R EP OR T

ED 017 372 | - .00 ReDoR 313
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- MANY RURAL AREAS OF THE U.S. POSSESS ENOUSH SFACE AND
NATURAL 'ATTRACTIONS TO SERVE AS A BASIS FOR ESTABLISHING
~EITHER;FART_ORvFULL-TlME RECREATIONAL ENTERPRISES. MOST
"OUTDOOR LEISURE ACTIVITIES CENTER AROUND WATER, HUNTING AND
FISHING. ADMIRING SCENERY, ANC ENJOYING THE NATURAL RURAL
_ LANDSCAPE. THUS THE DEVELOFMENT OF RURAL RECREATION RESOURCES
" 15 LARGELY A MATTER OF THE USE AND MANAGEMENT OF LAND, NATERo
FLANTS. AND WILDLIFE. THIS BULLETIN DESCRIBES SOME OF THE

PFORTUNITIES FOR INCOME-FROBUCING RECREATION ENTERPRISES ON -
PR!VATE LAND IN THE UNITED STATES. ASSISTANCE 1S AVAILABLE
FROM THE U.S. DEPARTMENT OF AGRICULTURE ANC OTHER FPUBLIC
AGENCIES TO DEVELOP THE NATION S RURAL RECREATION RESOWRCES.
CINANY LOCALITY, THE SEFARATE PUBLIC SERVICES AND INCIVIDUAL
ENTERPRISES CAN BE COMBINED INTO A SUBSTANTIAL ECONOMIC FORCE -
THROUGH - THE USDA'S RURAL AREAS GEVELOPMENT PROGRAM. THIS ;
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 Most recreation seekers gladly pay for good'accommodations on’ pr ivace land,
" ."as at this menmade lake equipped for boating, swimming, and fishing. .
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- Introduction
A new _product for America’s farm-
lands and open spaces ‘is outdoor fun
- for city people who don’t have room to
play, hike; swim, camp, and the like
on their own grounds or in nearby
parks SR
.The demand for open space for out-
door recreation is multiplying with each
passing season. And urban residents
are willing to pay for the pr1v1lege of
enjoying outdoor actrvrtles on prlvate
land.- R R
If -you operate a farm or ranch
chances are you can provide some form
of outdoor rc=creatlon to paying guests.
In fact, almost any piece of rural land
accessible to potential users can be con-
verted to some form of recreation use..
~ Golf_ courses, playing fields, ponds,
woedlands or groves of trees for picnic -
areas ‘and campgrounds, and wildlife -
~ habitat can be estabhshed on open land
~with sultable sorls ;
: ymg market

-a.pa
f¢ on prwrleges may: prove
more ;proﬁtable than -producing. such -
~ crops as wheat or, cotton grazing .| h‘ve.

.- stock, -or cuttlng timber. With_care-

3ful planning you may be able to ac-

. commodate recreationists on the same
- land: that -produces farm crops. By
multlple use you add a new paymg en-
.. terprise_to your farm or ranch.

 you'may turn idle land into-an' entlrely :

" new business i in'your community. -
" -Serving: vacationers and-f_ weekend
pleasure seekers,"however, is for most -

" people.a new and tricky kind of busi-

You will want ‘to judge your

< situation carefully——your market, your

_land and wate Tesources, and your own

o

recreation enterprlse for profit

ptltudes-—before investing heavrly ina

from cltles'and towns w111 pay well for -
good recreation services and facilities.
Here are some of thé kinds of recrea-
tion country people are selling. or rent-;'
mg in steadlly mcreasmg volume.w il

Vacauon farms and ranches

Simple country living, usually. called
~“farm vasations,” by the week, month,
‘or seascn, Basically, 'the services’ con-
sist of living quarters; meals, and an
- opportunity to observe or take'part in-
farm actrvrtles. i : ‘

“Ranch or cowboy actwmes on

. workmg ranches in the West or dude'._

ranches in all parts of the country. .
~Lodging and’ meals for vacationers

attracted by nearby’ facllltles such ‘as

huntmg and ﬁshlng, swimming,. boat-
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Farm. products, such as frmts and
nuts, vegetables, cider, and handlcrafts
to guests and. tourists. -

: P;cnzékzng-;, on '1mp7*oved | grounds

‘sh'ade,. water, tal, s ﬁreplaces,

Fzshmg in’ farm ponds, reservon's,
.or natural waters on private land.

‘Access to public waters and use of
boat’ docks, cabins. or campsites, and -
parkmg areas. o

Boats for' sale of rent.
Supplies—bait, ice, food,
andequlpment ST e
‘Hatchery  fish for stockmg “mif-
nows, erayﬁsh and other hve balt. i

Campgrouna’s, w :
ovemlght stops or 'extended campmg,
samtary facilities, shade, wood, wa

‘Trailer camps, some with mdmdual
connectlons for elect wlty,
age. ool o

Supphes-grocenes,’lce, gasolme .

" Access to scenic -attractions, choice
wildlife . habitats, - protected. natural
areas, hiking and- horseback ".nd ing
trails, and the"iik o AT B s

Guide service for pack trips, moun-,
tain climbing, exploring, ﬂshmg, '
ing, and sightseeing. ~ - "

Outfitting - for camping, ' canoemg,'
boatmg, radmg and pack horses

Huntmg prwzleges on. pnvate Jand
elther on individual farms or ‘ranches
or-on groups of propertles» managed
cooperatlvely F T D

Board and ladgmg fo'

Eqmpment ‘and supplze;s—Qvehlcles; g
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n and ammumhon.

ining, ¢ 3
Dremng and ‘ stonng game.
Giiide: services, .

' i)en-raised :.gan.le
handler and ¢
dressmg and
stormg game.
.- Meals for chentele

Buzldmg"mes for ,cottages, summer
-homes, and '51m11ar recreatlon develop-

Cottages or camp sites. -
. Access rights to lakes;.
L ural areas, andthe hke

f_af'llltles is’ growmg rapldly ‘The
Outdoor Recreatmn Resources Rev1ew

_ -the years ‘ahead,
o ), Popuhmon, | ‘expected
do_uble by the year 2000;, 2) -disp
able i zncome, ! 3(3) 1 ‘
‘ : 4) auto :
more ;‘than Hfourfold.

| Partlclpatlon in. these »
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- 2000 provided there are facilities to
meet the demand.

“In six activities the rate of pamcr
pation is expected:to increase more
_than fourfold by the year 2000. They
are hiking, to 611 percent of the 1960
rate; - water .skiing, to -576 percent;
‘camping, to-545 percent; sightseeing,
to 474 percent; boating, to 417 percent;
and swimming, to 400 percent.

Expendltures for outdoor recreation
trips including vacations are expected
to increase from $9.8 billion in 1960
to $20.1 biiiion in 1976 and to $45.7
- billion in 2000, .an increase of more
than 414 times in 40 - years.

~All these are activities that usually
take people to the, country and that can

provided for on private:land or

water. . As public facilities tend to be-
" come more and more crowded, these on’
“private land will have greater ap_peal to
this expanding market. This will be
especlally true where extra services are-
. provided that are not found- on p ubllc
‘land.
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Undoubteuly, the pecullar appeal of
outdoor recreation is largely: in escap--
ing from the pressures of crowded city
' 1" and enjoying ‘the quietness, fresh-

ness, and naturalness of open spaces.

Ina specral study of user- satisfaction
with “outdoor ~recreation areas, the
ORRRC found- “re]axmg” ‘the actlvny
most'wrdely engaged in, and “crowd-
ing” one of the most frequent reasons
for dissatisfaction.

Although .many. people seek a place
. to engage in vigorous outdoor games
and sports, the most popular activities
are the quiet ones that give oppor*unlty
for ‘observing and appreclaung one’s
surroundings. - The 10 most requently
reported in the ORRRC survey wer
“in order, relaxing, ‘picnicking, swim-
mmg, sightseeing at stops, walking to
scenic. points,” photography, .sunbath-
ing, camping, slghtseemg from car, and

trarl hrkmg
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: The ‘cjuzet actwmes that take people' into the wzde reaches of
“are the most pop.rlar forms of outdoor recreation.
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,'vcan tradltlon. Although ‘most. people. |

“today live in cities and towns, most

“are only" briefly ‘removed’ from - the

pioneering expe

fathers.

them.

pioneering experiences and' to_renew

contact with the original environme nt

of man—the unspoiled outdoors. "

If you "hope to attract people to your
vaeatlon farm or ranch or to your
picnic or campground or other recrea-
tion area, and have them return, you

need to keep the natural beauty and

character of the rural landscape. Serv-
ice facilities should blend into their
surroundings and your clients be spared
from the distractions of undesirable
noises, flashing lights, and gaudy bill-
boards. The quality of the surround-
ings and recreation activities you offer
will have a great deal to do with the
success of your effort.

Recreation—A Business for
You?

It is plain that recreation is an ex-
panding business nationally. But is it
one that could be profitable for you?

ORRRC sent questionnaires to more
than 4,000 private operators of out-
door recreation facilities and analyzed
117 different listings of farms offering

acation opportunities. -

They found that some ﬁslung camps,
hunting lodges, and various kinds of
resorts have prospered. Some vaca-
tion farms and dude ranches have had
long and pleasant experiences in serv-
ing city visitors,

But such general information will
not answer your individual questions.
Unfortunaiely, there is not enough in-
formation o far on how much use
people would make of different kinds of
recreation facilities in different parts

of the country, or how much they would

be willing to pay for the services.

6

riences of their fore-
_Children and groWnups alike, -
when given the opportunity, turn with
fascination to the natural world around
The main ‘appeal of outdoor.
recreation seems to be the opportumty
to relive in some ﬂmall ‘way traditional

&
 selling supplies
-give. helpful - i

some ‘of the pomts you wi
eonsrder. o :

The Loeal Market

You can ‘get some 1dea of,the num-
ber of potential customers from data on
the populatlon of nearby cities, traffic
loads on highways, and ‘the crowds at
private facilities and publlc recreatron,
areas already in your v1c1mty -

Nearness to population and -
highways

ORRRC found that more than half
the people taking vacations travel less
than 250 miles from:home. -Persons
making 1-day trips for recreation travel
an average of 35 miles each way.
Those spending a night away from -
home travel about 75 miles each way.
To cater to 1-day recreationists, there-
fore, you need to be within an hour’s
drive of them. Campgrounds and other
facilities intended for overnight use or
longer stays can be farther away.: Fa-
cilities for overnight stopovers or. va-
cation trips should be near ma]or
highways.

Other private enterpmes

Other prlvate enterprises already
available may either: help or hinder
yours. If the populatlon is sparse, di-
viding the customers may make all the
enterprises unprofitable. If the poten-

tial market is large, the others may help

attract additional customers. Studying
the success of existing enterprises
should help you judge ycur chances.
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vacatzoners are‘baszcally szghtseers

' Aﬂractwé Scenérjr adds to the appeal

of ruml land for recreation.

