but only moderately by religious/voluntary ones. The
lack of jobs receives little endorsement as a cause except among
educational instituti.ons, where it is put in the middle of the
ranking. Poor housing as a cause is strongly endorsed by govern-
ment and religious/voluntary -types, while prejudice and discrimina-
tion are ranked high as a primary cause only by religious/voluntary
institutions.
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Solutions to Poverty
_

As was the case with causes of poverty, statements were pre
pared to reflect the kinds of solutions to poverty found in the
analysis of the mass media. These were introduced to the respon
dents in the following manner:

There are several things that have been suggested as
solutions to poverty. Would you AGREE, STRONGLY AGREE,
DISAGREE OR STRONGLY DISAGREE that . . . (read statement)
is really a solution to poverty?

Some of the statements used were:

Providing goods and services (like housing, jobs, better
educ ation)

The poor organizing for political power (like representa-
tion on poverty boards, boards of education)

The phases in paranthesis were included so that interviewers would
have available examples if it appeared the respondent was not cer
tain of the intention of the statement. Respondents were invited
to add their own solutions, but little of consequence emerged.

Using as the criteria an answer of "strongly agree," there
was substantial agreement among all types of social institutions
(Table V:8) as to the relative importance of the internal solutions
offered. As might be expected, there was virtually no support for
riots or civil disturbances. In addition, however, few were will
ing to "strongly agree" with nominally legal and peaceful activities
such as boycotts, demonstrations and marches, as solutions to poverty.
Among religious/voluntary institutiOns, lack of enthusiasn for these
solutions (in effect, disagreement with them) resulted in a number
of respondents declining to endorse any of them.

The results are more complex when we turn to the external
solutions. For total respondents, teaching respect for the law
receives the greatest frequency of endorsement. Almost half the
respondents for economic institutions agreed strongly with this
solution, though clearly the proprotion for other types is lower.
There is general agreement on the next two alternatives, providing
such things as housing and jobs, or information to increase the
utilization of existing facilities, with religious/voluntary types
dissenting from the aatter. For them, reducing discrimination
receives the most frequent endorsement among all alternatives.
Requiring limitation on family size ranks 4th for economic insti
tutions but last for all others. There is little support for
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organization of the poor by the non-poor. And though it has been
said that perhaps the quickest way to end poverty is to give the
poor enough money to bring them over the ecomomic poverty line,
this solution likewise receives a relatively low rating. It

might be noted that while support for this solution is low relative
to others, its endorsement by non-economic institutions is con-
siderably more frequent than by economic ones, though the number
of cases involved is exceedingly small.

Two somewhat paranthetical observations may be made. There
is strong support for the call to law and order, though the rela-
tionship of teaching respect for the law to the solution of the
problem of poverty is somewhat less clear. But this finding,
coupled with the strong endorsement by education and religious/
voluntary institutions of the reduction of discrimination as a
solution suggests a strong identification of poverty with being
black. This possibility will be explored below.

Descriptions of Poverty and the Poor

The procedure for eliciting responses to statements describ-
ing poverty and. poor was different from that described above for
causes and solutions. Respondents were handed a card with five
squares, numbered one to five. They were read a statement such
as, "In your opinion, is poverty very extensive or not at all
extensive?" They were instructed to consider square number 1 as
II
very extensive" and square number 5 as "not at all extensive,"
and asked to say which square would represent their opinion.
The results are shown in Table V:9. The cutting point, that is,
whether the first box, or ale first two boxes were accepted as
an endorsement varied with the overall distribution on the
particular statement. In no case were more than the two places
on the scale counted as representing endorsement for the results
presented here.

It is apparent that all concerned see poverty in essentially
the same way. The resultant rank order is quite similar for all
types. A majority of respondents of all types of institutions
designate poverty as a very serious problem, of personal interest
to them, and very complex. About one-quarter of all respondents
see poverty as highly visible and extensive, and are hopeful
about the situation, with economic institutions being more hopeful
than others. A small minority believe that poverty is increasing
in terms of numbers of people involved, or think it is an easy
problem to solve, with economic and education institutions being
somewhat more frequent among those who do think it is very easy
to solve.
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Turning to characteristics of the poor themselves, almost
half the respondents see the poor as primarily urban or black,
but this is truer for economic institutions than for all others.
Just one-half to one-quarter define them as primarily male,
young, good or healthy. Less than one-tenth consider the poor
primarily grateful, organized, intelligent or ambitious. Educa-
tion institutions more frequently than others find them young,
government institutions good, and religious/voluntary institu-
tions as intelligent.

The Relative Importance of Social Problems

An effort was made to determine how important people consid-
ered the problem of poverty as compared to other, Current social
problems. In one question, respondents were asked to rate, in'
terms of importance to themselves, the solving of certain problems
in the United States. As can be seen in Table 11:10, on an overall
basis, poverty was ranked lowest of the four social problems pre-
sented. Solving the problem of poverty was rated 1st by quite a
margin by education and government respondents, but 4th and tied
for third among economic and religious/voluntary institution rep-
sentatives. Economic inStitutions rated \Vietnam first, while
religious/voluntary types put the problem of race first. The

problem of crime is ranked second by economic and religious/
voluntary institutions, ties for second among government institu-
tions, but is ranked at the bottom by education types.

In a second question, respondents were asked which one or
two of a series of problems they considered most serious in the
New Brunswick area ( also Table V:10). This time poverty was
ranked a little above the middle by the representatives as a whole.
This, however, was the average of two disparate rankings: low

by economic but high by the other institutions. A rough comparison
of the results on the two questions shows economic institutions
consistently low-rating poverty as a problem, education and govern-
ment consistently high-rating it, and religious/voluntary types
endorsing it somewhat more as a problem on the local than on the
national level.

Housing and racial problems were put towards the top of the
ranking by all types, but crime was, rated in .the upper half of
their ranking by 'economic awl government institutions, towards
the bottom by education and religious/voluntary institutions. As
the reciprocal, we find education rated near the bottom by economic
and government typed, but at the middle or above by the other two.
Interestingly, the cost of living and high taxes were put at the
middle or below of all rankings..
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Table V-1

Basic Characteristics of the Organization Sample

Services Offered
Individual - finance, insurance, and real

estate; business and repair; personal;
recreation and entertainment

41 24%
' 1

Public - administration; police; welfare;
health; housing; transportation

24 14

Business - construction; manufacturing;
wholesale

26 15

Retail - retail trade 46 27
Professional - religious, legal, educa- 35 20

tional 172 100%

Number of Full-time Employees
Two or less 64. 37%

Three to ten 47 27
Eleven or more 61 36

172 100%

Geographic Area Served
New Brunswick area 79 46%

Other New Jersey area 73 42
Outside New Jersey 20 12

172 100%

Percent of Activities Devoted to Poor
None 115 67%
1 to 3 9% 32 19
40% or more 21 12
No information 4 2

172 100%

Type of Social Institution
Family 6 3%

Religious 6 3

Education 11 6

Economic 120 71
Government 18 11
Voluntary 11 6

172 100%
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Table V-3

Type of Social Institution, by Percent Distribution
of Those Claiming Forms of Poverty-Related Output

Social Institution

Poverty Related Output: Total Economic Other

(Bases) (172) (120) (52)

Responses to requests
for information 17% 4% 46%

Personal appearances 14 3 38

Booklets, brochures,
pamphlets 8 0 27

Feature stories 6 2 17

Radio appearances 6 0 19

Newsletters 4 2 10

News releases 2. 0 8

Films,.videotapes,
recordings 2 0 8

Promotional material 1 1 2
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Table V-7

Type of Social Institution by Rank Order and Percent Distribution
Endorsing ("A !Primary 'Cause") Various Causes of Poverty

Causes:
Social Institution

Economic
Religious/

Educational Government VoluntaryInternal Total
(Bases) (172)

Rank %

(120)
Rank %

(11)
Rank %

(24)
Rank %

.(17)
Rank %

The poor lack
skills/ability,...1 47 1 47 1 55 1 50 - 1 4 1

Won't take
available jobs 2 24 2 29 4 9 4 12 2 18

Have too big
families 3 22 3 27 4 9 4 12 5.5 6

Don' t have
enough ambition 4 20 4 25 7 0 4 12 3 12

Don' t care
about education 5 10 5 13 4 9 6.5 0 5.5 6

Have poor emo-
tional/physical 6
health

9 7 8 4 9 2 17 5.5 6

Don t have enough
intelligence 7 8 6 10 4 9 6.5 0 5.5 6

External
Rank is Rank % Rank % Rank % Rank %

How easy it is to
stay on welfare 1 36 1 45 7.5 9 7.5 12 7.5 24

Government/poli-
ticians don't 2

care enough
30 2 28 1.5 55 3 33 5 29

Public doesn't
care enough 3 28 3 26 1.5 55 1 46 3 15 35

Poor housing 4 23 6 16 4.5 18 2 42 1.5 47
Poor educa-
tional system 5 20 4.5 18 3.5 27 4.5 29 7.5 24

Prejudice and
discrimination 6.5 17 7 10 4.5 18 4.5 29 1.5 47

People care
more about 6 .5 17 4.5 18 9 0 7.5 12 3.5 35
Vietnam, etc.

Not enough jobs 8.5 11 8 8 3.5 27 9 8 7.5 24
Poor health
services 8 .5 11 9 7 7.5 9 6 25 7.5 24
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Table V-8

Type of Social Institution by Rank Order and Percent Distribution
Endorsing ("Strongly Agree") Various Solutions to Poverty

Solutions:
Internal

(Bases)
Total
(172)

Rank %

Social Institution

Economic
(120)

Rank %

Re 1 ig ious/
Educational Government Voluntary

(11) (24) (17)
Rank % Rank % Rank %

The poor become
more indepen-
dent/self- 1
reliant

50 1 55 1 55 2 42 2 24

Learn to use
existing faci-
lities and 2
services

44 ,2 45 2 46 1 50 1 29

Organize for
political power 3 14 3 11 3 18 3 25 3 18

Boycott/mar ch/
demonstrate 4 4 4 5 4.5 0 4 4 4 .5 0

Riot/create civil
disturbances 5 1 5 1 4.5 0 5 0 4 .5 0

External
Rank % Rank % 'Rank % Rank % Rank %

Teach the poor ,.to
respect the law 1 44 1 48 3.5 36 4 33 3 35

Provide goods and
services (jobs,
housing, etc.) 2.5 41 3 35 1.5 55 2 63 2 41

Give information
so poor realize
importance of
using existing 2.5
facilities

41 2 37 3.5 36 1 75 5.5 24

Reduce discri-
mination 4 28 5 17 1.5 55 3 58 1 47

Force poor to
limit size of 5

families
14 4 18 8 0 8 8 8 6

Give polit ical
power to poor 6.5 11 7 5 5 18 5 25 4 29

Organize poor to
get more from
existing 6.5
facilities

11 6 6.5 9 6 21 5.5 24

Provide money
directly to 8
the poor

5 8 1 6 .5 .9 7 17 7 18
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Table V-9

Type of Social Institution by Rank Order and Percent Distribution
Endorsing Specified Characteristics of Poverty and the Poor

Characteristics:
Soc ial Instiution

Religious/
Pover ty is... Total Economic Educational Government Voluntary

(Bases) (172) (120) (11) (24) (17)
Rank % Rank % Rank % Rank % Bank %

A very serious
problem 1 77 1 75 1.5 100 2 79 2 71

Very interesting
to you 2 75 2 70 1.5 100 1 83 1 82

Very complex 3 56 3 51 3 73 3 75 3 53
A very hopeful
situat ion 4 24 4 26 6 27 6.5 17 6 24

Highly vis ible 5 23 5 18 4 46 4.5 33 5 35
Extens ive 6 22 6 15 5 36 4.5 33 4 47
Increasing in
number greatly 7 11 8 10 8 9 6 .5 17 7 6

Very easy to
solve 8 10 7 11 7 18 8 8 8 0

The poor are primaril

Rank % Rank % Rank % Rank % Rank q--
...-..

Urban 1 46 1 51 2.5 36 2 33 2 35
Negro 2 45 2 48 2.5 36 3 25 1 53
Male 3 24 3 26 3 27 6 12 3 29
Young 4 22 5.5 19 1 46 4 21 4.5 24
Good 5 21 5.5 19 5 18 1 37 7 12
Healthy 6 19 4 22 5 18 9 4 4.5 24
Grateful 7 9 8 8 8 9 5 17 8.5, 6
Organized 8 7 7 9 10 0 9 4 10 0
Intelligent 9 6 9 4 8 9 7 8 6 18
Ambitious 10 3 10 2 5 18 9 4 8.5 6
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Table V-10

Type of Social Institution by Rank Order and Percent Distribution
of Ratings of the Relative Importance of Certain

Social Problems in the United States and the New Brunswick Area

Problems: Total
(Bases) (172)

Social Institution
Religious/

Economic Educational Government Voluntary
(120) (11) (24) (17)

In the United States
Rank % Rank % Rank % Rank % Rank %

1Vietnam 37 1 47 3 18 4 12 3 .5 12

Crime in the
c ities 2 22 2 23 4 9 2.5 21 2 29

Race 3 20 3 17 2 27 2.5 21 1 41

Poverty 4 16 4 9 1 46 1 42 3 .5 12

In the New Brunswick area
Rank % Rank % Rank % Rank %Rank %

29 46 5.4- 5-9.Housing 1 37 2 3.5 1 1

Race 2 29 3 28 1.5 55 3.5 25 2 .5 24

Drug addiction 3 26 1 32 6 9 8.5 8 4 .5 18

Poverty 4 23 7 .5 17 1.5 55 2 37 2 .5 24

Crime 5 22 4 25 9 0 3.5 25 7 .5 12

Juvenile
delinquency 6 18. 5 21 9 0 6 17 7.5 12

Cost of living 7 17 6 19 6 9 5 21 10 0

High Taxes 8 15 7.5 17 6 9 8.5 8 7 .5 12

Education 9 14 10 12 3.5 46 8 5 8 4.5 18

Unemployment 10 11 9 13 9 0 8.5 8 7 .5 12
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Chapter VI

THE HOUSEHOLD SAMPLE: METHODOLOGY

The household sample was the third major source of data for
this study. This chapter consists of a description and analysis
of the methods used to select a sample of New Brunswick households.
The following topics are examined: 1) how the universe of house-
holds was selected; 2) procedures for drawing a sample from the
universe; 3) how the respondents were selected from the sample
of households; 4) how the interviews were conducted, and by whom;
5) the disposition of the sampled households; and 6) a comparison
of those interviewed with those who refused to be interviewed.

The Universe

The site of the survey of households was defined--as the
corporate bounds of New Brunswick, New Jersey-.- Li 1960, the U.S.
Census reported the population of the city Jet 40j.49. Of this

total, 36,006 people lived in 12,480 housing units as defined by
the Bureau of the Census.

In the context of the study design, the problem was to draw
a representative sample of the population of New Brunswick age 21
and over, and to interview that sample about information sources
and'needs as they related to poverty and related matters. The

decision was made to focus on households and then to select ran-
domly within these households the adults to be interviewed.

The first requirement was a listing of households from which
a random sample could be selected. The street listing of the
New Brunswick City Directory1 was determined to be accurate
enough for the purposes of this study2 especially when supplemen-
tary lists of group quarters and other missing dwellings were
appended. However, the street listing contained all types of
nonresidential structures including schools, and hospitals which
had to be removed. The specific case of professional offices
should be explained. If the type of profession (e:g., dentist,
doctor, lawyer) was listed after the name of the person occupying
the unit, that unit was eliminated from the listing because it was
assumed that the address denoted an office address. It was further
assumed that these professional persons would be eligible for the
sample if they lived in the city. Thus, to include both an office
address and a residential address would give them a double chance
of being selected.

The street listing also included nuMerous addresses that
were listed as "vacant." A general policy was established that
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addresses so listed would be eligible for the sample because
they might well be residential addresses' that had been occupied
subsequent to the time the directory was compiled, unless they
were obviously office buildings. For example, an address might
be listed that included names of a number of different organiza-

tions, professional offices, and the like with vacancies scattered
among these listings. In these cases it was assumed that the
vacancies were vacant offices and not residential addresses. How-
ever, as the staff culled out the ineligible addresses there
were cases where a retail shop or professional office was located
on a ground floor and vacancies existed on the upper floors. In

these cases it was felt that residential units might well be
located on these upper floors and such vacancies were included
in the list of eligible units.

The resulting list contained, to the best of our knowledge,
only residential addresses. We knew that it did not include
detailed information on group quarters such as dormitories,
convents, seminaries, nurses' and interns' residences, hotels or
roOming houses. Therefore, supplementary lists were made for
these types of dwelling units. The procedure that was followed
was this. First, the Classified Business Directory section of the
City Directory was searched for names of the above mentioned types
of dwelling units. Second, the housing officials of the local
university were contacted and asked for the location of any
II
permanent" (i.e., persons living in a unit at least a month who
expected to live in the city for more than a year). residents.
Likewise, the administrative officials of the local hospitals
were contacted and asked to supply names and addresses of nurses
and interns living in any group quarters under the control of the
hospital. Fourth, the field staff visited all hotels, rooming houses,
convents and seminaries and asked those in charge for the names and
room Vocations of permanent residents. The resulting names and
locations were then grouped by types of quarters and appended to
the listing derived from the City Directory.

The result was a list of residential units in New Brunswick.
The units contained in the City Directory weregrouped by streets;
the supplementary lists were grouped by types of quarters. Start-
ing with the first eligible address on the first street listed
in the City Directory, all the eligible units were numbered
consecutively. The final universe from which the sample was to
be selected included 12,561 units numbered according to the above
scheme. The disparity between our universe of 12,561 dwelling units
and the 12,480 "housing units" described in the 1960 Census is
probably due to the fact that our universe included "group
quarters" while the Census did not.
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Drawing the Sample and Selecting the Respondent

For the purposes of this study, it was decided that at
least 500 completed interviews would be an adequate number. It

was assumed that not all those persons approached would agree
to be interviewed nor that all the dwelling units approached
would be, in fact, dwelling units. Rather, they might well be
retail outlets, professional offices, or other ineligible
structures. Thus, a plan for replacement was deemed necessary.

The procedure for the selection of the sample was.so de-
signed that replacements became automatic. That procedure used
is as follows:

1. A series of random numbers from 1 through 12,561 was
selected from a random number table.3 These numbers
corresponded to the numbers assigned to the eligible
units contained in the universe. Duplicate random
numbers were eliminated as they came up in the delec-
tion process.

2. The random numbers were listed in the order in which
they appeared in the selection process.

3. Using this list of random numbers, the table letters
from the Respondent Selection Table (see "Household
Interview 'Cover Sheet," Appendix B, for an explanation
of the use of this table) were listed beside each ran-
dom number so that the tables lettered A, C, D, and F
were each used twice as many times as were the letters
Bl, B2, El, and E2. Within these restrictions, alpha-
betic order was maintained.

4. The random number was then located among all the numbers
used in the listing of eligible units. The result was
the designation of a particular dwelling unit (house,
apartment, room) as a sample unit.

5. Using the "Household Interview Cover Sheet" (see Appen-
dix B) the following information was noted: a) the
dwelling unit locator number; b) the letter of the
appropriate Respondent Selection Table; c) the street
address and apartment number4 (when available) of the
sampled unit; d) and the approximate location of the
address within New Brunswick.

Replacements were actually random numbers selected in addi-
tion to the 500 origininally chosen. The randOm number selection was
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continued beyond the 500 in the same manner as before, the approp-
riate table letters were applied as usual, and the forms were com-
pleted as though the replacement was a part of the original 500
units. Replacements were assigned as they became necessary and
in the same order that they were selected from the random number
table. This procedure ultimately resulted in the selection of
a total of 1,064 sample units. Using the randomization process
described above, it is felt that the dwelling units selected coni-
stituted a representative sample of the universe of eligible units.

The Household Interview Cover Sheet noted above became the
assignment form of the field interviewer. .It was the duty of the
interviewer to locate the proper dwelling unit and interview one
of the adult members of that household.

In order to be assured that all ages, sexes, and types of
relatives would be eligible for selection, a standardized method
of selecting one person from-thd-household was used.5 Essentially,
the procedure involves the following steps. First, the interviewer
asks the person answering the door to list all the persons 21 years
and older in the following order: oldest male, next oldest male,
etc. followed by the oldest female, next oldest female, etc.
Second the age and relationship to the head of the household is
determined for each of the adults listed. Third, each adult is
given a serial number corresponding to his age within the household
group. Fourth, the already determined table of selection is con-
sulted and the nUmber of the adult to interview is found. Fifth,
that adult and no other is the person.to be interviewed.

The procedure insured that all types of persons living in the
selected dwelling units (excluding persons under 21 years) would
be eligible to be interviewed. Substitutions were only allowed
under the following conditions: 1) when the designated respond-
ent was mentally deficient; 2) when the designated respondent was
too ill to receive visitors; 3) when the designated respondent
was an absent serviceman,.a serviceman home on leave, o a student
home from college cin vacation; and 4) when thi. designated res-
pondent was found to be a temporary resident, that is, a person
who had lived in New Brunswick less than one month and/or had no
intention of living in the city for more than one year.

Conducting the Interviews

A group of thirty people were hired, trained in the use of the
interviewing instrument, given assignments and produced at least
one completed interview each. The group consisted of eleven males
(all white) and nineteen femalcs (sixteen were white and three were
black). The group was evenly divided between students and non-
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students. Of the fifteen students (all white), five were
graduate research assistants assigned to the study on a permanent

basis,three were graduate students, and the remaining seven were
undergraduate students. Seven of the students were male and eight
were female. The non-student group included four males and eleven
females. The females were, for the most part, over thirty-five
and housewives.

Each interviewer was trained and/or briefed in the follow-
ing subjects; 1) personal behavior and dress; 2) methods for
gaining entrance to households; 3) procedures for the,selection
of the proper respondent from all adults living in the household;
4) the use of ehe interview instrument and its attached visual.
aids; 5) the rationale behind the questions contained in the
interview instrument; and 6) a review of the art of asking
questions. The instrument was explained in detail to each inter-
viewer and they were required to conduct at least one practice
interview before going out into the field with actual assignments.
Upon completion of two interviews a review of the instrument was
held with each interviewer. Questions about, procedures, the
meaning of particular questions or other problems wece answered
by the field director.

The interviewers were hired, trained, and given assignments
throughout the interviewing period. Actual interviewing began
on July 15, 1968 and continued until October 1968. The inter-
viewers were given assignments that generally fell within a common
geographical area of the city. In order to maximize the probabil-
ity that the correct respondent would be at hpme when the inter-
viewer called, a general policy was followed that the interviewer
would only approach a dwelling unit from 4:30 p.m. until dark on
weekdays and all day on Saturdays and.Sundays. It was permissible,
however, for an interviewer to make an appointment to talk to a

. respondent during the day if such a time would be more convenient
to the respondent.

An attempt was made to match black interviewers with black
respondents. However, this was only minimally successful in that
it was very difficult to determine beforehand Che race of the
persons living in a given dwelling unit. Black interviewers were
given assignments in areas known to have large concentrations of
black residents. Instructions were not given to the interviewers
to only interview persons of Cheir own race.

If an interviewer found Chat the chosen respondent did not
speak English adequately, Spanish and Hungarian speaking inter-
viewers were available to conduct interviews in these two languages.
Six of the completed interviews were conducted in Spanish and
twelve were conducted in Hungarian. Persons speaking other lan-
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uages - Greek, German, Chinese, etc. - were not interviewed; the
interview was listed unobtainable.

Administering the Instrument

Standard procedures were followed once the proper respond-
ent was determined and the interview begun. Interviewers were
instructed to conduct the interview in private or to warn persons
also present of their effect on the person answering the questions.
Several interviews were declared to be invalid because of the
interference of another member of the household. The length of

time necessary to complete an interview varied from as little as
35 minutes to one and one-half hours. The average was approximately
50 minutes from the time the interviewer approached the dwelling
unit until he asked the final question.

Assignments were returned to the office staff and categor-
ized according to their disposition: completed, refused, dwell-
ing unit not qualified, and unavailable respondent. The latter
category includes those dwelling units where two or more visits
were paid to the dwelling unit andlno one could be found at home.
The general policy was to approach a dwelling unit at least fbur
times at varying hours of the evening or on weekends. If no one
could be found at home after these four attempts, the interview
assignment was placed in a "hold" category for a later attempt.
Those interviews that were determined to be valid, were edited
by the office staff.and reviewed with the interviewer. In this
way, errors were corrected, additional information obitained, end
finally filed for coding.

Approximately 5 percent of the interviews were checked by
the field staff by approaching the dwelling unit, asking for the
person designated as having been interviewed, and inquiring as to
whether or not the interview had taken place and when. All
responses were affirmative and the.general reaction of the people
interviewed was quite favorable toward the interviewers although
the questions themselves roused some adverse comment.

In addition, a posit card was sent to each respondent thanking
him for his or her cooperation in the study and asking for any
comments he might have on the study. In no case did a person

reply that he had not been interviewed. This, we feel, is an
additional check on the performance of the interviewers.

Disposition of the Sample

A total of 1,064 dwelling units in New Brunswick were
selected and approached during the course of the survey. The
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sample can be categorized according to four main types of results:
a) those units that resulted in a completed, valid interview; b)
those units that'resulted in some type of refusal by a person to
be interviewed; 0 those units that were found to be not qualified
for inclusion in the population; and d) those units where either
no one was home after a number of calls or where the designated
adult was not available after a number of calls. This d5.stribu-

tion is given in Table VI:l.

Completions and Refusals

The goal of the research team was to obtain a minim.= of
500 completed, valid interviews with a representative sample of
New Brunswick residents 21 years of age and older. A total of
539 interviews were conducted that were judged to be valid in
the sense that the interview was conducted under the specified
conditions, with the correct respondent, and that all the ques-
tions were asked of the respondent. These 539.cases constitute
the basis of our analysis of the attitudes and information held
by residents of New Brunswick.

Twenty-two percent of the sample refused to be interviewed
for a variety of reasons and another 6 percent were lost for
reasons related to the respondent. The details are provided in

Table VI:2.

The refusal categories were created in advance by the
research team. The interviewer was requested to check one of the
appropriate categories and to provide additional comments as to .

the nature of the refusal. The category "Too Busy" was designed
to indicate that it was impossible for the potential respondent
to arrange his time in such a manner that the interview could be
conducted. However, some of the responses were probably more in
line with the response "I don't want to be bothered." The
category "Too tired or was nmant to suggest that the person
could not be interviewed because of sickness or ill health. It

may include persons who feigned such a condition in order not to
cooperate. The category "Interview terminated" includes cases
where the person may have become irritated over the specific
questions asked, might have been determined as being to, ill or
emotionally disturbed to continue, or cases where interfeience
from other members of the family made continuation impossible.

As was mentioned earlier, Spanish and Hungarian speaking
interviewers were available to conduct interviews in these
languages. However, other language problems were also encountered
and precluded the administration \of the interview instrument. It

was felt that the number of cases encountered did not warrant
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training of interviewers who spoke languates such as German,
Italian, Chinese, etc. ln addition, a number of interviews were
attempted with persons who had a rudimentary knowledge of English.
However, during the interview they were found to be so inadequate
in the languate and its nuances that the interview was discarded
because the meaning of the questions could not be made clear to
them.

As is noted in Table VI:2 there were 18 instances in which
the respondent should not have been interviewed. In some cases,
husbands insisted on being interviewed in place of their wives.
Thus, while the interview was conducted in order to placate the
person, the responses were not considered valid. In other cases,
the interviewer made an error and for a variety of reasons could
not obtain the interview with the proper person. For example, the
"proper" respondent had listened to the questioning and thus was
biased in that he had already heard responses to the questions.

Other Reasons for Noncompletion

In 104 cases I,(ten percent of the total sample) either the
unit did not qualify under the coaditions stated earlier, or the
residents in the unit were not qualified for inclusion in the
sample. The reasons for finding these cases "not qualified" are
also shown in Table VI:2.

An analysis ofthe location of the vacant dwelling units
reveals that they were found most often in those census tracts
that contain the city's central business district (CBD). This is
not surprising from a number of standpoints. First, the CBD is a
deteriorated area, a condition shared with many older New Jersey
central cities. Second, while no systematic informa:tion was
gathered by the interviewers on the physical condition of dwelling
units, their reports indicated that the vacant housing was visibly
more deteriorated than the average dwelling in the neighborhood.
Third, the census tracts containing the CBD are low in terms of
total population. Nineteen percent of all the reported vacancies
were located in census tracts containing only nine percent of the
1960 population.

Twenty-six percent of all units declared non-qualified were
so designated because of the type of persons living in the dwell-
ing unit. Eleven percent contained persons under 21 years of age -
primarily students enrolled at Rutgers - while 15 percent were
occupied by persons declared to be "temporary residents." For the
most part, these temporary residents were persons who had moved
to the New Brunswick area within a month of the time they were .

approached by the interviewer. Therefore, they could not be
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expected to know much of what was going on in the New Brunswick
community nor to have had the opportunity to became acquainted
with its information sources. Thus, they were declared to be
ineligible for inclusion in the sample.

Finally, in 119 cases (11 percent of the total sample) the
interviewers were not able to find anyone at home when they
called or the designated person could not be located after re'7.
peated attempts to contact him. As noted earlier, a general
policy was established that after four attempts to locate some-
one at the assigned address no further attempts would be made.
These four attempts were considered valid only if the interviewer
made the visits at different times of the day, on different days,
and spread the visits out over at least a twa-week period. The
interviewers also attempted to determine the best time to approach
the dwelling unit by contacting neighbors.

A small proportion of those assignments included in this
category had fewer than four attempts to obtain an interview.
As the final stages of the interviewing were taking place, addi-
tional sample units were chosen in order to enhance the chances
of obtaining the required number of interviews. Thus, some of
the assignments did not receive as mapy visits because the inter-
viewing was completed shortly after the units were included in the
sample.

Location and Disposition of the Sample within New Brunswick

The sample of dwelling units was found to conform rather
closely with the distribution of the population of New Brunswick
as reported in the 1960 Census when the two were compared by
census tracts (Table VI:3). In addition, the differences between
the percentage distribution by census tract of the completed inter-
views and the distribution of the population were also found to
be negligible (Table VI:4).

Respondents and Nonrespondents: An analysis

The intent of this analysis is to show the differences and
similarities between two categories: respondents, or those who
completed an interview session; and nonrespondents, or thuse who
refused to be interviewed. Not included in this analysis are the
residents of dwellings where the survey team could find no one at
home.

It is not our purpose here to discuss to any great degree
the characteristics of the people who were interviewed. That

analysis will be performed in detail in other sections of the
report. Rather, we will attempt to discern the differences and
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similarities of respondents and non-respondents so that some
assessment can be made of the effect of refusals on the body of
data collected from those who did complete the interview.

In order to compare these two groups, similar categories of

data are necessary. Thus, the analysis will be restricted.to
those types of data that are common to both groups. There are

four: 1) race; 2) type of housing unit occupied; 3) sex and

race of the interviewer who approached the dwelling unit; and '

4) the location, by census tract, of the dwelling unit. The

procedures used in determining these elements are as follows:

1. Race: The race of the respondent was determined by
the interviewer. A specific inquiry was not made of
the respondent as to his or her race. In the case of
a non-respondent, the interviewer noted the race of
the person who actually refused to be interviewed.
Thus, it is entirely possible that the person who
refused to be interviewed might not have been
selected as the actual respondent; the person, in
effect, refused for the entire household. It is
felt, however, that the number of households of a
"mixed" character is small and that the determination
of race by the interviewer is valid.

2. Type of Housing Unit Occupied: The type of housing
unit was established by the interviewer by visual
inspection. The categories of housing used in the

survey are as follows:

a) Private Home: includes single family dwellings,

duplexes, row houses.

b) Apartment in Private Home: includes apartments in

homes.that were once single family dwellings,
apartments over commercial or retail establishments,
two family houses having a common entrance, or two
family houses that were once single family dwellings.

c) Apartment House: dwelling .units that were designed
as apartments with three or more floors. Excludes

garden apartments.

d) Garden Apartments: structures generally not over
three floors, in a complex of such structures.

e) Dwelling Unit in a Hotel or Rooming House.
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f) Public Housing: housing complexes built and operated
by the New Brunswick Housing Authority.

g) Dwelling Units in Dorms, Convents and Other Group
Quarters.

3. Sex and Race of Interviewer: Coded by the office staff.

4. Census Tract Location: Coded by the office staff from
listings developed after consultation with city planning
officials and analysis of maps of the city.

While it would have been very desirable to know the ages of
the various members of the households where refusals were encount-
ered as well as the total number of adults in that household,
these data are not available in sufficient quantity for comparison
witWthat obtained from households where a completed interview was
obtained. Thus, the analysis must be based on the above listed
variables.

Race

Race, for the purposes of this study, is divided into two
categories, white and non-white.. Persons of Puerto 'Rican
ancestry are classified as white 'in line with the procedures of
the United States Bureau k:gf the Census. Likewise, persons of
Oriental extraction are classified as non-whites. In seventeen
cases race could not be determined either because the interviewer
had a serious doubt as to a person's race or because a refusal was
lodged by a person who could not be viewed by the interviewer.
Race could not b.e determined in four instances within the "completed
interview" group and in thirteen cases within the "refused inter-
view" group.

As Table VI:5 indicates, 81 percent of the completed inter-
views were conducted with whites and 19 percent with non-whites.
However, 89 percent of the refusals were from iwhites. Viewed

from a dif ferent perspective (Table VI:6) it can be seen that non-
whites were more likely to complete an interview than were whites.

Considering, for a moment, the reasons given by whites and
non-whites for refusing to be interviewed, there appears to be
little difference between the two racial groups. Seventy-nine
percent of the whites and 77 percent of the non-whites gave
personal" reasons for refusing (e.g., too busy, too tired or ill,

etc.). A higher proportion of whites had language barriers that
prevented us from conducting an interview. In comparison, 12

percent of the non-whites who refused were classified as wrong
respondents while only five percent of the whites were so classified.
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Type of Housing Occupied

The type of housing occupied by respondents and non-respond-
ents had little effect on whether or not an interview would be
completed (Table VI:7). One interesting variation occurred in
the category "public housing:" Contrary to what might be
expected, persons living in public housing had a greater propen-
sity to complete an interview than did those not living in public
housing. ,f

When the racial characteristics of respondents and non-
respondents are taken into account (Table VI:8) the tendency for
non-whites to complete an interview in greater proportions than
whites is once again evident. In all cases, with the exception
of "group quarters" and "others," the rate of completion is
greater for non-whites than it is .for whites. This again is
especially evident in public housing.

Race and Sex of Interviewer .

As is indicated in Table VI:9, non-white, female interviewers
were slightly more successful in obtaining completed interviews
than were white, female interviewers. Women, as a group, were
considerably more successful in completing interviews than were
male interviewers. Both white female interviewers and white male
interviewers were given an average of 28.5 assignments each
(counting only Completed and refused interviews). The three non-
white female interviewers were assigned an average of 18 inter-
views each. On the average, white female interviewers completed
20 interviews, non-white female interviewers 13 interviews, and
white male interviewers 17 interviews each.

White female interviewers were the most successful in
interviewing white respondents while non-white female interviewers
had the highest.rate of success among non-white respondents
(Table VI:10). As was indicated earlier, all interviewers were
able to complete higher ratios of interviews with non-white
respondents than with white respondents.

A word of explanation is 'in order concerning the refusal

rate for white male interviewers. Toward the end of the inter-
viewing period, some white male interviewers were given numerous
assignments that had been approached a number of tines. They were

instructed to get some disposition on these assignments as best
they could. The result was that many of these assignments were

- turned in as refusals.
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Location of Dwelling Units in Census Tracts

In order to establish whether or not tne completed interview
differed substantially from the refused interviews, an analysis
was made of the distribution of these dwelling units within
census tracts in New Brunswick. When the data contained in Table
VI:11 are subjected to the rank-correlation test, no significant
correlation between the distribution of completed and refused
interviews can be established. However, when the distributions
are controlled by the variable "race," significant correlations
do emerge (Table VI:12). This suggests that race is ari important
factor in the distribution of completed and refused interviews
when viewed by census tracts. In summary, there is little
difference between the completed and refused interviews for
either white or non-white respondents. This would indicate that
the completed interviews are representative of the sample as a
whole and especially that they do not diverge much from the
refusal group.
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Footnotes to Chapter VI

1. Polk's New Brunswick (Middlesex County, N.J.) City Directory:
1967 (Boston: R.L. Polk & Co., 1967).

2. For a discussion of the use of city directories in establishing
frames for survey research see: Leslie Kish. Survey Sampling,
(New York: Wiley, 1965), pp. 352-358.

3. Rand Corporation, A Million Random digits With 100,000 Normal
Deviates, (Glencoe, Illinois: Free Press, 1955).

4. In a nuntber of cases, apartmdnts had neither numerical nor
alphabetic designations. In these cases, the name of the
tenant listed as last occupying the unit was placed on. the
form. When a sample unit was selected which was listed as
being vacant.and this same condition existed, the names of
those tenants in the other apartments who were not to be
approached weie listed.

5. This method is explained in detail in.:Kish, op. cit.,
pp. 398-401.

1-?
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Table VI-1

Number and Percent Distribution of Sample Units

Disposition:

Completed 539 51%

Refused 239 22
Other respondent problems 63 6

Unit/resident not qualified 104 10
Respondent not available 119 11.

1064 100%



Table VI-2

Number and Percent Distribution of Nonconjoletions
Categorized as Refusals or Other Respondent Problems

Reasons:
Refusals

Too busy 57 24%

Too tired or ill 37 15
Doesn't want to be bothered;

not interested in study 115 48
Mistrust; information too personal 12 5

No .specific reason 18 8

23 9 100%

Other Respondent Problems
Language barrier 31 49%

Interview terminated 14 22
Wrong respondent interviewed 18 29

63 100%

Unit or Resident not Qualified
Vacant 53 51%

Business occupancy 8 8
No unit at designated address 12 11
Occupants under 21 11 11
Occupants temporary 16 15
Other 4 4

104 100%
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Table VI-3

Percent Distribution and Percentage Difference between
the 1960 Population and the Sample, by Census Tract

Census
Tract No.

