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CONSUMER EDUCATION PROGRAMS IN SCHOOLS AND COMMUNITIES
WERE ALWAYS MEANT TO BE AVAILABLE TO ALL INDIVIDUALS AND
FAMILIES. HOWEVER, THOSE WITH THE GREATEST FINANCIAL NEED,
INCLUDING MANY MEXICAN AMERICANS, OFTEN RECEIVE THE LEAST
AMOUNT OF ASSISTANCE, DUE TO THE LACK OF SKILLED PERSONS TO
BREAK THROUGH COMMUNICATION BARRIERS. WHILE PLANNING CONSUMER
EDUCATION PROGRAMS, HOME ECONCMISTS HAVE FOUND THAT MEXICAN
AMERICANS VALUE THE SAME BASIC THINGS FOR THEIR FAMILY AS DO
OTHERS, FOR EXAMPLE, GOOD HEALTH, COMFORTABLE HOMES,
ATTRACTIVE AND COMFORTABLE CLOTHING, TIME TO ENJOY FRIENDS
AND FAMILY, AND MORE OPPORTUNITIES FOR THEIR CHILDREN. NEW
ICEAS AND METHOD® FOR PROVIDING CONSUMER ECUCATION FOR
MEXICAN AMERICANS ARE EVOLVING FROM THREE FROGRAMS IN
TEXAS--(1) THE KESEARCH STUDY IN EL PASO, (2) CONSUMER
EDUCATION PROGRAM, COMMUNITY ACTION COMMITTEE, EL PASO, AN
(3) FAMILY AND HOME MANAGEMENT COMPONENT, COMMUNITY ACTION
PROGRAM, TARRANT COUNTY. THROUGH THE EFFORTS OF THESE
PROGRAMS, FAMILY STABILITY WILL BE ATTAINED BECAUSE OF MORE
ADEQUATE CONSUMER COMPETENCE. MORE IMMEDIATE RESULTS COULD BE
REALIZED BY EMPLOYING ADDITIOWAL HOME ECONOMISTS WHO WOULD BE
ABLE TO REACH MORE:-PEOPLE. THIS PAPER WAS PREFPARED FOR THE
NATIONAL CONFERENCE ON EDUCATIONAL OPPCRTUNITIES FOR
MEXICAN~AMERICANS, AUSTIN, TEXAS, APRIL 25-26, 1968. (ES)
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Meanines are in neople - not in words, according to various
comnunicators. Therefore, as you note the title, I will be prepared
for manv different reactions. Partially these will depend on what you
know about, and consider important in consumer education for everyone.
Tart of the internretation will also be based on your knowledge, experience
with, and snecial concern for consumer education for Mexican-Americans.
seed tnis really be so different from information available to all? If
so, why and how? Home economists and others are learning some of the
answers, brv trial and error and by speciel research projects that are

wieldins much valuable information.

Final reports of the Research Study in T1 Paso conducted from 1962-6h4
will be released soon by Texas A&ll University Agricultural Extension
Yepvice., Much of the special material prepared for this research and
teaching vroject by extension home economist subject matter gpecialists
has already been adapted by Home Demonstretion Agents and others and
used all over the state with different groups. This will be referred

to leter in tunis discussion.

The exnerience of growing up in a Cermen-American community -
learnins to sveak German first, or simultaneously with Enelish, does
give me a certain erpathy for the feelings of aeny ethnic group - in the
process of scculturation. Brief experience as a high school teacher,
then worx s a county Home NDemonstration Agent in Texas, Colorado, and
California made it nossible for me to work closely with individuals
and families of mony different ethnic backerounds, different age proups
and socio-economic levels. More racent extension experience has included
supervision of Home Demonstration Agents in the lower eichteen counties
of Texas - from Brownsville to Laredo to Earle Pass, almost to San Antonio
and across to Corpus Christi. One-third of the Home Eccnomists employed
in this ares were of Mexican=-American parentage. One is presently serving
in s four countv area as Home Temonstration Agent at Large. A high per=-
centase of the exicen-Americans in Texes 1ive in the southern area of
the state. Presently, as I work with and supervise student teachers in
the lione Lconomics Education Depertment of Texas Technological College,
T have still another ovnortunity to observe methods used. A large number
of Mexicen-American students are enrolled in the Home kconomics classes
in this arer, and have opnortunity also to belong to 4=l Clubg in the

counties where they live.
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Dperparis in consumer education in the schools, and in the courunity
were olwavs eant to be availa Lo to all individuals and ‘arilies. How-
pverr, due to the 1irited ruwber of iome Leonomists in & comrunity or
county, individuals or families most earer or receptive (usually niddle
socin=-ecoaomic levels) usuaLll;s rzcelved nmore assistance, They ware
cnrier to rench witin limited time anu means and were willing to assume
ie: derrhip roles to helv teach otiiers. Many Mexican-Americans are
ineluved in this caterory, as has been shown by reports of classes,
worsshoos, aad smecial interest meetinss. However, those with
createst financiel need (Anglo or Mexican-American) heve often received
Tittle helr,due to lack of ckilled nersconnel who could devote iutensive
specialized 2Z7orts to break throurh the communications barriers, vhich

1111 be discussed liere.