You' should also study the ‘public
recreation facilities nearby and talk to
 their managers, . Often private camp-
grounds and ‘other recreation facilities’
can'‘attract. users near similar:public
facilities because private operators can
better»eontrol numbers ané avoid cver-.
crowding. - Also; you may be able to
offer -attractions- not provided on the
public grounds. - Or, you may | be able
to, provide lodging, guide services, or
other accommodations to pérsons who
come to enjoy unique scenery, hunt big .
; or make other uses of public land.
The j joint use of public and private land
often makes ‘possible a successful pri-
vate 1ecreatwn enterprlse. '

The Natural Settmg

‘Land and water, climate and scenery,
or farm or ranch activities, wildlife,
and natural areas are essential to suc-
cessful rural recreation facilities. You

need to take a close look at your natural’

setting before you decide what to do.

Scemc and historical altractwns

Whether on a. Sunday drive or a
_month’s camping trlp, most recreation-
1sts~arev looking: for “something. worth
_seeing.”. Hunters, fishermen, swim-
mers, and boaters are sightseers too.

I you have a scenic or. historical at-
traction in your nelghborhood it will
help draw customers. It may be a
national battleground a. spectacular
waterfall, a cave, a canyon, or merely
an expanse of open field, a tree-covered
hill, or water in a pond or stream. It
does not have to be on your own land,
~but you will want to plan your: opera-

tion to take advantage of its presence.

- You may be able to use natural attrac-
tions or create unusual conditions to
appeal to special types of customers,
_such " as artists, photographers or
muswlans. '

Water

If you have an attractive stream, lake,
or shoreline on your property, you have
an advantage to start with. If not, you

7
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 Private waters provide an increasing share of the nation’s sport ﬁshmg A well
o managed pond can support heavy use.
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A general farm, especzally one with a pond, provides many pleasures for a qazet .
o : family vacation away. from the city. - o
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- The kinds of soil.you have may-dic-
- tate'the type .and, location of ‘recrea-
. tion facilities on your property just as
" ‘they do’.your, crops. ‘Some soils are

‘not -suitable for building: sites, camp- ... e
. grounds, play areas, or sewage disposal, Choice wildlife habitats,

- Underlying rock formations may deter-

‘mine whether water for drinking can be
_kept free ‘of contamination. S

You will-find a soil survey andthe .

.information -a soil specialist can_give

"--you "helpful in- planning .a recreation
~ enterprise.. You can get this informa-

tion from the local soil conservation dis-
trict office. If a seil survey report of
the county has been published, land
owners and operators can get a: copy
from their county agent or their local
Soil Conservation: Service office.

‘Plant and-animal life
The kind of plant and animal life
you have, or can develop, on your land
has a great deal to do with the kind
of recreation enterprise you can operate.:
A soil survey map will help you de-
cide. If you follow the recommenda-

- tions of local foresters; soil conserva-

tionists, or landscape planners, you gen-
erally can establish adapted species of
plants for ordinary recreation use—
shade for campgrounds, turf for golf
courses, or game food and cover, and
the like. o '

' Besides game and sport fish, other
kinds of wildlife are valuable to recrea-
tion areas. Most. people enjoy seeing
and hearing birds and other animals

- same area year after year to observe

_ animal life. .
in their natural environment. Many
_campers return again and again to
an area where they have seen a cub
bear, big deer; or unusual birds,
“Areas with plant and -animal life

‘undisturbed by human activity are of

special interest.to students of natural
history, bird watchers, and many others.
For many city people, well-tended ficlds
and - pastures of operating farms. are
equally attractive. . Spectacular . fall
foliage, spring flowers, or aquatic and
-marsh plants also have strong appeal.

Farm and ranch activities

" To many city dwellers, the everyday
routine of farm or ranch life is fascinat-
ing. The chance to observe or partici-
pate in normal workday operations may
be the main attraction of vacation
farms and dude ranches. - Dogs,
chickens, cattle, horses, and other farm
animals attract city dwellers, especially
those with children. Many people who

- grew up in the country would like their
children to have some of the experiences

of their own childhood. S
A review of your regular work activi-

marsh; bring many people back to the
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Many city people want their children

to experience farm work such as their

parents or grandparents did in growing

up. A vacation on a farm or ranch
provides the opportunity.

ties may suggest ways to enteztain pay-
ing guests without disrupting your
going business. Or, you might con-
sider staging such special events as hay
rides or rodeos for recreation seekers.

Your Aptitudes, Interes
and Skills . '

As a farm or ranch operator or a
prospective proprietor of a recreation
business, what are your personal inter-
ests, aptitudes, and skills in recreation
management? Assuming that you have
a natural setting that permits a choice
among several kinds of recreation en-

‘terprises, what type would best suit
you, your family, and community ?

‘If you enjoy meeting people and
helping them enjoy themselves, you
have a good basis for operating a vaca-
tion farm, dude ranch, resort, or lodge.
Superior ability at home cooking or at
supervising meal preparation is also
important.

~ Experience gained on a farm will be
helpful in many types of recreation
activities, Familiarity with the out-

19

“Also, some types of recreatiol

_to'the operator of a

- fishing waters, d;
* that serves hikers, nature students,
“thelike, ~ . ]

ampground;

"The ability to manage tirie, labor, ' -

and capital efficiently is as important in -

the recreation business as in any other, -

prises require attention day and night.
You and your family may need to
-schedule “office hours” to render pleas- -
ing service to a demanding public that
sometimes includes difficult people. - -

Labor Requirements. =~
How much labor will your new en-
terprise take? And how much family
labor can you put into it? Your labor
supply may determine the type and size
of recreation enterprise you want to
undertake. If it would require hiring
labor during peak periods, consider
whether it would be readily available
and at whatcost. =~ .
How seasonal labor needs fit in with
your other work should also be con-
sidered. It may be advisable to revise
your other work to avoid conflict.

Community Attitudes: -
Community attitudes can affect your
recreation enterprise. A friendly at-
titude that welcomes visitors to the area
and helps them eénjoy what it has to
offer will help bring satisfied customers
back year after year. You need to be
aware if there is skepticism among
your neighbors that would make recre-
ationists feel unwelcome.. ' If there are
such attitudes, you will need to work
with community leaders to gain support
for recreation as a community business
as well as an individual enterprise.
Your recreation enterprise will bring
new dollars into the community—to
auto service stations, restaurants, gift
and craft shops, and many others. It
will bring new jobs. It can create new
friendships and new appreciation be-
tween city and country people.
Your chances of success are better
if there are other enterprises that sup-

.enters .




port one another. ner seldom
" finds all the recreation he wantsat one . -
- “place;: Your customers will look for '
_ - other. activities nearby. A-cluster of =
- complementary . recreation facilities in -
.. the same community adds to the suc- -
cessofeach, .t
. The community contributes in many
. ways to_the success of a recreation
project. It may be necessary for you *
~ to'work with community leaders to. im- '
- prove certain services—sanitation, po:
~ lice and fire protection, roads--to pro
vide a_suitable environment for your. -

recreation business.

~ Opportunities for Income
. The following sections review special
oo re_quirements,ior seven types of recrea-

tion enterprises and. tell some.of the ~ FERREEEEEES e —
© things that contribute to their success. - ¢y ~children get acquainted with

They . also summarize some: available - ;o/0c and other farm animals on @
facts on costs and returns and show y,cuion:farm. - (Courtesy—Ohio De-
something of the opportunities for - paﬂm‘eht of Development)

T oo . .more on one of the many farms and
- Vacation Farms and ;R_a‘nche.s ranches that take in paying guests.
- More and more city people are dis- The charges are moderate, as vacations
‘covering that they can enjoy a refresh-  go, yet they. can add income to the
ing vacation by spending a week or - farm or ranch business. ‘
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- Private swimming beaches and nearby picnic and sports areas in pleasdnt' rural
. surroundings compete successfully with more .crowded metropolitan facilities.
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. city-bred:

“the ‘added “appeal o

phere. work with horses‘ and hvestock
and “cowboy livir

crally 1

~ their:: : to experrence ‘countryv
life. * Somie vacation farms make special
arrangements . to care for school ag
guests wrthout“therr parents.

Cous and returm

Operators of vacatlon farms and

: ranches ordinarily charge by the week
or month for board and lodging and

- whatever = recreation privileges they
* have. Rates vary widely accordmg to
the accommodations and services pro-

vided, commonly within the . range of

$25 to $50 per-week (table 1).
- '‘An example is a 220-acre’ northeast
“ern dairy farm that returned a net in-

~come to family labor and management.

of $2,050° from summer vacationers
(see appendix, example 1).
For room and board the guests pay

$35 to $50 a week for adults and $25
to $35 a week for children, depending

cookmg andlatindry. Ll
- Looking after the vis ‘tors, ¢
oluldren,

‘erator’s time and'neoessarrly detracts'

from the regular‘darry income.

Speclal reqmremenu

- A vacation farm needs tobe mthran

a day’s drive of a large city and in a
climate comfortable for ‘workin 'and
playing outdoors. There should be a

good highway within a few miles and a

town nearby where guests can get per-

sonal necessities, automobile. service,
and medrcal care. A farm or ranch
with superior attractions can draw vaca-
tioners to a more remote or more
rugged location. . . .. .- ER .

Farms with drversrﬁed actrvrtles seem

to be best—that is, those producing both -
crops and livestock, and those having
both fields and woodland. The scenery

should be pleasing but need not be ex:
~ceptional. A “quiet” place is more
important than_spectacular views, a
though outs!:andmur scenrc and lustOr-
ical features near
tomers.

Average
each farm-

accom-

North Atlantic. ....:....
South Atlentic..........
OtherStatee............

1 Rural Recreation: A new family.farm business. Report of Task Force on lneome-l’roducmg Reeteltlon

Enterpmeo on Farm Land. 1962. U.S. Dept. An..

56 p.
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~ -Some vacation farms

oy

-+ Many farms and ranches can be
- . adapted to vacation use: without any
 additional facilities. But yours may
- need additional ‘sleeping quarters and
sanitary facilities, and a dining area.
If ‘not: extensive, you may he able to
‘make the needed additions yourself. -
.+ Keep. in mind that if guests are to re-

- tum, they must be: comfortable by their

own standards.. - You will need to pro-

.vide -indoor " entertainment’.in  bad

. weather and for those who are inter-

“ested mainly i quiet relaxation. This

~calls for reading materials and good

' light, card-tables and cards, radio or

. TV, children’s games, and the like.

~Barns and other farm buildings can

. be used for guests® activities, .. Picnic

- tablés‘and fireplaces are desirable. A

-~ pond: for swimming, boating, and fish-

ing;*horses; access roads and trails for

walking and riding; and outdoor games

‘inerease the activities and pleasures of

guests, . o 0 oo

" -Good home-cooked food is-a primary

‘attraction of vacation farms.” Someone

in the family must be -a superior cook,
or you will need to hire one.