1960
Census Sample

Percentage
Difference

(Bases) (40,139) (1064)

51 11 10 -1

52 14 14 0

53 .8 9 1

54 6 5 -1

55 11 11 0

56 11 15 4

57 6 6 0

58 11 10 -1

59 9 8 -1

60 13 12 -1

100 100

Table VI-4

Percent Distribution and Percenta e Difference between
the 1960 Population and Completed Interviews, by Census Tract

Census
Tract No.

1960

Census Sample
Percentage
Difference

(Bases) (40,139) (1064)

51 11 10 -1

52 14 13 0

53 8 6 -2

54 6 3 -3

55 11 13 2

56 11 16 5

57 6 6 0

58 11 10 -1

59 9 8 -1

60 13 15 2

100 100
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Race:

Table VI-5

Percent Racial Distribution by
Interview Disposition

7 1

Disposition of Sample
Completed Refuses

(Bases) (535)1 (289)2

White 81 89
Non-White 19 11

100 100

1 Race could nut be determined in four cases.
2 Race could not be determined in thirteen cases.

Table VI-6

Percent Distribution, by Race, of Completed
Interviews and Refusals

Non-
Disposition: Total White White

(Bases) (824) (688) (136)

Completed 65 63 77
Refused 35 37 23

100 100 100

X2 = 0.455 with 1 DE, P >.005
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Table VI-9

Percent Distribution of Interviewers by
Completed Interviews and Refusals

Interviewers
White Non-White White

Disposition: Females Females Males
(Bases) (457) (54) (313)

Completed 70 74 .57

Refused 30 26 43
100 100 100

Mean number completed
per interviewer

Mean number assigned
each interviewer

20 13.3 17

28.5 18 28.5

Table VI-10

Percent Distribution of Respondents by Race, Interviewers
by Race and Sex, and Completed Interviews and Refusals

ResRondents
White Non-White

Inteiviewers

Disposition:
White Non-White White
Females Females Males

White Non-White White
Females Females Males

(3ases) (407) (16) (263) (50) (36) (50)

Completed 69 45 54 76 89 68
Refused 31 55 46 24 11 32

100 100 100 100 100 100

1
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Table VI-11

Percent Distribution of Completed Interviews
and Refusals, by Census Tracts

Census
Tract No.

Interviews

Completed Refused
(Bases) (1'39) (302)

51 10 9

52 13 20

53 6 11

54 3 2

55 13 8

56 16 18

57 6 8

58 10 11

59 8 6

60 15 7

100 100

r = .470; z = 1.470; Ho = no correlation, accepted

Table VI-12

Percent Distribution, by Race, df Completed Interviews
and Refusals, by Census Tract

Census
Tract No.

Respondents
White* Non-White**

Completed Refused Completed
(104)

Refused
(Bases) (431) (256) (32)

51. 13 10 2 0

52 16 22 1 6

53 6 9 6 16

54 2 2 6 3

55 12 7 17 19

56 18 21 8 3

57 6 8 5 6

58 8 11 17 13

59 4 3 26 25

60 15 7 12 9

100 100 100 100

* r' = .697; z = 2.091; Ho = no correlation, rejected, p = .05
** r' = .728; z = 2.184; Ho = no corcelation, rejected, p = .05
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Chapter VII

THE HOUSEHOLD SAMPLE

The first question to be dealt with concerning the sample of
New Brunswick households had to do with the personal characteristics
of the respondents (Table VII:1). These data were collected for
the respondent and, where the respondent was not the head of the
\household, for the head as well. However, the data presented here
are for the respondents only.

About one-fifth of the respondents were rAder age: 30'and two-
fifths were 50 years or above. There was no difference in the
age distribution by sex. Despite our efforts to insure the sex
ratio expected in the population, somewhat over half the respondents
were women. About.three-quarters were white and just under one-
fifth were black. This proportion was delfberately made a little
higher than the proportion expected in the population in order to
make certain there were enough respondents for the more detailed
analyses.

The educational experience of our sample has been compressed
into four categories for presentation here. About one-fifth of
the respondents did not go' beyond the eighth grade and about the
same proportion reported not completing high school. A somewhat
higher proportion finished high school, or had several years of ,

additional training, and an equal proportion had some college or
more. Men and women had essentially the same levels of education.

In terms of employment status, about one-quarter of respond-
ents may be considered out of the labor force because they were
housewives, students, retired or not'employed. The latter group
are included in this category because they are few in number and
no effort was made to determine whether they, had ueen looking for
work. More than one-quarter were designated as doing semi-skilled,
unskilled or service work, and one-tenth as being employed in skilled
occupations. The latter category included 22 percent of ehe men
and just one percent of the women. A slightly higher proportion
of the sample was in eltrical or sales work, with the proportion
of women beingltwice that of men. Another one-fifth oZ the sample
was in professional and managerial positions, with the proportion
of men being just slightly greater than that for women.

The income categories have also been compressed ior presentation
here. A little over one-third of the respondents reported a family
income of less than $6,000 per year. Almont half the sample fell
into a 'moderate" income category, $6,000 to $11,999, and 15 per-
cent reported a "comfortable" family income of $12,000 or more.

iOi



In five percent of the cases, income data were not obtained.

As is well-known, there is a strong positive relationship
in our society among such factors as inceme, education and occupa-
tion, and a strong negative relationship between these factors
and being black. This was found to be true in this study, the
probability of such a relationship occurring by chance being equal
to or greater than .005,,using the Chi-square test with the appro-
priate degrees of freedom. Therefore, it was decided, for this
descriptive chapter, to show the results compared for white and
black respondents. Because of the small number of Puerto Ricans
and Orientals iu the sample, they have been dropped'from this
analysis, as have those cases in which the releVant data N4ere not
obtained.

The background Characteristics are shown, by race, in Table
VII:2. As a group, black respondents were significantly younger,
but there was no appreciable difference in the proportion of men
and women. As suggested above, blacks had consi'derably less

education, were preponderantly in the lower skilled jobs and, not
surprisingly, were more likely to be found in the lmder income
'groups.

Exposure to the Mass Media

As with the organization sample, a number of questions were
asked of the househbld respondents to measure the extent of their
exposure to the mass media. In Table VII:3 are showa the number
of media agents to which those respondents who claimed to watch
television, read newspapers, and so "regularly" claimed exposure.
It is difficult to weigh the relative consequences of reading
three newspapers as compared to regularly watching two television
channels. Normally, only one television channel is watched at a
given time, but a number of newspapers may be read, serially.
Nevertheless, it is possible to get some measure of the extent of
exposuve, and to determine the extent to which any patterns exist.

Mbite respondents are less likely to read no newspapers at
all, or just one, and more likely to read two or more. Among
newspapers, there is only one for which there is much of a differ-
ence by race. Thirty-one percent of whites as compared to 13
percent of blacks claim to read the New York Times. However, 59
percent of those with more than some college education read the
Times as oompared with 12 percent of those with a high school
education or less, suggesting that education is a stronger factor
than race in explainiriu this difference.

11
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Differences in the number of radio stations to which people
listen were minimal. There are few differences in the actual
stations listened to with an obvious exception. Fifty-three
percent of black radio listeners reported listering to the
station aimed at a black audience, compared to one percent of
white radio listeners. This station was the most popular station
among lodack respondents. Differences with regard to the number
of television channels watched are also minimal, but there are
fairly large differences with regard.to two particular channels.
A higher proportion of white television viewers reported watching
the NBC channel (70 percent compared to 57 percent) and a higher
proportion of black television viewers reported watching the ABC
channel .(63 percent compared to 46 percent). One difference
between the two outlets at the time was the relatively greater%
emphasis on sports shows on the ABC channel.

Almost one-third of white respondents but close to one-half
of blacks reported reading no magazines. The remainder of the
distribution, in terms of the number of magazines read shows little
difference by race. An examination of the magazines read shows
one major difference. Among white magazine readers, just four
percent listed1Ebogy magazine putting it close to the bottom of
the ranking for them. On the other hand, among black magazine
a:eaders, 42 percent mentioned Eborm, putting it inIfirst rank for
them. The ranking of magazines is shown in Table

We find, therefore, some differences in the pattern of mass
media exposure. White respondents are more likely to be newspaper
readers, and to read more of them. In particular, they are about
twice as likely to read fhe New York Times. Differences for radio
and televOion are minimal, though there is .definitely a pattern
of preference as between.NBC and ABC on television, and a pre-
ference, among blacks, for the radio station that puts its emphasis

. on a black audience. Finally, whites are more likely to be magazine
readers than blacks, and, among magazines readers, the sharpest
difference is with regard to Ebony magazine, read by about two-
fifths of black magazine readers, but less than one of twenty white
magazine readers.

As a separate question, respondents were shown a card listing
various alternatives and were asked,1"Where would you say you get most
!of your information about poverty?" The results are shown in Table
VII:4. The rank order for both blacks and whites is quite similar,
but whites put slightly greater emphasis on newspapers, blacks on
television. Blacks are almost twice as likely as whites to mention
radio, and whites are twice as likely to mention magazines as
sources of information about poverty. It is quite apparent that
neither group finds hooks or libraries significant sources in this
context.
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Respondents, later in the interview, were again.presented
with the list and asked, "Which of these places that you could
get information about poverty would you say that you trust the
most?" The results (Table VII:5) are largely but not entirely
what might be expected from the earlier findings about sources.
White respondents who ranked newspapers 2nd as a source of
poverty information, ranked them 1st in terms of trust, as did
blacks. The public library is rated much higher on trust than
it is on use. Magazines, read more often by whites, are trusted
more often by them, and radio, rated more highly as a source of
poverty information by blacks, is trusted by more of Chem.

A question of some interest may be raised here: what is the
nature of the relationship between the mort important source and
the source most trusted? It turns out that the relationship is
quite strong, the likelihood of the relationship occuring by
chance being less than .005 using the Chisquare test.

The correlation pattern is exceedingly strong when one asks
the question in the form: Do those who give a particular media
type as an important source cite the same one as the dost.trusted
source? Of .those who give newspapers as their most important
source of poverty information, the veatest percentage give news-
papers .as the source they trust the test. The result is the same
for radio, television, and so on, This percentage ranges from
about one-third to one-half.

However, when the question is turned around: Do those who
cite a particular media type as the most trusted source also give
that media type as the most.important sokurce? - the results are
different. The above-mentioned pattern holds for newspapers,
radio, television, magazines, and "people I know." That is, those
persons giving each of those media types as ehe..ir most trusted
source are more likely to,give the same media qpe as their most
important source of information. Individuals who do not fit the
general pattern are those who indicated most trust for hooks,
libraries, material from organizations, or meetings. 0f individuals
who trust the former three media types most, a greater proportion
gave newspapers as their most important source than gave any other
media type. Of the individuals who trusted meetings most, the
greatest proportion gave television as their most important source.

Ne turn now to the indicants of knowledge about.poverty
(Table VII:6). More than half the respondents were considered to
know the proportion of families in the United States and in New
Brunswick earning less than P3,000 per year, with the proportion
among whites being somewhat higher in each instance. About one-
third knew that there was a multi-service center, with the proportion

98 -
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of knowledgeable blacks being considerably greater.. Less than
one-fifth of the respondents r-uld identify the local anti-
poverty organization, the proportion being the same for both
groups. It is interesting to note that while 47 percent of
blacks knew there was a multi-service center, just 20 percent of
them could name the organization that sponsors it. Finally, just

over one-quarter of respondents reported feeling well-informed
about poverty in New Brunswick, with the proportion of blacks
feeling this way being twice that of whites.

Description of Poverty and the Poor

The procedure for learning how respondents viewed causes of
and solutions to poverty, as Well as characteristics of poverty
and the poor, were the same for the household respondents as for
the organization representatives. In some instances, as a result
of the earlier experience, wording was changed slightly, and some
items were dropped.

In Table VII:71 we see the relative ranking of various factors
as major causes of poverty. With regard to internal causes, about
two-thirds of all respoLdents mention the lack of skills as a
major cause. Both groups put lack of ambition in the middle of the
ranking. But there are shades of disagreement on the other factors.
Blacks put somewhat more emphasis on family size as a factor, and
on poor hdalth. Whites, relative,to blacks, show a higher propor-
tion giving such factors as unwillingness to take .available jobs

and lack of interest In education.

The pattern for external causes, also shown in Table VII:7,
was somewhat more consistent for the two.groups, with two major
exceptions. More than half the white respondents give the ease
of staying on.welfare as a majór cause of poverty, Iputting it in

1st rank. By contrast, about otie-third of the blacks give this
factor, resulting in it being the lowest ranked of all. Anong
blacks, fOur-fifths give prejudice and discrimination as major
causes, so that this factor tied with ir.adequate housing for 1st

rank. But less than a third of white respondents endorsed pre-
judice and discrimination as a factor, causing it to rank 6th.

What about solutions to poverty? The proportion checking
IIagree" or "strongly agree" to the list of internal and external
,solutions are presented in Table VII:8. The ranking.of internal
'solutions shows one sharp differenne by race. About two-fifths
of white respondents endorse the idea 'of poor people organizing
themselves to demand power on such bodies as school boards and
lboards of education, so that this solution ranked third. Among
blacks, more than four-fifths endorse this solution, putting it
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lin first rank.

There are small but consistent differences in the' relative
emphasis put on the external solutions. Both groups overwhelm-
ingly endorse the idea that the country should organize poor
people to benefit more from ongoing programs. However, black
respondents also rate \ highly efforts to provide services, and
opportunities such as jobs, education or medical care. Among
whites, this solution ranks fourth. Socializing the poor to
middle class values is ranked second by whites and 4th by blacks,
though the proportion endorsing this Isolution is almost identical
in both cases. Blacks rank the reduction of discrimination in
housing, apprenticeships and so on as 3rd, whites rank it as 5th
in frequency -of endorsement. Whites, on the other band, rank
teaching respect for the law as 3rd, while blacks rank it 6th.
For both groups, giving money directly to the poor comes at the
bottom of the ranking. However, this solution, while endorsed
by 19 percent of whites, is endorsed by 57 percent of blacks. The
proportion of blacks endorsing any. solution (except for family
:limitation) is higher than that for whites.suggesting a greater
willingness among blacks to endorse any action that might be
described as a potential solution to poverty.

There are interesting differences in the emphases black and
white respondents put on 'rays of describing poverty. (The pro-
cedure was the same as for organizational respondents.) As shown
in Table VII:9, the highest rate of endorsement for whites went
to poverty as "a problem that can be solved," which ranked 3±d
among blacks. First among blacks was the characteristic of
poverty as being widespread, which ranked third among whites. The
same kind of reversal is found for the 2nd and 4th ranks. Both

groups rank the characteristic of poverty as "increasing in
numbers" lowest, but this item, nevertheless, is endorsed by more
than half of each group.

The ranking of characteristics of the poor were more similar
but there were differences. Whites as compared to blacks rated
the characteristics of urban and good higher, whire blacks rated
those of being Negro and ambitious higher than did whites. But

the differences were minimal.

The last set of findings to be presented here are those
dealing with the saliency of the problem of poverty. As with the
organization respondents, two questions were used and the results
are shown in Table VII:10. clearly, there is little consensus
concerning the rating of .these social problems. Whites and blacks
give dramatically different rankings to solving the problem of
Vietnam (1st among whites, 4thlamong blacks) and that of race
(4th among whites; 1st among blacks). Poverty ranks 2nd with blacks

- 100 -
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and 3rd with whites, and the ranking is reversed for solving the
problem of crime in the cities.

There is likewise considerable disparity in the ranking of

prc,blems in New Brunswick, .Perhaps nothing reflects the real
differences between the two groups more than the following: High
taxes rank 1st among whites but ties for fifth among blacks; the
cost of living is ranked 1st among blacks and fifth among whites.
Crime is ranked 2nd among serious problems by white respondents,
but ties for 6th among blacks. On the other hand, black respondents
rank juvenile delinquency higher than do whites. Another inter
esting difference is the.,ranking of race as a serious problem:

sixth among whites but tenth. among blacks.
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Table VII -1

Background Characteristics of the Household Sample

Characteristics:

!Ige,

21 to 29
30 to 49
50 or more
No response

Sex

121
201
204
13

22%
37

39

2

539 100%

Male 230 43%
Female 309 57

539 100%

Race
White 410 76%
Black 104 19
Puerto Rican, Oriental other 25 5

539 100%

Education
Eighth grade or less 117 22%
Some high school 101 19
Finished high school/business

school/hursing school 161 30
Some college or more 155 29
No response 5

539 100%

Occupation
Professional, managerial 118 22%
Clerical, sales 69 13

Skilled 53 10
Semi-skilled, unskilled, service 155 29
Out of labor force, e.g. housewife,

student, unemployed, retired 144 26

539 100%

Family Income
Less than $6000 per year 186 35%
$6000 to 11,999 240 45
$12,000 or more 83 15

No response 30 5

539 100%

* Less than .5%
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Table VII -2

Background Characteristics, by Race, of the Household Sample

Characteristics: Race

Lag. White Black
(Bases) (403) (99)

21 to 29 21% 27%
30 to 49 36 46
50 or more 43 27

100% 100%
X2 = 8.63 with 2 DF, P >.025

Sex
(Bases) (410) (104)

Male 42% 46%
Female 58 54

100% 100%
X
2
= 0.76 with 1 DF, P not significant

Education
(Bases) (406) (103)

Eighth grade or less 18% 33%

Some high school
Finished high school/business
school/nursing school

Some college or more

16

32

34

32

24

11

100% 100%

X2 = 36.74 with 3 DF, P> .005

Occupation
(Bases) (410) (104)

Professional, managerial 24% 12%
t Clerical, sales 15 5

Skilled 10 12

Semi-skilled, unskilled, service 22 51
Out of labor force 29 20

100% 100%

X2 = 38.04 with 4 DF, P > .005

Family Income
(Bases) (386) (100)

Less than $6000 per year 32% 49%

$6000 to 11,999 49 44
%12,000 or more 19 7

100% 100%

X 2 = 13.61 with 2 DF, P >.005
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Table VII-3a

Percent Distribution of Those liho Read or Listen Regularly.,
by Race, by Amount of Exposure to Media Types

(Bases)
Number of
Media Agents:

Race
White Black
(410) (104)

News-
paper Radio

Tele- Maga-
vision zines

News-
paper Radio

Tele- Maga-
vision zines

None
One
Two
Three
Four
Five or more
No preference

* Less than

5
26
43
20

5
1

11
35
32

9
2
*

11

3
10
27
30
13
9
8

31
13
19
16

9
13.

1

8
36
35
16

2

3

0

6
37
35
11

4
1
6

3
11
27
26
12
13

8

48
13
15
13

7
3
1

100

.5%

100 100 100 100 100 100 100

Table VII-3b

Rank Order and Percent Distribution of Macazine Readers,_
by Race, of Magazines Read

(Bases)
Magazines:
Life 1

Look 2

Reader s Digest 3

Time 4
McCall' s 5

Saturday Evening Post 6
Newsweek 7.5
Ladies' Home Journal 7.5
Good Housekeeping 9.5
Ebony 9.5
U.S. News &

World Report 11
Saturday Review 12

Total
(347)

Rank
46
25
24
21
16
14
12
12
8
8

Race
White
(283)

Rank
1 49

2.5 25
2.5 25

4 24
5 19

6.5 14
8 13

6.5 14
9 11

11 4

Black
(64)

Rank
2 34
3 14
4 17
6 11
8 5
5 14
7 6
9 2

11 0
1 42

5 10 6 11
3 12 3 11
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Table va-4

Rank Order and Percent Distribution, by Race,
of Where Respondents Get Most of Their Information about Povertz

(First and Second Choices)

Total .

Race
White Black

(Bases) (514) (410) (104)
Sources: Rank % Rank % Rank %

Newspapers 1 62 1 63 2 55
Television 2 61 2 62 1 58
Radio 3 21 4 18 3 32
Magazines 4 19 3 22 5 10
People I know 5 14 5 12 4 19
Material from
organizations 6 5 6 5 6 6

Meetings 7 4 7 4 7 5
Books 8 2 8 2 8.5 0
Public library 9 1 9 1 8.5 0

Table VII-5

Rank Order and Percent Distribution,_ by Race,
of Source Respondents Say They_ Trust the Most

Total
Race

White Black
(Bases) (514) (410) (104)

Sources: Rank % Rank % Rank %

Television 1 27 1 27 1 29
Newspapers 2 17 2 17 2 16
People I know 3 10 4.5 9 3 13
Magazines 4 .5 9 3 10 8 4
Public library 4 .5 9 4.5 9 5 8
Material from
organizations 6 7 6 7 6.5 7

Radio 7 b 8 4 4 11
Books 8.5 4 7 5 9 2

Meetings 8.5 4 9 3 6.5 7
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Table VII-6

Percent Distribution of Respondents, by Race,
Giving Positive Indications of Knowledge about Some As ects of Poverty

Indicants of Knowledge:
(Bases)

Proportion of U.S. families
earning less than $3000

Proportion of New Brunswick
families earning less than $3000

Is there a/Multi-Service Center?

Name of local anti-poverty organization

Feel well-informed about poverty in
the New Brunswick area

- 106 -
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Total
Race

White Black
(514) (410) (104)

56% 58% 49%

54 57 44

34 30 47

18 17 20

26 22 40

ii



Table VII -7

Rank Order and Percent Distribution of Respondents,
by Race, Endorsing ("A Major Cause") Various Causes of Poverty

(Bases)

Causes of Poverty,:

Internal - The Poor...
don't have the skills
have too many children .

don't take available jobs
don't have enough ambition
don't care about education
can't work - bad health
not smart enough to get ahead

External
Not enough good housing
Easier to stay on welfare

than work
People care more about things

like Vietnam, space
Prejudice and discrimination
The government and politicians

don't care enough
People don't care enough
Inadequate health services
Not enough jobs for everyone
Schools don't care about

poor children

Total
Race

White Black
(514)

Rank %

(410)

Rank %

(104)

Rank %

1 64 1 62 1 69
2 41 3 39 2 47
3 38 2 42 5.5 25
4 33 4 34 4 30
5 26 5 26 7 22
6 18 7 13 3 31
7 17 6 15 5.5 25

1 53 2 45 1.5 82

2 50 1 55 9 32

3 44 3 35 3 75
4 41 6 30 1.5 82

5 40 4 34 5 62
6 39 5 32 4 71
7 28 7 22 6 49
8 24 8 19 8 40

9 15 9 8 7 41

- 3.07 -
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Table VII -8

Rank Order and Percent: Distribution of Respondents
by Race, Endorsing ("Agree" and "Strongly Agree")

.

Various Solutions to Poverty

Race
Total White Black

(Bases) (514) (410) (104)

Solutions to Poverty: Rank % Rank % Rank %
Internal - Poor people should...
develop self-help programs 1

learn to be ambitious,
hard-working 2

organize, demand power 3

boycott, demonstrate, for
better housing, etc. 4

riot, cause civil disorder,
for better housing, etc. 5

External - The country should...
organize the poor to get more

from job training, etc. 1

make poor understand hard work,
thrift, ambition 2

reduce discrimination 3

provide housing, jobs, better
education, medical care 4.5

teach poor to respect the law 4.5
convince poor to limit families 6

give political power - poverty
boards, school boards, etc. 7

give money directly by family
allowance, negative income tax 8

- 108 -

86 1 88 '2 82

83 2 86 3 77
53 3 44 1 83

33 4 25 4 61

3 5 2 5 7

89 1 87 1.5 96

81 2 81 4 82
80 5 75 3 95

75 4 69 1.5 96
75 3 78 6 64
67 6 67 7 62

49 7 41 5 76

27 8 19 8 57
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Table VII-9

Rank Order and Percent Distribution of Respondents.L.
12y Race Endorsin S ecified Characteristics

of Poverty and the Poor

(Bases)

Descriptions:
Poverty is...

a problem that can be solved
a very complicated problem
very widespread
easy to see everywhere
increasing

The poor are...
mainly in the cities
Negro
good
smart
young-

ambitious

Total
Race

White Bladk
(514)

Rank %

(410)

Rank %

(104)

'Rank %

1 84 1 85 3 83

2.5 7 9 2 79 4 79

2.5 79 3 77 1 88

4 75 4 72 2 86

5 56 5 56 5 54

1 86 1 89 2 79

2 77 3 76 1 82

3 76 2 77 3 74

4 48 4.5 44 4 63

5 45 4.5 44 6 49

6 41 6 37 5 54
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Table VII-l0

Rank Order and Percent Distribution of Respondents, by Race,
by the Ratings' of the Relative Importance of Certain

Social Problems in the United States and in New Brunswick

(Bases)
3ocial Problems:

Total
Race

White Black
(514)

Rank %

(410)
Rank %

(104)
Rank %

In the United States...
Vietnam 1 35 1 39 4 20
Crime in the cities 2 31 2 33 3 23
Race 3 21 4 17 1 3 7
Poverty 4 12 3 10 2 18

In the New Brunswick area...
High taxes 1 32 3. 36 4.5 19
Crime 2.5 24 2 28 6.5 1 2
Housing 2.5 24 3 21 2 38
The cost of living 4 23 5 18 1 41
Drug addiction rJ 20 4 20 3 21
Juvenile delinquency 6 16 7 15 4.5 19
Racial problems 7 15 6 17 10 5
Poverty 8 13 8 _14 9 6
Education problems 9 9 9 9 8 8
Unemployment 10 7 10 5 6.5 12

None of the above 1 1

* Item not included in the ranking.
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Chapter VIII

A COMPARISON OF THE FINDINGS FOR THE TWO SAMPLES

In earlier chapters, the mass media were described in terms
of their poverty content, and the resPondents in the two interview
samples were described in terms of the attitudes and beliefs
expressed. Here we propose to bring these two elements together
and to ask the question: ls there any association between the
exposure of the respondents to the mass media and their attitudes
and beliefs? This broad question can be divided into three major

components: Is there any association between the attitudes and
beliefs of the respondents, and exposure, as measured by:

1. the mimber of media agents with which the respondent
claims exposure;

2. the amount of space devoted to pOverty material within
certain major segment-categories, that is, news stories,
editorials, features, and so,on; the segments described
in the analysis of the media presented in Chapter III;

3. the amount of poverty material contained Iwithin the basic
categories developed in the analysis of the media, that
is, causes of poverty, solutions to poverty, and so on?

In this chapter, we will examine these questions for the two
groups of respondents, each taken as a whole.

Level of Exposure to the Mass Media

The first question raised above can itself be further divided
into three elements. Is there any association between the attitudes
and information of respondents and

1. overall exposure to the 'media, as measured by

the total number of magazines and newspapers
read, and the number of radio stations land
television channels to which they listen and watch;

2. the level of exposure within each media type,
as measured again by the total number of agents to
which exposure is reported, within the media type;

3.. xposure to specific media agents, that is, particular
newspaper s or television channels, and so on?

The measure of exposure is a simple one. Each respondent
was asked to give the newspapers and magazines read regularly and
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the radio stations and television channels listened to regularly.
The measure of exposure for each media type is a count of the number
of mentions in that category. To obtain the measure of overall
exposure, the total for each media type Wa s totalled.

It seems appropriate here to review the reading and listening
habits of the two groups of respondents- those in the household
sample and those in the organizatioa sampld6 These data are
presented in Table VIII:1, grouped by media typd, and within the
type, by convenient categories that will be used in later analysis.
There are basic .similarities in the newpaper-reading habits of
the two samples. For both, the local newspaper is read by some
four-fifths Of the respondents, and two of the metropolita-1 papers
and one oi the state papers are read fairly extensively.

\Much the same pattern emerges for radio listening. The
local radio station, WCTC, is mentioned most often by both groups.
But the local emphasis is stronger for the household respondents.
The relative ranking of the stations reiving a meaningful number
of meLtions is about the same for both groups. With television as
well, the pattern of choice is essentially the same for both. The

relatively higher proportion of household respondents reporting
watching channels beyond the two most frequently mentioned suggests
a higher level of television viewing by this group, if one assumes
that mentioning a larger number of channels is a crude index of
greater orientatlion to television.

There are same differences between the two groups with regard
to magazine readership. Both groups mention Life magazine most
frequently. Thereafter, the emphases diverge, with some evidence
that organizational representatives mention more magazines than do
household representatives, the reverse of the pattern found with
reference to television.

Overall Exposure to the Mass Media .

We are. now going to explore the relationship of the exposure of
the respondents to the mass media to their attitudes and beliefs
(Table The measure of overall media exposure, as indicated
earlier in this chapter, is a count of the number of media Agents the
respondent reported that he read, watched, or listened to regularly.

Causes of and Solutions to Poverty

It will be recalled from earlier discussions about the content oi
media that for both categories of .poverty material, causes of poverty
and solutions to poverty, sub-types were created -- internal and

- 11.2 -

118



3.

external causes and solutions. Equivalent items were developed
for the interviews. For the analysis that follows, in addition
to the specific "indicants," that is, the items in the interview
used to indicate attitudes toward internal and external causes
and solutf_ons,attitudinal measures were created by summing the
number of indicants which the respondents endorsed sr causes of
poverty or \solutions to poverty.

The question then, is the extent to which.higher levels of
exposure to the mass media are related to endorsement of statements
about causes of or solutions to poverty. As it develops, for both
samples, there are no significant asSociations between the measures
of overall exposure and the. attitudinal measures. It may be said,
therefore, that the tendency to endorse indicants of causes or
solutions is unrelated to measures of relative exposure to the mass
me dia.

Description of Poverty

Both samples were asked to rate various characteristics
attributed to poverty in the media. Questions about three of the
characteristics, "extensiveness," "complexity" and "ease of solu-
tion," were used in both questionnaires in essentially the same
format. Two additional questions, "seriousness" and "interesting,"
were used only in the organization questionnaire. Two other
indicants of -characteristics, used in both questionnaires were
derived from items designed originally for other measures. The

"extent to which poverty was seen as a high priority problem" was
taken from the item in which respondents were asked to rank the
relative importance in the United States of four problems: the

war in Vietnam; race; crime; and poverty. The rating of "poverty
as an Important problem" was derived from. the ranking assigned by
respondents when they were asked to rank a list of problems in the
local community.

As can be seen in Table VIII:2, a significant association is
found among organization respondents for the overall measure of
exposure and three of the seven indicants of description of poverty.
No such associations are found fOr the household respondents. This
suggests that the attitudinal measures are not related to the total
number of media agents Mentions, for household respondents, while
there is some tendency for such a relationship among the organiza-
tion respondents.
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Description of the Poor

From the items used in the section of the questionnaires
dealing with "description of the poor," (see Tables V:9 and VII:9),
three were selected to be used in the further analysis for both
samples. These were:

1. Location - urban or Irural
2. Race/ - Negro or white

3 . Age 1- young or old

A fourth characteristic, sex, was used only with organization
respondents.

There is essentially no relationship between overall exposure
to the media and the indicants for the dimension, description of
the poor. This suggests that .the level of exposure to the mass
media is not a factor in determining definition or description of
the poor by respondents.

Information about Poverty

The items used originally to explore the level of information
about poverty among the respondents are shown in Table V:6 and
Table VII:6. In this analysis four are used for organization
respondents, and five for household respondents, as shown in
Table VIII:2.

There is no relationship,
between any of the information
media agents to which exposure
household respondent's there is
of the five indicants.

Summary

for organization respondents,
indicants and the total number of
is claimed. By contrast, among
a significant association for four

If our question is rephrased to: "Do people who report
higher levels of exposure endorse the. indicants of attitudes and
information?" the answer seems to be: To a minor degree, in two
areas. Clearly, there is no such relationship for any of the
indicants of causes of or solutions to poverty, for either sample.
In the area, description of poverty, there are significant associa-
tions on three of seven indicants for organization respondents,
none for household respondents. By contrast, in the area, inf or-
motion about poverty, there are significant associations on four
of the five indicants for household respondents, but none at all

for organization respondents. Thus it would seem that being in-
formed is highly assOciated with level of exposure to the media,

;t
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for the household sample, but not for the organization sample.
This finding suggests that members of the organization sample rely
more on alternative sources of information and are relatively
unaffected by the number of media agents to which they report
being exposed.

Influence of Overall Exposure, by Media Types

We now turn to the question of whether the amount of exposure
to specific media types has an influence on the endorsement of
indicants of attitudes and information(TableVII:3).

Causes of and Solutions to Poverty

For organization respbndents, there is no such association,
with one e-cception, that between the number of newspapers read
and the measures of external solution to poverty. Thus we can
say that the responses of the organization sample were unrelated
to.the level of exposure within media types.

Among household respondents, exposure shows somewhat more
association with the attitudinal indicants, but the association
remains modest at best. The significant associations are with
two media types, radio and television, for two of the indicants,
and one total. Thus, for both samples it may be said that the
level of exposure to media types is unrelated to the endorsement
of indicants of causes of and solutions to poverty.

Description of Poverty

It may be recalled (Table VIII:2) that fhere were three
significant associations between the measure of overall exposure
and these indicants for the organization sample, but none.fOr the
household sample. As we examine the relationship for each media
type, we find for the organization sample, that there are four
significant associations between overall exposure to magazines
and the indicants, and two for newspapers. And while no sig-
nificant associations showed up for the household sample, there
are now two each between overall exposure within magazines and
radio and the indicants. Therefore, to the extent that there is
any association between numbers of each media type 'mentioned and
attitudinal items used as descriptions of poverty, the association
would appear to be strongest for magazines.
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Description of the Poor

Above (Tdble VIII:2) we found no relationship between
exposure and these indicants, and this holds when we look for a
relationship within media types. For both samples, there is one
significant relationship, in each case with the indicant, "race."

Information about Poverty

Though for organization respondents no relationship was found
(Table VIII:2) between the measure of overall exposure and these
indicants, we now find significant associations within both radio
and magazines between the measure of exposure and two of the
indicants. Turning to the household respondents, where we
previously found four significant associations of five possible
between the measure of exposure and these indicants, it is clear
that this relationship emerges from exposure to both newspapers
and television. The associations between media type exposure and
being informed about poverty ae more numerous and, to that extent,
stronger. There axe significant associations with the level of
newspaper exposure and four of the indicants, with the level of
magazine exposure and three of the indicants. One indicant,
knowledge about the availability of legal services for the poor,
is associated with level of exposure with three of the media types,
newspaper, radio and magazines, although there is little likelihood
that information al)out the local program of legal services was
carried in national magazines. In addition, it will ;be shown later
that the ntOber of people who rely on magazines as a major source
of material about poverty is quite small.

Summary

The question posed here was whether there was any relationship
between the level of exposure within media types and endorsement
of the attitude and information indicants about poverty. Little
association was found for either sample with regard to three types
of indicants: causes of poverty, solutions to poverty, and descrip-
tion of the poor. A moderate relationship was found for organiza-
tion respondents, between level of exposure to magazines and
indicants in the category, description of poverty. And a fairly
strong relationship was found for hcmsehold respondents between
level of exposure ulthin newspapers and magazines and the indicants
of being informed about poverty. It may be said, therefore, that
magazines would appear to be the most potent source of influence,
though those who cite magazines as a source of information about
poverty are a minority in both samples. Thus it may be that the
factors that lead to such exposure also lead to being aware and
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informed about poverty.

Influence of Exposure to Media Agents on Attitudes

The issue to be pursued here is whether exposure to media
agents, grouped according to the categories discussed earlier in
this chapter, have any influence on the endorsement of indicants.

(Table VIII:4). It should be noted that there are some differences
in the ntimber of agents utilized for organization and household
respondents in this analysis, because of sharp differences in

exposure. For example, the number of organization respondents
reporting reading women's magazines, or Ebonv was too small for
any meaningful analysis.

Causes of and Solutions to Poverty

There is little association, for organization respondents,
between exposure to types of newspapers and attitudinal indicants
of' causes of poverty. However, there are two significant associa-
tions, of three.possible, for the local newspaper and the indicants
of solutions to poverty. Among household respondents, there is one
significant association between the local newspaper and this iridi-
cant, attitudes toward solutions to poverty.

Radio is not a factor in the endorsement of causes or solutions
indicants, for either sample, with one exception. Among household

respondents, the black-oriented station shows three significant
associations of three possible with indicants of both causes and

solutions. The relationship between metropolitan and educational
television, among organization respondents, is quite strong.
Finally, for both samples, for both sets of indicants, there is

little association with magazines.

Description of Poverty

It was noted above, in the analysis of the influence of media
types (Table VIII:3) that, for organization respondents, there was
a relatively strong relationship between exposure to magazines and
indicants of attitudes to the description of poverty. It would
appear, however, that this results from a rather general exposure,
since the number of signIficant associations for both news and
general magazines is quite low.

The next most potent media type found was neospapers. We
now find that the strongest influence was the local paper, there
being four significant associations of seven possible. And finally,

the media type analysis showedjust one significant association for
each of radio and television. The pattern for radio shows no
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particularly strong influence. But both metropolitan and educa-
tional television show three of seven possible significant associ-
ations. Thus, readership of the local newspaper and exposure to
two categories of television appear to be related to the endorse-
ment of these indicants.

Turning now to household respondents, it was noted in the
earlier analysis that there were just two significant associations
between readership of magazines and the indicants. Examining the
relationships particular types of magazines we find a modest
association, _ve significant associations of 15 possible, for
women's magazines. It was also noted earlier that there were two
significant associations between these indicants and radio, for
household respondents. Examining the results by the types of radio
stations the only kind with more than one significant association
is "black," that is to say, there are two significant associations
between the attitudinal indicants and the one radio station directed
to the black audience, of a possible five such associations.

'An interesting difference between the two samples shows up
with reference to the influence of different types of newspapers.
While the local paper was most important for the organization
cample in terms of their descriptions of poverty, it shows no
significant associations among householders. But there are six
of 20 possible associations for the metropolitan papers. There
was a difference, too, with regard to television. There were no
significant associations, among organization respondents, for
network television, but amoag householders, there are three of
15 possible. At thc same time, it should be noted that the educa-
tional television channel maintains its relative importance with
this sample as well. For householders then, the more potent
associations appear to be between educational television, metro-
politan newspapers, and women's magazines and the attitudinal
indicants.

Dericription of the Poor

We have seen that there was virtually no relationship between
the measure of overall exposure and descriptive statements about
the poor. For both samples there was but one significant associa-
tion, between exposure -- within magazines for the organization
sample, within newspapers for the household sample -- and the
indicants, both with that of 'race."

Now when we turn to examine the relationship to exposure for
those in the organization sample who cite various.types of
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magazines, we find essentially no relationship. There are no
significant associations for types of television channels, except
for network television. Likewise, it is clear there is no relation-
ship between exposure and listening to a particular kilM of radio
station. With regard to newspapers, the most salient are the
metropolitan papers, though they only produce three significant
associations of 16 possible.