TIn *the les+ ten rears much progress has been made by Home Economists
anc others in adaptins subject matter and methods to reach snecisl
auciences with consuner information - voung homemakers, children and
-routh, women in the working force, older persons. Much emphasis has
alaso beer nlaced in expanding nrograns to reach limited income families.
some llexican-Americens are included in each of these catezories, but we
realize that many more should be reached with consumer information and

trained Lo assist others vho need helv.

“ast families, and individuals, too, would admit to being vlagued
with monevw wroblems from time to time, so there can be no doubt as to
the need of effective programs in consumer education.

"ppends in consumer behavior have caused financiel difficulty for
thousands of families with incomes high enough for discretionary anending.
Livin~ from one nrv day to the next with no family financial goals and
1ittle knovledrme of budrets or rmoney menazement are characteristic of

these families."

Family stebility is areatly influenced by these tensions and
NYressuresS. "eonflict over monev has beconme & major factor leading to
emotional problems, vhvsical oilments and divorces .... The assumption
of certain economists that most personal problems could be solved if
the incorme of each counle could be raised sufficiently is not borne out
in studies of marital adlustment. cagse studies of T8 married women by
the Merrill~Palmer Gchool showed tanat regardless of couvles' incomes,
they felt it was insufficient. Moreover, as income increased, mersonal
problems seemed to increase peometrically."l

*e

Major nrobleme consumers face, sccording to the sbove renrort, include

. Aehieving competence to live within income.
. Learninr to determine best buys.

. Understanding credit use and costs.

1 Texas kxtension tome Iconomics Focus=M.P. 853-Texas Anricul%ural
Extensinn ‘ervice




. nevelonine an understandin~ of the market place.

. Ability to evaluate conzumer information.

CuMMis, o CATTIOL TI6 A COMPLLX PROCEES

wenchers, includin~ parents and friends, penerally feel that thev
strive ror two=wey communication in the learning process. but this
invoives skills in verhal as velil an non-verbal communication and continu~-
ous efrort. "Missed signals" or misunderstandings can occur at any stage,
as we attempt to create awareness of a need or opportunity in order to
aevelon interest, to encourage trial and evaluation, and finally, to , '
ret adontion of en idesa or skill. ' ,

lione Lconomists are learning that different methods, or combinations ;
of methods are needed in this diffusion mrocess to get the desired res- )
ronses or learninzs. Anparent also is the fact that repetition in
different ways im necessary, since individuals in the group are often
at different stages in the learning process, and others simplv have not
reached the stage of readiness for adoption.

TTT T e Y TR T e e T

Understanding and accepting the fact that individuals do differ in

: needs, interests, values, background, etc., is certainly necessary to

| communication. But a more positive spnroach, it seems to me, is to

build on what is known of the basic wishes, needs, or desires held by |
all humans, in varyins degrees, as & starting noint for meking more :
effective use of present methods and subject matter. |

self-understanding is the beainning of tolerance for the ideas and
needs of otiers - wnatever their background or culture. If this is not
understood, "vrograms" or "lessons" can unconsciously be built around
one's own need or interest,eliminating the Jjoy and resnect the learner
derives in beins involved in the vrocess of volanning and discovery.

The need for sscurity is cited often as one of the basic needs of
all humans. wout what does this word mean to you? - to lexican~-Americans
in vour nuaience - individually or collectively? lMoney? ilealth?
wducation? Status? We refer to the need for resmonse or scceptance as

| basic. Are we creating this setting or atmosvhere as we work with 1

5 ndividuals and groups? Basic, too, is the need for new experiences

| in thinking and living. ‘Tewsnapers and all mass rniedia rely on the word

f "mew" Lo create at least momentary interest or attention. Are rou
calling attention to new developments in basic home economics subject

netter?

} Consumer education vrograms concerned with foods, clothine, manare-
ment, housing,nome furnishings, equinpment, and other areas concerned
with familr livinr will have grenter appeal and impact if this knowledr
is used an a tool Tor motivetion and leerning. But e rust consider

the manninrs ~hesr words wost likely have for our students or listeners
in order to create more interesting vital approaches and treatment to
the inforrmatinn we have to offer,
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“he task is a verv challen-ins onec - since homemakers and whole
Tarilies are constantly heins bombarded with possible choices, and our
messare 1ay pet lost because oF the competition for their time and
inverest. It may also ~et lost because we fail to recognize other blocks
"nd borriers which can cecur in the communication process. To mention
a few more:

. fear - of {ailure, ridicule, or non-scceptance, of
being "different” .