- The water supply, food, and living
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conditions ‘must meet .the health and
sanitary standards of your State and
locality as well as satisfy your guests.
You will also nced adequate liability
- insurance. . . L e e
" You and your family must honestly
~ like to have people around and cnjoy =
meeting and visiting with strangezs i
_you are to make-a suczess of a vacaticn
“farm or ranch.. You will need a knack -
. for good conversation and the- ability
+p plan interesting activities: for your
guests. You will need skill in guiding
their participation in farm or ranch ac-
tivities, such as milking, feeding and
.caring for -anirals, haying, fruit pick-
ing, and possibly arts and crafts.  You
wili also need to know about nearby
attractions. AT

-Picnic and Sports Areas ,
. Picnic and sports areas sometimes -
. offer good  opportunities for supple-
mental income near, large population

centers. In fact, under favorable con-

- ditions; such developments may provide -

a full-time business. - T

This type of enterprise usually offers

.:‘Jci’gi‘* b Vg,
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_ al income in a recent year -

,  ,-vamdi’u_;ted'to._,;ab‘out‘ﬂo000”(6p§endix,] . O i T SR
" ‘example 2). This wasﬂ"from»individual The . center of activity is usually a
- -admissions, meals, refréshment stand - body of water—a lake, stream, or bay.

sales, boat rentals, and rentals of sports If ‘you do not ha\!e,v the water, a good
equ nt, and at times rental of the = site for impounding it is- one of ‘the -
ups. -~ 0. most: important ‘points to ' consider.
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Plenty of room, shade, and simple facilities make an atiractive picnic area that
- satisfies customers who want to get out into the country.
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vvolleyball or other outdoor 'sports can easzly be pra‘v}zded |

ad]acent to pzcmc areas. ..

The size of the water area will govern
the kinds of activities and number of -
- people you can accommodate. :
Picnic areas need trees for shade.
. Pleasing scenery -is important but it

need not be ‘exceptional.. Basic facil-

ities for. picnic-areas are tables, fire-

places, shelters, - toilets, garbage and
refuse disposal, and water- supply.

You need ‘suitable terrain for each -
kind of sport: level ground for baseball
and tennis, for ~éxample; steep slopes
and: adequate snow for skiing. Play-
ing. fields "and - ‘spectator stands are
needed for some sports.’ Partlclpants

winter sports want comfortable in-
door accommodations nearby.

You may also want buildings for
meetlngs, dining, and indoor games.

. Homegrown sweet ' corn, water- .
melons, poultry, and the like can be
served or sold for group picnics and
barbecues. - Horses or ponies can pro--
vide kiddie rides and other domestic
animals ‘other interesting attractions,
.. You need.to be sure of an adequate
-source of electricity for the- size of
:enterprise you ‘plan.  Drinking ‘water
‘and sanitary waste-disposal facilities
may require official approval. Your
enterprise- must meet requirements of

State laws and regulatlons, meludmg
‘those pertaining to water rights and
‘uses and to public health .and safety_
Some. require lifeguards for swimming
areas. You will, need adequate lia-
blhty insurance. ..o
For this type of operation. you need_
to be tolerant-of people .and  their. be
havior and be able to handle crowds:
You have a further advantage. if you
_can supervise games, coach: sports, pre
‘pare barbecues, and manage other. Tec-
reatlon act1v1t1es. =

Flslung Waters

If you have land that ad] oins pubhc
water——lake, river, bay, or ocean—or
that has a stream running through it, -
~you can offer- access- privileges for ‘a
fee. It you raise fish in private water,
you can sell the fish or the pnvﬂege of
catchmg them. -

Add the sale or rental of boats,
motors, tackle, bait, and supplies, and
- you may-have a sizable business.
‘sociated needs. of fishermen such ' a;
lodging, meals, i ice, freezer locker offer
“‘additional income opportumtles. e
~ You would be wise to check on the
“supply and demand of both private'and -
public fishing within a radms of 25




mllee or ‘more before decldmg on tlns
type of enterprise.

perch' fbluegllls',’ catfish—and an-
- other . for trout.: The “operator pur- -
“chases fish ‘and stocks the lakes each '

-week durmg the season‘ from about
March‘ ;

agemen't 'was _over’ $2,800 (appendlx,
‘example 3). Most of the $13,500

gross income was from fees for fish-
mg—-$1 per pole for warm-water fish-
ing and $3 per pole for trout fishing.
" Bait and tackle sales, boat rentals, and -
snackbar sales of food and beverages
accounted for the remammg mcome.

Bl 0, ot
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vyou must at

east have ‘a site to bulld a manageable
‘lake or-a stream you can improve

A fishing lake can be 3 to 20 acres
in size. - Two or more small lakes are -
usually better than one large one. -

You need an adequate and safe park-
ing area within 300 feet of the water.
The area between the parking area and
water should be protected from erosion

—,‘;;::.nt rcs o

g

bxceptzonal stream fishing wzll draw clients from long distances to en]oy the
classic sport of angling amidst rushing water and superb scenery.
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h‘ing."‘b;zr’ges, | and otherf acilities add to the bd&iﬁéss'éf a private
Gote T e snne o fishing enterprise. o

~ and be maintained in a safe and at- ing outdoor activities today. Private
“tractive manner.. .. - -campgrounds are proving increasingly
"’ Fishing platforms and fish cleaning popular, especially in areas not ade-
-tables and.other facilities such as a pic- . LT R
‘ni¢ area, snackbar, and counter for sale
" of equipment and supplies help attract.
customers, -~ .- .. .
..+ Most States have :laws and regula-
. tions governing the production and sale
- of game fish in private enterprise and
concerning water developments, sani-
tary facilities, and the like. You need
to consult local authorities on all these
points. '
‘If you are going to operate a fishing -
- enterprise, you will need to know how
-to care for fish and manage water for
good fishing. Friendliness and the
ability to “talk fishing” with customers .
is helpful, although some small enter-
prises can be set up so customers de-
posit their fees: under the “honor”
system.

Caﬁnping, Sce’neliy, and Nature‘
- Recreation Areas

. _ The small.ﬁshing 'eizterprise can be set
Family camping, hiking, and nature up to operate on the honor system
- study are among the most rapidly grow- without an attendans. ‘
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Horseback riding, hiking trails, and interesting natural areas nearby, or on ad-
joining public land, add to the popularity of private campgrounds.

quately served by public campgrounds.

Private campgrounds serve two types
of clientele—travelers stopping over-
night en route and vacationers, most
often families, seeking a quiet place to
camp for several days.

Scenic and nature areas attract camp-
ers and also noncampers who prefer to
live in lodges, motels, or farm or ranch
homes while they enjoy these outdoor
attractions. The owner of such attrac-
tions, or of accommodations near them,
can often build a profitable business
around their use.

Costs and returns

Cabin rentals provide most of the
income from a scenic recreation area
on a 144-acre general farm located 90
miles from a large city in the Northeast.
The net income of $3,100 in 1961 was
slightly more than from the other farm-
ing operations (appendix, example 4).

The farm adjoins a .300-acre lake
owned by the State. The enterprise
started with the construction of a small
cabin for rent. During the last 14

years it has expanded to eight cabins
equipped with kitchenware, heat, clec-
tricity, running water, and bed linens.
The season. covers 10 weeks. Charges
range from $25 to $75 per week for a

'cabin, depending on the season, accom-

modations, and number in the party.
Meals are also served in the farm
home by the operator’s wife. Candy,
cigarettes, cookies, soft drinks, and
milk are sold in a small snackbar, and
boats are rented for use on the lake.

Special requirements

Quality of landscape is more im-
portant to these areas than to any other
type of outdoor recreation enterprise.
You need good scenery either on the
property or within view of it. Special
attractions on the ground or mearby
help attract customers—national for-
ests, historic sites, hiking or nature
trails, horseback riding, boating or
canoeing, fishing streams, big-g: .e
areas, bird rookeries, and interesting
plant and animal life. You may have
access to such attractions on public land




1f you propertyl near a public forest
or park, wilderness ares, wildiife ref-
uge, or large body of water. .~ - =

* venient location on a well-traveled tour-
“ist highway. The necessary facilities
for overnight camping can be developed

~andsoil, . - -

on almost ‘any site of suitable terrain

-Ordinary scenic: and nature areas -

~'The main requirément for . camp-
grounds for overnight use is a con- -

- business. .. .

' Facilities needed: are

“outlets, .- A camp store offering
groceries and supplies can bring added

" To - operate - enterprises ~involving.

“natural history and nature trails; you

need to be experienced in outdoor liv-
ing and have an intimate knowledge of

need to be within a day’s drive (300 the flora and fauna of your area. Skill

miles) of a major population center to
draw customers. The more distinctive

in handling horses and in boating, hunt-
ing, fishing, or other like activities is

~helpful. As in other forms of recrea-
. tion, a friendly attitude toward stran-
gers is essential. - L '

ones, such as those with unique geo-
logical formations or exceptional scen-
ery or natural areas, can be almost
anywhere. . A good highway within ¢
few miles is important. Anarea far
from cities or towns needs an airport
or landing strip nearby. ‘Except for
overnight campgrounds, the area should
be several hundred acres in size, un-
less it is adjacent to usable public land.
. A campground should have trees for
shade, fairly level or gently sloping
‘ground for tent or trailer sites, soil suit-
able for sewage: disposal, and suitable
ground cover. Access to a lake, stream,
or other body of water is an advantage.

‘Hunting Areas ‘

Most farms and ranches produce
game of one kind or another in amounts
that offer hunting opportunities. Al-
though the wild game on your land be-
longs to the State, you may charge for
-the privilege of entering your property

.to hunt. - In most cases, hunting inter-
feres little with normal farm or ranch
operations. In response to a growing
~ demand, more and more landowners
. are marketing hunting privileges.
You can offer other services to -en-
large your - recreation  enterprise.
Among the possibilities are board and
lodging for your customers; sale of
hunting supplies and equipment; rental
of vehicles, saddle and pack animals,
camping equipment, -and hunting and
retrieving dogs; and guide services.

Hunting usually is a - secondary
source of income on a farm or ranch.
It is carried on for only a few weeks
in the fall and utilizes land devoted
primarily to crop production, grazing,
or forestry. : '

The privilege' of hunting wild game
‘on private land can be granted in many
forms. Where land holdings are small

- and upland game is the crop, owners
can combine their properties into a
single hunting area and lease it to a
group of hunters. Or, they can' sell
permits by the day to individual hunt-
ers. The rate will depend on the avail-
ability of game. The expense of such

T T iy S
.-BIGGIN. CHURCH =~
“.‘. : -*,‘ v “" .
PARISH CHURCH OF ST. JOHNS n:mém:v.