For household respondents, where newspapers were the only
media type to yield a significant association between exposure and
the indicahts of description of the poor, metropolitan papers,
with three significant associations of nine possible, are the most
salient. Among radio stations, those featuring talk shows appear
to be most influential. There is no evidence of any particular
tie between exposure to types of television and magazines and the
attitudinal indicants. Thuswithin media types, metropolitan
newspapers are important to both samplesptalk radio is of same
significance to householders, and network television to organiza-
tion respondents. In all cases, however, the association is modest,
at best.

Information About Poverty

When we first looked at the relationship between overall
exposure and the indicants of beinglinformed about poverty (Table
VIII:2), no significant associations were found at all for Che
organization respondents. Nevertheless, when we looked further
at this relationship within media types (Table VIII:3), signific4it

associations were found within two of them, radio and magazines,
!for two of th:e indicants in this category. Focusing now on the
types of radio stations, we find one significant association with
each of four of the five types. This suggests a weak but diffuse
influence for radio. The relationship within the two types of
magazines is equally weak.

The relationship between overall exposure and the indicants
in this category was found to be quite different for the household
sample. There were found significant associations between the
measure of exposure and the indicants of five possible. This re-
lationship was found to derive primarily from exposure to news-
papers (four significant associations of five possible) and to
magazines (three of five possible). Looking first at exposure to
newspapers, the highest proportion of significant associations is
for the local paper (two of five possible), the proportion for
state (three of 10 possible) and metropolitan papers (four of 20
possible) following in that order. As to the influence of magazines,
there is a moderate level of relationship between exposure and the
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indicants for news magazines (six of 15 possible) and a modest
level for general magazines (seven of 20 possible).

Earlier we found, for the household sample, !just one sig-
nificant association between exposure and the indicants for radio
as a media type. This apparently was the result of a relatively
strong relationship between exposure to the black radio station
and the indicants (four significant associations of five possible)
and a modest relationship with the local station (two of five
possible). As for television, there were no significant associa-
tions between this media type and the indicants. Nevertheless,
looking at the relationships for individual channels, there was
a modest relationship between both the educational channel (two
of five possible) and national outlets (five of 15 possible) and
the indicants.

Summary

What can be said, then about the influence of the level of
exposure to groups of media agents and the propensity to endorse
indicants of attitudes and information? Clearly, there is no
strong relationship in any particular instance. With regard to
newspapers, metropolitan papers showed significant associations
for all indicants in both samples, but can be considered salient
only with regard to two sets of indi2cants (both for household
respondents),,description of pcNerty and being informed about
poverty. The state-wide papers seem related only with regard
to one set of indicants, for householders.

While radio is Widely listened to, it is related to attitudes
and information about poverty only in a few instances, and only
with regard to household respondents. The talk stations are
salient for one category of indicants, and the black-oriented
station for three of the five. The pattern for television.is
somewhat different, the significant associations being concentrated
much more for both groups of respondents. Among organization
respondents, metropolitan and education television ench appear
to be important for tao categories of indicants, causes of poverty
and description of povertyl. Among household respondents, level
of exposure to network tclevision is related to two of them,
description of poverty and information about poverty. Level of
exposure to magazines seems to be relevant in a diffuse way, for
householders. Each type of magazine shows an important number of
significant associations with just one set of indicants, and just
one indicant, information about poverty, showing an important
number of significant associations with more than one type of
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magazine (except for black). For householders, this category of
indicants is the one that shows the most consistent relationship
with level of exposure to the media.

Effect of the Proportion of Poverty Material in the Media

We will now examine the second question raised at the begin-
ning of this chapter: Is there any relationship between exposure
to poverty material, as measured by the proportion of such material
in the media to whdch the respondents were exposed and the attitude
and information indicants? The question will be dealt with in two
steps: in terms of an overall total, and broken down by media
types.

In the earlier discussion of the media (Chapters II and III),
explanations were given for the categories of media segments (news,
features, editorials, and so on) that were analyzed and for the
procedures used to obtain a measure of the poverty material in
each of these segments, in each of the media agents.. In this chap-
ter we will be concerned with overall measures of poverty exposure,
for total media exposure, for media types and agents, and for each
of the segments contained within the agents. A brief review of the
procedures for obtaining the total measure is pertinent.

Based on the proportion of poverty material characteristics
of the segments, values were assigned for each segment, for each
agent. Thus, for each respondent, scores were generated repre-
senting the content of his exposure to the media agents he men-
tioned. These scores were then summed in two ways, as outlined
in the diagram below:

Media Segments:
Media Types: News Editorials Features Total

Newspapers
Radio
Television 1.1
Magazines

Total \i// Total
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Across to obtain total values for all segments within each
media type, and down, to obtain values for segments across all
media types. By summing the total values across or down, overall
scores were Obtained for each respondent, for all media types and
all segments.

We will first examine the relationship, if any, between the
total scores for all poverty exposure, for all exposure to poverty
materials in news segments, in editorials\and features, on the one
hand, and attitudes and information responses on the other. Then
we will look at the same series of relationships for each of the
media types. Finally, we will examine the relationship of exposure
to types of poverty content to the various indicants.

In addition, we will use another measure developed earlier
(Chapter III, pg. 25), "multiplicity of references." Using the
category, "solutions to poverty," which contain the most numerous
poverty items, a score was generated to represent the .total number
of.such references to which the individual might have been exposed,
by media type, and in total. .This measure was designed to give
some indication as to the relative importance or "potency" of sheer
repetition, another way of pursuing the-possible relationships be-
tween measures of exposure to the media and indicants of attitudes
and infornation.

Overall Poverty Material Exposure

In the analysis that follows (Table VIII:5), the population
of respondents used is restricted to those who cited one of the
mass media as a major source of poverty information.

Causes of and Solutions to Poverty

Among organization respondents, there ware no significant
associations between any of the measures of exposure.to poverty
content and any of the indicants of attitude or information. In
short, attitudes dealing with causes of and solutions to poverty
appear to be independent of exposure to types of poverty material,
ao reflected by these measures. The same result is found for
household respondents, there being just one solitary significant
association between any measure of exposure and an indicant of
attitude or information .

pescription of Poverty

These are the only indicants, as far as the organization
respondents are concerned, for which there are any significant
associations between the measures of exposure and items concerning
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attitudes and information. The largest number of significant
associations is found for the measure of multiplicity. It might

also be noted that this is the only instance in which there are
more significant associations for organization respondents than
for householders.

For organization respondents, there are three significant
associations of seven possible with the measure of multiplicity.
There are two significant associations between the measure of
exposure to the proportion of poverty material in news stories
and the indicants of attitudes. Each of the four measures shows
a significant association with one indicant, "serious," while two
of the measures of exposure to content show a significant associ-
ation with another, "interesting." Among household respondents,
two of the measures of exposure each show a significant relation-
ship with one of the indicants. The finding suggests ehat there
is virtually no relationship between the measure of overall ex-
posure to poverty content and the attitudinal indicants for the
household sample and, for the organization saMple, where me have
previously found indications of a relationship between exposure
and these attitudinal items, it would anpear that multiplicity of
mentions by the media agents is the most important factor.

Description of the Poor

For the organization respondents, there are no significant
associations between the measures.of overall exposure to the media
content and the indicants in this category. The findings are

. essentially the same for the household sample, there being signifi-
cant associations between two of the exposure measures and just one
of the indicantsi- "age."

Information about Poverty

The difference between the two samples is probably sharper here
than for any other comparison in this series. There are no signifi-
cant associations among organization respondents for the measures
of exposure to media poverty content and the indicants in this
category. Among household respondents, however, two of the exposure
measures show four significant associations of five possible, and
the other two show MO each. Two of the indicants show significant
associations with all four of the measures. For the household sample,

there is clearly a strong positive association between the extent
of exposure to poverty material in the media and being informed
about poverty.
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Summary

We have explored the extent to which exposure to the measures
of the proportion of poverty content in various media segments is
related to the endorsement of attitude and information items. Of

the five groups of indicants, there are just two for which such a
relationship is found in any magnitude: "description of poverty"

for organization respondents and l!information about poverty" for
household respondents. For the organization respondents, multipli
city of items appears to be the rriost Important factor. For the

householders, the proportion of poverty material 1.n editorials

and features, and the total proportion of poverty material seem

to be the most potent sources of influence.

Overall Exposure within Media Types

In the analysis that follows, (Table VIII:6) the focus is on
those people who cited one of the media types as a major source
of information about poverty. As a result of the smaller number
of cases when:this subsample is used, the analysis is restricted
to two media types, newspaper.and television, which received the
largest number of mentions as major sources in both samples.

Causes of and Solutions to Poverty

In the above analysis of exposure to poverty material in media
segments, no significant associations, for organization respondents,
were found between the measures of exposure to proportions Of poverty
material in the various media segments and the indicants of causes
of and solutions to poverty. When this relationship is examined

within the two specific media types, newspapers and television,
the finding remains the same. There is but 'one significant associ
ation between these measures of exposure and the indicants (with

newspapers). Thus it may be concluded that levels of exposure to

poverty content in specific media segments is unrelated to responses
on the questionri,aire' items.

In the earlier analysis, household respondents likewise showed
little association between the measuresof exposure and these
indicants. The one association that was found (in Table VIII:5) is
apparently due to the strength of the influence of newspaper exposure.
This further analysis reveals little influence for .any of the
measures of eiposure. It would seem then, that attitudes about
external solutions to poverty are influenced by exposure to poverty
material in newspapers, for the household sample.
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Description of Poverty

The earlier analysis of the influence of exposure to poverty
material in various media segments showed one measure, multiplicity
of items, to be somewhat influential for these indicants, for the
organization sample. When we examine the 'results within the two
media types, multiplicity turns out to be significantly associated
with two of the seven indicants in this dimension within television,
but not at all within newspapers.

The result is somewhat the reverse for the household sample.
The analysis for all media types .(Table VIII:5) showed one signifi-
cant association for each of two exposure measures, of five possible.
Now we find that both of these have significant associations with
two of the five indicants, within newspapers, as does multiplicity.
One of these measures, the proportion of poverty material in editor-
ials and features also shows two significant associationswithin

television. .Within both media types, however, none of the measures
of exposure appears to be strongly.influential.

Description of the Poor

In the earlier analysis, there were no associations between
these indicants and the overall measures of exposure for the
organization sample, and just two for the household sample. When
we examine the results for particular media, the pattern is a little
different. For the organization respondents, there are two signifi-
cant associations between one of the indicants and two of the
measures for newspapers, and one for television. For the house-
hold sample, there are none for newspapers, and one each for two of
the indicants in television exposure. The embracement of these

attitudes by members of both samples is relatively independent of
exposure as determined.by the measures used here.

Information about Poverty

For all media types, no association at all was found between
the measures of exposure and the indicants in this category, for

the organization sample. This holds true when we look at the
measures of exposure for those who report newspapers as their most
important source of information and is essentially the same for
those who report commitment to television exposure, although there
are significant associations between two of the exposure measures
and one of the indicants.

The pattern for the household sample was quite different, there



being strong relationships between two of the measures of exposure,
those for poverty editorial and feature material, and total material,
and four of the five indicants. Examining the two media types we
find one of these measures, exposure to the proportion of poverty
material in editorials and features, shows just one significant
association with the indicants in both newspaper and television.
the other, proportion of total material that is poverty material,
sholds one significant association within newspapers but three of
five possible within television. The measure, proportion of
poverty news, which showed two significant associations.in the
analysis without regard to media types, shows two such associations
for television and one for newspaper. ,What we seem to find then,
is that the relative importance of exposure to total poverty material
derives from exposure to television; that the relative importance of
exposure to poverty material in editorials and features does not
derive from newspaper or television (radio or magazines perhaps);

1

and that association of exposure to poverty news material and atti-
tudes seems to drive somewhat more from television than newspapers.

Summary

The purpose here has been to explore the relationship between
measures of exposure to the proportion of poverty material in media
segments and indicants of dttitudes and information, within two
media types. Exposure measured in this way proved to be of no
importance to the endorsement of attitude items in the organization
sample. It was important to householders, at least for one dimension,
that of information about poverty, and, within.media types, newspapers
and television were about of equal importance for thase respondents
who indicated each of these media types as their most important
sources of poverty information.

Exposure to Media Poverty Content

We come now to the third basic question to be raised in this
chapter: Is there a relationship between proportion of different
kinds of poverty material using the categories developed and
described in Chapter III, that is, causes of poverty, solution6 to
poverty, and so on - and the responses to the comparable items on
the questionnaire? .Based on the proportion of poverty material
found in each of these dimensions, each media agent was given a
score. Then exposure soares were generated for each respondent,
based on the media agents mentioned by the individual respondent.
Thus, a score was created for each respondent, with reference to
the media agents mentioned, and collected frr the media types. In
turn, a total score was created for each pi..)erty content category.
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Here we will examine the relationships of exposure to levels
of media content to the indigents of attitudes and information.
That is, we will explore the (extent to which exposure to categories
of media poverty content can be said to influence the endorsement
of items on the questionnaire.. In addition, the measure of multi-
plicity will be utilized in this analysis.

Overall 'Exposure 'to Media Poverty COntent

Causes of and Solutions to Poverty

It is quite clear that for both damples, exposure to material
concerning causes of or solutions to poverty had no influence on
the responses to the comparable interview items. Nor, apparently,
does exposure to any other kind of poverty material influence
responses to these indicants. Thus, one must conclude that exposure
to varyiag kinds of poverty material is not relevant to the responses
of either organization or household respondents.

Decription of Poverty

There is a moderate number of Osnificant associations between
level of exposure on three of the measures of poverty material and
the indicants in this category for organization respondents. The
largest number of significant associations comes \not from the
content category, "description of poverty," which most directly
matches the interview items, but rather from the content category,
"description of the poor." The pattern is somewhat different for
household respondents. In general, there is little relationship
between the exposure measures and the indicants. However, the
greatest number.of significant associations is found between the
content category, "description of poverty," and the comparable
indicants.

Description of the Poor

Clearly, there is no relationship between exposure to poverty
material in the media 'and., the indicants of description of the poor.

Information about Poverty

As has been the case previously, there is little relationship
between the measures of exposure to poverty material and these
indicants, for the organization respondents. Among household
respondents, the pattern is somewhat stronger. Each of the measures
of exposure shows significant associations with at least two of the
five indicants of information about poverty. The multiplicity
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measure likewise shows a significant association with two of the
indicants.

Exposure to Poverty Material, by Media Type

We conie now to an examination of the relationship between the
measures of exposure to poverty content and the indicants of
attitude and information, within media types. (Table VIII:8).
Here again, the respondents used for the analysis will be those .47ho
cited one of the media types as their most important source of
information about poverty. Because of the smaller numbers
involved, the analysis is restric fed to the two media types,
which were cited most often as major sources of poverty material,
newspaper and television.

Causes of and Solutions to Poverty

In the analysis without regard to media type, it was found
that there was essentially no relationship between exposure to
poverty material and respondents on items representing this
category of indicants. We find this pattern holds for the
organization respondents, with newspapers as the major source,
though for television, there are a few significant associations
for two of the media content categories and attitudes: klescrip-
tion of poverty and description of the poor. The pattern of no
association also hOlds for the household respondents, with regard
to newspapers, for responses to items concerning causes of ?overty.
There are, however, a goodly number of significant associations,
within newspapers, between two of the measures of exposure and
responses to items concerning solutions to poverty. Expoaure to
poverty material on television continues to be unrelated to
responses to fhe interview items.

Description of Poverty

In the prior analysis, for all the media, we found a moderate
number of significant associations between the measures of exposure
and the indicants in this category, for organiiation respondents,
and a similar association for one of the content dimensions,
description of poverty. When we look at the results by the two
media types, for organization respondents, we find a minimal
number of significant assocations between the measures of exposure
and the indicants. This finding suggests that the overall relation-
ship, to the extent that it does exist, must derive from other
sources.
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For the household sample, where there was little overall
relationship between the measures and the indicants, we now
find a relatively high number of significant associations, for all
measures of exposure, within newspapers. And each of the measures,
except for multiplicity, shows at least one significant association
within television, that is, among those who cited television as a
major source. Thus, when we separate out those for whom newspapers
are declared as a major source of povertY information, we find an
impressively large number of significant associations between the
measures of exposure to poverty material and the responses to
indicants of description of poverty.

Description of the Poor

The analysis above, for all the media, showed no relationship
between exposure to poverty material and responses to this category
of indicants, for both samples. This pattern holds, for both
samples, for bckth media types, with one exception. For those
organization respondents who report newspapers as their major source
of poverty information, there are four significant associations of
20 possible between the measure of exposure to poverty material in
the dimension, "description of poverty," and responses in the
category, "description of the poor."

Information about Poverty

There was a modest relationship for two of the measures of
exposure, among organization respondents, and for all of the
measures of exposure, among household respondents, in the earlier
analysis for those who cited any media type as a major source of
poverty information. Focusing now on those who cited newspapers
or television as major sources, we find virtually no relationship
for organization respondents. But among household respondents,
we do find a modest number of significant associations for each
of the measures of exposure, particularly for those who gave
television as a major source of poverty information.

Summary and Conclusions

The aim of this chapter was to explore, for each of the samples
as a whole, the relationship between measures of exposure to the
mass media and endorsement of various attitude and information items.
This procedure was designed to provide some clues to the extent to
which patterns of attitudes, values and beliefs could be said to
be Influenced by the pattern of exposure to the mass media and its
poverty cont ent.
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The first measure of exposure utilized was a total count of
the number of media agents listed by the respondents. The issue
here was to find out whether the level of exposure itself, with-
out reference to the content of the media, was related to the
attitudes. There proved to be a fairly strong relationship, for
organization respondents, between overall exposure and the indicants
of one dimension, "description of poverty." For household respon-
dents, there was a strong relationship between the measure and the
indicants of the dimension, "information about poverty." This
paftern holds when the relationships are examined within media
types, particularly with magazines for organization resPondents
and newspapers and magazines for household respondents. When,

however, we narrow\our focus to particular media agents, no strong
pattern energes. Exposure to the'local, newspaper appears to be
sanewhat more salient for organization respondents, exposure to
metropolitan papers more salient for householders. Exposure to
theiblack-oriented radio station is fairly important among house-
holders, though as we know, this exposure is found primarily among
\black respondents. Exposure to metropolitan and educational
television channels shows some relationship to attitudes among
organization respondents, while network and educational channels
seem more important for household respondents. Finally, there
appears to be a diffuse pattern of relationships far householders,
between exposure to various types of magazines and indicants of
attitudes.

These findings suggest that for organization respondents, there
is a degree of influence between the overall measure of exposure
to the mass media, that is, number of agents mentioned, and one
dimension of attitudinal indicants, "description of poverty." This
relationship arises from exposure to magazines and to some extent,
newspapers. But no particular type of magazine is of major importance
and, among newspapers, the local paper is mast significant,. Among
household respondents, the measure of exposure seems most influential
with the dimension, "information about poverty.". The relationship
arises primarily from exposure to newspapers, network television,
and news and general magazines.

The second set of measures of exposure utilized was the
'proportion of space devoted to poverty material in news stories,
editorials and features, the total for all segments utilized in the
media analysis, and the total number of poverty\pieces found in the
media. This analysis was restricted to that portion of the two
samples which cited one of the media types as a major source of
poverty information.
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It was found that, for organization respondents, the only
significant relationships between the measures of exposure and
the indicants of attitudes and information were with the dimension,
"description of poverty," the dimension that was important for the
overall measure of exposure. The measure of multiplicity was most
frequently related to these indicants. Among household respondents,
once again, exposure to poverty material was important with regard
to just one dimension, "information about poverty." Measures of
exposure to poverty in two segments, editorials and features, and
total segments, were influential for this dimension. Shit tin our
focus to the two media types, newspaper and television,'we find
that for organization respondents, there is no relationship between
exposure and the indicants of description of poverty, for those who
rely on newsrapers as a major source, and only a minor one between
exposure and the indicants for those who rely on television. Among
household respondents who rely on television, exposure to poverty
material in one media segment , editorials and features, and the
proportion .of poverty material in all segments shows a modest relation-
ship to the indicants, "information about poverty." For householders
who rely on newspapers, this relationship is minimal. Interestingly,

Ifor householders, while there is essentially no relationship between
general exposure and the indicant, "description of poverty,"- for those
who rely on newspapers as a major source of information, there does
appear to be some relationship between this measure and these indi

cants.

It would seem then, that while for each sample there are
relationships between these measures of exposure to poverty content
and the same categories of indicants as was the case for the measure
of the number of media agents to which respondents were exposed, the
latter set of relationships is stronger, as measured by the number

of significant associations found.

The third way of measuring the influence of exposure to
poverty material in the media was to develop a meaSure of exposure
related to the content of the poverty ma terial. The issue here is

whether there is a fit between exposure to poverty material, coded
into several dimensions, and the propensity to endorse indicants
of attitudes and information developed for the questionnaire based

on the same dimensions.

The pattern revealed in the first two analyses manif ests
itself again here: among organization respondents, exposure to
poverty material, whatever the dimension, is .found to be related
almost entirely only with one of the indicants, "description of
poverty," while among household respondencs, the relationship is
most frequent for the indicants, "information about poverty." There
is little evidence of a direct relationship between exposure to a
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dimension within the media, and responses along that same dimensionto the questionnaire items.
When we examine the results for those who report relying onnewspapers or television as their major source of poverty informa-tion, a considerably different pattern emerges. For organizationrespondents, (without regard to major sciurce) there is no particularrelationship between the measures of exposure and the indicants.But among household respondents who report newspapers as .theirmajor source, there is a diffuse, moderately strong pattern of associa-tion between exposure and three of the indicants. Among householderswho report television as a major source, there is a moderately laigenumber of associations between the measures of exposure and theindicants for infoimation about poverty. In no instance, however,do we find much evidence of a strong influence between a dimensionof poverty material and the related cdtegory of indicants.
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Table VIII-1

Percent Distribution of Organization and Household Respondents
Reporting Exposure to Each Media Agent, by Media Type

Media Agents:
Representatives of

Organizations Households
(Bases)

Newspapers
(New York Metropolitan)

New York Times
New York Daily News

(172)

58%
25

(539)

27%

30

Wall Street Journal 16 3 +
New York Post 6 + 2 +

(State)

Newark Star Ledger 24 21

Newark News 11 6

(Local)

New Brunswick Home News 84 82

Franklin News Record 5 + *

Highland Park Recorder 3 + *

(Black-or iented)

Afro-Amer ican 1 + *

Radio Stations

(News)
WCBS 14 9

WINS 3 + 2. +
(Popular music)

WNEW 12 11

WABC 5 + 16

WMCA 2 + 2 +
WJRZ + 2 +

(Serious music)
WPAT 3 2 +
WQXR 1 + 2 +
WVNJ + 2 +

(Talk and information)
WOR 28 21

WNBC 8 5

(Local)

WCTC 32 43

(Black-oriented)
WNJR 3 11

* Less than .5%.

Indicates media agents that are dropped from the analysis when
we moved beyond the total samples, because of the small numbers
involved.
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Table VIII-1, cont.

Media Agents: Organizations Households
(Bases)

Te levis ion

(172)

61%

55

23

(539)

66%
72
48

(National network)
NBC
CBS
ABC

(New York Metropolitan)
WNEW 19 29
WOR 5 + 13
WPIX 2 + 10

(Educational)
NET 13 14

Magazines
(News)

Time 23 14
Newsweek 22 8
Business Week 7 +
U.S. News & World Report + 3 +

(Women's)

McCall' s + 10
Ladies Home Journal + 8

Good Housekeeping + 5

(General interest)
Life 38 31
Look 22 16

Reader 's 9i4est 18 15

Saturda vEvening Post 13 10
(Black- iented)

Eb ny + 5

(Other)

Saturday Review 1 + 2 +

-- No cases in category.

* Less than .5%.

Indicates media agents that are dropped from the analysis when
we moved beyond the total samples, because of the small numbers
involved.
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Table VIII-2

Levels of Significance for Associations between the Level of
--- Overall Media Exposure and Attitude and Information Items*

Among Organization and Household Respondents

Indicants of
Attitude and Information: Organization Household

(Bases) (172) (539)

Causes of Poverty
Internal
External
Total

Solutions to Poverty
Internal
External
Total

Description of Poverty
Extensive
Serious/bad .005 Not used

. Interesting .025 Not used
Complex
Solvable .10

High priority
Important

Description of the Poor
Location .10

Race
Age
Sex Not used

Information about Poverty
Percent of local families who are poor .01

Percent U.S. families who are poor .005

Multi-Service Center .10

Legal services Not used .005

Feel informed

* Relationships are shown where they are significant at the .10
level or better, for a one-tailed test using the Chi-square
test with appropriate degrees of freedom.
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Table VIII-3

Levels of Significance for Associations between the Level of
Overall Exposure and Attitude and Information Items,* by Type of

Media Exposure, among Organization and Household Respondents

Organizations Households
(Bases) (172) (539)

Indicants of News- Tele- Maga- News- Tele- Maga-
Attitude and papers . Radio vision zines iaers Radio vision zines
Information:
Causes of Poverty

Internal
External
Total

Solutions to poverty
Internal
External .05
Total

Description of Poverty
Extensive .05 .10 .025 .025
Serious/bad .025 -Not used-------
Interesting .10 .005 -Not used
Complex .01
Solvable .05
High priority .025
Impor tant .005

Description of the Poor
Locat ion
Race .025
Age
Sex

Informed about Poverty
Percent local

families poor .05 .005
Percent U.S.

families poor .10 .005 .005
Multi-Service Center .10 .01
Legal services Not used .005 .10 .01
Feel informed .10 .005 .05

.10 .05

. 10

.05

. 10

.10

-------Not used

* Relationships are shown where they are significant at the .10
level or better, for a one-tailed test using the Chi-square
test with appropriate degrees of freedom.
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Table VIII-5

Levels of Significance for Associations between
the Level of Exposure to Proportions of Poverty Information
in Selected Media Segments and Total Segments, and Attitude

and Information Items among Organization and Household Respondents
Who Cited One of the Media as a Major Source of Poverty Information

Organizations Households
(Bases) (123) (439)

Indicants of Percent Poverty in:
Mult i-

plicity

Percent Poverty in:
Multi-

plicity
Attitude and Edit ls/
Information: News Features Total

Editls/
News Features Total

Causes of Poverty

.10

Internal
External
Total

Solutions to Poverty
Internal
External
Total

Descriftion of Poverty
Extensive
Serious/bad .025 .05 .01 .05 -------Not used
Interesting .05 .05 -------Not used
Complex .10
Solvable
High pr iority .05
Important .025

Description of the Poor
Locality
Flee
Aye .05 .05
Sex --Not used

Informed about Poverty
Percent local

families poor .025 .01
Percent U.S.

families poor .01 .025 .025 .005
Multi-Service Center .05 .10
Legal services -Not used- .005 .05 .01 .025
Feel informed

Relationships are shown where they are significant at the .10
level or better, for a one-tailed test using the Chi-sguare
tes'c with appropriate degrees of freedom.
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Table VIII-6

Levels of Significance for Associations between the Level
of Exposure to Proportions of Poverty Information in Selected

Media Segments and Total Segments, and Attitude and Information Items

Among Organization and Household Reppondents Who Cited Newspapers
or Television as a Major Source of Poverty Information

For Organization Respondents:

Major Source of Poverty Information:
Newspaper s Television

(Bases) (52) (39)

Indicants of Media Segments:
Multi-
plicity

Media Segments:
Multi-
plicity

Attitude and Edit ls/

Information: News Features Total
Editls/ .

News Features Total

Causes of Poverty
.05

Not used

.025

.10

IMMO GM

. 05

.10

.005

I .10

Internal
External
Total

Solutions to Poverty
Internal
External
Total

Description of Poverty
Extensive
Serious/bad
Interesting
Complex
Solvable
H igh prior ity

Important
Description of the Poor

Locality
Race
Age .01 .005

Sex
Informed about Poverty

Percent local
families poor

Percent U.S.
families poor

Multi-Service Center
Legal services -
Feel informed

Relationships are shown where they are significant at the .10
level or better, for a one-tailed test using the Chi-square
test with appropriate degrees of freedom.

- 140 -

1 46



Table VIII-6, cont.

For Household Respondents:

Malor Source of Poverty Information:
Newspaper

(Bases)
s Television

(187) (168)
Indicants of Media Segments:

Multi-

plicity

Media Segments:
Multi-

licit

Attitude and Editls/
Information: News Features Total

Editls/
News Features Total

Causes of F:Jverty

.03. .05

------ -------Not
-

.10

used
--Not used-

.05

.10

MOM IIMONIM,

- ANN, .mmi .1=11110

InLernal
External
Total

Solutions to Poverty
Internal
External .05
Total

DescriPtion of Poverty
Extensive
Serious/bad --------
Interesting
Complex .10 .05 .10

Solvable .10

High priority
Important .025 .05 .025 .10

Description of the Poor
Locality
Race .05

Age .05
gm. IMPSex --- -Not used-- --- ISM* 01111100 ONO

Informed about Poverty
Percent local

families poor .05

Percent U.S.
families poor .005 .005 .005 .005 .025 .10 .03.

Multi-Service Center
Legal services
Feel informed .005 .10

Relationships are shown where they are significant at the .10
level or better, for a one-tailed test using the Chi-square
test with appropriate degrees of freedom.

- 141 -
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Chapter IX

THE EFFECT OF BACKGROUND CHARACTERISTICS ON THE RELATIONSHIP
BETWEEN EXPOSURE TO THE MASS MEDIA AND INDICANTS

OF ATTITUDES AND INFORMATION

In the preceding chapter dealing with both samples, we
examined the relationship between exposure to poverty material in
the media and the indicants of attitudes and beliefs about poverty,
without regard to differences within the samples. Now we will look
at these relationships for the household sample alone, to see
whether the personal characteristics of the members of this sample
have any effect on the relationships. The characteristics to be
used in the analysis are:

1. Education - divided into two categories: some high
school or less, and high school graduate or
more;

2. Race - divided Into two categories: black and white;
3. Age - divided into three.categories: under 30 years

of age, 30 to 49, and 50 or more.

. Quantitative Exposure and Personal Characteristics

We will look at three levels or aspects of exposure: overall
exposure, as measured by the total number of media agents mentioned;
exposure within media type, as measured by the number of agents
mentioned in each type; and exposure to types of media agents. The
analysis is based on those respondents who mentioned exposure to
some media agent.

Overall Exposure

In Chapter VIII, we found that the measure of overall exposure
WAS related to only one of the dimensions of attitude and information,
that of "informed about poverty." There were in'fact, four signi-
ficant associations of five possible. When we divide rile sample
into the two education categories, we'find this relationship dis-
appears (Table IX:1). In addition, level of education makes vir-
tually no difference for any of the other indicants of attitude
and information. The overall relationship is not confined to one
or the other education group.

It is equally clear that the relationship between the measure
of overall exposure and the indicants, "informed about poverty,"
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is not confined to one of the racial groups. Nor is race a factor
for any of the other sets of indicants. Age, however, does appear
to have some relevance. There are two significant associations
between the measure of exposure and the indicants of being informed
about poverty, oflive possible. In addition, there are two
significant associations of three possible between the exposure
measure and fhe indicants of causes of poverty, though there is no
such overall relationship.'

Overall Exposure and Media Type

We now wish to see whether the relationships between overall
exposure and the indicants of attitude and information are affected
when we examine the influence of personal characteristics, taking
into consideration the level of exposure within media types (Table
IX:2).

Education

Beginning again with leVel of education, we find that level
of exposure to newspapers doesmake a.difference for the distribu-
tion of significant associations. For those with more education,
there are now five significant associations of five possible
between the measures of exposure and the indicants, "informed about
poverty," while there is just one for those with less education.
In addition, there is a moderate level of significant associations
between the measure of overall exposure and xhe indicants, "des-
cription of poverty," where this did not show up previously. Thus,

the effect of education on the relationship between overall expo-
sure and the indicants is influenced by the level of newspaper
readership for two sets of indicants, particularly for the cate-
gory, "informed about poverty."

It will be recalled (Table IX:1) that for the total sample,
there was but one significant association between the measure of
overall exposure and the indicants, "description of poverty," for
those with more education. But with high exposure to radio, there
are three significant associations of five possible between the
measure of exposure and these indicants. Thus it would seem that
the overall relationship for this indicant is influenced by those
who read newspapers and listen to radio.

The influence of level of education on fhe relationship between
overall exposure and the various attitudinal dimensions is not af-
fected by the level of exposure to television or magazines, with one

II
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exception. For the total sample there were no significant associa
tions between overall exposure to poverty material and the indicants
of being informed about poverty. The effect of higher levels of
exposure to magazines is to produce two significant associations
between overall exposure and the indicants among those with a
higher level of education, and one among those with less education,
of five possible.

Race

We noted earlier that the relationship between overall exposure
to poverty material and the indicants was not influenced by the

race of the respondent. This continues to be the case when level
of exposure to television is considered. But for white respondents,
a higher level of exposure to newspapers and magazines results in
a sharp increase in the number of significant associations between
overall exposure and the indicants of being informed about poverty.
Higher levels of exposure to radio also increase the number of
significant associations for white respondents with reg4rds to
several of the indicants. Thus, where level of exposure to a
particular media type does have an effect, it appears to have that
effect on white respondents and not on black ones.

Age

We found earlier the relationship between the measure of
exposure and the indicants mas somewhat affected by the age of
the respondents, those in the oldest age category showing more
numerous significant associations with refeience to causes of
poverty and being informed about poverty. The findings here suggest

that looking at the levels of media exposure adds 'little to our

knowledge. The more numerous significant associations are produced
by exposure to newspapers, and for both sets of indicants cited
above, there is no particular pattern.

Exposure to 'Types uf Media Agents

Having explored the issue of the extent to which the major
media source influenced the relationship between the measure of
overall exposure and the indicants as mediated by personal
characteristics, we now will look more closely at the effects of
the media agents of two media types, newspaper and televlsion.
(Table IX:3) (The others were excluded from the analysis because
of the samll numbers of respondents who indicated them as the major
source of information.)
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Education

Reliance on newspapers among Chose with the higher level of
education resulted in five significant associations of five
possible between the measure of exposure and the indicants,
"informed about poverty." But does the type of newspaper make a
difference? Most potent would appear to be readership of the local
paper, which produces three significant associations of five
possible, then readership of the state papers, which produces two
significant associations of ten possible. Overall, however,
readership of the metropolitan papers produces the highest number
of significant asso4ations between the measure of exposure atri
the indicants for those respondents with high school or more
education.

Among those with the lower level of education who rely on
newspapers, we found originally just one significant association
between exposure and the indicants "informed about poverty." Now,
however, when we looklfor the influence of the types of papers,
readership of the local paper produces three significant associa-
tions of five possible, and readership of metropolitan papers, two
of five possible. Among those with less education, exposure to
the three types of newspapers is not an influence with regard to
the other categoaes of indicants.

With reference to those who rely on newspaper, we .also found
earlier a moderate level of significant associations, for both
levels of education, between the measure of overall exposure and
the indicants of description of poverty. Type of newspaper read
does make a difference with regard to these indicants among those .

with more education, but not among those with less. Thus we find
that exposure to metropolitan newspapers,.for those with more
education, leads to five significant associations of ten possible,
and readership of the local paper leads to two such associations,
of five possible.

Turning now to reliance on television, we already know that
level of education has no influence on the relationship between
overall exposure and the indicants, and that introducing the
factor of reliance on television as a major source produces no
differences. However, for either level of educhtion, we find that
exposure to network television does produce a moderate number of
significant associations and, for those with less education, to a
smaller degree, so does exposure to metropolitan television
channels (on the indicants dealing with information about poverty).
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In addition, reliance on educational television among thosd with
more education produces a moderate number of significant agsocia-
tions between overall exposure and the indicants of description
of poverty.

Race

The relationship between overall exposure and the indicants
does not vary by race in general, but does for those who rely on
newspapers with reference to the indicants of being informed about
poverty: four significant associations of five possible for whites,
but just one for blacks. When we look at the effect of reading
particular types of newspapers, we find a somewhat higher total
number of significant associations for whites, though for both
whites and blacks, the type of newspaper does not appear to make
a difference. Though there were no significant associations for
whites, or for whites who relied on newspapers, between the
measure of overall exposure and the indicants, "description of
poverty," we'now find five significant associations of ten possible
for those who cite metropolitan newspapers. In addition, while
there were no significant associations for white respondents who
relied on newspapers, with reference to the indicants of solutions
to poverty, when we break down the newspaper category, we find three
such associations, of three possible, for those who cite the local
newspaper. Among white respondents, exposure to metropolitan
newspapers would appear to be most relevant to endorsement of the
various indicants; among blacks, the type of newspaper seems to
make little difference, with exposure to the local paper being
least important.

And what about exposure to television? We know that race
itself is not a factor in the association between the measure of
overall exposure and the indicants, and that this holds for those
who rely on television. Is the relationship influenced by the kind
of television channels to which respondents are exposed? If we
look first at the relationship for the indicants, "informed about
poverty," wheire a strong relationship was found for the total sample,
we find that, whereas no significant associations turned up for the
media type ag a whole, we do find such associations, particularly
among white respondents. The number of such associations, however,
is modest for all three types of channels. Based on the number of
significant associations, network television may be the somewhat
more significant source for white respondents who rely on television,
and metropolitan television for blacks.
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Age

We come now to the third personal characteristic, age. We have
found that the relationship between overall exposure and the
indicants is little influenced by age, with some evidence that the
relationship is stronger (i.e., significant associations more
numerous) for those 50 years of age or more. No particular pattern
was found for those who relied on newspapers and here we turn to
the issue of whether exposure to particular types of newspapers is
a factor. The most general comment would be that the pattern remains
essentially the same, that is, age makes little difference, but that
there is a tendency Eor a larger number of significant associations
to be found among these who rely on metropolitan newspapers, partic- ,
ularly in the younger and middle age categories.

For those who relied on television, likewise, age proved not to
be a factor in the relationship between exposure and the indicants.
When we go further and look at the types of television channels to
which these respondents are exposed, we do not find any sharp
divergence by age. However, for each age group, there is a
tendency to higher number of significant associations among those
who favor the network channels. Despite the lack of significant
associations between overall exposure and the indicants of causes
of poverty and solutions to poverty among those mho rely on televis-
ion as a major soufce, we now find a scattering of such associations,
particularly weith reference to network television.