. difference in values - personal and/or group

. lack of knowledge of the possibilities involved or
the background to insure interest or success

» lack of understanding of the importance, or the why?
. lack of means, to make use of the idea

» lack of skill - no opportunity to practice - again,
1 fear of fallure

OBJECTIVLS

In order to continue to expand in-school and out-of-school progranms
to involve and reach more of our Mexican-American citizens with consumer
information, an exchange of ideas by all, those now involved in this
effort would seen most beneficial. Renorts from county extension per-
sonnel and others indicate that more of this is being done at the
comrunity and count;r level. Hxtension County Program Building Committees,
whose mewmbershin is broadlv renresentative of all gsocio-economic, ethnie,
and are frouns, are concerned with the welfare of all families. TResource
neople worlin~ with these committees include representatives of other
educational sroups, including schools, churches, other agencies, and
business neovle. Some exchange of ideas for coordination and supple-
mentation of effort is wrovided in this way, but more follow-up is
needed in many cases. Limited mersonnel and pressures for time do
not meke this vossible in many instances.

Doubtless much effort is under way in other states with larre
Mexican~fmerican romulations, Some valuable ideas have been brought to
the attention of Texas Extension workers by Home Hconomists of the
Federal Extension service serving on a reglonal or national basis.

The ob.lectives of this nonograph are to:

1. Call attention to the fact that the process of communications,
80 hrsic to any orogram in consumer education or human relations,
involves r grcat deal more than language skills. That we can
build on the bhasiec motivations all humens share.
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2, indicate some differences in vealues that influence the success
of' consumer eulcation nrosre~s,

3. xuress anorecietion of the l'exican culture and heritare to
family life in America.

4., Point out nrosress that has been made in adapting methods and
subject matter to involve more lMexican-American honmerakers,
Jamilies, and youth in consumer education programs.

- Yhrourh intensive work with additional perqonnel in
snecific feorranhic locations,

- Ln rerular cormunity and county settings.
5, Cite some svecifics ¢f promisine methods end conient of nrograms.

6. Suergest how nrorrang might be accelerated.

"0 VALULu DLIFFER?

e are often reminded of the "changing values" of all individuals
any ifaailies in American society today. Work with individuals and groups
of all socin-economic, afe and ethnic backgrounds often reveals littie
conscious awareness of nresent values and the changes that are suboly
taliing place -~ alsu, few of us like to be cast as a stereotyve, preferring
to be thournt of ss individuals.

HMention is made frequently about the difference of values of the
Mexican-American and those of the dominant culture, yet few studies
exigst tnat moint to drastic differences, esnecially among members of
the younser generation. Reports from different areas of the state on
resnonses to consumer education programs by Hous IEconomists involving
sone lexican-Anericans indicate that effectiveness depends largely on
(1) awareness by the target audience that the field is open, or that
ther are trulv included, (2) that the subject matter be based on felt
needs or interests, and (3) that the necessary resources for making
use of the information or for '"reaching the goal" exists.,

‘lexican-American homemakers, involved in planning groups, questioned
directly or indirectly by Extension Home Economists indicate they want
the same basic thines for their family as do others. Good heslth,
comfortable homes, attractive, comfortable clothing, time to enjoy
friends and family, and more opportunities for their children are sone
of the interests they express. Meanings they have for these words are
learned by more versonal contact and observation in home visits or
conferences.

-~

vy




-6 - .

¥ardilr and kinshin ties do seen to be stronger - extending to the .
old and vouns members of the ramily, with respeet and affection., This
characteristic or velue of lexican-Americuns we might well duplicate to
a prester depree. It meens also that, once a "preak through" is made
to a2 member of the fanmily with an idea related to consuxer education,
+he influence can be mmltiplied quickly. iowever, if this involves a
narticular skill or means not evailable to the student or homemeker,
taure is likely to be rolite "witndrewel". Fear of failure seems to
exert ..ore ol an influence, especially among the women and girls of
Toxican-fmerican heritase than those of scme other ethnic backgrounds,
Ther taust have an opportunity to practice, as well as to be aware of
o nevw ides or skill in order to participate in a proup setting. Chey
usually require or seek family apnrovel to a preater degsree than the
averare ~irl of Anglo backsround.
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In manv Mexican-American families the authoritv structure is still
nichly +raditional. Althourh the wife exerts a great deal of indirect
influence, fanily authoritv is vested in the father usually, or in his
sbesence, in the oldest male wege earner. Also,the division of labor or
roles of the men in most homes is quite sharply defined. Bnut this too
is chanrin~ some, as indicated by young couples working to help each
nther throurh colleze, and sharing in job roles in the home ag needed.