NI ARMY [N 1781 AND AGAIN RESTORED, BURNED
"ABAIN 8Y FOREST FIRE ABDUT {8
WILLIAM MOULTRIE ‘AND  HENRY LAURENS
WERE AMONG THE L

-Historic sites add to the drawing pewer
-of rural recreation areas. :




Most upland. game hunting is on private land. If individual properties are too
~small, a group of landowners can join in operating a hunting area.

an operation is usually small and con-
sists largely of habitat improvements
to increase the game. '

Big-game hunting provides addi-
tional income to farmers and ranchers
in a number of ways, including fees
for the privilege of hunting, room and
board, guide service, and pack trips.
The charges are often on the basis of
providing all services by the day or
for a number of days. The owner may
grow food on open areas or do other
things that make game accessible to
hunters. Other expenses are for cabins,
food service, pack trains, and any ad-
ditional services provided. This enter-
prise is often combined with summer
fishing so the same facilities can be
used for a greater part of the year.

A third kind of hunting area is for
shooting migratory waterfowl. The
landowner provides shooting sites
near large bodies of water either on his
land or adjacent to it. He may im-
prove wetlands or flood fields to make
them attractive to waterfowl. He may
construct pits and blinds or lease land
to individuals or groups who install

20

them. Rental varies with the desira-
bility of the location and is charged by
the day per blind (as $10) or by the
season (as $100).

Special requirements

Farm game and waterfowl hunting
areas generally need to be within about
2 hours’ drive (60 to 100 miles) of
cities of 20,000 or more. Hunters will
go longer distances if meals and lodg-
ing are provided. Distance does not
matter a great deal if you can offer un-
usual species, such as bighorn sheep,
elk, deer, or wild turkeys, or if you
have exceptionally good hunting of
more ordinary species. : ;
~-You-need 200 acres or more of good
quality habitat for farm game, a thou-.
sand or more for deer or other big
game, and control of good wetland or
water areas for waterfowl. If your
property is too small, you may be able
to join with neighboring landowners
to offer a sizable acreage for hunting.
The area should be kept small enough,
however, to permit trespass control.




You need an all-weather road from

a major highway to your property and

passable roads or trails to access points
on large or remote hunting areas.

Limited access is desirable for trespass

control. ; |
For some big-game hunting you may
need campsites or cabins with fuel and

water. Guides are. required in some

wilderness areas and may be desirable
in others. ‘

Hunting that will attract a paying
clientele requires good habitat and a
good supply of game. Your farming
or ranching management must be con-
sistent with high game production.
You may need to plant food and im-
prove cover for upland game or man-
age water levels and food for waterfowl
to have satisfactory numbers for hunt-
ing. : - o

‘You need to be able to inform the
clients of the hunting licenses required
and to make obtaining them convenient.

Operators of hunting enterprises
need to have a positive interest in hunt-
ing and in the promotica of good sports-
manship. o

Some States have cooperative sys-
tems of hunting control that favor op-

Ouwners of land favorably sitzfated near
water can offer waterfowl huniing priv-
ileges on profitable terms.

erators of hunting areas. - All States ex-
ercise control over the harvest of game
through seasons and bag limits and may
regulate the sale of hunting: privileges
by private landowners. SR

Shooting Preserves
‘A “shooting preserve” differs - from

a farm or ranch hunting area in that

the operation depends on pen-raised
game. The season for hunting on
licensed preserves usually is much
longer than for wild game. S
- The shooting preserve is usually the

- primary business of the operator;, with

farming a supporting activity to raise
food for the penned game and to pro-
vide cover when the birds are released.
Farming also helps to use the land,
equipment, and labor during the non-
hunting season. . _ ‘

The game is usually purchased from
a commercial producer although you
may find it profitable to raise your
own if you have a large preserve. Hunt-
ing dogs and a handler are usually part
of the service.. The customer is guar-
anteed shooting and game to take home.
Fees are often on the basis of the
amount of game killed.

You can enlarge your business by
offering other services as a part of the
preserve operation. These could in-
clude meals for customers, boarding
and training hunters’ dogs, and clean-
ing and dressing the game.

Costs and returns

The following example of a typical
preserve, based on 20 midwestern ones,
illustrates the nature of investments,
costs, and income in this business.

This typical preserve is about 30
miles froma large city and has been in
operation about 5 years. It is operated
almost entirely from the income from
hunting pen-raised birds. It provides
a net income to family labor and man-
agement of $5,320 (appendix, example
5). Most of the hunters return year
after year. ‘ . - _

The operator is able to keep his over-
head expense low because of the rela-
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Shooting préserve&'oﬂer guaranteed shooting at pen-raised birds released in su-
S perior habitat designed for high-quality sport.

© tively low-priced land and good volume or more people. You need 200 acres or
of business. ‘His investment, including more of farmland in a pleasing truly

- land, is about $48,600. He raises most rural setting. It should be on seil that
of his birds but usually buys some of will produce good crops and a variety
one or more kinds each year. He pro- of cover effective in holding birds. It
vides a clubhouse where hunters meet . needs to be near a good highway and

and where they can obtain meals and have an all-weather road to the head-

buy ammunition, smokes, and other
items. He also dresses and freezes the
birds killed and boards a few dogs.
The average shooting preserve has
four shooting courses for pheasant or
.quail and one for ducks. The operator
-provides the birds, dogs, and a guide if
. desired. He charges $15 per day for

which he guarantees two pheasants, or .

five quail, or three ducks. Fer addi-
~ tional birds killed he charges $5 per
- pheasant or duck and $2 per quail
About 70 percent of the birds released
are harvested during the season from
October 1 to March 31.

Special requirements

The most successful shooting pre-
serves seem to be within an hour’s drive

quarters.
. A shooting preserve requires pens
and facilities for .raising or holding
game to be released, for keeping dogs,
and for dressing game. A lounge or
clubroom for guests is desirable. A
snackbar or dining room can add to
your income. ' :
Hunting preserves ordinarily. are li-
censed and regulated by the State game
and fish agency.. You will need to con-
sult with officials about the legal re-

. quirements of operating a shooting

preserve. » ,
To -operate a shooting preserve you

need to know how to raise and care for

game birds as well as how.to be a good
farmer. You likely will need to grow
some new crops and use new cropping
patterns. You also need to be able to

(50 miles) of a city or town of 20,000 handle stocked birds and bird-hunting

e




dogs. Some operators have independ-
ent dog handlers provide this service
for a fee. You wiﬁ be dealing largely
with professional -and business men;
they make up a large part of the clien-
tele of hurting preserves. o

Cottage and Recreation Sites
Land with attractive natural features
or that can be developed into a pleasing
recreation area offers the opportunity
for selling cottage, camp, or home sites
or leasing rights to use the facilities.
Some landowners near large cities
have leased or sold interesting natural
areas to municipalities, school districts,
or educational organizations for ‘“out-
door laboratories” or science study.
If you have mountain land or an
area around a lake, along a stream or
shoreline, or in rough terrain with good

scenery, you may be able to divide it

into lots for sale or lease. You may
wish to build cottages or camps your-
self and rent or lease them. Or you
might build lakes, plant trees, or es-
tablish a golf course and play areas on
former farmland to make it attractive
to city people who want a “place in

e couny™ f el o, Bllng
sites on -the property .can carry with .

them the privilege of using the recrea- -

tion facilities.

Special requirements

- Locations within a 1iea5bndl§le ‘drive

of a town or city with many prosperous
citizens offer the best opportunities, -~

Good highways and an all-weather
road to the property are a “must.”
Water or access rights are important, If
adjacent properties are unattractive,
you may want to provide some type of
screening. i T

Topography and soils should - be
suitable for building cottages and camps
and capable of absorbing septic tank
effluent. . Electricity and a satisfactory
water supply should be available. =

You will, of course, have te comply
with local zoning ordinances and heulth
and sanitary laws and regulations, so
you need to-consult early with officizls
about your plans.

After taking stock of your resources
and choosing between the different

A Matter of Money
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A summer cottage in a pleasing rural site has a strong appeal to

families. e
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; kmds of recreatlon enterprises. open to

; you, you face the final decision: will
“you go. ahead w1th a recreation enter-
prise for profit? '

At this point you need to Amake care-

-ful estimates of costs and returns, in-
vestigate sources  of financing, check
legal requirements, and determine if
yg;lr plan would be feas1b1e and proﬁt-
able.

: Likely: you will ﬁnd it helpful to
make a year’s “budget” of your opera-
tion, ‘showing in detail ‘expected in-
«come and expenses. This will cause you
to consider points that you mlght miss
otherwise.
~ Your county agent - and Farmers
‘Home Administration representative
can help you analyze the-economics of
your enterprise and set up your budget.
The Soil Conservation Service can help
you develop a conservation plan for the
physical developments. (see next sec-
tion): and provide information on in-
stallation costs. . The ASCS office can
tell you what. cost-sharing assistance
- is available. You can gather details
from many local sources—the chamber
‘of commerce, bankers," merchants, and
others ,that deal .w1th recreatlon busi-
nesses.

You mlght plan to start by offering

recreation services for pay on a small

scale and' continue farming or ranch-
ing much as before. Many operators
of rural recreation enterprises have.
As demand increased for the recreation
service- and as they could put more
land, labor, and.other capital into the
new business, they expanded the rec-
reation enterprise. In ‘many instances,
it has now ‘become the main activity
and source of income. -

1If the analysis of your ﬁnancial pros-
pects does not give a clear indication
of profit, or if you are not sure that
you will like the new type of business,
the more cautious approach of gradual
conven'sxon mlght appeal to you.

Pi'ojecting ‘Capital Investments
.First estimate the cost of developing
the resources you have and the cost of

24

' Financing»

“ties, and sewer systems; . |
Land development such as: clear-
ing and grading, " fencmg, and
building dams, roads, and trails,
Conservation practices such as di-
yersions, waterways, soddmg and

;l'seedmg to: protect the recreatlon
areas from erosion, ' - - :
Purchase of new equlpment such
as furniture, -boats, saddles, mo-
‘tors,  vehicles, ski tows, or. what-
‘ever may be needed.
Purchase of foundation stock of
horses or other livestock or of

breeding stock of game blrds or
fish.

Estinlating- Costs and Returns
Estlmatmg your annual operatmg

costs is the next step.  These costs in:
clude such items as supplles, utilities,

‘hired labor, advertlsmg, maintenance,

taxes, insurance, and interest on debts.
If you purchase game birds or fish and-

- release them ahead of hunters or fisher- -

men, that cost would be part of your

annual operating expenses.
Estimating gross income is the next

step. Decide on rates to be charged

for your facilities and services (p. 34)

and estimate the likely volume of busi-
ness. Then calculate the. potentlal an-
nual gross income. =

The  net income should be large
enough to repay debts in a reasonable
time and provide a fair return for your
labor, management, and capital.