Summary

We have now examined the relationship.between overall exposure
and the indicants of attitude and informatiori as it is affected by
the three personal characteristics, education, race .and age and, in
turn, by exposure to media types and media agents. For the total
sanple four significant associations of five possiblewere found
between the measure of overall exposure and the indicants, "informed
about poverty." We find this, relationship is not concentrated in
any category of persons,,though perhaps it was more likely to be
found amoim; those in the oldest age group.

When we looked to see whether the level of media exposure made
a difference, we found that higher levels of exposureto newspapers
produced a somewhat larger number of significant associations.
Pursuing this further, we found that, within this group, the
significant associations were more frequent for those respondents
who had a high school education or more, were white, and in the
age category of 30 to 49 years. When we look to see whether any .

- 152-

157



IT

IT

I.

particular type of newspaper accounts for the relationship, the
pattern is not consistent. Local and metropolitan newspapers are
most relevant for those with a higher level of education, type of
newspaper does not make a difference among whites, and metropolitan
papers are most relevant for all age categories.

We also examined the relationship for the effect of level of
television exposure. The basic lack of relationship between overall
exposure and the indicants as mediated by the personal characteristics
was not altered by level of exposure to television. Looking at types
of television channels for the indicants of being informed about
poverty, we find a scattering of significant associations for all
types for all categories of respondents. But the largest number of
significant associations are found for those in each category who
cited network television channels as their major source.

Proportion of Poverty Material in Media Segments and Personal
Characteristics

As was the case at this point in the previous chapter, we are
concerned here with two issues: 1) the influence of personal
characteristics on the distribution of respodses with this measure
of exposure and 2) the effect on any relationships of controlling
for the media type indicated by the respondent as the Most important
source of poverty material. The measure we will utilize here is the
proportion of poverty material to be found in two media segments -
news and editorials and features, as well as the proportion of such
Material in all segments. In addition, we will utilize the measure
of the multiplicity of items.

Exposure and Personal Characteristics

Before proceeding, it might be well to recall the findings for
the household sample as reported in Table VIII:5. None of the
measures showed much relationship with any of the indicants except
for the category, "informed about poverty." But here we found
two significant associations between tIte measure of the proportion
of poverty news and the indicants, and four significant associations
between the proportion of poverty material in editorials and
features, and the proportion of such material in all segments, and
the indicants. Further, there were two significant associations
between the measure of multiplicity and the indicants. Thus it
was possible to say that the relationship between exposure, as
measured by the proportion of poverty material to be found in
various segments of the media, and the indicants of being "informed
about poverty" was relatively strong, based on the number of
significant associations found. We now turn to Table IX: 4.
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Education

When we divide the household sample on the basis of educational
level, we find the pattern of relationships for these measures of
exposure remains about the same. That is to say, little indication
emerges of relationships with indicants other than that of being
informed about poverty. For those with some high school, exposure
to poverty material in news segments appears to be more potent than
other exposure, whereas for those with a higher level of education,
the total proportion of poverty material, and the multiplicity of
such material appear to be more relevant. For both levels of educa-
tion, the measures of exposure are most highly associated with the
indicants of being informed about poverty.

Race

As we have seen in other instances, race of respondent does
not appear to be relevant to the distribution of responses with
these measures of exposure. The measure of exposure, percent
poverty, total, seems somewhat more, relevant among whites, while
among blacks, no one measure is any more important than any other.
Once again, as with education, the most numerous significant associa-
tions are found with the,indicant of being informed about poverty.

Age

Earlier in this chapter, we noted that while there was rel-
atively little relationship between the measure of overall exposure
and the indicants, the significant associations were more numerous
in the oldest age category. The pattern seems about the same with
these measures of exposure. It is only with those aged 50 or more
that we find at least a moderate number of significant associations.
The most numerous significant associations are between the measure
of total poverty material in the segments and the indicants, with the
number for multiplicity being almost as large. This suggests that
exposure in general, rather than exposure to poverty material in any
particular segment, is what is relevant for the people in this age
category.

Exkosure Level in Media Types and Personal Characteristics

We have selected out two media types -- newspaper and
television -- for this analysis (Table IX:5). The reason is the
same as that given before, that is, when the categories are broken
down this far, the number of people involved with the other two
media types becomes too small for reliable results.
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Education

We found earlier that level of education did not make too
maich difference in the relationship between the measures of exposure

and the indicants; that the most numerous significant associations
were found with the measure of the percent poverty material in news,

for those with some high school education or \less, and with the

total percent poverty material for those with more education.

When we focus on those who report newspapers as their major
source of poverty material we find, in effect, that this group is
not the source of the relationship with the indicants of being in-
formed about poverty. In terms of the number of significant associa-
tions, reliance on newspapers for those with more education produces
a higher relationship between the measures of exposure and the
indicants, while the relationship virtually disappears for those

with less education. Also, for those with a higher level of education,
exposure to both poverty material in the news segment and the total
amount of poverty material in newspapers are the most potent.

With\ television as the major source, we find no evidence that
level of education is a'factor. The overall pattern is such as to
suggest that reliance on television does not contribute to the
relationship between the measures of exposure and the indicants.

Race

We have noted that racial origins as a factor does not influence
the distribution of responses with regard to the relationship between
the measures of exposure and the indicants. For those who rely on
newspapers, however, there are more significant associations for
white respondents than for thoseWho are black. This is true for all
of themeasures of exposure, and particularly with reference to the
indicant of being informed about poverty.

The pattern is approximately the same for those who rely on
television. Again, there are more significant associations among
white respondents and more with the indicant of being informed about
poverty, though exposure to television appears to be less potent than
exposure to newspapers.

Age

Our finding with regard to'age WAS that there was some tendency
for there to be a larger number of significant associations between
the measures of exposure and the indicants for those in the oldest
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age category. This is not the case, however, among those who rely
on newspapers as their major sdurce of information about poverty.
While differences clearly are small, there is some tendency for
there to be fewer significant associations for those in the oldest
age category.

For those who rely on television, the larger number of
significant associations are found equally for those in the youngest
and oldest age categories. It is fairly clear that the relationship
between the measures of exposure and the indicants of being informed
about poverty found earlier among those in the oldest age group
results in large measure from that portion of the category that relies
(television. It is interesting to note while there were few signifi-
cant associations between the measures of exposure and the indicants
of causes of and solutions to poverty, a substantial number appear
among the youngest age group who rely on television.

Proportion of Poverty Material In Content DimenSions and Personal
Characteristics

We come now to the third measure of exposure utilized, the
relative amounts of poverty materiaIfound in the media coded into
the categories of causes of poverty, solutions to poverty and so
on. The issue then, is the extent to which relationships between
these measures of exposure, and the indicants of attitude and
information are mediated by the personal background characteristics
of the respondents we have chosen to examine.

Exposure and Personal Characteristics (Table IX:6)

When we first looked at the relationship between these measures
of exposure and the indicants of attitude and information (Table VIII:
7), we found little of significance. There was little evidence, in
particular, of a relationship between exposure.to a particular type
of content, for example, poverty material about causes of poverty,
and responses on.the indicants of attitudes to causes of poverty,
One exception was the presence of seven significant associations,
of 25 possible, for the measure of content pertaining to the
description of poverty. In addition, each of the measures showed
a modest number of significant associations with the indicants of
being infbrmed about poverty. It should be noted that there is no
media content category, "information about poverty," because, in
effect, information about poverty was found, in some form, in all
of the material, and was not coded separately.
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Education

We can now turn to our findings concerning the effect of
the personal background characteristics. If we examine the
diagonal of each segment of Table X:6, we can determine whether
there are more numerous significant associations between related
measures and indicants or between unrelated pairs. It would appear
that, for both educational levels, the most numerous significant
associations do not fall along this diagonal. The overall number
of significant associitions is considerably higher than might have
been expected given our earlier finding of relatively few such
associations. .For both educational levels , the measure of poverty
material in the category, "description of poverty," shows the highest
number of significant asscrciations with the indicants, while among
those with a lower level of education, the measure, "description
of the poor," has about the same quantity of significant associations.
Finally, it should be noted that for those with some high school
education or less, all of the measures of exposure show some
significant associations, with the indicants of being informed about
poverty, while among those with a high school education or more,
there are none at all. At the same time, there is a modest number
of significant assoaations between all the measures of exposure
and the indicants of deScription of poverty for those with more
education, though for the sample as a whole, this rellationship is
quite weak.

Race

For white respondents, we do find one instance in which a
greater number of significant associations between a measure of
exposure and a comparable set of indicants is found on the diagonal
of ehe table. There are seven significant associations of 25 possible
between the pleasure, "description of poverty," and the indicants of
attitudes on this dimension. On the other hand, this particular
measure has the most numerous significant associations in general,
among white respondents. There are far more significant associations
between the measures of exposure and the I indicants for white respond
ents, particularly with reference to the indicants of being informed
about poverty. Thus, the overall association between these measures
of exposure and the indicants, found earlier in Chapter VIII, is
considerably influenced by the factor of race.

Age

For the younger and the middle age categories, responses to the
items indicative of descriptions of poverty do appear related to
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exposure to material in this category in the media. For those 50
years of age or more, this pattern emerges with reference to
indicants of solutions to poverty and the media content in this
category. For the younger and the middle age groups, the measure
of media content concerned with description of poverty shows the
most numerous significant associations with the indicants. Among
those in the oldest age category, exposure to material dealing
with causes of poverty produces the largest number of such associa-
tions. With regard to the relationship of the me;Isures of exposure
to the indicants of being informed about poverty, the fewest
significant associations are found for those under 30 years of age,
the most for those in the two other age categories.

Summing up for the three personal characteristics, it would
appear that, with regard to the relationship between the measures
of eNposure and the indicants of being informed about poverty, the
basis for this relationship is among those respondents who are
white, with a high school education or less, and under 30 years of
age! Overall, the measure of exposure to material concerning the
description of poverty shows the largest number of significant
associations with the indicants.

Exposure within Media Types

Having looked at the relationship between the measures of
exposure to various dimensions of media poverty content , we will
now turn to the issue of whether major source of information, in
this case, newspapers or television makes any difference for the-
results (Table IX:7).

Education

In the previous section we found that for both educational
levels: a) significant associations between the measure of exposure
to a particular dimension of media poverty content and attitudes
representaftve of the same dimension (the significant associations
along the diagonal of the table) were not noticeably more frequent
than other combinations; b) exposure to material in the category
"description of poverty," produced the most significant associations;
c) there were somewhat more significant associations, overall, for
those with the lower level of education; and d) all the significant
associations with the measures of exposure and the indicant of
being informed about poverty occurred among those with some high
school or less.

When we focus on those who relied on newspapers as their major
source of information, there is some increase in the number of
significant associations found along the diagonal, that is, in the
direct relationship between exposure to material in a particular
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dimension and responses to items concerning attitudes in that
dimension. But the increase is minor, and it remains evident that
exposure to particular kinds of poverty material is not reflected
primarily in responses to attitude items in the same areas.

The saliency of exposure to material in the category of des-
cription of poverty remains for those with more than high school
education, but among those with the lesser amount of education,
exposure to material in the dimension of description of the poor
now appears to be slightly more relevant. In contrast to the find-
ings for the total sample, among those who rely on newspapers as
their major source, the more numerous significant associations are
found among those with the higher level of education. This suggests
that newspapers have a greater impact on those with more education.
Finally, and again in contrast to what was found before, the signi-
ficant associations between the measures of exposure and the indi-
cants are far more numerous among those with more education. This
finding reinforces the suggestion above, that newspaper exposure
has a greater impact among those with the higher level of education.

Examining the diagonals for those who rely on television,

there is just one instance in which it would appear that there is
any relationship between exposure to a particular type of poverty
material, and responses to attitudinal indiCants in the same area.
This occurs among thbse with some high school education, with
referende to the dimension of description of poverty. Exposure to
material in this dimension produces the largest number of significant
associations among those with the lower level of education, but no
exposure measure shows any prominence among those with more than a
high school. education. The overall level of significant associations
is lower than that for those who rely on newspapers and, in contrast
to the findings for that group; there is a slight tendency for there
to be more significant associations among those with the lower level
of education. Finally, with regard to the relationship between the
measures of exposure and the indicants of being I.nforraed about poverty,
there is no difference on the basis of education among those who rely
on television as their major source of poverty information.

A further finding might be noted. As was indicated in Table
X:6, among.those who cited a media type as a major source, there is
a moderate level of significant associations for most of the mea-
sures of exposure and the indicants of solutions to poverty among
those with the lower level of education. Here most of the significant
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associations between the measures of exposure and the indicants of
solutions to poverty are found among those who rely on newspapers,
and are higher for those with the higher level of education. No

such associations are found for .either education level among those
who rely on television as a major source. This finding, too, suggests
the saliency of newspapers in producing the relationship between
exposure and the indicants, particularly for those, with the higher
level of education.

Race

Reviewing our findings concerning the relationship between the
measures of exposure and the indicants by race, it will be recalled
that: a) in only one instance was there a salient number of signifi
cant associations between an exposure measure and a comparable set
of indicants -- among whites for the 'dimension, d ascription of
poverty; b) this same measure of exposure produced the largest
number of significant associations, particularly for white respondents;
c) there was a somewhat higher number of significant associations
among white respondents; and d) all the significant associations
between the measures of exposure and the indicants of being informed
about poverty occurred for white respondents.

A similar pattern emerges when we focus on those who relied on
newspapers as their major source. The saliency of the measure of
material dealing with the description of poverty holds, particularly
for white respondents. In addition, there are seven significant
associations of 12 possible between the measure of exposure to
material with the description of the poor and the related indicants
of attitudes, among white respondents. The overall level of s13nifi
cant associations continues to be higher 'among white respondents and
the number of significant associations between the measures of
exposure and indicants of being informed about poverty are likewise
higher among white respondents. It would seem, therefore, that
exposure to newspapers as a major source of poverty material is more
salient for white respondents.

This conclusion is supported by the results for those who rely
on television as their major source. The saliency of the measure
of material about descriptions of poverty remains for blacks , but not
for whites. The overall number of significant associations is some
what higher for blacks. The number of significant associations
between the measures of exposure and the indicants of being informed
about poverty is higher for whites than for blacks, but the difference
is not as large as was true for those who relied on newspapers as a
major source.
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It is interesting to note that among those who cited one of the
media types as a major source, for both whites and blacks , there is
a moderate number of significant associations (four of 14 possible)
between the measure of exposure to material dealing with the descrip-
tion of pover ty, and the indicants of solutions to poverty. This
relationship appears again among those who rely 'on newspapers as
their major source. But in addition, the number of.significant
associations for all measures of exposure is higher with this indicant,
and a scattering of such associations appear with the indicant of
causes of poverty where there were almost none before. For those
who rely on television, we again find significant associations between
the measures of exposure and the indicants of causes of poverty
particularly for blacks. At the same time we find none between
exposure and the indicant of solutions to poverty.

Age

When we looked at the larger sample, those who cited a media
type as a major source of poverty information, controlling for age,
we found a) that for the younger and middle age categories, exposure
to material on the description 9f poverty was salient for responses
to attitudinal itemo in that dimension, but among the oldest age
group, this pattern, to the extent that it existed, was found with
reference to the dimension of solutions to poverty; b) the most
numerous significant associations were found for the dimension,
description of poverty, in the younger and middle age categories,
while among the oldest respondents, the material dealing with
causes and descriptions of the poor was most numerous; c) there
was little difference, by age, in the overall distribution of
significant 'differences; and d) the highest number of significant
associations between the measures of exposure and the indicants of
being informed about poverty were found among those in the youngest
age category.

Basically, the same pattern appears among those who cite news
papers as their major source. One difference is that in this
category, among those age 50 or more, the measure of exposure
"description of poverty," now has the largest number of significant
associations , rather than the measure of "causes of poverty," as
was the case for the larger sample. In addition, the relationship
of the measures of exposure to the indicants of being informed about
poverty is weaker, in the oldest age group than in the other two.
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As for those who cite television as a major source, we find
once again a tendency for differences to disappear. The measure of
description of poverty is no longer as salient and, for the younger
and older age categories, a higher number of significant associations
is found for the measure of exposure to material dealing with causes
of poverty. The overall number of significant associations is some
what higher in the yonger and older age groups, and this is particu
larly true of the relationship of the measures of exposure with the
indicants of being informed about poverty.

For the larger sample with age controlled, there were few if
any significant associations between the measures of exposure and
the indicants of causes of poverty. However, a few such associations
turned up*th reference to the indicants of solutions to poverty among
those in the middle age category, and a larger number in the oldest
age category. Among those who rely on newspapers as a major source,
the, significant associ,Itions between the measures of exposure and
the indicants of causes of poverty are now spread over all age groups,
while those with the indicants of solutions to poverty, while still
somewhat concentrated among the oldest age group, are less numerous
than before. For those who rely on television as a source, the more
numerous associations with reference to both sets of indicants are for
those in the youngest age category. But in all cases, the number of
significant associations is relatively small, and little can be said
about the effect of exposure to one media type as against another
with reference to the factor of age.

Summary

In this chapter we have examined the influence of personal
background characteristics on the relationship between the measures
of exposure and the attitudes of the household respondents. Pc,: the

sample as a whole, there was no relationship between overall exposure
and the indicants of information except in one area., being informed
about poverty. Breaking down the sample by education, race and age
revealed that the relationship was relatively independent of these
factors with a minor exception -- there was some tendency for more
significant associations to show up among those in the oldest age
group.

Next we looked to see whetlier this pattern of relationships,
that is, between overall exposure and attitudinal indicants, by
education, race and age categories, turned out any differently when
we broke the sample down even further, by media type mentioned as
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the most important source of poverty material. Education does
became a factor for those who rely on newspapers and radio -- there
are more significant associations among those with more education --
but continues not to be for those who favor television or magazines.

Race also becomes a factor for those who rely on newspapers and
radio -- there are more significant associations among white respond-
ents. This is consistent with the findings above, given the know-
ledge that white respondents tend to .have more education. Race as
a variable continues not to make a difference among those who rely
on television, and the comparison is not possible for magazine

readers, since so few blacks in this sample relied on that souree.
Finally, looking at the age groupings by major source of information
shows once again that the variable of age is not a significant factor
in the relationship between overall exposure and responses to the
questionnaire items concerning attitudes and information.

The third step in this analysis was to break down further two
of the media sources, newspaper and television, to see whether the
further refinement of variations in exposure revealed anything more
about the importance of the background characteristics in the re-
lationship between overall exposure and the indicants. For both
levels of education, the more numerous significant associations
were found among those who cited metropolitan newspapers. The
local newspapers appear to be somewhat more salient a source for
those with more educatuion rather than with less, but the difference
is small. As for those who rely on television, overall, the number
of significant associations is less than for those who cite news-
papers, suggesting that newspapers are a more important source of
the relationship between exposure and attitudes. For both education
levels more significant associations are found among those who rely
on network television, though educatuonal television is of some
importance for those with more education.

For the entire household sample, race was not a factor in the
relationship between overall exposure and the responses to the
attitudinal items on the questionnaire. But among those who cited

1

newspapers as arnajor soruce, there were more significant associat-
tions between overall exposure and the indicants among white res-'
pondents. Further, there were more such associations for those who
cited metropolitan and local newspapers among the white respondents.
In contrast, race was not a factor among those who relied on tele-
vision, and it did not emerge as a factor when we examined the pre-
ferred type of channel.

IT
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Finally, with regard to age, We find once again that differences
.

do appear as we dig deeper into the sources of exposure, but not in
any consistent pattern. Among those who favor newspapers as their
major source, significant associations are most numerous for the
middle age category, least numerous for the oldest. But among those
who cite television as their major source, the most significant
associations are among the youngest respondents, the least among
those in the middle age category.. Overall; there are somewhat more
significant associations among those who rely.on newspapers, support-
ing the earlier contention that nemspapers may be a more potent
source of influence.

Thus, it would appear that while.the personal characteristics
we have chosen to examine do not affect the overall relationship
between the measures of exposure and the responses on the question-
naire items, evidence of their influence doer appear when we narrow
dawn.the sources of exposure. Reliance on newspapers produces a
stronger relationship (more significant associations) between exposure
and responses on questionnaire items for those with more education
and those who are white; reliance on television produces a stronger
relationship for those with less education and those who are black.
No consistent pattern appears for age. And, needless to say, the
evidence for these conclusions is less than overwhelming.
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Table IX-1

Number of Significant Associations for Household Respondents
by Selected Characteristics, between the Level of Overall

Media Exposure and Attitude and Information Items

Education Race Age

Indicants of Some High High
Attitude and School School Under 30 to 50 or

Information: or Less or Mbre White Black 30 49 More
(Bases) (218) (316) (410) (104) (121) (201) (204)

Causes of
poverty (3)* 0 0 0

Solutions to
poverty (3) 1 0 0 1

Description of
poverty (5) 0 1 1 0 0 0

Description of
the poor(3) 0 0 1 0

Informed about
poverty (5) 0 1 0 0 2

* Numbers indicate the total number of significant associations
possible.
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Table IX-2

Number of Significant Associations for Household Respondents
by Selected Characteristics and Type of Media.Exposure,

Between the Level of Overall Exposure and Attitude and Information Items

Indicants of
Attitude and
Information:

Education Race Age
Some High High
School School
or Less or More White Black

Under
30

30 to
49

50 or
More

(Bazes)

Newspapers
(218) (316) (410) (104) (121) (201) (204)

Causes (3)* 0 1 0 0 0 1 1

Solutions (3) 0 0 1 0 1 2 0

Descr iption of

poverty (5) 3 2 0 0 0 0 0

Description of
the poor (3) 0 0 1 0 0 1 0

Informed about
poverty (5) 1 5 4 1 1 3 2

Radio
Causes (3) 1 0 0 1 0 0 1

Solutions (3) 1 1 2 0 0 0 2

Description of
poverty (5) 0 3 3 0 0 1 1

Description of
the poor (3) 0 0 0 0 0 0 0

Informed about
poverty (5) 1 0 1 0 0 0 1

Television
Causes (3) 0 1 2 0 0 2 0

Solutions (3) 0 0 0 0 2 0 0

Description of
poverty (5) 0 0 0 0 0 0 0

Description of
the poor (3) 0 1 0 0 1 1 0

Informed about
poverty (5) 0 0 0 0 0 0 0

Magazines
Causes (3) 0 0 0 1 1 0 0

Solutions (3) 0 0 0 2 0 0 0

Description of
poverty (5) 0 0 0 0 3 0 0

Description of
the poor (3) 0 0 0 0 0 0 0

Informed about
poverty (5) 1 2 4 0 1 1 1

* Numbers indicate the total number of significant associations
possible.

- 166 -

171

t 1



Table IX-3

Number of Significant Associations for Household Respondents
by Selected \ Characteristics and by Exposure to Media Agents

Grouped within Media Types, between the Level
of Overall Exposure and Attitude and Information Items

By Education: Some High School or Less High School or More

(Bases)

Indicants of
Attitude and
Information:

(218) (316)

Type Newspaper: Type Newspaper:

N.Y.
Metro State Local

N.Y.

Metro State Local

Causes of
poverty (3)*

Solutions to
poverty (3)

Descr ipt ion of

poverty (5)

Description of
the poor (3 )

Informed about
poverty (5)

(2)* (2) (1)

0 0 0

1 0 0

0 1 0

1 0 0

r 2 0 3

Type Television:

(2)

0

3

5

3

0

Type

(2) (1)

0 1

0 1

1 2

1 0

2 3

Television:

Natl.
Network

N.Y.

Metro

Educe-
tional

Natl.

Network
N.Y.

Metro
Educa-
tional

(3)* (3) (1) (3) (3) (1)

Causes of
poverty (3) 1 1 0 0 0

Solutions to
poverty (3)

u
0 0 0

Description of
poverty (5) 1 1 1 . 2 1 3

Description of
the poor (3) 0 0 0 1

Informed about
poverty (5) 4 3 0 5 1 2

Numbers under column headings indicate number of media agents
in category, and numbers beside row headings indicate number
of indicants in each category. The number of significant
associations possible for each cell is derived by multiplying

the two.
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Table IX-3, cont.

By Race: White
(Bases) (410)

Indicants of Type Newspaper:
Attitude and N.Y.
Information: Metro State Local

(2)* (2) (1)

Causes of
poverty (3)* 1 0 0

Solutions to
poverty (3) 3 0 3

Description of
poverty (5) 5 1 1

Description of
the poor (3) 2 1 0

Informed about
poverty (5) 4 3 2

Type Television:
Natl. N.Y. Educa-

Network Metro tional

(3)* (3) (1)

Causes of
poverty (3) 2 0 1

Solutions to
pover ty 3) 0 0 0

Descript ion of

poverty (5) 3 0 3

Description of
the poor (3) 1 3 0

Informed about
pover ty (5) 3 4 2

Black

(104)

Type Newspaper:
N.Y.

Metro State Local
(2) (2) (1)

1 0 0

0 0 0

1 2 0

1 0 0

2 2 1

Type Television:
Natl. N.Y. Educa-

Network Metro tional
(3) (3) (1)

2 0 2

1 0 0

0 3 1

0 3 0

0 3 1

* Numbers under column headings indicate number of media agents
in category, and numbers beside row headings indicate number
of indicants in each category. The number of significant
associations possible for each cell is derived by multiplying
the two.
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Table IX-4

Number of Significant Associations for Household Respondents Who Cited One
of the Media as a Major Source of Poverty Information, between the Level

of Exposure to Proportions of Poverty Information in Selected Media
Segments and Total Segments, and Attitude and Information Items

By Education: Some High School or Less High School or More
(173) (261)

Indicants of Percent Poverty in: Percent Poverty in:
Attitude and Edit ls/ Multi- Edit ls/ Multi-
Information: News Features Total licit News Features Total plicity
Causes of

poverty (3)* 0 0 0 0

Solutions to
poverty (3) 1 0 1 0

Description of
poverty (5) 1 0 0 0

Description of
the poor (3) 1 0. 0 0

Informed about
poverty (5) 3 0 2 2

By Race:

0 0 0 0

0 0 0 0

0 1 0 1

0 0 2 I

, 2 2 3 2

Whice Black
(341) (79)

Percent Poverty in: Percent Poverty in:
Edit ls/ Multi- Edit ls/ Multi-

News Features Total plicity News Features Total plicity
Causes of

poverty (3) 0 1 0 0

Solutions to
poverty (3) 0 0 0 0

Description of
poverty (5) 0 1 0 0

Description of
the poor (3) 0 0 0 1

Informed about
poverty (5) 1 2 3 2

0 0 1 0

0 0 0 0

0 0 0 0

0 0 0 0

2 1 1 0

* Numbers indicate the total number of significant associations

possible.
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Table IX-5

Number of Significant Associations for Household Respondents
Who Cited Newspapers or Television as a Major Source of Poverty

Information, between the Level of Ex_posure to Proportions
of Poverty Information in Selected Media and Total Segments,

and Attitude and Information Items

By Educ ation:

Respondents with Some
High School or Less
Cit ing Newspapers

Respondents with
High School or
Citing Newspapers

(122)

Percent Poverty in:

More

Multi-
plic ity ii

(Bases)
Indicants of
Attitude and
Information:

(64)

Percent Poverty in:
Multi-
P1 ic ity

Editls/
News Features Total

Editls/
News Features Total

Newspapers
Causes of
poverty (3)* 1 0 0 0

Solutions to
poverty (3) 2 1 2 2

Description of
pover ty (5) 1 1 1 1 2 1 1 1

Description of
the poor (3) 1 0 1 0

Informed about 4

poverty (5) 1 1 1 1

(Bases)

Telewision

Respondents with Some
High School or Less
Citing Television

Respondents with
High School or More
Citing Television

(77)

Percent Poverty in:
Multi-
plicity

(89)

Percent Poverty in:

Multi-
icity

Editls/
News Features Total

Editls/
News Features Total

Causes of
poverty (3) 0 0 1 1 0 0

Solutions to
poverty (3) 0 0 0 0 0 0

Descript ion of

poverty (5) 1 0 1 0 1 0 0
Descript ion of

the poor (3) 1 1 1 0 0 0 1 0
Informed about
poverty (5) 1 ; 0 2 0 0 1 1 1

* Numbers indicate the total number of significant associations
possible.
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Table IX-5, cont.

By Race: White Respondents Black Respondents
Citing NewspapersCiting Newspapers

(Bases) (147) (30)

Indicants of Percent Poverty in: Percent Poverty in:
Attitude and Editls/ Multi- Editls/
Information: News Features Total plicity News Features Total
Newspapers

Causes of
poverty (3)* 0 0 0 0 o .

Solutions to
poverty (3) 1 2 1 1 1 1 1 1

Description of
poverty (5) 2 2 1 2 1

Description of
the poor (3) 0 1 3 0

Informed about
poverty (5) 3 3 3 3

White Respondents
Citing Television

Black Respondent s
Citing Television

(Eases) (133)

Percent Poverty in:
Multi-

(33)

Percent Poverty in:
Multi-Edit ls/ Editls/

Television News Features Total pl ic ity News Features Total plicity
Causes of
poverty (3) 1 1 1 0 1 0 0 1

Solutions to
poverty (3) 0 0 0 0 0 0 0 0

Description of
poverty (5) 0 1 0 0 0 0 0 0

Description of
the poor (3) 1 0 1 0 0 0 0 0

Informed about
poverty (5) 1 2 2 2 1 1 1 1

* Num1oers indicate the total number of significant associations
possible.

- 173 -

178



T
a
b
l
e
 
I
X
-
5
,
 
c
o
n
t
.

R
e
s
p
o
n
d
e
n
t
s
 
U
n
d
e
r
 
3
0

B
y
 
A
g
e
:

C
i
t
i
n
g
 
N
e
w
s
p
a
p
e
r
s

(
B
a
s
e
s
)

I
n
d
i
c
a
n
t
s
 
o
f

A
t
t
i
t
u
d
e
 
a
n
d

I
n
f
o
r
m
a
t
i
o
n
:

(
3
0
)

P
e
r
c
e
n
t
 
P
o
v
e
r
t
y
 
i
n
:

M
u
l
t
i
-

p
l
i
c
i
t
y

E
d
i
t
l
s
/

N
e
w
s
 
F
e
a
t
u
r
e
s
 
T
o
t
a
l

N
e
w
s
p
a
p
e
r
s

1 1 1

o 1 1

1 1

1 0 1
.

0 1

C
a
u
s
e
s
 
o
f

p
o
v
e
r
t
y
 
(
3
)
*

S
o
l
u
t
i
o
n
s
 
t
o

p
o
v
e
r
t
y
 
(
3
)

D
e
s
c
r
i
p
t
i
o
n
 
o
f

p
o
v
e
r
t
y
 
(
5
)

D
e
s
c
r
i
p
t
i
o
n
 
o
f

t
h
e
 
p
o
u
r
(
3
)

I
n
f
o
r
m
e
d
 
a
b
o
u
t

p
o
v
e
r
t
y
 
(
5
)

R
e
s
p
o
n
d
e
n
t
s
 
3
0
 
t
o
 
4
9

C
i
t
i
n
g
 
N
e
w
s
p
a
p
e
r
s

(
7
6
)

P
e
r
c
e
n
t
 
P
o
v
e
r
t
y
 
i
n
:

E
d
i
t
l
s
/

N
e
w
s
 
F
e
a
t
u
r
e
s
 
T
o
t
a
l

M
u
l
t
i
-

p
l
i
c
i
t
y

R
e
s
p
o
n
d
e
n
t
s
 
5
0
 
o
r
 
M
o
r
e

C
i
t
i
n
g
 
N
e
w
s
p
a
p
e
r
s

(
7
9
)

P
e
r
c
e
n
t
 
P
o
v
e
r
t
y
 
i
n
:

E
d
i
t
l
s
/

N
e
w
s
 
F
e
a
t
u
r
e
s
 
T
o
t
a
l

M
u
l
t
i
-

p
l
i
c
i
t
y

(
B
a
s
e
s
)

T
e
l
e
v
i
s
i
o
n

R
e
s
p
o
n
d
e
n
t
s
 
U
n
d
e
r
 
3
0

C
i
t
i
n
g
 
T
e
l
e
v
i
s
i
o
n

R
e
s
p
o
n
d
e
n
t
s
 
3
0
 
t
o
 
4
9

C
i
t
i
n
g
 
T
e
l
e
v
i
s
i
o
n

R
e
s
p
o
n
d
e
n
t
s
 
5
0
 
o
r
 
M
o
r
e

C
i
t
i
n
g
 
T
e
l
e
v
i
s
i
o
n

(
4
0
)

P
e
r
c
e
n
t
 
P
o
v
e
r
t
y
 
i
n
:

M
u
l
t
i
-

p
l
i
c
i
t
y

(
6
1
)

P
e
r
c
e
n
t
 
P
o
v
e
r
t
y
 
i
n
:

-

M
u
l
t
i
-

p
l
i
c
i
t
y

(
6
1
)

P
e
r
c
e
n
t
 
P
o
v
e
r
t
y
 
i
n
:

M
u
l
t
i
-

p
l
i
c
i
t
y

E
d
i
t
l
s
/

N
e
w
s
 
F
e
a
t
u
r
e
s
 
T
o
t
a
l

E
d
i
t
l
s
/

N
e
w
s
 
F
e
a
t
u
r
e
s
 
T
o
t
a
l

E
d
i
t
l
s
/

N
e
w
s
 
F
e
a
t
u
r
e
s
 
T
o
t
a
l

C
a
u
s
e
s
 
o
f

p
o
v
e
r
t
y
 
(
3
)

1
1

1
0

0
0

0
0

0
0

0
0

S
o
l
u
t
i
o
n
s
 
t
o

p
o
v
e
r
t
y
 
(
3
)

2
0

1
0

2
0

0
0

0
0

0

D
e
s
c
r
i
p
t
i
o
n
 
o
f

p
o
v
e
r
t
y
 
(
5
)

1
1

0
0

1
0

0
1

0
1

0
1

D
e
s
c
r
i
p
t
i
o
n
 
o
f

t
h
e
 
p
o
o
r
(
3
)

0
1

0
0

0
0

0
1

1
1

1
0

I
n
f
o
r
m
e
d
 
a
b
o
u
t

p
o
v
e
r
t
y
 
(
5
)

0
1

1
1

0
0

0
1

1
5

3
0

*
N
u
m
b
e
r
s
 
i
n
d
i
c
a
t
e
 
t
h
e
 
t
o
t
a
l
 
n
u
m
b
e
r
 
o
f
 
s
i
g
n
i
f
i
c
a
n
t
 
a
s
s
o
c
i
a
t
i
o
n
s
 
p
o
s
s
i
b
l
e
.



10
1.

1.
1.

4.
4

T
a
b
l
e
 
I
X
-
6

N
u
m
b
e
r
 
o
f
 
S
i
g
n
i
f
i
c
a
n
t
 
A
s
s
o
c
i
a
t
i
o
n
s
 
f
o
r
 
H
o
u
s
e
h
o
l
d
R
e
s
p
o
n
d
e
n
t
s

W
h
o
 
C
i
t
e
d
 
O
n
e
 
o
f
 
t
h
e
 
M
e
d
i
a
 
a
s
 
a
 
M
a
j
o
r
 
S
o
u
r
c
e
o
f
 
P
o
v
e
r
t
y
 
I
n
f
o
r
m
a
t
i
o
n
 
b
e
t
w
e
e
n

t
h
e
 
L
e
v
e
l
 
o
f
 
E
x
p
o
s
u
r
e
 
t
o
 
M
e
d
i
a
 
P
o
v
e
r
t
y
 
C
o
n
t
e
n
t
 
a
n
d
A
t
t
i
t
u
d
e
 
a
n
d
 
I
n
f
o
r
m
a
t
i
o
n
 
I
t
e
m
s

B
y
 
E
d
u
c
a
t
i
o
n
:

S
o
m
e
 
H
i
g
h
 
S
c
h
o
o
l
 
o
r
 
L
e
s
s

(
B
a
s
e
s
)

(
1
7
3
)

I
n
d
i
c
a
n
t
s
 
o
f

M
e
d
i
a
 
P
o
v
e
r
t
y
 
C
o
n
t
e
n
t
;

A
t
t
i
t
u
d
e
 
a
n
d

D
e
s
c
r
.
 
D
e
s
c
r
.

M
u
l
t
i
-

I
n
f
o
r
m
a
t
i
o
n
:

C
a
u
s
e
s
 
S
o
l
u
t
i
o
n
s
 
P
o
v
e
r
t
y
 
P
o
o
r
 
p
l
i
c
i
t
V

(
3
)
*

(
3
)

(
5
)

(
4
)

(
1
)

H
i
g
h
 
S
c
h
o
o
l
 
o
r
 
M
o
r
e

(
2
6
1
)

M
e
d
i
a
 
P
o
v
e
r
t
y
 
C
o
n
t
e
n
t
:

D
e
s
c
r
.
 
D
e
s
c
r
.

C
a
u
s
e
s
 
S
o
l
u
t
i
o
n
s
 
P
o
v
e
r
t
y
 
P
o
o
r

(
3
)

(
3
)

(
5
)

(
4
)

C
a
u
s
e
s
 
o
f

p
o
v
e
r
t
y
 
(
3
)
*

0
0

2
0

0
0

0
0

0
S
o
l
u
t
i
o
n
s
 
t
o

p
o
v
e
r
t
y
 
(
3
)

3
2

4
5

0
3

0
.