Various studies point to the new trend developing among Mexican-
American vouth. They suggest that similar to the cheracteristics of
other minority ethnic groups in the United States, many individuals
are beginninr to realize, at least to some desree, the ambitions of the
routh of the dominant culture in attaining the Amerlcan dream. There
are indications that their concerns are going ~ or can be motivated to
& prester degsree 1o go— beyond their own home and kinship ties to |
assume leadership and responsibility for meking their communities
better nlaces Ffor all who live there.

Marriamres ocecur quite early among Mexican-Anerican. Unless girls
are enrolled in Home Lconomics classes in Junior High School or become -
merbers of a 4-H Club, they are likely to have little knowledge of
time and monev management, food and nutrition background and other
needed consumer information. Iome economists are trying hard to |
reach more of this audience of vouns marrieds - in all segments of
the population. Since many cannot attend training meetings or workshomns, |
sucihh innovative rmethods as correspondence courses are beilnr made avail-
able by Bxtension lome Lconomics arecialists and County Home Demonstration
Arents. Pesvonse is veryv pratifying for all segments of the ponulation,
esvecinlly when used in conjunction with television, radio, circular

letters, etc.

2 3icultursl Youth Survev - lMaverick County 1966 (90 vercent Mexican=
irmerican monulation, U=l office, Texas A&M University Agricultural

netension Hervice.)
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Censwrmer information reared to the needs and interests of specific

sudisrnces nakes sense. sul wv.aab methods are provine most effective?

few iueas and combinsticus of metuods are being tried daily by %eachers
cvarryiere, The offorts and results renmorted here will be grouned in two

il ‘ferent caterories:

1. Intensive work in consumer education by Home sHconomists
working singly or with trained selected bilingual aides,
in limited geopraphic areas, (with high percentages of
Mexican=fmerican monulation.)

i — The Research Stugr in £1 Paso, Texas.

- Consumer Lducation ¥rogram, Community Acticn Conciittee,
;.1 Paseo, Texas.

- ¥anily and Honme ilanagement Component Community Action
Tyomran, Terrant County, Texps (Ft. Worth).

2, Coumprehensive consumer education vrograms availeble to all.
~ work done b Extension Home Economists, teachers, rerre-
aentatives of other emencles and resourge neanle in

mwtoncion Districts 1, 2, 10, 6, and 12°, includin~ counties
with hirh ~ercentares of Mexican-Americans.

TATSISTVE VORS - The Ll Paso Resesrch Project

mha ~oscific purpose of this study, mentioned in the besinnine of
+his revort, was o identify, bv means of & controlled research effort,
the most effective methods for reaching Mexican-American families with

the content of Hxtensinn education rrogrems.

fTun pocress renort, now available, indicates that the content
actusllv disseminated was in foods and nutrition, elothing, home manage-
rent, consumer education, and family life education,

3 Jarrative ionthly Reports of State and Countv kExtension Personnel =
nexas A% University Agricultural Extension Service, College Station,

Texas.

| b Extendine Cooperative Extension Fdueation Mexican-American kamilies
E Progrem, 'lethods, and Fvaluation ~ Texas A&l University Agricultural
S Extension Service, College Station, Texes
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Funds available for conduct of the nroject were sufficient only-to
eiploy one full-time professional staff merber.’ This means that the
nroject had to be confined to one specific locality. Members of the El
Paso County Extension Progran Building Committee and city and county
ofrficials were very interested in the effort, and helped to select an
srea of the city, where there was a reasonable chance that impact could

he measured.

The total area selected contained some 1,700 - 1,800 families.
Supseouent to the identification of the area, it was divided into two
subareas, Area I and Area II. All teaching efforts were aimed at the
audience residing in Area I and none speecifically to the families in
Area II. Although it was recognized that Area IT,.being -contiguous to
Area I, might result in some "spill-over" of information into that
area, it vas felt necessary to locate these areas together to insure
that one nopulation was involved instead of two. Otherwise, any
differences achieved could be attributed to inherent differences in

he porulation.

setore efforts were undertaken at carrying out an educational program,
‘ : two thinrs needed to be known: the characteristics of the population

with which we planned to work and just what home economies practices were’
? being utilized by it. o

: The overall plan was to have two dimensions available for measure-
ment: =2 time dimension (before and after the conduct. of the special
cducationrl effort) and a spatial one (Area I and Area I1).

In Sentember, 1962, the first Survey was made., This included a 20%

rendom samnle of housenolds in both Areas I and II.

! Women with a bilingual competency were employed to conduct the
interviews with the homemakers included in the sanrle.

One encouraring snd significant discovery was that both Area I and
Avea IT contained the same mopuletion - not two different ones. There - .
wer. 1o simificant differences in such characteristics as educational
background, anfe, size of family, etc., between Area I and II. This
vas evidence that the sampling techniques had heen sound.