You may .want to refigure: your
budget with different rates .of fees and
dlﬁerent levels of patronage to find
the break-even. point to aid in ]udgmg
your prospects of success

If you have to borrow money explore .
credit sources to find those best iﬁ_tted
to your needs. S

Long-term credit for purchase and
development of land or construction of
permanent buildings is avallable
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Government agencies will help finance new rural-recreation enterprises. Here a
Farmers Home Administration supervisor discusses the terms of a loan with a
e . - . farm family. o ‘

through sources such as commercial
banks, savings and loan associations,
insurance companies, individuals, Fed-
eral Land Banks, the Farmers Home
Administration, Small Business Admin-
istration, or Area Redevelopment Ad-
ministration. : '

__ Intermediate credit for equipment or
livestock and short-term credit for an-
nual operating expenses are available
through local banks, individuals, Pro-
duction Credit Associations, the Farm-
ers Home Administration, or Small
Business Administration.

Legal Angles

Operators of rural recreation areas
assume many- responsibilities that are
not a part of ordinary farming and
ranching. Federal, State, and local
laws and regulations are designed to
protect operators as well as the public.
They vary a great deal from place to
place, so you will need to inquire of
your State, county, and municipal au-
thorities. Some of the legal require-
ments may involve expenses that need
to be considered in estimating income.

apesZfea.
see S Ranma®

Many areas have regulations that re-
ire operators of businesses serving
the public to be inspected and to have
licenses issued by local authorities. Or
there may be zoning or other land use
regulations. ' You may have to obtain a
permit, license, or special exception to
make certain changes in use. S
You should also investigate tax
obligations. In some States these in-
clude sales and service taxes that may
apply to your enterprise. Federal
amusement taxes apply to some charges.
You need to consider the effect of your
business on your State and Federal in-
come taxes. SR
'Owners and operators of facilities
serving the public are expected to know
about any hazards that may cause phys-
ical injury and to provide adequate
protection. You need adequate liability
insurance to protect yourself in dam-
age suits or claims ‘hat might result
from injuries or damages to your help-
ers or your clients. o
If you have questions of interpreta.
tion of specific laws or regulations as
they apply to your business, you should
consult a lawyer. R




* Land and Facilities =~
- In'selecting the most desirable spots

for recreation areas, you need to con

 sider related land uses on the same a

adjoining land. ' Then, to develop ade
quate facilities and attractive surround-
ings you will want to make the best use

L plant, and animal

of your soil, water,
‘resources, ‘

Your Plan—A Blueprlnt for

- Development .
" Before you invest time and money
in_recreation developments, you need

‘a well-thought-out plan of land use and

conservation for your entire property.
Rural recresiion is a land use, like
. growing cultivated crops or . grazing
livestock,” Its long-term ‘success: re-
- quires the same careful planning that
farmers and ranchers have found neces-
agricultural purposes, ' o
Such a plan takes into account (1)
the nature of -the physical resources
available, their suitability for different.
uses, and requirements for their con-
servation; (2) efficient layout of nec-
. essary - installations and . improve-
ments; and (3) the harmonious rela-

sary in using land for these more usual

.+ tionship between the different land uses

‘and the economic enterprises in the op-
erating unit. . . -
.You may find making such a plan
- necessary in preparing your budget of
income" and expenses (p. 24). - You
may' not want to make a firm decision
about the feasibility. of your enterprise
until you have definite information on
the soil, water, and other resources
available and the physical installations
-~ Whether your recreation enterprise
is to be a miner part of your farm or
- ranch operation, or the primary use
- of a piece of land acquiréd for that
purpose, you need a complete pian
of all the land use, development, and
conservation measures needed. Such
a “conservation plan” is usually re-

e

»

o

A soil surveyor takes a slope reading

as part of the information to be entered

on a soil map that will become the basis
of a complete plan.

: téchﬁical assistance t'hl"’i)ug‘hr the .‘ 'éoil'

conservation district. N
~ In making the plan, you need a soil

‘map and information about the soils

you have. - You may need a topographic
map ‘of prospective pond sites; rec-
ommendations for planting grass, trees,
or shrubs, or for managing . existing
stands; or information about game..or
fish management. -~
- If your land is in a soil conservation
district—and . nine-tenths of all rural
private land in the United States is—
you can get coordinated planning as-
sistance bv applying to the district of-
fice. Each district has the services of
specialists. of the Soil Conservation
Service (SCS), and many have work-
ing arrangements with other public arid
private agencies for other specialized
assistance to cooperating landowners.

- The SCS man will help you make a con-

. quired as a basis for cost sharing from

the U.S. Department of Agriculture and

servation plan for your entire land area

complete with soil and conservation

plan maps and necessary layout for all
practices including those for recreation
areas. He can provide standard de-




" signs for other needed facilities
- rect you to special sources. . - -
- “Your ‘county agent can give you in
~ formation and assistance on ' many
problems and direct you_ to special
sources on others. Any local office of
the U.S. Department of Agriculture can:
tell you about sources of technical and
financial assistance. @~ o
Installing the Plan |
- After you have an overall plan for
your recreation business, you may need
help in the design and construction of
buildings, parking lots, and other fa-
cilities, and in the installation of tie -
practices. You can hire a professional .
engineer or architect to help with these, -
or you can get technical assistance from
Government or other public service
agencies. , R
As a cooperator with a soii conserva-
tion disirict, you can get on-site tech-
nical help from all agencies that have
working arrangements with the district.
The district may also help you get
equipment, planting stock, and other
materials you need or advise you of
other sources of specialized assistance.
Cost sharing for installing some con-
servation practices and recreation fa-

 Soil Cdﬂservation Service engineers
prepare_to stake out a pond according
to the lardowner’s conservation plan.

r

4 5ol conseriasionist and lindouri

study soil and land-capability -infor-
mation as they consider new plans for
practices on .

land use and conservation
a farm.

‘ci‘]ities can be obtained by el'i’gil‘)klefland - .

owners ' and - operators through . the
County ASCS office. Your county
agent can help you get standard plans
for cabins and other recreation
facilities. ’

Changing land use and installing
conservation practices

Developing farm or ranch land for
outdoor recreation -usually . requires
changes in land use. Some cropland
may be planted to trees or grass. .Live-
stock may be fenced out of areas to be
used for recreation. Crops may be
planted for wildlife food. Lowlands
may need to be flooded to form ponds
or waterfowl areas.

You may want to make these changes
immediately or you may extend them
over several years. Some can be made
with little or no cash outlay; others
require a considerable investmen:. For
some you need help froin the profes-
sionals already mentioned. In some
areas Federal programs help bear the
cost of shifting land from crop produc-
tion to recreation use (p. 39).




91 Bclch muclc and pect, sbcllow
93 Balch peat, deep -
174 Hollis fine sandy loam
314 .Woodbridge fine sandy loam
- 324 Charlton fine sandy loam
" 354  Paxton fine:sandy locm
Leicester fine sandy loa
984 Ridgebmy fine sandy locm

X—Slony L-—Roclcy

SLOPE CLASSES

- A==Nearly level
" B ==Gently sloping
C —Slopm? .
D ==Strongly slopmg
—Modemely steep

EROSION
1==L.ittle or none
2=Moderate
3==Severe

LAND cAiiA‘fBiLiTY UNITS AND) DESCRIPTIVE LEGENDS
]Ie1 324 B1 Well-dtamed soil smtable S2¢ intensive .use with goodA mahascmcnt,' in-
cludmg slmple erosion-control practices. : C R

liwe2 314 B1. Moderately well-drained soil with a slowly. petmeable hardpan at-about
2 feet. ' Erosion hazaird is slight to moderate under clean cultivation.

][e? 354 B1- Well-drained soil with a- slowly permeable hardpan at about 2 fccf Evo-b
sion hazard is moderate under clean cultivation. e

et 324 C1 “Well-drained soil with moderate to severe.erosion: hczard undet cleon
cultivation. - Moisture-holding capacity is high. '

Tiwt 434 A1 Poorly drained soil with moderately coarse to medwm textures. Drainagc
i the major problem in use.

]Ye1 324 D1 Well-drained soil with rapid surface mnolf ‘ Intensive erosiﬁn-toﬁﬁdl
practices are needed if used for cultivated crops. -

Vest 324X €1 Well-drained stony soil. It can be used fcr hay and pasture but.stdn"es
limit its use for cultivaied crops. - o o

Vws2 434X A1 984X Bi Poorly drained stony soil. Use is limited mainly to pfmdﬁ
and wi/dlife. : 2 St

Y[e1 394 E1 Well-drained soil on steep slopes. Best svited for permunent cover because
_of erosion hazard.

Y'[w1 91A1 93A1 Very poorly drained soils of the floodploms and shallow areas of
peats a:d mucks.

‘Vils3 174L BC1  Rocky and very rocky shallow te bedrock soil. Use is limited incinly to
fowestry and wildlife. '
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* CONSERVATION PLAN—RECORD OF COOPERATOR'S DECIS!
Wildlife Land

Fields 1, 2, 4—45 acres

Mow 50-foot stop strips all around each field inside boundaries. Clear
fields of brush, leaving three or four shrub cover strips 20 feet wide spaced 50
feet apart. - Establish permanent cover strips of switchgrass 30 feet wide between
outside shrub cover strips and inside edge of mowed stop strip. Establish a
grass-legume sod on all other areas of these fields

Field 3—33 acres
Convert to wildlife marsh by building dam with water-control structure.  En-
large and deepen existing pond for bass and bluegiii fishing.
Hayland

Fields 6 and 9—26 acres
~ Lay out fields in contour strips 50 feet wide. Establish sudangrass in 21-inch
rows in each sixth strip. After 1 year in sudangrass leave fallow for a year.
Then establish a grass-legume hay mixture; leave for 4 years. Establish sudan-
grass on the adjoining strip each year. |

-~ Mow 50-foot stop strips arcund each field insicdle boundaries.  Clear 50-foot
breaks at end of existing hedgerows on north side of field 6. Plant clumps of

g
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evergreens in mlddle of each field for release points.- Plcmf 30—foot pefmaﬁent
strip of Reed canarygrass in wet area. along draw in field 9. -

l!oeucllm lcnd

Flold 7—-1 acre

Develop parking area by gradmg and gravelmg.

Field 11—9 acres

Remove trees-in a 20-foot border along nonh boundory and permlt shrubs to
grow. Build all-weather access road with park mi dreas.
i

Thin stand of trees leaving best shade types

ill undetgfowth and establlsh

shade-tolerant grass. . Develop picnic area aong spring_branch wnth plcmc
iables, dnnkmg water, § .|rep|aces, toilets, and . refuse disposal. .

Woodlund

Field 10—13 acres

Remove trees in a QOJoof border along nonh slde and permlt shrubs to gxew.
Harvest mature trees and plant cpenmgs with whute pme. Keep out ||vestock

and wildfire,

' Ferm's“oud

Fhld 5-—10 ams

Install all-weather parking area, dog kennels, shelfer,. drmlcmg wafer, and

toilet facilities in area east of house.