5
2

D
e
s
c
r
i
p
t
i
o
n
 
o
f

p
o
v
e
r
t
y
 
(
5
)

0
0

2
1

0
4

3
4

4
D
e
s
c
r
i
p
t
i
o
n
 
o
f

t
h
e
 
p
o
o
r
(
3
)

0
-

2
3

3
0

0
0

1
I

I
n
f
o
r
m
e
d
 
a
b
o
u
t

p
o
v
e
r
t
y
 
(
5
)

2
7

4
5

2
0

0
0

0

B
y
 
R
a
c
e
:

(
B
a
s
e
s
)

-
-

W
h
i
t
e

B
l
a
c
k

(
3
4
1
)

(
7
9
)

M
u
l
t
i
-

p
l
i
c
i
t
y

(
1
)

0 0 1 0 0

C
a
u
s
e
s
 
o
f

p
o
v
e
r
t
y
 
(
3
)

0
0

S
o
l
u
t
i
o
n
s
 
t
o

p
o
v
e
r
t
y
 
(
3
)

0
0

D
e
s
c
r
i
p
t
i
o
n
 
o
f

p
o
v
e
r
t
y
 
(
5
)

3
1

D
e
s
=
i
p
t
i
o
n
 
o
f

t
h
e
 
p
o
o
r
(
3
)

0
1

I
n
f
o
r
m
e
d
 
a
b
o
u
t

p
o
v
e
r
t
y
 
(
5
)

4
6

0
1

0
0

0
0

i

4
1

0
0

0
4

0

7
2

0
1

1
2

4

1
0

1
3

1
0

0

1
1

8
2

0
0

0
0

N
u
m
b
e
r
s
 
u
n
d
e
r
 
c
o
l
u
m
n
 
h
e
a
d
i
n
g
s
 
a
n
d
 
b
e
s
i
d
e
 
r
o
w
 
h
e
a
d
i
n
g
s
 
i
n
d
i
c
a
t
e
n
u
m
b
e
r
 
o
f
 
i
n
d
i
c
a
n
t
s
 
i
n
 
e
a
c
h

c
a
t
e
g
o
r
y
.

T
h
e
 
n
u
m
b
e
r
 
o
f
 
s
i
g
n
i
f
i
c
a
n
t
 
a
s
s
o
c
i
a
t
i
o
n
s
 
p
o
s
s
i
b
l
e
 
f
o
r
 
e
a
c
h
 
c
e
l
l

i
s
 
d
e
r
i
v
e
d
 
b
y

m
u
l
t
i
p
l
y
i
n
g
 
t
h
e
 
t
w
o
.



I.

T
a
b
l
e
 
I
X
-
6
,
 
c
o
n
t
.

B
y
 
A
g
e
:

U
n
d
e
r
 
3
0

3
0
 
t
o
 
4
9

5
0
 
o
r
 
m
o
r
e

(
B
a
s
e
s
)

(
9
5
)

(
1
6
3
)

(
1
7
0
)

M
e
d
i
a

P
o
v
e
r
t
y
 
C
o
n
t
e
n
t
:

M
u
l
t
i
-

p
l
i
-

c
i
t
y

M
e
d
i
a
 
P
o
v
e
r
t
y
 
C
o
n
t
e
n
t
:

M
u
l
t
i
,

p
l
i
-

c
i
t
y

M
e
d
i
a

P
o
v
e
r
t
y
 
C
o
n
t
e
n
t
:

M
u
l
t
i
-

p
l
i
-

c
i
t
y

I
n
d
i
c
a
n
t
s
 
o
f

A
t
t
i
t
u
d
e
 
a
n
d

I
n
f
o
r
m
a
t
i
o
n
:

C
a
u
s
e
s

D
e
s
c
r
.

S
o
l
u
-
 
P
o
v
-
 
D
e
s
c
r
.

t
i
o
n
s
 
e
r
t
y

P
o
o
r

D
e
s
c
r
.

S
o
l
u
-
 
P
o
v
-
 
D
e
s
c
r
.

C
a
u
s
e
s
 
t
i
o
n
s
 
e
r
t
y
,

P
o
o
r

D
e
s
c
r
.

S
c
l
u
-
 
P
o
v
-
 
D
e
s
c
r
.

C
a
u
s
e
s
 
t
i
o
n
s
 
e
r
t
y

P
o
o
r

(
2
)
*

(
3
)

(
5
)

(
4
)

(
1
)

(
3
)

(
3
)

(
5
)

(
4
)

(
1
)

(
3
)

(
3
)

(
5
)

(
4
)

(
1
)

C
a
u
s
e
s
 
o
f

p
o
v
e
r
t
y
 
(
3
)
*

0
1

0
0

0
0

0
0

0
0

0
0

1
1

0

S
o
l
u
t
i
o
n
s
 
t
o

p
o
v
e
r
t
y
 
(
3
)

0
0

1
1

0
0

1
3

1
0

6
4

2
3

2

D
e
s
c
r
i
p
t
i
o
n
 
o
f

p
o
v
e
r
t
y
 
(
5
)

3
2

5
2

0
1

0
4

1
0

3
0

0
0

0

D
e
s
c
r
i
p
t
i
o
n
 
o
f

t
h
e
 
p
o
o
r
(
3
)

1
0

4
2

0
0

2
3

1
1

2
2

0
3

0

I
n
f
o
r
m
e
d
 
a
b
o
u
t

p
o
v
e
r
t
y
 
(
5
)

4
3

6
2

1
2

2
7

1
1

1
2

6
5

1

*
N
u
m
b
e
r
s
 
u
n
d
e
r
 
c
o
l
u
m
n
 
h
e
a
d
i
n
g
s
 
a
n
d
 
b
e
s
i
d
e
 
r
o
w
 
h
e
a
d
i
n
g
s
 
i
n
d
i
c
a
t
e
 
n
u
m
b
e
r
 
o
f
 
i
n
d
i
c
a
n
t
s
 
i
n
 
e
a
c
h

c
a
t
e
g
o
r
y
.

T
h
e
 
n
u
m
b
e
r
 
o
f
 
s
i
g
n
i
f
i
c
a
n
t
 
a
s
s
o
c
i
a
t
i
o
n
s
 
p
o
s
s
i
b
l
e
 
f
o
r
 
e
a
c
h
 
c
e
l
l
 
i
s
 
d
e
r
i
v
e
d
 
b
y

m
u
l
t
i
p
l
y
i
n
g
 
t
h
e
 
t
w
o
.



T
a
b
l
e
 
I
X
-
7

N
u
m
b
e
r
 
o
f
 
S
i
g
n
i
f
i
c
a
n
t
 
A
s
s
o
c
i
a
t
i
o
n
s
 
f
o
r
 
H
o
u
s
e
h
o
l
d
 
R
e
s
p
o
n
d
e
n
t
s

W
h
o
 
C
i
t
e
d
 
N
e
w
s
p
a
p
e
r
s
 
o
r
 
T
e
l
e
v
i
s
i
o
n
 
a
s
 
a
 
M
a
j
o
r
 
S
o
u
r
c
e
 
o
f
 
P
o
v
e
r
t
y
 
I
n
f
o
r
m
a
t
i
o
n

B
e
t
w
e
e
n
 
t
h
e
 
L
e
v
e
l
 
o
f
 
E
x
p
o
s
u
r
e
 
t
o
 
M
e
d
i
a
 
P
o
v
e
r
t
y
'
 
C
o
n
t
e
n
t
 
a
n
d
 
A
t
t
i
t
u
d
e
 
a
n
d
 
I
n
f
o
r
m
a
t
i
o
n
 
I
t
e
m
s

R
e
s
p
o
n
d
e
n
t
s
 
w
i
t
h
 
S
o
m
e
 
H
i
g
h
 
S
c
h
o
o
l

B
y
 
E
d
u
c
a
t
i
o
n
:

o
r
 
L
e
s
s
 
C
i
t
i
n
g
 
N
e
w
s
p
a
p
e
r
s

R
e
s
p
o
n
d
e
n
t
s
 
w
i
t
h
 
H
i
g
h
 
S
c
h
o
o
l

o
r
 
M
o
r
e
 
C
i
t
i
n
g
 
N
e
w
s
p
a
p
e
r
s

(
B
a
s
e
s
)

(
6
4
)

(
1
2
2
)

I
n
d
i
c
a
n
t
s
 
o
f

M
e
d
i
a
 
P
o
v
e
r
t
y
 
C
o
n
t
e
n
t
:

M
e
d
i
a
 
P
o
v
e
r
t
y
 
C
o
n
t
e
n
t
:

A
t
t
i
t
u
d
e
 
a
n
d

D
e
s
c
r
.
 
D
e
s
c
r
.

M
u
l
t
i
-

D
e
s
c
r
.
 
D
e
s
c
r
.

M
u
l
t
i
-

I
n
f
o
r
m
a
t
i
o
n
:

C
a
u
s
e
s
 
S
o
l
u
t
i
o
n
s
 
P
o
v
e
r
t
y

P
o
o
r

p
l
i
c
i
t
y

C
a
u
s
e
s
 
S
o
l
u
t
i
o
n
s
 
P
o
v
e
r
t
y

P
o
o
r

p
l
i
c
i
t
y

N
e
w
s
p
a
p
e
r
s

(
3
)
*

(
3
)

(
5
)

(
4
)

(
1
)

(
3
)

(
3
)

(
5
)

(
4
)

(
1
)

C
a
u
s
e
s
 
o
f

p
o
v
e
r
t
y
 
(
3
)
*

2
1

0
0

0
0

0
0

0
0

S
o
l
u
t
i
o
n
s
 
t
o

p
o
v
e
r
t
y
 
(
3
)

2
2

2
3

1
6

4
3

6
2

D
e
s
c
r
i
p
t
i
o
n
 
o
f

p
o
v
e
r
t
y
 
(
5
)

4
3

4
4

1
4

4
7

4
1

D
e
s
c
r
i
p
t
i
o
n
 
o
f

t
h
e
 
p
o
o
r
(
3
)

0
0

1
1

0
1

1
1

0
0

I
n
f
o
r
m
e
d
 
a
b
o
u
t

p
o
v
e
r
t
y
 
(
5
)

0
0

0
2

0
3

3
7

3
1

*
N
u
m
b
e
r
s
 
u
n
d
e
r
 
c
o
l
u
m
n
 
h
e
a
d
i
n
g
s
 
a
n
d
 
b
e
s
i
d
e
 
r
o
w
 
h
e
a
d
i
n
g
s
 
i
n
d
i
c
a
t
e
 
n
u
m
b
e
r
 
o
f
 
i
n
d
i
c
a
n
t
s
 
i
n
 
e
a
c
h

c
a
t
e
g
o
r
y
.

"
T
h
e
 
n
u
m
b
e
r
 
o
f
 
s
i
g
n
i
f
i
c
a
n
t
 
a
s
s
o
c
i
a
t
i
o
n
s
 
p
o
s
s
i
b
l
e
 
f
o
r
 
e
a
c
h
 
c
e
l
l
 
i
s
 
d
e
r
i
v
e
d
 
b
y

m
u
l
t
i
p
l
y
i
n
g
 
t
h
e
 
t
w
o
.



T
a
b
l
e

I
X
-
7
,

c
o
n
t
.

B
y
E
d
u
c
a
t
i
o
n

(
c
o
n
t
.
)

R
e
s
p
o
n
d
e
n
t
s
w
i
t
h
S
o
m
e
 
H
i
g
h
S
c
h
o
o
l

R
e
s
p
o
n
d
e
n
t
s
w
i
t
h
H
i
g
h
S
c
h
o
o
l

o
r
 
M
o
r
e

C
i
t
i
n
g
T
e
l
e
v
i
s
i
o
n

o
r
 
L
e
s
s

C
i
t
i
n
g
T
e
l
e
v
i
s
i
o
n

(
B
a
s
e
s
)

(
7
7
)

(
8
9
)

I
n
d
i
c
a
n
t
s
o
f

M
e
d
i
a
P
o
v
e
r
t
y
C
o
n
t
e
n
t
:

M
e
d
i
a
P
o
v
e
r
t
y
c
o
n
t
e
n
t
:

A
t
t
i
t
u
d
e
a
n
d

D
e
s
c
r
.

D
e
s
c
r
.

M
u
l
t
i
-

D
e
s
c
r
.

D
e
s
c
r
.

M
u
l
t
i
-

I
n
f
o
r
m
a
t
i
o
n
:

C
a
u
s
e
s
S
o
l
u
t
i
o
n
s

P
o
v
e
r
t
y

P
o
o
r

b
l
i
c
i
t
y
C
a
u
s
e
s
S
o
l
u
t
i
o
n
s
P
o
v
e
r
t
y

P
o
o
r

o
l
i
c
i
t
y

T
e
l
e
v
i
s
i
o
n

(
3
)
*

(
3
)

(
5
)

(
4
)

(
1
)

(
3
)

(
3
)

(
5
)

(
4
)

(
1
)

C
a
u
s
e
s
o
f

p
o
v
e
r
t
y

(
3
)
*

0
0

2
0

0
0

0
0

0
0

S
o
l
u
t
i
o
n
s
t
o

p
o
v
e
r
t
y

(
3
)

0
0

0
0

0
0

0
0

0
0

D
e
s
c
r
i
p
t
i
o
n
o
f

p
o
v
e
r
t
y

(
5
)

0
0

3
2

1
2

2
1

0
0

D
e
s
c
r
i
p
t
i
o
n
o
f

t
h
e
p
o
o
r
(
3
)

2
2

3
2

0
1

0
0

0
0

I
n
f
o
r
m
e
d
a
b
o
u
t

p
o
v
e
r
t
y

(
5
)

2
0

4
3

0
3

2
2

4
1

*
N
u
m
b
e
r
s
u
n
d
e
r

c
o
l
u
m
n
h
e
a
d
i
n
g
s
a
n
d
b
e
s
i
d
e

r
o
w
 
h
e
a
d
i
n
g
s

i
n
d
i
c
a
t
e
n
u
m
b
e
r
o
f

i
n
d
i
c
a
n
t
s
i
n
 
e
a
c
h

c
a
t
e
g
o
r
y
.

T
h
e
n
u
m
b
e
r
 
o
f

s
i
g
n
i
f
i
c
a
n
t
a
s
s
o
c
i
a
t
i
o
n
s
p
o
s
s
i
b
l
e

f
o
r
 
e
a
c
h
c
e
l
l
 
i
s
d
e
r
i
v
e
d
b
y

m
u
l
t
i
p
l
y
i
n
g
t
h
e
 
t
w
o
.

4
.0



da
.g

id

T
a
b
l
e
 
I
X
-
7
,
 
c
o
n
t
.

W
h
i
t
e
 
R
e
s
p
o
n
d
e
n
t
s

B
l
a
c
k
 
R
e
s
p
o
n
d
e
n
t
s

B
y
 
R
a
c
e
,
:

C
i
t
i
n
g
 
N
e
w
s
p
a
p
e
r
s

C
i
t
i
n
g
 
N
e
w
s
p
a
p
e
r
s

(
B
a
s
e
s
)

(
1
4
7
)

(
3
0
)

I
n
d
i
c
a
n
t
s
 
o
f

M
e
d
i
a
 
P
o
v
e
r
t
y
 
C
o
n
t
e
n
t
:

M
e
d
i
a
 
P
o
v
e
r
t
y
 
C
o
n
t
e
n
t
:

A
t
t
i
t
u
d
e
 
a
n
d

D
e
s
c
r
.
 
D
e
s
c
r
.

M
u
l
t
i
-

D
e
s
c
r
.
 
D
e
s
c
r
.

M
u
l
t
i
-

I
n
f
o
r
m
a
t
i
o
n
:

C
a
u
s
e
s
 
S
o
l
u
t
i
o
n
s
 
P
o
v
e
r
t
y

P
o
o
r

p
l
i
c
i
t
y

C
a
u
s
e
s
 
S
o
l
u
t
i
o
n
s
 
P
o
v
e
r
t
y
,

P
o
o
r

p
l
i
c
i
t
y

N
e
w
s
p
a
p
e
r
s

(
3
)
*

(
3
)

(
5
)

(
4
)

(
1
)

(
3
)

(
3
)

(
5
)

(
4
)

(
1
)

C
a
u
s
e
s
 
o
f

p
o
v
e
r
t
y
 
(
3
)
*

2
1

0
1

1
1

o
0

S
o
l
u
t
i
o
n
s
 
t
o

p
o
v
e
r
t
y
 
(
3
)

3
1

5
2

1
2

3
2

1
D
e
s
c
r
i
p
t
i
o
n
 
o
f

p
o
v
e
r
t
y
 
(
5
)

6
5

8
8
.

2
0

1
3

3
1

D
e
s
c
r
i
p
t
i
o
n
 
o
f

t
h
e
 
p
o
o
r
(
3
)

0
3

5
7

0
0

0
0

0
0

I
n
f
o
r
m
e
d
 
a
b
o
u
t

p
o
v
e
r
t
y
 
(
5
)

8
8

1
1

1
1

3
1

1
1

1
0

W
h
i
t
e
 
R
e
s
p
o
n
d
e
n
t
s

B
l
a
c
k
 
R
e
s
p
o
n
d
e
n
t
s

C
i
t
i
n
g
 
T
e
l
e
v
i
s
i
o
n

C
i
t
i
n
g
 
T
e
l
e
v
i
s
i
o
n

(
B
a
s
e
s
)

(
1
3
3
)

(
3
3
)

T
e
l
e
v
i
s
i
o
n

C
a
u
s
e
s
 
o
f

p
o
v
e
r
t
y
 
(
3
)

1
0

2
2

4
3

1
4

1
S
o
l
u
t
i
o
n
s
 
t
o

p
o
v
e
r
t
y
 
(
3
)

0
0

0
0

0
0

0
0

D
e
s
c
r
i
p
t
i
o
n
 
o
f

p
o
v
e
r
t
y
 
(
5
)

1
1

1
0

5
1

5
1

D
e
s
c
r
i
p
t
i
o
n
 
o
f

t
h
e
 
p
o
o
r
(
3
)

0
3

1
1

1
0

I
n
f
o
r
m
e
d
 
a
b
o
u
t

p
o
v
e
r
t
y
 
(
5
)

7
1

3
4

1
3

3
2

2

*
N
u
m
b
e
r
s
 
u
n
d
e
r
 
c
o
l
u
m
n
 
h
e
a
d
i
n
g
s
 
a
n
d
 
b
e
s
i
d
e
 
r
o
w
 
h
e
a
d
i
n
g
s
 
i
n
d
i
c
a
t
e
 
n
u
m
b
e
r
 
o
f
 
i
n
d
i
c
a
n
t
s
 
i
n
 
e
a
c
h

c
a
t
e
g
o
r
y
.

T
h
e
 
n
u
m
b
e
r
 
o
f
 
s
i
g
n
i
f
i
c
a
n
t
 
a
s
s
o
c
i
a
t
i
o
n
s
 
p
o
s
s
i
b
l
e
 
f
o
r
 
e
a
c
h
 
c
e
l
l
 
i
s
 
d
e
r
i
v
e
d
 
b
y

m
u
l
t
i
p
l
y
i
n
g
 
t
h
e
 
t
w
o
.



T
a
b
l
e
 
I
X
-
7
,
 
c
o
n
t
.

R
e
s
p
o
n
d
e
n
t
s
 
U
n
d
e
r
 
3
0

B
y
 
A
g
e
:

C
i
t
i
n
g
 
N
e
w
s
p
a
p
e
r
s

R
e
s
p
o
n
d
e
n
t
s
 
3
0
 
t
o
 
4
9

C
i
t
i
n
g
 
N
e
w
s
p
a
p
e
r
s

R
e
s
p
o
n
d
e
n
t
s
 
5
0
 
o
r
 
M
o
r
e

C
i
t
i
n
g
 
N
e
w
s
p
a
p
e
r
s

(
B
a
s
e
s
)

(
3
0
)

(
7
6
)

(
7
9
)

M
e
d
i
a
 
P
o
v
e
r
t
y
 
C
o
n
t
e
n
t
:

M
e
d
i
a
 
P
o
v
e
r
t
y
 
C
o
n
t
e
n
t
:

M
e
d
i
a
 
P
o
v
e
r
t
y
 
C
o
n
t
e
n
t
:

I
n
d
i
c
a
n
t
s
 
o
f

D
e
s
c
r
.

M
u
l
t
i
-

D
e
s
c
r
.

M
u
l
t
i
-

D
e
s
c
r
.

M
u
l
t
i
-

A
t
t
i
t
u
d
e
 
a
n
d

S
o
l
u
-
 
P
o
v
-
 
D
e
s
c
r
.

p
1
i
-

S
o
l
u
-
 
P
o
v
-
 
D
e
s
c
r
.

p
l
i
 
-

S
o
l
u
-
 
P
o
v
-
 
D
e
s
c
r
.

I
n
f
o
r
m
a
t
i
o
n
:

C
a
u
s
e
s
 
t
i
o
n
s
 
e
r
t
y

P
o
o
r

c
i
t
y

C
a
u
s
e
s
 
t
i
o
n
s
 
e
r
t
y

P
o
o
r

c
i
t
y
C
a
u
s
e
s
 
t
i
o
n
s
 
e
r
t
y

P
o
o
r

c
i
t
y

N
e
w
s
p
a
p
e
r
s

(
3
)
*

(
3
)

(
5
)

(
4
)

(
I
)

(
3
)

(
3
)

(
5
)

(
4
)

(
1
)

(
3
)

(
3
)

(
5
)

(
4
)

(
1
)

C
a
u
s
e
s
 
o
f

p
o
v
e
r
t
y
 
(
3
)
*

2
2

0
1

1
2

2
-

1
2

1
2

2
1

0
0

S
o
l
u
t
i
o
n
s
 
t
o

p
o
v
e
r
t
y
 
(
3
)

0
0

0
0

0
o

0
1

0
1

1
3

1
0

D
e
s
c
r
i
p
t
i
o
n
 
o
f

p
o
v
e
r
t
y
 
(
5
)

5
4

5
6

1
4

4
8

6
1

1
1

3
0

0
D
e
s
c
r
i
p
t
i
o
n
 
o
f

t
h
e
 
p
o
o
r
(
3
)

0
0

0
0

0
0

0
2

0
0

1
1

2
4

1

:
.
.
.
.
0

I
I
n
f
o
r
m
e
d
 
a
b
o
u
t

r
o
s

1
-
,

p
o
v
e
r
t
y
 
(
5
)

3
3

3
4

1
3

3
3

4
1

0
0

4
1

0

C
a

0
R
e
s
p
o
n
d
e
n
t
s
 
U
n
d
e
r
 
3
0

R
e
s
p
o
n
d
e
n
t
s
 
3
0
 
t
o
 
4
9

R
e
s
p
o
n
d
e
n
t
s
 
5
0
 
o
r
 
m
o
r
e

C
i
t
i
n
g
 
T
e
l
e
v
i
s
i
o
n

C
i
t
i
n
 
T
e
l
e
v
i
s
i
o
n

C
i
t
i
n
 
T
e
l
e
v
i
s
i
o
n

T
e
l
e
v
i
s
i
o
n

(
4
0
)

(
6
1
)

(
6
1
)

C
a
u
s
e
s
 
o
f

p
o
v
e
r
t
y
 
(
3
)

1
1

1
2

0
2

0
2

0
0

S
o
l
u
t
i
o
n
s
 
t
o

p
o
v
e
r
t
y
 
(
3
)

4
1

2
6

1
0

1
2

0
0

0
0

0
0

D
e
s
c
r
i
p
t
i
o
n
 
o
f

p
o
v
e
r
t
y
 
(
5
)

2
1

1
3

o
o

o
o

o
1

1
1

2
1

1

D
e
s
c
r
i
p
t
i
o
n
 
o
f

t
h
e
 
p
o
o
r
(
3
)

2
0

2
,

3
o

o
o

o
o

1
2

1
1

3
0

I
n
f
o
r
m
e
d
 
a
b
o
u
t

p
o
v
e
r
t
y
 
(
5
)

4
1

3
0

1
o

1
5

3
5

6
0

N
u
m
b
e
r
s
 
u
n
d
e
r
 
c
o
l
u
m
n
 
h
e
a
d
i
n
g
s
 
a
n
d
 
b
e
s
i
d
e
 
r
o
w
 
h
e
a
d
i
n
g
s
 
i
n
d
i
c
a
t
e
 
n
u
m
b
e
r
 
o
f
 
i
n
d
i
c
a
n
t
s
 
i
n
 
e
a
c
h

c
a
t
e
g
o
r
y
.

T
h
e
 
n
u
m
b
e
r
 
o
f
 
s
i
g
n
i
f
i
c
a
n
t
 
a
s
s
o
c
i
a
t
i
o
n
s
 
p
o
s
s
i
b
l
e
 
f
o
r
 
e
a
c
h
 
c
e
l
l
 
i
s
 
d
e
r
i
v
e
d
 
b
y

m
u
l
t
i
p
l
y
i
n
g
 
t
h
e
 
t
w
o
.



1::

Ii

Chapter X

THE EFFECT OF ORGANIZATIONAL CHARACTERISTICS ON THE
RELATIONSHIP BETWEEN EXPOSURE TO THE MASS MEDIA

AND INDICANTS OF ATTITUDES AND INFORMATION

In the previous chapter we examined the relationship between
exposure to the mass media, as revealed by several measures of
poverty material in the media, and indicants of attitudes and
information about poverty in the household sample. Now we will
examine these relationships for the organization respondents, to
see whether the organizational characteristics we have selected
influence the distribution of the significant responses. The

characteristics, described in detail in Chapter V, include the
following:

1. Type of Organizational Activity: divided into two
categories, "economic" activities and "other"
activities;

2. Proportion of Activity Devoted to the Poor: divided into
two categories, "some" activities devoted to the poor
and "none" of the activities devoted to the poor;

3. Size of Org'anization: divided into three categories,
small, medium and large.

Level of Overall Exposure and Organizational Characteristics

As in the previous chapter, we will examine the attitude and
information indicants in relation to three components of the level
of exposure: overall exposure, exposure within media types, and
exposure to types of media agents.

Overall Exposure

The reader may recall that when we looked at the total organiza-
tion sample (Table VIII:2), there were no significant associations
between the measure of overall exposure and three of the indicants:
causes of poverty, solutions to poverty, and being informed about
poverty. There was one significant association of four possible
between overall exposure and the indicant, description of the poor,
and there were three of seven possible between overall exposure and
the indicant, description of poverty. Introducing the factor of
organizational characteristics, we find a somewhat broader distribution
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of significant associations, but little evidence that any one of the
Characteristics substantially alters the basic relationship.

Looking at type of activity as an organizational characteristic,
there continue to be no significant relationships between the
measure of overall exposure and two sets of indicants, those of
solutions to poverty and being informed about poverty, and just one,
for economic organizations, for the indicants, description of the
poor. The only difference of consequence occurs with regard to
the indicants of causes of poverty. Whereas for the sample as a
whole there were no significant associations between level of
exposure and these\'indicants there now two of three possible for
respondents from "other" organizations.

Whether or not respondents come from organizations that engage
in some or no activities for the poor clearly does not influence
the relationship between overall exposure and the indicants. Nor
does the size of the organization for which the respondents works,
although there is a slight tendency for there to be more significant
associations for those from the larger organizations.

1 1 Overall Exposure within Media Types

We turn now to the question of whether the relationships
between overall exposure and the indicants are influenced by the
characteristics of the.organization in which the respondent is
employed, when we control for level of exposure within the media
sources to which respondents are exposed (Table X:2).

Type of Activity

When we focus on organization respondents in terms of level of
newspaper readership, we find that the type of activity of their
organizations continues to have little influence on the distribution
of significant ;associations, with one minor exception, that in regard
to the indicants, description of poverty. There, are no significant
associations for those in economic organizations, but two of seven
possible for respondents from "other" organizations.

Level of exposure to radio has no influence on the overall
relationship and the small nudber of significant associations, just
two, strongly suggests thar such exposure is not salient in the
relationship. There are somewhat more significant relationships in
terms of level of exposure to television, and itiwould appear that
this source is more important for respondents from "other"
organizations.
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The one sharp difference that arises as a consequence of
differential media type exposure is found on the basis of the level
of magazine readership. As was noted earlier (Table X:l) there are
two significant associations between overall exposure and the
indicants, description of poyerty, for those from economic organiza-
tions, and just one for those from "other" organizations, of seven
possible in each instance. But when we introduce level of magazine
readership as a f actor there are four such associations among
respondents from "other" organizations and just one among those from
economic organizations. On the other, hand, a weaker but reversed
finding is evident with regard to the relationship between o;verall
exposure and the indicants of being informed about poverty.

Proportion of Activities Involving the Poor

For the sample as a whole, it was found that the distribution
of responses was uninfluenced by this element of the respondents'
background. This continues to be the case when we add the element
of differential exposure except for level of magazine readership.
For the sample as a whole, there was one significant association
between overall exposure and the indicants of description of
poverty for those from organizations which engaged in some activity
for the poor, and for those from organizations that engaged in none.
However, introducing the factor of level of magazine readership, we
now find three significant associations of seven possible, and
among the latter, none.

Size of Organization

For the sample as a whole, the relationship between overall
exposure and the indicants was little influenced by the size of the
organizations whiCh the respondents represented. However, with
higher levels of exposure to newspapers, there are two significant
relationships of three possible between overall exposure and the
indicants of causes of poverty for those from large organizations,
and two significant relationships of three possible between exposure
and the indicants of solutions of poverty for those from small
organizations, essentially reversing the pattern found for the sample ,
as a whole.

Level of exposure to radio and television does not alter the
relationships essentially, while level of exposure to magazines does
make some difference. Whereas in the total sample there was one
significant association between overall exposure and the indicants
of description of poverty for those in large and medium size
organizations, but none for those from small organizations, for higher
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for higher levels of exposure to magazines, there are five
significant associations of seven possible among those from medium
size organizations, but none among respondents from organizations
in the other size categories. A difference of a smaller order is
found with reference to the indicants of being informed about
poverty. For the sample as a whole, there is but one significant
association, and that for respondents from small organizations.
But among those with higher levels of exposure to magazines, there
are two significant associations among respondents front large organ-
izations.

1
I Overall Exposure and the Media Agents

We turn now to the issue of the extent to which exposure to
types of media agents within media types may have an influence on
the relationship between overall exposure to poverty material and
the indicants of attitude and information. As was the case with
the, household sample, we will limit this analysis to two media types,
newspapers and television, because of the relatively small number
of persons reporting exposure to media agents in the other categories.

Type of Activity

When we first looked at the relationship between overall
exposure to poverty material and the indicants for this sample
(Table VIII:4), we found the highest number of significant associa
tions, 13 of 84 possible. for those who cited exposure to metro-
politan newspapers. The local newspaper, however,, was particularly
salient with reference to the relationship between the exposure
measure and the indicants ,of attitudes about the description of
poverty, with' four significant associations of seven possible.

Here, examining the relationship in terms of :lie type of
activity engaged in by the respondents' organizations, though the
total number of significant associations involved is small, metro-
politan newspapers remain relatively salient. With regard to the
indicant, description of poverty, the local newspaper (two signifi
cant associations of seven possible) is slightly more influential
than metropolitan ones (two significant associations of 21 possible)
for those from economic organizations, but the reverse is the case
for respondents from "other" organizations! (Table X:3).

Turning to the possible influence of exposure to diff erent
types of \television channels, when the total sample was examined,
it was found that the total number of significant associations
between overall exposure and the indicants was :nodest. Metropolitan
and educational channels were most influential with regard to the
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indicants of attitudes to the description of poverty, each having
three significant of seven possible.

Our ability to compare the two types of lorganizations is
limited because too few respondents from "other" organizations
listed channels categorized as metropolitan or educational. For
respondents from economic organizations, however, there is a higher
proportion of significant associations in total among those who
reported watching metropolitan channels. There is but one signifi
cant association between the measure of exposure and the indicants
of description of poverty, and that is for respondents reporting
exposure to metropolitan television, where we also find four
significant associations of six possible for the indicants of
causes of poverty.

Proportion of Activities Involving the Poor

Looking first at the total number of significant associations
fornewspaper 'exposure, we find metrop1olitan and local newspapers
equally influential, and somewhat more so than state newspapers,
for respondents from organizations with some proportion of their
activity directed to the poor. Among respondents from organiza-
tions with no poverty activity, the local newspaper is somewhat
more influential than other types. With regard to the indicant
of attitudes upon which we are focusing, description of poverty,
metropolitan newspapers are slightly more influential for the
former, while the local newspapers is slightly more influential
for the latter. Differences, however, are minor.

The analysis of the influence of television is somewhat
restricted because none of the respondents from organizations with
some proportion of their activity directed to the poor listed the
educational channel as one to which they were exposed. For the
sample as a whole, there was a modest level of total significant
associations between overall exposure and the indicants for
respondents who reported exposure to each of the three types of
television. Now, for respondents from organizations with some
poverty activity, there 'is a greater proportion of total significant
associations among those reporting exposure to network television.
And among those from organizations with no poverty activity, the
greater proportion is found among those reporting exposure to
metropolitan television. Again, however, differences are small.

Size of Organization

We found earlier in this chapter that newspaper reading was
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more influential for those in Small and large organizations as
compared to respondents from medium-size ones. Some support for
this finding is indicated here when we introduce the factor of
type of newspaper read, in that a hig!_er proportion of total sig-
nificant associations are found again for those in small and large
organizations. Based on the overall proportion of significant
associations, the local newspaper is most influential for respondents
from small organizations, state newspapers for those from medium-
size organizations, and metropolitan newspapers are most influential
for those from large organizations.

If we focus on the indicant, description of poverty, the outcome
is somewhat different. The highest proportion of significant
associations between overall exposure and the indicant, among
respondents from small organizalons, is found i among those with
exposure to the local newspaper. But for those from medium and
large organizations, the metropolitan newspapers are most influential.

The analysis of the influence of different kinds of television
channels is restricted by the fact that educational television is
not represented. The total number of significant associations
found is small, and there is little evidence that the influence of
type of channel varies by size of the organization to which the
respondent is affiliated. On the basis Sof the proportions of total
significant associations, network television is most influential f or
respondents fr om small organizations, while metropolitan television
is most influential for respondents from organizations in the other
size categories. Finally, there is essentially no diffe.rence in the
distribution of significant associations between the measure of
overall exposure and the indicants of description of poverty, indi-
cating that the source of television exposuro is not relevant.

Summary

We began this section by noting that, for the total organiza-
tion sample; the only meaningful nUmber of significant associations
(three of seven possible) was between the measure of overall exposure
and the indicants, description of poverty. Three organizational
characteristics were introduced into consideration - type of activity;
proportion of activity of the respondent's organization devoted to
the poor; and size - and this resulted.in a somewhat Ilgreater dispers-
ion of 'significant associations than before. But it was concluded
that the organizational affiliation of the respondent, as marked
by three characteristics, did not influence the pattern of relation-
ship between overall exposure to poverty material and the indicants
of attitude and information.
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The next step was to see whether the level of exposure to the
media types - number of newspapers or magazines ready and so on -
by respondents of different organizational backgrounds would affect
the relationship between overall exposure to poverty maerial and
the indicants. Since it was determined that for the total sample,
most of the significant associations were between overall exposure
and the indicant, description of poverty, this relationship was
used as a guideline. Level of exposure to radio and television
does not appear to influence the relationship. The number of na,gs-

papers read does, however, result in somewhat more significant
associations for respondents in small organizations than was previously
the case. And the level of readership of magazines shows a fairly
strong effect: high readership is associated with more numerous
significant associations for respondents in "other" organizations
rather than in economic (four compared to one); for respondents in
organizations with some poverty activity rather than in those with
none (three to none); and for respondents in medium-size organiza-
tions (five) as compared to those in small (none) or large (none).

Lastly we turned to the question of what happens to the
relationshi0 between overall exposure to poverty material and the
indicants when we control for the respondents exposure to particular
media agents. The differences that emerged were not strong. But

it would appear that exposure to the local newspaper waS influential
in the relationship for respondents from economic organizations,
those that did nof engage in poverty activity, and were small in
size. These characteristics would suggest the.small, local business
enterprise. When we focus on the indicants, description of poverty,
the outcome is the same.

The analysis for those who acknowledged exposure to television
was curtailed because of the small nUpber of respondents who watched
educational television. Metropolitan television emerged as most
influential for those from economic organizations, with no poverty
activity, of medium or large size, based on the total proportion of
significant associations. Differences with regard to the relation-
ship between overaD exposure and the indicants, description of
poverty, were minor and did not fall into a particular pattern.

proportion of Poverty Material In Media Segments and Organizational
Characteristics

Here we are concerned with two issues: 1) does the type of
organization from which the respondents come influence the distribu-
tion of relationships between measures of the amount of poverty
material in the segments of the media to which they are exposed and
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the indicants of attitudes and information; and 2) is there any
difference Wwe look at these relationships controlling for the
media type mentioned as the most important source of poverty
information?

Exposure to Poverty Material and Organizational
Characteristics

For the organization sample as a whole, the only significant
associations between the measure of exposure tolpoverty material in
the media and the indicants were found for the indicants of descrip-
tion of poverty. (Table X:4). There were three such associations of
seven possible for the measure of multiplicity, two for poverty
material in news items, one for.such material in editorials a.d
feature stories, and one for ehe total of poverty material in the
media.

Looking first at respondents grouped by the type of activity
of their organizations, we note that overall and to a slight extent
with reference to the indicants of description of poverty, there
are more significant associations for respondents from "other"
organizations. Exposure to poverty material in editorials and
features appears to be somewhat more influential for such respond-
ents than for those in economic organizations.

When respondents are categorized in terms of the proportion of
activity involving the poor engaged in by their organizations, there
is essentially no difference on the basis of the total number of
significant associations. More particularly, in regard to the
relationship between the measures of exposure and the indicants of
description of poverty, the sharpest difference is not with regard
to exposure to poverty material in particular segments, but tolthe

measure of muliplicity.

With regard to the dimension of size, the fewest number of
significant associations appears for respondents in large organiza-
tions. Again, the differences in the influence of exposure to,
poverty material in various segments on the indicants of description
of poverty are minor, except that exposure to material in editorials
and features is somewhat more influential for respondents from small
organizations than for those in organizations in the other size
categories.
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Poverty Material in Media Types and
Organizational Characteristics

We turn now to the second question of this part of the thapter:
Is the relationship between exposure to the proportion of poverty
material in selected media segments and responses on the question-
naire items concerning attitudes and information about poverty
influeneed by the type of media choSen as the major source of
poverty information? Because the further refinement of the data
reduces.the number of cases upon which the analysis can be based,
we will, as before, use just two media types, newspapers and
television.

It may be recalled (Table VIII:6) that among those organization
respondents 7ho cited newspapers as their major source, there were
virtually no significant associations between the measures of
exposure and the indicants. This was also true for those who relied
on television as their major scinrce, though in this instance, there
was a scattering of significant associations with two of the
indicants, description of poverty and feeling informed about poverty.

When respondents are categorized by the type of activity of the
organization to which they are affiliated and by newspapers as their
major source, the analysis is further limited to an examination of
respondents in economic organizations because of the reduction in
the size of the sample , (Table X:5).. The same is true with regard

to those who rely on television. In both instances it is clear, at
least for the one sub-population of respondents, that the kind of
exposure within the media agents does not influence the basic
relationship between the measures of exposure and the indicants.