One-half of the females and a little over one-third of the male
household heads had no schooling above the sixth grade. Many of the
elderly household heads had never gone to school or had not gone
bevond the fourth rrade,

As number of school years completed increased, the percentage of
‘ nomenakers who could sveak and read both Spanish and English increased.,
; Twenty-six homemakers (28%) of the females with from 0 to U years of school-
ing were able to speak and read both languages. This increased to 85
percent for those with 12 vears of schooling.
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Of the 93 homemekers with from 0 to 4 years of schooling, 11
percent (10) could speak only Upanish and 50 percent (L46) could speak
and read only Spaniszh. This was a major barrier to éducational develov- ,
ment in the area since one-sixth of the population had little, if any,
command of the English language and many others had .limited commend. In
the E1 Paso locality, Spanish was not used on the United States side of
the border by mass media; consequently, this limited e very important
method of disseminsting information to families.  In-Laredo and farther
alonf the border, however, Spanish programs are very common and response
to consumer information via newspaper and radio very good. .

o

Over 200 (69%) of the homemakers said they usually read a daily
paper, and an additional 24 (8%) said they read one.sometimes. More
- honemakers read English language newspapers than Spanish language papers.
Almost two-thirds of the families had radios in working order, and over
four-fift.s (84%) had televisions in working order. However, both radio
and television stations to which family members listened were about
equally divided between El Paso (English) and Jusrez, Mexico (Spanish).

The subject-matter content of the educational programs conducted
was regarded as incidental to the main purposes of this particular project.
Complete, detailed findings of this.study will be available later in each
of these areas. Only one example - of inten51ve program on food for good
health will be used as an exanple here.‘ :

This vrogram was directed snecifically to homemekers in Area I,
It was, however, recognized that mass media would reach audiences in
both Areas I and II. A variety of methods was used to make it possible
to measure the effectiveness of given methods. Consequently, homemakers
were asked where or how they had seen or heard about the Food for Fitness
Guide. lMethods by which homenakers had acquired knowledge in the two
areas varied rreatlv. Letters mailed by the Extension Agent torall
homemakers in Area I proved to be the most effective of all methods
used, Fiftv-one percent of the homemakers in the two areas said they
had heard of the Guide.

Food for Fitness Guides were sent in' circular letters only to the
homemakers interviewed in Area II in the bench-mark study who requested
one. NO classes were held for homemekers in Ares I except as they may
have been in the clinic when the agent presented the information. For
this group, television reached more homemekers- than any other method.

The effectiveness of the letter increased as income increased.
Letters were recognized as the source of information by 23 percent of
the lovest income class to 59 percent for the highest income class.
The second most influential method with the lowest income class was
television. Friends and neighbors were a source of information for
every income class except the lowest,

Since only cne professional waé empioyed in this research project
individual contact or counseling home visits had to be limited.

Though little outside publieity wes given to the research program,
while it was in progress, several special bonuses were soon evident:




e sl et s . T . A M T

s, e o o <t PETO . . . .- . © - B B A T A g P’ ) . oy
- 10 .- ¢

l. Bubject matter in itiome tconomics developed by the kxtension
tlome meconomists specinlists, some translated into Spanish by
the professional iiome hiconomist employed, others simplified
further and used in bnrlish and Spanish in other parts of
the state, became available.

2. Leaders in Bl Paso who had helped to initiate this researcn
rroject recognized its potential for even more intensive
work in consumer education. When the community action group
was organized in E1 Paso in 1966 the county ome Demonstration
Arent was asked to serve as a consultant to heln identify the
livinsg needs of low income families in the city and county,
which had been identified in the sample taken in this research.
As a result the community action contracted with the agricul-
tural extension service to carry out a home management
comronent as n nart of the overall effort to help low income
families (laresely lfexican-American). TFunds permitted the
kxtension Service to employ two professionsl home economists
(bilincual) and fortv paid home management aides, taken from
tne limited income areas in which they were to work. The
educational progran was developed around these major concerns:

- Sanitation in and outside the home.

- Knowledge of nutrition and meal planning, food preparation,
storage of food, use of donated foods - and food stamps,
buring food,and eating habits. '

~ Monev manarement - including the use of credit and budgeting.

-~ Mousekeening skills and care of equipment.

~ Clothins, "make over" and renair, and constructions of simole
zornents, selection and buying, and storage, and personal
grooning and care of clothing. :

-~ Home imnrovement - storage for food, clothing and household
eauipment, care of floors, walls, bathrooms, and kitchens.
Repair and construction of simple furnishings.

- ["amily relations and child development.

The home economics specialists and the two professionals planned
and conducted a four-week intensive training nrogram with the aides as
soon as thev were employed. The training was based on the above objectives.
Materials developed by the Federal and State Extension Services for working
with limited-income families were used. Aides continued to receive train-
ing and counseling from home economists. Subject matter was adapted as
needed, based on the exneriences of the aides with the families. Records
of the visits were kept.