Establish multiflora rose to screen kennels

. from shelter-and parking area.. Maintain o 2a0-foot sfnp of meadow between

shelter area and field 6.
Field 8-'—‘9 acres

s

Locate pheasant rearm?( and condmemhg pens on west side of f‘eld Estab

llsh a 100-foct-wide blo

of white pine between road and pens. Estabhsh a

- pine. windbreak with multiflora rose border on east side of pens. Maintain a
250-foot smp of meadow between wmdbreak and field 9

Comlructing recreation faéilitiee

. Here are some suggestlons on install-
mg your planned: recreation facilities.
The detailed designs and specifications

that you need you can usually get from

sources already mentioned.
Reservoirs.—Have an engineer de-
.sign the planned structures and the

beaches and boat docks. Most States

have laws on impoundment of water;
many require a permit for each dam.
Check with local authorities before
starting construction. :
Qualified contractors are available in
most areas to build ponds and reser-
voirs. You can contract for the entire
job, or if you have the necessary skills
and equipment, you can purchase ma-
terials and install the necessary earth
work, outlet pipes, and other structural
work yourself. Information on costs

and crlterla for various types of struc-

tures are available from the soil con-

servation district office.
Roads.—Check with local officials
about laws concerning connections with

public. highways before starting con-

struction and get an engineer to lay out
the roads on the proper grade and pro-
vide for needed drainage and erosion
control. It is a good idea to plan your
roads with an eye to poss1ble expansxon :
in the future. -

Buildings and other structures.
You can use standard camp and build-
ing designs from the sources mentioned
or get an architect to design them to
your special needs. Check with local
authorities about permits needed ‘and

‘laws and regulatlons applying to build-

ings, sanitary faclhtles, and water
supplies. | N
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Some States provide tree-planting stock: f

- Establishing new vegetation
- Since recreation uses are likely to be
more intensive or more specialized than
“'most uses of vegetation, it will pay to
~ get professional adyice. I
~on: seed mixtures, fertilizers, adapted
~ varieties of grasses, trees, ‘and shrubs
-is ‘generally available locally through
‘the soil conservation district, Federal
and State conservation and forestry
‘agencies, and private sources such as

“nurserymen, consulting foresters, and

landscape architects.

-."Woodlands.—Get local information
about’ adapted trees and shrubs and
recommended planting methods. Use

“your soil map to help evaluate sites and

.make the. right choices. State or re-
gional - bulletins on ' this subject - are
ustially more useful than national ones.
You may be able to get certain kinds of
planting stock free or at a nominal cost
from State forestry and wildlife agen-

trict.

[EE

" Grass—Depend on qualified local
sources for information about grasses
and legumes. - Your soil map will help

“you make the right choices. In the

humid and subhumid areas, get soil

Information

ies or the local soil congervation dis-

‘otates provia ree or at nominal cdst,dﬂd soil conser-
“vation districts make special planting equipment available to establish new
e e woodlands., I '-

tests to see whether lime or fertilizers
are needed. In most States these tests
‘will be made by the county agent or
State agricultural college for a nominal
fee. Be sure your seed is from an ac-
climated source, and get germination
and purity tests to indicate proper
seeding rates,. = .

- Wildlife food and cover.—Since the
usual crops, woodlands, and wild plants
already on a farm or ranch provide
food and cover for wildlife, you will
need to consider them in selecting your

special plantings for wildlife. Youmay

‘need to contrel vegetation on land de-
voted exclusively to wildlife by mowing
or other methods. . L

Managing fishing waters

Stock with the right kinds and num-
bers of fish to assure good fishing. In
many States the U.S. Fish-and Wildlife
Service will provide fish, or you can get
fish from commercial hatcheries. Fer-
tilizing or supplementary feeding are
usually necessary to produce the maxi-
mum crop... You may need to control
undesirable = aquatic - vegetation by
chemical or mechanical methods.
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ficial insects,” For these reasons, using
~suitable insect repellents may be most

5 5 _ 23550 . Small areas, such as campsites, picnic
i B2 .« - grounds, and bathing keaches, can-be
e s e .= _cleared of ants, ticke, and chiggers by

. A

i i " A A ‘ pe : com m_,:bn_lnsec"’

ward gk Dt

i > - : ke ¥
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- the use you desire and
. follow instructions-.onthe label care-
* fully, observing all-specified  precau-
ctioms, Do

L L TR :'GOodf"safmt'atiOn‘préct:lcééi,Wi‘},lvl}'l"eéﬁéeb
oo protuct o mestasn meae or ciminate breoding of house s and
“and ‘satisfy paying customers, . Stable flies. . Supplement these prac-
T T PRVTS GHSIOMEIS: - dces with insecticide ‘sprays or fogs

- @s necessary, .
- “Wasps, hornets, and

‘Proper harvesting of the fish orop Is S
- important to keep nur 5 R and yellow jackets
s e mambers in balance.  ¢an be controlled around campsites and

baging beacl:les by l;rea;‘ing heir l:lests
s LT - with insecticides. - Purchase a product
Health and safety hasards . Lgheled for such use and follow  in-
Some of the hazards you will need to'  structions given on the label. . |

watch for are poisonous plants, insects, - Do not overtreat. Excessive dosages

- and -snakes; such physical features as are not necessary: for control. Be es-
pits; wells,-and ravines; water pollu- pecially careful to avoid application of

- tion; fire; wild animals and livestock; chemicals near ponds, streams, or other

" and water and shooting hazards.. You - bedies of water,  Remember, you can-
~~arenot likely to have all these on your not treat all the places your guests will

.. property, but you 'will have some of visit." Explain this to them when you

- them." - Each requires some control -discusstheuse of repellents. .
. measure. Check with health, building, cmavemEFaTess: o
_-and fire officials to be sure you comply
with regulations. =~
. Take care that control measures do as
little damage as . possible to. natural
*-landscape features and plant and ani- -
- mal life. - Otherwise, the aitractiveness
. -of the development may be lessened and
. - business will suffer.

Insect control - _)
.- Mosquitoes, ticks, chiggers, wasps, ',
.. and'several kinds of flies and gnats can. ~
- menace both. the health and comfort -
~ of urban visitors to the country. Con-
. tinuous control of all these insects over
- large areas with -insecticides is costly SRR T :
and may be impractical. Moreover, - Local spraying of insecticides around
.+ large-area treatments are hazardous to picnic areas and campgrounds can con-
.+ other animal life, especially to bene- trol chiggers and other nuisance insects. |
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Your county agent and the Public
Health Service can provide informa-
‘tion and literature on insect control.

The Business Angle

~ Selling recreation may seem a strange
business to rural people brought up
in the tradition of hard work and open-
handed hospitality.  Most of the pleas-
ures of the countryside sought so
eagerly by city dweilers today—the
privilege of fishing in a pond, explor-
ing a woodland trail, or hunting upland
game—are amenities that farmers and

~ ranchers customarily have accorded

_ their guests and neighbors without
thought of charging for them. Now, in
your recreation enterprise for profit,
they  have become commodities in
which you have invested and on which
you wili put a price, as with any other
product of the land. v -

In many sections of the country rural
property owners have been selling rec-
reation for decades. In the resort areas
of New England, the fishing camps of

the Lake States, and the dude ranches
in the Rockies and along ocean and lake
beaches, vacationers willingly pay for
their outdoor pleasures. If you are suc-
cessful with your recreation enterprise,
you will know that the services you
‘offer do in reality have monetary value
in today’s market. Your customers will
feel that they have received full value
if they enjoy truly satisfying service
from ‘a businesslike and friendly pro-
prietor. The sale of recreation serv-
ices need not interfere in any way with
your granting these same privileges as
-special favors to immediate friends and
- guests. R

When you sell, rent, or grant the use
of your recreation facility or service,
you have a contract with your cus-
tomer. Itis important that both parties
have a clear understanding of its terms.

The “customer accepts your pub-
lished conditions when ke signs the
registration card, contract, or other
-form you provide. An oral agreement
and a payment for the privilege is just
as valid. In any case, make sure that
the customer understands what is to be

provided, what he may do, and what
heistopay. -~ e
Hunting and Fishing Privileges
Since wild game and other animals
belong not to the individual landowner
but to the State, you cannot sell game
and fish as such. Instead, you offer
the privilege of authorized entry on
your land to hunt or fish. Payment may
be in the form of daily fees or other

‘compensations for the privileges

granted and services provided. This is
the time to make clear to your customer
the laws and regulations that must be
observed on your property.
Membership Ciubs |

* Rural recreation services need not be
limited to individual customers. They
can be provided to clubs and organiza-
tions of various kinds for annual rent
or short-term fees. You might orga-
nize a private club and seil! annual
memberships entitling members to en-
gage in swimming, hunting, boating,

horseback riding, shooting, archery,

or other sports on your property.

In many places recreation facilities
can be rented to youth or church groups
for short-term or seasonal use for camp-
ing, picnicking, and the like. This
greatly simplifies the operation of a
recreation enterprise. '

Cooperative Arrangements

You may find it advantageous to co-
operate with your neighbors in offering
recreation for sale. Individually, you
may be unable to supply all the services
your customers want, but together you
can offer an attractive package that will
bring more and more vacationers to
'your neighborhood. You may also be
able to organize -helpful community
projects, such as those suggested on
pages 37-39. ' , '

You and your neighbors may be able
to increase your business or save on
expenses by dealing directly with urban
groups or clubs that want to provide
recreation services for their members.
Some clubs may want exclusive recrea-
tion-use rights to certain areas or facili-

Lot b




" ties..- This could be a convenient rental  county agent, the Farmers Home Ad-
- arrangement for both parties. Some- ministration, ASCS: office, .or - State
“times clubs will take the responsibility  travel or tourist agency may be a good
.for: certain wildlife-habitat .improve- -source of information, - .-~

- 'ments, care or development of the  ° The following compilation:shows the
~.grounds, or other management activi- . general range:‘of charges for: major
. ties that they would enjoy. There are types of outdoor recreation . activity.
- many ways urban and rural people can = These were obtained from a fiumber of
~ cooperate to keep costs to a minimum. - sources. - They do not include the ex-
SO ee e tremes of unusual conditions, © Even so,
Charge . = they are wide for most types of activi-
S e "~ ties because of the wide variation in
- Find out what are the going rates of  kind and quality of facilities and serv-
- similar services in your area. Your - ices offered by different operators, the

What To

Vacation farms and ranches: =~ 7 Unit - Charge
"* Room and board, adult....... oo Week..oouoooo $35-8501
- Room and beard, child....... vy Week............ .. $25-$401

.~ -Cabin with cooking facilities . . ‘ Week. . . .o $20-8501
~_ Fishing and hunting cabins.. .. : . Week... .. $35-8751
Picnic and sports areas: _ S ‘ o
' Picnicking, percar........... N isit.....
.. Horseback riding, per person. ... Hour. ...
- Swimming, adult................. . Visit....
- Swimming, child............. ' .. Visit....
Rowboat or canoe, each. .. ... , Day....
Boat-launching ramp............ Visit.. ..
Skinﬁ?. (including lift or tow), per . Day....
Ski lift or. tow, per.person....... .. Ride....
Golf driving range, 50 balls. . . ......
Golf, green fee, club member. . ... . Day....
-~ Golf, green fee, nonmember. .. .Day....
- Golf; club Cues, per person....... Year....
- Fishing waters: = .-~ " =~ o
< -, v Fishing (warm water), per person ... Day.....
Fishing (trout), per person?,........... Day.....
.- . Fishing (trout), per inch of fish caught. . T |
- Live bait (minnows, worms, etc.). ..... Dozen. . e 256-T5¢
-/ Guide with boat and moter. ............. Day.... .. . $15-$25
Camping, scenery,.and nature recreation areas: - - L o
amping, tent site....................... Night.... ..o 50¢-82
Camping, trailer........................ Night... .t $1-82.50
Camping, trailer........................  Week.... - . $5-815
" Youth camps, per person................ Week.... $35-850
".. Seenic or historic sites, gardens, caves, nature ; ' R
- trailsy etes o : .