Using the second organization characteristic, proportion of
activity devoted to the poor, we can compare the two groups on
newspaper salience, but not on television salience, because of
insufficient cases. Again we find overwhelming evidence that major
source of poverty information does not influence the overall relation-
ship between the measures of exposure to poverty material and the
indicants.

With regard to the third organizational characteristic, size,
it may be recalled (Table X14) that the fewest significant associa-
tions between the measures of exposure and the indicants were among
respondents from large organizations. Reliance on newspapers as a
major source has some influence in that the fewest significant
associations are found among those from medium-size organizations.
The pattern is still differeat for those who rely on television as
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a major source - the number of significant associations are
miniscule for respondents from both large and small organizations.
Ihus reliance on newspapers would appear to be somewhat salient for
respondents from small and large organizations, while reliance on
television is somewhat salient for respondents from medium-size
organizations. 'It must be cautioned, however, that in all cases
the total number of significant associations is quite small, as are,
therefore, any differences.

Proportion of Poverty Material in Various Categories
and Organizational Characteristics

As in the previous chapter, the third measure of exposure used
was the proportion of poverty material found in the samples of the
media, categorized into the basic units such as: causes of poverty,

solutions to poverty, and so on. The issue here is to determine to
what extent the level of exposure to material so categorized is
related to responses on the questionnaire on those items designed
to indicate attitudes or information in those areas.

Exposure to Content and Organization Characteristics

When the total organization sample was examined with reference
to these measures (Table VIII:7), essentially no relationship was
found between the level of exposure to poverty content in any of the
categories and responses in the same areas on the questionnaire.
The strongest relationship, as indicated by the nuMber of significant
associations was between the poverty content areas causes of poverty,
and description of the poor, and the attitude area, description of
poverty. This is contrary to whatiwould be expected if there was a
direct relationship between exposure to a media content area and
attitudes in.the same area.

The first step in the analysis of this table is to look at the
diagonals, to determine whether the influence of exposure is greatest
in the directly comparable attitude area (Table X:6). For neither
group, however, is there much evidence of such en impact of exposure
to media poverty material. For respondents of both economic and
n other" organizations there is a tendency for all measures to show
some significant associations with the indicantc of description of
poverty. In addition, two measures of exposure, one concerning
material dealing with causes, the other concerning material dealing
with description of the poor, show moderate numbers of significant
associations with the indicants of being informed about poverty.
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The same conclusion, can be drawn concerning the effect of the
second organizational characteristic, proportion of the organization's
activity devoted to the poor, with a minor exception for respondents
from organizations with no poverty activity. For them, the propor-
tion of significant associations between the measure of media content,
causes of poverty, and the indicants in this area (four of nine
possible), is higher than for any other relationship. It is inter-
esting that there are more significant associationsbetween the
measures of exposure and the indicants for respondents from organiza-
tions that do not engage in any poverty activity.

Likewise with the third organizational characteristic, size.
Among respondents from small firms, the proportion of significant

associations between the measure of material dealing with causes
of poverty and indicants of attitudes about causes of poverty (two
of nine possible), is just smaller than that between the same
measure and indicants of attitudes about descriptions of the poor
(three of twelve possible). For respondents from small and large
organizations, however, the proportion of significant associations
between the measure of material describing poverty and attitudes
in that area is larger than the provortion with any other indicant.
No pattern at all emerges for responclents from medium-size organiza-
tions.

It seems fair to conclude therefore that the finding for the
total sample Of little relationship between level of exposure to
particular kinds of poverty material and resporises to items designed
to elicit attitudes and information in the Same area is not influenced
by the organizational characteristicd used as variables here.

Exposure to Content within Media Types, and
Organizational Characteristics

When this analysis was performed for the organization sample
as a whole (rable VIII:8), for those who cited newspaper or televis-
ion as a major source of poverty information, little relationship
was found between measures of poverty material in the relevant
categories, and responses to questionnaire items inithe comparable
areas. There WAS one exception: There were four significant asso-
ciations (of 20 possible) between the measure of level of exposure
to description of poverty, and Indicants of attitudes in this area
among respondents who reported relying on newspapers.

When respotidents are categorized by type of activity we can
examine only the.results for those from economic organizations,
there being too.few cases in the "other" category. But it is clear
for those from economic organizations who rely on either newspapers
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or television as their major source of poverty information, that
there is little relationship between exposure to poverty information
in a particular area and responses to attitude items in the same

area (Table X:7). In both instances, there is some tendency for
significant associations between the yledia exposure measures and the
questionnaire response category, being informed about poverty. This

suggests that a reliance on newspapers or television may produce a
feeling of being well-informed, though it is not possible to test
this against the findings for those who rely on radio or magazines.

Nor is there much evidence of relationship between exposure
and attitudes when the Second set of organizational characteristics,
proportion of activity for the poor; is used to categorize respond-

ents. Among those who claim to rely on newspapers as their major
source of information about poverty, there are no instances in wh:Ich
the proportioa of significant associations between comparable content
and attitude areas is greater than between the content measures and

unrelated attitudes. However, the proportion of significant associa-
tions for respondents in organizations with some poverty activity,
between the level of poverty content concerning description of
poverty and the related attitudinal.area, is greater than that for
respondents in organizations with no poverty activity.

For those who rely on television, it is not possible to compare
respondents from the.two categories because there are too few cases
representing organizations with some poverty activity. But among

those from organizations not engaged in any poverty activity, there
is again little evidence of a direct relationship between exposure
to meJia poverty content of a rarticaar kind and responses to
questionnaire items designed to tap attitudes in the sane area.

The third organizational characteristic by which respw.dents
were zntegorized was that of size. For respondents who rely on

newspapers and who are affiliated withsmall organizations, there is

once again an absence of any apparent relationship between exposure
and attitudes in the same area. However, among those from medium-
size organizations, we do find two instance; in which the proportion
of significant associations between the level of exposure and
comparable indicants of attitudes is larger than that between the
level of exposure and the indicants of attitudes in other areas.

The two areas are: solutions to poverty, and description of poverty.

And among respondents who rely on newspapers and ara connected with
large organizations, a similar relationship is found between the
level of exposure to content concerning the description of the poor
and indicants of attitudes in this same area.
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The overall impact of television would seem to be somewhat
less than that of newspapers if we use as our measure the number
of significant associations found and the number of instances in
which there is evidence of a direct relationship between exposure
and expression of attitudes. The latter occurs in only one instance,
among respondents from medium-size organizations, with reference to
the level of exposure to media material cuncerning causes of poverty
and responses to questionnaire items on this topic.

Thus, while there is some evidence of a direct relationship
between the level of exposure to particular media poverty content
areas and the expression Of attitudes in those areas as evidenced
by responses to relevant questionnaire items, the overwhelming
evidence is against any such relationship.

Summary

In this chapter dealing with the organization sara^le, we have
explored the effect of differential. organizational af f illation on
the relationship between each of the three measures of exposure and
responses to the questionnaire items used as indicants of attitude
and information.

We noted that for the first measure, the only relationship of
any maganitude was between overall exposute and the indicant, descrip-
tion of poverty. When the sample was broken down by the three
organization characteristics, type of activity, proportion of activity

directed to the poor, and size: 1) the previously observed relation-
ship was found in a much weakened form, and 2) the relationship was
not otherwise affected by the organizational affiliation of the
respondents.

The issue was further explored by introducing as a factor,
level of exposure within media ::ypes. This did tend to highlight
some differences. Focussing on the indicant, description of poverty,
we find such differences in the number of significant associationS
within the categOrias of each organizational characteristic. The
largest number of significant associations are found among magazine-
reading respondents from organizations that are "other" rather than
economic, engage in some poverty ixtivity, and are small in size.
Next in importance are newspapers, with the most significant associa-
tions appearing among respondents from organizations that are "other"
rather than economic, and medium in size. A high level of exposure
to television appears to be important in distinguishing among
respondents only with regard to size of organization, and only for

respondents from large organizations.
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Finally, with reference to this first measure of exposure, we
examined the effect of reliance on newspaper or television as a
major source of information, though the analysis for television
was restricted. For both media types, the differences are not
strong. High exposure to the local newspaper was influential for
respondents from econdmic organizations, those that did not engage
in poverty activity, and that were small in size. For those who
relied on television, metropolitan channels were most influential
for respondents from economic organizations without any poverty
activity of medium or large size.

With the second measure, level of exposure as measured by the
amount of poverty material iu media segments to mhich respondents
had access, again the only important relationship found, for the
total sample, as indicated by the number of significant associations,
was between the measures and the indicants, deseription of poverty.
When the relationship between exposure and the indicants is examined
for the influence of organization background, no pattern emerges.
That is to say, there is little evidence that organizational back-
ground is a relevant factor in explaining the relationship between
exposure and the indicants:

The third measure of expcure cOnsisted of the level of poverty
material found in the basic categories established for the content
analysis of the media. Essentially L.O relationship was found, for
the total sample, between exposure to any one of the categories.of
poverty material and indicants of attitudes in the same area. When
we looked at the relationship between exposure and attitudes in the
same area to see whether organizational origins influenced the out-
come, the general conclusion was that they did not. That is to say,
while there are scattered instances of influence between exposure to
a poverty content dimension and comparable attitude areas, no sub-
population of respondents reflected this influence any more than
one might expect by chance.
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Table X-1

Number of Significant Associations for Organization
Respondents by Selected Characteristics, between Level

of Overall Media Exposure and Attitude and Information Items

Organization Characteristics
Percent

Indicants of Type of Poverty
Attitude and Organization Activity Size
Information: Economic Other Some None Small Medium Liam?,

(61)(Bases) (119) (52) (53) (115) (63) (47)

Causes of
poverty (3)* 0 2 0 1 1 o o

Solutions to
poverty (3) 0 0 1 0 o o 1

Description of
poverty (7) 2 1 1 1 o 1 1

Description of
the' pcor(4) 1 0 0 1 0 1 2

Informed about
poverty (4) 0 0 0 0 1 0 0

* Numbers indicate the total number of significant associations
possible.

- 195 -



Table X-2

Number of Significant Associations for Organization Respondents
Who Acknowledge Exposure to tire Mass Media,

'by Selected Characteristics, between Level of Exposure
within Media Types and Attitude and Information Items

Organization Characteristics

Indicants of
A ttitude and

Type of
Organization

Percent
Poverty
Activity S ize

Information: Economic Other Some None Small Medium Large
(Bases) (119) (52) (53) (115) (63) (47) (63.)
Newspapers

Causes of
poverty (3)* 0 1 0 2

Solutions to
poverty (3) 1 0 0 1 2 0 0

Descr iption of
poverty (7) 0 2 1 1 3 0 1

Descr iption of
the poor (4) 0 1 0 0 1 2

Inforrried about:
poverty (4) 0 0 2 1 1 1
Radio

Causes of
poverty (3) 0 0 0 0

Solutions to
poverty (3) 0 0 1 0 0 0

Descriptions of
poverty (7) 1 0 1 2 0 0

Descr iption of
the poor (4) 0 0 0 0

Informed about
poverty (4) 1 0 1 1 1 0
Television

Causes of
poverty (3) 0 0 0 0

Solutions to
poverty (3) 0 0 1

Descr iption of
poverty (7) 1 1 o 1 0 0 2

Descr iption of
the poor (4) 0 2 1 2 0

Informed about
poverty (4) 0 0 1
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Table X-2, cont.

Organization Characteristics

Indic ants of
Attitude and

Type of
Organization

Percent
Poverty
Activity Size

Information: Economic Other Some None Small Medium Lar_ige
(Bases) (119) (52) (53) (115) (63) (47) (61)

Magazines,
Causes of

poverty (3) * 0 0 0 1 0.

Solutions to
poverty (3) 1 0 2 1 0

Description of
poverty (7) 1 4 3 0 5 0

Descr iption of
the poor(4) 0 0 0 0 0

Informed about
poverty (4) 2 0 0 1 0 2

* Numbers indicate the total number of significant associations
possible.
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Table X-3

Number of Significant Associations for Organization Respondents
Who Acknowledge Exposure to the Mass Media,

by Selected Characteristics, between Level of Overall Exposure
to Grouped Media Agents and Attitude and Information Items

la _Type of Organization:
Economic

(Bases) (119)
Indicants of Type Newspaper:
Attitude and N.Y.
Information: Metro State Lo

(3)* (1) (1)
Causes of

poverty (3)* 1 1 0
Solutions to

poverty (3) 2 0 2

Description of
poverty (7) 2 0 2

Descr ipt ion of
the poor (4) 2 0 0

Informed about
poverty (4) 1 0 0

Causes of
poverty (3)

Solutions to
poverty (3)'

Descript ion of
pover ty (7)

Descript ion of
the poor(4)

Informed about
pover ty (4)

Other
(52)

Type Newspaper:
N.Y.

Metro State local
(1) (1) (1)

2

0

4

0

0

0

1

1

Type Television: Type Television:
Natl. N.Y. Educa Natl. N.Y. Educa-

Network Metro tional Network Metro tional
(3)* (2) (1) (2) (0) (0)

1 4 1 1

O 2 0 0

O 1 0 2

1 0 0 1

O 0 0 0

Numbers under column headings indicate number of media agents
in category, and numbers beside row headings indicate number
of indicants in each category. The number of significant
associations possible for each cell is derived by multiplying
the two.
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Table X-3, cont.

By Propor t ion of Poverty Activity:

Some

(Bases) (53)

Indicants of Type Newspaper:
Attitude and N.Y.

Information: Metro State Local
(1)* (2) (1)

Causes of
poverty (3)* 0 1 1

Solutions to
poverty (3) 2 2 1

Description of
poverty (7) 2 1 0

Description of
the poor (4) 0 0 1

Informed about
poverty (4) 0 2 1

Type Television:
Natl. N.Y. Educa-

Network Metro tional

(3)* (1) (0)

Causes of
poverty (3) 1 0

Solutions to
poverty (3) 1 0

Description of
poverty (7) 2 1

Description of
the poor (4) 2 0

Informed about
poverty (4) 2 0

None
(115)

Type Newspaper:
N.Y.

Metro State Local
(3) (1) (1)

1 1 0

2 0 2

1 1 2

1 0 1

0 1 0

Type Television:
Natl. N.Y. Educa-

Network Metro tional
(3) (1) (1)

4 3 1

2 0 0

0 1 2

2 0 0

* Numbers under column headings indicate number of media agents
in category, and numbers beside row headings indicate number
of indicants in each category. The number of significant
associations possible for each cell is derived by multiplying
the two.
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Table X-4

Number of Significant Associations for Organization Respondents
Who Cited One of the Media as a Major Source of Poverty Material,

Between Exposure to Proportions of Poverty Material
in Selected Media Segments and Attitude and Information Items

By Type of Organization:

(Bases)

Indicants of
Attitude and
Information:

Economic Other
99) (23)

Percent Poverty in:
Multi-
plic ity

Percent Poverty in:
Multi-
plicity

Editls/
News Features Total

Editls/
News Features Total

Causes of
poverty (3)* 0 0 0 0

Solutions to
poverty (3) o o o 1 0 0 0

Description of
poverty (7) 1 o 1 2 1 2 1 1

Descr iption of

the poor (4) o o o 0 0 1 1 1

Informed about
poverty (4) o o o 0 0 1 1 1

By Proportion of Poverty Activity:
None

(Bases)

Causes of

Some

(31) (9U)

Percent Poverty in:
Multi-
plic ity

Percent Poverty in:
Multi-
plicity

Editls/
News Features Total

Editls/
News Features Total

poverty (3) 0 0 0 o 0 1 0 0
Solutions to
poverty (3) 2 0 0 1 0 1 0 0

Description of
poverty (7) 1 2 1 0 2 0 1 3

Descr iption of

the poor (4) 0 1 0 0 0 0 0
Informed about
poverty (4) 0 1 0 o 0 0 1 0

* Numbers indicate the total number of significant associations
possible.
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Table X-5

Number of Significant Associations for Organization Respondents
Who Cited Newspapers or Television as a Major Source of Poverty Material,

by Selected Characterist3.cs, between Exposure to Proportions of
Poverty Material in Selected Media Segments and Attitude and Information Items

By Type of Organization:
Economic Organization

Respondents
Citing Newspapers

(Bases)

Indicants of
Attitude and
Information:

Newspaper s

Causes of
poverty (3)*

Solutions to
poverty (3)

Description of
poverty (7)

Description of
the poor (4)

Informed about
poverty (4)

Other Organizat ion
Respondents

Citing Newspapers
(44)

Percent Poverty in:
Editls/

News Features Total
Multi-
plicity

1

0

.0

0

1

(8)

Percent Poverty in:
Editl s/

News Features Total

/ MI

/ MI

Multi-
plicity

EcOnomic Organization
Respondents

Citing Television

Other Organization
Respondents

Citing Te3evision

(Bases) (33)

Percent Poverty in:
Multi-
plicity

(6)

Percent Poverty in:
Multi-

plicity
Eclitls/

Television News Features Total
Editls/

News Features Total

Causes of
poverty (3) 0 0 0

Solutions to
poverty (3) 0 0 0

Description of
poverty (7) 1 0 1

Description of
the poor (4 ) 0 0 0

Informed about
poverty (4) 0 0 1

0

0

1

0

0

...

...

* Numbers indicate the total number of significant associations

possible.
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Table X-5, cont.

By Proportion of Poverty Activity:
Respondents from
Organizations with

Some Poverty Activity
Citing Newspaper s

(Bases)

Indicants of
Attitude and
Information:
Newspapers

Causes of
poverty (3)*

Solutions to
poverty (3)

Description of
poverty (7)

Description of
the poor (4)

Informed about
poverty (4)

(12)

Percent Poverty in:
Editls/

News Features Total
Multi-

icit

Respondents from
Organizations with
No Poverty ActivityCitiners

(40)

Percent Poverty in:
Editls/ Multi-

News Features Total plicity

0

0

0

0

1

(Bases)

Television

Respondents from
Organizations with
Some Poverty Activity

Citing Television

Respondents from
Organizations with
No Poverty Activity
Citing Television

(9)

Percent Poverty in:
Multi-

plicity

(34)

Percent Poverty in:
Multi-

plicity

Edit 1 s/

News Features Total
Editls/

News Features Total
Causes of

poverty (3)
Solutions to

poverty (3)
Description of

poverty (7)
Description of

the poor (4)

Informed about
poverty (4)

ri/M.

gm.

Oat

.116

.116

1

1

1

0

0

0

0

* Numbers indicate the total number of significant associations
possible.
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Chapter XI

SUMMARY AND CONCLUSIONS

As was explained at the beginning of this report, the major
purpose of the Study was to examine a community's need for informa-
tion, the means by which people in the community get information,
and the factors associated with the encouragement or deterence of
the search for information. The inquiry developed both from An
intrinsic interest in these matters and as a vehicle for exploring
techniques that might be applicable to such an undertaking. A
consideration behind the fornulation of these issues was a concern
with the potential role of the public library in other than tradlitional
methods of contributing to the search for and acquisition of infor-
mation by members of the community.

Once the decision was made to select a single topic as the .

focus, that is, "poverty," the next step was to define the major
sources of input. Clearly the mass media - newspapers, magazines,
radio and television - are one such source. Therefore criteria..
were estal-lished for the selection of representatives of these
sources and for sampling,input about poverty within then.

National, state and local organizations are additional sources.
of information inpuf, though the problem of assessing their role
is much more difficult. It was decided to attempt to get at this
input more indirectly. Respondents in the organization sample were
questioned both as to inputs made by the organizations with which
they were affiliated and to inputs they themselves received from
other local, state or national organizations. In addition, respond-
ents from the household sample were questioned concerning the inputs
they received from organizational sources. Given the tremendous
variations in form, frequency and content of such input, serious
problems were encountered in developing meaningful ways to measure
them. In addition, since we had to rely on individual recollection
primarily, with occasional samples of umterials, the reliability
of the results is open to serious question.

Two samples were drawn as a basis for assessing the demand for
information, its supply, and the channels through which it flowed.
One was a random sample of householders - occupants of dwelling
units - in the community. The other was a sample, partly random
and partly deliberately selected, of organizations in the community.
Selection wam used to ensure representation of local organizations
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which, because of their size or their function, might be expected
to have a significant impact. Essentially the same interview was
conducted with respondents from both samples, except as noted above.
That is, organizational representatives were asked about the output
of poverty information, if any, of the organizations they represented.,

Findings ConcerntagSources of Information

One reason for utilizing a sample of organizations in'the
community was to get some estimate of their poverty-related output.
It was found that economic organizations, the largest category,

.

produced very little. Ofthe "other" organizations, (education,
Overnment and Ireligious/voluntary) almost half reported providing
responses to requests for information; just more than one-third
provided information through personal appearances; and one-quarter
made available boOklets, brochures and pamphlets produced locally
or by the state or national level of thelorganizations of which
they are apart.

Another way of getting at sources of poverty information was
the ranking by respondents of their most important source of in-
formation. Among all organization respondents, newspapers were
rated first, television second, and some distance behind, magazines
and "other people" tied for third. This order, however, was largely
a consequence of the ratings of respondents from economic organizations
who were the most numerous. Thus, for example, television ranked
last as a source of poverty information for respondents of educational
organizations, while among respondents from government organizations,
newspapers and television tied for fourth place. Among the latter,
"personal experience" tied for second rank, and dais source was
ranked first by respondents front religious and voluntary organizations.
Material from other organizations and books tended to be rated least
Important sources by all categories of respondents except those from
government organizations, who accorded radio this honor.

Members of the household sample likewise were asked for their
most important source of poverty information, with."library" added
to the list and "personal experience" deleted from it. As was the
case for organization respondents, newspapers were ranked 1st and
television 2nd, both being given by slightly more than three-fifths
of respondents. Radio was ranked 3rd and magazines 4th by householders
whereas, as noted above, they were ranked 6th and 4th respectively by
organization respondents. "Other people" ranked about the same for
both community groups. Books, ranked 9th by the organization sample,
were ranked 8th by householders, who ranked the library 9th as a
source of poverty information. Though there were slight differences
in the ranking of these sources by race, the similarities are much

-214 -

21.8



1.

more impressive.

Members of the household sample, in addition, were asked to
indicate which of the sources theyltrusted the most. Interestingly,
television placed 1st in this ranking, for both white and black
respondents, while both groups ranked newspapers 2nd, a reversal of
the ranking on use. "People I know" were trusted more than they were
used as a source by black respondents, so muah so this category ranked
3rd on trust. Magazines ranked 4th on trust, where they ranked as a
source, except that among blacks, magazines were trusted less than
they were used as a source. It is of same interest that while books
are ranked as low on trust as on use by both groups, libraries rose
to the middle of the ranking, also for both groups.

It seems reasonably clear then that newspapers and television
were considered'significant sources of poverty information by both
samples, and that the other media types, radio and magazines have a
lesser though important role to play. This.matter'was explored
further by looking at the number of media agents the respondents
claimed to read or listen to regularly.

Among, household respondents, television received the highest
endorsement using as the criterion:that just three percent of,both
white and black respondents reported no channel to which they:tuned.
Next n importance were newspapers for white respondents and radio
for blacks. Among both groups, magazines had the highest rate of
non-exposure - almost one-third.of whites and one-balf of blacks not
reading any.magazines regularly.

Because of a difference in coding procedures, it is not possible
to distinguish organization respondents who reported no exposure and
therefore it is necessary to look at the modal frequency for some
indications of relative exposure. Newspapers and magazines Lave the
highest modal frequency. That is, more respondents from both economic
and "other" organizations report reading three newspapers than anyl
otheri number, just over one-third of the sample. One-quarter of

respondents from ecoAomic organizations report reading three magazines

while almost one-third of those from "other" organizations claim to
regularly read five magazines. Among those household respondents
who report reading newspapers, the modal frequency is two for whites
(45.3 percent) and one for blacks (39.6 percent). Among those who
claim to read magazines, the modal frequency for both white and black
householders is two magazines.

The relatively greater reliance of householders on television
as compared to organization respondents, is reflected in this analysis.
More than two-fifths of economic respondents mentioned just one tele-
vision channel they watched regularly, and somewhat more "other"
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respondents mentioned two, so that two-fifths of all organization
respondents mentioned one channel most frequently. The modal
frequency among householders, by contrast, is. three. Finally, for
all categories except "other" respondents, the modal frequency of
radio stations mentioned is one; for "other" respondents, it is two

As a final step in exploring the mass media as a poteniial
source of poverty information, we examined the proportions of each
sample that reported exposure to each media agent. Among newspapers,
the local paper wadmost wlidely read - by more than four-fifths of
both samples. The metropolitan papers were next in importance as a
category. Almost three-fifths of the organization respondents and
just over one-quarter of the household sample reported reading the

. New York Times. A quarter of One organization respondents and
ahnost one-third of th household respondents reported reading the
New York Daily News. And a little less than those proportions of
both samples read the Newark Star-Ledger.

The three national network channels were watched by a considerably
higher proportion of both samples than were channels in.the other
categories. Just over one-quarter of the organization respondents
said they watched the three metropolitan channels as compared to
just over one half of the household respondents, a considerable
difference. The same tiroportion of both groups - 13 percent of
organization respondents and 14 percent of household respondents -
reported watching Ole educational channel.

The radio station listened to most frequently by both groups -
one-third of the organization sample and more than two-fifths of the
household sample - was the local station. Next in frequency of
mention by the organization sample (34 percent) were the two talk
and information stations. For the household sample, these two
stations and two Of the popular musicitations were equally important,
being mentioned by just over one-quarter of these respondents.

Though magazines did not have ab high a rate of exposure as
other media, some magazines were read with significant frequency.
Life magazine was the most widely read by both samples - almost two-
fifths of organization respondents and almost.one-third of house-
hold respondents. Another general interest magazine, Look and two
news magazines, Time and Newsweek were all read by just over one
fifth of organization respondents. Two general interest magazines,
Look and Reader's Digest, and one news magazine, Time came next in
order of importance among householders, being read by 14 to 16
percent of those respondents.
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Having reviewed the patterns of exposure to the mass media
among our respondents, we turn now to a summary of the poverty
content of the media to which they were exposed.

Findings Concerning Information Available in the Mass Media

The analysis of the media centered around three basic questions:

1. How much poverty material is to be found in the various
media types;

2. What is the content of this material, and how is the content
distributed among the various media types; and

3. How is the content distributed among the various media agents
within the media types?

The Quantity

Any aftempt to equate column inches of newspaper space with
minutes of radio or television'is fraught with methodological hazards.
Therefore the decision was made to determine the proportions of units
appropriate to a particularbedia type that contained poverty material.

By far the largest amount of poverty material appeared in the .

news segments of neWspapers, radio and television. In magazines,
however, about one-quarter of the poverty items were in news segments
and about two-fifths were.in feature stories.. Another way to look
at this matter-is.in terms of the number of editions, issues or
programs in which such material was to be found. Poverty material in,

news segments was found in almost nine of ten newspaper editions
sampleli; three-fifths of magazine editions; one-third of television
news programs; and one-quarter of radio news programs.

Poverty material in feature storiesiwasfound at about the same
rate in newspapers and magazines - two-fifths of all editions sampled.
Poverty material in columns was also found at about the same rate in
both media types - about one-fourth of editions sampled. Finally,

this kind of material in editorials and letters-to-the-editor turned
up somewhat more frequently in newstiapers - in just more than one-
quarter of editions sampled as compared to just under one-fifth of
magazine editions sampled.

Thus the person exposed to the mass media is most likely to have
been exposed to poverty material in news segments. This may have been

an artifact of the time period covered, when poverty news was highly

salient. Our typical community member is also most likely to
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encounter this material in newspapers, though this finding is
influenced in part by the fact that the different media types
have quite \different schedules and were sampled in different ways.

The Content

The poverty content of the media was analyzed in two stages:
First, a comparison was made of the content of the media types.
Then a comparison was made of the content of the media agents within
each of the types.

The Media Types

The poverty material sampled in the mass media was analyzed into
five categories of inajor reference (causes of poverty, solutions to
poverty, descriptions of poverty and of the poor, and information
about administrative problems within poverty agencies), plus a
sixth "other" category. Two-thirds of all references iri all media
types emphasized solutions to poverty. The second most frequent
emphasis, except for magazines, was to administrative and,personnel
issues within poverty agencies. Among magazines, the second most
important emphasis was on the extent of poverty.

Two of the categories, causes of poverty Old solutions to
poverty, were examined in greater detail. Both were divided into
major subcategories, internal and external. For all media types
just under one-fifth of references to.causes of poverty were.cate-
gorized as internal, that is, inherent in the indi7idual who is
poor. In magazines, this proportion rose to just over one-quarter.
Among the internal factors, lack of skills, ambition, ability or
education made up just over one-third of the references for all of
the media though this proportion rose to over one-half on radio.
With minor exceptions the various categories of internal causes
received about the same emphasis in each of the media types.

External causes of poverty were divided into nine Subcategories
and there was substantial agreement on the top three rankings which
made up about three-fifths of the references: lack of government
concern; prejudice and discrimination; and unwillingness of employers
to provide jobs. Again, with minor exceptions, the ranking of the
external causes is essentially similar for all the media types.

Turning to references to solutions to the problem of poverty
just over one-tenth focussed on internal factors. For all media
types, two-fifths are to solutions involving the providing of goods
or.services to the poor, with the other references fairly evenly
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divided among the other six subcategories. Again, with minor excep-
tion the rank order of references is similar for all media types.

11

With regard to descriptions of poverty and the poor, about-one-
third of all references are to its urban character and another two-
fifths touched on elements such as its importance or magnitude ao a
problem. Almost three-quarters of references to attributes of the

I. poor described them as\black andlmale, and just over one-half
described them as young.

Thus far we have examined the distribution of the various
categories of poverty Material in the four media types. We found
that while there were differences in some instances, the overall
impression is one of similarity in emphasis. Nevertheless, there
may be sharp differences among the media agents within types, and
so we turned our attention next to the individual media a!gents.

The Media Agents

Several Systems of ranking were developed to compare the
relative proportions of poverty material carried by the different
agents. Specifically, we used the proportions of references to
internal and external causes and solutions, and the multiplicity of
references per item, that is, the "richness" of items as the basis
of these measures.

. Two newspapers, The Newark News and The New York Times ranked
high on all four content measures. The Newark News, in addition,

ranked first On multiplicity. The New YorklPost ranked high on
three content measures (internal and external causes and internal
Solutions) as did The Newark Star-Ledger ,(internal and external
causes and external solutions), and both were high on multiplicity.
The Afro-American and The New York Daily News were high on the same
two rankings, external causes and.internal solutions. The local

newspaper was high on one ranking, external solutions, while The
Wall Street Journal.was high on:none of them. Thus it was possible
for readers of one newspaper, or different combinations of papers,.
to be exposed to somewhat different mixes of poverty materials.

One radio station, WNJR, scored high on all four content rankings
as well as on multiplicity. This station is aimed at the black
audience. Three stations, including the local one, were high on
three of the content rankings and multiplicity: 1WCBS and WNBC on
internal causes and internal and external solutions; and UCTC, the
local station, on internal and external causes and external solutions.
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Six of the 131stations included in the analysis scored high on just
two rankings.

The oveiphelming emphasis for all radio stations was on external
solutions and while some differences emerge between stations, they
are of little significance because of the relatively small number
of references involved.

The distribution of references to poverty on televiaion is
somewhat different from that for newspapers and radio. There are
relatively more references in two categories, external causes and
internal solutions. Among the seven channels surveyed, the educa-
tion channel stands out, scoring high on.all four content rankings
and first on multiplicity of references to solutions per poverty
item. Based On this measure of "richness," teleViision tends to
score somewhat higher than newspapers or radio, suggesting a
potentially greater impact for.exposure to television.

*The greatest variation in the destribution of references to
causes of ald solutions to poverty was found among the magazines.
For all magazines, 49 percent of references were to.external solu-
tions. But this proportion dropped as low ag 24 percent for The
Saturday Review of Literature, 26 percent for Look,.and 310ercent
for The Ladies Home Journal. In all instances there was a greater
than averhge emphasis on causes of poverty. Considerably above
leverage in emphasis on external solutions were U.S. News & World
Report (73 percent) and Newsweek (69 percent).

The diversity of emphasis in magazines is highlighted when we
look at the relative rankings by magazine type. Among picture
magazines, Ebony and Life were high on all four content rankings
while Look was high on just two. Of the news magaanes, Business
Week and Time were high on MO rankings, Newsweek on one, and U.S.
News & World Report on none. The results are similarly varied on
the measure of multiplicity. Thus it seems fair to suggest that of
the four media types, for the media agents surveyed, the greatest
range of emphases is likely to be found among magazines. Put
another way, the reader of one magazine.is more likely to find a
unique emphasis in that magaziine as compared to another magazine,
than would be the case, for example, of someone who watched one
television channel rather than another.

A crude measure of the degree of diversity or similarity within
media agents of differen't media types but common ownership was created
by comparing the dichotomous rankings. Two groupings, WNBC-Channel
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4 and The New York Daily News-Channel 111 show the closest fit with
one discrepancy out of five comparisons. At .the other end of this
scale, The New York Times-WQXR showed three such discrepancies
while WABC-Channel*7 and WOR-Channel 9 each were similar on just
one set of rankings. This suggests more variation than perhaps
might have been expected.

What People Know and How They Feel

In general, a higher proportion of the organization sample
gave appropriate answers to factual questions about poverty indica-
ting, by this measure at least, somewhat greater knowledge.. However,

in response to the question, "Do you feel well informed about poverty
in New Brunswick?" almost identical proportions of both samples re-
plied affirmatively - 28 percent among. organization. respondents,
26 percent among householders. Furthermore, if the questions are
ranked in terms of the proportion giving the correct answer, the
rank order is identical for both samples.

Fairly large differences in the proportion of correct answers
showed up on two questions. Seventy-two percent of .organization
respondents compared to 56 percent of household respondents correctly
estimated the proportion of families in the United States with incomes
under $3,000. And 40 percent of the former compared to 18 percent
of the latter'knew the name of the local anti-poverty organization.
Among organization respondents, those from government agencies had
the highest proportion of correct answers on three of the four
factual questions,and more than half of these respondents considered
themselves well informed. White householders were better informed
than blacks on two questions and the reverse was true on the other
two. Nevertheless, almost twice as many black respondents (40 per-
cent compared to 22 percent) considered themselves welllinformed.

Causes of Poverty

The analysis of the media showed that, in the internal cause
categories, more than one-third of the references were to deficits
of skill, ambition, ability or education among the poor. The
categories used for the interview sample were more refined so that
comparisons between the emphasis in the media and the attitudes of
the respondentai can only be approximate. Nevertheless, among members
lof both samples, lack of Skills or ability ranked 1st of the
internal causes, endorsed by about half of the respondents from all
types of organizations and about two-thirds of white and black
householders. Lack of ambition and indifference to education were
ranked 4th and 5th in both samples, though among black householders
the latter category ranked 7th. Lack ofi intelligence came at the
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ibottom of the ranking of internal causes of poverty, in both samples.

In the media, references to problems of emotional or physical
health as an internal cause of poverty ranked 2nd, accounting for
one-quarter of the references. Respondents in both samples ranked
this factor 6th, the category being enctorsed by9 percent of
organization respondents and 18 percent of household respondents.
There were significant variations, however. Among organization
respondents, those from government agencies ranked this factor 2nd,
while among householders, black respondents ranked it 3rd.

Turning to external causes of poverty, in the media lack of
concern by the government ranked 1st followed in order by prejudice
and discrimination; unwillingness of employers to provide jobs; and
lack of public concern in the list of nine factors. The ordering
of external causes by respondents was quite different. The ease of
staying on welfare was ranked 1st by organization respondents and
2nd by householders, though references to the welfare system in the
media constituted Just 5 percent of references to external causes
and ranked second from the bottom of the list. Lack of good housing,
which tied for. 5th rank in the media with just 8 percent of refer-
ences, was ranked 1st by householders but 4th by organization
respondents. Prejudice and discrimination are not seen as too
relevant by organizatioti respondents, tieing for 6th place (tieing
for 1st, however, among respondents from religious and voluntary
organizationS). But among householders, this cause of poverty ranks
4th, endorsed by two-fifths of the total sample and four-fifths of
the black sample, which placed this factor in a tie for 1st rank
among these respondents.

Lack of j Obs, likewise, is evaluated quite differently by
members of the community than would be inferred by the emphasis.in
the media. This .external cause ties for 8th rank among organization
respondents and is ranked 8th by both white and black householders.
Similarly with the inadequacies of .education as a source of poverty.
This factor ties for 2nd place in.emphasis in the media, ranks 5th
among organization respondents, but 9th among householders - rising
only to 7th place among black respondents. As was noted originally,
blacks interviewed endorsed many more of the external causes than
did whites, so that all except one - welfare as a cause of poverty -
received a significantly higher rate of endorsement among black
respondents.
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Solutions to Poverty

Among the references to internal solutions to poverty found in
the media, self-organization by the poor for non-violent "extra-
legal" acts such as demonstrations and boycotts was most frequent
(48 percent of references) followed in order by oiganizing to provide
goods and services; to better use the existing power structure; and
to initiate educational programs. Just 3 percent of references were
to the use of violence by the poor to solve their problems and this
solution ranked 5th and last in number of references. There was ob-
vious agreement on this point, violence being ranked 5th by all
groups in both samples. Contrary to the emphasis in the media,
members of both samples relegated boycotts, demonStrations and so
on to 4th place among solutions. Otherwise, the relative emphasis
on the internal solutions offered to the respondents in the samples
was roughly comparable to the frequency of such references in the
media.

With regard to external solutions, providing goods or services
received by .far the Tost references in the media, constituting two-
fifths of all references in this category. Next in importance, each
found in somewhat more than one-tenth of. the references were such
extetlial solutions as .spending more money on programs or providing
more funds directly to the poor, reducing discrimination, and
teaching the poor to conform to the rules of the game in this society.
Giving, political power to the poor was found in just 5 percent of
the references, and proposals to control or suppress the poor ranked
last.

The alternatives offered to the members of the community
included one addition, that of urging the poor to control family
size. There are a number of differences among the rankings in the
media, and those of the two samples. Providing goods and services,
ranked first in the media, tied for second among organization
respondents and tied for fourth among householders. Providing more
money directly to the poor tied for third in the media but came at
the bottom of the rankings by members of thet community. On the other

lhand, teaching the poor to Iconform,which also tied for third in the
media, was ranked first by organization respondents and tied for
fourth among householders. Giving political power to the poor, found
infrequently in the media, ranked equally low as an external solution
among members of the community. One alternative offered the conununity
members that did not exactly match with the categories used for the
media analysis, organiiing the poor to get more from existing
facilities and services, tied for sixth among organization respondents,

223



but was ranked first by householders. There was, therefore, consider-
ably rmore variation with regard to external solutions both between
the two samples, and between the samples and the material found in
the media to which they were exposed than was the case with reference
to internal solutions.