2 Training Home Tconomics Program Assistants to Work With Low Income
Families - United States Devartment of Agriculture Federal Extension
Service TA-HAL,
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] In this intensive'effort rmost of the teaching was done nerson-to-
rerson - by aides in teaching home visits. For the very low income C e
fomilies, reports indicated that this is the most effective method, accomnlish-

ing several imoortant objectives: . : « ‘

¢

- leader ship development and skill in application of subject matter - ‘

by the aides, as thev receive training and work with families. -

- additional income for these homemakers = enabling several to o "_' By
obtain nermanent jobs. )

te

- opnortunitv to instill confidence and ambition among .the very
discourased - by the aides, as they used simpler materials in : 3 o
the home, indicated empathy and returned often enough to prove
that thev really meant to help. K T

ilany families visited needed assistonce from other groups and agencies .
snd were referred by the aides - helping them to become more aware and
confident in the use of community resources.

| "Thirtr-nine thousand, eight hundred and fortv nieces of gupportlgg
' materinals were translated 1nto Spanish and distributed to homemakers."

: Reports of aides indicate the following specific changes made by '
homemakers in improving the home environment:

'ood and iiutrition , ‘

i

Better use of dry milk, more vitamin C foods, less expensive
: cuts of meat, menu planning, more careful buying of food, use ' 8
of food stamps, more food preparation. |

Clothins | %

Cleaning sewing machines, sewing by hand, remodeling clothing, K
construction, improved laundering and care of clothes.

e

Home Imnrovenent

| Cleanliness and orderliness, garbage disposal, controlling
roaches and rats, painting, repairing furniture and screens,
improving storage for food. {

6 Consumer Education Program, El Paso Community Action.

T T T
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liome [‘anarsement

Planning menus and nekin~ srocery list, keeping records of
money spent, vplannings for spending, use of credit.

Child Care and Family Life

Attitude about welfare and health of their children,
immunizations, making toys for children. {

Lendershin ‘ !

Homemakers have invited others to their home when aide visits,
invited others to group meetings, served as interpreters,
teaching others what they have learned. -

According to the progress reports made by the Home Economists work=- 4
ing with the aides for fourteen months, notable changes can be seen in
i their personal appearsnce, groorning and selection of clothes. Visits
to their homes show remarkable changes in cleanliness and organizetion.,
Much improvement has been made in meal planning and food buying. They
revort major changes in money management,.

T T T T R T W Ty T T T TeT———

Three of the aides have returned to school, one to finish college.
She is now available for a teaching position in the public school system.
Four have been nromoted to Barrio Workers (in charge of neighborhood
centers). Another nas been employed by Head Start with an increase in
salary. ilach of these aides mive credit to the training they have
received as beins the major factor ir. helping them secure positions ;
with more resnonsibility and better salaries. *

P B i —

e contract was renewed with the Extension Service in the fall of
1967. The educational program will be continued along the same general
plan as followed the past vear. It is estimated that there is a minimum
of 15,000 farilies in Bl Paso County with an inrome of $3,000 or less.
Man'r contacts 1ust be made with each family to brine sbout changes in
familr livine., The aides will continue to work with femilies who need
help and add additional ones as time will wernit.

Based on this experience we are convinced that eides can be trained 4
to do effective teaching with homemakers. Resources can be extended
through the use of this method.

Intensive Vork—~-Fort Worth

| A similar intensive educational program, with the use of paid aides,

| was conducted in Ft. Worth, Texas, in Tarrant County - the Home Manage-
ment component of the community Action Program. Seven of the forty aildes
trained and supervised by four Extension Associate Home Economists, were

Mexicen~-American. , . .
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fubject matter used in the sl Paso projects was used and adavted,
some nev materials were alsn aevelored to fit this study. Aides work-
ine- here also kept records of "working home visits" which indicated pro- -
sress snd changes made in consumer practices and family living. An h
interesting feature of this comnonent was the addition of Industrial Arts
aides (men) who helped families do minor repairs - working closely with
fortv-five Mexican-Americen families in the area of the project.

Joticeable changes in famlly living practices sucn as those listed
below vere reported by eides

-

- llomemaker is shonping from a list prepared before going to the
store. The total amount spent for groceries is $5.00 less per
veek than sle was spending:; .

- She was storing meny packaged foods in. her oven. We made shelves.
The foods are now being stored there.

~ liomemsker is serving more vegetables, more main dishes, and
foods with vitamin C,.

*

- Ohe makes a list of chores to do = to help her save time.

- Husband is rore interested in helping to make the home more
comfortable.

L]

CO!NPREHEUSIVE CONSUMER ENUCATION PROGRAMS AVAILABLE TO’ALL

Obviously the intensive efforts Jjust described, get quicker, more
intensive rnd more measurable results in terms of consumer education
prorrams. Lowever, Home Lconomists in Extension, in schools and business,
oreratine with volunteer 2dult or Jjunior leaders, and worki=nm closely
vitn manr resource meople are obtaining some very gratifyving results in
involvings horenmakers and vouth by other methods. Accurate numbers cannot
be Auoted on ethrnic backgrounds involved, since meetings are open to all.