Visit. . conoevnens 508150
Visit.........1..... 25615

. Hunting area o N S
.. Hunting upland game; per person 3. Day.......0.oo0...  $1-84
-~ Hunting big game, pcr person 3. ... ‘Day.... .. 8$5-%15 -
.~ Hunting waterfowl, per person 3. . . DAy iviiiineeean. . $5-820
.. Hunting lease, upland game....... Season. . veee. . $50-8300
- Hunting lease, big game. ......... Season... cve. $100-$1,000
" Hunting leass, waterfowl.......... ' Season. .. '$100-$1,000
- Shooting preserves: : v I VS BT B SR Rt
- Hunting, perperson®.................... Day. : . $10-$30-
. For kill'in excess of specified number: . ’ o e e
" Quail or partridge.............. " Bird. " .o $2-84
- - Pheasantor duck.............. . Bird. e tu. $3-98
.. Cleaning game............. 0000000 - Bird. ' -35¢-

i

1 Rates may be lower in off season, or higher for deluxe. 3 S
2 Therée may be an additional charge for catch above specified number..
3 Additional charge for rcom and board as on vacation farm or ranch: - -

4 Usually includes guide and doge. : T
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 effects of- locatlon, and many other
varlables. S

In deciding what rates are best for
you, be sure your charges cover ali
your costs plus a reasonable return on
your investment. ‘And be sure they
are not out of lme with the current
supply demand situation in your area.

How To Advertise

Most businessmen agree that it pays
to advertise. The big questions are
“how,” “where,” and “how much.”

It is true that a satisfied customer is.

the best advertisement, but you: must
-find some way to get the first customers.’
Advertlsmg can help you get started
~and it can help you expand later.
e your property is on a road that
carnes considerable tourist traffic, a
good sign may attract all the custorners
you can handle;

You can use a business card or sim-
ple leaflet that shows your location
and lists fees and other details to help
answer inquiries and to serve as a re-
minder of your facilities. Placing these
where potential customers will see
them and pick them up may help )

If you need more than a sign and

word of-mouth advertising, here are a
few tips: :

Analyze what you are offering, who
the most likely customers will be, and
- what would be the best way to reach
them with your message.

SRR '
s LoD
i

A roadszde sign is a pmcncal way of

advertzsmg recreation facilities on a
- farm or ranch.

Advertlsmg Tien’ say' that every,sue; L

-cessful advertisement’ teus the reader

how he will benefit from using the serv--
ices or products offered.  For. example,-»

" “Take Your Family to a Real Amerlcan

Farm for Seven Invigorating Days,”

says-a great deal more to the reader -

‘than, “Jones Farm—Vacation: Famlhes

Accepted by the Week " Seethat your
advertlsmg copy emphasnzes -
beneﬁt.

‘Look for ‘the advertlsmg medmms

that will most economiically expose your

message to the kind of people you want
to reach. If you are aiming for pro-
fessional men as prospective clients for-

a shooting - preserve, for instance, di-

,rect mail may be best. You can’ get

their names and addresscs from clas-
snﬁed telephone directories in nearby

ities, There are specialized publica-
tlons (skiing, huntmg, fishing, camp-
ing, etc.) or sections of metropolitan-
newspapers that appeal to specific
groups that may help you to reach your
special audience. - -

Many organizations: pubhclze and
list (for a fee) vacation farms and
ranches and other reputable rural rec-
reation facilities. Advertising in a
inetropolitan newspaper or on radio or
television may help you attract custom-
ers from long distances who would
like the change of scene that your ; area
offers.

On the other hand, if you are offer-
ing picnic grounds, ﬁshmg, swimming,
or other inexpensive activities most
likely to appeal to people nearby, a
series of ads in your local paper or on
the nearby radio station will likely
reach your local audience most
effectively.

Few decisions are more crucial than
deciding how best and how much to
advertlse. It should be adequate: to
assure profitable use of your facilities,
in relation to your cost.

If you use newspaper, radio, or tele-
vision, it is better to spend your money
for a series of five or six advertisements
at 3- or 4-day intervals than for one
large ad. Many new businesses find
that they need to spend more on adver-
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- tising.at first and then cut down after
~-the business becomes - stable. : Since
seasonal, you must remind former cus-
tomers of your season as well as attra
- If you plan to spend several hundred
dollars, the fees paid to an’ advertising
- agency mightbe wellspent.
.- Some_ tourist. promotion agencies,
- both public and private, carry listings
of vacation farms and ranches and other
. rural -recreation facilities, usually for
‘a fee. -Many State travel bureaus list
attractive places for tourists to visit.
Let your county. agent .or chamber
commerce: secretary know -that you
. accept recreation .guests.  People fre-
.~ quently ask them for such information.
--Also, - they. - .can - advise - you on
‘advertising. .. ... = . .
- Your local Grange, Farmers’ Union,
. Farm Bureau, or co-op bulletin might
carry. a short item about the facilities
'you offer. This would give your friends
a chance to pass along word about you
* to their city acquaintances. - :

. Dealing with Customers
- When_ offering recreation services,

* ‘you are dealing with people when they
are in the.mood to relax and have a
.good time. It is important to greet
your customers in a similar spirit. Yet

- you must_be concerned that the be-
_-havior of your guests reflects credit to

. your establishment and attracts a de-
sirable.clientele. |

problems

g Behamor

.. Misbehavior can be reduced by pro-
viding generous and appropriate facil-
ities.' On- vacation farms it is espe-
cially important to have large and well-
‘equipped play areas for children. The
amount of -supervision depends on the
~number of children and the types of

activities involved.
“Based on vhat has proved effective
for others, here are some tips in keep-
. ing down behavior problems:
"~ (1) Display a friendly, welcoming at-
-« titude. .. - '

- most rural recreation enterprises are

- tomer’s point of view. ..

. (3) Listen pati.ently;and_TQPenm'hkjl“ealy

" 1o criticisms and complaints, and
. doall youcan to remove the causes.
- (4). Keep rules and regulations to a
" . minimum and base them on what
. people can reasonably be expected
‘to observe. ST
(5) Use your sense of humor on your-
- self, especially when eclients seem
_to be unreasonable. '

Vandalism |
* The willful or thoughtless destruction
.and defacing of property is a major ex-
pense in some recreation enterprises.
The American Institute of Park Execu-
-tives . suggests the following steps to
.keep vandalism at a minimum and re-
. duce unauthorized use.of facilities:
(1) Adequate policing and after-hours
~comntrol. . ‘ ’
(2) Trained supervision and inspec-
‘tion. -
(3) A stimulating program of activi-
ties. : _
(4) Wise and simple regulations clear-
- ly posted. . '
(5) Good lighting.
(6) Posting of off-limit areas.
(7) Cooperation with neighbors and
- other community activities.

Maintenance of | Groum’s

An important part of good manage-
ment is keeping grounds and facilities
in good condition. One of the first
things the recreation operator learns is

. that facilities deteriorate rapidly when
used by the general public. Constant
-vigilance is necessary to keep them in
condition to satisfy customers.
Sanitation and health

People seeking recreation are pleased
when they see that all reasonable care
has been taken to proteci their safety

- through good sanitation and heslth
measures. SERT I

People want to know that the water
from the well, spring, or tap has been

S
AR

(2) Try always t undersand the cus-

W




g :'an"a'ppl,'oiledm'anner‘ L
. Good “campers  know and

necessary housekeeping rules. They are
‘pleased when they learn ‘that all:who V'
! ‘to help !

_~'use the’ facilities' are expected
~ keep the grounds in good ord been.a part. ol
TR R T gince pioneer day
‘can join in pl
prises that will supjort one another:to
“their mutual ‘advantage. They. can act
| “and ' State
roads,
and. -
hey .can

together to contact: county

to'specia
‘or boating.

“Keep accurate records . |- Yecreatlon, .. .£l SMAR-Wale TS met PrOJetly.

penise 'so ‘you can “tell ‘whether ‘your for example, can create new opportu- - -
s profitable, At -the end ~ nities for boating, fishing, camping, -
year-comipare the actual re- and other activities that will draw-vaca-

sults with the planning estimates, - The tionists to your locality. . Other types
* " first year or two of experience may sug-  of projects that stimulate business and
. gest changes in your original plans or bring new people to the community will

al sidelines you could add to the - create a better markei for the recreation
erprise to, bring additional ' : AR ’

rel »
a change in the public’s attitude
d a ‘certain_type of recreation-

nge results the next year. .

~ " customers’ interests,
.. that deal with your’

IR i ta gy
S
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. country eating place. - Others might ¢ .
.+ have guest homes or vacation farms. -
A sociation of tecreation’

uld

1 ip, bear.up to half th , ‘
‘nearby city, or a special - T¢S€IVoir or other in

-~ ditrict can-initiate and sponsor a suit. = cluded in watershed projects for fish .
. able public service project that could - 20d Wildlife or public recreation. It
. add fo the recreation resotirces of your' a0 also share the cost of basic facilities

rea, :State and Federal assistance is' Deeded for recreation use of the reser-

available to further a variety of useful ~YOIT-or.other area and can lend n oney -
s you can providethe spark of = - You can get information about small:
p, either through yourown ef- watershed projects from: the. soil -con

13 act

‘through someone you can in-. servation or.watershed district or from =
ctivity. -7 " . ! the Soil Conservation Service, . ..
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Rural '.dr,eak’ 'deb'élt_)‘;p:r‘nien’t.i - :

" With the goal of strengthening rural

'America through _economic develop-

_ment and conservation, the Food and

 Agriculture Act of 1962 “authorized

‘several new programs that can benefit
nierprises. Through the

recreation
"USDA’s Office of Rural Areas Develop-
“ment, the many services available in
each locality are coordinated into a

: unified program of ‘economic develop-

A resource-conservation-and-develop-

: ,iheht project can be organized under-.:

local initiative and sponsorship to speed
“up conservation activities and develop
new ec

community

- The - c;'opleinﬂ-conversidn ~ program

provides for long-range land use ad-

" justments, including conversion of crop-

“land to grassland, woodland, or recrea-
tion, Ut
. Congress also provided for rural-

renewal projects to develop -local re--

sources to relieve underemployment,

strengthen  family-type farming, and

improve -economic - opportunity. In

certain designated areas, the Area Re.’

deyvelopment ‘Administratior can’ give
technical _assistance on community
" economic problems and can provide oc-
cu{)):tional. training to fit people for new
obs. .
,]- Most counties have a rural areas de-
‘velopment committee working. on an
“Qverall Economic Development Plan.”
“‘Local offices of the U.S. Department
of Agriculture or the county agent can
give you information about the op-
portunities in these new programs.