Descriptions of Poverty and the Poor ]

The analysis of the poverty content of the media shawed that
about one-third of references were to its urban location and two-
fifths dealt with its importance or magnitude as a problem. Poverty
as a serious_problem as one of interest to the respondents and as
camplex all were endorsed by more than half of the organization
respondents. There was little difference in the ranking of responses
by interviewees from different types of organizations.

Fewer items were used in the parallel question to the household
sample so that.direct comparison is difficult. However, white and
black respondents show a somewhat different emphasis. Among whites,
the emphasis is on poverty as a problem that can be solved, that is
complicated and widespread. Among blacks, the emphasis is on
poverty as widespread and highly visible.

As to who the poor are -references in the media focussed on
them as being black; male and young. The same emphasis is found
among organization respondents, except that those from government
organizations de-emphasize, relatively,.theirmaleness and place
greatest emphasis on their youth. The choices available to the
household sample were a little different, and the poor are seenlby
both 4hite and black respondents as urban, black, and good. Our
conclusion, however, is that there are substantial areas of agree-
ment on the ranking of attributes of poverty and the'poor in the
media and in both samples.

Views on Social Problems

The salience of poverty as a problem was explored by asking
respondents to rate a series of national and local social problems
as to their importance. For the national problems, the ranking
was the same for both samples: the war in Vietnam; crime in the
cities; race; and poverty, in that order. One notes, however, that
among or-anization respondents, this ranking is. the product entirely
of the lesponses of those from economic organizations. People from
other types of organizations virtually reverse the order. We find
almost the same reversal among black respondents: they rank race as
the most important of the four, the war as the least important.
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As to local issues, among organization respondents, housing
was rated first, endorsed by more than one-third of the sample.
Housing was followed in order of importance by: race; drug addiction;
poverty; and crime, listed by from 29 to 22 percent of the sample.
The ordering by respondents from different organizations is roughly
similar, with the exception that much more emphasis, is put on drugs
as a problem by those from economic organizations than people from
other types.

The results from the household sample were different in in-
teresting ways. High taxes ranked first as a local problem among
householders, but 8th among organization reSpondents. That is, it
r anked 1st among whites but tied for 4th among blacks. Among the
latter, the cost of living ranked first. Poverty ranked 8th as a
problem among whites, 9th among blacks. In this regard, the house-
hold respondents were most similar to respondents from economic or-
ganizations who ranked poverty 7th as a problem,. In short, poverty
did not seem to command sharp attention among any group of respon-
dents.

The Relationships of Mass Media Exposure to Knowledge and Beliefs

Having analyzed the poverty content of the mass media and the
attitudes, beliefs and knowledge of the two samples of respondents,
the final step was. to confront the question of the relationship
between exposure to content and personal attitudes. This was done
in three steps., examining the effect first of the number of media
agents to which respondents were exposed; second, the proportion
of space devoted to poverty material; and third, the amount of
poverty material in the media.

Overall Exposure to the Mass Media

For both samples as a whole, with regard to indicants of
causes of poverty, there was no association between the number of
media agents to which respondents were exposed and the attitudes
they revealed. Within the organization sample, significant associa-
tions were found for representatives of "other" organizations that
are small in size and do not engage in poverty activity. But differ-
enes are minor. Within the household sample, differences of educa-
tion, race and age made no difference - there continues to be no
association.

The results are identical for both samples with regard to the
next measure, solutions to poverty - no association between the
amount of exposure and attitudes. Here, the types of organizations
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represented by the respondents did not alter the result. Nor did
the personal characteristics of the household sample, that is,
education, race and age.

The third set of indicants relate to the description of poverty.
In the organization sample, significant associations were found
between exposure and three of the seven items used. There was no
association between exposure and these indicants for the household
sample. Examination of the organization sample showed that the
association did not vary wi-Z:h organizational characteristics - the
type of organization from which the respondent came does not influ-
ence the outcome. The same is true for the household sample - personal
characteristics do not influence the outcome.

With regard to the description of the poor, there is a signifi-
cant association between the measure of exposure and just one of the
four items making up this indicant for organization respondents,
none for household respondents. The internal characteristics of
each sample do not affect the outcome.

The strongest association between exposure and indicants, and
the sharpest difference between the samples, has to do with infor-
mation about poverty. There are no significant associations between
exposure and knowledge for the organization sample, but there are
four of five possible for the household sample. This finding holds
without regard to the type of organization for organization respon-
dents. Within the household sample, the relationship seems to be
strongest for those in the oldest age category.

We have found, then, with but two exceptions, that there is
no association between the number of agents to which a respondent
is exposed and his attitudes. Now we want to know what happens if
we take into account the kind of media to which the respondent is
exposed.

Exposure by Media Types

The type of media exposure does not influence the relationship
of overall exposure to indicants of attitude about causes of poverty
for organization respondents - there are no significant associations
at all. The pattern is a little different with the household sample:
Whereas previously there were no significant associations, there
are now two for those who watch television and one for those who
listen to the radio. Among organizational respondents who are news-
paper readers, nevertheless, there is some evidence of a relationship
between exposure and attitude for those from large organizations. As

might be expected, among householders, some dif ferentiation is found
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among television viewers. There are more significant associations
between type of exposure and attitudes for those who are white,
have more education and are in the middle age category - 30 to 49.

Type of media to which respondents were exposed also has some
effect on associations with the indicants of solutions to poverty.
Where before . there were no significant associations, now there is
one for each sample: among newspaper readers for organization
respondents, and among radio listeners for household respondents.
Within the former sample, the association for newspaper readers
comes from those affiliated with small organizations. There is some
evidence also that magazine readers from small organizations are
affected by the quantity of their exposure. Within the latter sample,
respondents who are white and in the oldest age category are influ-
enced by their exposure to radio.

The previously noted association between exposure and the
indicants of the description of poverty in the organization sample
becomes even more evident when the relationship is examined in terms
of the types of media. For those who read magazines, there are sig-
nificant associations between exposure and four of the seven indicants.
There are also signif icant associations between overall exposure and
two !of the indicants for newspaper readers and one indicant for those
who listen to the radio or watch television. The findings are similar,
though not as strong, for the household sample. Where before there
were no significant associations, there are now revealed two for
magazine readers and two for radio listeners.

Within the organization sample, there results in addition, a
clear differentiation in terms of the organization affiliation of
respondents. The significant associations are among Magazine readers
who come from "other" organizations that engaged in some poverty
activity and are medium in size. Among newspaper readers, two charac-
teristics seem important: those affected by newspaper exposure are
from "other" organizations that are small. Within the household
sample, exposure to magazines appears to be relevant only for the
characteristic of age - the significant associations show up among
those in the youngest age category. Radio exposure has consequences
for white respondents who have the higher level of education, regard-
less of age.

Controlling for type of media exposure does not have much
influrAce on the eff ect of level of overall exposure on indicants
of the description of the poor. Each sample shows one significant
association - among organization respondents, magazines have a
significant effect on attitudes dealing with the description of the
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poor, and among household respondents, newspapers have a significant
effect. Within the organization sample, there are no significant
associations among magazine readers for these indicants. Nor does
any other type of media exposure have much effect. The results are
much the same for the household sample.

Controlling for type of media exposure does have some influence
with regard to the indicants of knowledge about poverty. Whereas
previously there were no significant associations at all, we now
find that, for magazine readers and radio listeners, there are
significant associations between overall exposure and two of the
indicants, of four such associations possible. Among householders,
there are significant associations between the level of overall
exposure and four indicants among newspaper readers, three indicants
among \ magazine readers, and one among radio listeners, of five

possible. The significant associations for organizational magazine
readers are found among representatives of large economic organizations.
Radio listening does not have a similar differentiating ef fect. For
the household sample, the effect of newspaper expiasure is strongest
among those who are white, have more education and fall, into the
middle age category. Reading magazines leads to significant associa-
tions between exposure and the indicants for those who are white
and have more education, regardless of age.

The influence of overall exposur6 the number of media agents
to which the respondents are exposech, while limit ed, becomes more
focussed when account is taken of the type of media. Magazine reader-
ship appears to be the most potent form of exposure, somewhat more so
for organization respondents, with newspapers next in importance for
both groups. It seems, however, that the addition of this factor,
media type, does not produce discernable patterns in the relation-
ship between exposure and attitudes. The next step, then, is to
introduce still another factor, that of the media agent within the
media type.

Overall Exposure by Media Agents

In reviewing the influence of overall exposure on attituldes
above, we noted little association for those who reported reading
newspapers, with one exception: among householders, with reference
to indicants of information about poverty. Nevertheless, among
newspaper reading organization respondents, there is a slight ten-
dency for more frequent associations among those who favor metropo-
litan newspapers. The same is true for the household sample. How-

ever, with reference to the observed assodiation between overall
exposure and the indicaras of information about.poverty, there are

- 228 -

2732



about the same proportion of significant assocliations for each kind
of media agent. Within the organization sample, despite utinor
exceptions, the kind of newspaper read does not seem to produce
different patterns of association between exposure and attitudes for
respondents by the type of organization with which they .are affiliated.

We know there is a strong relationship, for household newspaper
readers, between overall exposure and indicants of information about
poverty. We know that the assodiation is not materially affected
by the kind of newspaper that is read. However, state newspapers
are salient for those with a higher level of education. There is
no difference by race, and it seems the salience of metropolitan
newspapers is primarily for those in the middle age category.

Radio as a media type produced few significant associations
among organization respondents and a scattering of them among house-
holders. T.00king at the types of radio stations, no particular pat-
tern emerged for either sample.

Despite the widespread exposure to television, such exposure
evidenced little influence for overall exposure.. For the organiza-
tion sample as a whole, channel type was not a significant variable.
This was generally true for the household sample with one exception:
the association between overall exposure and information about poverty
was considerably greater for those who watched network television
than local channels,. Within the household sample, channel type was
important for information about poverty only in connection with one
personal characteristic, race. Significant associations were found
between overall exposure and information about poverty among white
ar?.twork channel watchers, but not among those who are black.

Finally, with reference to magazines, it was found that their
influence related to different;indicants in the two samples: the
description of poverty in the organization sample; information about
poverty in the household sample. In the former case, only news and
general imagazines were reported with sufficient frequency to permit
analysis, and modest associations between the level of overall ex-
posure and the indicants of the description of ppverty were found
for both. In the latter case, the same two types of magazines were
most important as sources of influence.

In .summary then, a moderate level of relationship was found
between the level of overall exposure and indicants of the descrip-
tion of poverty for members of the organization sample. This rela-
tionship was primarily a result of the association between the mea-
sure of the level of exposure and readership of news and general
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magazines. In the household sample, a substantial relationship
was found between the level of overall exposure and indicants of
information about poverty,, among bothlmagazine and newspaper
readers. Among magazine readers, the relationship was primarily a
result of exposure to news and general magazines. For newspaper
readers, the kind of newspaper made little difference, nor was
there a strong association between the kind of newspaper read and
any of the three personal characteristics explored. We now turn
to the examination of the relationship between the level of exposure
to poverty material in different media segments and attitudes and
information.

Exposure to Poverty Material in Media'Segments

The basic pattern reported about the level of overall exposure
is repeated with these measures. A modest association exists between
the measures of the level of exposure to poverty material in news
segments, editorial and feature segments, and all segments on the
one hand, and indicants of the description of poverty, on the other,
for organization respondents. A much stronger association occurs
between these measures and indicants of inf ormation about poverty
for household respondents. For each sample, there is a corresponding
association for the measure of multiplicity of references. No
particular pattern of association turns up when these measures are
examined in relation to the organizational affiliations of organiza-
tional respondents.. For the household sample, there is a slight
difference on the basis of education, in that, a modest association
is found for poverty material in editorial and feature segments
among those with more education. Also, there are .somewhat more
significant associations for those in the oldest ege category on
all measures.

When media type is introduced as a control for the major source
of poverty material, a different pattern energes for each of the
samples. The previously observed association between exposure and
indicants of the description of poverty, among organization respon-
dents, disappears suggesting the likelihood that the relationship
arose primarily among magazine readers. In a similar fashion, the
association between exposure to poverty material and indicants of
information about poverty is not found among those who rely on news-
papers or television. There is no evidence of .any association be-
tween favoring newspapers or television as a source and the kind of
organization from which the respondent came. Nor is there a strong
association between favored media type and background characteris-
tics for the household sample. .Among newspaper readers, however,
there is the suggestion of a stronger association between level of
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exposure to poverty material for those who are white and more highly

educated. In fact, in so far as newspaper exposure has an influence
on information about poverty, the influence appears among white

readers.

In sununary, it would appear that the location Of poverty material
within media segments is not an important factor in assessing the
influence of exposure. The pattern of associations found in exanning
the level of exposure as measured by the number of media agents, to
which respondents are exposed is not appreciably affected by the
issue of the relative proportion of poverty material in the various
segments. We turn, then, finally, to see to what extent exposure
to specific content is related to specific attitudes.

Exposure to Poverty 'COntent

For the organization sample, the evidence is fairly clear that
there is no relationship between the level of exposure to material
an a category of poverty, let us say, causes of poverty, and attitudes
in that area. Even in the one area for which associations have been
found, the description of poverty, the evidence is that the relation-

ship between level of exposure and the indicants comes as much from
other media content areas as from this one. The pattern is much the

same for the household sample. Here, despite the lack of an overall

relationship between level of exposure and the indicants of descrip-
tion of poverty, there is some evidence of a modest link between
exposure to the material and attitudes in the same area. Since there

was no media content category for information, it is not possible to
look for a direct relationship between material about attitudes and
amount of information evidenced by respondents. But the consistent

associations between level of exposure to each of the content areas
and indicants of information about poverty suggests that here too,
influence comes from a general exposure rather than exposure to
poverty material with any particular emphasis.

Within the organization sample, it is possible to observe the
concentration of significant associations between level of exposure
to any content area and indicants of the description of poverty. The

relationship appears to be strongest for iespondents from organiza-
tions other than economic, that are small and have no involvement
in poverty activities. Within the household sample, there is a sharp

break on two of the three background characteristics. All the

significant associations between the level of exposure to types of
poverty material and indicants of information about poverty come'
from white respondents with the lower level of education. This is
puzzling, given the fact that a significant proportion of those with
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less dducation are black.

When the results are examined separately for those who rely
on newspapers and television, little indication emerges of a
relationship between level of exposure to partidular kinds of poverty
material and attitudes in comparable areas. The number of significant
associations is higher among household respondents for both media
sources and particularly with reference to the indicants of informa-
tion about poverty.

Nor does separating Out those who rely on newspapers and
televiL ion reveal any additional significance for the characteristics
of the organizations with which the respondents are affiliated. In

just two instances, newspaper-reading ieSpondents from organizations
with some poverty activity, 'and television-watching respondents from
organizations with no poverty activity, is there evidence of signifi-
cant influence of exposure to material on the description of poverty
and.attitudes on this topic. Among household respondents who rely
on newspapers for their poverty material, the evidence is fairly
strong that the relationship between level of exposure and indicants
of knowledge coMes from white respondents with a higher level of
education, in the youngest and middle age category. Among those
who rely on televisibn, the findings are in the same direction for
education and race, but seem to involve those in the youngest and
oldest age categories.

This evidence, then suggests that the level of poverty material
in pertinent content categories is not what is responsible for the
original finding of a relationship between exposure and attitudes
about indicants of the description of poverty in the organization
sample, and indicants of information about poverty in the household.

sample. Nor, as we noted earlier, does the location of the poverty
material in particular media segments appear to be a substantial
factor.

- 232 -

TI



-

011..1 . 14,A.,12

PNIMPOPM iggre.Pni PrOWIPSII PPPCPPI
11111PPOWI NRINMPA

. -: " : .t ' L' ' .

4.=



;'

NEED FOR INFORMATION: ORGANIZATIONS

NAME of organization

Address

Card.I3

Phone number

Name of person interviewed

Title

Date of interview

Time of interview
(beginning)

Conditions of interview (location/other persons present/
interruptions/attitude of respondent , etc . ) :

FOR OFFICE USE ONLY

Verification:
Date

By

"1"--

(duration)

interviewer

Urban Studie Center
Rutgers,The State Unimersity

April , , 1968
ccc;

1,f4.



1.

First of all, I would like to find out something about your organization.

I1. What would you say is the basic function or purpose of your organization/
company?
PROBE: If R does not mention: What programs do you have operating now?

OR What has ...(or )... been doin ?

I

2. Is ...(org)... a branch or
subsidiary of any organization?

IF YES: Where is parent
organization located?

3. Does ...(org)... have any
branches or subsidiaries?

IF YES: Where are the branches
located?

4. Does...(org)...have
membership in or affiliation
with organizations at either
the local, state or national
level?
0 no
1 --local ,

2 ---altate,
3 national/federal
4 international
5 local and state
6 local,state,national

other
(specify)

'71

12

2 f.i9

6 at 9 10

5. What:geographic area does z 13
your organization serve?

1 New Brunswick
2 ---Highland Park
3 No. Brunswick Twp
4 Somerset(Fkln Twp)
5 New Brunswick area
6 Middlesex County
7 Somerset County
8 TCentral New Jersey
9 New Jersey
0 East Coast

OTHER
(specify)

6. How many people work
full-time for ( r2)
how many work part-time,
and how many work as
regular volunteers.

How many full-time
people do you have?

How many part-time?

How many regular
volunteers?

14

15

16
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2.

7. Here are a number of things that some people say are the causes of
poverty in the United States. *Would you say that (a-p)
is a PRIMARY CAUSE, PARTIAL CAUSE, MINOR CAUSE, or NOT A CAUSE AT
ALL of poverty in the United States?* /Repeat/

/ PRIMARY
CAUSE

PARTIAL
CAUSE

MINOR
CAUSE

NUT A
CAUSE
AT ALL

a. The poor don't have enough ambition J. 2 3 4 17

b. Poor emotional or phyzsical health
,

18

19c. The poor have too big families
d. The poor don't care about education -20

e. The poor don't take the jobs that
are open

21

f. The poor don't have enough skills
or ability -

2Z

g. The poor don't have enough
intelligence

, a
h. Prejudice and discrimination

a:ainst the oor
zit

.. The public doesn't care enou:h
j. The government and politicians

don't care enou:h
26

. People care more about other things
like Viet Nam or the space prosram

, a1. How easy it is to stay on welfare
m. The poor educational system 29

n. Not enough jobs I.
1

o. Poor housing 31

e. Poor health services z 2

,
q. Is there anything else that we haven't mentioned that you feel is

an important or primary cause of poverty?

8. Taking into account all these things as a cause of poverty, in
your opinion, which one of these things is the Intim cause of
poverty?
(CIRCLE the one appropriate letter, above -- a thru q -- to

indicate what R says is the MAJOR cause of poverty.)
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3.

EXTENT/INCIDENCE/RELEVANCE OF POVERTY

9. We would like to get your opinions on the extent, seriousness and
importance of poverty in the United States. In each instance, we
would like you to indicate your own opinion about poverty.

In your opinion --

a. is poverty: very EXTENSIVE or not at all EXTENSIVE? 37
/HAND RESPONDENT CARD "A"/

Here is a series of 5 boxes. Suppose we say that the box
numbered "1" represents the idea that "poverty is very
extensive" (POINT TO BOX "1") and that the box numbered
"5" (POINT TO BOX "5") represents the idea that "poverty
is not at all extensive." Where along these boxes would
you place your own opinion about the extensiveness of
poverty?

b. Is poverty: highly VISIBLE (Point to Box 01) or not at
all VISIBLE (Poi.nt fo Box #5)? 38

c. Is poverty: yery COMPLEX (Box #1) or not at all COMPLEX
(Box #5)? 39

d. Is poverty: very INTERESTING TO YOU (Box #1) or not at
all INTERE TING TO YOU (Box 05)? 40

e. Is poverty: yery EASY TO SOLVE (Box 01) or not at all
EASY TO SOL E (Box 05)? 11 1

f. Is poverty: a v(ery SERIOUS problem (Box #1) or not at
all SERIOUS Box 05)? 4 2

g. Is the situation about poverty very, HOPEFUL (Box #1) or
not at all HOPEFUL (Box #5)? 143

h, Is the number of people who are poor INCREASING a great
deal (Box 01) or DECREASING a great deal (Box #5)r 4 4

IWHO ARE THE POOR?

3.0. We would like, now, to get your opinions of what the poor are like.
II In each instance, again, looking at the 5 boxes, please indicate

what you feel is the best description of "the poor."
In your opinion --

a. are the poor primarily NEGRO (Box 01) or primarily WHITE(Box 05)? 46

b. are the poor primarily YOUNG (Box #1) or primarily OLD(Box 05)? 46

c. are the poor found primarily in URBAN AREAS (Box fl) or
in primarily in RURAL AREAS (Box 05)? 47
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d. are the poor primarily MALE (Box #1) or primarily
FEMALE (Box 05)?

e. are the poor primarily HEALTHY
UNHEALTHY (Box #5)?

f. are the poor primarily GRATEFUL
UNGRATEFUL (Box #5)?

(Box 01) or primarily

(Box 01) or primarily

g. are the poor primarily GOOD (Box #1) or primarily BAD
(Box 05)?

h. are the poor primarily INTELLIGENT (Box #1) or
primarily UNINTELLIGENT (Box #5 )?

i. are the poor primarily LAZY (Box #1) or primarily.
AMBITIOUS (Box #5)?

j. are the poor primarily ORGANIZED (Box 01) or primarily
UNORGANIZED (Box if 5)?

/TAKE BACK CARD "A"/

INFORMATION/KNOWLEDGE

11. As far as you know, what
proportion of all families
in America have an income
of less than $3,000 a year?

1 less than 1 5%
2 between 15 and 24%
3 between 25 and 34%
4 between 35 and 44%
5 between 45 and 54%
6 between 55 and 64%
7 65% or more

DK/NA

12. As far as you know, what
proportion of all families
in New Brunswick have an
income of less than $3 , 00 0
a year?

1 less than 10%
2 --between 10 and 19%
3 between 20 and 29%
4 --between 30 and 39%
5 between 40 and 49%
6 ---between 50 and 59%
7 60% or more
0 DK/NA

5 5

56

4.

4 8

4 9

5 0

5 1

52

53

54

13.As far as you know, are the
poor primarily whole families
(with both parents and chil-
dren in the home); or pri-
marily single persons living
alone; or primarily one-
parent families with depend-
ent children?

1 whole familties
2 single persons
3 one parent families

other
(speclfy)

0 DK/NA

14. If you wanted to find out for
sure what proportion of fam-
ilies in New Brunswick have a
yearly income of less than
$3,000 a year, what would you,
do to try to get the informa-
tion?

2 2

57

58
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5.

15. We would like you to react to a statement that many people have made
about the poor --

a. Wou1d.a you agree or disagree that THE POOR, THEMSELVES, ARE
TO BLAME FOR THEIR SITUATION?

1 Agree
2 Disagree
3 DK/NA

b. Would most people in the New Brunswick area agree or disagree
that THE POOR, THEMSELVES, ARE TO BLAME FOR THEIR SITUATION?

1 Most people would agree
2 Most people would disagree
3 DK/NA

c. Would yon agree or disagree that the majority of the people in
the New Brunswick area think that most people believe that THE
POOR, THEMSELVES , ARE TO BLAME FOR THEIR SITUATION?

1 Agree (the majority think that most people beliave
that the poor, themselves, are to blame)

2 Disagree (the majority think that only a few people
believe that tho poor, themselves, are to blame)

3 DK/NA

RELATIVE IMPORTANCE OF ELIMINATING POVERTY

16. All of us think certain things are
important to try to do in the
United States these days. When
you think about what is really
important to you, personally, how
would you re.nk --

a. Solving the problem in
VIET NAM? (62)

b. Solving the RACE problem?
(63)--

- . '

c. Solving the POVERTY
problem? (64)

d. Solving theTFoblem of
CRIME IN THE CITIES? (65)

Pick the one of these four
problems that is MOST IMPORTANT
to you, personally, and give that
a rank of "1".
Then, the next most important
thing to you, personally,
would have a rank of "2";
and so on.

(Repeat list as necessary)

(Fill in the rank number as
R assigns rank from "1"
to "4", above.)

62

63

64
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/HAND RESPONDENT CARD "8"/

17. Here is a list of different
kinds of problems. Which one
or two of these do you think
are the most serious problems
here in the New Brunswick area:
(Just read me the letters.)

a.

b.
C.
d.
e.

f.
g.
h.
1.
J.
k.

The cost of living
Education problems
Juvenile delinquency
Unemployment
High taxes
Racial problems
Poverty
Crime
Housing problems
Drug addic tion
No choice

/TAKE BACK CARD 11811/



/HAND RESPONDENT PAGE "A"/ 6.
18. There are several things that have been suggested as solutions to [Card

J
poverty. Would you AGREE, STRONGLY AGREE, DISAGREE, or STRONGLY 14
DISAGREE that is really a solution to
poverty? ri Fait "a" thru "m" in turn)

1

1-

IE

it

STRONGLY
AGREE AGREE

UNCER-
TAIN

DIS-
AGREE

STRONGLY
DIS-

AGREE
. Providing goods and services (like
housing, jobs better education)

). 2 3 4 5

. Giving political power to the poor
(like representation on poverty
boards local school boards)4

c. Providing money to the poor directly
(like family allowances, negative
income tax)

d. Reducing discrimination (by open
housing, apprenticeships to minor-
ities dese?.re:ation)

. Organizing t le poor to get more
from existing agencies and
or:anizat ions

. Giving in ormation to the poor so
they can realize the importance

.
of using existing facilities

g. Forcing the poor to limit the
size of their families

h. Teaching the poor to respect
the law

. The poor,themselves,becoming more
independent and self-reliant

. The poor, themselves, learning
how to use existing facilities and
services (like schools, community
agencies)

k. The poor organizing for political
power (like representation on
poverty boards, boards of
education)

1. Boycotting, demonstrating, march-
ing (for better housing, jobs,
education)

m. Rioting and creating civil dis-
turbances (for better housing,
jobs; to remove discrimination)zoverty.

_

n. s there anything e se t at we amen t mentioned t at you feel is an
important solution to poverty?

19. Taking into account all these things as possible solutions to poverty,
in your opinion, which one of these things is the most effective way. of
doing something about poverty?

(CIRCLE the one appropriate letter, above -- a thru m to indicate
i:that R says is the MOST EFFECTIVE WAY of doing something about
poverty.)

/TAKE BACK PAGE "A"/



120. Do you think New Brunswick is doing too much, doing all it can
reasonably be expected to do, or do you think the city should be
doing a lot more in --

I

I

it

a. Giving pre-school children an
opportunity to get a better
start in life?

1 doing too much
2 doing all it can
3 should be doing more
4 DK/NA

b. Providing jobs and job train-
ing for the poor and un-
employed?

1 doing too much
2 doing all it can
3 should be doing more
4 DK/NA

c. Providing decent housing for
the poor?

1 doing too much
2 doing all it can
3 should be doing more
4 DKINA

7.

Giving the poor more to
say about what will
happen to them?

1 doing too much
2 doing all it can
I should be doing more
4 DK/NA

Providing legal aid for
the poor?

1 doing too much
2 doing all it can
3 should be doing more
4 DK/NA

Providing multi-service
centers for the poor?

1 doing too much
2 doing all it can
3 should be doing more
4 DK/NA

1'21. There are some programs in operation in the New Brunswick area. We'd
like to know --
a. To the best of your knowledge, is there a HEAD START program in

the New Brunswick area?

1 there is a Head Start program ASK Q21a(1) and a(2)
2 there IF no Head Start program ASK Q21b
3 DK/NA ASK Q21b

4(1) About how many children would you say are in the Head Start
program in New Brunswick?

a(2) In your opinion, is the Head Start program a good way of
doing something about the problem of poverty?

1 yes 2 no

b. To the best of your knowledge, is there a MULTI-SERVICE CENTER
in the New Brunswick area?

1 there is a Multi-Service Center ASK Q21b(1) and b(2)
2 there M. no Multi-Service Center Go to Q22
3 DK/NA GOto Q22

b(1) About how many people would you say are served by the
Multi-Service Center?

b(2) In your opinion, is the MuJti-Service Center a good way
of dealing with the problem of poverty?

1 yes 2 no
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22. Some people feel that marches and demonstrations, such as the
march proposed by Martin Luther King in Washington, is a good
way of getting something done about poverty in the United States.
Do you agree or disagree that this sort of thing (march or
demonstration) is a good way to bring about a solution to poverty?

3. agree: positive toward MLK demonstration
2 disagree: negative toward MLK demonstration
3 DK/NA

23. We would like you to react to a statement that many people have
made about the best way to eliminate poverty in the United
States --

a. Would you agree or disagree that THE MOST EFFECTIVE WAY OF
ENDING POVERTY IS TO IMPROVE THE QUALITY OF EDUCATION FOR
THE POOR?

I Agree
2 Disagree
3 DK/NA

b. Would most people in the New Brunswick area agree or disagyee
that THE MOST EFFECTIVE WAY OF ENDING POVERTY IS TO IMPROVE
THE QUALITY OF EDUCATION FOR THE POOR?

1 Most people would agree
2 Most people would disagree
3 DK/NA

c. Would you agree or disagree that the majority of the people in
the New Brunswick area think that most people believe that THE
MOST EFFECTIVE WAY. OF ENDING POVERTY IS TO IMPROVE THE QUALITY
OF EDUCATION FOR THE POOR?

I Agree (the majority think that most people believe
that the most effective way of ending poverty is
to improve the quality of education for the poor)

2 Disagree (the majority think that only a few,people
believe that the most effective way of ending
poverty is to improve the quality of education
for the poor)

3 DK/NA
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24. Thinking back to the functions and programs or activities you
mentioned when we started --

a. Does...(org)...have any programs or activities that are
DIRECTLY AND SPECIFICALLY designed to serve the poor?

1 no (GO TO Q #26)
2 --yes

IF YES: Could-you please give me the names of these
programs and describe them briefly?

NAMES DESCRIPTION

b. Does...(org)...havc. any programs or activities in which
THE POOR PARTICIPATE OR ARE INCLUDED, but which are not
directly and specifically organized for the poor?

I no (GO TO Q #240
2 7--Yes

IF YES: Could you please give me the names of these
programs and describe them briefly?

NAMES DESCRIPTION

c. Does...(org)...have any other programs or activities that
DO NOT INVOLVE THE POOR AT ALL?

I no (GO TO Q #2.4d)
2 --yes

IF YES: Could you please give me the names of these
programs and describe them briefly?

NAMES DESCRIPTION

9.

d. Now, I'd like to. go back and have you tell me what proportion
of your resources (both money and personnel) is devoted to
each of these kinds of activities:

% devoted to a: b: c:
TCEEk that these figures add to 100%

2V______mormommoMMIIIIM11111111111111.



OUTPUT: FOR ALL ORGS

I25. We're interested in finding out what information the...(org)...
may provide to the community in various ways.

a. Does the...(org)...publish a newsletter or bulletin on a
regular basis?

1 No (GO TO Q 025)
2 ---Yes -- b. Would you give me the names of the

c. How often is (each one) published?
? RECORD BELOW

In round numbers, how many copies are distributed?

Frequency

Publication monthly Mokaly monthly_, larl Number
LeWthan

1

IT

It

10.

25d. May I have copies of the issues for the last four months?

1 Yes (GO TO Q 06g)
2 No -- FOR EACH PUBLICATION, ASK:

25e. Does the...(name)...discuss in a substantial wiv,
matters relating to poverty? IF NO, GO TO Q 026

25f. Would you tell me something about the content of the
poverty-related material in the...(name)...?
(ASK Q #25g) (RECORD BELOW)

Name of Publication Content: C/E/C/S

FOR EACH POVERTY-RELATED PUBLICATION, ASK:

25g. Who are the(se) newsletters sent to; who would you say is the
main audience (of each one)

1. Other organizations

PUBLICATION NUMBER
2- 3 4 5

2. Community leaders
a7Clients
4. Stafi/employees
5. Board members
-6'. News media
77denera1 _puErCE---
8. Requests

. Schools
. Ot er speciry
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OUTPUT: FOR ALL ORGS

26. We're also interested in any brochures, booklets or pamphlets
you may have distributed during the past four months.

a. During the past four months, did the...(org)...
put out any brochures, booklets or pamphlets?

I No (GO TO Q #27)
2 Yes

26b. May I have copies of the materials that you distributed
during the past four months?

I No (G() TO Q #26e)
2 --Yes -- GET THE-COPIES:

ASK R TO DIVIDE INTO TWO - Poverty/Nonpoverty;
FOR POVERTY MATERIALS, ASK, FOR EACH ONE:

26c. In round numbers, how many of...(name)...
were distributed? (RECORD BELOW)

26d. What would you say was the main
audience for...(name)...?

Publication

11.

Audience

Number

AO-



1

ir

I.

12.

FOR "NO" ON Q #26b

26e. Could you give me the names of the brochures, booklets or
pamphlets your organization distributed in the past four months
that dealt in a substantial way with poverty?

26f. In round numbers, how many copies of...(name)...were distributed?

26g. Would you tell me something about the content of the poverty-
related material in the...(name) ...?

26h. What would you say was the main
audience for...(name)."?

Audience

e
Publication

r
Number

a
Conteht(C/E/CiS).

_ .. .

..
.

..

(

2L-0



IOUTPUT FOR POVERTY-RELATED ORGANIZATIONS
ORGS HAVING POVERTY-RELATED PROGRAMS, AS PER Q #24a

13.

-17-0-PDVIRTY7-7
GO TO Q #3ti, p. 20

I27. Has the...(org)...been the subject of any feature stories
in the newspapers in the past four months?

I No (GO TO Q #28)
2 Yes

a. How many different stories were there?

b. May I have a copy of each of the(se) stories?

1 No -(GO TO Q #27e)
2 Yes -- GET THE STORIES;

FOR EACH STORY, ASK:

c. Could you tell me in which newspaper(s) this story'appeared?

d. About when did it appear?

Descriptive Title Newspaper About When

FOR "NO" ON Q 127b

e. Could you tell me in which newspaper(s) each of the
stories appeared? FOR EACH, ASK:

1. About when was that?

g. What was the story about?

Newspaper About When Content (C/E/C/S)



OUTPUT: FOR POVERTY-RELATED ORGS

LI. Has the...(org)...sent news releases to the newspapers
in the past four months?

1 I No (GO TO Q#29)
2 Yes

a. How many different releases were published
in the past four months? Number

b. Hay I have a copy of each of the(se) releases?

I No (GO TO Q #28e)
2 Yes -- GET THE RELEASES

FOR EACH RELEASE, ASK:

c. In which newspaper(s) did this release appear?

d. When did it appear?

Dausjjatiag2I1ite Newspaper AkoutdWhen

L4.

FOR "NO" ON Q #28b

e. Could you tell me in which newspaper each of the reledses
appeared? FOR EACH ASK:

f. About when was that?

g. Can you tell me a little about the release?

e
Newspaper About

f
When Contentg(C/E/C/S)

czar)
p r.7
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OUTPUT: FOR POVERTY-RELATED ORGS

29. We're interested in knowing whether anyone from your organization
appeared on radio, in the past four months, on behalf of the
organization, its programs or its services.

Has anyone appeared on radio for this purpose?

No, or Don't Know (GO TO Q #30)
2 ---Yes -- About how many appearances would you say were made

on radio in the past four months for this purpose?

Number of appearances

Did any of these appearances deal substantially with
poverty problems?

2. No (GO TO Q #30)
2 --Yes
---I'm interested in those appearances that dealt with

some aspect of poverty.

29a. Can you tell me what stations these.appearances
were on, and something about the content of each?

Station Content (C/E/C/S) Minutes

Appearance
Number

FOR EACH APPEARANCE, ASK:

29h. The appearance on station
(RECORD ABOVE)

29c. What type of appearance was it
broadcast, a feature story
(RECORD BELOW)

Type .

, how long did that run?

, part of a news
, or what? .
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IOUTPUT: FOR POVERTY-RELATED ORGS

30. In the past four months, has your organization distributed any
promotional material, such as tapes or film whether produced by
you or from another organization, to radio or television utations?

1 No (GO TO Q #31)
2 Yes -- About how many tape recording distributions?

About how many film distributions?

Did any of the tapes deal with poverty in a substantial way?

1 No (GO TO Q #31c)
2 Yes

Ii

IT

30a. I'm interested in those tape recordings that dealt
with poverty. Can you tell me what stations played
those tapes, and what each one was about?

Station Content (C/E/C/S) Minutes

16.

FOR EACH TAPE, ASK:
30b. About how long, in minutes, was the tape about...? (RECORD ABOVE)

30c Now, about the films did any of the films deal with poverty in
a substantial way?

No (GO TO Q #31)
2 Yes

30d. About the films that dealt with poverty, can you tell me
what stations played them, and what each one was about?

Station Content (C/E/C/S) Minutes

FOR EACH FI LM ASK :
30e. About how long, in minutes was the film about...? (RECORD ABOVE)



17.

OUTPUT: FOR POVERTY-RELATED ORGS

31. Has anyone from your organization made a personal appearance during the
past four months, on behalf of the organization, before any clubs,
meetings, or other organizations?

Has anyone made such a personal appearance?

1 No or Don't Know (GO TO Q #32)
31a 2 Yes -- About how many personal appearances

would you say were made for this purpose?

Number of appearances

31b Of these appearances, did any deal with poverty in a substantial way?

1 No (GO TO Q #32)
31c 2 Yes -- I'm interested in those appearances that dealt with poverty.

Can you tell me what the organization was, and something
about the content of the speech or the material
presented?

Name of Organization Content (C/E/C/S)

1.

2.

3.

.

5.
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1OUTPUT: FOR POVERTY-RELATED ORGS
18.

132. One last question along this line. In the past four months, has your
organization provided any videotapes, film strips or tape recordings
for use by clubs, organizations or other groups?

1 No (GO TO Q #33)
2 Yes -- About how many videotape distributions?

About how many film distributions?
About how many tape recording distributions?

32a. Did any of the videotapes or films deal with poverty in a
substantial way?