In areas of the state, however, where a high percentage of the vponu-
lation is Mexican-fmerican, there is a better onmnortunitv to observe the
erfzetiveness of various methods used. Rxamples followings have been
taken from the narrntive reports of County Home Demonstration Azents, but
do shovr the involvement and coordination of effort with monv other pro-
fessionsl neople and arency renpresentatives.

Involvement in nlsnning consumer education mropgrams -- identifying needs

Perhans one of the bisgest challenges for Home Economists is to involve

hornemakers and vouth in the vrogram planning process itself - to base pro-
rrems more sv~ciiically on real needs and interests, and to develon leader-
shin of comnmittee members as they express ideas, choose vriorities, helo

develop o nlan of action, and assume some resnonsibility for carrying out
the Drogram.

7 Work with 'lexican-American families ~ Home Mansgement Component - Community

Action Program - Tarrant County - report by District Home Demonstration
Agent, Texas A & M University tSxtension Service.




R . = . ST T ‘.;

o e S A SR Y SO S S

v -.lh —

Leck of time, a feelinr o? fear or insecurity in a group situation,
an.. ronr other blocks operate fron: time to time to prevent EZxtension
Arents havingm the broad representstion they would like in this important
ragse of programiing.  sut Pro-ress is being wade.

"Lappiness is having every uember of your family living sub~comnittee, N
uttend," pccording to Rita Chapa, formerly ilome Demonstration Agent in |
starr County with headquarters in Rio Grande c¢ity. Ninety-eight percent
of tnis rroup were lMexican-American homemakers who had never before parti-

cinnted in a meeting of this kind,

Mine Valdez, Home Demonstratlon Agent in Laredo, reported similar
response - also from a nredominantly Mexican-American audience. In counties
with “ewer Mexican-imerican families, representation is more limited, or
possiblv expressed through parents, ministers, teachers or representatives
t of the schools, housing, welfare, and health who do have contact with them.
|

Personal visits, preceding important meetings seem to be helpful in get-
ting more understanding and attendance gt these meetings. But time for
+hiz is linited when only one or a few ilome Econonists are available.

Consumer Lducation Availsble at Remular Orpanized Group Meetings -
Adults and Youth

Lore Economics clesses, adult homemeking classes, home demonstration
clubs end 4-il clubs are open to rural and urban residents alike and oro-
vide consumer education in line with the needs identified by the Family

$ving sub-cormittee and other advisory sroups. Begides the subject matter
itgelf offered in these meetings, much opnortunity for leadershin develon~
rent is nrovided - as riembers are expected to pess the information along.
Records show thet nany (not enough) Mexican homemakers helons tc some of i
tuese rrours, put usually nrefer to sneak and Phink of ther as classes,
placing a creat deal of value on the educational content as a reason for
beins away from the horme and family for several hours. ;

An exarmle revorted by Mina Valdez, of Laredo, shows interest by both
men and women in consumer problems: "A consumers' club has been organized
in Bl Cuatro .leisnborhood in Laredo. This Heighborhood is one of 13 de-
sisnated as & tarset area in the war against poverty in Laredo. ‘This
consumers'! club wnos organized by interested persons in the Neighborhood
with the help of VISTA's., The club meets monthly to discuss consumer
problems and for the presentation of progrems on consumer buying.

The County Home Demonstration Agent was asked to present a progranm
on buring focd for family meals. An illustrated lecture entitled 'Getting
The Most From Your Tood Dollar' was presented in the Neighborhood's

Comrmunity Centexr.

Information rresented included a 1ittle on each of the following
subjects:

; - buying food with sound nutrition in mind
} ~ rrocery lists vs. impulse buying
F
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- weekl, shoprin¢: ve. aaily trips to the store
~ do~it—yourself or cunvenience foods

— neme brands vse. store brands

- buying snack itcms

- multiple pricing

- considering storage space

- non—food items and their effect on the food dollar

About 20 women znd 15 men were present at this meeting. Interest was very
hi:h during all phases of the demonstration-lecture as evidenced by ques-—
tiuns and comments made by the audience.'f

Experience has shown that low income homemskers visited individually
by and Extension Agent aide or volunteer leader several times, quite of'ten
express interest in having several neighbors come in to "watch a demon-—
stration" or sometimes volunteer to teach others what they have learned.
From such small beginnings, groups do evolve that gradually set a framework
for more leadership development.

Special Interest Meetings for Consumers

Home Economists have many opportunities to reach specific audiences
in special interest meetings, initiated by them, or by serving as & visite—
ing resource person. Many homemakers prefer these shorter meetings on
specific problem areas to the organized meetings where officers preside
and business is conductecd, before the program begins.