Rural-urban ‘_ljeérféatiOn projects

~ Another way to get community ac-

- tion is to team up with an urban group

interested in developing hunting and

* fishing -and other outdoor recreation

facilities for its own use. . Such a rural-

- urban " recréation project could be

" organized either with or without the of-

ficial sponsorship of a local unit of gov-
-ernment. - o AR

- In any event, it ‘migl.lt Be eligiblé fbr

| a loan from the Farmers Home Admin--

your own special association, would be - -
‘an appropriate body to promote such
 Organize for Action -

‘munity effort to develop recreation re--

onomic. opportunities for the sources is an important task. Here are

The individual land owners an 1

“tors would be eligible for technical, cost-
- shar ssistance -in de:
‘veloping income-producing. recreation

ng, and credit assistance ‘in de- -~

facilities, . o v T e
“The local soil conseryation district, or

o

" Forming the organization for com-

the main steps: .

"1. Learn .what recreation facilities
at the potential

now exist locally and wha

demand is for future éxpansion. |
2. If prospects are encouraging, dis-

cuss the idea of pooled recreation. re-

‘sources with community and county

leaders. Get their suggestions and sup-

3. Survey the area to learn whatpo-
tential recreation resources: different
landowners have and whether they are
interested in developing recreation en-
terprises. Find out their experiences
and skills, available labor, and how .
much money they .could likely invest.

4. Talk to some key people and ar-
range a meeting to discuss possibilities
and plans. Have facts to present., " - -

5. First, set up a temporary steering
committee to draw up some proposals;
form a more complete organization
later. RS S

" Rules and procedures will need to be - -
established, specifying the work to be
done, who will de it; how it will be fi-
nanced, and the necessary legal ar-
rangements. ~Since there will be.con-
tracts to execute, it will be important to
have officers or an executive committee -
empowered to ‘act and adequately
bonded. Usually it is best to form a
corporation. .~ . . o
- Proceed carefully with good counsel. -
‘Seek out agencies who. can advise and =
assist (see list, p. 42). Your county -
agent is a good person to start with; he =

can suggest others. "
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Part l Fmancml Statements for

" Recreation Enterprnses

The followmg examples of ﬁnanclal
. statements for selected recreation enter-
- prises- illustrats the kinds. and amounts
.of investment; sources of i income, and
- kind of expénses common. to ‘these en-
terprlses. Nene  is- typical; there is
wide ‘variation in the ﬁnanclal items
“due to such influences as size of busi-
.ness, managenal ability:of the operator,
~ demands of guests, locatlon, and other
fﬂctors. ‘ '

FXAMPLE l -—A vacation /arm in the
Northeast .

Fmanclal statement for total farm
Capttal investment: s
Land and bmldmgs (220 acres) __ $2
Machmery and eqmpment--..--_ ‘
Livestock " .o__. -
Feed and supplles mventory_..--

Total

Ammal mcome- S .
- Dairy - products sold-..--- ————
Cattle and calves soldaccvecao-
Other -farm’ produets-.._-__.._---_
Vacatlon v:mors._---_..-__ —

10,500
’000 -

300

4,500

; 16,_200

Annual expenses. R ‘
- Feed - purchased - . 2,7
- Livestock - expense---q_-_-....----
:. Crop . expense... 650
Machinery 2,500
Buildings and fences_-__-_-_--_.. 750
Hired labor. - 800
Taxes, msurance and other farm
expenses ... - 1,050
Food purchased and. other vaca-
tlon VlSltOl' expenses____--____ 1,800
10,-850

Total ome

Net mcome to famlly labor, man-
agement, and investment_.......
'Interest on mvestment at 5 percent-

5,350
1,900

. Net i mcome to famnly Iabor and man-
’ -agement -—

3,450

Fmanclal statement for recreatnon enterpnse

Capltal investment: SR
Honse (% of value) rmmccmm———

Annual income: ‘
Room and board__-.._---_-_--__

Annual expenses'
. Labor hired
"Food purchased . ,
 Liability msurance__---_.._-_---'
- House repairs : s
Other vacation visitor expense-

Total -

Net income to famlly labor, manage-
ment, and investment- v cooeoeo

Interest on investment (14 of house
at.5 percent)-___----_--_..-..-_-~,

Net income to family labor and man- -
- agement - -;2, 050

ExAMPLE "2 A —zdenic - and- sports
center in the Mulwest '

Capltal mvestment' T '

‘Land (25 acres)..--_----__----_- $5, (
Clubhouse: ...... mmmamn 3y
Lake and sand beachoac .. . 2
Boat and boat docks--_-_..-_..----,
‘Picnic tables
“Tennis. and volleyball courts_--__-
Fence -.- o
Road and parkmg ared-—o--..-_.

Total O _--;-..‘_'-__-..... 12 000

Annual income? : SIRER TR TR
Rental to groups and mdmdual“
admissions _....
Meals at clubhouse
Refreshment stand . sales._______.
Rental on boats.. ——

Rental on sports equlpment__---.. ;

_Total ‘

Annual expense:
Hired labor-. ~
Food purchases —-

. Maintenance .and deprectatlon___-.
Utilities . - -
Taxes and msurance-----_.._-.._-- o
Advertising woeoo_liwool _..-_-....,‘
Mlscellaneous : ;

Total |




Net income: to famll\,v ‘labor, manage- - - Annual ‘expenses:
- ment, and. investment... -~ —---~-- $1,550  Advertising e
‘ at 5 percent.'_' 600  Fuel and electnclty-,.-_-------.._'
LT e . Taxes andlllcenses
InsSurance—- iomc-r—=:
."'Hired ‘labor..--- i
Depreciation, repanrs and mam-
._tenance..... cmmm——————
Miscellaneous. - - - ooomoomceemam.

Capltal mvestment‘ o R R A

“Land (10 acres)—----c--nn-2-- $1 Fotel
%‘;ﬂ:‘.ﬁi?r 1 1“1“?------ : -f-'.'--' . Net income from recreatlon enter-
Snackbar . o-cioocoamcman-. . 2, 50( ! prise. .- --
Pumps . and-other ﬁsh productron o Net income from farmmg- T

- equipment :- R s S Total--- e ——
,g::q :;d parklng area.----- ---- Interest on investment at 5 percent-
‘Boats and boat dock- - -?éféé_--_é ' 'Net income to family labor and

wimsomm. 0 200 management....

EXAMPLE 5. —-A shootmg presefve

Alﬁgﬁ}x:lglcf::‘: SR 1000 ‘ Land {450 acres)_ R
Bait-and  tackle Sales-______-__ - ﬁlubhtiuse -
" Boat ‘rental i-ccoiccmccea——n Denne s ,
Sl “‘?%---,--- L L " g

Game reanngnae;l-s“;r;é-:(fnl;

MENt comcemceemedce———————

Holding pens.--eoe-ooceoevees

1,500 Other 1tems-_-------_-t--__- -

‘f Fish- purchased-\ - --.'..,_.,--.V;--_‘ )
Fxsh‘faed, illms cmmmm—— y o
i ---- 100 A’nnual income

and tackle purchases.. - 1,750 “p heing. . ‘

1,000 Pheasants ST S

guckls - cemmcenm—m————

. - uail -- cermmm—————————

Advertlsmg """"v""'f" S e0n " . Sale of birds. e

Mlscellaneous Sale of: ammumtron-..-------‘- -
Processing - game-occeeemcaoaias
Dog hoarding and sale of dogs.--
Food, drinks, ete.—com----

Net.mcome to fam:ly labor, manage- _
“'ment, and- investmenf-Z_o-_-_-—-- 3, 275 : Total A
Interest on mvestment at 5 percent-- .. 455 » oo

Net income to famlly labor and man- Annual expenses. ‘

agement e 2, 820

ExA.MPLE 4-—-A camping and Purchase of eggs-—---o-u------=
' recreatzon area : Purchase of birds..c--ccoccacan

_ S Heat and llght--___._---_.._.-_,__._
C&pltal lnveStment g ) v Grocenes and drlnks_____‘_ R
"> Land and nonrecreation hulldmgs : :  AmMUDION —eemeeee oo
and equlpment---- e ———— ' Adveruslnu ____.____-__________
Cabms SRERERS a———— ALLIE Taxes, hcenees, and insurance_...
Snack bar_-_ ' -------f 1, Depreciation - and mamtenance of
cover -

: . 'I"ete'l" R
Annual income: s SRR A B , =
Cabin rentalo oo oo oomeaac ‘ Net INCOME- o ommmee e T3 100

. Boat rentalo oo emecaacemeeee Interest on mvestment atd percent-
- Sale of food and supphes----__--

o : Net income to family labor and man:
TotaL _'----,.'-__---_~.------ 5, 400 agement - -c---o---- o——
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Many gdveihinent nd public-
‘agencles offer assistance and lnf‘.rma'
“ tion. to. mdwnduals ] d}c mmun txes,

facilities. Here i listing, -
W th.pagej numbers referrmg to more
de;alls inthe text: :

or" conse',. atxon practlces,,
cludmg wnldhfe‘and recreation: developments,

e B

e

it

PR
.
e

ns to mdmducl ]andewners to-bu
develop land, construct bmldmgs ‘and faclh
- ties, and pay operating. ‘expenses. for
non-enterpnse P:25.-
" Loans to association 0T "groups of landowners
ot monprofit. organizations - B
ch nges an development of » rem'eatlon faclh-,

ca on pro'
grams of th Department of ‘Agriculture..are .
‘made available locally »from the Cooperatwe

v Extensxon’ Servxce

Small_ Buamess _clmimsmhon
Infor_matxon an mnsultauon on forestty and Lgans X ‘b
recreatlon through State and local

STy

ecific tracts'of land, p. 9.
yout, :de‘gign,' nd on-site as; :
stalling planned: conservation pra nces and
locating recreation facilities, p. 26, 27, 31 .-
Techmcal‘, and cost-shmng ,
hed projects, resource-conserv

" SR,
P Sl
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