1

1:

lt

1 No (GO TO #32c)
2 Yes -- About those tapes/films that dealt With poverty,

can you tell me what organizations saw them, and
what they were .about?

Name of Organization Content (C/E/C/S) Minutes

-

FOR EACH FILM/TAPE, ASK:
32b. About how long, in minutes was the film/tape about...?(RECORD ABOVE

32c. Now; about the tape i.ecordings, did any of them deal in an
important way with poverty?

1 No (GO TO Q #33)
2 "Yes -- About those tape recordings that related to poverty,

Can you tell me what ogganizations saw them, and
what they were about?

Name of Organization Content (C/E/C/S) Minutes

FOR EACH TAPE RECORDING, ASK:
32d. How long, in minutes, was the tape recording about...?(RECORD AB017

256



it

OUTPUT: FOR ALL ono

33. We're also interested in the extent to which your organization
serves as a source of information about poverty in response to
written or oral reqqests.

Do you provide information regarding poverty in response to phone
calls, letters or inquiries from individuals or organizations?

1 No (GO TO Q#34)
2 ----Yes

What is the general nature of the content of such
information?

About what proportion of all requests that you receive
deals with poverty matters? fi

And, about how many requests (number) per

I-

month is that,that deal with poverty matters?

(number)

F

ONO elb MO 1END 0011 MO OMB Oa 410 01.1. ... ........... .0 4WD

INPUT: FOR ALL ORGS

34. You probably receive quite a bit of material from many different
sources. Do you regularly receive any material ON POVERTY such
as reports, bulletins or newsletters?

1 No (GO TO Q #3Et)
2 Yes

IF YES: We're interested in knowing which agencies or organizations
send the poverty-related materials that you receive. Could
you give me the name or type of material,the agency from
which you receive it, and tell me something about the
content of the material they send you?

Type
(R/B/N)

Name of
Agency

Content of material
(SPECIFY: cause, extent, consequence,
solution)
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20.
INPUT: FOR ALL ORGS

(IF NOT MENTIONED IN Q #34, above)

35. Do you receive any material ON POVERTY from organizations in
the New Brunswick area?

1 No (GO TO Q #36)
2 "Yes

IF YES: Could you give me the name or type of material, the agency
from which you 'receive it 9 and tell me something about the
content of these materials?

Type Source Content (C/E/C/S)

1: 36. Do you receive ANY OTHER MATERIAL ABOUT POVERTY from the federal state,
or local government or private agencies?

No (GO TO Q #37)2 Yes
IF YES: Could you give me the name or type of material, the agency

from which you receive it, and tell me something about the
content of these materials?

IT

Type Source Content ( CIE/CIS )
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21.

FOR ALL ORGS THAT RECEIVE SOME POVERTY-RELATED INPUT ("YES" ON Q #34, #35, or 36

37. When you think of the poverty-related material you receive,
and think in terms of what you throw away and what you keep,

Which organizations seem to send the kind of material
that you are likely to keep?
37a. LIST BELOW

FOR EACH ORG LISTED, ASK: Tell me something about the contents
of the material that you keep.

Name of Organization Content (C/E/C/S)

IF NOT MENTIONED ABOVE:

37b Is there any organization or agency that you especially rely on
for digests or summaries of information on poverty?

1 No (GO TO Q #38)
2 Yes

Name

37c What is the 'name of the organization or agency, and
what kind of material do they provide?

Kind of Material Value

37d For each "kind of material" mentioned above, ask:

What is it that's of value to you in this material?
(RECORD RESPONSES ABOVE)
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INPUT: FOR ALL ORGS

3 8. We would also like to know if you get information
about poverty from other sources.

First do you get information about
poverty from newspapers?

1 No (GO TO Q #3 9)2 Yes
a. Which newspapers do you read

regularly (CHECK THOSE MENTIONED)

Afro-American
LB. Home News
Highland Park Recorder
Newark News
Franklin News Record
Perth Amboy Eve News.
LY. Daily News
N.Y. Post
N.Y. Times
Other. (specify)

b. Which newspaper do you find most
useful in providing information
EbTiapoverty in the U. S.?
(GO BACK AND DOUBLE CHECK

ONE MENTIONED)

39. Do you get information about poverty
from radio?

I No (GO TO Q #40)
2 Yes

a. Which stations do you regulary
listen to?

ABC
CBS
CTC
INS
JRZ
MCA

Other

NBC
NEW

NJR
OR
PAT
QXR
NNJ

b. Which station do you find most .

useful in providing information
about poverty in the U. S.?
(GO BACK AND DOUBLE CHECK ONE I
MENTIONED)

c. Is there a particular program
that you find especially useful
in learning about poverty?
I No (GO TO Q 1140)
2 Yes

d. What program is that?

40. Do you get information about
poverty from television?
I No (GO TO Q 1141)
2 Yes

a. Which channels would you say you
usually watch, for news?

b.

2 - CBS 9 - WOR
4 - NBC 11 - PIX
57 - NEW 13 - NDT

- ABC

Other - specify
Which channel do you find most
useful in providing informan
about poverty in the U. S.?
(GO BACK AND DOUBLE CHECK ONE

MENTIONED)

c. Is there any particular program
or series that you find especially
useful in learning about poverty?
I No (GO TO Q #41)2 Yes

d. What program is that?
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INPUT: FOR ALL ORGS

41. Do you get any information about
poverty in the United States
from magazines?

1 No (GO TO Q #4 2)
2 Yes

a. Which magazines do you read regularly

1

2

j.

3

4

5

6

7

b. In the past four months, have there
been any specific articles you found
especially useful in learning about
poverty in the United States?

1 No (GO TO Q #42)
2 Yes

c. Can you recall the name of the
article or what magazine it was
in? What was it?

1.

2

3

f 4 2 . In the past four moaths, have you
read any books that you have found
to be particularly informative
about poverty in the U.S.?

1 No (GO TO Q #4 3)2 Yes
a. Do you recall the name and/or the

author of any of these books? Can
you tell me what they were?

1

2

3

23.

b. For each one mentioned:
Do you happen to remember where
you got....

43.

44.

1. Bought - newsstand
bookstore...

2. Bought - book club.
3. Borrowed - public

library......
4. Borrowed - lending

OOOO
5. Borrowed - friend
6. Other - specify...

Book #

IF NOT MENTIONED ABOVE,
AND FOR ALL OTHERS

Do you happen to have read
Michael Harringt on's, The
Other America?

1 No
2 ---Yes
3 D.K . /Don' t remember

What about the report of
the President's Commission
on Civil Disorder, the
federal riot report, have
you read that?

1 No

2 Yes

3 D. K /Don It remember

5. Have you read the report
of Gov. Hughes' Commission,
Report for Action that
discusses the distur-
bances last surruner, in
New Jersey?

1 No

2 Yes

3 D.K. /Don't remember

Card
I4-cont
53

54

55
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re.

INPUT: DOR ALL ORGS

46. Now, of all the sources of infor-
mation that we've talked about:
newspapers: radio, television,
magazines, and so on, which would
you say you find the most
important source of ilifFErtat ion?
PLACE A "1" ON APPROPRIATE LINE.

NewSpapers
radio

elevision
magazines
books
material from other organi-__ zations
other people

other (specify)
.Org

a. Which of these sources would you
rate as the second most important?
PLACE A "2" ON APPROPRIATE LINE.

47. Do you happen to know the name of
the organization that is responsi-
ble for co-ordinating anti-
poverty programs in the New
Brunswick area?

1 No (GO TO Q #49)2 Ves
Ia. Wha-F-is the name?

48. What is your impression of the
kind of job it is doing, would
you say it is doing a pretty good
job, a fair job, or a poor job?
1 very good
2 fair
3 poor

D.X.
N.A.

Op

Xit.Mur

49. What would you say is
your Fajor, source of
information about the
ant i-poverty agency
and its activities?

(RECORD ONE ANSWER
ONLY)

1 Newspapers
2 radio
3 television

magazines
5 books
6 material from

other organi z-
zations

7 other people
8 other (specif y)

24.



INow, with regard to having information about poverty--

50. Consider the statement: I FEEL WELL INFORMED ABOUT POVERTY IN THE
NEW BRUNSWICK AREA. Do you agree or disagree with that statement?

1 agree
2._disagree
3 DX/NA

51. Would most people in the New Brunswick area agree or disagree with
the statement: I FEEL WELL INFORMED ABOUT POVERTY IN THE NEW
BRUNSWICK AREA?

1 most people would agree
2 most people would disagree
3 DK/NA

[ 52. Would you agree or disagree that the majority of the people in the
New Brunswick area think that most people FEEL WELL INFORMED ABOUT
POVERTY IN THE NEW BRUNSWICK AREA?

17.

1 agree (the majority think that most people feel well
informed)

2 disagree (the majority think that only a few people feel
well informed)

3 DK/NA

53. For those who DISAGREE ON Q #50 above:

What aspect of poverty In the New Brunswick area is it
that you don't feel well-informed about? PROBE FOR C/E/C/S

2,4;3

25.

69

70
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CARDS FOR THE ORGANIZATION INTERVIEW
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Card A 1 Questions 7 8

A The poor don't have enough ambition

B Poor emotional or physical health

C The poor have too big families

D The poor don't care about education

E The poor don't take the jobs that are open

F The poor don't have enough skills or ability

G The poor don't have enough intelligence

H yrejudice and discrimination against the poor

I The public doesn't care enough

J The government and politicians don't care enough

K People care more about other'things, like Viet Nam, or the
space program

L How easy it is to stay on welfare

M The poor educational system

N Not enough jobs

0 Poor housing

P Poor health services



Ii

Card A 2 Question 7

A PRIMARY CAUSE

2, A PARTIAL CAUSE

3 A MINOR CAUSE

11.'NOT A CAUSE AT ALL
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1C

1.

Card E 1 Questions 18 19

A Providing goods and services (like housing, jobs, better education)

B Giving political power to the poor (like representation on poverty
boards; local school boards)

C Providing money to the poor directly (like family allowances, negative
income tax)

D Reducing discrimination (by open housing, apprenticeships to minorities,
desegregation)

E Organizing the poor to get more from existing agencies and organizations

F Giving information to the poor so they can realize the importance of
using existing facilities

G Forcing the poor to limit the size of their families

H Teaching the poor to respect the law

I The poor, themselves, becoming more independent and self-reliant

J The poor, themselves, learning how to use existing facilities and
services (like schools, community agencies)

K The poor organizing for political power (like representation on
poverty boards, boards of education)

L Boycotting, demonstrating, marching (for better housing, jobs, education)

M Rioting and creating civil disturbances (for better housing, jobs;
to remove discrimination, poverty)



Card E 2 Ques t ion 18

1, STRONGLY AGREE

2. AGREE

3 UNCE RTAI N

DISAGREE

S STRONGLY DISAGREE



Card G Question #27

VIET NAM

THE RACE PROBLEM

THE POVERTY PROBLEM

CRIME IN THE CITIES

Card II Question #28

A. The cost of living

B. Education problems

C. Juvenile delinquency

D. Unemployment

E. High taxes

F. Racial problems

G. Poverty

H. Crime

I. Housing probl ems

J. Drug addiction
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1:

ii

FORM #3 Urban Studies Center
RutgersThe State University
Summer, 1968

NEED FOR INFORMATION: HOUSEHOLDS

Address of dwelling unit:

List ALL persons age 21 and over in the
dwelling, in the following order:
oldest male, next oldest male, etc.,
followed by oldest female, next oldest
female, etc.

Use appropriate selection table
below to choose R (respondent)

Circle
Table

No.

IF THE NUMBER OF ADULTS IN
THE HOUSEHOLD IS:

Relationship
to Head Sex Age,

Adult
No. R 1 2 3 4

or
5 more

1
Select adult numbered:

1 1 1 1 1

B1
B2

1 1 1 1 2 2

1. 1 1 2 2 2

C 1 1 2 2 3 3

D 1 2 2 3 4 4

Ei 1 2 3 3 3 5

E2 1 2 3 4 5 5

6 F 1 2

Call
.4 Date Time Completed Refused

Temporarily
Unavailable* Other

1

I

2

3

*Suggest contact at

FOR OFFICE USE ONLY

Verif ication
Date

(day/time)

By

Interviewer:



INTERVIEWER: DO NOT ask these questions - fill in this form after _1

final disposition has been determined.

TYPE OF HOUSING UNIT

1 Private home
2 Apartment in private house
3 Apartment house
4 Garden apartments
5 Dw. unit in hotel, rooming house
6 Public housing

Nursing home
Other

RACIAL OR ETHNIC DESCRIPTION OF RESPONDENT

1 White
2 Black
3 Puerto Rican
4 Hungarian

Other Language:
X Not able to determine

REASON FOR NON-COMPLETION

A. Dwelling unit unqualified:

1 Vacant 5 Business
2 Used for storage 6

3 Under demolition
Occupied only by persons -1

under 21
4 Under construction 7 No unit at assigned number

Other

B. Respondent unavailable or refused

1 No one home (in dwelling) - (after 4 trials)
2 On vacation
3 R too busy
4 R tired or ill
5 R doesn't want to be bothered, not interested
6 R doesn't trust program, info too personal
7 Refusal - no specific reason
8 Language barr ier

Other

FURTHER INTERVIEWER COMMENTS ABOUT INTERVIEW OR NEIGHBORHOOD SITUATION

273

z

1
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II

FOR ALL RESPONDENTS 2.

4. We're interested in the types of information about poverty
problems you may receive in the mail. Do you ever get material,
that is, such things as reports, bulletins or newsletters, in
the mail, on poverty problems?

1 No

2 Yes

IF YES: Which *organization or agency sends this
to you? Could you give me the name or
type of material, the agency that sends
it to you, and tell me something about
the material?

TYPE

4a.IF NOT MENTIONED ABOVE:

SOURCE CONTENT (C/E/C/S)

Hua about things from organizations in New Brunswick?
Do you ever receive any material on poverty or poverty problems
from them?

1 No

2 Yes

IF YES: Could you give me the name or type of
material (what it is), the agency or
group that sends it to you, and tell
me something about what it says (what
is it about)?

TYPE SOURCE CONTENT (C/E/C/S)

2.7 4



FORM # 3
NEED FOR /INFORMATION:HOUSEHOLDS

ADDRESS OF DWELLING UNIT:

FOR R AND HEAD OF HSLD (if not Ft)

1. What kind of work
Cioes he
do you

usually do?

UNLESS RETIRED, ASK:
a. About how many hours a week do ycu usually

work? RECORD BELOW

Urban Studies Center
Rutgers-
Summer, 1968

SHOW CARD A/B I
RECORD BELOW

1.

CARD I 6

3 q-5--

ASK OF ALL youcompleted? RECORD BELOW
b. What was the last grade of school he

FOR FATHER OF HEAD OF HSLD
2. What kind of work does. . . usually do? ROWSHOW CARD

BEL]
a. What was the last grade of school he

completed? RECORD BELOW

Sex
Occupation Last Grade

CompletedLetter Description Hours

.Head of H M F i

R (if not H)M F
.

IATHER OF H

EDUCATION CODE

1-did not complete grammer school
2-completed grammer school (8th grade)
3-some high school (9-11)
4-finished high school (12)
5- business school;nursing school

FOR RESPONDENT

3. How long have you lived at this address?

IF AT THIS ADDRESS LESS THAN 5 YEARS:
a. Where did you live before that ?

:4!

6-some college
7-finished college
8-some grad work
9-prof degree-Phd;

law; medicine
other

(years or months)

6

7

9

10

11

12

13

14

15

17

19

20
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IT

1 i

INPUT 3.

We'd also like to know if you get
information about poverty from
other places.

5. First, do you get information
about poverty from newspapers?

0 No ASK a BUT NOT b
Yes

a. What newspapers do you read
regularly? CHECK BELOW

26 Afro-American
27 N.B. Home News
28 Highland Park Recorder
29 Newark News
30 Franklin News Record,
31 Newark Star Ledger
32 N.Y. Daily News
33 U.Y. Post
34 N.Y. Times
35 Wall Street Journal

Other (specify)

b. Which newspaper do you find
most useful in getting infor
mation about poverty in the
U.S.?
(CIRCLE ONE MENTIONED)

6. Do you get information about
poverty from radio?

0 No ASK a BUT NOT b
Yes

a. What stations do you listen
to regularly?

38

39

40
41
42

43

ABC
CBS
CTC
INS
JRZ
MCA

44 NBC
45 NEW
46 NJR
47 NOR
48 PAT
49 QXR
50 . VNJ

51 Other
No preference

25

26

27

28

29

30

31

32

33

34

35

36

37

38

39

40

41

42

43

44

45

46

47

48

149

50

51

276

b.Which station do you find
most useful in getting infor-
mation about poverty in the
U.S.?
(CIRCLE ONE MENTIONED)

7. Do you get information about
poverty from television?

0 No ASK a BUT NOT b or c
Yes

a. What channels do you
usually watch?

53 2-CBS
54 4-NBC
55 5-NEW
56 7-ABC
57 9-WOR
58 11-PIX
59 13-NDT
60 other

no preference

b. Which channel do you find
most useful in getting in-
formation about poverty in
the U.S.?
(CIRCLE ONE MENTIONED)

c. Is there any particular pro-
gram or series that you find
especially useful in learn-
ing about poverty? (61)

0 No GO to Q #8
Yes
IF YES:

d. What program is that?



Ii

INPUT: FOR ALL RESPONDENTS

8. Do you get any information
about poverty in the United
States from magazines?
0 No -- Go to Q #9

Yes

a. Which magazines do you read
regularly?
1

2

3

4

5

62

b. In the past four months, have
there been any specific arti-
cles you found especially use-
ful in learning about Poverty
in the United States?
0 No Go to Q #9

Yes

c. Can you recall the name of the
article or what magazine it
was in? What was it?
1

2

3

9. In the past four months, have
you read any books that you
have found to be particularly
informative about poverty in
the U.S.?
0 No -- Go to Q #10

Yes

a. Do you recall the name and/or
the author of any of these
books? Can you tellme what
they were?

1

2

3

4

63

64

65

277

b. For each one mentioned:
Do you happen to remember
where you got . . .

1. Bought- newsstand,
bookstore

2. Bought- book club
3. Borrowed - public

library
4. Borrowed - lending

library
5. Borrowed - friend

Other - specify

Book #

66

1 2 3 4 67

68

IF NOT MENTIONED ABOVE
AND FOR ALL OTHERS

10. Do you happen to have read
Michael Harrington's book,
The Other Amer.ca?
1 Yes, completed it
2 Yes, excerpts; parts
3 No
4 DK

69

70

11. What about the report of the 71
President's Commission on
Civil Disorder, the federal
riot report, have you read
that?
1 Yes, completed it
2 Yes, excerpts; parts
3 No
4 DK

12. Have you read the report of
Gov. Hughes Commission, Re-
port for Action that discus-
ses the disturbances last
summer, in New Jersey?
1 Yes, completed it
2 Yes, excerpts; parts
3 No
4 DK

72
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I.
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ii

CARD 17

INPUT FOR ALL RESPONDENTS

13. Here's a list of where people
could get information about a

povelin the U.S.

HOW CARD CI
Where would you say you get
most of your information about

cpoverty?
PLACE "1" ON APPROPRIATE LINE

a newspapers
b radio
c television
d magazines
e books
f material from organizations
g people I know
h the public library
i meetings
j other (specify)

a. Which of these would you
rate as second?
PLACE "2" ON APPROPRIATE
LINE

b. Have you used the local
public library in the past
six months?
IF YES: What for?.

IF NO:
Is there any particular
reason you didn't use the
public library?

6

7

8

10

11

5 .

14. Now I'd like you to look at
this list a ain.

[SHOW CARD C
_Which of these p aces that you
could get information about
poverty from would you say
you trust the most?

(source)

15 Have you heard about the
organization that is respon-
sible for running anti-
poverty programs in New
Brunswick?

12

13

14

15

16

0 No-Go to Q # 17
Yes

IF-YES
a. What is the name?

16. Let me show you this list of
places you can get poverty
information, once more.

ISHOW CARD CI
Where would you say you get
most of your information
a-Oa the local anti-poverty
organization and its
activities?

(RECORD ONE ANSWER ONLY)

17

18

417S

1 newspapers
2 ----radio
3television
4---magazines
5---books
6 --Material from organizations
7 people I know
8 the public library
9 meetings

other

19

20

21



II

6.

17. Here are some things that people say are causes SHOW CARD DI
of poverty in the United States.
I would like to know if you think each one is something that does
lead to poverty, or does not lead to poverty.

a.

b.

c.
d.

e.

f.

g-

h.

i.

k.

n.

o.

ID-

Now, what about the first one, poor people not having enough ambi-
tion, do you think that is a cause of poverty, or not a cause?
IF A CAUSE: Would you say it's a major cause or a minor cause?

Poor people don't have enough ambition

(1)

NOT A
CAUSE

(2)

MAJOR
CAUSE

(3)

MINOR
CAUSE

22

Poor people can't work because of bad health 23

Poor people have too many children 24

Poor people don't care about getting an education 25

Poor people don't take the jobs they could get .

26

Poor people don't have the skills you need to get
a job

27

Poor people aren't smart enough to get ahead 28

Prejudice and discrimination against poor people 29

People don't care enough about helping the poor
30

The government and politicians don't care enough
about helping poor people

31

People care more about other things like Viet Nam
and the space prograth than helping poor people

32

It's easier to stay on welfare than to go to work

-1

33

Schools don't care about children from poor
families

34

There aren't enough jobs for everybody
,

35

There isn't enough good housing for poor people
p.

36

.Inadequate health services

,

I

37

18. Taking into account all these things as possible causes of poverty,
in your opinion, which one of these things is the most important
cause of poverty? (CIRCLE ONE APPROPRIATE LETTER ABOVE)

38



7.

19. We would like to get your opinion on how big a problem
poverty is, in the United States

SHOW CARD E

Here are different ways of describing the problem of poverty
in the United States

IN YOUR OPINION, XS POVERTY:

a. A very complicated problem,
or something in between?
IF IN BETWEEN: Where would

in 2, or 3?

b. A problem that can be solved, or one that can't
be solved, or something in between ?
IF IN BETWEEN: Where would you put your opinion,

in 2, or 3?

not at all complicated,

you put your opinion-
39

40

c. Very widespread, that is, found all over, or not at
all widespread, or something.in between? 41
IF IN BETWEEN: Where would you put your opinion-

in 2, or 3? .

d. Easy to see Tretty much everywhere, or not at all
easy to see, or something in between? 42
IF IN BETWEEN: Where would you put your opinion-

in 2, or 3?

IN YOUR OPINION, IS THE NUMBER OF PEOPLE WHO ARE POOR

e. Going up, or going down, or something in between? 43
IF IN BETWEEN: Where would you put your opinion-

in 2, or 3?

280



11

WHO ARE THE POOR

20. Now we'd like to get youropinion of what poor people are like.

I SHOW CARD F

IN YOUR OPINION, ARE POOR PEOPLE

a. Negro, or white,
IF SOME OF EACH:

b. Young, or old, or
IF SOME OF EACH:

c. Living mainly in
some in each?
IF SOME IN EACH:

IN YOUR OPINION, ARE

d. Good, or bad, or
IF SOME OF EACH:

or some of each?
Where would you put your opinion,
in 2 or 3?

some of each?
Where would you put your opinion,
in 2 or 3?

the cities, or in the country, or

Where would you put your opinion,
in 2 or 3?

POOR PEOPLE

some of each?
Where would you put your opinion,
in 2 or 3?

e. Smart, or not smart, or same of each?
IF SOME OF EACH: Where would you put your opinion,

in 2 or 3 ?

f. Ambitious, or lazy, or some of each?
IF SOME OF EACH: Where would you put your opinion,

in 2 or 3?

281

8 .

44

45

46

47

48

49



INFORMATION/KNOWLEDGE 9.

21. Ithen you think of all the
families that you know, which
of these statements best des-
cribes how many of them earn
less than $3,000 a year.
Would you say that
1 more than half of them do
2 about half of them do
3 less than half of them

earn under $3,000 a year
4 or none do .

22. Now, thinking of all the fam-
ilies in New Brunswick, what
proportion of them would you
say earn less than $3,000 per
year, would you say 10%,, 20%,
30%, 40%, 50% or more than
that?
1 10% or less 6 60%
2 20% x DK
3 30% y NA
4 40% Other
5 50%

50

51

23. Would you have any idea what
proportion of all the families
in America earn less than
$3,000 per year? Would you
say 10%, 20%, 30%, 40%, 50%,
or more than that?
1 10% or less
2 20%
3 30%
4 40%

4

5 50%
6 60%
x DK
y NA

Other

52

\

24. As far as you know, are the
poor mainly whole families
(both parents and their
children), one parent fami-
lies with their children; or
mostly single persons living
alone?
1 whole families
2 single parent families
3 single, living alone

other

x DK

y NA

25. If you wanted to find out for
sure what percentage of families
in New Brunswick have an income
of less than $3,000 a year,
what would you do to get the
information?

232

(IF PUBLISiED MATERIAL IS
MENTIONED, ASK WHERE R
WOULD FIND IT.)

53



26 Here's a statement I'd like to get your reaction to:

THE POOR THEMSELVES ARE TO BLAME FOR BEING POOR

a. Would you agree with .'Le statement, or disagree?

b.

1 Agree
2 Disagree
3 DK/NA GO TO Q #27

What about most people in New Brunswick, do you think they
say the same thing, or do you think they would ... (USE

OPPOSITE TERM) with the statement?

I Most people would agree with the statement
2 Most people Would disagree
3 DK/NA GO TO Q #27

10.

would

c. One last question here. Do you think most people in New
Brunswick would give me the same answer as you did, as to what
other people think about the statement?

1 Agree - most think most would agree Yes No
2 Disagree - Most think most would disagree
3 DK/NA

RELATIVE IMPORTANCE OF ELIMINATING POVERTY

27. Here are some national problems
for you to think about.

LSHOW CARD GI
Thinking of how important they
are to you personally, which
one would you rate as most im-
portant; which is second most
important; and which is 3rd
and 4th?

(62) a

(63) b
(64) C.

(65)

Solving the problem
in Viet Nam
Solving the race problem
Solving the poverty problem
Solving the problem of crime
in the cities

FILL IN RANK NUMBER, as R
assigns rank from "1" to "4"
above.

62

63

64

65

;c4N3

59

60

61

28.
Now here are some local things
that may be problems.

I SHOW- CARD HI

Thinking of the New Brunswick
area, which one or two of these
do you think are the most serious
problems we have?

a.

b.

d.
e.

f .

g-
h.
i.

j.

k.

The cost of living
Education problems
Juvenile delinquency
Unemployment
High taxes
Racial problems
Poverty
Crime
Housing
Drug addiction
None of these

r.6 6

67

68
69

70

71

72

73

75

76



29. There are a number of things people think may be a
solution to poverty. I'm going to read them to you,
and for each one, I would like to know if you
AGREE, STRONGLY AGREE, DISAGREE, OR STRONGLY DISAGREE.

I a.

b.

Ih

m.

11.

Card
I 8

SHOW CARD I

TO SOLVE POVERTY, THE COUNTRY SHOULD

SAA U D SD 6

Provide poor people with things like housing,
lobs, better education, or medical care.
Give political power to poor people by putting
them on poverty boards, school boards, and so on.

7

Give money to poor people, directly, by family
allowances or a negative income tax.

8

Reduce discrimination by programs for open
housing, apprenticeships for minorities, etc.

9

Organize poor people to get more from such pro-
grams as job training and child care.

,

10

Make poor people understand the advantages of
hard work, thrift and ambition.

11

Convince poor people to limit the size of their
families.

12

Teach poor people to respect the law.

TO SOLVE POVERTY, POOR PEOPLE SHOULD
1-.3
:

!

Develop programs to help themselves, such as
credit unions and day care centers.

114

I

Learn to be ambitious and hard working.
i

0.5

Organize and demand power, like being on poverty
boards and boards of education.

. 16

Boycott, demonstrate and march for better
housing, education and lobs.

17

Riot and cause civil disturbances for better
housing, lobs and to end discrimination and poverty.

18

I30. Taking into account all these things as possible solutions to
poverty, in your opinion, which one of these things will-do the
most to solve poverty?

(Circle the one appropriate letter above.)

1

2S4

2
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12.

31. Can you tell me, is there a HEAD sun program in New Brunswick?

1 Yes, there is. ASK a AND b
2No, there is not. ASK b
3DK/NA -- ASK b

a. About how many children would you say are in the
HEAD START program in New Brunswick?

Number DK
b. In your opinion, is a HEAD START program a very important

way, an important way, or not too important a way to get rid
of poverty?

1 Very important 2 Important 3 Not too important

32. Do you happen to know if there is a program to train poor people
and find jobs for them, in New Brunswick?

1 Yes, there is. ASK a AND b
2No, there is not ASK b
3DK/NA ASK b

a. Can you tell me about how many people are in such programs now?
Number DK

b. Do you .hink job training and placement programs are a
very important way, an important way, or not too important a way
to get rid of poverty?

I Very important 2 Important 3 Not too important

33. Do you know, is there a MULTI-SERVICE CENTER in New Brunswick?

1 Yes, there is. ASK a AND b
2 No, there is not ASK b
3 DK/NA ASK b
a7"--Can you tell me what street the Center is on?

Street DK
b. In your opinion is a Multi-Servicea very important,

an important way, or not too important a way to get rid of
povert y?

I Very important 2 Important 3 Not too important

34. Can you tell me, is there a program of legal services for poor
people in New Brunswick?
1 Yes, there is. ASK a
2No, there is not.. ASK a
3DK/NA ASK a

a."How do you feel, is a program for legal services for poor
people a very iMportant way, an important way, or not too important
a way to get rid of poverty?

1 Ver y t a a 11 t. Not:- t 00 p or a,A

285



13.

35. Now, I'd like to find out just a little bit about groups or 34
organizations you may belong to.

a. Could you give me the names of the groups or
or organized activities you belong to?

organizations,

RECORD BELOW

35
none

I'm going to ask you to think of these groups
of three kinds:

as being

b. those that mainly help the poor;
c. those that include some poor people, or help

the poor once in a while;
those that don't involve the poor at all.

36

37
b. Now, which of the organizations or groups would you say

are mainly interested in helping poor people?
RECORD BELOW: FOR EACH ONE ASK,

What kinds of things does the group do? RECORD BELOW

c. OK, now which of the groups or organizations that you 38
mentioned would yoU say include some poor people, or
help poor people once in a while?
RECORD BELOW: FOR EACH ONE ASK,

What kinds of things does the group do? RECORD BELOW
39

Now, the ones that remain, (READ NAMES) are they all groups
or organizations that don't involve poor people in any way?
IF YES: GO TO Q 4I36
IF NO: MAKE NECESSARY ADJUSTMENTS

40Name of Organization Type Ac ivity

41

42

26



14.

36. I have one more statement for you to think about. Here it is.

I FEEL WELL INFORMED ABOUT POVERTY IN NEW BRUNSWICK

a. Would you agree with the statement, or disagree?

1 Agree with the statement
2 Disagree with the statement
3 DK/NA GO TO Q #38

b. What about most people in New Brunswick, do you think they
would say the same thing, or do you think they. would . . .

(USE OPPOSITE TERM) with the statement?

1 Agree with the statement
2 Disagree with the statement
3 DK/NA GO TO Q #38

43

44

c., Finally, do you think most people in New Brunswick would give 45
the same answer as you, as to what other people think about
the statement?

Yes
1 Agree - most think most would agree
2 Disagree - most think most would disagree
3 DK/NA

37. FOR THOSE WHO DISAGREE ON Q #36 ABOVE: 146

What is there about poverty in New Brunswick that you don't feel
well informed about? PROBE FOR C/E/C/S

38. I'm going to read you three statements. I'd like you .to tell me

which one is most like the way you feel about things.

1 Poor people should solve their own problems.
2 The government should help poor people to help themselves.
3 The government should solve problems for poor people.

267
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15.

39. Here is a card showing different incomes

SHOW CARD J

Would you please tell me which letter is closest to your
family's total yearly income?

a) under $3,000
b) between $3,000 and $5,999
c) between $6,000 and $8,999
d) between $9,000 and $11,999
e) between $12,000 and $14,999
f) $15,000 and over
g) DK/NA

40. Here is a picture of a ladder.

I SHOW CARD K

Suppose we say that the top of the ladder (POINT) represents the
highest social standing of families in New Brunswick, and the
bottom (POINT) represents the lowest social standing of .Eamilies
in New Brunswick.

a. Where on the ladder .(MOVE FINGER UP AND DOWN LADDER) do you
feel your family stands at the present time?

Step Number

b. Now, where on the ladder (MovE FINGER UP AND DOWN LADDER)
do you feel that most families in New Brunswick stand?

Step Number

Now, just_in case my supervisor wants to check my work, may I
have yOur name?

1\lartle of Respondent)

288
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CARD A (MALE) Question 01

a. TECHNICAL/PROFESSIONAL - such as draftsman, surveyor, medical
or dental technician, accountant, doctor, engineer, lawyar,
social worker

b. OFFICIAL - such as manufacturer, officer in a large company,
banker, government official or inspector, etc.

c. MANAGER - such as sales manager, store manager, office
manager, factory supervisor, etc.

d. PROPRIETOR or OWNER - such as owner of a small business,
wholesaler, retailer, contractor, restaurant owner, etc.

e. SEMI-SKILLED WORKER - such as factory machine operator, bus or
cab driver, meat cutter, etc.

f. CLERICAL WORKER - such as bankteller, bookkeeper, sales clerk,
office clerk, mail carrier, messenger, etc.

g. SERVICE WORKER - such as barber, waiter, etc.

h. PROTECTIVE WORKER - such as policeman, detective, sheriff,
fireman, etc.

i. SALESMAN - such as real estate or insurance salesman, factory
representative, etc.

j. FARM or RANCH MANAGER or OWNER

k. FARM WORKER on one or more than one farm

1. WORKMAN or LABORER - such as factory or mine worker, fisherman,
filling station attendant, longshoreman, etc.

m. SKILLED WORKER or FOREMAN - such as baker, carpenter,
electrician, enlisted man in the armed forces, mechanic,
plumber, plasterer, tailor, foreman in a factory or
mine, etc.



CARD B (FEM4LE) Question #1

a. TECHNICAL/PROFESSIONAL - such as nurse, medical and dental
technician, college professor, doctor, artist, lawyers
librarian, social worker, dietician and nutritionist,
teacher, etc.

b. OFFICIAL - such as government official or inspector, purchasing
agent and buyer, etc.

c. MANAGER - such as department store manager, floor manager,
factory supervisor, sales manager, etc.

d. PROPRIETOR or OWNER - such as small business owner,
restaurant owner, etc.

e. SEMI-SKILLED WORKER - such as factory machine operator, laundry
and dry cleaning operator, sewer and stitcher, assembler,
etc.

f. CLERICAL WORKER - such as bankteller, bookkeeper, sales clerk,
office clerk, typist, stenographer, etc.

g. SERVICE WORKER - such as beautician, waitress, janitorial matron,
recreational attendant, etc.

j
h. PROTECTIVE WORKER - such as meter maid, policewoman, etc.

i. SALESWOMAN - such as real estate agent or broker, stock and
bonds sales, etc.

j. FARM or RANCH MANAGER or OWNER

k. FARM WORKER on one or more than one farm

1. SKILLED WORKER - such as baker, tailoress, pattern or model
maker, inspector, etc.

lb

7
1

-7

1

1



CARD C

WHERE WOULD YOU SAY YOU GET MOST OF

ABOUT POVERTY IN THE UNITED

Q #13, 14, 16

YOUR INFORMATION

STATES?

a - Newspapers

b -.Radio

c -,Television

d - Magazines

e - Hooks

f - Material from organizations

g -.People I know

h - The pdblic library

i - Meetings

j - Other (specify)

34`z.i.l.



CARD D Q #17

. Foor people don't have enough ambition

Not
a

Cause

A Cause
Major
big Smal:

i

b. Poor people can't work because of bad health 1

. Poor people have.too many children

d. Poor people don't care about getting_an education ,

e. Four people don't take tbe jobs they could get

_

_
1

f. Poor people don't have the skills you need to
get a job

J

.

.. Poor .eo.le aren't smart enou.h to et ahead
Ih. Prejudice and discrimination against poor

people

i. People don't care enough about helping the poor 1
j. The government and politicians don't care enough

about helping poor people
i

,1

1k. People care more about other things like Viet Nam
and the space program than helping poor_people

'1-,

1

. It's easier to stay on welfare than to go to work T
1!

m. Schools don't care about children from poor
families

1

i

il

4

n. There aren't enough jobs for everybody
1

1

o. There isn't enough good housing for poor people

p. Inadequate health services
1

I

i

_
i
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CARD E

IN YOUR OPINION IS FWERTY

Q #19

Very
Complicated

2 3 4

Not at all
Complicated

1

Can be
Solved

2

.
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.
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Can't be
Solved

1

Very
Widespread

2 3 4

Not at all
Widespread

1

Easy to
See

2

\_

3 4

Not at all
Easy to see

IN YOUR OPINION, IS POVERTY

1 2 3 4

Going up Going down
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CARD F

IN YOUR OPINION, ARE POOR PEOPLE

#20
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Negro

2 3 4

White

1 2 3 4

Young Old
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In the In the
Cities ' Country

IN YOUR OPINION, ARE POOR PEOPLE

,...
1

Good

.

2 3 4

Bad
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Smart

2
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3 4

Not Smart

1

Ambitious
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.-

4

Lazy
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CARD G Question #27

VIET NAM

THE RACE PROBLEM

THE POVERTY PROBLEM

CRIME IN THE CITIES

CARD H Question #28

A. The cost of living

B. Education problems

C. Juvenile delinquency

D. Unemployment

E. High taxes

F. Racial problems

G. Poverty

H. Crime

I. Housing problems

J. Drug addiction

25



CARD I

1 . STRONGLY AGREE

2 . AGREE

3 ., UNCERTAIN

4 . DISAGREE

5 STRONGLY DISAGREE

2?!.

Quest ion #29
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CARD ti

Question #38

Which letter most nearly approximates your
FAMILY's total yearly income?

a. Under $3,000

b. Befween $3,0 0 0 and $5,999

c. Between $6,0 0 0 .and $8,999

d. Between $9,00 0 and $1 1,999

e. Between $12,0 0 0 and $14,999

f . Over $1 5,000

2'9;7



CARD K
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Q #39