The exemple given below of a meeting with Neighborhood Youth Corps
memb.Ts is taken from a narrative report by Rita Chapa, formerly in
Starr County.

"Pifty Neighborhood Youth Corps older teenagers heard the agent
speik on the effects of money on family living.

This was the last of a series of educational talks given to this group.
The county Neighburhood Youth Corps educational counselor asked the agent
to present the talks to the group at their regular two hour weekly educa—~

tional meeoting.

The wront exyplained such terms as credit, revolving chargs accounts,
interest, bulance, scrvice charge, and interest percentage.

Quality purchases were compared to the quantity purcheses that many
consumers make. Labels, cleaning instructions, quality congtruction and

fit of garments were emphasized.

The femily grocery bill in a low income household is usually vexry
high. High cost items such as "ready to eat" foods - steaks, fresh milk
could be replaced by cooked cereals, ground meats, and evaporated ox

powdered milk.
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tedical expenses were also discussed. It was pointed out that folk=-
lore ~nd home remcdies can neke the bills higher in the long run than a
visit to the dector,

A budret rlan was sworested and exnlained to the group since mahy
are alreadv married. Tie response was well worth the effort - there were
lots of nuestions!"

orkshons Develon S$kills snd Provide Satisfaction

In-depth methods sucn as this, take more time for planning but "pay
off" in scove and involvement of people. An interesting examnle, now
underway in iidslgo County, where there is a very high percentage of

liexican-Americaen nopulation is a cooperative effort to help control diabetes
reported by Oue Hawthorne County Home Demonstration Agent., ©State and County

.{ealth Devartuent representatives are working with the agent and comnittee.

In their problem statement they pointed out that 1 out of T persons
in the United States have diabetes. Approximately 1500 people in Hidalge
Countv are estimated tc have the disease, without their knowledge. Home=~
makers with this problem have indicated that they do not understand how
their diets should be planned with the aid of medication and exercise, to

control it.

in plannine a werkshop this year, the coumittee hoves to make neonle
awvare of the situation, heln find new cases of diagbetes in the early
stages, end aid the patients in nanaging the situation.

‘‘athods to e used inclucde:

Survevy - to be made by home demonstration club members and
existing health service personnel including migzrant labor.
In October (1968) Senior class of all high schools in the
county.

sereenine promranm in home demonstration clubs and of parti-
cinants in Health Denartment programs.

4mall countr-wride mlanning cormittee to studv results of survey
ana screenins orosram and to plan the nresentation of
educational nrorrams.

Cormunityr educational mrograms (to be conducted throurhout the
-raar) include:

A. Jsture of disease = presented by physicians

8, Workshops (5 - 8 people) conducted by dietitians,
kxtension Arents, Health Department versonnel to
concentrate on:




Personnl rmeiosn

. ravel
SLind aisuatics
Jeghting urine
Premaritsl counseling

resource reonle to be involved in the workshop include three dieti-
Lirnt in Lue eounter, loecal doctcrs, fifteen aealth nurses, a health
eaucator and iome Demonstrotion leaders.,

Concunmer ducation ror 'lisrants

“ore Lcononists are trying to assist migratory families with nroblers
related to consurer education. An innovative method to provide interested
leaders with progress material was developed by Mrs. Argen Draper, County
ilome Deronstration Agent in Deaf Smith County. Concern here was for
families located at the labor cmmp in Hereford, one of the major towns in
the countv.

‘'he course of studv develored was vresented to the Ministerial Alliance
for interested volunteers to use in working with the lsbor camy and other
families. The outline included basic information on food and nutrition,
child care, clothing, money manafement, home safety and sanitation. The
~aterial was adavted also for use with mothers of the children involved

in th» locol Head Start rrosranm.

Jith the help of trained volunteer leaders or aides, much nore individual
heln could aave been iven these families - in much the sarie way as the
nethodz used in the intensive nrograms in E1l Paso and Fort Worth.

Family stability and consumer competence are closely related in our
Arerican cociety. It would certainly seem important not only for Home
Economists, but for those workins in related fields as well, to make every
effort to nrovide un-to-date information for all, and to adant materials
for snmeeific nudiences.

*ost irmediste results could be attained ‘bv ermployings nmore Home
leonariigts to train leaders from tnese audiences - youth os well as adults.
whig would nace it mossible, also, to get greater impact in creating
awcrenesns, interest, evaluation, and adoption of skille and ideas related
t0 consumer comnetence. rhe develovment of materials Tor eircular letters,
radio ond television, which are important forces in the awereness and in-
terest stares, reauires time and some skill to prenrere.

liome HEennomisis in all fields and representatives of other educational
arencies and srouns concerned with the family, need to mobilize their
efforts in essistins exican-Americen families in becoming wise consumers.
It has uveen de.icnstrated that families can benefit when leaders exciange
ideas, gur-lerent nnd coordinate their efforts.
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